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IntroductionIntroduction
The "Pursuing Happiness" campaign is initiated by FPT

University's multimedia management graduate students. It aims
to address the challenges students in Ho Chi Minh City

encounter in their quest for happiness. Our goal is to nurture a
generation that finds fulfillment in their endeavors, elevating

their quality of life and professional engagement. This
campaign embodies FPT's commitment to promoting a "pursuit

of happiness" ethos and correcting misconceptions about
happiness among today's students.



Social DemandSocial Demand

70%
of people

participate in
happiness-

enhancing activities

64%
of people seeking

positive activities on
social media






Target AudienceTarget Audience

Age: 18-25 year old
Living and studying in Vietnam, focused in Ho
Chi Minh City
Gender: All
Occupation: Undergraduates

They care deeply about their happiness & future
path, always striving to grow more and be
better. 
They are cautiously optimistic, future-focused,
and open-minded 
They are knowing what is happiness, but at the
same time do not define exactly happiness to
them

 Demographic:

 
Psychographic:

The primary audience is active on social media,
commonly used by young people for communication
and entertainment.
They prefer convenient online shopping, which is
gaining popularity in Vietnam, especially among busy
undergraduates.
Interest in attending personal growth and
development events is evident.

Consumption of various media, including social media,
news, and entertainment websites, is common.
They opt for content in Vietnamese due to their
current living and studying situation.
Online content related to personal growth, happiness,
and success holds their attention.

 Behaviors:

.
 
Media Behaviors:





Demographic

Top town/cities

Ho Chi Minh City, Viet Nam

Hanoi, Viet Nam

26,6%

14,7%

Target Audience TruthTarget Audience Truth



CONTENT STRATEGY

Insight Most students feel that they are happy in their current life but they can’t define in detail how happy they are.

Big Idea Chọn hạnh phúc, trọn khoảnh khắc - Trọn hạnh phúc, chọn khoảnh khắc

Key Message “Hạnh phúc là một sự lựa chọn, bạn có thể chọn hạnh phúc cho mình, chọn chia sẻ cho người thân và chọn lan tỏa cho mọi người”

Slogan Chọn hạnh phúc, trọn khoảnh khắc - Trọn hạnh phúc, chọn khoảnh khắc

Communication
direction

PriorityMainly build for the audience a vision of "Happiness" through 5 elements. Changing readers' knowledge as well as changing
behavior, next will be to share and spread this message more widely. Build a photography contest, and exhibit those entries to spread
happy moments such as slogans and big ideas.Supporting facts:There are 5 clearly researched and academic factors.There are
international and domestic art judges to participate in the competition.Organize the competition.

Stage

Phase 1 - Awareness Phase 2 - Practice Phase 3 - Sharing

12/06 - 25/06 26/06 - 23/07 17/07 - 14/08

Target Audience Students from 18 to 25 living and studying in Vietnam, focused in Ho Chi Minh city

Objective Directing the audience to increase their attention on
the project

Enable/ Activate audience to join in
the journey pursuit of happiness

Make the audience spread the
happiness

Message "Chọn hạnh phúc" "Trọn khoảnh khắc" Trọn hạnh phúc, chọn khoảnh khắc"
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Pillar Understand happiness Practice happiness Share happiness Interact

Content Angle

Objective: Help people
understand the definition of
happiness, realize the
importance to build a happy
life.1. Definition of happiness:
Everyone has their own
definition of happiness.2.
Introduce the 5 elements of
happiness: family,
forgiveness, hope, kindness,
gratitude.3. Happiness from
simple things: sharing stories,
pictures of joy, smiles.

Objective: Bring a positive and
valuable image of happiness. It
also provides information and
practices for building a happy
life.1. Relationships (relatives,
friends, colleagues: Connectivity
between people.2. Altruism:
living with sympathy and
tolerance. Learn to understand
and empathize.3. Hope:
encourage and build a positive
life story.4. Kindness: live
sharing and helping to receive
the fruit of happiness.5.
Gratitude: the highest sense of
happiness, appreciating each
moment and the people around.

Objective: Encourage
people to share
happiness, share happy
moments from the
contest work.1. Share the
values of happiness:
share pictures from the
contest.2. Introducing the
exhibition: a place to
share happiness.3.
Sharing happiness:
summarizing information
about happiness
knowledge as well as
promoting people can be
shared through the
project.

Objective: Attract
interaction on the
fanpage through viral
content, question status.

Tone Inform, inspire, encourage Inform, persuade, encourage
Share, encourage,
enthusiasm Fun, trendy

Mood Tác động, cảm thông, chia sẻ

Allocation 30% 30% 30% 10%

Content type Social post Social post, landing page Social post, landing page Social post, landing page
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Start the journeyStart the journey
0101



Happiness has always been a topic of global interest
as it is seen as the foundation of a good life and a

goal pursued by humans (Jiang and cs, 2022)













One of the roots of unhappiness lies in
interpersonal relationships, but in
another perspective, the roots of

happiness are also in interpersonal
relationships (Nguyen et al., 2021)



Forgiveness is a virtue that has been
studied extensively for more than two

decades with a firm positivist
background (Parks & Schueller, 2014)



Of the 24 personality strengths,
hopefulness is one that has a huge

influence on life satisfaction and happiness
(Littman-Ovadia et al., 2021)



Kindness is about giving good deeds to
others. Kindness is simply being kind to
others, including being generous and

willing to give our time, money, and talents
to help those in need (Nguyen and cs,

2020)



Gratitude is an important factor in human
life and contributes to subjective well-being
(Emmons and Crumpler, 2000; McCullough

and Cs, 2002; Park, Peterson and
Seligman, 2004)



Top 50Top 50
picturepicture



He has taught Photography in various universities.
Among the top 10 most influential people in the world
of architectureInspiring



Well - being As an expert in concept art, she is also a photo
model in the collection "Lily, walk in her
dreams. As a person who always spreads
positive news to everyone who meets her."



Top 35 photographer in
Vietnam, a pioneer in minimalist
photography style. His photos,
although looking very simple,
always contain profound
content.

Simplyfing





CâyCây  
hạnh phúchạnh phúc

VisionVision
Guests will have the opportunity to hang letters.
Each letter will be associated with one of the
elements, and guests can choose to write words to
share, spread, or express how a specific element
resonates with them. Alternatively, they can hang
up letters without written messages.



SocialSocial
ContestContest

ReachReach 29.000
52.000 Views
119 Entries 
2,222 Votes

10001000  

Li
ke
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ke Follow
Follow PagePage  

      VisitsVisits12.000



ExhibitionExhibition
Participants

HTV60s
HTV TFS
VNEXPRESS

Age: 18-25
169169

Artlive
Vietnamnews
Bella Ciao

300300++

Participants aligned with the target
audienceVnmedia.vn

Baotangmythuattphcm.com.vn
Ticketgo.vn
Hanoigrapevine.com



SpecialSpecial
GuestGuest

Head of Commercial Affairs - Deputy Head of Economic and Commercial Office, 
Embassy of Spain.

Mr. Carlos Domínguez Agulleiro



Deputy Director of Ho Chi Minh City Museum of Fine Arts 

Mr. Tran Minh Cong

SpecialSpecial
GuestGuest



Priest , Master of Psychology

Fr. David Rolo

SpecialSpecial
GuestGuest



 allowing viewers to revisit and relish in
the joyous moments that have been

shared.

Photo book onlineFutureFuture
planplan
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