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Abstract

RACT

In the context of increasing environmental pollution and significantly affecting public health,
creating widespread awareness about the impact of the environment on human health has
become an important task. It is important and urgent.

Social nature of the topic: Environmental issues have long been no longer new and have
become a common issue of the entire society, especially for countries focusing on economic
development like Vietnam.

The novelty of the topic: Environmental Health is a core concept in the field of environment,
however, it is not widely known by the public, while the phrase environmental protection itself
means " protect environmental health".

Practicality: In the process of industrialization and modernization for economic development,
creating negative impacts on the environment is inevitable. Therefore, transmitting
knowledge about Environmental Health can help the community grasp useful knowledge to
protect the health of themselves and those around them, especially for FPT University Hanoi
students.

The media campaign aims to raise environmental health awareness among FPT University
Hanoi students through short comics and various communication channels. Offline activities
include organizing seminars, exhibitions, posters, banners, and standees, and participating in
school events. The campaign is designed to be suitable for students, as FPT University is an
experiential school.

The GRA497 - G11 group conducted a media campaign from September 17 to December 20,
2023, aiming to raise environmental health awareness among students at FPT University
Hanoi. The campaign aimed to evaluate the understanding and impact of information, as
well as to influence students' attitudes and behaviors. The team aimed to provide valuable
information for effective communication and education strategies, promoting sustainable
environmental behavior in both the student and social communities.

The potential of the topic: “Tréi Dat Gil” exhibition after the event was moved to the 4th Floor
of Alpha House to be used as a display corner. The project also received the attention of the
Board of Directors of FPT University Hanoi and other institutions to continue implementation in
the SDG sustainable development categories of the FE Education Organization.

This Production Book complies with document standards and instructions from the School,
includes é chapters excluding appendices with 122 pages (excluding drawings, images,
tables), with a detailed summary of the process. Process and results of the Media Campaign
to Raise Environmental Health Awareness for students of FPT University Hanoi. Plagiarism
checking results using Turnitin tool reached 9%.
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A. Executive summary - 1. Name of the capstone project - 2. Introduction of the capstone project

1. NAME OF THE CAPSTONE PROJECT

CHIEN DICH TRUYEN THONG VE SUC KHOE MO COMMUNICATION CAMPAIGN ON ENVIRONMENTAL
TRUONG CHO SINH VIEN DAI HOC FPT HA NOI HEALTH FOR FPT UNIVERSITY HANOI STUDENTS

2. INTRODUCTION OF THE CAPSTONE PROJECT

2.1. About “Trdi dat oi”

student community.

“Trdi Dat oi” is a project to raise awareness about Environmental Health carried out by students of
FPT University Hanoi to raise awareness on the subject of "Environmental Health" for FPTU Hanoi’s

The project includes a communication campaign with online and offline forms, combined with
KOLs, WOM, CSR, Earned Media to convey information about the subject to FPT University students.

2.2. Vision, mission, core values

We aim to build a clear vision and
mission for the project. Thereafter,
we will determine the core value
of the project. This will contribute
to providing accurate direction for
future activities of the project.

The project aims to create an ideal learning environment
for students at FPT University in Hanoi, Can Tho, City Ho
Chi Minh, Da Nang, and Quy Nhon, focusing on
environmental health. It provides access to knowledge,
materials, and activities related to environmental health,
promoting positive thinking and action on environmental
protection and health. The project aims to enhance
understanding of the impact of the environment on
personal and community health.

The project aims to foster an inclusive environment for environmental health
education at FPT University, ensuring all students can access information easily. It
aims to establish a network of connections for environmental health enthusiasts,
regardless of geographical location. The project aims to promote positive action
towards environmental protection and human health, fostering a global community
that cares about the environment and seeks new opportunities for improvement.

everyone.

Balance: Project “Trdi Dét oi” focuses on the balance between environmental protection
and human health. The main goal of the project is to protect and improve both of these
aspects by increasing awareness of the close connection between the environment and
human health. The project contributes to building a sustainable future, reducing the risk of
environment-related health problems, and promoting a healthy and quality life for

Positivity

Creativity

Collaboration

Responsibility

Figure 1: Vision, mission, core value
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A. Executive summary - 2. Introduction of the capstone project

2.3. Rationale of the capstone project

Implementing topics related to Environmental Health is an urgent task in the current times. While
Environmental Health is a core and fundamental topic, the vast majority of the public has never
heard of this concept. Without knowing the concept of Environmental Health, the public will not be
aware that the essence of environmental protection is to implement Environmental Health.

K& hoach d tao vao lic thg 12 1, 2023, 11 SA, GMT+07:00 Figure 2:
Y tudng tir khod Dy bao Tir khoa da luu Tir khéa phis dinh Keywords about
Q, sirc khoé mdi truing @ viét Nam Fa Tiéng Viét = Google () thg 112022 - thg 102023 ~ &, EnVII’OﬂmentGI
Health when
+ méi trutmg + sic khoé + td chirc xa héi + dich vy cgng déng + bdo vé mbi truéng Didu chinh searching on

Ma ring thong tin

tim kiém: tir khoa

+ bio higmméitrumg |+ gido dyc méi trubng

Google Keyword

Y Thém bdloe  C6é 1y tudng tir khéa Ché @& xem tir khéa * Pl {S
Tirkhoa (thes N Thay d6i so Gidthbudbu  Gid thiu dau
[ mie d8 lién 610 “r:""‘ "’f':" Thay i"':;‘?::“ voicingky  Conh tranh Ty Wb thi | ehemvi | trang (ohamvi | Trang thii thikhodn GOO Ie Ads)
quan) ang thing S ndm trdc QUANG €A% | mic gl thip) mire gid cac) g
Tir kivba ban cung cip
O sickhotma 100-1H 0 0% Thip

When searching for the keyword "Environmental Health" on Google, based on the data measured
on "Google Keyword Planner" from 11/2022 to 10/2023, the number of people searching for
"Environmental Health" on Google is only 100-1000 searches per month. Businesses are not running
ads based on this keyword.

[Ké hoach da tao vao lUc thg 12 1, 2023, 11 SA, GMT+07:00

Figure 3:

Ttudngtirkhod  Dwbho  Tif khod dd luy

Epe

+ bictanh | nghi thukt

Tir khéa i &

Keywords about Environmental

i, Tiing Vide 2 Goagle [ thg 112022 - thg 102023 = )

Protection when searching on Google

+ nghbthujtthigibc |+ thiftké | 4 bohidmyes

4 190 thing i tim
Lol + & nhsbe mbi trstmg

€6 591 tuding tir khéa

quan) Mingthing bathing ném trute

keyword "Environmental Protection" on

+ micrsbial acolegy

Keyword Planner (Source: Google Ads)

v Thém b3 I

On the contrary, when searching for the

Ti b i
quing cie

O

Google, based on the data measured

o wma e on "Google Keyword Planner" from
N 11/2022 to 10/2023, the number of
o : m ; people searching for "Environmental
E Protection" on Google ranges from
o 10,000 to 100,000 searches per month.

" The bidding price for this keyword varies

o|a(g

e = from 10,530d to 48,523d.

The environment has a direct impact on the well-being of individuals. The
escalating issues of air, water, and soil pollution are reaching critical
levels. Extensive research in environmental health helps us understand
how the environment impacts human health. Additionally, it provides a
scientific basis for proposing measures to improve the situation. Acquiring
knowledge and implementing solutions in this field is crucial for protecting

individual health and ensuring a sustainable future for our habitat.
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A. Executive summary - 2. Introduction of the capstone project

The environmental pollution situation is becoming increasingly severe, especially in waste
management. Hanoi's population density of 2,398 individuals per square kilometer is 8.2 times
higher than the national average. Inadequate waste collection and disposal practices result in
approximately 10-15% of waste being improperly treated and indiscriminately dumped in the city.
On a daily basis, around 7,000 tons of waste are generated, with 10-15% remaining untreated.

a I(\)A jr  critugngkhongknithégisi  Congdéng ChoNmad  ChoDoanhnghiép Tintie  Hbug Q - eangnaio OO DO TRENN

Thé gidi Xép hang AQI

Figure 4: Hanoi is among the top 10 cities in the world |§
with the poorest air quality (Source: IQAIr, 2023) Wi Figure 5: On November 30th,
' - 2023, Hanoi is ranked as the

Water pollution is also an urgent issue. The daily domestic second most polluted city in
wastewater discharge in Hanoi reaches approximately 320,000m3, the world with the entire area
of which about one-third is industrial wastewater. In reality, these experiencing poor air quality,
wastewater are not properly treated according to regulations and which is detrimental to health

are often directly discharged into urban rivers and lakes, causing
many rivers in Hanoi to become "dead rivers" due to severe

pollution. (According to Communist magazine, 2022)

The above figures highlight a red alert situation for the environment, demanding immediate action
through awareness and clear understanding of Environmental Health. Particularly for a developing
country like Vietnam, if there are no measures to restrict the decline of factors related to

Environmental Health, human health will face extremely serious risks.

2.4. Introduction of the capstone project

FPT University students have launched the "Trgi dét oi" campaign to raise environmental health
awareness. The campaign uses offline communication methods, including word of mouth, KOLs,
earned media, and CSR, along with online social media platforms like Facebook and Instagram. It
aims to educate the FPT University Hanoi community and society about environmental health, using
relatable language and creative communication methods. The initiative aims to promote
environmental health awareness for individuals and society.

Media campaign "Trdi Dét oi" belongs to the project's activities with the topic Environmental Health,
emphasizing on raising awareness and creating awareness among the FPT student community
about the importance of Environmental Health. The project focuses on providing basic information
on issues related to environmental health, while promoting awareness of the root causes affecting
environmental health and enforcement measures to address them. improve it. All of these activities
aim to create determination and commitment to Environmental Health in the community, and are
the first step in promoting awareness of the importance of this issue.
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A. Executive summary - 3. Reason to choose project - 4. Project’s assessment

3. REASONS TO CHOOSE PROJECT

Purpose of The team: The team wants to
try participating in the entire campaign
as organizers. At the same time, The
team also wants to gain more
experience from this project to help with
future work.

The team's suitability for the project: FPT University is
an environment that emphasizes student experience,
is dynamic, open, along with the members'
experience in organizing events at school and its
operating principles. towards the green planet of FPT
University.

Significance of the project to The team: In the modern era, the environment and human health are

facing many serious problems. Climate change, air, water and soil pollution, resource degradation,
all directly affect health and quality of life. From there, The team wants to help the FPT student

community explore and research the relationship between the environment and health. This not only

helps you better understand the impact of the environment on human health, but also provides

necessary solutions for you to protect the environment and improve your health.

4. PROJECT'S ASSESSMENT

4.1. Team's role in the project

NGUYEN HUONG HUYEN - LEADER

Potentials:
o Hebe Club’s Vice Deputy
o VjTét's Vice Deputy of Event Communications
« Vice Leader of The Muse - Dance competition
o Leader of Humans of FPTU project - Hanoi
campus

e Member of the communications committee F -

Camp 2020
o Communications Team member, No Shy Club

Application to the project:
Project ~management, proposing  project
direction, tracking and supervising the working
process, event coverage, and have experience

in university’s events.

PAO QUOC VIET - RESEARCHER

Potentials:
« Ability to research and analyze
data
» Has a close relationship with
environmental KOL - Miss Ngoc
Han

Application to the project:

Research professional knowledge about
Environmental Health, learn deeply and
convey professional knowledge in
popular language, invite KOLs to
become media ambassadors.

PHAM NGUYEN LE HUY - CONTENT CREATOR

Potentials:
« Ability to create content
o Nephew of the general director of the North -
Hoa Linh pharmaceutical company

Application to the project:

Orient and implement creative ideas, media
content, and media channels to reach target
audiences, and apply for project funding.

HS MINH QUAN - EVENT PLANNER

Potentials:
« Vice President of Soleil Crew
e Deputy Head of SCDC F-Camp
2022
e Head of SCDC F-Camp 2023
¢ Head of Logistics THESHOWCASE:
ETERNAL

Application to the project:
Plan to organize offline communication
channels, WOM,...

20




A. Executive summary - 4. Project’s assessment

EVALUATION PRINCIPLES

From the strengths and weaknesses of each With the aim of ensuring harmony, efficiency
member, the GRA497_G11 group has and common goals in activities, below are
cherished implementing a community project some important principles for group work:

on the topic of environmental health as the Respect - Cooperation - Honesty - Personal
Organizing Committee and is committed to responsibility - Listening - Positivity - Common
participating and ensuring responsible for all goals - Personal development - Respect for time
relevant roles. This is the opportunity to learn

and develop personal capacity.

4.2. Boundaries of the project

EARNED
/ MEDIA -
1 CONTENT

CORPORATE SOCIAL aﬁ
S

RESPONSIBILITY (CSR) 0 I} l PAGE: BOUNDARY
- L “TRAI AT OI" -
WORD OF o
MOUTH (WOM) s %
" g Q
/; S Y ot @TRAIDATOI
KEY OPINION i :
LEADER (KOL) fﬁt J Y ) “
: g D N
" ) - >
K »

EXHIBITION

};it‘ RN

SPACE & TIME BOUNDARIES ‘

Location: FPT University
Time: April, 2023 - December, 2023

PERSONNEL BOUNDARY ‘

=

GRA497_G1 | Dr. Vu Viet Nga
Stakeholder's support

BUDGET BOUNDARY ‘

176,321,400 VND

The project uses a combination of many forms of communication such as offline, online, KOL,
WOM, Earned Media and CSR, with in-house offline communication being mainly used. The form
of offline in-house communication includes a series of events "Trdi dét oi" including seminars and
exhibitions, along with other activities during offline communication such as using Mascot to
interact and create relationships with the living community. FPT University Hanoi and hang posters,
standees, physical and electronic banners around the school. In addition, “Trai dét oi” also
appears at other events jointly organized by clubs and schools to increase awareness of "Trai ddt
di”. Forms of online cornmunication include posting short comic and reel publications on Fanpage
and short knowledge articles on Instagram. The project alse combines with KOL Miss Ngoc Han,
WOM, Earned Media and C5R forms to improve communication effectiveness.

Figure 6: Boundaries of the project
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A. Executive summary - 5. Theories frameworks

5. THEORIES FRAMEWORKS

SWOT

AIDA

Apply to the project:
Using SWOT helps the team better define
the goals, scope of the campaign, choose
appropriate communication channels and
approaches based on the strengths and
weaknesses of each member individually
and The team in general. Choosing SWOT
also helps the team build an effective
implementation plan and evaluate

the campaign.

What do you do well? What do you need to
What makes you different? improve?

What is your goal? How What obstacles are you
can this be improved? facing?

Figure 7: SWOT Objective theory of the
project

Apply to the project:
Attention: The team needs to choose offline
and online communication tactics that are
appropriate for the selected target audience.
The images and colors of comics need to be
aesthetic and eye-catching to attract target
audience's attention.

Interest: This is the stage where it is necessary
to promote offline communication activities to
increase the recognition of the mascot image
in the TA's mind, and actively incorporate the
introduction of the page.

Desire: Use KOLs and eye-catching images of
check-in photo angles at the exhibition to
create intention to attend the exhibition and
seminar “Trdi Bat oi”.

Action: Send physical and electronic

invitations to teachers and guests; Post KOLs
gift
receiving/exchange activities at the seminar

announcement  articles, introduce
to thereby achieve the goal of attracting FPT

University students to participate in the event.

PESTLE

Apply to the project:

PESTLE is a mnemonic term in expanded form denoting P for Political, E for Economic, S for

Social, T for Technological, L for Legal and E for Environmental. It provides a panoramic view of

the entire environment from various angles that one wants to examine and monitor while

contemplating a certain idea/plan.

(Barrington, R. (2016, June 30). What is a PESTEL analysis? Oxford College of Marketing Blog.
https:/ /blog.oxfordcollegeofmarketing.com/2016/06/30/ pestel-analysis/)

ans

__ B
T (T

» Current tax policy » Inflation rate v Lifestyle attitudes + Level of i

Y rechmoLocicaL

i Figure 8: PESTLE
T m Objective theory of

+ Brexit + Exchanges rates + Cultural barriers + Automation

+ Trade policies » Economic growth

+ Bolitical stability + Interest rates » Population age

+ Disposable income + Health consciousness

rat + Target d + Internet

» Cybersecurity

» Technolagical change

speed

+ Weather & palution

the project

» Discrimination laws. » Climate change

» Health and safety » Environmental policies
» Copyright protection » NGO pressure
+ Consumer safety » Recycling

» Sustainability
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A. Executive summary - 5. Theories frameworks

S.M.A.R.T OBJECTIVES

By applying S.M.ARR.T. framework, projects can set precise, achievable goals and have clear

common boundaries to establish KPIs. This approach increases the likelihood of success by

providing a clear structure and focus for goal setting and implementation.

Achievable

m{alr]

Measurable

Relevant Time-Bound

Figure 9: S.M.A.R.T Objective theory of the project

TRANSMEDIA STORYTELLING

Transmedia is interactive stories, I

4

ame
St
‘\\i =] ———
usen =
— A
g

told over
multiple
platforms,

analogue

live

physical

non-repeating

oo ]

digital

inaway
that is
expansive
rather

than
repetitive.

increasing interest
and engagement

expanding the story

Application of the theory: The project creates
and personifies elements into narrative
characters to represent and tell human
stories. In terms of logic, creating a world that
combines reality and fantasy requires a strict
and reasonable structure. The storytelling and
illustration styles must also match each other
to create a complete whole.

Reason for choice: The form of comic
information transmission needs to have a
clear and strong plot. To be able to balance
the academic nature of the topic
environmental health with the youthfulness
and novelty of the comic, it is necessary to
have a solid plot with tight character and
event developments.

Figure 10: Transmedia storytelling
theory application of the project

more than the sum of it's parts
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A. Executive summary - 6. Patronizing facility overview

6. PATRONIZING FACILITY OVERVIEW
6.1. About the facility (CENRE - IMHEN)

Figure 11: Brand identity of the
facility (CENRE - IMHEN)

GENERAL KNOWLEDGE

The Center for Environmental Research (CENRE), part of the
Institute of Hydrometeorology and Climate Change (IMHEN), is
a prestigious and highly specialized state agency specializing in
research on weather and climate forecasting. and climate
change in Vietnam. The Center for Environmental Research
plays an important role in protecting the nation's people and
natural resources from the impacts of extreme weather and

climate change.

6.2. Facility’s mission

Role

The Center for Environmental Research
(CENRE) has the role of environmental
management and research.  Activities
include research, technology development,
environmental standards and regulations,
education and training, implementation of
scientific research projects, provision of
environmental information and forecasts,
financial and asset management. The most
important mission of the Center is to ensure
a clean environment and environmental
health for the community, contribute to the
protection of natural resources and the
country, people.

Functions

The Center for Environmental Research
(CENRE) has an important task in
researching and forecasting weather and
climate change, ensuring safety and
sustainability for the country. CENRE is
responsible  for  providing  accurate
information on weather and climate
change, helping people and government
agencies prepare for bad weather and the
impacts of climate change. In addition, the
center conducts extensive research on the
environment, contributing to the proposal of
solutions and management measures to
protect the environment and human health.

Core values

The core value of the Center for
Environmental Research (CENRE) is a
continuous commitment to research,
forecast, and monitor weather, climate, and
the environment, to ensure safety,
sustainability, and health for people and
the planet. The center ensures accurate
weather information and researches climate
change and its impact on the environment

and human health. This core value

Patronization of images and specialized
information for the project

“Trdi Dét 0i” in conjunction with the Center
for Environmental Research (CENRE)
commits to ensuring the accuracy of project
information  delivered to the target
audience based on the information
provided by CENRE. Information and data
are highly scientific and reliable from
reputable agencies with direct authority.

represents CENRE's continuous efforts,
professionalism, and outstanding vision in
contributing to environmental protection
and building a bright future for Vietnam.
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B. Development - 1. Overview - 2. Situation analysis

1. OVERVIEW

Based on the selected topic and resources, The team conducts the process of developing ideas and
researching related items necessary to carry out activities of the communication campaign and
series of exhibition-seminar events. beautiful. To come up with an effective implementation plan, the
Team needs to find the exact target audience as well as identify big ideas that suit the
characteristics and needs of this group.

2. SITUATION ANALYSIS

Environmental health can be understood as

DEFINITION

the health of the environment, the state of
Environmental health: According to the Physical - Chemical - Biological factors.
definition in Article 3 of the 2014 Law on

Environmental

Environmental health has an extremely close

Protection,  environmental relationship and interaction with human

health is the total state of the physical
elements that make up the environment that
affect human health and disease.

health. The quality (health) of the earth, water,
and air are all basic factors that create life,
and have a huge impact on human health.

Currently, climate change and environmental
pollution are common problems worldwide
and very dangerous. The harmful effects of
environmental destruction on human health Figure 12: Environmental

are becoming more and more obvious. communication trends in Vietnam

ch:ks)izle(rx::wsvl:rrE:;entcl Data shows that environmentally conscious ads
sustainability an essential 0 have a higher chance of resonating with
factor when making 70 /0 audiences, leading to enhanced brand reputation
and increased customer loyalty

purchasing decisions 0
(Source: Cone Communications, 2020 )

(Source: Nielsen, 2021)

Furthermore, the rise of

. . This broad reach presents a tremendous
social media platforms

4.66 billion

active social network
users worldwide

. opportunity for environmental organizations and
has played a vital role pportunity 9 .
. . campaigners to leverage social media as a
in promoting

Source: We Are Social

environmental oS powerful tool to spread their messages and

.. mobilize collective action
awareness and activism

Communication is crucial for environmental protection, as emphasized in the United Nations Sustainable
Development Goals (SDGs). These goals emphasize the importance of effective communication strategies in
achieving global environmental goals. Mass media plays a significant role in raising public awareness about
environmental protection. In Vietnam, students' awareness of environmental issues has improved significantly,
with numerous projects and campaigns conducted by high school and university students. Additionally,
mainstream media campaigns and non-governmental organizations have seen a significant increase in the
proportion of Gen Z personnel in recent years.
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B. Development - 3. Quantitative research

3.1. Quantitative research

Prior to implementing the project, the team conducted a survey on the level of awareness among
the student community at FPT University regarding Environmental Health. The purpose of this survey
was to specifically measure the percentage of individuals who were knowledgeable about the
topic. From this, it was determined whether this was a subject that would garner attention, while
also being innovative, creative, and capable of conveying previously unknown information. During
the survey process, the team distributed survey forms to selected classes, printed QR codes for the
survey forms, and circulated around the campus, utilizing the university's mascots to collect survey
responses from students passing through Alpha, Beta, and Delta halls.

493 survey responses

44.2% reported being interested in issues related to the environment
and had general knowledge

_ 44,2% Recognition
- 16,6% Special interest
_ 76,7% Recognize 'thot stude-'nt have a s.|gn|f|cont

part in preserving the environment.
_ 53,8%  Never heard about Environmental Health

e 218 students who said they were interested in environmental issues and had general
knowledge, accounting for 44.2%; 82 students are particularly interested and have
participated in activities related to environmental protection, accounting for 16.6%.

o 377 students think that students are responsible and play an important role in protecting
the environment, accounting for 76.4%.

This data shows that the FPT University student community is aware of its duties in protecting
the environment.

o There were 265 students who said they had never heard of the concept of Environmental
Health, accounting for 53.8%. This data shows that the topic is new, and has space and
potential to develop well, build and raise awareness of the target audience about
Environmental Health.

The data indicates that the topic of Environmental Health has significant potential for
development in the student community of FPT University Hanoi, with a high interest in
environmental topics and active use of social networks, despite a minority of students being
aware of it.

Figure 16: Quantitative research results
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B. Development - 3. Quantitative research

3.1. Quantitative research

1. MiFc dd quan tam clia ban dé&i vai cac van dé clia mdi trugng (6 nhiém, mat can 0 Sao
béng sinh thai,...) la gi? chép
493 cau tra 1oi

@ Chira quan tdm, chira co nhu céu tim
hidu

@ Chua quan tam, mudn tim hidu

® Ou:an tam, &3 biét dén cac kién thic
pho cap vé bdo vé& méi trudng

@ Quan tam, 34 tim hidu cac 13 lidu tham
khio

@ Dac beét quan tam, da tham giacac h.,

@ Cuan tdm, g3 tim hidu cdc ti lidu tha.,

@ Quan tam, 43 bidt dén cac kién thire p. .

8. Theo ban, vai tro va trach nhiém cuia sinh vién trong viéc nhan thic va bao vé Sic 0 Sao
khoe Méi trudng & muic nao? 1L .

chép
493 cdu tra lai

@ Bao vé Sirc khde méi trrdrng khang
phai I3 trach nhiém cia sinh vién

@ Sinh vién can bio vé Sirc khde méi
trrdmg néu cd thé

@ Sinh vién dong vai trd quan trong tron...

@ Sinh vién déng vai trd quan trong tron...

@ Sinh vién cén bdo vé madi treéng néu..,

10. Néu co sy kién vé Sirc khde Moi truong dugce td chire tai Bai hoc FPT, ban ¢d - Sao
tham gia khong? (3

493 cau tra loi

chép

@ Khdng quan tam, s& khdng tham gia

@ Quan tam, c6 thé sé tham gia néu cé
thé

@ Rét quan tam, chic chin sé tham gia

@ Quan tam, cé thé s& tham gia néu cb
thé

@ Rét quan tam, chéc chan sé tham gia

Figure 16: Quantitative research results
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4. PROJECT ANALYSIS

4.1. Offline communications channel analysis

B. Development - 4. Project analysis

Offline communication is a highly suitable and effective method for the project. Especially when the

target audience of the project is the FPT University student community, who live and work on a

defined campus, with many physical and non-physical spaces for FPT University to be a school to

experience. Experience, the project implementation team itself has participated in and organized

many school activities, so they chose offline activities as the main channel.

Based on data provided from the ICPDP Personal Development and International Cooperation

Department, Student Affairs Department, Business & Alumni Relations Department, and Admissions

Department within 1year:

Number of internal events

40 events/year

Number of community events

30 events 10 events
within FPT combination with
University  external organizations

44
Number of clubs in FPTU

Total number of current students

Number of participants in events

F - Camp new student welcome event

1,200 students
Big open day admission event

2,000 students
FPT Cosplay event

Hola Daebak Korean Festival

1,500 students

Honor ceremony

4,000 students

Graduation ceremony

Haunted Fest

Figure 17: Annual events in FPT University Hanoi

Offline forms of communication are a way to
create an emotional connection between the
target audience and the project. At the same time,
it is also a way to build a brand when the
definition of a brand is "a brand that is loved".
forms of offline

Implementing appropriate

communication can create effective
communication and build relationships between
the FPT University student community and the "Trdi

bat oi" project.

The team organized the "Earth" event
series including seminars and exhibitions,
accompanied by in-house offline hanging
of banners, standees, posters around the
campus of FPT University. The team uses
the mascot image to become the mascot
to participate in school events and
organize small activities such as: Hugging
a mascot, trying on a mascot and

communicating offline to each class.
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B. Development - 4. Project analysis

To gain a realistic understanding of exhibition implementation, the team has conducted site visits to
both domestic and international exhibitions. The purpose was to have an overall view of exhibitions
and to understand the presentation and layout of exhibitions. The team has visited exhibitions such
as the Hanoi Museum (Nam Tu Liem, Hanoi), the Vietnam Museum of Ethnology (Cau Giay, Hanoi),
the Vietnam Women's Museum (Hoan Kiem, Hanoi), VCCA Vincom Center for Contemporary Art
(Royal City), Hoa Lo Prison, and the Bangkok Art & Culture Centre (BACC) (Thailand).

Figure 19: VCCA Vincom
Center for Contemporary Art

AGEING POPULATION

Figure 20: Hoa Lo Prison Figure 21: Bangkok Art &
Culture Centre (BACC)
(Thailand)
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The team received communication strategy
advice on Environmental Health from Phan
Tat Thu, the Chairman of KNV team and co-
founder of PR Elite School.

Figure 22: The team took part in an event called "7
Optimal Weapons of Corporate Communications”

“TRAI DAT OI” MASCOT

Using mascots is an extremely popular method of building relationships and increasing intimacy
between the subject and the target audience. This form creates a personality for the project, then
builds a personal relationship between this personality and the target audience. Brand character
images can appear on social networking platforms or media publications to physical stores or e-
commerce sites. This helps brands convey diverse but unified messages, greatly contributing to
forming the top-of-mind of users. A typical example of the effectiveness of this form is the team
mascots. Sports competition is considered the soul of the team, when it can represent the team in
real-life interactions with fans. “Trdi dat oi” mascot will be the face of the project, representing the
brand to interact directly as well as create interest and emotions of FPT University students. This form
can materialize, represent a non-physical concept - the project subject, and interact with the target
audience in FPTU Ha Noi

Building an effective mascot brand and character marketing campaign
Lok ﬁﬁ' includes 4 big steps:
%

Market research: TA team of FPT University students
is a target team

Strategy development: The brand mascot will bring
a sympathetic “warm” to the public, helping the
brand reach a diverse range of customers.

Brand attribute analysis: "Tréi Dat oi" is a project on the topic of
environmental protection, for students. The topic is academic in
nature, the brand character needs to be refreshed and creative
to suit the TA

Mascot design and development:
 Events and printed items
o Character design and development: Based on the above
criteria and attributes, the Team proceeds to design and
produce the character
« Digital content production
Figure 23: Use Mascot « Social network marketing

"Tréi dat oi" event team organizes seminars, exhibitions, and in-house offline activities at FPT University.
We use banners, standees, and posters on campus and feature a mascot in various events and small

activities.
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2018
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Brands and organizations that have used mascots to
build effective customer relationships include:

Figure 24: Mascot of Baemin Figure 25: Mascot of Duolingo Figure 26: Mascot of World Cup

Currently, mascots at events are not used much at FPT University
because this is a new form of communication, in addition, the cost of
mascot production is relatively high (fluctuating between 10-20 million,
never including mascot cost), production time 15-20 days and factories
are all in Ho Chi Minh City). In the FA2023 semester, there is only one
event using mascots, International Day, with an event budget of about
500 million VND and a scale of more than 2,000 students.

Figure 27: Mascot of International Day

When including mascots in a campaign, there will be
the following advantages and disadvantages:

Disadvantages

o Production costs are high, time is

long, planning and implementation
Advantages must be done very early.

target « The team has no experience in
audience, making it easier for the

target audience to remember the

o Creates curiosity for the

mascot  production, so  the

manufacturer and materials are

brand. The mascot with a funny round
earth and satellite on its head will
appeal to the GenZ age group's liking
for cute things.

Using the Earth mascot is also a way
for FPTU students to remember the
Earth as a way to call "Earth".

potentially high risk
Moving a mascot from Hanoi to
Hoa Lac is very difficult because
the mascot is quite big and round

People wearing mascots are very
inconvenient due to the summer
weather and it is very hot

V.

Figure 28: Advantages and disadvantages of using mascot
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BANNERS, STANDEES AND POSTERS

Using internal communication channels is a direct and effective approach to bringing information

to target customers. Project images appear regularly to enhance coverage and build awareness in

the minds of audiences. Frequent appearances will make an unconscious impression, motivating

conscious action - the ultimate goal of offline communication.

At FPT University, for any school events, subjects and clubs,
using standees and check-in desks at Alpha and Delta halls
is indispensable due to the cheap cost of printing standees
compared to its significant effect. VND, based on members'
experience in running events), standees can be borrowed
from departments such as ICPDP or Student Affairs,
Corporate Relations, or purchased at the price about
80,000 - 120,000 VND/ piece.

Regarding banner hanging activities, usually large events
organized by schools such as Admissions, welcoming new
delegations to school are hang due to high costs and
lengthend procedures, so few clubs or school events use
this method. With the advantage of an event about the
Environment, with the help of lecturer Vi Viét Nga, The
team proposed using these methods to enhance the
message about the environment as well as the topic. The
team has deployed posters about the Environment in toilets
and trash bins, something that no other party has done

before expect school.

Figure 29: Standees at
FPT University events

OFFLINE COMMUNICATION IN CLASSROOMS

After brand identity elements appear in the target audience's environment with the purpose of
attracting attention, reaching out, introducing details and calling for event participation are the

next specific steps to create the transformation from perception into action. Besides, this is also an

opportunity for the project to appear officially, closer and more clearly before the FPT University

student community.

This is a form often
chosen to
communicate for
organizations/events.
Units that have used
this form include:
Topy, Ted X,...

Figure 30: Students
participate in
offline
communication
activities in class
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MINI EVENTS

Besides the main activities, appearing and interacting directly with students in central, eye-catching
areas on FPT University's campus will also create particularly notable effects. These interactive
activities will include linguistic, physical and psychological exchanges with the symbol representing
the project. Mascot will participate in students' daily activities such as going to lecture halls, learning
martial arts, and living in the lobby of buildings. From there, build and strengthen relationships with
the project.

PARTICIPATING IN SCHOOL EVENTS

With the unique experiential educational environment of the FPT Education system in general and
FPT University Hanoi in particular, multi-disciplinary and multi-purpose events that take place
continuously with a dense schedule will be a particularly favorable environment benefits for the
project to enhance its brand recognition.

4.2. Online communications channel analysis

In order to increase the reach of the project and at the same time create a complete ecosystem for
the project, The team uses other communication platforms. The Team researched platforms suitable
for the target audience to choose appropriate platforms and forms of transmission. In addition to
qualitative analysis based on data reports about research platforms, the team also used surveys
with target audiences to quantitatively analyze the platforms FPT university students often use.

Qualitative research

85.100.000 people

the total number of
Facebook users in Vietham

84.1% of the
national population

Facebook users in Viet Nam 0
51 o/o aﬁ 85100 000

are woman 9 519 O?I 49%

24.600.000
people between 25 and 34 years old
are the largest user group I I I I I .
=

1317 18-24 25-34 3544 45-54 55-64 G5+

Source: Napoleon Cat “\ NapoleonCat

Figure 31: Qualitative research of Facebook
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12.720.900

Instagram users in Vietnam in April 2023

— i i
— lnstag.r?m users in Viet Nam

April 2023

12.6% 88 12726900

of the entire population
Q 824% g 37e%
olo
b

g

The majority are women

18 and 24 years old I II

are the largest user group (6,600,000) I. . - S AT
13-17 ht:! 24 25:34 45-54 55-64 65+

ﬂ NapoleonCat.
Source: Napoleon Cat

Figure 32: Qualitative research of Instagram

Quantitative research

From the above information, it can be concluded that social networks are a really effective platform
for transmitting information on a regular basis, thereby creating the awareness raising effect that The
team is aiming for. Besides choosing the platform, The team also used the online form short comic to
become a form of transmission for “Trai Dt oi" project.

i . .'E ; ] Thé Bay Mau &
4@ = 28 Jan - @
Tuf nhién phét hién con du 1 cai pester quén déng. Sin hnay ko ¢6 Figure 33: The project

gi post thi mn like ¢di hinh nay 48 kiu nhu day lm mat post th vi
vl di he

tién hod dé lam gi?

uses successful short-

DAT HO TAO VE MY BAY VE TET

QUA TRAVELOKA BIUCKC KHONG? .
OAT 5GM DUGC G1AM T01500K! T : form comics

Appearance: Bright,
youthful, eye-catching

Content: Concise, easy
to read, easy to transmit

Communication: Many
projects have succeeded

in communicating using
short-form comics

50 Dudng Blc and 8,4K others 118 comments 40 shares oa o 25,9K 621 comments 18 shares
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4.3. Others communications channel analysis

%
KEY OPINION LEADER (KOLS) 89 of social media users across Asia are

KOLs (Key Opinion Leader), known as people following influencers

who have expertise in a certain field, are
known to many people thanks to sharing useful F of people said that their likelihood of

and valuable knowledge. The KOLs industry is /5

buying products recommended by

thriving in the digital age at an incredible rate KOLs is quite high

Source: Nielsen & Rakuten

and greatly influencing the way information,
. . KOL is a suitable method for raising awareness and
goods and services are conceived, marketed ) ) ) i
promoting commercial elements in campaigns
and purchased. . .

without commercial elements.

WORD-OF-MOUTH (WOM) Consumers trust recommendations
One of the effective forms of project @ from friends and family more than
advertising

communication is through word of mouth -

WOM. Creating a word-of-mouth effect - a People trust online reviews written by

. . other consumers as much as they 88%
natural source of earned media - is extremely .
o . trust recommendations from personal
beneficial to the spread and popularity of the

project among the target audience. Consumers trust recommendations
88%
from people they know the most.

CORPORATE SOCIAL RESPONSIBILITY (CSR) I 7%

Corporate social responsibility (CSR) is a self-
rpor lal responsibilty | Vi Consumers prefer to purchase from

regulating business model that helps a . . .
socially responsible companies.

company be socially accountable to itself, its

stakeholders, and the public. By practicing _ 90%

corporate social responsibility, also called Consumers worldwide tend to switch

corporate citizenship, companies can be to brands for good reason
conscious of the kind of impact they are having

on all aspects of society, including economic, - 66%

social, and environmental. (Corporate Social Consumers are willing to pay extra

Responsibility (CSR) Statistics, 2023 Everything for companies that exhibit social
You Need to Know. LLCBuddy.) and environmental responsibility.

By integrating earned, owned, and paid media, brands can maximize reach and impact, increase
credibility and trust. Advantages of earned media include greater brand exposure, improved brand
credibility, and increased brand loyalty. Although this is among one of the most difficult to receive from
the target audience and stakeholders, its benefit is unprevailed. Earned media is considered more
trustworthy than other types of media because the your target audience knows you didn't pay for it.

Figure 34: Other communication channels
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5. SIMILAR COMMUNICATION PROJECT ANALYSIS
5.1. Quy V& Chai Community

PROJECT NAME PROJECT TEAM
Quy V& Chai Community FPT Universities students
DURATION EXECUTIVE SPONSORS
9 years Viet Cup

OPPORTUNITY/PROBLEM

« There is no other prior environmental club at FPT University

GOALS/ACHIEVEMENT

. To raise awareness on plastic waste’s harm on environment
« Received 2898 used bottle on last event “Take a tree, make a change”
« Successfully operating as a club for 9 years

OPPORTUNITY/PROBLEM

« As an project organized by FPT Experience Space, the project management process was executed properly
and there is no shortage of resources.

« However, there were minor issues such as insufficient trading token due to large number of event
parrticipants.

RISK MANAGEMENT OVERVIEW

The project is held by a FPT Education patronized department, therefore a lot of risk is eliminated. Yet, event
organizing risks such as bad weather on launch day or insufficient trading items still exist.

Table 1: Similar project insights
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5.2. “Téi Xanh” project

PROJECT NAME PROJECT TEAM
Td&i Xanh FPT Experience Space
DURATION EXECUTIVE SPONSORS
1 month FPT Experience Space

BUSINESS CASE

« The project was organized to raise awareness on environmental issues and promote green living actions
among FPT University's student community via storytelling tactics: comics, articles and short videos.
. Afterwards, the project held exchanging booths in every FPT University campus.

OPPORTUNITY/PROBLEM

FPT University students significantly prefer practical experiences and activities, backed with an impressive and
informative communication campaign.

GOALS/ACHIEVEMENT

« The social communication campaign draw great amount of attention.
« Successfully held old clothes and stuffs exchanging event on every FPT University Campus. Besides, the old
battery collecting spot obtained positive result.

OPPORTUNITY/PROBLEM

« As an project organized by FPT Experience Space, the project management process was executed properly
and there is no shortage of resources.
« There were minor issues such as insufficient trading token due to large number of event parrticipants.

RISK MANAGEMENT OVERVIEW

The project is held by a FPT Education patronized department, therefore a lot of risk is eliminated. Yet, event
organizing risks such as bad weather on launch day or insufficient trading items still exist.

Table 2: Similar project insights
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B. Development - 5. Similar communication project analysis - 6. Summary

Based on the analysis of similar projects, The team found that environmental protection has
been a topic of concern recently, but when searching for the keyword “environmental
health”, there were no prior documents or projects. Which is similar. Thereby, The team
realized that The team needed to do a communication campaign for environmental health
because "Environmental Health" is human health.

6. SUMMARY

FPT education model is an experiential school, a unique culture of FPT Edu. The spirit of
experience has become the thinking characteristic of FPT University students, we experiment
to deeply understand problems and find solutions, while maintaining special interest in
social and environmental issues. FPT University students signigicantly prefer practical
experiences through offline channels. Therefore, The team focuses on implementing offline
communications with the main purpose of building and strengthening brand recognition in
the FPT University student community. In parallel, online platforms and other forms such as
WOM, KOL, CSR and Earned Media will launch and work together to increase
communication effectiveness.
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C. Project planning - 1. Overview - 2. Project planning

1. OVERVIEW

Section C focuses on project planning. This phase provides a comprehensive overview of the key
elements involved in the planning process, ensuring that the project progresses smoothly and
achieves its objectives.

Based on the results of the research and ideation process carried out, the plan is to implement “Trdi
bat oi” project! is determined. The series of events includes a media campaign, exhibitions, and
seminars with the mission of building and raising awareness on the topic of Environmental Health.
The message “Trai Bat Gil Ban khde khdng?" demonstrates the goal of building awareness on the
close relationship between environmental health and human’s health. The above activities will be
implemented to provide and confirm information about Environmental Health with the target
audience being FPT University students.

The project takes place from August 26, 2023 to December 20, 2023 at FPT University Hanoi.
Besides, the project aims to spread the image to FPT University's campuses in Da Nang, Quy Nhon,
Can Tho, City Ho Chi Minh; Greenwich University Hanoi; Swinburne University Hanoi.

August Septemnber October November Present
i i —>
01/08 1. Seminar 09/1
12708 2. Exhibition 07/1
26/08 3. Facebook Present
20/08 4. KOL 06/1
15/09 5. In-house activities o8/1
19/10 6. Instagram Present
FPTU FPTU FPTU FPTU 20/10 7.WOM 09/1
Hanoi Danang / | Can Tho HCMC 16/1
. . 09/1
Offline activities 8. Earned

Greenwich Swinburne @ Oniine activities media
University Hanoi University Hanoi @ Others activities 09/11 9.CSR 28/M

Figure 35: “Tréi Bat Oi” activity programme

2. PROJECT PLANNING
2.1. Goals & Objectives

Goals and objectives are two important aspects in the
process of developing and implementing a plan or project.
Purpose is the reason why a certain organization, project, or
activity is undertaken, while goals are the specific and
measurable results that the practitioner wants to achieve.
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C. Project planning - 2. Project planning

Goals

Long-term goal:

« Along with the Sustainable
Development Goals (SDG), SDG 3
on "Good Health" and SDG 6 on
"Clean water and sanitation", in
addition to SDG 13 on climate
change, SDG 15 on land and
grasslands, as well as SDG 12 on
sustainable consumption
and production

» Create favorable conditions for
further development of the project
and replication to other universities
across the country

« Encourage project participation in
protecting and maintaining the
environment, providing
opportunities for the community to
participate in activities to improve
Environmental Health for FPT
University students

Short-term goal:

o The aim is to raise awareness about
environmental health at FPT
University, focusing on current
issues, root causes, effects on
humans, and enforcement
measures to promote it.

« Create awareness and support for
the project: Bring the name, brand
identity image, and slogan of the
Environmental Health project closer
to the FPT student and
lecturer community

o Create temporary determination
and commitment to Environmental
Health, initially promoting
awareness of the importance of this
issue among the student and
faculty community

Objectives

Quantitative objectives
o Online:

2000
page likes

,pu'..‘qu 50 interactions/post on average

’5“‘ ¥} 100 interactions/key post

200 L4

@
Instagram O

followers

Seminar activity
reaches 20 event-

' ' ' participating rate

o Offline:
300 80%
seminar and positive
seminar attendees feedback

Qualitative objectives

o Become a memorable brand
identity for students and lecturers of
FPT University, making the slogan
“Trdi Dat oil Ban khde khéng?”
becomes a popular catchphrase
when talking about the
Environmental Health project

o The Environmental Health project
aims to promote healthy
environmental practices and
engage the target audience
through visually appealing
marketing materials, social media
campaigns, and interactive events,
fostering positive behavior change

Figure 36: Goals & objectives of the project
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2.3. Concept

C. Project planning - 2. Project planning

Big idea:
Trgi bat Gil

"Trdi Dat oi" is a call to respect, care, and environmental awareness, fostering
harmony between humans and the Earth as a living entity.

Key messages:
“Trai dét oil
Ban khoe khéng?”

The project's message aims to connect environmental health with human health,
addressing both the personified Earth subject and humans living on Earth,
fostering a connection between the two.

Slogan:
“Tréi dat oil
Ban khoe khong?”

The slogan aims to raise awareness about environmental health and encourage
action to protect the Earth and human health, challenging individuals to
understand their understanding and living a healthy lifestyle with the Earth.

Tagline:
“Tréi dat oil”

The tagline changes with each post to match the topic and calls for people to
work together to protect Environmental Health, creating a friendly impression of
the project for readers.

2.2. Target audience

Demographics

+ Gender: Male, female
e Age: 18 - 22 years old
« Job: Students

+ Region: Vietnam
. City: Hanoi - FPT University
Hanoi Campus

Eg , Education

FPT UNIVERSITY

Geographics

Psychographics

©0).

« Attitudes: Curious,
wanting to learn about
the “Trdi Dat oi” project

Motivation: Motivation:
Temporary commitment

- Behaviors towards
"Tréi Dt oi" project:
Follow the media
information, offline
information from

WOM, In-house l
activities C

. Communication @
channel used: Offline
channel, Online
channel, Others

. Attitude to the Tréi Pat
di's project:
Normal or interested

channel

Behaviors

Figure 37: Target audience analysis of the project




Target audience’s persona

C. Project planning - 2. Project planning

DUONG NGUYEN

AGE: 20

TITLE: Student, FPT University
MAJOR: Digital Marketing
LOCATION: Hanoi, Vietnam

NEEDS:

» Engage in the
environmental
community

e Learn the health around

» Willing to save the
environment

ABOUT:

Duong is a student studying at FPT University.
Duong prioritize his health to excel in his
demanding job. He pays attention to the living
conditions in his place of residence, Hoa Lac.
Duong seeks reliable and visually engaging
environmental information.

HOBBY:

» Badminton

¢ Running

o Comic, manga

« Environmental activity

= The amount of time spent on social media in a day (minutes)

Facebook
Tiktok
Instagram
0 50 100 150 200
PREFERRED CHANNELS: PAIN POINTS:

« Offline: workshop » Water sources causing

o Online: social media, allergies

website

o Lack of opportunities learn

Figure 14: Persona 01

CHAU TRAN

AGE: 25

TITLE: Lecturer, FPT University
MAJOR: Multimedia
LOCATION: Hanoi, Vietnam

NEEDS:
« Socializing with peers
o Acquiring knowledge
on environmental health
e Clean & unpolluted
living environment

ABOUT:

Chau is a lecturer at FPT University. Chau has a
green lifestyle and always takes the time to
learn about environmental issues. She is willing
to participate in activities to protect the
environment but does not have many

opportunities to take part in those activities.

HOBBY:

« Boxing

e Music

o Arts

¢ Environmental activities

= The amount of time spent on social media in a day (minutes)

Facebook
Tiktok
Instagram
0 50 100 150 200
PREFERRED CHANNELS: PAIN POINTS:

« Offline: event, workshop e Lack of opportunities to

« Online: social media, join a community or

website environmental activities

Figure 15: Persona 02
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C. Project planning - 2. Project planning

2.4. Strategies

Reasons for choosing a time to increase offline communication’s effect, this is a period with many holidays
and activities held:

« October 20 is Viethamese women's day, students of all classes go to school more than usual, creating a
kickoff effect with a new mascot character.

« October 20 - November 30 is when K19 students have just returned from the first military service and
begin studying Vovinam, that's why during this offline activities the organizational environment.

« Along with the new class entering the school, October 20 - November 30 is the 6th week of the semester,
there are a larger number of events for students such as Honor Ceremony, Halloween,... and professional
events of the industries . The teams' final projects are more organized (offline communication desks for
SSG, EXE, etc. subject projects).

Channel strategies

OFFLINE ONLINE OTHERS
. . Reach target audiences, Enhance
Interact directly, create excitement o
for the student communitv. create convey messages about communication
OBJECTIVES tical . ) FIZIT environmental health in an effectiveness and
ractical experience a
P ) ] P understandable and brand building "Trdi
University . 2
attractive way bat oi
Semi hibiti t
eminar, exhibition, masco KOL, WOM, CSR,

CHANNEL activities, in-house communications, | Facebook, Instagram .
- Earned Media
and school activities

Table 3: Channel strategies of the project
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Content strategies

CONTENT

OFFLINE

SEMINAR

Organize a seminar with Environmental Health experts conveying information about common
situations, thereby stating messages from the environment, constructing understanding and
bringing the concept of Environmental Health closer to everyone

EXHIBITION

Representing Environmental Health issues: basic definitions, current situation, indicators,
causes, solutions through shapes, infographics, information boards, so that participants can
understand more about the state of Environmental Health

MASCOT
ACTIVITIES

- Offline communication in classrooms- Organize small activities at school and participate in
school activities and other clubs in FPT University Hanoi- Lead a delegation of FPT students on a
VTV visitMake the "Trai Bat Gi" mascot a friend of students, when the mascot appears many
times with the earth and wears a satellite on its head, remembering the "Trdi Dat oi" brand with
the target audience

IN-HOUSE
ACTIVITES

Banners, standees, postersincrease brand coverage, help target audiences remember the
slogan and project name "Tréi Dét oi" and know about "Environmental Health"

ONLINE

FACEBOOK

Use the Short comic format with bright colors, short, easy-to-read content to convey the
environmental message. The content revolves around entertainment stories, but incorporates
basic information about Environmental Health, the stories revolve around 4 characters, using
Storytelling form to make the audience feel like they are transformed into the story tell. The
stories are nested together into chapters, and the chapters are combined to form the final
book. Publish the story book online

INSTAGRAM

Used as a satellite channel with the main content being knowledge on Environmental Health
that is broken down and posted periodically. Provides basic, short information and concepts
about Environmental Health issues in image form

OTHERS

KOL

Combining KOL - Beauty pageant winner, Miss Vietnam 2010 - Mrs. Ngoc Han to improve
communication effectiveness, beauty queen Ngoc Han contributed ideas from the campaign's
script with experiences from the "Green Living" MC.; Mr. Hoaing Nam Tién, Dinh Tién Ding,..

WOM

Spreading information about the project "Trdi Béat oi", slogan "Trdi Bét gi, ban khoé khéng?"
along with the series of events "Trai Bt oi"

CSR

Combine with recycling partners to have more products displayed at the project, providing
communication opportunities for both parties, adding more activities to make the exhibition
more attractive. Use sales revenue to donate to orphanages and disadvantaged children

EARNED MEDIA

Organize a series of media events with the participation of KOLs, using creative media images
of the exhibition to attract media channels and the press

Table 4: Content strategies of the project
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2.5. Tactics

C. Project planning - 2. Project planning

OFFLINE

SEMINAR

The nature of scientific seminars is dry, having the main cause of imparting knowledge, so
when implementing, knowledge is shortened, instead sharing between speakers and guests
is more, combining with KOLs to create highlights, accompanied by Gifts from Sponsors
attract attendees

EXHIBITION

The exhibition uses visual objects like shapes, information boards, and colors to convey
messages about environmental protection and recycling. It features paintings and models,
and is organized into a series of journeys to educate students about environmental health.
The virtual living space includes photography areas and lighting

MASCOT
ACTIVITIES

“Trdi DAt 6i” mascot was used in various programs and events, including a "Come hug me"
program in Alpha building lobby, candy distribution to random students, and participation
in Vietnam Television's "Who is a Millionaire" program. The mascot was also used in
classrooms for mascot dances

IN-HOUSE
ACTIVITIES

Hang banners and place standees in buildings with FPT students and cafeterias. Post
creative posters about saving water and paper with 4 mascots in toilets to increase brand
coverage, remember the slogan and project name "Trdi Bat oi" and promote
environmental health

ONLINE

FACEBOOK

Facebook accounts for environmental protection can be utilized to reach interested
audiences, allowing users to create pages, comment, edit, and share stories. Interactive ads
can be run on Facebook and Instagram, targeting FPT University's 18-40 audience. Two
offline photo camps and a separate "Trdi Dét oi" event series can be established

INSTAGRAM

Use a common design framework and post 3 articles at a time to not break the design
framework. Combined with Facebook to run ads appearing on both platforms in parallel

OTHERS CHANNEL

KOL

Invite KOLs to advise the campaign and participate in the campaign through events:
Seminars, exhibitions and activities to visit FPT University, ask KOLs to post about the
campaign and attend events

WOM

WOM from a team of collaborators recruited in advance, combined with existing
relationships at the school to spread information about “Trdi Bét oi” project at FPT University
and the FPT University community team - FU HOA LAC, club, the departments,

partners, sponsors,..

CSR

The company collaborated with recycling partners to organize a program promoting
recycling of glass plastic bottles, offering a 30% discount on products, and donating sales
revenue to Thien An Shelter and security guards

EARNED
MEDIA

Send invitations via offline and online forms to departments, press parties, teachers, and
friends at school to create effective earned media activities

Table 5: Tactics of the project
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2.6. Communication Roadmap

C. Project planning - 2. Project planning

PHASE DETAILS ACTIVITIES
. Research on environmental protection and
Learn and research environmental . .
1(4/2023 - . L environmental health - Come up with ideas,
health knowledge, provide direction L .
8/2023) R . make preliminary plans and find sponsors
for communication campaigns .
for the campaign
Run online communication on Social
h |
Deliver basic information about channets . . .
Environmental Health and oromote Use Short comics with comics on Facebook
vir r
2(9/2023 - . . " . P . Communicate basic knowledge about
Trdi Dat oi” project on online .
10/2023) . Environmental Health on Instagram
channels, recruit collaborators for . . . .
. Combine with KOLs to increase project
the project .-
efficiency
Recruit collaborators for the project
Run a series of "Trai Dat oi" events including
Covering “Tréi Dat oi" project at FPT | Seminars, Exhibitions, hanging banners,
3(10/2023 - University Hanoi in an offline | standees, electronic and physical posters,
12/2023) channel, organizing a series of “Trdi | using mascots to participate in school
Dat oi" events events - Combine WOM, Earned Media
and CSR forms in parallel

Table 6: Communication roadmap of the project

2.7. Budget allocation

General expense
23,301,420

Online Offline:
20,816,000 « Exhibition
« Seminar

« In-house activities

Offline
105,388,200

General expense
« Communication
production
. Gifts

Online

« Visual development
« Comic production
« Video production

« Advertising

« Platform tax

Figure 23: “Tréi D&t oi” Campaign - Budget Estimation

Figure 38: Budget allocation of the project
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2.8. Sponsors
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HOANG BINH GIANG % G'B

CENRE HOABINH

NIRAS

RCEE-NIRAS

DUQT P} 1AM HOA LINH

Figure 39: Sponsors allocation of the project

The team has planned to seek funding of
95,000,000VND (with 20,000,000VND
coordinated by the Corporate Relations
Department, 75,000,000VND in the sponsorship
proposal) from various entities and has sent the
sponsorship proposal to over 30 collaborating
organizations, including: Vietnam Environmental
Protection Fund (vepf.vn), WWF, LG Foundation,
Samsung, Hyundai Bac Ninh, French, Belgian,
and British embassies, USAID, Au4skills, VN Gas
Corporation, Eurowindows, Thousand Years
FPT Long Chau, Cong

Caphe, FPT University Hanoi, Vietham-Germany

Vietnamese Pottery,

Friendship  Association, Hoang Binh Giang
Trading Co., RCEE - NIRAS Joint Stock Company,
Hoa Linh Pharmaceutical Limited Company, Hoa
Binh Construction Group, and CENRE.

2.9. Risks management allocation

STT | RISKS PREDICTION DESCRIBE RISKS SOLUTIONS
PHASE 1: PRE-LAUNCH
Operational Risk
. Project members use personal finances to contribute
o capital to develop and maintain the project. Find new
Failing to apply for ) X :
hi sources of funding, ensuring that the project does not
sponsorship or
. P .p rely on just one source of funding
Insufficient encountering ; . : . .
1 . . « Invest time and build good relationships with other
funding disagreements when )
. . potential sponsors
cooperating with . o
« Collaborate with relevant organizations, teams or
sponsors o
individuals and share common goals to enhance your
ability to apply for funding
Team members are still
Team members meet to make specific plans for The
Unable to clearly | vague about the goals o . .
2 . team's direction, setting specific goals that The team
define goals and outcomes of the .
. needs to achieve
campaign
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NO.| RISKS PREDICTION DESCRIBE RISKS SOLUTIONS
PHASE 2: EXECUTION
Operational Risk
« Before starting the project, discuss and clearly define the
goals, plans and content that need to be approved with
the project owner.- Determine specific work schedules
Team members do not and milestones during project implementation.
follow the work schedule Instead of just waiting for final approval, propose drafts,
3 |[Slow progress . . . . . .
and the project progress is intermediate versions or ongoing work processes for the
slow project owner to approve.- Research carefully and
complete all content early to send back to the reviewer
Work carefully to avoid disagreements and arguments to
help improve the productivity and potential of the project
The product has not been
properly adjusted and ) .
" . ] Members meet to find ways to improve the product, change
4 |Bad product quality received many negative .
the elements and drawings of the product
comments when the post
was published
Reputational Risk
Encountering opposition
and negative reactions « For objectionable comments, the admin will explain and
5 Negative reaction from |from some people or discuss with each other.
the public groups with traditional or Delete comments that are not constructive, rude or
prejudiced views on the advertising
subject
Strategic Risk
The content is rambling, the Explain and convey by responding to comments to
Readers cannot grasp . 9 P y Dy resp 9
R R posts have no specific readers who do not yet understand.
6 |the information o . L .
direction or plan for each Comment summarizes the main idea that the article
conveyed .
stage wants to aim for
Research and define target audience. Clearly identify the
audience your talk show and seminar is aimed at
Strongly promote, increase promotional and marketing
. activities to attract attention from the audience
Exhibitions and . . . . .
. " Use social media channels, email marketing, online and
seminars have not The number of participants . o
K . offline communications to announce talk shows and
7 |received much did not reach the plan set .
. seminars
attention and have few |by The team . . .
.. Create engaging content, engaging images and videos,
participants A .
and share information on relevant forums, groups, and
communities
Consider offering attractive rewards or incentives to
encourage participation
Run ads
Create engagement by asking for opinions, asking
When posted, the article questions or creating polls
did not receive many Seeding through articles of pages with related content
8 |Low interactions rate interactions due to the Use social networks and other communication channels

content's limited readership
and social network policies

to create interaction and attract readers

Share links to the page's content on popular social
networks, participate in relevant groups and communities
to generate interest and engagement

Table 7: Risk management allocation of the project
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3. OFFLINE COMMUNICATION CHANNEL ACTIVITIES PLANNING

3.1. Seminar

Overview Objectives

The seminar event serves as an event to convey key o Convey key knowledge on the topic of Environmental
professional knowledge of the project, summarizing Health

all project activities with the purpose of conveying o Gain sympathy from the public and become the hallmark
knowledge and raising awareness. This is also the of the campaign

time to introduce and honor guests and project « Answer students' questions about the topic

stakeholders after conducting the media campaign. « Affirm the messages given, raise awareness about the topic
Assessments Target audience

"Trdi Dat Gil" is a seminar program that conveys information and knowledge on FPT University
the topic "Environmental Health", and at the same time updates the current lyml!l students and lecturers
state of the environment for FPT University students, helping to inspire students
to care and seek understand, aiming to raise awareness of the close & Guests
relationship between environmental health and human health. The program

has the participation of speakers with high reputation and expertise in the
industry, especially with great enthusiasm and deep experience in the field of @ Representatives of relevant

Environmental Health. parties (stakeholders)

Venue: Gamma 5th floor Media & Communication plan
« Reason: The only hall is located on the 5th floor « Livestream the entire program on Fanpage "Trdi Bét oi
of the Gamma building, so the organizing team o Spread images of the project in general and the
combined with the exhibition, creating a journey Workshop in particular
for participants to experience information: => Attract the participation, live updates during the seminar
causes, current situation, solutions and ending and promote images of the project
with solutions at the Earth Conference.

Organizing committee
Team members have the role of developing ideas, designing exhibition items, finding exhibition space construction units,
managing logistics stages and ensuring satisfaction when experiencing experience for the participants.
The Organizing Committee of the seminar event includes:
« Organizing team
« FPT University Hanoi Business Relations Department

The “Tréi D&t Gi” seminar will be organized with the concept of a talkshow. The subject of environmental health will be
introduced to the public for the first time. The speaker will share the expert’s side of opinion on the issues while the guest
share personal experience involving the field of environment. To summarize the subject, the speaker and the guest will
share their points of view in a open dialogue to give the audience an objective and detailed view on the subject. The
concept of the seminar is to provide an informative and engaging platform for knowledge-sharing and discussions on the
subject. The seminar aims to bring together experts, researchers, and community members to explore the various aspects
of environmental health, including pollution, climate change, and sustainable practices. Through keynote speeches,
panel discussions, and interactive seminars, the seminar will delve into the challenges and solutions related to
environmental health.

Figure 37: Seminar planning
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Communication Plan

NO. CONTENTS FORMAT CHANNEL PIC
Pre-seminar ( 20/10 - 8/11)
Send invitation letters with information about the exhibition to .
1 Invitati d Direct/Email | B¢ oc Viét
school BODs; teachers in the faculties of MC, BA, CF, GD nvitation cards rect/Emal @o Quoc Viet
) Offli.ne communication in classes, calling for participation in Direct Direct Al
seminars - WOM
3 P?»St c:post announcing guests about the seminar on the “Trdi Facebook post P?ge”Foiebo.?k Nguyén Ijuong
dat oi” page Tréi bat Gi Huyén
. . . . Gamma
4 |Place signage, banners, posters announcing ongoing events Direct . All
building
Seminar day (09/11)
6 |Set the project's flag, mascot to appear at International Day Direct Direct All
7 |Order project standees + gifts at Hebe Club's booth Direct Direct All
Post seminar (10/11 - 20/11)
Page Facebook | Nguyén Huo
8 |Post a seminar recap article Facebook post nge“ Gie 0,? guyen R n9
Tréi bat Gi Huyén
Page Facebook | Nguyén Huo
9 |Post a seminar recap video Facebook post <3geh Oie Of,) guy=n 5 "9
Trai bat Gi Huyén
10 [Send thanks to guests and representatives of relevant parties Direct/Email Direct/Online All

Table 8: Communication plan of the seminar

Risk management allocation

CATEGORY

DESCRIPTION

SOLUTION

MC changing

The MC had problems about health
and couldn't attend

Find some backup MCs from Monstage, speed up script
review time

Guests cannot attend

Guests are busy and cannot attend

Confirm and notify guests of the schedule 1 week in
advance, 3 days before the event, confirm with guests
again, and notify the schedule 1 day before the event

Change the path

Because of the International Day
event, the 30m route is blocked

Provide specific directions for all guests and instruct security
guards to arrive at the time of guests' arrival and give
directions

Q&A is not
interactive

The topic is dry so it receives few
questions

Ask questions in advance for attendees

Few people attended

In the last week of the semester,
students often stay in class to review
lessons or give final presentations

In the morning and afternoon, use offline communication
under the International day event and go to classes to invite
more students to attend

is not guaranteed

Network connection

Network connection is not stable for
livestreaming

Contact the technical department to connect the lan
network to carefully prepare for the livestream

affecting the
program

Uneffective logistics,

The logistics of the stage running and
mic running event were slow,
affecting the program timeline

Allow logistics to pre-drill with the venue so the event can
run smoothly, increasing the number of logistics to keep up
with the event timeline

Table 9: Risk management allocation of the seminar
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Participants

NO. PARTICIPANTS GUEST

Mrs. Trinh Minh Trang, Mr. Pham Binh Chuong & Mrs. Pham Hoang Kim,

1 | Conf delegat N x
onierence delegates Mrs. Nghiém Hang Giang and Nguyén Thanh Viét

2 | Business Relations Department Mr. Nguyén Trudng An va Ms. Khuét Chi Linh

3 | Administrative offices Mrs. Nguyén Thuy Chdm v& Ms. L& Thi Huyén Trang

Mrs. Vi Viét Nga - Mrs. Vi Thi Tuyét Nhung - Ms. Nguyén Thi Minh Ngoc -

4 |MC Faculty's lect \ ,
aculty's lecturers Mr. Chu Bire Trung, Mrs. L& Lan Phuong- Mrs. Kidu Thi Yén

5 [Guest Mrs. Pham Thanh Huong & Mrs. Pham Thanh Hang

6 | Student 200 FPTU students

Table 10: Participants of the seminar

3.2. Exhibition

Overview

Based on the following factors: organizing venue; Group's resources; Due to the formal nature of the seminar, the
exhibition event will be a suitable complementary form. Artistic and popular exhibitions will be the necessary balance for
the series of events to take place according to the direction set by The team. The exhibition rebalances the tone & voice of
the event series according to the original orientation of being suitable for the student community.

Objectives Target audience
« Convey key knowledge on the topic of Environmental
Health FPT University students and lecturers
o Gain sympathy from the public and become the hallmark
of the campaign & Guests

o Affirm the messages and campaigns that have been
launched, raising awareness about the topic @ Representatives of relevant parties

« Attract attention to the Workshop (stakeholders)

Assessments

The exhibition on Environmental Health is an event with the purpose of increasing awareness and sharing knowledge about
the importance of the environment to human health. This exhibition focuses on presenting scientific information, research
and solutions that promote balance between people and the living environment. Through displays, experiments and
interactive activities, the exhibition offers a comprehensive look at the effects of environmental pollution and how we can
protect our health and the planet. At the same time, the exhibition is also a place for experts, researchers and technology
companies to meet, exchange ideas and build cooperative relationships to come up with innovative and sustainable
solutions for protection. environment and public health. These works do not directly address the topic of Environmental
Health but implicitly carry a message calling for attention to Environmental Health, thereby protecting human health.
Combined with recycled models, display objects (photographs of the current state of the environment) as well as handicraft
products made from recycled materials. The main subject of the exhibition is Environmental Health
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Media & Communication plan
« Livestream the entire program on Fanpage "Trdi Bét oi"
 Spread images of the project in general and the Workshop in particular
=> Attract the participation, live updates during the seminar and promote images of the project

Organizing committee
Group members have the role of developing ideas, designing exhibition items and participants' experience itineraries,
finding exhibition space construction units, and sending invitations to speakers and guests invite, manage logistics and
ensure a satisfying experience for participants.
The Organizing Committee of the Exhibition event includes:

» Organizing group

o FPT University Hanoi Business Relations Department

Communication plan

NO. CONTENTS FORMAT CHANNEL PIC
Pre-exhibition (30 /10 - 6/11)
- ith inf . ]
1 Send |n.\/|Fct1t|ons with information about Invitation Direct/ Email Dao Quoc Viét
the exhibition to teachers
) Offllne.cc')rnmumc.oflon .c:t classes, calling Direct Direct Al
for exhibition participation
3 |WOM Direct Direct All
Post an announcement about the Facebook Page Facebook “Trdi . R
4 o BT s A o Nguyén Huong Huyén
exhibition on “Trdi Dat 0i” Fanpage post bat Gi
Exhibition period (07/11-09/11)
- +
5 Set the préjects flag + mascot to appear Direct Direct Al
at International Day
ject st + gifts at H
6 Order project standees + gifts at Hebe Direct Direct Al
Club's booth

Post exhibition (10/11-20/11)

Facebook Fanpage Facebook

7 | Post an article summarizing the exhibition e
9 post “Trai bat Gi”

Nguyén Huong Huyén

Table 11: Exhibition plan
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Exhibition risk

getto

student building, so it is difficult
for students to visit

NO. RISK DETAILS SOLUTIONS
Enhance the implementation of arising tasks includin
) Lengthened working . P ) . 9 . 9
Unable to find . finding contractors, comparing prices, etc. supporting the
1 procedures, affecting RO
contractors o Administration department to speed up progress and select
construction time . .
contractors who have signed contracts with the school
The team planned to borrow
9 Unable to borrow paintings and prices from the | Contact outside artists to lend paintings or rent outside
paintings graphics industry but was not | painting prices
approved
Communicate clearly with suppliers about the costs of items.
Insufficient funds to | Funds are insufficient to pay Y PP
3 . Carefully calculate the costs you need to pay and save to
pay suppliers event vendors .
be able to pay for the items
4 Products displayed | Product printing color is pale, | Print additional fomex text and change the color of
are not as expected | printing quality is not good reprinted publications
The exhibition
5 | content is difficult to Many visitors asked questions | Divide take care into each areq, carefully advise about the
about the product area's scenario, and guide visitors about the story
understand
6 Not enough The team has 4 members so it's | Get help from teachers, friends, collaborators and have
manpower overloading with work clear headings for each personnel
7 Publication with The design is wrong with the Check the content carefully before sending it to the
incorrect content content contractor, and handle it urgently if any problems arise
The location is on the 5th floor
Remote location, of the FSchool hiah school Actively thanks to the support of various forms of media,
i
8 | difficult for visitors to 9 after the exhibition moved to the Alpha building, students

studied and continued to display and archive their works

Table 12:

Exhibition risk

Exhibition layout
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Figure 41 : Exhibition layout
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Configuration of each floor

UANTIT
NO. | CATEGORY DETAILS @ v AREA DESCRIPTION DEMO
1 Earth character formex 1 1st floor stair
2 Water character formex 1 2nd floor stair
Character
Formex
formex
3 Wind character formex 1 3rd floor stair
4 ECoz character formex 1 4th floor stair
Stair halll
5 arnha Environmental message poster 3 1st floor stair | Cellophane
poster
Check i Formex
eck in
6 3 piece wall infographic 1 5th floor hall  [fortified with
zone
wood
Informati 5th f : |
7 | mormation Information box sets of 3 3 .oor 3 formex boxes E‘% 1]
box corridor ——= =9
£ :
Inf hi Backd Formex
nforgraphic ackdoor
8 ordp Wall inforgraphic 1 . fortified with
board corridor
wood
Vertical TeE
g |"eme Vertical banner 4 5th floor pillars |Hiflex canvas E ',‘{,% ‘
banner == =1
. . Front door { ﬂ
1 |CTA boxes |Formex boxes with message sign 3 ) Box + formex - i
corridor == i%!‘?‘; 2
" Jigsaw Jigsaw board, forming a whole : Front door . Eﬂ
ormex |
board picture of environmental message corridor e it%ﬁ =
Banners e
. . Pam =
13 |hang on Vertical banner 8 Wall gaps Hiflex canvas = %:i’;
floors = B
L inted st ) Small space
arge printed story pages create
. . gep Y Pag . on the 5th floor|Formex + Hard
14 |Big comic  |the shape of a book 2m2 high x 1 facing th
acing the aper
1m7 wide 9 Pap
venue
The photo hangs high, with a Small space
15 |Anh treo tassel hanging down 1 on .the 5th floor|Jute rope and
box: 30x30x30 facing the photo paper
wire: 2m venue

S

Table 13: Exhibition configrator
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3.3. In-house activities

C. Project planning - 3. Offline communication channel activities planning

Overview
For in-house communication activities including building banners;
standees; poster, the team designs, prints and constructs at the
proposed locations: hangs banners at Alpha, Beta, Delta, Gamma
buildings; Place standees at Sao Viet restaurant and lobby of Alpha,
Beta and Delta buildings.

« Construction time for items: From October 29 - October 30

In addition to online publishing, The team
also prints a number of hardcover comic
books used for display purposes and to
support offline communication activities

Use mascot images
To be able to use Trdi Dat oi mascot effectively, The team uses a
combination of support tools including handheld hashtags with the
following contents: QR codes leading to the page, "Environmental
Health"; “Tréi Dat Gi”, “Hug mel!”

« Time to carry out mascot use activities: October 25

» The team used containers bearing the project's brand image to

interact with students, give candy, and take photos with them

Hug the Mascot

The team used the hand-held hashtag
"Hug mel!" to call on students to interact
with the mascot by hugging or other
forms. In addition, The team encourages
you to try on the mascot and take photos

Suitable events taking place at FPT University between October 20 and
November 7 to use the mascot and communicate the project's brand
identity:

o October 25: Ceremony to honor SU23 semester

o October 26: Melody Club Showoff

o October 26: Interview day for Hebe Club recruitment

« October 31: Halloween Haunted Fes

» November 8: FSchool's First Tech Challenge

To prepare for classroom activities to
introduce  projects and events in
classrooms, the Team has prepared a list
of classes by room in the Alpha and Delta
buildings (appendix)

On October 27, FPT University has a
student delegation to attend the program
Ai La Trieu Phu, the project will use
mascots to lead the delegation at Vietnam
Television

The concept of the in-house marketing strategy for the environmental health communication campaign is to utilize various

visual mediums, such as banners, standees, posters, and other promotional materials, to effectively raise awareness about

the subject. These marketing materials will be strategically placed within the organization's premises, including common

areas, hallways, and entrances, to capture the attention of employees, visitors, and stakeholders.

The design and content of the marketing materials will be focused on conveying key messages about environmental health,

emphasizing the importance of sustainable practices, and encouraging individual actions. Eye-catching visuals, informative

infographics, and compelling taglines will be used to engage the target audience and motivate them to learn more and

actively participate in the campaign. Through this in-house marketing strategy, the organization aims to create a visually

impactful and cohesive brand presence that reinforces the message of environmental health and inspires positive change.
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4. ONLINE COMMUNICATION CHANNEL ACTIVITIES PLANNING
4.1. Facebook

Overview

Facebook is The team's main communication channel, attracting a diverse target audience and providing
targeted advertising features. Multimedia integration and use of Meta Business Suite provide optimal efficiency,
helping the team achieve interactive efficiency and achieve promotional goals. Using Facebook to help link
groups and interact with the school's page helps increase communication effectiveness.

Story drawing

Applying Transmedia Storyworld Storytelling theory, the comic content
line creates 4 characters including the 3 elements Earth, Water, Wind
and the environmental monitoring satellite ECoz. The three elements
selected are the three main elements that make up Environmental
Health. Besides, protecting the surrounding environment is an object
that is responsible for observing everything, including the environment
and people above, acting as an architectural character and rewriting
the story. The four characters along with the subject Earth will create a
fantasy world where the elements live with humans and also have the
same health problems as humans.

3/ en

posts

KPI

Total: 42 posts in 14 weeks

NO.

RISK

DESCRIPTION

MITIGATION

Unattractive content

Content is not in line with public
demand. The dialogue is bland
and does not engage viewers

Consider changing the content to meet the needs of
readers. This can be done by conducting market
research to understand reader demand, identifying the
target audience of the content, using language that is
appropriate for the target audience, and creating
content that is engaging and captivating

Timeline of posting is
not appropriate

The timeline of posting is too thin
or too thick in a period of time,
making it difficult for viewers to
focus on the main content line

Develop a clear and concise content strategy. This
involves determining the goals of the content strategy,
identifying the main content lines, and building a posting
schedule that is appropriate for each content line

The product schedule
is not on schedule

The product takes longer to
complete than the timeline of
posting

Change the timeline of posting and speed up the
product completion process. This can be done by
reviewing the time required to complete the product,
rearranging work schedules to speed up progress, or
increasing manpower or outsourcing to complete the
product

The product quality
does not meet the
needs of the audience

Product quality is poor and not
polished

Immediately improve product quality and rebuild posting
time to focus on improving product. This can be done by
rechecking product quality, identifying and correcting

errors, requesting employees to complete the product, or
posting the product after it has been improved in quality

Table 14: Facebook channel risk management
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Content route

NO. CATEGORY CONTENT

3 storylines divided into 3 chapters: Concepts, Impact of Environmental Health
1 |Comic on Human Health, Environmental Protection Solutions. Each line is a unified
storyline, forming a continuous comic book

. L “Trdi Dat oi” offline communications for classes, visiting events, a day photo
2 |Trdi Dat oi on FPT University - 9 P
shoot at FPT University, etc.

3 |"Trdi Bét oi” event series camp Communication before, during, and after the event

Table 15: Facebook content route channel

Advertising strategy

Set target group 18-40 years old at FPT University with a radius of 5km. Set of 2 engagement camps
Comic and “Trdi Dét oi” at FPTU with a group budget of 50,000 VND/post. Whichever post is
interactive will be allocated a lot of money by Facebook and tracked for 2-3 days of interaction then
turned off for Facebook to allocate more other articles. With the event series camp "Tréi Dat oi", set
up a separate camp to attract event interest with a budget of 100,000 VND, turn off after the event.

4.2. Instagram

Overview

With its focus on images, Instagram helps communicate powerfully about the state of the environment. The
content of the Instagram post directly targets the impact of environmental health on human health and the
current situation, aiming to strike at the fear of viewers, thereby also giving a positive message about health
effective environmental health.

Story canvas

KPI
Link to Facebook with the built character set, use the characters as the 2
subject image when giving information about the elements of Earth, @ week
posts

Water, Air, optimize the communication of information on Instagram

Total: 28 posts in 14 weeks
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NO. RISK DESCRIPTION MITIGATION
1| Slow progress Not meeting the posting Enlist the hfalp of coIIo.borotors Fo support the Instagram
schedule platform with pre-designed designs
2 [Poor layout Poor image design, Instagram Simplify the design, design 3 templates and post them in

feed is not visually appealing

a row, post 3 posts at a time

Table 16: Instagram channel risk management

Content route

NO. PHASE MAIN CONTENT ENGLISH TRANSLATION
Concepts of Environmental
1 |Concept Heclthp The concept of Environmental Health, its elements
The impact of environmental pollution on rivers, air, light,
2 |Reality Impacts on rivers, air, light, etc. otc P P 9
3 |Causes Natural and human causes Natural and human causes of environmental pollution
. Balanced and imbalanced Balanced and imbalanced indicators of environmental
4 |Indicators . .
indicators pollution
Impacts of o . . The impact of environmental pollution on human health,
. Skin diseases, urinary diseases, L . . .
5 |environmental health . . such as skin diseases, urinary diseases, and respiratory
respiratory diseases ]
on human health diseases
Tips for living green, enjoyin . . L
6 |Solutions P 99 joying Tips for living green, enjoying nature
nature
7 |Possible measures Possible measures Possible measures to protect the environment

Table 17: Instagram content route channel
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5. OTHER COMMUNICATION CHANNEL ACTIVITIES PLANNING

5.1. KOL

The team planned to invite Miss Ngoc Han as a guest speaker for the project. She is a respected individual with
knowledge about society, business, and the environment. As the External Affairs Director of Dong Nai Plastic Joint Stock
Company, she can enhance the project's credibility and act as a key opinion leader. Other KOLs: Mr. Hoang Nam Tién,
Mr. Binh Tién Diing

Taking advantage of the pre-existing relationship, staff member Dao Quoc Viet contacted via email to send detailed
information about the project and an official cooperation proposal to Mrs. Ngoc Han. If the invitation is accepted, the

Team will carry out the work of determining the time of the event, guest benefits, and sharing scripts and seminar scripts.

5.2. Earned Media

The team plans to invite personnel from two mainstream,
reputable and reputable electronic newspapers, VTV.vn
and VOV.vn, to write articles and report on the
Conference event on November 9

Other FPT University campuses

The project's media products may appear at other FPT
University campuses, including Can Tho, Da Nang, Quy
Nhon, and Ho Chi Minh City, as well as at Greenwich
Hanoi and Swinburne Hanoi universities

5.3. WOM

Seeding club in groups

information channel and Fanapge.

o Team member Ho Minh Quan will contact the Head of Communications of the Soleil Crew dance crew and send
information about the post-introduction of the project. The club posts information about the project on its internal

o Team member Nguyen Huong Huyen will contact the Head of Communications of Hebe Dance Club to post
information about the project in her Facebook group.

Friends and people post pictures/information about the project on Facebook/Instagram Story
The activity of introducing the project and calling for participation in the event in classrooms with the “Tréi Béat Oi” mascot
creates a word-of-mouth effect when students share images and information about the project with each other using the

Facebook page.

Invitation posted

discussion and discussion in the community.

Some relatives and friends of the project posted invitations on their personal Facebook/Instagram stories. This creates

5.4. CSR

activities to build efficiency and create value for the community.

Besides activities to raise awareness about environmental health and resource issues, the project also carries out social

Lo Lamp is a commercial project founded by FPT
University student Cao Minh Ngoc, selling handicraft
products such as table lamps, cups, plant pots,... made
from glass bottles. The products are highly aesthetic,
unique and meaningful. Combining the activity of
exchanging plastic bottles for plant pots can reinforce
the project's message calling for environmental health
protection. At the same time, this is also a creative form
for the project to carry out CSR work.

Thien An Shelter is a child protection facility operates
under the patron of Phu Huu Parish, specializing in
sheltering orphaned children. The facility operates based
on the parish's charity fund and donations from
benefactors. In the post-event phase of the project, The
team plans to use mascots to visit and interact with
children with special circumstances at Thien n shelter,
Thach That, Hanoi. This activity is meant to build the
brand and image of the project, while helping difficult
situations and creating value for society.
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D. Pre - production - 1. Overview - 2. Brand Identity

1. OVERVIEW

From the set plan, the team has prepared a brand identity, divided personnel in charge of each offline item such
as applying for organizational licenses, invitations, working with third parties, etc. online in terms of design
personnel, content and other forms such as working with KOLs, CSR organizations, contacting WOM coverage
clubs and asking the press to publish articles from Earned Media to advertise the event.

2. BRAND IDENTITY

2.1. Key visual

HOALINH

Figure 42: Key visual of the project

Dominant Color: Use the Earth's colors to depict the event's visuals, which should be a harmonic blend of
lush green and sea blue

Color Palette: The project's deliverables include a color palette derived from Earth's inherent elements,
combined with lively hues to suggest a youthful and relatable environment, effectively engaging with the

target audience, primarily the FPT University student population.

#15B259 #3A5DAB #F36C36

. Oceanic blue symbolizes The  project's  satellite,
Green represents life and : ] o .
o . Earth's protection of human symbolizing environmental
vitality. It symbolizes the ] . . .
. . life from environmental awareness, is adorned with
close relationship between . .
. . influences, emphasizing the orange, a color commonly
the Earth's well-being and . . ] .
importance of sustainable associated with FPT
that of people. . ] .
ecosystem preservation. University students.
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D. Pre - production - 2. Brand Identity

Concept: The idea is centered on a comic book Slogan: “Trdi Dat oil Ban khoe khéng?”
story, which strongly aligns with the main premise

throughout online communication across several . . .
mediurms Tone & mood: The tone is young, exuding relatability

and warmth

2.2. Brand identity

A D AN NS BAT NGAY TU
NHIN THAY DO CHINH LA
DUNG NHING &, KHUNG
TRANH THEO CONCEPT TRUYVEN

Loco g
rep
viEc sir

TR i KHI_CAC NH
VAT VA TRAI DAT CUNG TU HOP LAT
VA HOT THAM SUC KHOE MOT
TRUSNG: STRAI OAT OIf BAN KHOE

KHONG?

TRAI ©AT OI/
BAN KHOE
KHONG?

Figure 44: Organizing Figure 45: Organization
committee uniform committee card

Figure 47: Project’s flag

én Trién Lim - Hi thio

TRAI DAT OI
TRIEN LAM TOA DAM
07-09 |11 09 |11 L

Figure 46: Online brand identity Figure 48: Comic book
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D. Pre - production - 3. Sponsorship

3. SPONSORSHIP

Overview

The group planned to apply for a grant of 95,000,000 VND (with 20,000,000 VND coordinated by the
Corporate Relations Department, 75,000,000 VND in the sponsorship application letter) from different units
and send the sponsorship application to More than 30 collaborating units include: Vietnam Environmental
Protection Fund (vepf.vn), WWF, LG Foundation, Samsung, Huyndai Bac Ninh, Embassies of France, Belgium,
UK, USAID, Aué4skills, Group Vietnam QOil and Gas, Eurowindows, Thousand Years of Vietnamese Ceramics, FPT
Long Chau, Cong cafe, FPT University Hanoi, Duc Viet Friendship Association, Hoang Binh Giang Trading
Company Limited, RCEE - NIRAS Joint Stock Company, company Hoa Linh Pharmaceutical Co., Ltd., Hoa
Binh Group, Center for Environmental Research, Institute of Hydrometeorology and Climate Change., FPT
University Hanoi, Duc Viet Friendship Association, Hoang Binh Giang Trading Company Limited, RCEE - NIRAS
Joint Stock Company, company Hoa Linh Pharmaceutical Co., Ltd., Hoa Binh Group, Center for Environmentall
Research, Institute of Hydrometeorology and Climate Change.

The group has received support and help from FPT University Hanoi and collaborating units with a sponsorship
of nearly 180,000,000 VND.

Overview
NO. ORGANIZATION DONATION LEVEL DONATION IN-KIND DONATION
1 FPT University Hanoi Diamond 80,000,000 VND Cash

Hodng Binh Giang Trading Diamond 20,000,000 VND Cash
Company Limited

3 |HoaLinh Pharmaceutical Gold 15,000,000 VND Cash and artifacts
Company Limited

Environmental Research Center,
4 Institute of Meteorology, Gold 10,000,000 VND Cash
Hydrology and Climate Change

RCEE - NIRAS Joint Stock

5 Gold 5,000,000 VND Cash
Company
6 V|etn<3.ijermony Friendship Gold 5,000,000 VND Cash
Association
7 Hod Binh Group Gold 5,000,000 VND 25 sets of ceramic cups
8 Voice of Vietnam Gold Media support
9 |Vietnam Television Gold Media support
Instruct d famil b
1o |Mnstructors and family members | . Project support

of project members

Table 18: Sponsorship list
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4. OFFLINE COMMUNICATION CHANNEL ACTIVITIES PRE-PRODUCTION

4.1. Seminar pre-production

Document task-list

NO. CATEGORY TIME PIC

1 |Write an open letter proposing to organize a seminar 07/10/2023 Nguy&n Huong Huyén

9 Write a Iet'ter.qsking the Alumni department to support 07/10/2023 Nguyn Huong Huyén
the organization

3 [Conference event planning 10/10/2023 bao Quéc Viét

Nguyén Huong Huyén, Pham
4 |Receive feedback and adjust seminar plan proposals 1/10/2023 Nguyén L& Huy, H6 Minh
Quén

Get feedback from the QA d tment and adjust th x .

5 |Cetfeedback from the QA department and adjust the 01/11/2023 Nguy&n Huong Huyén
exhibition proposal

6 Chonge and adjust seminar items as suggested by the 01/11/2023 H& Minh Quan
supplier

7 Exr_>lc|n.the exhibition's pricing quotations and budget 03/11/2023 HG6 Minh Quan, l\:guyen
estimations Huong Huyén

8 |Prepare seminar press releases 09/1/2023 Nguyén Huong Huyén

Table 19: Seminar’s document task list

Human resource

NO. CATEGORY ACTIVITIES PIC
Before Event
Poster launching/Theme design
1 Design Online media publications Dé:g:/l?:s gzgfhi
Led screen (Standby led screen/Q&A led screen)
Order sound, mic...
) Technical :’griz:;j;ingbock music before and after the show ends H& Minh Quan
LED screen testing
Email departments for communication assistance and to upload . .
media stories Business Relations Department
3 Communications |Sending email to students Business Relations Department
Daily communication articles based on the communication plan Nguyén Huong Huyén
Photography books QHDN
MC contacting QHDN
4 Contents Make a script for MC H& Minh Quan
Test the script with MC and Technician H& Minh Quan
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NO. CATEGORY

ACTIVITIES

PIC

5 [Logistics

Print the script

Dao Quéc Viét

Book the hall area

Business Relations Department

Book contractor schedule (sound, lighting)

Business Relations Department

Stage setup (400 seats)

Pham Nguyén L& Huy

Buy flowers for the speaker

Dao Quéc Viét

Setup backdrop check in area 3.5*2m/QR Code

H& Minh Quéan

Welcoming and taking care of speakers and guests

Nguyén Huong Huyén
Dao Quéc Viét

During Event

1 [Technical

Turn on ringback music/standby screen LED

H6 Minh Quéan

2 |Communications

Upload event photos, seed groups

Seeding group

Take screenshots, camera angles of speakers and students

Nguyén Huong Huyén

Stage coordination, stage mic operation, support MC, Speaker

Pham Nguyén Lé Huy

3 |Logistics Coordinate the audience, run the audience mic, and hand out . o
. Pao Quoc Viét
student gifts
After Event
1 |Designing Design publications after the program ends H& Minh Quan

2 |Communications

Post a summary of the program

Nguyén Huong Huyén

Payment, Transfer of expenses, making contracts for speakers

Business Relations Department

3 |Logistics Statistics on the number of students participating in the program Pham Nguyén L& Huy
Send thank you emails and feedback Ddao Quéc Viét
Table 20: Seminar’s human resource
Work with third parties
NO. ACTIVITY CONTRACTOR PIC

1 | Audio contractor

Golden Time Events LLC

Business Relations
Department

2 | Welcoming performance Soleil Crew

H& Minh Quéan

3 |MC

Nguy&n Oanh Oanh - Monstage Club

H& Minh Quén

4 | Livestream service

SevenT LLC

H& Minh Quén

5 |Media

DunDun Media

Business Relations
Department

Table 21: Seminar’s third parties
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Guest invitation

NO. GUEST POSITION
1 |Mr. Hoang Nam Tién Vice President of FPT Education
2 |Mr. Nguyén Khéc Thanh FPT University Headmaster
3 |Mr. Ta Ngoc Céu FPT University Headmaster
4 |Mrs. Nguyé&n Kim Anh Vice Principal of FPT University
5 |Mr-Phan Trsong Lam oo of e Unierty Tring Depaniment ot P Uiy ol
6 [Mrs. Nguyén Thu Nga Head of HO PR Department - FPTU
7 |Academic Administration Department
8 [FUG
9 |Programme Development Department
10 |IC-PDP
1 [Students Relation Organization
12 [Mr. Trinh Trong Hung Head of the BA Faculty
13 [Mr. Bui Ngoc Anh Head of the CF Faculty
14 |Mr. Déng Manh Hung Chief Editor Assistant - VOV
15 [Mrs. Nguyén Thay Hoa Head of International Cooperation Department - VOV
16 |Mr. Pham Binh Duong Head of MC Faculty
17 |Mrs. Nguyén Thj Hué MC lecturer
18  |Mrs. Vi Thj Tuyét Nhung MC lecturer
19 [Mr. Pham Quéc Théng MC lecturer
20 [Ms. Vi Hoang Oanh MC lecturer
21 |Mr. B& Hoang Anh MC lecturer
22 |Ms. Nguyén Thi Minh Ngoc MC lecturer
23 |Mrs. Lé Lan Ngoc MC lecturer
24 |Mrs. Lé Lan Phuong MC lecturer
25 |Mr. Chu DBéc Trung MC lecturer
26 |Mrs. Trinh Thi Ha Programme Development Department Personnel
27 [Mr. Nguyén Phi Hing BA lecturer
28 |Mrs. D5 Thi Thu Nga CF lecturer
29 [Mrs. Bui Thi Thuy CF lecturer
30 |Mrs. Khudt Thi Hoa SS Faculty lecturer
31 |Mrs. Bang Thi Van English Faculty lecturer
32 |CF Faculty lecturers CF Faculty and Administration Department FPT University Can Tho
33 |SS Faculty lecturer SS Faculty and Administration Department FPT University Can Tho
34 |English Faculty lecturer English Faculty FPT University HN
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NO. GUEST POSITION

35 |BA Faculty lecturer BA Faculty FPT University HN

36 | Greenwich University Hanoi lecturers | Greenwich University HN

37 |Swinburne HN lecturers Swinburne HN

38 |FPTU HCM lecturers MC Faculty and Administration Department FPT University HCM

39 |FPTU Cén Tho lecturers MC Faculty and Administration Department FPT University Can Tho
40 I\D/Ierptlt?/,uﬁ: SL(;ELHO?JIZC(:;Z(:CGﬁOh BA Faculty and Administration Department FPT University Quy Nhon
41 |FPTU Ba N&ng lecturers BA Faculty and Administration Department FPT University

42 | Mrs. Pham Hodang Kim Co Xinh Arts Center President

43 | Artist Pham Binh Chuong Artist

44 | PhD. Trinh Minh Trang Vietnam National Academy of Music lecturer

Table 22: Seminar’s Guest list

Guest invitation task list

NO

CATEGORIES

THOI GIAN PIC

Listing guest invitations

03/11/2023 Nguyén Huong Huyén

Sending invitations to guests

04/11-06/11/2023 DBao Quéc Viét

Meet and send thank you gifts and send thank you
letters to guests, partners, sponsors, and departments

10/11-20/1/2023 Nguyén Huong Huyén

Table 23: Seminar’s Guest invitation task list

Design & edit task list

STT CATEGORIES THOI GIAN PIC
1 | Designing key visual 03/11/2023 Outsource
gning ey (Nguyén Phuong Thao
S Outsource
2 [Design invitation letters 03/1/2023 . 5
(Nguyén Phuong Thao)
3 | Designing event slide show 07/1/2023 Db Phuong Linh Chi
4 | Event recap video editing 10/11/2023 H& Minh Quan
Out Pham Hé
5 | Post-event photo editing 10/11-13/11/2023 utsource (Pham Hong
Luong, Nguyén Khanh Linh)

Table 24: Seminar’s Guest invitation task list
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4.2. Exhibition pre-production

D. Pre - production - 4. Offline communication channel activities pre-production

Document task-list

NO. CATEGORY TIME PIC
Writ lett ing t i % N
1 r|.e.c.1n open letter proposing to organize an 09/10/2023 Nguy&n Huong Huyén
exhibition
Write a lett king the QA d tment t t th x .
) rite a letter asking the QA department to support the 25/10/2023 Nguy?n Huong Huyén
venue
3 |Send a letter to reserve facilities for the exhibition 25/10 - 9/11/2023 Nguyén Huong Huyén
Nguyé&n Huong Huyén, Pham
4 |Getting quotations from suppliers 31/10/2023 Nguyén L& Huy, H6 Minh
Quadn
Getting feedback from the QA d tment and adjust x .
5 [7° |ng' eﬁe ack from the QA department and adjus 01/1/2023 Nguyén Huong Huyén
the exhibition proposal
6 Change and adjust exhibition items as suggested by 01/11/2023 H& Minh Quan
suppliers
7 Change the design cmd. size of exhibition items as 01/11/2023 H& Minh Quan
suggested by the supplier
) ) Nguyén Huong Huyén, H6
8 |C tat bet I 03/11/2023
ompare quotations between suppliers Minh Quan
9 Fln.d Fhe exhibition location on the 4th floor of Alpha 03/11/2023 H& Minh Quén
building
10 Exp.lo.ir.\ price quotes and budget estimates for the 03/11/2023 H& Minh Quan, l\jguyén
exhibition Huong Huyén
1 |Prepare press releases for the exhibition 09/11/2023 Nguyén Huong Huyén

Table 25: Exhibition’s document task list

Human resource

NO. CATEGORIES THOI GIAN PIC
1 Co?rfil.nate personnel to get materials for the 01/11/2023 H& Minh Quén
exhibition
2 |Supervision of exhibition construction 06/11/2023 H& Minh Quan
3 |Arrange the location of construction items 06/1/2023 Nguyén Huong Huyén
4 |Arrange the position of the works 06/11/2023 Nguyén Huong Huyén
Pham Nguyén L& Huy, B¢
5 | Moving works for exhibition 06/11/2023 am Tguyen te Ay, Bdo
Quobc Viét
6 |Media images for the exhibition 07/1-09/11/2023 Nguyén Huong Huyén
7 |Supervision and security for the exhibition 07/11-09/1/2023 All
8 Return facilities to the school after completing the 10/11/2023 Al
event
0 Sup.er.v.lse exhlt?ltlon construction after changing 13/11/2023 H& Minh Quén
exhibition location

Table 26: Exhibition’s human resource
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Logistics
NO. CATEGORY TIME PIC
1 Prepare media publications (standees, banners, 93/10 - 03/11/2023 Pao Quéc Viat
posters)
2 |Check out the event facilities 15/09 - 25/10/2023 H& Minh Quén
3 [Create a portfolio for the event 24/10/2023 H6 Minh Quén
4 |Contact suppliers for exhibition items 03/11- 04/11/2023 H& Minh Quan
5 [Prepare and execute exhibition event items 06/1/2023 H& Minh Quan
6 [Construction supervision 06/11/2023 H6 Minh Quan
7 |Move exhibition items to Alpha building 10/11/2023 H& Minh Quén
Supervise construction after moving the exhibition . .
8 . 10/11-13/11/2023 HS Minh Quén
location
Table 27: Exhibition’s logistic
Work with contractor
NO. CATEGORY TIME SUPPLIERS PIC
Nguyén Huong Huyén,
1 |Contact supplier 31710 - 03/11/2023 Pham Nguyén Lé Huy,
H& Minh Quén
2 |Supplier choosing 04/1/2023 Nguy&n Huong Huyén
3 Revvle\./v', ec?lt, and change plans to suit the 04/11/2023 A<:.Ivert|5|ng and Trading H& Minh Quéan
exhibition items Joint Stock Company
= o Thai Binh Duong
4 Fmghze the exhibition plan and budget 04/11/2023 H& Minh Quén
estimate
5 |Prepare and execute exhibition event items 06/11/2023 H& Minh Quan
6 |Construction supervision 06/11/2023 H& Minh Quén
7 |Contact to rent paintings stand 6/1/2023 Industrial arts College QA
Table 28: Exhibition’s contractor work list
Work with stakeholder
NO. CATEGORY TIME PIC
1 Prepare media publications (standees, banners, 07,/11/2023 Pao Quéc Viat
posters)
2 |Table booking support from the school 07/11/2023 Nguyén Huong Huyén
3 |Support for borrowing power cords from the school 07/11/2023 Pham Nguyén L& Huy
4 |Support during the exhibition 07/11-09/1/2023 Ddao Quéc Viét

Table 29: Exhibition’s stakeholder work list
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Design task list

NO. CATEGORY

TIME

PIC

1 | Create a key visual set for the event

25/10 - 03/11/2023

Nguyén Huong Huyén

Design an open letter and invitation for event
cooperation

10/10/2023

Nguyé&n Huong Huyén

3 | Design invitations for events

01/11/2023

Ddo Quéc Viét

4 | Designing media publications

24/10 - 06/10/2023

Nguyén Huong Huyén

5 [Designing media publications

30/10 - 06/11/2023

H& Minh Quéan

6 | Design exhibition items

28/10/2023

Outsource (Nguy&n Phuong

Thao)
Table 30: Exhibition’s design task list
4.3. In-house activities pre-production
Document task-list
NO. CATEGORY TIME PIC

Ask for permission to conduct media activities at
events at FPT University Hanoi

14/10 - 09/11/2023

Nguyén Huong Huyén

Ask for permission to lead the delegator to “Who's the

2 G 25/10/2023 DBdao Quéc Viét

Millionaire

Ask f ission f lish ithin the FPT x .
3 S or.perm|53|on rom es.tcxb |s. r.n.ents within the 30/10 - 17/11/2023 Nguyén Huong Huyén

education system for media activities

Ask for permission to post posters in the restrooms at x R
4 28/10/2024 N H H

FPT University Hanoi 8710720 guyen Fuong Huyen
5 | Ask for permission to place banners on buildings 30/10/2023 Nguyén Huong Huyén

Ask for permission to do offline communication at
classrooms of Dai hoc FPT Ha N&i

30/10 - 06/11/2023

Nguyén Huong Huyén

Ask for permission for facitlity using on Miss Ngoc
Han's visit

08/11/2023

Nguyén Huong Huyén

Table 31: In-house’s document task list
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Human resources

NO. CATEGORY TIME PIC
1 | Collecting printings 24/10 -7/1/2023 DBdao Quéc Viét
Nguyén H Huyén, B¢
2 | Collecting the mascot 24/10/2023 guyen ué?g ”Hyen, a°
Quéc Viét,
3 | Arrange personnel to post posters in the restrooms 30/10/2023 Nguyén Huong Huyén
4 Arr_qr?ge personnel to hang banners at FPT University 06/11/2023 Nguyén Huong Huyén
buildings
5 Per.sonn.el go on offline communications to FPT 06/11/2023 Al
University classes
icati | at oth hools in the FPT x .
6 Conwnenwalonspemonne at other schools in the 07/11 - 09/11/2023 Nguyén Huong Huyén
education system
7 | Arrange personnel to make media products off Earth 07/1-09/11/2023 All
8 Return facilities to the school after completing the 10/11/2023 Nguyén Huong ﬁuyen,Ho
event Minh Quén
Table 32: In-house’s human resource task list
Logistics
NO. CATEGORY TIME PIC
P i licati ’
1 repare media publications (standees, banners, 23/10 - 03/11/2023 a0 Quéc Viat
posters)
2 |Offline communication personnel 20/10 - 07/11/2023 H& Minh Quan
3 Transporting mqsco'ts t(? facilities in the FPT education 26,10 - 03/11/2023 H& Minh Quan
system for communication
Table 33: In-house’s logistic
Design task list
NO. CATEGORY TIME PIC
1 | Design mascot 16/10/2023 D3 Phuong Linh Chi
2 | Design handheld hashtag 23/10/2023 H& Minh Quén
Nguyén Ph
3 |Building banner designing 01/11/2023 Outsource {Nguyén Phuong
Thao)
Nguyén Ph
4 | WC poster designing 01/11/2023 Outsource [Nguyén Phuong

Thao)

Table 34: In-house’s design task list
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Work with alliances
NO. CATEGORY TIME PIC

1 Ask for permission to place electronic banners at FPTU 31/10/2023 Nguyén Huong Huyén
Can Tho campus

) Ask for permission to place electronic banners at FPTU 30/10/2023 Nguyén Huong Huyén
Da Nang campus
Ask for permission to place electronic banners at FPTU x .

4 10/2024 Nguyén H Huyé
Ho Chi Minh campus 30/10/20 guyén Huong Huyén

5 Ask for permission to place electronic banners at FPTU 03/11/2023 Nguyén Huong Huyén
Quy Nhon campus

6 ASI.( for.perrhission to plo.ce standee at Swinburne 03/11/2023 Nguyén Huong Huyén
University Vietnam Hanoi campus
Ask f ission to pl t t ich x .

7 s. or.perrrnssmn op af:e standee at Greenwic 17/11/2023 Nguyn Huong Huyén
University Vietham Hanoi campus

1 Ask for permission to place electronic banners at FPTU 31/10/2023 Nguyén Huong Huyén
Can Tho campus

9 Ask for permission to place electronic banners at FPTU 30/10/2023 Nguyén Huong Huyén
Da Nang campus

Table 35: In-house’s human resource task list

5. ONLINE COMMUNICATION CHANNEL ACTIVITIES PRE-PRODUCTION
5.1. Content task list

Facebook content task list
NO. POST TIME FORMAT PIC
Facebook Avatar + N .
1 |1st kick-off post 26/08/2023 aceboor Avatar Nguyén Huong Huyén
Cover
] Avatar + Cover x A
2 |2nd kick-off post 17/09/2023 Facebook Nguyén Huong Huyén
3 |Character development 20/09/2023 Comic Nguy&n Huong Huyén
4 |Environmental health definition 23/09/2023 Comic Ddo Quéc Viét
5 |Fundamentals of environmental health 24/09/2023 Comic Ddo Quéc Viét
Intertaction between environmental . . e
6 , 27/09/2023 Comic DBao Quodc Viét
health and human's health
7 |Mid-Autumn festival 29/09/2023 Comic Dao Quéc Viét
Facebook Avatar + . .
8 [3rd kickoff post 14/10/2023 acebook Avatar Nguyén Huong Huyén
Cover
C ffecting the soil polluti .
g | -auses afiecing fhe Sofl pOTLion 15/10/2023 Comic Pao Quéc Viét
Environmental Health
C ffecting the Wat [lution i .
1o |-Ouses anecting the TAier pofiiion in 18/10/2023 Comic Pao Quéc Viét
Environmental Health
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NO. POST TIME FORMAT PIC
1 [Vietham Woman'’s Day 20/10/2023 Media publications | Nguyén Huong Huyén
12 Ccu?ses affecting the Air pollution in 24/10/2023 Comic Pao Quéc Vit
Environmental Health
13 Reél: T.rol Dat oi" s coming to FPT 25/10/2023 Reels Nguy&n Huong Huyén
University
Tréi Dét oi Present at FPT University's x .
14 25/10/2023 Phot Nguyén Huong Huyé
Summer23 Honor Ceremony o gty=n ng Hyen
15 [Funpost 25/10/2023 Reels Nguy&n Huong Huyén
16 |Current state of environmental health 26/10/2023 Comic Dao Quéc Viét
17 |Tréi Dét oi's journey at FPTU 26/10/2023 Photo Nguyén Huong Huyén
What does Trdi Dét oi do at Melody's < R
18 Show OFf 26/10/2023 Reels Nguyén Huong Huyén
19 |Tréi DBét oi visited VTV 27/10/2023 Photo Nguyén Huong Huyén
Envi tal health’s affecti ’
20 |/ vronmenel neativs afiecion on 28/10/2023 Comic Dao Quéc Vit
human’s health
7 |Photo of Trdi Bt of and Mr. inh Tién 29/10/2023 Photo Nguy&n Huong Huyén
Ding
22 |Funpost 31/10/2023 Reels Nguy&n Huong Huyén
What does Trdi Dét oi do at Boardgame . R
23 club’s Haunted Fest 31/10/2023 Photo Nguyén Huong Huyén
Kick off: Event series "Trdi Bat Oi" at FPT x .
24 IC_ ° ) vent series Hrat Bt Ha 31/10/2023 Media publications | Nguyén Huong Huyén
University
25 |Trdi Dét oi's journey at FPTU part 2 01/11/2023 Photo Nguyén Huong Huyén
Envi tal health’s affecti "
26 |"Vironmenial hediih s afiection on 1/11/2023 Comic Pao Quéc Viét
human’s health part 2
27 |Funpost 1/1/2023 Reels Nguyén Huong Huyén
28 |Trai Dat oi at HEBE club's 02/11/2023 Photo Nguyé&n Huong Huyén
R ideo: Trai D&t of o . ]
29 FETCS p video: Tréi DGt of's activities at 02/11/2023 Video Nguy&n Huong Huyén
k peeking th "Trdi Dat oi" x .
30 |neak peeking the guests at "Trdi Bt oi 03/11/2023 Media publications | Nguy&n Huong Huyén
Conference
||T s DA’ H] . N .
31 | |1 Bat ot was present at Swinburne 03/11/2023 Photo Nguy&n Huong Huyén
University Vietnam
H Ive th I f )
3p |Howto solve the problem o 03/11/2023 Comic Pao Quéc Viét
Environmental Health
33 |Tips and guidelines for living green 03/11/2023 Comic bao Quéc Viét
R I k ts at the "Trdi x .
34 |Reveal speakers and guests at the "Trdi 04/11/2023 Media publications | Nguyén Huong Huyén

Dat Gi" Conference
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NO. POST TIME FORMAT PIC

35 [Introducing the cooperation units 6/1/2023 Media publications | Nguyén Huong Huyén
Suggestions for check-in backgrounds at —

36 the Exhibition"Tréi Dt oi" 07/1/2023 Photo Pham Nguyén Lé Huy

37 Tréi Bat of” at First Tech Challenge 07/11/2023 Photo Nguy&n Huong Huyén
event

38 Initru?’flons how to get to the event “Trdi 07,/11/2023 Photo Nguyn Huong Huyén
Dat oi” venue

39 [Recap the first day's exhibition 07/11/2023 Photo Nguy&n Huong Huyén

40 |Exhibition event reminder 08/11/2023 Photo Nguyén Huong Huyén

41 OT(;?;FGt ot seminar fivestream ngay 09/11/2023 Livestream Nguyén Huong Huyén

42 |Photo recap of “Trdi Dét oi” seminar 10/11/2023 Photo Nguyé&n Huong Huyén
F f Tréi Dat oi and Mi 3 .

43 |Funny moments of Trdi Bat oi and Miss 1/1/2023 Photo Nguy&n Huong Huyén
Ngoc Han
M ies of the “Trai Dat oi” x .

44 |-'ony memones ofthe TlraiBat ot 14/11/2023 Photo Nguy&n Huong Huyén
Exhibition for the participants

45 |How to be in harmony with nature 18/11/2023 Comic bBao Quéc Viét
Tréi Bt o is h ¢ Mi 5 ‘

46 |11l Batoiis honored to accompany Miss 22/11/2023 Photo Nguy&n Huong Huyén
Ngoc Han to visit "Green Space”

47 |Recap video: Trdi Dét oi seminar 22/11/2023 Video Nguy&n Huong Huyén

48 |Trdi Dét oi tai cdc co s8 khéc cta FPTU 27/11/2023 Anh Nguyén Huong Huyén

49 |"Trdi Dét oi” tai Mdi dm Thién An 28/11/2023 Anh Nguyén Huong Huyén
M6t ngdy chinh ph on vo Vovi . x

50 | o "9y chinn phuc mon vo Fovinam 07/12/2023 Anh Pham Nguy&n L& Huy
clng véi Trai Dat oi

51 |Public truyén tranh ban online 15/12/2023 Media publication | Nguy&n Huong Huyén

Table 36: Facebook’s content task list

Instagram content task list

NO. POST TIME FORMAT PIC
1 | Cover picture splitted into 3 posts 19/10/2023 Design publications Pham Nguyén L& Huy
2 | Cover picture splitted into 3 posts 19/10/2023 Design publications Pham Nguyén Lé Huy
3 | Cover picture splitted into 3 posts 19/10/2023 Design publications Pham Nguyén L& Huy
4 | The definition of environmental health 20/10/2023 Design publications Pham Nguyén L& Huy
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NO. POST TIME FORMAT PIC
5 |The fundamentals of environment health 25/10/2023 Design publications Pham Nguyén L& Huy
6 :;Zllr;tzr:thzane:Y:izr;ﬁgvironmentol 25/10/2023 Design publications Pham Nguyén L& Huy
7 |Current status of environmental health 30/10/2023 Design publications Pham Nguyén L& Huy
8 |Alarming figures on environmental health 2/11/2023 Design publications Pham Nguyén L& Huy
9 \C/Zi::]eon:nstotus of environmental health in 2/11/2023 Design publications Pham Nguyén L& Huy
10 |The causes of Earth pollution 6/11/2023 Design publications Pham Nguyén Lé Huy
12 |The causes of Water pollution 6/1/2023 Design publications Pham Nguyén L& Huy
13 | The causes of Air pollution 6/11/2023 Design publications Pham Nguyén L& Huy
14 |Project’s logo splitted into 9 posts 6/1/2023 Design publications Pham Nguyén L& Huy
15 |Project’s logo splitted into 9 posts 6/11/2023 Design publications Pham Nguyén L& Huy
16 [Project’s logo splitted into 9 posts 6/11/2023 Design publications Pham Nguyén L& Huy
17 |Project’s logo splitted into 9 posts 6/11/2023 Design publications Pham Nguyén L& Huy
18 |Project’s logo splitted into 9 posts 6/11/2023 Design publications Pham Nguyén L& Huy
19 |Project’s logo splitted into 9 posts 6/1/2023 Design publications Pham Nguyén L& Huy
20 |Project’s logo splitted into 9 posts 6/11/2023 Design publications Pham Nguyén L& Huy
21 |Project’s logo splitted into 9 posts 6/11/2023 Design publications Pham Nguyén L& Huy
22 |Project’s logo splitted into 9 posts 6/11/2023 Design publications Pham Nguyén L& Huy
23 |Water pollution assessment index 14/11/2023 Design publications Pham Nguyén L& Huy
24 |Earth pollution assessment index 14/11/2023 Design publications Pham Nguyén L& Huy
25 | Air pollution assessment index 14/11/2023 Design publications Pham Nguyén L& Huy

Table 37: Instagram’s content task list
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Satellite account

NO. ACCOUNT TIME PIC
1 |Facebook page: La Nudc 22/08 - present Nguyén Huong Huyén
2 |Facebook page: bi Vao Long Dét 14/09 - present H& Minh Quan
3 |Facebook page: Vé tinh ECoz 14/09 - present DBdao Quéc Viét
3  |Facebook page: Em Windy Vui Tinh 16/09 - present Pham Nguyén L& Huy
5 |Tiktok channel: Chiing minh lam dé én 06708 - present Pham Nguyén L& Huy

Table 38: Satellite account

5.2. Design task list

NO. ACCOUNT TIME PIC
1 |Facebook publications designing 20/08 - present H& Minh Quén
Nguyén Trén Tht
2 |Comic designing 15/09 - 18/11 Outsource (Nguyén Trén Thiy
Duong, Bang Ha My)
3 |Design media publications on Instagram 19/10 - present Nguyén Huong Huyén
4 |Design media publications for the event 31710 - present H& Minh Quén
Nguyén Thé
5 |Video recording 26/10 - 13/11/2023 Outsource (Nguyen Thé
Duong)

Table 39: Online communication’s design task list

6. OTHERS COMMUNICATION CHANNEL ACTIVITIES PRE-PRODUCTION

6.1. KOL
Document task list
NO. CATEGORIES TIME PIC
il to invite KOL - . ]
1 Send contact email to invite KOLs to participate in 14/10/2023 i Quéc Viat
the event
Work with th Relati "
) ork with the Corporote. elations department to 25/10/2023 i Quéc Viat
support KOLs before, during, and after the event
Ask for permission borrow an electric car to take x .
1/202 Nguyén H Huyé
3 KOLs to visit FPT University in Hanoi 08/11/2023 guyen Ruong Ruyen
Send email asking for department support during x .
4 1/202 N H H
Miss Ngoc Han's visit to FPT University Hanoi 08/11/2023 guyen Ruong Ruyen
5 Ask the KQLs for permission to post an article with 09/11/2024 i Quéc Viat
the KOL's image
Table 40: KOL’s document task list
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Human resources

NO. ACCOUNT TIME PIC

1 Personnel take care KOLs 09/11/2023 Dao Quéc Viét
DBdao Quéc Viét, Nguyén
2 |Guiding KOLs on visit at FPT University 09/11/2023 Huong Huyén, Pham Nguyén
Lé Huy
3 |Giving gifts to KOLs 09/1/2023 Nguyén Huong Huyén
Table 41: KOL’s human resources
Logistic

NO. ACCOUNT TIME PIC
1 |Welcoming KOLs into the seminar hall 09/11/2023 bao Quéc Viét
2 [Take the car to pick up KOLs to visit the school 09/11/2023 Pham Nguyén L& Huy
3 [Send appreciation email 09/11/2023 Dao Quéc Viét

Table 42: KOL'’s logistic
6.2. CSR

Human resource

NO. ACCOUNT TIME PIC
Nguyén Huong Huyén, Bao
1 |Giving flowers to security guards at FPT University 09/11/2023 Qudc Viét, Pham Nguyén L&
Huy
2 |Vising Thién An shelter 26/11/2023 All
3 YVeor the mascot to interact with children at Thién 26,/11/2023 H& Minh Quan
An Shelter
4 |Care taker 26/11/2023 All
Table 43: KOL'’s logistic
Logistics
NO. CATEGORIES TIME PIC
1 Get the stone lotus 09/11/2023 Ddo Quéc Viét
2 |Transporting mascots 26/11/2023 H& Minh Quan
Lién két vai t8 chirc Royal
3 | Buy gifts for children at Thien Ans shelter 26/1/2023 1on KELVOLTD chife Foyd
Dance
4 | Give gifts for children at Thien An shelter 26/1/2023 All

Table 44: Earned media’s document task list
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6.3. Earned media

Document task list

NO. CATEGORIES

TIME PIC

1 |Send an email to the press to post the article

Nguyén Huong Huyén
09/11/2023 (supported by mentor and
lectuer Minh Ngoc)

Send emails to contact fanpages of FPT University
departments

09/11/2023 Nguyén Huong Huyén

Send emails to other facilities of the FPT University
system for communication support

09/11/2023 Nguyén Huong Huyén

Table 45: Earned media’s document task list

Human resources

NO. ACCOUNT TIME PIC

1 Su.bmit articles, contact press agencies to publish 09/11/2023 Nguyén Huong Huyén
articles

2 Send articles to contoct.fonpoges of FPT University 09/11/2023 Nguyén Huong Huyén
departments to post articles

it articl her instituti f the FPT i .

3 Su?mlt .artlc es to other mstlt.utlons of the 09/11/2023 Nguyén Huong Huyén

University system to post articles

Table 46: Earned media’s human resources

7. SUMMARY

Applications for papers, documents, and permission to organize events

After 2 months of planning and preparation, the team
has completed the necessary records and documents to
request support from units of FPT University Hanoi
campus, as well as facilities and units of the FPT University
Hanoi campus. FPT education system. The goal is to
deploy the "Trdi Ddt oi" event series.

The preparation of documents and papers started from the
beginning of October and by the end of October, specifically
from October 25, 2023, The team presented documents to
school departments to ask for permission to organize a series
of events. from November 7 to November 9, 2023.

Work with suppliers

Since October 31, the team has contacted suppliers to
plan the construction of the exhibition, adjusting the
design and size of items to fit the set budget. With the
support of the Administrative Department of FPT
University Hanoi, the Exhibition was constructed on the
morning of November 6, 2023 and completed that day.
And then on the morning of November 9, 2023, the
stage and sound system for the seminar were also
constructed and completed for the afternoon event.

Events and campaigns promotion

To promote the events effectively, besides posting
information on the Facebook page of "Tréi Béat Gi", The
team decided to use word of mouth communication
(WOM), suitable for the FPT student community. The team
also uses OOH methods, hanging banners and posters in
school buildings to spread the image of "Trdi Dét oi" and
important messages to the FPT University student
community.
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1. OVERVIEW

E. Project execution - 1. Overview - 2. Project actual timeline

media from departments, faculty members, friends, and project participants.

The project "Tréi bat Gi" commenced in May 2023, initiating a communication campaign to
enhance environmental health awareness from August 2023 to December 2023, targeting the
students of FPT University Hanoi. The offline communication channels at FPT University were primarily
implemented from October to December, featuring activities such as poster displays, standees, offline
class communications, participation in school events, and the key highlight being the "Trgi Dat oi"
event series. These efforts were complemented by various online channels such as Facebook and
Instagram, utilizing KOL (Key Opinion Leader) Miss Ngoc Héan, as well as word-of-mouth marketing
through the university's Facebook pages, clubs, friends, and achieved significant results with earned

sources.

The project's total cost amounted to 176,321,400 VND, raised through sponsorship calls from various

2. PROJECT ACTUAL TIMELINE

Offline

Activity programme

[

Online

Trién 1am

|

|

Hoi thao

|

|

Cac hoat dong
khac

[

| [ o | [ e ] |

[

12/08/2023: Xay
dwng y tudng vé
trién 1am

01/08/2023: Xay
duwng y tudng vé
hi thao

15/09/2023: Tuyén
CTV cho dy an

26/08/2023: Kick off

10/09/2023: Lén
cac hang myc cho
trién am

|

|

14/08/2023: Lén
ké hoach cho hoi
thao

25/10/2023: “Hay
6m toi di” + L& ton
vinh SUM23

[

19/10/2023: Kick off

01/09 - 27/10/2023:
Truyén tranh

20/10 - 25/10/2023:
Khai niém vé SKMT

Others acitivities

[

KOLs

WOM + Earned
Media

CSR

[

20/08 - 22/08/2023:
Lién hé va xac
nhan sy tham gia
cta PGS.TS Doan
Ha Phong

4/11 - 07/11/2023:
Nhén tin tryc tiép
mai ban be, nguoi
than toi tham du sy
kién

09/11/2023: Tang
hoa sen da cho cd
chu bao vé tai
trwong Dai hoc
FPT

[

14/10/2023: Hoan
thién va chét cac
hang muyc trién
l1am

01/10/2023: Hoan
thién va chét ké
hoach héi thao

01/10/2023: Hoan
thién va chét ké
hoach hi thao

[

[

20/10/2023: Hoan
thién so db trién
lam

07/10/2023: Trinh
ké hoach lén
phong QHDN xin
hé tro

[

20/10/2023: Hoan
thién so db trién

08/10 -
03/11/2023: Hop
va thay dbi ké

am hoach hoi thao
20/10 -
21/10 -
SN 30/10/2023:
03'/1 LZZC%Z& Sr']“m Lién hé MC cho
[9tn9 hoi fhao
21/10 -
5/11 - 6/11/2023: 06/11/2023: Lién
Thi cong trién lam hé khach moi

tham gia hdi thao

08/11 -
09/11/2023: Setup
san khau hoi thao

26/10/2023:
Showoff CLB
Melody + Phong
vén tuyén quan
CLB HEBE

27/10/2023: Dan

sinh vién Dai hoc

FPT di tham quan
VTV

31/10/2023: Treo
banner, dat
standee, dan
poster + Tham gia
FPTU Haunted
Fest

08/11/2023: Cuéc
thi First Tech
Challenge clia
FSchool

[

[

27/10 - 22/11/2023:
Truyén thong cho
sy kién

30/10 - 02/11/2023:
Thuc trang clia
SKMT

[

25/10 - nay: Trai
Dét tai truong Dai
hoc FPT

06/11 - 14/11/2023:
Nguyén nhan + Chi
s6 cac yéu t6 cla
mbi trwong

Figure 49: Actual timeline
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22/09 - 25/10/2023:
Lién hé va xac
nhan sy tham gia
clia Hoa hau Ngoc
Han

03/11 - 07/11/2023:

GUi thw dién tor moi

khach moi tham gia
sw kién

23/11/2023: bi
thién nguyén tai
Mai &m Thién An

20/10 - 06/11/2023:
Lién hé va xac
nhan sy tham gia
cla céc khach moi
toi sw kién

20/10 - 09/11/2023:
Truyén théng offline
tai cac lop hoc

27/10/2023: Lién hé
chuyp anh véi MC
Pinh Tién Diing va
MC Diép Chi

03/11 - 06/11/2023:
Nho ban bé, thay
c6 dang anh thu
moi Ién trang ca

nhéan

09/11 - 16/11/2023:
Lién hé cac bao
chinh quy va cac

trang thong tin ctia
treong dé 1&n bai

vé sy kién
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3. OFFLINE COMMUNICATION CHANNEL ACTIVITIES EXECUTION

3.1. Seminar execution

Event timeline
NO. TIME CATEGORIES
1 14:45 - 15:00 Stabilize the audience - Solei Crew opens the dance
2 15:00 - 15:15 State the reason and introduce speakers + guests
Sharings from Associate Professor, PhD. Dodn Ha Phong
» Opening seminar
3 155 - 15:27 . Prellmlna.ry sur.nmory o.f the topic Environmental Health.
« Show a video introducing the teacher
» Show a video about teachers and environmental pollution
« Show videos about pollution of Nhué and Té Lich rivers
4 15:25 - 15:30 Sharing of the Head of Organizing Committee about the project, advantages and
' ' difficulties when implementing the project
Miss Ngoc Hén shared the following content:
5 15h30-15:35 » Opinion on Environmental Health from a personal perspective
» Experiences while participating in environment protecting activities
6 15:45 - 16:00 The MC coordinated the discussion between two guests, exchanging views between a
’ ' professional agency and an individual active in the field of environment.
Q&A
« Artist Minh Trang shares her perspective on sound art with Environmental Health
o Artist Pham Binh Chuong shares his artistic perspective on painting with
7 16:00 - 16:45 Environmental Health . . o .
» Chairman Pham Hodng Kim shares her perspective on the art of painting with
Environmental Health
« Pham Thanh Huong's mother - Dao Quéc Viét's parent shares a parent's
perspective on the topic of Environmental Health
8 16:45 -17:00 Take photos with the speaker. Networking after the event
Table 47: Earned media’s document task list
Participants
NO. PARTICIPANT NAME OF THE GUEST
Mrs. Trinh Minh Trang, Mr. Pham Binh Chuong, Mrs. Pham Hoang Kim, Mrs. Nghiém
1 Conference delegates N . ; . .
Hang Giang and Nguyén Thanh Viét
Busi Relati x .
2 usiness reidtions Mr. Nguyén Truong An, Ms. Khuat Chi Linh
Department
Administrati x .
3 ministration Mrs. Nguyén Thuy Cham, Ms. Lé Thi Huyén Trang
department
4 MC faculty lecturers Mrs. VG Viét l:lgo, Mrs. Vi Thj Tuyét Nhung, Ms. Nguyén Thi Minh Ngoc, Mr. Chu Dtc
Trung, Mrs. Lé Lan Phuong
5 Guests Mrs. Pham Thanh Huong, Mrs. Pham Thanh Hang
6 Students 200 FPT University students
Table 48: Earned media’s document task list
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Key moment

Sharing by delegates and parents: Initially, The team planned a sharing scenario between speakers and
guests, then, delegates came to participate in large numbers and received positive feedback.

Implementation

Location: Gamma 5th Floor - FPT University Hanoi
Time: 14:00 - 17:00

. Gifts: 25 sets of cups to celebrate the
35th anniversary of Hoa Binh Group, 60
boxes of Enertea milk tea, 60 boxes of
bamboo fiber socks, 2 commemorative

Time and date Activity shirts of the "Trdi Dat Gi" event series, 2
gift kits including 2 commemorative
13:30 Welcoming speakers, guests, and delegates in shit, 2 sets of Hoa Binh Group
the waiting room commemorative cups, 2 boxes of socks
14:00 Take distinguished guests to visit the exhibition GI"IG'I 2 toad polhtlngs )
: and take check-in photos - Giving away gifts: 2 kits for speaker Mr.
Dodn Ha Phong and Miss Ngoc Han, 6
14:30 Invite speakers, guests, and delegates to enter sets of Hoa Binh cups for delegates, 125
' the hall boxes of socks and Enertea milk tea for
students staying until the end of the
15:00 o/ Start the event 3 ying unt
program
17:00 Take guests to visit the exhibition and end the
' program, book a car to take guests home
1710 Take KOLs to visit FPT University campus and
’ lecture halls
Table 49: Seminar
18:00 Book transportation for KOLs .
Implementation
Cost
CATEGORY DETAILS QUANTITY UNIT PRICE SUBTOTAL
Programme Coordinator
MC Nguy&n Oanh Oanh 1 Person 500.000 500.000
Guests Miss Ngoc Han 1 Person 20.000.000 20.000.000
Speaker PhD. Doan Ha Phong 1 Person 10.000.000 10.000.000
Welcoming performance Soleil Crew 5 Person 300.000 1.500.000
Sub total (1) 32.000.000
Venue Coordinator
Sound equipments 1 Package 3.000.000 3.000.000
Sub total (2) 3.000.000
Officials Coordinator
Event photoshooting 4 Person 500.000 2.000.000
Designing event visuals 1 Package 2.000.000 2.000.000
Speakers’ transportation 1 1.000.000 1.000.000
Sub total (3) 5.000.000
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CATEGORY DETAILS QUANTITY UNIT PRICE SUBTOTAL
Merchandising Coordinator
Bamboo fiber socks 70 Packets 100.000 7.000.000
Milk tea 60 Boxes 0 0
Gift Hoa Binh souvernir set 25 Sets 0 0
Organization )
committee 2 Piece 135.000 270.000
Lo Lamp plant gift 3 Bottle 30.000 90.000
Bouquet for speakers 2 Bouquet 200.000 400.000
Hard cover comic book 3 Book 200.000 600.000
Teabreak Fruits 1 400.000 400.000
Z:;Ecg)t wearing personnel 1 500.000 500.000
Sub total (4) 9.260.000
Print
Printing Guest nametag 10 Piece 3.000 30.000
Sub total (5) 30.000
Promotions Coordinator
Livestream 1 Package 5.000.000 5.000.000
Sub total (6) 5.000.000
SEMINAR TOTAL COST = (1) + (2) + (3) + (4) + (5) + (6) 54.290.000
Table 50: Seminar total cost
Communication
NO. DETAILS TIME CHANNEL PIC
1 |Kickoff 31710 Facebook page “Trai DBt oi” Nguy&n Huong Huyén
Fanpage “FPT University”; “FPTU | Do Quéc Viét (via Nguyén
2 Eiscslg(::]::uteevse::o(:\:emlsedio 2/M CorZerg Center";"PhéngyCléng tac Vié(t)Thu' - I;P'I('U Ca?eeyr
Sinh vién Dai hoc FPT” Center)
3 ?eminor .speokers 4/1 Facebook page “Trai Dét oi” Nguyén Huong Huyén
introduction
4 ;i:}:j;;pneakers 5/1 Fanpage “FPTU Career Center” quouaollil%u\;iéér: i;: Z?T:i)t o
5 |Seminar livestream o/M Facebook page “Trdi Béat oi” Nguyé&n Huong Huyén

Table 51: Seminar communication execution
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@i pde TRYnIE T RENT @0U It TEYSRE
i Enei Mo bl TWignos wh vndy s

Figure 50: Seminar
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Risk management

NO. RISK DETAILS REMEDY RISK
Operational Risk
The speaker coordinates the new
The speaker is not p. R . Coordinate with speakers and coordinate the
1 . scenario, adds sharing from organizers
scripted . . |program
and guests, shortens the speaker's sharing
The MC had a problem and couldn't Find MC backup urgently, speed up script
2 |MC changing P . p urgently. sp p scrip
attend approval time
3 There is a downtime |The speaker did not go on stage, but sat |Direct the livestream and direct attention
on the stage at the delegates' table toward the speaker
4 Guests are late for | Miss Ngoc Han had an emergency so she |Postpone the program 10 minutes, introduce the
the event arrived 20 minutes late program and speaker Dodn Ha Phong first
The event is held on the same day of the |Provide specific directions for all guests and
5 Changed route International Day, the main route to instruct security guards to arrive at the time of
Gamma building is blocked guests' arrival and give directions
Q&A is not The topic is dry so it receives few
6 | . .p Y Prepare questions and Q&A personnel in prior
interactive questions
In the morning and afternoon, use offline
The event is held on the last week of the . ,9 .
Few students . communication under the International day
7 semester, students often stay in class to L
attended . o . event and go to classes to invite more students
review lessons or give final presentations
to attend
Logistics is slow, Allow logistics to pre-approve the stage so the
9 . Stage and microphone coordinator is 9 P pP . 9
8 affecting the . . event can run smoothly, increasing the number
slow, affecting the program timeline o . o
program of logistics to keep up with the event timeline
Influence from . .
. Work with departments on facilities, hall room
events that took Events in other departments may affect ) .
9 . . reservations and hall setup times so that events
place before and the program's facility setup . .
do not overlap in event time
after the program

Table 52: Seminar risk management

3.2. Exhibition execution

Event timeline

NO. | TIME AND DATE ACTIVITY

1 6/1 Set up the exhibition area, supervise construction, borrow paintings

9 211 -9/ « Start the exh|b|t|(?rT and welcome guestsintroduce visitors to the exhibition
« Take photos of visitors

3 8/M Book tables for sponsors and Lo Lamp
« Clean up and move the exhibition area to Alpha 4R

4 10/1 « Return borrowed paintings and works
« Thank and give gifts to painting lenders and exhibition partners

5 13/1 Completing the construction of the long-term exhibition Alpha 4R

Table 53: Exhibition timeline
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Implementation

Location: 5th Floor Gamma building - FPT University Hanoi
Time: November 7 - November 9

« Number of works: 35 works including paintings and models

« Number of infographics: 3 columns and 1 large table

« Number of assessments: 8 banners; 01 formex comic book in the exhibition; 1 small storybook in at the
exhibition door; 4 character banners; 4 character formex panels at the stairs; 1 puzzle board; photos hang
from the ceiling; 200 corner cards; 50 organizing committee cards; zone check-in; Instagram-style check-in
frame; 4 standees; 3 check-in CTA blocks

« Number of items: 1 story stand, 3 check-in spotlights, 5 administrative book tables, 5 administrative book
tablecloths, 30 picture shelves, 2 FSchool electrical outlets

Exhibition assessments

No.

Category

Location

Deployment

PIC

Direction
board

1st floor

At the entrance, there is a sign to help visitors identify the
path of the exhibition journey

H& Minh Quéan

Stair
posters

1st floor stairs

On the stairs from the first floor to the second floor, there are
3 design photos about the importance of environmental
health.

H& Minh Quéan

Characters
in formex

1st floor

From the stairs to the 4th floor to the 5th floor there will be a
Earth character figure. Visitors will be given cards with the
image of the wind mascot, and on the cards are sayings
associated with the character's personality

H& Minh Quéan

2nd floor

From the stairs to the 4th floor to the 5th floor there will be a
Water character figure. Visitors will be given cards with the
image of the wind mascot, and on the cards are sayings
associated with the character's personality

H& Minh Quan

3rd

From the stairs to the 4th floor to the 5th floor there will be a
Wind character figure. Visitors will be given cards with the
image of the wind mascot, and on the cards are sayings
associated with the character's personality

H& Minh Quéan

4th floor

From the stairs to the 4th floor to the 5th floor there will be a
ECoz character figure. Visitors will be given cards with the
image of the wind mascot, and on the cards are sayings
associated with the character's personality

H& Minh Quéan

Event
check-in
desk

5th floor
hallway,
opposite the
hall entrance

Going up the stairs to the 5th floor is the exhibition's check-in
desk, where products from the event's partner, Lo Lamp, are
available. The exhibition's check-in hashtag is also located
here.

Ddo Qudc Viét

Check-in
zone

Corner space

The check-in area includes 1 check-in background, black
carpet, 1 check-in spotlight, and check-in CTA.

H& Minh Quan
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No. Category Location Deployment PIC
« The box of the wind mascot includes air pollution information
with information arranged in order: cause, current situation,
solution
« Information box of the water mascot. The box of the water
. 3 corners mascot includes information about water pollution with
Information . . . R A Np N
9 bo area of the information arranged in order: cause, current situation, H6 Minh Quan
X
5th floor solution
« Box of earth mascots is placed at the entrance of the
exhibition. The box of the soil mascot includes soil pollution
information with information arranged in order: cause,
current situation, solution.
Information wall with abundant information about the
. environment around the world. The wall is placed right next to the
Inforgraphic | Backdoor . . . . A N N
10 board hall exhibition area, both to provide useful information in a new way | H6 Minh Quan
oar allwa
i and to be a place where students and guests can take photos to
check in
The signs are hung on pillars on the 5th floor of the Gamma
Vertical Gamma 5th . .g . gonp . .
n b f il building, conveying extremely new messages to students and HG6 Minh Quén
anner oor pillars
P guests participating in the exhibition
Message Front door Placed in the check-in areq, containing CTA messages, conveyin o .
12 9 ning ~ 98 COMVEYINI | 115 Minh Quan
box hallway to students and guests the campaign's wishes for the environment
. The puzzle board is a poster image of the project's environmental
Jigsaw Front door . .
13 health message. Collected to resemble a famous puzzle game, | H6 Minh Quén
board hallway .
this is an area that students love and take photos of
5th f There are 8 banners hanging on both sides of the exterior of the
oor .
14 Banner niches on the 2nd, 3rd, 4th, and 5th floors so that visitors can Pao Qudc Viét
corners area S . .
easily identify the floors with exhibitions
. Small space |Large format comics with new styles, colorful colors and
ormex x
15 icbook |°" the 5th messages conveyed in a fun and skillful way. This is a category D6 Phuong
comic boo
i floor opposite | that many students and guests especially pay attention to and Linh Chi
igure
9 the hall prefer
Photos on the topic of environmental health are hung from the
Photo- Exhibition ceiling, so that students and guests participating in the exhibition . o n
16 . 9 . 9 . P p g .. | Pao Quéc Viét
fountain venue can feel the redlity that the Earth is struggling with through real-life
images
The exhibition includes the following items: 25 paintings on
Works from I . . . . x
) Exhibition environmental topics and used with recycled materials; 7 Pham Nguyén
17 |collaborating . . . R
venue engravings and models using recycled materials; Recycled works |Lé Huy

units

come from the Lo Lamp cooperation unit

Table 54: Exhibition assessments
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Figure 51: Exhibition
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Cost
CATEGORY DETAILS QUANTITY UNIT PRICE SUBTOTAL
Exhibition Categories (1)
Earth character formeximé4 *1m2 1 1st floor 820.000 820.000
Water character formexImé4 *1m1 1 2nd floor 750.000 750.000
Character formex
Wind character formexim *Imé4 1 3rd floor 980.000 980.000
ECoz character formexIm *Im5 1 4th floor 1.050.000 1.050.000
. Environmental message poster 50 .
Poster stairs 3 1st floor stairs 150.000 450.000
x 80 cm
Divide into 3 separate panels and
Checkin zone |0 together like this: 2 panels on gy g e grea | 9.375.000 9.375.000
both sides of each size 1,5 x 2,5m;
3x2,5m
Formex box size 60 x 60 x 60 cm
Information box || 26cel on 4 sides - blanktop and| o g o 750.000 6.750.000
bottom - stacked - divided into 3
blocks - 3 boxes each block
Including 2 : 2. 5m; 2.
Information board | "CUAINg 2 Parts: 25X 3.5m; 2.5y g oo halway | 8100.000 8.100.000
x1.5m =1cdi ( cao X ngang)
Banners hang from columns on Gamma 5th floo
r
Vertical banner  [the 5th floor of Gamma250cm| 4 ,ﬁa : ° 90.000 360.000
| I
doc x 60cm ngang P
1 set includes Fomex box size 30 x
. | ) .
Environmenta 30 x 30 cm - brown pcu.nted to 3 Front door hallway 300.000 900.000
message box mount a message board size 30 x
40 cm
L f pi f
Jigsawboard | -0r9e board of pieces toformean| g 0 Hiway | 3,500,000 3.500.000
image2m x 1.5m x 20cm
Banners 3m x 1.6m 8 5th floor areas 290.000 2.320.000
Large printed story pages create
Formex the shape of a book2m?2 high x 4 Exhibition venue 2.500.000 10.000.000
1Tm7 wide
Photo-fountain || notos ©f the environmental state| oy e o enue 1.300.000 1.300.000
hangs from the ceiling
ick white f
Formex 3D letter f;m thick white fomex mounted) 1, ) 2.000.000 2.000.000
h .
Character card | C1orocter card printed on C300] oy 1y 2.000 400.000
paper
Check-in frame 5mm formex 1 Piece 300.000 300.000
Catalogue 1 Book 1.000.000 1.000.000
Tax 8% 4.028.400
Sub total (1) 54.383.400
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CATEGORY DETAILS QUANTITY UNIT PRICE SUBTOTAL
Officials Coordinator (2)
Designing Exhibition design 1 Package 5.000.000 5.000.000
Sub total (2) 5.000.000
Equipment Coordination (3)
Lamp 2 Lamp 500.000 1.000.000
Painting rack 30 Rack 90.000 2.700.000
TA'&ZPZ::;?:; 1 Package 7.000.000 7.000.000
Sub total (3) 10.700.000
EXHIBITION TOTAL COST = (1) + (2) + (3) 70.083.400
Table 55: Exhibition total cost
Communication
NO. CHANNEL DETAIL CHANNEL PIC
Send information about exhibition and
1 |Direct mail seminar via emails to distinguished 25710 - 09/11/2023 Nguyén Huong Huyén
guests

To departments, teachers and close

. 03/11-06/11/2023
friends (paperless)

2 |Digital invitation

Dao Qudc Viét

Request communication support before
Online o qné durlng the exf-ubltlon at IfPT 25,10 - 07/11/2023
communication  |University and Business Relations

Fanpage

Nguyén Huong Huyén

Thanks to the support from those who

ttended the exhibiti d th
4 |Seeding afiended he exhibition dnd fhe 18/09 - 22/11/2023
collaborators seeding about the

exhibition on Facebook

Nguyén Huong Huyén

. Come to communicate at classrooms
Offline

5 L about the exhibition before and on the 20/10 - 03/11/2023
communication o
day of the organization

Dao Qudc Viét

Table 56: Exhibition communication execution

Risk management

NO. RISK DETAILS REMEDY RISK

Strategic Risk

The exhibition differs

The space between products is too
1 from the actual P P

much
layout

Set up the picture to leave empty spaces between
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NO. RISK DETAILS REMEDY RISK
Compliance Risk
Other events There are parallel events that require | Communicate clearly with other event managers,
2 |crowded the the exhibition area to be reduced or |because the email has already booked with the
exhibition area displayed elsewhere administrator for that position
Financial Risk
C icate clearly with li bout th t
Insufficient funds to  |Funds are insufficient to pay event o-mmunlco © cedrly with stipplers about e cosis
3 . of items.Carefully calculate the costs you need to
pay suppliers vendors .
pay and save to be able to pay for the items
Operational Risk
The color of th tractor's printi
Products displayed |. .e coloro .e-con roc.or-s printing Print additional fomex text and change the color of
4 is light, the printing quality is not . o
are not as expected urgently reprinted publications
good
The displayed
5 (? t,lsp OZe ¢ The author's name, description, and |Print a detailed description, divide the painting area
aintings do no
P 9 . |content of the painting are unknown [with an introduction and standee
have product details
The artist's name is  |lt is difficult to determine the original |Ask the person in charge to borrow the painting and
6 unknown on the artist of paintings borrowed from mark the work. When returning, ask the author to
displayed paintings |various sources check with you
L There are 2 stairs, no clear route to  [Place signage and characters at stairs. Add standee
7 Implicit route o . . . . .
the exhibition and banners to identify them. Display media articles
8 Confusing exhibition Many visitors asked questions about |Arrange take clqre into ?qch areo,. cqrejfL.JIIy advise
the product about the area's scenario, and guide visitors
0 Few personnel in The team has 4 members so it's Get help from teachers, friends, collaborators and
charge overloaded with work have clear headings for each of you
Attach d d parts with t d glue. Reinstall
Broken or lost During the display process, product ac ovmoge parts Wi OPe and glie. Feinsia
10 . after moving to Alpha. Apologize and compensate
display products damage or loss may occur
for lost products
The board replaced Hoang S d
L . e\ oar re.p aced roang G, an Quickly cut a 5-pointed star and stick it on the boat,
Publication with Trudng Sa with a boat, confusing . . .
1 . . . L. L then print the two large Hoang Sa and Trudng Sa
incorrect content viewers into thinking they don't exist . . . "
archipelagos and fix the mistaken position
on the map
Remote location, The location is on the 5th floor of the [With media support, students continued to display
12 |difficult for visitors to |FSchool high school student building, |and archive their works after moving to the Alpha
get to so it is difficult for students to visit building
Members have no  |Members are inexperienced, causing | Experienced organizers teach well. Be polite with
13 |experience in the organization to be sketchy, visitors and help them understand by introducing
organizing affecting aesthetics and visitors items and information in the exhibition
Reputational Risk
1% |7one check in The brick bockgrc;und is yellow so Borrow a k?lock carpet from scho?l, spread it under
the photo quality is bad the check-in zone, and rent spotlight
The extensive image |Using printing products brings many |Find and work with paper and canvas recycling
15  [caused many negative opinions about wasting service providers to avoid waste.Introduce recycling

opinions

resources and using too much paper

options to create sympathy with the public

Table 57: Exhibition risk management
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3.3. In-house activities execution

Hang banners, place standees, put up posters Assessment

Timeline: November 2, 2023 NO. CATEGORY PIC

: All + Nguyén Thé
Poster: Post posters in the bathrooms gu?/fen €
Location: Restrooms of Alpha, Beta, Delta LI Alpha, Beta, Delta buildings Duong, Bui

' ' Nghia Duong

buildings, trash cans around FPT University

, All + Nguyén Thé
campus . _ ) Hanging the Trai Bét Gi Duon g;z?n ©
Number of stickers: 3 patterns, alternating banner at Alpha building ng,

Nghia Duong

patterns of rooms and handwashing stations

Total number of stickers: 400 posters

’ All + Nauvén Thé
Hanging the Trai Dét Oi guyén Thé

3 banner at the Beta building Du’dl:\g, Bu
Nghia Duong
Ddo Quéc Viét,
’ H& Minh Quan,
Hanging the Tréi bat Gi © Ln of‘“”
4 . Nguyén Thé
banner at Delta building .
Duong, Bui
Nghia Duong
5 Setting Tréi Dat Gi standee at Al
Alpha, Beta, Delta buildings

Table 58: In-house activities assessment

Banner:

Hoa Lac Campus

Location: 7th floor Alpha outside, 3rd floor Beta
indoors, 3rd floor Delta indoors

Figure 54: Hanging banner at FPTU buildings Figure 55: Hanging banner at FPTU buildings

Comic

Timeline + Implementation

NO. TIME CONTENT DETAIL PIC PLATFORM
Introducing 4 main characters
Character . . X 1
1 20/9/2023 |. . including: Ecoz, Earth, Water Pham Nguyén Lé Huy Facebook
introduction and Wind
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E. Project execution - 3. Offline communication channel activities pre-production

NO. TIME CONTENT DETAIL PIC PLATFORM
Definition of Environmental Introducing a completely new
2 23/9/2023 Health concept called "environmental| H& Minh Quan Facebook
ed health”
o Definiti f
E:VI:I :]omn c:]t | Heglth 2 More details on the concept Nauvén Huon
3 | 23/9/2023 onmMemialNeAtN £ | ¢ renvironmental health” and |97 o1 999 | Eocebook
« Factorsin . L. Huyén
. the elements included in it
Environmental Health
Environmental Health goes  |ldentify the effects of x
. . . Pham Nguyén
4 27/9/2023 |hand in hand with human  |"environmental health" on L5 Y Facebook
health humans e nuy
Funny little story during the
5 27/9/2023 |Happy Mid-Autumn Festival |Mid-Autumn Festival of the 4 | Bao Quéc Viét Facebook
main characters
Causes affecting the Earth . . x
6 15/10/2023 |element in Environmental Specific factors that negatively | Nguyen tlu’dng Facebook
affect the earth element Huyén
Health
Causes affecting the Water x
Specific indicat d Nguyén Huol
7 | 1871072023 |factor in Environmental pectlic indicators and causes | GUySN FIUONG | £ cebook
affecting the water element Huyén
Health
8 24102023 CGL.JSGS of Air Factors in Specific indicators and causes Pao Quéc Vit Facebook
Environmental Health affecting the earth element
c t State of Provide illustrations and
urrent State o .
9 26/10/2023 . mention the current state of lip | H6 Minh Quan Facebook
Environmental Health .
health in the country
Pathologies that people may
10 281072023 Effects of Environmental enc?unter when Phgrrl Nguyén Facebook
Health on human health 1  [environmental health Lé Huy
deteriorates
Pathologies that people may
| t of Envi tal ter wh .
n | 1/m/2023 | TPAC O ERVIronmenal —encodnier when Pao Quéc Viét | Facebook
Health on human health 2 |environmental health
deteriorates
Provide solutions and solutions
How to solve th | f|f h toi Pham Nguyé
1 03/11/2023 ov.v o solve the problem of |for eac| pers.on .o.lmprove qrrj guyén Facebook
Environmental Health the surrounding living Lé Huy
environment
How to enjoy nature with Helps motivate, raise readers' . o n
13 18/11/2023 Dao Quéc Viét Facebook

the Earth

spirit and awareness

Table 59: Comic plot and posting timeline
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E. Project execution - 3. Offline communication channel activities pre-production

Participants
NO. CATEGORIES PIC
1 Design comic book Outsource | B Phuong Linh Chi)
2 |Designing online comic book Nguy&n Huong Huyén

3 Come up with story ideas

All

4 Drawing stories

Nguyén Trén Thuy Duong, Ddng Ha My

Table 60: Comic book participants

Online comic book: https://heyzine.com/flip-book/0ca231d134.html

Figure 56: The project’s comic book
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E. Project execution - 4. Online communication channel activities pre-production

4. ONLINE COMMUNICATION CHANNEL ACTIVITIES EXECUTION
4.1. Facebook

Facebook post route
NO. POST TIME ACTUAL TIMELINE
1 1st kick-off post 26/08/2023 26/08/2023
2 |2nd kick-off post 17/09/2023 17/09/2023
3 |Character development 20/09/2023 20/09/2023
4 Environmental health definition 23/09/2023 23/09/2023
5 Fundamentals of environmental health 24/09/2023 24/09/2023
6 Intertaction between environmental health and 27/09/2023 27/09/2023
human'’s health
7 |Mid-Autumn festival 29/09/2023 29/09/2023
8  [3rd kickoff post 14/10/2023 14/10/2023
o Causes affecting the earth pollution Environmental 15/10/2023 15/10/2023
Health
10 CGL.JSGS affecting the Water pollution in 18/10/2023 18/10/2023
Environmental Health
1 [Vietnham Woman'’s Day 20/10/2023 20/10/2023
2 Causes affecting the Air pollution in Environmental 247102023 24/10/2023
Health
13 |Reel: Trdi Bét oi is coming to FPT University 25/10/2023 25/10/2023
14 Trdi DBat oi Present at FPT University's Summer23 25,/10/2023 25,/10/2023
Honor Ceremony
15 |Funpost 25/10/2023 25/10/2023
16  |Current state of environmental health 26/10/2023 26/10/2023
17 |Tréi Dét oi's journey at FPTU 26/10/2023 26/10/2023
18 [What does Trai Dat oi do at Melody's Show Off 26/10/2023 26/10/2023
19 |Trdi Dét oi visited VTV 27/10/2023 27/10/2023
20 [Environmental health’s affection on human'’s health 28/10/2023 28/10/2023
21 |Photo of Trdi Bét oi and Mr. Dinh Tién Diing 29/10/2023 29/10/2023
22 |Funpost 31/10/2023 31/10/2023
23 What does Trdi Dat oi do at Boardgame club’s 31,10/2023 31/10/2023
Haunted Fest
24 |Kick off: Event series "Trai Déat Gi" at FPT University 31/10/2023 31/10/2023
25 |Trdi Dét oi's journey at FPTU part 2 01/11/2023 01/1/2023
2% II;r(;\r/:r;nmentcul health’s affection on human'’s health 1/11/2023 11172023
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E. Project execution - 4. Online communication channel activities pre-production

NO. POST TIME ACTUAL TIMELINE
27 |Funpost 1/11/2023 1/11/2023
28 |Trai Bét oi at HEBE club's 02/11/2023 02/11/2023
29 |Recap video: Trdi Dat di's activities at FPTU 02/11/2023 02/11/2023
30 Sneak peeking the guests at the "Trdi Dat oi 03/11/2023 03/11/2023
Conference

31 Tr0| bat oi" was present at Swinburne University 03/11/2023 03/11/2023
Vietnam

32 |[How to solve the problem of Environmental Health 03/11/2023 03/1/2023

33 |Tips and guidelines for living green 03/11/2023 03/11/2023

34 Reveal speakers and guests at the "Trgi Dat Oi 04/11/2023 04/11/2023
Conference

35 |Introducing the cooperation units 6/1/2023 6/1/2023

36 Sug.g.e.stlons I‘(-)r cAlhec-k—m backgrounds at the 07/11/2023 07,/11/2023
Exhibition"Tréi Dat oi"

37 |“Trdi Bét oi” at First Tech Challenge event 07/11/2023 07/1/2023

38 Instructions how to get to the event “Trdi Dat oi 07/11/2023 07,/11/2023
venue

39 |Recap the first day's exhibition 07/11/2023 07/11/2023

40 |Exhibition event reminder 08/11/2023 08/11/2023

41 |"Tréi Dét oi” seminar livestream ngéay 09/11 09/1/2023 09/1/2023

42 |Photo recap of “Trdi Dét oi” seminar 10/11/2023 10/11/2023

43 |Funny moments of Trdi Bat oi and Miss Ngoc Han 1/1/2023 1/1/2023

" Mon.y.memones of the “Trdi Bat oi” Exhibition for the 14/11/2023 14/11/2023
participants

45 |How to be in harmony with nature 18/11/2023 18/11/2023

46 TIOI Dct- (?| is honored to accompany Miss Ngoc 22/11/2023 29/11/2023
Han to visit "Green Space"

47  |Recap video: Trdi Dét oi seminar 20/1/2023 22/1/2023

48 |"Trdi Dét oi” is present at FPT University's campuses 27/11/2023 27/11/2023

49 |“Tréi Dét oi” with Thién An Shelter 28/11/2023 28/11/2023

50 [One day conquering VYovinam at FPT University 8/12/2023 8/12/2023

51 |Go learn martial arts with Earth 1/12/2023 1/12/2023

52 |Public comic online version 13/12/2023 1371272023

Table 61: Facebook post route
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E. Project execution - 4. Online communication channel activities pre-production

Implementation

Posts are divided into 3 categories

Comic Event Tréi Dat at FPT University

Figure 56: Comic post Figure 57: Event post Figure 58: University
interaction post

How articles are divided into article categories, optimizing the reader interface

Article categorization is an important aspect of content organization and presentation. It involves grouping
articles based on their subject matter, tone, and intended audience. By doing so, readers can easily navigate
through the content and find what they are looking for.

Optimizing the reader interface is also crucial in article categorization. This involves designing the website or
app interface in a way that is visually appealing, intuitive, and easy to use. For instance, a website may use
color coding, icons, or drop-down menus to help readers quickly locate the category they are interested in.

Satellite channels: The team has deployed satellite channels with the names of characters, interacting around
the page "Trdi Dat oi", mainly with concept articles to bring knowledge closer to the target audience.
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Figure 59: Satellite channels
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E. Project execution - 4. Online communication channel activities pre-production

Pi Vao Long Dat
d Trai Dat i vdi V& Tinh Ecoz di L& Tén Vinh khong ri 4722

Thich  Phan héi

Cf

6 tuan -

Vé Tinh Ecoz . .
Di Vao Long Dat hoi DAt nang 13m & nha di

Thich Phanhdi 6 twin

& Lanuse
Vé Tinh Ecoz Cd ru t cling khdng di nhé
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Figure 60: Interaction
between satellite accounts

Route posts in the "Events" section, while taking

care of target audiences that are unknown to the

page and already interested in the "interested,

will participate” section.
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Figure 61: Post in event section
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Figure 62: Satellite accounts talk about
their problems and causes of pollution

The ads run in the campaign are set according to
the proposed plan, adjusted 50,000 VND/day for
story camp and photo camp, 100,000 VND/day for
event camp. Ads are set to be allocated according
to The team's budget. For articles with high
interaction, Facebook will allocate more budget. The
team will monitor and turn off posts that have a lot
of interaction after 2-3 days to distribute interaction

throughout The team. Posts.
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Figure 63: Facebook ads run
during the campaign
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4.2. Instagram

E. Project execution - 4. Online communication channel activities pre-production

Instagram post route

NO. POST TIME PIC
1 Cover picture splitted into 3 posts 19/10/2023 19/10/2023
2 | Cover picture splitted into 3 posts 19/10/2023 19/10/2023
3 | Cover picture splitted into 3 posts 19/10/2023 19/10/2023
4 | The definition of environmental health 20/10/2023 20/10/2023
5 | The fundamentals of environment health 25/10/2023 25/10/2023
6 ;:;izfgahc:;r:hbetween environmental health and 25/10/2023 25,/10/2023
7 | Current status of environmental health 30/10/2023 30/10/2023
8 | Alarming figures on environmental health 2/11/2023 2/11/2023
9 | Current status of environmental health in Vietnam 2/11/2023 2/11/2023
10  |The causes of Earth pollution 6/11/2023 6/11/2023
1 [The causes of Water pollution 6/1/2023 6/11/2023
12 | The causes of Air pollution 6/11/2023 6/11/2023
13 |Project’s logo splitted into 9 posts 6/1/2023 6/11/2023
14 | Project’s logo splitted into @ posts 6/11/2023 6/11/2023
15 | Project’s logo splitted into @ posts 6/1/2023 6/11/2023
16 | Project’s logo splitted into 9 posts 6/1/2023 6/11/2023
17 | Project’s logo splitted into 9 posts 6/1/2023 6/11/2023
18  |Project’s logo splitted into 9 posts 6/11/2023 6/11/2023
19 | Project’s logo splitted into 9 posts 6/1/2023 6/11/2023
20 |Project’s logo splitted into ? posts 6/1/2023 6/11/2023
21 | Project’s logo splitted into 9 posts 6/1/2023 6/11/2023
22 | Water pollution assessment index 14/11/2023 14/11/2023
23 |Earth pollution assessment index 14/11/2023 14/11/2023
24 | Air pollution assessment index 14/11/2023 14/11/2023
25 | Specific index of air pollution 14/11/2023 14/11/2023
26 | Solutions to improve the soil environment 13/12/2023 13/12/2023
27 | Solutions to improve the air environment 13/12/2023 1371272023
28 | Solutions to improve water environment 13/12/2023 13/12/2023
29 | Trai Dét oi, ban khoé khéng? 1371272023 13/12/2023
30 |Tréi Dat oi, ban khoé khéng? 13/12/2023 13/12/2023
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NO. POST TIME PIC

31 |Trdi Dét oi, ban khoé khéng? 1371272023 13/12/2023
32 |Trdi Bét oi, ban khoé khdng? 1371272023 1371272023
33 |Trdi Bét oi, ban khoé khéng? 1371272023 13/12/2023
34 |Trdi Dét oi, ban khoé khéng? 1371272023 13/12/2023
35 |[Trdi Bét oi, ban khoé khdng? 1371272023 13/12/2023
36 |Trdi Bét oi, ban khoé khdng? 1371272023 1371272023
37 | Trdi Bét oi, ban khoé khéng? 1371272023 13/12/2023

Table 62: Instagram content calendar

The posts follow the plan with the content sections: Concepts, causes, effects of Environmental Health on
human health, indicators, solutions.
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Figure 65: Instagram posts
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Cost

CATEGORY DETAILS QUANTITY UNIT PRICE SUBTOTAL

1. Communication product

Media publication

. Character demo 1 Package 3.000.000 3.000.000
design
Facebook publication designing 24 Product 300.000 7.200.000
Instflgrf:m publications 16 Product 0 0
designing
Flycam recap video 1 Video 5.000.000 5.000.000

Media publications Additional offline 1 Product 0 0

communication product

Production of seminar

e . 1 Product 0 0
communication materials
P . t exhibiti .
roduf:tlon of exhibition media 1 Product 0 0
materials
Sub total (1) 15.200.000
2. Advertising
F k + Like Page: | he lik
aceboo ike Page: Increase the like 2000 Like Page 100 200.000
Instagram Ads Facebook page
E :B i !
ngagement: Boost audience’s 500 |Per interaction 1.000 5.000.000
engagement
Management costs
Platform tax Package 8% 416.000
+ Platform taxes
Sub total (2) 5.616.000
ONLINE TOTAL COST = (1) + (2) 20.816.000

Table 63: Online communication channel activities total cost
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5. OTHERS COMMUNICATION CHANNEL ACTIVITIES EXECUTION

5.1. KOL
Timeline + Implementation
MISS NGOC HAN
No. Date Category Details
. Team member propose to invite to participate in
1 22/9/2023 - 25/10/2023 | Contacting .
the project
Miss Ngoc Ha t il confirming h
2 25/10/2023 Participating confirmation |ss. 'go.c an sentan emar confirming her
participation
Th ked Miss Ngoc Hé ive h
3 | 20/10/2023 - 25/10/2023 |Script consulting @ team asked Miss Ngoc Han to give her
feedback on the program script
4 25/10/2023 Script confirmation Miss Ngoc Han agreed on the program's script
L . Mrs Han came to the seminar "Trdi Dat oi" as
5 Joining into the seminar
9/11/2023 the speaker
6 Join the school tour The Team invited Ms. Han to visit FPT University
TEACHER DOAN HA PHONG
No. Date Category Details
The team contacted Mr. Phong via Zalo
1 20/8/2023 - 22/8/2023 | Contacting proposing invitation to participate as seminar
speaker
Mr. Ph t il confirming hi
2 22/8/2023 Confirm participation ' . 'ong. sent an emat confirming fis
participation
Th ked Mr. Ph for hi
3 | 20/10/2023 - 25/10/2023 |Script consulting @ team asked Mr. Phong for his comments on
the program script
4 25/10/2023 Script confirmation Mr. Phong agreed on the program's script
5 9/1/2023 Seminar participation Mr. Phong came to the seminar as a speaker
PHD. TRINH MINH TRANG, ARTIST PHAM BINH CHUGNG, MRS PHAM HOANG KIM
No. Date Category Details
1 20/10/2023 Contacting The Team con'tocted Mrs. Trang, Mrs. Kim, and
Mr. Chuong via Zalo
Ms. T Ms. Ki Mr. Ch t il
2 22/10/2023 Confirm participation s .rchg, s . |.m, c.lnd r. Chuong sent emails
confirming participation
Ms. T Ms. Ki Mr. Ch
3 9/11/2023 Joining into the seminar s ror.\g, s. Kim, and Mr. Chuong came to
the seminar as delegates
MR. HOANG NAM TIEN
No. Date Category Details
1 20/10/2023 Contacting The Team contacted Mr. Tién via email
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MR. DINH TIEN DUNG

STT Date Category Details
1 27,/10/2023 Contacting The tecrh asked Mr. Dinh Tién Diing to take a
photo with the mascot
’ 971072023 Photoshooting The team took a photo of Dinh Tién Ding with
the mascot
VTV MC DIEP CHI
STT Daten Category Details
1 26,/10/2023 Contacting The team asked MC Diép Chi to take a photo
with the mascot
) 27,10/2023 Photoshooting The team took a photo of MC Diép Chi with the
mascot
VTV JOURNALIST VU QUYNH HUGONG
STT Date Category Details
1 27,/10/2023 Photoshooting The tecm.took a photo of journalist VG Quynh
Huwong with a mascot
VTV EDITORIAL PHUONG ANH
STT Date Category Details
1 297/10/2023 Photoshooting The team took a photo of journalist Editor

Phuong Anh with the mascot

Table 64: KOL implementation and timeline of each activities
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Tien Hoang Ham = d

B Trhi Dt 0"
5 nply -0

[BAT AT DIERM GLA b KHACH hadr]

Enéing o cbe ban phai chi doi L hon
nira, BTC xin duos 1rda rong . Xem
thém

Figure 66: Miss Ngoc Héan at the

Figure 67: Associates Professor,
“Tr&i D4t oi” seminar

Figure 68: Mr. Hoang
PhD. Doén Ha Phong

Nam Tién sharing an
article on the Trdi Dat Oi

Facebook page

Figure 70: MC Diép Chi took
photos with the Earth mascot

photo with Dinh Tién Ddng at
VTV Television Station

Figure 71: Artist Trinh Minh Trang, artist Pham Binh Chuong and Mrs.
Pham Hoang Kim - President of Co Xinh Fine Arts Center at the “Trdi
Dat oi” exhibition
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1. OVERVIEW

F. Post-launch evaluation & reflection - 1. Overview - 2. Results

Part F, we present the project’s results in offline, online and others forms. The team creates a survey after the
series of events to provide a quantitative assessment of the campaign and survey reviews from students,
lecturers, guests and BOD, etc. The team also has an individual and group assessment after the campaign to
propose improvement measures and orientations for the plan in the near future.

2. RESULTS

2.1. Project results

Event Participation:

Actual number of participants compared to plan

TOTAL SENIOR
PERSONNEL

Actual results  KPI

17%

117%

TOTAL NUMBER OF FPT

UNIVERSITY STUDENTS
Actual results KPI
2,25%

130%

GUESTS AND LECTURERS
PARTICIPATION

Actual results KPI

80%

80%

Figure 17: Evaluate event participation

Communication:
Feedback from participants

Actual results KPI

100%

100%

Actual results KPI

35%

70%

FPT UNIVERSITY FPT UNIVERSITY POSITIVE INTERACTION
STUDENTS GRASP STUDENTS REMEMBER AND FEEDBACK FROM
INFORMATION THE MESSAGE "EARTH! STUDENTS ABOUT THE
ABOUT THE EVENT HOW ARE YOU?" SERIES OF EVENTS
Actual results ~ KPI Actual results ~ KPI Actual results ~ KPI
2% 20% 100%

O/ o 0

0 0 0

INTERACTION AND FPT UNIVERSITY STUDENTS
POSITIVE FEEDBACK FROM SHARED ABOUT THE EVENT
GUESTS ABOUT THE EVENT ON THEIR SOCIAL MEDIA
SERIES CHANNELS

Figure 72: Evaluate communication result
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2.1. Each activities results

F. Post-launch evaluation & reflection - 2. Results

THE THE THE
SEMINAR EXHIBITION
60 people 450 people About 12,000 people
NUMBER OF PEOPLE ACTUAL NUMBER NUMBER OF PEOPLE WHO KNOW
INTERESTED IN THE OF VISITORS ABOUT THE "TRAI DAT GI" PROJECT
WORKSHOP Target: 350 | 130% Target: 6,000 | 200%
Target: 20 | 300% 23 |
198 people peopie About 4,000 people
peop NUMBER OF NUMBER OF PEOPLE WHO LOVE
NUMBER OF PEOPLE GUESTS VISITING THE "TRAI AT OI" MASCOT
. [0)
PARTICIPATE IN THE o oo fergex 1000 | £00%
0
CONFERENCE 100% 60 people
Target: 150 | 132% PERCENTAGE OF NUMBER OF PARTICIPANTS IN
PARTICIPANTS WHO ARE
THE PROGRAM "HUG ME"
150 people SYMPATHETIC TO THE EVENT

NUMBER OF SEMINAR
PARTICIPANTS
Target: 150 | 100%

Target: 100% | 100%

Target: 60 | 100%

Figure 73: Offline activities result

SOCIAL MEDIA PLATFORM
FACEBOOK

SOCIAL MEDIA PLATFORM
INSTAGRAM

80 reactions

AVERAGE NUMBER OF
POST REACTIONS PER POST
Target: 50 | 160%

106,5k reaches

FACEBOOK PAGE REACH
Target: 70k | 147%

NUMBER OF ARTICLES ACHIEVING KPI: 84%
NUMBER OF ARTICLES NOT MEETING KPI: 16%

25 reactions

AVERAGE NUMBER OF
POST REACTIONS PER POST
Target: 30 | 83%

160 reaches

AVERAGE REACH BY POSTS
Target: 100 | 160%

Figure 74: Online activities result
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F. Post-launch evaluation & reflection - 3. Project effectiveness

3. PROJECT EFFECTIVENESS

3.1. Qualitative evaluation

For Mentor

For the Implementation Team's media campaign, the students learned to
apply specialized knowledge learned at school to practice, such as: creating
and designing vivid media content in the form of stories, using mascots, and
deploying vivid forms of direct and online communication to raise
consciousness and awareness for the student community of FPT University
Hanoi. The “Trai D&t oi” event series with exhibitions and seminars has
successfully attracted the attention of participants and mainstream press such
as VTV and VOV.

On the other hand, we see the development quadlities of the Student Group,
the ability to create and apply theory very well into practice. We
acknowledge and appreciate those results.

We hope that the generations of students majoring in Multimedia
Communications that the School trains in the future will be a source of quality
human resources for agencies and businesses that are and require
recruitment.

Associate Professor, PhD. Doan Ha Phong
Director of CENRE, IMHEN

Regarding the environmental health communication campaign for students
of FPT University Hanoi: the team has excellently implemented the
environmental health campaign exceeding the set goals with new forms of
communication such as short comics and construction experience by a
diverse ecosystem suitable for the target audience of FPT University - school
students. The team has chosen the main communication platform to be direct
with many diverse activities from using mascots to posting posters and
banners on buildings, and the highlight is the series of Earth Events. Besides,
there are other forms of communication such as online (Facebook, Instagram
series of pages) and other channels (such as KOL, WOM, Earned mediq,
CSR). In particular, the team has also raised all the funds for the campaign
(nearly 180 million VND) - this is also a great effort in the current difficult
economic conditions.

PhD. Vi Viét Nga
Mentor
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F. Post-launch evaluation & reflection - 3. Project effectiveness

For people in the Organizing Committee
Qualitative research was used to evaluate the views of FPT University Hanoi students on the events of Trai D&t
di. We used different questions for the Organizing Committee and students who participated in these events.

The main priority when organizing an event is to unite and complete tasks
together to create a long-lasting impact. The goal is to raise awareness about
Environmental Health issues and change people's behavior to protect the
environment. The event "Trdi Dat oi" is expected to be a memorable one and
repeated in the future at FPT University Hanoi.

Nguyén Heong Huyén
Head of the Organizing committee

The event organization process, including collaboration with team members
and suppliers, helped the author understand better future work methods. The
key is to assign tasks appropriately, recognizing individual strengths and
weaknesses, and fostering solidarity among members to ensure the success
of the "Trdi Bat oi" event series.

H& Minh Quan
Head of Logistics

For students attended the events:

Organizing environmental events is crucial to increase awareness and

understanding among students who may not be interested in environmental
issues. These events can help build a system of knowledge and action to
protect the environment and promote environmental health.

Nguyen Khanh Van Huyen
FPTU's student majoring in Multimedia Communications

It's essential to promote environmental health. A person who wants to protect
the environment hasn't had the chance to participate in activities at FPT
University Hanoi. | see that this is a good opportunity to promote the
environmental protection movement for students at FPT University Hanoi.

D3 Quang Minh
FPTU’s student majoring in Digital Marketing
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F. Post-launch evaluation & reflection - 3. Project effectiveness

For speakers and guests

The conference and exhibition environment created opportunities for the

only an informational

exchange of knowledge, opinions, and experiences between experts,
businesses, communities, and interested people. In this way, the project is not

event but also an excellent forum to promote

cooperation and creativity in the field of environmental protection.

Miss Vietnam 2010

Miss Bang Thi Ngoc Han

'l

Using comics to educate people about Environmental Health is effective and
engaging. It simplifies complex concepts and enhances the experience by
using colors and images. The goal is to create content that not only educates
but inspires people to take action towards a healthier environment.

Pham Binh Chuwong
Atrtist

For FPT University staffs and lecturers

campaign.

Ms. Nguyé&n Thj Minh Ngoc - MC lecturer: The
students organized a meaningful event with an
extremely creative and interesting message. You
have also applied and deployed the knowledge
that your teachers taught at the University for this
Hopefully after the event ends,
students who are still in school can learn from
their previous experiences to build creative and
meaningful campaigns for the future.

Ms. Pham Thi Huong -
Department at FPTU: The project is so meaningful.

Head of Training

Thank you students for creating such a meaningful
project.

Ms. Nguy&n Kim Anh - Vice Principal of FPT
University: Congratulations to the group of lecturers
and  students  majoring in Multimedia
Communication Management for completing the
series of events "Trai P&t Gi". Thank you for your
efforts. Hope you will achieve great achievements

in the future.

Huong Pham Thi is:28 “
dén tdi v

dur an y nghia qua, cam on ¢b
Nga va cac em sinh vién, em
sé chuy&n théng tin dén céc
can bd trong phong BT a

PHAM THI HUONG

Manager of Academic Affairs
Department

FPT University

Hoa Lac Hi-Tech Park, Thach That

=2 jm] P [a]

Nga Nguyen Thi Thu10:45 &

dén toi ¥

[&) Hién thihinh dnh

Da chuong trinh cla
minh lam |&n that, em
thay banner treo khap
naoi ludn :D

Hém qua em d& sang
Gamma va xem tir tang 1
dén tang 5, rat an tuang
vGi céc ban a @

Nhom clia ban vira dugc
chuc mung/ Your team R
have been celebrated.

Xin chic mimg nhém Nhém GV MC FUHN,

Thanh tich xust séc clia cac ban 4@ dugc trao
1ing 3,000 Celebration Gold vdi thong diép dudi
day

REWARD 18:40

dén téi, Duong, Ngoc, N... =

"Chiic mimg nhom Gidng vién MC
FUHN d3 hé trg higu qué cho sinh vién
trong chuoi su kién va héi thdo “Trai
dat oi" ngay 7-9 thang 11 nam 2023 tai
Ha Nei "

-~ @

To  reward@fpt.com REWARD -
Pén  NgaVv@fe.eduvn Nga Vu Viet « Ngut gut: Nguydn Kim Anh
DuongPB3@fe.edu.vn Duong Pham

Binh ém on sy nd lyc clia céc ban. Mong céc ban
ngocntm25@fe.edu.vn Ngoc Nguyen ludn gitr viimg tinh thén nhiét huyét va dat dugc
Thi Minh « nhimng thanh tyu mai trong trong lail
NhungVTT4@fe.edu.vn Nhung Vu Thi

Tuyet +

Cc  KimAnh@fe.eduvn Anh Nguyen Kim

HuongMTD@fe.edu.vn Huong Mai
Thi Diem -

Ngay 18:40, 20 Th11, 2023 20y 8 du

Figure 75: Comment about event “Trdi Dat oi”
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3.2. Quantitative resrearch

After the series of events "Tréi D&t Gi", we conducted a small survey with a limited scope to get opinions from

the student community of FPT University Hanoi as well as staff and lecturers. Below are the general results
recorded from the survey:

During the “Trdi D&t 0i” communication campaign, how do you assess the level of awareness of the project?

300
265 (64.6%)
200
100 116 (28.3%)
22 (5.4%)
3(0.7%) 4(1%)
0 l l
1 2 3 4 5
Don't know Have seen Know a Have followed  Grasp information
atall little about the project clearly

Figure 76: Awareness of the project

To what extent do you rate the project's effectiveness in raising awareness about Environmental Health?

300
200 204 (50%)
173 (42.4%)
100
0 (0%) 3(0.7%)
0 | | 28 (6.9%)
1 2 3 4 5
Don't know Have seen Know a Have followed  Grasp information
at all little about the project clearly

Figure 77: Raising awareness about Environmental Health

Before the “Trdi Ddt Gi” event series, how would you rate your understanding of Environmental Health?

150
120 (29.3%) 122 (29.8%)
100
89 (21.7%)
79 (19.3%)
50
0 (0%)
0 |
1 2 3 4 5
Don't know Have seen Know a Have followed  Grasp information
at all little about the project clearly

Figure 78: Effectiveness of the project's online and offline
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After the “Trdi Pdt Gi” event series, how would you rate your understanding of Environmental Health?

300
238 (58.2%)
200
136 (33.3%)
100
0 (0%) 6 {1.5%)
0 29 (7 1%)
1 2 3 4 5
Don't know Have seen Know a Have followed  Grasp information
at all little about the project clearly

Figure 79: Understanding of Environmental Health

During “Trdi Dat oi” communication campaign, how do you assess the level of awareness of the
project

More than 400 people asked to evaluate “Trdi Dat oi" event series all rated the event 4/5 stars.
Therefore, we consider it an initial success for the event organizer.

The “Trai Bat Gi” campaign received the highest ratings from employees, with more than 80% of
survey participants rating them as "satisfied" with the events. However, the two events “Tréi béat Oi”
Exhibition and Conference need to be further improved in terms of organization because there are
still many negative reviews from participants.

After the event, the organizing committee will further promote communication on platforms and
communication tools to enhance the spirit of environmental health protection for students of FPT
University Hanoi, along with promoting Strengthen communication with official news sites to
enhance the reputation of the organization and campaign.
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This is the team's subjective assessment from the following perspectives: assessment of content,
implementation method, subject as well as the group itself.

4.1. Reflection about the environmental health

The topic "Environmental Health" is a difficult topic. When searching for definitions of concepts on
Google, there is often no clear knowledge online, making it difficult for the team to learn.
Furthermore, knowledge about "Environmental Health" is scientific and dry knowledge, the team will
take time to learn and convert into the language of mass media.

However, the team realized that the project had great potential because the team was challenged to
apply new communication methods to the Environmental Health communication campaign. After
the team participated in the campaign, the team better understood the state of Environmental
Health, became more concerned and "afraid" of Environmental pollution issues.

4.2. Reflection about the project

CAMPAIGN
NO. EVALUATION EFFECTIVENESS DIFFICULTIES
Initially, the team chose the main form of online
communication. After implementing the channels, [The members all live in the inner
along with the members' accumulated experience |city of Hanoi. The distance to
1 Selected and network at FPT University, the team turned to [school is long and there are traffic
channel offline communication channels. With help from  |jams, so they often travel early and
departments, teachers, friends, clubs and groups, |stay up late at night, which affects
we have prevailed in spreading the “Trdi Dat o |their health a lot.
project to the FPT student community.
Form of communication: The idea of using short
comics is a new idea of "Environmental Health" L L
L L . . Publication production time is long,
) Communication [communication, highly accessible to studentsj content needs to be consistent to
channel through characters, elements, and eye-catching . . .
. o . produce comics, so it takes time
colors from project, bringing excitement to the
target audience.
Knowledge about Environmentall
Health is new knowledge, must be
3 Implemented  |The concept of “environmental health” and the understood clearly, takes a lot of
content project name “Trai Dét Gi” are widely known time to learn, time to learn is in the
summer, traveling a lot makes it
difficult to commute
High costs and insufficient human
4 Implementation |Exhibitions, seminars and comic series in new resources often lead to time
method formats crunches, additional outsource
costs and night work costs

Table 65: Reflection about the project
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4.3. Reflection about the Team

NO.

MEMBER EVALUATION

STRENGTH

WEAKNESS

Dao Quéc Viét

Enthusiastic, know how to listen

Enthusiastic, good listener. Progress is slow
because if problems arise, he often find solutions
himself

Careful, thoughtful

Poor ability to concentrate, forgetful

Responsible

Communication and conveying information is
not good, leisurely, lack of sleep causes irritability

H& Minh Quéan

Enthusiastic, hard-working, versatile

Easily influenced by emotions

Good networking

Ability to communicate at length and in a
roundabout manner

Responsible

Often busy with work, unable to balance time so
often overloaded

Pham Nguyén L& Huy

Enthusiastic, proactive, straightforward

The tasks are not perfect or elaborate

Good ideq, confident

Not sure about the information, the information
does not have depth

Responsible, observant, attentive

Has not been sensible, easy to offend others

Nguyén Huong Huyén

Covers all tasks, good observation skills

Not yet a perfectionist, the tasks do not meet the
level of quality and high expectations

Responsible, willing to learn

Poor reading skills so information is not deep

Know how to connect and take
advantage of relationships

Forgetful, somewhat gentle, highly secure, no
breakthrough yet

Table 66: Reflection about members

NO.

THE TEAM EVLUATION

STRONG

WEAKNESS

Contribute creative and practical ideas

Expectations for the new team's work
performance are at a completed level, not high

Listen and respect other people's
opinions

Some tasks are sometimes still waiting to be
urged and not proactive

Coordinate and cooperate with other
members

Because the leader has preservance, the Team
has not had a clear breakthrough

Implement group initiatives and actions
when necessary

Not really dug deep and exploited information
clearly

Participate in group meetings

Members have not yet had an overview of their
work

Connect and communicate effectively
with members

Poor writing skills

Table 67: Reflection about the team

né




F. Post-launch evaluation & reflection - 4. Reflection

family.

After 8 months of group work, all members have had clear changes in their personal development.
With the initial goal of implementing a thorough project with full participation in all roles, members
have improved their responsibility towards the group and their way of looking at problems. The most
obvious changes are that group members have learned how to share and support each other like a

5. RECOMMENDATIONS

5.1. Recommendations for the cotent

NO.

CATEGORY

CONTENT

—_

Expand project scale with

departments

Create more bridge points connecting 5 facilities: Hoa Lac, Quy Nhon, Can Tho, Ba
Né&ng, H6 Chi Minh to take over and develop the project

Recruit collaborators, coordinate with clubs to develop “Trai Dét oi" project

Develop offline channels

Organize workshops on making recycled items

Reboot the “Tdi Xanh” project - Incorporating environmental mascots

Turn the Alpha 4th floor exhibition area into a check-in point for students

O | | N| ol | M|l WO DN

S}

Develop online channel

Develop satellite channels at establishments

Expanding the Tiktok platform

Add more funpost routes, be more creative with "Environmental Creativity" knowledge

Create more Minigames to increase interaction for channels

Combined with the School Affairs Department to organize a writing and photo contest
about “Trai Bét oi"

Table 68: Recommendations for the content

5.2. Recommend for the school, the faculty, and the juniors

Recommendation for school

NO.| CATEGORY CONTENT DETAIL
. Gamma's 5th floor hall is currently inconvenient for event organizing due to
Expanding the student |~ . . . .
1 hall on the Tst fi its distance and tight schedule, while expanding the 1st floor hall will
all on the 1st floor . .
enhance event frequency and communication efficiency.
Infrastructure
The school's screen, projector, and sound system need to be upgraded to
2 Modern equipment . P ], . 4 . P9
serve learning presentations and organize more professional events.
3 More opportunities to | Not only FPT's partner businesses, internships from businesses early on help
join the business students learn more experience
Clubs should organize events, receive funding, and participate in
Club development 9 . . 9 P P
4 . . management, professional, and soft skills courses to enhance student
Extracurricul | and student activities . . .
L experience and learning opportunities.
ar activities
Encourage events that | The project aims to foster a positive academic environment by encouraging
5 involve both faculty lecturers to participate in extracurricular activities and implementing a
and students praise and reward system.
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NO.| CATEGORY CONTENT DETAILS
L . Encourage instructors to use a variety of teaching methods, from face-to-
Diversify teaching . . . . .
1 face lectures to group discussions, online learning, and hands-on projects.
methods . . - .
Update new highly practical trends (advertising, booking KOLs,..)
Increase the use of educational technology to create interactive and
2 Applying Technology | engaging learning experiences.
in Teaching Online learning platforms, teaching software and smart devices can help
students understand lessons more deeply
Subjects and
instructors | Create Opportunities . . .
Encourage students to carry out research projects, graduation projects and
3 for Self-Study and .
self-study activities.
Research
Support facilities and
PP th Supporting Lecturers in the Process of Improving Teaching Quality.
resources so they can
4 devel i ty q Organize training courses and workshops for lecturers to improve teaching
evelop creativity an
. P . Y skills and use technology in teaching. Support lecturers in applying modern
independence in i R
] and effective teaching methods
learning.
To create flexible learning spaces, schools can build open classrooms,
optimizing interaction between students and lecturers. In this way, not onl
5 Flexible Study Space P . g. . e . . Y . 4
does it facilitate individual learning, but it also encourages team activities,
interactions, and discussions.
Developing a green campus not only creates a relaxing space but also
Study provides a healthy living environment for both mind and body. Taking care
6 . Green Campus L . i
environment of the green landscape and maintaining cleanliness helps create a positive
learning environment filled with positive energy.
Using technology enhances the teaching and learning experience. Provides
7 Technology 9 - g.y . 9 . 9 &P
Inteqration powerful WiFi, digital resources, and educational apps to support students
9 in their acquisition of knowledge and skills

Table 69: Recommendations for school

Recommendation for Subject

Modernization technology in teaching Modernization of MC Exhibition Area

The MC exhibition area is a creative and
interactive space that proposes the use of modern
equipment, such as large touch screens, to
enhance the  presentation  process.  This
encourages artistic and creative development,
promotes interaction and exchange, and adds
value to the exhibition space. Displaying products
on TV screens not only showcases the work but
also highlights the story, research process, and

idea behind it.

To promote the use of MC exhibition space and
follow the spirit of Paperless, Poster Less,
displaying subject products on TV screens is
necessary. This helps students express their
creativity and provides greater understanding of
the diversity of subjects and research projects.
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For juniors

NO.

CATEGORIES

DETAILS

Expand Knowledge and Skills

For students interested in preparing to do graduation projects, learning more
knowledge and skills is important. In particular, you should review CCO subjects;
CCM; MKT; MPL; MCO; BRA; RMC; CSP; EVN to prepare well for the project period

Building Relationships at

Creating positive relationships at school is a determining factor in the success of
project work. Students should use methods such as attending tutorials, seeking

School support from teachers, and creating relationships with departments and classmates.
Participating in school clubs and workshops is also a way to expand relationships
. The selection of the working team is important to ensure the effectiveness of the
Choosing Groups and . . . _—

3 Members project. You need to consider the skills and contributions of each member, and
choose a group that has a balance of abilities and personalities.
Choosing an instructor is an important issue. You should consider the suitability of the

4 Menotr Choice lecturer for the group and whether the proposed topic is suitable or not, then make a
decision to choose a lecturer.
During the project process, the most important thing is to maintain persistence and

5 Important Notes During  |concentration. You need to pay attention to time management, control work progress

Project Making

and regularly evaluate to make timely adjustments, thereby ensuring the best
possible performance during the research and implementation of the project.

Table 70: Recommendations for juniors

for members

NO. MEMBER NAME RECOMMENDATION
1 |Mutual Improve reading and writing skills for specialized reports
2 |Ddao Quéc Viét Enhance concentration, speed, and endurance
3 |Hé Minh Quéan Enhance communication’s effect
4 |Pham Nguyén L& Huy Take the initiative to find out how to solve problems
5 |Nguyén Huong Huyén Break out of your comfort zone, be more innovative

Table 71: Recommendations for members
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5.4. Potential of the project

Tiktok

Currently, the project's satellite Tik Tok channel called "Ching téi lam dé dn" makes videos with
content about the project making process of the team
young. This is great potential to develop “Trdi Dét oi" own TikTok channel in the future.

nr

Tréi Bat 0™, receiving a lot of attention from

After the Tiktok video about “Trdi Déat oi" project became viral, other establishments recognized it
and had positive reactions under the post, creating a premise for developing the project into
establishments.

MC exhibition area

The project has been reused for display in the Alpha lobby on the 4th floor and has the potential to
become an exhibition area for the Communications industry in the future. The implementation
content has been supported by the School's leaders in FE's SDG program.

The campaign had higher measurable effectiveness with the set KPIs, creating a lot of discussion in
the FPT student community both offline and online. The project was highly appreciated by speakers,
guests, students and BOD. The project has a lot of development potential such as SDG, other
facilities, other media channels.
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APPENDIX

A/ GENERAL RESEARCH ON ENVIRONMENTAL

Environmental health is the synthesis of the state of the physical factors that constitute the environment
and their impact on human health and disease. Simultaneously, an important aspect of the topic is the
study of the crucial interplay between Environmental Health and human health. Managing
Environmental Health addresses all the physical, chemical, and biological factors outside the human
body, as well as all the relevant factors impacting behavior. This includes the assessment and control of
environmental factors that may affect health. This endeavor aims to prevent disease and create a
health-supportive environment. This definition excludes behaviors unrelated to the environment, as well
as behaviors related to social and cultural environments and genetics.

Managing environmental health requires understanding the impacts of the environment and the
potential risks posed by human-created hazards, as well as isolating human health and environmental
systems from these hazards. This involves examining and evaluating the effects of human-generated
chemicals on human health or wildlife and how ecosystems influence the spread of diseases. It can
encompass everything from managing pesticide use to the quality of gypsum used in construction.

The factors mentioned in  Environmental Health are the quality of

physical/chemical/biological/social life and psychological elements in the environment.

commonly

Ecol weather, climate, radiation, noise - when exceeding limits, they can have
colo
9 detrimental effects upon exposure.
Chemist existence of solids, liquids, gases - dust, naturally occurring from the environment,
emistr
y land, water, or human activities, lifestyles, and production.
Bio| existence in soil, water, air, food - can act as agents/intermediaries for disease
iolo
9 transmission.
Social socio-economic conditions - directly/indirectly influence pollution
ocia ) .
processes, human capacity to control pollution agents.

The factors used to assess the quality of Environmental Health include:

Daily air data (KG) (14 criteria):
Latitude; Longitude; CO
pollution; NO2; Ozone; lead;
PM2.5; PM10; SO2; time;
province; district; commune;
data source.

Average air data (KG) (14
criteria): Latitude; Longitude;
CO pollution; NO2; Ozone;
lead; PM2.5; PM10; SO2; time;
province; district; commune;
data source.

Air quality statistics (PKG):
Province; district; commune -
CO pollution; NO2; Ozone;
lead; PM2.5; PM10; SO2.

the DECC/DeFRA system.

National Greenhouse Gas Inventory: measured and calculated according to coefficients provided by
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Assessment of coastal areas and coastal health (PDF report).

Assessment results; source monitoring (19 criteria): Rivers/streams; canals; pipelines; water regions;
coastlines; basins; hydrological units; assessment of maximum daily load (good; polluted; not assessed);
current beach; former beach; Investigation of clean source demand; Wastewater discharge facilities;
Registration services for facilities; Fish consumption advisories; fish data; water source monitoring; source
projects.

Environmental Quality Index (EQI): Province; district; commune; year; 0-5 percentile; 5-20 percentile; 20-
40 percentile; 60-80 percentile; 80-95 percentile; 95-100 percentile.
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B/ EVENT INVITATION LETTER
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Hén hanh dugc dén tiép!

St Uibe et trsing  trang
il cila nhimg yeis o vt chit
£ thinh el bt e e
Beg Qe sinc K v e ehe
i con g,
Sic Hhoé mbi tnsing song Kioh
g

v v kot com,

TRAI DAT 01,
BAN KHO@ KHONG!

TRIEN LAM
“Trumg by cic tic phdm vé 06 il Sic
khée mbl erubeg, S ra i clnk tinks
wé g th trang ke hé tin
pis

Trumg by mos 56 sin phim thi cong
g gh i g vt i .

HOI THAO
ol 5 o i chayén st
PGSTS. Dodn Hi Phang
O 5 T o g o b g -
ol b g Ty ey
g risd exghie v uan didden clia
Hoa Hiu Ngoe Hin

s Vi om0

BTC dy dn Sife khoe Mi trudng

Triirs trong kinh mdi

Thiy Bai Ngpc Anh - Chii nhigm B§ man CF

Té tham dw chudi su kién Trién lim - Hi thio

TRAI DAT O1

TRIEN LAM TOA DAM
07-09 |11 091

i trwdng tng 5, tod nhi Gamma, Dai hoe FPT Hi Ni.
00l g 1 L, O3 D 4 Thirg L. s T TGL 14 iy

Hén hanh dugc don tiép!

v

St ke md rudng 4 trang

thil et g s o6 vit chit

i g cis -

g 0 s kb vi b ehe
cla con ngail.

Sl ko s g song b
s o com nguli

TRAI DAT 01,
BAN KHO& KHONG!

TRIEN LAM
“Trung by cie e phiim v o cai Sinc
Khise misl rudeg, dua ra ki clnd tinh
i nhiing thue trsg khdeg the L
o,

Fruangg by it 5 i phim this cogg
1§ DI SO g VL1 U e

HOI THAD
Chia s kifn thic chuyén e dén b
PGS.TS. Dodn Ha Phong
i e Trengsim g i i g
P T b g Tl
Nhiing trai eqghbbe va quan didm cis

Hoa Hiu Ngge Hin
it it o )

TRIEN LAM
Trumg by clc i phm vi 0 il Sic
kehise mil Erudng, dua ra ki clnd tinh
¢ g thu trang khéegg the i
L

Fruengg by mt 5 sin phim this clogg
gt st chung vt 1 il che.

HOI THAD
Chia s kifn thisc chuyén e dén tir
PGSTS. Dodn Ha Phong
ki g gt i g
P T b g Tl

Nhilng e ghides v uan dide cita

BTC dy dn Sire khoe Méi truing

Triin R kirh i

Cdc Thily C6 B§ mén Ky ndng mém

Téi tham dy chudi sy kién Tridn Lim - Hi thio

TRAI DAT oI

TRIEN LAM TOA BAM
07-09111 0911

Hii trusing tng 5, tod nha Gamma, Dai hoe FPT Hi Nji.
(K o 16 L, K Do T L. eyt Thach Thit, 4 iy

Han hanh dugc don tiep!

BTC dy dn Sire khoe Mi truing

Triin argig kinh mdi

Phéng Phdt trién Cd nhdn va He tée Qude 1€ - ICPDP
Téi tham dy chudi sy kién Tridn lim - Hi thio

TRAI DAT 01

TRIEN LAM TOA BAM
07-09 11 0911
0500 - 18h00 B0 - M3

Hisi trusing tng 5, tod nhi Gamma, Bai hoc FPT Hi Ni
(K0 g 00 140 Lo, KOS i ) Thig Lt oyt Thach Tt H Ny

Han hanh duge don tiép!

St Wi midh ansing s trang

il cla nhang: e 6 vt chit

v thinh i tradng o6 e

Bt e sine Khie v bénhele
cla con nguil.

S khod mOl trsing song Kirh
ol i kot e UL

TRAI DAY 01,
BAN suwb‘ KHONG!

St Wi i ansing s trang

thil cla mhimg yeta 6 vit chit

13 think e trang co

Slang A sine ke vh bénh et
cla con nguil.

S khod méd truing song Kinh
o0 i Kot o ngudn

TRAI DAY 0,
BAN :uwb‘ KHONG!
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TRIEN LAM
“Trung by che tic phdm vé 04 6l Sk
ke mdi trudeg. da ra ki clinh tinh
vt nhiimg thyc trng kisie the
0.

“Trumg by mit s sin phim this ciing
m ugh: s changg vt 6o L che.

BTC dy in Sire khde Mai trudng
Trir ke Kinh i
Thily Ngé Minh Hign
Phs Tang gidm i D Tieng 8 Vit
T4 tham dy chudi s kign Tridn lim - Hi tido

TRAI DAT O1

TRIEN LAM TOA BAM

HOI THAD

Chia 5 ki thie chuyen mbe dén

PGETS. Dodn Ha Phong

Okl e g gt i g
K 4 Ty

Wi brii eqghides vl quan didm clia

Hoa Hin Nygoc Hin

o o om0y

TRIEN LAM

Trung by cic tic phim vé 04 il Six:

Kioe mil ruden. dha ra B cinl ti

i nhiIng Ehu Lrang Mbieg U K
0.

Trungg by mit a6 i phim thil g

09 1n

MO0 - 630

07-09 11

0Eh00 - 18h00

Hii trwimg ting 5, tod nhi Gamma, Bai hoc FPT Ha Noi,
10 g 0 1 i, o g B Thirg K. byt Thack That. 1l sy

Hin hanh dugc dén tiép!

BTC dy im Sic khoe Mdi truimg

“Tries tecung kinh i
Phéng Céng tde Sinh vién - SRO
Téi tham dy chudi sy kién Trién Lim - Hji thio

TRAI DAT GI

m gh: s hang vt 6 thi che.
TRIEN LAM TOA BAM
7= 1 1
HOI THAO 0 09| 091
Chia s ki thiic chuyén mbe déa 0800 - 18h00 0D - Khi30

Whiimg trii eghites v quan diém cia
Hoa Hiu Ngoc Hin

i o om0

o

TRIEN LAM
Trumg by cic tic phim v 84 Gl Sic
khise mil trudeg. S ra kil clin tinh
vt nhi thye trang Ko the K
5o

Trung by i 36 0 phm thid chog
m§ ngh sifcharg vt éu Lk ché.

Wi trwimg ting 5, tod nhi Gamma, Bai hoe FPT Ha Nji,
00 Dl gt s 1 L, K29 D 4 Thim Lo, o Thach Thi, H N

Han hanh dwoc dén tiép!

BTC dyf iin Sire khoe Mai truing

Triin trng kinh mdi

75. NSUT. Trinh Minh Trang
T4 tham dy chudi s kign Tride lim - Hji tsdo

TRAI DAT 01

HOI THAQ
Chiia % i e chuyén mde O 1

ihiing i ghies v s diéen clia
Hoa Hiu Ngoe Hin

ot o om0y

TRIEN LAM TOA BAM
07-09 11 0911

i trwimg tAng 5, tod nhi Gamma, Bai hoc FPT Ha Nji,
100 g e 4 180 Lk, I 3t 30 T img, gt TRach Tt H 1

Han hanh dwgc dén tiép!
Zo Tl

St Vnde: et rudg 1 trang
il cia nhiimgtyéu o vt chit
[T S—————
g (e it Ko vl B L
i con ngwil.

i khok mil trudng soag kinh
i s khot oo gL

TRAI DAT O,
BAD lllﬂ: Kkuéne!

Sic Hude s trusing s trang
il cita nhiimg;péis 6 vt chit
[T ————
g Qe s ke vi b e
cila con gl
Sikc bhot il trsding soag b
T e———

TRAI DAT 01
BAD lll'} Knéne!

Sic st msth trsog I erang
il cta nhing:yéu 0 vt chit
[y ————

S khod mii trudng wng kinh
i s kot oo agui.

TRAI DAT O,
BAD lllﬂb‘ Kkuoéne!

TRIEN LAM

Tnng bty e chc phm vé 0 il Sic

khdse ml trudeng. dua ra ko cink tich

é nhiing ehys Lraegg Msbeg the K
0.

Trumg biry mit 56 sin phim this ciing
i ngh sif darg vit éu Ui ché.

HOI THAD
Chia 5 ki thiie chuyin mbe dén

Nhing il sghitm vi e diden cila
Hoa Hiu Ngoe Hin

o o om0y

TRIEN LAM

BTC dy éin Siic khde Méi truimg

T trang kirih i

Théy B Nap< Anh - Chia nhigm B3 mén CF

Tési tham dichudi su kign Tridn lim - Hji thio

TRAI DAT O1

TRIEN LAM TOA BAM
07-09 11 0911

Hii trwimg ting 5, tod nhi Gamma, Bai hoc FPT Ha Ni,
0 g 0 10 i, ConZ g B Thirg K. byt Thack That. il sy

Hin hanh dugc dén tiép!

BTC dy im Sic khoe

“Trin trong kinh
Cdc Thily C6 B mén Ky ndng mém
i sur kién Tridn Lim - Hii thio

e

Khibe mil cruden. dha ra B cinl tio

i nhiIng Ehuc Lrang Mrieg U ki
0.

Trng by mit a6 i phdim this chegg
m nght s dung vt 1 o che.

HOI THAO

Chia o ki thic chuyén mée 06 tir

Nhimg il rghifs vé cuean dién ciia
Hoa Hiu Ngoc Hin

i o om0

TRIEN LAM

Trmg by cie tic phim vé 44 il Sixc

e mi truden. Ga ra B cinh tiriy

i hiing thys epng Kbegg thi lim
g,

Trung by i 56 0 phdim thi chogg
i gh i dhurgg vit s i che.

HOI THAQ
Chia % ki thide chuyén mie 0 W1

Nhilng il eghiéen vi quan didem cila
Hoa Hiu Ngoe Hin

ot o om0y

TRAI DAT GI

TOA PAM

0911

[T

TRIEN LAM
07-09 11

S0 - 18h00

i tring ting 5, tod nhi Gamma, Bai hoe FPT Ha Nji,
e s Lo, Km0 D 8 i Lo, byt Thach Thit, 1 i

Han hanh duoc dén tiép!

BTC dyf iin Sie khoe Mai truing

Triin trng kinh mdi

Phéng Phdt trién Cd nhdn vd Hep tde Qudc té - ICPDP
Téi tham digchudi sw kign Tridn lim - Hji thio

TRAI DAT 01

TRIEN LAM TOA BAM
07-09 11 09 11

i trwimg ting 5, tod nhi Gamma, Bai hoc FPT Ha Nji,
0l g 1 L, I3 D 9 T o Wt Thach Tt 1 i)

Han hanh duwgc dén tiép!

St Vnde: et g 1 trang
il cia nhiimgt e i vt it
[T S—————
g (6 it Ko v bl 14
i con ngwil.

e khok mil trudng sog kb
i s khot oo agui.

TRAI DAT O,
BAD lllﬂ: Kkuéne!

Sic Hude sl trsing s trang
il cita nhiimg; s 6 vt chit
[T H—————
g Qs ke vi b e
cila con gl
i bhot il trsding soag oh
[T e———

TRAI DAT 01,
BAD lll'} KkHéne!

Sic it msth trudog I erang
il ctia nhing:yéu 0 vt chit
[T ————
g e s Khoe vl b e
i con ngwil.
i bhot mil trudng soog Kinh
i s Khoé con nguii

TRAI DAT 01,
BAD lllﬂb‘ Kkuéne!
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TRIEN LAM

B BRERRTT

BTC dy in Sirc khie Moi truing

“Trin trong kinh i
Co Khudt Thj Hea
Téi dig chudi sir kign Trién lim - Hii thio

% oh

Khie mo trudeg. dea ra b i tioh

it nhng tne Lramg khéeg Uhé L
e

Trnygby mid s sin i th cg
g sl dong vt I i e,

TRAI DAT 01

TRIEN LAM TOA BPAM
7= n 1
HOI THAO 0 09 | 09 |
Chia s ki thise chuyén s déa b 0Eh0D - 18Bh00 HROD - HEh30

g i ghite v e i Gl
Hoa Hiu Ngoc Hin

i o om0

TRIEN LAM

M g ting 5, tod nha Gamma, Bai hoe FPT Ha Nji.
00 g g 1 Lk, K28 4 8 Thing Lo oyt Thach Tt 1 )

Hiin hanh duge dén tiép!

B WRGSRT

BTC diyr én Sitc khbe Mai truing

Trin trong kinh mdi

€6 BiI Thi Thary

.

Kb mdh e, e ra 4 coh Ko

vt i thc trang bbéeg he e
.

Téi dig chudi sy kign Trién lim - Hi i

TRAI DAT 01

Trumg bery mént s xlin phdm thil ciog
g g 50 Burg w31 I L e,
TRIEN LAM TOA BAM
= 11 1
HOI THAO 0 09 | 09 |
Chis s kit thise chuyen mie dén bl RO - 1800 HROD - M3

PGSTS. Dodn Ha Phang
b e T o S o .
e D o g Ty
Hhiimg i eghitm v s e cla
Hoa Hiu Ngoe Hin

e

TRIEN LAM

MG truiingg thing 5, tod nhi Gamma, Bai hoc FPT Hi Noi.
(K0 g g s 860 L, K29 D 9 Thing Lo s Thach T, 1 )

Hén hanh dugc don tiép!

T RGN

BTC dy in Sirc khoe Méi truing

Triin trong kinh
Thay Nguyén Phi Hing
T s chudi sy kién Trién lm - Hi thio

g o

ki mii e, e ra W o

- it Lrang khéeng e Lim
e

Trung by mid 6 sin i tho cog
m gh i g vt o Ll <.

TRAI DAT 01

TRIEN LAM TOA BAM
7= n 1
HOI THAO 0 09 | 09 |
Chia s kit thie chuyen mse dén b SO - 1800 HROD - W30

hiing i ghite v g i Gl
Hoa Hiu Ngoc Hin

i o m 200

M g ting 5, tod nhi Gamma, Dai hoe FPT Ha Ni.

(P i gt 1 Lo, KT D4 9 Thdmg Lo, e Thach T, 12 N

Hiin hanh duge dén tiép!

&8

Sike Ml e trsdog I trang
thil cita nhig yéu 1 vii chi
thi 6t

S khod mai trudng song binh
e i ko com g

TRAI DAT 01,
BAD ltn-i‘ KHONG!

St bhie m gl trang

thil cla nhiing e 15 vt chit

130 thinh meé tnabog ci tic

Bheg s i Kb vh bl
cla con g,

S khod msbi truting song binh
v st Ko com ngudL

TRAI DAT 01,
BAD lllﬂ! KHONG!

&8

Stk Mbe mai trabng s trang

il cita i ye 6 vit chit

o thinh més trudog co toc

Bt Qe sie kvt v bish el
i con gl

S khod wi trudng song binh
i i Ko com g

TRAI DAT 01,
BAD lllﬂ! KHONG!

TRIEN LAM

BRI

BTC dy iin Sirc khoe Mai trudng

“Triin teong kirsh i
€6 Bing Thi Vdn
Téi direhudi sy Kién Trién Lim - Hji thio

8 I

Khe o trudeg. dua a ki itk

vé i tegng Kteg (6 e
g0

Trury i i i ths o
g it dung it 1 e

HOI THAQ
Chis 2 15#0 thi chuyén s 06 -
PGS.TS. Dodn Ha Phong
i T o g o i g
e s b g 4 Ty
g i ghbn v e i i
Hoa Hiu Ngoe Hin
v o 2

TRIEN LAM
Pruing bty e e pham vé o i Sic
kkhde ml trodeg, dia ra ki clnk tinh
wéohitng thi rsng Mg 1 i
g

Trung by i o0 i pim thid e
. ghé g vt 1 i .

HOI THAQ
Chia s 1380 thisc chuyén esde dée tr

Whiing el b v g i coa
Moa Hiu Ngoe Hin

i 28

TRIEN LAM

TRAI DAT 01

TRIEN LiM TOA BAM
07-09 1 091

Hii trubng ting 5, tod nha Gamma. Dai hoe FPT Ha Nii.
{00 g g 1 Lk, 25 D4 T Lo et Thach ThAE 1 )

Hdn hanh dugc dén tiép!

BTC dyr éin Sife khie Méi trutng

Tri trong kinh mdi

Cé D8 Thi Thu Nga

Téi tham du chudi sy kién Trién Km - Hdi thio

TRAI DAT G1

TRIEN LiM TOA BAM
07-09 111 09 1n
0500 - 18700 b0 - Hh30

M trwiing ting 5, tod nhi Gamma, Dai hoc FPT Hi Néi.

00w g gt 0 It Thach Thit, 144 )

Hén hanh dudc dén tiép!
LT iTe

. TS D T

B BRI T

BTC dy iin Sirc khoe Mai trudng

“Triin teong kirsh i
Thiy T Ngpc Ciu - Pho Higu trrdng Dal hoc FPT Ha Mgi
Téi direhudi sy Kién Trién Lim - Hji thio

8 I

hése i i, dua ra kot

vé it tegng Kteg (6 e
g0

Trury i i i i this o
g it dung it 1 e

HOI THAQ

i 58 bt thae chuyen e 061

g i ghbn v e i i
Hoa Hiu Ngoe Hin
v o 2

TRAI DAT 01

TRIEN LAM TOA PAM
07-09 1 091

Hii trubng ting 5, tod nha Gamma. Dai hoe FPT Ha Nii.

0 i g 0014 Lo, Km0 D4 9 Thng L. g Thack THIL 14 N

Hdn hanh dugc dén tiép!

e

Stk Khde s (g crang
il cila nhing yéu 16 vt chit
30 this e

S hok b g song b
i i o com g

RA al.
ur'l nul:{ :nensr

Sic e i trutog 1 crang
il cia nhing y€u 6 it chit
thinl 054 g i e

Sac khoi ml trating song birh
ol s Kt o gt

TRAI DAT 01,
BAD l“ﬂ! KHONG!

8

i i b trdig M crang
il cia nhing yéu 06 it chit

S hok b g song b
i i o com g

RA al.
ug|'| llll:f :nansr

126




APPENDIX

C/ OFFICIAL PRESS PUBLICATIONS
1.https:/ /vtv.vn/giao-duc/hoa-hau-ngoc-han-cung-sinh-vien-keu-goi-bao-ve-moi-truong-

20231M14130636295.htm

2.https:/ /vov.vn/van-hoa/hoa-hau-ngoc-han-tham-gia-cung-sinh-vien-keu-goi-gin-giu-moi-
truong-post1058223.vov

o

VOV VOWE - VOV3

PWAPLUAT  THEGan  mMHTE  THETHAD  TRUTEN MM GaliTel sl w Thir tilm, ngiy 14 thing 12 ndim 2023 o a 0 o Ngh:&){cm@

GIAD DYC {n} Chinhwi  XEmg  Thégkd  Kinhié  Thirwomg  Théthao WVanhde Gilwi  Phipluit  Dulich  Qui
Hoa hidu Ngoc Han ciing sinh vién kéu goi bao vé méi VANTHOA
truong Hoa hdu Ngoc Han tham gia cing sinh vién kéu goi gin gilt méi
MetAel « (5 Thirba gy 141I20Z) 151 GUT T truong
Y T Thir Sa, 000, 10112023 s f a e &
VOVVN - Héi thio “Sire khie mai inedng™ dugee 1 chire 1pd Byl hpe FPT (Ha Ngi) chidu 911, Hoa hiju Ngoc
B Nghe doc bdi 0011 % || § NimdnBle v Hin tham dip sy kign nay vii (e cach khach mdi

VTV - Hei thie "Sire khae mii trutmg™ duge i tln'n; tai Bai hoe FPT (Ha

Nii) vira qua cf sy gép mat cia nhicu dien gii, ngwdi noi titng,

Hoa Ry Ngoe Hén t5i dir b8 thio ndm trong choli sur kifn “Trii Bl o Sy kifin dupe g rundng b
chuybn ngank Qudn i trupdn thing da phuong tén cde BH FPT. rhim o vi cho wiic gitF gin mé tuomg
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D/ THANK YOU LETTERS

Tk Ufod

Thin gifi ¢6 Vii Thi Tuyét Nhung,

Nhom “Pé an Phun Tich” ching em xin dugc chin
thanh cim on co vi nhimg ki¢n thire, gop v quy gia ma
6 da danh ting cho ching em trong sudt thai gian qua.

Nhém em vé ciing bi€t on 6 vi di tiép thém cho ching
em sitc manh va sy can dam dé dam thay déi, thye hién
uéc me cia minh.

Ching em xin giri d€n ¢b nhimg 16i tri dn sau she nhat,
Chiing em xin chic ed sic khoé dbi dio, van su hanh
thong, dat dugc nhidu thanh cong nyc rd trong cong tac
trdng ngudi va moi nguyén vong cd mong mudn a.

/ _\‘ Thin mén,
’ - Pd An Phun Tach
-

’ , _‘:, Thin mén,
-
-

Thin gidi c6 Nguyén Thi Minh Ngoe,

Nhom “Pé an Phun Tach” ching em xin dugc chin
thanh cdm on co vi nhimg ki€n thire, gop v quy gia ma
6 da danh ting cho ching em trong sudt thoi gian qua.

Nhom em vé cing biét on ¢d vi di tigp thém cho ching
em sifc manh va su can dam dé dam thay d6i, thyc hién
udic ma ciia minh.

Ching em xin gil dén cb nhimg 16i tri an siu sde nhit,
Ching em xin chiic ¢ sirc khoé ddi dao, van sy hanh
thing, dat duge nhidu thinh cing rye rd trong cong tic
trdng ngudi va moi nguyén vong o mong mudn a.

D6 An Phun Tach
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D/ EARNED MEDIA

@ Truyén thdng Trang Den
' 6Th12-Q

Cé Long va Ga Ngdk xin chao cac ban sinh
vién trudng Dai hoc FPT Can Tho

®® Thu Hien Nguyen va 162 ngudi khac 6 binh luan

Thich Binh luan GUi Chia sé




