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l. INTRODUCTION



ABOUT US:

THE PURSUERS

Mentor: Mr. Hoang Vu Quoc Anh

Who are we?

We are The Pursuers team whose major is Multimedia Communication Management. We all come from FPT University in
Ho Chi Minh City- the university which always gives great attention to their students' good and development.

What do we stand for?
We stand for doing the good things to young Vietnamese, especially university students like us (more than anyone, we are
all students). Particularly, as we are all young people pursuing lifelong learning and have certain interest in sciences, our
vision is to help bringing more useful & practical science-based knowledge to as many young Vietnamese as possible.




| ABOUT ‘A BRAINY CHAT’

A that offers
information about personal development based on
Psychology and

Founded in 2022 by - who is
currently living and working in Australia in
Neuropsychology field.

A Brainy Chat is established with the hope of
providing helpful information based on reliable
science-based knowledge from an academic.




CONTEXTUAL ANALYSIS: POLITICAL

To aid youth in their study and self-development, a series of support activities have

been implemented, promoting their volunteer, creativity, and participation in scientific
research and other aspects of society./.

As we celebrated International Youth Day on August 12, we reflect on the progress made in
ensuring that the youth of Vietnam are on a pathway to greater upwards economic mobility.
Achieving this requires the full utilization of their human capital potential by providing high-quality
education, training, and better employment opportunities to meet the rising aspirations and talents
of today’s young generation. ¥

Viét Nam mudn ¢ nganh nghién ctru vé nao bd
w163 f =0 & & N

Theo doi VietNamNet trén Google News

“Phé Thil twéng Vi Dirc Bam mong mudn Viét Nam can phat trién nhibng nganh cong nghé cao,
cong nghé sinh hoc...hay ké ca linh vwre nghién cteu vé b ndo con nguwoi” - GS Robert Simone.

As Vietnam aspires to become an upper-middle-income country by 2035, its productivity needs
to increase continuously, which requires greater production and effective use of high-skilled
manpower and science, technology, and innovation (STI).! Global and national mega trends are
posing challenges to Vietnam’s development aspiration while also providing the opportunity for the
country to use its higher education system as a platform to transform the quality of the skilled workforce
and the relevance of research and technology transfer. Rapid technological advances and the rise of the
knowledge economy increase the demand for advanced cognitive, digital, and socio-emotional skills
required for high-value jobs; the rise of the middle class, urbanization, and aging population may enhance
higher education aspirations of Vietnamese students and their families; and risks associated with climate
change and health pandemic vulnerabilities call for adaptation and mitigation measures which require
greater use of knowledge and research, as demonstrated by the ongoing COVID-19 pandemic.

Source: Vietnamplus 2022, World Bank Blogs 2022, Strategic Priorities and Policy Options of Vietnam by World Bank Group, Vietnamnet.



| coNTEXTUAL ANALYSIS: ECONOMICAL

: : One of the main reasons employers seek out remote talent from Vietnam is its relatively

\/ | t a | | ty young talent pool. Vietham has a population of approximately 98 million with its current
labor force representing roughly more than 50% of the population. Around 1 million
ILE) young adults enter the labor market every year, with more than 300,000 university

students being added to the workforce.
Employee health and well-being were important long
before COVID-19. But it’'s now front and center of every

organization’s plans. Companies face the economic

Key Workplace Trends FinancesOnline

burden of sickness and stress, both in medical expenses

You Should Know I R P

and lost productivity. And remote working has given

employees a greater understanding and concern for

their own well-being. They want companies to act The Effects of positive workplace environment
more human. To have a greater purpose that speaks

to connection and support. Meet their expectations / \ Ve =N
for flexible working, better healthcare, but most o PN o o

A 21% 17% 10%
importantly, help them keep the personal energy

they need to survive and thrive when times get

tough. Because the flipside of vitality is burnout. greater profitability higher productivity higher customer ratings

Source: Korn Ferry Report 2022, Finances Online 2022,



CONTEXTUAL ANALYSIS: SOCIAL
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Parcant of responderts

® Already out-of-date
years

® Need to be constantly updated
L ¥e
® Last for most of life

No room for
self-development

Lack of recognition
or validation

Self-pressure
Overwhalming or
unrealistic worlkioad
Pressure from
friends or wor
Unresolvable
conflicts
Pressure from family

0.00% 20.00% 40.00%

Source: VN Express 2021, Decision Lab Report 2022 on
Gen Z and the workplace, Hakuhodo Report 2022

NEWS 181212019 2058 GMTs0700)

Among Vietnam'’s youth, online influencers are
the equals of any other media: research

w1 f = ®m & R FolowVietNamneton GosgleNews

| LAM VIEC HIEU QUA

Lo chs the gion, nang luang v higu qué cong

Vietcetera.

1 GIOTRE | Nnipsbog | Cong dbng mang | T nang

Nir tién sT Viét tai My dwa 1&i khuyén dinh hwéng twong
lai, ban tré dua nhau ‘tha tim’

Source: Vietcetera 2022, Tienphong Online
Newspaper 2022, Vietnamnet 2019.

N N LUK Global - Danang Campus 3 e a5 énf el vao albu:
TRUNG TAM PHAT TRIEN NANG LUC SINH VIEN TRUGNG DAI HOC Global Citizen Project: NEUROSCIENCE.
< ¢ 18 thing 4, 2021
VAN LANG “Khoa hoc vé neuroscience dang thay i hoan toan dinh natia vé gido

» Giém d6c: ThS. Ngd Cao Hodi Lir

duc va phit tién con ngu.
61 ngi Little UK ty hio truyén {81 v lan 103 Thang digp tf UNICEF: phd.
P nhing kién thd i Neuroscience dén cang dang va hoc sinh tran
toan thé giei. Thank you for learning!

(Growth Mindset - The mast important quaity to succaed in 215t century
The belief that intelligence can be developed, students with 3 growth
mindset understand they can get smarter through constant practice in an
active environment, where thare are challenges t help students gror
and adapt.

+ Vi phéng:Phong 2.02-Toanha A, Cu 5 chin,69/68 D

Dgo ditc- ¥ chi-Sing tgo.

« Dién thoai 028.71099. 224 - ext: 3560/3561

UEF

BAIHOC KINH TE TAI CHINK

Source: Greenwich University website, FPTU website,
UEF website, VLU website 2021.

Source: FPTU Da Nang Little UK Facebook fanpage,



CONTEXTUAL ANALYSIS: TECHNOLOGICAL

Researchers Say Human Brain Is Still
’ Evolving

Kién thirc va ngudn
cdm hung cho
ngudi bdn rén

] Eﬁ@ = E‘:"u Give this article > D @he Nem ﬂﬂl’k @i‘ncs
] —

How technology has inspired neuroscientists to

3 f— il
< '
- reimagine the brain
Telegraphs and computers helped scientists reimagine the mind, writes
Kién tharc Poc bao Anh Viét Matthew Cobb in The Idea of the Brain. .
’ nature portfolio

f U Do

46 O/o n g Ub’i Vi ét h oc q u a Yo Utu b e 1 SPONSOR FEATURE Sponsor retains sole responsibility for the content of this article

| STUDY WITH ME ot Cofe & calm piano music B (g, your name ost.) Sc1€nceAdva] .Bl:a.ln .SCIe':‘ce and teChnO!ogy:
initiatives in the Shanghai and

HOME > SCIENCE ADVANCES > VOL. 4, NO. 1 Yangtze River Delta region

Stady welhe A

N N N N 3 RESEARCH ARTICLE PALEONTOLOGY f
Study with me | Wor}jl:\g o‘n Ty thesis | Relaxing BGM
B The evolution of modern human brain shape

SIMON NEUBAUER , JEAN-JACQUES HUBLIN ™, AND PHILIPP GUNZ Authors Info & Affiliations

Source: The Newyork Times 2022, World Federation of Neurology, Vox 2021, Nature Portfolio

Source: Fonos website 2022, Google calendar, Youtube Vietnam 2020, Youtube
article 2021

channel The HN chamomile 2022



| cONTEXTUAL ANALYSIS: SUMMARY

e Vietnam government gives great care about
neurosciences.

Many businesses seek young employees who can effectively
work and brings productive performance.

e Young Viethamese care a lot and are open-minded to try
out various ways to gain effectiveness in study & work.

e The topic is among the most important ones that gain
great care from Vietnam universities and organizations

e Therise of educational influencers

e Many technologies have been born to support people with
their study and work effectiveness

e  Neurosciences is an_always-evolving field with many
technologies born annually to discover & understand it.




In Vietnam, the topic of
as well as witness
many potentials to grow in many aspects,
especially towards the young.



SOCIAL DEMAND

We also did some primary scanning to see if they have a demand to study
and work effectively and scientifically...

cla ban than:

quan tdm)

230 responses

150

100

Vui long danh gia mirc d6 quan tdm clia ban dén viéc hoc tap va lam viéc hiéu qua l[_:l Copy
(1= Rt khdng quan tam, 2= Khéng quan tam, 3= Binh thudng, 4= Quan tam, 5= R4t
128 (85.7%)
68 (29.6%)
3(1.3%) 4(1.7%) 27 (11.7%)
1 2 3 4 5

Theo ban, viéc c6 kién thirc vé céc co ché sinh hoc cua con ngudi (nhu bd néo) ¢

thé sé& gitp mét ngudi dinh hinh dugc céch thirc hoc tap va lam viéc ciia minh.

(1= Rat khéng déng y, 2= Khéng dong y, 3= Binh thuong, 4= Dbng y, 5= Rat déng y)

230 responses

35 (15.2%)

0 (0%) S @2%)

\Q Copy

100 (43.5%)

90 (39.1%)

...and the result is

N&u c6 mét du én cung cdp cho ban kién thirc vé viéc hoc tap & lam viéc hiéu qua ID Copy
dua trén bang chimg va kién thirc khoa hoc néo bg, ban cé sén sang theo ddi
khong?

(1= Rét khéng sén sang, 2= Khéng sén sang, 3= Binh thuong, 4= San sang, 5= Rat sén
sang)

230 responses
150

126 (54.8%)
100

79 (34.3%)

104%) 2(09%) 22 (96%)

1 2 3 4 5




SOCIAL DEMAND

When it comes to effective study and work using neuroscience based knowledge,

Ngu®i thudn ban cau ndo trai lam t6t cdng viéc lién quan tdi s8 liéu, tinh toan. Ngudi thuén ban Q8: Perceived
cau ndo phai lam t8t cac cdng viéc séng tao, hinh anh,... science-based
303 responses knowledge & brain

and mind science

@ bing
@ sai

Trung binh, con ngudi dung 10% ndo by
303 responses

@ Bing
®sai

-> Point 1: Believe in science-based knowledge

-> Point 2: About brain and mind science

e People have a little idea about what
neuroscience is, though they have heard about
it (They know this subject study about how the
brain works, etc.)

e They have no thorough understanding about
study and work using knowledge about the
brain. Most of their current information about
the brain is wrong.

-> Point 3: They demand knowledge from those with
extensive education and life experience, but the
information must be useful and applicable to their
daily lives.

about how they can achieve effective study & work by knowing about

their brains.



CONCLUSION

° Have certain background knowledge and
experience in the field of communication

° Have an interest and desire to develop ‘A
Brainy Chat’ project

Context &
Demand

The
Pursuers

A Brainy
Chat

‘Effective study & work’ as well as neuroscience is a potential
and dynamic topic in Vietnam, esp towards the young
Interested in ‘effective study and work’ topic

Have a need to know more about this topic, given that
biological/brain mechanisms play an important role in driving
effective study & work.

Academic knowledge based in Psychology and
Neuroscience to help with self-development (including
an important area: effective study and work)

— We are the communication team of this project, under
Ms. Hao's expertise content supervision.



1. STRATEGIC
PLANNING &
CREATIVE CONCEPT



| BRAND HEALTH SCANNING

S&ngudi tiép can
S6 ngudi tiép can bai viét O

2,7K L

Téng 58 trong 90 ngy qua so véi 90 ngdy trudc 6

S8 ngudi tiép can bai viét trung binh trén 0
méi loai file phudng tién

Danh cho nhiing béi viét dudc tao trong vong 90
ngdy qua

Thanh vién dang hoat déng @
1 Thang 10, 2022 - 31 Thang 12, 2022

S8 ngudi tiép can bai viét trung binh trén ®
méi dinh dang ngi dung

Danh cho nhiing bai viét dugc tao trong vong 90
ngay qua

Hinh anh B viét c6 album
214 788 4@
3K s
Vén ban Bai viét khac
200  EE— 2
2% Video Bai viét tryc tiép 20
0 10
Am thanh Thuéc phim
K 0 10
. 0
Lien két t ¢6 video 360°
o 1 Théng 10 1 Théng 11 1Thang 12
90 ngay truse 90 ngdy qua i e = .
|Bacl viét c6 hinh 4nh 360 S8 thanh vién hoat ddng méi ngay (1 Thang 10 - 31 Thang 12)
Channel
A Brainy Chat @ COMPARE TO...
i Oct 11, 2022 - Jan 8, 2023
=  Filter Last 90 days &4
Content  Trafficsource  Geography Cities Viewerage  Viewer gender Date Subscription status  Subscription source  Contenttype  More ¥
Views by: Traffic source ¥ Watch time (hours) by: Traffic source ¥ A~/ Linechart ¥ Daily ¥
1200 s
a0 e
0 208
0 0
oan, 2022 oct26,2022 Nov 10,2022 Nov25, 2022 Deco, 2022 Dec 24,2022 Jang, 2023




| swor ANALysis

The science-based content market is unsaturated
Knowledge related to the brain is still_new to the majority
of students

The object "brain" is highly visualized

Easy to connect with universities and social
organizations because:

(1) Dr. Hao has network

(2) ABC team has strong foundation

Strengths Weaknesses
e Scientific knowledge have a very high level of accuracy e  The project is not widely known
and reliability e  Social channel contents are not consistent
e  Founder has all the elements of logos, pathos, and ethos e  The knowledge imparted is dry and highly academic
e Timeline and frequency of content production are stable e Haven't created much engagement with TA in Vietnam
Opportunities Threats

e  Many productivity KOLs have emerged, but the
information spread is not completely accurate

e  Many talk shows and workshops cause boredomness
to students

e Content conflict (fingerprint biometrics, arithmetic,
etc.)




BRAND RESONANCE ANALYSIS

High engagement

Loyal audience. Willing to engage more in

Convey accurate and highly applicable ABC's future activities.
knowledge

However, ABC is judged to have not More secured and positive thanks to scientific
done very well in communication knowledge
activities
Feeling more secure because knowing scientific
knowledge, positive/optimistic, friendly and

approachable.
Expertised and reliable scientific

knowledge

Conveyed by a Founder who has A positive and motivative project
high professional knowledge and is

very friendly. Expressed through Founder's ways of
conveying knowledge.

Low Awareness: Scientific, Applicable, Reliable, Friendly

ABC has low awareness in both aided and unaided. But ABC's
identity is initially perceived as highly-scientific, applicable,
reliable and reliable.




QUANTITATIVE & QUALITATIVE RESEARCH
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In general, audience when thinking/associating with ABC often think
that ABC: Positive and inspirational.

For the unwatched groups: there exist reviews that ABC is boring,
unreliable, does not feel special value.

For groups that have known/heard but have not seen it they think that
ABC is academic, highly specialized, or has not yet felt anything.

For the groups that have watched: the rating for Positive signal is very
high, in addition, it is useful, scientific and much information can be
applied.

s

o)

The project's audience is generally very attached to ABC; the
majority of them are eager to share the project with friends
and acquaintances and are willing to take part in ABC
events and activities in the future with the theme of "study
and work effectively”
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| DESK RESEARCH & FRENEMIES SCANNING

MEICHAN | TunCém | Khismslays KnénhVy | TheHaN DuyThanh | TheBetter |  The Vistsussess

H
1. They are heavy users of technology & social media 2. Switching fluently from virtual to reality and vice 3. Have certain trust in online influencers (with high : On Writer Viog Chamomile Nguyen Version
versa

1. Align with the Age section on demographic, TA's 4. High level of online content consumption
age group is heavy users of social media and they are
hgavgl uszrs o leghnologles in general (DecisinnyLab Mo desumcgh comn » ost 545 claim | AsaContent | Ufestle | Youube Viog YouTube, | Parttime | YouTube Minimalist | Parttme | Channelto | blogs, Aplatform for | Content Creator,
= . Gen Z, moving between virtual and reality | dentsu Z - dentsuMB creator, viogger channel learning, Blog and content about Blogger and YouTuber, share podcasts knowledge ‘sharing living
Vietcetera, 2021) il . - contentis has her sharing | personal ife Podcast creator, | leaming Viogger Content | knowledge, | and exchange that and working
2. They must be heavy users of social media to be a bt Campareio Akl e e i ! L aimed at own moment | onYouube. | sboutlife | sharing | Englishand revolves | lfeskills, | Youtube assists experiences
source of potential for ABC to communicate to. women category | - sof life lessonsand | tipsfor | foreign around self-develo | about Vietnamese based on real
. Reported by Dentsu Mcgarrybowen (2022) ‘Study self-develop | studying, | languages; personal pment learning peoplein experience
with ment working, Review of developme growing
e Meichar’ lving | domestic and ,self personally and
- « The 4themes of Gen Z preference towards topics: actively | foreign help, study professionally
universites
Generauon Z Gravitates Pty Reciprocity LS AT S s ‘f 2L 0 oy
: wards ech- Gomoctons ~Sethe chorge v e A / ™ Secondary school students, high Young people with the age range from 18-24 years old 20 -30 years old
Driven Bepen o RO oroup school students
Main Youtube, | Youtube, | Youtwbe | Youtube, Youtube, | Youtube, |  Youtube, Youtube, | Instagram; | Facebook, | Sporify, Facebook, Facebook,
Curlosity ) communication channels (Vietnamnet, 2021) © Bloo, Instagram
N vissaiiovers ot dovoopment Podcast
users age (Statista, 2021 and snang
Forbes, 2022) ey A ) X
Trends And Insights Into Vietnam's Comms HOAN Viogott | TP | Genzailam | GrowTH e | vyviog; SELFDEVEL | FINANCE: | Phatwin | swdy CAFEBStdong | KINHNGHIEM
Generation Z highligh | THIEN BAN SONG danhcho | Zi Seres: Phat tién JOVFULL | KhanhVy& | OPMENT/ST STUDY Ky néing with me ‘san: Tai chinh, SONG
E«-rwm . + They do not hesitate to raise their voices in both ts THAN, H%N sinhvién | viog tréi bén than; Y;WORK | English; UDY; STUDY FOR mEm,guan kinh doanh; K\NAH Negusm
s - o da.irs i 5 SUNHUYN Qudc; na nghiém PERSONAL SMART; WITH ME EXAMS; 1y tai chinh; Career Stor LAMVIEC &
2 YAG i ‘s’;::;‘:g' :;ﬁ,:rf:‘:ﬂ'w‘gf’;'s"a";;:i‘,’i’:ﬁ'};‘g :,’::'Y’ o : | They are driven by content, not PODCAST | HOGTAP | tiong: | Kiiem Hoc FINANCE: swaRT | V¥Job: Moo GRTcAL | Pt wién asis | HOOTAP HEU
- Work about faminiam, education, oto platform 90C SACH CUNG Cong | hoctap, Taichinnca | Money | VyTal REASONIN | twduy nghiép; The QUA TA
PClLaptop : 2 I tc: o _— S CUNGSUN | MEICHAN; thirc sharing nhan; STUDY G Authentic CHINH CA
- — LAMBEP | thanh WITH ME: Leaders: KOLS NHAN
Reported by McCann global for Heineken (2022) CUNG cong Hoc/ Lam va cam hing
Gen Z mobile usage (CGK report, McCann report) Report by Decision Lab, summarized by Vietcetera, 2021 MEICHAN viée cing kinh doanh
minh




The opportunity to
of TA on the topic of ‘effective study & work
with neuroscience’

BY
increasing the project awareness



| camPaiGN AIMS

The Task in one sentence:

Plan and execute a communication campaign that promotes understanding of TA about effective
study & work based on Neuroscience by dialing up ABC’s USP (which is knowledge about the human
brain)

|

Campaign Aims:




TARGET AUDIENCE PORTRAIT

DEMOGRAPHIC PSYCHOGRAPHIC

Age: 18-24 YO i Acare deeply about their academic 8
(Secondary: highschool students) uture professional path, always strive to|
grow more and be better.

Living and studying in Vietnam, focused in Cautiously  optimistic,  future-focused,
Ho Chi Minh City open-minded

Gender: All Passionate and proactive, but at the same
Occupation: Undergraduates and freshly time worry a lot about many things (peer
graduates pressure,...)

BEHAVIOR MEDIA BEHAVIOR

Being so up-to-date, they may hear about They are heavy users of technology & social
brain science in boosting studying media
effectiveness but not much accurate Switching fluently from virtual to reality and
knowledge is perceived vice versa

° Open to try a variety of ways to achieve Have trust in online expert influencers
effective study & work High level of online content consumption

o Think that science based knowledge is|
great but hesitate to adopt due to its|

:
:
-
:
:
:




“Pve been bombarded by tons of information
every single day, | crave knowledge that is
not so dry and could make me thrilled to
explore”



| sTRATEGIC APPROACH

Project Truth

“A Brainy Chat” is an educational channel that
provides you with helpful information about the
brain based on reliable knowledge of Psychology
and Neuroscience from an academic.

Audience’s
Tension

“I've been bombarded by tons of information every
single day, | crave knowledge that is not so dry and
could make me thrilled to explore”

EFFECTIVE STUDY AND WORK SIMPLY STARTS WITH
UNDERSTANDING YOUR BRAIN

Claim: A Brainy Chat will guide you to discover how your brain works, and from there you can achieve
effectiveness in studying & working.












~ CHUCKLES >




A BRAINY CUBE

by A BRAINY CHAT

“Let's explore the magical brain cube inside you with A Brainy Chat.
The journey of effective study and work awaits.”



ENGAGEMENT

AWARENESS

Push audience to encounter more
intensive knowledge and take
first steps in applying knowledge
to their ES&W.

Enable/Activate audience to join in
the journey, explore more and
interact more

Trigger audience to aware about
A Brainy Cube since it's
interesting and relevant

Hero Assets: Hero Assets: Hero Assets:

Professional landing page to get
ATTENTION.

Always-on social content to raise
AWARENESS and EDUCATE on topic
relevance.

Community group launching to collect
the source of growth for further
activities.

**Youtube videos to be adapted into cut-downs /
social contents

Offline activation to fuel ENGAGEMENT
Always-on social content to raise
AWARENESS and PROMOTE
UNDERSTANDING on topic.
Community group nurturing to ENABLE
INTERACTIONS

**Youtube videos to be adapted into cut-downs /
social contents

e  Online and offline webinar to give
DEEPER understanding for FIRST STEPS
IN ACTION

e  Always-on social content to PROMOTE
UNDERSTANDING and MOTIVATE
first-step actions

° Community group nurturing to CONNECT
deeper

**Youtube videos to be adapted into cut-downs /
social contents



I EXECUTION TIMELINE

Jan (Preparation)

Social posts Social media posts (at least 40 posts dedicated to the communication campaign)

grc?:::::::\r::\{ng Community group nurturing
launching Offline activation

02/03-19/03
Offline
webinar

Other always-on content

Content support

Other tasks: visual guideline, social media templates, etc.



1. EXECUTION



I MEDIA PRODUCTION: BRAND IDENTITY

A BRAINY

ddddddd



| MEDIA PRODUCTION

1;2/03;6;0;A @p
° BRAINV

“CUBE =
TPHCM




studio photoshoot day

all about consistency!
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I ONLINE CAMPAIGN: FACEBOOK

20+

media actions under content strategy

total reach until now




ONLINE CAMPAIGN: YOUTUBE
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Tu duy ph

Céch ndo bo xur ly théng tin d& hoc tap va I MycTIEU
lam viéc hiéu qua

{DAY HANH DONG

| ; L
. . 1>%) ‘ |
‘ . \lﬂ
phép khoa
- }

g
NAO BO VA TRI NHG - Cach d& c6 mot tri
nhé mo ude

A BRAINY
Y CHAT

Q&A - GIAI AO vé cac "PHONG CACH" hoc
tap - LWA CHON PHONG CACH HOQC TAP...

—

e

Cé that ban chi str dung 10% néo bd ()

NAO BO VA GIAC NGU 5 ,z% - Dimg dénh
d@i gidc ngu vo gia cua ban!




| ONLINE cCAMPAIGN: YOUTUBE

3.597

129,9%

KPIs progress achieved




| ONLINE cCAMPAIGN: YOUTUBE

22K+

campaign content’s reach

3.8%

click-through-rate




ONLINE CAMPAIGN: COMMUNITY NURTURING

Lam Thanh Nghia
‘ 15 Thing 3 lic 2200 @
Memobot - TRQ LY GHI CHEP THONG MINH - NHANH CHONG - TIEN
Lol
4% Néu ban d3 ting ghi am lai I&i gidng cla gido vién trong ldc hoc, ghi lai nhing budi chia s&
hitu ich trong cac khéa hoc bén ngoai nhung sau dé lai x6a di vi ludi nghe lai d€ ghi chép.

Thi minh tin ring céng cu MEMOBOT s& gidp ban gidi quyét nhiing file ghi am &y.
DE minh sé mét vai lgi ich k€ tir khi minh biét dén v

’ oo Tan Bean
1. MEMOBOT GIUP BAN GHI NHO DU O BAT Ki N¢

10Thing2- @

CONG CU GIUP BAN LEN TO-DO LIST HIEU QUA HON

Xem thém

@«

Phdng theo bai dang mdi nhét cia chi Hao vé viéc 3t muc tiéu, minh d
ki€n thic clia bai va phan chiéu né véi nhiing théi quen minh hay lam, t
list theo mé hinh ndy.

Nhung ciing vi I3 kién thic cia minh phan chiéu tir bai déng cia chi Ha
chua dting nén em mong dugc chi Hao hd trg a &

Céng cu nay tén |3 Eisenhower matrix va dugc chia lam 2 phén chinh nh

Truc X ... Xem thém

THE EISENHOWER M

URGENT NOT
=
z
g
6| DOITFIRST SCHED!
o
z
=
z
QD Ta Ngan, Nguyén Ngoc Thanh Thao va 24 E
o e ©ewn O DELEGATEIT | DELE]
1 =
=
o
z

QD Ti Ngan, Thanh Thanh va 41 nqudi khac

Minh Phuong

31Thing 1-Q
GHI CHEP HIEU QUA VO CORNELL NOTE - Tips ghi chép ma minh muén chia sé véi Céng
dong Hey, Brainies!

Nhé lai trudc dy, nhiing ném théng tiéu hoc hay cép 2, chéc hén ban con quen thubc vdi viéc ghi
chép lai ting 16 cla théy c6 véo mét cuén tép 6 li con con. Khi &, ching minh viét tif muc la mé&
dén céc muc 123 gidm dan, ngay ngdn, thang thém. Nhin lai trang v&, moi [6i gidng di theo trinh
tu tuyén tinh, ¢6 tridc ¢6 sau, ngay héng thing I6L.

Thai gian gan déy, hin 12 moi ngudi déu cé thé chitng kién dé “ram ro” clia ChatGPT hay tham
chi thdy lo 1&ng trudc su trinh lang ngoan muc ctia Al (tri tué nhéan tao). Gan day minh cé doc
dugc bai viét thu vi vé viéc (ing pho v6i sy thay déi nay, tir mét "guru” vé& nang suat lam viéc,
minh dich bai viét & dudi dé chia sé véi moi ngudi nha.

XAY DUNG BO NAO THU HAI BE CHINH PHUC Al (TIAGO FORTE)

Tuy nhién, sau ndy Idn Ién di hoc da... Xem thém Ngugi tham gia nhém

2ngay - @

NAME, DATE, Tof

Cues

WRITTEN
SooN AFTER
CLASS

Thé gidi dang c6 rét nhigu céng cu Al (Tri tué nhan tao) dudc ra mét méi ngay, dén ndi ma c...
IXem thém

MAIN IDEAS
OR PEOPLE

VocABuLaRy
WORDS

USED For
Review &
STuby

2

QOO Phai Van Vuong, Nguyén Ngoc Thanh Thao va 3 ngudi khac 1 binh ludn
Summary ) -
oS Thich (3 Binh luan
3. WRITTEN AFTER CLASS. BRIEF
S| Gan s e )
T | Viét binh luan céng khai... @ @ @

12 binh ludn 4 lugt chia sé

s ? Ngudi tham gia nhém Tac gia




I ONLINE CAMPAIGN: COMMUNITY NURTURING

462

community members

92.8%

KPIs progress achieved




I ONLINE CAMPAIGN: LANDING PAGE

Naata,
= mot khot
| teu k

Hoc hanh chuén chi
Chuyén xoay mudt mg
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I ONLINE CAMPAIGN: LANDING PAGE

Link to access the landing page: https://abrainychat.com



https://abrainychat.com

phothongcaodang@fpteduvn & 0963400865 Liénhé Q

ONLINE CAMPAIGN: CONTENTSUPPORT ===

PHO THONG CRO DANG

THONG BAO TUYENSINH |

[Co sé TP HCM] Héi thao Kham pha nao bé “A Brainy Cube Unitour”
tai Phé théng Cao dang - FPT Polyte -

=

CHUONG TRINH DAO TAO

Danh cho hoc vién >

TRANG CHU THIEN VIET NAM BAI VIET MG THU VIEN WORKSHOP KHOA THIEN

Hoi thao Kham phé nao bo “A
N VIET NAM, Phé thdng Ca

Thit ba, 28/03/2023, 00:56 ( GMT+7) | {, 0903 789 968 Lién hé hgp tac f 1]

H trends

VIETNAM

-Mﬁmiwc MUDPO MUVANG MUBEN MULUC MULAM



EVENT CONCEPT HOUSE

Concept A BRAINY CUBE by A BRAINY CHAT
Key Event OFFLINE ACTIVATION OFFLINE & ONLINE WEBINAR
Taaline Nao ta mét khoi diéu ky Cung nao chuyén xoay
9 Hoc-hanh chuan chi, chuyén xoay mugt ma Meo hoc - hanh hay
. o PROVOKE INTERESTS & REINFORCE MESSAGE & INTENSIFY KNOWLEDGE & TRIGGER
Objectives ENGAGEMENT PROVIDE KNOWLEDGE SUPPORT BRANDING BEHAVIORAL INTENTIONS
Games that explore The infographic
each major lobe of standee explains the Gifts (keychains,
the brain function of each lobe stickers,...) with the e Offline and Online Webinars with
e e e Backdrop check-in of the brain involved theme of A Brainy interactive activities to get more
Activities vivid, flexible, in learning and Chat to constantly intensive knowledge and sharings
informative working effectively remind attendees from Dr. Halle Quang.
Interesting “connect Explain the science about ABC and topic
the neurons” activity behind each game




OFFLINE ACTIVATION SNAPSHOT

- Nguoi choi tham gia 4 khu vuc game, moi khu vuc sé
c6 3 tro chaoi va tugng trung cho mét thuy néo.

- Khi hoan thanh tro chai ngudi choi sé nhan duoc chir

ky dung d€ d6i qua & khu vuc check out. - & khu vuc Check-out, ngudi

- Nguai tham gia check-in .
tham gia c6 thé nhan qua sau khi

- Tham gia gap gidy gap néo Thuy trén Thuy dinh 'a co the nhan
- Xem ban d6 ndo 3D cua su kién > - . |tham gla cac trf’ Chlo"- ) )
- Tham gia chup anh tai backdrop n:;:nT';n Li:aia‘:? T3: Khai ?:y ::: Df)'(::';:e D3: Phéi - Ngudi tharT1 gia c6 thé chup anh
eheckin ha: otho | MEdieuky | U | S ey | MoPanY check out cing backdrop
- Tham gia hoat déng héi nhanh - Tham gia hoat )dong nhu: noi
dap le Thuy thai duong Thuy chdm déy neuron va hoi nhanh dap le.

TDI:Sieu | 5. | 7D3: Ban | C1: Nhanh .| c3:6oi

nhan dién o =12 o C2: Mat L

" Quyén lyc | dabo qua| tay bat N mau mau
khuoén | N ~ lira .
mit am thanh gi? chir gi?




| OFFLINE ACTIVATION SNAPSHOT

Thuy thai
duong

Thuy cham
(C)

Thi gidc, mau sdc,
hinh anh, khéng
gian, chiéu séu,...

Thinh gidc, tri nhg,
ng6n ngt,...

Thuy dinh
(®)

Thuy tran
M

Xuc gidc, van déng,
thudng thirc va cam
thu,...

Ra quyét dinh, giai
quyét van dg, lap luéan,
Ién ké hoach,...

C1: Nhanh tay

TD1: Siéu nhan

D1: Tay ai tay ai?

T1: Tri nhé ngan

bat chir dién khu6én mat han

C2: Mat Itra TD2: Quyén luc D2: Xap be (Xe T2: Cam nhan vi
am thanh dap trai chiéu) giac

C3: Goi mau TD3: Ban d& bo P3: Phoi hop any T3: Khai ké diéu

mau gi? qua gi? ky




| OFFLINE & ONLINE WEBINAR SNAPSHOT

A Brainy Cube’s online webinar has 3 main parts:
e Understand yourself and your own brain
e Applying the first brain to study and work
e Applying the second brain to study and work

Time: 16:00 - 17:30, Sunday, March 26, 2023
Format: Online via Zoom
Webinar's tagline:



| EVENT TIMELINE

SUN

MON TUES WED THURS FRI SAT
1/3 2 3 4
HUTECH HUTECH ON-SITE
Activation and day!
Offline Webinar
Rehearsal
6 7 8
FPTU HCMC
Activation
Rehearsal
13 14 15 18
F-POLY HCMC
Activation
Rehearsal
20 21 22 23 24 25
Online Webinar
Rehearsal
27 28 29 30 31/3




I HUMAN RESOURCES MANAGEMENT

DR. HALLE QUANG THANH THAO
Project Supervisor Project Leader
Event
TU NGAN ANH KIEN
Project Sub-leader Project Sub-leader
Game Booth Check-in, Check-out, Others
THUY 1 THUY 3 THUY 4
Game 1: [Host 1] + Game 1: [Host 11+ | Game 1:[Host 1] +
[Host 2] + [Host 2] + [Host 2] +
[Supporter] [Supporter] [Supporter] .
Game 2: [Host 1] Game 2: [Host 1] Game 2: [Host 1] Other activities
+[Host 2] + +[Host 2] + + [Host 2] +
[Supporter] [Supporter] [Supporter] Map: [Leader] + [Supporter]
GamF & [H(l)st 1] GamEa 33 [Hi)st 1] Gam;a 3 [H?st 1] Standee voting: [Leader] + [Leader]
+[Host 2] + + [Host 2] + + [Host 2] + IR
[Supporter] [Supportel] [Supporter] Paper folding: [Leader] + [Supporter]

Camera operator:
[Supporter]

Camera operator:
[Supporter]

Camera operator:
[Supporter]




I EXTERNAL PARTNERSHIPS

— Universities

~JHUTECH

- Bai hoc Cong nghé Tp.HCM

E ﬂ@ Education

E | E Education

Sponsors

koo love

THI=T

THIEN VIET NAM




o1

“360° flip” Check-in backdrop
2,2mx2,2m

04

infographic Standees
80x200cm/each

03

Different gift types:

keychain (4x4cm), stickers (A5), brochure (A5)

o1

“Knitting the brain” Check-out

backdrop
2,2mx2,2m

o1

“The Brainy Cube” Mascot
80x80cm

150+

Game materials

Game Standees
80x200cm/each

06

Navigation “cubes”
50x50cm/each

Different types of ticket and
handy hashtags




Got mau mav gi?



https://docs.google.com/file/d/1y_FJzwb5gbMvjC_tPPLZ-IHwizmtgNif/preview

| ACTIVATION RESULTS

HUTECH FPTU HCMC
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HUTECH FPTU HCMC F-POLY HCMC
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520 participations
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HUTECH FPTU HCMC F-POLY HCMC
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KPIs progre
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204+

media actions for Activation

42.884

total reach for Activation




Go to wwwmenticom and use the code 23512498
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415

Participants in total

103,7%

KPIs progress achieved
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10+

media actions for offline & online webinar

12.465

total reach for offline & online webinar




10+ 30+

parties media supporting actions

72.583

total reach




SHARED MEDIA
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190.000+

total reach

140,85%

KPIs progress cachieved

Content strategy
Activation
Webinar
Third-party support
Youtube
Landing page

(shared media, content support reach not included)



“I feel that my brain is more
interesting and magical”

more engaging”

| feel that personal development
knowledge based on science is

96,3%

“I can get at least 1
lesson which | can
apply to achieve
effective study and
work”

“| feel that understanding our brain is
important or very important in
achieving effective study and work”

| think | will follow/
continue following A
Brainy Chat for more
PD knowledge based
on Neuropsychology”




| ACTUAL BUDGET

Offline activation & Offline +
online webinars

60.008.910 VND

Offline activation & Offline +
online webinars

66.549.800 VND

Photoshoot 7.485.782 VND Photoshoot 1.500.000 VND
Contingency 6.749.388,2 VND Sponsor (-56.305.500 VND)
ESTIMATED BUDGET 74.243.270,2 VND ACTUAL BUDGET 8.744.300 VND




IV. EVALUATION &
FUTURE PLAN



Campaign Aim

Current

Progress

Aim 1: Raise
awareness about A
Brainy Chat project

Increase followers of A Brainy Chat Facebook page to 500 500 100%
1600 (1100 to 1600)

Increase average Facebook reach to 12000 per month 9467 8633 109,6%
(from 3367 reach per month to 12k)

Increase the number of members of the Facebook 449 500 89,8%
Community Group from 0 members to 500 members

Increase the number of subscribers of Youtube 2.471 2000 123,5%
channel A Brainy Chat by 2000 subscribers

Get total 135,000 reach on A Brainy Chat’s all 190.160 135.000 140,85%
campaign channels (incl events)

Increase unaided awareness by 50% & aided Unaided: 35,2% Unaided: 32,9% U: 106,9%
awareness by 80% after campaign Aided: 76,33% Aided: 75,97% A: 100,5%




Campaign Aim

Current

Progress

Aim 2: Promote | Get 80% answers out of 200 post-surveys for people 84,1% 80% 105,13%
understanding | to self-assess their awareness level (about the topic)
about effective | after the campaign
study and work
based on
psychology and
neuroscience
Aim 3: Motivate | Get total 2000 participation turns in the offline 1770 1500 118%
the target | activation (in total expected 4 universities), meaning
audience to take | 500 for each university
action at the very
first steps (in their Get.total of 400 participants in 2 webinars (online and 415 400 103,7%
study & work) offline)
Receive 90% positive responses from participants in 96,3% 90% 107%

the feedback form in each activation and talk show




FUTURE PLAN

=

Campaign Aims

#1: Raise awareness about A Brainy Chat project
#2: Promote understanding about effective study and
work based on psychology and neuroscience
#3: Motivate the target audience to take action at the
very first steps (in their study & work)

Identity Affinity Resonance
; DRIVE AWARENESS & DRIVE MORE
Project Growth's RELEVANCE ON TOPIC AWARENESS & DRINE S RE
Obiecti THROUGH PROJECT AFFINITY VIA PROJECT BEHAVIORAL
jective USP VALUES INTENTION & ACTIONS
Awareness

ABC relevance drives active
awareness

Focus of
Communication

Every communication activity is designed to drive active

behavioral intentions and actions

2023
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INTENTION
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SUBJECTIVE
NORMS

Theory of reasoned action, adapted from
Fishbein and Ajzen, 1980
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FUTURE PLAN

(]
Future Overview
#1: Study and retreat camps in Vung Tau
#2: More collaborated activities with universities and media ATTITUDES
platforms
#3: New communication tactics (newsletter, website) \
A Brainy Cube B.ﬁﬁ’éﬁﬁéﬁ BEHAVIOR
campaign
Identity Affinity Resonance /
SUBJECTIVE
NORMS
) DRIVE AWARENESS & DRIVE MORE
Project Growth's RELEVANCE ON TOPIC AWARENESS & ';’é'l_‘ﬁ \ngRIXE
Objective THROUGUHS';ROJECT AFF'N'T\\’( ‘YIJSEF;ROJECT INTENTION & ACTIONS Theory of reasoned action, adapted from

Fishbein and Ajzen, 1980

Awareness
ABC relevance drives active
awareness

Focus of
Communication

Every communication activity is designed to drive active
behavioral intentions and actions

2023 2024



THANKYOU



