MINISTRY OF EDUCATION AND TRAINING

FPT UNIVERSITY

Eﬁﬂb Education

FPT UNIVERSITY

CAPSTONE PROJECT
100% Graduation Thesis Report

Topic

‘Ngan Pung Pin'- A communication campaign to encourage young people to curate and share
positive content through short-form videos on social media platforms

GROUP GFA23MC13
SUPERVISOR Vu Huong Diep

Hoang Phuong Thao
Member Phan Nhat Phat - SS160437

Le Hoang My Hanh - SS160440
Nguyen Nhu Tuong Vy - SS160449
Nguyen Minh Tien - SS160369

(*) Profession: Multimedia Communication



1. Supervisor information:

Full name Phone E-Mail Title
Supervisor 1 Vii Huong Di¢p 0982361316 diepvh3@fe.edu.vn Lecturer
Supervisor 2 Hoang Phuong Thao 0866923864 | thaohp20@fe.edu.vn Lecturer
2. Student group information:
Full name Student code Phone E-mail Role in Group
h 1604 fi
Student1 |  Phan Nhat Phat $3160437 | 0901699936 | PP dﬁov n3 T@tpt Leader
hanh
Student2 | Lé Hoang My Hanh | SS160440 | 091635163 | nenhihmss160440@t Member
pt.edu.vn
Nguyén Nhu Tu¢ :
Student3 | NEWERNhUTUONE | o040 | 0927103326 | VYNISS100449@Ipt Member
Vy edu.vn
5 . i 1
Student4 | Nguydn Minh Tién | SS160369 | 0903173615 tlennms: d30V3n69@fpt Member




EXECUTIVE SUMMARY

The media campaign encourages young people to curate and share positive short video content
on social networks. The campaign's media activities and products will hope to inspire audiences
to watch, create and spread positivity using short form videos on social media.
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INTRODUCTION



1. Background

We are a group of K16 students majoring in multimedia communications at FPT University.
Team members have obtained special skills after three years of cultivating at FPT University.
The student group comprises four members: Phan Nhat Phat, Le Hoang My Hanh, Nguyen Nhu
Tuong Vy, and Nguyen Minh Tien.

e Phan Nhat Phat (Student's No. SS160437): majoring in multimedia communications,
project manager and has a lot of management and media production experience through
many personal and brand associated projects. In addition, Phat participated in many other
projects during his OJT internship.

e [e Hoang My Hanh (Student's No. SS160440): majoring in multimedia communications,
specializing in media production. A social media manager and an external relation with
experience working on many projects inside and outside the university.

e Nguyen Nhu Tuong Vy (Student's No. SS160449), majoring in multimedia
communications, a creative director and head of the art department. Vy has experience
participating in various communication campaigns and media production projects in the
abovementioned roles.

e Nguyen Minh Tien (Student's No. SS160369), majoring in multimedia communications,
an editor. Tien has much media production experience, especially video and motion
graphics.

2. Problem Identification

During COVID-19, the development of short-form video (SFV) platforms has shown tremendous
growth. While everyone had to stay home for quarantine, a need appeared to connect and
communicate with others. Social media have risen dramatically, especially short-form video
platforms such as TikTok, Reels, and YouTube Shorts. People enjoyed these new entertainment
methods so much that these platforms became the rulers of social media. Since the epidemic, the
position of social networks has sky-rocketed with the explosion of TikTok. Facebook and TikTok
have become the two top social networks young people use.
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Figure 1. Most popular social media platform for short videos among Gen Z (Aspin, J.,
2022).

However, despite its advantages, SFV has several downsides, including the quality of the
content and the unconscious consumption of it, according to a study by Qin et al. (2022)
and several researchers. The quality content should be carefully selected to mitigate the
danger of unconscious content consumption, given the diversity of content that producers
continuously upload daily.

Recently in Vietnam, the news has blamed TikTok for the lack of content moderation and the rise
of toxic content on the mentioned platform. This overall has negatively affected the SFV content
community, especially TikTok.

3. The Statement of The Capstone

Realizing the dramatic development of SFV platforms during these years, we look into the effect
of this situation on young lifestyles. In this capstone project, “Ngin Pung Pin," we want to
encourage young individuals between 18 - 24 years old who live in HCM in how they curate
positive SFV content on social media platforms and share it with others.

12



4. The Structure of the Capstone

To fully achieve the goals of the project, we will execute 4 activities throughout 15 weeks in both
online and offline methods.

e A media campaign named “Ngan Dung Dan” runs on the main channel Facebook.

e Podcast series “Ludt Pung Ngin” includes 5 episodes, will be premiered on YouTube
(full video) and Spotify (audio only). The short versions will be uploaded on TikTok and
Reels.

e Online challenge “Ptng Ngin - 60 gidy lan toa tich cuc” will be executed on TikTok and
managed with hashtags and the campaign specialized filter.

e Experienced event and workshop “Ngin” to help young people know how to build their
short-video channel in a positive way and learn to produce a short-form video on their
own.

13
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1. Situation Analysis

1.1. PESTEL Model

e Politics

O

Until September, Vietnam had not been involved in politics worldwide as the
country stayed neutral in international diplomacy. To deal with the worry among
social media users about content moderation on short-video content platforms,
especially TikTok. The Ministry of Information and Communication in Vietnam
stated that they would carefully inspect TikTok from May 2023 to raise public
awareness of the law of Internet Security (Dat,2023)

e Economics

o

e Social

The Covid-19 pandemic has caused not only global breakdown but also global
economic crisis at the end of 2023. Despite Vietnam being on its way to economic
recovery, donors will likely struggle to sponsor in cash. Still, the possibility of
receiving large amounts of sponsorship is not high instead of in kind.

The "Gen Z" generation (born 1995-2012) is gradually becoming the primary
workforce of society and the leading consumer of SFV. The intellectual and
academic level of this generation has increased significantly. This generation also
has early access to science and technology, absorbs cultural diversity worldwide,
needs connection, and tends to become global citizens. Their lifestyle is

influenced a lot by Western culture and concern for mental and psychological
health.

e Technology

o

o

Vietnam has kept up with technology trends and social networks worldwide.

Most companies, educational environments, and many other fields are also aware
of the emergence of artificial intelligence.

Most Vietnamese people use Facebook, and the number of TikTok users in
Vietnam ranks sixth globally (2022).

GenZ was born as a digital citizen; they freely connect on social networking
platforms - they are more addicted to social networks and face more risks on
social networks. Outside of school, phones/iPads are the most popular and
familiar technology toys.

Gen Z prefers reading digital documents rather than traditional paper ones.

15



e Environment:

o The project will occur at the end of 2023. There may be rain and tropical

depression in the southern region.

o The weather in Ho Chi Minh City will become colder than usual in the early
morning and at night at the end of the year.

Hot and

humid temperature.

The campaign is carried out on social networking platforms and offline events in

compliance with environmental protection principles.
o Comply with environmental protection laws in Vietnam.

e Legal

o Compliance with intellectual property laws in Vietnam and cybersecurity laws in
Vietnam.

o Do not spread false information that sabotages the government or goes against
good customs and traditions.
Comply with FPT University's project regulations.
Pay attention to Facebook, TikTok, and YouTube's community policies and
standards when posting campaign posts on social media platforms.

1.2. SWOT Model

Strength

Weakness

Opportunity

Threat

- Mention new and
emerging issues
today.

- Short videos - a new
trend in the media
used mostly by young
people.

- Multimedia
production.

- Target mass of
audience.

- Limited time and
budget.

- New campaign with
new topic.

- Many potential
audiences as short
videos are developing
fast and the chance to
be a content creator is
open.

- Opportunity to grow
deeper and more
focused campaigns in
the future.

- Censorship policy
of social networks.
- Social issues
quickly encounter
mixed criticisms.

Figure 2. Ngan dung dan's SWOT Model Analysis
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1.3. Maslow’s Hierarchy of Needs

The campaign will meet the second floor of Maslow's needs from the bottom up, including
safety needs, love and belonging, esteem, and self-actualization. Realizing that SFV is being
used and consumed by many people, most of whom are between the ages 18-24.

Short video content has increased significantly since the launch of TikTok. Countless short
video content is posted on social networking platforms everyday, and with that wave of
information, users are still unaware of the problems that may arise. The campaign helps to
encourage users in consuming short video content selectively. This way, they can protect
themselves from negative information flows and unpredictable consequences if they overuse
short videos over a long period of time. Using the above research, the campaign will target
these human needs through three layers: safety needs, love and belonging, and esteem.

Finally, the campaign allows audiences to express themselves by creating short video
content. According to the group's research, in addition to being called digital citizens, Gen Z
also seeks to express themselves as having strong personalities and bold thoughts. Based on
the highest level of Maslow's hierarchy of needs, self-actualization is one of the strongest
needs of the generation. After preparing the target audience in the three levels mentioned, it
is then more convenient for the campaign to spread the key message and create a playground
for the audience.

2. In-depth Research
2.1. Introduction

In the in-depth research section, we will dig deeper into the current situation and use a
framework to develop based on that theory. Besides the theories the team uses to rely on,
surveying the target audience is inevitable.

17



2.2. S.0.R model
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Figure 3. SOR research model by Qin et al. (2022)

Applying the S-O-R model as our project's primary theoretical foundation. The framework
shows the customized features of the short-form video platform function. The SOR model
looks at the connection between the stimuli that impact organisms (like people's cognition
and emotions) and the responses people have to the stimuli (like behavior).

e Stimuli:

Stimuli refers to the external environment that users face (Zhu et al., 2020). It can be
conceptualized as something that triggers or arouses action or increases action (Mehrabian
& Russell, 1974).

e Organism:

Represents the internal state of the individual's perceptions, emotions, and thoughts
(Bagozzi, 1986), including cognition and emotion, and mediates the relationship between
stimuli and the individual's response (Mehrabian & Russell, 1974)

e Response:

The final behavior is the response within the S—O—-R framework, which includes approach
and avoidance attitudes or behaviors (Mehrabian & Russell, 1974).

Environmental preferences or variations in stimulation-seeking behavior are explained by a
measure of arousal tendency (Albert Mehrabian, 1973). The environment's stimulating
elements and the person's preferred stimulation level must be identified. Specifically,
external factors (Stimuli) - Stimulating factors of the environment and individual's level of
interest - Impact on Organism will produce results (Reaction) - leaving or approaching two
groups of High and Low Arousal Seekers. According to the research, changing the results
(Reaction) by changing the Stimuli factor is possible. Specifically, they have given many
different environmental factors that produce different levels of stimulation. The level of
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satisfaction and ability to stay of the two groups, High and Low Arousal Seekers
(Organism), is different.

When applying those theories to TikTok, the external factors (Stimuli) are TikTok's
short-form videos, and the desire to satisfy impact on young adults (Organism) will produce
results (Reaction) causing TikTok addiction. In addition, this S-O-R model explains the
relationship between environmental factors and human behavior. Based on the model, we
can describe the short-form method as the cornerstone for the agency to recommend more
uplifting material and develop the campaign's content strategy.

2.3. Short-form video (SFV)

Short-form videos are usually no more than a minute or two. They are ideal for people
pressed for time and wishing to access information quickly and easily. Additionally, SFVs
are easier to post than lengthier ones, which makes them perfect for social media. They are
an interesting form of entertainment because of their brevity, quick editing, and fascinating
nature. It discusses a variety of subjects such as sports, lifestyle, humor, education, and
much more, and they are brief and simple to consume and share. Thus, it appeals to people
because of its short attention spans or for those looking for quick relief or information. This
also true that short-form videos have gained popularity in the digital age due to their
concision and attention-grabbing quality. SFVs are now popular in TikTok, Reels, and
YouTube Shorts.

2.4. Positive content

A social network is a virtual world in human society. It is a place full of information and
content, both good and bad, negative and positive, and countless things that seem to only
exist in real life. However, as a social network user, we must know what content we should
consume. According to Mrs. Chau, a psychology master, positive content online helps
people have a sense of joy, excitement, and happiness and, most importantly, achieve a state
of well-being. Positive content comes in many different genres. However, their common
characteristic is to make people feel comfortable and the users respond with joyful, happy
emotions after consuming them and lead them to positive behavior. Our consultant also
claimed that the meaning of positive depends on the target audience, since different ranges
of ages may have different definitions of their own. After quantitative research on our target
audience, we can conclude what is positive content through our audience’s insight:
providing knowledge, improving mood, and inspiring. These are three main points that our
campaign will follow as to how we say one’s content is positive or not.
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2.5. Positiveness is the way to well-being.

According to Mrs. Chau, positivity is when humans reach well-being. There are many
concepts in psychology about positivity, but the campaign ‘Ngin Pung Pan’ chooses the
concept that positivity is when people are at the stage of well-being, where positive
awareness leads to positive action. SFV can affect human beings in both negative and
positive ways. Vanessa Kind (Professor at Durham University, working as Deputy Head of
Faculty in Social Sciences and Health) also stated in ‘How to find positivity on social media'
that what we consume impacts us. They act as a mood booster to human daily life. We
define our positivity as a mood booster that encourages people's performance in every
aspect of real life. Ultimately, people will reach a stage of well-being.

2.6. The concept of well-being

Being positive is a stage of well-being of a person. We found out that there are two concepts
of well-being. A philosophical approach divided well-being into hedonic and eudaimonic
(Ryan & Deci, 2001; Waterman, 1993).

Hedonic is referred to by most positive psychologists as subjective well-being (e.g., Diener,
1984). Subjective well-being or hedonic is an assessment of one's overall level of happiness.
Moreover, it can be found not in one particular source of family religion social relationships
(Ryan & Deci,2001). According to Ryan and Deci, a person with subjective well-being will
indicate within the last weeks/months feeling rarely fearful, worried, distressed, or upset but
rather eager, inspired, and energetic. The researcher pointed out that high subjective
well-being had been represented by the character ‘Joy’ in ‘Inside Out' (2015) from Walt
Disney.

Ultimately, our campaign only referred to when a person feels positive is at the subjective
well-being or hedonic stage. Positivity is when a person feels happy, distressed, and rarely
worried for a period.

2.7. Quantitative research

Method

Quantitative research through survey via Google Form

Research Objective

e Find out young people's most used social media.
e Find out what approaches young people are interested in to obtain knowledge.
e Find out the common sense about “positivity” among the young.
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Sample

e Find out young people's interest/favorite in SFVs
e Find out the attitude/behavior of young people towards campaign

Research Design

SFVs consumption behavior

Common sense about positive content

Sharing content behavior

Consider media channels, content formats, and audience preference

Figure 4. Ngan Dung Dan's research method and survey
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Figure 5. Ngan dung dan's target audience quantitative research flow

3. Target Audience
3.1 Target Audience Research

The goal of this capstone project, "Ngan Pung Pan," is to inspire young people in HCM who
are between the ages of 18 and 24 by showing them how to produce and distribute positive
short-form video content on social media. Because according to OOSGA reports, people in
this age group are now among Vietnam's most significant proportion of social media users, so
we have selected them as our target consumers.

| Male | Female
5.0

4.5
4.0
3.5
3.0

2.5

2.0
1.5
1.0
0.5 I
N N | m

13-17 18-24 25-34 35-44 45-54 55-64 65+

Figure 6. Social Media in Vietnam - 2023 stats & platform trends (2023) OOSGA

People struggle to define who they are at this age. As a result, they have a strong need to
express themselves, communicate, and connect with others. Short-form video has met all the
needs mentioned above, which is an essential factor in its current popularity. Content
producers and viewers are our target audiences on these short-form video sites. Our intended
audience, aged 18 to 24, belonged to Generation Z, also known as Gen Z, according to the
Oxford Dictionary. They are the main user base of several social networking services in
Vietnam and were born between (1997 and 2012). With the rise of TikTok following the
COVID-19 outbreak, social media's attitude has evolved. Facebook and TikTok became the
top two social networks used by young people. Facebook and TikTok became the top two
social networks used by young people.
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Figure 7. Most popular social media platform for short videos among Gen Z (Decision
Lab, 2023).

According to affable.ai's Vietnam TikTok Trend Report 2022, men make up most of the
TikTok audience in Vietnam (55.54% of the total audience base), while women make up
44.45% of users. 71.59% of all users—the generation that uses the site the most—will be
from Generation Z. (Vietnamese TikTok Trend Report, 2023).

Like other countries, Napoleon Cats reports that most Facebook users in Vietnam are
between 18 and 24. People of this age frequently use social networks to contact and connect
with others because, psychologically, they have a strong demand for communication since
they define who they are in the fight between the 1d and the Superego.

Therefore, the campaign's primary focus is young people between 18 and 24.

Our target audience is described as below (Appendix 1).

Demographic e Sex: All gender

Target Audience:

o Age:18-24
e Undergraduate students

Potential audience:

o Age:16-18
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e High school students

Geographic

They are people who live, study, and work
mainly in the city. Ho Chi Minh City
(potential audiences are other provinces and
cities that can be reached through the online
platform).

Psychographic

e At this age, people can still spend time for
themselves without much work pressure, so
they have time to use social networks.

e Young people need to communicate and
connect to identify who they are because they
struggle between the Id and Superego.

e Have a high need for communication and
social connection

e Need for entertainment and time killing

Interest and behavior

Use social networks in their free time
Watch SFVs on platforms

Follow new trends on social networks
Have a fast lifestyle and want to consume
a lot, so they are often attracted to short video
content on social networking platforms such
as TikTok, Reels, and YouTube Shorts.

e Multitasking

Media Behavior

e Using two leading social networking
platforms, Facebook and TikTok

e Facebook is the place they mainly use to
find information

e They like to see articles in multi-format
mainly

e Update trends quickly and like to surf
social networks to update news and connect
with friends.

Figure 8. Ngan dung dan's Target Audiences
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3.1.1. Target audience groups

Specifically, we aim to reach SFV users in general, which includes both creators and
viewers. Since there are some differences between their insights, we will use particular
tactics to reach each group. The campaign is divided into phases in order to keep up with
these tactics. During the campaign, the audience could possibly get through a
transformation process from viewer to creator. These roles are convertible and not fixed to
any specific audience.

SFV viewers

Demographic - Age: 18-24 (main), 16-18 (secondary).

- Living in key cities: Ho Chi Minh City.

- Education: High school & Undergraduate
students.

- Viewers of SFVs.

Psychographic - Fall under work pressure and want to find a
way to postpone it.

- Have Fear Of Missing Out (FOMO)

- Want to catch up with new trends.

- Have a fast lifestyle and want to consume
lots of instant information for instant
gratification.

- Easily engaged by dramas or toxic contents,
though aware of its disadvantages.

- Aim for positive content.

- Multitasking

Behavioral - Use social media frequently.

- Consume SFVs everyday.

- Seek for a way to reach positive content
through SFVs.

- Use SFVs as part of their daily life.

SFV junior creators

Demographic - Age: 18-24 (main), 16-18 (secondary).
- Living in key cities: Ho Chi Minh City.
- Education: High school & Undergraduate
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SFV junior creators

students.
- Creators on SFV platform

Psychographic

- Dynamic, confident, likes to explore and
discover new things

- Creative,

- Wishing to share moments and content with
everyone

- Ready to challenge themselves in new things

Behavioral

- Record their daily activities, share with
friends.

- Use SFVs as a way to express and share
their moments.

- They are viewers most of the time, so their
personas are close to viewers.

Figure 9. Ngan dung dan's Target Audiences Persona - SF'V viewers

SFV senior creators

Demographic

- Age: 18-24 (main), above 24 (secondary).
- Living in key cities: Ho Chi Minh City.

- Education: Undergraduate & Graduate
students.

- Creators on SFV platform

Psychographic

- Confident and want to express themselves
through SFV.

- Aim to bring values to the community.

- Have high self-esteem.

- Want to make money from being a content
creator

Behavioral

- Create content on SFV platforms.

- Brainstorm new content everyday.

- Seek for new trends or new inspiration.

- Find chances to exchange experiences with
former creators.

Figure 10. Ngan dung dan's Target Audiences Persona - SFV senior creators
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3.2. Target Audience from survey

With our findings and identifying our target audiences, we decided to support our audience
research by spreading surveys among the young living in Ho Chi Minh City.

Do tudi clia ban:
394 cau tra I&i

@ 18 tro xubng
®19-24
@ Trén 24

Figure 11. Derived data from Survey

According to 394 participants, we found out that 84% are at the age of 19-24 which was the
statement about our main target audience being between 18-24 which belongs to the Gen Z
generation.

Nai sinh séng:
394 cau tra lai

® Ha Noi

@ Hb chi Minh
@ Binh Duong
@ BN

@ Bién Hoa
@® Binh Phuée
@ Danang

@® Hué

1722V

Figure 12. Derived data from Survey

Looking at the graph, 81% of them are living in Ho Chi Minh City as we identified our
demographic mainly in Ho Chi Minh City. To support our statement about our choice of
media channels, we also included in the survey a question which led the participants to
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choose 1 or 2 options of the most used social media platforms. As a result, 314 participants
used Facebook and the second most used social media platform is TikTok with 242 users.

Ban thuéng xuyén st dung mang xa hoi nao dudi day? (co thé chon 1 hoac 2 dap an)
394 cau tra lai

Facebook —314 (79,7%)
Instagram —84 (21,3%)
TikTok 242 (61,4%)
YouTube -114 (28,9%)
Tatcacacytrén |—1(0,3%)
Boc tin tlrc 1(0,3%)
Tumblr |1 (0,3%)
Discord |—1 (0,3%)
T4t ca dap an trén 1(0,3%)
0 100 200 300 400

Figure 13. Derived data from Survey

3.3 Pain points

Both creators and viewers consume large amounts of short videos daily across social media
platforms. However, the development of toxic content and clickbait is making the short video
creation community worse and causing negative consequences for viewers. Creators want to
not only develop their reputation but also create content that brings value to themselves and
the community, which is also a way to build a good image. Viewers also want to see useful,
positive, and valuable content. Because creators and viewers are in a relationship of supply
and demand, interacting with each other, when viewers have a need to watch positive short
video content, creators must also change to respond and vice versa. Creators create positive
short videos, viewers can also improve their short video environment to become more
positive.

4. Key findings:

The audience can watch as many short-form videos (SFV) as they desire because they have
enormous in-takes of information in a short amount of time. SFV meets the need for "instant
gratification" in the "fast lifestyle" of young people, but audiences are unaware of how the
algorithms affect them in the long run. Besides, when it comes to TikTok, people often have
an unfavorable view because the "toxic" content becomes prominent. However, people are
always oriented towards positivity, and sanguine content has been proven to bring good
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emotions to people. Our target audience (young people between the ages of 18-24) all
understand that short videos are short vertical videos with a length of 30 seconds to 1 minute.
SFVs in other social media platforms follow the same mechanism as TikTok. The initial
nature of short videos is not bad, not only has it made a revolution in the entertainment
industry but also changed the way audiences acquire information.

We realized that the target audience aged 18-24 likes to watch short videos and they are very
interested in this issue. Therefore, based on the SOR model, we aim to build a positive
environment on short video platforms by encouraging viewers and content creators to spread
positive SFVs.

Therefore, the campaign was born to encourage users to be conscious of consuming and
spreading positive short video content by providing knowledge about short videos' impact on
people, sharing different perspectives from seniors, and inspiration to create and share positive
content.
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CHAPTER 111
STRATEGY &
PLANNING



1. Overview of a Masterplan

Encourage young people to curate and share positive content through short-form videos on social
media platforms.

2. Campaign Objectives & Goals
2.1. Campaign Goals

The 'Ngin Ping Pan' campaign is a communication campaign with the goals to make the
SFV community a positive and healthy place for every user.

Platform Evaluation tools

Facebook Meta Business Suite

YouTube YouTube Studio

TikTok TikTok Creators Tools

Spotify Spotify Podcast for Podcasters

Figure 14. Ngan dung dan's Evaluation Tools

2.2. Campaign Objectives

e Encourage young people to watch positive SFV content on social media platforms, seek
positive content and skip negative content.
Embrace the advantages and values of short form video content in modern-life
Bring positive value to the short-form video content community.
Create a playground for content creators to express themselves, build their own brandings
and make positive user-generated content.

e Encourage the audience to share positive SFVs to spread the values to the community.

2.3. Campaign KPIs

We set KPIs for the campaign including all activities and communication channels as

follows:
Channel KPIs
10,000 reaches
Facebook
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1,000 likes/ followers on Facebook page

4,000 post engagements

YouTube

2,000 total views on YouTube

TikTok

10,000 total video views on TikTok

50 participants in online challenge

Facebook Reels and YouTube Short 8,000 views
Spotify impression (reach) 250 reaches on Spotify
Offline event 100 participants

Figure 15. Ngan Dung Dan's campaign KPlIs

3. Campaign Identity

Big idea: Encourage users to be conscious of consuming and spreading positive short video
content by providing knowledge about the impact of short videos on people, sharing different
perspectives of experts, and helping users build a positive short video environment.

Name: Ngin Puang Din

Key message: Xem diing - Tao ngin - Sé chia tich cuc

Tagline: Xem ngin dung - Din do chi

Keywords: Short-form video, Positive, Shorts, Right, Short content, Social media, TikTok,
Reels, YouTube Shorts.

4. Media Strategies

The campaign will follow the strategy (Awareness-Engagement-Action)

Phase 1 Phase 2 Phase 3
AWARENESS ENGAGEMENT ACTION
Phase
The GALA event
Acquire Attract audience Encgqrage usersto — jaims to attract
, . participate in activities |[young people
people’s and increase . ’ .
. . that build and spread |interested in the
attention about |excitement about o . .
the campaign  |the campaign positive short video campaign to
content participate in the
Objective event
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Key message

Provides
information
about SFV as
well as its
current status in
the new era.

Show how to
create, share, and
consume positive

short video content.

Take on the challenge
of building a more
active short video
content community.

Offline
experienced event
with a workshop
and a GALA event
to award the prizes
and

Social media

Social media posts

. i + ies + i .
Key posts + Motion PodF:ast series Podgast series + Social + Online challenge
g . Social media posts [media posts
activities |graphics + Event
Both  viewers Mainly for viewers, |Both viewers and Mainly for
Target and content creators, partly for
. partly for creators |creators .
Audience |creators viewers
Supporting | community seeding, Facebook Ads
Tactics
Alwa).fs O |Facebook
Active
Supporting |.... .
Channels TikTok, YouTube, Spotify
Figure 16. Ngan dung dan's campaign strategy
5. Tactics

In this campaign, we use four tactics:

Media campaign
Challenge
Podcast series
Experienced event and workshop

Each tactic has corresponded target audience as below

Tactics Target Phase Explanation
Audience

Social media | Both creators | Awareness - | Social media runs throughout the campaign
and viewers | Engagement - | and the social posts target to both creators

Action and viewers depends on the phases as
mentioned above.

Podcast series | Mainly Engagement | In the podcast series we invite different
viewers, experienced people in the field of
partly for psychology, social media and production.We
senior mostly focus on the viewers to help them
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creators understand about how SFV platforms work
and how they affect them, advice on how
viewers can curate and share positive SFVs.
Because some speakers work in the creative
field, they also give advice to senior creators
on how to build their brand image and make
a living by being SFV content creators.
Online Mainly for Action We want to encourage creators to create
challenge junior positive SFVs and spread them. This tactic
creators, hopes to see the transformation from viewers
partly for to creators as they are convertible.
viewers
Experienced | Mainly for Action In this event, attendees are encouraged to
event and senior and create their positive SFVs, listening to
workshop junior advice. We also seek to reach viewers,
creators, hoping they will join to spread the values and
partly for positivity to the SFV community.
viewers

Figure 17. Ngan dung dan's strategy and tactics

6. Estimated Budget

Podcast production 40.000.000 VND

Offline event 60.000.000 VND

Online campaign (online challenge) 30.000.000 VND
Total budget 130.000.000 VND

Figure 18. Ngan dung dan's Budgets

7. Risk Management

STAGE

RISK

POSSIBILITY

DAMAGE

PREVENTION

SOLUTION

Awareness

Low conversion
rate

MEDIUM

MODERATE

Invest in content
quality

Pushing and seeding
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Mislead content | MEDIUM MAJOR Double-checking Immediately take down
(at least two any post containing
rounds) any misled content or posts
contents before that receive negative
uploading onto responses.
social platforms Upload an apology

post.

Online haters LOW MODERATE | Filters and follows | Banning and blocking

attack strictly in the account showing hates
comment section
and the entire page.

Technical LOW MAJOR Follow strictly Create new accounts

issues/ Facebook and other | and re-up all the posts,

Facebook media Platforms run ads to reach the

banning or policy audience.

blocking page

due to violating

Facebook's

policy

Engagement | Guests not HIGH MAJOR Prepare backup Immediately contact
responding or guests list new guests
collaborating beforehand

Action Guests show up | LOW MAJOR Strictly deal with Preparing backup/filler
late or cancel at the Guests/ artists.

the last minute. Celebrities about Preparing MC with
the time in contract. | interaction games to

buy time while waiting.

Violent LOW High Recruit securities Contact with local

incidents, police in case of

audience accident

injuries

Shortage of MEDIUM MAJOR Checklist and Prepare the back-up

human headcount before human resources

resources, staff the event

leave

unexpectedly

Few HIGH MODERATE | Promoting the Pushing and seeding

registrations challenges
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in challenge Invites KOC or
small influencers to
initiate the trend

Figure 19. Ngan dung dan's risks assessment

8. Potential achievements

- Spread positive values through the campaign to the creative community in general and
short video content creation in particular.

- Build a healthy and positive short video community.

- Create a positive, sustainable and long-term playground for the young creative
community.

- Promote passion for short video content creation to young creators.

- Make a series of workshops to create a place for professional and potential creators to
meet and share their experiences, together they can build a positive SFV community.
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CHAPTER IV.
PRE-PRODUCTION



1. Media campaign

1.1. Campaign Concept

The campaign is inspired by its name, ‘Ngian Ding Dan', which set the vibe of short, bright, lively, delightful in the campaign. We
use keywords related to short video platforms combined with color and cartoonish animation. The character representing the
campaign is a smartphone brought to life as if it were a friend of the audience. The characters are shaped cute and close to all
audiences, especially young GenZ audiences. The colors were also chosen according to one of the trending color palettes, 2023.

All combined with the desire to convey the optimistic spirit of the campaign on short video platforms.

1.2. Content direction

Ngin sao cho ding?

09/09/2023- 30/09/2023

01/10/2023 - 30/10/2023

01/11/2023 - 30/11/2023

Ngin Diing

Piing Ngin

Ngin Piing Pin
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Content:

- Explain short-form videos and positive

content

- Show the situation of consuming SFVs

recently

- Analyze the algorithms of SFV platforms

that obsess the audience.

Objectives:

- Provide basic information before the audience
can Participate in the Following activities.

- Use motion graphics and animation to deliver
knowledge so that it is easy for the audience

to access.

Content:

- Different perspectives from
psychologists, creative directors,
and TikTokers on the rapid
growth of SFVs and their
impact on young people.

- Notes for content creators when
making short video content.

Objectives:

- Provide the audience with
knowledge, advice and sharing
from experts about SFVs.

- Encourage the audience to create
and spread their positive content
through SFVs.

Content:
- Offline event

- Dung Ngin challenge

Objectives:
- Help audiences

experience the process
of building and using
short video content to
understand the process
and create a more
positive online
environment.

1.3. Social content pillar

Figure 20. Ngan dung dan's campaign execution timeline

Pillar Pillar 1 Pillar 2 Pillar 3 Pillar 4 Pillar 5§
Topic Knowledge Promotion Podcast Activities Other
. . . Promote the ‘Ngan Provide the audience with |Notify the audience about |Give viewers more
Provide the audience with , o . . . . . ..
. . Dung Dan' campaign  |information, personal the campaign, both major [entertaining content
c. information to understand the . . v .
Objective . and the sponsors who [perspectives, and and minor activities. They |and keep up with
campaign and the knowledge the . )
. accompany the knowledge from encourage the audiences |trends during the
campaign wants to convey. . S . .
organizers. psychology experts, to participate in the campaign.
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Definition of the short video,
mechanism, and algorithm

creative workers,
producers and influencers.

campaign activities,
especially in the
engagement and action
phases.

- Avoid naming an individual or
organization creating the content
even if the
individual/organization owns
controversial content.

- Avoid using propaganda words,
but encourage them to avoid
overusing short videos to cause

- For sponsors and
partners: serious

content, with additional

content depending on
the sponsor's interests.
- For projects: use
words close to GenZ,

- Accurate quotes from
experts; make sure to
spell words or make

- Activities that are easy to
do, easy to participate in,
and suitable for the TA -
Content that is easy to do,
games, or questions that

- Articles must be
highly entertaining

Direction consequences. Do not write based on each phase of |changes. No change in the and trendy and use
: ! 4 are easy for people to
negative content about the campaign or meaning that the expert .. O keywords related to
. . participate in without :
short video; encourage users to  [version of POSO, to wants to convey. . . . the campaign.
. . being discouraged while
be conscious and watch adjust the tone of the .
. doing.

selectively. content.

- Show project followers tips to

spread positive content and

avoid watching too much short

video content.

. . depends on the
Hashay #posobiettuot #posopromo #luotdungngan #choicungposo occasion
Serious, cute, close,
Fun, engaging, not too serious, |interactive. A little Serious, close, interactive, . . .
. . I . e Persuasive and interactive [Funny, trendy

approachable. serious while writing  [highly convincing
Mood for sponsors.

Motion graphics, Infographic . Social post + Podcast . :

! ’ ’ Social posts . ) Social posts Social posts

Content type |Social posts P video + Short videos P p
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Number of
posts

13 posts

50 posts

32 posts

3 posts

9 posts

1.4. Supporting Tactics

1.4.1. Community groups

1.4.2. Third-party endorsements

Figure 21. Ngan dung dan's social content pillar

We joined TikTok creator community groups and posted about the event. This is a group of young people who have been on the
path of content creation on short video platforms, so they are suitable subjects for events and workshops with the topic of

content creation and bringing long-term positive values to yourself and the community. (See Appendix 2)

During the campaign, we contacted clubs, volunteer organizations, and project pages for young people aged 18-24, especially
those related to the field of communication and creativity. We have asked them for communication support by posting

introductory articles and opening registration applications for the event, on their fanpage between November 11, 2023 and
November 15, 2023. (See Appendix 2)
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1.5. Design kit
The visual concept following:

- Mood and tone: Bright - Playful - Energetic

- Primary Color Palette: The design products will predominantly use Neon colors (pink,
blue, green, yellow, orange, purple) to create a fresh and dynamic feel that resonates with
the taste of the primary target audience, which is young people. This color palette also
aligns with the 2023 trend. It is expected to remain popular and widely used in the
coming years. However, it’s a RGB palette so we have to convert it into CMYK for
printing.

- Graphic Style: A simple drawing style combined with 2D graphics, making it easy to
convey content and integrate knowledge in a lively and easily understandable manner.
Young individuals currently favor this style within the target age group due to its
accessibility and eye-catching yet straightforward nature.

- Mascot: Character: Personified smartphone

For most of today's youth, smartphones are an indispensable part of daily life. They serve
as both entertainment tools and aids for work and learning. Most importantly,
smartphones allow viewers to access a wide range of short video content.

The campaign chooses the smartphone as the representative character due to its ubiquity
and familiarity with the target audience. In the campaign, the character will play the role
of a companion, a storyteller, helping the audience to recognize the brand and grasp the
campaign's content.

- Key elements: Stylized geometric shapes (squares, circles, triangles) convey simplicity
and adaptability to trends. Designs incorporating basic shapes like circles, squares, and
triangles also give the design products a sense of technology and modernity.

Ultimately, the campaign visual concept should be aligned with the following brand kit:
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COLOR LOGOD

e

COLOR PALETTE

ELEMENT COLOR

EFAdAEd ¥FFSCOD FEOLETE
WFFEDOE AOOETER wOOFO83
BRAND ASSETS

MASCOT

TYPOGRAPHY
ABCDEFGHIJKLMNOPQ
RSTUVWXYZ
abcdefghijkimnopqretu
VW yl

LsaEAMATTER OIZ3YS6TEII7ER4y

REGULAR
ABCDEFGHIIKLMNOPORS
TUVWXYZ
a ehedafghijkimnopgrsatus

wxyl

BALOO 2 REGULAR 0123456763 FhaEN

Chan shark ez bri

BLACK & WHITE LOGD

oo

BACKGROUND COLOR

#FFFAEE HCECBBE

KEY ELEMENTS

TRACKMG: 100, STRAOKE 1A

THIS IS YOUR HEADING

TRAC Kbt 1)

And this is your subheading

Lorem ipsum dolor sit amet, consect et iG'pﬁS{lﬂg efik.
Dus venenatis ipsurm vel libero pulvinar Faucibus.
Westibulum convallis et ligua sit amet vestibulum Aenean

“noda wokn obao ol

Figure 22. Ngan dung dan's Brand kit
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2. Podcast series
2.1. Overview

First of all, we decided to choose a podcast as one way to express our information
effectively. According to 394 participants, most of them preferred to receive knowledge
through watching podcasts.

Podcasts are a great way to convey knowledge and information in a friendly way as the
audience can be engaged in an endearing conversation between host and guest. The
audience can passively listen to the podcast while doing other things, suitable for
multitasking. At the same time, they can also choose to watch the entire podcast to observe
the guest's expressions. Podcasts provide diverse viewing options for viewers. Besides, we
will also cut out quotes from long videos and post them on TikTok for short periods of 30 to
90 seconds. These are valuable quotes from guests in that episode. This will help the
podcast reach a large number of users on TikTok, and at the same time, direct them to the
full version.

Ban sé thich tiép thu kién thirc méi théng qua nhitng loal hinh nao sau day? (co thé chon 1 hodc 2
dép én)
304 cau 1ra I

Padcast/Talkshow 274 (69,5%)
Phim i figu 103 (26,1%)
Hoat hoaHoat hinh 271 (68,8%)
Bloc sach 14 (3,6%)

Séch)—2 (0.5%)
Tra ciu|—1(0,3%)

Phimf—2 (0,5%)

Videa|—1 (0,3%)

Short video in tiktok |1 {0,3%)
11(0,3%)
Bai dang|—1 (0,3%)

Short dipf—1 (0,3%)

clip ngén ndi ding trong Am |1 (0,3%)
learn on tiktok}—1 (0,3%)

Churomg trinh truyén hinh |1 (0,3%)
video ngan hode dang 4-5 hi.. |1 (0,3%)
Tin tc|—1 (0,3%)

Lecturef—1 (0,3%)

Ebook|—1 (0,3%)

S&ch béo mang dign tir]1(0,3%)

0 100 200 300

Figure 23. Derived data from Survey

Ideas: Creating a podcast series, inviting experts to share their perspectives about the impact
of SFVs on young people.

Purpose: Bring new stories and sharings from experts to the audience to let them know more
about SFV in different perspectives.
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2.2. Theme and concept

Inspired by ‘Have A Sip’ by Vietcetera, this podcast series follows the concept of a small
talk between the host and the guest. Throughout the talk, the guests shared their stories and
experienced their thoughts about the topic naturally.

2.3. Podcast direction
e ‘Xem ngin dung c6 kh6?’.

In this episode, there will be a conversation with a psychology master's expert about the current
situation of widespread dirty content on TikTok as well as social networks. Why are users
interested in negative content? What is the psychological impact of such negative content on
people's social life? How to find positive things on social networks? What is the impact of
positive content on viewers? And the questions revolve around positive short videos and viewers.

e ‘Ngan sao cho dung dan'

In this episode, there will be a conversation with a content creator on TikTok or TikToker for
short. Questions will revolve around the guest's career story. Behind the curtain of the content
creator industry? The secret to creating positive short video content. Advice for senior creators
and viewers to create a healthy image and SFV environment.

e “Xu thé nhanh gon va lam content ciing thé'

In this episode, there will be a conversation with a creative director who has specialized in the
commercial industry for years. The conversation will mainly surround the OG content creator
style compared to nowadays, when everything must be fast and informative. How can the
creative director have to adapt to the modern world? His/her thoughts about the upcoming
changes in multimedia.

e ‘Lam ndi dung “ngan" hod ra lai dar’

In this episode, there will be a conversation with a marketing expert to know how SFVs affect
the community industry. Questions will revolve around the guest's career story. Behind the
curtain of the content creator industry? Does a piece of short content consume less time than a
longer form of content? What are the difficulties in real life when involving the short video
industry?

~ €

e ‘Roi chung ta s€ “ngdn" di?’

In this episode, there will be a conversation with a middle-aged person who has a middle
standpoint about the situation. He/She will be asked about his/her thoughts about the
phenomenon. How to achieve bigger goals rather than watching a lot of shorts despite its
positivity.

Format: A video podcast (30-45 minutes length), short videos under 1 minute.
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2.4. Distribution Channels:

Three short videos under 1-minute cut from podcasts posted on Facebook Reels, TikTok,
and YouTube Shorts.

One podcast trailer posted on Facebook and YouTube.

One audio track posted on Spotify.

One podcast video posted on YouTube.

2.5. Podcast series Objectives and Goals

Provide multi-dimensional perspectives to audiences from people in professions directly
or indirectly affected by short videos.

Sharing stories from experienced people.

Colliding perspectives, advice from content creators, producers and psychologists to help
audiences see the duality and positivity that short videos bring to media as well as young
people's lives.

Understand the core value of creating and spreading positive content.

2.6. Production kit

Our production kit excluded video production but the designs attach to each video product
such as thumbnails, social posts.

Figure 24. ‘Luét Piing Ngan' logo
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Figure 25. Spotify thumbnails

2.6.1. Location

We had sponsored by Tiém Tra Mua Hoa N& to shoot the podcast series, all free of charge.

Figure 26. Floor 2 at ‘Tiem Tra Mua Hoa No”’
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2.6.2. Mood and Tone

Our set design is considered to be vibrance and colorful, suitable with the brand guideline.

Clean, creamy white background.
Wooden tables and chairs create a Feeling of closeness.
Use decorative objects and LED lights in NDD's color tones as highlights.

Figure 27. Podcast moodboard

2.6.3. Set Design

Our design set revolves around positivity and playfulness in accordance with the color
scheme of the brand guidelines. Besides, the set design must represent the space of the
venue sponsors "Tiém tra mua hoa n¢’'.

Some props with color tones similar to the brand guideline are also included to increase
dynamism and positivity in the frame, such as neon rainbows, confetti vases, e.t.c.




Figure 28. Set design s props
Set design Ep 01 - Guest Nguyén Hai Uyén

POSO nhéibdng
Pén LED . h
= A

Nén thom (optional)

Al

Khan trai ban tréng

Binh cAm hoa

Figure 22. Set design Ep 01
Set design Ep 02 - Guest Dirc Anh Pham

E Dén LED ciu véng

|

© Thamtreo
Il tudng LON

<5 TR TR

Nén thom

Chéau tulip

Bén led hanh tinh

A

W o cim hoa Khan trdi ban tréng
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Figure 23. Set design Ep 02
Set design Ep 03 - Guest Thanh Dinh Duy

POSO nhdi béng

Bén led méo

May nghe nhac

A

Khan trai ban tréng

Figure 24. Set design Ep 03
Set design Ep 04 - Guest Tran Quan

N “\_ E Pen LED

POSO nhoi béng

Tham treo
tuong LON

Nén thom

Khung anh
L4
b
-

Chau cay

Chau cay Lo cdm hoa héng
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Figure 25. Set design Ep 04
Set design Ep 05 - Guest V6 Nhy Dao

gy — — —————— ———— s —

i N ﬂ Pén LED

N

| Tham treo

. tudng LDN
l

W U

& T

Lo cdm hoa héng

Chau cay Khan trai ban tréng h

Figure 26. Set design Ep 05

2.6.4. Wardrobe

The guests and hosts of the podcast show wear outfits that follow the pre-selected color
palette in accordance with brand guidelines. In the 5 podcast episodes, there will always
be the appearance of a hand-made POSO mascot in every shot. POSO represents positive
short video content, POSQO's appearance contributes to making the frame fun, dynamic and
a little cute in accordance with the direction of the campaign.




Figure 26. Speaker and Host wardrobe
2.6.5. Guest Speakers and Hosts

Below are 5 guests in our 5-episode podcast series. The guests will share their
perspectives on the topic of short video content, positivity on social networks, and about
young people in modern life.

05. Partnership Project “Ngan ding d3n"

Ep 1: Xem ng3n ding cé khé?

Master of Psycholegy - Ho Chi Minh City University of
Education

Member of Vietnam Psychatherapy Association
Psychologist at ezCareMe

Practicing psychotherapy and supervision at New
Hope Psychotherapy

Trainer at OpenM - Training&Consultancy

H e A

Figure 27. Guest Nguyén Hai Uyén profile
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05. Partnership Project “Ng3n dung din"

Ep 2: Ng3n sao cho diing dan

TikToker owns 6.4M Followers.
* Formerly Content Operation Specialist at TikTok.
* Famous For TikTok clips of breaking into stars' houses.
* Own videos with millions of views.

H e A

Figure 28. Guest Pham DPurc Anh profile

05. Partnership Project “Ngsn ding d3n"

anh
h Duy

Ep 3: Xu thé nhanh gon va 1am content ciing thé

FEATURE FILM

# 30 chua phai Tet (2020) | 1st Assistant Director

* Traitim quai vat (2020) | Post Producer

TVC & MV

= Started working as a Freelance 1st Assistant director and
Producer since 2018

COMPANY

Wepro Entertainment (2020 - 2023)

* Assistant General Director

* Project Development (Film & Show)

Forest Studio (2023 - Present)

# Creative Director . . A

Figure 29. Guest Thanh Dinh Duy profile
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Project “Short and right”

05. Partnership

ran Quan

Ep 4: Ld3m ndi dung ngadn nhung hoa ra lai "dai"
® 20 -year Expert of Marketing

Communication

* Used to join more than 8 largest agenciesin

Vietnam.

Figure 30. Guest Tran Quan profile

Project “Ngan ding din”

05. Partnership

Ep 5: R3i ching ta sé "ng3n"” di?

* Manager and Executive Producer of Sudest
Production.
* Working experience in production field 15

years.

H ® A

Figure 31. Guest Vo Nhy Dao profile

Corresponding to profession, age, mood and tone, we will assign a host to the guests. The
host includes 2 hosts, each of whom has experience hosting reality game shows and
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podcasts. The colors and moods of the two people will be different depending on the vibe
of the guests and the script of each episode.

S |

v Host 01

JAY VO

“Finance by choice - Banker by chance
But a techies as always”

luot

3. Online challenge “Diing Ngin"

- ¥ [ad)

Host 02

I
<

LE THI QUYNH ANH

"Happiness is an essential ingredient in any
successful venture”

luot

Figure 32. Hosts profile

S BE healaco B & 3

f:j) CACH THAM GIA
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CHALLENGE
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wstartw

e [T — T S

b oy e
= O gecon 3 L0 SLs 4 gacmn P o D= g

LLENEE

Figure 33. Challenge social media post designs
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3.1. Challenge Overview

The online challenge ‘Dtng Ngan' held on the TikTok platform will be a playground for
young creators aiming to create positive value for the community. The challenge will run

until the end of the campaign to measure the spread of the campaign to the short video
community.

3.1.1. Big Idea

Create an online challenge encouraging young people to create and share positive SFVs.

3.1.2. Key Message

Pung Ngin - 60 gidy lan toa tich cyec.

3.2. Theme and Concept

With the concept of creating a positive short video within 60 seconds, the challenge involves
using specially designed filters and uploading them on the TikTok platform. The filters are
crafted with colorful illustrations based on the main theme of the campaign and the
representative character - POSO. Participants will use the '60 gidy lan tdéa tich cuc' filter
provided by the organizers to capture short content according to their preferences.

3.3. Distribution Channels

We chose TikTok as the place for the challenge because this is the most prominent platform
for short videos. With a large number of users and strong spread potential, implementing the
challenge on TikTok, a platform that fully supports short video content and can bring these
activities to trend, will help the challenge take place effectively. and attract more participants.
Videos participating in the challenge are easily managed by project-specific hashtags and
filters, allowing for simple statistics and evaluation.

3.4. Challenge Objectives and Goals
Goals
- Create a playground for content creators to express themselves and create their own ideas.
- Spread positive, meaningful, and inspirational quotes to the short video community.

- Encourage young people to create, watch and share short meaningful videos.
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Objectives

- Achieving 50 participants.

- Videos participating in the challenge have views and shares

3.5. Challenge Description

3.5.1.

3.5.2.

Participation

Challenge ‘Piing Ngin' - 60 gidy lan téa tich cuc

Organizers will provide a sound clip available through sample videos uploaded on
TikTok.
To participate in the challenge, you use the sound above and a filter layer to create a short
video under 1 minute, in which you spread positivity (inspire, share knowledge, improve
mood).
Then post to TikTok with the campaign hashtag: #ngandungdan and the challenge
hashtag: #challengedungngan #60giaylantoatichcuc
Scoring method: 1 view equal to 1 point, 1 heart reaction equal to 2 points, 1 comment
equal to 5 points, 1 share equal to 10 points.
Top 5 people with the highest total score will be honored and receive rewards.

Rules

This is not really a contest, we want to create a trend, a new challenge on TikTok to
encourage you to spread good values together. However, to make you feel more
motivated, we will have a ceremony to honor the videos that have achieved the most
spread.

Videos that satisfy the following conditions will be considered for scoring and honored:
Videos are 1 minute or less

Participants can both use organizer sound effects and participants favorite soundtracks.
Comply with TikTok's community rules.

In accordance with the provisions of Vietnamese law.

Do not violate good customs and traditions. Do not spread bad content or harmful
cultural products.

Do not use vulgar language or insults to individuals or groups. No discrimination,
violence, intent to harass or divide society.

Do not post false or unofficial information.

Do not mention controversial issues.

When it comes to resolving a dispute, the decision of the Organizing Committee is final.
All participants are deemed to have acknowledged and agreed to comply with the
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regulations without objection. The results of the Organizing Committee are final, the
Organizing Committee does not resolve complaints from participants after announcing the
results.

Intellectual property rights

- The video is the original work and the participant is the sole author of the intellectual
property rights related to that short video.

- Organizers are allowed to use participants' videos to serve media campaigns for a
permanent period without having to pay any compensation.

3.6. Rewards
We have a total of 5 prizes for contestants
participating in the 'Bing Ngin" S g e g
challenge. Prizes include:

- First prize: A handwoven POSO,
POSO popsocket, 100% voucher for
all courses at ST Lighthouse, 1 theater
ticket at theater 5B.

- Second prize: POSO keychain, POSO
popsocket, 70% voucher for all
courses at ST Lighthouse, 1 theater
ticket at theater 5B.

- Third prize: A POSO keychain, 70%
voucher for all courses at ST
Lighthouse, 1 theater ticket at theater
5B

- Fourth and fifth prizes: a POSO
keychain, 50% voucher for all courses
at ST lighthouse.

3.7. Challenge design kit
a. Logo

The logo of the 'Pung Ngin' challenge is adapted from
the planned brand guidelines. The lines and color choices
are still similar to the mood and tone of the 'Ngin Pung
Pian" campaign.
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b.

Figure 35. Challenge's logo

Filter

To participate in the 'Plng
Ngan' challenge, participants
must record live on TikTok

filter or frame will have a
campaign mascot to create a
highlight for the 'Ping Ngans'
challenge.

Figure 35. Challenge filter

4. Interactive Event & Workshop “Ngin”

4.1. Overview

Purpose:

Participants can experience how to create their own short-form videos from the idea till
publishing.

Get knowledge about the process of creation and production of a short-form video.
Encourage young people to know more about short-form videos and engage in the
workshop.

People gain more knowledge about the campaign.

Format: Interactive booths and workshops.
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Talking points:

e Ngin Ping Pian is a communication campaign to encourage young people to understand
and curate positive SFVs.

e Give the audience experience to gain new knowledge about SFVs and participate in
workshops to show them how to write scripts and record SFVs.

e People can experience new technology and understand more about the campaign by
joining in interactive activities of the campaign.

The event will take place on November 18, 2023 between 10:00 AM and 6:00 PM at The Xoay.

4.2. Event Objectives and Goals
Objective:

- Creating a playground for you to interact and experience interactive activities, explore the
world of short videos, and contribute to sharing value with the community.

- Encourage young people to understand the value and spread positive short videos.

- Attendees know how to write scripts and record SFVs to share positive content.

Target:

- Have 100 attendees.

- Young people know how to build content strategies and personal brands on the SFV
platform, how to produce and spread positive content through SFVs. They will gain more
knowledge about the production process and create their own short videos.

4.3. Event Theme & Concept
4.3.1. Concept

The event creates an open, fun, and comfortable space for guests to participate in face to
face interactive activities. Coming to the event, guests will not only be able to interact
directly with the project's mascot through a live2D model, a novel form of conversation,
but also attend a workshop with guests who are experienced and knowledgeable content
creators. Experienced creators will share about content creation strategies and short video
production processes. You will practice on the spot during the workshop. The event aims
to encourage young people to create their own short videos and post them on social
networking platforms.
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4.3.2. Mood and Tone

Figure 36. Event moodboard
4.4. Event Experience Journey:

Area 1: Check-in to receive gifts > Area 2: Take photos with backdrop > Area 3: Interact
directly with POSO > Area 4: Attend workshop > Area 5: Check-out.

Area | Name Activity
1 Check-in Guests check-in and receive gifts.
2 Backdrop Guests take pictures with the backdrop.

Encourage participants to record short clips on TikTok/Facebook and receive
gifts from POSO and sponsors.

3 Meet & Greet POSO [ Special activities: At certain time frames, POSO will appear and interact
directly with participants in a form similar to Vtuber.

4 Workshop WSI1: The speaker shares content creation strategies.
WS2: The speaker shares about the short video production process.
Participants have the opportunity to practice on the spot.

5 Feedback Participants scan QR code at the check-out

62




03. Execution-Event

Project “Short and right”

Event Experience

Backdrop

Wworkshop 2 on short

Communicate
video production

directly with POSO
through new
technology

A
Figure 37. Event experience
4.5. Design kit
4.5.1. Set design
C
=
b 100cm
C
40cm

Figure 38. Event set design
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4.5.2. Backdrop

S PE lmabioo Sms T S0esmmET

Figure 39. Event backdrop

4.5.3. Standee

N O R ——— r—
B R R B R T

WORKSHOP

G3p 9B nhimg nh séng tae niH dung
chuyén nghidp & thue hinh tao dung

l videa rgin
= s ——— -y
MEET&GREET
CUNG POSO

Glan Hru, trd chugdn truc tp cing
POSO - phdn vl o eda chidn dich.

VANHIEU HOAT DONG TRAINGHIEM KiAC

REN TN TG T st IEE T :

Figure 40. Event standee
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4.5.4.‘Short challenge’ frame

Follow | For You

Figure 41. Short challenge TikTok frame
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4.5.5. Event Poster

e e g

= p@ healoco @entUpesrmetis POAT 4

THE XOAY
203/38A B3ng Thisy Trém
Phuémg 13, Binh Thanh, TRHCM .

18-11
2023

10am - 6p.m

Figure 42. Event poster
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4.5.6. Event hashtags
# REM N6AN OUNG
#tichcucH 2. ocns

POSITIVE fo)- PO SITIVE
SHORT L) SHORT

Figure 43. Event hashtags

4.5.7. Event mini standee

‘ CHECK-IN ' CHECKOUT
TAI DAY NH_A__/ TAlI DAY NHf_J

\Figure 44. Check-in check-out mini standee
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4.5.8. Gift kit

04.Execution Project “Ng3n ding dan”
° °
ODesign kit
'S o
iy )’_ 4 w\ B
@ e, " ~grpsmmmsen

. Keychain

Hand Fan Osticker
Griptok
: G
% ' k- g2 XEM.HG&E E.‘-E'I'- B
® X 58 |
Wristband

Figure 45. Gift kit design
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CHAPTER V.
PRODUCTION AND
DISTRIBUTION



1. Media campaign

1.1. Media timeline

Media timeline will detail plans for activities on social networking sites. Below is the media timeline from September to the end
of November. The media timeline is only a plan and may change depending on the actual situation during the campaign.

Below are the tables describing types of content posted on days over the past 10 weeks. Each day, the main specified types of
content must be posted, however, the order of posts or the amount of content may change depending on the actual situation.

It can be seen that each phase of the campaign has its own main topics.

Knowledge Activities . Promotion . Podcast Others

- . . - . — _ _
MON TUE WED THU FRI SAT SuN
1
w o
1 2 3 ) A
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4 5 6 7 8 9 10 m c
9 10 E | 12 N | ; R |, als on o®
B 0|, | en = =
n 12 13 14 15 16 7 (o R
m — m 16 17 -.i 18 m 19 20 -] 1 22 ﬂ
® - G
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)
25 26 27 8 B |5 30
o] 30 n

70



Knowledge . Activities . Promotion

. Podcast Others
|
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Figure 46. Media timeline
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1.2. Social posts

Social posts are often articles on social networks with the role of announcing, providing
information and increasing the brand image of the project to the viewing audience. Social
posts will all follow the brand guidelines set out in advance. The content in all social posts
must have a cheerful, dynamic, positive mood and tone and are suitable for the Gen Z.
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Figure 48. Social media posts
1.3. Animation and Motion graphic videos

One of the strongest and brightest points of the project is animation and motion graphics.
We designed and made the POSO mascot able to move, interact and talk with the audience.

Ngén Biing Ddn - Bang theo dbi () Ngén Ding Dén - Dang theo dbi
@’ @ cénakhsi g/ @ cong khai

Figure 49. Animation and motion graphic videos
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1.4. Short positive videos

Edited short versions from 5 podcast episodes to
improve the effectiveness of the short video feature.
Besides, we are affirming the superiority of short
form videos as well as the values it brings to the
community.

We post them on Facebook Reels, TikTok, and
YouTube Shorts. Each episode has 3-9 short videos.

dat cai GIA TRI
Ién hang dau

Figure 50. Screenshot
from Podcast 2 - Speaker: Burc Anh Pham.

1.5. Landing page

This landing page was published before the event. People can have a quick look and easily
understand the campaign and its activities in one site only. We published the landing page before
the communication phase of the event to give the audience a quick look throughout the event.
During the registration process, we also opened link on the website for the event registration.

Access the landing page.
1.6. Facebook Ads

Meaning of the name | Social post | Messages 2 days 59,457 VND
“Ngan Dling Dan” 1,288 reaches
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http://ngandungdan.wixsite.com/ngandungdan

Campaign introduction | Video Get more views | 2 days 39,379 VND
1,032 reaches

Page introduction Page Get more likes 2 days 40,215 VND
980 reaches

Event registration Social post | Engagements 6 days 250,621 VND
6,271 reaches

Figure 51. Facebook Ads installation for online media campaign

1.7. Risk Management

STAGE |RISK POSSIBILITY (DAMAGE PREVENTION SOLUTION
Low reach . . Add sources to push traffic.
A KPI
and HIGH MODERATE ~ |Adjusting KPIs according | 41 o ontent.
. . to the situations. . .
interaction Active seeding.
Prepare yourself mentally |If the crisis is serious, it must
and evaluate crisis be handled through
Dramas MEDIUM MAJOR classification criteria in corrections/clarification of
order to have appropriate |the truth. If it is not serious,
handling measures. it can be ignored.
Deadline MEDIUM ACCEPTABLE Alwa‘ys follow the I?lstr%bute and a.dJust the
latency timeline. timeline accordingly.
Make sure the content
. Violating . . Appeal, restore or quickly
Campaign follows th I med ’
community (LOW MAJOR Orows , © socta n.le | create a new account and call
platform's community .
rules 1 for seeding.
guidelines.
Organizers Pay attention to . .
ot banned community standards and The organizers communicate
8 . LOW MAJOR . y. with each other via other
from social limit spam in groups to )
. . social networks.
media promote the campaign.
Note that the content
Social communicated on the page [Create a new page and
accounts LOW MAJOR does not violate promote social media
lost community standards and |platforms again.
copyright.

Figure 52. Risk management of the online media campaign
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2. Podcast series ‘Luw6t Piing Ngin’
2.1. Script
We have a total of 5 podcast episodes corresponding to 5 different scenarios (See Appendix 4)

Below are the summary contents that we want to convey to viewers for each episode. The title of
each episode has been compiled to make it more attractive to viewers, but the content of each
episode still follows the content orientation we set out in the Pre-production section. However,
the host has the flexibility to change the questions while talking (with the consensus of the
director and the scriptwriter).

2.1.1. Episode 1
“Ty tim con dudng ctia ban than bang... video ngan?” Master of Psychology Nguyén Hai Uyén.

- How has short video content affected people psychologically in today's life?

- Why does negative content attract us?

- What is positive or negative content on social networks from a psychological
perspective?

- What should young people do to know which short video content is positive or negative?

Questions in detailed:
0. Warm up questions:
- Do you produce short videos to take care of mental health?

- Are the psychological difficulties you have encountered in young people affected by short
videos?

- Do you recommend watching short videos to take care of your mental health?
1. The relationship between young people and social networks?

2. Do you think short videos are having too much of an impact on people's psychology and
behavior - especially Gen Z young people who are still in the age of learning and discovering
themselves?

3. In your opinion, what is the mechanism of being engaged in SFVs? How to fix?

4. In your opinion, in terms of psychology, how will negative or positive content specifically
affect us? Is it true that positive content will make you happy and negative content will make you
sad?

5. In your opinion, why does this situation exist? Do you think people will usually lean towards
the positive and stay away from the negative?
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2.1.2. Episode 2
“Con dudng sang tao bit du tir gia tri” - Content Creator Ptrc Anh Pham

- Duc Anh Pham's journey to becoming a content creator.

- What are the core values of a content creator?

- How to keep short video content positive.

- How to attract audiences but still maintain positive values.

- Inspire young people on the path to becoming a content creator.

Questions in detailed:

Warm up questions:

- The significance of the campaign attracts the attention of guests.
- Desire to build a positive and creative content creator community.
- Inspire young people.

1. Motivation to become a content creator on TikTok?

2. Typecast or personal brand?

3. As a former TikToker, do you have any advice for young people who want to become content
creators on TikTok?

4. As a person with many million-view clips on TikTok, what does Duc Anh think about the
"Million-view formula"?

5. Is it the fault of the platform or the user?

6. Does Duc Anh feel pressured to continuously ensure quality in a short period of time every
day?

7. As a pioneer, do you feel it is your responsibility to set an example for the young creative
community?

2.1.3. Episode 3:
“Gitr ban than di trén con duong tich cuc” - Creative Director Thanh Dinh Duy

- Is short content affecting the creative process of professionals?

- The short video is as negative as what the media is saying.

- Determine a path to bring positive value to yourself in content creation.
- Does the length of the content affect the quality of the content?

Questions in detailed:
Warm up questions:

- Why do you agree to be a guest of this podcast?
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1. Your assessment of the change in media when everything becomes 'faster' and more 'instant'?
2. How have short videos impacted the current trend of making advertisements and MVs?

3. Your perspective on the tastes of young people today and does that create new difficulties or
challenges for the creative industry when things change so continuously?

4. How does the audience's preference for short, quick viewing affect the content creation
process?

5. Your thoughts on whether the short, fast trend makes the content less profound?
6. Is there a way to balance the need for quick, short content with retaining content depth?

7. Your share to guide content for young creators so they can build and spread positive, valuable
content to the community?

2.1.4. Episode 4
“Trai nghiém tao nén hanh trinh” - Tran Quan

- Young people's experiences? Learn from existing values and predecessors.
- We are influenced by content on social networks.

- How to prevent young people from being influenced by negative content

- Career story over 20 years.

Questions in detailed:
Warm up questions:
- Why do you agree to be a guest of this podcast?

1. Given the change in the media landscape, how do you think these changes have impacted
brands' strategies in recent times?

2. How have young people's (audience) tastes and customer expectations evolved?

3. What has this forced you to change about your campaigns? How can your customers stand out
and leave a mark in the hearts of the audience?

4. How do you feel about the balance between creating short content but still ensuring it conveys
enough of a message?

5. What strategies do you often use to promote and maintain positive content for customers?

6. As someone with a lot of experience, how do you predict the future development trend of
media?

7. Advice on creating campaigns and content that are both attention-grabbing and inspiring?

8. Do you have anything to say to young people who are watching the podcast?
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Episode 5 (Special episode):
“Con duong sang tao mang hanh trang y nghia” - Vo Nhy Dao

- Fast trend of young people?

- What is the difference between creating content in the past and today?

- Is short video content bad?

- Stories revolving around the generation gap?

- Advice for young people who want to enter the content production industry.

Questions in detailed:
Warm up questions:

- How did you feel when you first joined the podcast?
- Why did you accept the invitation?
- The story of her production career.

1. So for you, someone with many years of experience in the manufacturing industry, how do
you feel about the changes in media over the past time?

2. How do you see the role of short videos in reshaping advertising production?
3. The impact of short videos on the media industry, and its duality?

4. How to balance the audience's need for immediate satisfaction (fast, short need) with the
desire to watch meaningful stories?

5. How do you predict future trends? What should industry veterans keep in mind to adapt to
them?

6. Will young people's lives become 'shorter' in the future? Of course, it's not 'short' in the literal

sense, but it's like they will live in a hurry, absorbing 'instant noodles' information without paying

much attention to the long, deep meanings. What do you think about this issue?
7. Are the prejudices from previous generations to the next generation (created by the media)?

8. Is it because young people have little experience, so initial turbulence makes them fall more
easily? And has it come to the 'healing' trend among young people recently?

9. Anything you want to say to the young people watching the show?

2.2. Execution timeline

For each different episode, we will have a different filming schedule and always follow the
schedule of posting each new podcast episode every 20:00 PM on Wednesday. Below is the
pre-production meeting, actual filming and publishing schedule of the podcast series 'Ludt
Pung Ngan'.
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Episode Pre-production Shooting date Published date Speaker
meeting (PPM) date
Epl: “Ty tim con 8/10/2023 9/10/2023 18/10/2023 Master of
duong cua ban than Psychology
bang. .. video ngan?” Nguyén Hai
Uyén
Ep2: “Con dudng 15/10/2023 20/10/2023 25/10/2023 Content Creator
sang tao bat dau tur Pirc Anh Pham
gia tri”

Ep3: “Giilr ban than 16/10/2023 28/10/2023 1/11/2023 Creative Director
di trén con duong Thanh Binh Duy
tich cuc”

Epd: “Trai A 22/10/2023 23/10/2023 8/11/2023 Marketing
p4: “Trai nghiém D
a0 hanh trinh” Communication
tao nen han Expert Tran
Quan
EpS: “Con duong 17/10/2023 21/10/2023 29/11/2023 Executive

sang tao mang hanh Producer V6 Nhy

trang y nghia” Dao

Figure 53. Execution timeline for podcast series

For all PPM sessions, we will meet with parties including the host, guest speakers, and
production team to agree on the content and what will be done on the shooting date. PPM is
an important day because on that day the parties will resolve any problems before filming as
well as come up with a solution if the given filming information is still misunderstood.

On every shooting date, we arrive at the shooting location 3 hours earlier than the shooting
time so we can decorate and prepare the set design. According to the agreement with the
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sponsor of the location "Tiém tra mua hoa n¢”, we are not allowed to change the setup of
location much, so all the decoration must be cleanly removable.

After shooting, we will have at least 2 copies of the filmed data in 2 different storage
devices to prevent data loss. For post-production, we usually have at least 5 days to compile
and finalize each episode.

Finally, the posting day, the reason we chose the time frame of 8 P.M. every Wednesday is
because after 7 weeks of monitoring media traffic on our media channels. Traffic to our
channels is highest on Wednesdays between 8 A.M. and 10 P.M.

Figure 54. A scene from Episode 2

2.3. Distribution Channels

YouTube is the podcast's official posting channel. Because this is the most suitable platform
for long traditional video format. And according to our audiences, they prefer YouTube to
watch podcast series because they can see what happened while listening to the
conversation.
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Spotify is a channel that posts audio versions of podcasts. This platform is the most suitable
and supportive for audio-based products for audiences to listen to in their free time.

TikTok is a place we use to promote the podcast since it’s a popular platform for short-form
videos. We cut down the long version into SFV delivering key quotes from each episode,
then post them on TikTok to reach more viewers and get them to our YouTube channel.

2

L . ‘ H “ !: ! ngandungdan@gmail.com
Ngan Pung Pan

@ngandungdan - 72 subscribers - 15 videos

NGAN BUNG BAN - Xem ngdn sa0 che ddng dén - Chign djch truyén théng déng hanh cing., >

facebook com/ngandungdan and 1 more link

Customize channel Manage videos

Figure 55. Ngdn Piing Pdn’s YouTube channel

ngandungdan
d. Ngan bung Pan

(9 Edit profile

17 Following 239 Followers 372 Likes

Dv an truyén théng lan tda ndi dung video ngan tich cuc.

Figure 56. Ngdn Puing Ddn’s TikTok channel
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Podcast

Luét ding ngan

Ngan ding dan

Following

Figure 57. Podcast ‘Ludt Ping Ngdn' on Spotify

2.4. Podcast Risk Management

STAGE [RISK POSSIBILITY |DAMAGE PREVENTION SOLUTION

Low reach o . Add sources to push traffic.
Adjusting KPI

and HIGH MODERATE | justing KPIs according | 44 1oy content.

) . to the situations. . .

interaction Active seeding.
Prepare yourself mentally [If the crisis is serious, it must
and evaluate crisis be handled through

Dramas MEDIUM MODERATE |[classification criteria in corrections/clarification of
order to have appropriate  |[the truth. If it is not serious,
handling measures. it can be ignored.

Speak t Distribute and adjust th

Peakernot | ieprum MAJOR Always follow the timeline. [ 0w e and acjustthe
Podcast  |arTive timeline accordingly.

Mak th tent

Violating fofloivssutrlfe szc(;;)ln niz dia Appeal, restore or quickly

community |MEDIUM MAJOR , : create a new account and call
platform's community .

rules s for seeding.
guidelines.

iolati Fi 1l el t
nedia Make sure the content |, 1 AECEEREE EOe
LOW MODERATE |[follows the social media Y 1o POIEY,
platform \ . avoid the mistakes from the
) platform's policy. .
policy next videos.
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Send a call sheet to the

Change the shot list and

k k k
Speaker |y e bIUM ACCEPTABLE [(Peaker andmake sure 1o\ 4 i to fix with the
arrive late deal with them about the
. speaker.
exact time.
Adjust machine parameters.
. If the lighting and color of
P P tra batt fi
Owet LOW MAJOR ropare exird batleties 1ot the blackout do not match,
outage the camera. . o
consider adjusting the color
grading of the video.
Close the door. Ask th
0s¢ Hie €0t S. © Ask the teashop and
teashop to keep quiet )
during recording time. Use customers to keep quiet to
Noise HIGH ACCEPTABLE ) ) facilitate recording. Sound
a microphone to record . .
filtering during
sound close to the speaker's .
e post-production.
mouth to limit noise.
Post - Make an apology post and
. Mak | hedule and .
production |MEDIUM MODERATE ake a cledl sehe u ©an reschedule the post, adjust
o follow the set deadline. C
not in time the media timeline.
Violating There are always available [Remove the product and
copyright |LOW MAJOR licenses for music. Use change the music to avoid
issues copyright free. copyright issues.
Missing LOW MAJOR Have lots of backup Cover with §0urces from
sources storages. another device.
Speaker ) .
Direct th ker whil
convey MEDIUM MODERATE ree . © s.pea erwhle Cut in post-production.
i recording time.
wrong ideas
S ti try to ki
ave tme, Hy 1o xeep Apologize and ask the
things on track and location owner for
Overtime |LOW MODERATE [interrupt when the .
. permission to rent out more
conversation gets too long
) hours.
and off-topic.
Set up the best fill lights to N
. . .. . . Post-product limited t
Light issues | MEDIUM ACCEPTABLE [limit the influence of light ostproguerion 15 Amited 10

from outside.

impact lighting on video.

Figure 58. Podcast ‘Luét Ping Ngan' risk management
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3. Online Challenge ‘Piing Ngin
3.1. Challenge on air
The challenge aired on October 30, 2023. The challenge is organized on the TikTok

platform. We chose this media channel because it is the most popular platform and has the

best support for short video creators. Here are some of the participants in the “Dting Ngan’
challenge.

| Find related content

Figure 59. Contestants who participated in the 'Pung Ngdan" challenge

3.2. Distribution Channels

The challenge will focus on the TikTok channel and hashtags related to the campaign such
as #ngandungdan #challengedungngan #60giaylantoatichcuc
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60 gidy lan toa tich cyc

M Added to Feuorites

fen ngandungdan

#60giaylantoatichcuc

2839 views

#ngandungdan

48.3K views

#challengedungngan

5577 views

Figure 60. Hashtags used on TikTok

3.3. Challenge Risk Management

STAGE RISK POSSIBILITY |DAMAGE PREVENTION SOLUTION
Add sources to push traftic.
Low reach Adjusting KPIs Contact KOCs, invite them to
and HIGH MODERATE [|according to the participate in the challenge.
interaction situations. Add new content.
Active seeding.
P
repare yourself If the crisis is serious, it must
mentally and evaluate
Challen risis classification be handled through
atlenge Dramas MEDIUM MODERATE  |° .S S.C ?SS cato corrections/clarification of the
criteria in order to have . . .
apronriate handlin truth. If it is not serious, it can
Pprop g be ignored.
measures.
Mak h
Violating fofaloivssutrheetscfc(i:;n :zrel:lia Appeal, restore or quickly
community |LOW HIGH . create a new account and call
platform's community .
rules oy for seeding.
guidelines.
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This will happen with
Inappropriate HIGH MODERATE Mak'e'clear the rules for non-part1c1pant§ on T1kT01'<. We
content participants. can choose to hide those videos

from the filter page.

Figure 61. Challenge Risk Management

4. Interactive Event & Workshop

4.1. Agenda
Start End Activity
10:00 10:30 Check-in
10:30 10:55 Minigame

Workshop “Tao Ngan Pung Pan" by Content Creator Duc Anh
10:55 13:15 Pham.

13:15 14:15 Free activities
14:15 14:55 Minigame
Mobile Video Specialist Thy Freestyle's ‘Quay Ngin Pung'
14:55 17:15 Workshop
17:15 17:45 Grateful to sponsors
17:45 18:00 Take photos + Check-out

Figure 62. Event & Workshop agenda
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4.2. Human Resources

The staffing table below describes the positions and personnel needed for the event. The key
people all have their positions and are assigned work according to the program director and
event manager.

EVENT ‘NGAN’ HUMAN RESOURCES

POSITION IN CHARGE MISSION NOTE
EVENT o ) Making sure all activities during the event must be
Lé Hoang My Hanh fluent.
MANAGER
Planned and managed every necessary document.
- Make sure the lights are working and ON when
necessary.

MEDIA LEADER |Phan Nhét Phat - Make sure the cameraman films and takes enough
photos during the event, and has enough material to
make a recap.

- Make sure all the coordinators and collaborators

COORDINATOR ) ‘ work fluently in their positions.

MANAGER Nguyén Nhu Tuong Vy |- Take care of attendees.
- Make decisions for small problems and discuss with
the event manager to solve any problems that appear.
TECHNICAL X x g " - In charge of every technical support during the event
N Minh T
MANAGER giyen Mt Len (light, sound, slideshow,...)

Figure 63. Event & Workshop human resources
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4.3. Event map

03. Execution-Event Project “Ngan ding d3n”

H ® A

The XOAY cafe
203/38A Dang Thuy Tram, phudng
13, Binh Thanh, Vietnam

Figure 64. Location at The XOAY cafe

03. Execution-Event Project “Short and right”

Event Experience

‘shorts’ in the Display area For N
TikTok frame SPONSOrs
RECEIVING
GIFTS
DOOR
p—> STAIR
Order
BACKDROP AREA water =

w

¥ water

\ here
AN i AsUS

# H O A

Figure 65. Event map first floor
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03. Execution-Event Project “Short and right”

Event Experience

INTERACT WITH
POSO

Table
STAIR

TEABREAK

WORKSHOP AREA

Stair . ‘

Figure 66. Event map second floor

4.4. Event booths
4.4.1. Check-in & Check-out area

4.4.1.1. Content

Check-in:

Guests check in and receive gifts at the counter. When checking in, guests will wear a
paper bracelet and receive a gift bag from the program.

Gift list (for first 100 participants):

Paper bags

Sticker packs

Fan

Vouchers from sponsors will be sent via email after-event.

Check-out:

Guests check-out by scanning the feedback QR code.

On the table, we will showcase the portfolio, leaflet and product of our sponsors.
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4.4.1.2. Experience journey
The check-in counter is located at the entrance of the event, guests are guided by staff to
the check-in desk. Depending on the time and check-in order number, guests will receive
gifts. Guests can then begin participating in the event.
Before leaving the event, the attendees must pass the check-out area (the same place as

the check-in), where they will fill the check-out form.

4.4.1.3. Layout

The check-in booth will include a long table covered with a towel. On top of the table
will be 2 laptops for collaborators to perform the task of checking and recording the
number of guests participating. Besides, at the request of one of our guests, there will be
the guest's name card here. Next will be the area for accessories such as gift bags and
check-in bracelets.

Mii qua

Vong tay

70

tang

t
I
|
I
I
v

E—————— e > /

120cm ) i \
Keo cho khach cho
check -in dobudn -)))

Figure 67. Check-in booth layout

4.4.1.4. Setup

For the check-in booth, we will check registration forms and guide participants with
necessary information before participating in the event. We will distribute gifts right at
the table to participants here. Gifts and accessories at the check-in desk will include the
accessories below.
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| cHECKOUT

TAIDAY NHA |

[ CHECK-IN

TAI DAY NHA

Figure 68. Check-in booth accessories
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4.4.1.5. Activity

Below are some pictures of the check-in area that we had captured during the event.

Figure 69. Check-in booth activity

4.4.2. Backdrop area

4.4.2.1. Content
Guests take check-in photos with the program's backdrop. When taking a check-in photo
and posting it on social networks, guests will receive a code. During the event, there will

be a lottery using the code.

4.4.2.2. Experience journey
After checking in, guests come to take pictures with the backdrop. They can take the
photos themselves or ask the organizers' cameraman. Organizers provide hashtags for
guests to hold and take photos if needed.
There is also a TikTok frame for attendees to record a clip in there and post on TikTok to

participate in the challenge will receive a small gift.

4.4.2.3. Layout

In this area, there will be two staff members to guide guests to take photos. Below is a
very clear description, which will include a backdrop against the wall and a carpet
underneath. In addition, participants will be able to choose hashtags carrying the
campaign's theme as photo props.
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Figure 70. Backdrop area layout
4.4.2.4. Activity

After being checked in by staff at the booth, participants will be guided to the event

backdrop to take photos. Below are some photos of guests participating in the event
with backdrops.

Figure 71. Backdrop area activity images
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4.4.3. TikTok frame booth
4.4.3.1. Content

In this booth, we set up a TikTok frame for attendees to record a video in order to

participate in the Pang Ngin challenge on TikTok. Attendees can dance, say slogans,

review about the event,... to record a 15-60s video and post it on TikTok with the

required hashtags. Then they will receive gifts.

4.4.3.2. Experience journey

After taking pictures at the backdrop, attendees are encouraged to go to the TikTok

frame. There they will be informed about the challenge, shown the QR code and how to

participate. If attendees decide to join the challenge, they go inside the frame and the

staff help them to record a video. Then they post on TikTok with the correct hashtags of

the challenge and receive a tote bag from our sponsor or a keychain and a popsocket.

4.4.3.3. Layout

4
B
P OITIVE 1 e 3
HORT .

A Eticnc.,;.;', Jo g
Khu

Khung quay TikT vure
ding

gt

"JJ ]
Staff ¥R ||

Figure 72. TikTok frame booth layout

After taking photos at the backdrop
area, we will guide participants through
the TikTok frame to film the "True Short'
challenge to encourage participants to
understand more and practice the
campaign's message. In this area, we
assigned two staff and their tasks were
to guide and take photos to help guests
participate. After filming is finished, we
have additional gifts for participants.
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4.4.3.4. Setup

In the area with the TikTok frame, we will place hashtags that carry the messages the
campaign is conveying such as positivity, 'Ngan DPing Dan' and positive short video
content. In addition, to encourage attendees to have more experiences besides acquiring
knowledge from the two speakers, we have additional gifts from us and our sponsors.

Figure 73. TikTok frame booth props and gifts

4.4.3.5. Activity

Below is a crowded image of all the attendees joining content creator Duc Anh Pham in
a very exciting activity.

Figure 74. Activity at the booth with Duc Anh Pham
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4.4.4. Meet and Greet POSO

4.4.4.1. How it works
e POSO interaction:

o There is an area for participants to interact with POSO in a form similar to Vtuber
(using Live2D Model). There is a live screen connected to the computer. The host
sits behind the screen, without showing his face, using VTube Studio software
and the Live2D POSO model on the computer. The software will directly track
facial movements of the host and hand actions for the POSO model to perform the
same action. So when the host chats behind the screen, the POSO on the screen
will also perform the same action, creating a feeling of direct dialogue.

o POSO will welcome you to participate in the exchange, where you will chat and
share stories related to short platforms with POSO. POSO can answer questions
or share knowledge and short background information.

o Quests can have a chat with POSO for a short time (3 - 5 minutes), using a list of

suggested questions provided.

4.4.4.2. Experience journey
Visitors can chat with POSO on the TV screen for 3-5 minutes, using the list of questions
that have been pre-prepared or their own questions. POSO will answer the questions

individually according to our suggested list of questions.

4.4.4.3. Layout

Meet and Greet POSO will create a new experience for participants as everyone can now
meet and interact directly with POSO. With the setup of two computers and or area. One
is the technical room area, the other is the area where participants can participate in
talking with this virtual character.
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Standee Al Ban diéu khién

Figure 75. Meet and Greet POSO booth layout

Booth description:

e There is a TV connected directly to the laptop to transmit images of POSO. A staff
member playing the role of POSO will sit in front of a laptop, tracking their face with a
webcam so that their movements are transmitted to POSO on the screen, creating the
feeling that POSO is talking directly to the audience.

e The control desk must be separated from the view of participants. At the separation area,
additional staff will be arranged both to cover the back and to guide participants on how
to interact with POSO. Guests sitting in front of the TV, wear a headphone with a
microphone. The sound will be delivered to the POSO actor who sits in a separate room
through Discord - a platform used for online conversation. The POSO actor will listen

and reply and vice versa.

4.4.4.4. Setup and activity

Some images of setup and space when participants participate in a conversation with the
virtual character POSO.

(_Emw.«
| POSO & day nén
o

-
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Figure 76. POSO setup and activity moment

4.4.5. Teabreak
4.4.5.1. Content

We provide a table full of snacks, cupcakes, and crispy rice from sponsors to the
attendees. There are also water bottles in case they are thirsty and want to take them

away.

4.4.5.2. Experience journey
Teabreak located on the second floor. After getting drinks from The XOAY, attendees

are guided to go upstairs. There they can get a paper plate and pick the snacks while

waiting for the workshop.

4.4.5.3. Layout

Below is the layout diagram for the tea break table. In this area, a staff member will be

assigned to ensure that guests do not jostle, maintain order, and line up when getting
food.

Figure 77. Teabreak layout
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4.4.3.4. Setup and activity

Below are some pictures of the staff's food distribution and the layout of the teabreak
table on the second floor of the event area.

Figure 78. Teabreak moments

4.5. Workshop
4.5.1. Overview
Objective:

e Help participants know more about the process of creating short video content and
understand the value and meaning of spreading positive content to the community.
e Encourage young people to create positive short videos.

Content

Provide young people with knowledge about content creation, especially when working as
content creators on short video platforms.

e Workshop 1: Tao Ngin Dung (Speaker: Content Creator Dtirc Anh Pham).

Share how to build a content strategy and self-image, tips on creating content and
scripting short videos.

Learn how to build your self-image + build content strategy + create a script for a short
video

Practice exchanging ideas and scenarios with the speaker.

e Workshop 2: Quay Ping Ngin (Speaker: Mobile Video Specialist Thy Freestyle).
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Share techniques, angles, and how to shoot with your phone for short vertical video
content.

Learn about devices and settings + Basic knowledge about recording angles + Practical
application and publishing + How to build a positive network environment.

Practice exchanging and filming short videos on the spot with the speaker.

4.5.2. Speakers and MC

4.5.2.1. MC Lé& Nguyén Bio

e TV MC with many programs from HTV, VTV,
THVL, Long An, Tay Ninh, Can Tho...

e Runner-up of HTV Movie Face 2018

e Appeared in dramas: Chiéu nghiéng, Duong thé bao
la sau, Léy chéng cho me, Giot mau vo hinh....

e Young, funny, energetic, enthusiastic, likes to work
with student activities

4.5.2.2. Content Creator Dirc Anh Pham

e Has 6.5M followers on the social network platform
TikTok

e Owner of a series of million-view clips with the
series “Dot nhap nha Sao” va “Dan fan di gip sao”

e Former Content Operation Specialist at TikTok

e One of the first content creators in Vietnam
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4.5.2.3. Mobile Video Specialist Thy Freestyle

e Owns a TikTok channel with nearly 700K followers,
18M likes, with a series of videos attracting over 100K
views.

e Experienced in filming for Beauty segments for

Foody.

| e C(ertificate of Merit "Artist for the Community"
" awarded by the Youth Cultural House.

e Join the directing class at the School of Theater and

Cinema.
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4.5.3. Script workshop

4.5.3.1. Workshop 1: Tao Ngin Diing

Tao Piing Ngin Speaker: Pirc Anh Pham
Phin Noi dung Ghi chu
- Anh 12 ai.

G161 thiéu ban than

- Nhirng kinh nghiém cua ban than anh v6i ndi dung video ngan
- Qua trinh 1am ngh¢ va nhiing diéu anh rit ra dugc dé dén day chia sé vdi cac ban

Xay dung hinh 4nh ban than

- Bit dau xay dung hinh anh ban than trén mang xa hoi tir dau? C6 bao gio 1a qua mudn hay khong?

- Nhitng budc nén lam dé tao ra hinh anh ban than. La chinh minh hay tao nén mot hinh mau chuan
muc hon?

- Khuyén khich viéc duy tri hinh anh tich cuc (vi no khong chi mang lai gia tri cho cong dong ma con
gitip ban than ¢ nhitng co hdi méi vi cac thwong hiéu van huéng dén nhitng gi tri 1au dai hon)

Xay dung chién lugc ndi dung

- Chién lugc ndi dung 1a gi? C6 nhét thiét can phai c6 chién lugc noi dung?
- Lam thé nao dé xay dung chién lugc ndi dung? Xay dung cho video ngan khéc gi video dai?
- bt gia tri [én hang dau thay vi view.

Lén kich ban cho video ngan

- Mot video ngan c6 két cau nhu thé nao? Kich ban ra sao? (C6 vi du cang tbt)

- Giir chan ngudi xem bang diéu gi thay vi gdy shock, drama?

- Ngudn cam hing dé sang tao ndi dung (tir khan gia, tir su tich cuc, duy tri hinh anh va chién luoc nodi
dung, cudc séng doi thuong,...)

- Mat bao lau dé nghi ra kich ban? Luyén tap thoi quen nhu thé nao dé co thé duy tri sang tao?

Phan quan trong
can luu y
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Can su tuong tic

Q&A tir khén gia BTC cung cap 1 s6 cau hoi co6 san, bén canh d6, MC s€ moi khan gia dat cau hai tai cho. gitta MC va speaker
BTC s& phit cho mdi khach tham gia 1 t& gidy tréng + 1 cdy bt chi.
) Speaker de ra nhitng keyword dé khan gia c6 thé tu minh trinh bay y tudng qua tranh v&/ mindmap/ dan
Thuc hanh viét kich ban v,... khong gidi han cach thue. i
Sau 15 phut, speaker moi 1-3 khan gia 1én trao doi vé ¥ twong ctua minh, khan gia trinh bay, speaker
gbp y va trao doi giup kich ban tot hon.
Figure 79. Workshop 1: Tao Ngdn Piing script
4.5.3.2. Workshop 2: Quay Puing Ngin
Quay Ngin Ping Speaker: Mobile Video Specialist Thy Freestyle
Phan Goiy Ghi chu

Gi6i thiéu ban than

- Anh 12 ai.
- Cac kinh nghiém cta anh ddi v6i viéc quay chup va bang dién thoai

Han ché néi dén
linh vuc bong da
ma hudng to1 ky
thuat.

Bit dau tir thiét bi

- Quay video ngin khac gi video dai?

- Quay dién thoai phai chu y nhiing gi? (settings, can chinh gi trong dién thoai...) C6 nhét thiét phai 1a
loai dién thoai nao khong?

- Nén quay truc tiép trong app hay quay camera?
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Kién thirc co ban vé géc quay

- Nhiing gboc quay co ban va y nghia ctia nd (toan - trung - can)

- B6 cuc trong khung hinh

- Néu vi du cu thé (nhu 14n trudc anh c6 noi vé viéc quay anh cam cai ly hay quay tay anh cam ly thi y
nghia khac nhau)

Khung hinh doc
dién thoai

Ung dung trong thyec té

- Nhitng dang ndi dung khac nhau thi cach quay khéc nhau nhu thé nao? (quay review, quay thé thao,
quay vlog,...)

No6i nhiéu hon vé
review vi n6 dang
pho bién va lat nira
dé tai thyc hanh 1a
review.

Ping tai 1én nén tang

- Dung/ bién tap nhu thé nao? Co6 nhat thiét phai dung phan mém chuyén nghiép hay c6 thé edit truc
tiép trén nén tang hoic Capcut?
- Nhitng Iuu y vé thong sb, do nét,...

X4y dung méi treong mang
tich cuc

- Nguoi sang tao va ngudi xem 12 mbi quan hé twong tac da chidu. Ngudi xem ciing ¢ thé 1a ngudi
sang tao, ngudi sang tao cling 1a nguoi xem. Khi ngudi xem mudn xem tich cuc thi nguoi sang tao
cling s€ sang tao tich cuc, ngudi sang tao lam ra ndi dung tdt duge don nhan thi nguoi xem s& tim dén
n6i dung tot, hudng dén gia trj tich cuc dé c6 duoc gia tri 1au dai.

- Nguoi sang tao va ngudi xem c6 thé tan dung diéu d6 dé xay dung méi truong mang tich cuc (vd:
danh mot ngay di tim nhiing content creator tot, xem tuong tac content tét va bo qua ndi dung xau,
doc,...)

Phin quan trong
can luu y

Q&A tir khan gia

BTC cung cap 1 so cau hoi co6 san, bén canh d6, MC s€ moi khan gia dat cau hoi tai cho.

Thuc hanh quay dung

- Speaker ra dé tai cho khan gia c6 thé tién hanh quay tai chd

D¢ tai: Review.
Review su kién
hom nay/ review
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quéan cafe,... San
pham tét s& duoc
BTC xin phép dung
cho viéc quang ba.

4.6. Risk Management

Figure 80. Workshop 2: Quay Piing Ngdn script

RISK POSSIBILITY |DAMAGE PREVENTION SOLUTION
- Add sources to push traffic.

- Add new content.

Less registration [MEDIUM MODERATE - Adjusting KPIs according to the situations. - Give away tickets for reasonable reasons to
reasonable people, without affecting those who
have bought tickets.

- There are 3 subjects that can be defamed:
O izer, Speaker, Topic.
}r)ig:nz:r, OE:szlelgrr;lezgli and evaluate crisis - If the crisis is serious, it must be handled by

Bad comments |MEDIUM MODERATE p y . Y . . |correcting/clarifying the truth. If it is not

classification criteria to have appropriate handling| . . .

serious, it can be ignored.
measures.
- The organizers must closely monitor and update .

Speak o : - Search for back kers, if not, ch th

ped er. LOW MAJOR the speaker's situation continuously for 5 days cATCR 10T baccup Speakets, 1 not, change the
cancelation program schedule.

before the event.
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Speaker and MC LOW MODERATE - qut have contact with %mp(?rtant positions and |- Cr‘eate fun activities o‘r open podcas‘ts for your
late continuously update the situation. audience to watch, leaving no downtime.
- There are cases where the speaker is the center
of the event.
- If the speaker does not come, the event must
be canceled. Offer an apology and make
- There is a backup scenario for the speaker. amends to the audience. Work with the speaker
Speaker don't Clearly agree on the obligations of both parties  |to clearly define roles and responsibilities for
. LOW MAJOR ) .
arrive before starting the event. resolving damages
- There are cases where the speaker is not so
important.
- Plan a scenario in advance if this speaker is
missing. Compensate by extending other
speakers' sharing or Q&A sections
MC/ host won't LOW MAJOR ) Alwé}fs have at least 2 pe.ople who understand - Backup host/MC or the organized will replace.
come the spirit and event scenario for backup.
- Prepare videos to play in the hall. - MC announces the starting time.
Attendee late HIGH MODERATE - The MC has a script to announce the starting - The activities continue to keep the atmosphere
time. going.
Sound / lighting MEDIUM MAJOR - Test carefully first. There is a clear contract on |- Apologize to the audience and try to fix the

/ network / air

responsibilities with the hall lessor.

problem immediately.
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conditioning

- Rearrange seating and viewing areas for

Lack of seating [MEDIUM MILD - Backup a certain number of seats. quests
- There is always a manager who, when guests
enter, instructs them to sit at the top - Invite attendees to move to the upper rows of
- About 10 minutes before the show starts, have |Seats and remove excess seats.
Not enough MEDIUM MILD someone invite the audience to move to the seats |- Il’l‘Vl'[e more attendees to buy tickets directly
attendees above their heads so there is less space. onsite.
- Do kick-off activity at the space before onset. |- Move the guests to go up and arrange staff to
- Call each person that has registered to the event|sit to fill vacant seats.
to make sure that they remember about the event.
The audience Correct the projection screen position
itting at th - Test in front of the hall. Ali ision t )
SIHIng at the HIGH MILD estin tron O, cha .. 18t your ,Vlsmn © - Ask the speaker to make the font large,
back cannot read arrange the audience position accordingly. o . .
. limiting slides with lots of hard-to-read text.
the slides
The audience Arrange security in the area to manage the
broke up/made |HIGH MODERATE . g Y & - Ready to invite the audience back.
. audience.
noise
- The organizers always observe the audience's
The audience - There are activities taking place throughout to  |reception to the presentations. Actively keep in
HIGH MILD . .
left early keep guests staying at the event. touch with the MC/host to regulate the
program's pace.
) ) . - Quickly provide medical kit and call
-C tted to food h d safet tt
Food and drink |[LOW MAJOR ommite ,0 00c yglenc and sately, getimg emergency.
food from reliable sources. .
- Replace food and drink.
Medical -P first aid packages. .
© 1c':a LOW MAJOR Hepae TS al. pae ages . - Conduct first aid for guests.
attentions - Personnel receive medical training.
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- Prepare wipes and mats to clean the floor.

- When guests enter the door, give them tissues

Weather HIGH MAJOR ) )

- Prepare tissues. to wipe themselves.

- The Head O i | k in touch with ) . T

the 1\64 C ii cosfiil;eercaomaeﬁ ceps MM IOUCA WIRLY 1¢ it seems like your timeline is about to burn
Deadline latency [MEDIUM MODERATE ) . out, you can flexibly cut out unimportant

- Always work with the lessor in advance about

L . . content.

the situation of extending the rental period
Speaker LOW MILD - Rehearsal before the speaker's speech. - The host must recap, making the speaker's
misword - Prepare a scenario for MC to respond. presentation better.

- Training instructs the team on how to line up.

There is a lobby manager to coordinate this, .. . .

continuously euiding and classifving euests o - The securities coordinate customers to line up
Messy queue HIGH MILD ) yE & ) ying g and take their seats. Additional check-in

they are in the correct line ersonnel

- The team must know traffic hours, need many P '

staft to support check-in and open many doors.

There is a separate desk dedicated to

troubleshooting, there must be someone with

decision-making authority sitting there or nearby.
Guests cannot . . . .
checkein MEDIUM MAJOR Handle as quickly and appropriately as possible. |Implement manual check-in measures.

- Do not let arguments or handling take too long

to cause blockage.

- Prepare for the manual check-in option.

Train the team on unified processing procedures.

i — Spok le, wh k h h if the situation i i
Negative MEDIUM MODERATE Spo 'esperson role, w o.gets to speak up ' Up the 'speec. routes if the situation is serious,
feedback — The image and personality of the event, which |otherwise skip them.

determines the tone.
Not payi ) ) Apologi d ith th t
o' payme LOW MODERATE Always pay attention to the interests of sponsors. POI0E1Ze anc agree Wi © Sponsor to

enough benefits

immediately supplement the missing benefits.
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to sponsors

- Have a plan to replace equipment in advance if
problems occur on the day of the program.

. -U i torb th
comiment LOW MODERATE | Review the program thoroughly to detect owner for iz(ﬁmen R
quip . problems and fix them early. B
(speakers, mic) ) . - Try to manage with other replacement.
-Always prepare spare batteries and another mic
for immediate backup.
- Arrange personnel to guide everyone to the
o - Have a backup plan for emergency exits. emergency exit to avoid causing chaos.
Fire incident LOW MAJOR - Know the locations of fire fighting equipment. | - Arrange personnel to use fire extinguishers
to immediately extinguish the fire.
An clectrical ' . ' - Arrange personnel to guide everyone to the
short Low VAJOR - Chfecﬁ( connections, wires, and electrical outlets emergency exit to avoid causing chaos.
circuit/explosion Carciutly. . . - Immediately turn off the main circuit
- Prepare fire prevention tools and equipment.
occurred breaker.
Staff have
problems o o - Arrange another person who also
(health, MEDIUM MODERATE - Have some position that has flexibility to understands the job of the person leaving or a
. rearrange in case of necessary. . y
accident,...) collaborator to replace that person's position.
cannot come
Collaborator - Make sure the collaborators all agree with
leaves  without MEDIUM MODERATE workload. - Arrange other staff to compensate for that
notice - All staff must know the event flow in case of| collaborator's work.
replacement.
Speakers excess HIGH ACCEPTABLE | Make clear about the timeline and the script| - Use sticky notes for the MC to change the

the limited time

with speakers and MC during pre-production.

topic and lead to the next part.
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Attendees do not
interact or
respond to
guests

- Have backup activities and work with MC
MEDIUM ACCEPTABLE |before the event to make sure that he can deal| - Staff has to interact with the guests.
with the silence.

Figure 81. Event & Workshop risk management
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4.5.4. Workshop layout

Figure 81. Workshop layout guildmap
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5. Actual Expenses

Online Campaign 487,851 VND

Podcast production 20,862,000 VND
Interactive event 24,713,000 VND
Total 46,062,851 VND

Figure 82. Ngan Dung Dan Actual Expenses
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CHAPTER VL
SPONSOR



We asked different sponsors for each major activity taking place in the campaign. We will divide
the sponsors into different categories as well as the purpose of using the sponsors' artifacts and
money in the campaign. Below are the sponsorship packages and sponsor benefits.

06. Quyén lgi nha tii tror Dy 3n “Ngan ding dan"
Quyén lgi nha tai tro

Tai tro hién kim:

A\ &

Géi Xinh Xan Go6i Twai Tan G6iChdcCh3n  GéiDing Dan
5.000.000 VND 10.000.000 VND 15.000.000 VND 20.000.000 VND
= A

Figure 83. Cash sponsorship package
06. Quyén Igi nha tlitro Dv 3n “Ngan ding dan”

Quyén loi nha t3i tro

mi tro hién vat:

Céac goi baitrg hién kim néu trén cd thé quy doi
sang hién vat vdi gid tri tuong duong.

Nhirng hién vat dur 4n mong mudn dugc tai trg

bao gém:
= Am thanh, dnh sang.
* Biadiém phi hgp dé quay series podcast | hi chi
e S Pplal ich
hoac dia diém té chirc sur kién (hoi trudnag). Ghrcho
= Qua tang online challenge. Quy doanh nghiép cd thé traoc doi thém vé
® Teabreak. quyén lgi hodc cac hién vt mong mudn.

® Cacsan phdm khac phi hgp véidy an.

= '\

Figure 84. In-good sponsorship package
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Figure 85. Sponsors list

1. Media sponsors

1.1. YBox VN:

YBOXVN

YBoxVN is a student information channel. The post will be broadcast on the YBOX.VN
website platform with 2 million visits/month, YBOX fanpage with nearly 500K followers,
Passport fanpage with 37K likes + 44K followers and Linkedin YBOX with 500+
followers , Abroad Insider fanpage: 29k likes + 33k followers, Company Insider fanpage:
32K likes + 36K followers, TopTip fanpage: 28K followers, Top Course fanpage: 27K
likes, 35K followers (Value Media Sponsorship package equivalent to 9,000,000 VND).

We use this sponsorship package to increase the presence of the campaign in general and
the ‘Ngan" event in particular.
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1.2. Edu2review

Edu2review is Asia's best course review platform founded in June 2015. Edu2review
agrees to sponsor the media sponsorship package. However, the business also agreed to
sponsor in kind, so we converted them into sponsors.

2. Production sponsors

2.1. Minhducc Media and Photography

[Hocodsdliece

PHUIDLRAFHY RV ED I EY

Minhducc Media and Photography is the companion and agreed to sponsor the filming of
the 5-day podcast series. The total value for 5 days of filming is 60.000.000 VND.

2.2. CBM group

A\l\/
ZBM

Frs

, ~'l||

. - - - ®
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CBM group is a joint stock company of construction contractors and construction
materials. Every year, your business will have a student budget and will select suitable
projects. We were sponsored with a cash package worth 20.000.000 VND.

2.3. ST lighthouse

_-ﬁ_—--

ST Lighthouse

ST lighthouse is an academy specializing in training MC hosts, founded by program editor
Do Ngoc Son. Although the business is located in Hanoi, it has a progressive spirit and
cooperates with the campaign. The business has sponsored more than 150 vouchers for all
courses at ST lighthouse for the campaign. We use vouchers as gifts for participants in
both the challenge and the event.

2.4. AH Air Solution

AH Air Solution is a business that provides air solutions for manufacturing businesses or
parties with needs for ventilation. The business side sponsors both cash and in-kind
amounts for all activities in the campaign.
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2.5 5B Theater

lFANTKHAUNHOY

Stage 5B is a theater stage with nearly 40 years of steadfast operation for the country's
theater arts, a place where veteran artists from the South are imprinted. Stage 5B sponsored
theater ticket discount vouchers at 30%, 50% and 100%.

2.9. ASUS Proart

ASUS ProArt

ASUS Proart is a specialized display segment for creators who need sharp screens and high
color accuracy. The business side agreed to cooperate and sponsor us in kind as gifts to
stimulate participation in the event.

2.10. Tiém tra mua hoa né

mua
N | hoa ng
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Tiém tra mua hoa nd selling water products and workshop space sponsored a free space to
film a 5-episode podcast series.

2.11. Hoalaco

.

Hoalaco specializes in selling products such as body mist, scented candles and perfume.
The business has agreed to sponsor scented candles to increase relaxation during the
podcast recording process. In addition, the business also sponsored special gifts for guests
who came to the podcast.

2.12. DearmeVN
Dearme

DearmeVN specializes in selling handbooks and notebook products with unique and
beautiful designs. The business, also located in Hanoi, has agreed to sponsor 100 discount
vouchers for all products at Dearme. We use it to make gifts for contestants participating
in the challenge.
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2.13. Inodayne

Inodayne is a printing shop that has discounts and bonuses for all printing at "Short". The
business side has supported a lot in costs and has helped us keep our printing costs from
exceeding. exceeding the estimated budget.

2.14. The Xoay

The Xoay is a creative space business, cafe, and construction design business. The business
has agreed to sponsor the entire space at The Xoay so we can organize the event.
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2.15. Chu Linh Nhi Printing

Tiem in Chu Linh Nhi

in &n moi thir thes yéu ciu cia ban

Chu Linh Nhi is a printing service specializing in acrylic products such as keychains,
popsockets, and display models. During this event, Chu Linh Nhi sponsored a partial

discount on publications as gifts for guests.

2.16. LINN Travel

o
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LINN Travel is a tour business that combines the spirit of backpacking and traditional tour

services. LINN Travel sponsored tote bags as gifts for guests.
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CHAPTER VIL
EVALUATION



1. Results

After 10 weeks of the campaign, most of the initially proposed KPIs were almost completed.

However, we have to adjust some items to suit the actual situation.

Channel KPI Achieved Percent
Facebook reach account 10,000 15,324 reaches 150%
Facebook follows and likes 1,000 1.505 follows/1.473 likes 150%
Facebook engagements 4,000 4,600 160%
TikTok videos 10,000 11,068 views 110%
TikTok challenge ‘Dung 50 50 100%
Ngan' participants

YouTube views 2,000 2,400 140%
YouTube Shorts and 8,000 8,048 views 100%
Facebook Reels

Figure 85. KPlIs data report (Last update: December 8,2023)

1.1. Facebook

We set a KPI for the main media page of the campaign, Facebook, within 3 months to
reach 10,000 people including organic and paid advertising on Facebook. After 3
months from September to the end of November, the number we reached was 15,324
people, we exceeded the KPI by 50% compared to the initial level we set.

In fact, our audience will tend to visit the fan page when there are big activities taking
place and the number will continue to increase gradually when there are activities
taking place. More specifically, looking at the beginning of October when the podcast
series was announced, the number of visitors increased significantly when the event
took place in November. This shows that the number of people interested in the
campaign is very high and looking forward to it. Purposely gaining more knowledge at

a workshop.
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€ So nguditiép can trén Facebook @ 74 S6 ngudi tiép can tra phi @

15324 T 100% 10243 T 100%

Hang ngay Céngddn (@O

3.000

2.000

1.000

| s

9 Thang 9 29 Théng 9 19 Thang 10 8 Thang 1

Figure 86. Reach account on Facebook(Last update: December 8,2023)

The number of followers and page likes on Facebook also increased significantly
within 3 months of the campaign. More specifically, the initial KPI we set was 1,000
people following and liked the page. The current number of the page has exceeded the
target by 50% and reached 1,473 people liking the page and 1,505 followers on
Facebook.
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€ Ludt thich Trang Facebook @ €) S6 ngudi theo dbi trén Facebook @

1.473 1.505

Lugdt thich mdi trén Trang Facebook @

1.554 1 100w

400
200
0
9 Théng 9 29 Thang 9 12 Thang 10 8 Thang 11
Ludt thich mdi trén Trang Facebook Lugt thich mdi trén Trang Facebook

Figure 87. Follower on Facebook (Last update: December 8,2023)

1.2. TikTok

Although TikTok was only created within 7 weeks, it has achieved a number of reach
and likes for each content on this platform also exceeding the KPI target we
specifically set of 100 likes. All content on this platform averages 350 likes per post.

Reach

Video views Reached audience Profile views

11,068 8163 136

+10.5K (»>599.99%) + +LTK (2999.99%) 4 #1168 (+580.00%) +

Video views ©
Oct 7, 2023 - Dec 5, 2023

.':-""'_«l."f I _a» i B A all ':.ié'.a!.-'.- i

Oct7 Oottl Oot15 Oct18 Oct23 Oct27 Oot31 Novd4 MovB Nowi2 Mov 16 Mov 20 Nov24 Nov28 Dec2
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Figure 88. TikTok overall views and reached audiences (Last update: December 8,2023)

We initially set a KPI for the TikTok channel with a total view of 10,000. As of
December 8, the data we received was 11,068 views and this number is still trending
up and growing very quickly. Right after we adjusted the posting method, the views
were at a positive level, some videos had organic debates from users on this platform.

60 gidy lan tod tich cyc

mguodunglan For the 'Pung Ngin' challenge on the TikTok platform, the
Rt initial KPI we set was that 50 people would participate and
valid participants would have to use the filter we designed
ourselves called '60 gidy lan tod tich cuc'. After nearly 2
@ Modungdan . months since the challenge was released. We achieved

. 100% of the set KPI with 50 contestants who participated in
the "Pung Ngin' challenge.

1.3. YouTube

Just like TikTok, YouTube was only launched in the 3rd week of the campaign but still
achieved numbers, even exceeding the target we set. As of December 8, 2023, the
official YouTube page of the 'Ngan Dung Dan’ campaign is still stable and continues
to maintain views of 5 podcast episodes.

The initial KPI was set at 1,000 views on this platform but has now doubled the target
with 2,000 views and is still on the rise. Not to mention the short vertical videos edited
from the long version of each podcast episode to attract viewers.
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Your channel got 2,395 views in the last 90 days

Views Watch time (hours) Subscribers

2.4K 55.7 +76

300

/\
B /; L a \/ L//\/f -

Aug 30, 2. Sep 14,2023 Sep 29,2023 Oct 14,2023 Oct 28, 2023 Noy 12,2023 Mov 27, 2.

SEE MORE

Figure 89. YouTube overall analytic (Last update: December 8,2023)

Unlike TikTok, YouTube was created by us with the main purpose of posting a longer
podcast version with an average duration of 30 minutes. YouTube is a platform that
can optimize quality from image quality to sound quality. And within the past 2
months from October to the end of November 2023, we have exceeded the target with
2,400 views, which is 140% compared to the original KPI.

However, for YouTube Shorts, this number is 1,100 views, once again this short video
platform has proven its popularity on social networks. Nearly 50% of YouTube views
watch short versions before accessing long podcast episodes on this media channel.

Views

Last 90 days

Videos IS | 3K (52.72%)
Shorts o 1K (47.8%)

Figure 90. Shorts and Long version view percentage on YouTube
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1.4. Spotify:
The Spotify media channel was built in parallel with the YouTube channel with the
purpose of letting the audience on this channel want to experience the listening part.
Spotify will optimize the sound better than YouTube and bring a better listening
experience. With the initial KPI set by the group of 200 reaches to the audience on this
channel, after 2 months, the Spotify podcast channel 'Surfing Short' has achieved 273
reaches, also known as impressions, on Spotify.

However, the number of viewers and listeners on YouTube is much larger than on
Spotify and the amount of traffic on this channel is also low due to time barriers.

Flays (2 Flays per episode () Audience size (1 Gpotity Impressicas (7 Gpatity followers {0

Plays © Last 30 days Disity

Figure 91. Spotify analytic (Last update: December 8,2023)

1.5. Event ‘Ngin':

Registrations Participants Participant rate
197 107 54,31%
Participants Feedback Feedback rate
107 80 74,77%

Figure 92. Event participants statistic

During the event, we received 197 registrations and 107 people attended.

77 people came to the event during the 1st shift (10:00 - 14:00) and 60 people joined the 2nd
shift (14:00 - 18:00). Among them, 30 people stayed all day.
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We collected 80 feedback and received the following conclusion.

People mostly know about the event through the fanpage Ngin DPiing Dan and their family and
friends, which showed that our campaign worked efficiently and reached them. 25% know
through the communication support posts on other fanpages.

Ban biét dén su kién qua dau?

80 responses

Fanpage Ngan Bung Bén 45 (56.3%)

Bai hé tro truyén théng —20 (25%)
Quang cdo trén Facebook
Qua ban bé, ngwoi than 36 (45%)

Khi dén The XOAY cafe

Figure 93. Event participants survey data

People enjoyed both workshops but Workshop 1 with speaker Pttc Anh Pham received more
attention.

Ban da tham gia nhirng hoat dong nao tai sy kién?

80 responses

Workshop 1 vé& sang taoc néi dung

{Content Creator Birc Anh Pham) 59 (73.8%)

Workshop 2 vé san xuat néi dung
(Mobile Video Specialist Thy
Freestyle)

Tuong tac voi POSO

Minigame

80

Figure 94. Event participants survey data
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When we asked the attendees to score the event through: space, gifts, minigame, Meet & Greet
with POSO and two workshops, the average score was between 4-5, which showed that they

gave much interest to the activities.

1. Vdi thang digm tir 1-5 ban hay danh gia mirc d& hai long cla ban déi véi su kien?

1 N 13 EE: ES
40
m II II l
o - ] |

Khiéng gian Qua tang Minigame Tuang tac POSO Warkshop 1

Workshop 2

Figure 95. Event participants survey data

After-event, we also asked them some questions to see if the workshops and activities
had shown them more about the meaning of the campaign and our goals in general.
The answers are mostly positive, demonstrating that what we did reaches them and

they can understand it clearly.

Question Rate of "satisfaction" or higher
After participating in the event, I learned more about 95%
short videos.

After participating in the event, I learned how to build a | 93,8%
positive short video environment for myself as a viewer.

After participating in the event, [ was able to create 95,1%
short video ideas with positive content.

After participating in the event, [ was able to create a 95%
short video with positive content.

I have understood the importance of building a positive | 95%
short video environment and will contribute to

implementing or spreading meaning to everyone.

I feel this event is very meaningful for the community 97,5%

of using and creating short videos.
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What is your overall assessment of the event? 95,1%

Figure 96. Event participants survey data

2. Conclusions

The results above fully demonstrate that the campaign was effective and accomplished the
goals set before.

In terms of the goal 'Encourage young people to watch positive SFV content on social media
platforms, seek positive content and skip negative content.’ For social sites such as
Facebook, TikTok, YouTube, not only more than 1,500 followers agree that Please spread
positivity to the community rather than negative content. More than 1,000 likes on Facebook
and comments on other channels prove that the community wants to receive and spread
positivity.

With all of the campaign's current media products including the podcast series 'Ludt Pling
Ngian', motion graphics,e.t.c. We have edited short videos to enhance the value of this genre to
users. We have proven to the audience that SFV has a very positive impact on daily life if we
apply them properly. Currently, the amount of traffic on the TikTok media channel has
increased significantly and is continuing to grow rapidly. The results above were recorded on
December 8, so the number will be larger in the future. This has proven the popularity of SFV
as well as social networking platforms that all have their own places to post short videos.

The 'Pung Ngan' challenge has done its job by creating an interesting playground for creators,
especially young creators. With enough KPIs achieved, contestants participating both online
and in person at the event are inspired and want to become content creators. Combined with
the 'Short' event, the feedback we received, mostly positive, showed that after the two
challenge and event activities. The campaign has truly created a playground for young content
creators to interact with each other in the spirit of spreading positive values to the community.

Finally, consider the tactics in question. With the numbers we achieved, the proposed
strategies corresponding to each persona are very reasonable. From the beginning of the
media campaign, with a duration of 3 months, we could only identify a target audience of a
certain age and with a certain interest, but not in detail. However, we see that the short video
community will consist of two components: viewers and content creators. We view this as a
supply-demand relationship. If viewers no longer want to watch negative content and are
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more conscious of selecting content, content creators must also adjust. The KPIs we set for
each activity focus mainly on each different persona. And the results show that each content
will be adjusted to suit the main target audience groups we are targeting. In the future, our
strategy will have to change accordingly and increasingly define our target audience in more
detail.

3. Limitations

After 3 months, there were many limitations that we were aware of during the implementation
of the campaign. Below are some limitations that are both subjective and objective when
implementing the 'Ngan Dung Dan’ campaign.

Time for a communication campaign is not enough: in our opinion, for a
communication campaign to be effective, there needs to be a certain amount of time for
the audience to recognize the campaign. In 3 months, we can see that the audience
participating in the campaign can understand the messages we convey. However, for
those messages to be applied on a daily basis or more importantly to change audience
behavior, it takes a certain amount of time.

New topic: when choosing the topic of short videos, there has not been any media
campaign to encourage the short video community to spread positive values and embrace
the benefits of SFV. Therefore, this topic will be both a weakness as we have to try very
hard to get the message we convey to everyone.

Lack of resources: this is a communication campaign carried out by 4 students, but to
carry out a communication campaign requires a huge amount of resources to be able to
take on all the given responsibilities. We consider this limit as a motivation to strive
during the implementation of the campaign.

Difficult economic situation: during the project implementation, we were very lucky to
find sponsors to support resources and costs to carry out the campaign. However, we
have received more than nearly 100 refusals and no responses from sponsors for
objective reasons, which in our opinion are the global economic recession.

Year-end: the campaign starts from September to November, this is the year-end time
when businesses and celebrities will all have their own plans. Meetings, filming, and
organizing events all face many difficulties in terms of agreeing on time between the
parties.

Limited budget: Since we are university students, the financial ability is not much. In
addition, brands usually give in-good sponsorship instead of monetary sponsorship so this
is a huge barrier that limits most of the activities to fit in our budget.
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3. Lesson Learnt

After this campaign, we realized that the target audience uses short videos a lot for different
purposes. The growth of short videos and the potential of a content creator make them more than
just viewers but can also convert into professional or amateur creators. Anyone can become a
content creator on a short video platform because they are all about user-generated content.
During use, users realize they are being influenced by short video content and platforms are
manipulating their usage behavior. However, they do not really understand how they can
"manipulate" the platform and how to target positive content. The target audience itself does not
want to tolerate too much negative content but focuses on positive things, which is also what the
campaign is aiming for. Therefore, this campaign is in line with young people's insights,
although this is a new topic and has many possibilities for development in the future.

For viewers, they want to know more about the platforms they have used in the past, and at the
same time they have the need to absorb a lot of information quickly at once. Therefore, every
content must capture them in the first few seconds and everything must be concise. They do not
need to interact much but will interact when the content really touches their thoughts or makes
them sympathize and understand a certain issue. They can watch a lot, multitask and have their
own deep personal thoughts. They don't need advice but more empathy.

For content creators, there is a part that is looking at the number of views instead of value, but
the majority understand the role of a short video and a positive brand image. They always want
to learn, explore and explore whether they are amateurs or professionals. They like to listen to
experts, and are willing to discuss to gain new perspectives.

While working on short video platforms, viewers and content creators can transform each other.

Through the numbers achieved to date and the feedback from the audience as well as
contributors, we realize that what we are doing is truly meaningful for the community as we
aspire from viewer to content creator, each aiming for healthy content to create a positive short
video environment. They have understood the values and methods of creating short video
content, as well as how to select and build a positive short video feed for themselves.

Among target audience groups, viewer groups can also be content creators. However,
meanwhile, the orientation of professional content creators - who use it to make a living - is
different from amateur content creators - who only do it not to earn a living. That's why they will
need different tactics.

We also find that, for this topic, organizing a workshop or talk show is appropriate because it is
very convenient to share and discuss directly with predecessors. And we also found that viewers
will be interested in things that immediately attract them (celebrities, drama, or visual appeal,
catchy titles,...). They like simple, clear things, without having to think in circles. Meanwhile,
content creators will be more interested in the content creation aspects than production and
equipment. They will want to know how to get inspired, how to come up with content, and how
to make money creating content through short videos.
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For the podcast series, Spotify can be a good platform, nevertheless, it should be built correctly
and more focused. We figured out that it is difficult to get plays on Spotify without spending and
investing much.

During the process of posting shorts on social networking platforms, we learned from experience
the importance of carefully reviewing the platform's policies, especially TikTok. During the
communication process, we realize that we are not allowed to insert promotions of other
channels/products in our videos, not only in the form of links but also in the form of QR codes.
This has been learned in the products at the end of the campaign.

4. Recommendations and Future Development

Some suggestions that we can make are to pay more attention to marketing properly with each
target audience persona. When we started the campaign, we chose a very large customer base
because we wanted to broadcast the campaign to mass media. However, after 3 months we were
able to divide into 3 different audience personas, and for each persona there will be different
tactics.

With the current achievements we leave in the community, in the future, we may develop a
podcast media channel and record with many famous people on shorter video platforms. In
addition, the values and playground for the short video creation community that we have formed
through the 'Pung Ngan’ challenge, in the future, we hope to have more opportunities to create
more playgrounds for young people who are passionate about the communication and creative
industry.
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APPENDIX 1: MARKET RESEARCH

During the Market Research phase, we conducted a survey to better understand the insights of the target audience as well as the
potential audiences of the campaign.

Number of respondents: 395.
Number of valid answers: 390.

Most of the survey participants were in the TA file that we targeted.

P tudi cla ban:

395 responses

Gidi tinh sinh hoc:

395 responses

@ 18 trd xudng

@ Nam ® 19-24
® N @ Trén24
Muoi sinh séng: Nganh nghs:
395 responses 395 responses.
® H-? Llel] ) ® Bihoc
@ Hb ChiMinh < —
@ Binh Dwong
@ BN @ Hoe sinh, sinh vién
@ Bin Hoa @ That nghiép huhuhu
@ Binh Phuéc @caz
15 0% @ Daning @ Vira hoc vira lam
@ Hué @ Vira hoc vira di lam
@ Hoc + Lam
2y @ Thét nghisp
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Ban thudng xuyén sir dung mang xa héi nao dudi day? (co thé chon 1 hodc 2 dép an) Ban sé thich tiép thu kién thirc méi théng qua nhiing loai hinh nac sau day? (co thé chen 1 hodc 2
dap an)

395 responses

365 responses

Facebook 314 (79.5%) Podcast/Talkshow 274 (69.4%)
Instagram Phim tai liéu 103 (26.1%)
Hoat hoa/Hoat hinh 272 (68.9%)
TikTek —243 (61.5%) Boc sdch 14 (3.5%)
° Sach)—2 (0.5%)
YouTube 115 (29.1%) Tra otru}—1 (0.3%)
Tatca cac ytrén  |—1(0.3%) Phim}—2 (0.5%)
— Videa}—1 (0.3%)
Boctinte |—140.3%) Short viden In tiktok}—1 (0.3%)
Tumblr 1 40.3%) —1(0.3%)
Bai dang}—1 (0.3%)
Discord |1 (0.3%) Short elip)—1 (0.3%)
TAt ca dap 4n trén 1(0.3%) clip ngén noi dang trong tam}—1 (0.3%)
leam on tiktok}—1 (0.3%)
0 100 200 300 400 Chuwong trinh truyén hinh)--1 (0.3%)
videa ngén hodc dang 4-5 hi...}—1 (0.3%)
Tin tire)—1 (0.3%)
Lecturet—1 (0.3%)
Ebook}—1 (0.3%)
Sach bao mang dién tir}—1 (0.3%)
0 100 200 300

Ban c6 hay xem ndi dung video ngan khong?

395 responses

®co
® Knéng
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For those who don't usually watch SFVs, we asked if they planned to watch it in the future. 73.7% of people who responded "Yes" will
continue to answer questions about future viewing intentions. These are the potential audiences of the campaign.

Ban du dinh s& trdi nghiém video ngén trén nén tang nao? (cd thé chon 1 hoac 2 dap én) Bong lyc khién ban mudn trai nghiém video ngan? (cé thé chon nhigu dép an)
14 responses 14 responses

B (57.1%)

Fatebook 8(57.1%)  Gép nhatthang tin, kitn thie

Instagram 4 (28.6%) Hoc tap —5(35.7%)

Theo tréo lru —4 (28.6%)

TikTok 4 (28.6%)
Youlube 8 (57.1%) Mhu chu giai tri 11 (78.6%)
" 5 ! 5 p 0.0 25 50 75 10.0 125
For those who watch SFVs, this is our TA file, so we dug deeper into their insights for market research.
Ban thurong ti€p can video ngan trén nén tang nao? (cé thé chon 1 hodc 2 dap an) Trung binh mat ngay ban danh bao nhiéu thai gian xem video ngéan?
390 responses 390 responses
Facebook 261 (66.9%)
@ Dusl 1 g
Instagram T6 (19.5%) ® To1 dén 2 gi&r
TKTok 288 (T4.1%) ® Tir 2 dén 3 gie
YouTube 91 (23.3%) @ Tren 3 glc
Tét cé 1(0.3%)
netfiix  |—1(0.3%)
Tumblr |1 10,3%)
0 100 200 300
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Ban hay xem nhiing video vé cht dé gi? (cd thé chon nhiéu dap &n)
390 responses

Gigdo duc 235 (60.3%)

Giai tri 309 (79.2%)
pang vat 193 (49.5%)
Thévi trang/ Lam dep —203 (52.1%)

Am thue 235 (60.3%)
Review 212 (54.4%)
Xu hueng/ Trend/ Challenge 204 (52.3%)
Nghé thuat |1 (0.3%)
Xech |—1(0.3%)
Luét reel thi né co gl xem do |1 (0.3%)
xe |—1(0.3%)
cong nghé |1 (0.3%)
Céng nghé |1 (0.3%)
Vo |1 (0.3%)
Anime |1 (0.3%)
Game |1 (0.3%)
1 chut vé& céng nghé |1 (0.3%)
Tin tire 1 (0.3%)
0 100 200 300

Nhiing y&u t6 nao dic biét thu hat ban xem mét video ngan? (C6 thé chon nhigu dap 4n)
390 responses

—276 (T0.8%)
275 (70 530)

Thing tin dwroc cép nhét nhan. .
Hinh @nh, am thanh thu hilt, b4, ..
Duroc ban bé chia sé

Piing chd dé cin tim kidm

MG dung co gld tr] va cd tac d§. ..
Tinh giai fri can

Anime, game Nhat

David Laid, Alex Eubank, Jeffre...
Ngéin

131 (33.6%)

233 (50.7%)
—233 (59.7%)
—1 (0.3%)

1{0.3%)

1 (0.3%)
—1 (0.3%)

200 300

400

We also surveyed TA files about their views on what constitutes positive content.

Theo ban, trong nhirng dinh nghia dudi day, theo ban thé nao la ndi dung tich cuc? (Chon 1 hoac 2

dédp an)
390 respanses
Chia s kién thirc
Hai huwoc, gay cudi 132 (33.8%)
Truyén cam hing
Rt ra duoc bai hoc 61 (15.6%)
Cai thién tam trang 108 (27.7%)

Cdé gia trf va lgri ich cho xa hél 72 (18.5%)

Tétca y trén 1(0.3%)

100 150

198 (50.8%)

170 (43.6%)

200
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We also asked them about their interest in our activity in the future.

Dong luc dé ban sang tao ndi dung video ngan? (cé thé chon nhigu dap an)
267 responses

Ban bé riré

Nhu cau cong viéc

Tham gia mét cudce thi, thar t...
Mudn thé hién ban than

Mudn "du trend”, cap nhat x...
Cam thay loai hinh video ng...
Ngu&ng mé than tuong

vl khéng biét Iam video dais...

48 (18.4%)

1 (0.4%)

Chua cd nhiéu video ngan v... |1 (0.4%)
lam ki niémj—1 (0.4%)

Cho vuifi—1 (0.4%)

Tai vi thich—1 (0.4%)

Cam thay thu vi?
Phuc vu sé& thich ca nhan
Thi¥ strc ban thén

0 25 50 75 100

NEu co mot series podeast, ban sé thich nghe trén nén tang nao? (chon 1 hoac 2 dép én)

394 responses
Facebook
YouTube 212 (53.8%)
TikTok 172 (43.7%)
Spotify
spotify
Apple Podoast 1(0.3%)
Spotify, Bunes 1(0.3%)
khing |—11(0.3%)
Khang thich |—1 (0.3%)
(rng dung podcast trén iphane 1{0.3%)
0 50 100 150 200 250

N&u c6 mét thir thach vé chi dé "hudng dan séng tao ndi dung video ngan cd gia tri tich cuc dén
cdng dong cho ngudi tré” thi tiéu chi ndo cd thé khién ban quan tam? (Co thé chon nhigu dap an)

395 regponses

125 (46.8%

D& lam, co thé thure hign trong... 282 (71.4%)

Phiin thudng hip din 197 (49.9%)
Tham gia cing ban be

Co héi thé hién ban than

Lién guan dén s& thich ca nhéan
MN&i dung ¥ nghia

khédng}—1 (0.3%)

hién tai minh khéng co v dinh s... }—1 (0.3%)

125

Trong nhirng lua chon dudi day, ban thich dang su kién nao nhat?
378 responses

@ Trién lam twong tac
@ Tro choivuot tram
@ Workshop
® khong
24.1% _ @ Khong cod
4 @ Lecture
@ minh khéng thich céi ndo ¢
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APPENDIX 2: THIRD-PARTY ENDORSEMENT

1. Community groups:

Name Members
Creator Community by Zoey 1,5K
miniStudio Va Solo Content Creator Viét Nam 7,3K
Cong dong Video Creators Viét Nam #VnCreators 3,4K
Content Creator Viét Nam 20,3K
Hoc vién dao tao Creator - Capcut Vietnam 73,5K
Tam su Gen Z 195K
Gen Z Nhiéu Chuyén 684,7K
GenZ Bit Trend TikTok (Goonder) 17,6K
Event Group - CTV Su kién va Truyén thong 18,3K
TikTok VN - Cong dong #LearnOnTikTok Creators 5,2K

2. Communication support:

Name

Channel

Cau lac bd Truyén théng Coc Sai Gon

Facebook - Club

CLB Sén khau va Dién anh

Facebook - Club
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CLB Hoa Sen Psy-up

Facebook - Club

Cau lac bo My thuat Truong THPT Chuyén Tran Pai Nghia

Facebook - Club

CLB Thoi Trang PHCN

Facebook - Club

CLB Thoi Trang My Thuat Cong Nghiép

Facebook - Club

CLB THOI TRANG Trudng Pai Hoc Kién Tric TP.HO Chi Minh cs Can Tho

Facebook - Club

RMIT MASS MEDIA CLUB

Facebook - Club

RMIT SGS Visual Art Club

Facebook - Club

MEC - Multimedia & Entertainment Club

Facebook - Club

FBK - Fpt Beat King Club

Facebook - Club

JSC - CLB Phong Céach Nhat Ban

Facebook - Club

FPT Event Club - The Way We Went

Facebook - Club

CLB NGHE NGHI NOI Facebook - Club
CLB Event - Truong PH Van Lang Facebook - Club
My thuat Van Lang Department

CLB Nghé Thuat Khoa Piéu dudng - K¥ thuat Y hoc YDS

Facebook - Club

CINEWsMIC - Theater, Film and Television Club

Facebook - Club

FPTU Art Club

Facebook - Club

W.A.A - Cau lac b My thuat THPT Marie Curie

Facebook - Club

Art Club Greenwich Vietnam

Facebook - Club

Creatio - CLB Marketing PH Ngoai Thuong CSII

Facebook - Club

Le Quy Don Photography Club

Facebook - Club

Mit Troi Nang Khiéu

Facebook - Club

CLB My Thuat THPT Lé Quy Dén

Facebook - Club
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Cau lac bo Nhiép anh - Bao chi truong THPT Mac Dinh Chi

Facebook - Club

0.1.D - TKN's Art Club

Facebook - Club

CLB Thip Sang

Facebook - Club

Doi kich Tuyén truyén truong THPT chuyén Lé Hong Phong

Facebook - Club

Céu Lac Bo Bao Chi Chuyén Lé Hong Phong

Facebook - Club

LHP's Art of Japan Facebook - Club
L& Quy Don's Library Academic page
Dot.s Community project

CLB Phat thanh Truyén hinh Sinh vién KTX PHQG TP.HCM

Facebook - Club

CLB Van Ngh¢ V-VTM (Nhéan van TP.HCM)

Facebook - Club

Cau Lac B§ Van Hoa Ngh¢ Thuat Truong Pai Hoc Su pham TP.HCM

Facebook - Club

CLB Tiéng Anh Giao tiép - Truong PH Su pham Thanh phé H6 Chi Minh

Facebook - Club

Hoa Sen Mindfulness Facebook - Club
HOA SEN MEDIA Facebook - Club
SIU MEDIA CLUB Facebook - Club
FlyHigh Club Facebook - Club

TED-Ton Duc Thang University Event Development Team

Facebook - Club

CEE - TDTU Communication Entertainment Executive Team

Facebook - Club

STDT Communications

Department

Khoa Truyén thong & Thiét ké - HUTECH

Department

HUTECH - CLB Su kién va Truyén thong

Facebook - Club
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CLB Nhiét Huyét Tré Hutech

Facebook - Club

CLB Ngén Ngit va Van Héa Han Qudc - Hutech

Facebook - Club

Hoa Sen Photography

Facebook - Club

Business Economics Club

Facebook - Club

FAC - FPT Art and Culture Community

Facebook - Club

CLB Truyén théng DH Kinh té - Luat

Facebook - Club

CLB Ngu6n Nhan Lyc Tré Facebook - Club
Van minh Hoc duong USSH Academic

CLB Niém tin UFM Facebook - Club
ISB Gavel Club Facebook - Club
Humans of ISB Facebook - Club
CLB Sinh vién tam ly Facebook - Club
ISB Academic Team Academic

CLB Truyén Thong THD Uni Media - TUM

Facebook - Club

Cau lac bd Truyén théng C&C

Facebook - Club

CLB Su kién IRE - UEF

Facebook - Club

CLB BMA

Facebook - Club

CLB T6 Chirc Sy Kién Hoc Vién Hang Khong Viét Nam - VEPC

Facebook - Club

COL Team - CLB Truyén théng Khoa Luat - OU

Facebook - Club

NQD Events

Facebook - Club

CLB Su Kién - Nha Van hoa Sinh vién TP.HCM

Facebook - Club

CLB Truyén théng YMC - FTU

Facebook - Club

ACC - Cau lac bo Truyén thong

Facebook - Club

CLB Truyén Théong CMA - UFM

Facebook - Club
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CLB Truyén thong NMC - NTT

Facebook - Club

Cau lac bd Van Hoa - Culture Club

Facebook - Club

CLB Truyén Théng Khoa Piéu Dudng-K§ Thuat Y Hoc

Facebook - Club

Cau lac bd K§ Nang S4U - Khoa Dugc TDTU

Facebook - Club

CLB Séng tao Va Ung dung Khoa DT CLC - Truong Pai hoc Su pham Ky Thuéat

Facebook - Club

Ban Truyén Thong HUIT

Department

CLB Truyén thong va Su ki¢n Do thi MEC

Facebook - Club

CLB Truyén thong Falconia

Facebook - Club

CLB Théng Tin Truyén Thong HCE

Facebook - Club

CLB Két Noi Tré - Truong Pai hoc Cong nghiép TP.HCM

Facebook - Club

CLB Phat Thanh - Truyén Hinh Sinh Vién KTX PHQG TP.HCM

Facebook - Club

Cau lac by Cong nghé kinh té - ET Club

Facebook - Club

CLB Khoi Nghiép

Facebook - Club

CLB Truyén Thong Tré - YOUM

Facebook - Club

CLB Truyén théng Phong Vién Tré UFM

Facebook - Club

IU Soft Skills Club

Facebook - Club

HIU Multimedia Club

Facebook - Club

CLB Truyén Thong Su Kién ACPP - ITUH

Facebook - Club

CLB Truyén thong Info Plus

Facebook - Club

S.E.M - CLB Truyén Thong Vin Lang

Facebook - Club

CLB Truyén Thoéng Pai Hoc Giao Thong Véan Tai TP.HCM

Facebook - Club

IEM ART CLUB

Facebook - Club
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Cau lac bo CLUP

Facebook - Club

CLB GEOID

Facebook - Club

ONISM-CLB Phim Pht1 Nhuan

Facebook - Club

CLB Hoa Viét-USSH

Facebook - Club

CLB Thanh nién tinh nguyén- BPH TDM

Facebook - Club

Event Club of Marketing - EcoM

Facebook - Club

IRNews Club

Facebook - Club

CLB Su Kién EMIS

Facebook - Club

T6 Phat Thanh - CLB Truyén thong & Su kién trudng Pho thong Ning Khiéu

Facebook - Club

Cau lac b Su Kién UFM - Event Production Club

Facebook - Club

TFPro Event Club Facebook - Club
CLB Tiéng Phap Truong PH Luat TP.HCM Facebook - Club
CLB V& Thuat PH Kinh Té Facebook - Club

CLB Guitar Pai Hoc Kinh Té TP.HCM - UEHG

Facebook - Club

CLB Giai Di¢u Tré

Facebook - Club

CLB Guitar G4U

Facebook - Club

CLB Két Nbi Treé Facebook - Club
Lira Tam Community project
Guitar Nhan Van Facebook - Club

CLB Vian ngh¢ Xung kich CKT

Facebook - Club

Ban phong trao - Tinh nguyén UEH

Community project

REC EVENT CLUB Facebook - Club
CLB Tai Nang Logistics VLU Facebook - Club
Marketing UEL Club Facebook - Club
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CLB Bao chi - Truyén thong Minh Khai

Facebook - Club

CLB Guitar HUTECH

Facebook - Club

CLB Tinh Nguyén Vién Hutech - Hutech Volunteer Club

Facebook - Club

Cau Lac Bo Phap Luat HUTECH

Facebook - Club

Truyén thong REC

Department

UTLogs Club

Facebook - Club

CLB Truyén théng Nhan hoc

Facebook - Club

CLB SU KIEN KTX BACH KHOA

Facebook - Club

CLB bai str Bach khoa - BKAM

Facebook - Club

Bach Khoa Music Club Facebook - Club
BELL UEH Facebook - Club
IEM Academic Club - IAC Facebook - Club
IU Guitarclub Fanpage Facebook - Club
IU Event Management Club Facebook - Club
TEDx HCMIU Community project
IU Podcaster Facebook - Club

CLB Am nhac- HUFLIT

Facebook - Club

CLB Truyén théng VOV College

Facebook - Club

Clb B4o chi & Truyén thong - Pr Press and Communication Club

Facebook - Club

CLB Sinh vién T6 chtrc Su kién - SEG

Facebook - Club

Cau Lac B Van Hoa Nghé Thuat Truong Bai Hoc Su Pham TP.HCM

Facebook - Club

CLB Truyén théng VUMCC

Facebook - Club
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Cau lac b Su Kién UFM Event Production Club - EPC

Facebook - Club

SPREAD - CLB Truyén Thong & Bao Chi NHC

Facebook - Club

FPT Edu Experience Space

Academic

RMIT Vietnam Green Generation Club

Facebook - Club

CLB Tinh nguyén BDom BDoém Dém

Facebook - Club

ClIb Seeds Of Souls

Facebook - Club

SPE - CLB Nghién Ctru Tam Ly Hoc - Gido Duc Hoc

Facebook - Club
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APPENDIX 3: MEDIA TIMELINE

SUBJECT TYPE STATUS

ba upload

ba upload

ba upload

ba upload

ba upload

ba upload

ba upload

Bit dau ngay dau tudn bang | ,
Other E} au,ngay au fuan bang fan Social post ba upload
toa su tich cuc
Tuyén CTV (2 content creators va .
Other uyel.l (2 content creators va Social post ba upload
2 designers)
. . Moti
Knowledge Video ngan la gi? © lo.n ba upload
graphic

TIME PLATFORM DATE
20:00 Facebook| 09/09/2023
20:00 Facebook | 12/09/2023
20:00 Facebook| 13/09/2023
20:00 Facebook| 14/09/2023
10:00 Facebook| 15/09/2023
15:00 Facebook| 15/09/2023
19:00 Facebook| 16/09/2023
14:00 Facebook| 21/09/2023

9:00 Facebook | 18/09/2023
19:00 Facebook| 19/09/2023
19:00 Facebook| 21/09/2023

153




SUBJECT

STATUS

Social post ba upload

TIME

PLATFORM

Social post ba upload

Knowledge

Promotion POSO c6 kénh khac nhe! Gigi
moHe thigu TikTok va YouTube
POSO gidi thi€u nguoi bao trg ndi
Knowl L T
owledge dung va dong hanh ctung
Other Pong form tuyén CTV

Quote cua thac si tdm 1y vé noi
dung tich cuc trén mang xa hoi

- Trich dan c4u cia ¢6 Chéau - ¢6 van chuyén mon vé noi dung
tich cuc trén mang xa hdi (hoi Hanh ¢6 Chau noi gi)

- Phan tich thém v¢ ndi dung cau hoac khoi ggi khan gia tim dén
ndi dung tich cuc

Social post ba upload

ba upload

ba upload

ba upload

ba upload

Social post ba upload

14:00 Facebook | 20/09/2023
19:00 Facebook 22/09/2023
19:00 Facebook 23/09/2023
19:00 Facebook 25/09/2023
20:00 Facebook 28/09/2023
19:00 Facebook 29/09/2023
20:00 Facebook 02/10/2023
20:00 Facebook 03/10/2023
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SUBJECT STATUS PLATFORM

- Video ngén dang doc dé twong thich v6i smartphone - thiét bi
dang ngay cang tré nén thong dung trong doi sdng.

- Cong cu truyén thong mai, hiéu qua nhd d6 lan truyén nhanh
chong. Tuy nhién vong doi ciia nhitng xu hudng ndi 1én trén
video ngin lai cling ngan.

Bat mi nhiing bi mat ding sau ngi |- Sw phat trién video ngén trén nhiéu nén tang mang x hoi la
dung video ngin cach dé gitr chan ngudi dung khi ho d& bi cudn vio vong xoay
v6i nhitng ndi dung ngén va lién tuc.

Knowledge Social post SOLRIIGEGEM  20:00 Facebook 04/10/2023

- Video ngan dugc sinh ra dé dap (rng nhu cau théa man nhanh,
tiép thu luong 16n kién thic trong thoi gian ngan cua con nguoi.
- Cau hoi 1a: Vi c6 video ngan nén con nguoi song nhanh hon
hay vi con nguoi song nhanh hon nén méi can video ngan?

Vhelew sy dhoslk i vl 6By - Nhitng video gay shock thuong hot (vi du)

Knowledge nhung ban c6 biét ndi dung tich |- Nhung tiéu cuc 1a khong tot Social post SOLRIGIGEGE  20:00 Facebook 05/10/2023

cuc s& gitip ban rat nhidu khum . .
j glup b2 - Coi tich cuc nhé

- Theo khao sat cua Ngan Pung Din thi mi bd cho rang noi dung

Q&A: Theo b thé nio 14 tich tich cuc 1a noi dung "cung cip kién thirc" va "truyén cam himg".

Activiti ial ba upl 20: F k 10/202
ctivities cue? - Theo POSO don gian 1a n6 lam minh vui. Social post a upload 0:00 aceboo 06/10/2023
- Theo khan gia thi sao?
Vi sao lan toa tich cuc 1a ding dan?
Knowledge Lan tda tich cyc 1a mot diéu ding Mdi quan hé giita "xem diéu tich cyc" va "ding dan"? Social post SOERIIGEGI  20:00 Facebook 07/10/2023

dén
Lam sao dé lan toa tich cuc thong qua video ngan?
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SUBJECT

STATUS

PLATFORM

’ - Goi y cho mot san pham méi sép ra mét
Promotion Sap c6 gi hot? (hint cho podcast) Social post
- Khoi goi su to mo
- Series nay la gi? Phat hanh ¢ dau?
Gioi thi¢ i dcast: "Ludt . .
Podcast 1 ot I%u fenes L u - N6i vé nhiing gi? Social post
ding ngan
- Khach moi 1a nhirng ai?
Gi6i thi¢u HOST cua podcast . o . .
Podcast N 101’ 1e:3u . "cua e - Flexing cho c4 2 host. Ib Hanh dé lay thong tin. Social post
Ludt ding ngan
- Podcast 1a hinh thirc tiép thu kién thirc va giai tri dang hot (c6
s lidu cang tot).
Promotion Tai sao lai la Podcast? - Cho phép ban multitask Social post
- Loai podcast vira c6 hinh vira c6 audio xem gi cling dugc.
Podcast Gi(?i thiéu c6 van r,léi (’iung chla - Flexing c;thNgu?/én Héi Uyén va vai tro cta c6 van ndi dung. Sl
series podcast 'Ludt ding ngan' Ib Hanh dé¢ lay thong tin.
Design: Dé cai bong khach moi.
Podcast POSO tha hint khach moi dau tién | Content: Social post
Dua ra hint trong profile chi Uyén, ggi cho nguoi ta doan.
Gi6i thiéu khach moi ch i . ot .
Podcast o 1@11 a Tnm, C ° ferles - Flexing chi Hai Uyén. Social post
podcast|tap 1 (Chi Hai Uyén)

ba upload

ba upload

ba upload

ba upload

ba upload

ba upload

ba upload

15:00 Facebook 08/10/2023
10:00 Facebook 09/10/2023
20:00 Facebook 09/10/2023
19:00 Facebook 10/10/2023
20:00 Facebook gbp v6i bai

khach moi
20:00 Facebook 11/10/2023
20:00 Facebook 12/10/2023
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SUBJECT

STATUS

PLATFORM

: Thong bao doi ngay dang Podcast .
P t Social post
romotion sang 18/10/2023 ocial pos
Trong Podcast tap 1, tui minh c6 vong quay POSO, néu xoay
trang 6 'tra 101 cau hoi' thi khach moi phai tra 161 cau hoi dugc
) dua ra.
. Q&A Ban c6 gi muon hoi khach . . , .
Promotion moi Chung minh muén lng nghe ¥ kién ciia ban, ban ¢6 gi mudn hoi |Social post
khach moi khong? Bat mi: khach moi sép t6i s& co tiktoker ndi
tiéng, nguoi trong nghé sang tao, san xuét, truyén thong, mudn
gi cling co!
Rl Ir}fogra.phic: Tl.l}rc trang nguoi —ABaAo gé@ céc s liéu: s6 ngu(‘yi7 dfing Tika)k,. ti. lé. nam ntt (?), ti St o
dung TikTok hién nay 1€ do tudi (?), hashtag trend, chu d¢ hot, vai trivia info
. Sép c6 hoat dong gi s& dién ra trén | Tung hint 1a Ngin Ding Dén sip ¢6 hoat dong dién ra trén .
Promotion TikTok? TikTok Social post
. List lai nhitng challenge tirng hot trén TikTok (dance challenge,
. Tong hop challenge hot trén i ol .
- g, edit,...)
Promotion TikTok ’ Social post
POSO sap co6 challenge hot
Gi6i thidu day 1a trailer Podcast SO 1, khach moi, ndi dung, key
Podcast Trailer Tap 1: Xem Ngén dung c6 quote.
kho? bang video.
Dan link trailer trén YouTube
Podcast Tap 1 ra mat Thoéng bao s6 1 ra mét. Social post

ba upload

ba upload

ba upload

ba upload

ba upload

ba upload

ba upload

20:00 Facebook 13/10/2023
10:00 Facebook 14/10/2023
20:00 Facebook 14/10/2023
20:00 Facebook 15/10/2023
20:00 Facebook 16/10/2023
20:00 Facebook 17/10/2023
20:00 Facebook 18/10/2023
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SUBJECT

TYPE

STATUS

TIME

PLATFORM

Call to Action kéu ngta coi
Déan link video trén YouTube, audio Spotify
te tap 1 cia khich moi (Cat tt
Podcast Quote ap 1 cua khich moi (Cat ti Trich quote
podcast)
te tap 1 ctia khach moi (Cét t
Podcast Quote @p 1 cua khich moi (Cat ti Trich quote
podcast)
te tap 1 ctia khach moi (Cat tir
Podcast Quote tdp 1 cua khich moi (Ca Trich quote
podcast)
Mot bai content lién quan dén
Knowledge Cong dong mang video ngén c6 | Xem podcast 13y y trong d6 Social post
that 1a ti€u cuc?
Ra mit challenge - thu thap tich cuc - nang cdp POSO
Promotion Cong bd ra mat challenge Noi quy choi Social post
Phan thudng
Céach dé khién TikTok feed cua ban tran déy tich cuc
- Loai bd nhitng content doc hai gay kho chiu
Knowledge Xay dung mot feed tich cuc - Follow ting h¢ cho nhitng content creator sang tao ngi dung | Social post
tich cuc
- Chon loc nhing néi dung tich cuc dé xem
Promotion Vi sao challenge ra doi? Muc dich, st ménh, 1y do cta challenge Social post

ba upload

ba upload

ba upload

ba upload

ba upload

ba upload

ba upload

10:00 Tiktok va Reels | 20/10/2023
10:00 Tiktok va Reels | 20/10/2023
10:00 Tiktok va Reels | 20/10/2023
10:00 Facebook 21/10/2023
20:00 Facebook 21/10/2023
20:00 Facebook 22/10/2023
10:00 Facebook 23/10/2023
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SUBJECT STATUS PLATFORM

Nang cip POSO
Promotion Tung hint khach moi tap 2 Hint khach moi Social post SOLRIIGEGEM  20:00 Facebook 23/10//2023
Gio6i thiéu day la trailer Podcast tap 2, khach moi, ndi dung, key
TRAILER: Giéi thiéu khach moi
P t j quote ba upl 20:00 Facebook 24/10/2023
odeas cho tap 2 (anh Btrc Anh Pham) _ a upload acenoo
Dan link trailer trén YouTube
Thong bao s6 2 ra mit.
Podcast Tap 2 ra mét Call to Action Social post IOERIILEI 20:00 Facebook 25/10/2023
Dén link video YouTube, audio Spotify
Pam bao su tich cuc trong von , . ~
Knowledge i Trich quote Social post SOERIIGEGE  20:00 Facebook 27/10/2023
ven 30 giay
te tap 2 ciia khach moi (Ct to
Podcast Quote t3p 2 ctia khach moi (Cat ti Trich quote ba upload 10:00 Tiktok va Reels
podcast)
Pang xen ké
te tap 2 ctia khach moi (Cét 0 t 4
Podcast QpDfes gL G (G ba upload 10:00 Tiktok va Reels ro‘ng C.?C
podcast) ngay tiép
theo
te tap 2 ctia khach moi (Cat t0
Podcast Quote tdp 2 cua khich moi (Cat tir Trich quote ba upload 10:00 Tiktok va Reels
podcast)
ach th ia chall "Dy .
Promotion ;Z(;n" ol R e Noi quy chi tiét challenge Social post Pa upload ERERVY Facebook 30/10/2023
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STATUS

PLATFORM

DATE

SUBJECT
TRAILER + Giéi thiéu khach moi | .. . < .
Podcast cho tap 3 (anh "lfcganlllell-;inhalc)u;;m Gioi thiéu Podcast SO 3, khach moi, ndi dung, key quote
Other Poso mirng Halloween Social post
Ra mit tap 3: Xu thé nhanh gon, Thong bao s6 3 ra mat. :
Podcast . . I Social post
lam content cling thé Call to Action
Promotion Clip cia mdt nguoi tham gia
challenge
Video ngén cong cu dic luctrong | , . . . U .
Knowledge . ¥ ¢6 voice cua anh Duy hom quay podcast. nghe d¢€ viét bai. Social post
nganh sang tao
te tap 3 ciia khach moi (Cit tir
Podcast Quote t3p 3 cta khach mai (Ca Trich quote
podcast)
te tap 3 cta khach moi (Cit to
Podcast Quote t3p 3 ctia khach moi (Cat ti Trich quote
podcast)
te ta na khach moi (Cit to
Podcast Quote tap 3 cua khdch moi (Cat ti Trich quote
podcast)
Tong gia tri giai thuong
Promotion Gia tri giai thudng challenge . o Social post
Nhitng phan thudng hap dan
Other Tuyén CTV hb tro sy kién Tuyén CTV hb tro sy kién Social post

ba upload

Treo

ba upload

ba upload

ba upload

ba upload

ba upload

ba upload

ba upload

ba upload

19:00 Facebook 31/10/2023
22:00 Facebook 31/10/2023
20:00 Facebook 01/11/2023
15:00 Tiktok va Reels | 02/11/2023
10:00 Facebook 03/11/2023
10:00 Tiktok va Reels
Pang xen ké

10:00 | Tiktok va Reels | om8cae

ngay tiep

theo

10:00 Tiktok va Reels
20:00 Facebook 04/11/2023
15:00 Facebook 05/11/2023
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SUBJECT

STATUS

ba upload

PLATFORM

: Cong bé landi Ngin Da e :
Promotion DZEg O "andime page NEall Sung 1 Cong bo landing page Social post
: Tui minh sap c6 workshop, :
Promotion L sap C‘O WOIKshop Céac hoat dong trong workshop Social post
workshop c6 gi?
Trailer + Gi6i thi€u khach moi e . p . A

Podcast ol i:r 1?1 3¢u ach mot Gioi thigu trailer Podcast SO 4, khach moi, ngi dung, key quote
cho tap 4 (c6 Tran Quan)

ba upload

ba upload

ba upload

ba upload

Podcast dQl?jgtﬂggnlén content cho mot noi Social post
M¢ form dang ky tham gia workshop
M¢ form dang ky tham gia
Promotion workshop Call to Action moi nguoi dang ky tham gia Sl s
Cong bd poster workshop Workshop co gi: dang ky + check—in, nhén qua, workshop, quay
video ngan, tham ga giao luu tryc tiep vai POSO
te tap 4 clia khach moi (Cat tir
Podcast Quote tdp 4 cua khich moi (Ca Trich quote
podcast)
te tap 4 cua khach moi (Cit tir
Podcast Quote t4p 4 cua khich moi (Ca Trich quote
podcast)

ba upload

20:00 Facebook 06/11/2023
10:00 Facebook 07/11/2020
20:00 Facebook 07/11/2023
20:00 Facebook 08/11/2023
10:00 Facebook 09/11/2023
20:00 Facebook 09/11/2023
10:00 Tiktok va Reels
Pang xen k&

trong cac

10:00 | Tiktok va Reels | "&%YUCP
theo
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SUBJECT

STATUS

PLATFORM

te tap 4 ctia khach moi (Cét t
Podcast Quote @p 4 cua khich moi (Cat ti Trich quote
podcast)
; Hoat dong tha vi nhat 1a giao luu tryc tiép véi POSO, tham gia
Promotion H? at q(.')ng hay ho: giao hru tryc challenge nang cap POSO Social post
tiep voi POSO .
Dan link dang ky kéu goi tham gia workshop
Promotion Gid6i thiéu MC MC chuong trinh : MC Nguyén Bao Social post
Giéi thidu dién gia 1 cho Flexing profile dién gi cho workshop
Promotion j . Social post
workshop Dan link dang ky kéu goi tham gia workshop
Nhitng phan qua hap dan chd ban dén check-in.
1 quat + 1 sticker pack + cac voucher hap din tir nha tai trg.
Promotion Check-in nhan qua Dén tham gia su kén con ¢6 thé nhan duoc griptok, keychan, gap [Social post
gd truc tiép v hot tiktoker va thuc hanh 1am content creator
Dan link ding ky kéu goi tham gia wirokshop
Gidi thiéu dién gia 2 cho Flexing profile dién gia cho workshop
Promotion ; . Social post
workshop Dan link dang ky kéu goi tham gia workshop
Promotion Timeline cta su kién Cong b timeline cua su kién Social post
Promotion Dong cong ding ky tham gia Dong cong ding ky Social post
Promotion Hen gap ngay mai Social post

ba upload

ba upload

ba upload

ba upload

ba upload

ba upload

ba upload

Treo

ba upload

10:00 Tiktok va Reels

20:00 Facebook 10/11/2023
20:00 Facebook 11/11/2023
10:00 Facebook 12/11/2023
20:00 Facebook 13/11/2023
20:00 Facebook 14/11/2023
20:00 Facebook 15/11/2023
10:00 Facebook 18/11/2023
20:00 Facebook 17/11/2023
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SUBJECT

STATUS

Other POSO mung 20/11 Social post
Promotion Tri an nguoi tham gia sau su kién Social post
. Cam on nhirng nguoi da tao nén . . , . .
Promotion . . , o Cam on MC Nguyén Bao, Ptic Anh va Thy Fresstyle Social post

thanh cong cta su kién
. Tri 4n tit c4 nhitng nha tai tr S — . ,
Promotion rhan tat ca nhung mha o~ tent: B TRI AN TAT CA NHA TAI TRG Social post
trong 1 bai post chung
Cép nhat tién d6 nang cép cua
Promotion POSO Social post
challenge sip hét may ma 6i
Promotion Gidi thi¢u + cam on CBM Content: B CBM 1 Social post
Promotion Dearme Quynh dang reels cua Dearme nhe
Content: B €2 ASUS ProArt - Power up your imagination
Promotion Gioi thieu ASUS + Cam on Social post
Design
Promotion Recap lai sy kién
. Gi6i thi¢u + Ca iéng Sa . . .
Promotion kliglll 5]1;11 4m On Hieng S4n 0 5B Branding - Facebook Post Content_edited.docx Social post
Promotion Con 24h hét challenge Con 24h hét challenge choi le ik Social post

ba upload

ba upload

ba upload

ba upload

ba upload

ba upload

ba upload

ba upload

ba upload

ba upload

ba upload

PLATFORM

20:00 Facebook 20/11/2023
10:00 Facebook 22/11/2023
20:00 Facebook 22/11/2023
10:00 Facebook 23/11/2023
20:00 Facebook 23/11/2023
20:00 Facebook 24/11/2023

Facebook 24/11/2023
10:00 Facebook 24/11/2023
20:00 Facebook 25/11/2023
10:00 Facebook 26/11/2023
20:00 Facebook 26/11/2023
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https://docs.google.com/document/d/1D4vw0DX0RU5n5KKwYFjKv_Y7iwh34W3WRHU6LQUF0R0/edit?usp=sharing
https://docs.google.com/document/d/1q_6BfQlJ330FH5SFWJfcsQe1HPAilAQRiVu8ciczt_I/edit?usp=sharing
https://docs.google.com/document/d/1PuoCpJN9tTfqrs1qnSVcwtizgz3pe3-e6Wg6ajcjSbQ/edit
https://docs.google.com/document/d/1QapwslASNmhgzl7DzYIQpbaAVa_r39AR/edit?usp=drive_link&ouid=107875147148064075672&rtpof=true&sd=true

SUBJECT

STATUS

PLATFORM

DATE

Anh cho design: B Battery.png
MN tiép tuc tham gia challenge nhung BTC gid s& bat dau tinh
diém vé trudc.
Bit dau tinh diém challenge. : £ o . . .
. . . > b6 Poso, viet mot cau thé hié hién va ¢ kh . .
Promotion POSO thanh thién khi da tiép qua .(A)ng Yal O.SO e mo. cau The QEH Swngac mien va vat ve X g o cial post Da upload ARV Facebook 27/11/2023
A , bien hinh winx enchantix
nhi€u nang lugng tich cuc
VD: "Oi dbi 6i lang nudc oi lai xem Poso siéu nhan bién hinh
thanh Winx Enchantix nay!"
Trailer + Gidi thi€u khach moi e < . A .
Podcast ral ?r 1?1 qu a(f ot Gidi thi€u Podcast SO 5, khach moi, ndi dung, key quote Social post ba upload 20:00 Facebook 28/11/2023
cho tap 5 (c6 Vo Nhy Dao)
(i thicu Tap 5- Ri chimne ta s& | Thong bio sb 4 ra mat.
Podcast ?wf ,,1@ it S Social post IOZRII L 20:00 Facebook 29/11/2023
ngan" di Call to Action
Podcast Ngudi tré sdng "ngén" di? Social post Treo 20:00 Facebook 01/12/2023
A 5 khr h Nt < <
Podcast Quote t3p 5 ctia khach moi (Cat ti Trich quote ba upload 10:00 Tiktok va Reels
podcast)
Pang xen ké
A 5 khr h e < ~ r
Podcast Quote tap 5 cua khach moi (Cat ti Trich quote Palénlich | 10:00 Tiktok va Reels tro‘ng C_?C
podcast) ngay tiép
theo
A 5 khr h e < ~\
Podcast Quote @p 5 cua khich moi (Cat ti Trich quote balénlich [ 10:00 Tiktok va Reels
podcast)
. Cong bd top 5 nguoi théng . 2 . G em 1A A , . .
Promotion il Cong bo top 5, kéu goi lién hé nhan thudng Social post ba upload 20:00 Facebook 02/12/2023
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https://drive.google.com/file/d/1HrFzyKh6YJy_E7lGgrpT34QogICsTGrL/view?usp=drive_link

SUBJECT STATUS TIME PLATFORM DATE
Promotion Gi6i thiéu + Cam on Minhduce  |Content: B MINHDUCC PHOTOGRAPHY & MEDIA Social post Da upload ERWEUY Facebook 03/12/2023
. Gi6i thi¢u + Ca ST . 5 .
Promotion 1 o1 e T L on Content B Bai viét truyén thong Social post SOERIIGEGE  20:00 Facebook 03/12/2023
Lighthouse

Content: B Gidi thiéu AH air

Promotion Gidi thi¢u + Cam on AH Air Social post ba upload 10:00 Facebook 04/12/2023
Hinh anh: © AH air

Promotion Gid6i thi€u edu2review Content + Design: [ Link-dang-facebook.docx Social post ba upload 10:00 Facebook 05/12/2023

Promotion Cam on cd van C;a mA’(m €0 VAan clzuye9n o cud du. an co P 1nho Quyr}h Chau va Social post ba upload 20:00 Facebook 06/12/2023
c0 van chuyén mon cua podcast chi Nguyeén Hai Uyén

. Ci ac khach moi da th, Ci khach moi da th ia ch trinh. Moi o1 1 .
Promotion 4t o cac KRach mot ¢a Hham 4t o Kac nim a tham gl;a chuong trin o1 nguot Social post ba upload 20:00 Facebook 07/12/2023
du podcast content nhung dang chung 1 lan.

Promotion Cam on host Social post Nhan task 20:00 Facebook 08/12/2023

Promotion Cam on YBOX Social post balénlich | 20:00 Facebook 09/12/2023

Promoti Gi6i thiéu edu2revi Content + Design: Social post  |Pa len lich | 20:00 Facebook | 10/12/2023

FOMOHOR e 0 Facebook Promote-StudyNow x CLB_Jul2023.docx OSiEpes aenhe ' acenoo

Content: B CBM 2

Promotion CBM Social post balénlich [ 20:00 Facebook 11/12/2023
Design:

Other Chuc mung Noel Social post Nhan task [ 20:00 Facebook 24/12/2023
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https://docs.google.com/document/d/167cXb5J99hmEtWpHB3ycNUzwHa2pL_riX6wP4L-ZnJk/edit?usp=sharing
https://docs.google.com/document/d/1NKIh3q4JjD23QWQZ6YKRNo0qjNFe89a-q-AvObdKaIw/edit?usp=drive_link
https://docs.google.com/document/d/1UASOF2RP25sVh2pHDm8gqIdZKri0f6drn0ChZ3DXW0k/edit?fbclid=IwAR2kM9Ris_8nCLB7bHZ3QFpq96NfspDqGncpuc_0KE74ZL4AEdp8B214WkQ
https://drive.google.com/drive/folders/1jJ1OwOcqWPHYCgHvQa_IiYN1rm4Ohv3C?usp=drive_link
https://docs.google.com/document/d/1xcYKzH1BmiaHfvLAcWqtCkVtsha7yRwt/edit?usp=drive_link&ouid=107875147148064075672&rtpof=true&sd=true
https://docs.google.com/document/d/1awlW1OZ4TldqycXbMcYL-58U1Qs9ureb/edit?usp=drive_link&ouid=107875147148064075672&rtpof=true&sd=true
https://docs.google.com/document/d/1U6HR_TRbi4Vtvx3a4Q6i97zmukJTiOXtf4sTsEHLFyI/edit?usp=sharing

APPENDIX 4: PODCAST SCRIPT

1. Podcast Ep 01

KICH BAN tip 1: Xem “ngin" ding c6 kho
Bién kich: Phat Phan
Guest: Thac si tim ly Nguyén Hai Uyén
Tap 1 ciia chudi podcast ‘Luét ding din'

THOI NOI | PHAN .
STT : A SCRIPT GHI CHU
LUQONG | DUNG | CONG
Poc giong hoi nhanh, ro6 chir, vui, tw nhién
e v en Chao mirng cac ban tré di dén v6i "Ludt Pung Ngan", mot chudi podcast thude chién |Host Quynh Anh nhin vao
Gioi thiéu . X N 0 , ’ e ahe gen \ A
1 o dcas.t HOST |dich truyén thong Ngan Dung Pan. may doi dién minh. Khong
208 P Day 1a noi ma chung ta s& trd chuyén cung nhitng chuyén gia va nhitng tim hon sang  |nhin vao may giira
tao tuyét voi trén cac nén tang video ngan.
POSO Chién dich truyén thong khuyén khich nguoi tré xem va chia sé r’1(_3i dung video ngan
2 Hiénlén | poso tich cuc trén mang xa hdi. Véi thong diép Xem Dung - Tao Ngin - Sé chia tich cuc
A : . Che : 30, thoi 1
3 Quflng (Thot lugng cho nha tai trg) ‘en e vcao . 0L HonE
cao tuy theo thoa thuan
Poc giong tir tir nhitng khong qua chim, cé nhan nha, tao cam giac bat ngd, vui
vé
4 HOST
A Khach moi trong tap dau tién cia chuong trinh 13 mot chuyén gia g& réi to long, mot
Gidi thiéu A 1A A . . . X Trai TToA
. Lt nguoi thau hi€u tam tu cua cac ban tré gen Z, chi Nguyén Hai Uyén.
S phut khach
moi
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GUEST

Khach moi chao khéan gia va host.

Tu gi6i thiéu ban than (phan nay sau d6 s& dugc cit ra trong hau ky va hién chit trén
man hinh)

Khi dén phan dén gi6i thiéu,
khéach moi vui vé chao host va
chao khan gia nhin vao phia
may toan. Khach moi tuong
tac voi host 101 gidi thi¢u, cuoi
tuoi.

Can nhac cac cau héi sau:
1. Chi ¢6 san xuat video ngan dé cham soc strc khoe tinh than khong?
2. Nhitng kh6 khan vé mét tdm 1y ma chi tirng gép & cac ban tré c6 bi tac dong boi

Small talk| HOST 1.0 o4 khong? Host ¢6 thé chon bét ky chu d&
v6i khich 3. Chi c6 dé cir xem nhimg video ngén nhu thé nao dé chim soc sirc khoe tinh than  [nao de small talk v6i guest.
moi khong? 4 phut.
(Dap lai cau hoi cua host va tao bau khong khi thoai mai.)
GUEST
TRANSITION
Giir mood tré trung, khong bi interview dinh hwéng nhw mot budi néi chuyén
Céu héi: Mdi quan hé giira nguoi tré va mang xa hoi?
Phin 1: Hom nay chung ta gdp nhau tai mot ti€ém tra kh4 1a xinh, ly nudc cling lung linh nira.
Mang xia | HOST |Thuong thi t6i nhimng chd nhu thé nay, cdc ban tré nhu em s& chup hinh selfie, quay
10 phut hoi va clip up TikTok up Stories ngay. Mang xa hoi duong nhu tré thanh mot phan khong thé
tam ly thiéu trong cudc sdng gen Z tui em.
ngudi tré Host din vao ciu : GenZ va mang xa hdi dang dan 13 hai cum tir di lién véi nhau.

Mang x4 hdi da va dang len 16i vao tirng ngéc ngach trong cudc song hing ngay
cia nguoi tré.
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10

11

GUEST

Khach moi s€ n6i vé moi quan hé cua Gen Z va nguoi tré, dua ra mot cai nhin khi ban
than cling 1a Gen Z song tai thoi dai 4.0.

2 phut

12

HOST

Host din dit khach moi tham gia hoat dong do4n trend
Dé cung thir xem ching ta c6 di 'gen Z' khong thi minh s& cung choi mot trd choi.

13

GUEST

Khach moi s€ bi€u cam bat ngo, to mo tro choi la gi?

Khach moi cung host choi tro
choi dé doan trend

14

Activities (TREND GI PAY?): Tro choi két thuc sau 6 luot (mdi nguoi s& duge gitr 3
manh gidy c6 chtra 1 trong 6 ciu bén dudi, HOST va GUEST s& cling nhau doc ciu
n6i trend 1én va dién ta cho ddi phwong dé dién vao chd trong).

CAU 1: TROIOI __ TUI (CiU)

CAU2:  PIEM____ BIEM! (MUOI)

CAU3:PUNG__ SAI . (NHAN-CAI)

CAU 4: HAY RA_ QUA A! (DE)

CAU5:HOIBIO  NHA! (DE)

CAU6: SAOCONANNOI _ DI! (XA LO)

3 phit

15

HOST

Co6 mot su that thi vi 1a cc trend vira rdi déu xuit phat tir nhitng video ngén trén
TikTok. Nhu vay chiing ta déu c6 thé thay duoc tic dong va sur lan truyén manh mé
ctia mang x4 hoi video ngan nay ddi voi ngudi tré, ddc biét 1a khi nhiing trend nay
dang dan tré nén binh thudong va phd bién trong doi séng.

1. Vay theo chi Uyén, chi c6 nghi video ngin dang tac dong qua nhiéu dén tam ly
va hanh vi ciia con nguoi - diic biét 1a nhirng ban tré Gen Z vin dang trong dé
tudi tim hiéu, kham pha ban than - khong?

GUEST

Tra 1oi cau 1:
Nhitng truong hop chi timg tiép xtc cho thay nhitng video ngan dang tac dong dén
tam 1y nguoi tré ca mat tot 1an x4u.

5 phut
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16

17

8 phut

Phin 2:
Ve video
ngén

HOST

Gan day em mdi biét duoc 1a TikTok von ra doi tir naim 2017 co nhung that su 1a dén
thoi diém dich Covid-19 khi ma tit ca moi ngudi phai cach ly ¢ nha thi né méi bung
no toan cau nhu hién tai. Kiéu nhu 1a lic ndy moi ngudi méi nhan ra 1a minh c6 nhu
cau duoc két ndi manh mé éy. Vi du nhu hoi dich, & nha mai khong lam gi budn oi la
budn, thi ngoai hoc ra em chi ¢6 nhan tin voi ban bé va luét TikTok sudt ngay thoi.
Sau niy em c6 doc nhiing cai nghién ctru, ngudi ta néi la nhing céi video do rat ngan
chi tir 30-60s, xem mot xiu 1a hét nén n6 dap tmg dugc dap ing nhu cau tiéu thy nhanh
va su thoa man tic thi ciia con nguoi. Bén canh do, viéc nd 1a dang doc thich Gng voi
cAu hinh dién thoai - vay thi di ddu minh ciing xem dugc dy. Va né ciing 1a mot sy két
hop ctia 4m thanh, hinh anh chuyén dong khién cho em xem rét 1a d&, thich thi xem
khong thich thi nghe ma vira xem vira nghe cling dugc luon.

1. Video ngiin hay ho nhw vy nhung ma em nghi ci gi ciing c6 mit loi va hai ciia
né. Theo chi thi hai mit d6 ciia video ngin 1a gi?

Giong khi hoi van vui vé
nhung nghiém tic hon nhung
van giir khong khi tré trung
tranh interview phong van.

GUEST

Tra 1oi cau 1:
- Nhirng tac dong tich cuc va tiéu cuc cua video ngin dén véi tim 1y ngudi tré?
- Tich cyc: lan toa thong di€p nhanh, tiét kiém thoi gian, cap nhat thong tin nhanh,...

- Tiéu cyc: ti€u thy thong tin thu dong, thoa man nhanh khién tri tré thoi gian, sai 1éch
thong tin, hinh mau 1y tudng,...

3 phit
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18

19

HOST

Chi Uyén c6 nghi 1a short video sinh ra dé nguoi ta tiét kiém thoi gian hon khong?
Chtr em thay em ludt TikTok dé bi cudn qua. Minh dinh 13 luét mot xiu 5 phuat théi ma
quay di quay lai 14 ca tiéng dong ho tréi qua roi. HOi xua em bi bo chia tay do ludt
nhiéu qua khong nhin tin véi nguoi ta nita huhu. Cai em cam thay 1a video ngén dang
khién cho nguoi tré bi cudn vao mang xa hdi lau hon. Va nhét 1a cai viéc ma thuét toan
ctia n6 théng minh qua, n6 ctr dé cir nhimg ndi dung em thich lién tyc (em hay xem
meo?) cai em mé coi hoai ludn.

2. Theo chi thi co ché ciia van dé nay 1a nhuw nao? Em mudn biét nguyén nhén thi
minh c6 thé tim cach dé khic phuc né ay.

GUEST

Tra 1oi cau 2:

- Ban chét cta TikTok 1a khién cho con nguoi bi cudn vao dong trai nghi¢m. Mot loat
nhirng noi dung video ngin d& xem, 16i cudn cong v6i nén tang nay nd hoc hoi nhiing
gl ma em mudn xem. (Chi Uyén s& lién két véi kién thirc tam 1y nhu khodi cam tirc
thoi,...).

- Lam sao dé tdi vu tiém nang cua thé loai video ngdn va han ché nhimg tiéu cyc.
(quan 1y cam xtc,...)

5 phut

20

10 phut

Phin 3:
Tac dong
cuia video
ngfm dén
nguoi tré

HOST

Mot ndi dung tich cyc vui vé ma em hay xem la video vé ... chi can xem mot chut 1a
cling thay vui vui ca ngay. Nhung ma xem mot cai video drama cin xé nhau xong mic
du thay ciing hai hai, ciing chia sé cho ban bé nhung ma em lai khong c6 qua nhiéu vui
vé, em ciing co thé cau gat voi moi nguoi.

1. Theo chi thi trén phwong dién tam ly hoc, m§t ndi dung tiéu cuc hoac tich cuc
sé anh huéong cu thé dén ching ta nhw thé nao? Néi dung tich cuc cé that 1a sé
khién em vui Ién con tiéu cuc sé khién em budn khong?
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21

22

23

GUEST

Tra 10 cau 1: Néu ra anh hudng cu thé ctia ndi dung tich cyc va ti€u cuc dén voi
ngudi dung. Tom tit van dé mot cach don gian dé hiéu (tich cuc lam em thay vui, tiéu
cuc lam em buon,...).

5 phut

HOST

Mic du da timg s bo 15 diéu gi day trén mang xa hoi, nhung bay gid voi video ngin,
em moi théy 16 kiéu minh c6 cai cam giac FOMO, fear of missing out, sg bi bo 1& éy
chi. Gidng nhu minh ngii ddy cai sang ngiy qua mot dém 1a so moi ngudi ban tan vé
cai gi ddy ma minh khong biét. Moi thir kiéu tr¢ thanh trend rat nhanh va lan truyén
rong hon nhiéu so véi lic trude, nhung ma stc sdng ciing khong 1au bén cho lim. Ma
dic biét 1a nhitng thong tin gay shock nhu drama, danh ghen, chiri 16n lai ndm trong s6
nhirng thir ndi 1én rit nhanh, con nhitng ci nhu truyén cam himg, cung cap kién thic
lai kh6 ma viral.

2. Theo chi thi tai sao lai cé tinh trang nay? Em nghi la con nguoi thudng sé
huéng vé phia tich cwe va né xa sw tidu cwe chi?

GUEST

Tra 1oi cau 2:
No6i vé tam 1y cua con ngudi nhu co ché phong vé, tinh to mo, key la quan ly cam
xuc.

5 phut

24

TRANSITION

25

5 phut

Hoat
dong bi
mat véi

khach

moi

HOST

Activities: Co mot vong xoay may man bao gdm nhiing thir thach nhe nhang khac
nhau nhu tra 16 cau héi hodc lam mot hanh dong dé thuong. Khach moi s& xoay vong
xoay, trang 6 ndo s& thuc hién theo yéu cau ghi trong 6 do.

No6i dung cu thé cua vong
xoay BTC xin dugc phép gilr
kin dé dam bao yéu t6 bt ngd
va tu nhién cua tro choi.
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Cau dan

Vang, em xin cdm on nhirng chia sé cua chi. Hom nay that sy em dd m¢ mang rat
nhiéu kién thuce thu vi vé video ngan cling nhu tdc dong cua nd dén véi tam 1y cua

26 dén phin HOST minh. Va dé két lai chuong trinh, khong biét chi c6 diéu gi mudn nhin giri v6i cac ban
Két tré dang theo doi podcast khong a?
27 GUEST (Loi nhin giri cua khach moi dén véi nguoi tré. 2 phit
Em hiéu rang v&i vai trd clia mot thac si tdm 1y thi chi con rat nhiéu diéu c6 thé chia sé
Promorte v6i chung em. Em duoc biét chi ciing c6 kénh TikTok cho riéng minh nita. Khong biét
28 cho k‘h.ach HOST 13 chi c6 ké hoach xay dung TikTok nhu thé nao dé c6 thé truyén tai nhitng gia trj tot
mot dep dén v&i moi nguoi a?
S phut Noi dung Promo cho kénh truyén théng cta khach mdi néu can thiét.
khach
29 S | GUEST 2 phut
moi muon
promote
Cam on Cam on "tén nha tai tr¢" di dong hanh cung chién dich Ngan Ding Déan + "Ngi dung
30 nha tai | HOST |cdam on nha tai tro”"
tro
i Em ciing rdt mong chd nhiing dy 4n sép t6i ctia chi. Mong rang hanh trinh mang dén
31 Ket thic HOST [nhiing gia tri tich cuc va tdt dep dén cac ban tré cta chi s& ludn thanh cong. Xin cam
tap 1 on chi da danh thoi gian cho ‘Luét Pung Ngin’.
32 END
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2. Podcast Ep 02

KICH BAN tap 2: Ngin sao cho ding din.
Bién Kich: Phat Phan

Tap 2 ciia chudi podcast ‘Luét diing ngin'

THOI | NOI PHAN ,
STT . A HOST SCRIPT GHI CHU
LUQNG| DUNG CONG
Doc giong hoi nhanh, ré chir, vui, tw nhién
Gioi thiéu . , . C N L x. .
1 ’ HOST [Chao mung céc ban da quay lai véi "Ludt Bung Ngan", mét chuoi podcast thude
podcast A g A A Ry z
20 chién dich truyén thong Ngan Pung Dan.
S
POSO Chién dich truyén thong khuyén khich ngudi tré xem va chia sé ndi dung video ngan
2 At hién POSO tich cuc trén mang xa hoi. Véi thong diép Xem Piing - Tao Ngiin - Sé chia tich
xuat hi
: cuce
Quing . < ns
3 i (Thoi lugng cho nha tai trg)
cao
Doc giong tir tir nhitng khong qua chém, co nhéan nh4, tao cam giac bat ngo, vui vé
Gioi thi¢u
4 20s khach HOST |HOm nay 1a mdt tap kha dac biét, khi khach moi cua ching ta 1a... (Host quay sang vi
moi tri khach moi nhung ngac nhién khi thiy ghé tréng) Ua, ddu mét rdi? Khach chua t6i
nira ha? Chuong trinh oi sao khach moi clia em chua dén né!
5 Giong Pirc Anh vang 1én. *hiéu &ng* Pirc Anh xuit hién trén ghé voéi tu thé vira dap xudng va néi xin chao
(gidng nhu trong clip dot nhap cia Pirc Anh).
6 GUEST |O ha 16! Anh d6t nhap thanh cong vao chuong trinh roi né!

2 phut

Khach
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moi xuat

(ngac nhién)

7 hién HOST |Ua anh 14 khach moi ha? Sao anh nhin gidéng c4i anh dot nhap vo nha sao noi tiéng
trén TikTok diing hong vay? Anh Dirc Anh dung hom?

8 GUEST |Bing xuong bang thit day
WOW! Em follow anh trén TikTok lau 1m r6i ma hém nay méi duoc gip anh. Xin

9 HOST |gidi thiéu véi cac ban, Ptrc Anh Pham hay con duogc biét dén biét danh THANH
DPOT NHAP.

10 TRANSITION

Small
, talk V()i ~ z , N . A . A A ~ [N \ \ A
11 1 phut Khach HOST ([Dan dat Iy do sao hom nay anh lai quyét dinh 'ddt nhdp' vao tiém tra ngay hom nay?
moi

Ly do cua khach moi. Mong mudn khach moi s& nhic qua y nghia cta chién dich
phtl hop v6i mong mudn ciia khach moi. X4y dung va truyén cam himg cho cac ban
tré mot cong dong video ngan tich cuec.

12 GUEST
- Y nghia cta chién dich thu hat sy cha ¥ ctia khach moi.
- Mong mudn xay dung mot cong dong content creator tich cuc va sang tao.
- Truyén cam himg cho cac ban tré.

Phén 1:
8 phiit V& Pirc
Anh
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13

HOST

(Follow up)
1. Pong lwc dé tré thanh content creator trén TikTok?

Em biét dong lyc cua mdi nguoi khi thyc hién dam mé cia minh s€ khac biét. San
dip hom nay bat qua tang dugc anh Pirc Anh d6t nhap,(ngimng mot nhip va cé hai
cudi), anh c6 thé chia sé dong luc to 16n dé anh quyét dinh tir vi tri content operation
specialist tai TikTok dé tré thanh mot content creator full-time dugc khong a?

- Bong luc dé khach moi tré thanh mot content creator full-time trén TikTok 1a gi?

14

GUEST

Cau chuyén dang sau viéc 1am viéc tai TikTok (anh 1am nhitng nhiém vu gi hay 1a
anh d c6 nhiing kinh nghiém gi dé co thé rit ra cho viéc lam content creator?).

- TikTok tai Viét Nam c6 tru s& khong? Co hoi cong viéc cho cac ban tré muén lam &
TikTok tai Viét Nam.
- Nhiing kinh nghiém khi anh con lam viéc tai TikTok.

Thoi luong téi da 4 phiit

HOST

Chia sé cau chuyén dang sau content "Pot nhap" ctia anh Pirc Anh

GUEST

- Y tudng, cam hing déu tién cho content Dot nhép vao nha sao.
- Cau chuyén nao khach moi cam thay thi vi trong qué trinh thuc hién series dot
nhap

Thoi luong ti da 4 phiit

15

HOST

(Follow up)

2. "Chét" vai hay thwong hiéu ca nhan?

Anh c6 cam théy so minh s€ ludn bi gén voi danh "Thanh dot nhap" hay anh xem no6
1a thuong hiéu chi c6 moi minh c6?

- Khach moi ¢6 ludn bi ap lyc d6i méi hay khong?
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16

17

18

19

15 phit

Phan 2:
Sang tao
ndi dung
trén
TikTok

HOST

1. La mét TikToker di trwdc, anh cé nhirng chia sé nao cho nhirng ban tré mong
muén tré thanh content creator trén TikTok khong?

- Vi su phd bién cta TikTok, nganh sang tao ndi dung ngay cang dé tiép can véi cac
ban tré hon, 161 khuyén cia anh 1a gi?
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20

21

HOST

2. La m§t nguoi cé nhiéu clip triéu view trén TikTok, Pirc Anh nghi nhwr thé
nio vé “Cong thirc triéu view”?

Em hay nghe ngudi ta ndi vé cum tir 'cong thire triéu view'. Kiéu cong thirc 1am
TikTok triéu view, cong thirc lam content triéu view. Nhung em thiy nhiing cai do rat
1a chung chung, va mot cong thiic ai ai ciing ap dung thi em ciing ban khoan vé tinh
hiéu qua ctia n6. Khong ai dam chéc 1 lam xong minh c6 dat triéu view hay khong,
n6 duong nhu 1a mot trd choi nhan pham, kiéu minh ciing khong thé doan dugc vi
khan gia ho cling hom nay thich cai nay ngay mai thich céi kia.

- Rat nhi€u nguoi dang tim kiém cong thtrc tricu view?
- Vi view ma c6 nhiing céch ti€p can vdi khan gia bang cach gay shock.

GUEST

- Quan diém cua Btrc Anh vé cong thuec tri¢u view, hudng cau trd 161 dén ndi dung
tich cuc d€ mang lai gia tri 1au dai cho cdng dong.
- Thu hut khan gia bang cach tiép can doc ddo, sang tao, phu hop véi ngudi xem.

Thoi luong téi da 5 phiit

177




(Follow up)
3. Ldi ciia nén tang hay nguoi ding?

Em nhéc dén chu dé nay vi em thay by gi nhiéu ngudi theo dudi cong thire tridu
view. Ho bat chap mién content d6 gay tiéng vang, giy shock. V6 hinh trung da anh
huong dén cong dong TikTok khi ma truyén thong di 1én 4n vi nén tang nay chira
nhiéu thtr doc hai, khong phil hop voi ngudi xem. Thi theo anh 14 ngudi sang tao trén

22 HOST , 5 . . N
TikTok, nén tdng dang chua khat khe ¢ khau kiém duyét hay can nang cao y thic cua
cong dong TikTok?
- Truyén thong dang c6 nhiing goc nhin khong tot vé TikTok?
- Vai nha sang tao di dwa ra nhimg content gay shock dé thu hat khan gia?
- Nhiing ndi dung khong phu hop véi tré em?
- Quan diém vé cau 15i ciia nén tang hay nguoi ding.
- Ngtroi dung nén c6 y thure trong viéc chon loc.
23 GUEST (- Nguoi sang tao nén chon loc, xem xét ndi dung cua minh trude khi dua ra cong Thoi lugng tdi da 5 phit
chung.
- Viéc kiém duyét ndi dung trén TikTok tai Viét Nam c6 1ong 1éo khong?
24 HOST
25 GUEST Thoi lugng tdi da 5 phit
Phén 3:
Chat
10 phit o
26 lwgng ndi [ HOST . .
dung 2. Pirc Anh c6 cam thay ap lwe khi ngay nao ciing phai lién tuc ddm bao chat

lwong trong mot khoang thoi gian ngin khong?
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- Nhitng kho khan khi 1am noi dung ngan.

27 GUEST : Thoi luong t6i da 5 phut
- Anh di vuot qua nhitng kh6 khan d6 nhu thé nao? SRR ORE IR
)8 8 phiit M‘(‘)i HOST 1. La mét ngAu’(‘)’i di tru’(r’c, anh co vcémjhz“iy trach nhiém ctia minh phai lam Din 1 phit
trueong guong cho cong dong sang tao tré khong?
tich cwe
cho - Mong mudn cta anh dén véi cong dong sang tao ndi dung nodi chung va TikTok noi
29 nhimg | GUEST [riéng. 7 pht cho ca hai cau tra 1oi
nha sang - Truyén cam hting cho cac ban tré.
tao tré
32 TRANSITION
CAu dén \ A A
< A Lo1 nhan gii cia khach moi dén véi nguoi tré (promo cho kénh truyén thong cua
33 dén phan | HOST , A A 1A
p khach moi néu can thiét)
ket
34 GUEST |Gui 10i nhan dén khéan gia.
5phat | Comon Cam on "tén nha tai trg" da dong hanh cing chién dich Ngin Dung Dén + "Ngi dun
35 pau nha tai HOST ) e‘ e ofe cHip CHER G 16 ure prEHES
cdm on nha tai tro
trg
£ oin Em ciing rdt mong chd nhitng dy 4n sép t6i cia anh. Mong rang hanh trinh mang dén
Két thuc - \ LA X e < 1A N A .
36 thp 2 HOST |nhiing gia tri tich cuc va tot dep dén cac ban tré ctia anh s€ ludn thanh cong. Xin cam

on anh d3 danh thoi gian cho ‘Luét Pung Ngin’.

END

3. Podcast Ep 03
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THOI | NOI PHAN ,
STT : R HOST SCRIPT GHI CHU
LUQNG| DUNG | CONG
Doc giong hoi nhanh, r6 chit, vui, ty nhién
Gidi Chao mimg moi ngudi di dén véi "Ludt Ping Ngin", mot chudi podcast thude chién
1 thiéu HOST |dich truyén thong Ngén Dung Din. MS, may quay host
205 podcast
"Luét Pung Ngan" 13 noi ma ching ta sé tro chuyén cung nhimng chuyén gia va nhimng
tam hon sang tao tuyét voi trén cac nén tang video ngan.
POSO Chién dich truyén théng khuyén khich nguoi tré xem va chia sé ndi dung video ngan
2 Hién Ién POSO | tich cyc trén mang xa hoi. Véi thong di¢p Xem Puing - Tao Ngin - Sé chia tich cue
3 Quing (Thoi luwong cho nha tai trg)
cao
Trong s6 Podcast thir 3 ngdy hom nay, minh rat vui dugc chao dén sy gop mit cua
giam ddc sang tao dén tir Forest Studio - Thanh Pinh Duy.
Gioi Host va khach moi chi yéu
4 20s thiéu HOST gilr eye contact v4i nhau tranh
Khach nhin vao may quay.
moi
5 GUEST
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1 phut

Small
talk voi
khach
moi

Can nhac cau hoi:

1. Duy la Creative Director moi cua Forest Studio ma Forest Studio vira c6 show moi

Host c6 thé chon bat ky chu

HOST (tén 14 “Mui vi cta nhitng chuyén di’, minh muén hoi Duy cam thdy ‘mui vi cia budi |,z . .z .
L P dé nao dé small talk voi guest
gap g0’ nay la nhu thé nao?
-> stra cai nay cho bdt noi téi Forest Studio.
GUEST

Hién tai cudc sdng con nguoi ngay cang nhanh chong hon, khi xa hoi phat trién va
toan cau hoa, giira thoi dai cong nghé sb can 1a co ndy, con ngudi c6 nhu cau biét
nhiéu hon trong thoi gian ngan hon. Ho hudng dén ning san pham ngan, nhanh, dé c6
thé tiép nhan thong tin nhanh va vi ngin nén c6 thé nhan duoc nhiéu hon trong cling
mot khoang thoi gian véi 1 san pham dai. Vi dy thay vi xem hét mot video YouTube 5

HOST : . : - 2
phut, minh c6 thé danh thoi gian do dé xem chuc clip TikTok 30s. Diéu nay co tré
thanh mot khé khan véi nhitng nguoi sang tao ndi dung nhu Duy khong?
Phan lA 1. Panh gia ciia Duy truée sw thay ddi ciia truyén thong khi moi thit tré nén
Xu t!le ‘nhanh’ va ‘in lién’ hon?
15 phut | truyen - - — - -
thong GUEST Khach moi danh gia sy thay doi cua truyén thong, mat tich cuc va tiéu cuc cua nhitng
hién nay ndi dung 'ngan' va 'an lién', nhitng video ngan dang doc.
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10

11

Bay gid moi ngudi chii yéu thich ludt video ngan. Vi du nhu minh muén mua mot
(san pham gi d6), minh s& 1én TikTok xem clip review réi minh méi quyét dinh c6
mua hay khong. Hay ai @6 rit minh di an 1a minh lai lu6t TikTok xem c6 quan nao
ngon. N6 khong con la cau chuyén search Google hay YouTube nhu ngay xua nira ma

12

13

HOST . . . . .
bay gid moi nguoi sé review TikTok.
2. Video ngin di tac dong dén xu huéng lam quang cio, MV hién nay nhw thé
nao?
Khai niém xu thé 'ngan' 12 gi.
GUEST |Nhitng tic dong va thay d6i trong viéc 1am quang cdo, MV, phim, show thuc té,... gy
ra boi video ngan.
Ai cling thdy dugc sy bung né manh mé ctia ndi dung video ngan dang doc nhu
TikTok, Reels, YouTube Shorts. Nhitng xu huéng rat dé lan truyén tir TikTok va Ngin hay dai 1a nguoi lam noi
chung thay doi hing ngdy, c6 khi sang sém mé mit ra 13 dang lan truyén trend méi dung quan tim hay hay do,
ma minh khong biét. N6 bi anh huéng bai thi hiéu
HOST . . . cua nguoi dung
3. Goc nhin cia Duy vé thi hiéu ciia ngudi tré hién nay va di€éu dé cé tao thanh | Thy khién cong nghiép thay
nhirng khé khiin hay thach thirc méi ciia nganh sang tao khi moi thir thay ddi ddi thi sao xdu dugc
lién tuc nhw viy khong? Lam sao nhin rd nhiéu mat, ké
ca mat tiéu cuc.
GUEST Thi hiéu ctia ngudi tré hién nay 13 nhu thé nao? Nhimg kho khin va thach thic méi 1a

gi va c6 cach nao dé khac phuc?
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Chinh xac 12 ké tir héi COVID-19 thi nhu ciu giai tri va két ndi thong qua mang xa
hoi tré nén rat cao khi ma moi ngudi déu phai

& nha. Hién tai khi nhin lai nhitng dang noi dung video ngdn d6 ta co thé thay cai yéu
t6 then chét 1a su nhanh, ngan, gon khi ma khan gia c6 tiép thu mot luong 16n thong
tin trong thoi gian ngan.

1. Viéc khan gia thich coi ngin, nhanh ¢6é anh huéng nhu thé nao dén qua trinh

Phoan 2: sang tao ndi dung?
Anh
14 8 phut ?hlro’.ng HOST |Mic du trén TikTok da néi thoi lugng cua video ngan nhung hién tai mot clip ciing
cua V‘df" chi tir 30s-60s thi véi d6 dai nay liéu c6 da dé truyén tai mot ndi dung co y nghia
ngz,ln (?en khong? Con ngudi mudn tiép thu nhanh va nhiéu vay thi ho s& it quan tim dén chat
qua trinh luong nodi dung?
sang tao
2. Cam nghi ciia Duy vé viéc liéu xu hwéng nhanh, ngin c¢é khién cho ndi dung
b6t siu sac di khong?
3. C6 cach nao dé can bang giira nhu ciu ndi dung nhanh, ngin véi viée giir lai
dugc chiéu siu ciia ndi dung khong?
15 GUEST
Minh nghi 14 n6 ciing mét phan nam ¢ méi quan hé cung - cau. Tic 13 c6 cung mdi cd
Phin 3: cau, c6 cau moi co cung. Khong chi 1a nguoi xem c6 thé tu chu dong tim dén nhiing
Pinh ndi dung tich cuc ma ban than nguoi sang tao cling nén tao ra nhirng ndi dung tich
16 huén HOST |cuc.
Sphat | | On8
noi dung . .
cho ngudi 1. Chia sé ctia Duy dé dinh hwéng ndi dung cho nhirng nguoi sang tao tré dé ho
tré ¢6 thé xay dung va lan téa nhirng ndi dung tich cwe, c6 gia tri cho cong dong?
17 GUEST
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20

21

22

23

5 phut

4. Podcast Ep 04

Duy ¢6 161 gi mudn nhin giri dén cac ban tré dang xem chwong trinh khong?

Loi nhan guri cua khach moi.

Nhu vay, di 1a nguoi sang tao hay ngudi xem thi ciing déu nén hudng tdi viée tao ra
nhitng ndi dung c6 y nghia va sy tich cuc. Boi vi mot san pham truyén thong khong

Cau din chi mang dén mot cai méi cho cong ddng ma con 1a lan téa nhing gia tri tot dep.

dén phan | HOST |Minh ciing rit cdm on Duy d3 lya chon 'Ludt Ping Ngén' dé chia sé chuyén nghé va

két nhitng géc nhin thu vi ctia nguoi lam sang tao. Cam on Thanh Dinh Duy da danh thoi

gian cho chuong trinh. Minh rdt mong chd nhiing san pham méi ctia Duy trong thoi
gian toi. Chéc 1a sap rdi nhi?

K::; I:l;uc HOST Host va khach moi chao tam bi¢t khan gia.
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THOI | NOI HOST ( .
: KHACH MOI SCRIPT ,
STT [LUQNG| DUNG | SCRIPT GHI CHU
Poc gigng hoi nhanh, ro chir, vui, tw nhién
Gi6i thieu Host Quynh Anh nhin vao may
1 o dcas.t HOST [Chao ming céac ban tré di dén voi "Ludt Pung Ngin", mot chudi podcast thude d6i dién minh. Khong nhin vao
P chién dich truyén thong Ngén Pung Din. may gilta
Chién dich truyén théng khuyén khich nguoi tré xem va chia sé ndi dung video ngan
20s POSO , A A A (A A1 : LR hi
2 A n tich cuc trén mang xa hdi. Vi thong diép Xem DPung - Tao Ngan - Sé chia tich
Hién l1én
: POSO cuc

3 HOST Day 1a noi ma ching ta s& trd chuyén cung nhitng chuyén gia va nhirng tim hon
sang tao tuyét voi trén cac nén tang video ngan.

4 _
Poc giong tir tir nhitng khong qua chim, ¢é nhin nha, tao cim giac bt ngd, vui
vé

5 HOST |(gi6i thiéu khach moi)

Gi6i thiéu
5 phut khach
mot
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10

11

15 phut

GUEST

Khach moi chao khéan gia va host.

Tu gi6i thiéu ban than (phan nay sau d6 s& dugc cit ra trong hau ky va hién chit trén
man hinh)

Khi dén phan dén gi6i thiéu,
khéch moi vui vé chao host va
chao khan gia nhin vao phia
may toan. Khach moi tuong tac
v6i host 101 gidi thi€u, cudi
tuoi.

Small talk
voi khach
maoi

Phan 1:
Tac dong
cua video
ngfm dén
v6i truyén

thong.

HOST

Can nhic cac cau héi sau:
1. Cam nghi cua chi khi tham gia podcast?

GUEST

HOST

(Dap lai cau hoi cua host va tao bau khong khi thoai mai.)

Mic di nén tang video ngan, dién hinh 1 TikTok da xuat hién tir nim 2017 nhung
dén Itc dai dich 2020 thi TikTok méi that sy bung nd. Va ké tir d6, video ngan tré
thanh mot phan trong cudc sdng ngudi tré, 1a van hoa, 1a théi quen. Ho an ngi cling
TiK Tok. Va chinh nhiing nguoi tré nay, ddc biét 1a thé hé Gen Z, 1a d6i tuong khan
gia clia rat nhiéu thuong hiéu.

1. Truéc sy thay doi vé bdi canh truyén thong dé, theo chi thiy nhirng thay ddi
nay da tac dong nhu thé nao dén chién lwoc ciia cac brand trong thoi gian qua?

Host c¢6 thé chon bat ky chu dé
nao dé small talk véi guest.
4 phut.

;| v

GUEST

Pua ra nhitng thay ddi trong tur duy chién lugc cta cac brand/agency trong thoi gian
vira qua. Pua ra case study cang tot.
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12

13

14

15

HOST

Thoi dai nay khi con ngudi ta dudng nhu séng voi hon, "an lién" hon. Nhu ciu tiép
nhan thong tin ciing khac nhau ca vé hinh thirc 1an ndi dung.

2. Thi hiéu nguoi tré (khan gia) va ky vong ciia khach hang da phat trién nhw
thé nao?

GUEST

Nhan xét va minh chimg vé sy thay doi trong thi hiéu ctia nguoi tré va nhimg ky
vong (yéu cau) cta khach hang.

HOST

Khi ngudi tré hang ngay danh phan 16n thoi gian cho video ngan, trung binh 13 1-3
tiéng, c6 khi nhiéu hon, thi ho tiép thu rit nhanh va lién tuc mot luong 16n thong tin
khac nhau.

3. Piéu nay da khién chi phai thay déi diéu gi & cac chién dich? Lam thé nao dé
khach hang ciia chi c6 thé ndi bat va ghi ddu trong long khan gia?

GUEST

Nhirng thay d6i bt thiét voi ngudi trong nghé.
Lam sao dé ap dung video ngan nhung khong bi lu mo trude "rimg" video ngan hién
tai.

16

17

8 phut

Phin 2:
Sang tao
ndi dung

&) ° 3
YUIL VIUCUU

HOST

Video ngan 13 nhitng video c6 d6 dai dudi 1 phat, va ching dugc format theo dang
doc dé tuong thich voi thiét bi di dong. V&1 mat thoi lugng ngén nhu vay, that su
khong don gian dé tao ra mot san pham truyén thong du y nghia, du truyén tai thong
diép cho khan gia.

1. Chi thay nhw thé nao vé sw cAn bang giira viéc tao ndi dung ngin nhung vin
dam bio truyén tii di thong diép?

GUEST

Céch can bang giira viéc tao ndi dung ngén nhung dam bao duoc thong diép truyén
tai duoc tron ven.

ngan
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18

19

HOST

Hién nay khong thiéu nhimng chién dich hay ndi dung néi tiéng 1én rat nhanh nhung
nhd vao scandal. Pdi v6i ca nhan em thi cach co duoc tai tiéng chir khong phai danh
tiéng thi n6 s& khong bén lau va ciing dé lai nhimg an tuong khong tét cho khan gia
vé sau. Nhung giit cho ban than mdt hinh anh tich cuc ciing kho khin trudce ste hit
ctia viée ndi tiéng nhanh. Chung ta van thudng hudng dén nhitng ndi dung tich cuc
boi vinod ¢o gia tri cho cong dong va ban than khan gia.

2. Chi thwong sir dung nhirng chién lwgc nio dé quang ba va duy tri ndi dung
tich cuc cho khach hang?

GUEST

Nhimng chién Iuge chi sir dung dé mang dén nhitng ngi dung tich cuc cho khén gia.

20

21

22

S phut

Phin 3:
Gia tri
tich cuc
va xu
hwéng
twong lai

HOST

Nganh truyén thong dang thay doi rat nhanh, moi thtr bién héa lién tuc. C6 khi chi
mot dém ngu ddy moi chuyén da khac rdi. Trned méi soan ngdi nhau khong ngimg
con thi hiéu cua khan gia nay cling khac xa chi vai nim trudc.

1. La mdt ngudi c6 khong it kinh nghiém, chi dw doan thé nio vé xu huéng
phit trién ciia truyén thong trong twong lai?

GUEST

Dua ra nhitng du doan vé su phat trién cia truyén thong trong twong lai gan theo
gdc nhin cé nhan.

HOST

Trudc sy phat trién manh mé cia mang xa hoi va cac phuong tién truyén thong thi
nhirng nganh sang tao va truyén théng dang tré' nén "hot" v6i cac ban tré. La mot
ngudi di trude, chi ¢ diéu gi mudn chia sé véi cic ban vé cach co thé dua ra tu duy
chién lugc khong chi gy chii ¥, ndi bat ma con truyén cam himg khong a?

2. Loi khuyén vé cach tao chién dich va ndi dung vira giy chii y ma con truyén
cam hung?
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Lo1 khuyén cho cac ban tré dé xay dung chién lugc va hoach dinh noi dung tich cyec,
GUEST |[truyén cam himng.

23
ol 00 wanwmoe~ 0000000000000
Ciu din Véng, em xin cam on nhitng chia sé cta chi. Hom nay that su em di mé mang rat
dén phan | HOST [nhidu. va dé két lai chuong trinh, khong biét chi c6 didu gi mudn nhin gui véi cac
25 két ban tré dang theo doi podcast khong a?
26 GUEST |Gt 10i nhan dén khan gia.
5 phat | CAmon Cam on "tén nha tai trg" da dong hanh cung chién dich Ngin Pung Péin + "Ngi
27 nha tai HOST |dung cam on nha tai tro"
trg

, Em ciing rit mong chd nhimng duy 4n sap t&i ciia chi. Mong rang hanh trinh mang dén
28 Kef thuc HOST |nhing gid tri tich cuc va tbt dep dén céc ban tré cta chi s& ludn thanh cong. Xin cam
tap 4 on chi di danh thoi gian cho ‘Ludt Pung Ngin’.

29

5. Podcast Ep 05

THOI NOI | PHAN
LUQONG| DUNG | CONG

STT SCRIPT GHI CHU
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Poc giong hoi nhanh, ro chir, vui, ty nhién

Gidi Host Quynh Anh nhin vao
thiéu HOST [Chao ming céc ban tré di dén v6i "Ludt Pung Ngan", mot chudi podcast thude chién [may ddi dién minh. Khong
podcast dich truyén thong Ngin Pung Pén. nhin vao may gitta
20s - X . A A X ; s | s A . <
POSO Chién dich truyén thong khuyén khich nguoi tré xem va chia sé ndi dung video ngan
Hién Ién | poso tich cuc trén mang x hoi. Véi thong diép Xem Diing - Tao Ngin - Sé chia tich cue
Day 13 noi ma chiing ta s& trd chuyén cing nhitng chuyén gia va nhirng tim hdn sang
HOST |, tuyét voi trén cac nén tang video ngan.
Poc giong tir tir nhirng khong qua chim, c6 nhin nh4, tao cam giac bat ngd, vui
vé
HOST Hoém nay 1a mot tap rat dic biét, khong chi vi n6 13 sb cudi cing cta chudi podcast
nay, ma ciing vi mot khach moi vo cung tuyét voi dang ngdi ngay bén canh minh day.
Gidi 'Ludt Pung Ngan' rat vui mimg duoc chao don ¢6 V5 Nhy Pao, gidm doc san xuét
thiéu ctia Sudest Production, dén véi chuong trinh ngay hom nay.
khach
5phat | ™M
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10

11

15 phit

Small
talk véi
khach
moi

HOST

Can nhac cac cau héi sau:

1. Cam nghi cua c6 khi 1an dau tham gia podcast?
2. Vi sao ¢6 nhan 1061 moi?
3. Cau chuyén lam nghé san xudt cua co.

San xuit va sang tao ndi dung 1a nganh vo cung phat trién trong nhimg nim gin day.
Pong thoi ddy ciing 1a nganh chimg kién va bi anh hudng rat nhiéu béi sy phat trién
chong mit cua cong nghé 4.0 va thi hiéu ngudi dung ludn thay dbi. Tir 16i séng cho
dén phuong thirc tiép nhan thong tin déu tré nén khéc biét han so véi nhimg nam
trudce.

1. Viy thi véi ¢6, mot ngudi c6 nhiéu nim gin b6 véi nganh san xuit, ¢d cam
thiy nhw thé nao vé sw thay ddi ciia truyén thong trong thoi gian qua?

Host c6 thé chon bat ky chu dé
nao dé small talk v6i guest.
4 phaut.
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12

13

14

15

HOST

HOST

Video ngin dang cho thiy sy bung ndé manh mé ké tir sau dai dich. N6 tro thanh hinh
thirc giai tri va tiép nhan thong tin mai ciia gidi tré. Vi du nhu bay gio, em mudn mua
san pham nao d6 thi em lai 1én TikTok searh dé xem review. Vi né ngin, em c6 thé
xem chuc video review khac nhau rdi méi quyét dinh mua hay khong. Va em thiy cac
ban xung quanh em ciing dang nhu thé. Khi muén di 4n, di mua sim, thay vi trudc
kia 1én Google g0 thi bay gio cac ban s€ xem review trén TikTok. TVC khong con 1a
lira chon wu tién ctia ngudi tré khi by gio tui em thich ngén, nhanh, vao thang van
dé. Vay thi nganh quang cdo ciing phai thay doi theo dé dap tmg nhu cau khach hang.

2. Ve phia co thi co6 thay vai tro ciia video ngan nhu the nao trong viéc dinh hinh
lai viéc sdn xuat quang cio?

Vay thi trudc nhitng su thay doi d6, han 1a nhitng co hoi méi s& duge mé ra dé thay
d6i cach ma khach hang tiép nhan thong tin.

3. Anh huéng ciia video ngin dén véi nganh truyén thong, va tinh hai mit caa

no?
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16

17

5 phut

Phén 2:
Chién
lwge san
xuét phi
hop voi
thi hiéu
moi.

18

19

20

21

10 phut

Phén 3:
Danh gia
va du
doan vé
twong lai
cua
truyén
thong.

HOST

Video ng'Z'ln mang lai mot luéng gi6 maéi khi ma tbe do sang tao, tiéu thy ndi dung tré
nén nhanh chéng. Vong doi cia mot san pham lai ngan nén thudng nhitng ngudi sang
tao s€ tap trung vao ndi dung ngén, shock, thu hut chu y ngay lap tirc. Vay thi lam
céch nao cb c6 thé can bang dugc gitta nhu cau duoc thoa man tirc thi ctia khan gia
v6i mong muén xem nhing cu chuyén ¢ ¥ nghia?

1. Lam sao dé cin bang dugc giira nhu cau dugc théa man tirc thi (nhu cau
nhanh, ngan) ciia khan gia véi mong muon xem nhirng ciu chuyén c6 y nghia?

1. Co duw doan thé nao vé nhirng xu hwéng trong twong lai? Nhimng ngudi ky cuu
trong nganh nén luu y didu gi dé thich nghi v6i nhimg diéu d6?

2. Nhitng trao lwu ngin, nhanh anh huéng gi dén c6 ciing nhw nganh san xuit
truyén thong?
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22

23

24

25

26

7 phut

Phin 4:
Quan
diém caa
khach
moi.

Khong hiéu sao khi thay nhitng ngudi tré ho bi cudn vao video ngin, hay 14 khi thy
nhirng trend 1én nhanh xudng nhanh va so sanh véi chi vai nam trude dai dich, em lai
bin khoan, dudng nhu con nguoi ta dang sdng voi qua, mong mudn thoa mén tirc thoi
16n qua.

HOST
1. Liéu trong twong lai, cudc song clia ngudi tré c6 'ngin' di khong? Tat nhién,
khong phai 13 'ngin' theo nghia den, ma kiéu nhu ho sé sdng voi, tiép nhan
thong tin 'mi iin lién' ma it quan tim dén nhirng y nghia dai, siu sic. Co nghi
sao vé vin dé nay?

2. Nhirng dinh kién ciia thé hé trudc dén thé hé sau (cé6 dwoc tao nén boi truyén

ono)?
HOST thong)?

(truyén thong dang nhin nhan ngudi tré mot cach tidu cuc?

Xu thé xu huéng 1a thoi dai
Thé gidi nay tré nén nhanh hon, ngan di. Vi di nhanh qua nén d6i khi minh ciing can | nén con nguoi khong két ndi
phai cham lai. Nhitng nguoi tré healing ban than da tim dugc chinh minh chua. Ai dugc véi nhitng ngudi xung
cling dang di tim thtr minh thiéu, tim vé ban chat ctia minh. quanh > di nguoc lai véi doi
3. Liéu c6 phai do nguwdi tré it trai nghiém, nén nhirng séng gié ban dau khién he | sdng con ngudi, thiéu két ndi
dé& guc ngi hon? Va né di dén xu hwéng 'healing' ciia ngudi tré trong thoi gian | v6i ban than va nhimng ngudi
gin day? khac. Huéng nguoi tré dén
viéc séng ttr té va tich cuc.

HOST
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29

30

31

32

33

5 phut

Hiéu dugc hanh trinh cua ban

than.

Két thic
tap 5

HOST

Hoat Activities: C6 mdt vong xoay may man bao gom nhiing thr thach nhe nhang khac .. 2 . .
A s A 1Ak A A1 i e x . o Noi dung cu thé cua vong
dong bi nhau nhu tra 161 cau héi hodc lam mot hanh dong de thuong. Khach moi s€ xoay . L en
N e . s A oA A A . o as xoay BTC xin dugc phép gitr
mat véi | HOST |vong xoay, tring 6 nao s€ thuc hién theo yéu cau ghi trong 6 do. . A% as A
, kin dé dam bao yéu t6 bat ngo
khach . e )
\ . va tu nhién cuia tro choi.
moi
A A% Khong biét c6 c6 di€u gi mudn nhan giri dén céc ban tré dang xem chuong trinh
Cau dan
£ , | HOST khong a?
dén phan )
ket

Vang, em cam on nhiing 16i nhin guri cta cb. Va cling cam on c6 da dén véi Podcast
'Ludt Pung Ngan' ngay hom nay. Chuc ¢d s& co thém nhiéu job, it OT va thanh cong
ruc rd trong thoi gian sip t6i.

Va ciing cam on céc ban da ddng hanh ciing Podcast 'Ludt Diing Ngan' trong thoi
gian vira qua. Day 1a s6 cudi ciing khép lai hanh trinh ndy va hy vong ching ta s& gip
lai nhau & nhitng hoat dong 'Pung Ngan' tiép theo trong twong lai nhé. Theo ddi
fanpage 'Ngin Dung Pan' dé tiép tuc cudc hanh trinh lan toa tich cuc nay thoi!

- [
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APPENDIX 5: CALLSHEET & SHOTLIST
1. Callsheet & Shotlist Ep 01

SERIES PODCAST 'LUGT BPUNG NGAN'

TAP 1: XEM 'NGAN' DPUNG CO KHO?

CREW CALL Pao dién: Phat Phan Phone: 0901699936 HOST & GUEST CALL
Executive Producer: My Hanh Phone: 0916351638
D.O.P: Minh Burc Phone: 0336434242
Art Director: Tuong Vy
Lighting &
Camera 7:30AM LOCATION HOST:
Wardrobe 7:30AM Lé Thi
Production 7:30AM Quynh
) L } . Anh 9:00 AM
Art 7:30AM TIEM TRA MUA HOA NO- 53/30 B. Tran Khanh Du, Phuong Tan Pinh, Quan 1, Thanh GUEST:
AD 7:30AM pho H6 Chi Minh, Vietnam Nguyén
DOP & DIR Hai Uyén
CALL 7:30AM
BAM MAY: 9:30AM
ART
F TIME FRAME DESCRIPTION LINE TALENT | DEPARTMENT
/ NOTE
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Poc giong hoi nhanh, r6 chir, vui, tw nhién

Chao mirng céc ban tré di dén v6i "Ludt Pung Ngan", mot chudi

T Gidi thiéu  |podcast thudc chién dich truyén thong Ngan Dung Dén. Quynh
rung - MC
podcast Anh
Day la noi ma chiing ta s€ tro chuyén cung nhitng chuyén gia va
nhitng tim hon sang tao tuyét voi trén cac nén tang video ngén.
"Poc giong tir tir nhirng khong qua chiam, c6 nhin nha, tao cim
9:30 - 9:40 giac bt ngd, vui vé
Toan Quynh
Khach moi trong tap dau tién cua chuwong trinh 1a mot chuyén gia g Anh
Gi6i thicu khach ;(1)1 toxlonéi 'né)t Ang}'ml thau hi€u tam tu cua céc ban tré gen Z, chi
moi guyen Hai Uyén.
Khach moi chao khan gia va host.
Trung - Guest e a1 R A .. . ~ .. .| ChiUyén
& Ty gidi thi€u ban than (phan nay sau do s€ duogc cat ra trong hau ky va gl
hién chit trén man hinh)
"Can nhic cac cau hoi sau:
1. Chi c6 san xuat video ngan dé cham soc sirc khoe tinh than khong? .
Small talk v6i |2. Nhitng kho khan vé mit tam Iy ma chi timg gip & cdc ban tré co bj | 2™
\% . \%
9:40-9:50 | Trung - MC AT I [t faim by ma eI Hme gap ; ''| Anhva
khach moi  |tdc dong boi video ngan khong? oA
chi Uyén

3. Chi ¢6 dé cir xem nhiing video ngan nhu thé nao dé cham séc sirc
khoe tinh than khong?"

Theo set design:
POSO, dén LED
cau vong, chau
hoa mini, khan
trai ban hong va
khan trai ban ren
trang, nén thom
hoalaco
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"Giilr mood tré trung, khong bi interview dinh hwéng nhu mot
budi néi chuyén

Cau héi: Mo6i quan hé gitra nguoi tré va mang xa hoi?

Hom nay chung ta gdp nhau tai mdt tiém tra kha 1a xinh, ly nuéce cling

) . x : ynh
Trung - MC lung linh nita. Thuong thi td1 nhitng cho nhu thé nay, cac ban tré nhu Q:zh
em s& chup hinh selfie, quay clip up TikTok up Stories ngay. Mang xa
9:50-10:05 hoi dudng nhu tro thanh mot phan khong thé thiéu trong cudc séng
gen Z tui em.
Host dan vao cau : GenZ va mang xa hoi dang dan 1a hai cum tir di
lién voi nhau. Mang x hoi da va dang len 10i vao ting ngoc ngach
trong cudc sdng hing ngdy cta ngudi tré."
Teun est Khach moi s& n6i vé mdi quan hé caa Gen Z va ngudi tré, dua ra mot Chi Uvén
£-8 c4i nhin khi ban than ciing 13 Gen Z séng tai thoi dai 4.0. s
Phan 1: Tam 1y < , , .
. ...+ |"Host dan dat khach moi tham gia hoat dong doan trend .
nguol tre va .. ] . . N o . . Quynh
Trung - MC ~1.~. |DE€ cung thtr xem chung ta c6 du 'gen Z' khong thi minh s€ cung choi
mang xa hdi ] Anh
mot tro choi."
Trung - guest Khach moi s& biéu cam bat ngd, to mo trd choi 1a gi? Chi Uyén
10:05-10:20
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"Activities (TREND GI DAY?): Tro choi két thic sau 6 lugt (mdi
ngudi s& duoc giit 3 manh gidy co chira 1 trong 6 cau bén dudi, HOST
va GUEST s& cung nhau doc cdu noi trend 1én va dién ta cho ddi
phuong dé dién vao chd trong).

CAU 1: TROI OI __ TUI (CiU)

CAU2:  PIEM____ DIEM! (MUOI)

CAU3: PUNG__ SAI . (NHAN-CAI)

CAU4: HAY RA_ QUA A! (DE)

CAU5:HOIBIO _ NHA! (DE)

CAU 6: SAOCONANNOI DIl (XA LO)"

9 Toan

10 Trung - MC
10:20-10:30

11 Trung - guest

"C6 mot sy that tha vi 14 cac trend vira roi déu xuat phat tir nhimng
video ngan trén TikTok. Nhu vdy ching ta déu c6 thé thiy duoc tac
dong va su lan truyén manh mé€ ctia mang xa hdi video ngén nay ddi
v6i ngudi tré, dic biét 1a khi nhitng trend nay dang dan tré nén binh
thuong va phd bién trong doi séng.

1. Vay theo chi Uyén, chi c6 nghi video ngan dang tac dong quéa nhiéu
dén tam 1y va hanh vi cua con ngudi - dac biét 1a nhitng ban tré Gen Z
van dang trong d¢ tudi tim hiéu, kham phé ban than - khong?"

Tra 101 cau 1:
Nhitng truong hop chi timg tiép xtc cho thiy nhitng video ngan dang
tac dong dén tam 1y nguoi tré ca mat tt 1an xau.

Quynh
Anh va
chi Uyén
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12

13

10:30-10:40

Trung - MC

Trung - guest

Phan 2: V& video
ngén

Gan day em m&i biét duoc 1a TikTok von ra doi tir nam 2017 co
nhung that su 1a dén thoi diém dich Covid-19 khi ma tat ca moi nguoi
phai cach ly ¢ nha thi n6 méi bung nd toan cau nhu hién tai. Kiéu nhu
1a Iic nay moi ngudi mdi nhan ra 1a minh c6 nhu cau duoc két nbi
manh mé éy. Vi du nhu hoi dich, & nha mai khong lam gi budn oi 1a
budn, thi ngoai hoc ra em chi c6 nhén tin v6i ban bé va ludt TikTok
sudt ngay thoi. Sau nay em cé doc nhiing cai nghién ciru, ngudi ta néi
1a nhiing cai video d6 rat ngén chi tir 30-60s, xem mot xiu 1 hét nén
n6 dap ung duoc dap ung nhu cau tiéu thy nhanh va sy théa mén tirc
thi cta con ngudi. Bén canh dé, viée no 1a dang doc thich tmg voi cdu
hinh dién thoai - vy thi di diu minh ciing xem duoc ay. Va né ciing 1a
mot su két hop ctia am thanh, hinh anh chuyén dong khién cho em
xem rat 1a d&, thich thi xem khong thich thi nghe ma vira xem vira
nghe ciing dugc ludn.

1. Video ngin hay ho nhw viy nhung ma em nghi cii gi ciing ¢
miit loi va hai ciia n6. Theo chi thi hai mit d6 ciia video ngin la
gi?

Quynh
Anh

Tra 1061 cau 1:

- Nhitng tac dong tich cuc va ti€u cuc cua video ngan dén véi tam ly
nguoi tré?

- Tich cyec: lan tda thong di€p nhanh, tiét kiém thoi gian, cdp nhat
thong tin nhanh,...

- Tiéu cyc: tiéu thu thong tin thu dong, thoa man nhanh khién tri tré
thoi gian, sai 1éch thong tin, hinh mau 1y tuéng,...

Chi Uyén
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14

15

10:40-10:50

Trung - MC

Trung - guest

Chi Uyén c6 nghi 14 short video sinh ra dé ngudi ta tiét kiém thoi gian
hon khong? Chtr em thdy em luét TikTok d& bi cudn qua. Minh dinh
1a luét mot xiu 5 phat théi ma quay di quay lai 1a ca tiéng dong ho troi
qua roi. Hoi xua em bi bo chia tay do luét nhiéu qua khong nhan tin
v6i ngudi ta nira huhu. Cai em cam thay 13 video ngin dang khién cho
nguoi tré bi cudn vao mang xa hdi lau hon. Va nhét 1a cai viéc ma
thuat toan ctia n6 thong minh qua, né cir dé ctr nhitng ndi dung em
thich lién tuc (em hay xem meéo?) cai em mé coi hoai ludn.

2. Theo chi thi co ché cua van dé nay 1a nhu nao? Em mudn biét
nguyén nhan thi minh c6 thé tim cach dé khic phuc né ay.

Quynh
Anh

Trd 161 cau 2:

- Ban chét cua TikTok 1a khién cho con ngudi bi cudn vao dong trai
nghi¢m. Mot loat nhirng ndi dung video ng’fm dé& xem, 16i cubn cong
v6i nén tang nay nd hoc hoi nhitng gi ma em mudn xem. (Chi Uyén sé&
lién két véi kién thirc tm 1y nhu khoai cam tirc thoi,...).

- Lam sao dé t6i uu tiém ning cta thé loai video ngan va han ché
nhiing tiéu cyc. (quan ly cam xuc,...)

Chi Uyén

16

10:55-11:05

Trung - MC

Phan 3: Tac
dong cua video
ngan dén nguoi

tré

Mot ndi dung tich cuc vui vé ma em hay xem 1a video vé ... chi can
xem mot chut 13 cling thdy vui vui ca ngay. Nhung ma xem mot cai
video drama cin xé nhau xong mic du thiy ciing hai hai, ciing chia sé
cho ban bé nhung ma em lai khong c6 quéa nhiéu vui vé, em ciing ¢6
thé cau gat voi moi ngudi.

1. Theo chi thi trén phuong dién tam 1y hoc, mdt ndi dung ti€u cuc
hodc tich cuc s€ anh hudng cu thé dén ching ta nhu thé nao? Noi dung

Quynh
Anh
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tich cuc co that 1a s€ khién em vui 1€n con tiéu cuc s€ khién em buon
khong?

Tra 101 cau 1: Néu ra anh hudng cu thé cua ndi dung tich cuc va ti€u
cuc dén voi nguoi dung. ToOm tat van dé mdt cach don gian dé hiéu
(tich cuc lam em thay vui, tiéu cuc lam em buon,...).

Chi Uyén

17 Trung - guest

18 Trung - MC
11:05-11:15

19 Trung - guest

Mic du di timg so bo 15 diéu gi day trén mang xa hoi, nhung bay gid
v6i video ngin, em moi thay 1 kiéu minh c6 cai cam giac FOMO,
fear of missing out, s¢ bi bo 15 Ay chi. Gidng nhu minh ngi day cai
sang ngdy qua mot dém 13 so moi nguoi ban tan vé cai gi ddy ma minh
khong biét. Moi thtr kiéu tré thanh trend rat nhanh va lan truyén rong
hon nhiéu so véi lac trude, nhung ma st séng ciing khong lau bén
cho 1dm. Ma dic biét 1a nhiing thong tin giy shock nhu drama, ddnh
ghen, chui 10n lai nam trong $6 nhitng thir ndi 1én rét nhanh, con
nhitng cai nhu truyén cam himng, cung cap kién thirc lai khé ma viral.

2. Theo chi thi tai sao lai c6 tinh trang nay? Em nghi 1a con nguoi
thuong s& hudng vé phia tich cuc va né xa su tiéu cuc chir?.

Quynh
Anh

Tra 161 cau 2:
Noi vé tam 1y cua con nguoi nhu co ché phong vé, tinh to mo, key 1a
quan ly cam xuc.

Chi Uyén

TEAM NGHI AN TRUA 11:15
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20

12:00-12:20

Toan

Hoat dong bi mat
cung khach moi

Activities: C6 mdt vong xoay may man bao gdm nhiing thir thach nhe
nhang khac nhau nhu tra 16i cau héi hodc 1am mot hanh dong dé
thuong. Khach moi s€ xoay vong xoay, trang 6 nao s€ thuc hién theo
yéu cau ghi trong 6 do.

Chi Uyén
va Quynh
Anh

21

22

23

24

25

12:20-12:40

Trung - MC

Trung - guest

Trung - MC

Toan

Phan két

Vang, em xin cam on nhirng chia sé cua chi. Hom nay that sy em da
m& mang rat nhiéu kién thirc thu vi vé video ngan ciing nhu tac dong
ctia n6 dén véi tam 1y ciia minh. Va dé két lai chuong trinh, khong biét
chi c6 diéu gi mudn nhan giri v6i cac ban tré dang theo doi podcast
khong a?

Quynh
Anh

Lo1 nhan gui cia khach moi dén véoi nguoi tré.

Chi Uyén

Em hiéu rﬁng v6i vai tro cua mot thac si tam ly thi chi con rat nhiéu
diéu co thé chia sé voi chiing em. Em dugc biét chi ciing c6 kénh
TikTok cho riéng minh nita. Khong biét 1a chi c6 ké hoach xay dung
TikTok nhu thé nao dé co thé truyén tai nhitng gia trj t6t dep dén voi
moi nguoi a?

Cam on "tén nha tai trg" da dong hanh cung chién dich Ngan Pung
DPén + "Noi dung cdm on nha tai trg"

Em ciing rit mong chd nhiing dy 4n sdp t6i ciia chi. Mong rang hanh
trinh mang dén nhimg gid tri tich cuc va tot dep dén cac ban tré cia
chi s€ luon thanh cong. Xin cam on chi da danh thoi gian cho ‘Ludt
Pung Ngin’.

Quynh
Anh

PONG MAY 12:40
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2. Callsheet & Shotlist Ep 02

SERIES PODCAST '"LUGT BUNG NGAN'
TAP 2: NGAN SAO CHO PUNG PAN

LI ACLIEE Pao dién: Phat Phan Phone: 0901699936 E(ORNC (AT (CL T

Executive Producer: My Hanh Phone: 0916351638
D.O.P: Minh Btic Phone: 0336434242
Art Director: Tuong Vy

Lighting & Camera 10:30 LOCATION HOST:
Wardrobe 10:00 Quynh
Production 10:00 ) o ’ ‘ Anh 1:30 PM
TIEM TRA MUA HOA NO- 53/30 B. Tran Khanh Du, Phudong Tén Dinh, Quan 1, Thanh| GUEST:
Art 10:00 e A p . . ,
pho HO6 Chi Minh, Vietnam anh Duc
AD 10:30 Anh
DOP & DIR CALL 10:30
BAM MAY: 2:00 PM
ART
F TIME FRAME DESCRIPTION LINE TALENT | DEPARTMENT
/ NOTE
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Poc giong hoi nhanh, r6 chir, vui, ty nhién

Chao mung cac ban tré da dén vaoi "Ludt Bung Ngan", mot chuoi

o o 5 , . ynh
Trung - MC Gidi thi¢u podcast [podcast thudc chién dich truyén thong Ngan Pung Dan. Q:ih
Day 14 noi ma chung ta s€ tro chuyén cung nhiing chuyén gia va
nhitng tim hon sang tao tuyét voi trén cac nén tang video ngan.
14:00 - 14:10 - 1~ R . A . A . R
"Doc gigng tir tir nhirng khong qua cham, c¢6 nhan nha, tao cam Quynh
Y SR uy
T -MC bat ngo’
rung giac bat ngo, vui vé Anh
Gidi thiéu khach - -
mii Khach moi chao khan gia va host.
Trung - guest s 3 . buc Anh
g-8u Ty gidi thi€u ban than (phan nay sau do s€ duogc cat ra trong hau ky
va hién chir trén man hinh)
. . ynh
. Can nhac cac cau hoi sau: Quyn .
14:10 - 14:15] Toan 1. Vi sao anh nhén 161 moi cho ngay hom nay? Anh va
' : 88y v birc Anh
Ly do cua khach moi. Mong mubn khach moi s& nhic qua y nghia
Small talk véi  |cva chién dich pht hop v6i mong mudn ciia khach moi. Xay dung va
Kkhach moi truyén cam himg cho cac ban tré mot cong ddng video ngén tich cuc.
Trung - guest buc Anh

- Y nghia ctia chién dich thu hut sy cha ¥ ctia khach moi.

- Mong mudn xay dung mot cong dong content creator tich cuc va
sang tao.

- Truyén cam htng cho cac ban tré.

Theo set design:
lo hoa sao, POSO
hdng, khan trai
ban hong va khin
trai ban ren tring,
nén thom hoalaco
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14:15 - 14:25

Trung - MC

Trung - guest

14:25-14:35

Trung - MC

Trung - guest

Phan 1: V& Buc
Anh

(Follow up)
1. Pong lwc dé tré thanh content creator trén TikTok?

Em biét dong luc ctia mdi nguoi khi thue hién dam mé ctia minh s&
khac biét. San dip hom nay bét qua tang dugc anh Dirc Anh dot
nhép,(ngirng mot nhip va ca hai cuoi), anh co6 thé chia sé dong luc to
16n dé anh quyét dinh tir vi tri content operation specialist tai TikTok
dé tré thanh mot content creator full-time duoc khong a?

- Pong luc dé khach moi tré thanh mot content creator full-time trén
TikTok la gi?

Quynh
Anh

Cau chuyén dang sau viéc 1am viéc tai TikTok (anh lam nhiing
nhiém vu gi hay 1a anh di c6 nhitng kinh nghiém gi dé c6 thé rut ra
cho viéc lam content creator?).

- TikTok tai Viét Nam c6 tru sé khong? Co hdi cong viéc cho céc ban
tré mudn lam & TikTok tai Viét Nam.
- Nhirng kinh nghiém khi anh con lam viéc tai TikTok.

Puc Anh

Chia sé cu chuyén dang sau content "Dot nhap" cta anh Ptc Anh

Quynh
Anh

- Y tudng, cam hing dau tién cho content Dot nhap vao nha sao.
- Cau chuyén nao khach moi cam thiy thd vi trong qué trinh thuc
hién series dot nhap

Ptrc Anh

206




(Follow up)
2. "Chét" vai hay thwong hiéu ca nhan?

Quynh

Trung - MC Anh ¢6 cam thay s¢ minh s& luon bi gin véi danh "Thanh dot nhap" Anh
hay anh xem né la thuong hiéu chi c6 mdi minh c6?
- Khach moi ¢6 ludn bi ap luc doi moi hay khong?
- TAm quan trong cua xdy dung thuong hiéu ca nhan?
Trung - guest - Nhitng dinh huéng xay dung thuong hi€u ca nhan danh cho nhitng | Bic Anh
ai dang sang tao ndi dung.
1. La m{t TikToker di trwéc, anh c6 nhirng chia sé nao cho
nhirng ban tré mong muén tré thanh content creator trén
TikTok khong?
ynh
Trung -MC L. 24k , . \ , - \ \ X Quyn
- V61 su pho bién cua TikTok, nganh sang tao ndi dung ngay cang de Anh
tiép can voi cac ban tré hon, 16i khuyén cua anh 1a gi?
14:35 - 14:40
- Nhitng chia s¢ cta anh khi lam TikTok.
Trung - guest - Hanh trang cho cac ban tré khi muén tré thanh mot nha sang tao buc Anh

Phén 2: Sang tao
nd1 dung trén
TikTok

ndi dung.
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14:40 - 14:50

Trung - MC

Trung - guest

2. La mdt nguoi c6 nhiéu clip triéu view trén TikTok, Pirc Anh
nghi nhw thé nao vé “Cong thirc triéu view”?

Em hay nghe ngudi ta ndi vé cum tir 'cong thire triéu view'. Kiéu
cong thuc lam TikTok tri€u view, cong thirc lam content tri€u view.
Nhung em thay nhiing cai d6 rat la chung chung, va mot cong thirc ai
ai ciing p dung thi em ciing ban khodn vé tinh hiéu qua ctia no.
Khong ai ddm chéc 1 1am xong minh c6 dat triéu view hay khong,
n6 dudng nhu 1a mot trd choi nhan pham, kiéu minh ciing khong thé
doan dugc vi khan gia ho ciing hom nay thich céi nay ngay mai thich
cai kia.

- Rat nhi€u nguoi dang tim kiém cong thtrc tricu view?
- Vi view ma c6 nhiing cach tiép can véi khan gia bang cach gay
shock.

Quynh
Anh

- Quan diém ctia Plrc Anh vé cong thirc tridu view, hudng cau tra 10i
dén noi dung tich cyc dé mang lai gia tri lau dai cho cong dong.

- Thu hut khan gia bang cach tiép can doc dio, sang tao, phi hop véi
nguoi xem.

DPuc Anh
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Trung - MC

Trung - guest

(Follow up)
3. Ldi ciia nén tang hay nguoi ding?

Em nhéc dén chu dé nay vi em thiy bay gio nhiéu ngudi theo dudi
cong thire triéu view. Ho bat chip mién content d6 gy tiéng vang,
gdy shock. V6 hinh trung di anh huong dén cong dong TikTok khi
ma truyén thong di 1én 4n vi nén tang nay chtra nhidu thir doc hai,
khong phu hop véi ngudi xem. Thi theo anh 1a ngudi sang tao trén
TikTok, nén tang dang chua khat khe ¢ khau kiém duyét hay can
nang cao y thirc ciia cong dong TikTok?

- Truyén thong dang c6 nhitng goc nhin khong tot vé TikTok?

- Vai nha sang tao di dua ra nhirng content gdy shock dé thu hut
khén gia?

- Nhitng ndi dung khong phu hop véi tré em?

Quynh
Anh

- Quan diém vé cau 15i ciia nén tang hay nguoi ding.

- Ngtroi dung nén c6 y thure trong viéc chon loc.

- Nguoi sang tao nén chon loc, xem xét ndi dung ciia minh trudce khi
dua ra cong chung.

- Viéc kiém duyét ndi dung trén TikTok tai Viét Nam c6 1ong 1éo
khong?

DPuc Anh

209




Quynh

Trung - MC Follow up, khai thac bat ky tir chia sé cia khach moi. Anh
Phan 3:
Chat lugng noi
Trung - guest dung 2.7})1'rchnh fé cam thiy ap ll{’c khi flgz‘ly n‘z‘1.0 ?ﬁng p}nﬁi lifin tuc Dire Anh
dam bdo chat lwgng trong m¢t khoang thoi gian ngan khong?
Trung - MC - Nhﬁfng~ kho khan khi~ lam nc?i duvng n’gén. . Quynh
- Anh da vugt qua nhitng khé khan d6 nhu thé nao? Anh
1. La m§t ngudi di trudce, anh c6 cam thiy trach nhiém cia minh | _,
Trung - guest s . N B o Puc Anh
Moi truong tich |Phai lam gwong cho cong dong sang tao tre khong?
14:50 - 15:33 CIIIIC C,hO nhungﬁ - Mong mudn ctia anh dén véi cong dong sang tao ndi dung néi Quynh
Trung - MC nha sang to tre chung va TikTok noi riéng. Aih
- Truyén cam himg cho cac ban tré.
RN . YT e oga N Quynh
. Lo1 nhan gt cua khach moi dén véi ngudi tré (promo cho kénh .
Toan truyén thong cua khach moi néu can thiét) Anh va
Y gt N Pirc Anh
Trune - MC Cam on "tén nha tai trg" da dong hanh cung chién dich Ngan Pung
15:35 -15:40 £ Phan két Pén + "No6i dung cam on nha tai tro"
Em ciing rit mong chd nhirng dy 4n sép toi ciia anh. Mong rang hanh| Quynh
Todn trinh mang dén nhirng gia tri tich cuc va tot dep dén cac ban tré cia Anh

anh s€ luon thanh cong. Xin cam on anh da danh thoi gian cho ‘Ludt
Pung Ngin’.

PONG MAY 15:45
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3. Callsheet & Shotlist Ep 03

SERIES PODCAST 'LUOT BUNG NGAN'
TAP 3: XU THE NHANH GON VA LAM CONTENT CUNG THE

LT A(S TEIE Pao dién: Phat Phan Phone: 0901699936 E(ORTC2 (TN CLT
Executive Producer: My Hanh Phone: 0916351638
D.O.P: Minh Butc Phone: 0336434242
Art Director: Tuong Vy
Lighting & Camera 10:30 LOCATION HOST:
Wardrobe 10:00 Jay Vii
Production 10:00 ) o , i GUEST: 1:30 PM
e 1000 TIEM TRA MUA HOA NO- 53/30 B. Tran Khanh Du, Phuong Tan Pinh, Quan 1, anh
; Thanh pho Ho Chi Minh, Vietnam Thanh
AD 10:30 Dinh Duy
DOP & DIR CALL 10:30
BAM MAY: 2:00 PM
ART
F TIME FRAME DESCRIPTION LINE TALENT | DEPARTMENT
/ NOTE
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14:00 - 14:10

Trung - MC

Gidi thiéu podcast

Poc giong hoi nhanh, ro chir, vui, ty nhién

Chao mirng moi ngudi da dén véi "Ludt Pung Ngan", mot
chudi podcast thudc chién dich truyén thong Ngan Dung
Din.

"Ludt Bung Ngan" 1a noi ma chung ta s€ tro chuyén cung
nhiing chuyén gia va nhirng tdm hon sang tao tuy¢t voi trén
cac nén tang video ngan.

Jay Vi

Toan

Trung - guest

Gidi thiéu khach moi

"Doc giong tir tir nhirng khong qua cham, c6 nhan nha,
tao cam giac bat ngo, vui vé

Trong s Podcast thir 3 ngay hom nay, minh rat vui dugc
chao don sy gop mit ciia giam ddc sang tao dén tir Forest
Studio - Thanh Dinh Duy.

Jay Vu

Khach moi chao khan gia va host.

Tu gi6i thiéu ban than (phan nay sau d6 s& dugc cit ra
trong hau ky va hién chir trén man hinh)

Dinh Duy

Theo set design:
POSO hong,
khan trai ban
hdng va khan trai
ban ren tring, lo
cam hoa Au ¢d,
hoa hong gia, nén
thom hoalaco
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14:10 - 14:15

Toan

Trung - guest

Small talk v4i khach moi

Can nhac cau hoi:

1. Duy la Creative Director ma hién tai dang c6 mot show
thyc té tén 12 “Mui vi ciia nhitng chuyén di’, minh mudn
hoi Duy cam thiy ‘mui vi ctia budi gap g&° nay la nhu thé
nao?

Jay Vii va
binh Duy

Ly do ctia khach moi. Pua ra nhitg y huéng vé noi dung
dai va ngén, tinh sang tao.

Pinh Duy

14:15 - 14:25

Trung - MC

Phan 1: Xu thé truyén
thong hién nay

Hién tai cudc séng con ngudi ngay cang nhanh chong hon,
khi xa hoi phét trién va toan cau hoa, gitra thoi dai cong
nghé s6 can 1a c¢6 nay, con ngudi c6 nhu cau biét nhiéu hon
trong thoi gian ngian hon. Ho huéng dén nitng san pham
ngan, nhanh, dé c6 thé tiép nhan thong tin nhanh va vi ngin
nén c6 thé nhan duoc nhiéu hon trong cing mot khoang
thoi gian v6i 1 san pham dai. Vi dy thay vi xem hét mot
video YouTube 5 phut, minh c6 thé danh thoi gian d6 dé
xem chuc clip TikTok 30s. Diéu nay c6 trd thanh mot kho
khan véi nhitng nguoi sang tao ndi dung nhu Duy khong?

1. Panh gia ciia Duy truéc sy thay doi ciia truyén thong
khi moi thi tré' nén ‘nhanh’ va in lién’ hon?

Jay Vu
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Khach moi danh gia sy thay doi cua truyén thong, mat tich
cuc va ti€u cuc cua nhirng ndi dung 'ngan' va 'an lién',
nhiing video ngan dang doc.

binh Duy

Bay gid moi ngudi chu yéu thich luét video ngin. Vi du
nhu minh muén mua mét (san pham gi d6), minh sé 1én
TikTok xem clip review rdi minh méi quyét dinh c6 mua
hay khong. Hay ai d6 ri minh di an 1a minh lai lu6t TikTok
xem c6 quan nao ngon. N6 khong con 1a cau chuyén search
Google hay YouTube nhu ngay xua nita ma bay gio moi
nguoi s€ review TikTok.

2. Video ngin di tac dong dén xu hwéng 1am quang cao,
MYV hién nay nhw thé nao?

Jay Vii

8 Trung - guest
9 Trung - MC
10 Trung - guest

14:25-14:35

Khai niém xu thé 'ngan' 1a gi.

Nhiing tac dong va thay dbi trong viéc lam quang céo, MV,
phim, show thuc té,... gdy ra bai video ngén.

Dinh Duy
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11

12

Trung - MC

Trung - guest

Al ciing thiy dugc su bung nd6 manh mé cua ndi dung
video ngin dang doc nhu TikTok, Reels, YouTube Shorts.
Nhitng xu huéng rat dé lan truyén tir TikTok va ching thay
d6i hang ngay, c6 khi sing sém md mat ra 1a dang lan
truyén trend méi ma minh khong biét.

3. Géc nhin ciia Duy vé thi hiéu ciia ngudi tré hi¢n nay
va diéu d6 c6 tao thanh nhirng khé khin hay thach thirc
méi clia nganh sang tao khi moi thir thay doi lién tuc
nhw vay khong?

Jay Vii

Thi hiéu ctia ngudi tré hién nay 13 nhu thé nao? Nhing kho
khan va thach thire méi 14 gi va c6 cach nao dé khic phuc?

Dinh Duy
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14:35 - 14:40

Trung - MC

Phén 2: Anh hudng cia
video ngan dén qua trinh
sang tao

Chinh xac 12 ké tir h6i COVID-19 thi nhu ciu giai tri va két
nbi thong qua mang xa hoi tré nén rat cao khi ma moi
ngudi déu phai

¢ nha. Hién tai khi nhin lai nhitng dang ndi dung video
ngan do ta ¢ thé thay cai yéu t6 then chét 1a sy nhanh,
ngin, gon khi ma khan gia c6 tiép thu mot lugng 16n thong
tin trong thoi gian ngan.

1. Viéc khan gia thich coi ngin, nhanh c¢6 dnh huéng
nhw thé nao dén qua trinh sing tao ndi dung?

Mic du trén TikTok da ndi thoi lugng cta video ngin
nhung hién tai mdt clip ciing chi tir 30s-60s thi véi d6 dai
nay lidu co du dé truyén tai mot ndi dung c6 ¥ nghia
khong? Con ngudi mudn tiép thu nhanh va nhiéu vay thi ho
s& it quan tdm dén chat lwong ndi dung?

2. Cam nghi ciia Duy vé viéc liéu xu hwéng nhanh, ngin
¢6 khién cho ndi dung bét sau sic di khong?

3. C6 cach nao deé can bang gitra nhu cau ngi dung
nhanh, ngan véi viéc giir lai duwgc chiéu sau cia ngi
dung khong?

Jay Vii
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Trung - guest

bép lai cac cau hoi, hudng dén viéc ban chit ndi dung ngén
khong x4u nhung ngudi ding can hiéu vé nd. Ngan hay dai
la nguoi 1am ndi dung quan tam hay hay dé, n6 bi anh
hudng boi thi hiéu ciia nguoi ding, con ngudi xem sé& chon
céi thuan tién va phu hop véi ho. N6 khién cho nganh cong
nghiép thay doi thi s& khong xau nhung lam sao nhin 5
nhiéu mit, ké cd mét tiéu cuc.

Dinh Duy

15

16

17

18

14:45 -15:30

Toan

Trung - guest

Trung - MC

Trung - guest

Phan 3: Lo1 nhan gtri doi
voi nguoi tré lam sang tao

Minh nghi 13 n6 ciing mot phan nim ¢ mdi quan hé cung -
cau. Tirc 13 ¢6 cung méi c6 ciu, c6 cAu méi co cung.
Khong chi 1a ngudi xem c6 thé ty chu dong tim dén nhiing
ndi dung tich cuc ma ban than ngudi sang tao cling nén tao
ra nhitng ndi dung tich cuc.

1. Chia sé ciia Duy dé dinh hwéng ndi dung cho nhirng
ngudi sing tao tré dé ho co thé xay dung va lan téa
nhirng ndi dung tich cue, 6 gia tri cho cong dong?

Jay Vii

Kinh nghiém lam sang tao, lam thé nao dé thu hut ciing
nhu mang lai nhitng gia tri tich cyc cho cong dong du 1a
noi dung ngén hay dai.

Dinh Duy

Duy c¢6 10i gi mu6n nhin giri dén cic ban tré dang xem
chuwong trinh khong?

Jay Vii

Loi nhan gtri dén khan gia.

binh Duy
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19

20

21

15:35 -15:40

Trung - MC

Trung - MC

Toan

Phan két

Cam on "tén nha tai tr¢" da dong hanh cing chién dich
Ngin Pung Dén + "Néi dung cam on nha tai tro"

Jay Vi

Nhu vay, di 1a nguoi sang tao hay ngudi xem thi ciing déu
nén hudng tdi viée tao ra nhirtng ndi dung c6 y nghia va sy
tich cyc. Boi vi mot san pham truyén thong khong chi
mang dén mot cai méi cho cong déng ma con 14 lan téa
nhiing gia tri tot dep. Minh ciing rit cdm on Duy d lya
chon 'Ludt Pung Ngan' dé chia sé chuyén nghé va nhiing
gbc nhin thl vi cua nguoi lam sang tao. Cam on Thanh
Dinh Duy di danh thoi gian cho chuong trinh. Minh rat
mong cho nhitng san pham maéi ctia Duy trong thoi gian
t6i. Chic 1a sap rdi nhi?

Jay Vii

Host va khiach moi chao tam biét khan gia.

Jay Vi va
Dinh Duy

PONG MAY 15:45
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4. Callsheet & Shotlist Ep 04

Pao dién: Phat Phan Phone: 0901699936
Executive Producer: My Hanh Phone: 0916351638
D.O.P: Minh Burc Phone: 0336434242

Art Director: Tudong Vy

Lighting & Camera 10:30 LOCATION
Wardrobe 10:00 HOST:
Production 10:00 Jay Vi 1:30 PM
Art 10:00 TIEM TRA MUA HOA NO- 53/30 B. Tran Khanh Du, Phuong Tan Pinh, Quan 1, | GUEST:
i Thanh phb H5 Chi Minh, Vietnam ¢d Tran
AD 10:30
DOP & DIR CALL 10:30
BAM MAY: 2:00 PM
DESCRIPTI ART
F TIME FRAME LINE TALENT | DEPARTMENT /
ON NOTE
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Gi6i thidu

Poc gigng hoi nhanh, r6 chir, vui, tw nhién

Chao mung cac ban tré da dén voi "Ludt Diang Ngan", mot chuoi

Trung - MC podcast podcast thudc chién dich truyén thong Ngian Pung Pan. Jay Vi
Day la noi ma chiing ta s€ tro chuyén cung nhitng chuyén gia va
nhitng tim hon sang tao tuyét voi trén cac nén tang video ngén.
14:00 - 14:10 . e 1 N . A . X . R
"Doc gigng tir tir nhirng khong qua chim, c6 nhan nha, tao cam
Trung - guest giac bt ngd, vui vé Co6 Tran
Gioi thidu - —— ——
Kkhéch mai Khach moi chao khén gia va host.
Todn Jay Vi va
Tu gi6i thiéu ban than (phan nay sau d6 s& dugc cit ra trong hau ky cO Tran
va hién chir trén man hinh)
Cén nhic cac cau hoi sau: Jay Vii va
14:10 - 14:15 | Toan ‘ NN _— Vo
1. Vi sao chi nhan 161 moi cho ngay hom nay? cO Tran
Ly do ctia khach moi. Mong mudn khach moi s& nhic qua ¥ nghia
|cua chién dich phu hop véi mong mudn cua khach moi. Xay dung va
Small talk véi A , . . Al A A . L
7 |truyén cdm himg cho cac ban tré mot cong dong video ngan tich cuec.
khéch moi
Trung - guest Co6 Tran

- Y nghia cta chién dich thu hat sy cha y ctia khach moi.

- Mong mudn xay dung mot cong ddng content creator tich cuc va
sang tao.

- Truyén cam himg cho cac ban tré.

Theo set design:
POSO hong, khin
trai ban hong va
khan trai ban ren
tring, nén thom
hoalaco, chau hoa
cAm ta cau, ghé dau
cao, tAm vai Ludt
Pung Ngin, chai
thity tinh réng cot
day thung lam lo
cam hoa tulip gia
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6 Trung - MC
14:15 - 14:25

7 Trung - guest

8 Trung - MC

9 Trung - guest
14:25-14:35

10 Trung - MC

Phan 1: Vé
Puc Anh

Mic du nén tang video ngan, dién hinh 1a TikTok d& xuét hién tir
nam 2017 nhung dén luc dai dich 2020 thi TikTok méi that su bung
n6. Va ké tir d6, video ngin tré thanh mot phan trong cudc séng
nguoi tré, 1a van hoa, 1a thoi quen. Ho an ngu cung TiKTok. Va
chinh nhitng nguoi tré nay, dac bi¢t 1a thé hé Gen Z, 1a dbi tuong
khan gia ctia rat nhiéu thuong hiéu.

1. Truée sw thay doi vé bdi canh truyén thong dé, theo chi thiy
nhirng thay d6i nay da tic dong nhu thé nao dén chién hrgc cilia
cac brand trong thoi gian qua?

Jay Vi

Pua ra nhitng thay dbi trong tu duy chién lugc ctia cac brand/agency
trong thoi gian vira qua. Pua ra case study cang tot.

Co6 Tran

Thoi dai nay khi con ngudi ta duong nhu sdng voi hon, "an lién"
hon. Nhu cau tiép nhan thong tin cling khac nhau ca vé hinh thtrc 1an
ndi dung.

2. Thi hiéu ngudi tré (khan gia) va ky vong ciia khach hang di
phat trién nhw thé nao?

Jay Vil

Nhan xét va minh chimg vé sy thay doi trong thi hiéu ctia nguoi tré
va nhitng ky vong (yéu cau) cua khach hang.

Co6 Tran

Khi nguoi tré hang ngay danh phan 16n thoi gian cho video ngin,
trung binh 1a 1-3 tiéng, c6 khi nhiéu hon, thi ho tiép thu rit nhanh va
lién tuc mot luong 16n thong tin khac nhau.

3. Piéu nay da khién chi phai thay ddi diéu gi ¢ cac chién dich?
Lam thé nao dé khach hang ciia chi cé thé ndi bat va ghi diu
trong long khan gia?

Jay Vii
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11

Trung - guest

Nhirng thay d6i birc thiét voi ngudi trong nghé.
Lam sao dé ap dung video ngan nhung khong bi lu mo trude "rimg"
video ngin hién tai.

Co6 Tran

12

13

14

15

14:35 - 14:40

Trung - MC

Trung - guest

Toan

Trung - guest

Phan 2: Sang
tao ndi dung
trén TikTok

Video ngin 13 nhitng video c6 d6 dai dudi 1 phut, va chung duoc
format theo dang doc dé tuong thich véi thiét bi di dong. V&i mot
thoi luogng ngén nhu vay, that sy khong don gian dé tao ra mot san
pham truyén thong du y nghia, dii truyén tai théng diép cho khan gia.
1. Chi thiy nhu thé nao vé sw cin bing giita viéc tao ndi dung
ngin nhung vin dam bio truyén tai di thong diép?

Jay Vi

Cach cin bang gitra viéc tao ndi dung ngian nhung dam bao duoc
thong diép truyén tai duoc tron ven.

CoO Tran

Hién nay khong thiéu nhimng chién dich hay ndi dung néi tiéng 1én
rat nhanh nhung nhd vao scandal. D4i v6i ca nhan em thi cach c6
duoc tai tiéng chtr khong phai danh tiéng thi n6 s& khong bén 1au va
cling dé lai nhimng an twong khong tét cho khan gia vé sau. Nhung
gilr cho ban thdn mot hinh anh tich cuc cling kho6 khan trude suc hut
ctia viéc ndi tiéng nhanh. Chiing ta van thudong hudng dén nhimg noi
dung tich cuc bai vi nd ¢6 gia tri cho cong dong va ban than khan
gia.

2. Chi thuong sir dung nhiing chién lwgce nao dé quang ba va duy
tri ndi dung tich cwc cho khach hang?

Jay Vil

Nhiing chién luge chi sir dung dé mang dén nhimng noi dung tich cuc
cho khan gia.

Co6 Tran
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16

17

18

19

14:40 - 15:00

Trung - MC

Trung - guest

Trung - MC

Trung - guest

Phan 3:
Chat luong
ndi dung

Nganh truyén thong dang thay doi rat nhanh, moi thir bién hoa lién
tuc. C6 khi chi mot dém ngt ddy moi chuyén da khac roi. Trned méi
soan ngdi nhau khong ngimg con thi hiéu cta khan gia nay ciing
khéc xa chi vai ndm trudce.

1. La mét ngudi cé6 khong it kinh nghiém, chi dw doan thé nio vé
xu hwéng phat trién ciia truyén thong trong twong lai?

Jay Vil

Pua ra nhitng dy doan vé su phat trién cta truyén thong trong twong
lai gan theo goc nhin c4 nhan.

Co6 Tran

Trudc sy phat trién manh mé cia mang xa hoi va cac phuong tién
truyén thong thi nhitng nganh sang tao va truyén théng dang tré nén
"hot" véi cac ban tré. La mot nguoi di trude, chi ¢ diéu gi mudn
chia sé v6i cac ban vé cach c6 thé dua ra tu duy chién lugc khong
chi gay chu ¥, n6i bat ma con truyén cam himg khong a?

2. Loi khuyén vé cach tao chién dich va ndi dung vira giy chi y
ma con truyén cam hirng?

Jay Vil

Lo1 khuyén cho céc ban tré dé xay dung chién luge va hoach dinh
n6i dung tich cyc, truyén cam hing.

Co6 Tran

20

15:00 - 15:10

Toan

Phan 4: Hoat
dong cung
khach moi

Activities: C6 mot vong xoay may man bao gdm nhitng thir thach
nhe nhang khac nhau nhu tra 1o cau hoi hodc 1am mot hanh dong dé
thuong. Khach moi s€ xoay vong xoay, trung 6 nao sé€ thuc hién theo
yéu cau ghi trong 6 do.

Jay Viiva
¢6 Tran
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21

22

23

15:35 -15:40

Toan

Phan két

Loi nhin gri ciia khach moi dén véi ngudi tré (promo cho kénh Jay Vii va
truyén thong ctia khach moi néu can thiét) cO Tran
Cam on "tén nha tai tr¢" da dong hanh cing chién dich Ngan Ding

Din + "N6i dung cam on nha tai tro"

Em ciing rit mong chd nhiing dy 4n sép t6i ciia chi. Mong rang hanh Jay Vi

trinh mang dén nhing gia tri tich cuc va tot dep dén cac ban tré cua
chi s& luon thanh cong. Xin cadm on chi da danh thoi gian cho ‘Ludt
Pung Ngin’.

DPONG MAY 15:45
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5. Callsheet & Shotlist Ep 05

SERIES PODCAST '"LUOT DUNG NGAN'

TAP 5: ROI CHUNG TA SE 'NGAN' BI

CREW CALL HOST & GUEST CALL
Pao dién: Phat Phan Phone: 0901699936
Executive Producer: My Hanh Phone: 0916351638
D.O.P: Minh DBtrc Phone: 0336434242
Art Director: Tuong Vy
Lighting &
Camera 12:30 LOCATION
HOST: Jay
Wardrobe 12:30 Vi
. 1:30 PM
Production 12:30 GUEST: co )
Art 12:30 TIEM TRA MUA HOA NO- 53/30 . Trin Khanh Du, Phuong Tan Dinh, Quan 1, | Y0 Nhy Dao
AD 12:30 Thanh phé Hd Chi Minh, Vietnam
DOP & DIR
CALL 12:30
BAM MAY: 2:00 PM
ART
TIME FRAME DESCRIPTION LINE TALENT [(DEPARTMENT
/ NOTE
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14:00 - 14:10

Trung - MC

Gidi thiéu podcast

Poc giong hoi nhanh, ro chir, vui, tw nhién

Chao mirng céc ban tré di dén v6i "Ludt Pung Ngan", mot chudi
podcast thudc chién dich truyén thong Ngian Pung Pan.

Day la noi ma chiing ta s€ tro chuyén cung nhitng chuyén gia va
nhirng tdm hon sang tao tuy¢t voi trén cac nén tang video ngan.

Jay Vii

Trung - MC

Trung - guest

Gi6i thiéu khach
moi

"Poc gigng tir tir nhirng khong qua cham, c6 nhan nha, tao
cam giac bat ngo, vui vé

Hom nay 1a mét tap rat dic biét, khong chi vi né la s6 cudi cung
ctia chudi podcast ndy, ma ciing vi mot khach moi vo clng tuyét
voi dang ngdi ngay bén canh minh day. 'Ludt Ding Ngan' rat vui
muimg dugc chao dén c6 Vo Nhy Dao, giam ddc san xuat cia
Sudest Production, dén v&i chuong trinh ngdy hom nay.

Jay Vu

Khach moi chao khén gia va host.

Tu gi6i thiéu ban than (phan nay sau d6 s& duoc cit ra trong hau
ky va hién chit trén man hinh)

Co6 bao

14:10 - 14:15

Toan

Small talk voi
khach moi

Cén nhic cac cau hoi sau:

1. Cam nghi cua c6 khi 1an dau tham gia podcast?
2. Vi sao ¢6 nhan 101 moi?

3. Cau chuyén 1am nghé san xudt cua co.

Jay Viiva co
bao

Theo set design:
POSO héng,
khan trai ban
hong va khan trai
ban ren trang,
dén LED ciu
vong, chau hoa
da
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14:15 - 14:25

Trung - MC

Trung - guest

14:25-14:35

Trung - MC

Phan 1: Xu hudng
dich chuyén cia
truyén thong san

Xudt.

San xuat va sang tao ndi dung la nganh vo cung phat trién trong
nhitng nim gan day. Pong thoi day ciing 12 nganh chimg kién va
bi 4anh huong rat nhiéu bai su phat trién chong mit cia cong nghé
4.0 va thi hiéu ngudi dung ludn thay ddi. Tir 161 séng cho dén
phuong thirc tiép nhan thong tin déu tré nén khac biét han so voi
nhirng nam trude.

1. Vay thi véi c6, mot nguwdi c6 nhiéu nam gan bo véi nganh
sin xudt, c¢d cim thay nhw thé nao vé sy thay doi ciia truyén
thong trong thoi gian qua?

Jay Vu

Chia sé cai nhin tong quat ctia ban than vé nganh truyén thong
ngay ay va bay gio (theo nhu kinh nghiém hon 20 nim trong nghé
truyén thong) va nhin thay sy thay doi trong bdi canh xa hoi.

Co6 bao

Video ngin dang cho thdy su bung ndé manh mé& ké tir sau dai dich.
N6 tré thanh hinh thtc giai tri va tiép nhan thong tin méi cua gidi
tré. Vi du nhu bay gio, em mudn mua san pham nao dé thi em lai
1én TikTok searh dé xem review. Vi n ngén, em c6 thé xem chuc
video review khac nhau rdi méi quyét dinh mua hay khong. Va em
thdy cac ban xung quanh em ciing dang nhu thé. Khi mudn di an,
di mua sam, thay vi trudc kia 1én Google g& thi bay gid cac ban s&
xem review trén TikTok. TVC khong con 1a lya chon wu tién cua
ngudi tré khi bay gio tui em thich ngan, nhanh, vao thang van de.
Vay thi nganh quang cdo ciing phai thay ddi theo dé dap tmg nhu
cau khach hang.

2. Vé phia c6 thi c6 thay vai tro ciia video ngan nhu thé nao
trong viéc dinh hinh lai viéc sdn xuat quing cao?

Jay Vii
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Trung - guest

Trung - MC

Trung - guest

Nhu cau cta khach hang hién tai. Video ngan (dic biét 1a dang
doc) da khién qua trinh san xuat thay d6i nhu thé nao? (mudn
nhanh hon, ngan gon dé hiéu, "an lién",...)

Co6 bao

Vay thi trude nhitng su thay d6i d6, han 13 nhimg co hoi moi s&
dugc mo ra dé thay doi cach ma khach hang tiép nhan théng tin.

3. Anh huwéng ciia video ngin dén véi nganh truyén théng, va
tinh hai mat cua no?

Jay Vi

Tinh hai mat cua video ngan doi véi truyén thong.

Co6 bao

11

12

14:35 - 14:40

Trung - MC

Trung - guest

Phan 2: V& video
ngén

Video ngan mang lai mot ludng gié méi khi ma tdc do sang tao,
tiéu thu ngi dung tré nén nhanh chéong. Vong doi ciia mdt san
pham lai ngin nén thudng nhitng ngudi sang tao s& tip trung vao
ndi dung ngan, shock, thu hat chii y ngay 1ap tirc. Vay thi 1am cach
nao co c6 thé can bang duoc giita nhu cau duoc thoa mén tirc thi
ctia khan gia véi mong mudn xem nhirng céu chuyén c6 y nghia?

1. Lam sao dé can bang dugc giira nhu cau dugc théa man tire
thi (nhu cau nhanh, ngan) cia khan gia véi mong muon xem
nhirng ciu chuyén cé y nghia?

Jay Vii

Qua trinh séng tao va chién luoc trién khai san xuit. Su thay ddi
trong tu duy san xuat ciia khach hang/ ban than nha san xuét.

Co6 bao
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13

14

14:40 - 14:50

Toan

Trung - guest

15

16

14:50 - 15:00

Trung - MC

Trung - guest

Phan 3: T4c dong
cua video ngan dén
nguoi tré

1. C du doan thé nao vé nhirng xu huéng trong twong lai?
Nhitng ngudi ky cuu trong nganh nén luu ¥ diéu gi dé thich nghi
v6i nhitng diéu d6?

Jay Vii

Dy doan xu hudng phat trién trong tuong lai dbi véi nganh truyén
thong san xuét. Nhitng kinh nghiém dé thich nghi véi su phat
trién.

Co6 bao

2. Nhirng trao lwu ngin, nhanh anh huéng gi dén cé ciing nhw
nganh sin xuit truyén thong?

Jay Vu

Co6 bao

17

18

15:00 - 15:10

Trung - MC

Trung - guest

Phan 4: Quan diém
cua khach moi.

Khong hiéu sao khi thiy nhimg ngudi tré ho bi cudn véo video
ngin, hay 13 khi thiy nhimng trend 1én nhanh xudng nhanh va so
sanh v&i chi vai nam trude dai dich, em lai ban khoan, duong nhu
con ngudi ta dang séng voi qua, mong mudn théa man tie thoi 16n
qua.

1. Liéu trong twong lai, cudc sdng ciia ngudi tré cé 'ngin’' di
khong? TAt nhién, khong phai 1a 'ngin’' theo nghia den, ma
kiéu nhw ho sé séng vdi, tiép nhan théng tin 'mi n lién' ma it
quan tim dén nhitng y nghia dai, sdu sic. Cé nghi sao vé vin
dé nay?

Jay Vii

Co Pao
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19

20

15:10 - 15:20

Trung - MC

Trung - guest

21

22

15:20 - 15:30

Trung - MC

Trung - guest

2. Nhirng dinh kién ciia thé hé truéc dén thé hé sau (c6 duoc
tao nén boi truyén thong)?

(truyén thong dang nhin nhan ngudi tré mot cach tiéu cuc?

Jay Vii

Hoc cach sang loc thong tin gitta thoi dai thong tin bung nd. Rén
luyén cach ban than trudc "rung" thong tin.
Quan diém ca nhan > nhan thirc c nhan rat quan trong

Co6 bao

Thé gi6i nay tré nén nhanh hon, ngén di. Vi di nhanh qué nén doi
khi minh ciing can phai cham lai. Nhiing nguoi tré healing ban
than da tim dugc chinh minh chua. Ai cling dang di tim thit minh
thiéu, tim vé ban chit ctia minh.

3. Liéu c6 phai do nguoi tré it trai nghiém, nén nhirng song gio6
ban diu khién ho dé guc ngi hon? Va né da dén xu huwéng
'healing' ciia nguoi tré trong thoi gian gin day?

Jay Vii

Nguoi tré va hanh trinh tim kiém ban than minh.

Co6 bao

23

15:30 - 15:35

Trung - MC

Hoat dong bi mat
cung khach moi

Activities: C6 mdt vong xoay may mén bao gom nhimng thir thach
nhe nhang khac nhau nhu tra 161 cau hoi hodc lam mot hanh dong
dé thuong. Khach moi s& xoay vong xoay, tring 6 nao sé& thuc hién
theo yéu cau ghi trong 6 do.

Jay Vu

24

25

15:35 -15:40

Trung - MC

Trung - guest

Phan két

Khong biét c6 co diéu gi muon nhan gui dén céc ban tré dang xem
chuong trinh khong a?

Jay Vii

Co6 bao
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26

27

Toan

Cam on "tén nha tai trg" da dong hanh cung chién dich Ngan
DPung Pian + "Noi dung cam on nha tai tro"

Vang, em cam on nhiing 16i nhan gui cta ¢6. Va cling cam on ¢
da dén voi Podcast 'Luét Pung Ngan' ngay hom nay. Chuc co s&
c¢6 thém nhiéu job, it OT va thanh cong ruc r& trong thoi gian sap
to1.

Va ciing cam on cac ban da dong hanh cing Podcast 'Luét Dlng
Ngian' trong thoi gian vira qua. Day 1a s6 cudi cing khép lai hanh
trinh nay va hy vong chung ta s€ gap lai nhau ¢ nhitng hoat dong
'Ping Ngin' tiép theo trong tuong lai nhé. Theo ddi fanpage Ngin
Pung Dan' dé tiép tuc cudc hanh trinh lan toa tich cuc nay thoi!

Jay Vu

PONG MAY 15:45
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APPENDIX 6 : Podcast Actual Expenses

Our estimated budget for the entire 5-episode podcast series is 40,000,000 VND. But after being sponsored by the parties and
fine-tuned to suit the actual situation, we have saved 50% of the estimated amount.

The expense table above records all 5 days including expenses such as filming, equipment, location as well as other expenses incurred
during filming.

Podcast Day 01:
I. Nhan su trong doan

1 Director 1 nguoi 0d 0d

2 Art Director 1 nguoi 0d 0d

3 Producer 1 nguoi 0d 0d

4 Editor 1 nguoi 0d 0d

5 Cam-op 2 nguoi 0d 0d
2. Nhan sy ngoai doan

1 Cam-op anh Duc 1 nguoi 0d

2 Producer Assistant 1 nguoi 0d

3 Make-up 1 nguoi | 100,0004d | 100,000 @
3. Dién vién

1 Host Quynh Anh 1 nguoi 0d 0d

2 Nguyén Hai Uyén 1 ngudi 0d 0d
4. Thiét b

1 Goi thiét bi 1 ngay |3,500,000 ¢ |3,500,000 d
5. Pao cu

1 POSO len 1 con 60,0004 | 60,000 d
6. Bdi canh

1 Ti¢m tra mua hoa nd 1 tang 0d 0d
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7. Tién an

1 An sang 5 phan | 20,0004 | 100,000 d
2 An trua 1 phan | 110,000d | 110,000 d
8. P6 ubng
1 Tra clc 1 phan | 450004 | 45,000 d
2 Tra x0ai viét quat 1 phan | 60,0004 | 60,000 d
Trd dao foam phan | 55,0004 | 55,000d
3 macchiato 1
Tra carl grey sita hanh phin | 450004 | 45,000d
4 nhan 1
5 Latte ca phé sita da 1 phan | 59,0004 | 59,000 d
6 Tra sira bac ha socola 1 phﬁn 60,000 @ 60,000 d
7 Tra sita hoa dau biéc 2 phan | 55,0004 | 110,000 d
8 Tra stra socola bac ha 1 ph?ln 60,000 & 60,000 d
Trd mam x0i nha dam phan | 49,0004 | 49,000d
9 thiét quan am 1
Tong chi phi 4,413,000 d
TONG CONG 4,413,000 d
Podcast Day 02:
I. Nhan sy trong doan
1 Director 1 nguoi 0d 0d
2 Art Director 1 nguoi 0d 0d
3 Producer 1 nguoi 0d 0d
4 Editor 1 nguoi 0d 0d
5 Cam-op 2 nguoi 0d 0d

2. Nhan su ngoai doan
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1 Cam-op anh Dtrc 1 nguoi 0d

2 Producer Assistant 1 nguoi 0d
3. Dién vién

1 Host Jay Vi 1 nguoi 0d 0d

2 Co bao 1 nguoi 0d 0d
4. Thiét bi

1 Goi thiét bi 1 ngay |3,500,000 d | 3,500,000 d
5. Pao cu

1 POSO len 1 con 60,000 & 60,000 d
6. B6i canh

1 Tiém tra mua hoa nd 1 tang 0d 0d
7. Tién dn

1 An sang 0 phan 0d 0d
8. D6 udng

1 D6 udng 1 phan | 532,0004 | 532,000 d

2 Pén ly vo 1 phan | 55,0004 | 55,000d

Téng chi phi 4,147,000 @
TONG CONG 4,147,000 @

Podcast Day 03:
I. Nhan sy trong doan

1 Director 1 nguoi 0d 0d

2 Art Director 1 nguoi 0d 0d

3 Producer 1 nguoi 0d 0d

4 Editor 1 nguoi 0d 0d

5 Cam-op 2 nguoi 0d 0d

2. Nhan sy ngoai doan
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1 Cam-op anh Dtrc 1 nguoi 0d

2 Producer Assistant 1 nguoi 0d
3. Dién vién

1 Host Quynh Anh 1 nguoi 0d 0d

2 Dirc Anh Pham 1 nguoi 0d 0d
4. Thiét bi

1 Goi thiét bi 1 ngay (3,500,000 d| 3,500,000 &
5. Pao cu

1 POSO len 1 con 60,000 d 60,000 d
6. B6i canh

1 Tiém tra mia hoano | 1 ting | 0d 0d
7. Tién &n

2 An trua 1 phan | 125,000d | 125,000 d
8. D6 udng

1 D6 udng 1 phan | 531,000d | 531,000 d

Tong chi phi 4,216,000 d
TONG CONG 4,216,000 d

Podcast Day 04:
I. Nhan sy trong doan

1 Director 1 nguoi 0d 0d

2 Art Director 1 nguoi 0d 0d

3 Producer 1 nguoi 0d 0d

4 Editor 1 nguoi 0d 0d

5 Cam-op 2 nguoi 0d 0d
2. Nhan su ngoai doan

1 | Cam-op anh Dtrc 1 nguoi 0d
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2 | Producer Assistant | | nguoi | | 0d |
3. Dién vién
1 Host Jay Vii 1 nguoi 0d 0d
2 C6 Tran Quan 1 nguoi 0d 0d
4. Thiét b
1 | Goithiéthi | 1 ngay [3,500,000d| 3,500,000d | |
5. Pao cu
1| POSO len | 1 con | 60,0004 | 60,0004 | |
6. Bdi canh
1 Ti¢m tra mua hoa no 1 tang 0d 0d
7. Tién dn
2 An trua 1 phan | 82,000 d 82,000 d
8. D6 udng
1| D6 udng 1 phan | 378,000d | 378,000d | |
Téng chi phi 4,020,000 d
TONG CONG 4,020,000 d
Podcast Day 05:
I. Nhan su trong doan
1 Director 1 nguoi 0d 0d
2 Art Director 1 nguoi 0d 0d
3 Producer 1 nguoi 0d 0d
4 Editor 1 nguoi 0d 0da
5 Cam-op 2 nguoi 0d 0d
2. Nhan sy ngoai doan
1 Cam-op anh Dtrc 1 nguoi 0d
2 Producer Assistant 1 nguoi 0d
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3. Dién vién
1 Host Quynh Anh 1 nguoi 0d 0d
2 Nguyén Hai Uyén 1 ngudi 0d 0d
4. Thiét b
1 Goi thiét bi 1 ngay |3,500,000d | 3,500,000 &
5. Pao cu
1 POSO len 1 con 60,000 @ 60,000 &
6. Boi canh
1 Tiém tra mua hoa no 1 tang 0d 0d
7. Tién an
1 An sang 5 phan 0d
2 An trua 1 phan 0d
8. D6 udng
1| Tra ctc 1 | phan | 310,000d4 | 310,000d | | |
Téng chi phi 3,870,000 d
TONG CONG 3,870,000 d&
Experienced event:
3. EVENT
IN AN
1 In ¢ day ne 1 goi 10,300,000 & | 10,300,000 &
2 In Chu Linh Nhi 1 goi 2,520,000 ¢ | 2,520,000 &
3 In kich ban MC 1 ban 10,000 & 10,000 &
4 In leaflet 1 to 300,000 d 300,000 d
5 In linh tinh 1 to 86,000 d 86,000 d
THIET BI
1 Cameraman 1 nguoi 350,000d | 350,000d |
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2 Thué lens 1 bo 150,000d4 | 150,000 d
3 Thué dam 1 bd 200,000d | 200,000 d
AN UONG
1 An sang CTV 20 phan 27,000 d 540,000 d
2 Cafe CTV rehearsal 1 phan 517,000d4 | 517,000 d
3 Tién nudc 1 goi 3,484,000 d | 3,484,000 d
4 An trua 30 phan 30,000 d 900,000 d
5 Nuéc sudi 1 thung 160,000d | 160,000 d
QUA TANG
1 Mua qua cho VIP Guest 1 goi 420,000d | 420,000 d
2 Mua tai dung qua 10 tai 27,000 & 270,000 d
3 Moéc khoa POSO len 10 cai 35,000 d 350,000 d
4 Hop qua bdc tham 1 cai 46,000 d 46,000 d
5 Hoa cho nha tai trg 3 b6 160,000d | 480,000 d
6 POSO mép 1 cai 350,0004 | 350,000 d
CHI PHI KHAC
1 Fahasa 1 201 515,000 & 515,000 &
2 Emart 1 goi 762,0004 | 762,000 d
3 Ship HDMI anh Dtic 1 luot 44,000 & 44,000 @
4 Shopee lan 1 1 goi 379,0004 | 379,000 d
5 Shopee lan 2 1 goi 623,000d | 623,000 d
6 Mua qua thay cb 1 goi 600,000d | 600,000 d
7 Grab lan 1 1 luot 53,000 d 53,000 d
8 Grab lan 2 1 luot 174,000d | 174,000 d
9 Grab lan 3 1 luot 88,000 d 88,000 d
10 Grab lan 4 1 luot 42,000 ¢ 42,000 d
TOTAL| 24,713,000 &
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APPENDIX 7: EVENT REGISTRATION

We received 197 applications for the event, and a total of 107 people came. The majority of participants were within the TA file age
range of 18-24. We also found that the number of people interested in workshop 1 on content creation was the most, followed by
workshop 2, showing that viewers as well as creators are very interested in the content and they also focus on positive content.
Regarding interactive activities, because this is a new activity, they do not know what to participate in so they did not pay much

attention to it.

D0 tudi cia ban:
197 responses

@ Duoi 18
@ 18-24
@ 2530
@ Trén 30
@ 24-30

Ban mong mudn tham gia hoat déng nao?

197 responses

Warkshop 1 Tao ngan dung
(Speaker: Birc Anh Pham)

Warkshop 2: Quay ding ngén
(Speaker: Pham Trang Thy)

Tham gia nhing hoat déng
tuoing tac

0

—158 (80.2%)

139 (T0.6%)

112 (56.9%)

50 100 180 200
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APPENDIX 8: EVENT TIMELINE

sTT | B2 | K rigtmye | Noi dung Loi din MC Am thanh DPao cy Ghi chii
dau | thuc Anh sang

(VOICE-OFF) [Piéu phdi vién] Don
Ban T chitc xin dugc thong bao, budi khach, gi6i thiéu véi
workshop dau tién "Tao Diing Ngan" véi khach vé hoat dong va
chu dé "Xay dung chién lugc, tao dung huéng dan khach.
hinh anh, tré thanh mot content creator
dung dan." véi dién gia Pic Anh Pham,|Thién ha nghe gi: [Leader check-in] Piéu
du kién s& dién ra lic 11:00 sang hom |https://open.spoti phéi khach xép hang
nay ngay 18 thang 11 nam 2023, tai khu|fy.com/playlist/3 check-in (1 hodc 2 hang)
vuc trén tang cua The XOAY coffee, rat|7i9dQZF1DWV [Check-in 1,2] Check-in
mong cac ban sip xép thoi gian di|QaOWiVDILF & Phat qua cho khach.
chuyén 1én khu vuc workshop dé chuan

Mo cua  don|bi tham du chuong trinh. Micro MC: ON [Piéu phoi] Hudng dan

khéch. + 120 vong tay khéch chup hinh

Check-in cho|Trong thoi gian chd doi, xin moi cac ban + 120 tai qua backdrop va quay clip

. , khach. don xem nhirng doan trich dén tir Podcast TikTok, order nudc va
01 | 10:00 | 10:30 |Bon khach Chiéu TVC cual|"Lu6t Ping N%gén" tap 2 mang tén: "Con Mi QR check-in  |1én lau.

cac nha tai tro. duong sang tao bit dau tur gia tri" de Hashtag chup hinh

Booth POSO hoat|cung ling nghe nhimg chia s¢ v€ khoang Teabreak [Teabreak] Quan ly khu

dong. thoi gian 1am nghé ctia Pitc Anh Pham vuc tea break trong sudt
cling nhu nhitng 161 khuyén cho nguoi tré su kién.
da va dang budc trén con duodng trd
thanh content creator. Pén  trén  lau [Booth POSO] Khuyén

Bén canh do, ching minh s& chiéu lai
nhimg khoanh khic thu vi trong 4 tip
Podcast vira qua dé chung ta c6 thé ciing
ling nghe nhitng chia s¢ va kinh nghiém
tir nhitng ngudi trong mudn nghé va thay
duoc cach video ngén da tac dong dén ho
ra sao nhé! Neoai ra, cdc ban co thé ciung

danh sang xubng
khu vuc
backdrop: ON

khich khach giao Iuu véi
POSO.

[WS supporter & Take
care] Huéng dan vi tri
ngdi cho khan gia,
khach moi, nha tai trg
ngdi tr trai sang phai
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theo ddi series "Luét Pung Ngin" trén
YouTube cua Ngan Dung Dan!

tuong Ung gia tri tai trg
vang bac dong (néu co)
hoac cac can b0 nha
truong theo chic wvu
(néu co)

[Hiu cdn] Chuin bi
gidy, but cho workshop.

10:30:

10:40

Minigame 1

Check-in.

Khoi dong
minigame l:
POSO ting ting.

Céc ban oi! Truéc khi bat dau buoi
workshop dau tién thi minh c6 mot vai
minigame nho nhé dé choi dé thang vai
nhing phan qua dang yéu danh ting cho
cac ban ddy! Mau nhanh chan 1én ting
tham gia tro choi cung chiing minh nao!

1. Minigame POSO ting ting

Céch choi: Khi ngudi quan tro ho bat dau
thi nguoi tham gia s& soan tin nhin theo
miu dé gui dén trang Facebook chinh
thire ctia Ngian Pung Pan.

- Tin nhan dau tién ma quan tro nhan
dugc chinh 13 tin nhan ctia nguoi chién
thing trd choi ny.

Tin nhan:

Ngén dung dan' 1a mot chién dich truyén
thong voi thong diép ‘Xem Dung - Tao
Ngin - Sé chia tich cuc'. Véi tagline
‘Xem Ngan Dung - DPan Do Chi', chién
dich mong muén cong déng ngudi xem
lAn nguoi sang tao ndi dung ngan hiy
cung tao nén mot moi trudng ‘ndi dung
ngin' tich cuc.

Silly Music for
Silly People
https://www.yout
ube.com/watch?v

=elaSoKelgFw

Micro MC: ON

Pén  trén  lau
danh sang xubng
khu vuc
backdrop: ON

Phin qua cho
minigame:

+ 1 USB Nano
150 dén tir nha tai
tro ASUS

+ 1 s6 tay AH

+ 1 but

[Take care MC] Nhic
MC va ho tro dua mic,
dao cu cho MC.

[Technical support
tang trén] Chinh slide
minigame, doi nhac.

[Piéu  phéi]
khach 1én
minigame.

Hudng

lau choi

[WS  supporter] Sip
x€p chd ngoi va on dinh
khéch.

[Take care| boén
speaker & khéch moi,
hd tro vao khu vuc ngéi
nghi.

[My Hanh] Check tin
nhan trén page cho
minigame.
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Giai thwong: 1 USB Nano 150 dén tir
nha tai trg ASUS va 1 s6 tay + but cua
AH Air.

[WS Supporter & Héu
can] Chuan bi qua
minigame.

10:40

10:50

Minigame 2

Check-in.

Khoi

dong minigame 2:
Tur dién POSO.

Pong

booth

POSO luc 10:45

2. Twr dién POSO

Liét ké ‘danh ti’ theo thé loai trong
khoang thoi gian c¢6 han

Cach choi: MC cho mot chi dé va yéu
cau ngudi tham gia liét ké nhidu nhét c6
thé céc tir thudc chu dé do trong 30 gidy,
moi 3 ngudi, ai doc nhiéu nhét thi dugc
qua.

Cau héi:
Trong vong 30 gidy hay liét ké nhiéu loai
thirc udng nhat co thé.

Trong vong 30 gidy hay liét ké tén cua
nhiéu giong meo nhat co thé.
Trong vong 30 gidy hay liét ké nhiéu loai

trai cAy nhat co thé.

Trong vong 30 gidy hay liét ké tén cua
nhiéu mang xa hdi nhét c6 thé.

Mobi vong chon ra 1 ngudi giai I nhan
duoc 1 soO tay va but cua AH Air.

Silly Music for
Silly People
https://www.yout
ube.com/watch?v

=elaSoKelgFw

Micro MC: ON

Pén  trén  lau
danh sang xubng
khu vue
backdrop: ON

Phin qua cho
minigame: 4 s0
tay va but AH Air

[Take care MC] Nhic
MC va ho tro dua mic,
dao cu cho MC.

[Technical support
tang trén] Chinh slide
minigame va nhac.

[Piéu  phéi]
khach 1én
minigame.

Huong

lau choi

[WS  supporter] Sip
x€p chd ngoi va 6n dinh
khéch.

[Take care| bon
speaker & khéach moi,
hé tro vao khu vuc ngdi
nghi.

[WS Supporter & Héu
cin] Chuan bi qua
minigame.

WORKSHOP 1
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10:50

11:00

Giodi
buc
Pham

thiéu
Anh

On dinh chd ngdi.
MC: Gidi thiéu
workshop.  Gioi
thieu Duc Anh
Pham.

Ban T6 chuc xin dugc thong bao, budi
workshop dau tién "Tao Ping Ngan" véi
chu dé "Xay dung chién lugc, tao dung
hinh anh, tré thanh mot content creator
dung dan." voi dién gia Pic Anh Pham
s& dién ra trong it phut nita, xin moi cac
ban di chuyén lén khu vuc téng trén dé
tham du chuong trinh.

(Nhic lai)

Xin quy khach 6n dinh chd ngdi, budi
workshop dau tién "Tao Dung Ngin"
trong su kién trai nghiém "Ngan" véi chii
dé "Xay dung chién lugc, tao dung hinh
anh, tr¢ thanh mot content creator ding
dan." véi dién gia Pic Anh Pham xin
dugc phép bat dau.

bic Anh Pham la mét trong nhiing
content creator doi dau, va duge biét dén
v6i danh hi¢u "Thanh dot nhap" véi loat
video dot nhap vao nha sao Viét. Tu mot
chang trai mét than mot minh 1&€n Sai
Gon 1ap nghiép vai sb tién it 6i trong tay,
hién tai anh da tr¢ thanh mot nha sang
tao ndi dung s& hiru hon 6.5 triéu nguoi
theo doi trén TikTok véi rat nhiéu clip
triéu view.

La mot content creator day dan kinh
nghiém véi ndi dung video ngan, hom
nay anh Pirc Anh Pham s€ chia sé véi

BGM: OFF
Micro MC: ON

bén chiéu
backdrop: OFF
Pén danh trdn
workshop: ON

Gidy, but chi cho
khach WS

[Take care MC] Nhic
MC.

[Take care speaker]
Huéng dan speaker vao
vi tri, nhic speaker
chuén bi, dua micro va
huéng dan speaker di
vao tir bén canh phai cua
ghé ngbi.

[WS supporter] Xép

ch6 cho khach. Phat
giay, but cho khach.

[Hau can] Chuan bi
com trua
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cac ban vé cach xay dung chién luogc noi
dung, tao dung va duy tri hinh anh ban
than trén cc nén tang mang xa hoi video
ngan, cic bi quyét lam ndi dung hudng
dén gia tri cho cong dong va lam nhur thé
nao dé 1én mot kich ban cho video ngan.
Trong budi workshop, céc ban 'khong chi
dugc Dirc Anh giai dap truc tiép céc thic
miéc lién quan dén cha dé ma con c6 thoi
gian thuc hanh nha. O cubi budi
workshop nay, cac ban s& co hdi tu minh
xay dung mot kich ban video ngan trong
thoi gian ciing ngin va trao doi y tuong
cung Puc Anh. Vi vy, mong rang nhiing
chia sé¢ cia Ptic Anh s& gilp cac ban
hinh thanh nhiing ¥ tuong bay bong nhé.

Va khong dé cac ban doi lau hon nira,
minh xin moi Bc Anh Xuat hién dé cung
chia sé véi cac ban tat tan tat vé content
creator!
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11:00

13:15

Workshop 1

Workshop 1 cua
Pic Anh Pham
dién ra.

Giai dap nhiing
cau hoi danh cho
Pirc Anh da duoc
gii qua form va
nhitng cau hdi
duoc dat tai chd.
Phan giao luu va
game thyc hanh
sang tao kich ban
cung DA.

a. Két thiic thoi gian speech - Q&A
Ban T6 chitc xin chan thanh cam on Dtc
Anh vi nhitng chia sé tr tan ddy long va
nhitng kinh nghiém quy bau dic két
dugc trong nhitng ndm lam nghé ciia ban.
Ptic Anh di truyén dugc mot ngudn cam
himg rat 16n dén véi nhimg nguoi ban
dang mubn hoc hoi vé sang tao ndi dung
¢ day ding khong nao?

Va bay gio ching ta s& tién toi phan
Q&A hoéi dap cung Dtic Anh. Cac ban c6
cau hoi ndo lién quan dén chi dé ngay
hém nay 1a content creator trén nén tang
video ngan hay xdy dung ndi dung video
ngan thi Pac Anh s& giai dap ngay va
ludén ne!

(MC diéu phdi qua trinh Q&A). Khach
dat cau hoi cho Dbic Anh dugc 1
keychain cua Ngan Pung DPan.

b. Két thiic Q&A - thwe hanh

Thoi gian Q&A cua chiing ta da hét roi,
néu cac ban con cau héi nao thic mic ¢
thé giri vé inbox page Ngin Pung Pin
hodc dién vao form check-out nhé. Ngin
Pung Pén sé tra 16i ban trén page sau
nha! By gi¢ chiing ta sé cung nhuong
thoi gian cho nhiing nha sang tao noi
dung twong lai c6 thé ty do phat trién y
tudng cua minh nao!

Trong thoi gian
chd moi nguoi
viét kich ban thi

bat nhac Silly
Music for
Creative  Brain

https://www.yout
ube.com/watch?v
=f6qeXqUtJiU
Micro cho
speaker: ON

ben chiéu
backdrop: OFF

Pén danh trén
workshop: ON

Slide
Anh.
Qua tiang Duc
Anh.

cua Duc

Qua tang cho
khach dat cau hoi:
Keychain ~ Ngin
DBung Pan.

Qua tang cho
khach trao  doi

kich ban vei Dirc
Anh: S6 tay va but
AH Air + griptok

[WS Supporter] Nhic
khach vo tay, dit cau hoi
cho speaker trong phan
Q&A.

[Truc booth] Trong
booth va hd trg khach
méi dén. Giit trat tu
khong lam 6n dén
workshop.

Tang dudi an trua.
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Ban Tb chirc s& phat cho mdi ban mét to
gidy trang va mot cdy but chi, cic ban
hay suy nghi vé mét kich ban video ngan
(vi du chu d¢ review: review workshop,
khong gian, nudc ubng,...) va mo ta né
trén giay bang bat ky hinh thirc nao ban
mubn: mindmap, vé& tranh, viét dan y,
doan van,... va sau d6 Bic Anh s€ moi
ngiu nhién 3 ban 1én trao ddi vé y tuong
cuia minh nhé!

(Cho thoi gian cu thé)

Thoi gian 1én kich ban d4 hét, khong biét
nhiing ¥ tuong ky diéu nao da dugc viét
ra trong thoi gian ngin ngii 10 phit nhi.
Minh xin moi Pic Anh chon mot ban
khach dé cung trao d6i va dé nhiing ¥
tuong bung nd giao thoa véi nhau.

(MC phdi hop véi Birc Anh host). Khach
dugc chon/ xung phong trao d6i kich ban
voi Bic Anh dugc tang 1 $0 tay + but
cua AH Air + 1 griptok

LUNCH BREAK
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13:15

14:00

Hoat dong
tu do, nghi
trua

MC: Thong bao
két thuc
workshop.

Khach hoat dong
tu do.

13:30 mo POSO.

c. Két thic workshop

Va nhu vay ciing da két thiic Workshop
1: Tao Pung Ngin cung véi Ptic Anh
Pham. Minh mong rang cac ban da thu
thap thém dugc nhiéu kién thuc tha vi
cling nhu dat thi duoc vai bi quyét xay
dung nodi dung video ngin cho ban than.
Chtc cho cac ban s& tim dugc nhiing
hudng di va trd thanh mdt content creator
dung dan.

Béy gio thi ciing trua rdi, cic ban c6 thé
danh khoang thoi gian nay dé dung
teabreak va tu do hoat dong nhé. Tai The
XOAY coffee c6 ban com trura Don Don
moén Nhat kha ngon, céc ban co thé dung
thir.

Bén canh d6, khi cic ban dén chyp hinh
tai backdrop chiing minh s& c6 phat x6 s6
tring thudng. Hen cac ban vao lac 14:00
chung ta s€ cung rut thAm xem ban nao
may man sé nhan duoc nhing phan
thudng hap dan tir chuong trinh nhé.

Thién ha nghe gi:
https://open.spoti
fv.com/playlist/3

719dQZF1DWV

0aOWiVDILf

Pén  trén  lau
danh sang xubng
khu vuc
backdrop: ON

Teabreak

Tﬁng dudi hoat dong
binh thuong. Khu vuc
workshop don dep sép
xép lai vi tri.

Cong tac vién thay ca/
an trua.
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14:00

14:20

X6 sb trang
thuong

Mo
POSO.
Chuong trinh bdc
s6 trang thudng
dé tang qua cho
cac ban.

lai  booth

3. Minigame POSO may min

Ban T6 chire xin thong bao, tiét muc X0
sO trang thuong s& bat dau trong it phit
nita. Rat mong cac ban c6 thé cam phiéu
trong tay va di chuyén lén lau. Ban nao
chua c6 phiéu co thé dén khu vuc
backdrop chup hinh dé ldy phiéu nha.
(MC host x6 sd).

Giai 1: S tay tich cuc dén tir nha tai trg
Dearme

Giai II: 1 USB Nano Khong day N150
bat song wifi dén tir nha tai trg ASUS
ProArt

Giai IIL: S6 tay va but dén tir nha tai trg
AH Air

Giai Khuyén khich 1: Griptok ctia Ngan
Pung Din

Giai Khuyén khich 2: Keychain cta
Nein Ding Din

https://www.yout
ube.com/watch?v
=TryBShCW{Kc¢

Pén  trén  lau
danh sang xudng
khu vuc
backdrop: ON

Thung x6 s6
So6 tay Dearme

+ 1 USB ASUS

+ 1 S tay va but
AH Air

+ 1 Griptok cua
Ngan Ping Pan

+ 1 Keychain cua
Ngan Dung Dan

[Take care MC] Nhég
MC. Dua thung gidy x6
s0 cho MC.

[Piéu phoi vién va

supporter]| ~(A)n dinh
khach vao cho.

[Hiu can va - WS
supporter]| Chuan bi

qua minigame.

[Hau can] Liy thung x6
sO cho take care.
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Cho khach tham
gia vao Quizizz

4. POSO biét tudt

Ban Té chirc sép c6 mot tiét muc dd vui
trén Kahoot. Céac cdu d6 bao gdm nhiing
thong tin vé video ngan va sang tao ciing
nhu 1am thé nao dé xem ding - tao ngan
- sé chia tich cuc trén nén tang video
ngin. Cac ban mau dén day, quét ma trén
man hinh dé cung tham gia vao tro choi
tha vi cung POSO biét tudt dé nhan vé
phan thuéng hip din dén tir nha tai tro
Linn Travel thoi nao!

Nhac ¢6 san trén
Kahoot

5 tui tote cua Linn

[Take care MC] Nhic
MC.

[Diéu phoi vién va

14:20 1 14:40 1Quizizz va lay tgp > Y BSi voi nhimg ban 1an dau dén Kahoot Travel supporter] On dinh
cao diém nhat| . . T , A x .
ang thi tote. thlA ca(ih 0171(.)’1 1}hu sau: ‘Ban ‘To’ ChL,tC s€| A . klgach vao cho. HuoPg

: hién cau hoi trén man hinh va cac dap an[Pén  trén  lau dan khach khi can.
ABCD tuong ung véi 4 mau, ban hiy|dinh sang xudng Chuén bj tdi tote.
bam mau tuong Gng voi dap an ciia ban|khu vuc
trén dién thoai nhé. backdrop: ON
(MC host Kahoot chon 5 ban dting dau
bang)
Phan thuong 1 5 tai tote dén tir nha tai
tro Linn Travel
5. POSOund https://open.spoti [Take care MC] Nhic
Cach choi: Bat nhac hot TikTok trong 3s, | fy.com/playlist/4 MC.
nguoi tham gia nghe va doan tén cua bai[YF53omn6ncL1t|1 S6 tay va bt
Choi  minigame|nhac 5DNRZ31h? AH Air _ |[Piéu phédi vien va
) ) . trong list cho san. |List nhac: 2 Griptok Ngan|supporter] On dinh

14:40 | 14:55 |Minigame Booth POSO |https://open.spotify.com/playlist/4YF530 Pung Pin khach vao chd. Hudng

dong lac 14:45.  |mn6ncL [tSDNRZ31h Pén  trén  lau|2 Keychain Ngin|din khich khi can. Xép

5 phan Griptok, Keychain, S6 tay va but
AH Air

danh sang xubng
khu vuce
backdrop: ON

Pung Pin

hang cho khéach khi can
ding lén tham gia trd
choi.

WORKSHOP 2
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10

14:55

15:00

Gidi  thi¢u
dién gia 2:
Thy
Freestyle

MC: Giéi thiéu su
kién. Gidi thi¢u
Thy Freestyle va
ndi dung
workshop 2.

Xin quy khich 6n dinh chd ngdi, budi
workshop dau tién "Quay Ngin Pung"
trong sy kién trai nghiém "Ngan" véi chi
dé "San xuét video ngan dung din." véi
di‘én gia Thy Freestyle xin dugc phép bit
dau.

Thy Freestyle dugc biét dén 1a mot talent
bong da va mot TikToker voi hon 700k
followers. Tuy nhién, it ai biét réng, ban
cling la mét chuyén vién quay dung
video bang thiét bi di dong. Ban di timg
lam san xuat cho méang beauty ctia Foody
cling nhu tham gia vao qué trinh san xuét
cho cac sy kién, san pham truyén thong
khac.

Hom nay Thy Freestyle s& mang dén cho
cac ban qud trinh dem y tuéng lén man
hinh dién thoai, lam thé nao dé c6 thé
dién ta nhitng diéu minh muoosn tro
thanh mot video ngan hoan chinh. Bat
dau tir nhimg goc quay, thiét bi gi, dung
clip ding tai nhu thé nao ngay trén dién
thoai. Va cudi cung 1a ban sé biét duoc
cach dé xay dyng moéi truong video ngin
tich cuc cho ban than ngudi sang tao va
nguoi xem.

Xin moi Thy Freestyle!

Am thanh: BGM
nho.
Micro MC: ON

bén chiéu
backdrop: OFF

Pén danh trn
workshop: ON

Micro MC.
MC script.
Bo tri ghé.

[Take care MC] Nhic
MC.
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11

15:00

17:15

Workshop 2

Workshop 2 cua
Thy Freestyle
dién ra.

a. Két thiic thoi gian speech - Q&A
Ban T6 chirc xin chan thanh cam on Thy
Freestyle vi nhitng kinh nghiém va kién
thirc hay ho ma ban da chia sé. Hy vong
rang cac ban da blet cach xay dung cho
minh mot video ngan cling mong rang
cac ban di c6 thé duc két ra duoc cho
ban than cach dé tao ra mot moi truong
lan toa tich cuc dén moi nguoi.

Va bay gid ching ta s& tién toi phan
Q&A hoi dap cung Thy Freestyle. Cac
ban c6 céu hoi nao lién quan dén cha dé
ngay hom nay 1a san xuat ndi dung video
ngin thi Thy Freestyle s& giai dap ngay
va luon ne!

(MC diéu phdi quéa trinh Q&A). Khach
dat cau hoi cho anh Thy dugc 1 keychain
cua Ngan Dlng Dan.

b. Két thiic Q&A - thyc hanh

Thot gian Q&A cua ching ta da het r0i,
néu cac ban con cau hoi nao thic mic c6
thé giri vé inbox page Ngin Pung Pin
hodc dién vao form check-out nhé. Ngan
DPung Pén sé& tra 16i ban trén page sau
nha! Bay gi0 chung ta s€ cung nhuong
thoi gian cho nhitng nha sang tao noi
dung tuong lai c6 thé tu do phat trién y
tudng cia minh nao!

Trong thoi gian
chd moi nguoi
viét kich ban thi
bat nhac Silly
Music for
Creative  Brain
https://www.yout
ube.com/watch?v
=f6qeXqUtJiU
Micro cho
speaker: ON

bén chiéu
backdrop: OFF

Dén danh trdn
workshop: ON

Slide cta anh Thy.

Qua tang anh Thy.

Qua tang cho
khach dat cau hoi:
Keychain ~ Ngin
Pung Din.

Qua ting cho
khach trao  doi
kich ban véi buc
Anh: S6 tay va bt
AH Air

[WS Supporter] Nhic
khach vo tay, dat cau hoi
cho speaker trong phan
Q&A.

[Truc booth] Trong
booth va hd trg khach
méi dén. Gilt trat tu
khong lam 6n dén
workshop.
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Thoi gian thuyc hanh da hét, xin moi Thy
Freestyle c6 thé chon mdt ban Ién cung
trao doi vé san pham.

(MC phéi hop voi Thy Freestyle host).
Khach duoc chon/ xung phong trao doi
kich ban vo1 Thy Freestyle dugc tang 1
sO tay + but cia AH Air.

11

17:15

17:45

Két  thac
workshop

MC: Két thic
workshop. Cam
on cac nha tai tro.
Cam on cac
khach moi. Trao
qua.

Va nhu vy cting da két thiic Workshop
2: Quay bung Ngan cung véi Mobile
Video Specialist Thy Freestyle.

Tiép theo, xin moi cic ban ciung di
chuyén xubng khu vuc backdrop bén
dudi dé tién hanh chyp anh va trao
thuong.

MC xin trin trong gi6i thiéu dén moi
nguoi nhitng ¢4 nhan va to chirc da gop
phén tao nén sy thanh cong cua dy an
ngay hom nay.

Vé phia truong Pai hoc FPT TP.HCM,
Xin tran trong gidi thidu:

.............. - Giang vién nganh Quan tri
truyén thong

da phuong tién

2.
TRAY/CO.eeeeeeeeeeeeee e,
- Giang vién nganh Quan tri
truyén thong

da phuong tién

Award music
https://youtu.be/a

RrJINXxzg

Pén trén  lau
danh sang xubng
khu vuc
backdrop: ON

Hoa cho nha tai
tro
Ti qua cho khéach
moi

[Piéu phoi tang trén &
WS Supporter] Dam
bao trat tu khi khach di
chuyén.

[Piéu phoi tAng dwéi +
Trwe booth] Dep gon
cac booth dé khach di
chuyén xudng bén dudi.
[Take care] Dan khach
VIP va nha tai trg xudng
ngéi tai khu vuc booth
TikTok.

[Check-out] Bét dau hd

tro va dua ‘khéc‘:h
check-out. Yéu cau dién
form feedback.
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Mot lan nita BTC “Ngan” xin chén thanh
cam on quy vi khan gia, cac vi khach quy
da dén tham du chuong trinh ngay hom
nay, ching t6i xin giri dén moi ngudi
nhitng bong hoa xinh dep nhat.

BTC xin dugc cam on cac NTT, cac quy
don vi da dong hanh da dong hanh cing
su kién "Ngin".

1. ON@/bA..wieeeeeeeean, - dai
dién dén tir
2. 0Ong/Da....ccceieiieiieiieiee - dai
dién d8n 1 ..o
3. ONE/DAoeeee. - dai dién
QEN e,

4. ONG/OA...oooeeeeeeeee. - dai dién
QEN AT,

5. ONG/DA.eeeeee. - dai dién
QEN AT,

cung rat nhiéu nhitng doa hoa dep khac
da ho tro hét minh dé su kién dién ra
thanh cong tot dep.

12

17:45

18:00

Hoat ddng
ty do +
Check-out

Khach hoat dong
tu do.

Bit dau
check-out.

Xin tran trong cam on cac quy thay cb va
cac ban khan gid da quan tam va ung ho
"Ngan". Chic moi nguoi c6 mot budi tbi
that 4m ap.

Cac ban khan gia o1, chung ta hdy cung
di chuyén vé phia backdrop va cing tao
dang trude ng kinh nhé.

Thién ha nghe gi:
https://open.spoti
fv.com/playlist/3
719dQZF1DWV

0aOWiVDILf

Pén  trén  lau
danh sang xudng
khu vuc
backdrop: ON

[Security] Dam bao trat
tu khi khéch di chuyén.

[Trwe booth] HO tro
khach trong cac hoat

dong. Khuyén khich
khach chup hinh
check-in, quay clip

TikTok, giao luu voi
POSO.
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[Check-out] Bét diu hd
tro va dua khach
check-out. Yéu cAu dién
form feedback.

KET THUC CHUONG TRINH
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APPENDIX 9: EVENT SCRIPT
1. Meet & Greet POSO

POSO 14 gi vay?

NGAN DUNG DAN Ia gi

SHORT la gi?

Noi dung ngén tich cuc la sao?

Tai sao lai c6 chién dich nay?

Lam sao dé feed cua minh toan ndi dung tich cuc?

Minh muon lam content creator sau nay thi minh can chuan bi nhiing thtr gi?

POSO o1 ba hat mgt bai cho minh nghe di?

Tai sao 'NoOi1 dung ngan' lai cuon dén the?

Lam thé nao dé trd thanh mot nha sdng tao ndi dung tich cuc
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2. MC script

NO

START

LENGTH

END

TITLE

MC SCRIPT

NOTE

10:20

00:03

10:23

Don khach

(VOICE-OFF)

Ban T6 chtc xin duoc thong béo, budi workshop dau tién "Tao Pung Ngin" véi chu dé "Xay
dung chién luoc, tao dung hinh anh, tr6 thanh mdt content creator ding dan." v6i dién gia
bic Anh Pham, du kién s& dién ra luc 11: 00 sang hom nay ngay 18 thang 11 nam 2023, tai
khu vuc trén tang ciia The XOAY coffee, rat mong cac ban sip xép thoi gian di chuyén 1én
khu vuc workshop dé chuén bi tham du chuong trinh.

Trong thoi gian cho doi, xin moi cac ban don xem nhitng doan trich dén tir Podcast "Lu6t
Pung Ngan" tap 2 mang tén: "Con dudng sing tao bat dau tir gia tri" dé cung ling nghe
nhirng chia sé vé khoang thoi gian lam nghé ctia Pirc Anh Pham ciing nhu nhing 161 khuyén
cho nguoi tré da va dang budc trén con dudng tré thanh content creator.

Bén canh do, ching minh sé& chiéu lai nhting khoanh khéc tha vi trong 4 tap Podcast vira qua
dé chung ta c6 thé cung lang nghe nhimg chia sé va kinh nghiém tir nhirng ngudi trong mudn
nghé va thay dugc cach video ngin di tac dong dén ho ra sao nhé! Ngoai ra, cic ban co thé
cung theo ddi series "Luét Dung Ngan" trén YouTube ctia Ngin Pang Dén!

Voice - off

10:25

00:01

10:26

Khéi
minigame

dong

Céc ban oi! Trude khi bat dau budi workshop dau tién thi minh ¢6 mot vai minigame nho nho
de choi dé thang véi nhitng phan qua dang yéu danh tang cho cac ban day! Mau nhanh chan
1én tang tham gia tro choi cung chiing minh nao!

Nhic lai thém
1 lan
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(Cho khén gia 6n dinh chd ngé)i, MC chon tro choi trong list va host tro choi).

"Cac ban oi! Trudc khi bat dau budi workshop dau tién thi minh c6 mot vai minigame nho
nho dé choi dé thing v6i nhitng phan qua ddng yéu danh ting cho cac ban diy! Mau nhanh
chén 1én tang tham gia trd choi cung ching minh nao!

1. Minigame POSO ting ting
Cach choi: Khi nguoi quan tro ho bat dau thi nguoi tham gia s€ soan tin nhan theo mau dé gui
dén trang Facebook chinh thirc cia Ngan Pung Pan.

B List tro ...
Hoac MC linh

10:30  [00:10 10:40 |Minigame | - Tin nhan d4u tién ma quan tro nhan duge chinh 13 tin nhan ciia nguoi chién thing trd choi .
nay. hf)at trong list
Tin nhin: nay
Ngin dtng din' 1a mot chién dich truyén théng véi thong diép ‘Xem Ding - Tao Ngin - Sé
chia tich cuc'. Vi tagline ‘Xem Ngin Dung - Dan Do Chi', chién dich mong mubn cong dong
ngudi xem 13n nguoi sang tao ndi dung ngin hiy cing tao nén mot moi trudng ‘ndi dung
ngan' tich cuc.
Gidi I: 1 USB Nano 150 dén tir nha tai trg ASUS va 1 s6 tay + bit dén tir nha tai trg AH Air
2. Tir dién POSO
Liét ké ‘danh tir’ theo thé loai trong khoang thoi gian c6 han
Céch choi: MC cho mét chi dé va yéu cau nguoi tham gia liét ké nhidu nhit co thé cac tir
thudc cha dé dé trong 30 gidy, moi 3 ngudi, ai doc nhiéu nhét thi duoc qua.
Cau hoi:
10:40  [00:10 10:50 [Minigame 2  |Trong vong 30 gidy hdy liét ké nhiéu loai thirc udng nhat c6 thé.

Trong vong 30 gidy hay liét ké tén cta nhiéu gidng méo nhét co thé.
Trong vong 30 giay hay li¢t ké nhicu loai trai cay nhat co thé.
Trong vong 30 giay hay liét ké tén ctia nhiéu mang xa hdi nhat c6 thé.

M&i vong chon ra 1 nguoi giai I nhan dugc 1 s6 tay + but cia AH Air va 1 tdi tote ctia Linn
Travel.
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https://docs.google.com/document/d/1M5X-4l3tktdiVJdV_2SQCGEhkrz-djLzoUTU7e-e7OY/edit?usp=sharing

10:55

00:05

11:00

Gidi thi¢u
workshop 1

Ban T6 chtc xin duoc théng bao, budi workshop dau tién "Tao Pung Ngin" véi chu dé "Xay
dung chién lugc, tao dung hinh anh, tré thanh mot content creator dung dan." voi dién gia
Ptic Anh Pham sé& dién ra trong it phut nita, xin moi cac ban di chuyén 1én khu vuc ting trén
dé tham dy chuong trinh.

(Nhic lai)

Xin quy khach 6n dinh chd ngdi, budi workshop dau tién "Tao Pung Ngan" trong su kién trai
nghiém "Ngan" voi chu dé "Xay dung chién lugc, tao dung hinh anh, tré thanh mét content
creator dung dan." véi dién gid Puc Anh Pham xin dugc phép bat dau.

Duc Anh Pham la mét trong nhiing content creator doi déau, va dugc biét dén véi danh hiéu
"Thanh dot nhap" voi loat video dot nhdp vao nha sao Viét. Tur mot chang trai mgt than mot
minh 1én Sai Gon 1ap nghiép voi s6 tién it oi trong tay, hién tai anh da tré thanh mogt nha sang
tao ndi dung sé hitu hon 6.5 triéu nguoi theo ddi trén TikTok véi rat nhiéu clip triéu view.

La mot content creator day din kinh nghiém vé&i ndi dung video ngan, hom nay anh Ptic Anh
Pham s& chia sé véi cac ban vé cach xay dung chién lugc noi dung, tao dung va duy tri hinh
anh ban than trén cic nén ting mang xa hdi video ngan, cic bi quyét lam noi dung huéng dén
gia tri cho cong dong va l1am nhu thé nao dé 1én mot kich ban cho video ngin. Trong budi
workshop, cac ban khong chi duge e Anh giai dap truc tiép cac thic mac lién quan dén chu
dé ma con c6 thoi gian thyc hanh nha. O cudi buodi workshop nay, cac ban s€ co hoi ty minh
xdy dung mot kich ban video ngan trong thoi gian cling ngin va trao d6i ¥ tuong cing Pirc
Anh. Vi vy, mong rang nhiing chia sé cia Plrc Anh s& gitp cac ban hinh thanh nhimg y
tudng bay bong nhé.

Va khong dé cac ban dgi lau hon nira, minh xin moi Pirc Anh xuat hi¢n d€ cung chia sé véi
cac ban tat tan tat vé content creator!

Thoi gian nay
MC tu do linh
hoat can dbi
voi dién gia,
c6 thé tién
hanh trao doi
v6i dién gia
dé cudc tro
chuyén thém
thu vi.
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12:30

00:45

13:15

Q&A va thuc
hanh WS 1

a. Két thic thoi gian speech - Q&A

Ban T6 chirc xin chan thanh cam on Pirc Anh vi nhing chia sé tir tan ddy long va nhiing kinh
nghiém quy bau dic ket dugc trong nhitng ndm lam nghé cia ban. buc Anh da truyén duoc
mot ngudn cam himg rat 16n dén voi nhitng nguoi ban dang mudn hoc héi vé sang tao noi
dung ¢ day dung khong nao?

Va bay gio ching ta s& tién t6i phan Q&A hoi dap cung buc Anh. Céc ban c6 cau hoi nao
lién quan dén chu de ngay hom nay 1a content creator trén nén tang video ngin hay xay dung
ndi dung video ngan thi Ptric Anh s& giai dap ngay va ludn né!

MC dié}l phéi qua trinh Q&A). Khach dit cau hoi cho Pirc Anh duoc 1 keychain cia Ngin
Dung ban.

b. Két thuc Q&A - thuc hanh
Thoi gian Q&A cuia ching ta da hét roi, néu cac ban con cau hoi niao thic mac c6 thé gui vé
inbox page Ngan Pung Din hoic dién vao form check-out nhé. Ngin Dung Pin sé tra 101 ban
trén page sau nha! By gi¢ chung ta s& cung nhuong thoi gian cho nhiing nha sang tao néi
dung tuwong lai c6 thé ty do phat trién ¥ tuong ctia minh nao!

Ban T6 chtc s& phat cho mdi ban mot to gidy tring va mot cdy but chi, cac ban hiy suy nghi
vé mot kich ban video ngén (vi du chu dé review: review workshop, khong gian, nudc
ubng,...) va mo ta no trén gidy bang bat ky hinh thirc ndo ban mudn: mindmap, vé& tranh, viét
dan ¥, doan vin,... va sau d6 Ptc Anh s& moi ngau nhién 3 ban 1én trao ddi vé ¥ tudng cua
minh nhé¢!

(Cho thoi gian cu thé)
Thoi gian l1én kich ban da hét, khong biét nhitng ¥ tuong ky diéu nao di duogc viét ra trong
thot gian ngan ngui 10 phut nhi. Minh xin moi Dre Anh chon mét ban khach dé cung trao doi

va dé nhimng y tudong bung nd giao thoa véi nhau.

(MC phdi hop v0i Buc Anh host). Khach dugc chon/ xung phong trao dbi kich ban véi Puc
Anh duoc tdng 1 s6 tay + but cia AH Air.

Thot gian nay
MC tu do linh

r[hoat can doi

v6i dién gia,
c6 thé tién
hanh trao ddi
voi dién gia
dé cudc tro
chuyén thém
thu vi.
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c. Két thic workshop

Va nhu vay ciing dd két thuc Workshop 1: Tao Pting Ngin cung voi Pic Anh Pham. Minh

mong rang cic ban da thu thap thém dugc nhiéu kién thirc thii vi cling nhu dat tai duoc vai bi

quyét xay dung nodi dung video ngin cho ban than. Chiic cho cac ban s& tim dugc nhing

hudng di va tré thanh mot content creator dung dan.

Két thuc|o. .o~ A: s ST , o \ 2R s \

13:15 [00:02 13:17 workshop 1 Bay gio thi cling trua roi, cac ban c6 thé danh khoang thoi gian nay dé dung teabreak va tu do
hoat dong nhé. Tai The XOAY coffee c6 ban com trua Don Don mén Nhat kha ngon, cac ban

c6 thé dung thir.

Bén canh d6, khi cdc ban dén chup hinh tai backdrop ching minh s& co phéat x6 sb trung
thudng. Hen céac ban vao lac 14:00 ching ta s€ cung rat tham xem ban nao may man s€ nhan
dugc nhitng phan thuéng hap dan tir chuwong trinh nhé.

3. Minigame POSO may min

Ban T6 chiic xin thong bao, tiét muc X6 sd trang thudng sé bt dau trong it phit nita. Rat
mong cac ban c6 thé cam phiéu trong tay va di chuyén lén lau. Ban nao chua cé phiéu c6 thé
dén khu vuc backdrop chup hinh dé lay phiéu nha.

(MC host x6 s0).

14:00 {00:20 14:20 [Minigame 3
Giai 1: S6 tay tich cuc dén tr nha tai tro Dearme

Giai II: 1 USB Nano Khong diy N150 bat song wifi dén tir nha tai tro ASUS ProArt
Giai III: SO tay va bat dén tir nha tai tro AH Air

Giai Khuyén khich 1: Griptok ctia Ngan Pung Pan

Giai Khuyén khich 2: Keychain ctia Ngin Dung Dan
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14:20

00:25

14:45

Minigame
Kahoot

4. POSO biét tudt

Ban T6 chue sdp c6 mot tiét muc d6 vui trén Kahoot. Céc cau dd bao gom nhiing thong tin vé
video ngan va sang tao cling nhu lam thé nao dé xem dung - tao ngan - s¢ chia tich cuc trén
nén tang video ngin. Cac ban mau dén day, quét ma trén man hinh dé cing tham gia vao tro
choi thi vi cing POSO biét tudt dé nhan vé phan thuéng hap dan dén tir nha tai trg Linn
Travel thoi nao!

Pbi v6i nhitng ban 1an dau dén Kahoot thi cach choi nhu sau: Ban T6 chtic s& hién cau hoi
trén man hinh va cac dap an ABCD tuong tng véi 4 mau, ban hdy bam mau twong Gmg véi
dap an cua ban trén dién thoai nhé.

(MC host Kahoot chon 5 ban dtng dau bang)

Phén thuong 13 5 tai tote dén tir nha tai tro Linn Travel

10

14:45

00:10

14:55

Minigame 4

5. POSOund

Céch choi: Bat nhac hot TikTok trong 1s, nguoi tham gia nghe va doan tén cua bai nhac (c6
thé tiép tuc ting thoi lugng néu khan gia chua doén ra).

List nhac:_https://open.spotify.com/playlist/4YF53omn6ncL1tSDNRZ31h

5 phan Griptok, Keychain, S6 tay va but AH Air

Néu con thoi
gian thi choi
game niy, néu
hét thoi gian
thi thoi
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https://open.spotify.com/playlist/4YF53omn6ncL1t5DNRZ31h

11

14:55

00:02

14:57

Gioi thi¢u
workshop 2

Xin quy khach 6n dinh chd ngdi, budi workshop dau tién "Quay Ngin Ping" trong sy kién
trai nghiém "Ngan" véi chu dé "San xuat video ngan ding dan." voéi dien gida Thy Freestyle
xin dugc phép bat dau!

Thy Freestyle duoc biét dén 1a mot talent bong da va mot TikToker véi hon 700k followers.
Tuy nhién, it ai biét rang, ban cling 1a mot chuyén vién quay dung video bang thiét bi di dong.
Ban d3 timg lam san xuét cho mang beauty cua Foody cling nhu tham gia vao qua trinh san
xudt cho cac su kién, san phdm truyén thong khac.

Hoém nay Thy Freestyle s& mang dén cho cac ban qua trinh dem ¥ tudong 1én man hinh dién
thoai, lam thé nao dé co thé dién ta nhimg diéu minh muoosn trd thanh mot video ngan hoan
chinh. Bit dau tir nhitng goc quay, thiét bi gi, dung clip dang tai nhu thé nao ngay trén dién
thoai. Va cubi cung 1a ban s& biét duoc cach dé xdy dung méi trudng video ngan tich cuc cho
ban than nguoi sdng tao va ngudi xem.

Xin moi Thy Freestyle!

Thoi gian nay
MC tu do linh
hoat can ddi
véi dién gia,
c6 thé tién
hanh trao ddi
véi dién gia
dé cudc tro
chuyén thém
thu vi.
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12

16:30

00:30

17:00

Q&A va thuc
hanh WS 2

a. Két thiic thoi gian speech - Q&A

Ban T6 chirc xin chan thanh cam on Thy Freestyle vi nhiing kinh nghiém va kién thtc hay ho
ma ban di chia sé¢. Hy vong rang cic ban d biét cach xay dung cho minh mot video ngin,
cling mong rang cac ban di c6 thé dic két ra dugce cho ban than cach dé tao ra mot méi
truong lan toa tich cyc dén moi nguoi.

Va bay gid chiing ta s& tién t6i phan Q&A hoi dap cing Thy Freestyle. Cac ban c6 cau hoi
nao lién quan dén chu dé ngay hom nay la san xuat ndi dung video ngan thi Thy Freestyle s¢
giai dap ngay va luon ne!

(MC diéu phdi qué trinh Q&A). Khach dit cau hoi cho anh Thy dugc 1 keychain ciia Ngén
Dung Dan.

b. Két thuc Q&A - thuc hanh

Thoi gian Q&A cua ching ta da hét 11, néu cac ban con cau hoi nio thic mac co thé giri vé
inbox page Ngin Pung Pian hoic dién vao form check-out nhé. Ngan Piing Dian s& tra 10i ban
trén page sau nha! Bay gio' chung ta s€ cung nhuong thoi gian cho nhimg nha sang tao noi
dung tuwong lai c6 thé ty do phat trién ¥ tudong ctia minh nao!

Thoi gian thuc hanh d3 hét, xin moi Thy Freestyle c6 thé chon mot ban 1én cung trao doi vé
san pham.

(MC phdi hop v6i Thy Freestyle host). Khach duoc chon/ xung phong trao dbi kich ban véi
Thy Freestyle dugc tang 1 s0 tay + but cua AH Air.

Thot gian nay
MC tu do linh
hoat can ddi
v6i dién gia,
c6 thé tién
hanh trao ddi
voi dién gia
dé cudc tro
chuyén thém
thu vi.
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13

17:00

00:15

17:15

Tri an nha tai
tro va khach
moi.

Va nhu vdy ciing di két thuc Workshop 2: Quay Pung Ngin cung voi Mobile Video
Specialist Thy Freestyle.

Tiép theo, xin moi cac ban cing di chuyén xudng khu vuc backdrop bén dudi dé tién hanh
chup anh va trao thudng.

MC xin tran trong gidi thiéu dén moi ngudi nhitng ca nhan va to chirc da gdp phan tao nén sy
thanh cong cua dy 4n ngay hom nay.
Veé phia truong Pai hoc FPT TP.HCM, xin tran trong gidi thiu:

Lo THAY/CBeeeeeeeeeeeeeeeee e - Giang vién nganh Quan tri truyén
thong

da phuong tién

20 THAY/COveeeeeeeeeeeeeeeeeeeeeeee e, - Giang vién nganh Quan tri truyén
thong

da phuong ti¢n

Va BTC xin gui 10i cam on chén thanh dén nhimng khach moi dang quy da dén véi chuong
trinh ngay hom nay

1.ONg/ba......coeiieiieieiee SLA
2. 0NG/DA..oceeeeeeeeee, S8 e
RJ©)17:7,:. WRS S8 e
4.00g/DA..cccciiiiiiieeeeee 1A
5. ONG/DA.eeeeeeeeeen S1A

Mot 1an nita BTC “Ngan” xin chan thanh cam on quy vi khan gia, cac vi khach quy da dén
tham dy chuong trinh ngdy hom nay, ching t6i xin gii dén moi ngudi nhitng bong hoa xinh
dep nht.

BTC xin dugc cam on cac NTT, cac quy don vi da ddng hanh da dong hanh cung su kién
"Ngan".

264




1. ONG/DA.eoeee, - dai dién ANt ..o,

2. ONE/DAuceeeeeeeee - dai dién dén tr ......oooveeeeeee e,
3. ONG/DAoeieeeeeen - dai diln AN ..o
4. 0ONG/DA..ooeeeeeeeeeeee - dai din AN ...
5. ONG/DA.coeoeeeieeeeeeen - dai dién AN tlr......o.ovoeeeeeeeeeeee e

cung rat nhiéu nhitng dod hoa dep khac da hd tro hét minh dé sy kién dién ra thanh cong tbt
dep.

14

14:55

00:05

15:00

Chup hinh luu
niém

Xin tran trong cam on cac quy thay c6 va cac ban khan gia da quan tdm va ung hd "Ngan".

Cac ban khan gia oi, chung ta hdy cung di chuyén vé phia backdrop va cing tao dang trudc
ong kinh nhé.

backdrop

e A Khéach ¢
Chtic moi nguoi c6 mot budi toi that am ap. chui)c hinhdeg
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APPENDIX 10: SPONSORSHIP BENEFITS

06. Quyén lgi nha tai trgy Dy &n “Ng3n ding dan"” 06. Quyén Igi nha tai trg Dy $n “Ng3n ding d3n”
Quyén Igi nha tai tro - truyén thong QUVe“ loi nha tai tro - truyen thong

shtag doanh nghsép d in brén sk fetmanicey
Hashtag nghsép dusge ghn trén b
R cia e el 1 hasfitag 2 nastitags Zhashtags 3 hashtags

L Ak hiin rén P
truy!n thding wuyidn sudt (bal ding, poster, \/ \/ \/ \/
widen recap..)

. B3 cdm on chung cdc nhi ti tra v v R v

b Al b due $ang bal g thidu trén
Fanpage cba gy dn trong thal gisn truyén Thii 1 bl Fha
thiing cha surkign

Loga nhi tiil tro sudthién trang landing V" \/ ‘/ ‘/

page cia di dn

- Pl b tro duroe ehidu TVE i syl Durdi a5 Duaib0y mﬁﬁntz:::?x et V’ ( V(
Hihis v quynsi dung v :
Nnnannﬁaspm v v v v
06. Quyén lgi nha tai tro Dv 3n “Ngan ding dan"
~ . [y .. . " A
Quyeén loi nha tai tro tai sy kien

Lago i b3l trg dupc d3t trén phatobatth
check-in

Logo néa b trg xull hién trén standee, n
phifm tai s kidn « '( ( "

WhA thi tro dive ot standee rifng tyl s

tn 1ol Tk Jedi
Thisgp i tham dy Sige gl $8n E didn
nhatal trg \/ { \( «
Dunc dit ban baoth tal event N v
Pt 580 phiim ol nhd thikre: Ayers, e sbn
phiim khde v v v

EEEEER -
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APPENDIX 11: MEDIA PRODUCTS

STT | PRODUCT EPISODE LINK
Ra mit chién dich Ngan Pung Dan YouTube Shorts
Facebook
TikTok
Biét Tudt cung POSO s6 1 | Video ngan 1a gi? YouTube Shorts
Facebook Reels
TikTok
1 Animation & Motion - - -
graphic videos Biét Tudt cung POSO s6 2 | Thuat toan la gi? YouTube Shorts
Facebook Reels
TikTok
POSO bién hinh YouTube
Facebook
Transition Ludt Ding Ngan YouTube
) Trailer Podcast tap 1 YouTube
Facebook
3 Lu6t bung Ngian | Tap 1: “Ty tim con dudng ciia ban than bang. .. YouTube
video ngan?” - Ths.Tam ly Hai Uyén Spotify
4 Podcast Trailer Podcast tap 2 YouTube
Facebook
5 Lud6t Dung Nga"m | Tap 2: “Con dudng sang tao bat dau tir gia tri” - YouTube
Content Creator Dirc Anh Pham Spotify
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https://youtube.com/shorts/4uvVF53902A?si=O7kjo4q-Z3pSR6kw
https://www.facebook.com/ngandungdan/videos/635512845292154
https://www.tiktok.com/@ngandungdan/video/7280818930401250562
https://youtube.com/shorts/mnEJniGFPw8?si=P3Qqk_Rg-Y-4NTgz
https://www.facebook.com/reel/252895380535197
https://www.tiktok.com/@ngandungdan/video/7281267850403220738
https://www.youtube.com/shorts/bhWjjTbCV4c
https://youtube.com/shorts/bhWjjTbCV4c?si=7uZkX3GAYSXPhnOb
https://www.tiktok.com/@ngandungdan/video/7283857734733204744
https://youtu.be/dBF3_YvBzmM
https://www.facebook.com/watch/?v=1016267702940456
https://youtu.be/B8oerB9gPg8
https://youtu.be/NUEN13D6IQE?si=XJ6oYvHmfoaPTt6O
https://www.facebook.com/watch/?v=651197317082373
https://youtu.be/7HUZ4MBAkNY?si=jki4YOdpi7yUlE59
https://podcasters.spotify.com/pod/show/ngn-ng-n/episodes/Tp-1-T-tm-con-ng-ca-bn-thn-bng-video-ngn----Ths-Tm-l-Hi-Uyn-e2ao33s/a-aagacai
https://www.youtube.com/watch?v=o-Vc0-0qwMc
https://www.facebook.com/watch/?v=1143731369924533
https://www.youtube.com/watch?v=B9Z0DQ8-D0o&t=434s
https://podcasters.spotify.com/pod/show/ngn-ng-n/episodes/Tp-2-Con-ng-sng-to-bt-u-t-gi-tr---Content-Creator-c-Anh-Phm-e2b2tcl/a-aahci7v

Trailer Podcast tap 3

YouTube

Facebook
7 Lu6t Dung Ngan | Tap 3: “Giir ban than di trén con duong tich cuc” - | YouTube
Creative Director Thanh Dinh Duy Spotify
3 Trailer Podcast tap 4 YouTube
Facebook
9 Lu6t Dang Ngan | Tap 4: “Trai nghiém tao nén hanh trinh” - YouTube
Marketing Communication Expert Tran Quan Spotify
10 Trailer Podcast tap 5 YouTube
Facebook
1 Lud6t Dung Ngan | Tap 5: Chuédn b hanh trang vé dich "ngan" - YouTube
Executive Producer V6 Nhy Bao Spotify
Tap 1 Quote 1 Facebook Reels
12 YouTube Shorts
TikTok
Tap 1 Quote 2 Facebook Reels
13 YouTube Shorts
TikTok
Quotes Tap 1 Quote 3 Facebook Reels
14 YouTube Shorts
TikTok
Tap 2 Quote 1 Facebook Reels
15 YouTube Shorts

TikTok
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https://www.youtube.com/watch?v=DwGOeBVcuRA
https://www.facebook.com/ngandungdan/videos/721331156553389
https://www.youtube.com/watch?v=IdXmNZgnNh0&t=1636s
https://podcasters.spotify.com/pod/show/ngn-ng-n/episodes/Tp-3-Gi-bn-thn-i-trn-con-ng-tch-cc---Creative-Director-Thanh-nh-Duy-e2bbgoi/a-aai6v8d
https://www.youtube.com/watch?v=g5wbRFbp9Fk
https://www.facebook.com/ngandungdan/videos/1661480857676906
https://www.youtube.com/watch?v=B0fFlT6aAo8
https://podcasters.spotify.com/pod/show/ngn-ng-n/episodes/Tp-4-Tri-nghim-to-nn-hnh-trnh---Trn-Quan-e2bl95k/a-aaj5c1i
https://www.youtube.com/watch?v=8p_4UhD0uVY
https://www.facebook.com/ngandungdan/videos/276296214940673
https://www.youtube.com/watch?v=GXs2zTHWxRY
https://podcasters.spotify.com/pod/show/ngn-ng-n/episodes/Tp-4-Tri-nghim-to-nn-hnh-trnh---Trn-Quan-e2bl95k/a-aaj5c1i
https://www.facebook.com/reel/1519518818883868
https://www.youtube.com/shorts/esr98Mocfuo
https://www.tiktok.com/@ngandungdan/video/7291652539899006209
https://www.facebook.com/reel/999552977938971
https://www.youtube.com/shorts/X3TpUuDkylE
https://www.tiktok.com/@ngandungdan/video/7292755900740160769
https://www.facebook.com/reel/701857658206498
https://www.youtube.com/shorts/YmiLP8up3_U
https://www.tiktok.com/@ngandungdan/video/7293188194336591106
https://www.facebook.com/reel/676051487605362/
https://www.youtube.com/shorts/MiAn7_L00Ww
https://www.tiktok.com/@ngandungdan/video/7294858497198476546

16

17

18

19

20

21

22

23

24

25

Tap 2 Quote 2 Facebook Reels
YouTube Shorts
TikTok

Tap 2 Quote 3 Facebook Reels
YouTube Shorts

Tap 2 Quote 4 TikTok

Tap 2 Quote 5 TikTok

Tap 2 Quote 6 TikTok

Tap 2 Quote 7 TikTok

Tap 2 Quote 8 TikTok

Tap 2 Quote 9 TikTok

Tap 3 Quote 1 Facebook Reels

YouTube Shorts
TikTok

26

Tap 3 Quote 2

Facebook Reels
YouTube Shorts
TikTok

27

Tap 3 Quote 3

Facebook Reels
YouTube Shorts
TikTok

28

Tap 3 Quote 4

TikTok

Tap 3 Quote 5

TikTok
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https://www.facebook.com/reel/348752614327311
https://www.facebook.com/reel/348752614327311
https://www.tiktok.com/@ngandungdan/video/7299074254421691650
https://www.facebook.com/reel/227582293669711/
https://www.youtube.com/shorts/IEODLfjKJqc
https://www.tiktok.com/@ngandungdan/video/7309350395518766337
https://www.tiktok.com/@ngandungdan/video/7309387018897788161
https://www.tiktok.com/@ngandungdan/video/7309386289466412289
https://www.tiktok.com/@ngandungdan/video/7309388808863141121
https://www.tiktok.com/@ngandungdan/video/7309392536257236226
https://tiktok.com/@ngandungdan/video/7309394017794477313
https://www.facebook.com/reel/227582293669711/
https://www.youtube.com/shorts/r-npqMDRqq0
https://www.tiktok.com/@ngandungdan/video/7299074841179671809?is_from_webapp=1&sender_device=pc&web_id=7294856256442926594
https://www.facebook.com/reel/1386881458908893/
https://www.youtube.com/shorts/qg4rS4Fu804
https://www.youtube.com/shorts/qg4rS4Fu804
https://www.facebook.com/reel/208405655614976/
https://www.youtube.com/shorts/GCuQYipA_Gg
https://www.tiktok.com/@ngandungdan/video/7300568575981538561?is_from_webapp=1&sender_device=pc&web_id=7294856256442926594
https://www.tiktok.com/@ngandungdan/video/7303912145064856833?is_from_webapp=1&sender_device=pc&web_id=7294856256442926594
https://www.tiktok.com/@ngandungdan/video/7303912504835443969?is_from_webapp=1&sender_device=pc&web_id=7294856256442926594

Tap 4 Quote 1

Facebook Reels

29 YouTube Shorts
TikTok
Tap 4 Quote 2 Facebook Reels
30 YouTube Shorts
TikTok
Tap 4 Quote 3 Facebook Reels
31 YouTube Shorts
TikTok
32 Tap 4 Quote 4 TikTok
Tap 5 Quote 1 Facebook Reels
33 YouTube Shorts
TikTok
Tap 5 Quote 2 Facebook Reels
34 YouTube Shorts
TikTok
Tap 5 Quote 3 Facebook Reels
35 YouTube Shorts
TikTok
36 Tap 5 Quote 4 TikTok
37 Tap 5 Quote 5 TikTok
38 Huéng dan tham gia challenge TikTok
39 Recap Recap event Facebook
40 Recap 100% Drive
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https://www.facebook.com/reel/370158742020587
https://www.youtube.com/shorts/fcgySfNXleA
https://www.tiktok.com/@ngandungdan/video/7303913975941434626?is_from_webapp=1&sender_device=pc&web_id=7294856256442926594
https://www.facebook.com/reel/370158742020587
https://www.youtube.com/shorts/tt2IRy-otfE
https://www.tiktok.com/@ngandungdan/video/7304654983679560961?is_from_webapp=1&sender_device=pc&web_id=7294856256442926594
https://www.facebook.com/reel/711235071069781
https://www.youtube.com/shorts/ipHELrqgQmw
https://www.tiktok.com/@ngandungdan/video/7304655430213504258?is_from_webapp=1&sender_device=pc&web_id=7294856256442926594
https://www.tiktok.com/@ngandungdan/video/7304655994380946689?is_from_webapp=1&sender_device=pc&web_id=7294856256442926594
https://www.facebook.com/reel/728358895402644
https://www.youtube.com/shorts/2a6D2_VNkJ8
https://www.tiktok.com/@ngandungdan/video/7308663052973460737?is_from_webapp=1&sender_device=pc&web_id=7294856256442926594
https://www.facebook.com/reel/309275318688040
https://www.youtube.com/shorts/h315k2GhnwY
https://www.tiktok.com/@ngandungdan/video/7304655430213504258?is_from_webapp=1&sender_device=pc&web_id=7294856256442926594
https://www.facebook.com/reel/872236461070118
https://www.youtube.com/shorts/EAxHoJV_K4o
https://www.tiktok.com/@ngandungdan/video/7308668452787539202
https://www.tiktok.com/@ngandungdan/video/7308665529861033217
https://www.tiktok.com/@ngandungdan/video/7308670873265884418
https://www.tiktok.com/@ngandungdan/video/7295771117568969991
https://www.facebook.com/ngandungdan/videos/1411040786483382
https://drive.google.com/file/d/1OVCEi0f1EZ1Ivud4CO7t1j3TAXKhcxVG/view?usp=drive_link
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