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. INTRODUCTION




ABOUT THE
PROJECT

Better Life Organization is embarking on a
strategic Communication Campaign to elevate
the brand awareness of two key offerings:

BeLi English and Bstudy.

ENGLISH NAME: Communication Campaign for Better Life
Organization: Enhancing The Brand Awareness of BelLi English

and Bstudy

VIETNAMESE NAME: Chién dich Truyén thong cho Better Life:
Nang cao dd nhan dién thuang hiéu cua BelLi English va Bstudy

@ TIME: July 27, 2023 - December 15, 2023

@ HUMAN RESOURCE: ViVa Team




TARGET
AUDIENCE

Primary TA: 12 - 25 years old

Students, University students
<AGE’ 13- 45 years old

2nd TA: 26 - 45 years old
Parents, teachers

@ Gender: All

Total budget
PROJECT

Region: Vietham

BUDGET 41.500.000 VND




Better Life Netsen Trume Hion
@ [F@ @ [ﬁ] ﬁZ@ @ ﬁ @ [ﬁ] \ A former student of FPT

University, also the founder
of Better Life organization
since 2016.
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VISION

MISSION

CORE VALUE

BUSINESS ORIENTATION

Better Life Organization aspires

to secure the top position as
the leading enterprise in the
intersection of education and
technology within Vietham.

)

Better Life's mission
emphasizes transformative
language education that
fosters personal growth,
effective commmunication,
and global opportunities.

The slogan, "Better English -
Better Life," encapsulates the
overarching mission of Better
Life Organization. It effectively
communicates the value
proposition of the institution,
emphasizing the positive
iImpact of English proficiency
on overall life experiences.

Their strategic goals for 2023 reflect the
commitment to pushing boundaries
and redefining language education.
e BelLi English English Training Center
e Supply of Human Resources for
Bteacher English Teachers
o Technology Platform for Teaching
and Learning all Bstudy app
« BSM Middle Management Software




COMPANY

AXNVANIRYESIIIS english course

for Kids

Founded in 2012, BeLi English Center has Enalish
solidified its position as a long-standing 1 1 9
-on-
institution in the language education . course for
sector. tutoring Teenagers
STUDY
PROGRAM
TARGET CUSTOMER
AGE 3- 35 years old

Main location of the center: Suburbs of

big cities such as Hanoi and Ho Chi Minh Toeic test Practice

City, Bac Ninh,... preparation IELTS

\__/




DEVELOP A COMMUNICATION

STRATEGY FOR BSTUDY APP.

BRIEF

CONCENTRATE ON REFINING
BSTUDY'S BRAND IDENTITY AND
COMMUNICATION CHANNELS.

CREATE A COMMUNICATION STRATEGY
FOR BELI ENGLISH LANGUAGE CENTER.

EFFECTIVELY PROMOTE BSTUDY TO
EDUCATIONAL INSTITUTIONS,
ENGLISH LANGUAGE CENTERS, AND
ENGLISH INSTRUCTORS.

FOCUS ON STABILIZING OWNED MEDIA
CHANNELS FOR AN INTRIGUING CONTENT

AND VISUALLY. HIGHLIGHT BSTUDY'S FEATURES

AND ADVANTAGES.

POSITION BSTUDY AS A VALUABLE
TOOL FOR EDUCATORS AND
LEARNERS.

TAILOR THE STRATEGY TO TARGET
ENGLISH LEARNERS AGED 3 TO 40.

EMPHASIZE THE UNIQUE SELLING
PROPOSITIONS AND BENEFITS




. BELI ENGLISH AS A
SUBSIDIARY COMPANY

Providing high-quality and Helps students achieve success Affortable Pri
. . o e . e Affortable Price
practical English training in using English. Improve your - 44 . . ;
e Funan namic environmen
programs. school scores and possess Y

Committed to providing e Commitment to "Output quality"

students with an effective

International certificates.
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IjBSTUDY ENGLISH AS A
SUBSIDIARY COMPANY

= CORE VALUES

E_ VISION AJ MISSION

: Dedicated commitment to
Bstudy aspires to construct a ‘@ ualit
revolutionizing the . Q Y

versatile and inclusive . il o
landscape of education, —:I— Creativity
S

with a particular focus on

accommodating diverse . : 220, '
. J English language learning Community
learning styles.

educational community,

and teaching. @@ Convenience
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Boc quyen tai BeLi English Ddc quyen ta

BeLi Englist

BeLi English sir dyung gido trinh quéc t&, dat tiéu chudn cao Thiét ké doc quyén, séng tae theo chi tiét cia tirng khodng

v durge sir dung rong rii tai nhigu hé théng Anh ngir lom. thdi gian, tirng hoat déng trong mai budi hoc, két hop voi
Pdng thei, Beli English sir dung gido trinh @dc quyén bién céc phuang phap ndi tiéng thé gidi la:
soan va sir dung che mét sé nhém khéa hoc déc thi, dugc
thiét ké d& phi hgp nhat véi hoc sinh Vidt Nam. © TPR (Total Physical Response).
© Mind mapping
Phy huynh cang con hoc & nh mét cach dé dang, bam sat trong % Phonics (ghép vin)
tam ng( phdp cia B Gido Duc, gidp hoc sinh bit pha trong tiéng

9 Scriptorium

? Shadowing

¢ Dictation

¢ NLP (ldp trinh ngén ngir tw duy).

anh.

BeLi English ‘ 7
Better English - Better Life Quyén lgi cua phu huynh va hoc sinh

BeLi English cam két s& ha trg hoc vién va phu huynh mét cach tan tam nhat

CHUYEN GIA TIENG ANH CHO TRE EM yrhe b

Video khéng c6 sén

Video nay khoi bn kha dung do tai
YouTube duge két hop voi video nay dé bj
cham dirt.

Ban...

Thay chi phi hoc vdi gido vién nude ngoai Bura dén con xa x6i, vat va, mat nhigu
thdi gian

Lép hoe 100% gido vidn

huyén mén,
ac khéng

6 co sd tai mién Bac
Q : &l

-

__& 589 Hoc vién

NHAN QUA TANG VA TU VAN MIEN PHI
o aat

chirng chi Cambridge

Khéng bao mat — belischool.com

NG VA TU VAN MIEN PHI

Watchon E@Veiube NN Vi vAy Viét Nam 14 fyra chon t6t nhét )
. —

Mobile

Doi ngli gido vién cha BeLi

English

Phat dm chuan

’

Triét li va phwrong phap giang day

Tru hi Idp

sinh, Kién nhan, Nang déng

Chuong trinh giang day tai BeLi English

BIEM KHAC BIET ci

E

Tiéng Anh Khoa hoc Cang nghé Kf thudt
(English) (Science) (Technology) (Engineer)

Nghé thugt Tadn hoc
fArt) (Math)

NHAN QUA TANG VATU VAN MIEN PHI |

Tablet

®@

KF ndng mém & K ndng séng
(Social skills)

S




BELI OLD
EANIRP/AECIE

%"\‘ﬁ Anh ngif BeLi English ses
3thg 8 - i’

& THONG BAO TUYEN SINH & :
Trung tam Ngoai nglr Better Life ( Beli ) tuyén sinh
khai giang Idp Kindy 4 - 6 tudi. Ldp hoc s... Xem thém

Anh ng( BeLi English

Gidi thigu Video Xem thém «

Bai viét
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Mobile

Bai vigt

Anh ng(f BeLi English

Gidi thigu Video Xem thém «

@"‘\ Anh ngL.r BeLl English

Cheerful
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BSTUDY OLD

@ sy vietvam

season

Bstudy Viét Nam

Bai viét

Gidi thiéu Video Xem thém =

«M:  Bstudy Viét Nam
2 97thge.-@
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SECONDARY RIESEARCH

Secondary research involves the collection, analysis, and synthesis of
data that has been previously gathered by others

INn the project, secondary research is
extracted from researched customer
surveys, including: statistical data and

market research.

R

allia

Excerpted from market analysis reports
and demand for learning English in

Vietnam. From there, identify
competitors and capture the market.




MARKET RESEARCH

The English Training Needs for English Needs and Interests of
Market in Viethnam Language Learning in Parents in Suburban area
Vietham

G o
R 'R L

Mobile Trends in English Communication Touchpoints
Learning in Vietham in English Learning
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+

+

+

STRENGTHS

Diverse learning methods
High-quality teaching staff
International curriculum

English learning app

Effective parent communication

Affordable tuition prices

OPPORTUNITIES

Holiday Communication Campaigns
Competitions and Events
Leverage Existing Customer Base

Online Community Building

ANALYSIE

WEAKNESSES

+ Low brand recognition
+ Weak communication strategies
+ Underdeveloped website

+ Inconsistent content route

THREATS

Intense Market Competition
Changing Student Need
Content Creativity

+ + o+ ¢+

Human Resource Limitation



_TARGET AUDIENCE BEL] ENGLISK

CATEGORIES ‘

VIETNAM

City suburbs and neighboring provinces, specifically Ha Noi city, Bac Ninh City, Ho Chi
Minh City,...

Student-College students Minimum 12/12




W _TARGET AUDIENCE

S3[E[L]

CATEGORIES STUDENT WORKERS PARENTS
PSYCHOLOGY
Dynamic, lively, enjoys exploring new The target audience adopts a frugal
LIFESTYLE things, and is adaptable in a creative lifestyle, indicating a preference for cost-
environment effective solutions and services.
The audience expresses a desire to find
Likes to experience new learning low-priced, high-quality products and
HOBBIES environments and enjoys interacting services. This highlights their interest in
with foreigners obtaining value for their money,
emphasizing quality while keeping costs
in check.
Children in the suburbs need to have The primary concern is the quality of the
access to English learning methods learning environment for their children
appropriate to their age and level. (educational atmosphere, teaching
NEEDS Learning through games, singing, and methods, and overall setting conducive to
fun activities is a useful way for effective learning). They are also
children to absorb language in the concerned about the safety and security
most natural and effective manner as well as the availability of amenities and
' services.
BEHAVIOR
Parents often seek quality education
Not much exposure to technology. and effective English learning. If they
BRAND Commonly used platforms: — ;iﬂdj .
rustworthy brand with effective
LOYALTY i i
YouTube, TikTok, and gaming teaching methods and good results,
applications. they will be
loyal to that brand.
REGARDING They commonly search through online
TECHNOLOGY social networking sites such as
Facebook,
websites, or call via hotline.

ENGLISA




competitor analysis

& 4 D O \\ 4 D U \\
» 7 ‘jﬁ:cm SMILE @E S
SCOTS ENGLISH | RELIABLE ENGLISH SCHOOL
o ) - /) N V.
SCOTS ENGLISH BRIGHT SMILE ACADEMY RES ENGLISH SCHOOL
) () (] (]
U U\ U U,
-
‘H UPGRADE YOUR ENGLISH LANGUAGE SKILLS
&ajﬁﬁﬂﬁg ®76 us;;:i:r::; 550 282
\\ // \\ | Former BLC Director of Studies ) //
TALKFIRST ENGLISH ETC FOREIGN LANGUAGE AND

SKILLS CENTER



STRENGTH POINTS

+ AFFORTABLE PRICE

4 Diverse learning methods

4 Learn through games

+ Develop soft skills for students
& Attractive outdoor activities

TPR Learning methods




| BSTUDY
ANALYSIS




SWOT ANALYSE

STRENGTHS
WEAKNESSES

+ Easily manage the quality of education o _
+ Brand recognition is not high

+ Measure student learning effectiveness .
J + The website is still sketchy and

the design is not eye-catching
+ All features of the app are free

. + Ul/UX is not user-friendly
+ Create a passive income for teacher

4+ Limited Programs

OPPORTUNITIES THREATS

4+ Save time and study costs

*+ Intense Market Competition
+ Changing Student Need

+ Easily promote images to target audiences

+ Image Enhancement + Content Creativity

+ Content Creation + Human Resource Limitation

+ Online Channel Development



TARGET AUDIENCE

Student, Teacher

Catezories School owner, Englizh center owner (Buzinezsz)

(Cuztomer)
Creography
Fagion: Vizmam
Caty: City =u bz and naizkbaring province:
Demographics
Age 15 - 30 0-24 25-50

Cenders All

Academic Level Padaspzical qualificaiian: Situd et Padazpoical qualificatian:




TARGET AUDIENCE

Categories

School owner, Englizh center owner (Business)

Student, Teacher

(Cuztomer)

Geagraphy

i~

Pagion: Vistmam

ity City suburbs and neiskboring provinces

Demographics

Age

25 - 50

g-24

25-50

enders

y
Sll

Academic Level

Padaszpaoical qualification:

St ent

Padaspzical qualification:

Psvchology

Lifestyle

Balanced Work-Life Infegration: Supports teacher:
In managins

their professional rezponsibilitiss effectively while
maintaining a healthy work-life balance

Jueeling academic respansibilities,
extracurricular activities, and a dezire for
Iar=uage proficency.

Haalhy Ifestyle: focusing on long-term gaals, and having
cfaar Iing Ig2als. Tharz are bl Ideae fram previous
Jenarathrs

Profesziomal Development: Azsums: 2 dadication to

Dizital Enzazsment and Leamins: Aszames
21 interest in disital enzazsment as a leizare

Creative studies: Applving the best and most advanced

continuous [samins and profeszional development | aciivity, alisnins with the modern lifestyle of |teacking methods to their students makes studants Love
Hobbie: 2mang sdacators. stodent: learming mors

Efective Teaching Teals: Provides resources for Larznags Proficiancy for Acadsmic Swoosss:

lezzon planning, interactive teacking, and smart Students seek affective [ansuase laaming New teachinz methods apdats the most advanced and

clazsropm maragemeant to enkance tha everall tools to excel academically and improve their |most useful teacking matheds o that students can absorb

Neads

teaching experisnce

camranication skills,

lezzons more sasily

Brehaviors

Intzgration mtoe Teaching Practices: Educators
zeamlesshv intearate the application into their

teaching methodologies for improved outcomes.

Fezular App Uszage: Studentz sngage with
the application consistenthy, incorporating
lanzuage learning imto their daily routins.

Choosing and Purchazsmg Educational Fesources:
choose the bast and best taxtbooks, bringing a lot of
uzefl knowladse

Ltilizing Bstudy for Professional Growith
Teachers will leverage Englizh Leaming App:
3 @ resource for comtimious professional
developent, exploring new teaching methods
and staving updated on lanzuaze education
rands.

Active Participation in Exarcizes:
Students actively participats in interactive
axercizes, gquizzes, and game: embadded
in the application for a dvnamic leamins
Sxperisnce.

Uzing tachnolosy i teaching: choosing applications
that support leaming m an effective and enjovabla
way for stodsnt:

Utilizing Comuranication Tools: Teachars uze
communication tools within the application to
facilitate effective communication with
sudent:, fostering a collaborative learming
SnviTomment.

Exploning Varous Application Featuras:
Students paszionatabv explore the diverze
features offered, including quizzas,
gamas, and vocabulany-budlding
emercizes, to 2am a holiztic languags
lzaming experisncs.

Search for academic communities: zearch for
reputable leaming communities 20 stuwdants can
exchange and improve their kmowledge
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A

USP

The Bstudy application is intended for the target

audience of teachers and students, both of whom have
the right to use the app as a teaching and STUDENT

learning application.

.’j TEACHER
i




THEORETICAL

FRAMIE WORIK

LAA

Secondary Research Market research Company Analysis Theoretical framework




E-CONTENT
DEVELOPMIENT 1A

In the Attention stage, the team created outstanding content and
messages for BelLi English and . Also use prominent brand colors,
combined with images and videos to make customers remember the
brand.

INTEREST

Moving to the Interest stage, in content strategy, the team
often emphasizes the unique, outstanding features of Beli

English and :
. J

The project creates communication
messages that persuade target customers

Finally, the campaign endeavors
to lead the audience to the
Action stage, under each content
article, often inserting call-to-
action sentences to promote
\_ customer action. W,

*The AIDA model

EORI

ES

-

INn the context of the
Communication Campaign,
understanding the needs of both
the team members involved in the
project and the target audience,
particularly parents and learners, Is
crucial. Maslow's theory enables the
campaign managers to tailor their
communication strategies based on
the specific needs and motivations

of different stakeholders.

MASLOW’'S MOTIVATION MODE




FOMMUNICATION CAMPAIGN
RIFSANNIINCEIFIECRIES

- COMMUNICATION S| ) (&3
. C LA — D L_d y g vele
1§z CAMPAIGN THEORY o] SWCHE AN R N

Apply this theory to understand

Apply theoretical framnework to Apply to analyze Better Life, Beli , I ,
create communication plans for English and Bstudy (Strengths customer purchasing decision behavior
the organization to ensure and Weaknesses) and external and optimize communication
output. factors (Opportunities and campaigns for the organization.

Threats)



' BRAND DEVELOPMENT
TRIEORIES

Applying theory to create a consistent
iImage and perception, strengthening
the emotional connection between
brands and customers.

Applying Branding and Brand Image
theory helps Beli English and

build a strong brand image, connect
with customers, and create a positive
brand experience.

By constantly appearing in front of Apply by creating positive experiences
customers through multiple media for customers through content,
channels, BeLi English and can events, during and after each lesson
INncrease brand awareness and create

a strong impression.




RISK MANAGEMENT THEORIES

Managing risk in media campaigns helps ensure stability and
flexibility in the face of unpredictable challenges. Integrating
risk management theories helps communication campaigns
become flexible, ready to face change and minimize the
negative impact of risks.
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BETTER LIFE




| BIG IDEA

Creating A Clear Brand Identity and Ensuring
Its Consistency via E-Content Strategies

CT{D @ Media Product Development

7~ @ Communication Activity Alignment

Str ateg Ies @ Media Quality Reinforcement



Project Goal

DI

Ensure Brand Increase Social Improve Brand
Consistency Media Engagement Credibility




OVERVIEW

Total Duration

RAISING BRAND
AWARENESS

BUILDING A POSITIVE

BRAND IMAGE
GENERAL

OBJECTTIVE

INCREASING
CUSTOMERS
INTERACTION

The project was implemented within 20 week to accomplish all all of our predetermined goals.
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"Learning the most, no worries about costs."

(Hoc vui hét y, khéng lo chi phi)

"Learn the most, no worries about cost" conveys the essence of a positive
and affordable learning experience. It highlights the commitment to
providing a fun and interactive educational environment without
IMmposing burdensome costs, aiming to make language learning
accessible and stress-free for students.



BelLi English prioritizes students'
well-being with close care and
support throughout their learning
journey. The center aims to create a
nurturing environment, ensuring
students feel secure and confident
INn their progress.

THE CAREGIVER

Beli English emphasizes
creativity and innovation. They
continuously develop unique
content and learning activities,
bringing fresh and imaginative
Ideas to provide an engaging
and effective learning
experience for their students.




BRAND 700z




BSTUDY




OVERVIEW

Raising
customer
awareness of
the branad

Promoting
communicationf
or




“Teach Together, Learn Together, Bstudy Together”
(Cung day cung hoc, cung BSTUDY)

This is a completely new classroom, creating a space
for teachers and students to interact more easily.

)

o1

02

"Teach Together": teachers
directly assign homework
and score statistics online,
Mmanage student quality
through Bstudy

"Learning Together": this is
a platform that helps
students study and receive
homework from teachers.
In addition, students can
use the app's integrated
features to improve their
English proficiency.



Bstudy positions itself as a
companion and supporter for
educators on their teaching
and management journey,
alming to enhance the quality
of education.

THE CAREGIVER

EVERYMAN

Bstudy positions itself as a
companion and supporter for
educators on their teaching and
Management journey, aiming to
enhance the quality of education.
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IMPLEMENTATION

o TANG TOC .
HQCTIE'NGQNH fE._: %8 Oulll Grglizh  Chacngtinh glsng dey  Tin Toc & Sy iin Chu Chupln Qeldsr  Tuyin Durg ARG Y HCAY
My, CUNGEBELI ENGLISH =

@ i ot Bl Enplinh - o - bk § khiing o chi ghil

Hoc Vui Het ¥ Khéng Lo Chi Phi

BELI ENGLISH

i e [m T Tal, S ™ [ s |

LOGO Fanpage V\!ebsit.e .
“Anh ngl BeLiEnglish” “Anh ngu BeLIEnglish”



‘ IMPLEMENTATION
RIFAN




IMPLEMENTATION
RIFAN

tienganh_allday

48 baiviet 2051 nguditheo ddi  Dang theo ddi 0 ngudi ding

Tiéng Anh Mai Mgay

Hoe tifing Anh mBi ngdy thit di ding va hidu qud!

Design Mascot Fanpage Instagram
“Bstudy Viet Nam” “tienganh_allday”



IMPLEMENTATION
RIFAN

Té chirc Gido duc va Bao tao
Better Life
\‘W
o &Y
[
¥ 4

Bstudy

Better education - Better life

HO SO THUONG HIEU
BSTUDY

COMPANY profile Bstudy's script tiktok



TIMELINE
OWVIERVIEWY

ESK WEEK

Research | e

Phase \,
o

ldea development | s
and planning stage

EEEEEEEEEEE

Implement

the plan ﬁ:j‘
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. _ BELI ENGLISH
BeLl English




' BRAND [IDENTITY

FONT

Armitage Black AaBhCc 4

' COLOR PALLETS

>

Medium : Soft

L e #243C8D I_Bl?ur: #577FCO S| #4469B0
Blue

#4469B0 #FFCBO4 #FFB72C

BELI ENGLISH




' MEDIA
CHANNEL

Owned Media

C @ belienglish.com

box @ ruong alnGetin. @ GotLink ashare Copy of Magari Co Copy of Cagital Ma,
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Vi BeLi English
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Hoc Vui Hét Y Khéng
Lo Chi Phi
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KHOA HOC TAI BELI ENGLISH
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THIEW NIEN GIAO TIEP

TIENG ANH
nlt eimg TREEM
BELI ENGLISH

[
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Tidng dmn cing = ToEIC IELTS
BELIENGLISH

WWW

Website “Anh ngl BeLi English’

B) Anh ngl Dell Doeglish
Gl thisdu
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P Tho, Mad Lam, Dang dah, Ha Ho

\, EFEEEFRZ
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FANPAGE

Implementation start time: August 17, 2023

Posting frequency: 4 posts/week

Posting time: 13:00 - 16:00

#belienglish
#anhngubelienglish

S F hdim Hin pie Dl hich 3, Torm i

Dang chi §

e n.u...n.uu.g:.

= Winnar Tllnd anais partilT i | P mie

‘Anh ngU BelLi English”



TIMELINE

OVIERVIEW
Frequency
@ Beli Tips 20%
& Beli Share 15%
ji Beli Fun 15%
0 Flex cung Beli 10%
Beli Talk 5%
Beli Story 20%
Beli Challenge 5%
Bell News 10%




EONTENT SVSTEM

STT TEN BAIPOST Tuyén noi dung THE LOAI NOI

(Ma tuyén) DUNG

| |MANG NIEM VUI HOC TIENG ANH Line. 0006 Anh . 4. D3 ding trén kénh
CUNG GIAO VIEN NUGC NGOAI Hhe chinh thirc
Hoat dong trai nghiém " Giao tiép VGl e
2 |ngudiban ngit" cing BeLi Line.0006 Anh v B B
. chinh thire
English
: . 4. Pa dang trén kénh
3 | Tuyén sinh co s& HCM BAI 1 Line.0012 Anh chinh thirc
KHONG CHI HOC TIENG ANH MA . : 4. Pa dang trén kénh
* |CON LA TU DUY PHAN BIEN L10e.0003 Anh chinh thirc
. |Kham pha Thé Giéi Pong Vit qua Céc Tir . : . 4. Pi dang trén kénh
> Vung Tiéng Anh L10e.0003 Anh chinh thire
SU KIEN CUOI THANG 9 NAY - Cac . : 4. D3 ding trén kénh
6 BeLiers d3 biét gi chua Line.0012 it chinh thirc
- PDANG KY NGAY - NHAN QUA LIEN Line.0012 Video - 4. Da dajmg tre;n kénh
TAY chinh thire
10 CAU NOI TRUYEN CAM HUNG . : 4. Pi dang trén kénh
® |HOC TAP TIENG ANH Line.0003 o chinh thirc
o |HOC TIENG ANH CHUA BAO GIG DE [ ine.0003 Ak v 4. D dang trén kénh
PEN THE CHI VGI 5 TIPS SAU the chinh thirc




FACEBOOK

FORMAT, IMAGE CRITERIA

Format of publications to post on Facebook:

SIZE

940 x 788 pixels (hormal post) DESIGN
1640x924 pixels (cover image) According to the
2400 x 2400 pixels (avatar) brand identity

MAIN FONT

Armitage Black Aat

High quality CONTENT LOGOS

IMAGE Sharp Stick the logos

CRITERIA Bright Show enough “BeLi English” in

Beautiful detailed content the middle

M=
M=
=




KEY
ACTIVITIES

ACTIVITIES

Fanpage
“Anh ngl Beli

\//_ English”
\e

B CHUNG CHi CAMBRIDGE LA NEN TANG GIUP

___\_\_h...

o] Th
- @ 0

01:15

Anh ngir BeLi English Q

asns Gidi thiéu Video Xem thém =

kiem otl =

4 Anh ngif BeLi English

1 nglf BelLi English
hg10 - @

ANH HOC VIEN XUAT SAC - NGUYEN DA
C VIEN TAI CO SO BELI BONG AN... Xem t

Baiviét  Gigithieu  Video  Xemthé

@ Anh ngi BeLi English
14thg 11 - Q@

DAT DUCC UGC MO... Xem thém

e ™ CHUNGCHE “

CAMBRIDGE

b = O = )

- e -

la nen tang

GIUP TREDATDUGCUBEC MY

e

it
T
e

CAMBRIDGE SCORE

16 July 2023

20 binh ludan 3 lugt chi:

) Bink liian (~) Giti A Chia



EWE BSITE belienglish.com

SCAN ME!

>
‘ v v &
HOC TIENG ANH DE DANG HON CUNG | STUDY
W Xy dung kho tif vung ¢4 nhin hod W Bmill English  Cheiing tinh gltng dey  Thn Tikc & S Ko il Chargin Sl b Tiurgin Dng -
%7 Hoe phét dm chudn quée t& véi Al ey
5 Bam sdtchuong trinh hoc thp trén i6p

% Nhin bai tip méi trén app sau mai budi hec

bah e vl ik o hiing ke chi phil

KHOA HOC TAI BELI ENGLISH

e Uy WE—

TIENG ANH TIENG ANH TIENG ANH
3 THIEU MIEN GIAO TIEP

“Anh ngl BelLi English”




" TIMELINE W

SSITT

10

1

LATER STAGE

|_T_alsk WEEK
1 2 3 4

Research
Phase

Content
and design

Programming,
creating detailed
content and design

Testing and
editing

Maintenance




EY
CTIVIT

ACTIVITIES

Website

/ “Anh ng{ Beli
- English”

‘s

Rén Wiyén kiindag 1 fin

Chuong trinh gidng day
TIENG ANH TRE EM
TIEMGC AMH THIEU KIEN

TIENG AMH GlAD TIER

LUVEN THI TOEKC Chuidng trinh gidng day

LUVEH THI IELTS NG T4 I e st o n TE—
h‘l - s M LU*EN TIEWS ANH THIEY KN GlA SUF
Gla SU'1KEM 1 pTEES TOEI 1KEM1

TEWS ANH C200 TR

C3u Chuyén Beller  Tuyén Dung _ L O J— Boe e

3000+ 99% 48,000 o1 '

LUVEN Tl LTS
Hoo wign Chulin d8u ra Eai g#ng App doc guyén

=L o surn sna s

HO SO GIAO VIEN

ude tich: Sumisn i tickr Buemisn
Bing cix Linguistics Bing cdp: Bacheloe's

: Bachelor’s degres cegres
Hang sser Hacheio: b S Fxpelt teazhan Chiimg chi: TEFL . TESOL Ching cht TESOL. TERL

KHOA HOC TAI BELI ENGLISH

= ) | T——

WOC Vur TIENG ANH TIENG ANH TIENG ANH

hit § cing TRE EM THIEU NIEN GIAO TIEP
BELI ENGLISH

TIEMG AMH TRE EM TIEMG ANH THIEU HIEN TIEMG ANH GIAD TIEP

NANG T4y, LUYEN THI LUYEN THI GIA SU
TihapAnh diea & TOEIC IELTS 1KEM1

BELI ENGLISH

LUYEN THI TOEIC LUYEM THI IELTS GlA SUTKEM 1 o

anda Kv Naav bé




E v E N I Event "Experiencing extracurricular activities at

Event "Mid-Autumn Festival" Erahouse science park" Event "Going to school"

Event “Halloween”

e = ¢ @w@a s o
RHALLOVEEN] ' yaino Rk

‘\'

BONG NGO

; CUNG BELI EMGLISH
2

BELI ENGLISH

Hoat déng trai nghiém
Budrc 1: Quét ma QR Code.

Bwérc 2: Theo dbi Fanpage va
Giao tiép véi ngudi nudc ngoai binh luén vao bai viét dwoc ghim.

| 4 Budrc 3: Nhan bdng ngé mién phi.

) &
= il SCAN | |
8:30 - 9.00 900 - 11:00
8:00 - 830 Lén xe di chuy&n Hoat déng tugng tde, giao
Tép trung diém danh dén Ha Guom tigp vdi ngudi nudc ngoai

Event "Ringing the English Olympic Golden Bell” Event "Western Hunting on Hoan Kiem Lake Walking Street"




Il

logo here

® GAMES DJ PERFORMANCE
, maximus odio ac, 02:00 maximus odio ac,

A PM

L pellentesque lacus. pellentesque lacus.

TN Nullam lobortis gravida. Nullam lobortis gravida.
BREAK MAIN GUEST CLOSE OF PROGRAM
maximus odio ac. @ APPEARANCE maximus odio ac,

: : PM
oellentesque lacus. maximus odio ac, pellentesque lacus.

pellentesque lacus. Nullam lobortis gravida.

Nullam lobortis gravida.

Nullam lobortis gravida.

Presentation By Muhammad Patel 07 of 14




' EVENT PLANNING
@, &

Event Ex.perlencutg' . In charge of post-communication, filtering photos,
13/08/2023 extracurricular activities at editing photos and creating event recaps

Erahouse science park"

21/08/2023 Event "Going to school" In charge of designing publications and running events

Event "Western Hunting on o
. . In charge of timeline, pre- and post-events
17/09/2023 Hoan Kiem Lake Walkmg communication, photo filtering, and photo editing

Street”



' EVENT PLANNING
@, &

Create ideas, timeline, communicate before and after the

29/09/2023 Eveljt I\:"d-AUtumn event, run events in Bac Ninh and Mai Lam, take photos,
Festival filter photos, edit photos, combine videos and event recaps
14/09/2023 Event “Ringing the English In charge of post-commﬁpicatic?:, video editing and recap
. skien writin
Olympic Golden Bell"
29/] 0/2023 - Event “Halloween” Create an event timeline, communicate before and after,

filter and edit photos, recap the event

31/10/2023



' TVC PLANNING

O

of 365

Key message Main concept Key visual
“An affordable, engaging, and Bright colors and an open space, with Emphasize Belli's three core values:
enjoyable learning experience with 3 storyteller, foreign teachers, students Affordable price, enjoyable learning
BeLi English" of diverse ages, and the Beli English experience, and guaranteed

team outcome quality. .
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X

X X

Symbol: “tree sprout” and “superhero cape”

Personality: cheerful, sociable, heroic, helpful

H#A3E868

Meaning: Mascot is not only an external symlbol but also a reliable
companion, ready to share joy and help in every step of the learning journey.
Bstudy's Mascot is not just a symbol, but a solid source of encouragement,
bringing joy and effective support to the learning community.

H66AE36

#6F574D

#DBOEG7

#B4742C



Implementation start time: October 5th, 2023

A Z> Posting frequency: 4 posts/week

@ Posting time: 15:00 - 18:00

# Hashtag:
#bstudy
#bstudyvietnam
#bstudyvn

Footer:

Bstudy - Better Education, Better Life
B Hotline: 0878.255.732

HWebsite: https://bstudy.vn/
Hbstudy #bstudyvietnam #bstudyvn

I(E'I' NI GIAC VIEN VA HOC SINH
TRONG THOI DAI 4.0

Bstudy Viet Nam

982 lu'gt thich - 1,5K ngudi theo doi

GiGi thiéu Dang chuy

Ung dung hoc va day tiéng Anh hiéu qua Bstudy Viét Nam Bstudy Viét Nam
$E5TUDY - CACH THUC DANG NHAP hoi lrgng tif viing qua Idn ma hoc mai

@) Trang - Trang web giso duc DANH RIENG CHO GIAO VIEN ¢ ching vao?
Quan Iy chat lwidng gido duc khé khin kh...
¢ 03?2 750 3R05



FACEBOOK

FORMAT, IMAGE CRITERIA

Format of publications to post on Facebook:

SIZE
2048 x 2048 pixels (hormal post)

2048 x 1356 pixels (hormal post)
2896 x 1448 pixels (cover image)

2048 x 2048pixels (avatar)

* High quality

IMAGE e Sharp
CRITERIA e Bright

M=

M=
M=
e Beautiful

DESIGN
According to the
brand identity

MAIN FONT
Armitage Black

CONTENT
Show enough
detailed content

BSTUDY ENGLISH

15 mins

wohderful day!

b Like B8 Comment

» Share




CONTENT

FORMATT
| comentuine | Frequency |
P Beli Tips 15%
Beli Fun 20%
Beli Story 15%
Beli Share 40%

Beli Challenge 10%




Implementation start time: October 22th, 2023

(S Z> Posting frequency: 9 posts/week
tienganh_allday

@ POSting time: 15:00 B 1800 48 bai viét 2.051 ngudi theo doi Blang theo déi 0 ngudi dung

Tiéng Anh Méi Ngay

- , Hoc tiéng Anh méi ngay that dé dang va higu qual
s=e Hashtag: #bstudy ' / eIt vt

4= Cung Day, Ciung Hoc, Cung Bstudy

#Cungday #eng/iSh :}#’1?:ipasl.}a':::n;iﬁii&?ﬁfapp,ﬂ'bﬁtudy—engIi5hfid161804504??|:vi
#Cunghoc #/earningeng/ish C6 luy.foodiary theo dai

#cungbstudy
#learningenglishonline

B BAI VIET

g
CUNG DAV I VT {11 Tl CUNGBSTUBY,

Footer:
Tiéng Anh Moi Ngay - Hoc Tiéng Anh Chua
Bao Gid La Kho.

#cunghoc #bstudy #english
#learningenglishonline #learningenglish



https://www.instagram.com/explore/tags/cungday/
https://www.instagram.com/explore/tags/bstudy/
https://www.instagram.com/explore/tags/cunghoc/
https://www.instagram.com/explore/tags/bstudy/
https://www.instagram.com/explore/tags/english/
https://www.instagram.com/explore/tags/learningenglishonline/
https://www.instagram.com/explore/tags/learningenglish/

' INSTAGRAM

Format of publications to post on Facebook:

SIZE
2048 x 2048 pixels (hormal post)
2048 x 2048 (avatar)

MAIN FONT : Armitage Black

DESIGN

According to the
brand identity

Anleanexs CONTENT
IMAGE High quality,
o , Show enough
Image criteria sharp,bright and

, detailed content
beautiful



CONTENT

FORMIATT
5@5 Beli Tips 33.3%
Y Beli Fun 33.3%

@ Beli Share 33.3%




‘ BSTUDY

COMPANN PROIFILE




TUDY SCRIPT

TIKTOK AND [FANPAG

Bstudy Viét Nam
Reels - 22 ng 11-Q@

[TRAI NGHIEM PHU
= Chon lya khéc b an
Bstudy khéng chi |2 dng dung,

iy viét Nam - Am thanh g6c

;Thi’t 'tf‘i‘.-’lﬁd()dnt

Khong cé viéc gi khd - Chi can ¢ Bstudy —=eemeecmee e Bstudy - Better Education, Better Life
“ Hotline: 0878.255.732 @ Website: https://bstudy.vn/

P o0/ 056

bstudytiktok

11 -
W

Bstudy

Better education - Better life

@bstudytiktok

3study Viét Nam
leels - 17 Thang 11 - @

tanjtoithodsinhlcualemico cuocithiinot
dy Viét Nam - Am thanh g6c




V. BUDGET v




. .. Estimated cost Actual costs
Category Description

(VND) (VND)

Brand Management

1 Logo Costs for redesigning logo of BeLi English 4.000.000 0
5 Mascot Costs for creating and designing mascot of Bstudy 5.500.000 0
Company Cost for copywriting and designing compan
3 : 9% 9 gning pany
profile profile of Bstudy 6.000.000 o
Description Estimated cost Actual cost Website UX Costs for coding and redesigning website of BelLi
ategor .
Category s (VND) 4 o Enalioh 30.000.000 | 15.000.000
Event Assistance Brand Costs for changing brand identity on T-shirt, 15.000.000 15.000.000
> Identity notebooks, mugs, etc. with a new logo * )
Printing and Costs for printing promotional materials, printing
1 Materials kits, and event materials. 2.000.000 2.000.000
. . Estimated cost Actual costs
, _ Category Description
5 Media and Costs for photography, videography, graphic 3.300.000 0 (VND) (VND)
communication design and copywriting for recapping event * ¢ ==
Media Production
Other
Content Content creation involves developing engaging
1 Salaries Payments to the campaign team, content creators, 5.000.000 5.000.000 1 Creation materials tailored to a specific audience and 11.120.000 (0]
and Fees IT professionals, media team and event staff. platform.
Contingency - 5.000.000 5.000.000 5 Graphic Creating visuals, infographics, thumbnails, and
Design promotional materials. 1.989.000 o
3 Video Costs for cutting, editing, graphics, and animation
Editing video. 4.400.000 (0]
Costs for filming and producing TVC of BeLi
TVC (] L]
“ English 5.000.000 4.500.000
5 c M.edla Costs for renting equipment for media production 2.100.000 (0]
quipment




N Cat Estimated cost Actual Cost
o. ategory (VND) (VND)
1 Media Production 24.609.000 4.500.000
2 Brand Management 60.500.000 30.000.000
3 Event 5.300.000 2.000.000
4 Other 10.000.000 10.000.000
5 Total 100.409.000 41.500.000




VI. PROJECT 9
EVALUATION




‘ EVALUATION
SEL] ENGLIS




POST PRODUCTION
EVALUTION]

Actual Result/KPI

. I .
Time Unit KPI Result (%)

Bel.i English Facebook Page Measurement Index

Reach 17/8 -9/12 Reach 12.000 14,932 124.43%
New Follower 17/8 -9/12 Follower 800 1.300 162.5%
Interactions 10/9 -8/12 Beact 3.500 4.700 134.209%;,

New Facebook Page

. 17/8 -9/12 Like 500 8§11 162.2%
Likes

Visits on Facebook 17/8 -9/12 Visit 5.000 6.684 133.68%




BelLi English Facebook Page Measurement Index

S& ngudi tiép cén ()
So sénh s& ngudi tiép can trong khodng thai gian nay vgi B Xem thém vé& hiéu qua cia ndi dung
khoang thdi gian trudc do.

€) S6 ngusi ti€p can trén Facebook © % S6 ngudi tiép can tra phi @

14.392 T 547,7% O 0%

Hang ngay congddn (i)

3.000

2.000 T

1.000

Ik

21 Thang 8 30 Thang 9 9 Thang 11

S8 ngudi ti€p can trén Facebook == S& ngudi ti€p can tren Facebook

Déitugng (D

B Xem bao cao ddi tugng

@) Luot thich Trang Facebook @

8.560

€) 56 nguwi theo déi trén Facebook @

9.372

Lugt thich méi trén Trang Facebook @

814 1 21k

800
600
400

200

21 Thang 8

30 Thang 9 9 Thang 11



EVALUATE THE  9stuwissisitinh®
EFFECTIVENESS OF THE
MEDIA CAMPAIGN

40%

20%

N P .- . e c——

18-24 25-34 35-44 45-54 55-64 65+

B no B nam

69.5% 30.5%

Tinh thanh phé cé nhiéu déi tuong nhat

Ho Chi Minh N

Ha Noi .

Hai Phong [N 69
D

Da Nang L



Lugt tuong tac

S&'cam xUc, binh luan vé va lugt chia sé bai ® S& cam xuc, binh luan va lugt chia sé S& cam xuc, binh luén va lugt chia sé

vigt trung binh cuia bai viét trén mdiloaifile () trung binh ctia bai viét trén méi dinh @
phudng tién dang ndi dung

4,6 K 1T 388 6% Danh cho nhiing bai viét dugc tao trong vong 90 ngay Danh cho nhifng bai viét dugc tao trong vong 90 ngay
qua qua

Téing s& trong 90 ngay qua so vdi 90 ngay trude g6
Video Bai viét khac

153 I, 121

4K Hinh anh Bai viét cd album
92 . C 7
3K : o
Am thanh Bai vigt trnyc tiép
0 10
2K . ; 5
Van ban Thudec phim
0 0
1K |
- Lién két Bai viét cd video 360°
0 0 10
90 ngay trud. 90 ngay
ngay trude ngay qua Bai viét c6 hinh anh 360°
I 0

Bai viét tu nhién hiéu qua nhat
Sau day |4 nhitng bai viét dat hiéu qua cao trong 90 ngay qua. Khi biét ré yéu té nao mang lai hiéu qua, ban cé thé quyét dinh tao gi va chia sé gi tiép theo,
tur do ti€p tuc gat hai thanh cong.

Bai viét cé nhiéu ngudi tiép cdn nhat () Bai viét cd nhiéu cam xtc nhat (i) Bai viét cd nhiéu binh ludn nhat (i)

€ Bai vigt trén Facebook ~ = @ Bai vigt trén Facebook

4 f & RECAP SU KIEN "LE a oI o I & CHUC MUNG
HOI TRANG RAM” TAI TRUNG... i_ NGAY PHU NU VIET NAM 20/1...

€ Bai vigt trén Facebook

da & & RECAP SUKIEN "LE
HOI TRANG RAM” TAlI TRUNG...

00:41, 2 Thang 10, 2023 ' 19:30, 19 Thang 10, 2023 00:41, 2 Thang 10, 2023

Bai viEt nay tiép can dugc 823 ngudi, cao han Bai viét nay nhan dugc sd cam xuc nhiéu han Bai viét nay nhan dugc s6 binh luan nhigu han
357% so vdi s6 ngudi tiép can bai viét d mic 111% (219 cam x1c) so vdi bai viét & tam trung 15496 (33 binh luan) so vadi bai viét & tam trung

trung binh cda ban (180 ngudi) trén Facebook. binh cda ban (104 cam xuc) trén Facebook. binh cda ban (13 binh luan) trén Facebook.



" BELI ENGLISH WEBSITE

Actual
Result

Result/KPI
(%)

Kevword engine
. i 10/10 - 8/12 Search per 450 500 131.11%
search volume month
Rate of keyword
search for information | 10/10 - &/12 Rate 40% 50% 125%
(BeLi)
Rate of keyword
search for transaction | 10/10 - &/12 R ate 40% 50% 125%
(BeL1)
Visit 10/10 - 8/12 | Visit per month 100 129 129%
Visit duration 10/10 - 8/12 | Minute per visit 3:30 4:34 134.48%
Number of pages 10/10 - 8/12 Hagpes 3 5 166.67%

clicked on per visit




" BELI ENGLISH WEBSITE

Traffic Analytics: belienglish.com v @ 2, Export to PDF

Bl Nov 2023 v & Worldwide v  EgAlldevices v  Accuracy: = i Company

Overview Audience Overview Traffic Journey Top Pages Subfolders Subdomains Geo Distribution Bulk Analysis

Root domain v

® belienglish.com ; Competitor Competitor Competitor Competitor

Visits Unique Visitors Purchase Conversion ! Pages [ Visit Avg. Visit Duration Bounce Rate

126 n/a 126 n/a L 5.00 n/a 04:34 n/a 0-00% n/a

Wil + Create list



" BELI ENGLISH TVGC

Result/KPI
(%)

Reach 1/12 -9/12 Reach 500 509 101.8%
Impression 1/12 - 9/12 Impression 700 596 85.14%
Interaction 1/12 -9/12 Engage 400 440 110%

Likes and reactions 1/12 - 9/12 Likes 300 . ¥.4) 109%
Comments 1/12 - 9/12 Comment 55 64 116.36%
Share 1/12 - 9/12 Share 50 50 100%




‘ EVALUATION
SSTUDY




POST PRODUCTION
EVALUTION]

Actual Result/KPI

. T .
Time Unit KPI Result (%)

Bstudy Facebook Page Measurement Index

Reach 27/7-9/12 Reach 1.500 1.964 130.93%
Interactions 10/9-8/12 React 2.000 2.500 125%
New Follower 27/7-9/12 Follow 800 1.302 162.8%,

New Facebook Page

. 27/7-9/12 Like 500 803 160.6%
Likes

Visits on Facebook 27/7-9/12 Visit 3.000 3.603 120.1%




D& tusi & gidi tinh ()

POST PRODUCTION

EVALUTION]
EVALUATE THE .
EFFECTIVENESS OF THE b = .35N"j . 4554 5-64 65+
MEDIA CAMPAIGN e
Tinh thanh phé cé nhiéu déi tuong nhat
Ha Noi 549
Lang son 4

Bac Ninh 2.2



" BELI ENGLISH WEBSITE

Traffic Analytics: belienglish.com v & 2, Export to PDF
Bl Nov 2023 v & Worldwide v  EgAll devices v Accuracy: = i Company

Overview Audience Overview Traffic Journey Top Pages Subfolders Subdomains Geo Distribution Bulk Analysis

Root domain v

® belienglish.com X Competitor Competitor Competitor Competitor

Visits Unique Visitors Purchase Conversion L Pages [ Visit Avg. Visit Duration Bounce Rate

"

126 n/a 126 n/a lM_? 5.00 n/a 04:34 n/a 0.00% n/a

Wil + Create list



< Théng tin chi tiét @

90 ngay qua v 9 thang 9 - 7 thang 12

Toéng quan
|:| I:N] S ‘ ‘ A@ RAM Ban d& co6 thém 2.051 ngudi theo di so vdi 11 thang
6 - 8 thang 9.

Tai khoan tiép can dudc 4314 >
S6 tai khoan d3 tuong tac 112 >
Tong sO ngudi theo doi 2.052 S

+205.100%

Bsindy Instagram Account Measurement Index

Reach 0/9-9/12 Reach 3.500 4.314 123.58%

Interactions 0/9-9/12 React 100 112 112%

New Followers 0/0-9/12 Follow 2.000 2.052 102.6%




‘

VIil. CONCLUSION




ABOUT

CAMPAIGN]

y 4
B

Exceed the set KPIs

> §

Managing and allocating
human resources
appropriately

NEW POST |
i

Produce additional
resource posts for the
company before closing
the project

4

Designh and synchronize the
brand identity, including:

+ Logo

+ Color palette

+ TVC

+ Company profile
+ Website




PROJECT
EVALUATION]

Sometimes the set progress has not been achieved
compared to the beginning

The recruitment part of the website has not been completed
as expected

Bstudy's work progress is slower than BelLi due to many
difficulties during the research period



| ABOUT
TEAM

Arranging your time and Focusing more human
plans more reasonably to resources on Bstudy to
avoid missing deadlines speed up progressively

Editing the website more, Clearing agreement
experience more to fix errors with the business about
that don't work properly urgent deadlines




RECOMMENDATION

el

(Developing stronger online tutoring courses/online courses)

(Booking KOL/KOC to make videos to talk about the new course)

(Running ads to get more data flowing in)




RECOMMENDATION

BStURNY

@ ( Developing mascots with more diverse morphologies )

school owners, center owners, and teachers who have used

@ Making videos to get feedback from B-B customers who are
them to run ads to increase credibility.

@ ( Booking the newspaper to spread more Widely>

communhnication about the app

@ < Booking KOL/KOC are famous TA teachers to promote stronger >




Thank You

poiey
B



