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Communication campaign to
increase awareness among young
adults in HCMC about protecting

children from physical abuse









http://tongdai111.vn/tin/tinh-hinh-tre-em-nam-2020-theo-bao-cao-cua-cuc-tre-em-bo-ldtb#:~:text=D%C3%A2n%20s%E1%BB%91%20tr%E1%BA%BB%20em%20l%C3%A0,19%2F12%2F2019

O0O0O0

EARLY 2023 % 11%

in calls about child physical abuse'’ Tinh trang bao luc doi voi
tré em ndm 2022 gia tdng

so vOi nam 2021, dac biét
la bao luc trong trudng hoc

Ho Chi Minh City is one of the
localities with the highest
number of physical abused

children in the country ?

va trong gia dinh.
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September 15, 2023, from
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The media
regularly reports

The media
regularly reports

Many people are
still confused
about this issue




Community activities of
government and
non-governmental
organizations on the
topic of child protection

Source: 'UNICIEF, 2021 2
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Government policies
and activities

Technology
development
Social media are
widely used

People easily
receive information

Unemployment and
pOOor economic
performance

Laws promulgated
by the state

Wrong thinking of
many traditional
families and social
cultures

Many cases of
physical abuse of
children are due to
the living
environment
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Demographic

« Age: 18 - 26
« Gender: All

Behaviors

« All using social media

« Spend much time on the
Internet

« Never participated in child

protection activities

Geographic

Currently living and working
in HCM

Psychology

« Free orientation in thinking
and decisions

« Sympathy and willingness to
help children

« Young adults in volunteer

clubs, youth clubs,..
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Favourite social media

« Facebook

e Instagram

Habits of using
social media

e Entertainment
« News updates
« Communication and

connection
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STAGES OF
CHANGE
THEORY

ii

Falls back |
into old New behaviour becomes the norm
behaviour

MAINTENANCE

Aware but not committed
CONTEMPLATION

Oblivious to need for change
PRECONTEMPLATION
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OBJECTIVES

The campaign will span 10 weeks and have the goal of raising awareness among young adults in Ho Chi Minh City

about protecting children from physical abuse, with the following key performance indicators (KPIs) in place.

Likes & Exhibition

followers participants
100,000 2,100 2,100 200

Reaches Endgagements
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Engaging the general public, community
members, other NGOs, health care and
social service providers

Engaging professional sectors such as police,
health care providers, teachers, social
welfare officers, religious leaders, local
leaders, journalists

Engaging community members, leaders, the
general public, local institutions, journalists
and editors

Engaging religious leaders, other NGOs,
community leaders, professional
associations, teachers, traditional healers,
local and national governments

?uging women and men, youth and

En
children within the community
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Phase 1: Phase 2: Building | Phase 3: Phase 4:

Community Networks Integrating Action | Consolidating
Assessment & Efforts
Raising Awareness

Provides information | Arrange engaging | Arrange engaging Launch content that
and knowledge on online event to draw { offline event to draw a] makes target
children physical larger audience's larger audience's audiences see that
abuse issue in attention towards the | attention towards the | their contributions in

Vietnam cause of child cause of child online and offline
protection from protection from events in phase 2 and
violence. violence. phase 3 ahead make

an actual
contribution to
protecting children.
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PHASE

TENTATIVE
SCHEDULE

KEY HOOK
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30/09 - 23/10 2410 - 15/M 16/11 - 30/11 01/12 - 712

MAIN
ACTIVITIES

KICK-OFF DRAWING CONTEST

VIRAL CLIP
EXHIBITION

CHALLENGE: EXPERIENCE SHARING
FUND DONATION

COLLECT FEEDBACK

TOUCH
POINTS




TACTICS - Online activities

TIME 50/9 - 25/10 24 /10 - 15/11 16/11 - 30/11 1/12 - 7/12
Organize drawing | Ann?unce & op.en. | Make donation
contest registration for exhibition
ONLINE ACTIVITIES Quizzes

Launch Viral clip

Organize experience
sharing challenge after
exhibition

Collect feedbacks
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KEY MESSAGE

TAGLINE

PLATFORMS

CONTENT
PILLARS

ANGLE 1

ANGLE 2

ANGLE 3

FORMAT

Cung hanh déng dé bao vé tré em khoi van nan bao hanh thé chat ngay hém nay

MANG NU CUGI CHO EM

ﬂFacebook

Instagram

Information

Project information

Definition of child
physical abuse in
Vietham

How to respond when
you see a case of child
abuse

Texts/Images/Videos

Engagement

Information about the
drawing contest

Information about the
contest's voting system

Information about the
donation fund of the
project

Texts/Images/Videos

Enjoyment

Information about the
exhibition

Information about some
collaborative parties

Information about the
Experience Sharing
challenge

Texts/Images/Videos

Fullfilment

Information about the
fund donation activity

Feedback collection

Texts/Images/Videos




TACTICS - Offline activities

Exhibition

« Tentative schedule: November 23 - 24
« Display of all works participating in the drawing competition

« Award prizes to the winning works.

EVENT LAYOUT

1st floor lobby (FPTHCM University)

Check-in ; —
- Backdrop area - Art display area |
Booth P ™
Stair
{
Stair
Stair
Minigame Booth - Art display area -i'_ﬁ.

Lobby area
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DIRECTOR
CAMERAMAN
DATE [EXT. _ TINT.

24 PROD.NO.
4 SCENE

NS
Social Media Exhibition Clip Production

Including: Social Media Manager, Including: Event Manager, Visitor Including: Director, Writer Editor,
Account Manager, Content Take Care/Guide, Photographer, Dsigner
Writer, Graphic Designer Videoman, Graphic Designer
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ESTIMATED BUDGET
Category stimated price
Social Media 2.400.000 4

Exhibition 14.500.000 &
Viral Clip Production 1.000.000 d
Donation Fund 5.000.000 &
Crisis Reserve 2.290.000 d
Total 25.190.000 d




Category

Risks

Prevent

Handle

Social Media

Did not reach the KPI

Make sure the content posted
to be interesting

Spend more on advertising, try new content
type

Viewers don't understand
the message

Make sure the content posted
is easy to understand

Can comment for further explanation
below the post

Viewers misunderstand
the message

Make sure that the posted
content is not confused

Can comment for further explanation
below the post

Account locked

Ensure posted content is
appropriate

Try to have the lock removed or creating a
new account and spending for advertising

Account hacked

Set up 2-layer protection

Lock and report account, then creating a
new account and spending for advertising




Risks

Prevent

Handle

Exhibition

Too many visitors

Prepare enough personnel to
support vistors

Mobilize more human resources to guide
visitors if too crowded

Too few vistors

Attract viewers through social media
and offer many presents for vistors

Offering more presents, spending more on
ads about the exhibition

Visitors damage
the items

Place signs informing visitors not to
touch the items

Instruct everyone to stay calm, ask

visitor(s) for compensation if necessary.

Visitors steal the
items

Place signs inform visitors not to
touch the items, have staffs to
observe the displayed items

Ask permission to check each person
present at the exhibition

Visitors try to
cheat to get present

Have at least 2 staffs at every booth
to keep track on the visitors

Ask visitors to stop and play the game
again, if necessary we can ask the visitors
to leave




Categdgory

Prevent

Handle

Clip
Production

Lack of personnel

Post a recruitment post for support
collaborators as soon as possible

Post recruiting support staff with
reasonable and attractive fees

Missed the deadline

Set a deadline a few days before the
release date and keep track of the
progress regularly.

Find more staff to complete the clip as
soon as possible, move other posts to
the front.

The image is not as
expected

Brief the requirements with the staff,
and regularly check the imagdes.

Request image editing or can change
personnel if necessary.




EVALUATION & MEASUREMENT

Qualitative
Evaluation tools Data collection
Google Form Participants’ opinion
Quantitative
Catedory Evaluation tools
Facebook effectiveness Meta Business Suite

Instagram effectiveness Meta Business Suite







Activities

Online

ii

Category

Reach
Engagement

Followers

Activity participations

Planned
100,000
2,100

1,OOO

200

O00O0

Actual

127,604

4,670

1,808




SOCIAL MEDIA CAMPAIGN

VIRAL CLIP SHARING ACTIVITY

212 shared posts with 3 hashtags #MNCCE #MangNuCuoiChoEm #FPTUHCM have been created.

% Tieu Trinh
 J AN I s |

.+ Mang Nu Cudi Cho Em

=

idi dang: L& Quoc Khanh @ - 8 th: ic 21:44 - i
-] _[ ’ PHEP MALU CUA BUT @| OFFICIAL VIRAL CLIP

‘-."-:jl moi LJ'd'[ 5I'|ar|: '|.."I'E|| Clip naj,.-' cong khai vé tudng nha cua ban kem hashtag #h

E _Mang Ny Cudi Cho Em _ Hhanghul Em #FPTLUI va like fanpage Mang Nu Cudi Cho Em |a ban da ri’r:-nq
: ' Q- 8th i gop Liu’r.}r_ D{‘CI ‘JNE- vao quy Mang Nu Cudi Cho Em rdi da!
PHEP MAU CUA BUT | OFFICIAL VIRAL CLIP Ciéc Iugt chia sé nay s& dudc tinh dén 23:59 ngay 2/12/2023.

Vi moi Iui;:il share Viral Clip né‘; cong khai vé tudng nha cua ban kem hashtag #MNCCE ¥ Céu chuyén vé mét cau bé phai chiu dung su bao hanh tan n!h:jn cua ngudi me ké.
#ManaMNuCuc YEm #FPTUHCM va like fanpage M:-lr'lg Nu Cudi Cho Em |4 ban da dnng Cudc song cua cau la chuc:_li nhdng ngay dau kho, bi ngudi me ké doi X0 bang nhing tran
gép dudc 5,000 VNP vao qui "t.:"lr_lllq Nu Cudi Cho Em rdi dé! L!E:n ”.Ji dau dlfﬁn: Wa rdi, I eng kh-:ﬁu..nt}i dau cla L;E-:ILI bé da 'fg?ih %ul déT' E-ut_ mang dén

Céc lugt chia sé nay s& dudc tinh dén 23:59 ngay 2/12/2023. cau va nhing tre em khac dang phai chiu dung néi dau khd tot cung tren the gian phep

mau diéu ky..
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https://docs.google.com/document/d/1kWNW7IVMqbTe3zexHrfCS1_kPxHC5w08DlF5MXXLTNk/edit#heading=h.mub88vbwhhl3
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y L& Thur
4 thang 12 e 1917 - 3

[nay nhd, ciu cudi dep lam ddy, nu cudi &y dong day nang va chd ca thanh xuén cla td di...]

“..vBn chang tinh thuong ai ma ngay hém Jy cau lai cusi®

o chang, nu cudi vo tinh ala mot ai lai se duyén cho nhiing méi tinh trén doi nay, dé td, d€ cu, nguyén
déi bang ca mat tdm chan tinh.

noi nhu vy, bao vé nu curdi cla mdt ngudi 1a bao vé che nhilng m3m non thuong yéu rdi sé nay ng dom
la bdo vé cho nhitng dm dp, d8m dm trong trai tim cba mét ngudi, € ngudi &y mang ning dén nhan-
gian, rai vao cudc déi ching ta nhimg ngot ngao thi vi, nhiing vui vé ding yéu...

cam on ngudi d3 mang nang vac ddi t9 bang nhiing tréi tim biét cudi

vi thé, td yéu 1am nhiing “vi hio hiép” biét che chd va bdo vé nu cudi cia moi ngudi xung quanh, biét
&m I8y nhimg bubn ti v gidp ngudi bude qua nhitng mét nhodi, 3£ mdi ngudi di chi don gidn "bit
qibe cudi tuai”™, ta <& b cd mdt tinh cBu hanh phic

tudn trude, trudng t9 mdi ob médt trién 13m ma trong kang ta-mdi ngudi t8 chie, mbi nguéi tham gia d&u
I3 nhiing “vi hio higp".

trién Em "Mang Nu Cudi Cho Em®” md ra, vdi td, 13 88 che chd cho trai tim olia nhiBu ngudi, d3c biét 13
nhilng tré em b1 bao hanh vE mit thé xac gay ra bdi bt ky ai, chung tay gop siic @& che chan cac em
khdi nhiing ton thuang, nhiing niém dau thir ma co the deo r'ﬁng, bam riét I3y tam hén moi ngudi mac
ké déng théi gian tréi

em rat bidt on cic anh chi d3 md ra t& chirc va trién I3m nay, mong cho sé co nhiu hoat d3ng, hanh
déng t&t dep va y nghia hudng dén nhing ngudi bi bao hinh, dac biét la cic em nho.

dé khéng con trai tim nao phai khac mét mink, ching t3 & day g€ ém I8y ciu, gin gitf lai cho ciu nhiing
nu cudn that tuo,

dé rii, sé cb ngudi ndi vdi cdu: thanh xudn cba td 3 danh mat phin riéng dé cit gilr nu cudi cha ciu
...

néu cac ciu quan tm v 18 chic “Mang Nu Cudi Cho Em” thi cd thé ung hd moi ngudi qua fanpage nhé,
midt like, 1 share hop 1€ clda cac cdu thdi clng dB dong gbp mdt phin ign nhd vie qui “Mang Nu Cui
Cho Em" A€ gidp cac em nhd rbi ddy. Mt chd én khong the lam nén mia Xudn, nhung nu con ob
nhitng chid én khac, ta nghi, mia Xudn s& cdn mai, di 13 trong hinh hai ola moa Thu-Béng hay Ha.

EExpenenceshanng Ehangnucusichoem

2 thding 12 iz 2256 - @

Liic chudn bi vE r3i thi minh o6 di ngareg su kign, thdy my bafc trarh trién Em dep qué chimg nén ding
rgdm i, mad thiy mdy anh chi nhidt tinh qud nén ciing vao cheal ludn, ai dé vie o gua Sem vE, md odn
cam thdyy sor kidn y rglia thdt s nda o

FExperienceShanng #Mangnucuaichaem

Challenge

EXPERIENCE
SHARING

GIAI THUONG LEN TOI

2.500 000 UND,

b

i

Mang Mu Cudi Chao Em
Miguntt Alngs Thuy Mgawln I8 - 26 thamg 10 lic K00 Y
THAM GLA THU THACH PEXPERIEMNCESHARING VA NHAN PHAN THUOMNG LEN TOI 2.5 TRIEU
BORG!
K&t thic 2 rgéy trién Km v thit nhfu reZm vui, ban 33 s5n sang chia 52 nhiing tréi nghiém, cdm
rihdn oiia ham v trien 1Sm v ban b oa mink chira?

OO
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EXHIBITION EVENT

Mang Nu Cuoi Cho Em exhibition was held for 2 days, November 23 and 24, 2023, attracting 211 participants.

!E i %



https://docs.google.com/document/d/1kWNW7IVMqbTe3zexHrfCS1_kPxHC5w08DlF5MXXLTNk/edit#heading=h.mub88vbwhhl3

TARGET AUDIENCE FEEDBACK

4 )
Most people also gave positive reviews about the
enthusiastic and friendly staff of the exhibition.

\_ _

N

What impressed the participants was that the paintings at

the exhibition were colorful, impressive, and meaningful.

Participants received cute, attractive gifts .

4

Most people rated the overall experience at the exhibition very
well. The gallery space and minigame activities were all useful,

contributing to increasing awareness of the importance of

\protecting children from physical abuse.
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CONCLUSION

Achieved all of the objectives
that were set forth for its online

and offline events.

The viral video of the campaign
has garnered over 200 shares

and nearly 15,000 views

KEY HIGHLIGHTS

8 companies that are sponsors,
media sponsors, and companion
partners provided companionship

and support to the campaign.

The drawing competition “Nu Cudi
Cho Em bDPén Tu bDau?” has

successfully attracted 266 valid votes




CONCLUSION

RECOMMENDATIONS

The project will persist in the
augmentation of digital media platforms,
with a particular emphasis on the

Instagram platform

Collaborate with KOLs and partners who

share a thematic focus on protecting

children from violence



Thank You
For Listening




