
By GRA497_G17

CAPSTONE CAPSTONE PROJECTPROJECT



INSTRUCTOR

TRAN THUY
DUONG



TEAM

PHAN MINH THUONG
Team Leader 
Content Creator
Quality checker

HOANG TUNG LAM
Designer
Editor

NGUYEN KHANH LY

Content creator
Quality checker

DANG VIET HOANG

Designer
Editor
Content creator

DUONG NGOC HUYEN

Content creator
Quality checker

MEMBERS



I.

III.

II.
INTRODUCTION

RESEARCH AND INSIGHTS

PROJECT PLANNING

TABLE
CONTENT

IV.

V.
VI.

VII.

PROJECT EXECUTION

BUDGET

PROJECT REFLECTION

PROJECT EVALUATION





ABOUT THE
PROJECT

HUMAN RESOURCE: ViVa Team

TIME: July 27, 2023 - December 15, 2023ENGLISH NAME: Communication Campaign for Better Life
Organization: Enhancing The Brand Awareness of BeLi English
and Bstudy 

VIETNAMESE NAME: Chiến dịch Truyền thông cho Better Life:
Nâng cao độ nhận diện thương hiệu của BeLi English và Bstudy

Better Life Organization is embarking on a
strategic Communication Campaign to elevate
the brand awareness of two key offerings: 
BeLi English and Bstudy.

PROJECT
BUDGET

Total budget

41.500.000 VND 



TARGET
AUDIENCE

13- 45 years old 

Primary TA: 12 - 25 years old
Students, University students

2nd TA: 26 - 45 years old
Parents, teachers 

Gender: All Region: Vietnam

PROJECT
BUDGET

Total budget

41.500.000 VND 



Better Life 
Organization

Nguyen Trung Hieu

A former student of FPT
University, also the founder
of Better Life organization
since 2016.



COMPANY 

BSTUDY

ECOSYSTEM



VISION MISSION CORE VALUE BUSINESS ORIENTATION

Better Life Organization aspires
to secure the top position as
the leading enterprise in the
intersection of education and
technology within Vietnam.

 

Better Life's mission
emphasizes transformative
language education that
fosters personal growth,
effective communication,
and global opportunities. 

The slogan, "Better English -
Better Life," encapsulates the
overarching mission of Better
Life Organization. It effectively
communicates the value
proposition of the institution,
emphasizing the positive
impact of English proficiency
on overall life experiences. 

Their strategic goals for 2023 reflect the
commitment to pushing boundaries
and redefining language education.

BeLi English English Training Center
Supply of Human Resources for
Bteacher English Teachers
Technology Platform for Teaching
and Learning all Bstudy app
BSM Middle Management Software



Founded in 2012, BeLi English Center has
solidified its position as a long-standing
institution in the language education

sector. 

Main location of the center: Suburbs of
big cities such as Hanoi and Ho Chi Minh
City, Bac Ninh,...

3- 35 years old 
TARGET CUSTOMER

COMPANY 
ANALYSIS Practice

IELTS

STUDY 
PROGRAM

1-on-1
tutoring

Toeic test
preparation

English
course for
Teenagers

English course
for Kids

Practice
IELTS



BeLi
English
Brief

02

03

04

01

CREATE A COMMUNICATION STRATEGY
FOR BELI ENGLISH LANGUAGE CENTER.

FOCUS ON STABILIZING OWNED MEDIA
CHANNELS FOR AN INTRIGUING CONTENT

AND VISUALLY.

TAILOR THE STRATEGY TO TARGET
ENGLISH LEARNERS AGED 3 TO 40.

EMPHASIZE THE UNIQUE SELLING
PROPOSITIONS AND BENEFITS

BELI
ENGLISH

BRIEF
 DEVELOP A COMMUNICATION
STRATEGY FOR BSTUDY APP.

CONCENTRATE ON REFINING
BSTUDY'S BRAND IDENTITY AND

COMMUNICATION CHANNELS.

EFFECTIVELY PROMOTE BSTUDY TO
EDUCATIONAL INSTITUTIONS,

ENGLISH LANGUAGE CENTERS, AND
ENGLISH INSTRUCTORS.

HIGHLIGHT BSTUDY'S FEATURES
AND ADVANTAGES.

BSTUDY
BRIEF

01

02

03

05

04

POSITION BSTUDY AS A VALUABLE
TOOL FOR EDUCATORS AND

LEARNERS.

BSTUDY



MISSIONMISSIONVISIONVISION   CORE VALUESCORE VALUES

Providing high-quality and
practical English training
programs.
Committed to providing
students with an effective 

Helps students achieve success
in using English. Improve your
school scores and possess
international certificates.

Affortable Price 
Fun and dynamic environment
Commitment to "Output quality"

BELI ENGLISH AS A 
SUBSIDIARY COMPANY



Bstudy is an effective tool to support
teachers and students in the teaching
and learning process with a B2B2C
business model.

Bstudy has 2 distinct strengths as
follows:

BSTUDY

Supporting teachers in managing
and organizing assignment chains

Personalize students' English
learning



BSTUDY ENGLISH AS A 

MISSIONMISSIONVISIONVISION   CORE VALUESCORE VALUES

Bstudy aspires to construct a
versatile and inclusive
educational community,
accommodating diverse
learning styles.

Dedicated commitment to
revolutionizing the
landscape of education,
with a particular focus on
English language learning
and teaching. 

SUBSIDIARY COMPANY

Quality

Creativity

Community

Convenience



BELI OLD 
WEBSITE

Mobile
Tablet

Laptop



BELI OLD 
FANPAGE

Mobile



Laptop

BSTUDY OLD 
FANPAGE

Mobile
Tablet





SECONDARY 

In the project, secondary research is
extracted from researched customer
surveys, including: statistical data and
market research.

Excerpted from market analysis reports
and demand for learning English in
Vietnam. From there, identify
competitors and capture the market.

Secondary research involves the collection, analysis, and synthesis of
data that has been previously gathered by others

RESEARCH



MARKET RESEARCH

The English Training
Market in Vietnam

Needs for English
Language Learning in

Vietnam

Needs and Interests of
Parents in Suburban area

Mobile Trends in English
Learning in Vietnam

Communication Touchpoints
in English Learning



Beli
English
ANALYSIS



STRENGTHS

S

WEAKNESSES

THREATS

O

W

T
OPPORTUNITIES

Holiday Communication Campaigns

Competitions and Events

Leverage Existing Customer Base

Online Community Building

Diverse learning methods 

High-quality teaching staff 

International curriculum 

English learning app 

Effective parent communication

Affordable tuition prices

SWOT  ANALYSE

Low brand recognition 

Weak communication strategies 

Underdeveloped website

Inconsistent content route

Intense Market Competition

Changing Student Need

Content Creativity

Human Resource Limitation



TARGET AUDIENCE BELI ENGLISH 

CATEGORIES STUDENT WORKERS PARENTS

GEOGRAPHY

REGION

LOCATION

VIETNAM

City suburbs and neighboring provinces, specifically Ha Noi city, Bac Ninh City, Ho Chi
Minh City,...

DEMOGRAPHICS

AGE

GENDER

ACADEMIC
LEVEL

3-22 24-40

All

Student-College students Minimum 12/12



TARGET AUDIENCE BELI ENGLISH 
CATEGORIES STUDENT WORKERS PARENTS

PSYCHOLOGY

LIFESTYLE

HOBBIES

Dynamic, lively, enjoys exploring new
things, and is adaptable in a creative

environment

The target audience adopts a frugal
lifestyle, indicating a preference for cost-

effective solutions and services.

Likes to experience new learning
environments and enjoys interacting

with foreigners

The audience expresses a desire to find
low-priced, high-quality products and

services. This highlights their interest in
obtaining value for their money,

emphasizing quality while keeping costs
in check.

NEEDS

Children in the suburbs need to have
access to English learning methods
appropriate to their age and level.

Learning through games, singing, and
fun activities is a useful way for

children to absorb language in the
most natural and effective manner.

The primary concern is the quality of the
learning environment for their children 

(educational atmosphere, teaching
methods, and overall setting conducive to

effective learning). They are also
concerned about the safety and security

as well as the availability of amenities and
services.

BEHAVIOR

BRAND
LOYALTY

REGARDING
TECHNOLOGY

Not much exposure to technology.

Commonly used platforms:

YouTube, TikTok, and gaming

applications.

Parents often seek quality education
and effective English learning. If they

find a
 trustworthy brand with effective

teaching methods and good results,
they will be

 loyal to that brand.

They commonly search through online
social networking sites such as

Facebook,
websites, or call via hotline.



SCOTS ENGLISH BRIGHT SMILE ACADEMY

ETC FOREIGN LANGUAGE AND
SKILLS CENTER

TALKFIRST ENGLISH

RES ENGLISH SCHOOL



STRENGTH POINTS 

AFFORTABLE PRICE 

Diverse learning methods

Learn through games

Develop soft skills for students

Attractive outdoor activities

TPR Learning methods



BSTUDY
ANALYSIS



STRENGTHS

S

WEAKNESSES

THREATS

O

W

T
OPPORTUNITIES

SWOT  ANALYSE

Intense Market Competition

Changing Student Need

Content Creativity

Human Resource Limitation

Easily manage the quality of education

Measure student learning effectiveness

All features of the app are free

Create a passive income for teacher

Brand recognition is not high

The website is still sketchy and
the design is not eye-catching

UI/UX is not user-friendly

Limited Programs

Save time and study costs

Easily promote images to target audiences
 
Image Enhancement

Content Creation

Online Channel Development



TARGET AUDIENCETARGET AUDIENCE    BSTUDY



TARGET AUDIENCETARGET AUDIENCE    BSTUDY



SCOTS ENGLISH BRIGHT SMILE ACADEMY

GLN ENGLISH CENTER TALKFIRST ENGLISH

RES ENGLISH SCHOOL



USP
The Bstudy application is intended for the target

audience of teachers and students, both of whom have

the right to use the app as a teaching and             

learning application.

TEACHER

STUDENT



THEORETICAL
FRAME WORK

Secondary Research Market research Company Analysis Theoretical framework



INTEREST

Moving to the Interest stage, in content strategy, the team
often emphasizes the unique, outstanding features of BeLi

English and Bstudy.

AWARENESS

Finally, the campaign endeavors
to lead the audience to the

Action stage, under each content
article, often inserting call-to-
action sentences to promote

customer action.

In the Attention stage, the team created outstanding content and
messages for BeLi English and Bstudy. Also use prominent brand colors,

combined with images and videos to make customers remember the
brand.

AWARENESS

The project creates communication
messages that persuade target customers

DESIRE

E-CONTENT

In the context of the

Communication Campaign,

understanding the needs of both

the team members involved in the

project and the target audience,

particularly parents and learners, is

crucial. Maslow's theory enables the

campaign managers to tailor their

communication strategies based on

the specific needs and motivations

of different stakeholders.

MASLOW’S MOTIVATION MODE

*The AIDA model

 DEVELOPMENT THEORIES



COMMUNICATION CAMPAIGN 
PLANNING THEORIES

COMMUNICATIONCOMMUNICATION
CAMPAIGN THEORYCAMPAIGN THEORY

CONSUMER DECISIONCONSUMER DECISION
MAKING PROCESSMAKING PROCESS

Apply theoretical framework to
create communication plans for

the organization to ensure
output.

Apply to analyze Better Life, Beli
English and Bstudy (Strengths
and Weaknesses) and external

factors (Opportunities and
Threats)

Apply this theory to understand
customer purchasing decision behavior

and optimize communication
campaigns for the organization.

SWOT ANALYSISSWOT ANALYSIS



1

3

BRAND ARCHETYPE

Applying Branding and Brand Image
theory helps BeLi English and Bstudy
build a strong brand image, connect
with customers, and create a positive
brand experience.

2

4

BRANDING AND BRAND IMAGE THEORYS Applying theory to create a consistent
image and perception, strengthening
the emotional connection between
brands and customers.

TOP-OF-MIND AWARENESS

By constantly appearing in front of
customers through multiple media
channels, BeLi English and Bstudy can
increase brand awareness and create
a strong impression.

LOVEMARKS THEORY

Apply by creating positive experiences
for customers through content,
events, during and after each lesson

BRAND DEVELOPMENT 
THEORIES



RISK MANAGEMENT THEORIES
Managing risk in media campaigns helps ensure stability and
flexibility in the face of unpredictable challenges. Integrating
risk management theories helps communication campaigns
become flexible, ready to face change and minimize the
negative impact of risks.





BETTER LIFE



BIG IDEABIG IDEA  
Creating A Clear Brand Identity and Ensuring

Its Consistency via E-Content Strategies

Media Product Development

Communication Activity Alignment

Media Quality ReinforcementStrategies



Project Goal

3. 
Improve Brand

Credibility

1. 
Ensure Brand
Consistency

2. 
Increase Social

Media Engagement



Total Duration

OVERVIEW

GENERAL
OBJECTTIVE

RAISING BRAND
AWARENESS 

INCREASING
CUSTOMERS

INTERACTION

BUILDING A POSITIVE
BRAND IMAGE

The project was implemented within 20 week to accomplish all all of our predetermined goals.



BELI ENGLISH



SLOGAN 

(Học vui hết ý, không lo chi phí)

”Learning the most, no worries about costs." 

"Learn the most, no worries about cost" conveys the essence of a positive
and affordable learning experience. It highlights the commitment to

providing a fun and interactive educational environment without
imposing burdensome costs, aiming to make language learning

accessible and stress-free for students. 



Beli English emphasizes
creativity and innovation. They
continuously develop unique
content and learning activities,
bringing fresh an d imaginative
ideas to provide an engaging
and effective learning
experience for their students. the Creator

BeLi English prioritizes students'
well-being with close care and
support throughout their learning
journey. The center aims to create a
nurturing environment, ensuring
students feel secure and confident
in their progress.

BRAND
ARCHETYPE



BRAND  TONE
&  Youthful

Learn
Positiv

e Encouraging

&

Adapt Content

to

Fun 
Guide &

Consistency Unity
&

Respectful Trustw
orth

y

&



BSTUDY



Goal #2

Goal #3

Finding
potential

customers

Promoting
communicationf

or BSTUDY

Goal #4

11 weeks were
needed to fulfill 

aforementioned goal.

Goal #1
Raising

customer
awareness of

the brand 

OVERVIEW



This is a completely new classroom, creating a space
for teachers and students to interact more easily.

SLOGAN 

(Cùng dạy cùng học, cùng BSTUDY)

“Teach Together, Learn Together, Bstudy Together”

"Teach Together": teachers
directly assign homework
and score statistics online,
manage student quality
through Bstudy

"Learning Together": this is
a platform that helps
students study and receive
homework from teachers.
In addition, students can
use the app's integrated
features to improve their
English proficiency.

02

01



Bstudy positions itself as a
companion and supporter for
educators on their teaching
and management journey,
aiming to enhance the quality
of education.

Bstudy positions itself as a
companion and supporter for
educators on their teaching and
management journey, aiming to
enhance the quality of education.

BRAND
ARCHETYPE



BRAND TONE
ContentAdapt

to LearnGuide
&

Professional Reputable

&

&

Respectful Trustw
orth

yConsistency Unity

&





IMPLEMENTATION
PLAN

Fanpage
 “Anh ngữ BeLiEnglish” 

LOGO Website
 “Anh ngữ BeLiEnglish” 



IMPLEMENTATION
PLAN

Event AssistanceTVC 



IMPLEMENTATION
PLAN

Instagram
“tienganh_allday”

Fanpage
 “Bstudy Việt Nam” 

Design Mascot



IMPLEMENTATION
PLAN

Bstudy’s script tiktok COMPANY profile



Task WEEK

Research
Phase

Idea development
and planning stage

Implement
the plan

8 9 10

1 2 3 4 1 2 3 4 2 31 4

11

1 2 3 4 1 2

12

TIMELINE
OVERVIEW



BELI ENGLISH
PLAN



Mobile

LOGO
REDESIGN



Mobile #FFB72C#FFCB04#4469B0
Softer
Blue

Light
Yellow

Medium
Dark
blue

BRAND IDENTITY

FONT

COLOR PALLETS 

#577FC0#243C8D #4469B0
Medium

Dark
Blue

Light
Blue

Soft
Blue



MEDIA
CHANNEL

Owned Media

anpage “Anh ngữ BeLi English”Website “Anh ngữ BeLi English”



FANPAGE

“Anh ngữ BeLi English”

Implementation start time: August 17, 2023

Posting frequency: 4 posts/week

Posting time: 13:00 - 16:00

#belienglis h
#anhngubelienglish



Content Line Frequency

Beli Tips

Beli Share

Beli Talk

Flex cùng Beli

Beli Fun

Beli Story

Beli Challenge

20%

15%

15%

10%

5%

20%

5%

Beli News 10%

TIMELINE
OVERVIEW



CONTENT SYSTEM



F A C E B O O K

DESIGN
According to the
brand identity

High quality
Sharp
Bright 
Beautiful

IMAGE
CRITERIA

FORMAT, IMAGE CRITERIA

Format of publications to post on Facebook:

SIZE
940 x 788 pixels (normal post)
1640x924 pixels (cover image)
2400 x 2400 pixels (avatar)

MAIN FONT

Show enough
detailed content

Stick the logos
“BeLi English” in 
the middle

CONTENT LOGOS



KEY
ACTIVITIES

COMMUNICATIONCOMMUNICATION
ACTIVITIESACTIVITIES

Fanpage 
“Anh ngữ BeLi

English”



WEBSITE belienglish.com

“Anh ngữ BeLi English”



WEBSITE TIMELINE

11 LATER STAGE

1 2 3 4 1 2 3 4
Task WEEK

Research
Phase

Content
and design

Programming,
creating detailed

content and design

9 10

1 2 3 4 1 2 3

Testing and
editing

Maintenance

4



KEY
ACTIVITIES

Website
“Anh ngữ BeLi

English”

COMMUNICATIONCOMMUNICATION
ACTIVITIESACTIVITIES



Event "Experiencing extracurricular activities at
Erahouse science park" Event "Going to school"

Event "Western Hunting on Hoan Kiem Lake Walking Street"

EVENT 
Event "Mid-Autumn Festival"

Event  “Halloween”

Event "Ringing the English Olympic Golden Bell”

Event  “Halloween”



Presentation By Muhammad Patel 07 of 14

logo here

01:15 02:00

03:00 03:30 05:00

PM PM

PM PM PM

BREAK

GAMES

MAIN GUEST
APPEARANCE

DJ PERFORMANCE

CLOSE OF PROGRAM

maximus odio ac,
pellentesque lacus.
Nullam lobortis gravida.

maximus odio ac,
pellentesque lacus.
Nullam lobortis gravida.

maximus odio ac,
pellentesque lacus.
Nullam lobortis gravida.

maximus odio ac,
pellentesque lacus.
Nullam lobortis gravida.

maximus odio ac,
pellentesque lacus.
Nullam lobortis gravida.



EVENT PLANNING

Event "Experiencing
extracurricular activities at
Erahouse science park"

Event "Going to school"

Event "Western Hunting on
Hoan Kiem Lake Walking
Street"

In charge of post-communication, filtering photos,
editing photos and creating event recaps

In charge of designing publications and running events

In charge of timeline, pre- and post-events
communication, photo filtering, and photo editing

13/08/2023

21/08/2023

17/09/2023

TIME TASK DESCRIPSION



EVENT PLANNING

Event "Mid-Autumn
Festival"

Event "Ringing the English
Olympic Golden Bell"

Event “Halloween"

Create ideas, timeline, communicate before and after the
event, run events in Bac Ninh and Mai Lam, take photos,

filter photos, edit photos, combine videos and event recaps 

In charge of post-communication, video editing and recap
skien writin

Create an event timeline, communicate before and after,
filter and edit photos, recap the event

29/09/2023

14/09/2023

29/10/2023 -
31/10/2023

TIME TASK DESCRIPSION



Key message Main concept  Key visual

“An affordable, engaging, and
enjoyable learning experience with

BeLi English"

TVC

Bright colors and an open space, with
a storyteller, foreign teachers, students

of diverse ages, and the BeLi English
team

Emphasize BeLi's three core values:
Affordable price, enjoyable learning

experience, and guaranteed
outcome quality. . 

PLANNING



TVC



BSTUDY’S
PLAN



MASCOT
DESIGN

Symbol:  “tree sprout” and “superhero cape”

Personality: cheerful, sociable, heroic, helpful

Meaning: Mascot is not only an external symbol but also a reliable
companion, ready to share joy and help in every step of the learning journey.
Bstudy's Mascot is not just a symbol, but a solid source of encouragement,
bringing joy and effective support to the learning community.

#
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#
D
B
9
E
6
7

#
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#
6
6
A
E
36
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A
3E
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6
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#
B
47
42
C



Implementation start time: October 5th, 2023

Posting frequency: 4 posts/week

Posting time: 15:00 - 18:00

Hashtag:
#bstudy
#bstudyvietnam
#bstudyvn

Footer:
Bstudy - Better Education, Better Life
☎ Hotline: 0878.255.732
🌐Website: https://bstudy.vn/
#bstudy #bstudyvietnam #bstudyvn



FACEBOOK
FORMAT, IMAGE CRITERIA

Format of publications to post on Facebook:

MAIN FONT
Armitage Black

SIZE
2048 x 2048 pixels (normal post)

2048 x 1356 pixels (normal post)

2896 x 1448 pixels (cover image)

2048 x 2048pixels (avatar)

DESIGN
According to the
brand identity

CONTENT
Show enough
detailed content

BSTUDY ENGLISH

IMAGE
CRITERIA

High quality
Sharp
Bright 
Beautiful



Content Line Frequency

Beli Tips

Beli Share

Beli Fun

Beli Story

Beli Challenge

15%

20%

15%

40%

10%

CONTENT
FORMAT



Implementation start time: October 22th, 2023

Posting frequency:  9 posts/week

Posting time: 15:00 - 18:00

Hashtag:
#cungday
#cunghoc
 #cungbstudy
#learningenglishonline  

Footer:
Tiếng Anh Mỗi Ngày - Học Tiếng Anh Chưa
Bao Giờ Là Khó.

#cunghoc #bstudy #english
#learningenglishonline #learningenglish

#bstudy
#english 
#learningenglish

https://www.instagram.com/explore/tags/cungday/
https://www.instagram.com/explore/tags/bstudy/
https://www.instagram.com/explore/tags/cunghoc/
https://www.instagram.com/explore/tags/bstudy/
https://www.instagram.com/explore/tags/english/
https://www.instagram.com/explore/tags/learningenglishonline/
https://www.instagram.com/explore/tags/learningenglish/


INSTAGRAM
FORMAT, IMAGE CRITERIA

Format of publications to post on Facebook:

MAIN FONT : Armitage Black

SIZE
2048 x 2048 pixels (normal post)
2048 x 2048 (avatar)

DESIGN
According to the
brand identity

IMAGE
Image criteria

CONTENT
Show enough
detailed content

PHOTOS
High quality, 
sharp,bright and 
beautiful



CONTENT
FORMAT

Content Line Frequency

Beli Tips

Beli Share

Beli Fun

33.3%

33.3%

33.3%



BSTUDY
COMPANY PROFILE



BSTUDY
TIKTOK AND FANPAGE

SCRIPT 





ESTIMATED 
COST

Category

1

Description
Estimated cost

(VND)

2

3

4

5

Brand Management

Logo

Company
profile

Mascot

Website UX
UI

Brand
Identity

Costs for redesigning logo of BeLi English

Costs for coding and redesigning website of BeLi
English

Cost for copywriting and designing company
profile of Bstudy

Costs for creating and designing mascot of Bstudy

Costs for changing brand identity on T-shirt,
notebooks, mugs, etc. with a new logo

4.000.000

5.500.000

6.000.000

30.000.000

15.000.000

Actual costs
(VND)

0

0

0

15.000.000

15.000.000

Category

1

Description Estimated cost
(VND)

2

Event Assistance

Printing and
Materials

Media and
communication

Costs for printing promotional materials, printing
kits, and event materials.

Costs for photography, videography, graphic
design and copywriting for recapping event

2.000.000

3.300.000

Other

Salaries
and Fees1 Payments to the campaign team, content creators,

IT professionals, media team and event staff.
5.000.000

Contingency - 5.000.000

Actual cost
(VND)

2.000.000

0

5.000.000

5.000.000

Category

1

Description
Estimated cost

(VND)

2

3

4

Media Production

Content
Creation

Video
Editing

Graphic
Design

TVC

Content creation involves developing engaging
materials tailored to a specific audience and

platform. 

Costs for filming and producing TVC of BeLi
English

Costs for cutting, editing, graphics, and animation
video. 

Creating visuals, infographics, thumbnails, and
promotional materials.

11.120.000

1.989.000

4.400.000

5.000.000

0

4.500.000

Actual costs
(VND)

0

0

5
Media

Equipment
Costs for renting equipment for media production 2.100.000 0



ESTIMATED 
COST

24.609.000

Category Estimated cost
(VND)No.

1 

2

3

4

5

Media Production

Brand Management

Event

Other

Total

60.500.000

5.300.000

10.000.000

100.409.000

Actual Cost
(VND)

4.500.000

30.000.000

2.000.000

41.500.000

10.000.000





EVALUATION
BELI ENGLISH



POST PRODUCTION
EVALUTION



BeLi English Facebook Page Measurement Index



17.3

14.7

6.9

4.5

EVALUATE THE
EFFECTIVENESS OF THE

MEDIA CAMPAIGN

Tỉnh thành phố có nhiều đối tượng nhất

Ho Chi Minh

Ha Noi

Hai Phong

Da Nang



4,6K
Lượt tương tác



WEBSITE BELI ENGLISH



WEBSITE BELI ENGLISH



TVCBELI ENGLISH



EVALUATION
BSTUDY



POST PRODUCTION
EVALUTION



54.9

4

2.2

EVALUATE THE
EFFECTIVENESS OF THE

MEDIA CAMPAIGN

Tỉnh thành phố có nhiều đối tượng nhất

Ha Noi

Lang son   

Bac Ninh

POST PRODUCTION
EVALUTION



WEBSITE BELI ENGLISH



BSTUDY
INSTAGRAM





ABOUT
CAMPAIGN

ACHIEVEMENT

Exceed the set KPIs Managing and allocating
human resources

appropriately

Produce additional
resource posts for the

company before closing
the project

Design and synchronize the
brand identity, including:
 + Logo
 + Color palette
 + TVC
 + Company profile
 + Website



PROJECT
EVALUATION

PROJECT LIMITED

Sometimes the set progress has not been achieved
compared to the beginning

The recruitment part of the website has not been completed
as expected

Bstudy's work progress is slower than BeLi due to many
difficulties during the research period



ABOUT
TEAM

IMPROVEMENT

Arranging your time and
plans more reasonably to
avoid missing deadlines

Focusing more human
resources on Bstudy to
speed up progressively

Editing the website more,
experience more to fix errors

that don't work properly

Clearing agreement
with the business about

urgent deadlines



RECOMMENDATION

Developing stronger online tutoring courses/online courses

Booking KOL/KOC to make videos to talk about the new course

Running ads to get more data flowing in

BeLi



RECOMMENDATION

Developing mascots with more diverse morphologies

Making videos to get feedback from B-B customers who are
school owners, center owners, and teachers who have used
them to run ads to increase credibility.

Booking the newspaper to spread more widely

Booking KOL/KOC are famous TA teachers to promote stronger
communication about the app

Bstudy



for watching
Thank You


