
IMPACT OF INTERNET USAGE ON CRITICAL THINKING
OF YOUNG ADULTS
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INTRODUCTION
The Internet's harmful effects are widely known, affecting individuals in various ways.

It has the potential to significantly influence people's perspectives, opinions, and overall critical thinking.

Developing critical thinking skills is essential to making informed decisions about what to believe and how to

act based on the information found on the Internet.



Can provide opportunities for critical

thinking, it can also create challenges.

Have the potential to create echo

chambers. These chambers only expose

users to information that supports their

existing beliefs and biases.

Can sometimes spread misinformation

and propaganda, which can harm a

person's ability to think critically and

may encourage them to believe in false

ideas and conspiracy theories.
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INSIGHTS.
The findings from the survey indicate that a significant

portion, specifically 83.6% of the respondents, fall within the

age range of 18 to 24. Additionally, 88.5% of the

respondents currently reside in Ho Chi Minh City, and a

substantial majority (91.6%) are university students. 

The majority of respondents indicated that they primarily use the

Internet for entertainment purposes, such as watching videos,

streaming content, and playing video games, with 87.8% of

participants endorsing this behavior. Moreover, a significant

proportion (82.4%) reported accessing social media platforms.
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Media habits: using social media 

Preferred communication

channels: videos

Technology usage: using mostly

smartphones and computers

Personality: dynamic, creative

Interests: likes using social media,

likes watching short films 

Attitude: socially conscious,

digitally engaged

Age: 18 - 24

Gender: Male & Female

Education level: University students

Geographic: Urban

TARGET AUDIENCE
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PLANNING

OVERVIEW

According to survey research results of more than 200 people aged 18-24, they

tend to regularly use mobile phones to access the Internet for purposes such as

studying or entertainment.

Besides, They like to receive messages in the form of short videos.

Survey research results are the foundation, for setting goals, objectives and

building plans for the entire communication campaign project.
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2
Aim to supply the necessary knowledge about

how dubious information sources, rumors and

scandals are created and serve what purpose. 

3
Provide the audience with a sufficient amount of

knowledge so that the audience can be more

alert and resilient against rumors from

misinformation and bias. 

1

I N  T H I S  P R O J E C T

In this project, the primary goal that we want to

focus on is to raise awareness among young

generations in Ho Chi Minh city about the problem

of misinformation on social media platforms. 



SMART
Online Social Campaign

Specific

10000 reach, 800
interactions and 600
combined followers
on our official social
media channels are
our determined
numbers.

Measurable

Measurement Tools
such as Meta
Business and
Instagram Insider will
be used to evaluate
the performance.

Attainable

Based on existing
human resources
and regular posting
time, the above goal
is feasible.

Relevant

Having more
interactions on social
media pages
involves conveying a
broader message to
the audience.

Time-bound

We set this goal
within 75 days to
ensure a specific
time frame when
implementing the
goal.
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SMART
Premiere Event

Specific
Our goal is 200

participants for the

movie premiere

event.

Measurable
Google Forms will be

used to measure the

number of participants

for the movie premiere

event. As for the online

premiere on our social

media channels.

Attainable
Based on media

posts for the event on

official social media

pages and carefully

prepared plans, the

above goal is

possible.

Relevant

Having 200 event

participants or more

has an impact on

our project in

spreading its main

message.

Time-bound
The event will be

carried out in 2

specific days:

October 27 and

November 1.
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SMART
Short Film

Specific
1500 views on

Youtube and

Facebook.

Measurable
Youtube Studio will

provide the necessary

statistics for

measurement.

Attainable
Based on the media

communication on

official social media

pages and the

positive reviews from

the premiere.

Relevant
The short film

achieving high views

also means that the

communication results

are positive and the

message is also

relayed to the majority

of short film viewers.

Time-bound
This goal will take

up to 4 weeks to

achieve.
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CATEGORY EVALUATION DATA COLLECTION

Campaign effectiveness Google form, interview

To measure the results achieved against the costs spent on a

campaign, it is important to evaluate the campaign's effectiveness in

terms of audience evaluation, changes in awareness, attitude, and

behavior.

Event effectiveness
Statistics, google form,
interview

The number of people attending the event.Once we have measured

the number of people attending the event, we can evaluate their

experience and assess changes in awareness, attitude, and behavior

Effectiveness of
communication on
Facebook fanpage

Meta Business Suite Facebook reach, page likes, page followers, post engagement.

Effectiveness of
communication on
YouTube channel

YouTube Analytics YouTube subscribers, video views, video likes, comments.

Effectiveness of
communication on
Instagram fanpage

Instagram Insights Instagram reach, page likes, page followers, post engagement.



Phase 1
Awareness

Phase 2
Interest & Desire

Phase 3
Action

Time 12/09 - 03/10/2023 04/10 - 04/11/2023 05/11 - 05/12/2023

Big Idea “Think Effectively”

Key Message “Chọn lọc sáng suốt, trau chuốt thông tin”

Key Hook
Providing information

surrounding critical

thinking.

Media for short film premiere event,

posts about critical thinking.

Recap event, short videos and images

about behind the scenes. Empower critical

thinking skills by post.

Media
Platform Facebook, Instagram

KPI
Gain 2000 reach and 250

engagements on social

media.

Gain 5000 reach and 350

engagements on social media.

Gain 3000 reach and 150 engagements

on social media

Online
Activities

Facebook and Instagram

posts.

Facebook and Instagram posts,

trailer, poster, premiere film.

Facebook and Instagram posts.Tik Tok

videos.

Offline
Activities Premiere event.
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CONTENT PILLAR

Phase 1 Phase 2 Phase 3

Purpose

Providing an introduction to the

project and the team. Enhancing

understanding of critical thinking

definition, and its application.

To introduce and highlight the offline and online premiere

event, actors involved in the film, while fostering audience

engagement. Our purpose is to generate anticipation and

enthusiasm among viewers, ultimately leading to their

engagement and interest in the film's message and quality.

Promote the recognition of the importance of applying

critical thinking on the Internet, individuals to take

control of themselves amidst misinformation.

Simultaneously, continue updating information and

images related to the short film to maintain engagement.

Description

Delve into the realm of critical

thinking by presenting its

definition and fundamental

aspects, while shedding light on

its manifestation on the internet.

Emphasize more on the information related to the film and

promote the offline and online screening event. Additionally,

continue to update on the information regarding the topic of

critical thinking to supplement the campaign.

Articles to consistently remind people to improve and

always remember the importance of applying critical

thinking on the Internet. Additionally, articles mentioning

the short film "Behind the Stream" complement the

campaign.

Direction

- Use definitions and educational

information, data, and evidence of

critical thinking.- Furthermore,

elucidate situations where critical

thinking can be identified, thereby

enhancing understanding of its

application.

- Use representative images such as film posters (Poster #1,

Poster #2) and the official trailer of the short film.- Posts

introducing actors appearing in the film.- Behind the scenes

images from filming days.- Posts on the topic of critical

thinking, such as developing critical thinking skills for

problem solving.- Posts promoting premiere events, organizing

Minigames to increase interaction and attract more audiences.

- Make short videos and images capturing behind-the-

scenes moments.- Staying closely aligned with the theme

of critical thinking, delving deeper into its development

and exploring ways to avoid being swayed by public

opinion. Providing prominent examples in relevant

scenarios.

Headline

"What is critical thinking?", "How

does critical thinking appear on

the Internet?", "The role of critical

thinking in the digital age",...

"#1 Poster of Behind The Stream", "Behind The Stream Official

Trailer”, "The release date is almost here",  "Minigame: Guess

the Actor from Eclipse",...

"Navigating the Information jungle", "mastering the mind:

cultivating critical thinking",...

Creative
Type Single Image, Carousel Image Single Image, Carousel Image, Video Single Image, Carousel Image, Video, Short Video



STORYLINE
DEVELOPMENT



CHARACTER
PROFILE



PRODUCTION
TIMELINE



COSTUME
DESIGN



LOCATION FILE



CHECKLIST



CASTING FILE



CONTRACTS



CALLSHEET



SHOT LIST



Project 

Title  Here

The primary objective of the event is to not only capture

the audience's attention and engage them with the

featured film but also to convey a crucial message

regarding the profound impact of the Internet on critical

thinking. By showcasing the thought-provoking short film,

"BEHIND THE STREAM," the event aims to create a

platform for meaningful discussions and reflections on

the subject matter.

OVERVIEW
EVENT



GOAL

OBJECTIVES

The primary goal of the event is to create a powerful and

impactful communication effect for the short film. By carefully

planning and executing various elements of the event, the

organizers aim to maximize the film's reach, resonance, and

influence among the audience.

The objective for the launch event is to attract and engage a

total of 200 attendees. We have set a target of reaching this

specific number of people to ensure a robust turnout and

maximize the event's impact.
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N0 Time Content Details

1 8:00 -8:30 Guest Reception

PG and PB welcome the invited

guestsArrange and organize pre-event

interviewsProgram receptionists record guest

information at the reception desk

3 08:35-08:55 Opening

MC introduces the short film to capture the

audience's attention.Screening the

trailerInteract with actors

4 09:00-09:20 Screening short film Screen the short film "BEHIND THE STREAM"

5 09:20-09:30 Check-out Use QR codes to collect audience reviews

6 09:30-12:00
Maintain short film

screenings
Screen the short film "BEHIND THE STREAM"

7 12:00-13:30 Break

8 13:30 - 16:00
Maintain short film

screenings
Screen the short film "BEHIND THE STREAM" E
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ISSUE
NO.

PRIORITY
ISSUE
DESCRIPTION

CATEGORY
ASSIGNED
TO

COMMENTS

1 Medium MC, Talent đến trễ Personnel Ngọc Trinh
Liên lạc với MC, Talent và dời thời

gian bắt đầu khai mạc xuống

2 Medium Mic, loa không hoạt động Technological Đức Lương
Kiểm tra và thay thế những thiết bị

khác

3 Low CTV đến trễ Personnel Ngọc Trinh

Liên lạc với CTV và chia nhau những

công việc để đảm bảo không sót các

khâu chuẩn bị

4 High MC không chịu rehearsal Personnel Quốc Khánh

Thuyết phục MC và đồng thời cân

nhắc thời gian phù hợp để rehearsal

gấp

5 Medium Nhân sự tới trễ Personnel Quốc Hưng

Liên lạc với nhân sự và chia nhau

những công việc để đảm bảo không

sót các khâu chuẩn bị

6 Medium Thời tiết xấu Natural Eclipse Team
Trang bị dù để dẫn lối cho khách mời

và người tham dự

7 High Mất điện Natural Eclipse Team
Liên lạc với bên phía địa điểm tổ chức

để đưa ra giải pháp khắc phục hợp lýE
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ESTIMATED BUDGET

NO. DETAIL
APPROXIMATE
(VND)

1 Production 22.583.500 VND

2 Event 3.023.000 VND

3
Administrative

Cost (+5%)
1.280.325 VND

4
Preliminary Cost

(+3%)
768.195 VND

5 TOTAL 27.655.020 VND

ACTUAL COST

NO. DETAIL
APPROXIMATE
(VND)

1 Production 19.677.000 VND

2 Event 3.014.000 VND

3
Administrative

Cost (+5%)
1.134.550 VND

4
Preliminary Cost

(+3%)
680.730 VND

5 TOTAL 24.506.280 VND

PROJECT
SỰ CÂN BẰNGBUDGET
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MEDIA FILM EVENT
SOCIAL SHORT PREMIRE

Achieve an average reach

of 10,000 on all social

media platforms

combined.

Achieved 3000

interactions (likes, shares,

comments,...) during the

campaign period.

Achieved a combined

number of 1000 followers

on Youtube and on

Facebook, Insta, Tiktok,....

Reach 3000 minimum

views on Youtube and

on Facebook

A minimum of 200

participants for the

movie premiere event.

Achieve at least 80%

positive reviews in the

premiere film event

survey.
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EVALUATION

Number of participants

Expected Actual

200 164

Percentage of positive review

Expected Actual

80% 91.5%

Report &
Evaluation
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Report &
Evaluation
Number of
Likes

Number of
comments

Number of
Reactions,
Comments & Shares

Reach per post

1124 421 2657 16910
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Number of Likes
Number of Reactions,
Comments & Shares Reach per post

141 141 1156

Report &
Evaluation

E
C

TEAM

 - 
E

C
L

I



Number of
Likes

Number of
comments

Number of
Reactions,
Comments & Shares

Reach per post

253 13 270 3237

Report &
Evaluation
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THANK YOU FOR
LISTENING!

Facebook
Instagram
Youtube
TikTok

Phim ngắn: Behind The Stream
@phimngan_behindthestream
Phim ngắn: Behind The Stream
@eclipse.productionteam
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