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l. Actors
1.1. Actor
Actor Le Minh Dai is a student of FPT school. The character of
the character requires a man who is not too old, has a kind face and
is trustworthy. With his acting ability, Minh Dai can clearly portray
anxiety, boredom to cheerfulness and happiness.

Le Minh Dai - Main Actor

1.2. Costumes
- OQutfits include 1 casual work suit for the office scene.

References : Work suit.



- Sport clothes for going to the park.

References : Sport clothes.

- Dress up as a farmer.
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References : Farmer’s clothes.

- T-shirt for product introduction.
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References : T-shirt.



Il. Settings

2.1. Equipment

Equipment Details Quantity Check
Canon 6D Mark Il 1
C bod
amera body Iphone 13 Promax 1
Cameralens |Canon EF24-105mm 1
FALISII USM Phuwdc Hai
D Memory | o bisk Ultra 32G8 1
card
Tripod ZhiYun Smooth 4 1

2.2. Scenes
2.2.1. Scenes 1 : The Office

Figure : Film set of the office.
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2.2.2. Scenes 2 : The Park

Figue : Filr’n set of te pak. \
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2.2.3. Scenes 3 : The Farm




Figure : Film set of the farm.

No. Details Quantity Check
1 | Aonéngdan 1
2 | Cay cudc 1
3 | Mam cdy con 1
4 Binh tudi nudc 1 oy
5 | Tréi diéu chin 1 Phuoc Hai
6 | Chiécxe 1
7 Voi nudc tudi cay 1
8 Bao dung diéu 1
2.3. Callsheet
Danh sach nhan sv
STT | BO phan Ho va Tén Vai tro SDT
1 Nguyen Phuéc Dag dien + San 0933753110
Camera Hai ~ xuat + Cam op
5 crew NgAuyen Phan Bao Thu: ki hién 0981136360
Tran truong
3 Vi Phuvong Thao | Phu quay 1 0906625050
4 | Diénvién | Lé Minh Dai Dién Vién 0935665437
c Nguyén Tran Van L|'eA,n hé dia 0916111236
Anh diém quay
Dia didm Gia dinh chd Ty |Dia diém ghi
6 ' ua coO Lap hinh Binh | 0919752852
auay Phuéc.
Tran Quang Vinh | Dia diém ghi
/ hinh tai Vibula. 0938109785
lll. Sound

3.1. Voice Over
Voice Talent : Vu Phuong Thao, Le Minh Dai.
Mood and tone : Warm, gentle.

3.2. Voice Over script
Pai la mot nhan vién van phong.




Hang ngay Pai di lam nhu bao ngudi khac. Cong viéc I3p di l3p
lai va khdng co tién trién tot.
Cam giac chan nan dan hién ra va anh muén cé su thay dai.

Pai “Khéng cé gi mdi ca, téi dd lam hét moi cdch dé cdi thién
tinh hinh doanh nghiép. Téi khéng thé d6i phd vdi né nira. “

Dai tinh c& ludt xem dwoc trang thwong mai dién tlr thi thay hat
diéu.

Théng tin hat diéu day dac va Pai d3 tim hiéu vé thj trudng nay.
Nguwdi ta thuwdng ndi, moi con séng, déu bat ngudn tr mach
ngam. Va thudng két thic tai bo bién.

Nhung khéng cé con séng nao, la hoan toan trong tréo, ém dém,
cé luc khd can, nhwng lai cé luc day tran.

Cudc doi ban than ching ta, cling nhu nhitng dong song. Sé
nhiéu lan trdi qua, nhirng Ian ddnh ddi, 1a mét mai, la cé don, la
bat luc, 1a khdng tin tudng vao chinh ban than minh, I3 két thuc.
Nhuwng roi, chiing ta van ti€p tuc bang ca y tri, niém tin vao gid
tri bén trong con ngudi chung ta.

D& rdi gia tri cda chidng ta tao ra cho cudc doi sé ton tai mai mai.

Dai " DAm nghi dam Iam cung vdi su nd lwe va kién tri d3 gilp toi
c6 duoc thanh cong nhu ngay hom nay "

“Hat diéu cla chung ta dwoc thu hoach va chon loc tai cac trang
trai ndi tiéng cla ca nwdc : Binh Phudc, Déng Nai,... Sau dé
dbugc sdy khé tu nhién dé gitr nguyén huong vi twoi ngon cla
no”

“Ti€p tuc qua trinh san xuat bang cach rira sach, rang va ché
bién hat diéu thanh nhitng sdn pham tuyét vi nhat.

Vé diéu sau khi dwgc tach vo thi phan con lai cda vé hat diéu sé
Phai trdi qua qua trinh ép hét chat dau bén trong.

B3 vo diéu a san pham cudi cung sau khi ép vd hat diéu dé |3y
dau diéu, Phan b3 sau khi ép dugc dung dé lam phan bén cho
cay con.

Cung véi dé la quy trinh san xuat cla ching tdi dwoc Thuc hién
v3i d6 chinh xac va tiéu chudn cao nhat dé ddm bao chat luvgng
san pham.”



“Nha MyeongWon Dam c6 3 loai hat diéu : diéu nguyén vi
thuong hang, dén rang mudi va hat diéu vi mat ong. Hay thir
nhirng san pham hat diéu cda chidng tdi va ban s& cdm nhén

duwoc tdm huyét cda chang ti trén tirng hat diéu. “

3.3 Background Music

Adventure ( License by Bensound ).
Inspiring Music.

Instrumental Music.

IV. Script

4.1. Branded Video :

Branded Video is a powerful communication tool to convey the
message of MyeongWon Dam. Listening to stories and learning
about the history of the brand, Branded Video will introduce a
young man's challenging entrepreneurial journey when faced with
difficult choices in life. Throughout the Branded Video, viewers will
understand the development life cycle of the cashew tree from the
young shoots, the development and harvest stages, the production
process of cashew products, emphasizing the presence of economic
factors. circulatory economy. Viral clip conveys the main message
of the campaign "Ending is not the end".

4.2. ldea:

Branded Video on social media can be a powerful tool to convey
your brand's message, message and core values. Social media
provides broad reach, allowing ads to be targeted to specific
audiences most likely to be interested in the message being
communicated. With Branded Video, messages can be conveyed
quickly and succinctly, capturing viewers' attention with compelling
images and music. When done effectively, Branded Video can be
used to convey a brand's commitment to its customers, both
showing what the brand is about and building trust with potential
customers.

4.3. Format :
Duration: ~ 5 minutes
MP4



Full HD: 1920:1080

4.4. Storyline :

The video shows the journey of changing from an office worker
to a farmer, with the end of the old job and the beginning of a new
one. Throughout the video showing the end of the old, there will be
new ones continuing.

- Plot 1: The young office man gets bored and ends his work.

- Paragraph 2: The young man becomes a farmer and grows cashew
trees. And the image of cashew tree from seedling development to
harvest. At the end of the cashew fruit's life cycle, there will be a
circular economy image where the cashew shell, after being
processed, becomes fertilizer for the seedlings and continues a new
life. Then the young man was satisfied with his achievements in life.

4.5. Mood and Ton

Clearly express the message "Ending is not the end", depicting
as clearly as possible the process of the young man's change from
an office worker to a farmer, then to a brand owner. Mood and
tone also video a brand story will show emotions from boredom to
anxiety and end with a happy image of the main character. The
sound is soft and uses the original sounds to increase realism.
Products of the MyeongWon Dam brand are clearly displayed.

4.6. Shot list

GOC QUAY
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Figure : Shot list of Branded.

4.7. Script

SCRIPT ERANDED VIDEO

" Ending is the new beginning ™

Branded Video bit diu nén den cling 1 ciu hai ™ K&t thuac
cb phai 13 k&t thic ? ™. Sau &6 xudt hién hién mdt Anh
thanh nidn tré tudi, téc hoi bl xi, &0 so mi va quén
tay dang budc vioc vin phdéng cia minh véi mdt bidu cam
budn b3 trén guong mit. Anh ta nhin vao ban lam viédc
ciia minh, md may tinh va bit diu nhin vao mdt tai lidu

day dic, giong ndi cay ding va kidt sic.

Anh thanh nién ngdi ludt mang x5 hdi va vd tinh thiy
théng tin v& hat didu. Canh anh thanh nién g& ban phim
tim hidu théng tin v& hat didu cb thd mang lai. sy
quydt tidm va chim chi cia anh thanh nién vd udc mo cb
thanh tyu cho riéng ban than minh.

Znh tim thém théng tin v& hat didu va tim guong nhing
ban tré c& tudi anh thanh niédn thanh céng khdi nghiép
nh® sy kién tri, cin ci, siéng n3ng. Di bd liing thiing
ra cbng viédn, suy nghi, thiy t& gidy ban rimg didu.

Li&n h& v& phéng xe ngay v& Binh Phudc.




Hinh &nh nhiing hanh déng cta anh thanh ni&n khi di tréd
thanh anh néng din, khi ho bit diu x4y dung mdt lai
canh ritmg 46, kit diu bing nhing hinh anh khai hoang
dit tréng. Hinh anh cim cubc bing qua nhing noi nhu
rudng ciu ac hbé...Don dep khu dit tréng, trdng mim cay

diédu, tudi nudc.

Quay hianh ddng khic khd : lau md héi train , thé dai,
vudt ve ciy didu. Vé mit lo 1l3ng bdn chén, suy ngdm vé
rimg didu. Hodi nghi v& quvit dinh nghi viéc 42 bit diu
lai tit dhdu. Binh minh tr&i sang, nhing mim didu moc
ra.

Va vé mit vui twoi cé nidm tin.

Nhilng trai diéu trén ciy chin va rung xubng dit. Ngudi
din thu hoach didu ( nhit , bd vac gid.. ) va dem v& nha

may ché bién.

““Hat didu cha ching ta duge thu hoach va chon loc tal
cic trang trai ndi tilng cta ci nudc : Binh Phudc, Déng
Nai,... Sau dd Dugc sdy khd ty nhiédn &2 giit nguyén

huong vi tuoi ngon cta nd”

“7idp tuc qué trinh san xuit bdng céich ria sach, rang
va ché bidn hat didu thanh nhiing s3n phim tuyét wai

nhit.

V6 didu sau khi duoc téich vé thi phin con lai cha vé
hat didu s& Phai trai qua gui trinh ép hdt chit diu bén

trong.

BE vé didu 13 sin phim cudi clng sau khi ép vé hat didu
@2 14y didu didu, Phin b3 sau khi ép duge ding g8 lam

phan bdén cho cidy con

Chng véi dé 13 quy trinh sin zudt cha ching téi duge
Thuc hién véi @& chinh x&c va tiéu chudn cac nhit g

d@am bac chit luong san phim.”

“ Nh& MyecngWon Dam c& 3 loai hat didu : didu nguy2n vi
thucng hang, d&n rang mudi va hat didu vi mit ong. HEy
thit nhilng san phim hat didu cla ching td1 va ban s& cim

nhin dugc tém huydt ciia ching téi trén timg hat didu. ¥

w

Dim nghi dém lam cing voi sy nd luc va kién tri di

w

gidp tdi cé dugce thanh cdng nhu ngdy hdm nay

™ K&t thic 14 bit ddu "



V. Rehearsal data

5.1. Location

Cashew Forest : Duc Lap town, Bu Dang district, Binh Phuoc
province.

Park Near Aeon Mall Binh Tan : 1 street 17A, Binh Tri Dong B
ward, Binh Tan district.

e el e
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Vibula Company : 27 sreet 2, Tan Hung, Distric 7, Chi Minh
city.



5.2. Schedule
Thursday, March 9, 2023
10:00 : Filming the scene of busy cars in and out, the young man's
facial expression.
10:30 : Move to Binh Phuoc.
During the trip, the scene of the young man sitting in the car was
captured, close-up with a worried expression.
14:30 : Arrive at check-in place and rest.
17:00 (Probably earlier if everyone doesn't need to rest): The owner
of the cashew forest in Binh Phuoc leads to the cashew forest to
determine the angle of filming and go to the front station to
prepare for filming.
18:00 : Set camera to test scene 5.3.
(If you come back to check it out at night, you won't be able to
shoot on Friday)

Friday: March 10, 2023, in Binh Phuoc

6:00 : Shoot scene 1.1, 5.1, 5.4, 5.5, 8.1 and test shot 5.2.
After filming, go back and check the footage to see if it's okay.
12:00 : Lunch break.

14:00 : Shooting scene 5.2 to compare morning or afternoon
shooting. Return unsatisfactory scenes.

( IF ALL OK, EVERYONE WILL MOVE TO Ho Chi Minh City
IMMEDIATELY IF THERE IS A CAR LEFT)

18:00 : Shoot scene 5.3 if it's not on time or unsatisfactory on
Thursday

Saturday: March 11, 2023.

6:00 or 8:00 : Move back to HCMC

12:00 : Arrive. Le Minh Dai rested for the afternoon to have a
filming set at the Park in Binh Tan.

16:00 : Filmed the whole scene in scene 3.

Sunday: March 12, 2023
15:00 : Filming scenes 2 and 7 at the company in District 7.

VI. Publicity
6.1. Poster
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Figure : Sot list of Branded Video.

6.2. Channel
Branded Video was aired at 9:30 pm on April 9th on the Khu
Vuon MWD Facebook platform.

6.3. Editing

The branded video has been edited on Adobe Premiere Pro
software, including the following processes: rough cutting, effect
adding, color grading, sound editing, and music editing and final
editing.
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Figure : Editing Branded Video.



6.4. Reviews

Branded Video premiered on April 14, 2023, on the Facebook
fan page of MWD Garden and received 4,227 reached people, 2,100
video views, 159 interactions, 44 comments, and 6 shares.

The video received many positive comments from viewers,
showing that viewers understand the meaning of the message that
MWD wants to convey.

zﬁl\\ An Nguyen
Video truy&n cam hing qua ne &z

>4

Thich Phanhdi 1tu3n »

%wp & Tacgia
Khu Vuégn MWD
An Nguyen cam on ban da theo déi san pham cua tui minh ~

Thich Phanhdi 1 tuan
ﬁ P Fan ciing
- My Cao
Ban Dai that diing cam khi dam tir bo cudc s6ng nhan vién van phong day bé tac dé

bat dau lai, mong ban ra thém clip chi cach dé€ cé tien mua rirng digu d&€ minh hoc hoi
thém 3)))

Khu Visbn MWD
1l @
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Thich Phanhdi 1 tuin b4
@ Thanh Tuyénn
Pang down mood xem xong thay tich cuc hon han &%
Thich Phanhdi 1tuin ®:°
MWD A Tac gia
Khu Vugn MWD
Thanh Tuy&nn C&m on ban da Gng hd va theo ddi san phdm cha tui minh nha @

Thich Phanhdi 1 tuin

Phuang Trinh
Video thiét tuyét vai & o @

&3

Thich Phanhdi 1tudn

“wmp & Tacgia
Khu Vudn MWD
Phuong Trinh cam on ban da theo déi san pham cua tui minh A
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d' Nguyén Khang
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Thich Phanhdi 1tuin
“wwp & Tacgid
Khu Vugn MWD
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D6 Thi Duy Linh
Canh clra nay dong lai, sé c6 canh cra khac md ra. Cam an tac gia da truyén tai dugc
théng diép cudc séng y nghia “Két thic la su bat dau” khéng bao gid 1a mudn cho
nhirng ai co6 tinh than chiu khé va giau nghj luc =
Thich Phanhdi 6 ngay Q0% :

O :H ! Nguyen Huynh Nhu da tra Igi - 1 phan hoi



Phan Tuan
video truyén cam hirng va dong luc tich cuc. nhigu cau néi rat hay va y nghia .
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Figure: Positive comments of the branded video "Két Thuc La Sw Bat

Pau" (Meta Business Suite, 2023).

KET THUC LA SU BAT DAU “Ngudi ta thuéng ndi, moi con séng, déu batn...
22:03 9 Thang 4, 2023
D: 142027805432915
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Hiéu qua
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Figure: Total interactions Branded video “Két Thic La Sw Bat Dau” (/\/Ieta

Business Suite, 2023).

6.5. Credit
Producer: Team MyeongWon Dam



Director: Phuoc Hai

Writer: Phuoc Hai

Director of Photography: Phuoc Hai

Main actor: Minh Dai

Camera operator: Phuoc Hai

Camera assistant : Phuong Thao, Bao Tran

Editor: Phuoc Hai

Production Design: Phuong Thao, Bao Tran

Voice talent : Phuong Thao, Minh Dai

Music | use: Bensound.com

License code: PIHFFKT1QFMLX3SX

Stylist: Phuoc Hai, Phuong Thao, Bao Tran

Behind the scenes photography: Phuong Thao, Bao Tran
Support : Nguyen Tran Van Anh, Tu - Lap Family, Tran Quang Vinh,
Nguyen Duc Tan.



