90%

Gynecological
diseases

2
2 minutes .I.I Dead

60%

Being shy

Cervical
cancer
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O Introd uction

Overview of "A Journey to happiness with
- "Chuyén cua Bim"
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Vision
Spread a positive and create a space to share civilized knowledge on
the topic of reproductive health for everyone, especially women

Mission

e Create an environment where everyone can learn and share
accurate information about the female genitalia.

o Offer accurate knowledge about the female reproductive system
for women to understand their bodies better and practice self-
love and care.

Core values

e Accuracy

e Education

e Empathy and respect
e Motivation for change




OVERVIEW INTRODUCTION E o

NAME OF CAPSTONE PROJECT EVENTS SOCIAL MEDIA

A journey to happiness with "Chuyén cua
Bim" -

A communication campaign from FPT
University Students
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CRITERIA

o SAFETY
e CORRECTNESS
o ACCURACY
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REASONS TO CHOOSE THE TOPIC
1 2,

3,

FPT CORPORATION'S NOT ALL GENERATIONS ALARMING STATISTICS OF
MOVEMENT ARE OPEN DEADLY DISEASES
Chuyén cua Bim desires to actively Feel embarrassed when it on the prevalence of ‘the terrible issue of
contribute to spreading and building a comes to things that seem to gynecological cancer  Infertility is growing
community that effecFlver embodles be physiologically normal. 5000 cases/year i tortile and
FPT's message of "Pursuing Happiness." - women with TM  infertile
SN - cervical couples

40%

cancer

f
W 50%

embarrased

of couples
under the
age 30



OUR SOLUTIONS

"CHUYEN CUA BIM"

DETAILED PLANNING AND PERSONALIZED AN ANIMATED
EXECUTION OF A MEDIA CAMPAIGN CHARACTER "BIM"
Necessary for Chuyén cua Bim - a project Cute, eye-catching style and a
that is starting the process of branding youthful and friendly tone; due to the
and implementation platform's policies
Bringing positive qualities not only Increase brand recognition

physically but also mentally for "Chuyén cua Bim"




Sponsor and media cooperation |_

Expertise Sponsorship Financial Sponsorship |
‘4
MSI Reproductive Choices Toi 20 - Twenties

Vietnam .
Event cooperation

o
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© Research

Subject analysis and research objectives
Research Methods

Target Audience Analysis

Media Channels Analysis

CAPSTONE PROJECT | A Journey to Happiness with "Chuyén cua Bim"



ABOUT

The project Chuyén cua Bim

Strengths Weakhnesses
e Quality content e Budget constraints
e Combining education and * Fixed time events
communication platforms * Practical
Engagement PESTLE TECHNOLO-

U VVYS ANALYSIS GICAL

. Coannr.\unl.ty e Difficulty in changing
Participation habits

SWOT
ANALYSIS

Opportunities Threats

Competition from other

content ENVIRON
Difficult to change MENTAL

False perception
Social controversial

e |Increased interest in
reproductive health

e Direct connection with
target audience




ABOUT CONCEPT

the topic Pursuing happiness is searching for fulfillment and joy
"Pursuing happiness" through constructive and enjoyable endeavors.

It is connected to the pursuit of life's meaning. You will feel
pleased and as though your life has more meaning if you
are aware of and actively pursuing your mission.

It helps us better understand the nature of happiness and
how to create an environment that promotes happiness by
improving quality of life through Chuyén cua Bim as well as
this campaign.

CAPSTONE PROJECT | A Journey to Happiness with "Chuyén cta Bim"



According to the Ministry of According to Denartment of
Iss U Es Health and the World Health J P

M .
Organization (WHO) aternal and Child Health

on sex education and ) . ) .
reproductive health Th; :cate (: havmfg:lex The number of abortions
care in Vietnam efore the age 0 at the age of 15 - 19 each year

3.51% 300K - 400K

(2019)

i 60-70%
1.45%

(2013) are students
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The risk of abortion at facilities has led to significant health
consequences, such as infertility & genital infections.
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TIM XINH
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Tim Xinh

19K lwgt thich - 2, 7K ngudi theo ddi

B3i wigt Gidi thigu Lwigt nhac Danh gia Resls Anh ¥em thém *

A reproductive
healthcare community
project about uterus

e Facebook Fanpage 2.7K
followers)

e Instagram Fanpage (1.6K
followers

RELATED PROJECTS

SHETALKS

& DENIEE] ‘g
ua cdée video hoat hinh 1 phut -“

SHE ‘/A‘*

TALKS
" SHE TALKS

46K lugt thich « 158K ngudi theo doi

Bai viet Gidgi thiéu Lugt nhac Banh gia Reels

Gigi thiéu
GDGT toan dién dudi géc nhin khoa hoc - yéu cd thé tir 1
Sexeducator ¢é ¢hing chi & Anh
o Trang - Gido duc & hoc tip

Ha Noi - Ba Lat, Lam Bang - Ba Nang - Thanh phé Hb
Chi Minh

A shetalks.info@gmail.com

(O] shetalkssexed

By il

A general sex
education project

e Facebook Fanpage: 158K
followers

e Official Instagram: 2,0K
followers

e (P

Anh Xem thém =
Pang cha y
, SHETALKS Video mdi day
& 17 thang 4, 2022 - @
Bay 14 minh - ngudi ding dng sau e 4 QHy té.c bét. b
nhitng chiéc video hoat hinh 1 phut hoc S crites. ¥ “ | phai nhé truge k
SexEd va cac bai post trén She Talks @)... e ’.m 19 Thang 8- 114K Iy

thubc khéincép? Tai sao ban khén
v lai vao TTKC? -
16 Thang 8- 2 4K lug

(LR "8 TTKC ding nhigu
€6 i ro gi, nhu
9 Théna 8- 10K luot

KENH MOI

b ban yied rmifn S Talks,
thi ey FOULOW rihdi!
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A COLLECTION METHODS
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#1

Primary Research

Quantitative research is appropriate for
studying respondents’ attitudes, views, habits,
and interest levels in reproductive health.

This primary research was conducted from
(19/6 - 19/7/2023)

Khdo sdat mirc d6 quan tam téi chu
dé Cham séc strc khde viung kin cla
phu nir Viét Nam

H2

Secondary Research

Gathering information from official sources or
reproductive health papers published and
produced by scientists and clinicians

in order to have a thorough picture of reproductive
health care information and knowledge




WHO WE AIM TO TARGET?

. CCcyUPATION

lll Student, Office worker,
General Laborer

GENDER

Female

Who have been and want to take care of their
health through reputable sources of knowledge.

AGE
18-25

Seek motivation to promote self-improvement
and especially know how to cherish themselves.

S

Curiosity; Consciousness of self-appearance;
sexual relationship are natural aspects of young
women's lives

This is a vital time in a woman's life to acquire
significant habits and make reproductive and
health decisions.

PSYCHOLOGICAL
Mentality & Interest

E LOCATION

In mMajor cities

Concern for their comfort and self-confidence of
women's intimate body area.

Easily access to information via various media sources

Location for educational activities, workshops, and
events connected to reproductive health

MEDIA USAGE

Use social media
regularly

WORD OF MOUTH

Sharing is caring

Self-educate: search and select information from the
media sources to better their comprehension and
healthcare decisions.

Actively engage: Participation in online forums,
healthcare communities, or discussion groups.

Word of mouth is a strong way to spread the word
about sex education and reproductive healthcare.

When people share helpful and true information with
their friends and family, it's like tossing a pebble in a
pond - the knowledge spreads out.




—
Overall analysis

Vietnam had 77.93 million Internet users at the beginning of 2023,
or 79.1% of the country's total population (datareportal.com)

users aged 18 and above
using social media in Vietnam

7 0 M users of social networks 6 4 4 0 M
(71% of the population) o

Oy users were female F b has the most users
5 0 o 6 /0 while 49.5% were male ace 00 with 91,6% users from 16-64

CAPSTONE PROJECT | A Journey to Happiness with "Chuyén cta Bim"
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SUMMARY

According to the aforementioned studies, Chuyén cua Bim has
the benefit of being able to swiftly increase both the quantity
and quality of content and images for Vietnamese users to
consume on both 2 network platforms: Facebook & Instagram

CAPSTONE PROJECT | A Journey to Happiness with "Chuyén cua Bim"




CHUYEN CUA BIM

3,

IDEA DEVELOPMENT

Throughout the finalization process, we will outline all the pertinent
details and steps that the campaign will undertake.




GOALS

Contribute to the eradication of stereotypes and
misconceptions related to female genitals

Boost women's self-confidence and love for their
bodies

OBJECTIVES

Build a social platform for the purpose of promoting
and increasing the awareness of the project via
Facebook (estimate 20,000 reaches)

Instagram (15,000 impressions)

Includes increasing followers, tracking engagement

(approx. 3,000 interactions), and monitoring video
Views

By organizing events with estimated attendances of 20-
100 people, it aims to promote positive change and
community-wide awareness of these crucial issues.

w1 JSIOIO)




Theories apply Communication

5W1H and AIDA Model

strategy

5W1 H AI DA MOdeI Expressly, the following communication objectives form the basis of

our primary communication plan from the beginning of May to
August

To raise awareness of Chuyén cua Bim's branding
among viewers

O

Make information that explains what reproductive
health care is

H Share with the audience the CCB collective spirit




INSIGHTS

PURSUIT OF

HAPPINESS

People in society are
under a lot of pressure to
succeed financially,
materially, and personally
because of these
pressures and problems.

INTEREST IN STORIES
AND REAL-LIFE
EXPERIENCES

The project aims to
promote love, sharing, and
reproductive health care
through education and
communication.

LIMITED

KNOWLEDGE
ABOUT GENDER

The young one in Vietnam

are keen on gender-

related topics but often
lack access to reliable
sources and platforms
for open discussions.

THE NEED FOR RELIABLE

SOURCES RELIABLE
INFORMATION

Young people need
trustworthy sources of
information to
understand gender and
take care of their
reproductive health

ACTIVELY
PARTICIPATE ON
SOCIAL NETWORKS

Young people who often use
social networks like
Facebook, Instagram, and
TikTok to express
themselves and connect
with information.

a oA B
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Key Message

The main message that "Chuyén cua Bim" wants to
convey is divided into 2 phases “Hiéu bao nhiéu,
thuong bay nhiéu” and “Tham thuong nhirng diéu
tham kin”.

Phase 1: “Hiéu bao nhiéu, thuong bay nhiéu”

Emphasize the value of comprehending the
challenges, issues, and sentiments of every member
of the community.

Phase 2: “Tham thuong nhirng diéu tham kin”

We must show love, support, and concern for the
mental and reproductive health of others when we
recognize their struggles and issues.

Slogan

"Thau hiéu - Yéu thuong - Tran trong"

Thau hiéu
Understanding requires openness, a willingness

to listen and empathize with others, especially
in the areas of gender and reproduction.

Yeu thuong

To love means to be kind, helpful, and to spread
love to others around you.

Tran trong

Respect demands an appreciation of each
person's uniqueness and freedom of choice.




23

Hashta #Thamthuongnhungdieuthamkin
g #Bimtutinkhongngainoi

#Hieubaonhieuthuongbaynhieu #kienthuc #workshop

#ChuyencuaBim #Nhungdieuchuadamnoi

Key visual

BRAND FONTS
IDENTITY
MAIN LOGO
N Monsterrat
,;:f’//"\‘;f,:{‘ P
sk CHUYEN ABCDEFGHIJKLMNOPQRSTUVWXYZ
{\ ,' CﬁA BIM abcdefghijklmnopqgrstuvwxyz
CRAPHIC ABCDEFGHIJKLMNOPQRSTUVWXYZ
COLOR PALETTE ILLUSTRATOR abcdefghijkimnopqrstuvwxyz

ABCDEFGHIIKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz

LIGHT PINK

#FF990B

BROWN PINK
#964BOO #FF708A

Roboto Condensed

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

Main colors and logos Illustrations for the article Main fonts



Communication channels

Social networks offer a space for information sharing, entertainment, learning, and
networking in addition to facilitating connections with family and friends.

FACEBOOK INSTAGRAM

THAU HIEU - YEU THU'ONG - TRAN TRONEG

https://www.facebook.com/ httIOS://WWW.inStagram.Com
chuyencuabiim /chuyencuabiim/



Communication channel strategy

Photos and videos: A photo social network, we
always put a premium on the quality

Target: 18-25 years old (students, office workers).

Content: We creates diverse content on topics Content format: Focuses on images being

about care, gender stereotypes, workshops, etc extracted from reputable websites, scientific
researches,...

Content format: The content from reputable o htan: Used suitab A

websites, scientific researches, books with high ashtag: Used sultable ones to reach the audience

accuracy Instagram Stories and Instagram reels: We used
. ‘ . this to deliver higher quality and interactive

Advertisement: Using Facebook Ads - increase content

Qe & e.nha.nce iy G Community: Create a community by interacting

communication strategy

with followers, replying and participating in
conversations

Execution time The communication campaign is expected to be implemented based on the experience journey of the target
audience that the project brings through two stages of Awareness (May, June) and Interaction (July and August).

INSTAGRAM -



CHUYEN CUA BIM

Communication

tactics

A communication tactic for a project is a blueprint for how to reach and
interact with your target audience through different media and
communication channels.

N



1.Phases of the campaign

LA

--

Meeting with the project's owner

1 .1 Phase 1 - Preparati(m to brainstorm ideas and define g

content and topics

Meeting with MSI to plan long-term  Complete the schedule
cooperation plan section

Meeting with_Melonning to plan

1 7/ 0 4 Workshop 1: "Get to know your Bim -

Chao ban, minh la Bim"

1.2 Phase 2 - Deployment Organize Workshop 2:

"Chuyén cua Bim - Sac mau hanh
phic" with Cac Ké

- -~
‘ ' CocKe
phong tu van tam 1§
Pai hoc FPT
o B
-
. [}

Organize Workshop 1: "Get to know Collect prejudices about
your Bim - Chao ban, minh la Bim" Bim by survey M ed 1a pOStS

with Melonning

Interview FPT University students about Organize the Talkshow “Tham thuong
reproductive health nhiing diéu tham kin"



N\

1.3 Phase 3 - Future plans

FUTURE PLANS

e 09/2023: the manual book "Chuyén
cua Bim - Nhitng diéu tuong de
nhung kho noi"

e 10/2023: the Series Workshop
Unitour "Su that ve co bé cua ban"
(3 Universities in Hanoi)

e 11/2023: the Handbook Launch
Seminar

e 12/2023: the art gallery/exhibition
"Vulva Beauty - Ve dep hinh chir V"
will be organized

j CAPSTONE PROJECT | A Journey to Happiness with "Chuyén cua Bim"



Online media

Knowledge

Creative Topics:

o |. T S
Specialized Topics (Q&A; IG Story Games)

CONTENT

Advertisement

PHOTO ALBUMS
CATEGORIZED BY TOPICS

INFOGRAPHIC
PHOTOS

VISUAL

ACTIVITIES

SHORT VIDEO

FREQUENCY 18-20 posts/month 16 posts/month

-
<
n
>3
S-
O
—
sl
L
Q
(N




OFFLINE ACTIVITIES

Purpose:
e Increased awareness for participants about the project 'Chuyén
: cua Bim'
e Bringing media projects closer to the public
o Attract target audience,turn potential audience into core audience

Target:
e Create a creative playground through experiential activities
e Improving audience's knowledge about sex education
e Spreading a positive atmosphere
e Attracting participants are mainly students and students.

Implementation content:
e Estimated implementation time
e Content production

- e Production of media publications — —

m CAPSTONE PROJECT | A Journey to Happiness with "Chuyén cua Bim"




COMMUNICATION PLATFORM

OWNEDIMEDIA EARNEDIMEDIA

Chuyén cua Bim is now focusing on two primary channels
Our team is proud to collaborate with MSI - Reproductive
Choices Within - the project's sponsor, co-organizer, and

Facebook Page “Chuyén cua Bim" professional patron.

o Controlling over the material that will be released, and how it will

connect with the target audience Establishing and assisting media content generation on the
« Communicating with followers by reacting to comments, messaging . C
 Collecting data regarding community page followers, reaches, and 0rganIZGtI0n S fanIJHQE.

interactions using Facebook's analytics tools

The established date: 20/07/2022 . . .
Project implementation time: 10/05/2023 - 10/08/2023 Media posts are moderated by medical professionals as well

as verified data before being posted on the official page.
Instagram Page “chuyencuabiim”

o Connecting to communicating with the audience, growing a brand,

and generating closeness and modernity The image has the logo of Chuyén cua Bim accompanying MSI
o Publishing beautiful images as well as videos, creating a visual . c . . .
interactive array that allows customers to quickly recognize and and AUStra“an Ald In the medla pI'OdUCtS Of the artlcle.

recall the brand

The established date: 06/08/2022

Project implementation time: 10/05/2023 - 10/08/2023 CAPSTONE PROJECT | A Joumey to Happiness with "Chuyén cla Bim"



CHUYEN cUA BIM U

MANAGEMENT PLANNING

| Work breakdown structure

‘ Cost management

‘ Human Resource Management

‘ Risk management ﬁk



Campaign A JOURNEY TO HAPPINESS with "Chuyén cta Bim"
Start day(expected) 10/5/2023 End date(expected) 10/8/2023
Owner of Project Le Ngoc Anh Target
Project manager Fantastic 5

Instructors Ms. Vu Viet Nga
Name Role
Nguyen Thu Thuy Team leader,

content creator .
participate, share and learn

Hoang Phuong Nhi

Design and run ads

Le Do Nhat Anh

Design, media

Pham Thi Hai Yen

Content Creator

Nguyen Luu Duc

Execution time

Content Creator

Content

- Increase awareness and spread the project to the public, especially girls aged 15 and over and women- Provide knowledge/Raise people's
awareness about sex education and reproductive health care- Organize activities for students, students and even working people can

May - Prepare communication plans, sponsorship and cooperation plans- Completed social media posts in May- Organize workshop 01
June - Completed social media posts in June- Support communication for stakeholders (specifically MSI organization)
July - Support communication for stakeholders (specifically MSI organization)- Completing the article on social media in July- Organizing workshop 02

August

- Posted some articles on social media in August- Organize talk shows




Cost management

U

Total cost of communication 20%, dQng 4.000,000 d
Total event cost 40% dong 8,000,000 d
Total cost of personnel 15%, dQng 3,000,000 d
Risk 5% dong 1,000,0004d

Other costs
Reinvestment 20% dong 4.000,0004d




Communication cost social hetwork

May June July August Total
Facebook Ads 200,000d|200,0004d 200,000d 600,000d
Online | Fgcebook
1 | media Book Fanpage/ 300,000 d| 300,000 d 600,000 d
Community
channel
Instagram |Instagram Ads 200,000d|200,000d| 200,000d 600,000 4d
Book PR ’ ith
oo. articles wit 1.200.000 d
Newsnane available content
2 | PRPress rp P 2,200,000 d
Boo.k PR articles with 1,000,000 d
available content
4,000,000

Media channel & PR press cost’s schedule
for each month



Workshop 1
’ ’ 12,5%
1.000.000 VND
Total estimated cost
8.000.000 VND
Workshop 2
66 25,0%
Talkshow 2.000.000 VND
62,5%

5.000.000 VND



Human resources cost

The oranges
Executive of justice 5 hour 5,000 1,500,000
Board )
Fantastic 5 5 hour 5,000 1,500,000
Personnel Prc:fessmnul MSI 10 personel 0 0
advisory team
Women's
Support Team Museum 14 day 0 0
Collaborators | Meal support 18 day 0 0
TOTAL 3,000,000

3

F o

Organize

There is a shortage of

=
(

1 Risk _ _ 1,000,000 1,000,000
workshops items, costs are incurred
Cost of Communication,

2 Reinvestment |preparation for the cooperation with 4,000,000 | 4,000,000

next stage

parties, printing

TOTAL

5,000,000




Human resources mahagement &

2

Lead Team &
Content
Production

Content
Production &
HR
Management

Media Planner
& Visual
Design

Nguyen
Thu Thuy

Hoang
Phuong Mhi

Responsible for monitoring
and evaluating the
performance of team
members

Connect members to
create collective strength
to help the group
accomplish a common goal
Brainstorm ideas for the
detailed content of the
proposed plan

Ensure the number of
articles and the quality of
output content

Check the progress and
quality of the work before
reporting the results

Manage team performance
and come up with methods
to improve productivity
Ensure the participation
and presence of members
in the meeting

Ensure the interests of
members

Recruit collaborators for
the project

Create ideas for detailed
content according to the
planned plan

Ensure the number of
articles and the quality of
output content

Ensure media content is

produced according to the
set timeline and plan

Make an overview plan for
communication activities
for the project

Detailed content planning
for each social media
platform

Allocate the right amount

- Achieve group

goals
Make sure the

deadline iz on time
J/ 2 daysin
advance

The quality of the
content of the
article should be
ensured for
completeness and
accuracy

Maoke sure the
deadline is on time
/2 daysin
advance

Content quality
should be ensured
for completeness
and accuracy

Make sure the
deadline is on time
J/ 2 daysin
advance

The plan should be
as complete and
comprehensive as



Funding loss

Do not seek funds or
engage in conflict while
collaborating.

Risk Management

- Members of the project use personal funds to provide funding for the
creation and maintenance of the project.

- Look for fresh sources of funding and make sure the project doesnt rely on
just one.

- Spend time and cultivate strong bonds with other prospective sponsors.

- Work together with like-minded groups, individuals, or organizations to
achieve shared obhjectives to improve your chances of receiving funding.

Slow development

The project owner will
decide whether to
approve the proposal
and content.

- Before beginning the project, define the objectives, strategies, and
approved content with the project owner.

- Establish precise work schedules and completion dates as the projectis
being implemented.

- Present drafts, interim versions, or continuing work to the project owner for
approval rather than merely waiting for final approval.

- To ensure timely delivery of all content to the reviewer, conduct thorough
research.

- Working effectively to prevent conflicts and arguments boosts project
potential and productivity.

Talk programs and
workshops have

The number of people
who have signed up to
attend discussion shows

Solution

- Discover and specify your target market. Clearly state who your talk shows and
workshops are intended for.

To get the audience’s attention, use aggressive promotion and up your marketing efforts.
- To publicize talk shows and seminars, use social media platforms, email marketing,
internet, and offline communication.

Megative response

You may run across
resistance and hostility
from individuals or
groups who have
prejudiced or traditional
viewpoints on the
matter.

- The administrators will debate and explain any offensive comments amaong
themselves.
- Delete any unhelpful, offensive, or promotional comments.

Mot informed of the
plan modification.

Since the team and the
project owner share
communication, when
the project owner
modifies the plan, the
team will learn about it
too late to respond.

- Providing feedback that needs to be heard, gaining a better understanding
of the project owner's activities to always be aware of changes in the
working process

- Create a method for notice and communication that is clear. Establish a
particular procedure for project owners to communicate changes to their
plans. Make sure the information is supplied to the communication team on
schedule and request early notice from the project owner.

- Make sure that the project owner and the communication team are in
constant communication and information exchange.

- Make backup plans and be prepared to deal with unforeseen adjustments.

The material
presented is not
understood by
readers

The posts lack direction
and contain rambling
content that lacks
stage-by-stage
strategies.

- Readers who have not yet understood should be given an explanation or a
reminder by reacting to comments.
- Add a brief comment to condense the article's key point.

6 gﬁ;"t?;ig I{'g;g?;';e and workshops is still - Produce interesting articles, interesting pictures, and interesting videos, then distribute it
small, falling short of on appropriate forums, groups, and communities.
few people. . : - S ;
the group's goal. - Take into account providing alluring incentives or rewards to boost engagement.
- Cooperate with colleagues and thought leaders in the some industry. Influencers and
partners can spread the word about your talk show and workshop to a bigger audience.
Because the content is
; : - Place adverts
still only available to . ; ; . L
- Encourage participation by posing queries, conducting polls, or soliciting feedback.
readers and because of . - : :
- - Seeding articles from sites with relevant content
. social network g : S .
7 |Low involvement . ; - Use social media and other means of communication to generate conversation and draw
regulations, articles readers
_rarely receive - - To increase interest and engagement, post links to the page's content on major social
interactions after being - o .
networks and join relevant organizations and communities.
uploaded.
Participants in talk For private or
shows and P - Demands that a contract be signed before cooperating in order to guarantee
8 reluctance-related L
workshops cannot participation
reqasons.
be speakers
- Maoke contact with companies, charities, or people who are interested in the event's
When putting _ theme to ask for sponsaorship.
There is no sponsor
together talk shows o : . . . .

9 |and workshops providing money or - Take into ac_:count muxlmlzmg_c_llready—cvqﬂuble resources, s:uch as utilizing ovcllr__ub_lg
there are no ’ resources for discussion |space, reducing the use of facilities and equipment, and planning low-resource activities.
SDONSOrs shows or workshops.

P Use your current contacts. Request the help of M3l in locating possible sponsors that they
have ties to.
- Create pre-event marketing initiatives to attract attention and boost participation. Use
email, social media, and other avenues of contact to engage participants and promote the

. event.
There aren't many
Workshops and talk | people who huve signed | _ To encourage marketing and involvement, get in touch with pertinent groups,
10 |shows are rarely up and are certain to

attended.

attend talk shows and
workshops.

organizations, or educational institutions. Cooperate with subject-matter specialists to
build credibility and draw audience members.

- Establish the event's target audience clearly, and concentrate on reaching them with the
appropriate information.




CHUYEN cUA BIM U

CAMPAIGN EXECUTION P

The most crucial phase, where actions are carried out in accordance with a previously created plan. We will
adhere to the suggested course of action, reduce risks, and effectively address any issues that may crop up

throughout the execution phase

| Campaign Overview

| Detailed Implementation Plan

‘ Communication Activities



Project Overview

PLANNING ® 17 Apr 2023 -
AND PREPARE 10 May 2023
G ORCANIZE
= WORKSHOP 1
ORGANIZE
WORKSHOP 2 @ 7193ui2023

N ORGANIZE
TALKSHOW
& SUMMARIZE

14 May 2023 @

%

06 Aug 2023 .
and after




ONLINE ACTIVITIES
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Communication activities FACEBOOK

25 \ T TmTm e e e e mmm—m—m— k
i ! i ° I
i I i 1
. Phase 1 i Pictures ;
I o~ o~ ~ o~ 1 | 1
' "Hiéu bao nhiéu, thuong bay nhiéu" | e R— by i
e e e e Jo e e e
: =@ = @  EmINMENNmISImIume |

e o o o o o o o o o o o S o S o o o o o i i L:L -,- %9{?‘ ﬁ i @x:\g: :
: : : - \= : LU Tam su vé i
I Number of articles in May & June: 34 articles 1 | ¥ SHTLSNTVEn .
| Ly 8 @ @ g nguodi ay |
| Usually deployed time frame: 15h and 20h i e | s |
| o o . . l "f'_':' :‘:&"‘*““" T ? Cl_iuliminr'_lt:ardﬁingir |
I Interactions achieved: 1730 interactions 1 g G @ B | e |
I : : . "k YR i s i l
t Average: 51 interactions/post o @ v !
. . I I ha I

i Some posts are delayed and published earlier than expected | ! o . ]
I | 1 sinh duc trong |
. N ,' : = [v] (3 Comment A2 Share [} :
I |

TN NN N N N N N N N N N R N M RN SN SN S S S 0 S e it \ I |
° || : : :
Topics  {Ads | :

| 1 Number of ads: 1 post i ; |

1.Nhat ky cua Bim ! | Running time: 5 days i E !

A ’. e oA 1 . |

2.Tam su vdi nguai ay 1 Budget: 210,000 VND L :

i | Reach achieved: 7,124 people ! ! |

I 3.0nly yes means yes i ' Post interactions: 868 interactions i : !
s ! N e o o o o = >



Communication activities

"Tham thudng nhiing diéu tham kin"

’-----

Number of articles in July & August: 26 articles

Usually deployed time frame: 15 - 20h
Interactions achieved: 776 interactions
Average: 30 interactions/post

’______________‘

I
i i Number of ads: 1 post
1. Et-0-ét Day ' Running time: 3 days
2.Skincare cung Bim  Budget: 300,000 VND
' Reach achieved: 13,040 people

Likes on fanpage: 272 people

AN BN N BN BN SN EEN EEN BN S EEN BN N B BN BN B BN B B B BN N B BN B B B B .

_------‘

_-----’

_-------,

g

\

FACEBOOK

-------------------------------------------------- \

Pictures

Skincare ciing Bim VN KRR Gridview = Feed View
4 Posts - 13 Items - 1 Contributor -
o™ Like [J Comment & Share -
P e C o B ° P o s o R o
RUa sach hang ngay
2 4 1) 3 :
Don gian trang vige lam sach Sir dung nude dm Trdnh sir dyng san phim v sinh Hiy nhe nhang trang qué trinh A= CHO
v i KHONG vai x@ phong, KHOME t § thust riva 1 Bcwog Figu g b 1am sach ban Bim
cac chat tao bot i

Tia tot vang kin

BT o GRS Q
wa chon d6 l6t phu hg)|
|
)
i

o = o b
(TaLx srow.
THAM THUONG

NHUNG BPIEU THAM KIiN

’--------------------------\
\-____-----------------_—_—_----
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Communication activities MSI - FACEBOOK

c R & & N &N _§ N _§B N §B N &N N B _§B §_§B &8 §B N N _§B_§_§B_§_§B § §R_§_§B_§_§_§B &8 _§R_§_§R_§B_§B_§ _§_ &R _§_ &R _§ §B_§N_§_ 1§ § |/

[ S

Pictures

MS! Reproductive Choices Viét Nam " -
m Juby 26 2 B23 AM - @ m .L_Jslsl.‘::rodurﬂvtﬁhouﬂ Vigt Mam

MSI Reproductive Choices

----,

Lam thé ndo € “Me khde thi bé vui"? Mhiing cdch ngln chiin bas hee gidi trén oo 58 finh due
Sau khi chudn bi mat ca the khde khadn va tinh thin thadi méi,dm-t bBu s& phdi hoe edch & ¢ Bao hic gidi trén co 54 finh dyt 06 dnh huding tiéu cuc tdi tm 1 va thé chat khi nan nhin khing
. mét ﬂ]ai ki khde ma r.'h' Tilr vide i mst vai nhitng tim bf ¢6 the wdy ra khi mang thai tdi vidc lam chi phii trdi qua 5w daw khd v suy gibm sic khde, thm I mi cdn lién quan tSi thuong tit vE mat
sa0 dé duy tri sic khde trang loc mang thai @. it . Vi vily dudi gy 1a nhing cich ngdn chiin phing ching bas luc gidi trén £o sd tinh duc the
I e n a m a n a e DBy tidn, 46 13 ch& 84 dinh duBng@. Dudi 88y 18 mét 58 nhém thut phim ma me nén &n d€ ¢é e nhdn, gia dinh vh <& hai
mat sie khde 13t .. See more L W& trg vé chdm séc ngn nhin: Hinh vi bao lue cBn phdi nglin chin v x Iy kip thai, d8ng thai
cic nan n... See more

‘----\

-

DE "ME KHOE omy e
BE VUI"? :

Images & Videos in 3 months

Number of written posts: 24 articles
Number of posted media posts: 20 posts
Number of photos produced: 60 photos
(Average: 3 photos/post)

~--------------------------------------------------'

e v ==

Cé gang d trang thai
niang déng
T e dust v e nivimg widc Fibe

mhing b gidp tinh thin dus: cil thign
it gikm clng thing.

e & &0 B B & §B § §B §B _§B § §B N §B §N |

\________________

©F Yén Hai and 2 others © Yén Hii, Yasmine Nguyen and § athers 2 comments

’------------------
-------------------'

.--------------------------------------------------'
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Communication activities INSTAGRAM

o Yy & b
. Instagram Fanpage i | Pictures
T o R |
e \ I PR I
: ° : : 358 followers :
' Detalls o ;
| |

i The total number of posts posted on Instagram is 27 posts, i i i
I equivalent to an average of 8-9 posts/month. : i E
1 . . 1

' Instagram reach for Chuyén cua Bim: 8,676 accounts ! i i
| Age range: 18-34 i : i

|
' Including: 133 accounts that have interacted within the past | ! i
|

i‘ 90 days E i i
T T T T s s s e - I
e e e e e e e e e e e e e N 1 1
: ! : dg AU ety :
[ I \ !
. Ads T '
. Number of ads: 1 post .

' Post reach: 7,726 i

E Link clicks: 410 i

CAPSTONE PROJECT | A Journey to Happiness with "Chuyén cta Bim"



Communication costs Implementation progress

Commuhnication Number of ads for
costs overview Facebook and Instagram

870,741VND 3 ADs ® 1ADs

Cost of running ads
Number | Unit price Total cost
Stage | Communication Category | Time of |(excluding | (excluding VAT KPI
articles | VAT 10%) 10%)
Increase post Reach 71K
engagement 5 people
(key article of | days ! 199.999 209.999 Interact with
Facebook the month) post
Jun 5
Page ads dowys 1 o 0
Increase 5
Insta gram persona | visits | days ! o °
Total 209,999 .
....... por Cost of g
engagement 3 0 s r u n n I n
(key article of | days
Facebook the month) d h t h
: - ads each mon
July Page ads days 299,682 314,666 996-2.9K
y people/day
Reach 7,726
Increase 5 people
Instagram persong | visits | days ! 239,000 Sl 02 410 clicks for
link
Total 626,678
IIIIIII post
ngagemen b Reach 1,674
(key article of | days 70.741 70.741 people
Facebook the month)
Aug =
Page ad days 0 0 0
5
Y

Instagram | oo vsits | doys | © 0 0
i k. CAPSTONE PROJECT | A Journey to Happiness with "Chuyén cla Bim" (



OFFLINE ACTIVITIES
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Communication activities WORKSHOP

SEEEN TN TN W N DN NN DI NN BN BN BN DN N BN BN DN G N BN BN DN BN BN BN BN BN N BN BN DN B B B D D B B S S S B . .-y

Workshop 1

“Get to know your Bim! - Chao ban, minh la Bim!"

-----
\-----,

|
|
|
|
|
|
|
|
I
I
I
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I
I
|
|
|
|
I
|
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I
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|
|
|
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|
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|
|
|
|
]
v

Overview

Time: 14/05
Number of participants: 16
Number of media posts: 5

’------s

‘ﬁ

'

Event time 19:00 - 21:00 (14/05/2023)

Venue of the event Daily Dose - 18 Le Truc, Ba
Dinh,City. Hanoi

Participants « Students, students from universities
 Office worker

Estimated number 15-20 people

Main activities e Part 1: Overview of the project
e Part 2: Play a card game and fill in the word
e Part 3: All participants share their own knowledge and
experiences

Actual cost of implementation: 1.000.000




Communication activities WORKSHOP
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Workshop 2

"Chuyén cua Bim - Sac mau hanh phuc"

-----
\-----’

verview

Time: 19/07

Number of participants: 24
Number of media posts: 6

O

'------\
_-----’

Event time 14:00 - 17:30 (19/07/2023)

Venue of the event Alpha Building - R304, FPT University, Hanoi
Participants Students at FPT University

Estimated number 20-30 people

 Part 1: Play a quiz game to learn basic knowledge

 Part 2: Make a paper picture of genitals from your
own perspective

 Part 3: Summarizing, giving gifts to participants

Main activities

Actual cost of implementation: 1.835.000




Communication activities TALKSHOW

c B R &R N _§ N B _§B N N N &N N § N §B_§ § N N §_ §N N N _§B_ &N N B 8 _§B_ B § § N B B § _§B_§N_§B_§B § N §N_ 1§ /]

Talkshow

"Tham thuong nhitng diéu tham kin"

-----

\-----’

1
i Overview
| Time: 06/08

| Number of participants: 41

------,

Event time 14:00 - 17:30 (06/08/2023)

Venue of the event ~ 25T2 Building — Nguyen Thi Thap, Cau Giay District, Hanoi

o Students, students from universities

Participants e QOffice worker

Estimated number 40-50 people

 Part 1: Introduction of the program and sponsors

e Part 2: Knowledge sharing from expert speakers with two topics
» Take a break between classes and play interactive minigames
 Part 3: Summarizing and giving gifts to talkshow attendees

Main activities

Actual cost of implementation: 5.921.500




@ EVALUATION &

RECOMMENDATION

‘ Overall assessment of the effectiveness

A separate assessment of the project's
communication campaign

Evaluation of the implementation team
and stakeholders

‘ Evaluation from stakeholders

‘ Recommendation



K] Facebook
29,48 the number of E'771 Organic

users reached followers

+ .
the number of in four
71705 visitors 22 months

I

,— N N N S ..
Total number of followers
|
o

‘ﬁ

L 4

A B N & &R _§B &N &N §B N _§B &N B B _§B B N §B _§B 9}

The highest
post reach

" Reach | Vistors | Engagement|
2,836 1,993 702

|
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
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I
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The highest post
engagement

Reach | Vistors ] Engagement|
8,335 7,632 2,188

m TAI SAQ MINH LAI CO LONG NHi? 3 Bim ciing nhu cac
pipl g ban nir khac, khi bat dau dén tudi day thi ché dé cia...

Ngudi dang: Yasmine Nguyén @ 26 thing 5 - @

5
5
5
5
5
5
5
5
B
&
5
B
&
5
&
7
7
T
7
7
7
T

Mgay
Figure 1.1a: Total number of Facebook Fanpage followers per day from 032023 - 082023

— Thdu hiéu bdn thdan qua sdc mdu hanh phic - Ban
. .'« dd thit chua? € V&i myc dich gitp cdc ban tré nha Fc...
3 Noudi dang: Ng Luu Dic @- 13 thing 7- @

© 6t 56 theng tin chi tiét chi hién thi khi dat téng t6i thigu 1a 100. © 6t 56 thang tin chi tiét chi hién thi khi dat téng t6i thiéu 13 100.

The campaign's central communication channel
evaluation team aimed to boost the channel's visibility
on online platforms, with the reach and relative
number of Fanpage followers increasing daily.

Lugt hién thi bii vit $6 ngudi bai viét tigp [ ] Lgnuangtécvd‘ibél' [i ] Lugrt hign thi bai viet () gﬂﬂgm baivigttisp i) ;ygttmwg ticvdibai |
can vi

2.386 1.993 702 8.335 7.632 2.188
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Instagram

10,661 hits
1,062 visitors

I
|
|
1
|
1
1
|
|
|
|
|
|
|
1
4

3 5 9 Organic

followers
in four

89 months

_------
\------

-y
|
I

" 7,952 58
Share
9,276 31

\-------------

S& ngudi tiép cdn trén Instagram (i)

10.6671 + sixx

3,0K

AN

15 Tha$ Thang BhantdeThardd hang Bhantd7Thardd Thang Thang 8

Because of the sensitivity and specificity of the media
material on reproductive and genital health, the
project team had to refer to the policy on two social
networking platforms to ensure that the community
policies were not violated.

CAPSTONE PROJECT | A Journey to Happiness with "Chuyén cua Bim"



SURVEY PHASES

The review of research methodologies and information
analysis on the issue of reproductive health care

Survey the level of
interest in the topic of
intimate health care

|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
1
J

e Enhance knowledge and give accurate,
trustworthy information.

e Have different replies on reproductive health
concerns.

e However, we should distribute the survey panel
more broadly to achieve diversity in participant

Survey on satisfaction responses.

after Talkshow it
"Tham thuong nhirng

dieu tham kin"

Survey on satisfaction
after Workshop 2
"Sac mau hanh phic"

-----------s

CAPSTONE PROJECT | A Journey to Happiness with "Chuyén cta Bim"
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Content

Online communication: the friendly tone;
Avoid overly sensitive words and images.
information is fully sourced, not copyrighted

Media Product

The leading pink tone, helping to increase
recognition with an approachable, youthful
style suitable for young people
Communication products are designed in
many forms: short videos & photos

CAPSTONE PROJECT | A Journey to Happiness with "Chuyén cta Bim"



Evaluation

of methods

N\

Hanh trinh
Rham pha

Hay cung kham pha co thé clia minh voi
mot thai dé to mo, yéu thueong va bao dung

@chuyencuabim

RESEARCH AND ANALYSIS METHODS

Communication effectiveness data needs to be analyzed and
have clearer data throughout the campaign implementation

ABOUT IDEAS

The content is in the safe zone and not yet highly trending to
reach many people

PLANNING AND IMPLEMENTING

Creating an overall communication plan takes time and effort.
In order to fully complete the plan, the project team needs to
spend time researching

EVALUATION AND MEASUREMENT

The measurement findings are not very large or persuasive; a
fresh approach for the next plan is required.

CAPSTONE PROJECT | A Journey to Happiness with "Chuyén cta Bim"



EVALUATION OF THE IMPLEMENTATION
TEAM AND STAKEHOLDERS

About the subject About the project's owner

we have successfully partially communicated important
information regarding genital care and sex education.

The project owner has provided our team members with
access to a number of sources for research

numerous obstacles in connecting with users: Was unable to closely monitor the group's progress
taboo subjects; prevailing beliefs and prejudices

N
g About the Sponsors '?‘X' About the group
09

, Our team's strength is its capacity for adaptability and
The sponsors and collaborators are supportive and . swift problem-solving, following the initial plan
helpful throughout the process. '

Have to learn and research because we had no prior

Sometimes project requirements conflict with the initial .
expertise.

objective

CAPSTONE PROJECT | A Journey to Happiness with "Chuyén cta Bim"



Evaluation

Thay mat I'm Nature, chi cam
on mn da cho I'm Nature dugc
dong hanh vé&i su kién y nghia
nay. Chuc cac chuong trinh va
hoat dong tiép theo ctia Chuyén
clia Bim thanh cong hon nira

12:19

Tin nhan, @
11

O

Vi QO
000 \Q}

<

THAN GUI NHOM FANTASTIC 5,

Lt dau tién, dy an RESPOND - MSI Vigt Nam xin guii [6i cam on chin thanh dén toan bj dgi
ngii “Chuyén ctia Bim” - nhiing ban tré vd ciing nhiét huyét, khong ngai tim hiéu vé mot vin dé
vi ciing nhay cam: Silc khoe sinl san/ Sifc khoe tinh duc.

Nhitng ngdy vifa qua, ching ta da cing nhau lam vié, trao dt § kién, hoc hoi va ciing nhau
vifgt qua nhitng thach thitc. RESPOND - MSI Vigt Nam that sy cam kich sy tan tuy, dam mé
i trach nhigm ma cac ban da danh cho dy an. Nhitng gid phit cimg whaw da lam cho chimg
ta trd thanh mgt gia dinh nhd, noi moi thanh vién déu ¢d vai trd va j nghia riéng.

Syt nhit huyét va cam két ma moi thanh vién trong nhom da the hién trong qua trinh lam vige
dd vé ciing truyén cam hitng va quy baw. Nhitng y tdng ciia cac ban, tinh than cau thi vd san
sang vilgt qua gidi han da ding mit vai tro quan trong trong thanh cong cia lan hap tac nay.
Ciing lim viéc vdi nhitng ngudt tré khéng chi day déng lic ma con day dam mé véi muc tiéu
ctia chung thile syt g mot trai nghigm quy béu.

Dut iin RESPOND - MSI Vigt Nam mudn gili 18 cdm on sdu sdc vé sif cam két va tan tuy ctia
nhdém "Chuyén ctia Bim". Dong gop quy bau tit moi thanh vién khong bao gid' bi lang phi, vi
chitng ti - RESPOND tin ring s& con nhiéu co hji khic dang chd doi dé chiing ta cimg nhau
[dm vide trong ttog lai sdp toi.

Xin dudge chitc mitng va mong ring cdc ban ¢é thé tidp tuc duy tvi tinh than lam vige xudt sic

ndy trong cac cong vige tuomg lai.
Trin trong!

Giam dée Dy an

Lé Thi Kim Yén

from stakeholders

Chao Thuy,

Chj gtri nhdm két qua dénh gia Workshop
Sac mau hanh phuc trong File dinh kém
nhé.

Vé qua trinh lam viéc véi nhém du an, chi
thay nhom thé hién sy tdam huyét véi du én
lién quan dén giao duc gidi tinh. Nhém
cling chu déo va can than trong viéc take
care cac khau chuan bi cho su kién. DU
qua trinh truyén thong dién ra hai vai,
nhung nhém van dam bao s6 lugng ngudi
tham gia su kién. Néu c6 diéu gi dé cé thé
lam t6t hon, chi nghi nhém cé thé viét chi
tiét hon trong cac bai viét recap vé cac noi
dung, hoat déng trong su kién dé nhirng
ngudi khong tham gia ¢ thé hiéu dugc
dung nhirng muc tieu ma Workshop da
truyén tai.

Cam on nhém da két néi dé Phong Tam ly
c6 co hoi chia sé vdi sinh vién. Chlc nhom
tiép tuc phat trién nhé.

Chi Dung

PHONG TU VAN TAM LY PAI HOC FPT
HA NOI - cOC KE

I’'m Nature MSI Reproductive Choices Vietnam  Phong tém ly Céc Ké
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RECOMMENDATION

For the project School and For students of For our team
"Chuyén cua Bim" Department the next course

Should Secure the Should link subject's Should be more active in Need to be more
financial side to develop projects with learning and proactive in our work as
and maintain the project businesses and media experiencing time, members need to

Better promote the organizations that will frequently asking actively contribute idea

professional ability of the help students approach teachers to discover and
members this specialized reality improve creative skills.







THANK YOU

COUNCIL FOR LISTENING TO
OUR PRESENTATION!



