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INTRODUCTION
24BEAT Music School, founded in May
2020, aims to create a music playground
for youth. Recognizing production
potential, 24BEAT started its production
arm to make unique, quality music and
raise industry standards. However, the
music school remains the core focus. It
teaches techniques while promoting
creativity and self-expression. Through
diverse, interactive learning, students
develop comprehensive musical skills.

Luong Binh Khoi
Founder

Tran Hau
Co-Founder

Nguyen Nhat Khanh
Co-Founder



CLIENT BRIEF



PROBLEM IDENTIFICATION



Resonance

Judgements Feelings

Performance Imagery

Salience

Low Brand Awareness

 
24BEAT Music School has not yet

widely known as music schools in the same segment.

High Brand Loyalty
 

Meets the need to learn music

Well service and quality tuition 

Customers who have studied highly appreciate the quality
of teaching and are willing to recommend it to everyone.

24BEAT Music School can meet the
learning needs of most students

Having high-quality curriculum and
professional lecturers. The tuition was

more affordable than other music school

Feel able to be themselves

Reliable place

Most participants feel happy, confident and able
to be themselves when studying at 24BEAT
Music School.

This is a reliable place to share their
passion for music and they believe
that 24BEAT will increasingly develop
and succeed.

BRAND RESONANCE
PYRAMID



Low Quality High Quality

Low Price

High Price

COMPETITORS
ANALYSIS



SUMMARY/ CHALLENGE

Branding Gap Challenge

Opportunity

Despite being recognized as a
high-quality music school in
terms of teaching and facilities,
24BEAT Music School lacks high
awareness compared to other
music schools. This point needs
improvement and is a focal point
for the current communication
campaign.

Brand awareness is limited
Brand value is not clearly and
consistently communicated

Optimize Social Media Channels
Brand value communication



TARGET AUDIENCE
PERSONA



Pain-point Demographic

Want to choose a music school that provides
high-quality education, but the issue of cost will
always be a top priority.

Gender: All gender
Age: 18 - 25 years old
Class: Middle, Upper Middle
Living in Ho Chi Minh City, Vietnam

Interest and Behavior Media behavior

Interested in the field of music education
Search for a professional environment to
choose to study music

Facebook is their most used communication
platform
They prefer posts with video and images in
terms of media format.

TARGET AUDIENCE PERSONA



KEY TAKE AWAY



Modern Facilities - Reasonable Costs -  Experienced Instructors 
High-Quality Training Program - Widely connected network

Inconsistent teaching staff
Facilities

High competition
Impact of technology
Change in audience
preferences

Growing music industry
Rise of online music learning
Government support



PLANNING



Time 01/09/2023 - 30/09/2023 01/10/2023 - 31/10/2023 01/11/2023 - 30/11/2023

Phase (name) Awareness Engagement Amplify

Big idea 24BEAT Music School - Khơi nguồ n đam mê âm nhạc của bạn

Key message Cùng 24BEAT Music School gõ nhịp đam mê, khởi động ước mơ

Touch points Social Posts Social Posts Promotional Clip Social PostsEvent: Workshop

Online activities Social Media (Facebook, TikTok)

Offline activities Event: Workshop

We will have the following strategic overview:
Building storytelling to reach the target audience easily.

Creating community activities for students.

OVERVIEW OF THE PLAN



GOAL
Increase brand awareness for 24Beat
Music School, which contributes to
upholding community values for young
people.



KPI TARGET

ONLINE ACTIVITIES

Total number of followers 10.000

Total number of engagements 20.000

Total number of reach 1.150.000

OFFLINE ACTIVITIES

Event’s participant 100

Rating of positive feedback
from participant

90%

OBJECTIVE



 RISK MANAGEMENT



TACTICS



SOCIAL MEDIA



24BEAT Music School 

@24bms2020



CONTENT PILLAR



CONTENT CALENDAR



CONTENT CALENDAR



CONTENT CALENDAR



FACEBOOK

Posts on Facebook



Posts on Tiktok

TIKTOK



PROMOTIONAL VIDEO





IDEA

This is the story of a student's journey in pursuit of their musical passion at
24BEAT Music School. Inspired by the real-life experiences of this student, we
have developed it into a promotional video. The video also showcases scenes from
24BEAT Music School and provides a sneak peek into an upcoming workshop.



 MOODBOARD



STORYBOARD



 PRODUCTION TIMELINE



 Scenario 1: Practice Room  Scenario 2: Music School

SET DESIGN



CHECK LIST



CHECK LIST



SHOT LIST



CREW LIST



CALL SHEET



CHARACTER’S 
WARDROBE



CHARACTER’S 
WARDROBE



ACTUAL COST



EVENT



EVENT PURPOSE

The RHYTHM LAB II event is a musical playground
for young people, especially students and university
clubs. The event aims to inspire a love for music,
creating a platform for connection and interaction
among people. Beyond introducing and sharing
fundamental knowledge about rhythm, the event
allows participants to experience engaging
percussion instruments. RHYTHM LAB II will also
showcase dynamic and artistic performances from
university clubs. 



 IMPLEMENTATION PLAN



CREATIVE IDEA



EVENT
INFORMATION

Format: Workshop 

Target audience: 
Ages 18 - 25 are students, groups and clubs
at universities in Ho Chi Minh City



TIME &
LOCATION

Date: On November 7th, 2023
Time: 13:30 - 16:30
Location: 
Hall A - FPT University 
(Lot E2a-7, D1 Street, Long Thanh My, Thu Duc City)



No. Time Duration (minutes) Details

1 13:30 - 14:00 30 Check-in

2 14:00 - 14:45 45
Speaker share music knowledge and
mini-game

3 14:45 - 16:15 90
Experience with percussion
instruments (Drum Circle)
Performances

4 16:15 - 16:30 15 Check-out

 EVENT AGENDA



 EVENT EXPERIENCE JOURNEY

CHECK-IN CHECK-OUTWORKSHOP

Participants check in and
receive gift, vouchers.
Participants check in at
Rhythm Lab’s backdrop. 

Speaker shares music
knowledge and interacts
with participant.
Mini-game for participant.
Experience with percussion
instruments.
Music performance.

Participants check out, fill
the feedback form and
receive vouchers.



MEDIA
PARTNERSHIP



ACTUAL COST





EVALUATION 



Objective Planned Actual % Deliver

Total number of followers 10.000 14.371 143.71%

Total number of engagement 20.000 45.216 226.8%

Total number of reach 1.150.000 1.299.260 112.98%

SOCIAL MEDIA



Objective Planned Actual % Deliver

Number of
participant

100 106 106%

Rating of positive
feedback from
participant

90% 97% 107,78%

EVENT



THANK YOU ! 


