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I. INTRODUCTION
1. Background
The Internet's harmful effects are widely known, affecting individuals in various ways,
including internet safety concerns, fostering insecurities, and causing significant distractions.
However, the detrimental aspects of social media extend beyond these surface-level issues. It
has the potential to significantly influence people's perspectives, opinions, and overall critical
thinking. Distinguishing between reliable and unreliable sources and critically evaluating
claims and arguments can be a difficult task. Developing critical thinking skills is essential to
making informed decisions about what to believe and how to act based on the information
found on the Internet. This project aims to expose this newly arising problem and bring

awareness about critical thinking in the context of the Internet.

2. Problem Identification
While social media can provide opportunities for promoting critical thinking (Sherman,
2013), it can also create challenges for individuals seeking to evaluate the reliability and
credibility of information. Social media platforms have the potential to create echo chambers.
These chambers only expose users to information that supports their existing beliefs and
biases. As a result, critical thinking can be limited, and confirmation bias can be promoted
(Boyd, 2014). Social media can also spread misinformation and propaganda, which can harm
a person's ability to think critically and may encourage them to believe in false ideas and
conspiracy theories (O'Connor et al. Weatherall, 2019). Due to these aforementioned
problems, it can be summarized that social media can have a negative impact on a person’s
critical thinking, by having various sources of information that can be difficult to distinguish

between objectivity and subjectivity, and the potential to promote confirmation bias.

3. The Potential Of The Project
Our project aims to bring awareness to young generations about the negative impact of the
Internet on critical thinking, and from that promote more objective information consumption
among young generations. Potential objectives of this project includes:

- Education and awareness: through this movie, it is our hope that young generations
can be educated about the potential impact of the Internet, such as misinformation,
echo chambers and filter bubbles. By illustrating potential consequences of
over-reliance on the Internet, we hope to help viewers understand the importance of

critical thinking.



- Empowering critical thinking: our project can empower young people to think
critically and develop their analytical skills. By highlighting the need to question
information, fact-check, and consider multiple perspectives, viewers can hopefully be
able to foster a more discerning approach to online content consumption.

- Behavioral change: Our movie has the potential to inspire behavior change,
encouraging young people to adopt healthier habits when engaging with online
content. This may include fact-checking, seeking diverse perspectives, and engaging

in appropriate online discussions.

4. The Structure Of The Project
To effectively implement this campaign, we will need to research the target audience by using
surveys in order to determine the correct problem, as well as the appropriate approach to
planning the campaign. The structure of the project will include research, communication
plan, production plan, content on social media platforms, short film as a main medium to
express the message of the project to the target audience, and a premiere event where direct
interaction with the audience will help with the promotion of the short film and the campaign.
All the aforementioned activities will be evaluated to measure their effectiveness and impact

to the project.

II. TOPIC RESEARCH

1. Term Definition: Critical thinking, the Internet, and Social media
Critical thinking refers to the ability to objectively analyze and evaluate information,
arguments, and situations in a logical and systematic manner. It involves actively and
skillfully conceptualizing, applying, analyzing, synthesizing, and evaluating information
gathered from various sources to form well-reasoned judgments and make informed

decisions.

According to the Paul-Elder framework of critical thinking (Paul and Elder, 2001), it includes
three main elements:
- Analysis of thinking involves examining the components or structures of thinking
(referred to as "the Elements of Thought").
- Assessing the quality of thinking (referred to as "the Universal Intellectual

Standards").



- Enhancing thinking skills by applying acquired knowledge (referred to as "the

Intellectual Traits").

The internet can be defined as a global network of interconnected computer networks that
allows for the transmission and exchange of information between devices across the world. It
1s a decentralized network infrastructure that enables various forms of communication, such

as email, instant messaging, file sharing, and web browsing.

Social media refers to online platforms and websites that enable users to create, share, and
interact with content in a social and interactive manner. It allows individuals, organizations,
and businesses to connect and communicate with others, share information, and engage in
various forms of digital social interaction. Social media has transformed the way people

communicate, share information, express opinions, and engage with others on a global scale.

2. The Linked Relationship
The relationship between critical thinking and social media is a complex one. On the one
hand, social media platforms can provide opportunities for critical thinking by exposing users
to a wide range of information, perspectives, and viewpoints (Boyd, 2014). Users can engage
in critical analysis and evaluation of the content they encounter, considering the credibility,
reliability, and biases of sources (Brossard & Scheufele, 2013). They can also critically assess

the validity of arguments and claims made on social media.

On the other hand, social media can also present challenges to critical thinking. The
fast-paced and often fragmented nature of social media can promote superficial thinking and
the spread of misinformation (O'Connor et al. Weatherall, 2019). The abundance of content,
including clickbait headlines and viral trends, can distract users from engaging in deep
analysis and reflection. Additionally, social media algorithms and echo chambers can
reinforce existing beliefs and limit exposure to diverse perspectives, potentially hindering

critical thinking and promoting confirmation bias (Boyd, 2014).

3. Target Audience
Various social media analytics tools have indicated that young people in Vietnam between the
age of 18 - 24 are a large and influential group in terms of internet and social media usage

(Kemp, 2023). With 50.6% of social media users are female, while 49.4% are male, this



group makes up the majority of social media users, as well as Internet users in Vietnam
(Kemp, 2023). In light of this, the communication campaign will have the target audience of

young people aged 18 -24, especially urban university students in Ho Chi Minh city.

3.1. Insight
Before commencing this project, a survey was conducted to examine the characteristics of the
target audience. The survey obtained a sample size of 262 responses, which is considered
sufficient for analyzing and identifying the target audience. The findings from the survey
indicate that a significant portion, specifically 83.6% of the respondents, fall within the age
range of 18 to 24. Additionally, 88.5% of the respondents currently reside in Ho Chi Minh
City, and a substantial majority (91.6%) are university students. The survey data also reveals
that the Internet has become an integral part of their daily lives, as indicated by 60.6% of
respondents who strongly agreed or agreed with this statement. Furthermore, 56.5% of
respondents expressed feeling disconnected when they are not using the Internet.
Additionally, a notable finding is that 74.4% of respondents lack confidence in their ability to

think with high precision, rating themselves with a score of 3 or below on a scale.

3.2. Media Habits

In addition to the aforementioned findings, the survey results also shed light on the media
habits of the target audience. The majority of respondents indicated that they primarily use
the Internet for entertainment purposes, such as watching videos, streaming content, and
playing video games, with 87.8% of participants endorsing this behavior. Moreover, a
significant proportion (82.4%) reported accessing social media platforms.

Furthermore, the survey revealed that the target audience exhibits a strong interest in projects
that address themes relevant to young people and the Internet, with 89.3% expressing this
inclination. Among the preferred formats for receiving such messages, short films and videos

were indicated by 46.6% of respondents, while media campaigns were favored by 43.1%.

Taking into account the comprehensive analysis of the survey responses, the identified target

audience for the project is as follows:
Demographics:

- Age:18-24
- Qender: Male & Female



- Education level: University students
- Income: 1 - 5 million

- Geographic: Urban
Psychographics:

- Personality: dynamic, creative, curious
- Interests: likes using social media, likes watching short films

- Attitude: socially conscious, digitally engaged
Behavioral:

- Media habits: using social media

- Preferred communication channels: movies

- Technology usage: using mostly smartphones and computers

III. PLANNING

1. Overview

- Based on the results we have compiled, the project plan will target audiences aged
18-24 living in Ho Chi Minh City about the negative impacts of the Internet on
critical thinking.

- According to survey research results of more than 200 people aged 18-24, they tend to
regularly use mobile phones to access the Internet for purposes such as studying or
entertainment. Besides, they like to receive messages in the form of short videos.

- Survey research results are the foundation for setting goals, objectives and building
plans for the entire communication campaign project.

2. Goal

- In this project, the primary goal that we want to focus on is to raise awareness among
young generations in Ho Chi Minh city about the problem of misinformation on social
media platforms. Not only that, we aim to supply the necessary knowledge about how
dubious information sources, rumors and scandals are created and serve what purpose.
Thus, provide the audience with a sufficient amount of knowledge so that the
audience can be more alert and resilient against rumors from misinformation and bias.

3. Objective

3.1. SMART Framework
Table 1: SMART framework

Online Social Campaign Premiere Event Short Film




Specific 10000 reach, 800 Our goal is 200 participants for | 3000 views on Youtube
interactions and 1000 the movie premiere event. and Facebook.
combined followers on our
official social media
channels are our
determined numbers.

Measurable | Measurement Tools such | Google Forms will be used to | Youtube Studio will
as Meta Business and | measure the number of | provide the necessary
Instagram Insider will be | participants for the movie | statistics for
used to evaluate the | premiere event. As for the | measurement.
performance. online premiere on our social

media channels, the number of
concurrent viewers, and the
total views will also be
measured.

Achievable | Based on existing human | Based on media posts for the [ Based on the media
resources and regular | event on official social media | communication on
posting time, the above | pages and carefully prepared | official social media
goal is feasible. plans, the above goal is | pages and the positive

possible. reviews from the
premiere.

Relevant Having more interactions | Having 200 event participants | The short film achieving

on social media pages
involves conveying a
broader message to the

audience.

or more has an impact on our
project in spreading its main
message.

high views also means
that the communication
results are positive and
the message is also
relayed to the majority of
short film viewers.

Time-bound

We set this goal within 75
days to ensure a specific
when

time frame

implementing the goal.

The event will be carried out in
2 specific days: October 27 and
November 1.

This goal will take up to
4 weeks to achieve.

3.2. KPIs

o Social media KPI:

Achieve an average reach of 10,000 on all social media platforms combined.

Achieve 3000 interactions (likes, shares, comments,...) during the campaign period.




Achieved a combined number of 1000 followers on Youtube and on Facebook, Insta,
Tiktok,....

e Short film KPI:

Reach 3000 minimum views on Youtube and on Facebook, Insta, Tiktok.

o [Lvent KPI:

A minimum of 200 participants for the movie premiere event.

4. Strategies
This strategy will use social media platforms as a fulcrum to effectively reach and attract
young people (target audience) to the issue of critical thinking when using the Internet.
The project is stated from September 12th 2023 to December 5th 2023. The project will run

within 83 days.
Table 2: Strategies

- Attract the attention from - Make effective communication for
audiences. the film by premiere event.

- Bring knowledge about the
negative impact on critical
thinking when using the Internet.

- Communicating for the film and

premiere event.

Evaluation & Measurement
Table 3: Evaluation and Measurable

Campaign effectiveness Google form, interview To measure the results achieved against
the costs spent on a campaign, it is

important to evaluate the campaign's
effectiveness in terms of audience
evaluation, changes in awareness,

attitude, and behavior.




Event effectiveness

Statistics, google form,

interview

The number of people attending the

event.

Once we have measured the number of
people attending the event, we can
evaluate their experience and assess
changes in awareness, attitude, and

behavior

Effectiveness of communication on

Facebook fanpage

Meta Business Suite

Facebook reach, page likes, page

followers, post engagement.

Effectiveness of communication on

YouTube channel

YouTube Analytics

YouTube subscribers, video views,

video likes, comments.

Effectiveness of communication on

Instagram fanpage

Instagram Insights

Instagram reach, page likes, page

followers, post engagement.

5. Tactics
5.1. Campaign Identity
5.1.1. Name

5.1.2. Big Idea

“Behind The Stream”

“Think Effectively”

The reason for choosing this name is as follow:

- Relevance to personal and professional growth: Young, active people are often

engaged in personal and professional development. The concept of “Think

Effectively” aligns with the aspirations to excel, make thoughtful decisions, and

improve an individual’s problem solving abilities.

- Empowerment and self-improvement: The big idea empowers young individuals by

highlighting the importance of critical thinking and effective decision making. It

encourages them to take control of their lives, make informed choices, and

continuously improve their cognitive abilities.

- Appeal to intellectual curiosity: Many young, active people have a thirst for

knowledge and a desire to expand their intellectual horizons. “Think Effectively”




resonates with their curiosity and encourages them to explore diverse perspectives,
challenge assumptions, and engage in intellectual growth.

- Addressing challenges in the digital age: Considering the insights from the target
audience regarding their heavy Internet usage, “Think Effectively” becomes
particularly relevant. It prompts young individuals to be discerning consumers of
information, think critically about online content, and navigate the digital world
effectively.

- Alignment with active lifestyle: The big idea can be integrated into various aspects of
an active lifestyle. It encourages individuals to think critically about their choices, set
goals, and find effective solutions to challenges one would encounter in their personal

and professional pursuits.

5.1.3. Key Message
“Chogn lgc sang sudt, trau chudt thong tin”
This key message highlights the significance of critical thinking when it comes to selecting
and utilizing information. particularly on the Internet. The detailed analysis of this key
message includes:

- “Chon loc thong tin”: This aspect emphasizes the need to evaluate and choose
reliable sources of information. In the digital age, where information is abundant and
often inaccurate, the process of selecting information becomes increasingly vital. It
involves employing discernment and critical analysis to identify trustworthy and
accurate sources amidst the vast pool of information available.

- “Sang suot”: This facet underscores the importance of discernment in processing
information. Discernment refers to the ability to assess and evaluate a situation or
problem in an objective and accurate manner. When selecting information,
discernment helps us differentiate between what is true and false, enabling us to avoid
falling into the trap of misinformation or misleading content.

- “Trau chudt théng tin”: This aspect pertains to the meticulous verification and
scrutiny of information. Refining information involves conducting thorough checks
on its authenticity, origin, and reliability before using or sharing it. By engaging in
information refinement, we can ensure that the knowledge and understanding of
information are based on factual sources, while also preventing the dissemination of

misinformation.



The key message emphasizes the necessity of employing wise information selection and
diligent information searching. This approach ensures that we acquire and utilize knowledge
in a proper and informed manner. Through the application of Critical Thinking, we can

ascertain the accuracy and reliability of the information we encounter and share.

The choice to communicate this key message through a media campaign and a short film has
been carefully considered.

- Short film: By opting for creating suspenseful and gripping situations in the short
film, these intense scenarios will enhance the film’s appeal. The main character would
confront deception and become a victim of misinformation. This will effectively
underscore the significance of selecting information sources wisely.

- Media campaign: Utilize social platforms, viral videos, or special events to generate
awareness about the key message. Employ hashtags and a concise message to
encourage users to share and engage in discussions. This will help in spreading the

message effectively and reaching a wider audience.

5.2. Social Campaign

Table 4: Social media campaign

SOCIAL MEDIA CAMPAIGN
Phase 1 Phase 2 Phase 3
Content Angle Branding
Education
Engagement
Creative Type [ Single Image, Carousel Single Image, Carousel Image, | Single Image, Carousel Image,
Image Video Video, Short Video
Placement Facebook: Phim ngén: Facebook: Phim ngin: Behind Facebook: Phim ngin: Behind
Behind The Stream The Stream The Stream
Instagram: Instagram: Instagram:
phimngan behindthestream | phimngan behindthestream phimngan_ behindthestream
Tiktok:
phimngan_behindthestream
Duration 12/09/2023 - 03/10/2023 04/10/2023 - 04/11/2023 05/11/2023 - 05/12/2023




5.3. Event
The primary objective of the event is to not only capture the audience's attention and engage
them with the featured film but also to convey a crucial message regarding the profound
impact of the Internet on critical thinking. By showcasing the thought-provoking short film,
"BEHIND THE STREAM," the event aims to create a platform for meaningful discussions

and reflections on the subject matter.

Goal:
The primary goal of the event is to create a powerful and impactful communication effect for
the short film. By carefully planning and executing various elements of the event, the

organizers aim to maximize the film's reach, resonance, and influence among the audience.

Objectives:
The objective for the launch event is to attract and engage a total of 200 attendees. We have
set a target of reaching this specific number of people to ensure a robust turnout and

maximize the event's impact.

IV. ESTIMATED BUDGET
Table 5: Estimated Budget

ESTIMATED BUDGET
NO. DETAIL APPROXIMATE (VND)
1 Production 22.583.500 VND
2 Event 3.023.000 VND
3 Administrative Cost (+5%) 1.280.325 VND
4 Preliminary Cost (+3%) 768.195 VND
5 TOTAL 27.655.020 VND




V. MEASURE AND EVALUATION

1. Campaign Reach
As of 5/12/2023, the campaign reached a total of 17000 individuals on social media,
generating 3300 engagements across various media channels. The media channels and tactics
employed in the campaign included our official Youtube, Facebook, Instagram, and Tik Tok
channel.

2. Social Media Engagement
The social media platforms used in the campaign, including Facebook, Instagram, Youtube,
and Tik Tok, generated a total of 1500 followers/subscribers and 3300 engagements (likes,

comments, shares, mentions).

2.1. Facebook
Table 6: Facebook Data

Facebook Overview (Sep 5, 2023 - Dec 5, 2023)

NO. Date Creative | Number of Number of | Number of Reach per | Interactions
Type Likes comments | Reactions, post per impression
Comments
& Shares
1 02 Dec 2023 Picture 231 6 246 206 116.59%
2 01 Nov 2023 Video 107 113 367 958 32.62%
3 18 Nov 2023 Picture 79 4 103 156 54.5%
4 20 Nov 2023 Picture 64 4 78 84 73.58%
5 18 Nov 2023 Picture 60 6 88 107 68.75%
6 29 Nov 2023 Picture 52 5 64 171 34.04%
7 04 Dec 2023 Picture 51 7 71 377 18.73%
8 26 Nov 2023 Video 51 5 67 230 26.91%
9 20 Nov 2023 Picture 50 1 66 79 69.47%




10 28 Nov 2023 Picture 48 4 57 166 31.15%
11 26 Oct 2023 Picture 20 32 124 1330 6.78%
12 18 Sep 2023 Picture 17 5 41 656 4.43%
13 15 Sep 2023 Picture 15 9 45 170 15.15%
14 09 Oct 2023 Picture 15 15 63 775 6.15%
15 17 Nov 2023 Picture 14 11 54 163 29.03%
16 31 Oct 2023 Picture 13 6 45 397 8.62%
17 04 Oct 2023 Picture 13 18 147 1347 9.16%
18 17 Oct 2023 Picture 12 9 57 2591 1.79%
19 25 Oct 2023 Picture 12 15 55 565 8.09%
20 13 Nov 2023 Picture 12 2 29 104 20.86%
21 11 Nov 2023 Picture 11 4 33 91 27.05%
22 03 Nov 2023 Picture 11 1 37 775 3.67%
23 21 Oct 2023 Picture 11 8 61 511 9.04%
24 14 Oct 2023 Picture 10 5 34 255 10.53%
25 03 Nov 2023 Picture 10 3 31 96 21.99%
26 07 Oct 2023 Picture 10 3 30 316 7.16%
27 11 Oct 2023 Picture 10 30 64 479 9.82%
28 15 Oct 2023 Picture 8 11 32 243 10.16%
29 26 Sep 2023 Picture 8 4 30 288 7.09%
30 08 Nov 2023 Picture 8 4 31 197 12.97%




31 12 Sep 2023 Picture 8 4 43 686 4.62%
32 21 Nov 2023 Picture 8 3 18 56 25.35%
33 16 Nov 2023 Picture 7 3 31 93 27.93%
34 22 Sep 2023 Picture 7 1 21 344 4.06%
35 21 Nov 2023 Picture 7 4 20 76 21.28%
36 07 Nov 2023 Picture 7 2 29 79 24.58%
37 17 Nov 2023 Picture 7 7 37 110 28.46%
38 22 Nov 2023 Picture 6 3 23 90 21.5%
39 17 Nov 2023 Picture 6 1 10 106 7.87%
40 27 Nov 2023 Picture 6 6 29 171 15.43%
41 23 Nov 2023 Picture 6 3 20 56 27.78%
42 25 Nov 2023 Picture 5 5 22 166 11.89%
43 30 Nov 2023 Video 4 13 42 396 10.02%
44 01 Dec 2023 Picture 4 8 32 420 6.74%
45 23 Nov 2023 Picture 3 3 18 64 22.22%
46 05 Dec 2023 Picture 0 5 12 114 10.34%
TOTAL 1124 421 2657 16910

2.2. Instagram

Table 7: Instagram Data

Instagram Overview (Sep S, 2023 - Dec 5, 2023)




NO. Date Creative Number  of | Number of | Reach per post Interactions per
Type Likes Reactions, impression
Comments &
Shares

1 20 Nov 2023 Picture 10 10 50 16.95%
2 19 Nov 2023 Picture 10 10 59 14.93%
3 22 Nov 2023 Picture 9 9 49 17.31%
4 22 Nov 2023 Picture 9 9 52 16.67%
5 21 Nov 2023 Picture 9 9 49 16.67%
6 18 Nov 2023 Picture 9 9 57 12.68%
7 16 Nov 2023 Video 9 9 101 7.5%

8 29 Nov 2023 Picture 8 8 40 17.02%
9 17 Nov 2023 Video 8 8 65 10.81%
10 23 Nov 2023 Picture 7 7 49 13.73%
11 30 Nov 2023 Picture 6 6 37 15.0%
12 05 Dec 2023 Picture 5 5 27 16.13%
13 28 Nov 2023 Picture 5 5 43 10.64%
14 26 Nov 2023 Picture 5 5 49 9.09%
15 25 Nov 2023 Picture 5 5 49 9.26%
16 27 Nov 2023 Picture 4 4 36 9.76%
17 25 Nov 2023 Picture 4 4 46 7.69%
18 23 Nov 2023 Picture 4 4 46 8.33%




19 20 Nov 2023 Picture 4 4 39 9.09%
20 02 Dec 2023 Picture 3 3 35 7.89%
21 30 Nov 2023 Picture 3 3 33 8.33%
22 02 Dec 2023 Picture 2 2 40 4.44%
23 05 Dec 2023 Picture 1 1 23 3.7%
24 04 Dec 2023 Picture 1 1 36 2.5%
25 26 Nov 2023 Picture 1 1 46 1.96%
TOTAL 141 141 1156
2.3. Youtube
Table 8: Youtube Data
Youtube Overview (Sep S, 2023 - Dec 5, 2023)
NO. Date Creative Number of Viewing Number of Click-through rate of
Type views time thumbnail thumbnail impressions
(hours) impressions
1 01 Nov 2023 Video 57 4,7 122 19,7%
2 30 Oct 2023 Video 29 0,6 66 9,1%
TOTAL 86 5,3 188 16,0%
2.4. Tiktok
Table 9: Tiktok Data
TikTok Overview (Sep 5, 2023 - Dec 5, 2023)
NO. Date Creative Number of Number of | Number of | Reach per Interactions
Type Likes comments Reactions, post per impression

Comments




& Shares

1 18 Nov 2023 Video 69 2 71 679 9,48%
2 08 Nov 2023 Video 33 7 42 316 11,8%
3 07 Nov 2023 Video 26 1 27 675 3,7%

4 10 Nov 2023 Video 16 1 17 150 10,06%
5 13 Nov 2023 Video 15 0 16 243 5,61%
6 24 Nov 2023 Picture 14 0 14 136 9,03%
7 12 Nov 2023 Video 14 0 14 126 9,59%
8 17 Nov 2023 Video 13 0 14 160 7,82%
9 28 Nov 2023 Picture 12 1 13 167 6,67%
10 26 Nov 2023 Video 12 0 12 149 7,02%
11 20 Nov 2023 Video 11 1 12 162 6,52%
12 02 Dec 2023 Video 9 0 9 135 6,0%

13 14 Nov 2023 Video 9 0 9 139 5,84%

TOTAL 253 13 270 3237

VI. RISK MANAGEMENT

Table 10: Risk Management

Dién vién ) Lién lac vé6i dién vién, d6i sang cac canh
Personnel Trinh .
khong c6 mat quay khac hodc hoan gio quay
2 Medium Thoi tiét xau Natural Team Doi canh hoic hodn gior quay

- Thiéu thiét bi =~ Technological Khéanh Check ki thiét bi trude khi quay, doi




10

11

12

13

14

15

16

17

18

Medium

Medium

Medium

Low

Medium

Low

Medium

quay

Thiéu dao cu

quay
Nhan su toi tré

Chay timeline
Ngo doc thuc
pham
Céc yéu tb
khach quan (6n
ao, ket xe,...)
Béo quan tai
sdn c4 nhan va
tai san chung
Tranh chap, cii
vA mat trat tu
Mat dién
Khong du luc
luong dé trai
déu cac hoat
dong
Phat sinh thém
chi phi
An toan phong
chay chira
chay
Mit source
quay
Vén dé am
thanh
Vén dé anh
sang

Hét pin cac

Personnel

Personnel
Organizational

Natural

Natural

Organizational

Confrontation

Natural

Organizational

Financial

Organizational

Technological

Technological

Technological

Technological

canh quay

Khanh, Hung, Check ki dao cu trude khi quay, d6i canh

Luong
Trinh
Team

Team

Khanh, Hung

Team

Luong

Team

Team

Trinh

Team

Khéanh

Luong, Hung

Khéanh, Hung

Khénh

quay
Lién lac v6i nhan sy, phai co béng
chimg cy thé

Overtime

Chuén bi first aid, dua dén bénh vién

D061 canh quay hoac hoan gio

Gilr gin tai san c4 nhan ky ludng, kiem
tra lai trude khi ro1 khoéi doan
Hoa giai

Hoén hodc doi ngay quay, doi canh quay

HO tro 1an nhau

Thu thém tién

Béo vdi co quan chirc nang sém nhat

OT, quay lai

Nhéc soundman kiém tra ki thiét bi va
phd cap cach giai quyét néu xay ra
Kiém tra ki thiét bi anh sang trudc khi
quay, d6i canh hoic hodn lai

Break time sac pin



thiét bi quay

Mét thé
19 nhd/hét dung Technological = Khanh, Luong Sac pin, chuan bi pin du phong
luong thé nho
: Ekip vuéng , ' .
20 Medium Personnel Luong, Hung Nhac nhé trude khi quay, quay lai
vao day cap
21 Medium Van dé y té Organizational Trinh Goi cap ciru, first aid

VII. IMPLEMENTATION
1. Social Media
1.1. Platform

- Facebook (main channel):
Facebook is the biggest social networking platform worldwide. With a lot of visits and
monthly users, Facebook will help us easily deploy social campaigns, information related to
the film and messages we want to convey. Currently, users aged 18 - 24 years old account for
22.6% of Facebook’s users (Simon Kemp, 2023) . We use this platform to organize an online

premiere in future.

- Instagram (sub channel):
Although up to 32% of target customers use Instagram every month, compared to Facebook,
Instagram is not popular in Vietnam so this will be our secondary platform. Here, customers
will prefer to view stories and images rather than long articles or videos on Facebook. Taking

advantage of this, we can easily create a dynamic platform for audiences

- Youtube (sub channel):
With the main communication tool being media production and the product being short film,
we cannot ignore the Youtube platform with 15% of the audience aged 18-24 accessing it. We
will use videos and short videos to attract the attention of the audience on this platform. In

addition, the online premiere will be held in parallel with Facebook.

- TikTok (sub channel):
TikTok has established itself as a highly popular and influential platform, particularly among
younger demographics. Its emphasis on short-form video content provides a unique
opportunity to captivate viewers with concise storytelling and visually engaging elements.

TikTok’s algorithmic recommendation system, tailored to users’ preferences, enables your



project to reach a broader audience beyond your immediate followers, potentially increasing

exposure and gaining traction.

1.2. Social Content Pillar

Table 11: Content Pillar

CONTENT PILLAR
Phase 1 Phase 2 Phase 3
Purpose Providing an introduction to | To introduce and highlight the Promote the recognition of the
the project and the team. offline and online premiere importance of applying critical
Enhancing understanding of event, actors involved in the thinking on the Internet,
critical thinking definition, film, while fostering audience individuals to take control of
and its application. engagement. Our purpose is to themselves amidst

generate anticipation and misinformation. Simultaneously,

enthusiasm among viewers, continue updating information

ultimately leading to their and images related to the short

engagement and interest in the film to maintain engagement.

film's message and quality.

Description Delve into the realm of Emphasize more on the Articles to consistently remind
critical thinking by information related to the film people to improve and always
presenting its definition and and promote the offline and remember the importance of
fundamental aspects, while online screening event. applying critical thinking on the
shedding light on its Additionally, continue to update Internet. Additionally, articles
manifestation on the on the information regarding the mentioning the short film
internet. topic of critical thinking to "Behind the Stream" complement
supplement the campaign. the campaign.
Direction - Use definitions and - Use representative images such | - Make short videos and images
educational information, as film posters (Poster #1, Poster capturing behind-the-scenes
data, and evidence of critical | #2) and the official trailer of the moments.
thinking. short film. - Staying closely aligned with the

theme of critical thinking,




- Furthermore, elucidate
situations where critical
thinking can be identified,
thereby enhancing
understanding of its

application.

- Posts introducing actors

appearing in the film.

- Behind the scenes images from

filming days.

- Posts on the topic of critical
thinking, such as developing
critical thinking skills for

problem solving.

- Posts promoting premiere
events, organizing Minigames to
increase interaction and attract

more audiences.

delving deeper into its
development and exploring ways
to avoid being swayed by public
opinion. Providing prominent

examples in relevant scenarios.

Headline

"What is critical thinking?",
"How does critical thinking
appear on the Internet?",
"The role of critical thinking
in the digital age",...

"#1 Poster of Behind The
Stream", "Behind The Stream
Official Trailer”, "The release

date is almost here",
"Minigame: Guess the Actor

from Eclipse",...

"Navigating the Information
jungle", "mastering the mind:

3

cultivating critical thinking",...

Creative Type

Single Image, Carousel

Image

Single Image, Carousel Image,

Video

Single Image, Carousel Image,

Video, Short Video

Placement

Facebook: Phim ngan:

Behind The Stream

Facebook: Phim ngan: Behind
The Stream

Facebook: Phim ngéan: Behind
The Stream

Instagram:

phimngan_behindthestream

Instagram:

phimngan_behindthestream

Instagram:

phimngan_behindthestream

Tiktok:

phimngan_behindthestream




Duration 12/09/2023 - 26/09/2023 04/10/2023 - 4/11/2023

5/11/2023 - 5/12/2023

1.3. Media Plan

Table 12: Communication plan

STT Noi Dung Format lu’?}ig Nén ting
1 Cép nhat avatar, cover page Hinh anh 1 Facebook, Instagram
. %1121 St?rl:;;e ESCLIPSE TEAM va dy 4n phim ngan "Behind Hinhanh| 1 | Facebook, Instagram |
3 Tu duy phan bi¢n 1a gi? Hinh anh 1 Facebook, Instagram
4 |Tuyén CTV cho du 4n phim Hinh anh 1 Facebook
5 |Remind thoi han két thiic tuyén CTV va ngdy cong bd két qua Story 1 Facebook, Instagram
6 |Thong bao két qua Gmg tuyén CTV qua email Hinh anh 1 Facebook, Instagram
7 Tu Duy Phan Bién trén Internet c6 that su cAn thiét? Hinh anh 1 Facebook, Instagram
8  |Poster #1 cta "Behind The Stream" Video 1 Facebook, Instagram
9  |Cach dé nang cao Tu Duy Phan Bién trén Internet Hinh anh 1 Facebook, Instagram
10 |Recap 3 ngay quay cua "Behind The Stream" Hinh 4nh 1 Facebook, Instagram




Minigame: Poan dién vién nha Eclipse - Triing Give Away cuc

11 ! Hinh anh Facebook

14 |Cong bd két qua Minigame Hinh 4nh Facebook

15 |Tiét 16 dan dién vién ctia "Behind The Stream" Hinh anh Facebook, Instagram

16 Théng bao lich va thong tin chi tiét su kién cong chiéu Offline Hinh anh Facebook, Instagram '
"Behind The Stream" 1

17  [#2 Poster "Behind The Stream" Hinh anh Facebook, Instagram

18 |“BEHIND THE STREAM” #OFFICIAL TRAILER Hinh anh Facebook

o ngﬁi ze’};)hleicsht rvee; It:fmg tin chi tiét sy kién cong chiéu Online H1$i1 Zzh Facebook, Instagram |

20 [Budi cong chiéu online Phim ngin: Behind The Stream. Hinh anh Facebook, Youtube

21  |Recap sy kién cong chiéu "Behind The Stream" Hinh 4nh Facebook

o [N ORI TIOOONCING ) 1| o

23 |[CASE STUDY] TU DUY PHAN BIEN VE COVID-19! Hinh anh Facebook

- [S?QEIEH ?JTFIi[I);(] TU DUY PHAN BIEN VE VU VIEC “NU Pt A S

55 |[CASE STUDY] TU DUY PHAN BIEN VE SU VIEC CUA E— Facebook, TikTok

NU THAN TUQNG K-POP SEO SOOJIN




29 |[THONG TIN] Nguy bién Logic 1a gi? Hinh anh Facebook
31 |5 Cach Dé Phan Biét Ngudn Tin Dang Tin Cay Trén Internet Hinh 4nh Facebook
32 |[CASE STUDY] TAYLOR SWIFT VA NHUNG “LOI PON” |Hinh anh Facebook
- [Vzl:sgftgg 51:‘1;0 chamber 14 gi? Lam thé nao dé thoat khoi E— S
34 |[THONG TIN] Media Bias - "Vén man" su that Hinh anh Facebook
35 |CHUC MUNG NGAY NHA GIAO VIET NAM 20/11 Hinh anh Facebook
o [C(;Aﬁg ;ZII{I%YT]I%NG CONTENT TREN INTERNET NAO & it i .
37 ;iocgiéii hs;rc manh - Vi sao ta thuong khong nhén ra thiéu Hinh anh Facebook
38 |[CASE STUDY] SUC MANH CUA THONG TIN Hinh anh Facebook
39 |Overthinking - Can bénh cua giodi tré? Hinh anh Facebook
40 |Creative thinking c6 lién quan dén Critical thinking? Hinh 4nh Facebook
41 |[CASESTUDY] ONG HOANG NHAC POP VA NHUNG Pt fa S

THI PHI




42 [K¥ ning lap luan c6 can thiét hay khong? Hinh 4nh 1 Facebook

43 |5 bi quyét gitp Phan Biét giita Sy That va Quan Piém Hinh anh 1 Facebook
[CASESTUDY] NANG CAO MEGAN FOX VA HINH o

44 TUGNG 15 NAM Hinh anh Facebook

45 |PHUONG PHAP SOCRATES & TU DUY PHAN BIEN Hinhanh| 1 Facebook

" RECAP SUAT CONG CHIEU PAC BIET DANH RIENG el | S
CHO KHACH MOI PAC BIET

47 |[ BEHIND THE STREAM | ANH HAU TRUONG ] Hinh anh| 1 Facebook
[CASESTUDY] ARIANA GRANDE - TUNG BUGC o

48 KHANG PINH Hinh anh 1 Facebook

49 Ttr DuLy Phan Bién va Tri Tu¢ Cam Xtc: Hanh Trinh Hi¢u Biét Hinh anh | Facebook
Sau Sac

50 L((:)?DSE STUDY] BRITNEY SPEARS - CONG CHUANHAC | . | S

2. Film Production: Behind The Stream
2.1. Development
2.1.1. Film Summary:
In an era where streaming is the king of all professions, Thien is becoming a streamer,
streaming daily to support himself. Luong saw that his best friend was working hard, so he
used a fan page with many followers to spread false rumors about Giang. Giang is a famous
streaming player designed to damage his reputation and give his friends a better position in
streaming. When Thien doesn't want to become as famous as Luong did for himself and two
people face-to-face, he becomes nervous. Giang's life gradually became zero, while Thien

gradually became accustomed to his celebrity life.



2.1.2. Character Routes

Figure 1: Character routes

2.1.3. Character Background
Table 13: Thien's Profile

1 Gidi tinh Nam
2 Tudi 23
3 Qué quén Thanh phé H6 Chi Minh
4 Moi truong xung quanh Séng trong tinh trang tai chinh khé khan
5 Bame C6 mot nguoi me
6 Anh/chi/em Khong
' C6 mbi quan hé khong tét v6i gia dinh vi thudng
7 Quan h¢ gia dinh _
bi mang ra so sanh
. Mo udce trd thanh mot streamer ndi tiéng trén
8 Tuo1i tré

mang xa hdi, va stream tr¢ thanh niém dam mé



10

11
12

13

14
15
16

17

18
19
20

21

22

23
24
25

26

27
28
29
30
31
32

Hoc van
Thang tién

Hoat dong khac

Churc vu

Mong mudn

Uu diém
Nhuoc diém

Tam ly
Hoan canh thuc tai

Chuyén qué khu
Con cai

Tinh ban

Hoai bao va khat vong

Thiéu tu tin

Tinh tao bao
Suy nghi/tdo bao
Duy tam

Noi tai/ ngoai tai

Khoan dung
Ly luan
Cdé1 mo/ khép nép
Vung vé&/ tam 1y
Man cam

Thuyét phuc/ chan chir

Binh thuong
Gip kho khin trong viéc thang tién vi khong c6
nhiéu ngudi xem
Khong
Khong
Mong mudn duoc cong nhin va danh gia cao cho
nd lyc va tai niang cta minh, ciing nhu kiém ra
duoc tién tir cong viée stream
Kién nhan
Kho khan trong viéc duy tri sy n dinh tam Iy
Khong
Péi mat véi ap luc vé tién bac va khong chic
chin vé tuong lai ctia minh
Khong
Khong
C6 ban than nhat 1a nhan vat Luong
Mong mudn duoc céng nhan va danh gia cao cho
nd luc va tai nang cia minh, cling nhu kiém ra
duoc tién tir cong viéc stream
Ap luc va sy so sanh c6 thé lam suy yéu long tir
tin
Khong
Khong
Khong
C6 xu hudng tap trung vao noi tai, nhu tadm ly va
cam xuc cua minh
Khong
Khong
Khong
Khong
Khong
Khong



33 Tat xau Khong

34 Nét khac Khong
35 Hinh thirc Khong
36 Trang diém Khong
37 Vian hoc Khong
38 Am nhac Khong
39 Hoi hoa Khoéng
40 Noi tro Khoéng
41 Phim anh Khong
42 bi choi Khong
43 S¢ thich khac Khong
44 Cach an mac Gian di
45 Trang phuc Hoodie, quan short, so mi, jogger, jean, 4o thun,
gile

46 Vi tri Khong
47 Trang tri Khong
48 Thé thao - sirc khoe Khong
49 Phuong tién van chuyén Khoéng
50 Ton gido Khong
51 Hoat dong t6 chirc Khong
52 Nghiép doan Khoéng
53 Trong cong viéc (hoc tap) Tan tuy
54 Ngoai gio Khong
55 Giong diéu Moc mac
56 Thoéi quen dung tir Khong

Table 14: Giangs Profile

1 Gi6i tinh Nam

2 Tudi 24
3 Qué quéan Thanh phé H6 Chi Minh




Co cudc song xa hoa, voi kha nang kinh té du de

4 Mbi trudong xung quanh ] . ,
dap g moi nhu cau va mong muon cua minh.
5 Ba me Khong
6 Anh/chi/em Khong
7 Quan hé gia dinh Khong
8 Tudi tré Khéng
9 Hoc van Hoc van cao
, Nhén vat khong c6 su thing tién xa hoi dang ké
10 Thang tién o .
ngoai vi€c trd nén ndi tieng trén mang
11 Hoat dong khac Khong
12 Chtric vu Khoéng
] Puogc su chu y dac biét va sy sung bai ctia cong
13 Mong mudn
chiing
, Tuy tin, giao tiép tot, c6 kha nang thu hut sy chii
14 Uu diém )
y
» Thiéu t6n trong nhitng ngudi ma nhan vat nay
15 Nhuoc diém .
cho 1a khong bang nhan vat nay
Khoe khoang, 4o tuong vé quyén luc va vai tro
16 Tam ly _
cua minh trong xa hoi
17 Hoan canh thyc tai La mot Streamer noi tiéng trén mang xa hdi
18 Chuyén qué khu Khong
19 Con cai Khong
20 Tinh ban Khong
‘ Muén duoc ton trong, va tr¢ thanh tam diém chu
21 Hoai bao va khat vong _
¥ cla xa hoi
22 Thiéu tu tin Khoéng
Nhan vat c6 tinh tao bao va thuong khong ngai
23 Tinh tao bao .
thé hién ban than
C6 suy nghi tdo bao, tin rang minh c6 quyén luc
24 Suy nghi/tdo bao .
va anh hudng trong xa hoi
25 Duy tam Khong
26 Noi tai/ ngoai tai C6 xu hudng quan tdm nhiéu dén bé ngoai va




viéc to ra ban than quan trong trong xa hoi

Nhan vat khong c6 tinh khoan dung va cé xu

27 Khoan dung hudng t6 ra nham chan véi y kién ciia nguoi
khac
28 Ly luan Khong
29 Cé1 mo/ khép nép Khong
30 Vung vé&/ tam 1y D@ kich dong khi gip chuyén ngoai y muon
31 Man cim Khong
32 Thuyét phuc/ chan chir Khong
33 Tat xau Hay khoe khoang va thé hién ban than qua mtc
34 Nét khac Khong
35 Hinh thuc Khong
36 Trang diém Khong
37 Van hoc Khong
38 Am nhac Khong
39 Hoi hoa Khoéng
40 NOoI tro Khong
41 Phim anh Khong
42 bi choi Khong
43 S¢ thich khac Khong
14 Cich &n miic C6 théi quen diung nhiing trang phuc bat kip
theo xu hudng hién nay
45 Trang phuc Hoodie, jogger, 40 leoéc da, 4o thun, 40 c6 lo,
quan kaki
46 Vi tri Khong
47 Trang tri Khong
48 Thé thao - stic khoe Khong
49 Phuong tién van chuyén Khoéng
50 Ton gido Khong
51 Hoat dong td chire Khoéng
52 Nghiép doan Khong
53 Trong cong viée (hoc tap) Siéng nang




54 Ngoai gid Khéng
55 Giong di¢u Tu cao va kha kiéu ngao
56 Thoéi quen dung tir Khong
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13

14

15
16
17
18
19
20
21
22
23

Table 15: Luong’s Profile

Gidi tinh
Tudi
Qué quan
Mbi trudong xung quanh
Ba me
Anh/chi/em
Quan hé gia dinh
Tudi tré
Hoc van
Théng tién
Hoat dong khac

Chtic vu

Mong mudn

Uu diém

Nhuoc diém

Tam ly
Hoan canh thuc tai
Chuyén qué khtr
Con cai
Tinh ban
Hoai bao va khat vong
Thiéu ty tin

Tinh tao bao

Nam
26
Thanh phé H6 Chi Minh

Khong

Khoéng

Khong

Khong

Khong

Hoc vén cao

Khong

Khong

Khong

C6 duoc lugng tuong tac cao, diéu hudng du
luan
Khai théc nhiing drama dé mang lai loi ich ca

nhan

Khong

Thu doan
Mot admin page 16n
Khong
Khong
Ban than ctia nhan vat Thién

Khong

Khong

Khong




24

25
26
27
28
29
30
31
32
33
34
35
36
37
38
39
40
41
42
43
44

45

46
47
48
49
50
51
52
53

Suy nghi/tdo bao

Duy tam
Ndi tai/ ngoai tai
Khoan dung
Ly luan
Cé1 mo/ khép nép
Vung vé&/ tam ly
Man cam
Thuyét phuc/ chan chir
Tat xau
Nét khac
Hinh thac
Trang diém
Van hoc
Am nhac
Hoi hoa
Noi tro
Phim anh
bi choi
S¢ thich khac

Cach an mac
Trang phuc

Vi tri
Trang tri
Thé thao - strc khoe
Phuong tién van chuyén
Ton gido
Hoat dong to chirc
Nghiép doan

Trong cong viéc (hoc tap)

Co suy nghi tdo bao, 191 dung sy ca tin cua cong

ddéng mang
Khong

Nham hiém
Khong
Khong
Khong
Khong
Khong
Khong
Khong
Khong
Khong

Don gian

Ao thun, 40 sweater, quan thun ngan, 4o khoac

zip, quan jogger
Khong
Khong
Khong
Khong
Khong
Khong
Khong

Siéng nang



54 Ngoai gio
55 Giong di¢u
56 Thoéi quen dung tir

Khong
Khong
Khong

2.1.4. Production Timeline

Table 16: Production timeline

Progress Time Content
Development 02/08 - 20/08/2023 Identify target audience, develop character,
finish final script.
Pre-production 29/08 - 21/09/2023 Finalize the personnel list, prepare
props/equipment list, select location, prepare
shooting timeline.
Production 28/09 - 30/09/2023 Shooting.
Post-production 01/10 - 15/10/2023 Rough cut edit, sound design, color grading.

2.2. Pre-production

2.2.1. Profile Casting

NGUYEN TRi THI

Figure 2: Giang s casting




Reason for choosing Tri Thi: Because he has the ability to change his tone and gestures, from
arrogant, and to utterly desperate. And he has a keen understanding of script reading and
knows how to create unique interactions with other characters in the story. Despite being an
unlikable character, he still portrays this character in a deep way so that the audience can

fully grasp the essence of the character.
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Figure 3: Thiens casting

Reason for choosing Chi Thién: Because he can portray the gentleness and simplicity of the
character. At the same time, he has the ability to create complexity and development in his
performance, transitioning from initial shyness to climactic moments and eventual
redemption. He demonstrates the character's transformation and growth in a subtle and
emotionally evocative manner, eliciting empathy from the audience through the character's

sincerity and emotions.
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Figure 4: Luongs casting

Reason for choosing Ptirc Luong: Because he can portray the sharpness, cunning, and
deceitfulness in his acting. And the confidence and power in leading public opinion and
manipulating it according to his own desires. He has the ability to transform from kindness
and enthusiasm to malice and envy. He demonstrates the cleverness of hiding his true
intentions with a perfect fagade of warmth towards friends. He effectively reveals the

character's manipulative and deceptive nature in an intelligent and captivating way.



2.2.2. Location
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Figure 5: Location
We scouted 3 different locations for different scenes. First is Giang’s room, this a bedroom
with modern PC with full lighting. This location is at Vinhomes Grand Park, Thu Duc City.
Next is Thien’s room, this room is more homely than the first one in order to make audience
knows that Thien are tough than Giang. This location is on Tam Da street, Thu Duc City. The
last, Bamos coffee on Street No.7, Quarter 3, Linh Trung Ward, Thu Duc City. This place was

scouted for outside scenes.

2.2.3. Shotlist
hotlist is a collection of scenes that will be shot at which camera angle with which character
and where. We planned the scenes very specifically with each shooting day. It also
specifically notes what camera angle the scene will be shot at, which characters will be
filmed in that scene and the props and locations that will appear in this scene. If you want to

take a closer look, you can see it at Appendix G: Shotlist

2.2.4. Callsheet
On each filming day, the callsheet is considered a specific filming schedule including time,
personnel and scenes. Based on the pre-planned callsheet, the filming crew can monitor the
filming time and remaining scenes to ensure the filming time is not longer than expected. In

the call sheet, we prioritize shared location scenes on a shooting day even though these



scenes are not in the order in the script to reduce time during transportation and travel.
Besides, with callsheet, we can easily get information about personnel and actors because if
unforeseen circumstances arise, we can contact them. Along with that is the address of the
nearest hospital to avoid bad health-related cases and the gathering place before filming. For

more details, you can go to Appendix H: Callsheet

2.2.5. ChecKklist
- Props Checklists:
Table 16: Props Checklists
PROP LIST - PHONG THIEN

NO. Name Quantity Unit
1 Ban lam viéc 1 cai
2 Ghé 1 cai
3 Giuong 1 cai
4 Goi 2 cai
5 Ném 1 cai
6 Mén 1 cai
7 Mi ly 5 ly
8 Loa dé ban 1 cai
9 Sach/vd 3 cubn
10 Ly nudc 1 cai
11 But 2 cay
12 Quan 40 2 bd
13 Laptop 1 cai
14 Tai nghe 1 cai
15 Ban phim 1 cai
16 Chudt may tinh 1 cai
17 Lot chuot 1 cai




18 Ta quan 4o 1 cai
PROP LIST - PHONG GIANG
NO. Name Quantity Unit
1 PC 1 cai
2 Man hinh 2 cai
3 Ghé gaming 1 cai
4 Ban 1 cai
5 Ban phim 1 cai
6 Chudt may tinh 1 cai
7 Tai nghe 1 cai
8 Lot chuot 1 cai
9 beén RGB 1 cai
10 Giuong 1 cai
11 Goi 2 cai
12 Ném 1 cai
13 Mén 1 céi
14 Sofa 1 cai
15 Ban udng nudc 1 cai
16 May choi game 1 bo
17 Tivi 1 cai
18 Tay cam 2 cai
19 Tham 1 cai
20 Ly nudc 1 cai
PROP LIST - PHONG LUONG
NO. Name Quantity Unit

1 Ban 1 cai




Ghé

2 1 cai
3 Laptop 1 cai
4 bién thoai 1 cai
5 bén ban 1 cai
6 Chudt may tinh 1 cai
7 Lot chudt 1 cai
8 Ban phim 1 cai
PROP LIST - PHONG KHAM TAM LY

NO. Name Quantity Unit
1 Ghé dya 2 cai
2 Ban ubng nudc 1 cai
3 Ly nuéc 2 cai
4 Binh hoa 1 cai
5 Sach 1 cubn
6 Ho so 1 cai
7 But 2 bd
8 Pon thudce 1 don

PROP LIST - PHONG KHACH

NO. Name Quantity Unit
1 Sofa 1 cai
2 Ban udng nuéc 1 cai
3 Ly nuéc 1 cai
4 Lot ly 1 cai
5 Cay trang tri 1 cay
6 Ké do 1 cai
7 Sach 3 cubn




8 ban 1 cay
9 Quan 4o 1 bo
10 Mannequin 1 cai
11 Guong 1 cai
12 Capo 1 cai
13 Ghé 1 céi
14 bién thoai 1 cai
15 Tripod 2 cai
PROP LIST - PHONG BEP

NO. Name Quantity Unit
1 Bép 1 cai
2 Néi 1 cai
3 Chén 2 cai
4 bia 2 cai
5 Ly 2 cai
6 bia 2 doi
7 Mudng 2 cai

PROP LIST - QUAN CA PHE 1

NO. Name Quantity Unit
1 Ban 1 cai
2 Ghé 2 cai
3 Ly 2 cai
4 Lot ly 2 cai

PROP LIST - QUAN CA PHE 2

NO. Name Quantity Unit

1 Ban 1 cai




2 Ghé 2 cai
3 Ly 2 cai
4 Lot ly 2 cai
PROP LIST - HANH LANG CHUNG CU
NO. Name Quantity Unit
1 Binh chira chay 1 binh
2 Cay kiéng 2 cay
- Equipment Checklists:
Table 17: Equipment Checklists
STT HANG MUC TEN SL PVT NOTE
Camera Canon .
1 2 cai san 1 thué 1
R6
Camera Sony R
2 1 cai san
A7III
Lens RF N
3 1 cai san
24-105L
Lens o
4 1 cai san
EF-70-200L
THIET BI | Lens Prime E _ .
5 1 cai san
24mm
Lens Prime RF )
6 1 cai thué
35mm
Lens Prime RF
7 1 cai thué
50mm
Lens Prime RF
8 1 cai thué
85mm
9 Monitor 1 cai thué




10 Video Tripod 3 cai san 1 thué 2
11 Gimbal 1 cai thué
12 Hit sang 2 cai thué
13 Thé nhé 4 céi san 3 thué 1
14 Boom Mic 1 cai thué
15 Audio 1 cai thué
Recorder
bén LED
16 2 cai thué
Spotlight
17 Softbox 2 cai thué
18 Clapboard 1 cai san
19 Pin may anh 4 cai san
20 O cdm dién 2 cai san
21 Day sac Usb-C 4 cai san
2.2.6. Human Resource
Table 18: Human Resource
STT Vi Tri Nhan Lue MGo ta cong viéc
1 Dao Dién Quéc Hung Chiu tréch nhiém

tong quat vé mat
sang tao cua bo
phim, bao gdm kiém
soat ndi dung phim,
nhip phim, chi dao
didn xuat cua dién
vién, t6 chirc va
chon lya bdi canh

ctua bg phim.




Tro Ly Pao Dién

Ngoc Trinh

bam bao cho bo
phim dugc quay
dang tién do cling
nhu dam bao cho
moi truong lam viéc
cua doan phim.
Quan ly toan bg lich
lam viéc hang ngay
cua doan phim va
dién vién, thiét bi,
kich ban va bbi

canh.

Pao Dién Hinh Anh

Quéc Khanh

Pua ra nhitng quyét
dinh lién quan to1
hinh 4nh va anh
sang cua phim trong
su thong nhat cia

dao dien.

Thu Ky Hién Truong

Hong Anh

Ghi chu céc source
quay, cac sy khac

biét gitta nhirng gi
duoc quay so voi

kich ban ban dau.

Cameraman

Quodc Khanh, Tan Loc

Truc tiép diéu khién
may quay theo sy
chi dan cua DOP

hodc dao dién.

Tro Ly San Xuat

Quéc Bao

Cam clapboard va
su dung hi¢u 1énh.

Kiém tra hién truong




quay 6n dinh. Pam

nhi¢m cac cong vi¢c

admin.

7 Gaffer Ptic Luong, Quic Khanh | Phu trach diéu khién
cac thiét bj anh sang

8 Diéu Khién Boom buc Luong Thu am cho phim

9 Catering Bao Han Dit va nhan dd an

cac bira an

10 Trang Diém My Uyén Make-up cho dién

vién. Kiém tra va

dam lai make-up.

11 Phuc Trang My¥ Uyén, Thuy Linh DPam bao s6 lugng

phuc trang truéc moi

ngay quay.

2.3. Production

Table 19: Production Timeline

STT Ngay Théi Gian Dién Vién Cianh
1 28/10/2023 14:00 - 15:45 Giang Giang ¢ quan ca phé
2 14:30 - 19:40 Giang, Thién Giang dang livestream thi
cham mat Thién
3 19:40 - 21:55 Giang Phong riéng ctua Giang
4 29/10/2023 10:00 - 11:50 | Cac dién vién Céc canh phu b trg cho phim
phu
5 12:20 - 18:00 Thién Phong riéng ctia Thién
6 30/10/2023 10:00 - 12:00 Luong Phong riéng cua Luong




12:30 - 20:00 | Thi¢n, Luong, Phong riéng cta Thién.
Giang. Giang kiém duoc nha Thién.

Thi¢n va Luong cai nhau.

20:30 - 21:30 Luong Luong ndi chuyén véi quan ly

tai nha riéng

2.4. Post-production
2.1. Rough Cut
After receiving the raw source from the cameraman, our editor used Adobe Premiere 2022
software to rough edit the short film. This is the most common software and every person in
our team knows how to use it. In order to manage the workflow.
The editor cut and matched raw sources according to the script and the director. After that, we
applied some editing skills into our film like J-cut, L-cut, cut to action, etc.

We exported a rough film version and sent it to our mentor to receive the feedback.

2.2. Sound Design

This is an important part because we believe that the image of the film may not be so good
but the sound must be clean to let the audience know what we are talking about.

We imported the actor’s voice audio into the edit software and made it more clear by using
denoise and adjusting audio frequency ranges to help the audio be thick and warmer. Second,
we found and selected some ambient sound for the film to make the no-dialogue scene not
empty, adjust the volume so as not to let the sound be so loud. After the ambience was
imported, we added many foley sounds. Foley sound is the sound of everything we do daily
like footsteps, close/open doors, pouring water, etc. Whooshes sound is the next sound we
use for the film. This kind of sound will make the audience notice that something bad will

happen soon or raise the emotion when the audience watches an intense scene.

2.3. Visual Graphics
Almost all the visual graphics of the film is the message between the characters Luong and

Thién. We used the Iphone's message display as a reference graphic.
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Nh& vo coi nha fen :))

Ma may tinh lam cai nghé nay
dén bao gid vay?

Chur tao thay la khong du song
roi do

Figure 6: Greenscreen graphic
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Figure 7: Graphic in shortfilm
First, we design the graphic in Adobe After Effect software with greenscreen. Then, export it

and import into Adobe Premiere software and move it to a side of the scene where not to

obscure the actors. Finally, the editor added sent and received sound to make it more realistic.

Beside the message graphic, we also designed livestream overlays with the comment rolling
from bottom. We have both vertical and horizontal overlays, horizontal overlay for computer

display and the vertical overlay for mobile display.
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Figure 8: Vertical overlay livestream
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Figure 9: Horizontal overlay livestream

2.4. Color Grading
The color of the film, we adjust through Adobe Premiere software. The editor adjusted the

color base on the RGB waveform to balance the color of the skin of the character and

background.

We made the film feel cold so that the gray color was chosen to adjust.



Figure 10: Color of the shortfilm
Also, the editor adjusted the highlight and the shadow to make the scene not too bright or too
dark.
2.5 Trailer
Trailer was made with a length of more than 1 minute. In the trailer, some scenes were cut
and added in to make the audience curious about the short film. Beside that, the information
about the release day was added in the trailer. The background music we used to make the

trailer was more intense.



3. Premiere Event
3.1. Location
Our plan is to host the premiere event at the Seminar room located within the library of FPT
University. This choice of venue provides a suitable and accessible space for the occasion.
The Seminar room offers a spacious setting, allowing for comfortable seating arrangements

and optimal visibility for the audience.

Figure 11: Location
To enhance the event experience and create lasting memories, we will utilize the large screen
within the Seminar room as a backdrop for capturing photos of the guests and audience. This
serves as a delightful way to preserve the special moments of the event and allows attendees

to have tangible mementos to cherish.
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Figure 12: Digital Backdrop



Upon entering the library, attendees will be greeted by two standees strategically placed at

the entrance. These standees will serve as visual markers, guiding guests towards the

Seminar room and adding a touch of excitement to the event ambiance. Additionally, a

reception desk will be positioned at the entrance of the Seminar room, where friendly and

efficient receptionists will be available to assist attendees with any inquiries and provide

necessary information.

3.2. Agenda
Date: 27 October 2023
Location: FPT University
Participants: 200

Table 20: Event Agenda

NO Time Content Details
1 8:00 -8:30 Guest Reception PG and PB welcome the invited guests
Arrange and organize pre-event interviews
Program receptionists record guest information at the
reception desk
3 MC introduces the short film to capture the audience's
attention.
08:35-08:55 Opening ) )
Screening the trailer
Interact with actors
4 09:00-09:20 Screening short film Screen the short film "BEHIND THE STREAM"
5 09:20-09:30 Check-out Use QR codes to collect audience reviews
6 Maintain short film
09:30-12:00 Screen the short film "BEHIND THE STREAM"
screenings
7 12:00-13:30 Break
8 Maintain short film

13:30 - 16:00 screenings

Screen the short film "BEHIND THE STREAM"




3.3. Checklist

- Checklist items:
Table 21: Checklist item
No Name Unit Quantity
1 Poster Copy 2
2 Standee Unit 2
3 Pop-corn Bag 30
4 Paper Bag Bag 80
5 Bottle of water Bottle 72
6 Tablecloth Unit 2
7 Garbage Bag Bag 10
8 Tape Roll 2
9 Scissors Unit 1
- Checklist equipments:
Table 22: Checklist equipments
No Name Unit Quantity
1 Canon R6 Body 1
2 Lens RF 24-105mm f/4L Lens 1
3 Lens EF 70-200mm {/2.8L USM Lens 1
4 Sony A7 Mark iii Body 1
5 Lens Sigma 24mm {/1.4 DG HSM Lens 1
6 SD card Sony M 64GB Card 1
7 SD card Sony E 64GB Card 1
8 SD card Lexar Pro 633X 128GB Card 1
9 DJI RS3 Gimbal Unit 1
10 Tripod Velbon Unit 1




3.4. Human Resource

Table 23: Event Human Resource

PREMIERE EVENT

Job Title In Charge Description Quantity
Event Ngoc Trinh In charge of planning and managing all activities included in 1
Manager the campaign
Coordinator Quéc Hung, Ptic Luong | In charge of controlling activities taking place during the 2

event, helping to keep everything running smoothly and on
schedule
Logistics Qudc Khanh, Qudc Bao, | Check event equipment and logistics related tasks 3
Xuan Khang
Take-care Thu Thuy, Thuy Tién Take care of guests 2
AV system Khanh Lé In charge of light/ sound system for event 1
Photographer | Thao May, Bdo Han Take photos for the events 2
Videoman Qudc Khanh Record the video recap for the event 1
3.5. Script
Table 24: Event Detail Script
KICH BAN CHI TIET
. . . ) MAN
THOI THOI B , AM ANH . GHI
STT TIET MUC NOI DUNG , HINH i
GIAN | LUQNG THANH | SANG LED CHU




- Phat

béap
rang,
, bén 1. nudc
- Cac CTV 0n dinh vi tri cho khan | 1. BEAT
8:00:00 | 00:35:00 | Don khach sang san| BACK |cho
gia, khach moi. PIANO ,
khau DROP |khach
- Stage
san
sang.
- Take
care
talent
dién
MC: "Quy vi khan gia than mén, vién va
chi con it phat nira thoi, sy ki¢n thay co.
cong chiéu phim "Behind The - Take
MC voice off[Stream" s& chinh thirc bat dau. b e
en . .
thong bao su|Ngay bay gid, xin phép ching t6i| 1. BEAT khach
8:35:00 | 00:00:15 : y ) sang san| BACK ..
kién sap |[dugoc moi tat ca quy vi va cac ban| PIANO , mo1 note
x . x a2 ) khau DROP | )
diénra |on dinh cho ngo6i dé theo doi su ten cac
kién ngay hom nay! khach
moi,
Xin chan thanh cam on." update
danh
sach cho
MC va
bao
dién
< ~ . . ben 1.
On dinh cho |- Cac CTV 6n dinh vi tri cho khan [ 1. BEAT
8:35:15 | 00:05:00 S ) ) sang san| BACK
ngoi gia, khach moi. PIANO ,
khau DROP




KHAI MAC CHUONG TRINH

8:40:15

00:00:25

Welcome

Speech

MC: "Loi dau tién, cho phép [tén
MC] thay mit cho ekip san xudt
bd phim "Behind The Stream"
duoc guri 101 chuc stc khoe va 161
chao mimg ndng nhiét nhat dén
v6i cac thidy cb trong nganh
Truyén thong Pa phuong tién cia
truong dai hoc FPT va cac khéan
gia ngay hom nay di cung dén véi

bd phim Behind The Stream a.

Peén san

khau

BACK
DROP

Take
care
khén gia
v tay
moi cho

khan gia

8:40:40

00:00:23

Gidi thiéu
chuwong

trinh

MC: "Behind The Stream la bo
phim duoc san xuat boi mot nhom
sinh vién nganh Truyén thong Pa
phuong tién cua truong dai hoc
FPT. Trai qua bao ngdy bam may
va hom nay by phim dugc hoan
thanh va giri &én quy khan gia dé
¢6 dugc nhing phit gidy hdi hop
v6i tirng phan canh trong Behind

The Stream.

Peén san

khéu

BACK
DROP

8:41:03

00:01:00

MC giéi

thiéu thiy cb

"Pé tao nén su thanh coéng cla
Behind The Stream nhu ngay hom
nay, ching t6i khong thé khong keé
dén sy xuat hién dic biét cua cac
quy vi dai biéu. [tén MC] xin

duoc tran trong gidi thiéu:

iang vién nganh Quan tri Truyén
thong Da phuong tién

beén
sang san

khau.

BACK
DROP

- Take
care

khan gia
vo tay
moi mdi
lan  doc

tén.




MC: " Thua quy vi, hom nay
chung ta s€ chun bj dé dén véi bo
phim Behind The Stream. Pay la
bd phim vé ba nhan vat, dau tién
13 Thién - 1a nhan vat chinh, tiép
theo 1a Giang va Luong. O day
ching ta s& co ciu chuyén vé

chang streamer phdi trdi qua

- Take
nhitng khé khan trén hanh trinh
care
tr6 thanh mot streamer thanh .
khan gia
cong. Vuot qua nhitng thir thach N
MC gi6i | . , vo  tay
vé long tin va nhiing tht théach Pén 1. N
thi¢u trailer | , ‘ moi moi
8:42:03 | 00:00:47 lién quan dén tu duy phan bién sang san| BACK | |
"Behind The . , lan doc
cua cong dong mang. Va nhiing khau. DROP
Stream" . tén.
mau thuan, nhitng cam xic khac ,
. - Chuan
nhau dugc dao dién dua vao trong
i bi LED
phim.
2
Va trude khi chinh thic dén voi
bd phim, [tén MC] xin moi tit ca
cac khan gia dén voi trailer cua
Behind The Stream.
Xin moi moi nguodi cung theo
doi."
Trailer ben 2. - Chuén
8:42:50 | 00:01:04 |"Behind The|San khau trinh chiéu trailer sang san| TRAIL |bi LED
Stream"' khau. ER |1.
8:43:54 | 00:00:22 | MC néi tiép |MC:" Va thua quy vi d6 1a trailer Pén 1.




tiét muc

cua bd phim Behind The Stream.
Nhiing phan canh ma quy vi vua
dugc thiy trén man hinh vira rdi 1a
nhiing phan canh dang cht y trong
bd phim nhung khong vi thé ma
1am mat di nhitng su bat ngd co
trong Behind The Stream sdp

dugc dem dén cho khan gia."

sang san

khau.

BACK
DROP

10

8:44:16

00:01:11

MC gioi
thiéu dién

vién

MC:"Bay gio xin quy vi c6 nhiing
trang vo tay dé chao dén cac dién

vién cua Behind The Stream.

Pau tién xin gidi thiéu dién vién
Chi Thi¢n trong vai Thién, 1a mdt
chang streamer véi ddy hoai bio.
Tiép theo 1a dién vién Tri Thi
trong vai Giang, la mot chang
streamer noi tiéng nhung su
nghiép nhanh choéng sup d6. Cudi
cung la dién vién Puc Luong
trong vai Luong, 1a ban than cta

Thién.

Va thua quy vi, ngay trén san
khau day la dan dién vién cua b

phim Behind The Stream".

ben
sang san

khau.

BACK
DROP

- Take
care

khéan gia
vo tay
mdi mdi
lan  doc

tén.

11

8:45:27

00:07:00

MC giao luu
cung dién

vién

MC: "Ngay hom nay, ching ta
cling mudn ling nghe nhitng cam
xuc cua cac dién vién khi bd phim
duoc ra mat. Dau tién 1a anh Chi
Thién a. Véi vai tro 1a dién vién

chinh trong Behind The Stream thi

Dén
sang san

khau.

BACK
DROP




chac chan rang anh s€ c6 vai 101

dé giri dén cho khan gia a."

Chi Thién: "Chi Thién xin cam on
cac thiy co cua truong dai hoc
FPT va khan gia dang c6 madt
trong ngay hom nay. That sy ma
no6i thi day la dy an ma Thién rat
vui khi duoc trd thanh dién vién
chinh ctia b phim, minh trai qua
rat nhiéu canh ning tam 1y ciing
nhu 1a cdc cam xuc khéac nhau khi
dong phim. Va ciing giéng nhu
anh Thi thi Thién thdy cic ban
lam viéc rit dn ¥ v6i nhau trong
lic quay phim, Thién cdm nhan
duoc su tim huyét cua cac ban
trong bd phim nay. Mong moi
nguoi s€ don nhan va yéu thich bo
phim Behind The Stream nay
nhé."

MC: "Da vang, xin cdm on nhitng
10 chia sé chan thanh vira rdi cua
anh a, va [tén MC] mong rﬁng du
an cua Eclipse co thé dat duoc
nhitng thanh cong trong thoi gian
sap t6i. Va bay gio, xin duoc phép
giao luu cung anh Tri Thi a.
Khong biét 14 khi anh Tri Thi hop
tac vdoi cac ban sinh vién trong
mot dy an phim ngén thé nay thi

anh da cé nhitng cadm xtc nhu thé




nao a? Xin moi anh!"

Tri Thi: "Pau tién, cho phép Tri
Thi gt 161 chao dén cac thiy cb
cua truong dai hoc FPT va céc ban
khan gia ¢ day. Thi khi ma hop tac
voi cac ban sinh vién con tré thé
nay thi minh cling nhan 161 moi
ngay dé xem rang cac ban tré lam
viéc thé ndo. That sy rat vui khi
cic ban con non tré¢ nhu vay
nhung cdc ban lam viéc rat hiéu
qua voi nhau, tt nhién 1 s& c6
nhiing cai thiéu sot trong qua trinh
lam viéc nhung day la cac ban tré
nén minh cling bé qua vi day la
nhing thiéu sot khong dang ké. Vi
1a con tré nén cac ban rat du ning
luong nén minh ciling khong cam
thdy qua mét khi di quay. Mong
réng du an cua cac ban sé thanh
cong t6t dep va trong twong lai
néu c6 duyén thi ching ta s& lai

hop tac trong mot du an khac."

MC: "Xin dugc cam on nhiing 101
chia sé ctia anh Tri Thi vira rdi a.
Cubi cung 1a anh Pirc Luong, vira
la dién vién vira 1a thanh vién
trong ekip san xuét thi cam giac
hoém nay cta anh thé nao khi dira

con tinh than duoc ra mat?"

btrc Luong: "Lo1 dau tién, cho




phép btc Luong dugc thay mat
ekip san xuat Behind The Stream
dugc gui 101 cam on chan thanh
dén cac thay co va cac vi khan gia
da bd ra thoi gian quy bau cua
minh dé dén véi budi cong chiéu
bd phim Behind The Stream ngay
hém nay. Minh that cam thay rat
vui va hoi hop dé don chd nhiing
cam xuc tu quy khan gia khi xem
bod phim Behind The Stream cua
ekip 1am phim Eclipse. Mong rang
khan gia co thé nhan duoc thong
diép ma tui minh d3 gui gam vao
trong Behind The Stream, nhu vay
cling 12 mdt mén qua, mot niém
vui rat 16n déi v6i tui minh. Xin

cam on."

MC: "Xin cam on nhitng 161 chia
sé chan thanh dén tir cac dién vién
cua Behind The Stream, [tén MC]
mong rang cic dién vién cua
chung ta s€ c6 dugc nhiing thanh

cong nhat dinh trong twong lai."

12

8:52:27

00:00:15

MC nédi tiép

tiét muc

MC:" Va khong 1am mét thoi gian
cua quy vi nira, ngay bay gio day
ching ta s& dén vé6i nhitng gidy
phiit hdi hop cung Behind The

Stream.

Xin moi quy vi cung theo doi a."

-  Dén
sang san

khau.

BACK
DROP




13

8:52:42

00:21:00

Cong chiéu
phim
"Behind The

Stream"

San khau trinh chiéu phim

Tat deén
san

khau.

FILM

- Chuén
bi LED

14

9:13:42

00:03:00

MC céng bd
khan gia
tring
thwong Mini

Game

MC:" Chung ta da cung nhau trai
qua nhitng phat gidy hdi hop va
kich tinh véi Behind The Stream.
Va trude khi két thuc, [tén MC]
xin coéng bd nhimg khan gia da
tring thuéng Mini-game trén
Fanpage Phim Ngin Behind The

Stream.

Ching ta c6 ba giai thuong cho
cac vi tri hang nhét, hang nhi va
hang ba. Xin moi 1én san khéu,
khén gia c6 tén Hung Son nhéan
qua cua gidi hang ba. Khan gia
Thanh Thao s€ 1én nhan qua cho
giai hang nhi va khan gia dat dugc
gidi nhat trong Mini-game vira roi,

xin moi khan gid Hung Tran.

Xin kinh moi cac khan gia budc
1én san khau dé co thé nhan phan

qua tir BTC."

1. BEAT
PIANO

- ben
sang san

khau.

BACK
DROP

- Chuén
bi LED

15

9:16:42

00:01:00

MC két thiic
chuwong

trinh

MC:"Va ngay sau khi cac khan
gid da nhan dugc qua thi cling la
lac [tén MC] xin phép két thic
budi sy kién coéng chiéu phim
Behind The Stream ngay hom nay.

Thay mat doan lam phim, xin tran

1. BEAT
PIANO

-  Dén
sang san

khau.

BACK
DROP
4. QR
KHAO
SAT

- Take
care
khéan gia
standby
dan

khan gia




trong cam on cac thay cd bd mén ra ngoai
trong nganh Truyén thong Pa va noi
phuong tién va cac quy khéan gia cam on.
d3 dén day ngay hom nay dé cing - Chuén
thudng thirc by phim Behind The bi LED
Stream. Va trude khi ra vé, quy 1.
khan gia hay vui long bo ra chut it
thoi gian dé co thé quét ma QR
trén man hinh va dién vao form
khao st d¢ BTC c6 thé nhan dugc
nhitng gép y cua quy khan gia a.
Mot 14n nita, xin tran trong cam
on va kinh chao quy vi."
- Take
care
khéan gia
bén 1. standby
Tam biét . 1. BEAT N
16 | 9:17:42 | 00:05:00 Céc CTV dan khach ra ngoai sang san| BACK [dan
khach PIANO )
khau DROP |khan gia
ra ngoai
va noi
cam on.
- Stage
san
N ' D¢n 1.
Cac CTV 0n dinh vi tri cho khan | 1. BEAT sang.
17 | 9:22:42 | 00:05:00 | Pon khach | ' sang san| BACK .
gia, khach moi. PIANO i - Chuan
khau DROP
bi LED
3.
Cong chiéu Tat dén .| Chuan
18 | 9:27:42 | 00:20:00 phim  [San khau trinh chiéu phim san FIL'M bi LED
"Behind The khau. 1.




Stream"

- Take
care
khéan gia
bén 1. standby
Tam biét N 1. BEAT N
19 | 9:47:42 | 00:05:00 Cac CTV dan khéch ra ngoai sang san| BACK |dan
khach PIANO )
khau DROP (khan gia
ra ngoai
va noi
cam on.
- Stage
san
— ) Dén 1.
Cac CTV 0n dinh vi tri cho khan | 1. BEAT sang.
20 | 9:52:42 | 00:05:00 | Don khach | . sang san| BACK ,
gia, khach moi. PIANO i - Chuan
khau DROP
bi LED
3.
Cong chiéu , ,
Tat den - Chuan
phim , ., ) 3. )
21 9:57:42 | 00:20:00 San khau trinh chiéu phim san bi LED
"Behind The , FILM
khau. 1.
Stream"
- Take
care
khéan gia
bén 1. standby
Tam biét . 1. BEAT .
22 110:17:42| 00:05:00 Céac CTV dan khéch ra ngoai sang san| BACK [dan
khach PIANO )
khau DROP (khan gia
ra ngoai
va noi
cam on.
, ben 1. - Stage
Cac CTV 0n dinh vi tri cho khan | 1. BEAT .
23 |10:22:42( 00:05:00 | Don khach | ) sang san| BACK [sdn
gia, khach moi. PIANO ,
khau DROP |sang.




- Chuén

bi LED
3.
Cong chiéu , .
Tat den - Chuan
phim , ., ) 3. )
24 110:27:42| 00:20:00 San khau trinh chiéu phim san bi LED
"Behind The , FILM
khau. 1.
Stream"
- Take
care
khan gia
ben 1. standby
Tam biét _ 1. BEAT N
25 110:47:42| 00:05:00 Céac CTV dan khéch ra ngoai sang san| BACK [dan
khach PIANO ,
khau DROP (khan gia
ra ngoai
va noi
cam on.
- Stage
san
N . Dén 1.
Cac CTV 0On dinh vi tri cho khan | 1. BEAT sang.
26 [ 10:52:42| 00:05:00 | Pon khach sang san| BACK ,
gia, khach moi. PIANO , - Chuan
khau DROP
bi LED
3.
Cong chiéu , ,
Tat deén - Chuan
phim i , 3.
27 110:57:42( 00:20:00 San khau trinh chiéu phim san bi LED
"Behind The ) FILM
khau. 1.
Stream"
- Take
care
beén 1.
Tam biét _ 1. BEAT khéan gia
28 | 11:17:42| 00:05:00 Céac CTV dan khéch ra ngoai sang san| BACK
khach PIANO ) standby
khau DROP | _
dan

khan gia




ra ngoai

va noi
cam on.
- Stage
sin
, ben 1.
Cac CTV 0On dinh vi tri cho khan | 1. BEAT sang.
29 | 11:22:42| 00:05:00 | Pon khach sang san| BACK ,
gid, khach moi. PIANO i - Chuan
khau DROP
bi LED
3.
Céng chiéu . .
Tat deén - Chuan
phim i , 3.
30 | 11:27:42| 00:20:00 San khau trinh chiéu phim san bi LED
"Behind The , FILM
khau. 1.
Stream"
- Take
care
khan gia
bén 1. standby
Tam biét N ] 1. BEAT .
31 (11:47:42( 00:05:00 Cac CTV dan khéch ra ngoai sang san| BACK |dan
khach PIANO ,
khau DROP |khan gia
ra ngoai
va noi
cam on.
ben
BTC nghi
32 [ 11:52:42 BTC don degp va nghi trua sang san
trua .
khau
NGHI TRUA
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3.6. Risk Management
Table 25: Event Risk Management
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2 Medium Technological [Puc Luong L
dong thiét bi khac




Low CTV dén tré Personnel

Ngoc Trinh

Lién lac véi CTV va chia nhau
nhitng cong viéc dé dam bdo

khong sot cac khau chuén bi

MC khoéng chiu
Personnel
rehearsal

Quéc Khanh

Thuyét phuc MC va dong thoi
can nhic thoi gian phu hop dé

rehearsal gap

Medium Nhan su toi tré Personnel

Qudc Hung

Lién lac voi nhan su va chia
nhau nhitng cong viéc dé dam
bdo khong sét cac khau chuan

bi

Medium Thoi tiét xau Natural

Eclipse Team

Trang bi du dé dan 16i cho

khach moi va nguoi tham du

Mat dién Natural

Eclipse Team

Lién lac voi bén phia dia diém
t6 chirc dé dua ra giai phap

khic phuc hop 1y

4. Online Premiere Event:

Our online premiere event took place on Facebook at 20:30 PM on 1st November. We posted
an announcement on Facebook 1 day before the online event.

We used OBS Studio software as a livestream software because Facebook wanted us to
choose video source between camera and livestream software. The livestream was started 10

minutes earlier in order to wait for more audiences to enter the livestream.

VIII. SPONSORSHIP/PARTNERSHIP

We are delighted to announce our collaboration with Bamos, a local coffee shop chain, as the
sponsor for our short film aimed at promoting critical thinking on the internet among young
generations. Bamos not only shares our vision of empowering youth with the essential skills
to navigate the online world responsibly but also graciously provides us with an ideal
shooting location.

This partnership enables us to leverage Bamos's established reputation, extensive community

presence, and physical space to effectively amplify our message. Bamos's demonstrated



commitment to social responsibility and community impact closely aligns with the core
values of our project, making them an outstanding partner.

By forging this partnership with Bamos, we not only gain access to their esteemed brand
recognition and unwavering community trust but also secure a remarkable shooting location
for our film. Together, we possess the confidence in our collective ability to raise awareness
and empower young generations to exercise critical thinking skills while responsibly

navigating the vast realm of the internet.

BHI @5

COFFEE & TEH

Figure 13: Location
IX. EVALUATION

1. Campaign Reach
As of 5/12/2023, the campaign reached a total of 17000 individuals on social media,
generating 3300 engagements across various media channels. The media channels and tactics
employed in the campaign included our official Youtube, Facebook, Instagram, and Tik Tok

channel.

2. Social Media Engagement
The social media platforms used in the campaign, including Facebook, Instagram, Youtube,
and Tik Tok, generated a total of 1500 followers/subscribers and 3300 engagements (likes,

comments, shares, mentions).



3. Film Premiere Event
The film premiere event garnered 164 attendees, including actors from the short film,

influencers, and target audience members.
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Figure 14: Positive reviews
Audience engagement during the event was relatively high, with 91.5% positive reviews and

feedback towards the short film.
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Figure 15: Film's topic
The audience expressed an active interest about the film’s main topic, which is the
importance of having critical thinking when using the Internet, with 94% of the audience

voting 4 and above.

4. Key Performance Indicators (KPIs)
The campaign performed as follows against these KPIs:
e Social media KPI:
- Achieved an average reach of 17000 on all social media platforms
- Achieved 3300 interactions (likes, shares, comments,...) during the campaign period.
- Achieved a combined number of 1500 followers on Youtube, Facebook, Insta,

Tiktok,....



e Short film KPI:

- Reached 4300 views on Youtube and on Facebook, exceeding the target KPI of 3000
views.

e Event KPI:

- A total of 164 participants for the movie premiere event.

Impact of the campaign:
The media campaign had a significant impact on young people’s awareness of critical
thinking when using social media and the Internet. As indicated by our survey before the start
of the campaign, the majority of young people over-rely on social media and the Internet, and
they lack the ability to think with high precision. However, the post-premiere survey
suggested that young people are now more aware about critical thinking when using social
media and the Internet, with 86% correctly identifying the message of the short film, 89%

responses saying that they like the message.
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Figure 16: Message of the film
Ban thich phim “Behind The Stream” & nhitng diém nao sau day? |_D Copy
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Figure 17: The highlights of the film



Specifically, 83.9% of the participants expressed that the message of the film was deeply

influential to them, and that 89% of the responses would recommend the short film to other

people.
Mirc dd anh hudng cda théng diép bd phim mudn truyén tai d&n ban? O copy
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Figure 18: Level of message transmission
Ban c6 mudn gidi thiéu bd phim nay cho ngudi khac khéng? D cepy
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Figure 19: Spread the film
5. Actual Cost
Table 26: Actual Cost
ACTUAL COST
NO. DETAIL APPROXIMATE (VND)
1 Production 19.677.000 VND
2 Event 3.014.000 VND
3 Administrative Cost (+5%) 1.134.550 VND




4 Preliminary Cost (+3%) 680.730 VND

5 TOTAL 24.506.280 VND
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APPENDIX
Appendix A: Literature Review
1. Critical Thinking And The Internet

It is important to have critical thinking skills when navigating the vast amount of information
found on the Internet (Paul & Elder, 2006). Numerous studies have explored the correlation
between Internet usage and critical thinking abilities. Some indicate that the Internet can
enhance critical thinking by presenting users with a diverse range of perspectives and
information sources. (Boyd, 2014). For example, one study found that Internet users who
engaged in online discussions with individuals from diverse backgrounds and viewpoints
were more likely to exhibit critical thinking skills than those who did not engage in such
discussions. Other studies have found that social media can provide opportunities for
fact-checking and information verification, promoting critical thinking and media literacy

(Brossard & Scheufele, 2013).

2. Challenges To Critical Thinking On The Internet
While the Internet can provide opportunities for critical thinking, it can also create challenges
for individuals seeking to evaluate the reliability and credibility of information. The Internet
has the potential to create echo chambers. These chambers only expose users to information
that supports their existing beliefs and biases. As a result, critical thinking can be limited, and
confirmation bias can be promoted. (Boyd, 2014). Social media can sometimes spread
misinformation and propaganda, which can harm a person's ability to think critically and may
encourage them to believe in false ideas and conspiracy theories. (O'Connor et al. Weatherall,

2019).


https://doi.org/10.37546/JALTTLT37.4-3

3. Role Of Education In Promoting Critical Thinking In The Context Of The
Internet

Education may play an important role in promoting critical thinking skills in the context of
the Internet. Critical thinking is a multifaceted cognitive ability that requires one to analyze,
evaluate, and synthesize information.Research suggests that critical thinking skills can be
developed through education, training, and practice (Delli et al., 1996). In the context of the
Internet, critical thinking skills may be particularly important for evaluating the credibility of
information, identifying bias, and discerning the validity of arguments and claims. However,
educators may face challenges in promoting critical thinking in the context of the Internet,
such as the need to adapt to changes in technology and address the Internet's influence on

students' beliefs and attitudes (Newman et al., 2011).

4. Strategies For Promoting Critical Thinking On The Internet
Several strategies have been proposed for promoting critical thinking on the Internet,
including fact-checking and verification, engaging in respectful discourse with individuals
from diverse backgrounds and viewpoints, and promoting media literacy and responsible use
of the Internet. An instance of this is a study that discovered how giving users access to
fact-checking tools and encouraging media literacy education can enhance critical thinking
abilities and decrease the proliferation of false information on the Internet. (Pennycook &
Rand, 2019). Other studies have suggested that engaging in respectful discourse with
individuals who hold different beliefs and perspectives can promote critical thinking and

reduce the influence of echo chambers (Boyd, 2014).

Appendix B: Sample size and Data collection

Sampling method: Simple Random Sampling.

This method ensures that each individual within the target population has an equal chance of
being selected to participate in the survey. It is a straightforward and unbiased approach to
sampling, which can help reduce potential biases in the data pool.

By randomly selecting participants from the target population, Simple Random Sampling
helps to ensure that the collected responses are representative and reflect the diversity of
opinions within the group of young people. This method allows for a fair and equal
opportunity for all individuals to be included in the survey, regardless of their characteristics

or backgrounds.



By employing Simple Random Sampling, we hope to increase the validity and
generalizability of the survey findings. It ensures that the collected data represents the wider
population of young people, allowing for more accurate conclusions and insights to be drawn

from the responses.

Sample size: minimum of 250 responses.

A sample size of 250 responses can indeed provide valuable insights and represent the
majority consensus on the chosen topic. While a larger sample size can potentially provide
more precise results, 250 responses can still yield meaningful and statistically significant

findings, especially if the responses are collected in a well-randomized manner.

A sample size of 250 is commonly considered sufficient for survey research and statistical
analysis, as it allows for a reasonable margin of error. With careful planning and
implementation, collecting this number of responses is achievable within a reasonable

timeframe, ensuring that the data remains relevant and current.

It is important to note that the representativeness of the sample depends on how the
respondents are selected. If the sample is drawn from a diverse and representative population,
the findings can be more confidently generalized to the larger population. Care should be
taken to ensure that the sample includes individuals from various demographics and

backgrounds to avoid potential biases.

Appendix C: Research Findings

Based on the survey data, it is evident that a significant portion of the target audience heavily
relies on the Internet, with a predominant focus on entertainment (87.8% of the response) and
social media (82.4%). This high level of Internet usage indicates a potentially negative
correlation with critical thinking skills, as a considerable percentage of respondents admit to
spending excessive time online (46.6%), considering it a daily habit (45%), and being easily
distracted from work (46.9%).

The survey findings also highlight the strong inclination of the target audience towards
Internet usage. A substantial number of respondents admit to feeling out of touch when not
using the Internet for an extended period (43.1%), and their friends and family members
express concerns about their excessive mobile phone usage (45.8%). These observations

further emphasize the audience's reliance on and engagement with the Internet.



When presented with the idea of a project centered around Internet usage among young
people, an overwhelming majority of the target audience expressed an active interest
(89.3%). This indicates a strong alignment and relevance of the project's message with the
audience's concerns and experiences.

Furthermore, the preferred form of receiving the message was identified as videos and short
films by a notable percentage of the target audience. This preference suggests that utilizing
visual communication mediums like videos and short films can be an effective and engaging
approach to effectively convey the intended message to the audience (46.6%).

Overall, the survey data reveals a target audience that is heavily dependent on the Internet,
particularly for entertainment and social media purposes, potentially leading to a negative
correlation with critical thinking skills. However, the audience exhibits a keen interest in
projects related to Internet usage, and their preference for videos and short films as a
communication medium presents an opportunity to effectively deliver the desired message.
Appendix D: Logline

Tiéng Viét: Dé trd nén ndi tiéng, Thién phai chéng ddi thi ning ky va vuot qua nhitng van dé
vé long tin.

English: To become famous, Thien must fight against serious opponents and overcome trust

1Ssues.

Appendix E: Script

BEHIND THE STREAM
1. NOL PHONG NU STREAMER - NGAY
Nit STREAMER dang stream ban quan 4o bang dién thoai, xung quanh 13 nhiing
gia treo ddy quén 4o.

NU STREAMER
50kg mdc size 1 nha ban oi. Moi nguoi like, share di 10000 tim minh 1én deal 1k
ne.
2. NOIL PHONG NAM STREAMER 2 - DEM
NAM STREAMER 2 dang livestream hat bang dién thoai, tay 6m dan guitar.
NAM STREAMER 2
Lai 1a DG House...Rhyder...
THIEN (VOICE OVER)

O thoi dai nay, streamer 1a vua cia moi nghé...



3. NOL PHONG NU STREAMER - NGAY
Nir streamer dang stream thi dugc donate 1000 sao.
NU STREAMER
Cam on ban nam gidu tén da donate 1000 sao nha!
THIEN (VOICE OVER)
Vira c6 tién...
4. NOIL PHONG NAM STREAMER 2 - DEM
Nam streamer 2 trd 161 comment cta fan.
NAM STREAMER 2
Hinh nhur anh nay vira 1én tivi dang khong moi nguoi? A tr , minh ciing c6 tiéng
tam mot chat nén vira duoc moi 1én truyén hinh xong. Haha
THIEN (VOICE OVER)
Vira c6 tiéng...

5. NOIL PHONG THIEN - DEM
THIEN dang ngdi trudc may tinh, trén ban ¢ nhing ly mi di an xong. Trén
giwdng day nhitng bd quan 4o dé lung tung. Thién dang livestream.
C6 donate hién Ién: "Moi nguoi ung ho thé‘mg ban tui nha!"

THIEN (VOICE OVER)

Va duong nhién, t6i ciing mudn nhiing diéu dep d& do.
THIEN
Cam on Luong dé donate 10 sao nha. Choi oi may coi 13 tao vui rdi, sao phai
donate thé... Chac minh live dén day thoéi moi nguoi o1, hen gap lai moi nguodi vao
ngay mai nha! Bye bye!
THIEN (VOICE OVER)
Vira rdi 1a Luong, thing ban than cuta toi.
Thién tét live, roi khoi ban may tinh, leo lén giudng nam, léy dién thoai ra nhin
tin cho Luong.
THIEN
(nhin tin)

Ay ku, cam on nhiéu nha.
6. NOL. PHONG LUONG - PEM
Luong vira coi livestream ctia Thién xong, nhén tin v&i Thién.

LUONG

(nhén tin)



Co gi dau, nao c6 dip gdp bao tao ly ca phé 1a dugc 1))
BACK TO:
7. NOIL PHONG THIEN - PEM
Thién dang nam trén givdong nhan tin cho Luong.
THIEN
(nhén tin)
Oke, d&.
TOAN CANH PHONG THIEN
THIEN (VOICE OVER)
Trong toi khong gidng nhu mot streamer ndi tiéng nhi? Pung vay, chi 1a chua thoi,
nhung it ra t6i 1am cai nghé nay dang hoang.
8. NOIL PHONG GIANG - PEM
GIANG dang stream ¢ trong phong véi hon 100k nguoi xem cung mot dan may
tinh rat Xin, ngéi trén mot chiéc ghé gaming boc da, mac dd dep, téc tai gon gang.
GIANG
Minh méi ky cai hop dong dong phim, khong phai khoe nhitng ma chic ciing to
nhat mién Nam nay ddy haha. A, cac ban thiy cai Iphone 15 pro max mau deep
purple 512gb nay khong? Bén d6 vira gui tang cho minh xong haha.
COMMENT NHAY LIEN TUC TREN STREAM CUA GIANG
Rat nhiéu comment khen Giang "6ng hoang streamer". Giang doc dugc mot
comment trai chiéu.
GIANG
"Thing nay c6 gi hay 4?". Haha. Ban khong véi téi thi sao ma ban biét dugc.
THIEN (VOICE OVER)
Day la Giang, t6i kha chéc 1 tay nay khong dang hoang, nhitng thir hin khoe mé
trén stream chéc ciing chi 12 phong bat, ca toi va Luong déu ghét han.
9. NOI. PHONG THIEN - DEM
Thién van dang nam trén giwong nhin tin cho Luong.
THIEN (CONT)
(nhén tin)
Nay, nay thang Giang lai 1én stream flexing d thir ddy, rdi c6 ngay tao s& vach
tran bd mat that cta no.
LUONG

(nhén tin)



Ua, ndy tao ciing coi, trong ngira ca mat.
ME THIEN (OFF SCREEN)
(goi vong v phong)
May don céi phong chua Thién? Tao v ma thay quan 4o cac thir con & trén
giwdng thi may chét vai tao. Con véi cai hai muoi may tudi rdi sudt ngay cim mat
vao cai may tinh, may tinh && me nudi dén khi nio nira? Xubng an com mau!
THIEN
(kho chiu)
Da!
Thién dimg day, gom quéan 4o trén giudng vit vao ti, gom ly mi trén ban virt vao
thung réac.
THIEN
(nhin tin)
Tao xudng an com phét, co gi tao nhan.

Thién tit dién thoai, budc ra khoi phong.

10. NOI. PHONG THIEN - NGAY
Thién dang xem livestream ctia Giang trong cin phong bira bon, liy dién thoai ra
nhin tin cho Lwong.
THIEN
(nhin tin)
Thang cha nay lai chém gié trén stream nita roi.
LUONG
(nhan tin)
Chuyén thuong ngay ma. Téi may cé stream khong?
THIEN
(nhén tin)
Co6 chir, nhé vo coi nha fen.
LUONG
(nhén tin)
Ma may tinh lam c4i nghé nay dén bao gio? Chir tao thiy 1a khong du séng rdi
do...
THIEN

(nhén tin)



Pam mé ma fen, may ciing biét tao thich 1am streamer dén c¢& ndo ma.
LUONG
(nhan tin)
Hay 1a bt fame thang Giang di.
THIEN
(nhén tin)
Khéng, dién a! Tao khong 1am may tro d6 dau.
LUONG
(nhin tin)
Tao ¢6 céai nay cho may coi nay...
Luong giri doan video quay 1én Giang dang quy xudng nin ni PAO DIEN cho
Thién.
Thién nhau may, bAm vao doan video Luong gui.
THIEN
(nhin tin)
That a? Ly dau ra day?
LUONG
(nhén tin)
May khong can biét dau, boc phét n6 di.
THIEN
(nhin tin)
Khong! Tao khong lam dau.
Tré rdi, tao di an day, ti con stream nira.
LUONG
(nhin tin)
May ctr suy nghi di, mai tao qua chd may rdi minh cting ban.

Thién tit dién thoai, di ra khoi phong.

11. NGOAL SAN CHUNG CU - NGAY
Giang dang cam dién thoai livestream review nha méi mua. Giang vira néi vira di
vao chung cu.
GIANG
Ay hello moi ngudi! Hom nay t6i s& ddn moi nguoi di xem cin chung cu t6i moi

mua nhé.



12. NOI. THANG MAY - NGAY
Thién vira mua d6 an vé, dang dung trude thang méay thi Giang di vao. Thién nhan
ra Giang. Ca 2 cing budc vao thang may. Giang bam tang 25, Thién bim tang 5.
GIANG
Cén penthouse nay rong 13m, moi moi nguoi lén nha minh nha. Moi nguoi doi
mot ti nha!
COMMENT KHEN GIANG GIAU CO, GIOI GIANG
Thién ling nguoi nhin Giang mot luc. Giang nhén ra, liéc nhin Thién kho hiéu.
Thién giat minh quay di. Giang nhan ra Thién c6 hinh xam giéng minh & co.
Thang may dén tang 5, Thién nhin Giang mét cai roi budc ra khoi thang may.

Giang nhin theo Thién khé hiéu.

13. NOL PHONG THIEN - NGAY
Thién budc v6 phong, dit tai dd an 1én ban, nhin mot vong qua cin phong cia
minh.
TOAN CANH PHONG THIEN
Thién chan nan ngdi xubéng ghé. Pot nhién Thién nghe tiéng gd ctra. Thién ra mé
ctra, nguoi dimg ngoai ctra 1a Luong.
LUONG
Ay ku khoe khong!
Luong budc vao nha. Thién dong ctra lai.
THIEN
Khoe. Nay, thing Giang méi mua nha diy.
LUONG
No giau ma.
THIEN
Cong nhén, con ¢ chung toa vdi tao nira chur.

Thién nhin vao man hinh dang hién kénh cta minh, thd dai roi bat may 1én stream.
Luong ngdi xubng giuvong 1iy dién thoai bat stream ctia Thién.

THIEN

Hello hello lai 1a t61 day, chao mung cac ban tr¢ lai voi stream cua toi nhé.
THIEN (VOICE OVER)
Dé t6i n6i rd hon cho cac ban vé cong viéc cua to1 nhé!

CUT TO:



14. NOI. PHONG THIEN - NGAY
Thién dang ngdi livestream choi game.
THIEN
Pay r6i, day rdi... PENTAKILLL!
THIEN (VOICE OVER)
T6i 1a mot streamer vé game, séng bang tién donate cua viewers...
Thién doc comment
THIEN
Uay nay duoc 200 views ludn ndy... Moi ngudi cho minh xin 1 like 1 subscribe
nha.
C6 mot comment cta anti fan lot vao mét Thién: "Nghi di, stream chén vai".
Thién doc duoc, lang di nhung gia bo khong thiy va tiép tuc stream.
Luong quay sang noi véi Thién.
LUONG
Give away di!
Thién nhin Luong ra hiéu "OK".
THIEN
bu 10 ngan sub 61 s€ lam give away cho cac ban nha. Subscribe di nao cac ban.
THIEN(VOICE OVER)
Luong khong chi la ban, ma con 1a quan su cua toi nira... Con tai sao to1 lai lam
cai nghé nay 4? Ngoai dam mé ra thi...
CUT TO:
15. NOL PHONG KHAM - NGAY
(THIEN NHO LAI KY UC)
BAC SI dang dian do Thién vé sirc khoe.
BAC SI
Vé in ubng day du vao nhé, dimg lam gi ning nhoc day...
CUT TO:
16. NOL PHONG THIEN - DPEM
Thién mo ctra di vao phong, nam ning né 1én giudng, tay trai cAm bich thudc, tay
phai cim hoa don tai kham véi s tién 2 triéu. Thién dua to tai kham 1én xem roi
dat xubng, vé mat mét moi.
THIEN (VOICE OVER)

Lau lam roi téi chua c6 mot giac ngu thuc sy. Moi thtr ctr ntra tinh nira mo.



FADE TO BLACK

17. NOL PHONG GIANG - NGAY
Giang thuce day, tdm rua, thay dd nghiém chinh, vudt toc, xit nudce hoa. Léy khau

trang va nén budce ra khoi nha.

18. NOI. QUAN CA PHE - NGAY
Giang dung day khoi ban ca phé sau khi n6éi chuyén véi quan ly.
GIANG
Gitp anh nhé!
Dot nhién c6 mot FAN CUA GIANG nhan ra, tay cam dién thoai quay, chay lai
xin chup hinh.
FAN CUA GIANG
O! Anh Giang phai khong a? Em hAm md anh 13m, cho em xin kiéu anh.
Giang giat minh day fan ra. Quan ly ctua Giang dung day va dudi di.
QUANLY
Khong chup choet gi hét, day khong phai Giang dau, giai tan di.

Fan cua Giang kho chiu roi di.

19. NGOAL NGOAI QUAN CA PHE - NGAY
Fan ciia Giang roi khoi quéan ca phé, 1y dién thoai ra giri clip cho 1 fanpage noi
tiéng.
FAN CUA GIANG
(nhin tin)
Page oi minh c6 tin nay hay lim.
PAGE NOI TIENG
(nhan tin)
Xin chao, hiy d¢ lai 161 nhin, chung minh s& phan hdi sém nhit!
PAGE NOI TIENG
(nhén tin)
Minh la admin day, c6 chuyén gi khong a!

Fan cua Giang gui clip vira quay cho page.



BACK TO:

20. NOIL. QUAN CA PHE - NGAY
(TRUGC CANH TREN)
Giang va quan ly dang ngdi noi chuyén & quan ca phé. Giang dwa cho quan Iy
xem que test Covid. Giang quay sang quan ly.
GIANG
Sang anh moi test, nhung ma hom nay phai du 1 cudc hop quan trong, anh ra day
dé dua em mAy cai gidy to, hom nay em di gitip anh nhé.
QUANLY
Ua nhung ma gid c¢6 ai so Covid nita dau anh?
Giang tac ludi luom quan 1y 1 cai.
GIANG
Chac..Anh khéng mudn di, thé may cé di dugc khong?
QUANLY
A da da anh dé em.
Giang dtmg 1én chuén bi roi di.
GIANG
Anh di tap thoai day, dimg goi lam phién anh dy. O ddy hdi c6 ai nhan ra anh thi
phién 1im. Giap anh nhé!
Dot nhién c6 mot nguoi chay tdi phia Giang.
FAN CUA GIANG
O anh Giang phai khong a?

21. NGOAIL QUAN CA PHE - NGAY
Quan 1y cua giang xem duoc clip ctia Giang trén 1 page noi tiéng, hét hoang lay
dién thoai goi cho Giang nhung khong bat may.

QUANLY

Choi oi sao lai tit may ngay lic nay.
FADE TO:
22. NOL PHONG THIEN - NGAY

Thién dang ngu trén ghé bi danh thirc boi tiéng ciia me ngoai ctra, may tinh van

dang md. Hoang mang 13 tai sao lai ngu trén ghé. Troi dd qua trua.



ME THIEN (OFF SCREEN)
Gio nay ma may con ngu ha con? Day ma kiém cai gi khac lam di, con ong Diing
tam tudi may da 1én truong phong rdi day, con minh thi van lam cai nghé khong
lwong ddy.
THIEN
Da con biét roi!
Thién cam ldy dién thoai, gidt minh vi nhan quéa nhiéu thong bao. Thién md may
tinh 1€n va nhan ra lugng subscribe da tang dot bién. Thién cam dién thoai 1én
nhén tin cho Luong.
THIEN
(nhén tin)
E tao ndi tiéng rdi ha may?
LUONG
(nhén tin)
Check di, trong luc may ngii ¢6 nhidu chuyén hay xay ra lam.
Thién check kénh thi thay video boc phét Giang da duoc dang tai.
LUONG (CONT)
(nhén tin)
Sang nay Giang no bi phét, tao phai tranh thu co hoi nay.
THIEN
(nhan tin)
Sao may lai lam vay? Tao d4 noi la tao khong mudn kiém fame kiéu nay ma?
LUONG
(nhan tin)

Suy nghi di Thién? Ctr nhu vy may c6 no bung khong? C6 tra dugc tién thude

thang cho may khong?
FLASHBACK:
MONTAGE
- Thién vira an mi vira livestream.
THIEN

Cam on ban gidu tén di donate nhé!
- Thién doc dugc nhitng comment ac y
- Béac si dua hoa don thudce cho Thién

BAC SI



Em v€ mua thuéc uéng nhé!

END MONTAGE

BACK TO

23. NOIL PHONG THIEN - NGAY
LUONG (CONT)
(nhan tin)
Nhin lai may xem, may con gi dé méat ddu. Khi con nguoi ta da ¢ dudi day thi ho
san sang 1am tat ca moi thir dé chui 1én lai cai cudc séng ho timg cé. Lic do, sy tu
do méi thuc su c6 y nghia...
THIEN
(nhin tin)
Nhung ma lam vay 4c qua may a...
LUONG
(nhan tin)
May ctr nghe tao, s& chiang hai dén ai dau. Puoc rdi, stream di, nhiéu ngudi dang
chd may lam day.
Thién chan chir nhin vao man hinh méy tinh roi quyét dinh bam live.
THIEN
Hello moi ngudi minh biét moi nguoi dang doi minh...

COMMENT CHUT RUA GIANG

24.NOI PHONG LUONG - NGAY

Luong dang ngdi xem stream cta Thién, tab qua ding bai 1én Facebook vdi title
"STREAMER NOI TIENG CO THUC SU TRONG SACH". Bai viét thu hut
nhiéu tuong tac, Luong cudi nham hiém nhin cong dong mang comment.

MAN HINH CUA LUONG VOI NHIEU COMMENT

FADE TO BLACK

25. NOIL PHONG GIANG - NGAY
Giang vira vé nha, chuan bi ngdi vao ban livestream, bat may tinh 1én. Bong
Giang nhan dugc mdt cudc goi tir quan 1y.

QUANLY



Alo, ¢6 tay nao dang boc phét anh kia. Em goi anh mai khong dugc. Anh 1én live
dinh chinh di, em s& lo vu dang bai.
GIANG
Ha?
Quan ly ctip may ngay lap tuc.
Giang m& livestream cua Thién coi v6i vé mat kho hiéu. Lap tlrc m¢ stream
nhung khong dang nhép vao dugc tai khoan stream.
GIANG
Sao thé nhi?
Giang 13y dién thoai goi cho quén 1y.
GIANG
Anh nghi 14 khong 6n r6i...
ZOOM IN VAO KHUON MAT CUA THIEN TREN MAN HINH
THIEN (VOICE OVER)
Ban biét cam giac tit ca moi thi trong tay ban, nhing thir ma ban di gay dung
bong sup d6 mot cach kho tin ch? Man...khong hé d& chiu ti nao...
MONTAGE
Nhing bai post vé Giang xuat hién trén mang
Nam streamer 2 dit cdy dan xudng tra 151 comment trén stream.
NAM STREAMER 2
Nay, cac ban biét Giang stream game khong, t6i méi vira xem 6ng bj phét xong...
COMMENT HUA THEO CHUI GIANG
Nit streamer dang stream ban do.
NU STREAMER
T6i ciing cha ua thang cha d6, dang doi...
COMMENT HUA THEO CHUI GIANG
THIEN (VOICE OVER)
Mot khi d3 bi cong dong mang tay chay, thi ban ciing chi nhu mot con chim dang
kéu ctru trong 16ng thoi.
CHIM HOT TRONG LONG
END MONTAGE.

26. NOI. PHONG GIANG - NGAY

Giang dang stream giai thich vu viéc bang mot kénh mai.



GIANG
Céc ban phai nghe t6i, sy that khong nhu cac ban nghi dau, cac ban tin théng vO

danh day a? T6i mai 1a nguoi bi hai, n6 ché la céi gi ca...

MAN HINH STREAM CUA GIANG VOI NHIEU COMMENT CHE GIEU

THIEN (VOICE OVER)

Sau vu nay, Giang gan nhu mat tat ca...

27.NOL PHONG GIANG - PEM

Giang nhan duoc cudc goi tir nhirg nha tai trg doi hiy hop dong.

GIANG
Alo, khong, anh phai tin em, anh nghe em giai thich da..Alo...alo

Giang quing dién thoai xudng dat

GIANG

M3 no!

VAI THANG SAU

28. NOL PHONG LUONG - NGAY
Luong luét qua nhitng bai phét Giang va dang bai vai title: "TUQONG DAI
STREAMER CON LAI Gi?". Xong, Luong ngdi doc comment chtri Giang mot

cach tan huong.

MAN HIiNH LUONG TRAN NGAP COMMENT VE GIANG.

THIEN (VOICE OVER)

Con toi...

29. NOIL PHONG THIEN - NGAY

Thién dang stream. Ban lam viéc, phong ¢ gon gang.

THIEN
Uiy cam on tat ca cic ban di donate nh6, nhiéu ngudi xem qué toi van chua quen.

Moi ngudi xem stream vui vé nha...

COMMENT KHEN THIEN LA STREAMER TRONG SACH

30. NOL. SANH CHUNG CU - NGAY

Thién dang di mua d6 cung Luong vé, dimg doi thang méy thi ¢6 fan nhan ra.

FAN CUA THIEN
Anh Thién phai khong a! Cho em xin tdm anh nhé!



Thién chup anh vai fan.
LUONG
Cha, nguoi noi tiéng do ha.
THIEN
May dung c6 choc tao nha.
Thién va Luong budc vao thang may.
31. NOI. PHONG THIEN - NGAY
Thién dang nghe dién thoai cia nha tai tr¢g quang cao.
THIEN
Da mai em s& dén ky hop dong a, rat vui dugc hop tac véi bén minh...
Thién quay sang nhin Luong véi vé mat vui mung.
THIEN (VOICE OVER)
Cudc sdng cua t61 tot hon rat nhiéu... Nhung nhitng chuyén ndy dén qua nhanh,
phai chang con chuyén gi ¢ phia trude nira...
Dot nhién Thién nghe c6 tiéng dap cira nha. Thién ra mo cira thi d6 1a Giang dang
say xin, quan 4o xoc xéch.
GIANG
Pung 1a may rdi, tao tim may may thang nay.
THIEN
Sao anh biét nha t6i & day?
GIANG
Tao dd xem may rat lau tir cai clip boc phdt d6 cia may. Thi ra may 14 thing tao
da gdp trong thang may...
FLASHBACK:
32. NOIL. THANG MAY - NGAY
Sau khi thang may dén tang 5, Thién budc ra, Giang nhin theo r0i quay lai
livestream tiép.
BACK TO:
33. NOIL PHONG THIEN - BPEM
GIANG (CONT)
May da lay tat ca ctia tao. May biét clip d6 khong co6 that ma, may con hack ca
kénh va facebook cua tao nita...thang cho...
THIEN

Wow wow ding 13 t6i ¢6 boc phdt anh that nhung ma t6i khong hé 1am nhiing



chuyén con lai...
Luong budc ra ctra.
LUONG
La tao lam day
Thién nhin Luong véi vé mat ngac nhién.
GIANG
Im di...r6i tyi may s& phai tra gia.
Giang roi di. Thién nhin quay lai hoi Luong.
THIEN
Chuyén nay la sao vay?
LUONG

Nhitng chuyén d6 1a tao 1am ddy. Ké ca cai clip phét d6 ciing 1a tao dan dung ra.

FLASHBACK:

34. NGOAL QUAN CA PHE - NGAY
Giang dang n6i chuyén v4i Pao Dién.
DAO DIEN
Vai ctia em ¢6 canh vui lim. Em phai cau hon day, em dién thir cho anh xem nao.
GIANG
Dién & day luon ha anh?
DAO DIEN
U em, dién di
Giang ngd nghiéng xung quanh, quy gbi xudéng dién cho dao dién xem. Phia xa
Luong dang quay 1én Giang.
BACK TO:
35. NOI. PHONG THIEN - PEM
LUONG (CONT)
Kénh cta nd ciing 13 tao hack day
THIEN
Nhung may noi la s& khong hai dén ai ma? May vira hai mot mang nguoi day. Tao
khong lam nira dau.
Thién di vao phong, bat may tinh 1én. Luong di sau Thién

LUONG



May biét 1a may khong thé ding lai ma. May khong tu hoi sao may c6 duoc ngay
hom nay a?
Thién hét 1én véi Luong.
THIEN
Nhung may ltra tao!
LUONG
Khoéng phai ty nhién tao lai hai n6 dau. Tat ca nhitng bai post phét cia né déu 1a
ké hoach cua tao. Tat ca chi vi may thoi déy.
Thién lap tirc mé kénh Ién dinh x06a.
LUONG
Chinh x4c hon, nhitng gi may c6 hém nay déu do mét tay tao tao nén. May khong
mudn 1am vay dau.
Thién quay lai nhin Luong day thach thuc.
THIEN
Vay ha? Gio thi hét roi.
Thién quay lai may tinh, chuan bi x6a kénh.
LUONG
May mudn thay ddi cudc song nay, may mubn ¢ fame, co tién. Nhung may
khong 1am duoc néu khong c6 tao.
THIEN
May di di! Dung bao gio nhin mat tao nira.
Thién dua chudt vao bAm nat x6a kénh.
LUONG
La do may lua chon diy!
Luong roi di.
CUT TO:
MOT THOI GIAN SAU

36. NOL PHONG THIEN - NGAY
Thién m¢ may tinh 1€n, livestream b?mg mot kénh méi.
THIEN
Xin chao moi nguoi, xin 18i vi da bién mat lau nhu vay. Hom nay minh s& giai
thich vi sao minh lai stream bang kénh méi nay...

THIEN (VOICE OVER)



Sau khi Luong ro1 di. Toi quyét dinh noi ra sy that cho khan gia cua minh. Vé
nhiing gi da xay ra, vé Giang, vé Luong. T6i sdn sang nhan moi 10i chi trich...
Cubi budi stream.
THIEN
Minh thanh that xin 16i moi nguoi. Hay cho minh mot co héi lam lai.
COMMENT TREN STREAM CUA THIEN UNG HO THIEN

Thién bat ngd voi nhitng comment ung hg, vui vé ti€p tuc lam nghe stream.

37.NOL THANG MAY - NGAY

Thién budc vao thang mdy, 4n ting 25

38. NGOAL HANH LANG TANG 25 - NGAY
Thién d&n trude cra mot can chung cu, MOI GIOI d3 dimg cho ¢ d6 tir trude. 2 ngudi bat
tay.
MOI GIOT
Chuic ming em! A hinh nhu cha trude ¢ nha nay ciing 1am chung nghé véi em do.
Thién nhan chia khoa tir méi gi61, mim cuoi.
THIEN
Vay ha anh! Em cam on anh nhiéu!
39. NOI. PHONG GIANG - DAY
Thién md cira budc vao nha. Nhin ngdm mot lic rdi bude vao phong stream (cii

cta Giang). Budc lai tam rém, mé tung rém dé anh sang tran vao phong.

FADE TO WHITE

40. NOI. QUAN CA PHE - NGAY
Giang dang coi stream cua Thi¢n béng dién thoai, bﬁng anh mét cam thi. Dot
nhién Fan ctia Giang di dén.
FAN CUA GIANG
O anh Giang a? Sao anh khong stream nita? Em c6 theo ddi cau chuyén cua anh,
anh ¢ 1én nha!

Fan cua Giang roi di. Giang nhin theo fan hi vong.

41.NOI. PHONG LUONG - NGAY



Luong ngdi xem stream va trang ¢4 nhan cua Thién. Cudi nham hiém.

LUONG
Khong phai ty nhién tao hai Giang...va cling khong phai ty nhién tao giup may.
Hahaha.
FADE TO BLACK
42. END.

Appendix F: Storyline

Table 27: Storyline

Nit STREAMER dang stream ban quan 4o

V4 t .
| In Medium Eye Level :1(; r‘nVlo " bang di¢n thoai, xung quanh 1a nhiing gia treo
y day quan 4o.
) In Medium Eye Level Zoom out NANg STRPAMEB 2 daAng hffestre?am hat
slowly bang di¢n thoai, tay 6m dan guitar.
3 In Medium Eye Level Static N streamer dang stream thi dugc donate
1000 sao.
4 In Medium Eye Level Static Nam streamer 2 tra 101 comment cua fan.
7 .
5.1 In Wide Tilt downwards 90' oom 1 Miéu ta can phong ctua Thién
Slowly
7 .
5.2 In Medium Eye Level oom 1 Miéu ta can phong cua Thién
Slowly
53 In Close Eye Level Static Thién dang livestream
5.4 In Medium Left side 90' Static Thién roi khoi ban, 1én givdng ndm
5.5 In Medium Right side 45' Static Thién nhén tin cho Luong
6 In Medium Left side 45' Static Luong dang nhin tin cho Thién
7.1 In Medium Right side 45' Static Thién nhén tin cho Luong
7.2 In Wide Tilt downwards 45' Static Canh t?? n ca13 phon{g,. 01‘1a Th{e%n, ;C.h(.);thay a
Thién khong phai 1a ngudi noi tieng
7 .
81 In Wide | Tilt downwards 45 | 00 ™M Toan canh phong Giang
Slowly
8.2 In Medium Left side 45' Static Giang dang livestream

8.3 In Close Eye Level Static Giang tra 101 comment



8.4

9.1
9.2
93
9.4
9.5
9.6
9.7
10.1

10.2

10.3

11.2

12.1

12.2

12.3
12.4

12.5

12.6
12.7

12.8

12.9

12.1

13.1

In

In
In
In
In
In
In
In

In

In

In

Ex

Ex

In

In

In

In

In

In

Ex

In

In

In

In

Medium

Medium
Medium
Close
Close
Medium
Medium
Medium
Wide

Medium

Medium

Medium

Close

Medium

Medium

Close
Close

Close

Close
Medium

Medium

Close

Close

Wide

Left side 45'

Right side 45'
Right side 45'

Low Angle
Low Angle
Mid Angle
Mid Angle
Eye Level

Right side, behind 45'
Right side 45'

Left side 90'

Eye Level
Eye Level

Mid Angle

Mid Angle, 45' to the

left
Eye Level
Eye Level

Eye Level

Mid Angle
Eye Level

Eye Level

Eye Level

Mid Angle

Eye Level

Zoom out
slowly

Static
Static
Static
Static
Static
Static
Static
Static

Zoom in
slowly

Static

Pan to
Character

Pan to Face

Static

Static

Pan to Face

Static

Static

Static
Static

Static

Static

Static

Static

Giang dang livestream

Thién nhén tin cho Luong
Me Thién goi vO phong
Thién gom quan 4o trén givdng
Thién gom ly mi trén ban
Thién bd quan 4o vao ta
Thién bo rac

Thién nhan tin cho Luong rdi ra khoi phong

Thién nhén tin cho Luong
Thién dimg day khoi ghé
Giang di vao sanh chung cu

Giang livestream
Thién ding trude thang may thi Giang budc
vao

Giang va Thién bim thang may

Giang Livestream, comment khen Giang
Thién nhin Giang, ngd ngang, mat luom
Giang théy Thién nhin, ngac nhién, nhan ra
Thién c6 hinh xam
Céanh can tay Thién c6 hinh xam
Thang may m¢ cua, Thién budc ra, dung lai

Thién quay lai nhin Giang con dang dirng
trong thang may
Cua thang may dong lai, Giang vé mat kho
hiéu
Giang nhin xuéng canh tay ctia minh c¢6 hinh
xam giéng véi Thién
Thién budc vo phong, dat tai dd an 1én ban,
nhin mdt vong qua can phong ctia minh.

Thién chan nan ngdi xuéng ghé. Dot nhién



13.2

13.3

13.4
13.5

13.6

13.7
13.8
14.1

14.2

14.3
14.4
15
16.1
16.2
16.3
17.1
17.2
17.3
17.4
17.5
18.1
18.2

19

20.1

20.2
20.3
21

In

In

In

In

In

In
In

In

In

Ex

Ex
Ex
Ex
Ex

Medium

Medium

Close
Close

Close

Close
Close
Medium

Close

Close
Close
Medium
Medium
Close
Medium
Wide
Medium
Medium
Medium
Medium
Medium
Medium

Medium

Medium

Medium
Medium
Medium

Eye Level, 45'

Eye Level

Eye Level
Eye Level

Eye Level

Eye Level
Eye Level
Eye Level, 45'

Eye Level

Eye Level
Eye Level
Eye Level, 45'
Eye Level
Tilt upwards
Top down
Eye Level
Eye Level
Eye Level
Eye Level
Eye Level
Mid Angle, 45'
Mid Angle, 45'

Mid Angle

Eye Level
Mid Angle

Mid Angle, 45'
Mid Angle, 45'

Static

Static

Static
Static

Static

Static
Static
Static

Static

Static
Static
Static
Static
Static
Static
Static
Static
Static
Static
Static
Static
Static

Follow
Subject

Static

Static
Static

Zoom in

Thién nghe tiéng o ctra.

Thi¢n ra mé ctra, nguoi ding ngoai ctra la
Luong. Luong chao Thién va budc vao nha

Thién va Luong vao phong Thién, Luong
ngoi trén giwdong, Thién ngdi vao ban.
Thién no61 chuyén véi Luong
Luong no6i chuyén vdi Thién

Thién no61 chuyén véi Luong, 161 nhin vao
man hinh dang hién kénh ctia minh

Luong léy dién thoai ra bat stream cuia Thién
Thién bit dau stream
Thién van dang ngdi livestream

Chot ¢4 1 comment anti lot vao mat, Thién
ling di gia bo ko thay va tiép tuc stream

Luong thiy viy, quay sang néi v6i Thién
Thién quay sang nhin Luong va ra hi¢u OK
Bac si dan do suc khoe Thién
Thién di kham bénh vé
Thién xem hda don kham bénh
Thién bé hoa don Xuéng, mét moi
Thuce
Tam
Thay d6
Vubt toc, xit nude hoa
Lay khau trang, non, budc ra khoi nha
Giang giat minh déy fan ra
Quan 1y ciing dimg day dudi fan di

Fan Giang roi khoi quan ca phé, nhan tin cho
1 page ndi tiéng

Giang va quan 1y ngdi noi chuyén & quan ca
phé
Giang dimg 1én chuan bi roi di
Dot nhién c6 fan chay toi

Quan ly xem dugc 1 clip cia Giang trén page



22.1
222

22.3
22.4

Mon
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1.1
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tage
1.2

Mon
tage
1.3

23.1
232
23.3
24.1

24.2

24.3

244

25.1
25.2

253

254
25.5

Mon
tage
2.1

Mon

In

In

In

In

In

In

In

In
In
In

In

In

In

In

In

In

In

In

In

In

In

Wide

Medium

Medium

Medium

Medium

Medium

Medium

Medium
Medium
Close
Medium

Close

Close

Close

Medium
Close

Medium

Close
Close
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tage

2.2
Mon
tage In Medium Mid Angle Static
23
Mon
tage In Medium Mid Angle Static
2.4
0 t o th, h cA N
26 In Close Eye Level Static Glang dang s reilm %lal I,C. vu vice bang
mot kénh mai.
Giang nhan dugc cudc goi tir nhitng nha tai
27 In Medium Mid Angle Static trg doi huy hop dong. Giang quing dién thoai
xudng dat
. Luong ludt qua nhimng bai phét Giang va ding
Mid Angle, 45' fi \
281| W | Medium | M9 e d5 M Static | bai vai title: "TUGNG DAI STREAMER
© CON LAI GI?"
L A h 5 . . A
28.2 In Close Eye level Static e d()’c corﬂnmenﬁt chuti Glang mot
cach tan huong.
29.1 In Wide Tilt downwards Pan‘left o
right
29.2 In Close Eye Level Static
Pan left to | Thién & L dang dung doi th. ay thi
301 In Medium Mid Angle, 45' P s R S e
right c6 fan chay t6i
30.2 In Medium Eye Level Static 2 ngudi chyup anh véi nhau
Pan left t
30.3 In Medium Mid Angle, 45' arrligilt © Thién & Luong bude vao thang may
Thién nghe dién thoai tir nha tai t
31.1 In Medium Eye Level Static 1o nghe dien thoal fr nha tal tro, quay sang
Luong
31.2 In Close Eye Level Static Luong cuodi guong gao
Thié 51 bd he tié ap cua, giat
31.3 In Medium Eye Level Static i¢n dang cudi bong ‘ng ¢ tieng dap cira, gid
minh
Pan fi Thién nam vao tay nim cira, m¢ ra thi th
314 In Close Mid to Eye an rom ién narr.l Vao ay nqamvcu:a, m& ra thi thay
low to high Giang véi vé mat hung ton
31.5 In Close Eye level Static Thi¢n ngac nhién
31.6 In Close Eye level Static Giang gian dir
32.1 In Close Eye Level Static Giang thdy Thién nhin, ngac nhién

322 Ex Medium Eye Level Static Thang may m¢ cura, Thién budc ra
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Giang quy gbi xudng dién cho dao dién xem.
Luc Giang ding 1én thi phia sau la Luong
dang quay lén

Luong trl, cudi nham hiém
Thi¢n hdi Luong, tai sao lai lam vay

Thién xdng vao phong, lwvong van dimg d6
Thién md may tinh 1€n, lwong tir tir bude vao
Luong noi
Thién hét
Luong diém tinh noi, mit vin nham hiém

Thién m¢ kénh 1én dinh x0a

Luong dung sau lung noéi véi Thién



35.1

35.1

35.1

35.1

35.1

35.1

36.1
36.2
36.3

36.4

37

38.1

38.2

39

40

41

42

In

In

In

In

In

In

In
In

In

In

In

Ex

Ex

In

In

In

In

Close

Close

Close

Close

Close

Medium

Medium
Close
Wide

Close

Medium

Medium

Close

Close

Medium to
close

Medium to

close

Close

Eye level

Eye Level

Eye level

Tilt downwards

Eye Level

Mid Angle

Mid Angle
Eye Level
Mid Angle

Eye Level

Mid Angle, 45'

Mid Angle

Eye Level

Mid Angle

Eye Level

Mid Angle, behind

Eye Level

Static

Static

Static

Static

Static

Static

Static
Static
Static

Static

Static

Follow
Subject

Static

Static,
Zoom out

Zoom in

Zoom in

Static

Thién quay lai nhin day thach thirc, xong quay
lai man hinh

Luong ding sau lung no6i véi Thién
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man hinh x6a kénh
Luong ding sau lung

Luong ro1 di

Thién budc vao ban m¢ may
Thién livestream
Phong Thién
Thién két thuc stream, dc nhi€u viewers ung
hg, thién bat ngd va vui vé ti€p tuc nghé
stream
Thi¢n budc vao thang may bam tang 25
Thi¢n di dén ctra 1 can chung cu, moi gidi da
dung san & d6
Moi gidi gidi thi€u can hd va dua chia khoa
cho thién, thién mim cud1, mo cura nha
Thién mo cura vao phong stream cii cua giang,
nhin ngam xung quanh, r0i mé rém
Giang dang coi stream cua Thién bang di¢n
thoai, bang anh mat cam thu. Dot nhién Fan
cua Giang di dén chao giang. sau khi Fan ctia
Giang roi di. Giang nhin theo fan hi vong.

Luong ngdi xem stream cua Thién

Luong cudi nham hiém, no6i doc thoai



Appendix G: Shotlist

Table 28: Shotlist day 1

QUAN CA PHE
Thoi x
STT Céanh ‘ M6 ta Go6c may | Dién vién Pao cu
gian
14:00 Giang va quan 1y ngdi n6i chuyén|Medium | Thi, Ban, ghé, ly nudc, gidy
20.1 " |6 quan ca phé Hung  [to, dién thoai
14:20
Thot gian: 27s
200 14:20 -|Giang dimg 1én chuan bi roi di Medium |Thi Ban, ghé, ly nudc, gidy
' 14:30 |Thoi gian: 7s to, dién thoai
203 14:30 -|Pot nhién c6 fan chay téi Medium |Trinh Ban, ghé, ly nudc, gidy
' 14:35 |Thoi gian: 7s t0, dién thoai
181 14:35 -|Giang giat minh day fan ra Medium |Trinh Ban, ghé, ly nudc, gidy
' 14:40 |Thoi gian: 7s to, dién thoai
189 14:40 -|Quan 1y ciing dimg day dudi fan di [Medium |Hung Ban, ghé, ly nudc, gidy
. 14:45 |Thoi gian: 10s to, dién thoai
Quan ly xem dugc 1 clip cua|Medium |Hung Ban, ghé, ly nudc, gidy
1445 Giang trén page ndi tiéng, hdt to, dién thoai
21 ' hoang goi nhung Giang khong bét
14:50
may
Thoi gian: 13s
14:50 Fan Giang ro1 khoi quan ca phé,|Medium |Trinh bién thoai
19 . nhin tin cho 1 page nbi tién
15:00 o pag s
Thoi gian: 30s
15:00 Giang va dao dién ngodi néi chuyén|Medium [Thi, Pao|Ban, ghé, ly nudc
34.1 ' & quéan ca phé dién
15:05 o
Thoi gian: 2s
Pao dién nch véi Giang vé 1 vai|Close Thi, Pao|Ban, ghé, ly nuéc
34 15:05 -|sdp toi, Giang ngd nghiéng xung dién
' 15:15 |quanh
Thoi gian: 20s
343 15:15 -|Giang quy gbi xudng dién cho dao |Close Thi, Pao|Ban, ghé, ly nudc, dién
' 15:20 |dién xem. Luc Giang dimg Ién thi dién thoai




phia sau 1a Luong dang quay 1én

Thoi gian: 7s

Giang dang coi stream cua Thién
béng dién thoai, béng anh mét cam

thu. DBot nhién Fan cua Giang di

Medium

to close

Thi, Trinh

Ban, ghé, ly nuoc, dién

thoai

15:20 ,
40 1530 dén chao Giang. sau khi Fan cua
Giang ro1 di. Giang nhin theo fan
hi vong.
Thoi gian: 13s
THANG MAY/SANH CHUNG CU
17:00 -|Giang di vao sanh chung cu Medium |[Thi bién thoai, hinh xam gia
i 17:05 |Thoi gian: 4s
17:05 -|Giang livestream Close Thi bién thoai, hinh xam gia
2 17:20 |Thoi gian: 8s
Thi¢én ding trudc thang may thi|Medium |Thi, bién thoai, hinh xam gia,
12.1 iég Giang budc vao Thién bich d6 dn
Thot gian: 4s
17:30 -|Giang va Thién bam thang may Medium |[Thi, bién thoai, hinh xam gia,
12.2 17:35 |Thoi gian: 2s Thién bich dd an
Giang Livestream, comment khen|Close Thi, bién thoai, hinh xam gia,
12.3 ;iz Giang Thién  |bich d6 an
Thoi gian: 7s
Thién nhin Giang, ngd ngang, mat|Close Thi, bién thoai, hinh xam gia,
12.4 17:30 luom Thién bich do an
17:55
Thoi gian: 2s
Giang théy Thi¢n nhin, ngac|Close Thi, bién thoai, hinh xam gia,
12.5 17:35 nhién, nhan ra Thién c¢6 hinh xam Thién bich d6 an
18:00 Thoi gian: 2s
18:00 -|Canh can tay Thién c6 hinh xdam |Close Thién hinh xam gia
126 18:05 |Thoi gian: 1s
Thang may md cua, Thién budc|Medium |Thi¢én bién thoai, hinh xam gia,
12.7 1:(1)(5) ra, dimg lai bich d6 an

Thoi gian: 2s




18:10 Thién quay lai nhin Giang con|Medium |Thi, bi¢n thoai, hinh xam gia,
12.8 18. s dang dung trong thang may Thién bich db an
' Thoi gian: 2s
1815 Cura thang may dong lai, Giang vé|Close Thi bién thoai, hinh xam gia,
12.9 " |mat kho hidu bich d6 an
18:20
Thoi gian: 2s
18:20 Giang nhin xudng canh tay cua|Close Thi Hinh xam gia
12.10 18.25 minh c6 hinh xam giéng v&i Thién
' Thoi gian: 2s
Medium |Thién,  [Dién thoai, bich d6 &n
Thién & Luong dang dung doi
18:25 ) Luong,
30.1 thang may thi c6 fan chay to1
18:35 Fan cua
Thoi gian: 3s .
Thién
302 18:35 -|Thién va fan chup anh v6i nhau Medium |[Thién, bién thoai
' 18:45 |Thoi gian: 6s Luong
1845 Thi¢n & Luong budc vao thang|Medium |Thién, Dién thoai
30.3 T |ma Luon
18:50 Y s
Thoi gian: 10s
18:50 Thi¢én budc vao thang may, 4n|Medium Thién Pién thoai
37 ' tang 25
18:55
Thot gian: 5s
18:55 . . . _ |Close Thi Flashback
32.1 Giang thay Thién nhin, ngac nhién
19:00
19:00 Medium |Thién, Flashback
32.2 Thang may mao ctra, Thién budce ra
19:05 Thi
19:05 Close Thi Flashback
323 Canh can tay Thién c6 hinh xam
19:10
PHONG GIANG
19:40 Thién di dén cira 1 can chung cu,|Medium |Thién, Chia khoa phong
38.1 ' mdi giéi da dung sin ¢ do Mbi gidi
19:45
Thoi gian: 3s
382 19:45 -IMoi gidi gidi thi¢u can hd va dua|Close Thién, Chia khoa phong
' 19:55 |[chia khoa cho thién, thién mim Mbi giGi




cuol, mé cira nha

Thoi gian: 11s

Thién m¢ ctra vao phong stream|Close Thién PC, ban, ghé, chudt may
19:55 -|cii cua giang, nhin ngim xung tinh, ban phim
» 20:00 |quanh, rdi mo rém
Thoi gian: 4s
20:00 -|Toan canh phong Giang Wide Thi PC, ban, ghé, chudt may
81 20:05 [Thoi gian: 5s tinh, ban phim, dién thoai
- 20:05 -[Giang dang livestream Medium |Thi PC, ban, ghé, chudt may
20:20 |Thoi gian: 9s tinh, ban phim, di¢n thoai
20:20 -|Toan canh phong Giang Close Thi PC, ban, ghé, chudt may
8.3 20:30 |Thoi Gian: 10s tinh, ban phim, dién thoai
20:30 -|Giang dang livestream Medium [Thi PC, ban, ghé, chudt may
5.4 20:35 |Thoi gian: 10s tinh, ban phim, di¢n thoai
20:35 -|Giang vé nha chuén bj stream Medium |Thi PC, ban, ghé, chudt may
2> 20:40 |Thoi gian: 5s tinh, ban phim, dién thoai
20:40 -|Giang nhan cudc goi tur quan ly Close Thi PC, ban, ghé, chudt may
22 20:45 |[Thoi gian: 12s tinh, ban phim, dién thoai
Giang m¢ stream Thién, vé mat|Medium |Thi PC, ban, ghé, chudt may
20:45 -|khé hiéu, mé stream cia minh tinh, ban phim, di¢n thoai
2> 20:50 [nhung ko dang nhap duoc
Thoi gian: 9s
20:50 Giang lé%y dién, thoai goi quan ly, [Close Thi PC, ban, ghé, chudt may
25.4 hoang hot vi mat kénh tinh, ban phim, di¢n thoai
2100 Thoi gian: 3s
55 s 21:00 -{Zoom vao man hinh Giang Close Thi PC, ban, ghé, chudt may
21:05 |Thoi gian: 10s tinh, ban phim, di¢n thoai
Giang dang stream gidi thich vu|Close Thi PC, ban, ghé, chudt may
26 2105 viéc b.':ing mot kénh mai. tinh, ban phim, dién thoai
21:20 Thoi gian: 18s
Giang nhan dugc cudc goi tur|Medium |Thi bién thoai
27 ijg nhiing nha tai trg doi huy hop

dong. Giang quing dién thoai




xudng dat
Thoi gian: 12s
21:30 -| Wide Giang giudng, ném, gbi, mén
17.1 Giang thuc day
21:35
21:35 -| . , Medium |Giang Khan
17.2 Giang tam
21:40
21:40 -| . Medium |Giang Quén a0
17.3 Giang thay do
21:45
21:45 - Medium |Giang Sap, nudc hoa
17.4 Giang xit nudc hoa
21:50
21:50 -| . . Medium |Giang M, khau trang
17.5 Giang lay d6 ra khoi nha
21:55
Table 29: Shotlist day 2
, Thoi X
CANH ) Mo ta Go6c may |Dién vién Pao cu
gian
Nt STREAMER dang stream ban|Medium [Nir Mannequin, quan 4o, dién
| 10:00 -|quén 4o bang dién thoai, xung quanh Streamer |thoai, tripod, ghé
10:10 |14 nhitng gi treo ddy quan 4o.
Thoi gian: 11s
10:10 Nir streamer dang stream thi dugc|Medium [Nir Mannequin, quﬁn ao, dién
3 10'20 donate 1000 sao. Streamer |thoai, tripod, ghé
' Thoi gian: 12s
MONTA [10:20 - . Medium |Nir Mannequin, quan 4o, dién
Nir streamer dang stream ban do. o ,
GE 10:30 Streamer |thoai, tripod, ghé
NAM STREAMER 2 dang |Medium |Nam Pan, dién thoai, ghé,
5 10:30 -[livestream hat béng dién thoai, tay Streamer |tripod
10:40 |0m dan guitar.
Thoi gian: 14s
10:40 Nam streamer 2 tra 101 comment cia [Medium [Nam Pan, dién thoai, ghé,
4 ' fan. Streamer |tripod
10:50

Thot gian: 15s




MONTA [10:50 -[Nam streamer 2 dat ciay dan Xuéng Medium |Nam Pan, dién thoai, ghé,
GE 11:00 |trd 101 comment trén stream. Streamer |tripod
11:00 - [Luong dang nhan tin cho Thién Medium |Luong Dién thoai
° 11:05 |[Thoi gian: 10s
241 11:05 - |Luong dang xem stream cua Thién |Medium |Luwong |Laptop, chudt, ban phim
11:10 |Thoi gian: 3s
11:10 - [Luong tab qua dang bai Ién facebook |Close Luong  |Laptop, chudt, ban phim
242 11:15 |Thoi gian: 2s
243 11:15 - |Luong cudi nham hiém Close Luong |Laptop, chudt, ban phim
11:20 [Thoti gian: 2s
Man hinh ctia Luwong véi nhiéu|Close Luong  [Laptop, chudt, ban phim
24.4 H:20- comment chiri Giang
11:25
Thot gian: 2s
Luong ludt qua nhimg bai phdt|Medium [Luong |Laptop, chudt, ban phim
11:25 -|Giang va dang bai voi title: "TUONG
281 11:30 |DAI STREAMER CON LAI GI?"
Thot gian: 8s
1130 - Luong ngoi doc comment chiri Giang [Close Luong |Laptop, chudt, ban phim
28.2 mot cach tan hudng.
11:35
Thot gian: 5s
11:35 -|Luong ngéi xem stream cua Thién Medium |Luong Laptop, chuot, ban phim
H 11:40 |Thoi gian: 3s to close
a1 11:40 - |Luong cudi nham hiém, néi doc thoai [Close Luong |Laptop, chudt, ban phim
11:50 [Thoti gian: 6s
NHA THIEN
5 Miéu ta can phong ctuia Thi¢n Wide Thién Laptop, ban, ghé, chudt,
1230 Thoi gian: 3s ban phim, mi ly ,
) ) Medium |Thién Laptop, ban, ghé, chuot,
5o 13:30 |Miéu ta can phong cua Thi¢n bin phim, mi ly. giuong.
Thoi gian: 3s X PN
ném, goi, mén
13:10 -|Thién dang livestream Close Thién Laptop, ban, ghé, chudt,
> 13:25 |[Thoi gian: 14s ban phim, mi ly
5.4 13:25 -|Thién ro1 khoi ban, 1€n givdong nim |Medium |[Thién bi¢n thoai, giwong, ném,




13:30

Thoi gian: 3s

g01, mén

5 s 13:30 -|Thién nhan tin cho Luong Medium |Thién Dién thoai, givong, ném,
' 13:35 |Thoi gian: 10s gdi, mén
13:35 - , Medium |Thién Dién thoai, givong, ném,
7.1 Thi¢n nhan tin cho Luong .
13:40 g01, mén
1340 Céanh toan can phong cua Thién, cho |Wide Thién Laptop, ban, ghé, chuot,
7.2 13'45 thay 1a Thién khong phai la ngudi ndi ban phim, mi ly, giuong,
. tiéng ném, géi, mén
13:45 - , Medium |Thién Dién thoai, givong, ném,
9.1 Thién nhan tin cho Luong , .
13:50 g01, mén
13:50 - ‘ ‘ Medium [Thién Khong
9.2 Me Thién goi v phong
13:55
13:55 - . , Close Thién  |Quan 4o
9.3 Thién gom quan o trén giwong
14:00
14:00 - Close Thién Ly mi
9.4 Thién gom ly mi trén ban
14:05
14:05 - . Medium |Thién Quﬁn a0
9.5 Thién bd quan 4o vao tu
14:10
14:10 - Medium |Thién Ly mi
9.6 Thién bé rac
14:15
97 14:15 -|Thién nhén tin cho Luong 10i ra khoi[Medium |Thién Dién thoai
' 14:20 |phong
01 14:20 -[Thién dang xem livestream cua|Wide Thién Laptop, ban, ghé, chuot,
. 14:25 |Giang ban phim
14:25 - , Medium |Thién Laptop, ban, ghé, chudt,
10.2 Thién nhan tin cho Luong ) )
14:30 ban phim, dién thoai
14:30 - o Medium |Thién Laptop, ban, ghé, chuot,
10.3 Thién dimg day khoi ghé ) )
14:35 ban phim, dién thoai
Thién budc vo phong, dit tii d6 an [Wide Thién  |Laptop, ban, ghé, chudt,
1435 lén ban, nhin moit vong qua can ban phim, dién thoai, tai
13.1 . phong ctia minh. Thién chan nan ngdi d6 an

14:45

xudng ghé. Dot nhién Thién nghe

tiéng go cua.




Thién ra m¢ cua, nguodi dung ngoai |Medium |Thién, Khong
13.2 112(5) ewa 1a Luong. Luong chao Thi¢n va Luong
budce vao nha
Thién va Luong vao phong Thi¢n, [Medium |Thién, Laptop, ban, ghé, chuot,
13.3 14:50- Luong ngdi trén giudong, Thién ngdi Luong |ban phim, mi ly, giudng,
1:00 vao ban. ném, géi, mén
Close Thién, Laptop, ban, ghé, chuot,
13.4 12:00- Thién néi chuyén véi Luong Luong |ban phim, mi ly, giuong,
1310 ném, géi, mén
Close Thién, Laptop, ban, ghé, chuot,
13.5 110~ Luong noi chuyén vdi Thién Luong |ban phim, mi ly, giuong,
13:20 ném, géi, mén
1520 - Thié¢n n6i chuyén véi Luong, roi nhin [Close Thién, Laptop, ban, ghé, chudt,
13.6 vao man hinh dang hién kénh cua Luong |ban phim, mi ly, giuong,
13:30 minh ném, géi, mén
139 15:30 -|Luong léy dién thoai ra bat stream |Close Thién, B,ién t‘hoai, giudong, ném,
15:35 |cua Thién Luong  |g01, mén
Close Thién Laptop, ban, ghé, chuot,
13.8 19:33 - Thién bét dau stream ban phim, giuvong, ném,
15:50 o6i. mén
141 15:50 - Thién vin dang ngéi vestream Medium |Thién Laptop, ban, ghé, chuot,
16:00 ban phim
16:00 - Chot c6 1 comment anti lot’ vao me“'}t, Close Thién Laptop, ban, ghé, chudt,
14.2 Thién lang di gid bd ko thay va tiép ban phim
1:05 tuc stream
143 16:05 -|Luong thay vay, quay sang noi voi|Close Luong |Laptop, ban, ghé, chudt,
16:10 [Thién ban phim
16:10 -[Thi¢n quay sang nhin Luong va ra|Close Thién Laptop, ban, ghé, chuét,
144 16:20 [hiéu OK ban phim
s 16:20 - Béc s diin o sitc khoe Thién Medium |Bac si Pon thude, note ctia bac si
16:30
6.1 16:30 - Thién di kham bénh b Medium |Thién Drorn tl‘lufr)c, giuong, ném,
16:35 g01, mén




16:35 - Close Thién Pon thudc, giuong, ném,
16.2 Thién xem hoa don kham bénh , .
16:40 g01, mén
16:40 - , Medium |Thién Pon thudc, giuong, ném,
16.3 Thién bo hoa don xuong, mét moi ] .
16:45 g01, mén
Table 30: Shotlist day 3
STT Thoi .
Mo ta Goc may (Dién vién |p,o cy
Canh gian T
10:00 -|Luong dang xem stream cua Thién Medium Laptop, ban, ghé, chuot,
22.1 o Thién
10:15 |Thoi gian: 3s ban phim
10:15 - [Luong tab qua dang bai 1én facebook [Close Dién thoai, Laptop, ban,
22.2 o Thién ,
10:30 |Thoi gian: 2s ghé, chudt, ban phim
10:30 -|Luong cudi nham hiém Close bi¢n thoai, Laptop, ban,
22.3 o Thién ,
10:35 [Thoi gian: 2s ghe, chudt, ban phim
Man hinh cia Luong vé&i nhiéu|Close ' _
10:35 - bi¢n thoai, Laptop, ban,
22.4 comment churi Giang Thién .
10:50 o ghé, chudt, ban phim
Thoi gian: 2s
10:50 - . o ) ) bién thoai, Laptop, ban,
23.1 Luong lay dién thoai goi cho ai d6 Thi¢n )
11:05 ghée, chudt, ban phim
Luong ludt qua nhitng bai phdt Giang|Medium
11:05 -|va dang bai vdi title: "TUONG DAI Dién thoai, Laptop, ban,
23.2 . . Thién ,
11:10 |STREAMER CON LAI GI?" ghé, chudt, ban phim
Thot gian: 8s
Luong ngdi doc comment chiri Giang |Close ) )
11:10 - Dién thoai, Laptop, ban,
23.3 mot cach tan hudng. Thién .
11:25 ghé, chudt, ban phim
Thoi gian: 5s
11:25 -|Luong ngé)i xem stream cua Thién Medium bi¢n thoai, Laptop, ban,
29.1 Thién ,
11:30 [Thoi gian: 3s to close ghe, chudt, ban phim
11:30 - [Luwong cudi nham hiém, néi ddc thoai [Close Dién thoai, Laptop, ban,
29.2 Thién ,
11:45 |Thoi gian: 6s ghée, chudt, ban phim
¢ 11:00 - [Luong lay dién thoai ra goi cho quan Luong Dién thoai
11:05 [ly cua Giang.
24.1 [11:05 -|Quan ly nghe dién thoai cua Luong Luong Laptop, chudt, ban phim




11:10

11:10 - [Thién nghe dién thoai tir nha tai trg, Luong Laptop, chudt, ban phim
24.2 Medium
11:15 |quay sang Luong
11:15 - ) Luong Laptop, chu6t, ban phim
24.3 Luong cuoi gugng gao Close
11:20
11:20 - [Thién dang cudi bdng nghe tiéng dap Luong Laptop, chuot, ban phim
244 Medium
11:25 |cura, giat minh
Thién ndm vao tay nam cira, mo ra thi Luong
24.5 . . Close
thay Giang véi vé mat hung ton
11:25 - Luong Laptop, chuot, ban phim
28.1 Thién ngac nhién Close
11:30
11:30 - Luong Laptop, chudt, ban phim
28.2 Giang gian dur Close
11:35
11:35 -] ) Luong Laptop, chuét, ban phim
41 Giang gian dir Close
11:40
11:40 - B » Luong Laptop, chuot, ban phim
41.1 11:50 Thién so hai, bong nghe tiéng lwong [Close
412 Giang gian dir tinh danh Thi¢n,
. nhung bi Luong can lai
42 Luong hét 1én can Giang lai Close Quan ly
11:45 -|Giang & Thién nhin Luong, Luong
31.1 Wide Thién Dién thoai
12:00 |nhin 2 nguoi
12:00 -|Thién nhin Luong v&i vé mat ngac
31.2 Close Luong Khong
12:15 [nhién
13:00 - . . . . . . .
31.3 1303 Giang gian dir, n6i voi ca 2 Close Thién Dién thoai
314 |0 mie hin Gi Cl T g
. i€n quay qua nhin Gian ose on
13:20 e s Thi s
13:20 - o ' Thién,
31.5 Giang roi di Medium Khong
13:35 Thi
13:35 - )
31.6 13:50 Thién quay qua nhin Luong Close Thi Khong
33.1 |13:50 -|Thién hoi Luong Close Thi Khong




14:05

14:05 - )
33.2 1420 Luong trl, cuo1 nham hiém Close Thién Khong
Giang,
33.3 Luong trl, cudi nham hiém Close  |Thién,
Luong
14:20 -
333 1435 Thién hdi Luong, tai sao lai lam vy |Close Luong Khong
N Luong,
14:35 -|Thién x6ng vao phong, luong van
334 Medium |Thién, Khong
14:40 |dung do ‘
Thi
14:40 -|Thién mé may tinh 1én, luong tur tur Thién,
33.5 Medium Khong
14:45 [budc vao Luong
14:45 - ‘ ‘
33.6 Luong noi Close Thi Khong
15:00
15:00 - Thién,
33.7 Thién hét Close Khong
15:05 Thi
15:05 -|Luong diém tinh ndi, mat van nham ‘
33.8 , Close Thi Khoéng
15:10 |hiém
15:10 - Thi,
339 Thién md kénh 1én dinh x6a Close Khong
15:15 Luong
15:15 - Thi,
33.10 Luong ding sau lung n61 véi Thign  [Close Khong
15:30 Luong
15:30 -|Thién quay lai nhin day thach thuc,
33.11 . Close Luong  |Khong
15:45 [xong quay lai man hinh
15:45 -
35.1 16:00 Luong ding sau lung n6i voi Thién  [Close Luong Khong
16:00 -| | '
35.2 1615 Thién duodi Luong Close Thién Khong
16:15 - Thién, Laptop, ban, ghé, chuot,
35.3 man hinh x6a kénh Close
16:20 Luong  |ban phim
16:20 - Thién, Laptop, ban, ghé, chudt,
35.4 Luong ding sau lung Close
16:25 Luong ban phim




7
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16:25 - o ) Laptop, ban, ghé, chudt,
35.5 Luong roi di Medium |Luong
16:40 ban phim
16:40 - ' ‘ Laptop, ban, ghé, chuot,
35.6 Thién budc vao ban m¢ may Medium |Thién
16:55 ban phim
16:55 -| Laptop, ban, ghé, chuot,
35.7 Thién livestream Close Luong
17:10 ban phim
17:10 - _ ‘ ‘ Laptop, ban, ghé, chuot,
35.8 Phong Thién Wide Thién
17:15 ban phim
Thién két thuc stream, dc nhiéu ,
17:15 -| ' ; ‘ Laptop, ban, ghé, chudt,
35.9 viewers ung hd, thi¢n bat ngd va vui|Close Luong
17:30 ., . ban phim
vé tiép tuc nghé stream
Appendix H: Callsheet
Table 31: Callsheet day 1
STT NOI DUNG THOI GIAN | NGUOI PAM NHIEM PHUC TRANG
CHUAN BI, SETUP: 11:00 - 14:00
1 Poan dung bira trua 11:00 - 11:30 Ca doan
. . Nguyén Vin Bao Han, .
2 Kiém tra hién truong 11:30 - 11:45 L ) Ao quan mau den
Nguyén Hong Anh
3 Phuc trang cho Talents [ 11:30 - 11:45 | Nguyén Tran Ngoc Trinh Ao quan mau den
. Nguyén Ha Qudc Khanh, , .
4 Chuan bi may quay 12:00 - 13:30 N , Ao quan mau den
Nguyén Quoc Hung
5 Kiém tra 4m thanh | 11:45 - 12:00 Nguyén Vin Bao Han Ao quan mau den
6 Kiém tra anh sang 11:45 - 12:00 Nguyén Hong Anh Ao quan mau den
Pao Puc Luong, Nguyén
, Tran Ngoc Trinh, Nguyén ) .
7 Set up bdi canh 12:00 - 13:00 . Ao quan mau den
Van Bao Han, Nguyén
Hong Anh
8 Make up cho Talents | 11:30 - 13:00 Au My Uyén Ao quan mau den
9 Lam toc cho Talents | 13:00 - 13:15 Au My Uyén Ao quan mau den
o Nguyén Qudc Hung, Pao
10 Talents on lai kich ban | 13:15 - 13:45

Ptrc Luong, Nguyén Tri




Thi, Poan Chi Thién

bao Duc Luong

11 Talents vao vi tri 13:45 - 14:00 Nguyén Tri Thi
boan Chi Thién
BAM MAY CANH TRONG QUAN CA PHE: 14:00 - 15:45
12 Bam may canh 20.1 14:00 - 14:20
13 Bam may canh 20.2 | 14:20 - 14:30
14 Bam may canh 20.3 14:30 - 14:35
15 Bim may canh 18.1 14:35 - 14:40 . )
, Nguyén Quoc Hung,
16 Bam may canh 18.2 14:40 - 14:45 . .
; Nguyén Ha Qudce Khanh,
17 Bam mdy canh 21 14:45 - 14:50 N
_ bao buc Luong, Nguyen
18 Bam may canh 19 14:50 - 15:00 . ) -
_ Tran Ngoc Trinh, Nguyén
19 Bam may canh 34.1 15:00 - 15:05 x
_ Van Bao Han, Nguyén
20 Bam may canh 34.2 15:05 - 15:15 v x N
_ Hong Anh, Nguyen Tri Thi,
21 Bar’n may canh 34.3 15:15 - 15:20 Poan Chi Thién
22 Bam may canh 40 15:20 - 15:30
Di chuyén qua dia
23 diém: Vinhomes Grand [ 15:30 - 15:45
Park Quan 9
BAM MAY CANH THANG MAY/SANH CHUNG CU: 15:45 - 19:40
bao Duc Luong
24 Talents vao vi tri 15:45 - 16:00 Nguyén Tri Thi
Poan Chi Thién
25 B4m may canh 11.1 | 17:00 - 17:05
26 Bém méy canh 11.2 17:05-17:20 Nguyén Qué)c Hu‘ng’
27 Bam may canh 12.1 17:20 - 19:30 | Nguyén Ha Qudc Khanh,
28 Bam may canh 12.2 17:30 - 17:35 | Pao Puc Luong, Nguyén
29 Bam may canh 12.3 | 17:35-17:50 | Tran Ngoc Trinh, Nguyén
30 Bam may canh 12.4 17:50 - 17:55 Vin Bao Han, Nguyén
31 Bdm may canh 12.5 | 17:55- 18:00 |Hong Anh, Nguyén Tri Thi,
32 Bim may canh 12.6 | 18:00 - 18:05 Doan Chi Thi¢n
33 Bam may canh 12.7 | 18:05 - 18:10




34 Bam may canh 12.8 18:10 - 18:15
35 Bam may canh 12.9 18:15 - 18:20
36 Bam maéy canh 12.10 | 18:20 - 18:25
37 Bam may canh 30.1 | 18:25-18:35
38 Bim may canh 30.2 | 18:35-18:45
39 Bim may canh 30.3 18:45 - 18:50
40 Bam maéy canh 37 18:50 - 18:55
41 Bam may canh 32.1 | 18:55-19:00
42 Bim may canh 32.2 19:00 - 19:05
43 Bam may canh 32.3 | 19:05-19:10
44 Ca doan dung bira toi | 19:10 - 19:40
BAM MAY CANH PHONG GIANG: 19:40 - 21:55
45 Bam may canh 38.1 | 19:40 - 19:45
46 Bim may canh 38.2 19:45 - 19:55
47 Bam maéy canh 39 19:55 - 20:00
48 Bim may canh 8.1 | 20:00 - 20:05
49 Bam may canh 8.2 20:05 - 20:20
50 Bam may canh 8.3 20:20 - 20:30
51 Bam may canh 8.4 | 20:30 - 20:35 Neguyén Quéc Hung,
52 Bim may canh 25.1 | 20:35-20:40 | Nguyén Ha Quéc Khanh,
53 Bim may canh 25.2 | 20:40 - 20:45 | Dao Ptic Luong, Nguyén
54 Bim may canh 25.3 | 20:45-20:50 | Tran Ngoc Trinh, Nguyén
55 B4m may canh 25.4 | 20:50-21:00 | Van Bao Han, Nguyén
56 BAm may canh 25.5 | 21:00 - 21:05 |Hong Anh, Nguyén Tri Thi,
57 Bim may canh 26 21:05 - 21:20 Doan Chi Thi¢n
58 Bam méy canh 27 | 21:20 - 21:30
59 Bam may canh 17.1 21:30 - 21:35
60 Bam may canh 17.2 21:35-21:40
61 B4m may canh 17.3 21:40 - 21:45
62 Bim may canh 17.4 21:45 - 21:50
63 Bam may canh 17.5 | 21:50 - 21:55




Table 32: Callsheet day 2

STT NOI DUNG THOI GIAN| NGUOI PAM NHIEM PHUC TRANG
CHUAN BI, SETUP: 7:00 - 10:00
1 Dung bira sang 7:00 - 7:30 Ca doan
Kiém tra hién trudng Nguyén Hong Anh, , .
2 7:30 - 7:45 N Ao quan mau den
quay, cing Nguyén Van Bao Han
Phuyc trang cho N N . . )
3 7:30 - 7:45 |Nguyén Tran Ngoc Trinh Ao quan mau den
Talents
. Nguyén Ha Quéc Khanh, ) .
4 Chuan bi may quay | 8:00 - 9:45 . , Ao quan mau den
Nguyén Quoc Hung
5 Kiém tra 4m thanh | 7:45-8:00 | Nguyén Vin Bao Han Ao quan mau den
6 Kiém tra anh sang 7:45 - 8:00 Nguyén Hong Anh Ao quan mau den
Pao Pirc Luong, Nguyén
i Tran Ngoc Trinh, . .
7 Set up boi canh: 8:00 - 9:30 N Ao quan mau den
Nguyén Van Bao Han,
Nguyén Hong Anh
8 Make up cho Talents | 7:30 - 9:00 Au My Uyén Ao quin mau den
9 Lam téc cho Talents | 9:00 - 9:30 Au My Uyén Ao quan mau den
Nguyén Qubc Hung, Pao
Talents on lai kich guyen Q %
10 b 9:30 - 9:45 | btc Luong, Nguyén Tri
an
Thi, Poan Chi Thién
bao Dirc Luong
11 Talents vao vi tri 9:45 -10:00 Nguyén Tri Thi
boan Chi Thién
BAM MAY CANH PHU: 10:00 - 11:50
12 Bém méy canh 1 10:00 - 10:10 Nguyén Qué)c Hu‘ng)
13 Bim may canh 3 10:10 - 10:20 Nguyén Ha Qubc Khanh,
Bim may phan Pao Puc Luong, Nguyén
14 P 10:20 - 10:30 . S W
MONTAGE Tran Ngoc Trinh,
15 Bam may canh 2 [10:30 - 10:40| Nguyén Vin Bao Han,
16 BAm mdy canh 4 | 10:40 - 10:50| Nguyén Hong Anh,
Bam may phan Nguyén Tri Thi, Poan
17 10:50 - 11:00

MONTAGE

Chi Thién




18 Bam may canh 6 [ 11:00 - 11:05
19 Bam may canh 24.1 |11:05-11:10
20 B4am may canh 24.2 |{11:10 - 11:15
21 Bam may canh 24.3 |11:15 - 11:20
22 Bam may canh 24.4 [11:20 - 11:25
23 Bim may canh 28.1 [11:25-11:30
24 Bam may canh 28.2 | 11:30 - 11:35
25 Bam may canh 41 | 11:35 - 11:40
26 Bam may canh 41.1 [11:40 - 11:50
BAM MAY BOI CANH NHA THIEN
27 C4 Gatn ding com 11:50 - 13:00
trua va nghi ngoi
28 Bam may canh 5.1 |13:00 - 13:05
29 Bam may canh 5.2 [13:05 - 13:10
30 Bam may canh 5.3 [13:10 - 13:25
31 Bim may canh 5.4 |13:25 - 13:30
32 Bim may canh 5.5 [13:30 - 13:35
33 Bam mdy canh 7.1 [13:35-13:40| Nguy&n Quéc Hung,
34 Bam méy canh 7.2 |13:40 - 13:45 | Nguy&n Ha Quéc Khanh,
35 Bim may canh 9.1 |13:45 - 13:50 [Dao Puc Luong, Nguyén
36 Bam may canh 9.2 |13:50 - 13:55 Tran Ngoc Trinh,
37 Bim may canh 9.3 |13:55 - 14:00| Nguyén Vin Bao Han,
38 BAm may canh 9.4 [14:00 - 14:05| Nguyén Hong Anh,
39 BAm may canh 9.5 [14:05 - 14:10| Nguyén Tri Thi, Poan
40 Bam may canh 9.6 [14:10 - 14:15 Chi Thién
41 Bam may canh 9.7 [14:15 - 14:20
42 Bam may canh 10.1 [14:20 - 14:25
43 Bam may canh 10.2 [14:25 - 14:30
44 Bam may canh 10.3 |14:30 - 14:35
45 Bim may canh 13.1 [14:35 - 14:45
46 Bam may canh 13.2 [14:45 - 14:50
47 Bam may canh 13.3 |14:50 - 15:00




48 Bam may canh 13.4 [15:00 - 15:10

49 Bam may canh 13.5 [15:10 - 15:20

50 B4m may canh 13.6 |15:20 - 15:30

51 Bam may canh 13.7 |15:30 - 15:35

52 Bam may canh 13.8 [15:35-15:50

53 Bim may canh 14.1 [15:50 - 16:00

54 Bam may canh 14.2 |16:00 - 16:05

55 Bam may canh 14.3 [16:05 - 16:10

56 Bam may canh 14.4 [16:10 - 16:20

57 Bam may canh 15 [16:20 - 16:30

58 Bam may canh 16.1 [16:30 - 16:35

59 Bam may canh 16.2 |16:35 - 16:40

60 Bam may canh 16.3 [16:40 - 16:45

61 Don dep v thu x¢p 16:45 -17:30

hién truong
- Duing bira t6i va tan 1730 - 18:30
ca
Table 33: Callsheet day 3
STT NOI DUNG THOI GIAN | NGUOI PAM NHIEM PHUC TRANG
CHUAN BI, SETUP: 7:00 - 10:00
1 Dung bira sang 7:00 - 7:30 Cé doan
5 Kiém tra hién trudng 730 - 7:45 Nguz/én Hong Anh, Ao quin mau den
quay, cing Nguyén Van Bdo Han
3 Phuc trang cho Talents| 7:30 - 7:45 |Nguyén Tran Ngoc Trinh Ao quan mau den
4 Chuéan bi may quay | 8:00 - 9:45 Neuyen ~H : Quréc Khanb, Ao quan mau den
Nguyén Quoc Hung
5 Kiém tra 4m thanh 7:45-8:00 | Nguyén Vin Bao Han Ao quan mau den
6 Kiém tra anh sang 7:45 - 8:00 Nguyén Hong Anh Ao quan mau den
Pao Puc Luong, Nguyén
7 Set up bdi canh: 8:00 - 9:30 |Tran Ngoc Trinh, Nguyén Ao quan mau den

Vian Bao Han, Nguyén




Hong Anh

8 Make up cho Talents | 7:30 - 9:00 Au My Uyén Ao quan mau den
9 Lam téc cho Talents | 9:00 - 9:30 Au My Uyén Ao quin mau den
Nguyén Qudc Hung, Pao
10 | Talents on lai kich ban| 9:30 - 9:45 | Ptic Luong, Nguyén Tri
Thi, Poan Chi Thi¢n
11 Talents vao vi tri 9:45 -10:00 Nguyen Trl Thi
Doan Chi Thién
BAM MAY BOI CANH NHA THIEN: 10:00 - 20:30
12 Bam may canh 22.1 |10:00 - 10:15
13 Bam may canh 22.2 [ 10:15 - 10:30
14 Bim may canh 22.3 | 10:30 - 10:35
15 Bam méy canh 22.4 | 10:35 - 10:50
16 Bam may canh 23.1 [ 10:50 - 11:05
17 Bam may canh 23.2 [ 11:05-11:10
18 Bam may canh 23.3 | 11:10 - 11:25
19 Bam may canh 29.1 | 11:25 - 11:30
20 Bam mdy canh 29.2 11:30 - 11:45 | Nguyén Quéc Hung,
21 Bém may canh 31.1 | 11:45 - 12:00 | Nguyén Ha Quéc Khénh,
22 Biam may canh 31.2  12:00 - 12:15 | Dao Pirc Luong, Nguyén
’ Ca doan dung bita trua 1215 - 1300 Tran Ngoc Trinh, Nguflén
va nghi ngoi Van Bao Han, Nguyén
24 B4m may canh 31.3 | 13:00 - 13:05 Hong Anh, Nguyén Tri
25 Bam méy canh 31.4  13:05-13:20| Thi, Doan Chi Thi¢n
26 Bam may canh 31.5 [13:20 - 13:35
27 Bim may canh 31.6  13:35 - 13:50
28 Bam may canh 33.1 |13:50 - 14:05
29 Bam may canh 33.2 | 14:05 - 14:20
30 Bam may canh 33.3 |[14:20 - 14:35
31 Bam may canh 33.4 | 14:35 - 14:40
32 Bim may canh 33.5 | 14:40 - 14:45
33 Bam maéy canh 33.6 | 14:45 - 15:00




34 Bam may canh 33.7 |15:00 - 15:05
35 Bam may canh 33.8 | 15:05 - 15:10
36 B4m may canh 33.9 | 15:10 - 15:15
37 | Bam may canh 33.10 [ 15:15 - 15:30
38 | Bam may canh 33.11 | 15:30 - 15:45
39 Bim may canh 35.1 | 15:45 - 16:00
40 Bam may canh 35.2 [16:00 - 16:15
41 Bam may canh 35.3 |[16:15 - 16:20
42 Bam may canh 35.4 |[16:20 - 16:25
43 Bam may canh 35.5 [ 16:25 - 16:40
44 Bam may canh 35.6 |16:40 - 16:55
45 Bam maéy canh 35.7 |[16:55-17:10
46 Bam may canh 35.8 |17:10-17:15
47 Bim may canh 35.9 |17:15 - 17:30
48 | Bam may canh 35.10 [ 17:30 - 17:45
49 | Bam may canh 35.11 | 17:45 - 18:00
50 Bam may canh 35.12 | 18:00 - 18:15
51 | Bam may canh 35.13 | 18:15 - 18:20
52 | Bam may canh 35.14 | 18:20 - 18:35
53 | Bam may canh 35.15 | 18:35 - 18:40
54 Bam may canh 36.1 | 18:40 - 18:45
55 Bim may canh 36.2 | 18:45 - 19:00
56 Bam may canh 36.3 |19:00 - 19:15
57 Bam may canh 36.4 |[19:15-19:30
58 Dung bita t6i va tan ca | 19:30 - 20:30




Appendix I: Contracts

Cong hoa xa hdi chu nghia Viét Nam

DPéc lip - Tu do — Hanh phiic

Thdnh phd H6 Chi Minh, ngay 24 thang 09 nam 2023

HOQP PONG THUE DIEN VIEN

(86: /HPDYV )

o Can cir: B ludt ddn s 2015
o (dan cit vao thoa thudn ctia cdc bén

Hom nay , ngay 24 /09 /2023 tai TPHCM, chiing (6i gom.

BEN A: Ba Nguyén Trin Ngoc Trinh (Bén thué)

CMND s6: 079301001217 Cép tai CTCCS&QLHCVTTXH. Ngay cép 10/07/2021

bia chi thuong tra : 127/47 Ba Vén, Phuong 14, Quén Tan Binh, TP. Hd Chi Minh

S6 dién thoai lién lac : 0931412799

BEN B: Ong Dao Dirc Lirong (Bén dwoc thug)

CMND s6: 075201011640 Cap tai Dong Lai. Ngdy cap 12/08/2021

bia chi thuong tra: T6 5, f\p 3B, Xuin Bic, Xuin Loc, Déng Nai 2

S0 dién thoai lién lac: 0965025253

Sau khi ban bac, hai bén théng nhit cung ky két Hop dong s6 02 ngiy

24/09/203 vdi ndi dung nhur sau:

Diéu 1. N§i dung ciia hop dong

Bén A thué Bén B lam dién vién doc quyén muc dich thure hién cong viée vai

nhiing ndi dung duge mo ta nhur sau:

® Dia diém:

1. Phi dich vu:

Phi dich vu bao gém:

ca nhan cua Bén B

® Cong viée can thyc hign: Tham gia dir an phim ngan “Behind The Stream”
véi tu cach dién vién nam chinh.

Vai dién: Luong

Thai gian thué: 28-30/09/2023

- 8303 Vinhomes Grand Park Quén 9, TP. Thu Bie
-22/6 Pudmg S6 7, Khu phd 3, Linh Trung, TP. Tha Dire
- Khu du lich BCR Tam Pa, Quan 9, TP. Thu Dic
Bibu 2. Thoi han thye hién hop dong
Hop ddng c6 gia tri trong thai gian 6 tudn ké tir ngay cac bén ky két hop ddng.

Pibu 3. Phi dich vu vi phuong thite thanh toén

Cae bén xdc dinh phi dich vu 1a 500.000 nghin dong / ngay quay. Titc tong cho 3
ngay quay s& la 1.500.000 nghin dong.

(S6 tién bang chir 14 mot triéu nam tram nghin dong)

— Khoan thu lao ma Bén B nhén duge trong khi thuc hién cong viéc
Céc chi phi khac nhur an uéng, thué nha trong qué trinh thye hién cong vige
Phuong thirc thanh toan
Sau khi thye hi¢n xong céng viée, Bén A chuyeén khoan vao tai khoan ngan hang
e T¢én tai khoan: DAO DUC LUONG
e S0 tai khoan: 783979123456789
e Ngin hang: MB Bank

Ditu 4. Théa thugn djc quyén

Trong thdi gian thye hién Hop dong theo quy dinh Diéu 2 ciia hop dong,
Bén B khung dugc thye hign cac cong viée khac ¢o tinh chat giong hoac lién
quan dén edng vide duge quy dinh trong Biéu 1 cua Hop donb

. Trong tru¢mg hop Bén B muon thuc hién cée cong viée ngoai
quy dinh cia Hop dong tai Didu 1 ctia Hop ddng thi phai co sy déng ¥
van ban cta Bén A

. Thoi gian Bén B guri van ban yéu cau trude 15 ngay ké tir ngay Bén B bt
dhu thye hién che edng viée ngodi cde edng vide quy dinh trong Hop dbng

. Bén A co nghia vu tra 1oi bang van ban cho Bén B theo yéu cau cua Bén A,
trong vong 15 ngdy ké tir ngay Bén A nhin dugc van ban theo yéu ciu
khoan 3 cua diéu nay.

=

w

=~

Diéu 5. Thoa thudn vé quyén s hiru tri tug
Cac bén thoa thuan vé quyén sor hiru tri tué nhur sau:

1. Bén A la chu so hitu cua hinh anh, video, ban thu am, ghi hinh ma Bén B da
120 ra khi thye hién cong viée duge quy dinh tai Didu 1 cia Hop dang.

2. Bén A toan quyén sir dung hinh anh, video, ban thu am, ghi hinh quy dinh
tai Khoan 1 Diéu nay

3. Bén B s& duge nhan duoe mdt khoan phi do Bén A chi tra va duoe tinh vao
phi dich vu theo Diéu 3 ctia Hop dong.

Diéu 6. Quyén va nghia vu ciia cic bén
1. Bén A

e Bén A co quyén yéu ciiu Bén B thye hién cic cong viée theo quy dinh tai
Diéu | ciia Hop dong

& Cung cAp dhy dui thong tin, tai lidu cho Bén B thue hién cong vide theo quy
dinh ciia Hop dong

e Thanh toin diy du chi phi dich vu cho Bén B theo quy dinh ctia Hop ddng

& Toan quyén sir dung hinh anh, video, ban thu am, ghi hinh quy dinh tai
Khodn 2 iéu 5 ciia hop dong.

& Giit bi mat théng tin theo quy dinh Diéu 9 caa Hop déng.

e Cic quyen va nghia vu khic theo quy dinh cua phap luat.

2. Bén B

e Bén B co quyén yéu ciu Bén A cung edp day du théng tin, tai liéu lién quan
dén cong viée

® Duoe tra diy du phi dich vu

« Thuc hién cong viée theo ndi dung quy dinh tai Dicu | Hop dong

® Khéng thye hién cong viée khac theo quy dinh tai khoan 4.1 cua Hop don«v
e Gitbi mat théng tin theo quy dinh Dicu 9 ciia Hop dong

® Cac quyén va nghia vy khac theo quy dinh cua phap lut

Didu 7. Phat vi pham hop dong

Céc Bén thoa thudn hinh thirc x(r Iy vi pham Hop dong nh sau:

1. Trwdng hop mét bén vi pham bt ki didu khoan duge quy dinh trong Hop déng,
bén vi pham phai chju mot khodn tién phat theo thoa thuan nhung khéng qua 8%
gia tri phan nghia vu Hop dong bi vi pham;

2.Hai bén s& khong bi coi la vi pham Hop dong khi khong thye hi¢n nghia vy cia
minh trong truémg hp xay ra sy kign bat kha khang, bao gom nhung khong giéi
han cde sur kién sau: Chién tranh, hoa hoan, ede thim hoa ty nhién, dich bénh, s
ngan cm cia co quan nha nuée, v.v.... Tuy nhién, truomg hop bat kha khang khong
anh huong dén nghia vy thanh toan hoge béi hoan chi phi ma phia bén kia duge
huong trwde khi xay ra truémng hop néu trén

Diéu 8. Chim dirt hgp dong
Ciac Bén thoa thuan cac trwng hep cham dit Hop dong nhu sau
Cac bén hoan thanh trach nhi¢m cua minh va khong co thoa thuan khac

1. Theo thoa thuén cua cac bén.

2. Mgt bén don phuong cham dit hop dong trrée thai han quy dinh tai Dicu 2
ciia Hop dong. Bén don phuong cham dirt hop dong sé phai boi thuong thiét
hai cho bén con lai 50% gid tri cia hop dong,

- Mot bén c6 hanh vi vi pham cdc dieu khoan co ban etia Hop dong va khong
khiie phye vi pham trong thoi han ké tir ngay nhdn duoe thdng béo yéu edu
khac phuc bang van ban ctia bén bi vi pham. Théi han do cac bén tw thoa
thun, néu khong thoa thuan duge thi thoi han quy dinh 1a 60 ngay.

Di¢u 9. Bio mft théng tin

Mai bén cé nghia vu bao mit théng tin tyét d6i vai chc thong tin da thao ludn va
dam phan phia trén lién quan dén ndi dung , su ton tai cua hop dong , khong tiét 1o
théng tin cho bt ky bén thit ba nao ngogi trir cac gim doc, nhin vién, doi tic, bén

cung cap dich vu va bén tu van thué, du t, tai ehinh, ludt trén nguyén tic cin phai
biét hoge trong truemg hop theo yéu cau cia phap luét phai cung a sé khong
cong khai céc théng tin d6 ma khong o su chip thudn trude bing van ban cta bén
<on lai.

Diéu 10. Gidi quyét tranh chip

Céc beén cam két thyc hign céc diéu khoan da g,hn trong hop dnng trong qua trinh
thyc hién néu ¢6 phat sinh tranh chip s duoc giai quy &t trrde bing phuong thire
thuong lugng dam phin . Truong hop mét bén hoac cdc bén khong thé tw thuong
lwgng duge s& do Toa an co thim quyén giai quyét

Hop dong niy duge 1dp thanh 02 ban vi giao cho mbi bén giir mot ban. Hop dong
€6 gia tri phap 1y nhu nhau.

Hop ddng co hiéu lye ké tir ngay ky.

BEN A BEN B

Nguyén Triin Nggc Trinh Dao Dirc Luong

Figure 19: Contracts




Appendix J: Wardrobe
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Figure 20: Luongs wardrobe



~

NHAN VAT THIEN

G

|+

2

NHAN VAT THIEN

|+ - o

DINH TR,

T cAN

E & - = Y PHU
NHAN VAT THIEN -_ :; KIEN

¢ x

NHAN VAT THIEN

BDINH TRANG NHAN VAT THIEN
A1
&)

NHAN VAT THIEN

Figure 21: Thien's wardrobe



