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ABOUT US

A Brainy Chat is an initiative that disseminates
knowledge about self-development that is
based on brain and psychological science.
Quang Thuc Hao - Founder of “A Brainy Chat” is
a Master of Philosophy in Neuropsychology
who resides and works in Australia.

A Brainy Chat provides students with
trustworthy, intuitive knowledge to address
their questions and conundrums in life, study,
and work from a scientific perspective of
psychology of the brain.
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OUR STORY

Ms. Quang Thuc Hao sees the importance of
self-development, especially for young people
and students who are in adulthood. However,
the current market is full of unfiltered
information, unverified self-help and
self-development "advice" that has been
causing a lot of confusion for everyone.

To solve that, A Brainy Chat was conceived
and born as an effective solution to
accompany young people to improve
themselves.

Agreeing with her aspiration and seeing the
potential of the project, we decided to
cooperate with her, using the power of the
media to spread messages and knowledge so
that Young people and students in Ho Chi
Minh City in particular and Vietnam in general
can benefit from this.
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CHAT. ~2-




ABOUT ABRAIY crar . T ——— ) &
ABOUT A BRAINY CHAT (259 CHAT. =~

We want "A Brainy Chat's" knowledge to We want A Brainy Chat to represent
VA LU E s be scientific, realistic, trustworthy motivation, inspiration, warmness
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We are Constructive
and Sciencetifically

We are always

enthustastic
welcoming
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Educate people about self-development based on
psychology and neuroscience
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A BRAINY
@ CHAT/? HeoBonnsr

The logo of A Brainy Chat is based on two main elements. The first is an image
representing the brain, the second is a symbol of chitchat. These 2 components
correspond to the name of the project, which is A
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With the combination of two
components, the “brain” and
“communication”, the logo of A Brainy

Chat was born. The combination
prioritizes simplicity, harmony and
symbolism of the project.

c H A I /7'-7 ;"zoa 7 In addition, Ms. Quang Thuc Hao's
hand-signature is also a highlight

of the logo in order to express the
specificity in brand image of an
individual.
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Logos are not restricted to one version. A B RAI Nv
There are other representations where CHAT;., Moo gy
the logo can be used appropriately for

different purposes.

Horizontal Logo

@ A BRAINY

A BRAINY CHAT ABRAINY CHAT. ~2—

Spread Logo Vertical Logo Horizontal Logo
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BRAND LOGO

SAFETY AREA
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Vietcetera.

Vietcetera.
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Vietcetera.
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G
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convention of
the grid system.

X is based on the

&
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LOGO USAGE
BESIDE PARTNERSHIP

vietcetera. @By cHar. ®

Vietcetera. @& cHar > (ab)

© €

A BRAINY
Vietcetera. CHAT ~2—
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LOGO USAGE
IN CONTRAST BACKGROUNDS WRONG USAGE

A BRAINY A BRAINY
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A BRAINY A BRAINY A BRAINY
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THE FIRST BRAIN
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THE SECOND BRAIN
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TYPOGRAPHY

BRAND GUIDELINE

A BRAINY
(& CHAT. =

PRIMARY TYPEFACE ROBOTO REGULAR
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
123456789!'@#S8S%<>[]\|
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

A Brainy Chat's default font, which is 123456789!'@#S%<>[]\|

adaptable to almost any format. The

font is neat, clean and have many

options which is the best choice to
display the aesthetic of A Brainy Chat.

ROBOTO THIN
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopgrstuvwxyz
1234567891 @#S%<>[]\]

ROBOTO MEDIUM

ROBOTO BLACK
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz
123456789!'@#S$%<>[]\]
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SECONDARY TYPEFACE

PAYTONE ONE

BbRr

PAYTONE ONE REGULAR
Stylized font of A Brainy Chat.
However, it is still kept neat and clean.
Big font is suitable for big titles, ABCDEFGHIJKLMNOPQRSTUVWX
printed or eye-catching designs. \'y 4

abcdefghijklmnopqrstuvwxyz
123456789!@#%$%<>L1\I
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THE FIRST BRAIN

el CHUNG TA THUGNG
POI PHO VoI GIRESD
THEO CACH NAO?

HEY, BRAINIES! NGAN

BY A BRAINY CHAT

Khéo sat mic dd
nhdn biét cacdv an
giop

ABRAINY
CHAT. =~
"

DIEU Gi SE XAY RA HAI MAT CUA

NEU CON NGUDI €6 THE STRESS
SUDUNG 100% NAO BO?

ABRAINY

CHUNG TA €O DANG agae

e
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SOCIAL POSTS

HEY, BRAINIES!
BY A BRAINY CHAT

Ra mat Facebook Group = ‘ .
cba cdng dong Brainy Chat » &

ABRAINY
CHAT

oumy p—
HAI MAT CUA

STRESS
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THE SECOND BRAIN

ABRAINY
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KIET SUC

hoc tép va
lam viéc hiév qud

A BRAINY
CHAT- 4>~

DIEU Ci SE XAV RA

NEU CON NGU®I €6 THE
SUDUNG 100% NAO BO?

VUOT QUA ‘ *NAojsS

ABRAINY
'CHAT. <~

A BRAINY
@rairt

A BRAINY
(& CHAT. =

CHUNG TA C6 DANG [
6 e o g
Braintes

Ban la ai?

CHUNG TA THUGNG NGAN

pOI PHO VO I GIRESD 2 o o~ s
L o DE CUOC DGI DAIHON

ABRAINY
@ CHAT. =
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SOCIAL POSTS

Khao sat miic do
nhan biét cacdv an
gidp

DIEU Gi SE XAV RA
NEU CON NGUOI CO THE
sUDUNG 100% NAO BO?

A BRAINY
) CHAT- -
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DE CUOC DI DATHON

ABRAINY
CHAT. 5~

R CHUNG TA THUGNG
DPOI PHO VO I GIRESD
THEO CACH NAO?

HAI MAT CUA

STRESS

THE FIRST BRAIN

72 AmAINY
[ &l

CHUNG TA €O DANG

&
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SOCIAL POSTS

sz
THE SECOND BRAIN

ABRAINY

HAI MAT CUA G CHUNG TA THUONG i CHUNG TA €6 DANG Er NGAN

POI1 PHO VO I GIRESD m Y S
ST R E SS THEO CACH NAO? DE CUOC DOI DATHON

VUGT QUA

A BRAINY
@ CHAT- =

ABRAINY
CHAT-~2~

HEY, BRAINIES! D[EU GISEXAYRA I
BY A BRAINY CHAT NEU CON NGUGI CO THE ‘ ‘BI‘CII.n les,

sUDUNG 100% NAO BO?

Ra m:"lt Facebook Group

2 Ban la ai?
cba cdng ddng Brainy Chat

hoc tap va
lam viéc hiéu qua
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STATIONERY

ABRAINY
CHAT- ==~

ABRAINY
CHAT-~=~

Nguyen Ngoc Thanh Thao

A BRAINY
CHA
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LETTER

A BRAINY
CHAT. =~

220mm

o oo Lo

210mm

A BRAINY
CHAT- =~

Dear Mrs_Hao Quang,

‘With best regards

Hao Quang
Manager

10mm

297mm

A BRAINY
CHAT. #=-
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Nguyen Ngoc Thanh Thao

Project Leader

+84)0909&21406
thaonntsl50404@fpt.eduvn
43 Nguyen Hue St reet, Ben Nghe Ward, District 1

G

A BRAINY
c H AT/? HeoCnny
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A BRAINY
CHA oy Heo ey

NAME CARD (VARIATIONS)

A BRAINY
CH A by fee Commy

Nguyen Ngoc Thanh Thao

Project Leader

+(84) 0909 62 1406
thaonntsl504G@fpteduvn
43 Ngwen Hue Steet, Ben NghéWard, Disrict 1

A BRAINY
CHAT ~2—~

Nguyen Ngoc Thanh Thao

Project Leader

+84) 09096821406
thaonntsiS0404@fpt.eduvn
43 Nguyen Hue St reet, Ben Nghe Ward, District 1

G

A BRAINY
CHAT. =~
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LANYARD

B

’, ' A BRAINY
CHAT.~"~

A BRAINY

NGUYEN NGOC THANH THAO NGUVEN NGOC THANH THAO
Project Manage Project Manager
&P |
| — o — | ——

BRAND GUIDELINE 33



APPLICATION (D @ e

7 A BRAINY
CHAT <

HEy,
BRAINIES;

BY
ABRAINY clpp

-

B P&
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TOTTE BAG

ABRAINY
@ CHAT./<~

HEY, BRAINIES!

HEY. BRAINIES! BY A BRAINY CHAT

BY A BRAINY CHAT
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T-SHIRT/UNIFORM

HEY, BRAINIES! HEY, BRAINIES!
@z BY A BRAINY CHAT BY A BRAINY CHAT

B SO B &
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PIN BADGE

A BRAIN?Y
@ CHAT.~
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KEYCHAIN

. HEY; BRAINIES!
BY A BRAINY CHAT

o HEY; BRAINIES! ABRAINY

BY A BRAINY CHAT CHAT. -
. HEY, BRAINIES!

DYADKAINY COAT

- HEY, BRAINIES! A =
BY A BRAINV CHAT
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STICKER

HEY, BRAINIES
BY A BRAINY CHAT

A BRAINY
@ CHAT-#2— gimnv A@i?mmv

CHAT-~=- CHAT- =
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HASHTAG

BY A BRAINY CHAT

S Y

@
O
®
O

B &

BY A BRAINY CHAT
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BACKDROP/BILLBOARD

"HAT TRIEN BAN TH

IAN CUNG

|
\
0w

r!
[
L
|
|

I
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