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INTRODUCTION

24BEAT Music School, founded in May
2020, aims to create a music playground
for youth. Recognizing production
potential, 24BEAT started its production
arm to make unique, quality music and
raise industry standards. However, the
music school remains the core focus. It
teaches techniques while promoting
creativity and self-expression. Through
diverse, interactive learning, students
develop comprehensive musical skills.

Tran Hau
Co-Founder

Luong Binh Khoi
Founder

Nguyen Nhat Khanh
Co-Founder




PROJECT S5COPE

CLIENT BRIEF

COMAMUNICATION APPROACH

CLIENT

24BEAT Music School

BRIEF DATE

31 July 2023

TARGET DELIVERY DATE

1 Sep 2023 - 1 Dec 2023

SCOPE OF WOEREK

Commumnication Campaign with the following tactics:
social campaign, event, and video production.

PROJECT BACKGROUND

What 15 the reason for this brief? Is 1t a
Pitch, Initiative pr Commissioned Scope?

Answer:

Communication campaign to raise brand
awareness for 24BEAT Music School.

DELIVERABLES

Social media campaign, producing products including
a video and event.

EVALTUATION CRITERIA

Free to propose

KEY CLIENT DECISION MAKERS

Z4BEAT Music School’s Founder

BUDGET

PROFESSION FEES N/A

TPC (Third- party cost) Discuss Later

PROJECT OBJECTIVES

What 15 happening in your business and/or
category that 15 causing the need for this
brief? What 15 inhibiting growth? How wall
project outcomes help vour business or
organizational objectives?

Answer:
® Low brand awareness
® Social media channels have not been fully
optimized

KEY DATE / DURATION

PRESENTATION DATE 22 Aug 2023 -

5 Sep 2023

START OF CAMPAIGN 1 Sep 2023

END OF CAMPAIGN 1 Dec 2023

THE “ASK”

What are yvou asking our Comms/IMC team
to do? What 15 the commumications task in
light of the above objectives?

Please be specific on the requirements

Answer:
24BEAT Music School recommendation:
e Increase brand awareness
e Increase social media channels’s reach




PROBLEM IDENTIFICATION



BRAND RESONANCE
PYRAMID

High Brand Loyalty

R ' Customers who have studied highly appreciate the quality
ESONanCce of teaching and are willing to recommend it to everyone.

Feel able to be themselves

Most participants feel happy, confident and able
_> to be themselves when studying at 24BEAT

Music School.

Reliable place

Meets the need to learn music

24BEAT Music School can meet the 4— Judgements
learning needs of most students

Well service and quality tuition
Having high-quality curriculum and
professional lecturers. The tuition was
more affordable than other music school

This is a reliable place to share their
passion for music and they believe
that 24BEAT will increasingly develop
and succeed.

4— Performance

Low Brand Awareness
24BEAT Music School has not yet
widely known as music schools in the same segment.
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SUMMARY/ CHALLENGE

Branding Gap

Despite being recognized as a
high-quality music school in
terms of teaching and facilities,
24BEAT Music School lacks high
awareness compared to other
music schools. This point needs
Improvement and is a focal point
for the current communication
campaign.

Challenge

Brand awareness is limited
Brand value is not clearly and
consistently communicated

Opportunity

Optimize Social Media Channels
Brand value communication



TARGET AUDIENCE
PERSONA



TARGET AUDIENCE PERSONA

Pain-point Demographic

Gender: All gender

Want to choose a music school that provides e Age: 18 - 25 years old

high-quality education, but the issue of cost will Class: Middle, Upper Middle

always be a top priority. Living in Ho Chi Minh City, Vietham

Interest and Behavior Media behavior

e Interested in the field of music education Facebook is their most used communication
e Search for a professional environment to platform

choose to study music They prefer posts with video and images in
terms of media format.




KEY TAKE AWAY



Modern Facilities - Reasonable Costs - Experienced Instructors
High-Quality Training Program - Widely connected network

e High competition

 Impact of technology

e Change in audience
preferences

e Inconsistent teaching staff
e Facilities

e Growing music industry
e Rise of online music learning
e Government support



PLANNING



OVERVIEW OF THE PLAN

01/09/2023 - 30/09/2023 01/10/2023 - 31/10/2023

01/11/2023 - 30/11/2023

Awareness Engagement

Amplify

24BEAT Music School - Khai nguén dam mé am nhac ctia ban

Cung 24BEAT Music School gé nhip dam mé, khéi dong wéc mo

Social Posts Social Posts Promotional Clip

Social PostsEvent: Workshop

Social Media (Facebook, TikTok)

Event: Workshop

We will have the following strategic overview:
Building storytelling to reach the target audience easily.
Creating community activities for students.




GOAL

Increase brand awareness for 24Beat
Music School, which contributes to
upholding community values for young
people.




OBJECTIVE

from participant

Total number of followers 10.000
ONLINE ACTIVITIES Total number of engagements 20.000
Total number of reach 1.150.000
Event’s participant 100
OFFLINE ACTIVITIES , il
Rating of positive feedback 90%
o




RISK MANAGEMENT

SOCIAL
1 |Post at the wrong time Hish Schedule posts in advance
2 |Image has problem Medium Check the image carefully before posting
3 |Content has problem High Carefully check content and spelling comection before posting
. ; . g Consider whether the sounds are copymighted or not. If so, you

Video has copyvrighted andis Tedium vast apply for or buy audio copyrights
5 |Video has problem Medium Check file video before posting
6 | The post has too many nesative ¢ - Medinm ,—‘lLt'e_m. and do not transet content that has 2 negative impact cn

g crnme audiences and businesses
FPRODUCTION
1 |Poor weather Hizh - Check for the weather forecast
2 |Crew member being unwell Medium - Prepare medical drugs and have a substitute plan
3 |Accident on set Medium - Prepare first aid plan
. . - Theroughly check the equipment on the checklist before transportation.
4 y e i . . - .
4  |Faulty equipment High - Prepare backup equipment to address any issues in case of equipment fajlure.
= Always engure a complete provision of meals for evervone,
5 |Food and catering Low - Ensure food is stored at a safe temperature and handled hygienically
throughout ransportation and storage.

Forget storage devices (85D, HDD, card : - —— , . - Remind the person in charge of storage devices to check
6 reader ) High - Prepare a high-capacity memory card, be proactive in storing carefilly before going to the filmine location

People in the film erew encountered - Fellow and ensure members do not overwork eat and rest
7 |problems (health, accidents,...) during High - Backup people in the crew 3o they can be replaced right away adaquately

filming - Prepare medicine

. ; - Carefully check the source after each set of filming, if anyv scene 15 missing, e
% |Losing recording source Medium yvou must re-shoot Rumediately - Backup on multiple memory devices
iz > 7 - Remind the person in charge to print out the prepared script

T n ; L = v B
% |There 13 no scrpt on zet Low Print the scnpt 23 quckly a3 possible before amriving 2t the filming location
10 | The context does not fit the seript Medium - Can pre-shoot other sub-scenes suitable for that context (If possible) [ S_tou‘[ foeat o Belus 5hloc-1:i.ng

) ) i - Understand the scene and context clearly

EVENT
1 |Weather nzks (Ramn, storm,__) High - Conzider the date and check the weather forecast - Prepare umbrellas, ramcoats
- Make a checklist and carefully check the equipment when setting up
- . - . . - Check the equipment during rehearsal day . :
2 - : e ) £ Y ; .
2 |Broken equipment (speaker, mic, hght. ) Medmm - Make a checklist of devices that need to be backed up and backup equipment Checking the equipment on the day of the program
supplier mfcrmation
- Check the electrical system and strictly manage flammable rtems before
. . - B e on-set.
3 |Electrical short circutt explosion Medium - Mvlzke a diagram of emergency exits and a fire prevention and fighting plan.
- Prepare fire protection equipment
- Prepare evacnation plans and firefizhting equipment in advance
4 |Power cutaze Hich - Check the event area's power outage schedule
= = - Provide backup lights while waiting for the generator to start
3 |Aftendanece &t the program was too small Medmm - Invite more a_ttendees to buy tickets d“’.‘ﬂ-" on site. - Inwest heavily in online ticket sales and early bird promotions
= - Arrange seating staff to fill open vacancies. - -
- Clearly disseminate the regulations to viewers in advance
5 Attendees use stimulants (alcohol, Low - Ask viewers to stop such behavior or invite them out. - Arrange observation personnel to ensure safety for viewers
tobacco, other drugs,...) - Call school management if necessary. - Prepare a phone number to contact school security in caze of
need.
People in the crganizers who have . .. . . - Plan cellaberators to support
7 |problems (health, accident,...) cannot Medium - Amrange other people in the Organizing Committee who also understand the | Follow and ensure members do not overwork, eat and rest

come

job of the person leaving or a collaborator to replace that person's position

adequately




TACTICS



SOCIAL MEDIA
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Awareness Engagement Amplify

This phase will revolve Start with posts about

around posts about ercussion - a special feature
P 3 P The posts revolve around key

increase brand of 24BEAT Music School. .
: . activities - workshops that
awareness, with the Followed by musical o :
. S . inspire music and spread
activities 24BEAT inspirational posts with _
. : . community values to the
Music School has stories revolving around :
. . audience
carried out at young people passionate
Universities. about music

Create an appeal to the target

audience about percussion, A
thereby inspiring the music co NTENT PI LL R
and community values that
To increase recognition 24BEAT Music School Give 24BEAT Music School's
and create prestige of | wishes to convey. Create an | community values closer to the
24BEAT Music School | appeal to the target audience | audience through key activities
in the eves of customers| about percussion, thereby | about simple music experiences
inspiring the music and
community values that
24BEAT Music School
wishes to convey.

Worksh tivities of . Pictu f I ksh
orkshop activities o Promotional Video ictures of upcoming workshops

24BEAT Music School "GO NHIP BAM ME" (including pictures of gifts
at Universities ' called 24BEAT Music School)




CONTENT CALENDAR
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NOVEMBER
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PROMOTIONAL VIDEO
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IDEA

This is the story of a student's journey in pursuit of their musical passion at
24BEAT Music School. Inspired by the real-life experiences of this student, we
have developed it into a promotional video. The video also showcases scenes from
24BEAT Music School and provides a sneak peek into an upcoming workshop.



MOODBOARD
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PRODUCTION TIMELINE

Mon (2/10) | Tue (3/10) Wed (4/10) Thu (5/10) Fri(6/10) Sat (7/10) Sun (8/10)
Developement

Mon (9/10) |Tue (10/10) |Wed (11/10) |Thu (12/10) |Fri(13/10) |[Sat(14/10) |Sun (15/10)
Pre-Production On-set

Mon (16/10) |Tue (17/10) |(Wed (18/10) |Thu (19/10) |Fr1(20/10) Sat (21/10) Sun (22/10)
Voice over

recording Post-Production Sound Design

Mon (23/10) |Tue (24/10) |Wed (25/10) |Thu (26/10) |Fri1(27/10)
Color-grading and Effect | Master File On-air




SET DESIGN

Scenario 1; Practice Room Scenario 2;: Music School



CHECK LIST

EQUIPMENT CHECKLIST
No ITEM QUANTITY UNIT SOURCE PERSON IN CHARGE REFERENCE NOTE
1 Sony A6500 1 Piece C6 san Thién Virong
2 Lens 18-105 f4 1 Piece Cé san Thién Virong
3 Lens 1212 1 Piece Co san Thién Viong
4 Fuji X-T3 1 Piece C6 san Tan Léc
Lens XF 35mm )
5 f20RWR 1 Piece Cé san Tin Léc

6 Zhiyun Weebill § Piece Césan ¥ | Thién Vuong, Viong Nhi
7 Tripod Piece Césan ¥ Vuong Nhi
Bén
8 Amaran 200xs Piece Thus - Chau Thi
Pén Spotlight
Amaran 200xs
9 i(Fresnel 2x) Piece Thus i Chau Thi
Mionitor
10 Feelword Piece Thusg - Chau Tha
Samisk
11 Thé nhé 128GB Piece Césin v Vuwong Nhi, Tin Léc




c H Ec K LIST | B ) o
2 Dhénz nén tring hfia C:m Tign
EQUIPMENT CHECKLIST
No ITEXD | QUANTITY UNIT SOURCE | PERSON IN CHARGE EEFEEENCE 3 M6c dan nrome Parkaze hofiza Chéu Thi
LBADCT
1 B4 trang Jazz Nwron 24BEAT
1 Bala Biaca £6 3
2 Gia nhac hlwom 24EEAT
2 Gy thé tao wing £6sam
3 Sach dav nhac hJlwom 24EEAT
3 Ag thun tring £5=am
3 Pad tip wons Miom 24BEAT 4 Ao thun den Césin
5 Ao 2o mi mau nan nhat £6 =5
5 Dl trong C6 =an 24BEAT
Ao sor i dan tav ngﬁfn . "
[ k.h.l:li’: :I:I._E.'oﬁ.i Cozam
. Ao palo Z4BEAT Msic —

Scheol




SHOT LIST

SCENE | SHOT | SETTING CAMERA ANGLE SIZE ‘ CAMERA MOVEMENT SCRIPT PROPS
3 1 EXT. SCHOOL Knee level shot CU (Close-up) still
3 2 EXT. SCHOOL Close-up shot ECU (Extreme Close Up) still o . ) ) . e Dui tréng. Bale
Bai vira brrdc den dieng trrdc 24BEAT Music School. cam trén tay dui trong véi
3 3 EXT SCHOOL Eye-level shot CU (Close-up) Still gurong méat the hién swr hao hing véi viéc dén hoc tai ngdi treéng nay
3 4 EXT. SCHOOL Over-the-Shoulder Shot MS (Medium-shot) st
(Zoom out)

3 5 EXT. SCHOOL Eye-level shot MS Pan Pai brde thdng vao trrdng
3 6 EXT SCHOOL Right Shot MS Pan Pai mé cira budc vao trrdomg
3 7 INT. SCHOOL Right Shot MS Pan Pai gap thay gido day trdng, ca hai cwdi véi nhau
4 1 INT. MASTER ROOM Eye-level shot MS sill
4 2 INT. MASTER ROCM Close-up shot ECU (Extreme Close Up) Still Dai duec thay giao day trdng tap choi tréng Pad tap tréng
4 3 INT. MASTER ROCM Eye-level shot MS Pan
6 1 INT. MASTER ROOM Close-up shot MS Still Thay gido day trong dat tay 18n vai Dai
6 2 INT. MASTER ROOM Eye-level shot M3 still Bai quay lai nhin thay gido
6 3 INT. MASTER ROOM Eye-level shot MS Still Thay gido nhin Bai v&i vé mat ddng vién

BO tréng Jazz
6 4 INT. MASTER ROOIM Eye-level shot Full Shot Still Thay gido v& Bai nhin nhau
6 5 INT. MASTER ROOM Close-up shot M3 Sill Bai gb nhitng nhip tréng
6 6 INT. MASTER ROOIM Eye-level shot MS Zoom Out Xung quanh dan sang I&n, cac ngurdi ban di vao va choi tring cling Bai

SCENE | SHOT SETTING CAMERA ANGLE SIZE CAMERA MOVEMENT SCRIPT PROPS
6 B INT. MASTER ROOM Eye-level shot MS Zoom Qut Xung quanh dan sang I&n, cac nguréi ban di vao va choi trdng cing Dai
7 1 INT. MASTER ROOM Long shot Long shot Fan Pai choi trng cung cac ban vai vé mat hirng thi va co dang luc
8 1 INT. MASTER ROOM Over-the-Shoulder Shot MS Sill
Thay gido va moi nguréi clng vé tay va ddng vién Bai
8 2 INT. MASTER ROOM Eye-level shot MS Still
4 4 INT. MASTER ROOM Close-up shot ECU (Extreme Close Up) sill
4 5 INT. MASTER ROOM Over-the-Shoulder Shot MS (Medium-shot) Sill
. o, i . .y BA tréng Jazz, Gid nhac,

4 6 INT. MASTER ROOM Eye-level shot M3 Sill Bai danh tréng cling véi cac ban Sach tap nhac
4 7 INT. MASTER ROOM Low Angle shot MS Still
4 B INT. MASTER ROOM Over-head Shot MS Sill
5 1 INT. MASTER ROOM Over-the-Shoulder Shot MS Sill £1ai nhin cac ban ra vé trirdc
5 2 INT. MASTER ROOM Eye-level shot Ms Still Bai tiép tuc luyén tap danh trdng
5 3 INT. MASTER ROOM Close-up shot ECU (Extreme Close Up) still Dai bét tiéng Metronome
5 4 INT. MASTER ROOM Eye-level shot Chaoker Still V& mat tap trung vao tiéng Metronome
5 5 INT. MASTER ROOM Eye-level shot MS siill
5 6 INT MASTER ROOM Dutch Angle Shot M3 Tilt Bai cd gang danh tréng
5 7 INT. MASTER ROOM Right Shot M3 Sill




CREW LIST

STT

Name

Position Job Description ST Facebook Link Note
Core team
) - Chi dao hién trdng, check
1 Nguyén V& Virong Nhi Director source, dam bao chat lurong 0935000577
hinh anh
, - E}ém bé:m hién trrong quay,
2 Huynh Tan Lc Producer day du tat ca dao cu, dién 0909096695
vién, thiét bi
3 Nguyén Trudng Thinh AP - Thur ky hien trrong, ho tro 0349235481
dao dién va producer
4 V6 Ha Thi Cam Tién Cater - Chuan bi do an, niroc uong 0562529763
cho ekip
) Chau Thi Thi Set Design - Bao cu, set design 0906661630
Production
1 P& Tuén Thién Vuong CAM OP - Operate may quay, thiet ke
anh sang.
2 P& Tuén Thién Virong Gaffer/Lighting 'S;n‘:'gm’ set-up thiet bl anh
3 Chau Thi Thi BTS Videographer - Quay BTS.
4 Lk Qudc An BTS Photography - Chup BTS
Actor/Actress
1 Trrong Bao Bai Actor Dién vién chinh
2 Nguyén Nhat Khanh Actor Dién vién phu
3 Huynh Tén Léc Supporting Actor Dién vién phu
4 Ban nhac Supporting Actor Dién vién phu




CALLSHEET PROMOTION CLIP

CHU NHAT
Ngay 15 thang 10 nim 2023

SHOOTING TIME: 8:30 - 21:00

24BEAT Music School - 12 Nguyén Van Kinh, Thanh M§ Loi, Quén 2, Thanh

LOCATION I
phd Thu Duc
NO. CREW ROLE CALL PHONE NOTE
1 Nguyén V5 Vuong Nhi Director 07:30 0935000577
2 Hujnh Tin Léc Producer 07:30 0909096695
3 Nguyén Trirong Thinh AP 07:30 0349235481
4 Vi Ha Thi Cém Tién Cater 07:30 0562529763
5 Chéu Thi Thi Set Design 07:30 0906661630
. CAM OP/DOP
6 Do Tudn Thién Vuong — 07:30 0968844365
Gaffer/Lighting
L BTS Videographer
7 L Quoc An 07:30 0911780638
BTS Photography
8 Truong Bao Bai Actor 07:30 0822050502
9 Nguyén Nhit Khanh Actor 09:30 Léc lién hé
10 Ban Nhac Actor/Actress 18:30 Ldc lién hé
TIME SHOT DESCRIPTION CHARACTER PROPS NOTE
07:30  |T4p trung tai 24BEAT
7:30 - 8:30 | Set up dén, may va makeup dién vién
3.1:32 3.3 |Daiviabuse dén dimg triréc 24BEAT Music School, cim trén tay dui )
8:30 - 9:30 3'4 TTT T M trong voi guong miét the hién su hao himg véi viée dén hoc tai ngdi truomg  (Dai Dui trong, Balo
. niy
9:30-10:00 |3.5;3.6 Bai budc vdo truong va mo cira Pai
10:00 - 10:15 |3.7 Dai gip thiy gido day trong, ca hai cudi véi nhau Dai, Théy gido day trong
10:15- 11:30 |4.1;4.2 ;4.3 |Dai dugc thiy gido day tréng tip choi tréng Dai, Théy gido day trong Pad tap trong, Bo trong Jazz
11:30 - 13:00 |NGHI TRUA - BREAK
51:52:53- - Pbai nhinc&cbanravétruﬁrcsaudﬁtiépmc cﬁgﬁngtﬁp trénngtheu tiéng
. . L e e = < |Metronome R "
13:00 - 14:00 2‘; : gg 23651 Dai budng tay xué-ng, ngimg danh, vé mat mét moi Bai, Cic ban hc BO trong Jazz
14- 00 - 1430 2.1 ;6.2 ;6.3 ;| Thay gido dit tay 1én vai Dai dong vién, ca hai nhin nhau Dai, Tha'iy gifio day Iréng Bo h'ﬁng Tazz
1430 - 15:30 |8-33 66 - Xl].llg q‘l%anh‘phmslg sing lf,m cac ngudi ban f‘]} véo clng ch‘m trong 'i.‘FIJ‘l:Bi_:I.l Dai, Thay gido day trong, Cac B tréng Jazz
8.1;8.2 - Thay gido va moi ngwdi ciing vo tay dng vién Dai sau khi Dai choi trong |ban hoc
7.1 - Pai qhui tréng cing cdc ban véi vé mat himg thi (vira dugce su déng vién '
15:30 - 16:45 |4.4; 4.5 ; 4.6 ;|cia thiy v cdc ban) Dai, Cac ban hoc Bé trong Jazz
4.7:48 - Dai tdp trong cling véi cac ban (lic vira vao hoc)
21;22;23; ) , .
16:45 - 18:00 |2.4 ;2.5 ; 2.6 ; |Dai danh trong mt minh trong phong Dai B trong Jazz Sir dung bd trong Jazz khac
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CALL SHEET




CHARACTER'S
WARDROBE

Ao thun, c8 tron
Uu tién &o tron, khong cé logo

Nhan vat chinh

Trwong Bao Pai

DATZ2 TEAM

Ao thun c6 tron
Mau den tay ngan

Balo den Dui tréng Giay thé thao mau trdng Vé den 2= .
Uu tién o khéng c6 logo

Pia

DATZ2 TEAM

Ep)g:gk il?ﬁ?:déy den Phu kién:
Quan tay den déng dai Mt den Ao so mi mau nau nhat Quan téy den dé.ng dai aﬁa??’:: déy den

Tay dai

SRR -
.: .‘; \ .

DATZ TEAM

DATZ TEAM

Set4

Phu kién:
Bong hd day den
Quan tay den dang dai Mt den

Phu kién:
Bong ho day den

. ' Ao so' mi den tay ngan
Mat den Ao thun trang tron

khoac ngoai

Quan tay den dang dai

DATZ2 TEAM



Setl

Phu kién:
Ao polo clia 24BEAT Music School ~ Quan tay den dang dai Bong ho day den
Mat den

Nhan vat phu

Thay gido day trong

ST-IEE P T

DAT2 TEAM DAT2 TEAM

CHARACTER'S
WARDROBE

H A

Ao thun den hodc 4o so mi den Quan tay den hoac quan jean den

2 8|

Nhan vat phu

Ban bé va ban nhac

DAT2 TEAM




UNIT

CATEGORY UNIT |PERSON| QUANTITY | COST TOTAL NOTE
PERSONEL

1 |Teacher Day 1 1 0d 04

2 |Male student Day 1 | 0d 04

3 |Student's friends Day 2 1 0d 04

4 |Band Day 3 | 0d 04 ACTUAL COST

EQUIPMENT

1 |Lighting package Day 1{600.000 4| 600.000 4

5 |Sony A6500 Equip | 0d 04

6 |Lens 18-105 {4 Equip 1 0d 04

7 |Lens Samyang 12 £2 | Equip | 0d 04

8 |Zhiyun Weebill S Equip 1 0d 04

PROPS LOGISTICS

I |Hanger Piece 1| 20.0004|  20.0004 1 |Catering Day 1/593.000 4| 593.000 4

2 |Black carpet Piece 1]192.000 4] 192.000 4 2 |Transportation Day 1/285.000 4| 285.000 d

3 |White background Piece 1{117.0004| 117.000 4
3 |Stationery Project 1| 20.000 4 20.000 €
4 |Water Box 1{155.0004| 155.0004d
6 |[Coke Can 6| 10.000 4 60.000 4

OTHERS

1 |Offerings Costs Project 1{185.0004| 185.0004

TONG CONG

(include
VAT)







The RHYTHM LAB Il event is a musical playground
for young people, especially students and university
clubs. The event aims to inspire a love for music,
creating a platform for connection and interaction
among people. Beyond introducing and sharing
fundamental knowledge about rhythm, the event
allows participants to experience engaging
percussion instruments. RHYTHM LAB Il will also

showcase dynamic and artistic performances from
university clubs.

EVENT PURPOSE




IMPLEMENTATION PLAN

scount event

Master plan

Prepare a estimated cost
Make a checklist event
Confirm concept and design
Contact personnel

Contact potential partners
for sponsorship and

Communication support
Complete Master plan
Media before the event

Prepare material in event

Publication design

Send invitations

Send proposals to sponsors
Set-up event

Rehearsal

One-site

Clean up

Evaluation
Media after the event
Writing a report




CREATIVE IDEA

Typography

[Rhythm)

Color palette Lab .'




EVE N I | g el BEREEREI SWEELEE
E UNIVERSITY C¢ MUSIC SCHOOL MuUsic co.

Format: \Workshop

1330
Target audience: 07.11.2023

Ages 18 - 25 are students, groups and clubs
at universities in Ho Chi Minh City




TIME &
LOCATION

Date: On November 7th, 2023

Time: 13:30 - 16:30

Location:

Hall A - FPT University

(Lot E2a-7, D1 Street, Long Thanh My, Thu Duc City)

trai nghiem Dre:r




EVENT AGENDA

13:30 - 14.00 30 Check-in
14:00 - 14:45 45 Sp-ez.aker share music knowledge and
mini-game
e Experience with percussion
14:45 - 1615 90 iInstruments (Drum Circle)
e Performances
16:15 - 16:30 15 Check-out




EVENT EXPERIENCE JOURNEY




MEDIA
PARTNERSHIP

g FBK - Fpt Beat King Club
TNov - @
[HTTT]
[WORKSHOP] RHYTHM LAB II... See more

M 187,
(7 samn *_[; 24| =g
ERSITY MUSIE HOO|

07:11:2023

HOI,TRUONG'AY DAl HOC FPT,

4 ngay - Q

[HTTT]

Next Uni, Sunburst hen tat ca cac ban ... Xem thém

Multimedia Communications - FPT
University HCM
2Th11-Q

M
4y
=i

[DO AN NGANH MC] “Communication campaign to
raise brand awareness for 24BEAT Music School”...
Xem thém

AT T

e

¥
J v
7 i [
\ F el g %

HOI TRUONG'A7 DAl HOC FPT




ACTUAL COST

STT Category Unit | Quantity Price Total Note
DEVICE
1 |Walkie-talkies, headset Set 20 30.000 4 600.000 d
PUBLICATIONS
1 |Backdrop Piece 1 1.350.000 4 1.350.000 d
2|Standee Piece 2 160.000 & 320.000 4
3 zrr gda”izi”g committee | b rect 1 2162004  216.200 d
4|Lanvard Wire 120 23.0004d 2.760.000 d
5|Keychain Wire 100 16.000 4 1.600.000 d
6|Hashtag Piece 1 70.000 & 70.000 &
7|Cup Piece 2 250.000 4 500.000 4
8 |Voucher Plate 450 5.500d 2.475.000 d
LOGISTICS
1 |Catering Dayv 1 2.018.000 d 2.018.000 &
2| Transportation Dayv 1 900.000 d 900.000 d

ITEMS
1 |Emergency supplies Project 1 52.000 4 52.000d
2 |Stationery Project 1 255.650d 255.6504
3 |Print documents Project 1 219.000 d 219.000 d
4|Red carpet Plate 1 350.000 4 350.000 4
5 |Flower bouquet Project 2 100.000 d 200.000 &
OTHER COSTS
1|Special fees Project 1 136.000 4 136.000 4
TOTAL 14.021.850 d

GRAND TOTAL

(VAT

14.021.850 d included)
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EVALUATION



SOCIAL MEDIA

143.71%

20.000

45.216

226.8%

1.150.000

1.299.260

112.98%




107,78%




THANK YOU !




