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¢ The Internet's harmful effects are widely known, affecting individuals in various ways.

e |t has the potential to significantly influence people’s perspectives, opinions, and overall critical thinking.

g

e Developing critical thinking skills is essential to making informed decisions about what to believe and how to

act based on the information found on the Internet.




PROBLEM
IDENTIFICATION

\|

Can provide opportunities for critical
thinking, it can also create challenges.

Have the potential to create echo
chambers. These chambers only expose
users to information that supports their
existing beliefs-and biases.

{
_— L - pn B Can sometimes spread misinformation /
r o B ljj - =y and propaganda, which can harm a :
" ~ person'’s ability to think critically and -

may encourage them to believe in false
ideas and conspiracy theories.



[TA INSIGHTS _

|@G@s.

The findings from the survey indicate that a significant
portion, specifically 83.6% of the respondents, fall within the
age range of 18 to 24. Additionally, 88.5% of the
respondents currently reside in Ho Chi Minh City, and a
substantial majority (91.6%) are university students.

The majority of respondents indicated that they primarily use the
Internet for entertainment purposes, such as watching videos,
streaming content, and playing video games, with 87.8% of
participants endorsing this behavior. Moreover, a significant
proportion (82.4%) reported accessing social media platforms.
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BEHAVIORAL

e Age: 18 - 24

¢ Gender: Male & Female

¢ Education level: University students
e Geographic: Urban

¢ Personality: dynamic, creative

¢ Interests: likes using social media,
likes watching short films

¢ Attitude: socially conscious,
digitally engaged

¢ Media habits: using social media

¢ Preferred communication
channels: videos

¢ Technology usage: using mostly
smartphones and computers




PLANNING

According to survey research results of more than 200 people aged 18-24, they

tend to regularly use mobile phones to access the Internet for purposes such as

\

\\\ studying or entertainment.

\ \ Besides, They like to receive messages in the form of short videos.

&‘\ i Survey research results are the foundation, for setting goals, objectives and
‘_ ;’i building plans for the entire communication campaign project.



In this project, the primary goal that we want to
focus onis to

about the problem
of misinformation on social media platforms.

Aim to supply the necessary knowledge about
how dubious information sources, rumors and
scandals are created and serve what purpose.

Provide the audience with a sufficient amount of
knowledge so that the audience can be more
alert and resilient against rumors from
misinformation and bias.




s pecific

10000 reach, 800
interactions and 600

combined followers
on our official social
media channels are
our determined
numbers.

Online Social Campaign

M easurable

Measurement Tools
such as Meta
Business and
Instagram Insider will
be used to evaluate
the performance.

Attainable

Based on existing
human resources
and regular posting
time, the above goal
is feasible.

R elevant

Having more
interactions on social
media pages
involves conveying a
broader message to
the audience.

Time-bound

We set this goal
within 75 days to
ensure a specific
time frame when
implementing the
goal.




Premiere Event

s pecific

Our goal is 200
participants for the
movie premiere
event.

M easurable Attainable

Google Forms will be Based on media
used to measure the posts for the event on

R elevant Time-bou nd

Having 200 event The event will be
participants or more carried out in 2

has an impact on specific days:
our project in October 27 and

spreading its main November 1.
message.

number of participants official social media
for the movie premiere pages and carefully
event. As for the online prepared plans, the
premiere on our social above goal is

media channels. possible.




Short Film

s pecific

1500 views on
Youtube and
Facebook.

M easurable Attainable

Youtube Studio will Based on the media
provide the necessary communication on

R elevant Time-bou nd

The short film
achieving high views
also means that the ]
communication results achieve.
are positive and the

message is also

relayed to the majority

of short film viewers.

This goal will take

up to 4 weeks to
statistics for official social media

measurement. pages and the
positive reviews from
the premiere.
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STRATEGIES

Campaign effectiveness

Event effectiveness

Effectiveness of
commuhnication on
Facebook fanpage

Effectiveness of
commuhnication on
YouTube channel

Effectiveness of
commuhnication on
Instagram fanpage

Google form, interview

Statistics, google form,
interview

Meta Business Suite

YouTube Analytics

Instagram Insights

To measure the results achieved against the costs spent on a
campaign, it is important to evaluate the campaign’s effectiveness in
terms of audience evaluation, changes in awareness, attitude, and
behavior.

The number of people attending the event.Once we have measured
the number of people attending the event, we can evaluate their
experience and assess changes in awareness, attitude, and behavior

Facebook reach, page likes, page followers, post engagement.

YouTube subscribers, video views, video likes, comments.

Instagram reach, page likes, page followers, post engagement.




PHASEI1
AWARENESS

PHASEZ2
INTEREST & DESIRE

PHASE 3
ACTION

12/09 - 03/10/2023

04/10 - 04/11/2023

05/11 - 05/12/2023

“Think Effectively”

“Chon loc sang suét, trau chuét thong tin”

Providing information
surrounding critical
thinking.

Media for short film premiere event,
posts about critical thinking.

Recap event, short videos and images
about behind the scenes. Empower critical
thinking skills by post.

Facebook, Instagram

Gain 2000 reach and 250
engagements on social
media.

Gain 5000 reach and 350
engagements on social media.

Gain 3000 reach and 150 engagements
on social media

Facebook and Instagram
posts.

Facebook and Instagram posts,
trailer, poster, premiere film.

Facebook and Instagram posts.Tik Tok
videos.

Premiere event.




CONTENT PILLAR

PHASE1

PHASE?Z2

PHASE 3

PURPOSE

Providing an introduction to the
project and the team. Enhancing
understanding of critical thinking
definition, and its application.

To introduce and highlight the offline and online premiere
event, actors involved in the film, while fostering audience
engagement. Our purpose is to generate anticipation and
enthusiasm among viewers, ultimately leading to their
engagement and interest in the film's message and quality.

Promote the recognition of the importance of applying
critical thinking on the Internet, individuals to take
control of themselves amidst misinformation. L -
Simultaneously, continue updating information and
images related to the short film to maintain engagement.

DESCRIPTION

Delve into the realm of critical
thinking by presenting its
definition and fundamental
aspects, while shedding light on
its manifestation on the internet.

Emphasize more on the information related to the film and
promote the offline and online screening event. Additionally,
continue to update on the information regarding the topic of
critical thinking to supplement the campaign.

Articles to consistently remind people to improve and-:
always remember the importance of applying critical
thinking on the Internet. Additionally, articles mentioning
the short film "Behind the Stream” complement the
campaign. :

DIRECTION

- Use definitions and educational
information, data, and evidence of
critical thinking.- Furthermore,
elucidate situations where critical
thinking can be identified, thereby
enhancing understanding of its
application.

- Use representative images such as film posters (Poster #1,
Poster #2) and the official trailer of the short film.- Posts
introducing actors appearing in the film.- Behind the scenes
images from filming days.- Posts on the topic of critical
thinking, such as developing critical thinking skills for

problem solving.- Posts promoting premiere events, organizing
Minigames to increase interaction and attract more audiences.

- Make short videos and images capturing behind-the-
scenes moments.- Staying closely aligned with the theme
of critical thinking, delving deeper into its development
and exploring ways to avoid being swayed by public
opinion. Providing prominent examples in relevant
scenarios.

HEADLINE

"What is critical thinking?”, "How
does critical thinking appear on
the Internet?”, "The role of critical
thinking in the digital age”.,...

"#1 Poster of Behind The Stream”, "Behind The Stream Official

Trailer”, "The release date is almost here”, "Minigame: Guess
the Actor from Eclipse”....

|/ /

"Navigating the Information jungle”,
cultivating critical thinking”,...

mastering the ‘mind:

)

CREATIVE
TYPE

Single Image, Carousel Image

Single Image, Carousel Image, Video

Single Image, Carousel Image, Video, Short Video




STORYLINE
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DCATION FILE

Bia chi: tha 53.03, Nguyén Xién, phud ng Thanh My, TP. Thi Biic
Phing ngt 15m2
4 Bién led

LOCATION i) g\ =, ;

5 i 3 - . = 7k = Ngubn dién day dd
PHONG GIANG il = ) ! - { Mdy lanh ddy ai
B e ; / X WC ridng
Phing mau tring
Cd ham dé xe
Giao thang khé khin vao gid cao diém
Khéng cd tap dm nhiéu

Bia chi: Khu BCR, Tam Ba, phuding Trubing Thanh, TR. Thi Bidc
FPhéng ngd 20m2

Phing khdch 35m2

Bép Bm2

Bin huynh quang & cdc phang
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LOCATION
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Subject Description of Shot

MiF STREAMER dang stream ban
) ¥ L2 - | .
gquan 3o bang dien thoai, xung
quanh |3 nhing gia treo d3y quan

Zoorm out showly N Streamer

NaM STREAMER 2 dang
Eye Lavel Zoormn out showtly LS, VO dam Streamser vesiream hat I:ging- 2n thaogi, @y
&m dan guitar.

Mir streamear dang stream thi dugc

donats 1000 sac

Mam streamer 2 tr 16i comment
oz fan

Tilt dewrwards 90° Zoom in Showly LS u ti c3n phong cla Thién
Eye Lavel Zoom in Showty WO u t3 cén phdng cOa Thign
Eye Level Static LS z Thign dang livestrzam Mé phéng webcam cda nv

Sye Level Static LS, vo MEF Streamer

e

Eye Level Static LS, vO dam Sireamser

-
a

=
=
me | e

Thién rai khai ban, 16n givrdng
b
narmn

Left side 80 Static LS
Cluay goc 45 b&n phai tir phi;
Right side 45 Static LS z Thi2n nhan tin cho Lwong chira 1/3 scene bén tra
nhdin dt vio
y i tir phis treoe
Left side 45 Static LS Lwrong dang nhan tin cho Thién ¥a 173 suens dé edit tin

Cuay goc 45 ben phai i
Right side 45 z Thi2n nhan tin che Lwong chika 172 scene bén tra
nhan dt vaoc
Canh toan can phong cia Thign,
- . N I Ly - 1 1
Tilt downwards 45 Static E chao thay |2 Thien khang phsi |3
= K. .4
ngwdi ndi ieng
Todn canh phong Giang
Giang dang livestream

-

Giang tra |51 comment

W

Tilt dewmwiards 45° Zoom in Showty
Left side 45 Static
=ye Level Static

Left side 45 Zoormn out showtly

[T T}
1 1

[T R = v ]

GGG G

A oA e oA
L]

Giang Jang livestream
Cuay goc 45 ben phai i
Right side 45 Static z Thi2n nhan tin che Lwong chira 1/3 scene bén tra
nhan dt vac
) Quay géc £3' bEn phai tir
Right side 45 Static LS, VO z Mz Thign goi wi phang chira 1/3 scene bén trd
nhan dt vao
Low Angle Static LS Thién gom quan 3o trén girdng
Low Angle Static LS Thign gorm by mi trén ban
Mid Angle Static LS Thign bé quan do vae bl
Mid Angle Static LS Thién bd rac
Thign nhdn tin cho Lrong r
ki phong

Sye Lavel Static LS

Cluay goc £5' bEn phai i
chira 1/3 scene bén tra
nhén dt vic

Cuay goc 45 ben phai i
Right side 45 Zoom in slowdy z Thi2n nhan tin cho Lwon chira 1/3 scene bén tra
nhdin dt vio

LS . Thién dang x=m Bvesiream cla
= Giang

Right side, behind 45 Static

Left side 80 Static = Thign dirng diy khai gh
=ye Level Fan to Character i Giang di vao sanh chung
Eye Lavel Pan to Face h (5iang lvestraam
, . . Thign dirng trwede thang may thi | Giang dng bén phai, Thién ding
Mid Angle Static =rEe b gEengEENETE =
- Giang buoc vao ben trai

Mid Angle, 45" to the left Static =nd Giang va Thién bkam thang may
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The primary objective of the event is to not only capture
the audience’s attention and engage them with the
featured film but also to convey a crucial message

regarding the profound impact of the Internet on critical
thinking. By showcasing the thought-provoking short film,
"BEHIND THE STREAM,” the event aims to create a
platform for meaningful discussions and reflections on
the subject matter.




> BEWIRD «

THESTREAW

The primary goal of the event is to create a powerful and
impactful communication effect for the short film. By carefully
planning and executing various elements of the event, the

organizers aim to maximize the film’s reach, resonance, and
influence among the audience.

The objective for the launch event is to attract and engage a
total of 200 attendees. We have set a target of reaching this

specific number of people to ensure a robust turnout and
maximize the event's impact.




PG and PB welcome the invited
guestsArrange and organize pre-event

| 8:00 -8:30 Guest Reception . . -
interviewsProgram receptionists record guest

information at the reception desk

MC introduces the short film to capture the
08:35-08:55 Opening audience’s attention.Screening the
trailerinteract with actors

- 09:00-09:20 Screening short film | Screen the short film "BEHIND THE STREAM”
- 09:20-09:30 Check-out Use QR codes to collect audience reviews

Maintain short film

09:30-12:00 ) Screen the short film "BEHIND THE STREAM”
screenings

Maintain short fil
8 13:30 - 16:00 alnta.m DIt Screen the short film "BEHIND THE STREAM”
screenings

EVENT
AGENDA



ISSUE ISSUE ASSIGNED
. PRIORITY | O bTION CATEGORY | _ COMMENTS
AR Lién lac véi MC, Talent va doi thoi
1 Medium MC, Talent dén tré Personnel Ngoc Trinh |.en af v AI .a v » e
gian bat dau khai mac xuéng
Kiém tra va thay thé nhiing thiét bi
2 Medium Mic, loa khong hoat dong | Technological Puc Luong kll1éc Y Y 2ttt
Lién lac véi CTV va chia nhau nhiing
3 Low CIV dén tré Personnel Ngoc Trinh cong viec dé dam bao khong sét cac
khau chuan bi
Thuyét phuc MC va dong thoi can
4 High MC khéng chiu rehearsal | Personnel Quoc Khanh nhac thoi gian phu hop dé rehearsal
gap
Lién lac véi nhan su va chia nhau
5 Medium Nhan su tgi tré Personnel Quoc Hung nhitng cong viéc dé dam bao khong
sot cac khau chuan bi
6 Medium Thoi tiét xau Natural Eclipse Team Trang b‘!.du e daf 1¢icho ilacng.
va nguoi tham du
: L.A I s ® n h, o o R 2 h ’
7 High Mat dién Natural Eclipse Team iEn fac vol DC gl diatiem 10 cate

dé dua ra giai phap khac phuc hop ly




PROJECT

ESTIMATED BUDGET

APPROXIMATE

ACTUAL COST

APPROXIMATE
NO. DETAIL (VND)
1 Production 19.677.000 VND
2 Event 3.014.000 VND

Administrative

NO. DETAIL (VND)

1 Production 22.583.500 VND

2 Event 3.023.000 VND
Administrative

3 Cost (+5%) 1.280.325 VND
Preliminary Cost

4 (+3%) 768.195 VND

5 TOTAL 27.655.020 VND

3 Cost (+5%) 1.134.550 VND
Preliminary Cost

4 (+3%) 680.730 VND

5 TOTAL 24.506.280 VND




e Achieve an average reach

of 10,000 on all social * A minimum of 200

media platforms participants for the

combined. movie premiere event.
e Achieved 3000 ¢ Reach 3000 minimum

e Achieve at least 80%
positive reviews in the

on Facebook premiere film event

interactions (likes, shares, views on Youtube and
comments,...) during the
campaign period.

¢ Achieved a combined
number of 1000 followers
on Youtube and on
Facebook, Insta, Tiktok,.....

survey.

AL
MEDI

ORT




Expected

EVALUATION

Actual

200

Expected

164

Actual

80%

91.5%




PHIM NGAN

BEHIND THE STREAI

>

/;; — —

“MAY CHi THAT SU TU DO KHI MAY O DUOI bAY.”

—\\

REPORT &

EVALUATION

T
¥— — — Number of
\ — / Number of Number of .
Lik t Reactions, Reach per post

. BUOCSAN XUAT BOI ECLIPSE TEAM g i ekl bt Comments & Shares

THESIREAN

-y Phim ngan: Behind The Stream
s K, 1,4K lugt thich « 1,5K ngudi theo doi O Xemngay e Dathich @ Nhantin
Gidi thieéu Lugt nhac Banh gia Ngudi theo doi Anh Xem thém =

S6 ngudi tiép can Lugt truy cap Luct thich va theo doi mai

Lugt truy cép trén Facebook (i)

7.563 1 100

2,0K

S& ngudi ti€p can trén Facebook ()

7.888 1

2,0K

Lugt thich mdi trén Trang Facebook (i)

1.507 + 100

28 Thaﬁg 9 28 Thaﬂg 9

7 Théng 11

7 Thang 11 28 Thang 9 7 Thang 11



o phimngan_behindthestream Following v/ EVA LUA I I o N
PHIM NGAN

BEHINI], ; 35 posts 233 followers 232 following

P : Number of Reactions,
THE SL!%AM Phim ngén: Behind The Stream Number of Likes Reach per post

Comments & Shares
L Film Producer
M Chdng minh la Eclipse

Followed by yengnef, hmmiee, _tthao.dng + 12 more

141 141 1156

S6 ngudi tiép can trén Instagram () Lugt truy cap trang ca nhan Instagram (i) Ngudi theo d&i méi trén Instagram (1)

2958  100% 286 + 100% 237 _

10 200
150

100

28 Thang 9 7 Thang 11 - 28 Thang 9 7 Thang 11 ) 29 Théng 9 24 Théng 11




eclipse.productionteam

Eclipse Production

(4, Edit profile

86 Following 66 Followers

Hi, chung minh |a Eclipse

Video views Reached audience

3,861 3,021

+39K (>999.99%) + +3K (>999.99%) ¢

Video views

254 Likes

Profile views

81

+81 (>99999%) 4

Engagement

254

+254 (>999.99%) 4

7

+7 (>999.99%) +

REPORT &
EVALUATION

Number of Number of
Likes comments

Comments

21

+21 (>999.99%) t

Number of
Reactions,
Comments & Shares

Followers

New followers

66 72

+66 (>999.99%) + +72 (>999.99%) ¢

Net growth

Reach per post

Lost followers

6

+6 (>999.99%) 4+




C ECLIPSE
TEAM

THANK YOU FOR
LISTENING!

Facebook : Phim ngan: Behind The Stream
Instagram : @phimngan_behindthestream
Youtube : Phim ngan: Behind The Stream

TikTok ; @eclipse.productionteam



