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I. INTRODUCTION

1.1 About Us

DAT?2 is a group established by four members majoring in Multimedia Communication at FPT
University. The team's name was created based on each member's 4-year learning journey,
symbolizing the entire group's effort, dedication, and unity in developing a passion project during
their student life. After conducting in-depth research and exploration, the team decided to
collaborate on a communication campaign to raise awareness of 24BEAT Music School - a brand
that creates community value by connecting people through the power of music education.

1.2 Brand Overview

24BEAT Music School is a music school located in Ho Chi Minh City, established in May 2020
under the guidance of 24BEAT. 24BEAT was founded by Mr. Khéi, with two co-founder are Mr.
Hau and Mr. Khanh. They are the experienced drummers in the field of music. The music school
is not just a place for teaching professional knowledge about music but also an environment that
fosters creativity and allows students to express their unique musical personalities. From learning
the fundamentals of music to diving deep into advanced techniques, students experience an
interactive and diverse learning process that helps them develop their musical abilities
comprehensively.

1.3 Client Brief
PROJECT PE

CLIENT 24BEAT Music School
BRIEF DATE 31 July 2023
TARGET DELIVERY DATE 1 Sep 2023 - 1 Dec 2023
SCOPE OF WORK Communication Campaign with the following tactics:
social campaign, event, and video production.
DELIVERABLES Social media campaign, producing products including
a video and event.
EVALUATION CRITERIA Free to propose
KEY CLIENT DECISION MAKERS | 24BEAT Music School’s Founder
BUDGET PROFESSION FEES N/A
TPC (Third- party cost) Discuss Later
KEY DATE / DURATION PRESENTATION DATE 22 Aug 2023 -
5 Sep 2023




START OF CAMPAIGN 1 Sep 2023
END OF CAMPAIGN 1 Dec 2023
COMMUNICATION APPROACH
Answer:

PROJECT BACKGROUND

What is the reason for this brief? Is it a
Pitch, Initiative or Commissioned Scope?

Communication campaign to raise brand
awareness for 24BEAT Music School.

PROJECT OBJECTIVES

What is happening in your business and/or
category that is causing the need for this
brief? What is inhibiting growth? How will
project outcomes help your business or
organizational objectives?

Answer:
e [ow brand awareness
e Social media channels have not been fully
optimized

THE ‘ASK’

What are you asking our Comms/IMC team
to do? What is the communications task in
light of the above objectives?

Please be specific on the requirements

Answer:
24BEAT Music School recommendation:
e Increase brand awareness
e Increase social media channels’s reach

OVERVIEW OF THE CATEGORY

What category is this brief for? What
category are we playing in? Who are the
key competitors in this category and what is
your market share?

Answer:
- Cultural and artistic education

Ex: Soul Music & Performing Arts Academy,
Woody Music, SEAMI - MUSIC IN TOWN

OVERVIEW OF THE BRAND

What is it and what does it stand for — it’s
Brand Idea or Purpose? What are the
perceptions and mental cues generally
associated with your brand? What is it
known for? What are your brand

Answer:

24BEAT Music School is a music school in Ho
Chi Minh City with the goal of creating a
playground for young people who love music and
choose music as a long-term career path.




mandatories? Any regulations we need to be
cautious about?

The core values of 24BEAT Music School include
developing music education, preserving, and
creating community value from music.

In the future, 24BEAT Music School aims to
establish  important  partnerships  with  art
universities in the region and worldwide to create
an enormous playground and better opportunities
for those who love music and want to pursue
music as a long-term career path.

24BEAT Music School communication channels:
https://24beat.edu.vn/

https://www.facebook.com/24beatmusicschool

OVERVIEW OF PRODUCT / SERVICE
What is it and what does it do? What are its
USP? What are the benefits of using it?
What makes it remarkable vs. what the
competition offers, if at all?

Answer:
- Musical instrument courses:
e Drum
e Guitar - Bass - Ukulele - Violin
e Piano
e Vocal
- Differences:
e Discount for students.
e Flexible class hours for students
e There are performance and music
experience activities

OVERVIEW OF TARGET AUDIENCE

Who are we trying to reach and why? What
are their demographics? What is the role of
the category in their lives? What are their
perceptions of the brand, both positive and
negative?

Answer:
Target Audience:
e Age: 18 -25 (All gender)
e Location: Ho Chi Minh City
e Interest and behavior: Interested in
learning  music. Looking for a
professional and reputable environment
for choosing to learn music.

KEY MESSAGE TO LAND

What is the key message you want to land
with this audience?

Answer:
- Free to propose

REASON TO BELIEVE

Answer:
- A reputable training facility with a quality
curriculum and a team of highly qualified



https://24beat.edu.vn/
https://www.facebook.com/24beatmusicschool

What is your credibility to claim this? Why
should your audience believe this message?

tutors with many years of experience.
- Received the trust of the RSL music education
organization from the United Kingdom and

became a training unit of the famous
curriculum, with  international  value
RockSchool.

TOUCHPOINTS Answer:

When, where and with whom might this
audience pay the most attention to your
message? What are the online and offline
channels we can use to communicate with
you?

- Offline: 24BEAT
- Online: Facebook, Website
- More activity: Workshop

KPIs

How would you define success for this
initiative? What are your benchmarks — the
ones we’d need to achieve or beat?

Answer:
Free to propose

MANDATORIES
What are the distinctive brand assets that
must be included e.g. visual identity, logo,

tagline, etc. or guidelines that need to be
adhered to.?

Answer:
No specific cautions




I1. SITUATION ANALYSIS
2.1 Background

2.1.1 Brand history
24BEAT Music School was established in May 2020 as a subsidiary of 24BEAT. 24BEAT was
founded by Mr. Khoi and two Co-founders, Mr. Khanh and Mr. Hau, are experienced drummers
in the music industry, specializing in providing training, performance, and music production
services.

The idea of founding 24BEAT Music School came from the desire of the 24BEAT founding team
to create a professional playground for young people who love music. Through their interest and
continuous efforts, the company has recognized the potential of the Production segment. From
there, 24BEAT Production was born, with the mission of creating unique and high-quality music
products, while contributing to raising the music standards in the industry. While developing
24BEAT Production is an important step, the company still always focuses on 24BEAT Music
School as a solid heart. The music school is not just a place to teach techniques, but also an
environment that promotes creativity and expresses the unique musical personality of each
student. From basic to advanced music lessons, students experience an interactive and diverse
learning process, helping them comprehensively develop their musical abilities.

2.1.2 Brand portfolio

DRUM

GUITAR - BASS -
UKULELE VOCAL
VIOLIN

@

24BEAT
MUSIC
SCHOOL

Figure 01: 24BEAT Music School’s courses



With the desire to provide diverse and effective music education to students, 24BEAT Music
School offers a variety of music training courses tailored to students' preferences. Currently,
24BEAT Music School provides courses for recreational learners and those aspiring to pursue a
professional path in music. These courses encompass instruction on various musical instruments
such as drums, string instruments like violin, piano, guitar, bass, and ukulele, and vocal training.

2.1.3 Brand inventory
2.1.3.1 Brand Elements

Brand Name: 24BEAT Music School

Mission: To enhance music education, ensuring its continued growth and presence over time.
Additionally, it focuses on bringing music to everyone to promote comprehensive development
in their minds and souls. Emphasis is placed on building a close-knit musical environment where

everyone is treated like family and is welcomed with love and care.

Logo

Figure 02: 24BEAT and 24BEAT Music School s logos

To convey modernity and creativity in music education, the "24BEAT Music School" logo draws
inspiration from the squares on an electronic drum - a modern musical instrument that utilizes
technology. The electronic drum squares and the word "BEAT" symbolize the connection



between technology and rhythm. The number "24" represents continuity and limitless time - 24
hours a day, 24/7 ready for music experiences, and 24/24 constantly progressing in learning and
creativity. The name "24BEAT" also means "Sixteenth note triplet" in the 4/4 time signature,
representing unceasing creative collaboration. The logo in orange-red symbolizes energy,
vibrancy, and passion in music, along with the words "Music School" to define one of 24BEAT's
areas of activity, which is the music school itself.

2.1.3.2 Market Segmentation

24BEAT Music School is dedicated to providing comprehensive music education for individuals
of all ages and genders. The school's teaching programs are meticulously designed to cater to a
diverse range of age groups, accommodating children, teenagers, students, and young adults.
24BEAT Music School primarily focuses on Ho Chi Minh City and its surrounding areas, with
customers often individuals who actively explore various musical instruments.

2.1.3.3 Brand Communication/ Marketing Programs
2.1.3.3.1 Product

24BEAT Music School currently offers a variety of courses with curriculums that are tailored to
two needs of students: recreational and professional.

e Drum Course:

24BEAT Music School is proud to be a home for music lovers, especially for drums and
percussion. Drums and percussion are a vibrant and diverse field. The course will equip students
with basic and advanced knowledge and skills in drums, from how to hold drumsticks, how to
play basic rhythms, how to play advanced techniques, to how to play songs. For professional
needs, students will also be trained to develop their skills and prepare for a long-term career in
drums.

e Piano Course:
With a team of experienced piano teachers trained at the Conservatory of Ho Chi Minh City,
24BEAT Music School will help students build a strong foundation. The piano curriculum at
24BEAT Music School is tailored to the individual abilities of each student, meeting the global

technical standards.

e Guitar - Bass - Ukulele Course:



For these courses, the course will equip students with basic and advanced knowledge and skills.
The recreational class at 24BEAT Music School will help you organize the basic knowledge and
how to practice effectively. For the professional class, 24BEAT Music School will give students a
deeper and more complete perspective on the music industry in general and jobs related to these
instruments in particular.

e Vocal Course:

The vocal class at 24BEAT Music School will open up for students the basic and necessary
knowledge for the long-term development of each person, with the hope that students will not be
shy or hesitant when performing in front of a crowd, and will not feel insecure about their
singing voice. Instead, learning vocal music will also make students more confident, not only
through their singing voice but also in everything and every situation they face.

e Violin Course:

The violin course at 24BEAT Music School is a journey of musical refinement and creating
beautiful music with the wonderful violin. In this course, students will immerse themselves in
classical music, learn how to breathe life into the notes and turn the strings into a part of your
heart and soul. Students will be guided by experienced teachers who are ready to support them in
developing their skills and passion for music.

2.1.3.3.2 Pricing

Because 24BEAT Music School specializes in percussion, there will always be a special offer for
students registering for drum lessons. Additionally, understanding the learning and development
needs of young music enthusiasts, 24BEAT offers special discounts for high school and college
students when they enroll in courses. In general, the prices for each course at 24BEAT Music
School range from 2,400,000 VND to 7,100,000 VND for 8-12 sessions, depending on the
specific courses and the student's needs

2.1.3.3.3. Distribution
24BEAT Music School is currently engaged in direct selling by offering courses and direct

instruction to students who aspire to pursue their passion for music. It creates a platform for
young enthusiasts to acquire skills and express themselves through music.

2.1.3.3.4 Communications



At present, 24BEAT Music School utilizes two main communication channels, which are
Facebook and the official website.

e Website:
The website serves as the central hub for all information, including introductions, training
programs, and certification details for courses ranging from entertainment to professional levels

at 24BEAT Music School. Additionally, it features news about various activities and detailed
contact information for 24BEAT Music School.

EEEEE0 GIOITHIEU  CHUONG TRINHDAOTAO ~ CHUNG CHIPAOTAO THUVIEN FAQ TINTUC  LIENHE Q

SEEEED

musIiCcC SCHOOL

Simplify music theory for learners to approach

Website Phone number
www.24beat.eduvn (+84) 971 056 578

Bia chi hoc tap TRUONG NHAC 24BEAT

12 Nguyen Van Kinh, Thanh My Loi, Thu Duc City
X12E Huong Giang, Ward 15, District 10
31 Giang Van Minh, An Phu Ward, District 2
Estella Place, 88 Song Hanh, An Phu Ward, District 2

Figure 03: Website of 24BEAT Music School.

e Facebook Page:

Most followers on the 24BEAT Music School’s fanpage are male and aged 18 - 24. This age
group frequently uses social media and is also interested in musical instruments. Additionally,
this is also the average age of students participating in the school's courses, both for recreational
and professional purposes. The current social media communication on 24BEAT Music School's
Facebook page has a database of potential target audience members suitable for this
communication campaign.
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Figure 04: Page followers, age & gender from Meta Business, 24BEAT Music School page.
(24BEAT Music School, 2023)



* Number of page followers: 1,037

* The largest audience age group: 18 - 24

* Male/female ratio: 73.8 - 26.2%

* Most of the audience lives in Ho Chi Minh City, Vietnam.

e C(ollaborations

To create significant community value for young music enthusiasts through experiential learning
and practical applications of music in life, 24BEAT Music School has established a series of
music knowledge-sharing workshops for the youth in Ho Chi Minh City. As of the current
moment, the workshop series with the theme "Rhythm Lab" has collaborated with and been
organized at various universities such as Hong Bang International University, Van Lang
University, UEH University, University of Technology (Bach Khoa), University of Social
Sciences and Humanities, and FPT University.

2.2 Brand Exploratory
2.2.1 Customer knowledge

* Quality curriculum Honest

.
* Good facilities * Reliable

* Experienced lecturer * Successful
* Friendly enviroment * Prestige

« Affordable price

N \)
e ” / ” * Limited number
= Teenager

.

« Middle, Upper Middle of classrooms
Inconvenient
class

. . . location
¢ Passion with music

Figure 05: Mental Map of 24BEAT Music School



Customers perceive 24BEAT Music School as a diverse and high-quality institution, showcasing
professionalism in teaching with friendly environment. On the other hand, 24BEAT Music School
has a limited number of classrooms and an inconvenient location for most customers is also one of
the negative factors in the eyes of customers when choosing a music school.

2.2.2 Brand resonance pyramid

e Brand Salience:
24BEAT Music School has low brand recognition, with only 19.9% of respondents having heard
of it or being familiar with it, according to the survey (see Appendix B, B.7). However, when
presented with a list of music schools with the same reputation to compare the level of
recognition of 24BEAT Music School with its competitors, the number of people aware of
24BEAT Music School is less than other schools. In general, awareness of 24BEAT Music
School among the audience remains low.

e Brand Performance:
In terms of brand performance, respondents most know 24BEAT Music Schools as a friendly
environment with a quality curriculum, lecturers, and good facilities. When asked about the cost
of 24BEAT compared to other schools, most respondents said that the tuition at 24BEAT was
more affordable than other places they had studied before because they were able to make ends
meet even as students (see Appendix B, B.8).

e Brand Imagery:
Based on in-depth interviews with respondents who have studied at 24BEAT, most of them think
that this is a reliable place to share their passion for music and believe that 24BEAT will
increasingly develop and succeed (see Appendix B, B.9).

e Brand Judgements:.
Most respondents agree that 24BEAT Music School meets their needs in terms of facilities,
curriculum, and the ability to meet their "Recreational/Professional" learning needs. Compared to
other schools, respondents said that 24BEAT provides a comfortable, friendly, and fun learning
environment that still produces high results (see Appendix B, B.10).

e Brand Feelings:

Most participants feel happy, confident and able to be themselves when studying at 24BEAT
Music School (see Appendix B, B.11).

e Brand Resonance:



24BEAT Music School has high customer loyalty. 89% of respondents who have learned rate

“Agree” to “Strongly agree” when being asked if they are willing to suggest or introduce the
music school to others. (see Appendix B, B.12).

2.3 Competitor Analysis
2.3.1 Competitor profiles

Soul Music & Woody Music SEAMI Music
Performing Arts In Town
Academy
Positioning | To provide all children Creating a happy world | Popularizing Music
with comprehensive through musical Knowledge and Raising
music and performing activities Aesthetic Standards for the
arts education, to nurture Community
a generation of "Global
Citizens"
Price 15 - 19.000.000 2.400.000 VND/month | 800.000 - 5.600.000 VND/
VND/course in 6 months month
Product - A renowned founder | - Teacher with over ten | - Experienced lecturer
Claim/USP years of experience
- International teaching drums. - "Study a lot - enjoy playing
curriculum accredited - act well"
globally by Trinity - International
(Trinity College curriculum of London | - Quality output commitment
London) and ABRSM | College of Music
(Associated Board of | (LCM), ABRSM
the Royal Schools of
Music)
Media Facebook Facebook Facebook
Channels Website Website Website
Tiktok Tiktok




2.3.2 Comparison matrix

Soul Music & Woody Music SEAMI Music
Performing Arts In Town
Academy
Product Music and Dance Musical instrument Musical instrument
Education Programs courses: drums, guitar, | courses: drums, guitar,
for Preschoolers. piano, and singing,... piano, and singing,...
Dance Education Studio SBF
Program. Entertainment.
Price 15-19.000.000 2.400.000 VND/month | 800.000 - 5.600.000
VND/course in 6 VND/ month
months
Place District 3, HCM City | District 7, HCM City District 1,3 and 7 in HCM
City
Extracurricular | December Melodies Mini Showcase for Mini Showcase.
activities Fundraising Program. | Students.
Gala - See you at Seami.
Summer Camp. Cover Production for Seami Night.
Students.
Soul Experience
Station.
2.4 PEST Analysis

e Political

In 2023, Vietnamese education faces many challenges in integrating with the world to meet the

new demands of a developing country. In the current educational system, music education also
plays an essential role in developing people towards contemporary and modern things, but




without losing the nation's traditional cultural and moral character. Music education in Vietnam
has a significant position and role for adolescents, students, and schoolchildren.

BAO DPIEN TU

DANG CONG SAN VIET NAM

# Trangcha » TED SAIGON - Noi gép g& nhirng tainang » Dien dan va trao doi

Vai suy ngam vé thwe trang nén gido duc 4m nhac Viét
Nam

Thir hai, 16/11/2020 14:10 (GMT+7) @ o @ @

Figure 06: Screenshot from Dangcongsan.vn (2020)

A solid cultural foundation is a core factor for sustainable economic and social development.
Music education is an inseparable part of building a cultural foundation. Through music
education, we can open a door for children to access the substantial cultural treasures of

humanity. Here, the quantification of an investment outcome must be understood from a strategic
long-term perspective.

BAO DIEN TU

DANG CONG SAN VIET NAM Sl

@ | THOISY | LANHDAODANGNHANUGC | XAYDUNGDANG | TUTUONG-VANHOA | KINHTE | XAHOI | NOIHAYDUNG | CONGBANLUAN | BANBDOC

@ Trangchd » TED SAIGON - Noi gip g& nhiing tai ndng » Dien dan va trao doi

Ban vé gido duc &m nhac

Thit ba, 11/09/2018 10:01 (GMT+7) @ o @ @

Figure 07: Screenshot from Baodangcongsan.vn (2018)

e Economic

The cultural industry brings many benefits to the national economy. Countries can enhance their

market competitiveness and promote domestic economic development through art and culture,
especially in the field of music.



Music can introduce people to a new culture of a country. The lyrics and melodies of a song can

inspire audiences to want to explore the tourism of a particular country directly. This leads to the
development of the national economy.

NHIPCAU

PAUTU KINHDOANH CONG NGHE DOANHNHAN CHUYENDE TAICHINH BAT DONG SAN

Il Phong Cach Séng
Am nhac thuc day phat trién kinh té?
Diém Quynh Th Sau | 20/07/2018 08:01 .l: f" @

Figure 08: Screenshot from Nhipcaudautu.vn (Quynh,2018)
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Figure 09: Screenshot from VTV.vn (Linh, 2018)

e Social

Nowadays, young people tend to listen to inspirational music. Music is a form of art that is close
and familiar to people. Music is always a place for people to express their feelings, thoughts,
concerns, and dreams. With its easy popularity in life, up to now, music is still the form most
familiar to people. Music can share all human emotions. They listen to singing when they're
happy, listen to singing when they're sad, and listen to singing when they're in despair,...



g Cong annhan dan

{3 THOISY CHONG DIEN BIEN HOABINH CONGAN TRONG LONGDAN XA HQI PHAP LUAT

Ly luan

Xu hwéng Am nhac truyén cam hirng
Figure 10: Screenshot from Cand.com.vn (Thao,2021)

Music is an essential part of Vietnamese culture. This creates a great demand for music
education. More and more Vietnamese people are interested in learning music because music is a
way to develop and express oneself. Vietnamese society is increasingly modernizing, which leads
families to invest in music education for their children.

Trang cha > Sai Gon 24/7

Vao he, gidi tré hao hung vdi 16p
hoc nhac cu
Minh Khang | 10/06/2023, 10:50

Figure 11: Screenshot from Giaoducthoidai.vn (Khang,2023)

e Technology

With the continuous development of technology, Vietnam has promoted music education through
technology using online learning applications, recording applications, and easy dreams in life.
Due to its ease of popularity, music is still the most familiar form to humans. Music can share all
the emotions of human beings.

One of the most significant advantages for music learners today is that, just by accessing the
internet and entering professional keywords, you can find a lot of helpful information to support
the learning process.



VAN HOA

Ung dung cong nghé trong day hoc thanh nhac
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Figure 12: Screenshot from Nhandan.vn (Ha,2023)

2.5 Key takeaway

Strengths

Weaknesses

Modern Facilities: 24BEAT Music School boasts
state-of-the-art facilities catering to its students'
educational and performance needs of its students.
This enables students to develop their music skills
comprehensively.

Reasonable Costs: 24BEAT Music School offers
affordable tuition fees, making it accessible to many
individuals, particularly students. This affordability
factor helps the music school attract a diverse
student body, including many high school and
college students.

Experienced Instructors: 24BEAT Music School
has a team of excellent instructors with extensive
experience and expertise in performance. This
allows students to learn from the best teachers and
professionals, providing them with opportunities to
immerse themselves in real-world performance
environments.

High-Quality Training Program: 24BEAT Music
School offers a high-quality training program

Inconsistent teaching staff: 24BEAT Music
School has a team of talented lecturers with a
wealth of experience and expertise. However,
there are still some lecturers who are inconsistent
in their teaching abilities.

Facilities: The number of classrooms is limited.




designed to cater to the needs of its students. This
helps students comprehensively develop their
musical talents and abilities.

Widely connected network: 24BEAT Music School
has a widely connected network with organizations
operating in the music industry. This helps students
have opportunities to intern, participate in
performance programs, and find job opportunities.

Opportunities

Threats

Growing music industry: The Vietnamese music
industry is growing, creating many job opportunities
for young people passionate about music.

Rise of online music learning: Online music
learning is becoming increasingly popular, allowing
students to learn at any time, anywhere.
Government support: The government is
implementing many policies to support cultural and
artistic activities, including music schools.

High competition: The Vietnamese music market
is becoming increasingly competitive, requiring
music schools to innovate to attract students.
Impact of technology: Technology is changing
how the music industry operates, requiring music
schools to keep up with the latest trends.

Change in audience preferences:

Audience preferences are changing, requiring
music schools to train students to meet the
market's needs.

2.6 Target Audience

Pain-point

Want to choose a music school that provides high-quality education, but the issue of cost will

always be a top priority.

Demographic

e Gender: All gender

e Age: 18 - 25 years old.

e (Class: Middle, Upper Middle.

e Living in Ho Chi Minh City, Vietnam.

Interest and Behavior

e They are often interested in the field of music education, either recreationally or

professionally.

e They search for a professional, reputable environment to choose to study music.

Media behavior




e Facebook is their most used communication platform
e They prefer posts with video and images in terms of media format.

2.7 Summary/ Challenges

Brand Gap Analysis:

Despite being recognized as a high-quality music school in terms of teaching and facilities, 24BEAT
Music School lacks high awareness compared to other music schools. This point needs improvement
and is a focal point for the current communication campaign.

Challenges:
- Brand awareness is limited: From the brand analysis, we can see that 24BEAT Music
School is not well-known to many people, both in quantity and level of understanding.
- Brand value is not clearly and consistently communicated, especially on social media
platforms.

Opportunity:

- Optimize Social Media Channels: Increase communication activities on mass media and
social media channels. In addition, create high-quality communication content that meets
the target audience.

- Brand value communication: It is necessary to transmit content on social media to bring the
brand's values to target audiences, from which the brand's awareness will also be more
effective.

III. PLANNING

3.1 Overview of the plan
Noticing that the brand awareness of 24BEAT Music School is not yet effective, a
communication campaign is being implemented to attract more target audiences to know the
music school. Through research, the potential age group will be young people, especially those
passionate about music. From there, we will have the following strategic overview:

- Building storytelling to reach the target audience easily.

- Creating community activities for students.

Master Plan:

Time 01/09/2023 - 30/09/2023| 01/10/2023 - 31/10/2023 | 01/11/2023 - 30/11/2023
Phase (name) Awareness Engagement Amplify

Big idea 24BEAT Music School - Khoi ngudn dam mé 4m nhac ctia ban




Key message

Cung 24BEAT Music School go nhip dam mé, khéi dong udc mo

Touch points

Social Posts

Social Posts
Promotional Clip

Social Posts
Event: Workshop

Online
activities
Offline
activities

Social Media (Facebook, TikTok)

Event: Workshop

3.2 Goals
Increase brand awareness for 24Beat Music School, which contributes to upholding community

values.
3.3 Objective

KPI TARGET
Total number of followers 10.000
ONLINE Total number of engagements 20.000
Total number of reach 1.150.000
Participant event 100
OFFLINE
Rating of positive feedback 90%

3.4 Strategies
3.4.1 Insight

e BRAND INSIGHT:

- 24BEAT Music School is a prestigious, quality, and friendly training environment that
always provides the best conditions for students to learn and express themselves through
music.

- There are a variety of courses on guitar, piano, drums, and vocals, and it constantly
changes and updates music trends to provide the most relevant and up-to-date training
plans.

- 24BEAT Music School also creates opportunities for students to participate in real-world
performances, which helps them gain exposure and experience in the professional music
world. This hands-on approach undoubtedly enhances their overall development as
musicians.



- Always support young people who are passionate about pursuing music as a career. The
school's dedication to nurturing aspiring musicians speaks volumes about its commitment
to the future of music.

e CUSTOMER INSIGHT:
Young people seek a high-quality music learning environment that inspires confidence
and trust. They also want to find a place to learn music that is affordable and accessible.
Finally, they want to have a place where they can freely express their musical talents.

3.4.2 Big Idea
24BEAT Music School - Khoi nguén dam mé am nhac ciia ban.

This Big Idea encourages students and affirms that 24BEAT Music School will help students
maximize their talents and passions.

3.4.3 Key Message

Cung 24BEAT Music School gé nhip dam mé, khoi dong wéc mo.

3.5 Tactics
3.5.1 Social Media

Currently, 24BEAT Music School is utilizing the primary social media platform, which is
Facebook. To enhance communication effectiveness and align with this communication
campaign, social media will incorporate storytelling to easily convey and establish content
connections related to music to the target audience. Additionally, the campaign will also leverage
the TikTok platform, a trending, and easily accessible space, particularly appealing to the target
audience.

e Facebook:
On Facebook, we will share the story of Dai's journey with 24BEAT Music School -
where Dai has grown and pursued his passion for music. The content will include
music-related knowledge as well as activities at 24BEAT Music School through Dai’s
narration with images, videos, and reels.

e TikTok:
On TikTok, we will feature teacher from 24BEAT Music School, sharing their extensive
knowledge in the field of music. The videos will focus on providing insights with simple
and comprehensible drum exercises, coupled with entertaining elements to prevent
monotony and ensure easy accessibility for our target audience on TikTok.



3.5.1.1 Content Pillar

Awareness

Engagement

Amplify

This phase will revolve
around posts about
increase brand
awareness, with the
activities 24BEAT
Music School has
carried out at
Universities.

Start with posts about

percussion - a special feature

of 24BEAT Music School.

Followed by musical
inspirational posts with
stories revolving around
young people passionate
about music

The posts revolve around key
activities - workshops that
inspire music and spread
community values to the
audience

To increase recognition
and create prestige of

24BEAT Music School
in the eyes of customers

Create an appeal to the target
audience about percussion,
thereby inspiring the music
and community values that

24BEAT Music School
wishes to convey. Create an
appeal to the target audience
about percussion, thereby
inspiring the music and
community values that
24BEAT Music School
wishes to convey.

Give 24BEAT Music School's
community values closer to the
audience through key activities
about simple music experiences

Workshop activities of
24BEAT Music School
at Universities

Promotional Video
"GO NHIP PAM ME"

Pictures of upcoming workshops

(including pictures of gifts
called 24BEAT Music School)

Figure 13 Content Pillar




3.5.2 Promotional Video

Objective: To inspire others about music and to build the brand image of 24BEAT Music School
as a professional, community-oriented place that provides enthusiastic help and support for
young people with a passion for music.

Idea: This is the story of a student's journey in pursuit of their musical passion at 24BEAT Music
School. Inspired by the real-life experiences of this student, we have developed it into a promotional
video. This video also provides a sneak peek into an upcoming workshop - an activity in the
communication campaign.

Expected launching date: 27/10/2023

Platform: Facebook

Reference:

e Mood & tone: Suspense - Light off - Strong feeling - Create the mood of hard-working

e Ref: Whiplash (2014)

3.5.3 Workshop

e Purpose - Meaning
The RHYTHM LAB II event is a musical playground for young people, especially students and
university clubs. The event aims to inspire a love for music, creating a platform for connection and
interaction among people. Beyond introducing and sharing fundamental knowledge about rhythm,
the event allows participants to experience engaging percussion instruments. RHYTHM LAB II will
also showcase dynamic and artistic performances from university clubs.

e Format: Workshop

o Target audience: Ages 18 - 25 are students, groups and clubs at universities in Ho Chi Minh
City.

e Expected Date: 07/11/2023.

e Location: Hall A - FPT University (Lot E2a-7, D1 Street, Long Thanh My, Thu Duc City).


https://www.imdb.com/title/tt2582802/

3.6 Risk Management Plan

e Event Experience Journey

Figure 14: Event Experience Journey Of Event

RISK MANAGEMENT

SOCIAL
Post at th .
1 osta } © ) Schedule posts in advance
wrong time High
) Image has Medium Check the 1@age carefully
problem before posting
Carefully check content and
Content has . . .
3 High spelling correction before
problem )
posting
Video has ) Check file video before
4 Medium )
problem posting
) Consider whether the sounds
Video has are copyrighted or not. If so
5 |copyrighted | Medium PYHE . ’
audio you must apply for or buy

audio copyrights




The post has Avoid and do not transmit
6 too m.any Medium ?ontent that ha%s a negative
negative impact on audiences and
comments businesses
PRODUCTION
1 [Poor weather | High |- Check for the weather forecast
) Cr'ew member Medium | Prepare medical drugs and have a
being unwell substitute plan
Accident ) .
3 Se:Cl enton Medium |- Prepare first aid plan
- Thoroughly check the equipment on
the checklist before transportation.
Faulty . .
4 : High |- Prepare backup equipment to
equipment i .
address any issues in case of
equipment failure.
- Always ensure a complete provision
of meals for everyone.
Food and - Ensure food is stored at a safe
5 . Low .
catering temperature and handled hygienically
throughout transportation and
storage.
Forget storage - Remind the person in
6 devices (SSD, Hich | Prepare a high-capacity memory charge of storage devices to
HDD, card & card, be proactive in storing check carefully before going
reader,...) to the filming location
People in the
fil
elnrcrz)l(i;etg;e d - Follow and ensure
. - Backup people in the crew so they |members do not overwork,
7 |problems High .
(health can be replaced right away eat and rest adequately
. - Prepare medicine
accidents,...)
during filming
. - Carefully check the source after
Losing . . .
. ) each set of filming, if any scene is - Backup on multiple
8 [recording Medium | . . .
missing, you must re-shoot memory devices
source . .
immediately




- Remind the person in
h t int out th
There is no - Print the script as quickly as chatge to p r1'n out the
9 ) Low ) prepared script before
script on set possible - .
arriving at the filming
location
- Scout locations before
The context .
10 ldoes not fit Medium | Can pre-shoot other sub-scenes shooting
) suitable for that context (If possible) |- Understand the scene and
the script
context clearly
EVENT
Weather risk )
e? erTISKs ) - Consider the date and check the - Prepare umbrellas,
1 |(Rain, High .
weather forecast raincoats
storm,...)
- Make a checklist and carefully
Broken check the equipment when'setting up
. - Check the equipment during . )
equipment . - Checking the equipment on
2 (speaker, mic Medium Irehearsal day the day of the program
i pht ) 7 - Make a checklist of devices that Y prog
- need to be backed up and backup
equipment supplier information
- Check the electrical system and
Electrical strictly manage flammable items
short before on-set.
3. . . | Medium (- Make a diagram of emergency exits
circuit/explosi . .
on and a fire prevention and fighting - Prepare evacuation plans
plan. and firefighting equipment
- Prepare fire protection equipment [ advance
- Check the event area's power outage
schedule
4 |P t High ) : . o
ower outage '8 - Provide backup lights while waiting
for the generator to start
- Invit ttendees to buy ticket . .
Attendance at dirne\:tle Tr(l)rs?tz endees 1o by Hekets . Invest heavily in online
5 |the program | Medium Y 3 ticket sales and early bird
- Arrange seating staff to fill open .
was too small . promotions
vacancies.




Attendees use

- Ask viewers to stop such behavior

- Clearly disseminate the
regulations to viewers in
advance

stimulants . - Arrange observation
or invite them out.
6 |(alcohol, Low . personnel to ensure safety
- Call school management if :
tobacco, other for viewers
necessary.
drugs,...) Yy - Prepare a phone number to
contact school security in
case of need.
People in the
organizers - Arrange other people in the - Plan collaborators to
who have Organizing Committee who also support
7 |problems Medium [understand the job of the person - Follow and ensure
(health, leaving or a collaborator to replace ~ |members do not overwork,
accident,...) that person's position eat and rest adequately
cannot come
- Follow and ensure
members do not overwork,
eat and rest adequately
- Prepare medicine, candy,
People in the . .. |and snacks for members
P . - Arrange 1-2 staff members (priority .
organizers during the program
) . collaborators) to take care of that .
fainted while . . . - Make sure people in the
8 High |person, to avoid everyone being .. . .
the program . . ; Organizing Committee (if
. worried/panic, affecting the
was taking , there are more collaborators,
rogram's progress. .
place Prog prog it would be good) know the
symptoms and first aid for
basic cases (low blood
sugar, low calcium, asthma,
stroke,...)
Event staft - Arrange other personnel to - Should recruit 1-2 extra
9 |leave without Low [compensate for that collaborators collaborators for unexpected
notice work cases like this.
- Post the specific location
Attendees ) and map on the fanpage so
- Have a hotline number so attendees P bag
could not find ) . attendees can see before
10 Low |can call and receive directions to the

their way to
the hall

hall"

arriving.
- Arrange 1-2 collaborators
to stand in the lobby/ground




floor to guide guests to the
hall.

Attendees do
not interact or

- Use post-it notes for the MC to

- Assignment collaborators

11 Low |["save" the guests, not letting the in the attendance area to
respond to .
guests feel embarrassed motivate the crowd
guests
- Liven up the program with
mini-games with small rewards - Have someone on duty at
- Have the MC remind the attendees |the entrances after the
Attendees left what exciting performances a.re ahead |program starts
12 midwa Low |- If attendees begin to show signs of |- Send someone to follow
Y leaving, you should use a mini-game |guests in case they go to the
to draw back-up prizes at the end of |bathroom to avoid them
the program based on the number of |[leaving
seats to retain guests.
- Have 1 staff member who
has a brief grasp of the
planned MC scenario for the
. MC positi
- Use one person from the organizers position .
. . . . - Make sure the MC arrives
13 [MC is late Medium [to replace you until the MC arrives .
.. . |at least 30 minutes before
- Open a small mini-game to buy time .
the show start time
- Arrange staff to pick up the
MC if the MC's house is far
from the venue
- Immediately find the Project
Manager to notify. If that person
holds an important position, the PM
The must ask the person holding a less - Charge the radio battery
. . important position to give up the fully and check carefully
walkie-talkie . . .
14 |. Medium |radio. before running the program
is out of . .
- In case the Project Manager's radio |- Have 1-2 backup
battery/broken

has problems, the Project Manager
must find the nearest person in the
Organizing Committee and do the

above

walkie-talkies




- Arrange personnel to reassure
attendees, avoid causing chaos or
guests leaving

- Send other personnel to find out the
reason for the power outage and find

- Survey the event venue in
advance. If the venue has a
backup generator, notify the
exact location in advance to
all crew members, including
collaborators.

15| Interrupt High a way to fix the problem as quickly as|- Find out about the power
possible outage schedule of the area
-The MC will reassure the where the event is held. If it
participants. Avoid making them coincides with the power
panic outage schedule, the event
date must be postponed
- Please note that attendees
keep their belongings
- Arrange personnel to assist guests in|carefully before the event
their search begins
- In case many guests lose their - Arrange personnel to
belongings/there is a pickpocket, observe and ensure security
Attendees lost identify and ask for permission from |in the hall
16 |their personal | Medium [the guests sitting around the deceased |- Survey the event venue in
belongings to let personnel check, and at the advance. If there is a camera
same time do not let anyone leave the |in the hall, ask for
hall, including collaborators. If you |permission from the venue
want to leave, you must leave. for management board in
pre-check advance to allow you to
review the camera if an
incident occurs.
- Send 1-2 people from the organizers
to talk privately with the attendees - Carefully check the items
and clarify the situation in the hall (seats, chair arms,
Attendees - If the item was not damaged by a  |chair cushions, etc.) and take
accidentally guest and is a damaged item, reassure [photos of damaged/about to
17 |damaged Medium [the guest and notify the venue be damaged areas.

items in the
hall

management.

- If the customer damages the item,
the customer can be asked to
compensate 50-70% of the item's
value

- Arrange personnel to pay
attention to attendees sitting
in seats with damaged/about
to be damaged items.




- Arrange 2-3 staff to take care of the
MC/Speaker

- Ask about the
MC/Speakers' health status
before the event starts

- If MC/Speaker have
pre-existing health

MC/Speaker - Let MC/talents plan to replace them
) ) . . . problems, arrange personnel
18 [fainted during | Medium |(people in the Organizing
. to support MC/Speaker at
the event Committee) )
any time.
- Arrange personnel to reassure .
. . - Plan for at least 1 person in
attendees to avoid causing chaos .. .
the Organizing Committee
to replace the MC/Speaker
position
MC/Speaker missed/fell off the stage-
Arrange 1-2 staff to check on the - Rehearse carefully with
MC/Speaker's situation MC and talents before
MC/Speaker - If the MC/Speaker is injured and running the program
19 |missed/fell off | Medium [cannot continue the program, arrange |- Plan for at least 1 person in
the stage a replacement MC/talent (person in  |the Organizing Committee
the organizers). to replace the MC/talent
- Arrange personnel to reassure position
attendees to avoid causing chaos
. - Make an appointment at
- Use back- fq 1
S back-up pe.r 9Hnances (simple least 40 minutes before the
performances, minigames)
The Speaker . performance
20 . Medium (- Done the performance (not .. .
arrived late . - Call to inquire/remind the
recommended, only do it when you
. . speaker before the
can't prolong it anymore)
performance
The musical . .
. - Use decorative musical instruments
Instruments . .
for on stage to give to the audience Brine extra musical
21 Low [- The speaker can flexibly force the 8

participants to
experience are
not enough

audience to clap to replace a musical
instrument.

instruments




- Immediately notify someone in
BTC to find a replacement as quickly
as possible

- Carefully check equipment
(led screens, lights, mics,
speakers, etc.) and take
photos of damaged/about to

People in the - In case you cannot find a be damaged items, find
organizers/col replacement (broken speakers, lights, |replacements if necessary
laborators etc.), immediately notify the school |and immediately notify
22 |damaged Medium [management to request a management. field before
equipment replacement. the program begins
and utensils in - Only after the event will we - Remind other members of
the hall consider compensation and money.  |the Organizing Committee
Do not discuss while the event is and collaborators to be
taking place to avoid affecting the careful with damaged items
event's progress. in case they cannot find
replacements.
- If you are part of the team and
discover it, you must quickly handle
it before the attendees discover it. If
you cannot handle it yourself, try to
stay calm and notify the nearest staff
for support. - Carefully check the venue
- If a guest is the one who discovers |right before the event,
and acts in a screaming or panic making sure there are no
situation, they must immediately creatures hiding.
There are .
france arrange for a staff member to calm |- Check the doors entering
] ..
8 that guest down, a staff member who |and exiting the hall. If the
creatures
. can handle that creature, and at the door cannot be closed or
appearing in . ) .
23 the hall Medium [same time send other staff members. [must be opened during the
The other is to stabilize everyone and |event, there should be
(cockroaches, .
rat not let chaos happen. personnel standing and
ats
’ - If a strange creature appears on observing.
snakes,...) g PP 8

stage, appoint a security guard and
guide the MC/talent to leave the stage
in case the MC/talent is afraid or the
creature is poisonous, the rest should
be handled as above.

- In case you cannot handle it
yourself (fear, poisonous
creatures,...), please immediately
notify someone in the Organizing

- Prepare insect spray.

- Arrange personnel to stand
around the hall to best
support the event.




Committee to assist with handling or
contact the school management if
necessary.
. - Turn off the MC mic, pretend it'sa |_ Rel.learse carefully before
The MC did ) running the program.
mic problem. .
not read ) - Remind the MC carefully
24 : Medium |- Arrange a well-dressed person to .
according to ; and continuously about
the script run on stage and pretend to adjust the reading according to the
P mic while reminding the MC. . 8 8
script.
- Carefully check the
equipment in the hall before
- Turn on all air conditioners that can |the event takes place
The hall air Stll'l operate at full capacity - If the air conditioner has
. . . - Find the school management board |broken down before,
25 |conditioner is | Medium . . .
to notify and ask for fan support immediately contact the
broken )
- Change seats for hot guests if school management board to
feasible request immediate repair. If
not in time, ask for
additional fans.
3.7 Estimated Budget
STT ITEM QUANTITY| UNIT PRICE COST NOTE
SOCIAL MEDIA
Social Media Ads
Each post in 5
1 |Social post 10 Post | 200.000 4| 2.000.000 a| ¢ POStIURSIN
days
2 |Short video 1 Post 500.000 4 500.000 ¢ (It runs in 10 days

VIDEO PRODUCTION (2 Shooting Days)

Personnel
| |Personnel in Shooting 10 Person | 100.000 4| 1.000.000 ¢
Days
Equipment
1 [Camera Pack 2 Day |1.500.000 4] 3.000.000 4
2 |Lighting Pack 2 Day |1.500.000 4| 3.000.000 d




Talent

1 |Main talent: The speaker 1 Day 500.000 4 500.000 4
Wardrobe

1 |The speaker 1 Person | 500.000 4 500.000 4
Location

1 |Studio 1 Day [2.000.000 ¢ 2.000.000 4
Post-Production

1 | Voice Over 1 Person | 500.000 4 500.000 4

2 |Music Copyright 1 Package | 500.000 4 500.000 4
Logistics

1 |Catering 2 Day |1.500.000 ¢ 3.000.000 4

p |Transportation of 2 Tumn | 1.000.000 4| 2.000.000 ¢

equipment
EVENT

Personnel

1 |Staff in event 10 Person 100.000 ¢ 1.000.000 4

2 |Photographer 3 Person 100.000 4 300.000 4

3 [Cameraman 2 Person | 200.000 4 400.000 4
Talent

1 |The speaker 1 Person | 1.000.000 4| 1.000.000 4
Event Production Material

1 |Decoration 1 Pack |5.000.000 ¢| 5.000.000 d

2 |Teabreak 1 Day |3.000.000 ¢ 3.000.000 4

3 |Backdrop 1 Piece |1.500.000 4| 1.500.000 4

4 [Standee 3 Piece 160.000 4 480.000 4
Equipment

1 |Sound equipment 2 Day |2.000.000 ¢ 4.000.000 4
Location

1 |Location 2 Day 10'000'002 20.000.000 4

Logistics




| | Transportation of 2 Turn | 500.000 4| 1.000.000 ¢
equipment
2 |Catering 2 Day |4.000.000 4| 8.000.000 ¢
Other
1 [Special fees 1 Pack 500.000 4 500.000 4
TOTAL 64.680.000 4
COST INCURRED (10%) 6.468.000 4

GRAND TOTAL 71.148.000 4

3.8 Methods of measurement

TACTICS MEASUREMENT

Social Posts

Video
Facebook Page Event Posts Meta Business Suite
Facebook Reels
Facebook Ads
Social Posts
TikTok Video TikTok Analytics Tool
TikTok Ads
Event Registration form Google Form Report
Workshop Event Report
Survey, Facebook Meta Business,
Positive Response Event Feedback Form, TikTok
Analytics Tool

IV. IMPLEMENTATIONS
4.1 Social Media
4.1.1 Social Media Calendar



Phase Air Task Form Platforms Result
24BEAT
1 18/09/2023 | Music School | Video Tiktok Social post
co gi?
Hoc tréng don
2 21/09/2023 | gian trong 30 | Video Tiktok Social post
gidy
24BEAT
Music School
3 22/09/2023 - Khoiddy | Photo Facebook Social post
dam mé am
nhac
Reel - Hoc
trong trong 30| Video Facebook Social post
4 24/9/2023 8 ‘A 8
glay
Caubaola gi [ Video Tiktok Social post
2 cich dé cd
5 27/09/2023 cacbéde “©| Video |  Tiktok Social post
Awareness Trung thu
rong rang - .
am nhac Photo Facebook Social post
6 29/09/2023 thing hoa
Trung thu tai . ) )
YABEAT Video Tiktok Social post
Rhythm ) ) .
7 02/10/2023 Challenge Video Tiktok Social post
Bo go tur 5
8 03/10/2023 | dong tac cua | Photo Facebook Social post
co thé
Fun fact Photo Facebook Social post
9 05/10/2023 Percussion
u
Rhythm Video Tiktok Social post
10 06/10/2023 Reel - Video Facebook Social post



https://www.tiktok.com/@24bms2020/video/7280152222845930759
https://www.tiktok.com/@24bms2020/video/7281247654300880135
https://www.facebook.com/reel/673840344710985
https://www.facebook.com/reel/673840344710985
https://www.tiktok.com/@24bms2020/video/7282360965574774024
https://www.tiktok.com/@24bms2020/video/7283470704895413511
https://www.facebook.com/photo/?fbid=336353072247325&set=a.178777588004875
https://www.tiktok.com/@24bms2020/video/7284202930717216018
https://www.tiktok.com/@24bms2020/video/7285374013835169032
https://www.facebook.com/100076179038744/posts/pfbid0gJ2NLvqXXLGL8HCgC1YG7iF4HDMF7joQQmBbnia6iLaKCxKHvwMzHGRGJiKTBDpGl/?mibextid=cr9u03
https://www.facebook.com/photo/?fbid=339379491944683&set=a.178777588004875
https://www.tiktok.com/@24bms2020/video/7286458421853932807
https://www.facebook.com/reel/1730969780682831

Rhythm

Challenge
11 08/10/2023 Drum Facts | Tiktok Tiktok Social post
Reel - D
12 09/10/2023 eeFactSrum Video Facebook Social post
13 1102023 | Hoetrong |l ok Social post
cung Conan 2014 POSt
G161 thiéu hoc
vién tai .
14 12/10/2023 VABEAT Photo Facebook Social post
Music School
Kiép nan hay ) . .
15 14/10/2023 quén Video Tiktok Social post
Rhythm ) . .
16 17/10/2023 Challenge 2 Video Tiktok Social post
Ly do Pai gin
b6 cung .
17 18/10/2023 VABEAT Photo Facebook Social post
Music School
Reel - Conan
) -
18 19/10/2023 tai 24BEAT Video Facebook Social post
Hoc trong can| _ . . .
19 [Engagement 20/10/2023 mét bao 1au? Video Tiktok Social post
Ngudi truyén
20 23/10/2023 | cam himg am | Photo Facebook Social post
nhac
Anh nha & . ) .
21 24/10/2023 du thé Video Tiktok Social post
Liéu rang sip
toi 24BEAT
22 25/10/202 Ph F k ial post
5/10/2023 & 06 gi diic oto aceboo Social pos

biét?



https://www.tiktok.com/@24bms2020/video/7287522514178280712
https://www.facebook.com/reel/254015627628585
https://www.tiktok.com/@24bms2020/video/7288743778582678802
https://www.facebook.com/photo?fbid=343308924885073&set=a.178777588004875
https://www.tiktok.com/@24bms2020/video/7289782936205937928
https://www.tiktok.com/@24bms2020/video/7290941234426826002
https://www.facebook.com/photo?fbid=347161854499780&set=a.178777588004875
https://www.facebook.com/reel/1268689113817265
https://www.tiktok.com/@24bms2020/video/7292088406459354376
https://facebook.com/photo?fbid=349994617549837&set=a.178777588004875
https://www.tiktok.com/@24bms2020/video/7293499338859367682
https://www.facebook.com/100076179038744/posts/pfbid02o6GioLXmWEuEyjr1co1THNjrriCi6tkNB6xqFwmzyi2Z88No9X7fycjBPwLA2ozol/?mibextid=cr9u03

Promotional

video - GO Video Facebook Social post
23 27/10/2023 |Nhip Bam Mé
cat S;i "1 | Video | Tiktok Social post
Poster
Worksh
24 29/10/2023 Rh;trh; E‘Zb Photo | Facebook Social post
I
Gi6i thiéu
dién gia Photo Facebook Social post
khach moi
25 31/10/2023
Hoc choi
Reggae trong [ Video Tiktok Social post
30s
Tham gia
kshop -
26 02/11/2023 NV}Z;TI cju?;ién Photo | Facebook Social post
tay
Cac CLB )
Khich moi Photo Facebook Social post
27 03/11/2023 : :
Tiép theo thay
Khanh sé lam | Video Tiktok Social post
gi day?
Luu ¥ khi di )
28 04/11/2023 \j/l(l)r)l;sh;p ! Photo Facebook Social post
Huéng dan
duong di dén
29 06/11/2023 workshop Photo Facebook Social post
Rhythm Lab
I
Hinh anh
30 | Amplify | 09/11/2023 A photo | Facebook Social post

recap



https://fb.watch/n-K1QLMv-Y/
https://www.tiktok.com/@24bms2020/video/7294665779360976129
https://www.facebook.com/photo?fbid=353338420548790&set=a.178777588004875
https://www.facebook.com/photo/?fbid=354389957110303&set=a.178777588004875
https://www.tiktok.com/@24bms2020/video/7296102923002498305
https://www.facebook.com/photo/?fbid=355424483673517&set=a.178777588004875
https://www.facebook.com/24beatmusicschool/posts/355989170283715?ref=embed_post
https://www.tiktok.com/@24bms2020/video/7297222236916829442
https://www.facebook.com/photo/?fbid=356483836900915&set=a.178777588004875
https://www.facebook.com/photo/?fbid=356483836900915&set=a.178777588004875
https://www.facebook.com/24beatmusicschool/posts/pfbid02cSVLrRnEVsGhEAEz15MK2JUQ8RtJVvRGaCrbFMePiFAJdMDAb5nzoaByzFCCyCxKl

workshop
31 11/11/2023 | YVideoreeap |0 | Facebook Social post
workshop £00C1aL post
Panh trd
32 12/11/2023 b;; ;ﬁ:;g Video |  Tiktok Social post
Reel - Ban la
nguoi thich ) .
17/11/202 . F k 1 post
33 7/11/2023 danh tréng Video aceboo Social pos
kiéu nao?
Breaking
34 21/11/2023 | News-Hoe | by to | Facebook Social post
trbng gitp 20014 POt
giam can
Reel - Hoc
35 22/11/2023 tréng trong | Video | Facebook Social post
bao lau?
Reel - Anh
36 27/11/2023 nha ¢ dau Video Facebook Social post
thé?
H t A r
37 28/11/2023 kﬁ‘; Eﬁgﬁ; Photo | Facebook Social post
Meo vé cau ) . .
38 29/11/2023 Fills Video Tiktok Social post
4.2 Promotional Video
4.2.1 Script
L. . . Mood &
Scene | Description | Place Action Voice-off
Tone
1 Intro video "Pam |- Theo ban Pam mé

mé 1a gi?"

1a gi?



https://www.facebook.com/24beatmusicschool/videos/636681988663322
https://www.tiktok.com/@24bms2020/video/7300561733012163842
https://www.facebook.com/reel/996391848136350
https://www.facebook.com/photo?fbid=365501369332495&set=a.178777588004875
https://www.facebook.com/reel/663507625912626
https://www.facebook.com/reel/708155877917563
https://www.facebook.com/photo/?fbid=369091215640177&set=a.178777588004875
https://www.tiktok.com/@24bms2020/video/7306962083986394369

(pop-up text "Pam

mé la gi?")
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24BEAT Music
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] Y y‘ g , A qg In a cheerful
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) Practice R . tone, the
cultivate and teacher. hoc am nhac, ma )
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. : A A happy
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mot cach chan
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) ) . o In a dark tone,
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.. R .. .. |bewildered,
and Master then continuing mé chua bao gio 1a .
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The teacher and
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. . Practice  |(Place a hand on In a brighter
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. room - Dai's shoulder, Dai tone, Dai gains
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room teacher, and motivation.
encouragement ..
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Dai gets motivated .
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- Va do, chinh la
hanh trinh dé Pai
0 nhip dén dam
meé cia minh. Con
ban thi sao?

- Key visual of
workshop
(Background: Dai
sitting with a drum
set.)

Unveiling the

10
workshop

4.2.2 Storyboard

W& =- Lr%

Shot size: MS Shot size: Knee-level Shot size: Over-shoulder ize:
Scene: Dai play drum alone in the black room Scene: Dai come to 24BEAT Music School. Scene: Dai look at 24BEAT Music School. Scene: Dai wants to achieve his dream and
(representing his mind). will begin at this school.

Shot size: MS Shot size: MS Shot size: MS Shot size: MS
Scene: Dai open the door, walk into school. Scene: Dai meet the teacher and Scene: The teacher teach Dai to play drum. Scene: Dai play drum with friends.

begin to study.

b’

@

Shot size: MS Shot size: MS Shot size: Close-up Shot size: MS
Scene: Dai continues practice in the room Scene: Dai gets a little tired and comes back Scene: Dai loses motivation and wants to Scene: The teacher comes to encouraged Dai.
when all of his friend has already come home. to playing alone in the black room. give up,

19(* oy

Shot size: MS Shot size: MS Shot size: MS Shot size: MS
Scene: Dai tries to play drum again. Scene: Dai recalls his journey. Scene: Dai play drum with band. Scene: Dai has and will fulfill his passion for

music in the future.



Figure 15: Storyboard of Promotional Clip

4.2.3 Moodboard

Figure 16: Moodboard of Promotional Clip



4.2.4 Production Timeline

WEEK 1
Mon (2/10) |Tue (3/10) |Wed (4/10) [Thu(510) |[Fri(6/10) [Sat(7/10) |Sun(8/10)
Developement
WEEK 2
Mon (9/10) |Tue (10/10) |Wed (11/10) |Thu (12/10) [Fri(1310) |Sat(14/10) |Sun (15/10)
Pre-Production On-set
WEEK 3
Mon (16/10) |Tue (17/10) |Wed (18/10) |Thu (19/10) |Fri(20/10) |Sat(21/10) |Sun (22/10)
Voice over
recording Post-Production Sound Design
WEEK 4
Mon (23/10) |Tue (24/10) |Wed (25/10) |Thu (26/10) |Fri(2710)
Color-grading and Effect Master File On-air

Figure 17: Production Timeline for Promotional Clip

4.2.5 Actual Cost

NIT
CATEGORY UNIT |PERSON| QUANTITY (IZJOST TOTAL NOTE
PERSONEL
1  [Teacher Day 1 1 0d 0d
2 [Male student Day 1 1 0d 0d
3 |[Student's friends Day 2 1 0d 0d
4 [Band Day 3 1 0d 0d
EQUIPMENT
1 |Lighting package Day 11600.000 4] 600.000 4
5 [Sony A6500 Equip 1 0d 0d
6 |Lens 18-105 4 Equip 1 0d 0d
7 |Lens Samyang 12 2| Equip 1 0d 0d
8 |Zhiyun Weebill S Equip 1 0d 0d
PROPS
1 |Hanger Piece 11 20.000 ¢ 20.000 4
2 [Black carpet Piece 11192.000 4] 192.000 4




4.3 Workshop
4.3.1 Event Information
Event name:

Figure 18: Budget for Promotional Clip

WORKSHOP
"RHYTHM LAB II"

3 |White background Piece 11 117.000 4| 117.000 4
LOGISTICS
1 |Catering Day 9 11593.000 4] 593.000 4
2 |Transportation Day 11285.000 4| 285.000 4
3 [Stationery Project 1| 20.000 ¢ 20.000 4
4 |Water Box 11155.000 4] 155.000 4
6 |[Coke Can 6[ 10.000 4 60.000 d
OTHERS
1 |Offerings Costs Project 1] 185.000 4] 185.000 4
) ) (include
TONG CONG VAT)
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Figure 19: Event Official Poster
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Typography

Ilhgl:hm

Laob'®

Color palette

Figure 20: Typography & Color palette of Key visual.

4.3.3 Event Agenda
No. Time Duration Details
(minutes)

1 13:30 - 14:00 30 Check-in

2 14:00 - 14:45 45 Speaker share music knowledge and mini-game

3 14:45 - 16:15 90 Experience with percussion instruments (Drum Circle)

Performances
4 16:15-16:30 15 Check-out

Figure 21 : Event Agenda



4.3.5 Event Promotion
Online (Facebook):
Media Partnership:

_.  FBK - Fpt Beat King Club
G

Sunburst

HTTT]
[WORESHOF] RHVTHM LAE Il

[HTTT]

Next Uni, Sunburst hen tat ca cac ban ... Xer

07?‘:?:323 4 07.11.2023

HOITRUGNG'A}DAI HOC-FPT, ‘ HOATRUCRIC S DAL HOC R

Figure 30: Media partnership from Sunburst and FBK - FPT Beat King Club

STT Name Document Image Link post HTTT Note
1 F# Live Music Club Content Link CLB dang story 24h
https /iwww. facebook.com/photo
2 FBK - Fpt Beat King Club Content ink Hbid=728462265974835&sst=a
552238283597235
https:/fwww facebook com/photo
3 Sunburst Content Link 2Mbid=813985867402349&set=a
465581782242761

Figure 22: Checklist of Media Partnership



4.3.6 Actual Cost

STT Category Unit | Quantity Price Total Note
DEVICE
1| Walkie-talkies, headset Set 20 30.000 @ 600.000 @
PUBLICATIONS
1|Backdrop Piece 1 1.350.000 & 1.350.000 &
2[Standee Piece 2 160.000 d 320.000 d
3 ggdanizmg commitiee | b oject 1 216200d|  216.200d
4|Lanyard Wire 120 23.000 ¢ 2.760.000 &
5|Keychain Wire 100 16.000 d 1.600.000 d&
6|Hashtag Piece 1 70.000 d 70.000 d
7|Cup Piece 2 250.000 & 500.000 d
8| Voucher Plate 450 5.500d 2.475.000 &
LOGISTICS
1|Catering Day 1 2.018.000 ¢ 2.018.000 @
2|Transportation Day 1 900.000 d 900.000 d
ITEMS
1|Emergency supplies Project 1 52.000 d 52.000d
2|[Stationery Project 1 255.650d 255.650d
3|Print documents Project 1 219.000 d 219.000 d
4[Red carpet Plate 1 350.000 & 350.000 d
5|Flower bouquet Project 2 100.000 d 200.000 d
OTHER COSTS

1|Special fees Project 1 136.000 d 136.000 d

TOTAL 14.021.850 d

(VAT

GRAND TOTAL 14.021.850 d included)

Figure 23: Budget Breakdown of Event



4.3.7 Event’s Implementation Plan

Wi w2 W3 W4 W5 W6 W7 W8 wo wio Wi1

Task (11/09 - 17/09) ‘(13/09724/09) (zs/omm/m)‘(oznmns/m) (09/10 - 15/10) | (16/10 - 22/10) ‘(23/10719/103 (30/1075/11)|(6/11712/11) (13/11 - 19/11) | (20/11 - 26/11)

Scount event

Master plan

Prepare a estimated cost
Make a checklist event
Planning Confirm concept and design
Contact personnel

Contact potential partners
for sponsorship and
‘Communication support

‘Complete Master plan

Media before the event
Prepare material in event
Publication design
Pre-Event Send invitations

Send proposals to sponsors
Set-up event

Rehearsal

One-site
Event
Clean up

Evaluation

Post-Event Media after the event

Writing a report

Figure 24: Event Implementation Plan

V. EVALUATION

The communication campaign to raise brand awareness for 24BEAT Music School was executed
from September 1st, 2023 to December 1st, 2023 on two main platforms: Facebook and TikTok.
On Facebook, 29 posts were published on the 24BEAT Music School Fanpage with the total
reach more than 670.000. The promotional video “Gd Nhip Dam M¢é” has had 8.200 reaches with
4,100 views and 985 engagements (according to Meta Business Suite). On the other hand, with
TikTok, after 3 months develop a completely new TikTok channel, 24BEAT Music School’s
TikTok has 3.884 followers and 20.800 likes. This is a number that far exceeds expectations for
the team and 24BEAT Music School.

The workshop “Rhythm Lab IT”” has had a total of 116 people registered and participated. We also
received over 97% positive feedback, with the majority of participants enjoying the “Instrument
Experience” section of the workshop the most.

Most of the KPIs set for the campaign were achieved after 3 months. The campaign also brought
promising results to the social media platforms of 24BEAT Music School compared to the initial
stage to continue to grow further in the future.



Objective Planned Actual % Deliver
ONLINE Total number of | 10.000 14.371 143.71%
followers
Total number of | 20.000 45.216 226,8%
engagements
Total number of | 1.150.000 1.299.260 112,98%
reach
OFFLINE Participant event | 100 106 106%
Rating of 90% 97% 107,78%
positive
feedback

V. CONCLUSIONS

5.1 Key highlights

The communication of 24BEAT Music School in the campaign were highly effective thanks to their
strong reach through music knowledge content that was friendly and interesting, thereby creating
attraction and interaction with the target audience. In addition, the offline activity of the workshop
provided music knowledge and instrument experiences that created excitement and inspiration for
music as well as community value to the target audience.

5.2 Recommendations

Music is a popular topic for social media communication, and short music videos are constantly
being updated. However, for a music school that specializes in drums, it is important to develop
content strategies on social media that are unified and connected. This will help to highlight the
school's strengths, retains brand positioning and make it easier to reach target customers. It will also
help to attract more potential customers to the school.

5.3 Limitations

While the campaign has seen some success in reaching target audience through social media
platforms, it still has limitations in creating content that highlights the school's strengths, which is
about drums. In addition, to be able to convey more community values to target audiences also takes
a lot of time to plan and clearly define the tactics to be implemented.

5.4 Lesson learnt

In order for a campaign to be effective, it is necessary to carefully analyze the target audience to
build a reasonable communication strategy and convey the core values of the music school. In
addition, it is necessary to have a detailed plan to ensure that the campaign achieves the maximum
possible effectiveness and avoids the necessary risks.
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APPENDIX
A. Target Audience Truth
A.1 Many people want to learn a musical instrument as their highest choice
e According to the Survey, 49.8% of people intend to play any type of musical instrument.
Sao
Ban da tirng/ dang/ cé y dinh hodc hoc dé cé thé choi mét loai nhac cu bat ky nao 10
d6 khéng? chep

321 cautra lai

® Co
® Cothé
@ Knhéng

A.2: The cost of choosing a music school with an average price of 3 - 5 million is the highest
option

From the Survey, 57.3% of people choose music lessons that cost between 3.000.000 - 5.000.000
VND.
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B. Quantity research report
B.1: Demographic and personal information
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B.2: Evaluate students' experiences with 24BEAT Music School
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B.3 Awareness of other music schools
Ban biét dén cac truong nhac dudi day: |_[:| Sao chép

270 cau tra 1oi

Wit Thirong Music School 170 (63%)

SEAMI - MUSIC IN TOWN 136 (90.4%)

Song May Music

24BEAT Music School 150 (55.6%)

0 50 100 150 200

Chi phi trung binh cho mét khéa hoc cla trudng nhac bén duéi phi hop véi kha nang Sao
chi tra ctia ban than / gia dinh: (W
1 Rat khéng phl hop

2 Khéng phu hop

3 Binh thutong

4 Phu hop

5 Rat phu hop

(Chi phi trung binh 1 khéa hoc 3 thang tai TP HCM & 3.000.000 VND)

chép

BT EE:2 W3 EEs EEs
100

VIt Thurong Muslc School SEAMI - MUSIC IN TOWN Song May Muslc Z4BEAT Muslc School



Danh gia chat lugng giang day clia cac truong nhac dudi day: ID) sacchep
1 Khéng tot

2 Chua tét

3 Binh thudng

4 Tot

5 Rat t6t

BN EEZ w3 Em4 EES
100

Viét Thuong Music School SEAMI - MUSIC IN TOWMN Song May Music 2ABEAT Music School

B.4 Factors for choosing a music school

Sao
Ban wuu tién chon trudng nhac cé mirc hoc phi nhu thé nao cho 1 khoa hoc (12 |_|:|

bugi)? chép
321 cdu tra lai

@ Duwoi 3.000.000 VND
@ Tir 3.000.000 - 5.000.000 WVNE
@ Tir 5.000.000 - 7.000.000 WNB
@ Trén 7.000.000 VND




Ban uu tién lua chon trugng nhac co: |_|:| Sao chép
1. Hoan toan khéng dong y

2. Khéng dong y

3. Binh thudng

4. Déng y

5. Hoan toan déng y

1T EN: BN s B
100
50
[] - -
Glao trinh chat lrong Co sér vat chat hién dal Khang glan hoc thoal mal Lich hoc linh ddng Cac ho
Ban uu tién lua chon trudng nhac cé: |_|:| Sao chep

1. Hoan toan khéng déng y
2. Khéng dong y

3. Binh thudng

4. Déng y

5. Hoan toan déng y

- hoat déng san chol da Chureng trinh wu dal tét Da dang khoa hoc Glang vién vul v&, nhiét tinh Bla diém gén nhi
dang



B.5: Media Habits

i |_|:| Sao chep
Thai gian ban sir dung phuong tién truyén théng moi ngay:
B ithon 1téng M 1-2téng O 2-3téng M 3-4téng I Nhigu hon 4 tiéng
150
100
v
3-4 tiéng: 39
50
0
Radlo Bdo v Intemnet
|_|:| Sao chep

Théi gian ban sir mang xa hdi méi ngay:

B itnhon1tiéng DM 1-2tiéng BB 2-3téng M 3-4tiéng I Nhiéu hon 4 tiéng
150

100

50

Facebook Instagram TIkTok Twiliter (X)



|_[:| Sao chép

Théi gian ban sir mang xa hdi mai ngay:

W 2-31éng WM 3-4téng M Nnléu hon 4 tiéng

Instagram TikTok Twitter (X} Zalo Youtube

|_[:| Sao chép

N@i dung ban thuédng xem trén mang xa haoi
1. Rat khéng thudng xuyén

2. Khéng thudng xuyén

3. Binh thuéng

4. Thudng xuyén

5. Rat thudng xuyén

N EN: e ENs4 EES
100

30

Thé thao Giao duc Giai tri Thi trang T



|_[:| Sao chép

N@i dung ban thudng xem trén mang xa hi
1. Rat khéng thuong xuyén

2. Khéng thudng xuyén

3. Binh thuéng

4. Thudng xuyén

5. Rat thudng xuyén

N2 Pw: BN+ EES

Thé thao Giao duc Gidi tr Théi trang Thi s

|D Sao chep

Hinh thirc dang tai trén mang x3a hgi ban cam thay yéu thich:

1. Hoan toan khéng yéu thich
2. Khéng yéu thich

3. Binh thudng

4. Yéu thich

5. Hoan toan yéu thich

N1 EN: e EN: s

100

75

50

25

Video Hinh anh Chir viét Podcast



|_[:| Sao chép

Ban quan tam dén trai nghiém tai:

1. Hodn toan khéng quan tdm
2. Khéng quan tam

3. Binh thudng

4. Quan tdm

5. Hoan toan quan tdm

Il B2 P s s

100

75

50

25

Cudc thl &m nhac chuyén/  Cudc thl am nhac chuyén/  Budl bléu dién chuyén/ ban  Budl bléu di&n chuyén/ ban  Cdc s

ban chuyén (offline) ban chuyén (online) chuyén (offline) chuyén (online) khac co
nhac nt
|_|:| Sao chép

Ban quan tam d&n trai nghiém tai:

1. Hoan toan khéng quan tdm
2. Khéng quan tdm

3. Binh thuéng

4. Quan tdm

5. Hoan toan quan tdm

| am nhac chuyen/  Budl bléu di¥n chuyén/ ban  Budl biéu dién chuyen/ ban  Cdc sw kien/ hoat dong Cac sy klén/ hoat dong
chuyén (online) chuyén (offline) chuyén (online) khac co llén quan dén am  khac co llén quan dén am
nhac nél chung (ofiline) nhac nél chung (online)



B.6 Media Channels Research

Ban biét dén 24BEAT Music School théng qua dau?

24 cau tra lai

@® Ban be
@ Noudi than
@ Mang xi héi
B.7 Brand Awareness
Ban d& nghe / biét dén “24BEAT Music School” hay chua?
321 cautra lai
@ Diting

@ Chura tieng




Ban biét dén cac trudng nhac dudi day: |[_:| Sao chép

270 cAutrd I&i

Viét Thireng Music School 170 (53%)

SEAMI - MUSIC IN TOWN 136 (50.4%)

Song May Music 125 (46,3%)

24BEAT Music School 130 (55.6%)

0 50 100 130 200

B.8 Brand Performance

3

Ban cho rdng 24BEAT Music School cd: 1. Hoan toan khéng diétng v 2. Khing déng ¢ 3. Binh thurdmg 4. DBng ¥ 5. Hodn toén dbng v
30

Addadd

Khing gian hes thoai mai M owdng re frung, ndng  Gising vién vui ve, nhiélt tinh Edian dictrmy thusdin fign Girlr irinh chifl hromg Wi minh sach s
dang

)
=

=

o L

Thich hep & gidi tri o a0 wil chal i Bl dong khoa hoo Chuang trink we dii 1t Hoo phi phu hep Thiri gian hoe linh d6ng G bt S9ng, dn chei da
dang



Ban da tung
hoc nhac tai

treong nao Lic trwoc thi

trudc khi
dén voi
24BEAT
khong? Va
So véi
nhirng
trewong khac

thi ban thiay hd tro cho hoc
hoc phi bén sinh, sinh vién
24BEAT nhuw tui minh.
nhw thé

nao?

B.9 Brand Imagery

Ban mo ta Theo minh nghi

thwong hi¢u
nhw thé nao
voi nhirng tir
sau day: thwe

té, trung thuwe,

tdo bao, cap
nhit xu
hwéng, dang
tin cay, thanh
cong, thuwong
lwu, huéng
ngoai?

minh c¢6 hoc
tai Viét
Thuwong
Music, va
minh thiy bén
24BEAT co
nhirng khoan

la dang tin cay va

thanh cong, béi

vi day thiét su la

1 noi ma tui tim Trung
kiém bay lau nay, thwc, ding
dugc hoc chung
moi treong voi
nhirng nguwoi gioi
va thiy ciing gi6i

nén day sé la

dong luc dé phat
trién ctia minh.

Minh khong
¢6 hoc troong

trudce khi qua

nhung minh
thay hoc phi
bén day rit 1
tot, kém theo
dé thi chat

lwong rat xin.

Minh tirng hoc
trong tai Woody
Music, bén diy thay
ciing 1a 1 nguwoi choi
trong co tiéng trong
nghé. Nhung ma vi
hoc phi kha cao véi
xa nha nén minh

. quyét dinh chon hoc
tai 24BEAT. Bén
day kha gan nha
minh, hoc phi di doi
v6i chét lwong, qua
la ung luon.

Dang tin cay,
béi vi day la

noi nguwoi quen

minh giéi
thiéu, anh
ciingla 1
nguwoi minh
ngudéng mo.

24BEAT la
noi diu tién
minh dén
hoc, nhung
theo minh
thay hoc phi
kha 1a tot,
minh la sinh
vién nhung
van c6 thé
chi tra cho
mirc hoc phi
nay, kem
theo d6 co
nhirng vu
dai rat tot
cho hoc sinh
, sinh vién
tui minh
nira.

Pang tin cay,
thanh cong -
Béi vi profile
cia cac anh
trong day qua
xin rdi, hoan
toan tin twéng

Minh cé
hoc ¢
nhiéu noi,
nhung ma
c6 vé day
la noi
minh thiy
phu hop
nhit, tir
chi phi
dén chit

lwgng.

Pang tin
cay dé cé
thé giri dam
meé cia
minh



Vui, thodi mdi, | Thén thién, | Théan thién, | Than Chuyén
thoa niem dam | thoai mai, thoai mai, thien, nghiep, than
mé Logic logic chuyén | thién, tinh cam
nghiép,
ky luat
B.10 Brand Judgements
Puwoe giam Cé voucher Dwge vu dai | Chi phi Co so vat chat
50% hoc phi giam gia ve chi phi heop Iy tot
théng qua
worlkshop
bap ing Pap tmg vé  Phong tap xin Giang vién vui C6 dau tw
nhu ciu vé co sé vat chat vé, hoa dong, vé co sé
co' 6’ vat phong tap chit vat chét
chit ciing luwgng
nhu gido
trinh giang
day
Minh cam thay | Gido vién ho | Minh dwge | Gido Luén luén
luén dwge ho trg vo cing srhotrotir | vien ho | dwoc ho tro ke
trg tan tinh tir | nhiét tinh gifo vién, tir | tro moi | ca khi minh
gidao vién ban bé hoc hic, khi | khong c6 mat
chung khéa | minh can | trén lop
voi minh
B.11 Brand Feelings
Vui vé, Vui, thodi Cam thdy Cam gidc thoai Cam thay

than thién mai, théa

duoc la

niem dam mé chinh minh

mai nhu la nha tha vi



B.12 Brand Reasonance

Ban cé san long gidi thiéu 24BEAT Music School dén véi ngudi khac:

24 cau tra lai

15

10

1(42%
0 (?%) (4,2%)

14 (58,3%)

7 (29,2%)

2 (8,3%)

1 2 3 4 5
C. Qualitative research report
C.1 Questionnaires
Section #1 Section #2
Overall Information Viewpoint about brand performance and
brand judgement

QI: What is your name? How old are you?
Where do you currently live?

Q2: How did you come to know about
24BEAT Music School?

03: Have you studied at other music schools
besides 24BEAT Music School?

(Q4: Why did you choose to study at 24BMS?
What factors led to this decision?

05: What are your wishes when coming to
24BMS?

Q6: Which course are you currently studying
at 24BMS?

Q7: How long have you been studying this
course?

08: How do you feel about 24BMS's Tuition?
(Is it too high or too low?)

09: Do you feel that teachers at 24BMS have
in-depth knowledge and the ability to
communicate? What is the teaching method
like?




Q10: How do you feel about the study
program at 24BMS? Is it diverse and rich or is
there anything special?

Q11: How do you feel about the learning
environment at 24BMS? Is it comfortable and
friendly?

Q12: How do you feel about the facilities at
24BMS?

Q13: How do you feel about your
performance and progress after some time
studying here?

Q14: Did you study music at any school
before coming to 24BMS? And compared to
other schools, how do you feel about
24BMS's tuition?

Q15: What needs do you feel 24BEAT can
meet when you come to experience it?

Section #4
Viewpoint about brand resonance

Section #3
Viewpoint about brand image and feeling

Q16: Can you describe 24BMS using 3 Q19: Do you have any suggestions for

adjectives? 24BEAT Music School to improve?
Q17: Do you feel supported during your 020: Would you recommend 24BMS to
studies? anyone?
Q18: How would you describe your brand
with the following words: real, honest, bold,
up-to-date, trustworthy, successful, upscale,
extroverted?
D. Social Media
D.1 Social Media Content Calendar
SEPTEMBER
CHANNEL
MON TUE WED THU FRI SAT SUN
Hoat dong (REEL)
FACEBOOK clia 24BEAT Hoc tréng
Music don gian




School trong 30s
24BEAT Hoc tréng
Musi C -
TIKTOK usie don gian Cau bio
School c6 la gi?
. trong 30s
gi?

Trung thu

FACEBOOK ron rang,

am nhac

thang hoa

Trung thu

o tai
TIKTOK Céc cich 24BEAT
de c6 bod )
Music
School
OCTOBER
CHANNEL

MON TUE WED THU FRI SAT SUN

. REEL
B§ £6 co Binh T(hﬁ: the’ufh
FACEBOOK T nghia vé
the Drummer Rhythm
Challenge
Th thach Percussion Drummer
TIKTOK Rhythm Rhythm Fact
Challenge

Gi61 thidu

(REEL) hoc vién
FACEBOOK | Drummer :
Fact Truong
Bao bai
TIKTOK Hoc trong

cung




Conan

Qua khr | Tham tir
cua tai
hoc vién | 24BEAT
Truong Music
Béo Pai | School

FACEBOOK

Rhythm

TIKTOK Challenge

2
Hinh tron

- hinh
vuong -

Nguoi
truyén
cam hung
am nhac

FACEBOOK

hinh tam
tac - hinh
nhu
24BEAT
Music
School
sap ¢
workshop

Promotion
Clip - Go
nhip dam

mé

Poster -

Workshop

Rhythm
Lab II

TIKTOK




NOVEMBER

FACEBOOK

Hudng
dan
duong di
dén
workshop
Rhythm
Lab 1T

Hinh anh
recap sau
workshop

Video
recap
workshop

CHANNEL
MON TUE WED THU FRI SAT SUN
x Céc
Didn eis Th .
el I Bl G LRI
FACEBOOK h WOPSIOP 71 b di
Nguyen Nhan qua khach | worksho
Nhit Khanh lién tay © P
moi
Tiép
theo
thay
TIKTOK
0 Khanh
s€ lam
gi day?

TIKTOK

FACEBOOK

(REEL

Nhiing
kiéu
nguoi
danh

Panh trong
bang "cho6i"




NOVEMBER
CHANNEL
MON TUE WED THU FRI SAT SUN
tréng
TIKTOK
(REEL)
Breaking Hoc
:H 5
FACEBOOK news: oc | trong
trong gitp | mat thoi
gidm can | gian bao
lau?
TIKTOK
REEL .
( ) Hoc trong
Anh nha A
FACEBOOK | |, .. co kho hay
o dau Khone?
thé? &
TIKTOK Meo ve
cau Fills
D.2 Facebook’s Report
Poi tuong () B Xem béo cao déi tugng
@ Luct thich Trang Facebook @ €) 56 ngudi theo déi trén Facebook @

1.463 10.352

Lugt thich méi trén Trang Facebook @

589 1 1




On Air Reach React | Comment Share

No Post Format

tai Mini

2023 Photo 12/9/2023 4.000 377 34 13

2 SR Video 16/9/2023 2.200 143 14 17

Ll Photo | 22/9/2023 943 46

tréng
4 don gian Reel 24/09/2023 317.500 4.000 65 124

5 rang, am Photo 29/9/2023 875



https://www.facebook.com/100076179038744/posts/pfbid02zfuwcWWd8xVMb6GQQwLJAnAZumjeo8hiyDoZkTU5q4re8aDLoqvAAcuurCGyvVnKl/?mibextid=cr9u03
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https://www.facebook.com/reel/1268689113817265
https://facebook.com/photo?fbid=349994617549837&set=a.178777588004875
https://facebook.com/photo?fbid=349994617549837&set=a.178777588004875
https://facebook.com/photo?fbid=349994617549837&set=a.178777588004875
https://facebook.com/photo?fbid=349994617549837&set=a.178777588004875
https://facebook.com/photo?fbid=349994617549837&set=a.178777588004875
https://facebook.com/photo?fbid=349994617549837&set=a.178777588004875
https://facebook.com/photo?fbid=349994617549837&set=a.178777588004875
https://facebook.com/photo?fbid=349994617549837&set=a.178777588004875

14

Photo

25/10/2023

813

27

15

Video

27/10/2023

8.200

717

200

68

16

Photo

29/10/2023

3.000

68

10

17

Photo

31/10/2023

920

52

18

Hinh anh

2/11/2023

642

22

19

Photo

3/11/2023

806

28

20

Photo

4/11/2023

333

16



https://www.facebook.com/100076179038744/posts/pfbid02o6GioLXmWEuEyjr1co1THNjrriCi6tkNB6xqFwmzyi2Z88No9X7fycjBPwLA2ozol/?mibextid=cr9u03
https://www.facebook.com/100076179038744/posts/pfbid02o6GioLXmWEuEyjr1co1THNjrriCi6tkNB6xqFwmzyi2Z88No9X7fycjBPwLA2ozol/?mibextid=cr9u03
https://www.facebook.com/100076179038744/posts/pfbid02o6GioLXmWEuEyjr1co1THNjrriCi6tkNB6xqFwmzyi2Z88No9X7fycjBPwLA2ozol/?mibextid=cr9u03
https://www.facebook.com/100076179038744/posts/pfbid02o6GioLXmWEuEyjr1co1THNjrriCi6tkNB6xqFwmzyi2Z88No9X7fycjBPwLA2ozol/?mibextid=cr9u03
https://www.facebook.com/100076179038744/posts/pfbid02o6GioLXmWEuEyjr1co1THNjrriCi6tkNB6xqFwmzyi2Z88No9X7fycjBPwLA2ozol/?mibextid=cr9u03
https://www.facebook.com/100076179038744/posts/pfbid02o6GioLXmWEuEyjr1co1THNjrriCi6tkNB6xqFwmzyi2Z88No9X7fycjBPwLA2ozol/?mibextid=cr9u03
https://www.facebook.com/100076179038744/posts/pfbid02o6GioLXmWEuEyjr1co1THNjrriCi6tkNB6xqFwmzyi2Z88No9X7fycjBPwLA2ozol/?mibextid=cr9u03
https://www.facebook.com/100076179038744/posts/pfbid02o6GioLXmWEuEyjr1co1THNjrriCi6tkNB6xqFwmzyi2Z88No9X7fycjBPwLA2ozol/?mibextid=cr9u03
https://www.facebook.com/100076179038744/posts/pfbid02o6GioLXmWEuEyjr1co1THNjrriCi6tkNB6xqFwmzyi2Z88No9X7fycjBPwLA2ozol/?mibextid=cr9u03
https://www.facebook.com/100076179038744/posts/pfbid02o6GioLXmWEuEyjr1co1THNjrriCi6tkNB6xqFwmzyi2Z88No9X7fycjBPwLA2ozol/?mibextid=cr9u03
https://fb.watch/n-K1QLMv-Y/
https://fb.watch/n-K1QLMv-Y/
https://fb.watch/n-K1QLMv-Y/
https://fb.watch/n-K1QLMv-Y/
https://fb.watch/n-K1QLMv-Y/
https://www.facebook.com/photo?fbid=353338420548790&set=a.178777588004875
https://www.facebook.com/photo?fbid=353338420548790&set=a.178777588004875
https://www.facebook.com/photo?fbid=353338420548790&set=a.178777588004875
https://www.facebook.com/photo?fbid=353338420548790&set=a.178777588004875
https://www.facebook.com/photo?fbid=353338420548790&set=a.178777588004875
https://www.facebook.com/photo?fbid=353338420548790&set=a.178777588004875
https://www.facebook.com/photo/?fbid=354389957110303&set=a.178777588004875
https://www.facebook.com/photo/?fbid=354389957110303&set=a.178777588004875
https://www.facebook.com/photo/?fbid=354389957110303&set=a.178777588004875
https://www.facebook.com/photo/?fbid=355424483673517&set=a.178777588004875
https://www.facebook.com/photo/?fbid=355424483673517&set=a.178777588004875
https://www.facebook.com/photo/?fbid=355424483673517&set=a.178777588004875
https://www.facebook.com/photo/?fbid=355424483673517&set=a.178777588004875
https://www.facebook.com/photo/?fbid=355424483673517&set=a.178777588004875
https://www.facebook.com/24beatmusicschool/posts/355989170283715?ref=embed_post
https://www.facebook.com/24beatmusicschool/posts/355989170283715?ref=embed_post
https://www.facebook.com/24beatmusicschool/posts/355989170283715?ref=embed_post
https://www.facebook.com/24beatmusicschool/posts/355989170283715?ref=embed_post
https://www.facebook.com/photo/?fbid=356483836900915&set=a.178777588004875
https://www.facebook.com/photo/?fbid=356483836900915&set=a.178777588004875
https://www.facebook.com/photo/?fbid=356483836900915&set=a.178777588004875
https://www.facebook.com/photo/?fbid=356483836900915&set=a.178777588004875

21 dén

Photo 6/11/2023 1.800 85 17 5
worksho

Lab II

Hinh anh
g |Rorkshol o h 7/11/2023 2.700 90
[) sap

15 4
dién ra

Hinh anh

23 | E=B Photo 9/11/2023 3.700 54
worksho

24 recap

Video 11/11/2023 864 63 10 6
worksho

25 danh Reel

17/11/2023 156.900 4.100 88 125

C6 thé

ban chua Photo 21/11/2023 1.800 142 79 2

Reel 22/11/2023 42.800 925 33 14
trong bao

o dau Reel 27/11/2023 27.100 519 6 12



https://www.facebook.com/24beatmusicschool/posts/357484593467506?ref=embed_post
https://www.facebook.com/24beatmusicschool/posts/357484593467506?ref=embed_post
https://www.facebook.com/24beatmusicschool/posts/357484593467506?ref=embed_post
https://www.facebook.com/24beatmusicschool/posts/357484593467506?ref=embed_post
https://www.facebook.com/24beatmusicschool/posts/357484593467506?ref=embed_post
https://www.facebook.com/24beatmusicschool/posts/357484593467506?ref=embed_post
https://www.facebook.com/24beatmusicschool/posts/357484593467506?ref=embed_post
https://www.facebook.com/24beatmusicschool/posts/357484593467506?ref=embed_post
https://www.facebook.com/24beatmusicschool/posts/pfbid02cSVLrRnEVsGhEAEz15MK2JUQ8RtJVvRGaCrbFMePiFAJdMDAb5nzoaByzFCCyCxKl
https://www.facebook.com/24beatmusicschool/posts/pfbid02cSVLrRnEVsGhEAEz15MK2JUQ8RtJVvRGaCrbFMePiFAJdMDAb5nzoaByzFCCyCxKl
https://www.facebook.com/24beatmusicschool/posts/pfbid02cSVLrRnEVsGhEAEz15MK2JUQ8RtJVvRGaCrbFMePiFAJdMDAb5nzoaByzFCCyCxKl
https://www.facebook.com/24beatmusicschool/posts/pfbid02cSVLrRnEVsGhEAEz15MK2JUQ8RtJVvRGaCrbFMePiFAJdMDAb5nzoaByzFCCyCxKl
https://www.facebook.com/24beatmusicschool/posts/pfbid038LRDeBhzDuqAgHQvpBXZGSRTapxuZVH9L8nnCeo42oJyDm5L2XjqhUjudjtnyJhfl
https://www.facebook.com/24beatmusicschool/posts/pfbid038LRDeBhzDuqAgHQvpBXZGSRTapxuZVH9L8nnCeo42oJyDm5L2XjqhUjudjtnyJhfl
https://www.facebook.com/24beatmusicschool/posts/pfbid038LRDeBhzDuqAgHQvpBXZGSRTapxuZVH9L8nnCeo42oJyDm5L2XjqhUjudjtnyJhfl
https://www.facebook.com/24beatmusicschool/posts/pfbid038LRDeBhzDuqAgHQvpBXZGSRTapxuZVH9L8nnCeo42oJyDm5L2XjqhUjudjtnyJhfl
https://www.facebook.com/24beatmusicschool/videos/636681988663322
https://www.facebook.com/24beatmusicschool/videos/636681988663322
https://www.facebook.com/24beatmusicschool/videos/636681988663322
https://www.facebook.com/24beatmusicschool/videos/636681988663322
https://www.facebook.com/reel/996391848136350
https://www.facebook.com/reel/996391848136350
https://www.facebook.com/reel/996391848136350
https://www.facebook.com/reel/996391848136350
https://www.facebook.com/reel/996391848136350
https://www.facebook.com/reel/996391848136350
https://www.facebook.com/reel/996391848136350
https://www.facebook.com/photo?fbid=365501369332495&set=a.178777588004875
https://www.facebook.com/photo?fbid=365501369332495&set=a.178777588004875
https://www.facebook.com/photo?fbid=365501369332495&set=a.178777588004875
https://www.facebook.com/reel/663507625912626
https://www.facebook.com/reel/663507625912626
https://www.facebook.com/reel/663507625912626
https://www.facebook.com/reel/663507625912626
https://www.facebook.com/reel/708155877917563
https://www.facebook.com/reel/708155877917563
https://www.facebook.com/reel/708155877917563
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trLknhg(;:_o Photo  |28/11/2023

khong?

1.200

101 9

Pinh nghia vé Drummer:

“Ngudi tao ra su rung déng am thanh tir trong
nhung khéng thé 1am rung déng dudc trai tim em”

24 BEAT Music School
5 0-Q

Céc Drumm 6 dinh chinh ¢é phai zi hénggy

- -]

#24BEATMusicSchool #Funfact #Drummer

hé tric tiép qua hép thu Fanpage
-.. Xem thém

s1- 2

Chéu Thi
ko drummer Tan Léc

Thich  Phan h g

Tan
Ngé Nguyén Tuéng Duy
Xin dinh nghia vé Bassist @

Thich  Phan hoi
V6 Hoang Thanh Dat
Hoc tréng d3 13u t8i quén cich cam

tay con gai

Thich Phan hai oD
NguyZn Tan Phat
Thiy Dudng

Thich  Phan h

m 1 phan héi

Minh Tri
Cé I qué di

Thich  Phan hai
HB Trung Quén
Phuong Anh Théi cho d4nh tréng di
@

Phan hoi
n hoi
Tan Hoang Ngoc Pham
Thang sau minh cudi vo rt
via
Thich  Phan hai

Truc Anh Dac
Huy 4



https://www.facebook.com/photo/?fbid=369091215640177&set=a.178777588004875
https://www.facebook.com/photo/?fbid=369091215640177&set=a.178777588004875
https://www.facebook.com/photo/?fbid=369091215640177&set=a.178777588004875
https://www.facebook.com/photo/?fbid=369091215640177&set=a.178777588004875

D.3 TikTok’s Report

24bms2020 >

@aon  24BEAT Music School
(4 Sia hd so

0 Pang Follow 3894 Follower 20.8K Thich
Moi théng tin vé 24BEAT ciing nhv truging nhac phia bén dudi nhé!

& linktr.ee/24beat

Video @& Yéu thich @ Da thich

[> 276 3K

Ban thuéc kiéu nao dudi ...  Trd 18i @Deconeeee Cau..  C6 thé ban chua biét? ... Cach dé khién cho cau Fi..  Trd 6i @Tan Léc Ding c..  Ban khéng doan dudgc b...

Ill’,J'II.L'_m:“Il} |||J||M_ i

Vi tay Dém chin

- Rhythm -
Hee chdi Chalienge 2 i = Hoc tréng

Reggae Cing CONAN

trong 30s

Homie Khanh sé hudng ..  Trd 16i @Yén Linh Colam...  Nghe ndi th thach nay ... Hoc & 24BEAT khéng so ... Bi bat hung thi ma con ...

i l. “

-

> Trung Thu
1 Rhythm
Challenge ¥ =

T

Cing tham gia thd thach...  B6n Trung Thu that vui t... Cdlam theo anh Khanhl...  Cé bao qua héng da @..  Aimangd hoc tréng laid..  Truéing nhac nay cling zv...
No Post On Air Reach View [ Reaction | Comment| Share Save
24BEAT Musi
1 U1 118/92023| 2.600 | 3.000 | 62 1 7 9
School c6 gi




o |Hocwuongdongianiy o 005l 5137 | 3500 | 128 1 8 14
trong 30s
3 Caubdo la gi?  |24/92023| 4.047 | 4800 | 143 5 3 21
4 |C62cach décobd |27/92023| 3285 | 3.700 | 46 4 2 6
Trung thu tai
5 unEaT |?9/972023| 3485 | 3.900 | 41 3 0 7
6 | Rhythm Challenge [2/10/2023| 12.939 |14.500 | 345 9 3 36
10/202
7 | Percusion Rhythm |*>’ (3)/ 21 6240 | 7.000 | 194 9 5 10
8 Drummer Fact  |8/10/2023 | 198.260 [217.900 6600 98 55 234
9 Hoc trong cing | T/1022021 000 2000 | 205 1 4 23
Conan 3
, 14/10/202
10 Kiép nan hay quén 3 4.804 5.300 91 3 1 6
i |Rhythm ghallenge 1l 1(3)/ 2021 6637 | 7500 | 159 7 4 16
1p | Hoctong matbao 211072021 ) g 35y 1454 400| 1.600 106 19 102
14u? 3
j3 | Hoctrong“Anh 123/10202) )5 oos |57 400 | 492 17 7 33
nha & dau the’ 3
> kiGu nguoi danh )y
14 trong (Cat doi noi 3 249.384 |275.700| 8900 121 77 516
sau)
15 | Hocchoi Reggae 1311072020 0 10 190500 | 531 10 6 70
trong 30s 3
16 Tiép ‘theo‘KIAlanh s€(03/11/202 7 680 2,600 197 15 ) g
lam gi day? 3
17 | Danhuongbang 11212021 ) 200 105 oo | 583 11 1 30
"cho1" 3
18 | Meové cauFills |* 1;/ 2020 5197 | 6200 | 330 13 8 39

E. Promotion Clip

E.1 Character’s wardrobe




Nhan vat chinh

Trwong Bao Dai

DAT2 TEAM

Phu kién:
Dong ho day den
Mat den

Ao thun, c6 tron

Uu tién o tron, khong c6 logo QT (Ey e GG G

DAT2 TEAM

Phu kién:
Ao so' mi mau nau nhat Quan tay den dang dai 3‘3:‘% hd day den
Tay dai at den

DAT2 TEAM



Balo den

Giay thé thao mau trdng

Dui trong

Vi

Set 3

Ao thun ¢6 tron
Mau den tay ng
U'u tién &o k

Set 4

Ao thun tréng tron

DAT2 TEAM

V& den

an tay den dang dai

DAT2 TEAM

Ao so mi den tay ngén

khoac ngoai an tay den dang dai

Phu kién:
Dong ho day den
Mat den

Phu kién:
Dong hod day den
Mat den




Nhan vat phu

Thay gido day tréng

DAT2 TEAM

Set 1

Ao polo clia 24BEAT Music School ~ Quan tay den dang dai

DAT2 TEAM

Nhan vat phu

Ban bé va ban nhac

Phu kién:
Bong hd day den
Mat den

‘ o



Ao thun den ho#c 4o so' mi den Quan tay den hoac quan jean den

L2 8

E.2 Set Design

E.2.1 Scenario 1: Practice Room

E.2.2 Scenario 2: Music School



E.3 Checklist

PERSON IN
No ITEM QUANTITY |UNIT | SOURCE | CHARGE REFERENCE NOTE
1 Sony A6500 1 Piece | Available | Thién Vuong
Lens 18-105
2 f4 1 Piece | Available [ Thién Vuong
3 Lens 1212 1 Piece | Available | Thién Vuong




Fuji X-T3 Piece | Available | Tén Loc
Lens XF
35mm 2.0 R
WR Piece | Available Tan Loc
Zhiyun Thién Vuong,
Weebill S Piece | Available | Vuong Nhi
Tripod Piece | Available | Vuong Nhi
bén
Amaran
200xs Piece Rent Chau Thi
bén
Spotlight
Amaran
200xs
(Fresnel 2x) Piece Rent Chau Thi




Monitor

10 Feelword 1 Piece Rent Chau Thi
Exfr.'emf- PRO
170 _-E._,-_! I"L’
i 12) 6
Thé nhé Vuong Nhi, Sandisk
11 128GB 2 Piece | Available Tén Loc
PERSON
No ITEM UNIT | SOURCE IN
QUANTITY CHARGE REFERENCE NOTE
I. PROPS
1 Drum Jazz 24BEAT
2 Music stand 24BEAT /Wé\




3 Music book 24BEAT

4 Drum pad 24BEAT
5 Drum stick 24BEAT
II. OTHERS

1 Black carpet Cam Tién




2 White cloth

Cam Tién

3 ‘Wall hooks

Chéu Thi

III. WARDROBE
1 Backpack Piece | Available
2 White shoes Available




White T-shirt Available
Black T-shirt Available
¢
’ : g
Light l?rown Available
shirt
Short-sleeved
Availabl
black shirt vailable
24BEAT
Music Available

School’s Polo
shirt




8 |Black trousers Available
9 Watch Available
10 Black socks Available
E.4 Production team
CREW LIST
No. Name Position Jo.b . SPbT Note
Description
Core team
Directing the
Nguyén Vo V hecki
1 giyen YO Vuong Director scene, CheekIng | 1935000577
Nhi the source,
ensuring the




quality.

Ensuring the
filming scene is
complete with

2 Huynh Tén Loc Producer 0909096695
all props,
actors, and
equipment
Take note of
~ the scenes
Nguyén Truc AP ipt ’
3 SUyEn ~TUOng Seript 1 sist the 0349235481
Thinh Supervisor .
director and
producer.
Prepare food
4 V3 Ha Thi Cam Tién Cater and drinks for 0562529763
the team.
P
5 Chau Thi Thi Set Design | . PACPIOPS 506661630
and set design.
Production
~ ) Operate
Do Tuan Thié
1 O uatl Jhien CAM OP/ Gaffer [camera, set up
Vuong . .
lightning.
hoot BT
2 Chéu Thi Thi BTS Videographer Shoo 5
scenes.
. Take BTS
3 Lir Quoc An BTS Photography pfllofos.
Actor/Actress
1 Truong Bao Pai Actor
2 Nguyén Nhat Khanh Actor
3 Huynh Tén Loc Supporting Actor
4 H6 Trung Quan Supporting Actor
4 Ban nhac Supporting Actors/
Actress

E.5. Callsheet




SUNDAY
October 15th, 2023

SHOOTING TIME: 8:30 - 21:00

24BEAT Music School -
A 12 Nguyén Vin Kinh,
LOCATION Thanh My Loi, Quan 2,
Thanh phé Thi Puc
[¥o.  crew [ Roe | cALL | PHONE [vom]
1 Nguyén V5 Vuong Nhi Director 07:30 | 0935000577
2 Huynh Tén Loc Producer 07:30 0909096695
3 Nguyén Trudng Thinh AP 07:30 0349235481
4 V6 Ha Thi Cam Tién Cater 07:30 0562529763
5 Chau Thi Thi Set Design 07:30 0906661630
6 D4 Tuan Thién Vuong CAM OPDOP 07:30 0968844365
Gaffer/Lighting
7 Lit Qudc An BTS Videographer 07:30 0911780638
BTS Photography
8 Truong Béo Dai Actor 07:30 0822050502
9 Nguyén Nhat Khanh Actor 09:30
10 Ban Nhac Actor/Actress 18:30

07:30 |Tap trung tai 24BEAT
7:30 - N , N X ‘A
2:30 Set up dén, may va makeup dién vién
Dai vira budc dén dung trude L
30 - : L . Dui tréng,
83013 1,32,33;34  [24BEAT Music School, cdm  |Dai W trong
9:30 . N Balo
trén tay dui trong véi guong




mat thé hién sy hao hing voi
viéc dén hoc tai ngdi truong

nay
9:30 - C . N .
35;3.6 Pai budc vao truong va mo ctra|Dai
10:00
X . Dai, Tha
10:00 - 37 Dai gap thay giao day trong, ca izlc; da il
10:15 | hai cudi voi nhau & B Ay
trong
, . . Pai, Tha o
10:15 - Dai dugc thay gido day trong .%1 Y |pad tap trong,
4.1:;4.2;43 R .z giao day oz
11:30 tap choi trong £ B0 trong Jazz
trong
11:30 - .
HI TRUA - BREAK
13:00 NG v
- Pai nhin céc ban ra vé trudc
13:00- 151552553545 (00 etenome (PP Lot cing s
14:00 [5.5;5.6;5.7;5.8 g R g £ . ban hoc ) £
- Pai budng tay xuong, ngirng
danh, vé mat mét moi
s .. |Dai, Thay
14: 00 - Thay gido dat tay 1én vai Dai o .
6.1;62;63;6.4 i : a0 d B0 tro
14:30 ’ ’ ’ dong vién, ca hai nhin nhau glfo ay 0 trong Jazz
trong
- Xung quanh phong sang 1én,
cac nguoi ban di vao cing choi |Pai, Thay
14:30 - (6.5 ; 6.6 trong véi Dai 4o d :
’ dnguibai eody gy,
15:30 [8.1;8.2 - Thay gido va moi nguoi cung |trong, Cac
vo tay dong vién Pai saukhi  |ban hoc
Pai choi trong
- Pai choi tréng ciing cac ban
71 voi vé mat hirng tha (vira dugc
15:30 - 4:4 454647 su dong vién ctuia théy vacac [Pai, Cac Bo tréng Tazz
16:45 43 ban) ban hoc
' - Dai tap trong cling véi cac
ban (lic vira vao hoc)
16:45-12.1;2.2;2.3;2.4; |Paidanh tréng mot minh trong ) o
: i b Bot J
18:00 [2.5:2.6:2.7 phong a ¢ trong Jazz

18:00 -

NGHI NGOI - AN TOI




19:00

19:15-19.1;9.2;93;94; Dai danh tréne ciine ban nhac Pai, Ban |Nhac cu cia
21:00 19.5;9.6;9.7 A g cung i nhac ban nhac

E.6 Result
e Promotional Video “G6 Nhip Pam Mé&”: Promotional Video

24 BEAT Music School
27 Thang 10- &

"GO NHIP DAM ME"

Cuébc sGng |3 mét hanh trinh dai vA mang nhiing muc tiéu to Ién vdi nhifng khoanh khoic diy cam
xiic, bdi méi ngudi déu c6 mét nhip diéu riéng. Cé ngudi s& cham rii, thong tha va tan hudng tifng
khoanh khic. Cé ngudi s& vbi vA va ludn bin rén wéi cing viéc va cudc sing. Nhung di 13 nhip diéu nao,
thi ciing déu cin c6 su hién dién cia dam mé.

Liéu rdng. ban d3 tim thiy dam mé trong cudc séng clia minh?... Xem thém

-

DAM ME LA GI?

Theo ban, dam mée 1a gi?

P 0027245 -
‘_,..‘ Ban, Tan Loc, Chau Thi va 216 ngudi khac 44 binh ludn &5 lugt chia sé

) () Binh luan 4> Chiasé -



https://drive.google.com/file/d/1_xqATcT2S8dAtJzhbKlOt2GCOsc001Fr/view?usp=sharing

F. Event
F.1 Employment Diagram

SO DO NHAN SU
NHOM DAT2

Project Manager

Tén Lac

Account Communication
Cém Tién Chau Thi

F.2 Event Production
e Voucher

P ‘

+ special offer

24BEAT Music SCHOOL

24beatmusicschool@gmail.com
097 105 67 58

24BEAT Music SCHOOL

24beatmusicschool@gmail.com
097 105 67 58




e Lanyard and Keychain

e Hashtag




e Namecard

[V

Boimery ! ILOSEM  SWELex

STAFF

WORKSHOP

e Standee

- M est 1946
G i EEDEEE SWEELEE

FPT UNIVERS!

Rhythm
Lablit

13h30
07.11.2023

HOITRUONG/AYIDAIHOGFPT;




F.3 Form
e Register Form

feo. - EEEEEu

FPT UNIVERSITY

SUKIEN DIEN RA _ i | TGO CHUC TAI
13H30 - THU 3 NG AY 07/11/2023 HOI TRUGNG A - DAI HOC FPT

# 2\

PON PANG KY THAM GIA WORKSHOP
"RHYTHM LAB II"

Loi dau tién, 24BEAT Music School xin duoc guri [6i chao dén céc ban.

Workshop "Rhythm Lab II" nham tao ra trdi nghiém vo clng thu vi danh cho cdc ban tré véi
am nhac. Chung minh tu hdo mang dén mét co hdi dac biét, noi ban cé thé kham pha, hoc
héi va chia sé dam mé am nhac cung nhirng ngudi ban mai.

Ndi dung chinh trong budi workshop:

% Chia sé kién thirc vé nhip diéu

#» Dac biét, cac ban con cé co hdi dugc giao luu, hoe héi tir dién gia va céc ban tré khac
cung dam mé vdi phan “Drum Circle - Go xoay vong”

THONG TIN CHI TIET VE CHUONG TRINH:

Thai gian: 13h30 - 16h30, Thur 3, ngay 07 thang 11 nam 2023

Dia diém: Hoi trudng A - Trudng Pai hoc FPT (L6 E2a-7, dudng D1, Long Thanh M, Thanh
phd Thi Burc)

Phi tham gia: Hoan toan MIEN PH{

THONG TIN LIEN HE:
‘@ rhythmlab.ii@gmail.com



o Feedback Form:
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DANH GIA CHAT LUONG SU KIEN
WORKSHOP "RHYTHM LAB II"

GUri dén céc ban da danh thai gian tham du workshop "Rhythm Lab 11",

BTC xin dé&c biét gui Ioi cam on dén céc ban, nhirng ngudi da tham gia va clng tao nén su
thanh céng cta budi workshop nay. Ching minh mong réng céc ban da cé nhirng trai
nghiém 18t dep véi su kién, ciing nhu nhan duge nhiéu bai hoc bé ich tir vi dién gid khach
mdi. BTC biét rdng chung minh c&n nd lyc va tién b thém rat nhigu dé cé thé mang dén
nhirng su kién va ndi dung thid vi hon trong tuong lai!

Chinh vi vay, ching minh mong céc ban, nhitng ngudi da tham gia workshop ngay hém nay

(07/11) c6 thé danh chut thai gian dé chia sé vé cdm nghi, cling nhu déng gép nhirng y
kién d& ching minh cé thé ngay mét cdi thién hon.

Ban déanh gid tdng thé trai nghiém cua minh tai su kién nhu thé nao? *

1 2 3 4 5

Khang hai long O O O O O R4t hai long

Ban thich diéu gi nhat vé su kién nay? *
(O Noidung tir dién gia

(O Trainghiém nhac cu

O C4c tiét muc biéu dién

O Muc khac:



Ban danh gia nhu thé nao vé céc van dé dudi day: *
1: Khéng tét

2: Chua tot

3: Binh thudong

4: T6t

5: Rat tot

Cach trinh

bay ctia dién O O O O O
gia

Trai nghiém

truc tiép voi O O O O O

nhac cu

a0 O O O O

Thi&t bi am
thanh va ky

thuat trong O O O O O

su kién

Co digu gi ban nght c&n duge céi thién dé su kién trd nén t6t hon? *

C4&u trd |6 cda ban

Figure 47: Feedback form of Workshop “RHYTHM LAB II”
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Ao so mi trang Quan tay den

DIEN GIA
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F. 6 Event Script

That
s n Tt mue Nl dung Am thanh Man hinh LED Mate.
gon | kigry
MC:- Quy i va cac ban khan gidthan mén, | Tt ca nhan suvo it
kot cain f pht nits théi workshop “Rhythim Lab I & dude bt ddu, qui v ] .
1 |im3e00 | cooese | MC voice affquy dinh |0 100 cra it chd ngdil Thit thadi maiva chuyén e3¢ thiét bi di dong & [valume nha siide 1 - Take cae Muin gfd Ahidwdichidfin gty o bl
it ekl hédd iméng dé b kshop co thé dién ra mdt cach hat g,
che im 1 3ng dé budi workshop cd thé dién ra mitcsch tron ven n [ i i cht g 6 i titing
2 |m30m0| 0000 | Promotion i Mhac promotion clip sice 2+3 | Chidu clip promiation 2180
WIC_ T3y v va cac ban Whan gia thn men, R,
) |chi can it phit nita théi, workshap "Rhythm Lab I1"s dudc &t dau nay tai ; ;
3 [1ma030 | aonoss | MCvoice affquy dith 1251, ks, ray. Gujui vui lang chan mt ché ngai thasi mi nhatvachuyén [volume nha slice 4 - Take care khdn gia ddn khach vadn dinh vao hdi
tham gia kin 2 nseng
csc thidt bidi dng e ché 44 im ling dé budi werkshop dién 1 miét cach P A ol S
|tron wen nhat cothé nhet na et g thing:
4 |13aroo | oxioeo |Promotion clip Whac promotion clip sice 5 6 - Chidu elip promiction 218n
VAC iy vi va <A< Ban Whan gia than men, Ao St
|ehi con it phit nita thi workshop "Rhythm Lb 1152 duc bt diu ngay tai X . .
s |1azr00 |coopzo|MCvolce offquy dinh L. Ly s ray Quiryi vui king chan mét ché ngdi thasi mai nhat vachuyen  [volume nhé Siide 7 -Take care Kivir g Q6 i W8 dn iy o bl
tham gia idn 3 rudng.
e this bici cing v ché ddim ling 6 budi workshap dién  mét cach e s chb i i it
|tran ven nhat cdthe nhe! g ngdi +
- ’ ) - Ehishu clip promation 2 14n
& | om0 | oo [premetion i Nhac prometion clip sice 849 e akbta st T K R SR E
I Phdn chia sé kién thitc ftrong khodng 45p)
]y viknhdn githin mén, chao mitng cac ban da dén w1 budi
Warkshap Rhythm Lsbs L inh 1 [ MC). rat han hanh khi dudc déing
hanh cling bt £4 e ban rang bSH workshop ngay hom nay. - BAT BEN HOI TRUONG
7 | 14030 | 00000 |Md ddu chuong trink ! LsiValume thee MC siice 10 - MC tif cAnh irdi 13 55n khu.
|chaing minn rt vinh du khi duae dung trén st khiu cia Bsi hoe FET lén | Take care knin gis b tay méi
kit 2 iy vong rang v su trd s Bin nay & 14 mét tréi nghigm thi viva b4
Ich £ho tit £4 mei ngut
[MC] Trusc khi &t d3u chutsng trinh, xin tran trong chio don thitng vi
hich qus B dén tham it budi warkshap ngéy hém nay.
1€ 11003 D3t hoc FPTin 15 1003 91t e T B B N A
8 |mozoo | cooeas | Gid thigu khdchmai 2 Léi Vialume theo MC slice 10 _?{;”"ﬂ‘:‘aﬂ;m‘;@mﬁ
[vé phia nha t3i tra, xin trén trang gidi thiew: S ety
. Lugng Binh Khéi - Founder clia 24Beat!
[MCT 5% bt du ch busi workshap gy hom ray.xin mai moingus cing ;
o |1ozas | coocs [Mcddn nd ekt v Phia cin ki 06 Tty tO 161 s M man den T CLE Soundipanchecktinties e - MC gidi thiéu yong di chuyén vaa eanh tr3i sin khiu
Sunbursl cilatnidng BH UEF. g 2
10 [laomoo| conson| Tt mue cia 1B lcakhue: Just o slide 1 - Sunburst dichuyén it cAnh phai ra vitr 48 stpadp.
it muc ca (LB . et thile tiét mue takecare khsn gi 1 tay mAi
| MAnSn0) CO0S00 g kst [Eakhdc i iada off Sicn | Takecare Sunburst hitdng d3n band out 3n khiu
|csm an CLESunburst 45 mang dén s8n khau ngéy hem nay phin trinh,
i o i b cing =i dbng,
Trang bushi Warkshap n néy; ching minh it vinh cit khi cé 50 gdp mét - e s canh trdi 2 sdn khdu
12 |ws00 | 00030 |Megid thisy dBingid  |cuaanh nguyén Nhit khanh - gisng vién el 2eBest cling sé 1adién gid  |Lainhar theaMC Slide 12415 |- Takecare knan.gis vé tay méi.
e ching 1 nady hém nay v & khéing ism mit théi gian ciis moi ngud, - MC out ra canh khia Khanh lén sin khdu_
|iben MC) =2 nhueing s <3 khaw cho.anh Khanh, moi ngusi hiy cung
Huiding it wé s3n ki, giit gin tr3t 1ur 8 busiworkshap dude bat dhu nhét
|- Didn gis it cau héi vévin 86 “Truse khi b dsu budi Ws ngay hnay,
Khanh c6 1 cau hdi danh cho cic ban. Lizu trong khn phong ngay ham
|nay o6 ai khang bist vé ray khng ar
- Chise chén i3 khéng @i ding ko 3! Mol ngul o thc me visaa khanh lsi
5 |10 | coorso hai i the kheng? siice 1 . Din gisthi pharmsau khi néi hét ndi dung.
- Thit 1= 8 tay thi ai ma khéing bidt ehit diing khéng mei nausi c6 rét
hiéis cach w6 tay, nhuing khi nghe | Bai hat hay va cac ban mudn vé tay
ltheactiing nhip ciia bi hat thi khéng phai si cong biét du nhé!
- Rieng Khanh, c6 1 c3ch v tay nhi nay, 3¢ ban 6 bigt cachad tay nay ke?
Body Percussion
BX ngoal cic trtdng hap ching ta thudng bét g3p trong 44i séng thi
K [ws00 fong; i hac wéh tayetn ding i 1rb 131 laai nhac.cu 6, hay con g I [OfF siice 15
¢ Nag bygia Khanh xin md 5 ban cung tim hiéu thi
\ugl iy Khanh nha.
in métice ban ciing werm ua videosau iy
 Cac ban.cé bist bai hat nay ke? B3 nay 1 baigi vy mel nguBi? Ca ai bigt
s iyl b gi khing nsa?
it i tng phai khang a DSy 13 b3i We will rack you ¢l band Quaen. =22
15 1540 | 00230  Nhutcéc ban &8 théy: hang nghin khan gia 43 sif dung nhac cu tu o6 1 VA off slide 16 - Takecare khan gia mdi"car.
Ity v& dm chan 44 hoa nhip cing vl band.
“\ay néu [3ching tad diy. ching ta s sit dung loai nhac cu niy nhitthé
e 8 ket i M XGC €3 minh B chim o 3m nhac?
- Trsdc het ching ta hay cing & 1§ thuyée i
: |- Trang nhac Iy c6 céc note nhac cd ban nhit nate tron, tréng de ;
L bl ] . Nt iy 3 iy, 6 4 i o e thi T dem 181530 va iy chinhta O Slide ¥?
nguén gdc cha viec dém nhip trong céc bai nhac pop hién nay.
iU hét cac bl nhac pop i 13 hay nghe 0 mang o3 ahip phé bien
lacita nhipe.
v | s | ooorso - Loai nhip nayquy dinh: b3 nhac chl duac dém 4 BEAT cho'lchu Kitrang [Off e 19+ 18
|da méi BEAT tugng tng | notden. ko dudc dém nhiéu han hoac it han 4 [Sitdung nhac: See tinh, Waiting for you.
SEAT.
Trong 138 bai nhac, ta rét dé nghe ravi f BEAT1, 2 3, 4 théng qua nhip
laiu cua tréing Trang de, Bass drum < 8m wic tram, thuting duge chdivaa L,
o |we0es | ocerso R B T e o e 30+ 21 + 22 [YBABY ONE MORE TIME®, "BILLY JEAN".
0 BEAT 24 4.
Thue hanh 3 cach vé 1ay mang loai nhip C qua cac b8 hat
B |uass | caorto B4 tap off e 23+ 24
Viradam vita 4 phich thes nhac. [Stfdyng nhac: We will rock you.
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Bai tap 2
v tay w30 phach 14& 3 theo bainhac

Théng thuang, mét cach 10 nhién nhat, chung ta oo xu hudng v tay theo
nhac nhu 2 bai Lap nay, bai 2 céch nay hau nhu sin od rong fiém thic.
|26 gai 12 G3m nhan &m nhac mét cach tw nhién.

off

CElide 25

St dung nhac: We will rock you.

W& tay waa 12 3 4 hay 1 3 thue rals didu phé bién trén tasn thégidl ko riéng
gl Viét nam
<Hinh=>

Cslide 26

Bai 3

'8 tay a0 2 v & theo bai nhac.

Tuy Cach v tay & bai tap 3 kothusn vdisu cam nhan vé nhip mat cich tu
nhién [vitaluén cdxu hudng cam nhén bl nhac vao dau Beat 1] nhung khi
[thut hanh ta & nghe nd rat 13 hdp ILCac ban ob biét visso ka?

Cslide 27

- Takecare khdn gid mdi "KHONG A%
SU dung nhac: We will rock you.

i tri BEAT 1.3 thuing dnh cho Sm trém nhy Bass drum, ma Bass drumlai
lamtadé lién tudng tai hanh ddng dim chén han v tay

|ui tri BEAT 2 4 thusing dénh cho&m bang nhut tréng snare, mé tréng snare
|thi khidnt2d# lién tidng dén hanh dang vatay

<Hinh=

|2 dé hinh dung cling thuc hanh ki b3itip 2 nial

Off

Slide 28 + 29

Sirdung nhac: We will rock you.

M& trong ngén nall dm nhac, vitr BEATZ4con o tén 9o |5 BACKBEAT!

Slide 30

Gidi thich wé thuit nglt BackBeat!

Thust ngi backbeat xust hién I4n d4u tif nhitng nim 1900 c& nguén géc tit
NEW ORLEANS, dude dinh nghia 13 BEAT thit 2va 4 trong loai nhip phé
bign nghe thdy nhidu trong nhac pop.

Slide 30

[Am thanh ciia "BackBest” |3 2 nhip d&p manh, 1& rangva LUON N BINH
Thuting dusc dign t4u bai céc nhac cu gé nhit tréng snare, tambourine,
haodc MHAC CU TU ¢ v tay hay bling tay.

Thi pham BackBeat vdi nhac cu khic [Keyboard, guitar)

Slide 30

[Cach lam quen dé dang nhitvdi "Back Beat” |3 timva nghe nhiéu bai nhac
pop phé bién c,aamthanhrdrangcuatrongSnale.néng\cﬁtayhoéctieng
blng tay, chang han nhu cic bai nhac quen thude sau day

Mhac slide 31

off

Slide 21

[Xét thea géc d& chuyen mdn th &m thanh to 1& & BackBeat déng vai tra
nhut1 tin hiéu, din d3t cho giai digu va Binhac.
<video acapella han>

A BIC LA LY DO khi biéu dign, hiu hét nghé sl déu mudn khin gia v& tay
o backbeat 2-4 d8 téc phdm téng thémtinh nhac han

Slide 32

Tiang khi Backbeat déng vai trh quan trang trang vie tao nén suf an tadn
v nhip chabi nhac, thi nguds i 3m thanh BEAT 1,3 ka phii lic nsa
<ting suZt hign déu din, @ rang 44 t2a nén 51/ an tadn mang tinh chu ki
nhut

Slide 33

Video kim nhac “Leave the door open”.

[ Trong diéu tréng néy, &mthanh Bassdrurm 4 BEAT 3 bi ddi ln sdmhan 1
[chit, taocam gisc chéng chénh 13 12

- Céthé ndi, khi phéi khi tac gidcd tinh mudn tao ra 1 khoang khéng gian
nay cho bai nhac MU tawd wao 1, 3 58 13m | 3p ddy khoidng khang gian cia
[tic giada taora

M1 rmai ngudl thit

<Slide 35>

[AY, Khi o, ta nén v tay vao Backbeattheo Sm thanh tring snare [hosc
[tiéng clap] ¥ nd xust hién &t révadéu din o nén tinh chu ki dé dang
nhan ra

Slide 24

- Takecara khin gis mdi khén gid thi tip theo didn gis.

Nghe lai 14n nit Widea ndy chi cévoice vocal & drum)
<Slide 36>

Slide 35

M3 1vai video cling nhu Meme

Slide 38+ 38

S au hdm nay, thi Khanh hywong ching ta s co cainhin mdiméva ad v

[thik han trong dminhac

Khuyér\ khich ma list nhacyéu thich, tip trung i ng nghe va v Tay vAO
BEAT 2 - 4.3 52 |asu déithay ddithu vi trang tu duy &m nhac.

o

Slide 40

Tuy nhién, BE w0 TAY BUDC WAD 2 - & BEAT, ching ta cin phal DEM
[ NG NHIP. va dang tiéc |3 I«oemal i cling cathé dém dugc, i KO CO
A NHAS MET CACH TU MHIEN, KHANH hay goi vui 12 N rhythm guy
o4 thiivai amnhac.

Slide 4l

(DAt céu hdi cho khan gia:

- Ban cé thiy minh déu dé trong video nay ko?

- Thit hinh dung, 52 hén loan ra 520 khichlng ta w tay trdt nhip vdi Nghs
{51 dang biéu dié n? nd 52 khign &mmnhac trd nén [6n xén ding ka?

Slide 41

- Takecars khin gid mdi“c6 A"

PR tirme:
iy néu ban dang gép tinh trang nhut anh ban "no rhythm guy” kia ke cim
nhan ditde nhip d8 mat each ti nhién, ka biét 48m hay b tay thé nao?r?

- MACH NHEO 1G1AI PHAP: hiy nhanh tay ding kingay 1 khos hoc tréng co
ban- ngdn han - giai tri tai 248MS.

- Mgoal vidc Caithién khi ndng cam thu 2m nhac, ban con cd od hél chinh
phuc bé mén tréng wdi gido trinh dudc bién soan phi hop dé dém baodé
hiéu dé hoc va dé vul
- Camdn cac ban da lang nghe Ip quang caa!

Slide 42

- Takecars khan gid mdi khin gia b tay.

n

s

CO0530

Phdn minigames

Ehin thit thach -V TAY BACKBEAT.

Saudy sé la phan thif thach cdqua bén dudi b ban naa mudn kn diy
thuc hign thif théch va dem vé phan thudng tii warkshop khéng naa? Hay
|eha Khanh théy cinh tay cia cic ban o

Trao gidi 18i nhac

Slide 43 <6 dinh
hém midy bal
nhac ludn &

- Takecare khén gis mdi mai céc ban n chaitro chai
- Takecars khan gia t4ng v& hiidng dén cac ban véchd

il Phén Drum Circle: [Trong 45p)

MBS

000200

Dién gia ddn ndi

-am an céc ban da tham gia phén minigame vifa réi, moi ngudi cam thiy
nhis theé n3o a cd wui khang a7?

Tiép theo chie hin s |2 phin cie ban mong chanhit cia budi workshap
ngéy héim nay, cic ban oo doén dude tip theosé la phin gl khéng a? Vang
[chinh x&c. 1 p theo 52 12 phan DRUM CIRCLE

M&iban s& dudc Ekip phét | lainhac cu ba gé.

Slide 44

- Takecare khan gia mdi khan gia tra i "DRUM CIRCLE™.
. Takecare khén gia nhén nhac cu tif hiu can v phat
ho cic ban.

Ta5a1s

000200

a1

[ s s7"s]

al

WGBTS

150545

000500

Dién gid thuyeét trinh

Méi s v khai niérn Drum Circle, gidi thiéu tirng loai nhac cu bd gd

Slide 45+ 46

- Dién giadichuyén ra gilta san khdu

‘acon 1 boal nhac cu nita do chinh 13 nhac cu co the “Body Percussion™.

Slide &7

- Trong qua trinh phat nhiing nhac cu bd g, dién gid sé
i &l thich cling nhu gidi thigu vé& nhirng loai nhac cu nay.

(Giai thich titng khai niém va huting dinmoi ngui dénh theo 4 cich
|Sau:

Slide 48

- Di&n gia giai thich tirng khai niém va thiphamcho cac
ban khan giaxem

1. Rumble: (R wn
Hudng dantdtcd rnoc ngudi danh to dan - nhadan, bén phai dénh, trai

[dénh_

Off

Slide 49+ 50
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EE20naE
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[2. Groove: (N o diéu)

[T2o &mithanh ¥ cach lién tuc bang bé gécla minh - dénh wii nhau trén nén
1234,

{Quy dinh ting loai nhac cu danh trén Beat1 23 4.

T4t ¢ nhatiét tu cia minh rdi danh hod vio nhau

Slide 51+ 52

- Dién gid hudng dan moi ngmid’anh theo.

3. Call & Repe [Exing thanf)
‘Cling danh theo tiét tdu cladién gidduarm

Slide 53 + 54

- Takecare khin gid quan sét va mdi cac ban lamthea
dién gid

[, Turtt: Tt aoF clng hdnh déng)

‘Cho mai ngudi cling danh theo tiét tau cla host, t3t ca cing ding - d& md
[t&cha min higu v khai nigm Tutti.

tEnh lzicall & rep ddy tempo lén nhanh theo- Rz higu dé mioi cing nhd
fedu tutti trude.

Slide 55 + 56

45

52565

OOE00

Tiép theo 58 13 mat tiét muc v cing dic sic, nhu cic ban 43 thdy nhimg
phan manay gid minh chiasé va lam méau, viy cha Khanh hai & déy cd ban
mudn n2o en san khiu thit thich bén thin bién rminh thanh | nhac trudng
[d& d3n dit cic ban d dudicing hbatdu khéng nao? Hay cho Khanh thay
nhifng cinh tay cla cic ban ban dudi di nao.

Off

Slide 57

- Dién gia =& danh tiét téu, 3p dung & ci hanh déng trén
4 t30 ra ] thanh tiét muc hoathanh ciatited mai
ngual

- Dién gids2 mai chan g 1&n 42 lam nhac trudng, thay
b4i&n gid chi huy tit ca moi nguai

- Két thie tiét ruc takecare khén gid mdl chin gl wé
lchd ngdi

15a4as

[oelseal]

Khanh mang rang sau budiworkshop ndy moi ngudis2 cd1 gac nhin vt
fduy mdi han wé &m nhac. Hy wong ching ta & g4p lai nhau trong 1dip gén
nhdt 41 budichiasé kign thitc v& &m nhac khic

Slide 58

- Dién gia dan xong thi dua mic lai cho MC & luivé cinh
phai va di xudng sén khdu.

© FPK Standby

- My ban takecare khén gia thu lzi nhac cu

iil. Phén glao luu:

60p)
Baogdm 6 1t muc cla2 CLE clacie tridng khac nhau.

48

154100

O0n00r2s

MC ddn néi

'Carm dn anh Khanh vl bubi chiasé kién thic we dm nhac v cing bd ichwa
[th wi ndne

'3 sau diy, 98 tiép ndi chuang trinh, [tén MC) xin mai cdu lac bd Amnhac
FEK - trudng £H FPT len s4n khiu dé chudn b cho phén bidu dién ala
miinh

Slide 59

- M tit cdnh trai bude

48

415

[eriviae ]

Tiét muc CLB FBK

Ca khe: 6 mit mils he

Slide 60

15482

OOOR00

Tiét muc CLB FBK

[BCa khic: Fhai lang

Slide 60

£l

155528

GO0T00

Tiét muc CLB FBK

CCa khie: © gia

Slide &0

OIS

O30

MC ddn néi

fxin cam on mian trinh dign v cong tuydt wai den tl LB FBK.

Trong thdi gian chd ddicéc ban CLEB F# chudn bl moi ngudi hy dénh mdt
itthai gian dién form feedback gidp BTC nhé! Mol ddng gdp clacac ban sé
a6 p phan lamcho nhitng 13n 9ép g4 tié p theo cla ching ta thém phan dac
[s4< v chin chu han. Moi nguai hiy giit 1ai anh x3c nhan dién formthanh
[céng dé nhan dudc man qua nho nhdtl BTC tai ban check-outsau khikét
thic chuang trinh nhet

v by gift 52 khang & cic ban chd [3u han nita, ching ta hdy dén vdi phan
trinh dign cia CLB Fi# - trufing £H FRT.

Slide &

W35S

[ vurians]

TiEt muc Ft

‘Ca khie: Ldital mus

Slide 62

TEISS

OOORO0

TiEt muc F&

‘Calhie: Chigc khin piéu

Slide &2

WEITES

OOOR00

TIEE muc Fat

'Ca khibe: Cho chau cha con

Slide &2

2455

GOoL30

MC chivo két

Tiét rmuc wita rdicing da khép laiworkshop Rhythm Lab 11,

[£2&n dy cing phai ndi ki tam biét wai tit ca moi ngual Mat 13n nita cho
Bl‘Lmrlﬁha‘E Rhythm Lab |l xin tran trong guti ki caman dén dan vitaitg
24 HEAT wa dién gia Nguyén Nhit Khanh, xin méi anh Khanh va daidién
phia NTT - anh Ludng Binh Khai cung tién vé sén khiu & nhén nhitng b
hoa tudi tham thay cho Bicim an tif phia BTC

vé phiz tridng B1ai hoo FPT, ching téixin chén thanh caman cic thiy cd
44 tham gia budiWorkshop him nay va BTC clng mudn gdi Bicaman
fchan thanh dén guy vi khin gia d& danh thai gian quy béu dé tham du
fchitdng trinh.

By gid, xin maicac ban khan gia than mén, ching ta hay cling di chiyen
& phia san khdu, gilf trat tu khang chen ISn va xd déy Hiy clng nhau ghi
|ai nhitng khodnh khac dep trong ngdy hm nay nhé! vaditng quén dem
[anh xdc nhén dién form thanh odng tai quéy check-out d& nhén qué nhe!

[xin chan thanh cimdnwa hy wong 58 gép lai céc ban!

Slide 63

- MC tif canh trdi bude radan.

- Takecare khich mdi nhic khach mdisau khi nhan hoa
biong, ndn lai sén khéu & chup hinh.

- Sau khi mdi Host v khach mdi n sin khau, MC bude
fqua bén trai 1 bude.




F.7 Callsheet

CALLSHEET WORKSHOP "RHYTHM LAB II"

CALL TIME

09:00

THU BA
NGAY 07 THANG 11 NAM 2023

EVENT TIME: 13:30 - 16:30

L6 E2a-7, budng D1, . D1, Long

Thanh My, Thanh Phé Thi Buc LOCATION FPT University
NO. NAME POSITION REI;:]?;;S AL E%‘;I;\ILT SPT NOTE
DIEN GIA
1 Nguyén Nhat Khanh  |Dién gia 12:00 13:00
CAULAC BOQ
2 |F# Biéu dién 10:00 13:00
3 |FBK Biéu dién 10:30 13:00
4 |Sunburst (UEF) Biéu dién 11:00 13:00
MC
5 Dinh Bdo Hoang MC chuong trinh 11:30 12:30
NHAN SU CONG TAC VIEN HO TRQ
6 Pham Khai Hoang Take care khan gia 2 07:30 13:00 [ 0919689315
7 Nguyén Dic Hiéu Camera man 2 07:30 13:00 [ 0901297803
8 Vuong Tran Cao Phudc | Take care cau lac bd 07:30 13:00 [ 0337041060
9  |Nguyén Anh Khoa Piéu phdi check-in 07:30 13:00 | 0914261706 |Bung bé
10  |Pao Dirc Luong Té dao cu 1 07:30 13:00 | 0965025253 |thiét bi
11 |Trin Chi Bao Hudng dan khan gia 1 07:30 13:00 | 0962619051
12 |Tran Khanh Qudc Huéng dan khan gia 2 07:30 13:00 | 0799190501
13 |Nam Nguyén Hau can 07:30 13:00
14 |Tran Yén Linh Tro Iy dao dién 09:00 13:00 | 0888128450
15  |Kim Phuong Linh Take care khich moi & 09:00 13:00 | 0777000048

dien gia




16 |Nguyén Xuan Khang [Take care khan gia 1 09:00 13:00 | 0399090270
17  |Mai Thi Hong Nhung |Take care khan gia 3 09:00 13:00 | 0367778189
18  |Truong Biru An Photo 1 09:00 13:00 | 0933586910
19  [Phan Piang Khoa Photo 2 09:00 13:00 | 0906834983
20  |VO3 Hoang Nhan Backstage 09:00 13:00 | 0934316161
21  |Pinh Phuong Thi T6 dao cu 2 (PG) 09:00 13:00 | 0708664056
22 |Lam Quéc Cudng Sh‘ii_lfnkh“ vee 09:00 13:00 | 0915709091
23 [Nguyén D6 Thu Thiry 09:00 13:00 | 0973120702
PO Check-in
24 |Pd Hong Bao Tran 09:00 13:00 | 0917418980
25  |Phan Ngoc Bao Tram 09:00 13:00 | 0794435383
26  |Trinh Anh Thu Phat qua & Voucher 09:00 13:00 | 0949091201
27 [Neuyén Neuyén Hoai | Hudng din khin gia 09:00 13:00 | 0981726300
Thuong chup anh check-in
28  [Nguyén Thanh Danh  |Hudng dan khan gia 3 09:00 13:00 | 0942939273
29  [Nguyén Xuan Hop Hudng dan khan gia 4 09:00 13:00 | 0907831487
24BEAT MUSIC SCHOOL

30 |HO6 Trung Quén K¥ thuat 07:30 13:00

31 |Quang Vinh K3 thuat 07:30 13:00 tS;te:El
32 |Duy Khang K thuat 07:30 13:00

33 |Thuy Du HOb tro dién gia 12:00 13:00

34  |Thanh Hung H5 tro dién gia 12:00 13:00

NHAN SU CORE TEAM

35  |Huynh Tén Loc Pao dién su kién 07:30 13:00 | 0942323996
36 |Vd Ha Thi Cam Tién |Piéu phdi take care 07:30 13:00 | 0915709091
37  [Nguyén V& Vuong Nhi |Camera man 1 07:30 13:00 [ 0942939273
38  |Chau Thi Thi Take care MC 07:30 13:00 | 0973011429




F.8. HR Management

Gio rehearsal: 10:00 - 11:30 07/11/2023 (Thw 3)
Gio onsite: 13:30 - 16:30 07/11/2023 (Thwr 3)

WALK
POSITIO JOB IE
NO. NAME SbT NOTE
N DESCRIPTION TALKI
E
KHU VU'C HQI TRUONG
- bam bao moi cong
viéc trong su kién
dién ra dtng tinh
toan.
- Giai quyét nhiing
| D.'gio dién sy H}lynh Tan 0909096695 van FiAe xay ra trong N
kién Loc su kién.
- Lam viéc véi tat ca
cac bo phan dé dam
béo sy théng nhat
trong quy trinh lam
viéc.
Tro 19 dao - Hb trg dao dién
2 [V I Trdn Yén Linh | 0888128450 |dam bao sy kién didn X
dién , . ,
ra ding kich ban.
- Quan ly team take
3 biéu phoi V? Ha Th; 0562529763 ca‘rf': kl.lim g.l?., kPach X
take care Cam Tién moi, dién gia, cau lac
bo.
- Take care Founder
24BEAT, thay Diép.
Take care Kim Phuon - Take care anh
4 |khach moi & Linh & 0777000048 [Nguyén Nhat Khanh. |- Link so d6 X
dién gia - Hudng dan khach
moi 1én nhan hoa va
cup.
s |Takecare INguyenXudn | 300090270 |- Didu phéi khan gia X
khén gia 1  |Khang X XA
vao cho ngoi.
6 Ta1’<e cgre Pha‘m Khai 0919689315 | DA’am E)jao lap day |- Link so do X
khén gia2 |Hoang ghé ngoi.
7 |Takecare [Mai Thi Hong | 0367778189 |- Gldi quyét cac van



https://docs.google.com/spreadsheets/d/1MyA7iGyi-qKIPCmBKeUDDaRhrR1BkfvRMGfkCHpSp6g/edit?usp=sharing
https://docs.google.com/spreadsheets/d/1MyA7iGyi-qKIPCmBKeUDDaRhrR1BkfvRMGfkCHpSp6g/edit?usp=sharing

khan gia 3  |Nhung dé cua khan gia tai
su kién.
2 Camera man |Nguyén V(? 0935000577 ’
1 Vuong Nhi - Quay lai céc tict
5 : muc tai su kién
9 Camera man Ng:lyen buc 0901297803
2 Hiéu
N - Quan ly do cua
Vo H o
10 |Backstage Nﬁﬁnoang 0934316161 |BTC, sip xép phong
ngan nip, gon gang.
KHU VUC SAN KHAU
- Take care cac cau
lac bd F#, FBK,
) Sunburst (UEF)
Tak A% Tra ) , .
g | axecare  VUONE AN 1 6337041060 |- Nhan didu phéi tr |- Link so dd
caulacbd [Cao Phudc . A
dao dién cho cac cau
lac bo standby san &
backstage.
. , - Don dep, sip xép
; Pao D ’ Tix
12 |Tédaocul |5 0 PH¢ 0965025253 |dao cu dién trén san
Luong £
khau.
- Take care cac cau
lac bo F#, FBK,
Sunburst (UEF)
T6 dao cu 2 |Pinh Phuong - An mic phu hop . N
13 T . 0708664056 e - Link so d
(PG) Thi (vay den dai qua S
g6i), bung hoa sau
d6 quay vé phu team
take care cau lac bo.
Take care - Take care MC DPinh
14 MC Chéau Thi Thi | 0906661630 |Bao Hoang
Truone Bir - Chyp anh sy kién
15 |Photo 1 An g 0933586910 |onsite trong hdi
truong
KHU VUC TANG 5
- Pam bao viéc
. check-in dién ra
an 1y khu |La 0 :
1o |Quanly khujLam Quoc 0915709091 |dang tién do.
vuc check-in |Cuong .z
- Giai quy€t cac van
dé & khu vuc



https://docs.google.com/spreadsheets/d/1MyA7iGyi-qKIPCmBKeUDDaRhrR1BkfvRMGfkCHpSp6g/edit?usp=sharing
https://docs.google.com/spreadsheets/d/1MyA7iGyi-qKIPCmBKeUDDaRhrR1BkfvRMGfkCHpSp6g/edit?usp=sharing

check-in.
Nguyén DS
17 SWER O 1 0973120702 |- Thue hien vise
_ Thu Thay T T - Laptop Vuong
Check-in — check-in cho khan . R )
Db Hong Bao o Nhi, Chau Thi
18 5 0917418980 |gia tham du.
Tran
Phan Ngoc Ba ién viéc pha
19 |phat qua & fm g0¢ bao 0794435383 |- Thyc hién viéc phat
Tram qua & voucher cho
Voucher (.,
20 Trinh Anh Thu | 0949091201 |khén gia tham dy.
- bam bao trat tu khu
-2 £ x vuc check-in.
21 CDliZlClkp ;01 Eﬁgen Anh 0914261706
- Diéu phdi khan gia
check-in theo hang.
22 & Nguyén Hoai | 0981726300 p-
chup anh Thuon - Dua hashtag cho
check-in g khan gia chup hinh.
- Chup anh khén gia
Phan Dang tai backdrop su kién
23  [Photo 2 Khoa 0906834983 checkin &
check-out.
KHU VUC TANG G
- Pung tai sanh tréng
24 |HuOnEdin 1o chiBao | 0962619051 [d008hudng dan
khan gia 1 khan gia 1én hoi
truong A.
~ X - PBung tai ctra 711
Hudng dan [Tran Khanh x r 13: :
25 kﬁﬁngié ;n Qfélc ’ 0799190501 |huéng din khan gia |~ TU 13:30 - 14:15.
g 1én hoi truomg A. - 14:15 quay lai hoi
— truong take care
Huoéng dan  |Nguyén Thanh thu vién) huéng dan . A
2 429392 - Link so do
6 khan gia 3  [Danh 0942939273 khan gia 1én hoi
truong A.
, x x . - bung tai cAu thang
H d N X N
g7 |UOmEdan | NEUYERAUAN 547631487 |huong din khan gia
khan gia4 |Hop NP
1€n hoéi trudong A.



https://docs.google.com/spreadsheets/d/1MyA7iGyi-qKIPCmBKeUDDaRhrR1BkfvRMGfkCHpSp6g/edit?usp=sharing

F.9 Checklist

PERSONIN
NO. ITEM UNIT QUANTITY REFERENCE CHARGE NOTE
1|Ban check in Cai 2 Cam Tién
2| Ghé check in Cai 4 Cam Tién
3| Standee Cai 3 Céam Tién
4| Backdrop Cai 1 Cam Tién 2m7 x 4m3
5| Thé staff Cai 25 Cam Tién
sy
LK
6|Day deo Day 120 Cam Tién
;""\\ I‘
7| Dy mée khoa Diy 100 Cam Tién
i
oA ,
8 |Hashtag Cai 2 g B Cim Tién
9| Nude sudi Thung 5 Vuong Nhi
10| Thuoe Panadol do Vi 2 Cam Tién
1 T.hm?c.: dau byung, tiéu chay. dau bao Vi 1 Cim Tién
. giam dau
12|C sui Cay 1 Cam Tién
13| Déu gié Chai 1 Cam Tién
14|Khan giay wot Bich 2 4 % Cam Tién
15|Khan giay kho Bich 5 S Vuong Nhi
¢ -
A
16|Bit bi Cay 8 Cam Tién
17|Bat long Cay 2 ’/ Chau Thi
= 7 Bang keo cd nhan,
18|Bo y té so ctru B¢ 1 Cam Tién Salonpas, bong bang,
o it thude d6, oxy gia, cdn
19|In gidy t& Bo 100 Chéu Thi




20 |In decal dan bia MC Tam 2 e Chéu Thi
- .
21 |Bang keo 2 miat Cuén 2 = Cam Tién
22 |Bang keo trong Cudn 2 = Cam Tién
23|Bang keo den Cugn 5 o Cam Tién
24|Bang keo do Cudn 5 ﬁ Cém Tién
o
25|Bia trinh ky (MC) Cai 1 Cam Tién
26|Bao rac Cuén 2 ‘ Vuong Nhi
27|Chéi Cai 1 DHFPT
@)
28|D6 hit ric Cai 1 | DHFPT
29|Dao roc giay Cai 2 \ Cam Tién
30|Day nilon Cuén 1 a Céam Tién
500 .
31 |Keo dan sat Chai 1 ES Cam Tién
| =
32|Kim - chi B 1 Cam Tién
33|Khaén trai ban Tém 2 I l Cam Tién
— 1
34| Day thun Ki 1 Cam Tién
35|Stng ban keo Cay 1 Q Cam Tién
36| Thanh keo Thanh 5 u Cam Tién
- e r—] A . a
37|Kéo Cai 3 "o Cam Tién
38|Cay lau nha Bo 1 PHFPT
39|Day ritt Bich 1 Cam Tién
40|Mam bung Cai 1 24BEAT
41| Khan do Tém 1 H 24BEAT
42| Tham do Tam 1 - Cam Tién
43| Du che ning Cay 3 , Cam Tién
A Y




Cam Tién

44|0 dién Cai 5 Virong Nhi
L Tang NTT, dién gia,
45|B6 hoa Ba 3 Cam Tién "u;lg i wen g
Thay Co

46 | Tréi cay Phén 1 Cam Tién

47| Nhang Bo 1 Cam Tién

48 |Dén cay Cap 1 o Cam Tién

49|Bit lira Céi 2 l Cém Tién

50|Ly nho Cai 5 Cém Tién

51|Ly ga0 + Mubi Cai 1 i Céim Tién

3 o

52|Binh hoa Binh 1 @ Cam Tién

53 |Hoa Bs 1 T Cém Tién

54| Tui giay Tai 20 Cam Tién

55|B6 dam, tai nghe Cai 25 @ - Cam Tién

56| Micré Cai 3 'i DPHFPT

57|Dan am Thanh, anh sang Cai 1 p * PHFPT

58| Man hinh LED Cai 1 PH FPT

59(Pin Chiéc 10 g Vuong Nhi

60| May quay Cai 2 ; Vuwong Nhi

61 |Méay chup Cai 2 ‘ Vuwong Nhi

o T
62|Thé nhé Cai 3 Vuwong Nhi




F.10 Event’s Feedback

Ban thich diéu gi nhat vé su kién nay?

93 cau tra lai

Figure 40: Event Feedback

Ban dénh gid nhu thé nao vé cac van dé dudi day:
1: Khéng tot

2: Chua tot

3: Binh thudng

4: Tot

5: Rat tét

B EN? BN BN EE5
60
40

20

Céch trinh bay ciia din gid  Trai nghiém truc tidp véi nhac

cu

||_:| Sao chep

@ Nai dung tir dién gia
@ Trai nghiém nhac cu
© Céc tiét muc bidu dién
@ Tétcaytrén

@ Titcaluon al

® Titca cacy trén

@ Tt ca moi thir

LD Sao cheép

MNéi dung cia sw kién Thiét bi &m thanh va ki thuat

trong su kién



Ban dénh gid téng thé trai nghiém cta minh tai su kién nhu thé nao? IO saochép

93 cau tra lai
80
60
40

20
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