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. RESEARCH
1. INTRODUCTION
1.1. THE PURSUERS TEAM
The campaign was planned and executed by The Pursuers, majoring in Multimedia
Communication Management at FPT University in Ho Chi Minh City- the university which always
gives great attention to their students' good and development.

We stand for doing good things for young Vietnamese. Particularly, as we are all young energetic
students who are pursuing lifelong learning and have a certain interest in sciences, our vision is
to help provide more useful & practical science-based knowledge to as many young Vietnamese
as possible.

1.2. ABRAINY CHAT PROJECT
A Brainy Chat is a non-profit educational organization that offers information about personal

development which includes a big area about effective study & work based on Psychology and
Neuroscience.

Recognizing the need for effective study & work of the Vietnamese youth nowadays, Ms. Quang
Thuc Hao (Ms. Halle Quang) - a Ph.D. in Neuropsychology from the University of New South Wales
- who is currently living and working in Australia - established A Brainy Chat with the hope of
providing helpful information based on reliable knowledge from an academic. The organization’s
vision is to be a must-watch channel for personal development, starting with effective study &
work.

1.3. CONTEXTUAL ANALYSIS

The Viethamese government gives great care in developing brain sciences. The need for
enhancing effectiveness in studying and working is also considerably rising.

In an educational context, many programs and activities have been implemented by the Vietnam
government to aid young Vietnamese in terms of their study and development which includes
motivating students to explore more sciences (Vietnamplus, 2022). Moreover, as Vietnam is
growing continuously, the government also pays great attention to increasing productivity among
young people, starting from their higher education.

To aid youth in their study and self-development, a series of support activities have
been implemented, promoting their volunteer, creativity, and participation in scientific
research and other aspects of society./.

Figure 1: Derived data from an article by Vietnamplus, 2022



As we celebrated International Youth Day on August 12, we reflect on the progress made in
ensuring that the youth of Vietnam are on a pathway to greater upwards economic mobility.
Achieving this requires the full utilization of their human capital potential by providing high-quality
education, training, and better employment opportunities to meet the rising aspirations and talents
of today's young generation. ¥

Figure 2: Derived data from an article by World Bank Blogs, 2022

As Vietnam aspires to become an upper-middle-income country by 2035, its productivity needs
to increase continuously, which requires greater production and effective use of high-skilled
manpower and science, technology, and innovation (STI)." Global and national mega trends are
posing challenges to Vietnam’s development aspiration while also providing the opportunity for the
country to use its higher education system as a platform to transform the quality of the skilled workforce
and the relevance of research and technology transfer. Rapid technological advances and the rise of the
knowledge economy increase the demand for advanced cognitive, digital, and socio-emotional skills
required for high-value jobs; the rise of the middle class, urbanization, and aging population may enhance
higher education aspirations of Vietnamese students and their families; and risks associated with climate
change and health pandemic vulnerabilities call for adaptation and mitigation measures which require
greater use of knowledge and research, as demonstrated by the ongoing COVID-19 pandemic.

Figure 3: Derived data from a report by Strategic Priorities and Policy Options of Vietnam by World Bank Group, 2021

Viét Nam mudn c6 nganh nghién ciru vé nao bd
k163  f 0 = & R Theo déi VietNamNet trén Google News

“Phé Tha twéng Vii Dlec Pam mong mudn Viét Nam cén phat trién nhiPng nganh céng nghé cao,

cong nghé sinh hoc...hay ké ca linh virc nghién ctru vé bd nio con ngwdi” — GS Robert Simone.

Figure 4: Derived data from an article by Vietnamnet 2022

Many businesses seek young employees who can effectively work and bring productive
performance owning to the economic requirements of the future.

After COVID-19, companies face the economic burden of many factors including the loss of
productivity. Remote working has given employees a greater understanding and concern for their
well-being (Chang, J., 2022). And definitely, the fact that businesses are forced to deal with a loss
of employee productivity, focuses them on finding human resources that function well and doing
everything they can to increase the effectiveness in working progress. That might make the



“effective study & work” a competitive advantage in the labor market as well as in the evolving
and quickly re-a living economy after the pandemic, especially among the young.

One of the main reasons employers seek out remote talent from Vietnam is its relatively
young talent pool. Vietham has a population of approximately 98 million with its current
labor force representing roughly more than 50% of the population. Around 1 million
young adults enter the labor market every year, with more than 300,000 university
students being added to the workforce.

Figure 5: Derived data from a report by Finances Online, 2022

Key Workplace Trends FinancesOnline

YOU Should KnOW REVIEWS FOR BUSINESS

The Effects of positive workplace environment

21% 3 "' 17% 10% —
greater profitability higher productivity higher customer ratings

Figure 6: Derived data from a report by Finances Online, 2022

organization’s plans. Companies face the economic
burden of sickness and stress, both in medical expenses
and lost productivity. And remote working has given
employees a greater understanding and concern for

their own well-being. They want companies to act

more human. To have a greater purpose that speaks

Figure 7: Derived data from a report by Kornferry, 2022

Factor 1: Recent years witness many businesses and organizations which promote “study &
work effectiveness”, with the rise of online influencers as role models.

Many businesses and organizations in Vietnam (e.g., Vietcetera, Vietsuccess,...) have paid
attention to ‘effective study & work’ as they perceive those are what the Vietnamese youth is
demanding and are essential things to help build a better Vietham young generation.



Moreover, online influencers are effective channels to reach out to Vietnamese youth in nearly all
aspects (Vietnamnet, 2021). Coming to ‘effective study and work’, the young love to follow “role
models” who are successful in their field since they are highly skeptical and critical towards
scientific information (Nguyen, T., 2021)

NEWS 18/12/2019 20:56 (GMT+07:00)

Among Vietnam'’s youth, online influencers are
the equals of any other media: research

w190 f zo = & RN Follow VietNamnet on Google News

Figure 8: Derived data from an article by Vietnamnet, 2021.
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Nir tién si Viét tai My dwa I&i khuyén dinh hwéng twong
lai, ban tré dua nhau ‘tha tim’

0 08/07/2021 | 11:03

Figure 9: Derived data from an article by Vietcetera 2022, Tienphong Online Newspaper 2022, Vietnamnet 2079.

Factor 2: Young Vietnamese in general care a lot about their self-growth and are so open-
minded to trying out various ways to achieve effective study & work.

According to the World Economic Forum, Vietnamese young people were well ahead of the other
countries in the ASEAN with 63.6% thinking that they need to constantly update their skills As they
care and focus on their skills since university, it comes as no surprise that they seek self- growth
most when they encounter the labor market. They are also keen to try various options to gain self-
understanding in study and work (Hakuhodo Research on Vietnam Gen Z, 2022).



Assessment of own level of education and skills for job market
Among ASEAN youth
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Figure 10: Derived data on Gen Z and the job market from a report by VN Express, 2021.
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Figure 11: Derived data from a report by Decision Lab Report on Gen Z and the workplace, 2022

Factor 3: ‘Effective study & work’ is among the most important topics that generate great care
from Vietnam universities: PDP, honors programs, etc.

Many universities and colleges in Vietnam in recent years have developed and carried out
programs to support and help their students with effective study & work (e.g, PDP of FPT
University, Greenwich University, Honors Program of Van Lang University, UEF, etc.). They
perceived that being the future global citizen means being more productive and knowing ways to
achieve effectiveness in studying & working.
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Figure 12: Derived data from Greenwich University website, FPT University website, University of Economics & Finance
website, Van Lang University website, 2022.

Factor 4: At FPT University (Da Nang campus), neuroscience was initially introduced to Little UK
students which event generated much curiosity and excitement.

The Little UK team at the school spread a meaningful message from UNICEF: “Neuroscience is
completely changing the definition of education and human development.” (Little UK FPTU Hanoi
campus’s Facebook page, 2021). The belief that intelligence can be developed, and that students
with a growth mindset understand they can be better through the knowledge of neuroscience is
the moral of this event.



LUK Global - Danang Campus da thém 48 anh mdi vao album:
Global Citizen Project: NEUROSCIENCE.
14 thang 4, 2021 - @

"Khoa hoc vé neuroscience dang thay ddi hoan toan dinh nghia vé gido
duc va phat trién con ngudi".

DBoi ngl Little UK tu hép truyén tai va Ian'toé Théng diép tif UNICEF: phé
cap nhifng kién thirc vé Neuroscience dén céng déng va hoc sinh trén
toan thé gidi. Thank you for learning!

Growth Mindset - The most important quality to succeed in 21st century

The belief that intelligence can be developed, students with a growth
mindset understand they can get smarter through constant practice in an
active environment, where there are challenges to help students grow
and adapt.

Figure 13: Photos from FPT University Da Nang Little UK Facebook fan page, 2021.

Factor 1: Many technologies have been born to support people with their study and work
effectiveness: productivity boost, concentration boost, and so on.

As the demand for effective study & work is rising high among Vietnamese youth (nationwide and
worldwide), many technologies have been born to support it. For instance: Google and Microsoft
tools help set up calendars and track performance; Fonos helps read books for busy people;
productivity-specialized channels on YouTube help boost concentration and so on.
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Figure 15: Derived data from Youtube Vietnam, 2020.
VB STUDY WITH ME at Cafe &3 | calm piano music [[lf] (ghibli, your name ost,...)

887 N luot xem -+ 10 thang trudc

-
#™ The Hanoi Chamomile @

1-hour of study with me at my favorite coffee shop in Hanoi - Tranquil Books & Coffee (18B Nguyen Bieu), with caim |

1,(‘ Sanpo (Stroll) - My Neighbor Totoro OST | Tonari no Totoro - My Neighbor Totoro OST | Gake noUe.. 15
5

Study with me | Working on my thesis | Relaxing BGM

496 N lugt xem + Phét truc tiép 1 ndm trudc
-
P, The Hanoi Chamomile &

Stay focused. BGM: BATTERY PIANO https://www.youtube.com/channel/UCBWQOBR6ecfq4cWyUKbCQBQ Blog:

Figure 16: Derived data from the Youtube channel The Hanoi Chamomile by Kira Nguyen, 2022

Factor 2: Since neuroscience is a field of study that is constantly evolving, many new
technologies are invented every year to aid in the understanding of the brain.

Since the human brain changes and evolves chronically, neuroscience is a field that evolves and
develops continuously with many technologies to help scientists and researchers understand
more about the brain. Having up-to-date knowledge about it can assist humans in maximizing its
benefits while minimizing health risks. Additionally, the human capacity to communicate, make
decisions, solve problems, and lead a useful life is also based on the understanding of the brain's
workings. And since neuroscience is constantly evolving, it is crucial that we stay informed with



the knowledge to avoid being considered outsiders in the modern world. (Referenced in World
Federation of Neurology, 2021).

&he New Pork Times

Researchers Say Human Brain Is Still
Evolving

% Give this article ﬁ#) m

Figure 17: Derived data from an article by The New York Times, 2022.

How technology has inspired neuroscientists to
reimagine the brain

Telegraphs and computers helped scientists reimagine the mind, writes
Matthew Cobb in The Idea of the Brain.

By Byrd Pinkerton | Nov 17, 2021, 10:30am EST

f W [ suare
Figure 18: Derived data from an article by Vox, 2021.

L
Science Advances et T b
HOME > SCIENCE ADVANCES > VOL.4,NO.1 > THEEVOLUTION OF MODERN HUMAN BRAIN SHAPE

RESEARCH ARTICLE PALEONTOLOGY f

The evolution of modern human brain shape

SIMON NEUBAUER , JEAN-JACQUES HUBLIN AND PHILIPP GUNZ Authors Info & Affiliations

Figure 19: Derived data from an article by the World Federation of Neurology, 2021.
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Political

The Vietnamese government gives great
care in developing neurosciences. The
need for enhancing study/work
productivity is also considerably rising.

Economical

Many businesses seek young employees who
can effectively work and bring efficient
performance due to the lack of productivity
after the pandemic & economic requirements
for the future.

Social

Young Vietnamese in general care a
lot about their self-growth and are
open-minded to try out various
ways to gain effectiveness in study
& work.

Recent years have witnessed many
businesses, media companies, and
organizations which promote “study
& work effectiveness”, with the rise
of online influencers as role
models.

‘Study & work effectiveness’ is
among the most important topics
that generate great care from
Vietnam universities: PDP, honors
programs, etc.

Technological

e  Many technologies have been born to
support people with their study and
work effectiveness: productivity boost,
concentration boost, etc.

e Neuroscience is an ever-evolving field.
Because of this, it is essential to be
knowledgeable in order to properly
apply all of this field's knowledge.

Figure 20: A Brainy Chat’s SWOT Analysis by The Pursuers team, 2022

1.4. SOCIAL DEMAND

Conclusion: In Vietnam, the topic of effective study & work as well as neurosciences witness
many potentials to grow in many aspects, especially among the young.

The Pursuers team also initially carries out primary scans such as quantitative research (survey
form) and qualitative research (focus group discussion) to see if young Vietnamese have a
demand to study and work effectively and scientifically.

More than 80% of quantitative survey participants expressed a strong interest in studying and
working effectively. More than 90% of those polled said they would be completely willing to
participate in an effective study and work project based on psychology and neuroscience.

11



Vui long danh gia mirc dé quan tdm cula ban dén viéc hoc tap va lam viéc hiéu qua cla ban
than: (1= Rat khong quan tam, 2= Khdng quan tdm, 3= Binh thudng, 4= Quan tam, 5= R&t quan tam)
308 cau tra loi

200
150
100
50
3 (1%) 6(1.‘9%)
0 |
1 2 3 4 5

Figure 21: Respondent’s rate on the level of care about self’s effective study & work. by The Pursuers team, 2022
Theo ban, viéc cd kién thirc vé cac co ché sinh hoc ctia con ngudi (nhu bd ndo) co thé sé gitp mot

ngudi dinh hinh duge cach thire hoc tap va lam viéc...dng Y, 3= Binh thuang, 4= Dong y, 5= Rat dong y)
308 cau tra 16i

200
150
100

50

0 (?%) 7(2,3%)

1 2 3 4 5

Figure 22: Respondent’s rate on the importance of understanding the brain in helping one to achieve effective study &
work, by The Pursuers team, 2022

N&u c6 mét du &n cung cdp cho ban kién thirc vé viéc hoc tap & lam viéc hiéu qua dua trén bang

chirng va kién thirc khoa hoc nédo bd, ban c6 san sa...g, 3= Binh thudng, 4= San sang, 5= Rat san sang)
308 cau tra l&i

200
150
100
50
1(0,3%) 2 (0,6%)
0 { |
1 2 3

Figure 23: Respondent’s rate on the level of readiness to join in and follow a project on effective study & work based on
neuroscience, by The Pursuers team, 2022
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Furthermore, when it comes to effective study and work using neuroscience-based knowledge,
the young Viethamese have little idea about it and no thorough understanding of how they can
achieve effective study & work by knowing about their brains. Therefore, basic facts about the
brain were incorrectly answered by more than 80% of respondents. The majority of participants
in focus group discussions lacked any knowledge of neuroscience.

Ngudi thuan ban cdu néo tréi lam tdt cong viéc lién quan t&i s6 liéu, tinh toan. Ngudi thuén ban
cau néo phai lam tét cac cong viéc sang tao, hinh anh,...
303 responses

@ bang
® sal

Trung binh, con ngudi ding 10% néo b
303 responses

@ bung
@ Sal

Figure 24: Respondent’s wrong answer on brainy facts, by The Pursuers team, 2022
Q1: Left-brain dominant people do well in data and calculations. Right-brain dominant people do well in creativity and visuals.
Q2: On average, humans use 10% of their brains

Results from qualitative research also prove that young people have very little idea about what
neuroscience is, though they have heard about it, which leads to maost of their current knowledge
about the brain is wrong. This means that there exists a demand but no certain neuroscience
knowledge is perceived. Please see the detailed qualitative results in Appendix

1.5. CONCLUSION

. ‘Effective study & work’ as well as neuroscience is a potential
and dynamic topic in Vietnam, esp towards the young
. Interested in ‘effective study and work’ topic
. Have a need to know more about this topic, given that
Context & biological/brain mechanisms play an important role in driving
Demand effective study & work.

. Have certain background knowledge and
experience in the field of communication The A Bl’ﬂil‘lu Academic knowledge based in Psychology and

. Have an interest and desire to develop ‘A Pursuers Chat Neuroscience to help with self-development (including
Brainy Chat’ project an important area: effective study and work)

Figure 25: Venn Diagram on forming the reason to run the campaign, by The Pursuers team, 2022
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The Venn diagram (Venn, 1880) is used to illustrate the logical relationships between the 03
elements mentioned above to form the reason why we are working on this communication
campaign.

Conclusion: The Pursuers team's vision is well-aligned with A Brainy Chat's directions of growth.
Moreover, given the current context in which the social demand for effective study and work
based on neuroscience knowledge is high, we choose to work with A Brainy Chat as the
organization’s core communication team under Ms. Hao's proficient content supervision.

2. IN-DEPTH RESEARCH

2.1. PROJECT HEALTH REPORT
An analysis of A Brainy Chat project’s health is conducted to figure out the condition of the whole

project in terms of communication performance. The analysis focuses on scanning the Facebook
page and Facebook group community, Youtube, and Collaborating activities. Due to platform
specs and constraints in analytics, the analysis for Facebook and Youtube is conducted with data
derived within 90 days till the end of December 2022. For collaborations, the analysis is conducted
from the establishment of A Brainy Chat till the end of December 2022.

Key Takeaways from project health report:

Facebook Youtube Collaboration Activities
e More visualization: e Thumbnail is e Lackluster impact:
Facebook requires important: Collaborations

have not had much
of an impact
because the type
of cooperation is
simply online talk
shows and online
webinars.

more compelling
content to draw in

more viewers. Images/ to Be:mors interasted
designs must be !

handled with greater in thumbnails that
care mention the brain,
learning, and working
effectively. The CTR
is relatively stable.

In the last 90 days,
viewers have begun

e The need for clear
content pillars:
In order to ensure each
piece of social media

content is as relevant
to the target audience
as possible,
implementing content
pillars can help create
a consistent and
cohesive social media
presence.

Short feeds are
great:

Besides the browse
features, short feed is
a great way to drive in
more potential
viewers

Please see the detailed report in Appendix 8
2.2. BRAND RESONANCE ANALYSIS
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Convey accurate and highly applicable
knowledge

However, ABC is judged to have not
done very well in communication
activities for the project.

Expertised and reliable scientific
knowledge

Conveyed by a Founder who has

high professional knowledge and is
very friendly.

High engagement

Loyal audience. Willing to engage more
in ABC's future activities.

More secured and positive thanks to scientific
knowledge

Feeling more secure because knowing scientific

knowledge, positive/optimistic, friendly and
approachable.

A positive and motivative project

Expressed through Founder's ways of
conveying knowledge.

Low Awareness: Scientific, Applicable, Reliable, Friendly

ABC has low awareness in both aided and unaided. But ABC's

identity is initially perceived as highly-scientific, applicable,
reliable and reliable.

Figure 26: A Brainy Chat’s brand resonance pyramid, by The Pursuers team, 2022

Brand Salience:

A Brainy Chat's awareness is low in both aided and unaided awareness when it comes to effective
study & work. Those who have not known about A Brainy Chat before, in their first approach,
perceive A Brainy Chat'’s identity to be: Scientific, Applicable, Reliable, and Friendly. Not many of

them think A Brainy Chat is Effective and Professional.

Ban d3a tirng biét dén hay theo d6i A Brainy Chat hay chua?

308 responses

@ Da biét dén va da xem A Brainy Chat
@ Da biét dén nhung chwa xem A Brainy
Chat
Chua biét dén

Figure 27: Respondents’ rate on have they heard or followed A Brainy Chat or not, by The Pursuers team, 2022
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Sau khi doc qua théng tin gidi thiéu & phan trén, hdy chon 3 tir ban nghi sé miéu ta chinh xac nhat
du an A Brainy Chat:

208 responses

Hiéu qua 79 (38%)
Dang tin cay 124 (59.6%)
Khoa hoc 159 (76.4%)
C6 tinh (rng dung 102 (49%)
Chuyén nghiép 68 (32.7%)
Than thién 78 (37.5%)
Han lam 50 (24%)
Nothing |—1 (0.5%)
Nham chén, dai tra (Khdng doc... [—1 (0.5%)
N/A .|—1 (0.5%)
N.A|—1 (0.5%)

0 50 100 150 200

Figure 28: Respondent’s answers on 3 adjectives that best describe A Brainy Chat, by The Pursuers team, 2022

Brand Performance:

The main speaker of A Brainy Chat is generally regarded by the audience as having excellent
professional knowledge, being warm and personable, and reliably communicating scientific
information. However, a number of people continue to disagree that the information presented is
highly applicable and presented in a way that is simple to understand and accept.

A Brainy Chat c6:

I Rétkhong ddngy Ml Khéng ddng y Binhthwong WM Péngy MM Rét déng v

40
20 II II -JI II II
0
Kién thire khoa hoc rét Kién thirc, thdng tin truyén  Kién thire, théng tin truydn  Trai nghiém c4 nhan cla Speaker than thién, gan Speaker c6 kién thirc
dang tin cay dat ¢6 tinh (rng dyng cao dat dé hidu speaker rét dang tin cay gl chuyén mén cao

Figure 29: Respondents’ answers on A Brainy Chat’s performance, by The Pursuers team, 2022

Brand Imagery:
In general, the audiences often think that A Brainy Chat is Positive and Inspirational.
e For the group that has not known about A Brainy Chat: there exist many reviews that A
Brainy Chat is Boring, Unreliable, and does not make them feel special value.
e For the group that has known/heard but has not seen or followed A Brainy Chat: they think
that A Brainy Chat is Academic, Highly Specialized, or has not yet felt anything.

16



e For the group that has known about A Brainy Chat: the rating for Positive is very high, in
addition, A Brainy Chat is perceived to be Useful, Scientific, and Applicable.

3 cam xuc cla ban sau khi doc, xem qua thong tin gidi thiéu A Brainy Chat la:

208 responses

Tich cyc
Truyén cam hiing

Héao hirng

Chua cam thdy gi

Tomd

Nham chan, khéng dang tin ca...
Khong cam nhéan dugc gia trid...

0 25 50 75 100 125

Figure 30: Answers of respondents who have not known A Brainy Chat on 3 initial feelings after reading basic
information about A Brainy Chat, by The Pursuers team, 2022

Chon 3 tir ma ban nghi miéu ta dung nhat vé hinh anh cda A Brainy Chat?

67 responses

Tich cyc 50 (74.6%)
Truy&n cam hing

Tao déng lyc

Lac quan

Vui vé

Hao hirng

Chuwa cam thay gi

Khoa hoc

Gilip cho ban than cé céin...
Bb ich

Khoa hoc tng dung

bd ich, khoa hoc ing dung, ...
0 10 20 30 40 50

Figure 31: Answers of respondents who have known A Brainy Chat on 3 initial adjectives that best describe A Brainy
Chat, by The Pursuers team, 2022

Chon 3 tir ma ban nghi miéu ta ding nhat vé hinh édnh cua A Brainy Chat?

27 responses

Tich cyc

Truyén cam hing

Tao djng lyc

Lac quan

Vui vé

Hao hirng

Chua cam thay gi

Hoc thuat, chuyén mén cao, da...
Do chwa xem video nén khéng...
Nhe nhang

0 5 10 15 20

12 (44.4%)

Figure 32: Answers of respondents who have known but have not followed A Brainy Chat on 3 initial adjectives that best
describe A Brainy Chat, by The Pursuers team, 2022

Brand Judgements:
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A Brainy Chat receives a generally positive audience rating for its accuracy and high level of
practicality in transferring knowledge. A Brainy Chat, on the other hand, is perceived as having
performed poorly in the project's communication activities.

Panh gia tdng quan cua ban vé A Brainy Chat:

Il Rétkhong déngy M Khéng déng y Binhthuwong M Béngy M Rétddngy
30

20
10
0 — —

A Brainy Chat truyén tai kién thirc chinh xac A Brainy Chat giai dap dang cac thac méc/ ling tang vé vié. ..
A Brainy Chat truy&n tai kién thirc c6 tinh (ng dung cao A Brainy Chat lam tét céc hoa...

Figure 33: Respondents’ general judgments about A Brainy Chat, by The Pursuers team, 2022

Brand Feelings:
In general, A Brainy Chat gives the audience a feeling of peace of mind because it is known for
its scientific knowledge, is positive and optimistic, friendly and approachable.

A Brainy Chat cho ban cam gidc:

B Ritkhéng dbngy M Khong déng ¥ Binhthwong M Béngy M Ritddngy
30
20
10
0
Cam gidc than thién, gan Cam giac tich cyc, lac Cam gidc an tdm hon (vi  Cam gidc dwc truyén cam  Cam gidc duo‘c tao déng Cam giac ban than dang Cam gidc ban than ty tin
gl quan biét dwoc kién thire khoa hirng tién bo

hoc

Figure 34: Respondents’ answers on feelings they perceive from A Brainy Chat, by The Pursuers team, 2022

Brand Resonance:

The audience is generally very attached to A Brainy Chat The majority of them are eager to share
the project with friends and acquaintances as well as take part in its upcoming events and
activities on the subject of effective studying and working.
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Mirc d6 gan bé clia ban d6i vai A Brainy Chat:
67 responses

30

20

1 (1.5%)

1 2 3 4 5

Figure 35: Respondents’ answers on level of attachment to A Brainy Chat, by The Pursuers team, 2022
Kha nang ban sé gidi thiéu A Brainy Chat dén ban bé, ngudi quen:
67 responses
30

20

10

1(1.5%)

1 2 3 4 5

Figure 36: Respondents’ answers on the potential of introducing A Brainy Chat to friends, by The Pursuers team, 2022

N&u A Brainy Chat t6 chirc cdc su kién, hoat ddng két ndi dé truyén tai théng diép vé hoc tap & lam
viéc hiéu qua théng qua khoa hoc ndo bd, mirc dé ban sé san ldng tham gia la:
67 responses

30
20
10
0 (0%) 0 (0%)
0 | |
1 2 3 4 5

Figure 37: Respondents’ answers on willingness to join A Brainy Chat’s future activities, by The Pursuers team, 2022

Conclusion:
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It is obvious that A Brainy Chat is doing well with the people who support the organization. On the
other hand, it continues to see low awareness of the target audience as a whole. Additionally, it
appears that the audience does not strongly associate A Brainy Chat with all the attributions that
A Brainy Chat anticipates. Therefore, A Brainy Chat has the opportunity to promote understanding
of the audience on the topic of ‘effective study & work with neuroscience’ by increasing the project
awareness dialed up from the organization’s unique selling point.

2.3. SWOT ANALYSIS

Strengths Weaknesses

e Scientific knowledge and e The project is not widely known
information have a very high level e Social channels are not consistent
of accuracy and reliability (content pillars, visual appearance,

e Founder has all the elements of etc.)
logos, pathos, and ethos e The knowledge imparted is also

e Timeline and frequency of content academically presented that may
production are stable (In the lead to hesitation in absorbing
future, Ms. Hao will also focus on e Haven't created much interaction,
releasing more Youtube videos) engagement with TA in Vietham

(partly due to content format, partly
geographical distance)

Opportunities Threats

e The science-based content market e Many productivity KOLs have
is still new, unsaturated, and emerged in the field of personal
knowledge related to the brain is development, but the information
still new to the majority of spread is not completely accurate
students e Many talk shows, and workshops

e The object "brain" is highly (at FPT University) cause
visualized saturation, and students are no

e Itis easyto connect with some longer interested in
universities because (1) Ms Hao e Types of content conflict (with
has a certain network with knowledge of fingerprint
universities and (2) this is a “social biometrics, arithmetic, tarot, etc.)

good” organization

Figure 38: A Brainy Chat’s SWOT Analysis, by The Pursuers team, 2022

2.4. FRENEMIES SCANNING
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The Pursuers team carries out the frenemies scanning, from which we draw useful lessons for
strategy implementation. The realization that A Brainy Chat and the other projects with the same
topic are all about good values for Vietnamese young people is the reason for calling them
“friends”. On the other hand, A Brainy Chat and other projects are still “enemies” - competitors in
terms of content creation and delivery, due to the audience's low level of loyalty in our
hyperconnected world. All things considered, the section is named Frenemies Scanning.

Criteria for scanning:
To understand their goals, target audiences, topics, and methods of delivery, we carefully examine
projects that also discuss personal development and efficient learning and work.

1. Project claim: To get a consolidated description of what they are aiming to convey to their
audience

2. Target Audience: To know who they are talking to

3. Channel(s): To know their main channels of delivering content

4. Communication highlights: To know what type of content pillar(s) they are investing in

5. Audience overall perception: To get a glance at how people are reacting to them

6. Growth numbers: To see all the numbers they are having good/striking performance in

N El m D £
o
Claim As a Content Lifestyle Youtube Viog YouTube, Part-time YouTube Minimalist Part-time Channel to blogs, A platform for Content Creator,
creator, viogger channel learning, Blog and content about Blogger and YouTuber, share podcasts knowledge sharing living
content is has her sharing personal life Podcast creator, learning Viogger Content knowledge, | and exchange that and working
aimed at own moment on Youtube. about life sharing English and revolves life skills, Youtube assists experiences
women category s of life lessons and tips for foreign around self-develo about Vietnamese based on real
“Study self-develop studying, languages; personal pment learning people in experience
with ment working, Review of developme growing
Meichan” living domestic and nt, self personally and
actively foreign help, study professionally
universities.
TA Secondary school students, high Young people with the age range from 18-24 years old 20 -30 years old
group school students
Main Youtube, Youtube, Youtube Youtube, Youtube, Youtube, Youtube, Youtube, Instagram; Facebook, Spotify, Facebook, Facebook,
channel Facebook Facebook Facebook Facebook, Facebook Facebook Facebook, Youtube Youtube Youtube Youtube Youtube
(s) Blog, Instagram
Podcast
Comms HOAN VLOG DO TIPS GenZ dilam GROWTH LIVE VyViog; SELF-DEVEL FINANCE; Phét trién Study CAFE Bét déng KINH NGHIEM
highligh THIEN BAN SONG danh cho Zi Series: Phat trién JOYFULL Khénh Vy & OPMENT/ST STUDY ky nang with me san: Tai chinh, SONG !
ts THAN, HAN sinh vién viog trai ban than; Y; WORK English; UDY; STUDY FOR mém; Quan kinh doanh; KINH NGHIEM;
SUNHUYN Quéc; ra nghiém PERSONAL SMART; VyJob . WITH ME EXAMS; Iy tai chinh; Career Story: LAM VIEC &
PODCAST, HOC TAP trudng, Khiém Hoc: FINANCE: SMART 2 VLOG CRITICAL Phat trién chia sé sy HOC TAP HIEU
POC SACH CUNG Ccéng hoc tap, Tai chinh c4 money | VyTalk REASONIN tu duy nghiép; The QUA; TAI
CUNG SUN MEICHAN; thirc sharing nhén; STUDY G Authentic CHINH CA
LAM DEP thanh WITH ME Leaders: KOLS NHAN
CUNG cong Hoc/ Lam va cam himg
MEICHAN viéc cling kinh doanh
minh

Figure 39: Summarized table of A Brainy Chat’s frenemies, by The Pursuers team, 2022
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Organizer

Target
Audience

1 “Ung dyng kién thirc tém Iy | Offline Mental Health |HSU University One of the important factors in human resource management is the ability to perceive and manage human emotions.
hoc phat trién trong viéc workshop and Personal students Coming to the Workshop, Students will have the opportunity to meet the speakers to listen to them share their views on issues
cén béng cém xic cua nhan Development related to personal mental health that are receiving a lot of attention nowadays.
su”

2 "Hénh Tinh Song Song" Online Soft Skills, UEH University After 02 workshops, the students had the opportunity to perfect and improve their communication skills, especially listening
workshop Mental Health students and understanding skills. At the same time, we suggest ways to help you understand yourself and easily open your heart to

with people around you.

3 Vai trd cia tam Iy hoc trong | Online Mental Health |UEF University | When life is more and more advanced, psychological science has proved its necessity.

ddoi s6ng hién dai workshop and Personal students UEF organizes the workshop with Doctor of Psychology To Nhi A to study about science
Development and its application to develop oneself in many fields such as society, economy, politics; product design; industrial organization,
education; business management; nutrition, clinical medicine, health; sports and many more.

4 “Théng Diép Tir Cém Xuc* | Online Mental Health |VNU University | Coming to the from *, students will learn about Compassionate Communication
workshop and Personal students (Ce Ci or C this is a method developed by Marshall Rosenberg

Development
5 “Nhén Thirc Trong Tam Ly | Offline Mental Health |UED University At the workshop, Dr. Harvey presented 7 topics: Teenager's cognitive ability; Teenagers cognitive pyramid; Teenager's
Hoc" workshop and Personal students cognitive Some general Teenager's learning di Teenager's
Development Practical concepts.
Participating in the workshop, the lecturers and students not only received new kn, ge about cognition in but
also directly discussed and did exercises on this issue.

6  |Hanh trang tam ly Offline Mental Health [UEFPR& |High school |UEF PR& C Faculty a series to help highschool students in HCMC to acquire knowledge, to
workshop and Personal | Communica | students have their questions related to the field of psychology be solved, especially the 12th graders who are standing on the threshold
series Development | tion Faculty of becoming adults

Doctor of Psychology To Nhi A helps them to identify themselves through the Johari window and based on Maslow’s hierarchy
of needs.

Format

Organizer

Description

Mental Health

7 SPEAK UP FOR MENTAL Offline VNUK University This workshop is designed to help VNUK students share their thoughts on mental health, actions or small things that make
HEALTH workshop and Personal students them happy and the challenges they face in their journey. process of health, and well-b
Development Being led by 3 speakers, we will learn about mental health misconceptions and how to gain strength to overcome life's
During the will participate in fun activities to voice their opinions and join groups to discuss
mental health and how to improve it in everyday life.
8 |Tic Téc- Trén trong ting | Online Time USSH University | USSH and Faculty of Journalism and Communication organize the online workshop to help students to get the right mindset,
khodnh khéc workshop Management students inspiration and time management methods for personal growth
and Personal Dr. Huynh Van Thong gives advice base on the working rules of the brain, he also shares scientific methods to arrange time,
Development such as the 4-coordinate time matrix.
9 “Nhén thirc quyét dinh Offline Mental Health |UEB University Listen to the sharing from the two speakers Steven Nguyén, Pham Kim Hué and create an optimistic mentality, learn and
tuong lai* workshop and Personal students practice effective life skills, especially to find your own direction in the future.
Development
10 | Sustainable Mentality Offline Mentaland  |VLU University | VLU has a special program called Honors Program. This program focuses on supporting/helping students to develop
workshop Physical students | themselves in the university environment. In particular, this program organizes a series of projects "Sustainable Footprint” -
Health promoting a sustainable lifestyle based on reducing the biological footprint of humans on Earth
In this "Sustainable Footprint” project there is a workshop on "Sustainable Mentality” in which students can discuss lifestyles
that improve mental health, practice have a healthy with granola and juice under the guidance
of Master Nguyen Ngoc Diep - Deputy Head of Physical Education Department of VLU
11 | "Chinh phyc sy nghiép- Offline Personal HUFI University | On the afternoon of May 26, Ho Chi Minh City University of Food Industry held a Workshop with the topic "Sharing about DISC in
Kham phé ban than" workshop Development students career orientation”. The program is part of the series of events "HUFI TALENT DAY 2022° which aims to support students to

understand DISC, take a TEST about find out their and and

weaknesses. career goals and future

and identify

Figure 40: Summarized table of A Brainy Chat’s similar programs at universities, by The Pursuers team, 2022

Key Learnings:
Youtube is King: It is undeniable that Youtube is a potential channel when it comes to
spreading knowledge to young people in Vietnam. Thanks to its wide range of offers
including long-form videos, young Vietnamese can find suitable channels and projects to
follow and boost their study & work effectiveness.
Be close to the audience: Information alone is insufficient. A project that is visually
appealing attracts attention, keeps viewers interested, and fosters loyalty among its

audience.

Single-minded message: A resonant voice and a single-minded message throughout the
project help build the project in long-term communication. A non-consistent message will
confuse the audience and will make it hard for them to remember the project.
The more deep & relevant, the more engagement: Young Vietnamese are skeptical and do
not have much time for unnecessary information. Therefore, any projects/ channels which
provide deep yet so relevant information to them- seem to keep them staying longer.
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e Credibility matters: Absolutely. Credibility builds trust and helps boost people to take
action.

e Sweet spot for neurosciences: It can be seen that no one mentions brain sciences. This is
a big opportunity for A Brainy Chat to jump in and be the “market leader”.

e Uninteractive university programs: It has become far too common and non-interactive to
ask speakers and audiences to simply sit and listen, which has little to no impact on
listeners.

e University programs lack inclusivity: They are unable to reach out to more interested
people outside of the university setting because they are designed exclusively for
university students.

2.5. QUANTITATIVE RESEARCH
Primary quantitative research is conducted in the form of an online survey (via Google Form) to

gain data and insights into the topic, the project, the frenemies, and the audience’s perception.

Research Design:
e Sample size: 300 samples
e Location: Vietham- Ho Chi Minh City focused
e Average age range: 18-35 (focused on 18-24)

Survey flow:

Section 3:

Get audience truths/
insights and their
expectations on a

project about study &

work effectiveness

Section 2:
Start - Section 1: Fact check/ Fun
Basic information/ questions to test >
Demographics audience's awareness
about brainy facts

4

A

Introduce ABC, ask for initial impression and 1. Haven't
willingness to follow in near future heard/known/followed Section 4:
End Introduce ABC, ask for initial impression and 2. Have heard/ known but awa(iz:::sa:gl)euqcoether
reasons why they haven't followed haven't followed A
projects and about A
Introduce ABC, ask for detailed impression and 3. Have known and Brainy Chat
opinions about ABC followed

** We also request email address (optional) 2 times:
1; For receiving gifts after doing the survey
2 For receiving further information of ABC in near future

Figure 41: A Brainy Chat’s quantitative research survey flow, by The Pursuers team, 2022

Please see the detailed and visualized quantitative data in Appendix 5

2.6. QUALITATIVE RESEARCH
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Primary qualitative research has also been conducted in the form of online focus group
discussion (via Google Meet) in order to double-check the survey's information. Also to gain
insights into the topic, the frenemies, and the audience's perception in an effort to successfully
fuel up the strategy.

Research Design:

Overview Qualitative exploration & emotive descriptive

Objective To understand young people's perception in an effort to
successfully design a communication project to:

#A1: Increase awareness about effective study and work based on
psychology and neuroscience

#A2: Motivate the target audience to take action at the very first
steps (in their study & work)

#A3: Help develop communication channels of ‘A Brainy Chat’
Method Focus groups discussion divided into 2 sessions:

#SS1: The young Vietnamese focused on HCMC perception about
study & work effectively

#SS2: The young Vietnamese in HCMC perception about
neurosciences in study & work effectively

Sample N=5, Mini FGD

Profile Age range: within 18-24

Gender: All

Location: Living, studying & working in Ho Chi Minh City, VN
Background/ field of expertise: Diverse

Brief description: Proactive, keen on the study and work
effectiveness, digital native, have the critical thinking,

open-minded, inquisitive towards science-based evidence.

Figure 42: A Brainy Chat'’s qualitative research design, by The Pursuers team, 2022

Please also see the detailed topline report and transcripts of the focus group discussion in
Appendix 6

Il. STRATEGY & PLANNING
3. CAMPAIGN AIMS & STRATEGIC APPROACH
3.1. CAMPAIGN AIMS

The Task in one sentence:
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Plan and execute a communication campaign that promotes the target audience’s understanding
of effective study & work based on Neuroscience by dialing up A Brainy Chat's USP, which is
knowledge about the human brain.

Campaign Aims:
e Aim 1: Raise awareness about A Brainy Chat
e Aim 2: Promote understanding of effective study and work based on neuroscience
e Aim 3: Motivate the target audience to take action at the very first steps in their study &
work

Please see the detailed explanation of aims and growth in Appendix 7

3.2. STRATEGY

Primary target audience: The Progressive Learners
(See Secondary target audience portrait and detailed rationale in Appendix 3)

Demographic:
e Age: 18-24 years old
e Living and studying in Vietnam, focused in Ho Chi Minh City
e Gender: All
e Occupation: Undergraduates and fresh graduates
Psychographic:
e They care deeply about their academic & future professional path, always strive to
grow more and be better.
They are cautiously optimistic, future-focused, and open-minded
They are passionate and proactive, but at the same time worry a lot about many things
(peer pressure, etc,...)
Behaviors:
e Being so up-to-date, they may hear about brain science in boosting studying
effectiveness but not much accurate knowledge is perceived
e Open to trying a variety of ways to achieve effective study & work
e Think that science-based knowledge is great but hesitate to adopt due to its dryness
Media Behaviors:
They are heavy users of technology & social media
Switching fluently from virtual to reality and vice versa
Have trust in online expert influencers
High level of online content consumption

The target audience’s Tension: Being a hyper-connected generation, the Progressive Learners
are already bombarded by numerous information on effective study & work. That trouble makes
them crave reliable knowledge that is close and relevant to them at first to save their energy.
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Ban gédp kho khan trong qué trinh chon loc thdng tin lién quan dén chd dé hoc tap va lam viéc hiéu
qua. (1= Rat khéng déngy, 2= Khong dong y, 3= Binh thudng, 4= Dong y, 5= Rat dong y)

303 responses

150
100
50
3 (11%)
0
1 2 3 4 5

Figure 43: Respondent’s answers on having difficulty in selecting information related to the topic of effective study and
work, by The Pursuers team, 2022

Ban thuong hay ling tang trude rét nhiéu céc cong thirc va thdng tin vé viéc hoc tap, 1am viéc hiéu
qua ma khéng biét diéu gi mdi phi hop véi ban than...dng y, 3= Binh thudng, 4= Déng y, 5= Rat dong y)
303 responses

150
100

50

411 .‘3%)

1 2 3 4 5

Figure 44: Respondent’s answers on being confused when facing knowledge and formulas on effective study & work
and do not know what is best for themselves, by The Pursuers team, 2022

- Point 3: They demand knowledge from those with = Point 1: Neuroscience overall is already an academic

extensive education and life experience, but the type of knowledge. That might make the process of
: knowledge transition quite hard to access.

information must be useful and applicable to their > Point 2: The method of imparting knowledge is
daily lives. insufficient to draw in the audience.
-> Point 3: The audience has not yet seen the need to

The biggest barrier to accessing scientific information (psychology and brain) is apply_ brain science knowlef:lge}o Iearning and
not having enough time, not being able to digest a lot of complex information working. They have no motivation or desire to change
and not being able to immediately apply academic information. themselves.

Figure 45: Analyzed data from qualitative research on respondents demand reliable and relevant knowledge to save
time, by The Pursuers team, 2022

Strategy: The 2 bubbles Venn diagram is used as a framework with two main elements: The
project's truth and the Audience’s tension, to form the campaign strategic approach.
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Project Truth

“A Brainy Chat” is an educational channel that
provides you with helpful information about the
brain based on reliable knowledge of
Psychology and Neuroscience from an

academic.

EFFECTIVE STUDY AND WORK SIMPLY STARTS WITH UNDERSTANDING YOUR BRAIN

Claim: A Brainy Chat will guide you to discover how your brain works, and from there you can achieve effectiveness in studying & working.

Figure 46: A Brainy Chat’s campaign strategic approach framework, by The Pursuers team, 2022

Creative Power Proposition:

EFFECTIVE STUDY AND WORK SIMPLY STARTS WITH UNDERSTANDING YOUR BRAIN

Project Claim:

Audience’s
Tension

Being a hyper-connected generation, audience
are already bombarded by numerous information
on effective study & work. They crave reliable
knowledge that is close/relevant to them at first
to save their energy.

A Brainy Chat will guide you to discover how your brain works, and from there you can achieve
effectiveness in studying & working.

How Might We Statement:
GET: The Progressive Learners

WHO: crave reliable knowledge that is close and relevant to them
TO: aware of effective study & work based on neuroscience

BY: telling them effective study & work starts just right after you understand your brain

4. CONCEPT & FRAMEWORKS

4.1. CAMPAIGN CONCEPT
We all acknowledge that everyone possesses a brain. But why do some people succeed in their

studies and careers while others fail to do so? Just like a marathon, everyone starts at the same
place. However, some people come out on top, while others come in last. We can infer from this
that not everyone studies and works efficiently, and not everyone is aware of the full potential of
their brain. In a similar way, even though we all can own a rubik cube, not everyone can easily
solve it. Both the brain and the rubik cube are accessible resources that could be used. However,
how to use it and how to put it to use for us is a question that leads to intriguing and thrilling

journeys.
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Our brain is a magic cube, just like a rubik's cube. The millions of processors and billions of
neurons in the brain enable as many possibilities as there are color-blocking combinations. The
first step in realizing your brain's incredible “rotational mechanism” is realizing your potential,
which is unbounded. When we are able to “turn” the brain like how we turn the rubik's cube and
comprehend the brain, we can start the process of improving our study and work.

For short, understanding the brain's amazing “rotation” mechanism is the first step to unlocking
your limitless potential.

Key Message:

“Hay cung A Brainy Chat tim hi€u vé b néo diéu ky bén trong ban.
Hanh trinh hoc tap va lam viéc hiéu qua dang cho ban kham pha.”

English: “Let's explore the magical brain inside you with A Brainy Chat.
The journey of effective study and work is waiting for you to discover.”

Campaign Tagline:

The Pursuers team also implements creative brief and tactical briefs to make sure the creative
proposition is well-developed and all campaign tactics are in line. Please see the detailed briefing
documents in Appendix 2.

4.2. CAMPAIGN FRAMEWORKS

To achieve effective communication and ensure creative concept is well-delivered throughout the
campaign, communication and message frameworks have been developed including Message
Hierarchy, Integration framework, Communication, and message framework. The 03 frameworks
go hand in hand to clarify the communication tasks through the audience's journey of this
campaign by A Brainy Chat.
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POWER PROPOSITION
What is our single minded proposition?

CAMPAIGN MAIN MESSAGE + CTA
What do we communicate to audience?

MAIN REASON TO BELIEVE
UNIQUENESS/PROOF POINT FOR THE
MAIN MESSAGE

Why should we be trusted?

SECONDARY POINTS OF DIFFERENTIATION
What other points makes us unique

and will be used as additional argument to
buy-into the project?

Figure 47: A Brainy Cube’s message hierarchy framework, by The Pursuers team, 2022

After locking the concept, the message hierarchy is created with the purpose is to aid A Brainy
Chat in clearly communicating the main campaign message in a manner that maximizes both the
project's primary point of differentiation and its unique selling proposition.

BIG IDEA: A BRAINY CUBE by A BRAINY CHAT

Audiences don’t know and don't
really care about A Brainy Cube

Now they know. How can they
engage in the journey to explore the
human brain for ES&W?

They engaged now. How to let them
dive more and take first steps in
applying knowledge to their ES&W?

Awareness:
Trigger audience to aware about A
Brainy Cube since it's interesting and
relevant

Engagement:
Enable/Activate audience to join in
the journey, explore more and
interact more.

Amplify:

Push audience to encounter more
intensive knowledge and take first
steps in applying knowledge to their
ES&W.

- Social content always-on
- Landing page
- Community group launching

- Offline activation (unitour)
- Social content always-on
- Community group nurturing

- Offline and online webinars
- Social content always-on
- Community group nurturing

Figure 48: A Brainy Cube’s integration framework, by The Pursuers team, 2022

The Integration framework (J. Cole, 2013) is done as an answer to the question: “We already have
a big idea and key message with backup points of value, so how best should audiences experience
it?”. The Integration framework helps to identify barriers to communication when encountering
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Trigger audience to aware about

A Brainy Cube since it’s
interesting and relevant

Hero Assets:

. Professional landing page to get
ATTENTION.
e  Always-on social content to raise

AWARENESS and EDUCATE on topic

relevance.

e  Community group launching to collect

the source of growth for further

ENGAGEMENT

Hero Assets:

Offline activation to fuel ENGAGEMENT
Always-on social content to raise
AWARENESS and PROMOTE
UNDERSTANDING on topic.
Community group nurturing to ENABLE
INTERACTIONS

Enable/Activate audience to join in
the journey, explore more and
interact more

'
'
'
'
'
'
'
'
'
'

an audience, therefore, implement communication tasks accordingly to address that barrier with
the help of appropriate activities across touchpoints.

AMPLIFY

Push audience to encounter
more intensive knowledge and
take first steps in applying

knowledge to their ES&W.

Hero Assets:

Online and offline webinar to give DEEPER
understanding for FIRST STEPS IN
ACTION

Always-on social content to PROMOTE
UNDERSTANDING and MOTIVATE
first-step actions

Community group nurturing to CONNECT

activities. **Youtube videos to be adapted into cut-downs /

social contents

deeper

| **Youtube videos to be adapted into cut-downs /

**Youtube videos to be adapted into cut-downs / '
1 social contents

social contents

Figure 49: A Brainy Cube’s integration framework, by The P()rsuers team, 2022

The Communication and Message framework is a comprehensive combination of the 02 above-
mentioned frameworks. With this framework, the audience journey of the campaign is well-
displayed with key communication tasks per phase and the key message per phase.

5. EXECUTION PLAN
5.1. MEDIA PRODUCTION

A Brainy Chat still has not developed its own brand identity and guideline so The Pursuers team
needs to build a brand guideline for the project, to help establish a clear identity and consistent
image in terms of visuals and tone of voice.

Objectives:
#1: To have a clear identity package and brand guidelines for further communication activities
and collaborations.

#2: To have a benchmark for further campaigns in the future to leverage on.

Brand Elements Requirements:
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Visual Elements Requirements

Logo e Simple- straightforwardness works every time
e Symbolic- must represent clearly and neatly the vision of
A Brainy Chat
e “Brainy”- of course, that's our unique selling point
e Clearly feature “Brain” and “Chat”
Color Palettes e Scientific
e Trustworthy
e Dynamic
e Flexible in use when adapting to different content pillars
Typography e At least 2 basic fonts
e Font type: Sans Serif
e Neat and clean look
e Easy to read
e All copyrights and licensing checked and assured to be
used freely
Social Media Templates e Dynamic

¢ Informative
e lllustration intertwined with human photos to be more
lively

Figure 50: Brand element requirements

Campaign Key Visual Requirements:
e Clearly adapted from the A Brainy Chat'’s logo
e All elements must be within visual guideline
e Show the spirit of “Cubes”

Aligning with the color palette and templates, A Brainy Chat needs plenty of images of people as
a source to go hand in hand with the designs for the whole campaign. Having considered the
brand guideline together with A Brainy Chat’s Founder, the photos need to be aligned with A Brainy
Chat’s brand tone of voice as well as well-reflect the project’s target audience personalities which
are shortened as below keywords:

e Critical and smart
Interest in science-based knowledge
Young and dynamic
Fresh and confidence
Care about effective study & work
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A Brainy Chat should also emphasize facial expressions and emotions rather than clothing and
surroundings, so the following specifications must be met in the photographs:

e Neat andclean

e No extreme colorful outfits and items

T,
& dh B SEmk

Figure 51: Photoshoot reference from Pinterest, 2023.

Time: 8: 30-11: 30 Friday, January 13, 2023.
Divided into 3 shifts to avoid losing the time of the sample, the model only needs to choose 1 of
3 slots:

e 8:30-9:30 am (slot 1)

e 9:30-10: 30 am (slot 2)

e 10:30-11: 30 noon (slot 3)
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Location:
Studio room 613, FPT University of Ho Chi Minh City.
Expected models: 12 people

Shooting materials list:

Amount
1 Laptop Macbook 02 Ta Ngan + Thanh Thao
2 Camera 01 bang Khoa
3 | Smartphone/ Iphone 02 Ta Ngan + Thanh Thao
4 Coffee mug/ Vacuum Bottle 01 Thanh Thao
5 Porcelain cup/ Tea cup 02 Tu Ngén + Thanh Thao
6 | Pen/ Pencil 02 Ta Ngan + Thanh Thao
7 Books (Accessories) 04 Thanh Thao
8 Notebooks 02 Ta Ngan + Thanh Thao
9 Headphones 01 Thanh Thao

Figure 52: Shooting material list
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MEDIA MATERIALS PHOTOSHOOT

NO ITEM CATEGORY UNIT PRICE QUANTITY INTO MONEY
1 |Photography Studio Service 1.500.000 d 1 1.500.000 d
2 |Photographer booking Service 1.000.000 d 1 1.000.000 d
3 |Props Service 985.782 d 1 985.782 d
4 |Model catxe Catxe 200.000 d 20 4.000.000d

TOTAL 7.485.782 d

Figure 53: Media materials photoshoot cost

5.2. ONLINE CAMPAIGN

Evidence-based personal development knowledge (3 posts)

1. Whatis evidence-based personal development knowledge? What needs to be understood
about using evidence-based personal development knowledge? (1 post)

2. Why are science and evidence-based knowledge important for personal development?
The benefits (1 post)

3.  What happens if we apply information based on pseudo-scientific methods? (1 post)

Goal-setting (2 posts)
1. Neuroscience of Goal-setting (1 post)
2. How to make your goals work? (1 post)

Information processing (4 posts)
1. Are you really learning new things? There are a few errors to avoid when learning and
absorbing information (1 post)
2. Biasin observing new knowledge (1 post)

How to form good habits (from the neuroscience perspective) (5 posts)

How does the brain understand habits? How many types of habits are there? (1 post)
How long does it take to form a habit? (1 post)

What is the relationship between good/bad habits and the brain? (1 post)

How to form good habits in a sustainable way (1 post)

How to stop a bad habit? (1 post)

aroN~
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Creativity (5 posts)

The brain understands how to be creative. Are all people equally creative? (1 post)

How to keep your brain fresh (1 post)

Why do ideas flash when people are entertained and asleep? (1 post)

How to brainstorm effectively (1 post)

How can mistakes that make the brain drowsy and only think in a one-way direction be
avoided? (1 post)

aprOd =

Memory (4 posts)
1. How many types of memory are there? (1 post)
2. How to enhance memory? (1 post)
3. How to study (memorize) and revise effectively before the exam season (1 post)
4. Why do we forget? What are other factors that adversely affect memory? (1 post)

Attention/Concentration (at least 7 posts)
1. Why doesn't Pomodoro work? (1 post)
2. How to leverage your attention - Do less for more? (1 post)
3. Flow state and how to achieve flow - leverage state from lesson 2 (1 post)
4. Does Multitasking work? Mistakes to avoid to stay focused (1 post)

Time management (from the neuroscience perspective) (3 posts)
1. Effective study and rest modes in exam season(1 post)
2. Can a sleeping state also help us learn? (1 post)
3. lIsittrue that | have to get up early to memorize the lesson? (1 post)

Stress management (3 posts)
1. The brain understands stress. Explaining stress from the perspective of the brain (1 post)
2. Ways to relieve stress (from the neuroscience perspective) (1 post)
3. Brain signals indicating stress? Does stress cause headaches? (1 post)

Patience (from the neuroscience perspective) (4 posts)
1. Patience
2. Neuroscience of Patience
3. How to maintain your patience and achieve your goals
4. What to do when you want to give up?

To be adapted accordingly to Facebook content pillars.
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Content pillars

Brainies’ stories

Description

Brainies (seeders) discuss their professional
and educational experiences throughout their
personal stories.

Frequency

(post/ week)

1 post/ week

Interactive sessions

Minigames, polls, Q&As, etc.

1 post/ week

New video seeding
post

When a new video is released, it needs its
own content section to help promote it. Such
posts might contain thumbnails or
screenshots from the video.

Depends

Video summary post

Video summary content posts are usually
released from 5 days to 1 week after the
video's first release. Mainly to summarize the
main points of that video.

Depends

Milestone
celebration posts

Brainies can celebrate and see the progress
of the community over time. These posts can
be about the milestone of Facebook likes;
Youtube views, Youtube subscribers, etc.

Depends

Figure 54: A Brainy Cube’s community group nurturing general plan, by The Pursuers team, 2023

A crucial tactic for attracting the audience's attention is to use a professional landing page. It
serves as a repository for the project's essential information and a professional site to visit for
those who are interested in following the campaign’s progress.

5.3. EVENT

Event Concept Execution:
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Concept A BRAINY CUBE by A BRAINY CHAT
Key Event OFFLINE ACTIVATION OFFLINE & ONLINE WEBINAR
Tagline Nao ta mot khai digu ky Cung nao chuyén xoay
9 Hoc-hanh chuan chi, chuyén xoay mugt ma Meo hoc - hanh hay
. N PROVOKE INTERESTS & REINFORCE MESSAGE & INTENSIFY KNOWLEDGE & TRIGGER
Objectives ENGAGEMENT FROVIDE KNOWLEDGE SUPPORT BRANDING BEHAVIORAL INTENTIONS
o Games that explore e Theinfographic
each major lobe of standee explains the e Gifts (keychains,
the brain function of each lobe stickers,...) with the ¢ Offline and Online Webinars with
. s.e e Backdrop check-in of the brain involved theme of A Brainy interactive activities to get more
Activities vivid, flexible, in learning and Chat to constantly intensive knowledge and sharings
informative working effectively remind attendees from Dr. Halle Quang.
e Interesting “connect ¢ Explain the science about ABC and topic
the neurons” activity behind each game

Figure 55: A Brainy Cube’s event concept house framework, by The Pursuers team, 2023

In an effort to raise awareness and promote understanding of the topic, it is crucial for offline
activations to take place. Throughout this tactic, the team wanted to fuel engagement as the
audience “are going to be enabled to join the journey of exploring much knowledge about the
brain”. All of  which help them fuel effective study & work.

The offline activations are anticipated to take place at a certain number of universities/ colleges.
Some representatives from universities that have contacted A Brainy Chat wishing to bring the
activation to their places:

Sai Gon University (District 5, Ho Chi Minh City)

Ton Duc Thang University (District 7, Ho Chi Minh City)

Hoa Sen University (District 1, HCMC)

Fulbright University Vietnam (District 7, Ho Chi Minh City)

Ho Chi Minh City University of Technology (Binh Thanh, Ho Chi Minh City)
Van Hien University (District 3, Ho Chi Minh City)

International School HCMC - American Academy (District 2, Ho Chi Minh City)
RMIT University HCMC (District 7, Ho Chi Minh City)

Execution timeline for Offline Activation is from late February to early March. Please see the below
figure for detailed activities of the Activation timeline.
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1. Event plan 1. Event promoting roll out 1. Event promoting roll out 1. Event promoting roll out 1 ONSITE!! | | ONSITE!! |
2. Budget 2. Sponsor meeting 2. Sponsor meeting 3. Event props i
3. Sponsorship proposal 3. Event props construction finalization roll out
4. Collaboration proposal roll out 3. Event props
5. Media material preparation roll out
4. Supporter recruitment

Figure 56: A Brainy Cube’s offline activations execution timeline, by The Pursuers team, 2023

b) Offline and Online Webinar:

To amplify the audience's recognition of A Brainy Chat after a series of interwoven
communication activities combined with offline activations, the online webinar is determined to
be a crucial tactic that enriches the audience with even more intensive knowledge. The online
webinars can give off a better understanding of whether the audience is willing to implement and
take action to apply the knowledge that they have gained throughout the campaign. Offline and
Online webinars will be held in late March 2023. Please see the below figure for detailed activities
of the Webinar timeline.

1. Webinar plan 1. Webinar content preparation ON AIR!!!
2. Media material preparation 2. Media material preparation
3. Webinar content plan

Figure 57: Offline and Online Webinar Timeline

6. CAMPAIGN EXECUTION TIMELINE

Jan
e | 50

Community
group launching

oL
launching Offiline activation

02/03-19/03

Offline
webinar

Content support

Other always-on content

Other tasks: visual guideline, social media templates, etc.




Figure 58: Campaign timeline

All things considered, the key tactics of the campaign are put on the execution timeline as above,
with featured phases of the campaign from January 2023 to April 2023. Please see detailed
rationale and research on channels usage and campaign tactics in Appendix 4.

7. ESTIMATED BUDGET

No Categories Total Budget
1 Offline activation & Offline + online webinar 60.008.910 VND
2 Media Photoshoot 7.485.782 VND
Total 67.493.882 VND
Contingency (10%) 6.749.388,2 VND
Final 74.243.270 VND

Figure 59: A Brainy Cube campaign'’s total budget, by The Pursuers team, 2023

Please see detailed budget tables in Appendix 16

8. KPIs & EVALUATION

We evaluate the campaign base on the Campaign Aims which are set and locked with agreement
from Ms. Halle Quang to be single-minded in the way we carry out the campaign. Each campaign
aim has a set of key performance indicators (KPIs) that we use to track our progress and
determine how well the campaign will be implemented. The AIDA conversion funnel is used to set
up key numbers of KPIs at each campaign’s phase (Sellers, A., 2022).

Awareness Engagement Amplify
" Other metrics:
Impression + Reach: .
i Aided awareness rate
135.000 ! Unaided awareness rate
Key metrics: ! ** Track after campaign
Awq reness FB Page's follow + reach, YT subscribers +
campaign video views, Landing page visits + clicks, | |
Community reach rate + PR reach v
10% Reach + engagement: : Other metrics:
500 H - Positive feedback after webinar:
13 ! S Trick shar acmmanan A
Key metrics: ! or
Activation attendee + activation reach, FB Page’s '
followers, YT sub: video views, .
Interest Landing page vi : pycemchs | 4
engage + third pas :
.................... \/
15% '
Reach + engagement:
Desi 8.100
esire Activation attendee + activation reach, FB Page's
followers, YT subscribers + campaign video views,
Landing page vis nmunity reach + '
engage + third parties reach v
Webinars attendees: Other metrics:
20%
Positive feedback after webinars
400 Self-assessed awareness level
. after campaign.
Action #+Track after webinars & campaign
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Aim1L:
Raise awareness about A
Brainy Chat project

KPI 1: Get total 135,000
reach on A Brainy Chat's all
campaign touchpoints,
including main channels:
e Increase followers of
Facebook A Brainy
Chat channel from
1100 to 1600
followers
e Increase average
Facebook reach and
engagement from
1200 to 9000 per
month
e Increase the number
of members of the
Facebook Community
Group from 0
members to 500
members
e Increase the number
of subscribers of
Youtube channel A
Brainy Chat from
1350 subscribers to
3350 subscribers

KPI 2: Increase unaided
awareness by 30% & aided
awareness by 50%

Figure 60: Conversion Funnel

AIM 2:
Promote understanding
about effective study and

work based on psychology
and neuroscience

KPI: Get 80% answers out of
200 post-surveys for people
to self-assess their
awareness level (about the
topic) after the campaign

AIM 3:
Motivate the target audience
to take action at the very first
steps (in their study & work)

KPI 1: Get a total of 2000
participations in the offline
activation (in total expected
4 universities), meaning
average 500 participations
for each school.

KPI 2: Get a total of 400
participants in 2 webinars

KPI 3: Receive 90% +
positive responses from
participants in the feedback
form in each event

Figure 61: A Brainy Cube’s campaign KPIs, by The Pursuers team, 2023

9. RISK MANAGEMENT

During risk assessment, a risk severe matrix (Coomb, 2021) is used to determine the amount of
risk by balancing the categories of chance or likelihood and consequence severity.
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No Category

I
-
S

Almost certain (5)

Likely (4)

Moderate (3)

Probability

Unlikely (2)

Rare (1)

Content

Insignificant (1)

Medium 5

Medium 4

Very low 2

Very low 1

Minor (2)

Very low 2

Medium 8

Medium 6

Probability
Significant (3) Major (4)

—
Very high 16

o .

Medium 6 Medium 8

Medium 4

Figure 62: Risk matrix, by Coomb, 2021

EVENT RISK

Primary

Impact

Prevention

Severe (5)

Extreme 25

Extreme 20

Very high 15

Medium 5

Solution

1 Pre-event

No sponsors to be found

Sponsors

Medium

1. Spread at least 350 sponsor emails in the first 2
weeks of February

2. Add email follow up in the first 2 weeks of
February

3. Rely on to the connection of the founder, the
mentor, etc. (as many connections as possible)

1. Manage meney from schools
2. Pocket money
3. Maximize material reuse

2 Pre-event

It was unable to locate the venue (school).

Universities

High

1. Getting in contact with more than 20 schools
(Ms. Hao's relationship has about 10 schools).

2. Reconsider the plan; so that the team can include
more advantages or lower the sum that the school
is requesting.

1. Continue to work at FPT initially then connect
with 1-2 other institutions if there is interest. (before
March)

3 Pre-event

Insufficient personnel to run the event

Supporters
Participants

High

1. Create a tough core squad to traverse the school
2. Request at least 10 supporters from the school.
3. Review everyone's free and busy schedules.

4. Awritten commitment to participate is required.
5. Be sure to plan ahead when hiring individuals.
(regulations, food and drink support, certificates of
merit, ...)

1. It is possible to post recruitment posts for
additional collaborators at times when there is a
shortage of people

2. In some cases, it may be necessary to reduce the
number of games

4 During

Weather issue

Participants

Very low

Check the weather first

Prepare tarpaulin cover

Prepare back-up location and lay-out if it rains
Prepare carefully storage plans

Prepare media to update information if needed
Reinforce the standee, backdrop for stability
Deal with schools to keep things in the storage
room

N W =

1. Pre-collect absorbent publications in a safe place

5 During

Human resource management issues

Universities
Supporters
Participants

High

1. Deal key decision makers from the start
2. The right to manage personnel, CTV, ... is the A
Brainy Chat party (not the school side)

6 During

Iltems preservation issues

Props

Medium

1. Prepare the cover tarpaulin

2. Prepare plans to store things carefully

3. Deal with schools to keep things in the storage
room

4. Estimate the cost of repair, refurbishment,

1. Contact Mr. Den immediately for timely repair

7 During

Food safety and hygiene issues in the game

Safety

Extreme ~

1. Prepare enough water for half hands, towels,... for
supporters and attendees

2. Train and instruct game hosts carefully

3. Always check the game service items

4. Request the school to always open the medical
room during the event

8 During

Safety issues in the games

Safety

Extreme ~

1. Prepare recommendations

2, Train and instruct supporters carefully

3. Prepare enough protective gear

4. Request the school to always open the medical
room during the event

9 During

Not enough attendee KPIs

Safety

High

1. Prepare carefully for media execution
2. Partner up with schools, departments,

to get support KPI

lll. EXECUTION
10. MEDIA PRODUCTION
a) BRAND IDENTITY

Figure 63: Risk management plan
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Organization Logo:

A Brainy Chat's logo served as the first innovation. Clarity, curves, and neatness are given top
priority in the redesigned logo. By combining components like the brain, which represents A
Brainy Chat's visual identity, and the chat box frame, which represents the conversation between

A Brainy Chat and its audience.

10%

ABRAINY
CHAT- ~2-|

4x S S

X3
X3

Figure 64: A Brainy Chat'’s rebranded logo, by The Pursuers team, 2023

A BRAINY A BRAINY
c CHAT. =~ CHAT. =~

Figure 65: A Brainy Chat’s logo usage, by The Pursuers team, 2023

Colour Palettes:
The first brain (used in campaign):

#2c3479ff #adcee7ff #df908eff #eddfdaff #e1b74f

Figure 66: A Brainy Chat’s color palette for the content area of The 1st brain, by The Pursuers team, 2023

The second brain:
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#2c3479ff

Figure 67: A Brainy Chat’s color palette for the content area of The 2nd brain, by The Pursuers team, 2023

#e1b74f

#3dbébd #eddfd4aff

The color palette is a modern mixed and used tone of Indigo (blue-violet), purple and tones of
living coral- the color which was color of the year in 2019 (Pantone, 2019). Indigo color reflects
great devotion, wisdom, impartiality, knowledge, and inspiration; the purple hue is associated with
various meanings, including wisdom, creativity, and ambition (Colors Meaning, 2022). The
personality a person with purple is said to be a good judge of character, and a visionary with a
great need to participate in humanitarian issues. Tones of living coral implicate the symbolic color
of the brain. The color also represents friendliness, lightness, positivity, and optimism (Pantone,

2019).

Typography:

PRIMARY TYPEFACE

BbRr

Lorem ipsum dolor sit amet,
consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut labore et
dolore magna aliqua. Ut enim ad
minim veniam, quis nostrud
exercitation ullamco laboris nisi ut
aliquip ex ea commodo consequat.

ROBOTO REGULAR

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
123456789!@#$%<>[]\|

ROBOTO MEDIUM

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
123456789!@#$%<>[]\|

ROBOTO BLACK

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
123456789!@#$%<>[]\|

Figure 68: A Brainy Chat’s primary typeface, by The Pursuers team, 2023
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SECONDARY TYPEFACE

BbRr

PAYTONE ONE REGULAR
Lorem ipsum dolor sit amet,
consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut labore et ABCDEFGHIJKLMNO PQ RSTUVW
dolore magna aliqua. Ut enim ad XyYz

minim veniam, quis nostrud ..
exercitation ullamco laboris nisi ut abcd efg h ) klmnopgrstuvwx yz

aliquip ex ea commodo consequat. 123456789!@#$%<>L1\I

Figure 69: A Brainy Chat’s secondary typeface, by The Pursuers team, 2023

Social Media Templates:

CHUNG TA THUGNG
001 PHO VO I D

gibp hocidp va

tém vige hify qué

CHUNG TA €6 DANG

FREDRRNE! : :
Brainies

Bgnlaai?
'

CHUNG TA THUONG P CHONG TA €6 DANG
DOI PHO VO GIIEED
THEO CACH NAO?

&
d

";”

Figure 71: A Brainy Chat’s templates for content area of The 1st brain, by The Pursuers team, 2023



Please see the full brand identity in Appendix 17

A @ < 02/03 - 26/03 A
BRAINY quuBRA,NV
CUBE “CUBE o

CHAT- <=~

Figure 72: A Brainy Chat’s campaign key visual, by The Pursuers team, 2023

Adapted from the brand identity, the campaign’s key visual is also implemented with the key
theme “cubes” and key color palette of the first brain, which is also the main focused content
pillar of this campaign.

B

Figure 73: A Brainy Chat’s campaign key visual, by The Pursuers team, 2023
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The photoshoot goes as the execution plan. Please see the detailed photoshoot document in
Appendix 18

TAP TRUNG
XU

THONG TIN
[ ~o mutttasking |

Figure 75: Photoshoot images being adapted in social designs, by The Pursuers team, 2023

46



11. ONLINE CAMPAIGN

The analysis focuses on scanning the primary channels: Facebook page and Youtube. Due to
platform specs and constraints in analytics, the analysis for Facebook and Youtube is conducted
with data derived till the end of the 21st of March 2023. Until now, The Pursuers team has aired
20+ posts per 30+ total posts under content pillars and reach total of over 22.000.

Facebook content calendar:

Air date

Time

84 diing kéu gol didn survey

Content: Kau goi dibn form, co:
- Myc dich
Hinh dnh: c6 hinh chi Hdo, text: ty ngh, véi tinh thiin k&

ABC mong mudn dugc hidu ban han trong ném 2023 ndy,
ding bang mau va logo mdi A& demo

Thanh Thio

Seeding vho group cl

Céng ba lgi community grovp

Content: Gidi thigu group mél + Myc dich + Céc quyn gl
Khi tham gla group + CTA
Content: Giéh thigu tén gol chinh that cia khan gid cia
ABC + CTA ki mn tham gia group + insert form survey 68

Thanh Thio

Seeding vio group méi

Branies - Ban 1 al? a kiu gol mol ngual didn, tham khio ndi dung tir Intoduction [m}
cda community group
Design: vibe "cong dBng’ xiu))

19:00 Promotiong post #1 Mt dnh [m] Promoting [m]

121 | 1900 Promotiong post #2 Mot dnh a Promoting Anh Kiin [u]
131 | 1800 Mt dy 4n mdi cda ABC tai Vgt Nam Motdnh - [0 Tease - “'""“d':‘" pasiamrisetiabint by ng ~| Amken -| [ | Seedingviogroup mér
141 1800 Poster chinh thirc Mot dnh [w] Offcial Content: Céng b dy dn + Myc dich + CTA Thanh Thio Dinh Khénh Linh (] Seeding vio group méi

Content: Evidence-based personal development
12 | 1900 |  gi?What needs to be understood aboutusing | Nh@udnh - Campaign = BENN <[ Ashien | [
=>4 yéu 16 c6t 161 cia khoa hoc
Hinh: 1 dnh bia + 2 énh con
: Why is science and evidence based knowledge d - d .
42| 1900 | imoonant for personsl development? The benefits | Mo $0h G Dot MMy B N u
Content N dnh huréng vk comment e ch Quinih
A bla s34
62 19.00 bt s Nhigudnh  ~ Campaign  ~ ¥ AnhNghia  ~ | AnhKien bucTi = | [J
<6 ghi)
. S Content: D8 brief cho anh Nohia | Tentong.Anh
72 | 1900 Neuroscience of Goaksetting Mot énh Campaign Oosin 08 bret cho T Anh Nghia Ay o
hites.//docs. google.com/
2 19:00 How to make your goals work? Nhidu dnh  ~ Campaign  ~ Content cda bl ndy & phia dudi file doc, trang 56 9 AnhNghia = "Anh K80 - O
y . uspesharing

13/2 19:00 M tém ly Motanh -~ |m] Other - ChiQunh  ~ Anh Kién -1 0

14/2 18:00 Valentine Motdnh - [w] Other - Thanh Thio =~ Anh Kién -l 3

16/2_| 1900 Why mind-mapping doesn't work? Nhigudnh | [ Campaign - i brief Tri AnhNghia ~| Achiéen - | []

12 19:00 Nhigudnh  ~ ] Campaign  ~ D4 brief Huong Bé N ~| Nguydnhuong - [

19:00 Cang b3 unitour - Poster chinh thae (] Thanh Théo mnn':n':;:a:m o

Cdng b6 & HUTECH [m] Thanh Thio G 8]

ﬂ muﬂnwmhﬂm» ‘.Ii’i mmeﬂwmpw@mmmm}s‘zir D

wml*mamawaameubmm i
win cling cc phin qud hép dén Mt ion o B

Poster talkshow

Official

I el = 7 = = I

1900
1000
1500

Céng b landing page chinh thie
Onsite bt diu Activation
Onsite ti6p tuc Activation

Nhigu dnh
Nhidu dnh

Official
Onsite

Thanh Théo

Anh Kién

Seeding vho group mé1

19:00

Tralber unitour

[m]
=)
0
]
0
(]

Thanh Thio

Trung Nguyén

[m]
=)
0
5]
[m]
(]

Check Trung Nguyén di
quay 01/03

1,68 56 facts,
Youtube va tham gla activation tai FPT sép tol

Onsite Mt dnh a On-site Thanh Thio D Chulin bi form feedback
Onsite Nhido dnh =] On-site Thanh Thio
Onsite Nhidu dnh [m} On-site Thanh Thio D
: ol (phan2) =] it =]
17/3 | 1900 | Biaschntrdnh khitiép thukiénthic, théngtin | Nh@udnh - | [ Campaign  ~ BENN < | AshKien - | [J
19/3 19:00 o Nhigudnh - B Campaign  ~ ChiQuinh  ~ Ti Ngan ~| O
=n 18:00 Album dnh Activation & Poly Nhiéu dnh [m] Recap AnhKién  ~| ThashThéo ~| [
19,00 Poster chinh Wabinar Mot dinh [m] Official Thanh Théo Anh Kidn [m]
1800 081 dnh bla Motéoh  ~| [] Followup - Thanh Théo _ ~ | DinhKhénhtinh - | [
23| 2000 [ty Motah - [J Followuwp = ThaohThéo | TiNgan ~| [J
wa | 1900 | XX "9 kf Motioh - O Followuwp = ThehThéo ~| Tingn ~| O
19.00 Nhc nh check mail Motanh  -| [ Followup - ThanhThéo ~| AnhKien - | [J
2573
I 0 (u]
] 0]
o m]
[m] =]
X habits in a sustainable way? [m]
33 19:00 mmmp-h-dwm Nhigudnh - Campaign - AnhNghta S
Vihat s creativity under the brain science's n , y .
L] [l e unm?muweﬂcuu-luum7 Mtdnh Campaign 84NN Anh)ta o

Promote clip Webinar trén youtube 1
Post survey campaign

Officlal
Officlal

Ly hinh thumbnall i) mock up kén kénh Youtube

88 lugng tham gia activation
BAi tfng kit a Official S8 lugng tham gia workshop [m]
S8 hgng reach final
S 20:00 " Moténh  ~ [m] Campaign  ~ Bé Nhi - Anh Kién - O
1900 Promote clip Webinar trén youtube 2 Motgnh - [ Followwp - Ly hinh wordcloud ThaohThéo | TiNgsn  -| [
12/4 19:00 How 1o brainstorm effectively Nhigudnh  ~ [m] Campaign = AnhNghia = Due Tr -1 3

Figure 76: Facebook content calendar
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Please see the Media Mastersheet Appendix 13

Facebook Results:
S& ngudi tiép can

S6 ngudi tiép can bai viét ()
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Figure 77: Derived data on Reach and interactions from Meta Business, A Brainy Chat Facebook page

Number of people reached in the past 90 days: 19100 people

Number of people reached in the past 28 days: 13668 people
Average post reach for posts with images: 659 times

Number of interactions (engagement) in the past 90 days: 4200 times
Number of interactions (engagement) for each post: 89 times
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Két qua

S8 ngudi tiép can Trang Facebook (1)

13.798 s

3.0K

V]

25 Thang 2 1 Thang 3 5 Thang 3

Lugt truy cdp Trang Facebook (O]

6.368

600

400

200

25 Thang 2 1 Thang 3 5 Thang 3

Lugt thich méi trén Trang Facebook (1)

25 Thang 2 1 Thang 3 5 Thang 3

9 Thang 3 13 Théng 3 17 Théng 3 21 Thang 3
9 Thang 3 13 Théng 3 17 Théng 3 21 Thang 3
9 Thang 3 13 Théng 3 17 Théng 3 21 Thang 3

Figure 78: Derived data on Page likes and access from Meta Business, A Brainy Chat Facebook page

e Number of people reaching Facebook page in the past 90 days: 13798 people
e Number of Facebook page visits in the past 90 days: 6368 times
e New likes in the past 90 days: 217 likes
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Dd tudi va gidi tinh

@ Nam 32.50%
N 67.50%

40%
30%
20%
- N
0%
18-24 25-34

Vi tri

Thanh phé Hb Chi Minh

Ha Noi

Quang Nam, Quang Nam Province
Ninh Hoa, Khanh Hoa

Sydney, New South Wales, Uc

Pa Ning

Bién Hoa, Pdng Nai

Di An, Binh Dudng

Dién Binh, Kon Tum Province

Melbourne, Victoria, Uc

35-44

45-54 55-64 65+

Tinh/thanh phd Qudc gia

863
119
113

99
47
33
30
16
13

13

Figure 79: Derived data on Page’s reach from Meta Business, A Brainy Chat Facebook page:

e The most crowded audience segment is in the age group: 18-24 years old

e Male-to-female ratio: 32-67%
e Location of audience source: Ho Chi Minh City, Vietham
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Youtube Results:

Channel analytics

Current subscribers

3,997

+148 in last 28 days

Summary
Last 28 days

Views 199K @
Watch time (hours) 1.0K @

Figure 80: The number of current subscribers of A Brainy Chat’s Official channel

Your channel got 19,881 views in the last 28 days

Views Watch time (hours) Subscribers
19.9K © 1.0K © +462 ©
11.9K more than usual 742.7 more than usual 272 more than usual

6.0K

4.0K

Feb 23,2023 Feb 28,2023 Mar 4, 2023 Mar 9, 2023 Mar 13,2023 Mar 18,2023 Mar 22, 20...

SEE MORE

Figure 81: Channel overview detailed analytics over time, 3/2023

With Youtube, A Brainy Chat has reached more than 3470 subscribers. All important metrics like
views and hours watched are positive. In particular, the views increased to 19.9K views. The
number of subscribers increased by nearly 500 subscribers, and the watch time increased to more
than 1000 hours.

51



Content

Cach hoc Tiéng Anh bang CHATGPT

=
C] M ChatGPT sé thay d6i cudc sdng cua ching ta nhu thé...

7 M

4 Céach ghi chu dé luu tri, sap xép va téi sir dung kién t.

ﬂ Tu duy phan bién dé nhan ra "Bay" thong tin

s

[E
0§
O
a
O
E]"V
-

Figure 82: Channel overview of video analytics

Impressions and how they led to watch time

h Phuong phap hoc tap hiéu qua @ BO NAO THU HAI ..

®" w9 Tu hoc IELTS Writing bang CHATGPT - Cai thién k§ na..

Xay dung LICH LAM VIEC d& LUON DUNG DEADLINE ...

Fal Cach nédo bo x(r Iy thong tin d& hoc tap va lam viéc hi..

®

Views

19,432

14,063 72.4%

810

723

549

351

262

251

236

170

167

Data available Feb 23 —Mar 22, 2023 (28 days)

4.2%

3.7%

2.8%

0.9%

0.9%

Impressions

368.8K

Impressions

361,942

274,663

13,671

14,094

5,456

2,894

3,179

2,892

3,880

2,611

2,782

89.3% from YouTube recommending your content @

3.8% click-through rate

Views from impressions

3:09 average view duration

Watch time from impressions (hours)

13.9K

729.73

Figure 83: Impression to watch time

Impressions
click-through
rate

3.8%

3.8%

3.7%

3.2%

5.4%

5.9%

2.2%

4.4%

3.6%

3.6%

3.9%

Average view
duration

3:12

2:31

4:43

5:08

3:07

5:45

1:52

8:56

3:29

7:26

6:57

In terms of content, A Brainy Chat's new videos have been warmly received by the channel's
audience. Topics around effective study and work are still the top topics that receive the most
impressions on the channel. Besides, videos with content around the topic of Chat GPT have a
spike in views and interactions, bringing a lot of interest and new subscribers to the channel.
Visually, A Brainy Chat's videos on Youtube have been optimized according to the guideline of the
color palette.
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The effects and animations in video staging have also been greatly upgraded. The "Impression to
watch time" funnel index can be considered considerably good since it clearly outlines that the
videos are attractive to viewers.

Hey, Brainies! Community:

== Hey, Brainies!
L@ ‘ A Nhém Céng khai - 462 thanh vién

‘ez Datham gia
Ngay cao diém @ Gidg cao diém @
58 [En trung binh ma thanh vién ding bai, binh ludn hodc bay td cam 54 I5n trung binh ma thanh vién ding bai, binh luin hodc bay to cam
x(ic vdo mdt ngdy cu thé trong khodng ngay nhat dinh. xlic vao mét khung gi& cu thé trong ngay vao khoang ngay nhat
dinh.
T2 T3 T4 T5 T6 7 CN
10
2
5
0 0
T2 T3 T4 5 T6 7 CN 12:00 5:00 10:00 16:00 21:00
Figure 84: Derived data on Community’s health from Meta Business, A Brainy Chat’s Facebook
04/04/202 . # **LICH LAM VIEC CHO THANG MOI “&** Plng ra thi bai
3 nay minh nén post vao ngay dau thang sé hop Iy hon, nhung... @B 14 ik 23 ©® 600
10:21 T EEEE Ngugi dang: La&m Thanh Nghia
15/03/202 # **Memobot - TRQ LY GHI CHEP THONG MINH - NHANH
3 ~ CHONG - TIEN LOI** (9 N&u ban d4 tifng ghi dm lai I8igiang... @@ 3 e 10 © 418
22:00 Ngugi dang: La&m Thanh Nghia
24/03/202 ::"i’“““‘; CHINH THUC & WEBINAR: HIEU VE BO NAO BE HOC TAP VA
3 UM & LAM VIEC HIEU QUA CUNG TIEN STQUANG THUC HAO -Day.. @ 2 s 18 © 154
10:08 J\\ Ngugi dang: A Brainy Chat

05/04/202 &f Hanh trinh van d3m bt du tir nhitg budc chan nhé dau tién...

3 30 ¥ Minh thay minh trong ban Thé Con phanthic Snlamétmu.. @@ 2 o 6 @ 181
22:50 e Ngudi ding: Phudng Nhi

20/03/202 **\/ong 1&p DOPAMINE véi théi quen 3n udng khdng lanh manh**

3 Trudc gid minh I3 ngusi hay bi cic van dé vé dusng tisuhda... @@ 1 1l 2 @ 205
19:07 Ngugi dang: Huu Anh

Figure 85: Community social posts

e The community group currently has 462 people.
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e The most featured post reached 600 people and got 71 interactions
e Peek interact time frame at 21:00 PM

A Brainy Cube campaign Landing page:

Please kindly access the campaign landing page here: https://abrainychat.com

- smnv vé dyan Hanh trinh Lién hé

weuk
Hoc hanh chudn chi
Chuyén xoay mugt mg

Figure 86: Landing page’s main screen

e Total number of the online users: 300+
e All traffics are organic

Content Support:

The campaign has received content support from FPT Polytechnic College High School, Ho Chi
Minh City (from now on will be written as F-POLY HCMC). The article can be accessed here. In
addition, The Pursuers team also succeeded in working with Trends Vietnam - on 2 online content
support. The article can be accessed here.

12. EVENT

Of all the universities and colleges that have contacted A Brainy Chat wishing to bring the
activation to their places, there have been 3 confirmation schools allowing activation to take place,
which are: Ho Chi Minh City University of Technology (HUTECH), FPT University Ho Chi Minh
City, and FPT Polytechnic College High School Ho Chi Minh City.
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In an effort to make the A Brainy Cube project more relevant and effective, the online webinars
have been turned into an offline form with a return to Vietham by Dr. Halle Quang. This has caused
a change in the event timeline. The official event timeline is presented in the below figure:

27

a) Offline Activation

Activation Journey:

28

29 30 3173

Figure 87: Official event timeline

CHECK-IN BOOTH GAMES CHECK-OUT
- Ngudi choi tham gia 4 khu vuc game, mdi khu vuc sé
c6 3 tro choi va tuong trung cho moét thuy ndo.

- Khi hoan thanh tro choi ngudi choi sé nhan duge chir
- Ngudi tham gia checkdn ky dung dé ddi qua & khu vuc check out. -0 khulvuc Check-out, ngudi )
-Tham gia gdp gidy gdp ndo tham gia c6 thé nhan qua sau khi
- Xem ban d& ndo 3D cua su kién tham gia cac "_b choi.
- Tham gia chyp anh tai backdrop -Ngudi tham gia cé thé chup dnh
check-in check out cing backdrop

- Tham gia hoat dong nhu: ngi

- Tham gia hoat dong héi nhanh
dap le

day neuron va héi nhanh dép le.

Figure 88: Activation journey
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In the beginning, participants check-in at the check-in table and alternate between interactive
activities and games.

Next, participants will move to the journey that leads them through 04 game areas corresponding
to the 04 lobes of the human brain. Each lobe area has 3 game booths. Games are designed to
be highly interactive and experiential for participants. Under the expert content supervision of Dr.
Halle Quang, the games are linked with lobe function and are meant for effective study and work.
Participants will learn more interesting facts about the brain, how to learn, and how to work
effectively as they explore the games. For each game, the science behind it is explained by the
moderators.

At the end of the journey, players will be given the option to take home a knowledge brochure and
the merchandise which were prepared by the pursuers. Infographics are also be set up at the
check-out zone to help participants to know more about the brain lobe’s functions and how it
plays in the process of achieving effective study and work.

Activation Games Design:

Thiy Thiy
tran dinh Thuy chdm Thuy dinh Thuy tran
© (®) m

Thi gidc, mau séc,
hinh dnh, khéng
gian, chiéu séu,

Thinh gidc, tri nhé,
ngén ngd,...

Xuc gide, van déng,
thudng thic va cdm
thy,...

Ra quyét djnh, gidi
quyét van de, lap luén,
1én ké hoach,...

C1: Nhanh tay

TD1: Siéu nhan
dién khuén mat

D1: Tay ai tay ai?

T1: Tri nhé ngan
han

TD2: Quyén lyc
am thanh

D2: Xap De (Xe
dap trai chiéu)

T2: Cdm nhén vi
gidc

TD3: Ban da bd
qua gi?

D3: Phéi hop an y

T3: Khéi ké diéu ky

bét chir
C2: Mét lira
N - C3: Goi mau
Thuy thai mau gi?
duong

Figure 89: Activation game designs

Please see the detailed 12 game mechanism and neuroscience explanation behind the designed

games in Appendix 9

Activation Production:

The Pursuers team produces over 9 types of items, listed in the figure below.
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01 o1 12

“360° flip” Check-in “Knitting the brain” Game Standees
backdrop Check-out backdrop 80x200cm/each
2,2mx2,2m 2,2mx2,2m

04 0} | 06

Infographic Standees “The Brainy Cube” Mascot Navigation “cubes”
80x200cm/each 80x80cm 50x50cm/each

03 150+ 12

Different gift types: = ~ .
keychain (4x4cm), stickers (AS5), brochure (A5) Game materials D‘“":’::ﬂ?:::::::;‘::t and

Figure 90: Activation production

Please see the detailed Event Production Document in Appendix 11

Activation Promotion: 22+ actions which generated the total of 42.884 reach

HUTECH FPTU HCMC F-POLY HCMC
e e T i ~A

- °°°¢ s fY (B 1=
== “g“”BRAlNV NQGUBRA'NV

' ho cu u:-li‘hb ' holcu
?2 DAIHOCFPT FPT rounscumc

L6 E2a-7, Durbmg D1, D

475AD. Dign Bién P,

hanh,
Phutng 25, Binh Tha!
N\ ,,,,,‘.‘wnocn i Mioh

Figure 91: Official activation posters

The very first media material to mention is the Unitour Teaser video which has been shared on A
Brainy Chat's channels and communication partners’ channels. For each school in the Unitour,
The Pursuers team produce the official poster and other specified media materials to promote,

namely:
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https://drive.google.com/file/d/1-L8wrdYp0kYn18tu4MAW-n_h7FdOhJ7z/view?usp=share_link

HUTECH: Social media promotion posts
e FPTU HCMC: Social media promotion posts, Motion banner for a big digital LED screen
that runs in the main hall of FPT University HCMC for 3 days of the event.

e F-POLY HCMC: Social media promotion posts

Activation Timeline in one day:

No School Day Timeframe Content
01/03/2023 14:00 - 16:00 Van chuyén, thi céng, set up su kién
16:00 - 18:00 Rehearse sy kién
7:00 - 8:45 Chuan bi cho s kién ca sang
1 . 9:00 - 12:30 Sy kién dién ra
02/03/2023 12:30 - 13:00 Nghf trwra, chuén bj cho ca chidu
13:00 - 16:30 Sv kién dién ra
16:30 - 17:30 Don dep
03/03/2023 10:00 - 12:30 Théo dé, van chuyén vat liéu sang FPTU HCMC
12:00 - 16:00 Van chuyén, thi céng, set up sy kién
08/03/2023 16:00 - 18:00 Rehearse s kién
6:30 - 8:00 Chuén bj cho sy kién ca sang
8:00 - 12:30 Su kién dién ra
09/03/2023 12:30 - 13:00 Nghi trira, chudn bj cho ca chidu
13:00 - 15:30 Sy kién dién ra
15:30 - 16:30 Don dep
2 FPTU HCMC 6:30 - 8:00 Chudn bj cho sy kién ca sang
8:00 - 12:30 Su kién dién ra
10/03/2023 12:30 - 13:00 Nghi trwa, chuén bj cho ca chigu
13:00 - 15:30 Sy kién dién ra
15:30 - 16:30 Don dep
5:30 - 6h45 Chuén bj cho sy kign
11/03/2023 7:00 - 12:00 Sy kién dién ra
12:00 - 14:00 Don dep
10:00 - 14:00 Van chuyén vat liéu sang F-POLY HCMC, thi cbng, set up sw kién
18/03/2023 —
14:00 - 16:00 Rehearse sy kién
7:00 - 8:45 Chuan bij cho si kién ca sang
3 F-POLY HCMC 9:00 - 12:30 Sy kién dién ra
19/03/2023 12:30 - 13:00 Nghi trwa, chuén bj cho ca chigu
13:00 - 16:30 Su kién dién ra
16:30 - 17:30 Don dep

Logistics Checklist:

=
)

Figure 92: Activation timeline sheet in one day

l QUANTI ‘

ITEM NOTE
1 Standee vote (c6 hdp mica) 2 cdi 200x80cm/cai
2 Backdrop ndi dinh di day 1caéi 170x220cm
3 Backdrop 16 6 lat 1 céi Téch lam 2, méi céi 110x220cm
4 Chan standee cudn 16 cai 200x80cm/cai
5 Khung luéi 4 cai 180x80cm/cai
6 Bat che 3céi N/A
7 Xe dap 2 cai N/A
8 Mascot 1 thung 80x80cm
9 Toan bd checklist trd choi 7 thung 60-70cm méi thiing
10 Chan sat backdrop 4 céi 50cm

Activation Layout:

Figure 93: Logistics checklist sheet
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At each university, the layout of the Activation will be adapted accordingly based on the area of
the yard and the lobby that The Pursuers team has negotiated with them during both parties' work
on Activation. Specifically, the location organizes Activation at 3 fields as follows:

e HUTECH: Hall A and Hall B (the main halls)
FPTU HCMC: University courtyard (reception hall area)
F-POLY HCMC: Ground floor and ground floor’s hall

Activation journey is always guaranteed to be planned according to the plan with full areas of
Check-in, Journey, and check-out. Each zone does its job right to deliver the best Activation

experience. The below figures are the activation layout of F-POLY HCMC. Please see the
remaining activation layouts in Appendix 10

HOI TRUONG
Tﬂ:"'l’ ..T.:n"::.
CONG VAO

Cém
Khi ké
- nhan vi
. . - !

backdrop
check-out xiphing

D SANH TRET

standee
infograph
ic
208

Bugy dgx
Bugy dp

Nhanh Goi mau

“‘:"?‘ Métira tay bt maugi
- chir
check-out anden
prs vote sau g
aud) sy kign
2

Figure 94: Activation layout of F-POLY HCMC

ogA1p Bugnp

Human Resources:

At each university, The Pursuers team - takes up key positions - recruits 30 to 45 collaborators
from the school and outside the school to assist. The two main departments are Event
Department and Media Department. All the collaborators are carefully managed and trained
before the Activation day. The below figure outlines the human resource map of the activation,
which is maintained strongly throughout 3 activations at 3 universities
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DR. HALLE QUANG THANH THAO
Project Supervisor Project Leader

[ EVENT ]
TUNGAN ANH KIEN
Project Sub-leader Project Sub-leader
[ GAME BOOTH ] [ CHECK-IN, CHECK-OUT, OTHERS ]
THUY 1 THUY 2 THUY 3 THUY 4
Game 1: [Host 1] + [Host 2] + Game 1: [Host 1] + [Host 2] + Game 1: [Host 1] + [Host 2] + Game 1: [Host 1] + [Host 2] + Map: [Leader] + [Supporter]
PP [Supporter] Standee voting: [Leader] + [Leader]
Game 2: [Host 1] + [Host 2] + Game 2: [Host 1] + [Host 2] + Game 2: [Host 1] + [Host 2] + Game 2: [Host 1] + [Host 2] + Paper folding: [Leader] + [Supporter]
PP [Supporter
Game 3: [Host 1] + [Host 2] + Game 3: [Host 1] + [Host 2] + Game 3: [Host 1] + [Host 2] + Game 3: [Host 1] + [Host 2] +
Camera operator: [ i Camera operator: [Supporter] Camera operator: [Supporter] Camera operator; [Supporter]

Figure 95: Human resource map of activation

Offline webinar:

Realizing the enthusiasm of the students, Dr. Halle Quang decided to return to Vietnam for 1
month to meet and share with students and young people in person. Coincidentally, HUTECH is a
university that has a psychology department and is ready to create all suitable conditions for an
offline sharing session on neuroscience knowledge in effective study and work. The Pursuers
team and Dr. Halle Quang decide to organize an offline webinar at the university, at the request
of the school. The Pursuers team is fortunate to receive enthusiastic support from HUTECH's
psychology department in helping to coordinate and provide human resource. We were with Dr.
Halle Quang preparing the presentation content for the webinar as well as preparing printed
materials to make the webinar more interactive and engaging.

STHUTECH |

Cév tra Lol nam ngay bén trong

BAN

Figure 96: Dr. Halle Quang at the offline webinar
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Online webinar:

The online webinar gives off a better understanding of whether the audience is willing to
implement and take action to apply the knowledge that they have gained throughout the
campaign.

A Brainy Cube’s online webinar has 3 main parts:
e Understand yourself and your own brain
e Applying the first brain to study and work
e Applying the second brain to study and work

Time: 16:00 - 17:30, Sunday, March 26, 2023

Format: Online via Zoom
Webinar’s tagline: "Cung nao chuyén xoay - Meo hoc hanh hay"

STT  THOIGIAN  THOILUQNG  HOAT DONG NOI DUNG CHI TIET SCRIPT MC/ DIEN GIA SOUND VISUAL

Chi con 15-10-5 phiit nra webinar *Hiéu vé bd néo a& hoc tap va lam viéc hiéu qua" s& chinh thirc bat dau, BTC xin mai cc

ban nhanh chéng &n di iém tra dutng truyén I aé & nghiém tham dy su kién t5t nhat.

MC Voiceoff Sound clip

D& hba ciing khng khi sbi dgng cika webinar hom nay, BTC than méi moi ngui ciing nhau thay dnh rién trén Zoom cda

minh theo tinh than ca busi webinar hom nay nhé. Dubng link téi dnh nén da duoe BTC gl kém trong email xéc nhan
dang kj webinar cila mbi ban.

1 15:30 03000 | Dnkhich En
dinh

MC: Mt f3n na, xin i 131 chao thin thuong nhat dén toan thé cac vi khach mdi va céc ban tré dang c6 mét trong
webinar cua ching ta ngay hom nay.

Céc banthin mén, hén ai trong ching ta cing da tng biét dén hoac nghe qua rit nhi
14m viée hiéu qua. Ching ta tham chi céu hdi gidp
minh s4ng 407, Noudithudin ‘ot ngut thufi 'no phal nén ho tho Ahu thé ndo cho hbu qud?, & nén multtask
khilam viéc hay khdng? Thay vi 48t hing ot hdi 46, c6 bao giés céc ban t hoi: B ndo 6 céu tric va duge thidt ke nhu

d& phyc vy cho céng cude hoc tp va lam vige?

u céc théng tin vé vige hoc tap va

Checkin i i Kha nér & xy ra gilra cac khéi mau, b ndo con ngudi ciing la mot khai diu ky voi
2 16:00 00:05:00 Gidi thigu Chigu clip mng mi bao thn kinh lubn cung c&p néing lugng cho tat cd nhan thirc, suy nghi, ky trc, cam xic va hanh déng cua chiing Camera cia MC
MC xust hién ta. N&u nhir hiu v khdi rubik ta ¢6 thé xoay chuyén thanh cong cac séc mau, thi hiéu vé by ndo didu ki cdng chinh 13
bute dBu don gién gip ta dat duoc sy hidu qub va vléc e t4p v [am vidc ol bin thén. Sy kén tutng séng 9o g b5
o v khoi rubik dy da 14 ngdy
hom nay, véi chi dé H-éu rt no néo dé hoc tap va 1am viéc higu qud hon"

Moi iéh thc v bd ndo diu ky ciing viéc hoc t3p v 1am viéc hiéu qué 56 duge chia sé bif dién gid Quang Thyc Hao -
Founder cia t6 chuc gido dyc phi loi nhudn v phat trién bln than dya trén khoa hoc n3o bo A Brainy Chat, Tién T nganh
Tam Iy hoc Than kinh tal Dai hoc New South Wal ién ra tir 16 gity dén 17 gits 30 Ghirnhitngdy 26-théng 3

MC: Truéc khi di vo ndi dung chinh thi Anh Duong s& so luge qua vé b cyc cia chuang trinh hém nay dé céc ban dé
dang hinh dung han

Gn dinh va chao MC 8n dinh khan gid
mim,

3 16:08 00:01:00 MC giéi thigu chuong trinh

NG dung chinh cia webinar & xoay quanh 3 phan chinh Camera ciia MC
1. Hidu chinh minh va b ndo cda chinh minh
2.Ung dyng b nio thir nhit vio hoe tdp va lam viée
3.ng dyng bb ndo this hai vio hoc tap va lam viéc

MC: Vi tiép theo diy, ung Anh Duong say én gid ngy hom nay cda ching ta, Tién s Quang
Thye Hio,

D61 181 gi6i thigu v dién gii Quang Thyc Hik
Chi Quang Thyc Hao, 1 Tién STnganh Tam Iy hoo Thiin kinh truang Dal hoc New South Wales v dang lhm viée tol
MC Gidl thigu didn gid University of Sydney. Khéng chi cé kinh nghiém hoc tp va lam viée tal nhDrlg trutmg dai hoe danh gid nhiit nuée Uc, chi
4 16:06 00:02:00 Gidn thidu Didén gid gint 161 chio dén mol Hilo cbn c6 duge sy cong nhiin iyt xulit hign bao va cée thi lidu phén tich, nghién l;wvl
ngudt linh vye ctia minh, Bén canh cdng vide nghién ctru va gidng day toln théi gian tal Ue, chi Hdo con 1a founder cda dy dn
iy Chat- it dn ido oo o o i it phi! trién ban thin dya trén kiin thie v Khoa hoe Tém 1y »

Camera cia MC
Camera cia chi Hio

Mo mol nguis theo ddi phin chia sé cila chi Hio nhé. Trong i nghe chi Hito chia sé, cdc Brainies ching ta c6 thic mc
gl thi mol ngudl nhé luu I dé cusi phiin trinh by minh ¢ the trao d6i thém véi dién gié ca chiing ta ph
5 i Dién gié tiép tuc phin 1 - Slide chi Hio Core team gl tay mol
16:08 01:00:00 sHARNG Dién gl tiép tuc phin 2 Clip i trél" Core team glo tay mol
7 Dién gié tiép tuc phin 3 - Slide chi Hio
10 17:08 00:20:00 PHAN QBA MC coordinate 3-5 chu hi -
MC: Rit cém an chi Héo vi phiin tri ki cho cu hdi vira 1 9. Vb mol nguti ol, vi thof lugng webinar khéng cho phép ndia
nén 46 clng chinh 1 chu héi cusi cing cda phiin QBA, khép lai online webinar nghy hom nay cda chdng ta. Hin I‘ ching ta
d8 ¢6 nhimg gidy phit *dém minh trong bi kidin thire vA nhimg chia sé hiu fch tir

Webinar ‘Hiéu v bo nbo d hoc t8p v Iam vidc hidu qud khéng chi @ dem din ching ta mét bo nio “diu ky” vb gin 6ol
12 1728 00200 | Cimonva kit hon, khidn khoa hoc o b khéng cbn qus xa a nixa, m con dem dén nhing kid thic thi thye, mang tinh img dung
thic a0 cho vidc Ung dung vho hoc tp v lbm vide cua m8l ngub

M Form feedback chuong trinh

Trong twong lai, Tién s7Quang Thue Hdo v A Brainy Chat viin sé tidp tuc chia sé vl dem déin ngdy mét nhidu kidi thie vA
ém hing méi mé hon. The nén, ban hiy ndn lal busi webinar ddi phit 6 gidp BTC diin form feedback chuong trinh hém
nay nhé. MA QR cta form hign dang duge chiéu trén man hinh. Moi dong gép clia ban déu mang § ng! 6m lao.

Ban 16 chirc webinar mot [in nira xin duge giri 164 cdm on chén thanh nhit dén Tién si Quang Thyc Hio, dén it ca moi
ngud, Lt ci nhang Brainies, nhang khan gié dang hién dién trong phang Zoom nay, nhing 16 chirc va trubng dai hoc, cao
diing 6 hd trg truyin théng cho chuong trinh duge dién ra thanh cang t5t dep. Mong cho tit ¢ ching ta s lusn i duoe

ngon Kra dam mé tim hiéu v khoa hoc, dc biét I khoa hoc tam I va o b, dé tir 46 chiing ta luon hiéu minh, hidu ndo,
¥ céich ban than phat tridn, va bude ddu dat duoe hidu qud trong cong cude hoc tap va lam vide hidu qua nhe!

Feedback +
13 17:30 Chup hinh
chung

Mc Background dong

Figure 97: Online webinar’s timeline sheet
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Figure 98: Official online webinar banner

External Partners:

The Pursuers team successfully received sponsorships from universities: HUTECH, FPT

University Ho Chi Minh, FPT Polytechnic Highschool College Ho Chi Minh City, and brands:

Magnetic water purifier Koro, Thien Vietnam organization.

— Universities

= HUTECH

Bai hoc Céng nghé Tp.HCM

Eﬂ A Education

FPT UNIVERSITY

Eﬁﬂ Education

PHO THONG CARO DANG

Sponsors—

borolove

THI=T

THIEN VIET NAM

Media support from third parties:

Figure 99: External partners

The Pursuers team also receive media support from organizations as the below figure outlines:
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Total third parties Total supported Total Reach

actions

Cau lac b6 truyén théng Cdc Sai Gon 11 59.764
FPT Around 4 7.900
Multimedia Communications - FPT 2 784
University HCM

Chuyén Truyén Théng 7 701
FPT Edu Experience Space 1 700
FPT University HCMC 1 2.734

Total reach: 72.583
Figure 100: Total number of media support from third parties

13. ACTUAL BUDGET

Estimated

Offline activation & Offline + online webinars 60.008.910 VND

Photoshoot 7.485.782 VND

Contingency 6.749.388,2 VND
ESTIMATED BUDGET 74.243.270,2 VND

Actual

Offline activation & Offline + online webinars 66.549.800 VND

Photoshoot 1.500.000 VND

Sponsor (-56.305.500 VND)

ACTUAL BUDGET 8.744.300 VND

Figure 101: Actual budget

IV. EVALUATION & REFLECTION
14. KPIs REPORT & CAMPAIGN OUTCOMES

1. Offline Activation Participations:



University HUTECH FPTU HCMC F-POLY HCMC

Total participations 520 750 500

1770 PARTICIPATIONS

Figure 102: Total number of offline participations

Outcome represented through these KPIs is that A Brainy Chat has successfully made the
organization known to target audience, increasing awareness and engagement through activation
experience.

2. Offline Activation Feedback Responses: Positive responses in feedback form are evaluated
by calculating the quantity of 4 and 5 points answers on a linear scale: 4 - 5 points equal to agree
and very agree, respectively.

Feedback Responses HUTECH FPTU HCMC FPT POLY HCMC
1. Positive response about 98,5% 99,4% 100%
participants’ experiences at the
activation
2. “Attending today’s activation 90% 91,9% 96,8%

makes me realize there is at least 1
truth | misunderstand for a long

time”

3. "After the activation, | feel that 94,7% 97,2% 99,2%
my brain is more interesting and

magical”

4. “After the activation, | can derive 91,7% 95% 100%

at least 1 lesson which | can apply
to achieve effective study and
work”

5. "After activation, | gradually feel 97,8% 97.5% 100%
that understanding our brain is
important or very important in
achieving effective study and work”

6. "After activation, | feel that 95,5% 96,6% 99,2%
personal development knowledge
based on science is more

engaging”

7. "After activation, | think | will 96,3% 96,9% 97,6%
follow/ continue following A Brainy
Chat for more PD knowledge based
on Neuropsychology”

AVERAGE RATE: 94,9% 96,3% 98,9%

Figure 103: Offline activation feedback responses
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Please see detailed visualized data in Appendix 14

Outcome represented through this KPI is that it has proven the quality of the activation by making
a very large number of target audience feel positive after experiencing it. Not to mention these
positive feedbacks also prove the goals set by A Brainy Chat, specifically:

e Target audiences actually get answers to questions about the brain that they have
misunderstood for so long

e Target audiences actually get the "our brain is a magic cube" message from the campaign,
helping to prove the effectiveness of the concept and strategy.

e Target audiences actually receive useful values and lessons that they claim can help them
in the process of achieving effective study and work.

e Target audiences actually have a positive attitude and believe that science-based self-
development knowledge is no longer dry or academic.

e Target audiences are fully aware of the value that A Brainy Chat brings, want to engage
more and have more positive emotions with A Brainy Chat.

3. Offline and Online Webinar Participations:

Webinar Offline

Total participants 290 125

415 PARTICIPATIONS

Figure 104: Total number of offline and online webinar participations

Néu la hoc sinh/sinh vién, vui long cho biét trurdng hoc hién tai ctia ban?
269 responses

@ Dai hoc FPT TP.HCM
@ badilam
N/A
@ Dai hoc Sw pham TP.HCM
@ NA
@ UEH
® Dai hoc Hoa Sen
@ Dai hoc Sw pham Thanh phd Hé Chi...

13 V¥

Figure 105: Participants come from different universities
The online webinar attracts participants from over 35 universities, colleges, and schools across
Vietnam to join in.
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4. Offline and Online Webinar Feedback Responses:
- Online webinar: 97,7% positive response
- Offline webinar: 100% positive response

Outcome represented through this KPI is that it has proven the quality of the webinars by making
a very large number of target audience feel positive after experiencing it. It also proves the quality
all efforts which A Brainy Chat put in delivering neuroscience knowledge to the target audience.
Please see detailed visualized data in Appendix 15

5. Aided and Unaided Awareness Level at Pre and Post-Campaign:

The outcome represented through the unaided awareness level is that it indicates a stronger
position of A Brainy Chat as the target audience is actively aware of it without being prompted.
For aided awareness, it indicates that the campaign efforts are working in improving target
audiences' awareness about A Brainy Chat. Please see the detailed tables in Appendix 19

100%

90%

A BRAINY
80% (@ CHAT. #=-
Post-campaign:
70% - Unaided: 35,56%

- Aided: 76,33%
60%

50%

40%

Aided awareness

0% Pre-campaign:

- Unaided: 2,90%
20% - Aided: 2597%

10%

10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Unaided awareness

Figure 106: A Brainy Chat’s pre-campaign aided and unaided awareness level comparing to post-campaign aided and
unaided awareness level

6. Post-campaign self-assess:

The outcome represented through this KPI is that it strongly proves the campaign's ability to
promote understanding of effective study and work based on psychology and neuroscience
towards the target audience. Given the diversity in the A Brainy Chat follower population, it is not
possible to collect an objective assessment for each individual so self-assessment scores are
used.
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Trudce khi chién dich A Brainy Cube dién ra (trudc thang 1/2023), ban ty danh gia mirc do hiéu biét
clia minh vé ndo b va viéc hoc tap & lam viéc hiéu qua la?

1 2 3

Figure 107: Pre-campaign self-assess

Sau khi chién dich A Brainy Cube dién ra (hién tai), ban tu danh gia mic dé hi€u biét ctia minh vé
n&o bd va viéc hoc tap & lam viéc hiéu qua la?

1 2 3

Figure 108: Post-campaign self-assess

Vui long cho biét murc d déng y cuia ban véi nhirng ménh dé sau day:

B Rétkhongdongy WM Khongdongy W Binh thwong Ml Déngy MM Rétddng y

0
Chién djch da giai dap giup t6i mot (hoac nhiéu... Chién djch da giup toi thay kien thirc ve phat trien ban than...
Chién dich d3 gitip t6i thay ring: Hidu v& b ndo la quan tro... Chién dich da dem dén tai it...

Figure 109: Campaign'’s effects
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7 e

Trai nghiém khoa hoc néo bo siéu thu vi
Su m&i mé, gitp minh c6 thém nhirng ki€n thirc vé ndo b hoan toan méi
Nhirng kién thirc vé ndo bd
Nao
Hoc tap va lam viéc hiéu qua
Bo6 Nao
Figure 110: ABC’s top-of-mind association after campaign

Ban c6 san sang Uing hd néu trong tuong lai, A Brainy Chat tiép tuc phat trién cling nhirng chién dich
va du an mdi khong?

® Co
@ Khong
@ Sé xem xét

Figure 111: Readiness to support

7. Testimonials:

(K15 HCM), Pham Thi Tu Ngan 1240 (2hours ago)
Hi Tri, Chj dang khao sat mot s ban tré da timg tham gia vao cac hoat dong ciia chién dich A Brainy Cube by A Brainy Chat. Tri gitp chi tré 1o cac cau héi sau

(K16_HCM), Nguyen Duc Tri 1310 (Thourago) ¢y &
tome »
¥ Vietnamese + > English v Translate message Turn off for: Vietnamese x

Mén giri Chj Ta Ngan,

Em rét thich activation cda A Brainy Chat a, cdm tuong nhu dugc tréi nghiém céc festival brain game & cac quéng truéng I6n & nudrc ngoai d6 a. Hbi nhd em rét thich cac chuong trinh khoa hoc trén tivi, méy cai nhu kidu khoa hoc sau vurém
cda dai DaVinci ny kia. Em ludn tiéc khi & nurée minh minh it duge tréi nghiém, hoc vé khoa hoc blng céch thirc sang tao, "phé phach” va "trai nghigm" dé tip thu kién thirc khoa hoc khd khan nhur thé. Em thy activation cia minh da hoan
toan lam dugc didu d6 a. A Brainy Chat da dem khoa hoc ndo bd dén gin hon véi em, kinda bring back himg tha va the inner child ban trong em dé tim hidu sau hon. Bac biét Ia con cho em thy s ky didu ciia ndo bd trong viéc minh hoc tap
va phét trién hang ngay, phat tridn subt ddi nira a. Em da bd I& tham gia webinar nén chua c6 danh gia gi v& webinar, nhung ma em c6 thdy promote lai webinar trén youtube ri a, nhét dinh em s& xem a! Em gom t4t ca cac cau lai tré 161 ciing
1 1An nha chi. Sau activation, s bai hoc em rit ra dugc vé v8 phét tridn sy hoc hanh/ 1am viéc cia ban than con nhidu hon 1 & chi. Sau khi trdi nghiém qua journey 4 thily ndo, luc em doc infographic tém tat fai vai trd ciia tirng thizy em con ndi
da ga 1 xiu vi thAy minh 34 bd qua 1 tai nguyén I&n nhu thé ma ban than ciing c6 trong ngudi 14 bd ndo. Em thanh ngudi theo ddi loyal ciia A Brainy Chat ludn rdi chi nén 14 chuyén sin sang theo ddi va iing hd d& bidt thém kién thirc 1a chuyén
khong cAn hdi ludn. Chj Hao rét dé thuong @, chi vui v8, hai hudc va tan tyy 1dm a. Em cam on moi ngudi vi da dem dén mot chién dich truydn thong nhur thé nay a, em nghi khong chi em ma con rét rdt nhidu céc ban sinh vién mudn cam on
chi Hao va anh chj nhu thé ludn d6 a.

Duoe giri bdi | S

TRI NGUYEN

Figure 112: Testimonial via mail.
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The outcome represented through this index is that it strongly proves the campaign's ability to
promote understanding of effective study and work based on psychology and neuroscience
towards the target audience. Qualitatively, they are descriptive and extremely highlight the
positive effects that the campaign had implemented. Please see the detailed testimonials in

Appendix 20

8. Total KPIs Progress Report:

Campaign Aim ‘

KPI

Increase followers of A
Brainy Chat Facebook page
to 1600 (1100 to 1600)

Current

500

Target
500

Progress

100%

Increase average Facebook
reach to 12000 per month
(from 3367 reach per month
to 12k)

9467

8633

109,6%

Aim 1: Raise
awareness
about A Brainy
Chat project

Increase the number of
members of the Facebook
Community Group from 0
members to 500 members

462

500

92,4%

Increase the number of
subscribers of Youtube
channel A Brainy Chat by
2000 subscribers

2.597

2000

129,9%

Get total 135,000 reach on A
Brainy Chat’s all campaign
channels (incl events)

190.160

135.000

140,85%

Increase unaided awareness
by 50% & aided awareness
by 50% after campaign

Unaided: 35,2%
Aided: 76,33%

Unaided: 32,9%
Aided: 75,97%

U: 106,9%
A: 100,5%

Aim 2: Promote
understanding
about effective
study and work
based on
psychology and
neuroscience

Get 80% answers out of 200
post-surveys for people to
self-assess their awareness
level (about the topic) after
the campaign

84,1%

80%

105,13%

Get total 2000 participation

1770

1500

118%
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turns in the offline activation
(in total expected 4
universities), meaning 500
for each university

Aim 3: Motivate
the target

audience to take

action at the Get total of 400 participants 415 400 103,7%
very first steps | in 2 webinars (online and
(in their study & | offline)
work)
Receive 90% positive 96,3% 90% 107%

responses from participants
in the feedback form in each
activation and talk show

Figure 113: Total KPIs progress report

15. REFLECTION

Problems Solutions/ Lessons Learned

Category

Media Production | No problem at the moment Currently there is no problem
but the source image is also
being maximized so in the
future we will need another
photoshoot, different concept,
to diversify and refresh the
concept, to be ready for the

following projects.

Online campaign e Post delay due to content e Lessons learned: push

back-and-forth feedback
process. The main reason
for this is that ABC's content
team does not have good
enough writing skills and is
not used to working intensely
in the media field.

Post-event media is slow
because of insufficient
human resources

deadlines earlier and
keep track of writing and
feedback

Future actions: organize
training sessions on
writing content on social
media for ABC’s content
team

Recruit more and train to
share the workload
seemlessly more
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Event e Estimated budget are close, e Lessons learned: Next
but not spare enough, time we will include the
because we have not construction consultant
planned for the depreciation in the planning stage and
cost when reused event leave a budget for this
materials across schools problem.

Figure 114: Reflection

16. FUTURE PLAN

Future Overview

#1: Study and retreat camps in Vung Tau

#2: More collaborated activities with universities and ATTITUDES
media platforms
#3: New ication tactics (; I bsite) \
A Brainy Cube ’_f_‘ ',m::".m" -
campaign
Identity Affinity Resonance 4
SUBJECTIVE
NORMS
DRIVE AWARENESS & DRIVE MORE
Project Growth's RELEVANCE ON TOPIC AWARENESS & ';‘;';’: \23;';’5
Objective THROUG&:ROJECT AFFIN'T\‘,'AVL'SEZROJECT INTENTION & ACTIONS Theory of reasoned action, adapted from

Fishbein and Ajzen, 1980

Focus of

Communication

Every communication activity is designed to drive
active behavioral intentions and actions

2023 2024
Figure 115: Future plan

The above figures clearly describe A Brainy Chat's focus of growth in the next couple of years
(2023-2024) which are approved by A Brainy Chat's founder. In 2023, the concentration is put on
driving awareness and relevance by establishing a clear unique selling point which is knowledge
about neuroscience. All of which is expected to be achieved via establishing "A Brainy Cube"
campaign throughout 2023.

Coming to the rest of 2023 and 2024, the concentration of growth will be put on driving affinity
and stronger behavioral intentions that lead to certain and frequent actions of the target audience
in applying neuroscience knowledge to their study and work. To achieve those objectives, The
Pursuers team consults with Dr. Halle Quang about some key tactics that A Brainy Chat can
further establish, namely:
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1. The Summer or Fall Bootcamp in Vung Tau: Since A Brainy Chat has the organization's
own assets in Vung Tau, it is considerably ideal to organize boot camps at this place. The
boot camps are believed to be an effective way of gathering young people and keeping
them stay focused to achieve deep exploration into new knowledge and information, all
of which align with A Brainy Chat'’s objectives of growth.

2. More collaborated projects with universities and media platforms: A Brainy Chat is in
the process of dealing and working with more universities, aiming to bring more projects
to more Vietnamese undergraduates. Currently, Dr. Halle Quang is also discussing with
the board of directors from RMIT Ho Chi Minh City Campus and gaining networks with the
Psychology Faculty of Fulbright University Vietnam. This is believed to be strongly aligned
with the objective of driving affinity and stronger behavioral intentions among students.
Moreover, there is a potential that A Brainy Chat can collaborate with big media platforms
such as Vietcetera, since this platform has developed its own ecosystem which is
specialized in collaborating with Masters and PhDs in many fields, which aims to help
young Vietnamese achieve effective study and work.

3. Execute new channels (email marketing & website): Thanks to the database gained
from A Brainy Cube campaign from young people who is excited about neuroscience, A
Brainy Chat has the potential to implement weekly and monthly newsletters to keep the
audience informed about the activities and provide intensive knowledge in a more
engaging way, which is always the purpose of A Brainy Chat. Additionally, with the base
from the campaign’s landing page, A Brainy Chat can also develop its own professional
website in the near future.
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VI. APPENDIX
APPENDIX 1: TERMS DEFINITION

In the context of this campaign, we define the terms we use as below:

75


https://www.forbes.com/sites/jiawertz/2022/11/30/generation-z-gravitates-towards-immersive-tech-driven-experiences/
https://www.forbes.com/sites/jiawertz/2022/11/30/generation-z-gravitates-towards-immersive-tech-driven-experiences/
https://wfneurology.org/brain-health-initiative/introduction-to-brain-health
https://wfneurology.org/brain-health-initiative/introduction-to-brain-health

Personal development
e Personal/ Self-development is a relative definition. In the context of A Brainy Chat, self-
development is the process by which people develop in gaining more knowledge, skills,
experience, and values in studying and working.
e Effective study and work is an important part of the A Brainy Chat project in general.

Study

As arelative definition, it generally refers to the process of gaining, understanding, absorbing, and
cultivating personal knowledge, skills, and experiences. In the context of A Brainy Chat, study is
used in the school context, which is when students come to school to acquire knowledge, discuss,
exchange with teachers or classmates, self-study, read books or documents, and so on.

Work

As a relative definition, it generally refers to the performance of jobs belonging to a certain
profession/task of each individual. In the context of A Brainy Chat, work is not only for people
who have gone to work and do brain-intensive jobs but also jobs/extra-curricular activities/club
activities/part-time jobs/... of students.

Effective

According to the Cambridge Dictionary definition: effective is “successful or achieving the results
that you want”. In the context of A Brainy Chat, effectively refers to the fact that a person achieves
better results than the previous self-assessment results.

Effective study and work

The process of using appropriate methods to study and work to achieve better results than
previous self-assessment results. Note that in practice, better results can be assessed based on
objective methods (e.g. final score, the one-year performance given by management). However,
given the diversity in the A Brainy Chat follower population, it is not possible to collect an objective
assessment for each individual. Therefore, self-assessment is used. Although self-assessment
will not be as objective as the actual results one receives in terms of study or work, self-
assessment will be similar to the subject's perception of one's satisfaction with the method,
giving the person confidence and continuing with the method they have chosen. Therefore, self-
assessment is an important result that we include testing the effectiveness of our studying and
working methods.

Psychology and neuroscience (note that the first brain term here is used collectively for
psychology and neuroscience)

The science that underpins personal development and human performance is Psychology and
Brain Science. Only when we know the laws of human psychology and how the brain works can
we achieve effective studying and working. For example, when we know that the human brain is
not designed to multitask, we will assign a separate working time for each specific task. From
there, our concentration is better and the work results are better.
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APPENDIX 2: CREATIVE AND TACTICAL BRIEFS

Creative Brief: Please kindly access here
Activation Brief: Please kindly access here

Visual Guideline Brief: Please kindly access here
Campaign Landing page Brief: Please kindly access here
Social content Brief: Please kindly access here

apr o=

APPENDIX 3: TARGET AUDIENCE RESEARCH AND SECONDARY TARGET AUDIENCE

Secondary audience:
Demographic:
e Age: 15-18 years old
e Living and studying in Vietnam, focused in Ho Chi Minh City
e Gender: All
Psychographic:
e They care deeply about their academic path, always strive to grow more and be better.
e They are passionate and proactive, but at the same time worry a lot about many things
(peer pressure, future study,...)
Behaviors:
e They may have a certain interest in absorbing science-based knowledge, but neuroscience
in boosting studying effectiveness is new to them
e Open to trying a variety of ways to achieve effective study & work
e Think that science-based knowledge is great but hesitate to adopt due to its dryness
Media Behaviors:
e They are heavy users of technology & social media
e Switching fluently from virtual to reality and vice versa
e Have trust in online expert influencers
e High level of online content consumption

DEMOGRAPHIC RATIONALE
Factor 1: Age: 18-24
1. Data collected from primary research shows the majority of the audience belongs to this age

group.
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® 18-24
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Figure 116: Age group of respondents in A Brainy Chat’s quantitative research, by The Pursuers team, 2022

2. This group made up the majority of social media users in VN (Statista, 2022) which aligns with
A Brainy Chat's long-term growth direction (which is to optimize its social media channels)

93%
Facebook 95%
94%
85%
Zalo 89%
92%
85%
Youtube 86%
86%
72%
Tiktok 61%
41%
68%
Instagram 47%
32%
25%
Twitter 28%
13%
30%
Pinterest 16%
25%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100% 110%

Share of respondents
@ Generation X @ Generation Y Generation Z

Figure 117: Leading active social media platforms internet users in Vietnam, Statista, 2022

Factor 2: Living and studying in Vietham, focused in Ho Chi Minh City

1. The target audience segment is located in Vietnam because the target in A Brainy Chat'’s initial
goal is Vietnam, and the target that The Pursuers are aiming for is also in Vietham. We have
aligned together on this.

2. Data from Meta business show Vietnam and Ho Chi Minh city made up the most audience. This
means we can leverage them and win them before spreading to the whole of Vietham as A Brainy
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Chat is in the early stages of its establishment (according to a theory about the diffusion of
innovations by E.M. Rogers, 1962)

Gude gia cé nhibu d8l tdng phdt
Tinnthanh pnd c6 nhidu ai tugng nndt
vidt Nam
Thinh phé& H& Chi Minh 888%
n.2%
Winh Hba, Khinh Hoa B1%

%

Ha ol o8
bl Nhilit Ban

Quang Nam, Quang Nam Province 0.8%

52%

Daning 0%

o Canada

Sydney;, New South Wales, Uc [
6% o

Din Khinh, Kidnh Hoa wan

Dien My, Kndnh Haa Province

Buln Ma Thuge, Bk Lik
™

Malbourne, Victaria, Uc
ogm

Figure 118: Demographic data of A Brainy chat’s target audience from Meta Business, A Brainy Chat Facebook page,
12/2022.

Opinion leaders
adopt at this time

Early Late
Innovators majority majority Laggards
25% 34.0% 34.05% 16.0%
Mean-250  Mean-150 Mean Mean+ 150
Percentages

Figure 119: Model of Diffusion of Innovations, E.M. Rogers, 2010
Factor 3: Undergraduates and fresh graduates

1. From the Age section and survey data, these are the two main occupation groups that can be
safely inferred
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Trinh d6 hoc van hién tai cta ban:
303 responses

@ Hoc sinh cap 3

@ Sinh vién cao dang/ dai...

@ D4 t6t nghiép cao dang/...
@® badilam

@ sau dai hoc

@ van chua tét nghiép

® bilam

@ Da di lam dwoc gan 2 nam

12 ¥
Figure 120: Educational level of respondents in A Brainy Chat’s quantitative research, by The Pursuers team, 2022

2. Choose undergraduates because a higher education environment requires the ability to achieve
effective study and work at the same time. We choose freshly graduated students because this
is the group that has just entered the job market. Effective study and work is a crucial thing (See
PEST analysis). If they are new to the working environment, it is easier to shape and change.

PSYCHOGRAPHIC RATIONALE
Factor 1: Care deeply about their academic & future professional path, and always strive to
grow more and be better.

1. We target those who care first and then in the long-term we can win through those who don't
care, also derived from the diffusion of innovation model in Factor 2, Demographic.

2. Converting non-care groups to care is also a long-term ability of communication, BUT it's long-
term, this campaign runs in short-term so it's still a priority for those who already care (Les Binet
& Peter Field, 2012).

Re-framing the challenge

To convert enough neutrals so that positives
will out-number negatives

d-buildi

and sales activation work over different timescales

Current Desired et
Positives: 13%

Neutrals: 41%

Positives

Neutral

Negatives: 46%

Negatives

| 8and-buiding/ Long term sales growth

Figure 121: Model of long-term and short-term communication, P. Field and L.Binet, 2012

Factor 2: Cautiously optimistic, future-focused, open-minded
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1. Cautiously optimistic means optimistic and having an open perspective towards everything
new but carefully and critically judging with individual's knowledge/ opinion (McCann global
report, 2022). This is a special point of Gen z (McCann, 2022). Although they are very active in
experience because they are a connected generation, they have critical thinking and are skeptical,
and are not easily convinced by random information. It is why A Brainy Chat has the potential to
win because we provide high-level science-based knowledge.

R ACHIEVERS AND WORRIERS
CAUTIOUSLY OPTIMISTIC *+ They are achievers who want to prove they are successful.
+ Cautious about social media presence, digital privacy and cyber * They are career- and future-focused.

safety. » They feel the pressure to be a source of pride and happiness to
+ Wants new experiences and sensations that will liven up their family.

their everyday activities. + Keen on investments and becoming entrepreneurial.

Figure 122: Derived data from McCann global report, 2022

2. Future-focused and open-minded are the two elements derived from the Gen Z report by
Heineken, 2022 and McCann, 2022. Future-focused and Open-minded make them open to trying
new ways to effectively study and work, this also links to the conducted PEST analysis.

WHAT THEY REJECT

+ They do not embrace unbalanced work-life ratio

+ Less interested in pursuing careers in government,
industrial, retail, FMCG.

« They have high tendency to reject brands which
do not care about values and real actions for
good. Many brands have been receiving scathing
online criticism and accused of greenwashing,
single-use plastic products, etc.

« They show rejection to anything which they
consider not relevant to them.

Figure 123: Derived data from McCann for Heineken report, 2022

Factor 3: Passionate and proactive, achiever and worrier

1. For the target audience to be aware and initially willing to practice or consider practicing the
knowledge, they must also be quite passionate and proactive in their own learning and working.
Those traits are also featured in Figure 108 (McCann, 2022).

2. Achiever and worrier: this proves that they have a lot of worries about themselves (peer

pressure, FOMO,...) which is the main factor that makes them need the knowledge to achieve
effective study & work, proved by focus group discussion of The Pursuers team.
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-> Point 1: Everyone thinks studying and working are
important, necessary, and play a crucial part in
personal development.

-> Point 2: The reasons that they agreed on Point 1
are:

Self development

Time-saving

Have more confidence in your own abilities
Not being harassed by peer-pressured
Stay focused on the goal

Community status and relationships

Figure 124: Derived data from qualitative research, by The Pursuers team, 2022 (1)

BEHAVIORS RATIONALE

Factor 1: Being so up-to-date, they may hear about brain science in boosting studying

effectiveness but not much accurate knowledge is perceived

1. They have heard a lot of myths, and tactics: getting up early to study, or the Pomodoro method
25/5, right and left hemisphere... but most of them don’t work.

>

>

Point 1: They all have common myth perceptions
throughout their years

Point 2: Most people have come to an agreement,
which is that most of the myths are not useful and
suitable for them.

Point 3: Some of them did find different methods
useful in the learning process. Some pointed out
they are not suitable for themselves.

(For example the mind map method and the
Pomodoro method: 2 agreed that they used mind
map method well, meanwhile 1 of the contestant
refused the method and considered Pomodoro as
a better and suiter method for his learning
process)

Figure 125: Derived data from qualitative research, by The Pursuers team, 2022 (2)

2. “I've heard about science, but I'm afraid knowledge will be very academic and dry so | don't

absorb it”
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Point 1: Believe in science-based knowledge
Point 2: About brain and mind science
e People have no idea or little about what is
brain and mind science though they have
heard about it (They know this subject study
about how the brain works, etc.)
e They have no idea about study and work using
knowledge about the brain. Most of their
current information about the brain is wrong.

vl

-> Point 1: Brain science overall is already an academic
type of knowledge. That might make the process of
knowledge transition quite hard to access.

- Point 2: The method of imparting knowledge is
insufficient to draw in the audience.

Figure 126: Derived data from qualitative research, by The Pursuers team, 2022 (3)

Factor 2: Open to try a variety of ways to achieve effective study & work

1. The factor is first proved from the conducted PEST analysis by The Pursuers team.

2. Audiences do not directly say that they are open to trying, but throughout the way they share
about current learning methods, it can be safely assumed that they are still looking to try new
ways: active recall, giving lectures to their friends, use deadline pressure to force themselves to
be more efficient in the way they work and study,...

-> Point 2: There are methods that are widely known,
and there are unnamed methods created by them
to suit themselves.

Many different methods being showcased
throughout the talk such as: active recall, deadline
pressure, multi tasking. However, these methods
are all modified to suit each person differently.

Figure 127: Derived data from qualitative research, by The Pursuers team, 2022 (4)
Factor 3: Think that science-based knowledge is great but hesitate to adopt due to its dryness

1. The target audience still believes in science and highly educated people, proved by the focus
group discussion of The Pursuers team.
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-> Point 3: When considering whether to trust a certain
speaker, they often consider factors such as:
e Academic level
Job position
Economic income
Style of life
Expressive style
Age

Figure 128: Derived data from qualitative research, by The Pursuers team, 2022 (5)

2. However, information and knowledge when conveyed to them must be short, effective, and
easy to digest, because time and energy are limited, and they do not like to digest dry academic
information. Furthermore, although they expect from people who are highly educated and
experienced in life (assuming they are also old), the information delivered must be very close,
relevant to the target audience's life, and able for the target audience to apply.

-> Point 1: Brain science overall is already an academic
type of knowledge. That might make the process of
knowledge transition quite hard to access.

- Information is accessible, understandable, and not overly academic.
- Visuals must be attractive and eye-catching

Figure 129: Derived data from qualitative research, by The Pursuers team, 2022 (6)

MEDIA BEHAVIORS RATIONALE
Factor 1: They are heavy users of technology & social media

1. Align with the Demographic section, the target audience’s age group is heavy users of social

media and they are heavy users of technologies in general (Decision Lab, 2022; Vietcetera, 2021).
They are also the age group that gravitates toward technology-driven experiences (Forbes, 2022).
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FORBES > LEADERSHIP > FORBESWOMEN

Generation Z Gravitates
Towards Immersive Tech-
Driven Experiences

Jia Wertz Contributor ®
Entrepreneur and documentary filmmaker

E 0 Nov 30, 2022, 04:42pm EST

Figure 130: Derived data from an article by Forbes, 2022

2. They must be heavy users of social media (CGK report, 2021; McCann report, 2022) to be a
source of potential for A Brainy Chat to communicate to.

Gen Z Smartphone Usage

Devices Used (How They’'re Engaging)

55% 65% Personal
31% -k} martphone 72%
26% 29% y P il PC/Laptop
" : ; ; Work
55% of Gen Z use their 31% of Gen Z feel 65% of Gen Z are on their 0
smartphones 5 or more hours uncomfortable if they are smartphones after midnight 22% ablet 2'2 !ﬂ PCILa 10
aday and 26% use their phones without their phones afew times a week or more often p p

10 or more hours a day for 30 minutes or less and 29% are on their smartphones
after midnight every night

Figure 131: Derived data from a report by CGK, 2021; McCann, 2022

Factor 2: Switching fluently from virtual to reality and vice versa
Target audience is a hyper-connected generation, so it comes as no surprise they switch fluently
between real-life activities and the virtual world to fulfill their demand of expressing opinions.

http://www.dentsumcgb.com.cn » post_545

Gen Z, moving between virtual and reality | dentsu Z - dentsuMB

For Gen Z, we have been freely switching the dimensional world between virtual and real since
birth. ... Compared to virtual, we want the truth more.

Figure 132: Derived data from an article by Dentsu Mcgarrybowen, 2022
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» The 4 themes of Gen Z preference towards topics:

Fluidity

- Connections
- Communities
- Gender norms

Reciprocity

- Be the change
- Contribute to
the society

Efficiency

Curiosity
— - Products find me first
- Visual lovers -Self development
- Sharing
- Inspiring

- Entertaining

Figure 133: Derived data from a report by Heineken global, 2022

Factor 3: Have certain trust in online influencers (with high ethos, especially in high-
involvement topics like education)
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Figure 134: Derived data from an article by Vietnamnet, 2022
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Factor 4: High level of online content consumption

CULTURE LIFE

Trends And Insights Into Vietham's
Generation Z

peneationzae et Thay are driven by content, not

long as they don’t have

Jenny Nguyen

platform

Figure 135: Derived data from an article by Vietcetera, 2022

APPENDIX 4: CHANNELS USAGE AND CAMPAIGN TACTICS

Youtube

e Youtube as stated in Competitor Scan Section- is a big and extremely potential platform
for educational content which is deployed widely by many similar projects as the very first
channel along the way with Facebook.

e Comingto 2022, Youtube still receives high usage frequency (an increase of 1% compared
t0 2021). The group of 18-25 who are A Brainy Chat target audience- make up the majority
of users.

e Primary research shows that the young trust in information from Youtube when it comes
to effective study & work.

86% use YouTube with higher popularity among the youth.
81% are daily users, similar number of daily users compared
with the previous year.

86% 85%

Usage by profile Usage frequency

Several fimes / - 55%

87% 86% 86% 85% day 54%

B 25
Once / day
"0y
27% m2022
2021
Several fimes / . 17%
week 7%
Less than the | 2%
above 2%

Total Male Female 18-25 26-30 31-44

Figure 136: Derived data from a report by Q&Me, 2022
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Facebook, Zalo, and YouTube remain the top 3 h
most popular platforms in Quarter 2/2021.

96% 85% 86%
use facebook use Zalo use YouTube

97% 96%

Figure 137: Derived data from an article by Decision Lab, 2021

Vui long danh gia murc dé tin tudng cia ban vao cac thong tin vé hoc tap va lam viéc hiéu qua trén
cac trang mang xa hoi sau day: (1= Rat khong tin, 2= Khéng tin, 3= Binh thudng, 4= Tin, 5= Rét tin)

I Ratkhong tin M Khong tin Binhthwong M Tin M Rét tin

150
100

50

Youtube Facebook TikTok Instagram

Figure 138: Respondent’s answer on the level of trust giving to social platforms when it comes to the topic of effective
study & work, by The Pursuers, 2022 (1)

Facebook Page
e Facebook at large remains the top social media in Vietham and top social media
used by A Brainy Chat target audience (18-24) with highest usage profile (98%)
e Coming to 2022, Facebook still receives high usage frequency. It remains
unchanged in “several times a day” and “once a day”.
e Primary research shows that young trust information from Facebook besides
Youtube when it comes to effective study & work.
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Gen Z's social media and messaging service usage (GWI, 2022):

Facebook

Facebook Messenger 51.70% 15.20%

Zalo
TikTok
Instagram 27.80% |

Twitter 6.90% | 8.50%

Pinterest | 5.40%7.70

Telegram Messenger | 5.00% | 5.50%

Apple iMessage 4.10% | 4.10

Discord 3.50% | 4.20

B More than once aday [l Daily

Figure 139: Derived data from a report by McCann global, 2022

97% use Facebook with all the profile. 94% are daily users,
increased 1% compared with last year.

Usage by profile Usage frequency

99% 9
7% ogyw U W% 9% 96w 75%
day 75%
19%
Once / day 19%
’ " 2022
. =2021
Several times / 6%
week 4%
Less thanthe | 1%
above |2%

Total Male Female 1825 26-30 31-44
Figure 140: Figure 122: Derived data from a report by Q&Me, 2022

Vui long dénh gia murc do tin tudng clia ban vao céc thong tin vé hoc tap va lam viéc hiéu qua trén
cac trang mang xa hoi sau day: (1= Rt khong tin, 2= Khong tin, 3= Binh thudng, 4= Tin, 5= Rat tin)

I RAtkhong tin__ WM Khong tin -~ WM Binhthwong M Tin WM R4t tin
150
100

50

Youtube Facebook TikTok Instagram

Figure 141: Respondent’s answer on the level of trust giving to social platforms when it comes to the topic of effective
study & work, by The Pursuers, 2022 (2)

Facebook Community
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e According to Facebook 1Q (2022), community or nano-community is rising to be the new
culture towards the young. It is said that Gen Z is much more likely than any generation to
join and be beneficial in these places.

e As the “hyper-connected” generation, Facebook groups/communities are becoming the
bridge for young Vietnamese to seek relevant content, express opinions and find like-
minded individuals to discuss their interested topics. So it is a potential playground for A
Brainy Chat to jump in and initially build its community.

e As being closer to the target audience, A Brainy Chat is also capable of discovering more
new sentiments, insights, and trends relevant to the young. A project built based on clear
and up-to-date audience understanding may stand strong and win more hearts.

09

Nanocommunity

Community is as old as humanity itself, but it's evolving
and being reinvented as people seek more flexible

ways to connect with like-minded people. The isolating
effect of the pandemic reminds us of the deep human
need for connection, and millions have turned to
nanocommunities—such as the 600M people who are
members of a Facebook Group they consider meaningful
in their life.® But these specialized online gathering places
are not limited to Facebook Groups and can readily take
on less formal shapes—such as Instagram hashtags, email
newsletters and podcasts—welcoming people’s interest
in diverse topics like #Crochet, #Baking, #NaturelLovers
and #CrystalHealing. In these digital nooks, conversations,
often among strangers, can be remarkably honest and
supportive. People are eagerly connecting around areas
once stigmatized, like mental health. Emerging markets
ranked significantly higher than established markets in
embracing these new nanocommunities. Millennials and
Gen Zers are much more likely than Boomers to say they

found support groups in these new places.' 158% 79% 66% 105% 41% 53% 66%

Wchnotsongs  Wamwstwpun B

Figure 142: Derived data from Meta Culture Rising report, 2022
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Figure 143: Derived data from Facebook, by The Pursuers, 2022

Online webinar
e Deeper and closer connection between A Brainy Chat and audience
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e Deeper sharing from A Brainy Chat to effective study and work after understanding your
brain (from Phase 1&2)

Landing page

e Landing page is proved to be effective, especially at encouraging audiences/ consumers
to take action (At the first stage, we want the audience to be triggered and initially know
about A Brainy Chat). This is also our opportunity to create and build our audience base.

e Alanding page is a very good option to bring in the communication project since it is the
page that covers all information about the project and is easy and engaging for the
audience to follow. The landing pages are also customized to a specific campaign and
guide visitors toward a single call to action.

APPENDIX 5: DETAILED QUANTITATIVE DATA REPORT

Section 1: Basic information

Gidi tinh cua ban la:

303 responses
® Nam
® No
@ Khac

Figure 144: Respondent’s answers to their Gender, by The Pursuers team, 2023

P tudi clia ban:
303 responses

@ Dudi 18 tudi
® 18-24
®25-29
@ 30-35
@ Trén 35 tudi

Figure 145: Respondent’s answers to their age range, by The Pursuers team, 2023
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Khu vuc ban dang sinh séng:
303 responses

@® Ha Noi

@ TP. Hb Chi Minh
@ ba Nang

@ Ddng Nai

@ Nhat Ban

® Canada

@ Khanh Hoa

@ Phan Thiét

1714V

Figure 146: Respondent’s answers to their current location, by The Pursuers team, 2023

Trinh d6 hoc van hién tai cta ban:
303 responses

@ Hoc sinh cdp 3

@ Sinh vién cao dang/ dai hoc

@ Pa tdt nghiép cao dang/ dai hoc
@® badilam

@ sau dai hoc

@ van chua tét nghiép

® bilam

@ ba di lam dwoc gan 2 ndm

12V

Figure 147: Respondent’s answers to current educational level, by The Pursuers team, 2023

Section 2: Brainy facts check

Ngudi thudn ban cau nao trai lam 8t cong viéc lién quan téi s6 liéu, tinh todn. Ngui thuén ban cau
nao phai lam t8t cac cong viéc sang tao, hinh anh,...
303 responses

® bing
® sai

Figure 148: Respondent’s answers to “Left-brain dominant people do well in data and calculations. Right-brain dominant
people do well in creative and visuals.”, by The Pursuers team, 2023
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Con ngui c6 thé tap trung vao nhiéu hon moét viéc cung mét ldc.
303 responses

@® bung
@ sai

Figure 149: Respondent’s answers to “Humans can focus on more than one thing at a time.”, by The Pursuers team,
2023

Trung binh, con ngudi dung 10% néao bo
303 responses

® bung
® sai

Figure 150: Respondent’s answers to “On average, humans use 10% of their brains”, by The Pursuers team, 2023
Con ngudi c6 thé hoc tap trong ldc ngu.
303 responses

® bing
® sai

Figure 151: Respondent’s answers to “Humans can learn while they sleep”, by The Pursuers team, 2023
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Ngudi trudng thanh ¢ thé ngd it hon 7 ti€ng mdi ngay (ma van khoé manh va sinh hoat binh
thuong).
303 responses

® buang
® sai

Figure 152: Respondent’s answers to “Adults can sleep less than 7 hours a day (but still be healthy and can perform
normal activities)”, by The Pursuers team, 2023

Section 3: Primary quantitative research

Vui lbng dénh gid mirc d& quan tdm cua ban dén viéc hoc tap va lam viéc hiéu qua clia ban
than: (1= Rat khéng quan tam, 2= Khéng quan tam, 3= Binh thuong, 4= Quan tdm, 5= R4t quan tdm)
303 responses

200
150
100
50
3 (1%) 6 (1"%)
0 |
1 2 3 4 5

Figure 153: Respondent’s rate on the level of care about self’s effective study & work, by The Pursuers team, 2023

Ban thudng chon nhirng céch thirc ndo sau déy dé tim phuong phdp gidp ban than hoc tap va lam
viéc hiéu qua hon?
303 responses

185 (61.1%)

~195 (64.4%)
155 (51.2%)
190 (62.7%)

Hoc héi ban bé van...
Tham dy talkshow,...

Theo dbi cac dy an...
Tham gia cac hgin...

Tham giacaccau l...

Nghe nhac

Chi yéu la ty rat ra...

144 (47.5%)

1(0.3%)
1(0.3%)

nhidu ldc can 1 kho...| 1 (0.3%)
Tham gia vao nghié...|—1 (0.3%)
Ty tao phwong pha...|—1(0.3%)

Theo ddi chuyén gi...|—1 (0.3%)
0 100 200 300

Figure 154: Respondent’s preference of ways to seek suitable study & work methods, by The Pursuers team, 2023
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Khi tim kiém céc thong tin vé phuong phép hoc tap va lam viéc hiéu qua, nhirng cong cu ban
thudng str dung nhiéu nhat la:
303 responses

@ Cong cy tim kiém (Google, Safari, Céc
Céc,...)

@ Cac trang mang xa hdi (Facebook, Yo...

@ Hai tham ban bé, ngwdi quen xung qu...

@ Loi khuyén tir thdy c6 va cac anh chi...

@ Khong dé y nira.

@ Quan tam nhung it khi cht dong tim ki...

@ Google, google scholar, ban bé, thay...

@ Minh két hop ca cong cy tim kiém (go...

@ All nhitng diéu trén

Vui long danh gia murc d6 tin tudng clia ban vao cac théng tin vé hoc tap va lam viéc hiéu qua trén
cac trang mang xa hdi sau day: (1= Rat khéng tin, 2= Khéng tin, 3= Binh thudng, 4= Tin, 5= Rat tin)

Bl Rétkhéng tin I Khongtin - 00 Binhthwong M Tin - HEE Réttin
150

100

50

Youtube Facebook TikTok Instagram

Figure 155: Respondents’ often-used tools to find information and knowledge about effective study & work, by The
Pursuers team, 2023

Theo ban, viéc "hoc tap va lam viéc hiéu qua" chinh 1a mot yéu té rat quan trong véi sy phat trién
clia ca nhan ban tai moi truong hoc thuat/ lam viéc...dng y, 3= Binh thudng, 4= Ddng y, 5= Rat dong y)
303 responses

300
200
100
1(0.3%) 2(0.7%) 10 (3|-3%)
o | |
1 2 3 4 5

Figure 156: Respondent's rate on the importance of effective study & work to their own personal development, by The
Pursuers team, 2023
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Theo ban, viéc hoc tép va lam viéc hiéu qua ciing cin c6 phuong phap va kién thirc phu hgp. (1=
Rat khong dong y, 2= Khong dong ¥, 3= Binh thudng, 4= Dong y, 5= Rat dong y)

303 responses

300
200
100
1(0.3%) 2(0.7%) 7 (2-13%)
0
1 2 3 4 5

Figure 157: Respondent’s rate on the importance of self-suited knowledge when it comes to effective study & work, by
The Pursuers team, 2023

Ban thudng hay ling ting trude réat nhiéu cac cong thirc va théng tin vé viéc hoc tép, lam viéc hiéu
qua ma khong biét diéu gi mdi phu hop véi ban than...6ng y, 3= Binh thudang, 4= Dong y, 5= R4t dong y)

303 responses
150

100

50

4 (1.13%)

1 2 3 4 5

Figure 158: Respondent’s rate on being confused when facing knowledge and formulas on effective study & work and
do not know what is best for themselves, by The Pursuers team, 2023

Ban gép kho khan trong qué trinh chon loc thdng tin lién quan dén chd dé hoc tap va lam viéc hiéu
qua. (1= Réat khong dongy, 2= Khong dong y, 3= Binh thudng, 4= Dong y, 5= Rat dong y)

303 responses

150
100

50

3 (1|%)

1 2 3 4 5

Figure 159: Respondent’s answers on having difficulty in selecting information related to the topic of effective study
and work, by The Pursuers team, 2023
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Ban da thir qua nhiéu céch va ap dung nhiéu kién thirc nhung hiéu qua hoc tap va lam viéc dem lai
khéng nhu ban mong mudn. (1= Rat khdng dong y, 2...ng y, 3= Binh thudng, 4= Dong y, 5= Rat dong y)

303 responses

100
75
50

25
7 (2.3%)

1 2 3 4 5

Figure 160: Respondent’s answers on having tried many ways to apply knowledge about effective study & work but still
received unexpected results, by The Pursuers team, 2023

Theo ban, viéc c6 kién thirc vé cdc co ché sinh hoc cta con ngudi (nhu bd néo) cé thé sé gitp mét
ngudi dinh hinh dugc céch thirc hoc tap va lam viéc...dng y, 3= Binh thudng, 4= Dong y, 5= Rat dong y)
303 responses

200
150
100
50
0 (0%) 6 ('Li%)
0 |
1 2 3 4 5

Figure 161: Respondent’s rate on the importance of understanding the brain in helping one to achieve effective study &
work, by The Pursuers team, 2023

Nhan xét chung vé cac hoat dong tai truong cla ban vé hoc tap & lam viéc hiéu qua:

B RAtte WM Té W Binhthwong M T6t NN RAttét
150

100

50

Théng tin truyén Khach moi Céc hoat djng di Tinh m&i mé Tinh kha thi @& ap
dat kém dung vao thyc té

Figure 162: Respondent’s general comments on their schools’ current activities about effective study & work, by The
Pursuers team, 2023
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NEéu cé mét du an cung cap cho ban kién thirc vé viéc hoc tap & lam viéc hiéu qua dya trén bang
chirng va kién thirc khoa hoe néo b, ban ¢6 sén sa...g, 3= Binh thuding, 4= San sang, 5= R4t sén sang)
303 responses

200
150
100
50
1(0.3%) 2(0.7%)
0 | \
1 2 3 4 5

Figure 163: Respondent’s willingness to follow a project on effective study & work based on neuroscience, by The
Pursuers team, 2023

Ban mong mudn diéu gi & mét chién dich, dy an, sur kién gitp ban c6 thém kién thirc vé viéc hoc
tap & lam viéc hiéu qua?

303 responses

Cén thém nhidu ho... 164 (54.1%)
CAn thém nhiing ki... 261 (86.1%)
Cén c6 ndi dung ga. .. 176 (58.1%)
Cén truyén cam himng 167 (55.1%)
CAn tao dong lyc 168 (55.4%)
CAn b6t di tinh khé. .. 180 (59.4%)
Cé tinh khac bigt m...|—1(0.3%)
cAn mang tinh khoa...|—1 (0.3%)
Hi vong kénh sé mé... |1 (0.3%)
Céan 1 ngwdi mentor|—1 (0.3%)
Cén thém khéng gi...| 1 (0.3%)
0 100 200 300

Figure 164: Respondent’s answers to their needs from a project about effective study & work, by The Pursuers team,
2023

Vui long chon 1 trong 2 cau CTA (call to action) dem lai cho ban cam gidc dé chiu va
dé dang truyén cam hing/ dong luc hon.

1. "...Ngu d'd gidc rat quan trong cho chuyén lam viéc. Néu ma ban muén tiét kiém thoi
gian, thi tiét kiém théi gian vao nhing viéc khéc, chir khdng cét vao céi gidc ngu dé lam

gica.."

2. "...Ciing nhu moi I&n, minh van sé& d€ time stamp phia dudi d& cdc ban cé thé tién
theo d6i va chuyén dén phan cdc ban quan tam. Nhung tin minh di, déy 14 mét video rat
quan trong va bé ich ay, ban hay c6 gang xem dén cuéi cling dé cé thé hiéu dugc hét
cdc phuong phdp lam viéc hiéu qud va quan Iy thai gian t6t hon nhél..."

303 responses

@1
56.8% 02

Figure 165: Respondents’s preference towards 2 different CTAs, by The Pursuers team, 2023



APPENDIX 6: DETAILED QUALITATIVE DATA REPORT

CONSENT FORM:

[EN] Consent to participate in Focus Group Discussion.
Dear Mr/Ms ,

You have been asked to participate in a focus group discussion conducted by The Pursuers
team (Thanh Thao, Tu Ngan, Anh Kien) within the graduation thesis of Multimedia
Communication, BA Faculty, FPT University HCMC. The purpose of the group discussion
firstly is to try to understand Ho Chi Minh City undergraduates/fresh graduates' perception on
study & work effectiveness, and secondly to understand perception on science-based
knowledge in helping with study & work effectiveness. The information learned in the focus
group discussion will be used to plan and implement a communication project intended to
help Ho Chi Minh City undergraduates/fresh graduates to gain fundamental knowledge of
brain sciences in helping with study & work effectiveness.

You can choose whether or not to participate in the focus group discussion and stop at any
time. Although the focus group discussion will be video & voice recorded, your responses will
remain anonymous and no names will be mentioned in the report.

There are no right or wrong answers to the focus group questions. We want to hear many
different viewpoints and would like to hear from everyone. We hope you can be honest even
when your responses may not be in agreement with the rest of the group. In respect for each
other, we ask that only one individual speaks at a time in the group and that responses made
by all participants be kept confidential.

I understand this information and agree to participate fully under the conditions stated
above.

TOPIC GUIDE: Please kindly access the topic guide here

A. RESEARCH DESIGN

Overview Qualitative exploration & emotive descriptive

Objective To understand young people perception in an effort to successfully
design a communication project to:

#G1: Increase awareness about effective study and work based on
psychology and neuroscience

#G2: Motivate the target audience to take action at the very first
steps (in their study & work)

#G3: Help develop communication channels of ‘A Brainy Chat’



https://docs.google.com/document/d/1nF4doEmHECB2nq7I7_6ky_9b8IMUbWG75oTZ8_OSLfU/edit

Method

study & work effectively

Focus groups discussion divided into 2 sessions:

#SS1: The young Vietnamese (focused in HCMC) perception about

#SS2: The young Vietnamese (in HCMC) perception about
neurosciences in study & work effectively

Take-away See in Section D
Sample N=5
Mini FGDs

Profile ®  Age range: within 18-24
®  Gender: All
®  |ocation: Living, studying & working in Ho Chi Minh City, VN
® Background/ field of expertise: Diverse
®  Brief description: Proactive, keen on the study and work

effectiveness, digital native, have the critical thinking, open-
minded, inquisitive towards science-based evidence.

B. AREAS OF INVESTIGATION

Session 1

Overall perception about study & work
effectively

Q1: Do you think study & work effectiveness is
a crucial part of your self-development in
higher education/ professional working
context? What are the reasons?

Q2: What can be the benefits of having a
thorough study/work method(s)?

Q3: What can be the disadvantages of not
having thorough method(s) for study & work?

Q4: What are the common methods/ theories/
myths you often hear about when referring to
study and work effectiveness? Your opinion
on it (them)?

Q5: How effective do you consider your study
& work methods now? What are the reasons?

Q6: For you, what might be the barrier(s) that

Session 02
Overall perception about brain & minds
sciences in study & work effectively

Q7: What are the resources that you
often follow to learn or to get the
methods on how to study & work
effectively? How do you rate your trust in
these resources (to which extent do you
believe in and actually take action
following the mentioned resources)?

Q8: Do you believe in science-based
knowledge? Have you ever heard of brain
& mind science? What come(s) up first in
your mind about this term, referring to
the higher educational context?

Q9: What will you expect from a project
that would introduce you to how to study
& work effectively with brain & mind
sciences?

Q10: For you, what might be the
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stop you or other young undergraduates from
applying/ practicing a method to study &
work? Why?

reason(s) that you or other
undergraduates may find it boring/
uninspiring to get brain science-based
knowledge on study & work effectively?

C. SAMPLE AND PROFILE

Age range: within 18-24
Gender: All

Location: Living, studying & working in Ho Chi Minh City, Vietham
Background/ field of expertise: Diverse

Brief description of psychographics and behavior: Proactive, keen on the study and work
effectiveness, digital native, have the critical thinking, open-minded, inquisitive towards
science-based evidence.

Age Background School Psychology & Behaviour
01 21 Communic FPT Live in HCMC, active, hard-working, highly self-aware
ations University and care about self-development (being more
HCMC productive and effective)
02 20 Marketing Post and
Communic |Telecommun Being a member of a communication club for
ations ications university students in HCMC, participate in many
Institute of activities related to self-help.
Technology
2 D
03 0 epa;me"t Ho Chi Minh
. City Proactive, teaching-enthusiast, loves reading books,
Literature, . . :
Pedagogical highly self-aware and hard-working
Faculty of . .
LT University
Linguistics
04 22 Faculty of
acuty OF 1 Lo chi Minh
History, . . _ . . .
Internation City Linguistic enthusiast, pro-active learner, creative
. Pedagogical communicate, traveling lover, self-love
al Studies Universit
Major y
05 23 | Graduated EpT
from . . Freshly graduated, works as a headhunter for VNG,
English University s
cares a lot about work efficiency
Language Graduate
Faculty
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D. TOPLINE REPORT
D1. SESSION #01

#1: OVERALL PERCEPTION ABOUT EFFECTIVE STUDY & WORK

Overall
- They consider that studying and working effectively is important and necessary
for them. (good for working process, productivity, and mental and physical well-
being).
- They think myths about studying and working effectively don't work for them
- They strongly believe in science
- They think that the biggest barrier to not finding effective ways to study and work
effectively is not having a proper mindset (they have never thought about it, don't
like being constrained or are not ready to change themselves).
Q1: The role of = Point 1: Everyone thinks studying and working are
effective study & important, necessary, and play a crucial part in
work in self- personal development.
development = Point 2: The reasons that they agreed on Point 1 are:
e Self-development
e Time-saving
e Have more confidence in your own abilities
e Not being harassed by peer-pressured
e Stay focused on the goal
e Community status and relationships
Q2: Perceived - Point 1: Benefits for their working/ study process
benefits of effective e Time-saving
study & work e Increase productivity
e Achieve greater sanity to seize the
opportunities
e Reasonable working timeline regulation
- Point 2: Benefits for their personal process
e Personal branding
e Great for mental health/ physical health well-
being
e Have more time to take care of yourself
Q3: Perceived - Point 1: Disadvantages for their working/ study
disadvantages of not process
achieving effective e Time-consuming
study & work e Being passive and stagnant at work
e Affect the working progress and workflow of
ateam
- Point 2: Disadvantages for their personal process
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e Loss of interest and passion

e No discipline, let yourself loose
Point 3: Consequences are often not immediately
noticeable. We only realize it when it has affected
too much of our lives.

Q4: Common
theories/ methods/
myths about effective
study & work

Point 1: They all have common myth perceptions
throughout their years

Point 2: Most people have come to an agreement,
which is that most of the myths are not useful and
suitable for them.

Point 3: Some of them did find different methods
useful in the learning process. Some pointed out
they are not suitable for themselves.

(For example, the mind map method and the
Pomodoro method: 2 agreed that they used the
mind map method well, meanwhile, 1 of the
contestant refused the method and considered
Pomodoro as a better and suiter method for his
learning process)

Q5: Self-evaluate
level of effective
study & work

Point 1: Everyone has their own way of learning and
working.

Point 2: There are methods that are widely known,
and there are unnamed methods created by them to
suit themselves.

Many different methods are showcased throughout
the talk such as active recall, deadline pressure, and
multitasking. However, these methods are all
modified to suit each person differently.

Q6: Perceived
barriers that stop the
young from effective
study & work

Point 1: Psychological obstacles, laziness or
unwillingness to be bound by a fixed method

Point 2: Pressure comes from the success of others,
which has become an obstacle in absorbing new
learning and working methods.

Point 3: They do not live in a suitable environment
that provides sufficient conditions for exposure to
new methods of learning and working.
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D2. SESSION #02

#2: OVERALL PERCEPTION ABOUT BRAIN & MIND SCIENCES IN EFFECTIVE STUDY &
WORK

Overall:

"uncle" vibes.

- The biggest barrier to accessing scientific information (psychology and brain) is
not having enough time, not being able to digest a lot of complex information and
not being able to immediately apply academic information.

- Interested in the brain and psychology-related knowledge

- Very confident in people who are knowledgeable, have a strong sense of ethics
and experience, but also value proximity, clarity, youth and not having that kind of

Q7: Resources to
learn/to get the
methods & How

= Point 1: They often learn and perceive new methods

throughout many different channels:
e The Present Writer

knowledge & brain
and mind science

people rate their e Vietcetera
trust in these e Khanh Vy Vlog
resources e Anna Ha Noéi
e The Hanoi Chamomile
e Minh xin chao
e Khiem Slays
e PhilipLe
= Point 2: Trust rate fluctuates from 80 to 90%. Not
totally, but mostly. Some chose not to believe, they
rather refer to select the information that can be
applied to themselves.
- Point 3: When considering whether to trust a certain
speaker, they often consider factors such as:
e Academic level
e Job position
e Economic income
e Style of life
e Expressive style
o Age
Q8: Perceived - Point 1: Belief in science-based knowledge
science-based - Point 2: About brain and mind science

e People have a little idea about what
neuroscience is, though they have heard about
it (They know this subject study about how the
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brain works, etc.)

e They have no thorough understanding about
study and work using knowledge about the
brain. Most of their current information about
the brain is wrong.

- Point 3: They demand knowledge from those with
extensive education and life experience, but the
information must be useful and applicable to their daily
lives.

Q9: Perceived - Point 1: Visual is one of the most important factors.
methods of e Consistent

imparting e Creative

scientific e Eye-catching

knowledge - Point 2: Infographics should be put into consideration.

- Point 3: Short video formats are appealing to younger

audiences
e Instagram Reels/ Facebook Reels
e Youtube Shorts
e TikTok
Q10: Expectations = Point 1: Understanding and knowing about brain
from the project science. What kind of knowledge that Brain science will
that related to deliver and help throughout the process of studying
brain & mind and working?
science - Point 2: Not just knowing, it is about the call to action.
e Bring on activities to practice and keep the
knowledge active
e Practical and can be applied in the casual
progress of learning and working.
e Showing long-term determination and values.
Not just a short-term series of actions that
people will forget after a few days.
Q11: Reasons that - Point 1: Neuroscience overall is already an academic
might cause the type of knowledge. That might make the process of
project to become knowledge transition quite hard to access.
uninspiring/ boring - Point 2: The method of imparting knowledge is
insufficient to draw in the audience.
- Point 3: The audience has not yet seen the need to

apply brain science knowledge to learning and working.
They have no motivation or desire to change
themselves.

D3. OVERALL EXPECTATIONS
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EXPECTATIONS FROM THE TARGET AUDIENCES FOR THE PROJECT

Overall:

- Understanding and knowing about brain science. What kind of knowledge that
Brain science will deliver and help throughout the process of studying and
working.

- Information is accessible, understandable, and not overly academic.

- Visuals must be attractive and eye-catching

- Putting an emphasis on practicality and usability rather than wanting to learn
about theory (but still want to hear knowledge and theory through seminars)

- Wish the project could expand beyond the scope of FPT

- Bring on activities such as workshops, webinars to practice and keep the
knowledge active

- Showing long-term determination and values. Not just a short-term series of
actions that people will forget after a few days.

D4. TRANSCRIPTS

Topic 1: OVERALL PERCEPTION ABOUT STUDY & WORK EFFECTIVELY

Ta Ngan: Da roi vay bay gio minh sé bt dau céi budi topic discussion clia minh hdm nay nha moi
ngudi. Thi topic dau tién sé ndi vé viéc hoc va lam viéc hiéu qua. Cau hdi dau tién chinh la: Ban
c6 cho rdng hoc tap va lam viéc |a mot yéu to toi quan trong trong viéc phat trién cla ban than
ban tai moi truong hoc tap/lam viéc hay khong? Ly do cé thé la nhirng gi? Da néu moi ngudi co
willing tra 1&i thi moi ngudi cir thodi mai bat mic hoéc raise hand dé tra 16i nha. Néu trong mot
khodang thoi gian sap téi ma em khong thay ai tra 16i thi ¢ thé em sé goi tén d€ moi ngudi sharing
a. (Nhac lai cau hoi mot lan nira)

Ta Ngdn: Da Thanh Thu raised hand, mdi ban Thanh Thu tra 1o gidp minh cdu nay truéc hem

Thanh Thu: Truéc tién cho minh xin 18i do nha minh cé ché stia nén hoi dn
Ta Ngan: ra ra khéng sao dau

Thanh Thu: theo minh & hoc tap va lam viéc hiéu qua 3, thi cai gi hiéu qua thi né ciing sé rat tét.
Déc biét 1a trong cdc moi trudng c6 nhiéu céa thé nhu moi trudng dai hoc 4 thi viéc ma hoc tap
hiéu qua né cang quan trong hon nita. Thi véi cai moi truong rong Ién nhu vay, minh thuong co
cdi cam giac la minh sé bi bd lai néu nhu minh khéng lam mét cai gi d6 hiéu qua, minh sé bi danh
gia. Kiéu ho sé judge minh néu minh khéng lam viéc hiéu qua. Cai viéc bi bo lai né giéng nhu 1a
peer pressure chang han.
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TG Ngén: U okay cdm on cu tré 18i ctia thu henn. Con lai moi ngudi cé any sharing véi cau

hoi nay khdng a?

Duy Hai: Um anh tra Ii thtr ha. Thi anh nghi cau nay né cé mét cai y nghia rat la quan trong déi
vaGi cdi viéc phat trién ban than minh. Thi cdi ly do cu thé thr nhat cling nhu Thu ndi, 8y chinh la
minh dang cam thay minh thua hut so véi nguoi khéc; peer pressure, minh mudn minh dugc nhu
ho, bang ho, hon ho. M6t cai ly do thi hai la ban than ngudi d6 mudn biét thém nhiéu th, mudn
dugc hoc hdi nhiéu hon: vé nhirng thi ho chua tirng trai nghiém, chua tirng biét t6i. Sau qua trinh
hoc tap lam viéc, thi ho phat hién nhirng th& minh cé thé lam t6t, diém manh ctia minh dé tir do
phat trién né. Kiéu nhu mo6i nguoi déu cdé mot sé truong riéng, ngay cang phat trién ban than theo
cdi diéu ma tlr cai cach hoc tap lam viéc hiéu qua ho tim ra dugc.

TG Ngén: Da em cdm on céu tra 187 chia anh Hai a. Moi ngudi con lai thi sao moi ngudi ¢i? A

mdi Diém Phdc sharing nha.

Diém Phuc: Da khi ma cép 3 thi thudng moi ngudi cling chi chi tam t6i yéu t6 1a hoc tap nhiéu
hon, chir chuwa chd y t6i khia canh lam viéc nhiéu. Khia canh nay chi xuat hién khi cac ban lén dai
hoc: mét méi truong ma cac ban phai handle nhiéu thir cing mét lic. Thi em thay la Ién dai hoc
roi thi viéc Hoc tap va lam viéc hiéu qua la mot diéu rat la can thiét luon 4. D€ ma can bang ca
hoc tap, cong viéc, dam bao hiéu qua va nang suat. Tir d& minh méi co thé thay dugc sy phat
trién cda ban than.

T4 Ngan: Uhm cam on sharing cua Phic, vday con Quéc anh thi sao?

Qudc Anh: Da thi em thay la ngoai cai phat trién ban than ra nhu 3 anh chi vira mdi dé cap, thi em
thay hoc tap lam viéc la mét yéu to kha la quan trong khong chi trong hoc hanh ma trong lam
viéc nira. Tai vi doi véi em, em dugc moi ngudi gitp d& kha la nhiéu. Nén em cam thay khi em lam
viéc hoc tap hiéu qua thi em cé thé gay dung dugc niém tin d6i véi moi ngudi. Thi véi em céi su
gitip d& tir moi ngudi 1a dieéu khong thé thiéu trong cudc séng moéi ngudi, thi khi minh hoc tap lam
viéc hiéu qua thi minh khong chi gitip chinh minh ma con mang lai lgi ich cho nguoi khac nira,
dugc moi ngudi tin nhiém.

Tu Ngéan: Quao day la mot goc nhin rat mai va ciing rat tha vi, bédi vi chi cling chua tirng nghi tGi
khia canh nay cua viéc hoc tap va lam viéc hiéu qua khi ma né con dem lai benefits cho ngudi
khac nira. Cdm on em nha chia sé rat la hay. Vay con y kién cia Minh Duc thi sao?

Minh Dlrc: Da em nghi la moi truang hoc tap va lam viéc hiéu qua la mét yéu t6 quan trong. Thi
em thay la minh mudn lam cai gi thi minh cling phai c6 kién thirc. Khi minh hoc thi minh méi phat
trién dugc kha nang cia minh. Con em hiéu lam viéc & day nghia la thuc hanh. Va dé thuc hanh
t6t thi minh phai hoc tap, c6 nén tang dé thuc hanh. Thi tir mét diéu co ban la hoc tap hiéu qua
thi minh sé& c6 thé lam viéc hiéu qua. Dem lai ich lgi trong qua trinh hoc tap va lam viéc.
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Ta Ngan: Um thi cau tra 16i clia Minh Dic d3 khép lai cau hoi dau tién, cau hdi tiép theo ching
minh mudén dem dén cho moi ngui la theo ban, viéc cé cho minh nhirng phuong phap/ céach thirc
hoc tap & lam viéc cé thé dem dén nhitng lgi ich gi? Theo moi ngudi? A Anh Kién ciing d3 paste
c4u hai vao trong box chat, moi ngudi c6 thé xem lai ciu hoi nha. Vay c6 ai muén tra 16i ciu hoi
nay trude khong a?

Duy Hai: A cho anh hoi Ia tinh than cGa minh 1a c6 thé xay dung, tranh luan cau hoi, idea ding
khong?

Tu Ngan: Da dung roi a.

Duy Hai: & Anh hoéi théi a. U vay thi anh tra 1i trudc nha. Thi theo anh & viéc ma minh cé dugc
phuong thire hoc tap hiéu qua, thi doi véi ban than: Minh sé rat ngan, tiét kiém dugc thai gian la
trude tién. Vi du minh sé c6 nhiéu céi cach hoc, cach tiép can khac véi cac cach tiép can phd
thong ma né phu hogp véi ban than minh. Con trong lam viéc thi viéc cé mét céi phuong phap lam
viéc hiéu qua, thi minh sé dau tién la cé duoc caéi hinh anh, mot céi personal branding ca nhan:
chuyén nghiép, dang tin tudng. U chét lai di véi anh 1 thir nhat nd sé rit ngén thai gian, tiét kiém
thai gian cho ban than, véi cong viéc thi né sé xay dung duoc cai personal branding tét.

TG Ngdn: Da em rGt cam on céi clu tré 18i cia anh Héi a. V@y con moi ngudi gi moi ngudi cb

add in gi khong a?

Diém Phuc: Da vay em noi y kién ciia em ha. Da thi véi em khi minh cé dugc mét céi phuong thirc
hoc tap lam viéc hiéu qua, thi né sé mang lai nhitng cai cam gidc vé tinh than. Vi du hién nay cac
ban tré cé cai théi quen viét to do list rat la nhiéu. Khi ma em hoi ban &y la ban ay la niém vui cua
ban dén tlr viéc nao; cam thay nhu thé nao khi thuc hién céi théi quen viét to do list ay, thi ban noi
la khi ban check moi céi muc to do &y thi ban sé cam giac rat la thanh tuuy, tw hao. N6 mang lai
mot cdi mood tich cuc d€ co thé hoan thanh nhitng céng viéc dang sau mét cach hiéu qua nang
suat hon nira, tot hon nira.

Ta Ngén: DBang roi cai viéc ma niém vui khi check to do list thi chi cling cé thé resonate duoc tai
vi chi ciling giéng nhue vay. Um dugc rd6i con  Minh  DPéc thi  sao?

Minh Durc: da thi caéi viéc lap to do list em ciling hay lam. Thi hiéu qua tlr céi viéc nay no giip em
biét dugc minh nén wu tién viéc nao lam trudc, viéc nao lam sau. Tir dé em sap xép Iluu lugng
cOng viéc d&€ minh thuc hién moét cach thoai mai, khoa hoc hon a. Thi cling gidng nhu chi thi em
cling cam thay dugc niém vui, thoai mai, relax khi check nhitrng céi muc todo list ay a.

Ta Ngan: chi cé thém mot céi cau hdi follow up danh cho dirc va phdc. Thi moi ngudi cé hiéu cai

co ché nao dang sau cai to do list n6 khong, cé bao gio minh tu hdi la cai phuong phap nay tai
sao né lai nGi tiEng ma nhiéu nguai sir dung né hay khong? Hay la moi ngudi chi nghi don thuan
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la né giip cho minh thi minh dung nd thoi, cé bao gid moi ngudi nghi vé diéu nay khéng?

Diém Phuc: Da vay thi d€ em néi trudce di, thi thuc ra em chi mai str dung to do list khi em 1én dai
hoc ma thoi véi em thi em sé chia ra mot ngay khoi luong cong viéc Ion, cong viéc nho. Thi vdi
em cdi to do list né hoat ddng nhu mot céi timeline mini d€ minh cé thé diéu tiét khéi lugng cong
viéc I1én nhé ctia minh. Minh sé khong cé cam giac bi don qua nhiéu viéc

Ta Ngan: Um con birc thi sao?

Minh Dirc: Da thi nhu ndy em nai & chj thi em thay la n6 giip em quan ly thoi gian véi sap xép cong
viéc mét cach khoa hoc va hgp ly hon. Thi céi viéc nay né ciing gitp em c6 dugc mét cai niém vui
nho nho khi ban than hoan thanh mot thir gi dé minh muén tir ban dau a chi.

TG Ngan: U Cédm on <chia sé «cua em, con Quéc Anh thi sao?

Qudc Anh: Da ngoai nhitng cai ma anh chi chia sé, thi viéc ma lam viéc va hoc tap hiéu qua, cé 1
céi phuong phap cho riéng minh thi khong chi né gidp rdat ngan ban than, thi né con gidp minh
dam bao strc khde ban than & chi. THi héi nam nhat em hoc khiing hoc dién luén & chi, thi em
thire khuya, ddy sém, t6i mirc ma em nhéap vién. Thi em thay la néu minh cé 1 céi phuong phéap
hoc tap lam viéc hiéu qua cho ban than thi minh sé dam bao duoc strc khde ctia minh.Ma em
thay la cé duogc stre khoe thi minh sé lam dugc tat ca a chi. Da thi d6 la suy nghi cua em.

Td ngan: Um cdm on quéc anh con thanh thu thi sao ba. Ba cé cai suy nghi gi trén cai cau hoi nay
khong?

Thanh Thu: Thi tui c6 mét cau quote 4§, la: The universe always has a plan. Thi tui thay la cai
phuong phap cuia ban than né giong nhu 1a mot céi tuyén ngdn cla ban than, d€ ma minh commit
vGi nd, dé kiém ché, ky luat ban than. Thi vai tui téi ndm 4 tui mdi ngdé duoc mot céi phuong phép
phu hop v&i minh. chir trude dé tui séng freestyle lam. Tai do ndm 3, ndm 4 tui cé lam may cai
nghién ctru khoa hoc nén méi nhan ra tam quan trong ctiia phuong phap hoc tap lam viéc hiéu
qua. Thém mét cai loi ich la minh sé khéng bi lac duang, nhan ra ky vong cta ngudi khac doi voi
minh, minh keep track véi nhitng gi minh dé ra. M6t cai nira tui thay la chat luong, nang suat lam
viéc sé cao hon, minh sé duy tri dugc su tinh tdo d€ nam béat co hoi, du thoi gian cham séc cho
ban than.

Ta Ngan: Um cdm on Thanh Thu rat nhiéu nha, va cau héi thir 3 bay gi& moi ngudi cé nghi ngay
ra dugc nhirng céi hé qua, nhitng cai disadvantages khi ma minh khéng cé dugc céi phuong
phép/ kién thirc xoay quanh lam viéc hoc tap hiéu qua hay khéng? Y |a nhitng caéi tac hai bé mét
hay la nhirng cai tac hai sau xa gi khéng?

Duy Hai: & anh nghi c6 nhitng thir th&r nhat |a nd sé cé nhirng thir lam minh bi lac hau so v&i mat
bang chung. Hoc tap lam viéc alf cai qua trinh ma minh luén phai cap nhat, tap trung. Néu ma
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minh khong cé nhiing céi phuong phap thi minh vé co ban la da lac hau hon so v&i moi nguoi.
Minh sé trd nén bi déng so vai céach tiép can thong tin, cong viéc, Kha ndng keep track bi cham,
sdp xép cong viéc 1on x6n, anh hudng dén alignment, work flow ctia team. Dam ra né anh hudng
day chuyén thi nhiéu khi minh sé khé ma kiém soat dugc nhirng céi hé qua tir viéc ma khong co
mét céi phuong phéap hoc tap lam viéc hiéu qua.

Tu Ngan: Moi nguai co thém add in o] khéng a?

Thanh Thu: Um anh hai oi cho em hdi vé céi diéu ma anh néi 4 1a khéng c6 mdt cai phuong phap
hoc tap lam viéc hiéu qua thi minh sé bi lac hau &, thi em cam thay la néu vay thi em lac hau Idm
lubn 4. Tai vi em nghf la chac sé khéng c6 nhiéu ngudi tim hi€u vé phuong phap hoc tap hiéu qua,
ki€u ho sé xudi theo dong nudc & anh. Vo dai hoc nay kia ho sé ki€u mét mai vdi cap 3 1am rbi, ho
sé thuong c6 mét khoang thoi gian hoang mang nay kia thi nghia la ho lac hau luén ha anh. Vay
lac hau nay la ki€u vé mot bai hoc nao dé hay lac hau vé kién thirc chuyén moén, mén hoc nao do
hay sao ha anh?

Duy Hai: Um ok thi anh sé& 14y kinh nghiém ban than néi ra nha, thi céi chit lac hau cla anh, tic 1a
minh bi mat di sy cht dong trong viéc tiép thu nhirng cai kién thirc mai. Thi vi du nhu anh thuong
lén Linkedin d€ coi thir nhitng céi xu hudng hién tai trong cai viéc tuyén dung né sé nhu thé nao.
R6i trong qua trinh minh lam viéc minh thuong nhin lai trong 6 thang minh da lam dugc nhirng gi,
o gi vuat bac, dac biét hay khong? Néu khong thi phai nhin nhan lai, tu tim kiém giai phap, bang
céach hoc tap tim hi€u va cap nhéat thém tin tic, reflect lai ban than. Cé dung y em khong thu?

Thanh Thu: Da thi em ciing thady dung mot phan réi dé, nhung ma thuc ra cling chua thoa man
lam.

Duy Hai: Néu em em stuck ché nao thi em ciing noi thang dé€ minh cling discuss, hoc tap 1an nhau.

Thanh Thu: Da tai vi em cam thay nhu la vé cai van dé tac hai néu minh khéng xay dung 1 phuong
phap hoc tap lam viéc hiéu qua nhiéu khi minh cling khéng c6 nhan ra dugc cai hau qua cua no
dau. Nhiéu khi phai qua mét khoang thai gian, nhin lai thi minh méi thady dugc cai hau qua, hé luy,
a la minh can 1 céi phuong phép. Cho nén khi nghe anh néi vé lac hdu em rat la so, tai do em
khong biét la em c¢6 lac hau khong, liéu minh cé dang chiu anh hudng cua viéc khong cé mét cai
phuong phap phu hgp hay khong da.

Duy Hai: U chéc |a do cach anh wording théi, thi twa chung chi la anh dang muén néi dén viéc
update ban than, update mindset, cung v&i viéc hoc hoi tlr nhirng ngudi xung quanh, nhirng nguoi
di trudc, cach ma ho execute cong viéc cua tirng ngudi, tir d6 gop nhat, kiém dugc nhiing cai
phuong phap phu hop ban than minh nhat. Thi basically anh ciing hay stalk Thao, coi nhirng nguoi
nhu thdo dang lam viéc nhu thé nao, tlr d6 minh hoc hdi, ki€u vay.

TG Ngdn: da cam on anh Hai va Cam on Thu. Thu cé add in thém gi khdng
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Thanh Thu: da em cdm on anh hai em d4a hoc hdi duoc rat nhiéu roi a.
Ta Ngan: vay minh dé phan con lai cho Phuc, quéc anh va Duc tra 16i hen?

Diém Phuc: Da véi em la chac chan 1 ké hoach 1 phuong phap thanh cong luén can duoc xay
dung tlr nhitng budc nhd. Néu nhu lam viéc hoc tap ma khong co6 1 ké hoach, 1 muc tiéu thi chac
chan sé khé ma thanh céng hodc hoan thanh dung thoi han. Giong nhu di dwong ma khéng biét
duong, phai md mam ma di. Thi ndi cu thé vé tac hai, theo em né di theo nhiéu céi cap bac, vi du
minh khéng giai quyét dugc cong viéc mot cach hiéu qua, minh sé trd nén cing thang, ap luc, 1au
dan hon thi 1a mét maoi va roi cé thé bubéng xudi luén. Va sau mot thoi gian nghién ngam lai thi
minh md&i nhin ra céc tac hai dé.

Minh Durc: da con em thi mudn bd sung y clia ban Phc tai vi y cia em cling gan gan giéng nhu
ban théi. D6 1a né dem dén nhirng tac hai tlr viéc khéng c6 1 phuong phép hoc tép, lam viéc. Thi
mot y ma em mudén bd sung |a ton thai gian, ton cong strc. Tr d6 méi dan dén viéc nan long,
budng bo.

TG Ngan: & chi cdm on em, con véi QUGc Anh thi  sao?

Qudc Anh: Thi em nghi ¢é 1 diéu d6 la khi moi nguoi bi burned out. Thi néu minh khong cé 1
phuong phap hoc tap lam viéc cu thé, thi minh sé dé trd nén thu dong, khi bi burned out thi minh
khong con hirng thi, sw mat hing tha sé dan dén su thu dong, tri tré. Doi vai 1 phuong phép hoc
tap t6t, thi niém vui nd xuat phat tir viéc hoc tap réi dén véi minh, chir khéng phai la minh ¢ niém
vui, minh hirng thd thi minh méi hoc. 1 Phuong phép hoc tap lam viéc tot né gitp cho ban than co
ky luat, tu gidc va chu dong hon. K& hoach dé chinh la diéu quan trong nhat a. D6i véi em thi la
nhu vay.

Ta Ngéan: gid minh move tGi cau hdi tiép theo nha, dé la: Cé nhirng quan diém/ céch thirc/ phuong
phap/ 16i d6n nao xung quanh viéc hoc tap & lam viéc hiéu qua ma ban thuong hay nghe vé khong?
Quan diém cla ban vé ching la nhu thé nao? EX: phai day sém hoc bai sé dé thudc hon,...

Duy Hai: Anh nghi thi h6i xua sé c6 nhirng cdi myth nhu la @n com thi ko nén doc séach, bgi lam
vay thi sé& nudt mat chir. Con cé nhiing céi myth nhu la: buéi sang la budi cho nhirng moén hoc bai,
budi trua thi hoc cac mén tinh toan, tw nhién. Héi ti€u hoc thi cd anh noi la di vé sinh thi dirng doc
sach, bai di thi chit s& bi cudn trdi. Vi du nhu 1a an ché d4au dd di thi. C6 van tay nhiéu bla bla. U
thi ¢6 nhirng cai myth nhu vay do.

Thanh Thu: A vé cai Myth nay kia thi minh cé nghe & khéng dugc multitask, khéng dugc vira nghe

nhac hoc bai vi du nhu vay. Thi minh cam thay nhirng cai myth nhu vay né khéng ding véi minh
a. Nhu minh thi minh chay deadline ma nghe nhac 4, nhat 1a nhac ki€u né epic, hung hén thi minh
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lam rat |a oke ludn &. Ki€u nhac n6 khé mau, chién truong dé khién tui hoc rat 1a vé ludn &. r kiéu
ki€u vay d6 ndi chung la tui nghe nhac tui hoc bai oke lam.

Tu Ngan: Ir dung roi cai nay rat la thd vi luon 4§, tai do thuong nguoi ta nghe nhac hoc bai ho hay
nghe lofi, nhac trending nay kia, ym cdm on thu d4 sharing nha. A mai Minh dtrc.

Minh Dirc: Da em muén ndi dén hai cai la: y dau la day sém hoc bai va vé cai myth trudce khi di thi
phai di tam goi dau nay kia. Thi em thay may cai myth nay né khéng hop véi ban than em. Em la
con ngudi séng vé dém, nén day sém hoc bai véi em 1a khong thé, bdi em hoc t6t nhat 1a vao budi
t6i. Con vé viéc khéng tam trudce khi thi thi nd véi em ciling sai ludn. Tai vi khi ma dugc tam rira
sach sé thi dau 6¢ minh tinh téo, sang sudt hon. da.

T4 Ngan: a Thao cé hdi la em thuong di ngu va tinh ddy vao may gio 4&?

Minh Durc: Da thuong thi em di ngu lic 2h séng, day vao 9h séang con néu budi séng ¢ tiét hoc
thi em sé day sém hon .

Tu Ngén: con Diém phuc em co sharing o] khéng?

Diém Phuc: That ra em la mot nguai it biét vé nhiing cai tips hoc vé nhirng cai nguai I6n hay ndi
4, ma néu co thi moi ngudi ndy gid cling ké hét roi. Thi cai nay ciling khéng ai day cho em, em ty
thay 1a moi nguoi déu cé mét cai gid sinh hoc khac nhau, cho nén moi ngudi déu cé mét cai cach
hoc, théi quen khac nhau. Nhu véi em thi nhirng céi myth né ciing khéng anh hudng dén cach hoc
cta moi nguai nhiéu lam, nén em khong nhg dén nhiéu a.

T Ngan: Thi chi add in thém cau hoi cua thao 3, la song song vdi nhiing cai |6i don, nhitng phuong
phap thi moi ngudi cé thay céi cach thirc nao né ndi ti€éng ma minh khéng ap dung dugc hay hoc
hdi duge khéng? Vi du nhu 1a nghe séng am hoc bai, phuong phép pomodoro, hoc 25 phat, nghi
5 phat chang han, hay la tréng cay. Thi d6 1a mét s6 céi phuong phép né tréi néi, thi moi ngudi
thay né nhu thé nao?

Minh Dirc: em thay cai pomodoro & chi, thi cai dé6 em thay né khong cé phu hop véi em, ma em
cling khéng c6 ap dung duoc. Kiéu nhu minh dang c6 cai mach tu duy 4, ma minh phai ngat né
di thi em cam thay rat hut hang va mat hiing, né bi tri hodn cai mach lam viéc ctia minh & cho nén
em cam thay n6 khéng phu hop véi em.

TG Ngan: U dang réi chi ciing giéng nhu em vay, chi ciing khéng biét sao céo phuong phap nay
no ndi tiéng dén vay.

Duy Hai: Anh thi lai quen thudc véi cai Mindmap hon, d6 la mét cai phuong phap ma véi ban than
anh no6 phu hop va anh da st dung trong mot thai gian dai. Cai mind map nay gidp anh nhé lau va
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giup anh revise, hoc tap t6t hon. Con may cai nhu trong cay, nghe séng am nay kia thi anh thay
né khong cé work véi anh lam.

Qudc Anh: doi véi em thi cai cach hoc mindmap cua anh hai khong phu hop véi em 1am. Tai do
em kiéu Young Stuck & chi, em khong cé du kién nhan va cé du hoa tay dé vé mind map. Nhin
minh vé xau qué em ciing bi ap luc a chi. Em thi lai phu hgp véi céi cach hoc pomodoro & chi. Em
cam thay em dang dugc hoc chung v&i moi ngudi, cai ki€u minh hoc tdp ma c6 nguoi dong hanh
cung minh, gitip em cé déng luc & chi. Khi em hoc vdi céi nguai trén video dé thi em cam giac em
dang dugc giao tiép véi ho bang cach hoc bai chung. Thuong em bat pomodoro tam 1 tiéng sau
dé nghi tam 10 dén 15 phut & chi. Em cam thay day la cach hoc kha |a hiéu qua véi em. Kiéu khi
minh hoc ma co6 ngudi cung phat trién, khong co bi lac 16ng va c6 don. Da day |a céi quan diém
cua em.

Tu Ngan: U cdm on Quéc Anh nha, thi chi cling cé mét s6 cai experience giéng v6i em 4. Thi cai
dot dich chi cé dung céi app gather town 3, ki€u nhan vat pixel tuong tac cung nhau. Thi ban bé
cua chi cling xai va tui chi cung lam viéc, cung online process véi nhau. Thi Hoc chung lam viéc
chung nhu vay véi nhitng nguoi ban dong hanh thi né véi chi da trd thanh cai théi quen,va gidp
chi tap trung t6t hon trong cong viéc.

U’ vay thi cau hdi tiép theo ha, d6 la: Ban nghi phuong phap/ cach thirc hoc tap & lam viéc hién tai
cla ban than cé dang hiéu qua khong? Hiéu qua dén mdrc nao? Ly do cé thé la gi?

Diém Phuc: Da v&i em trude nha thi em nghi la cai phuong phap, cach thirc hoc tap hién tai do véi
em thi né dang kha la hiéu qua. Thi hoi trudc em hay dat ndng cai viéc minh thich hay khong thich.
Thi khi em lam nhirng viéc em thich trudc thi em hét nang lugng, tir d6 bd qua may viéc em khéng
thich. Thi tir d6 em co6 rat kinh nghiém, khéng cé dat nang caéi sd thich cia minh Ién cong viéc
nira va doi xt&r véi chiing mot cach cong bang. Dao gan déay thi em da tan hudng cong viéc hon,
vilra lam viéc vira cam thay vui.

Ta Ngan: Vay em c6 thé chia sé chi tiét hon vé céi lam viéc hién tai dugc khong?

Diém Phuc: thi em ciing khéng biét phai goi tén né lam sao, nhung em biét cach can bang gitra
multi tasking mot cach théng minh chir khéng bi nghiéng hoan toan vé mét viéc gi & chi.

Tu Ngéan: Vay con ai muoén sharing khong a, vay Durc noi trudce nha.

Minh Dirc: Da em c6 phuong phdap ma em hay st dung, cai dau tién |a active recall. Thi vi du nhu
la minh dang rira chén, nhung minh cling nham nham lai ndi dung bai, trude khi di ngu ciing cé
thé str dung phuong phép nay. Thi céi phuong phép thir 2 em ciing khdng biét phai goi ra 1am sao,
tai vi em hoc su pham 3, thi khi em hoc gi dé, thi em hay tudng tuong la em phai giang bai cho
hoc sinh & dudi. Thi cai cach nay né gitp em hoc k§ hon, véi lai nhé 1au hon. Ma vé lau vé dai, tr
cai chuyén minh dét ra vién canh nhu vay n6 sé tao cho minh céi théi quen ngay ca khi minh ding
buc, dirng 16p. Tu ép minh dién dat ngan gon dé hiéu, dé thudc, hoc k§ cang.
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Ta Ngan: ir chi cam thay hay qua ha, ki€u méi trudng sé cé mot cai cach hoc né dugc customize
rat la riéng luén.

Duy Hai: Anh Ciing c6 add in vé mét trai nghiém tuwong tu Minh Drc, 1a khi minh tao ra céi vién
canh ding I6p giang bai nhu vay 4, thi nd la mét phuong phap rat la ¢ ich. B&i vi minh khong chi
can phai hoc k§, nam k§ kién thirc, ma con phai lam sao dé trinh bay cho moi ngudi hiéu dugc cai
idea clia minh, luyén cho minh dugc céi cach trinh bay, cach tu duy nita. U'thi d6 1a céi add in clia
anh d6i véi idea ctia Minh Drc.

Ta Ngdn: Moi ngudi con lai thi sao ha moi ngudi, moi ngudi c6 mubdn chia sé gi khong?

Thanh Thu: tui khong biét cé nén noi khong nira do tui hoq chac phuong phap nay né hop phap
do nd rat 1a toxic luén &. N6 tén la “Nudc dén chan mdi nhay”. Ki€u nhu moi nguoi co biét cai
nghién c(ru la trong cai trang thdi nira tinh nira mé thi minh sé sang tao tuyét dinh luén &. Thi né
cling tuong tu vdi viéc nude dén chan mdi nhay. Kiéu nhu 1a ap luc tich cuc &, cho nén khi ai giao
viéc cho tui thi tui s& hay nh& ho giao cai deadline n6 séat sat dé tui c6 dong luc tui lam a. U kiéu
ki€u vay.

Qudc Anh: Phuong phap cua em thi cling gidéng giéng véi phuong phap cua chi thu & chi, thi em
hay tao cai ap luc cho ban than khi ma em lam bat ct&r diéu gi dé. Em thudng nhin vao nhiing
nguoi gidi hon em, ki€u nhu em ielts 7 cham, thi ¢6 nhirng ban 7.5, 8 cham thi em sé cé mét cai
ngudn nang lugng, dong luc dé hoc tap va lam viéc a chi. Budc em phai ding day va tiép tuc hoc
hoi dé€ khong tut lai phia sau moi nguoi 4 chi.

Ta Ngan: A Birc c6 hdi la em xem nhitng ban gidi hon 14 d8i thd canh tranh hay 1a nhu thé nao.

Qudc Anh: a doi véi em thi trong mat nao do, trong khia canh cua viéc hoc thi em xem ho la doi
tha, d€ em cé thé bat kip va canh tranh, nhung mot mét khac em ciling danh s ton trong, va mudn
két ndi, hoc hdi thém tir ho & chi.

Minh Dlrc: Em thi em khéng c¢6 coi ai la doi thd, em muén ho la ngudi ban déng hanh véi minh,
cung minh di Ién. Minh sé tim nhitng diém tét dé bu trir cho nhau. Vi du trong khi lam viéc nhom,
em la mot ngudi khéng co ky luat 1am, nén em sé co gang lién két véi nhirng ban cé ky luéat dé co
thé& cung nhau bu trir & chi.

Diém Phuc: Con em thi mudn add in thém théng tin, tai vi moi nguai déu cé6 mét phuong phép phu
hop véi ban than minh réi. Thi em ndi trén nhitng cai ma moi nguoi da ndi nay gic. Thi em khong
¢6 phan bac vdi nhirng cai lgi ich ma nhiing phuong phap hoc tap dugc dat tén ndé mang lai. Tai
sao em lai noi la dat tén, tai vi khong phai ai cling |én search cdi tén mot phuong phap cu thé dé
hoc tap. Thudng ho sé adapt, cai bién theo phong cach cia minh dé phlu hgp ban than cho viéc
hoc tap va viéc lam ctia minh.
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Ta Ngan: Thi cam on moi ngudi moi ngudi chia sé thuc su rat la nhiéu rat 1a hay luén. Thi cau hoi
cudi cung cua topic 1 dé la : Theo ban, nhitng gi co thé la trd ngai/ rao can khién ban va ban
bé/nhiing nguai tré khéac kho cé thé thuc hanh mét phuong phap hoc tap nao dé? Vi sao?

Diém Phuc: Em nghila do cé mot vai ban sé c6 tam ly 1a khong muén go minh vé mét cai ké hoach
hay mot cai quy cu nao do, c6 thé mot mat khac la cac ban khong biét nén bat dau tir dau, lam
sao dé research cdi nguyén ly dirng dang sau cuta cai phuong phap doé. Da.

Tu Ngéan: Oke cam on cau tra |6i ctia Phic hen, con moi ngudi c6 cdi idea nao né popup ngay
trong dau khong?

Duy Hai: O anh nghi ch&c |4 thi nhat vé tinh cach médi ngudi 1a khac nhau, cé nhitng ban kiéu task
nao tdi thi lam thoi, chir khong mudn bi go bo bdi mot loai phuong phép hoc tap nao. Céi thi hai
la vé moi trudng sdng, céi viéc ma ban khong co diéu kién tiép can cac phuong phap hoc tap
chang han, thi day cling c6 thé 1a mét céi bat loi d€ céc ban tiép can nhitng diéu méi.

TG Ngan: Thao ¢6 add in la moi nguai c6 follow KOL nao ma thay ngudi ta ndi hay qua nhung ma
minh khéng ap dung dugc dam ra minh bi hoai nghi hay khéng?

Duy hai: Thi anh thay héi trude anh ¢6 follow mot cai group notion 4, thi moi nguai hay 1ay nhitng
template mau dé sap xép cong viéc &, thi déi khi viéc lam dung nhiing cai template sé khién minh
khong hi€u cai an (g cdi cach né dugc tao ra & phia sau 4, ki€u minh bi phu thudéc. Dén khi minh
roi vao cai hoan canh phai tu tao mot cai template di chang han thi khéng biét phai [am nhu thé
nao.

Thanh Thu: Thi theo minh céi khé khan dé ma thuc hanh mot cai phuong phép nao do, thi no la
do céi tdm ly céc ban dé, kiéu nhu 1a ho khong mudn theo mét céi phuong phap nao do, khé dé
khuyén ho, ki€u nhu né thudc vé céi tam ly trd ngai a.

Ta Ngan: Vay ndi vé tam ly di ha, tui cling c6 mot céi observation thi ki€u nhirng céi self help d6
no bi bdo hoa, rang né sé khong helpful nhiéu dau, thi cai tdm ly né khéng workout véi moi nguoi
dan dén minh khong dém thir, né 1a mot kiéu tam ly gay trd ngai ha. Vay moi nguoi c6 add in thém
gi hay suy nghi gi khéng? Quéc anh thi sao, em cé suy nghi thém gi khong?

Qudc Anh: Em ciing c6 suy nghi giéng giéng véi chi Thu 4, la h6i cap 3 em tirng mét thoi hay bi
cai cam gidc budng xudi a chi. Kiéu em bij rat sg doi mét véi nhiing nguoi cd gang & chi. Thi em
c6 cam giac khi ai ma téi dong vién em nay kia em cam thay rat sog, ki€u nhu 13 tirng céi vét dao
no cat vao tirng thé thit ciia minh & chi. Lic dé em nghi téi cai tam ly buong xudi thi em phai mat
rat nhiéu thai gian mdi cé thé vuc day tir tlr. Thi céi sy dong vién clia moi ngudi sé lam céi tam
ly buéng xubi cia em ngay cang nang hon & chi. Nén la nhitng khoang thoi gian d6 em sé & mot
minh, thi h6i dé em ciling thuong tim dén nhirng céi podcast a chi. Cla The Present writer, chi Chi
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Nguyén & chi. Thi thém 1 cdi podcast la Genz Tap Lén. Thi ban d6 khong cé kénh youtube, ma
ban d6 chi cé mot cai kénh podcast. Khi nghe thi em thay déng cam va lang nghe duoc su dong
vién tir moi ngudi. N6 t6t dan lén thi em ciling cam thay minh dan c6 thé tién bo.

Ta Ngan: U thi cdm on em va moi ngudi da chia sé, thi gi& cling da két thic phan cau hoi cla
topic 1 roi.

Topic 2: OVERALL PERCEPTION ABOUT BRAIN & MIND SCIENCES IN STUDY & WORK
EFFECTIVENESS

TG Ngén: Cau hdi dau tién danh cho moi nguoi trong budi discuss ngay hom nay chinh la: Moi
nguoi thudng hay theo déi nhitng nguén thong tin nao vé viéc hoc tap & lam viéc hiéu qua? Va
moi nguai da danh gia mirc d6 tin tudng cua ban than vao chidng nhu thé nao? Moi ngudi liéu cé
thuc hanh theo nhirng kién thirc dé hay khong? Hay la chi dimg & mirc a téi biét céi nay nhung
ma cling chi dirng lai & viéc biét th6i?

Diém Phuc: Da thi d& ma néi vé nguon thong tin thi véi em em it doc sach d6, nén hay xem Khanh
Vy vlog & chi, cho t6i gio thi em cling xem dugc gan 2 nam roi. Thi cdi ly do dau tién la em cam
thay kénh nay rat hay, nhirng thi nhu la nhirng cai tips vé hoc tap, lam viéc, tang kha nang tap
trung.Kiéu nhu thr nhat 1a né cé mét cai hinh twgng ma ban than em luén mudn huéng dén a.
Ki€u nhu chi Khanh Vy la mét ngudi rat xinh dep, tu tin, va nang dong. Thi em cling muén 1a minh
6 thé trd thanh nhu chi, mot ngudi thanh cong va ty tin nhu vay 4. Véi lai la trong qua trinh xem
thi em ciing thay chi hay share nhiing cai kién thtrc lién quan dén hoc tap, lam viéc, phong cach
song nay kia. Ki€u nhu tir mot méat nao dé thi em tim dugc cai sy gan gii khi ma em xem kénh
cua chj ay. Va thém moét cai nira la em cam thay hanh trinh cua chi véi em trong su nghiép, cudc
sOng nay kia cling cé nhiéu nét trong dong va dang hoc hdi & chi. Thi em thay kénh gidong nhu la
mot nguai ban cung di cung hoc véi minh vay a. Moi thir déu gan gdi va tu nhién.

Qudc Anh: Da dé ndi vé nhitng page hay kénh em follow lam viéc hoc tap hiéu qua thi em hay Ién
youtube, cu thé la chi Chi Nguyén bai vi chi ay hay chia sé rat nhiéu nhirng cai tips va kinh nghiém
dé co thé quan ly thai gian hiéu qua. Thém nira |a minh lap dugc céi ké hoach va theo doi tién do
ké hoach sat sao. Va dam bao cai tién do cai qua trinh thuc hién ciia minh né t6t. Thi mirc d6 em
tin twdng tam 80 dén 90 phan tram thoi. Tai vi mot so cai chi chia sé thi né khong phu hop vaéi em.
Bd&i vi em tin la méi ngudi déu cé mot cai cach hoc cla riéng. Bén canh dé em con follow tiktok
ctia mét ban tén Hong Phuong. Thi ban cé chia sé nhitng cai kinh nghiém hoc tap va lam viéc
hiéu qua. Va cai nghé nghiép ma ban dang lam né ciing twong déng vaéi em la copywriting. Em
ngam ra la néu em 18y mot chut cua chi Chi Nguyén, mét chit ctiia ban Hong Phuong thi sé ra cai
cach hoc cua riéng em.

Thanh Thu: Nhirng céi nguén théng tin ma minh hay theo déi la: chi The Present writer, Anna Ha

nodi. Ma kiéu da s6 minh xem dé cé déng luc hoc ma thoi, chir tin tudng thi khong &. Vi minh chi
tin twdng chinh minh théi. Xem ludt qua la nhiéu, chd yéu nguon tin tudng van |a thay cé giang

116



vién, ban bé xung quanh, tin tudng nhirng nguoi gan gdi véi minh hon, 16i khuyén personalized van
ok hon. Ngoai ra thi c6 xem The Hanoi Chamomile vi thay 16i khuyén va huéng dan cla anh nay
hay.

Minh Dlrc: Em xem nhiéu 4, em hay xem may anh nhu Khiemslays, Minh xinh chao, va The Present
Writer. Anh Minh xin chao ndi vé copywriting kha hay. Véi em ciing hay xem chi Khanh Vy nira.
Em danh gid mirc do tin twdng nhirng nguoi nay tlr 80 dén 90%. Em danh gia cao nhirng nguai
nay vi xem va tin vi thdy céc anh céc chi cé mot céi background, moét céi trinh d6 nhat dinh dé
minh tin theo ma hoc hoi. Ho c6 dugc viéc lam va nhirng vi tri, thu nhap cao. Mot diém nira la do
cai cach ho dién dat, nguon nang luong ho mang dén va do tudi, ki€u ho néi chuyén né gan giii,
gilip em dé tié€p thu véi ghi nhat nén em ciing hay xem. Con d€ ma ap dung nhiing thér ma céc anh
chi d6 néi thi c6 cai em ng dung dugc cé cai khdng. Vi du nhu la cai Active Recall thi em rng
dung dugc, con cai Pomodoro thi em khéng (tng dung hiéu qua.

Tran Duy Hai: Doi véi anh thi anh khong chi coi tir 1 nguén ma tr nhiéu nguén khac nhau, gan day
thi anh hay coi nino mars, Khanh Vy, Vietcetera. M&i day thi minh c6 coi thém The laptop vé théng
tin tuyén nhan su. Vé muc dé tin tudng thi nhiing céi kién thirc nay minh coi la tham khao, minh
sé coi céi nao nod phl hop véi minh d€ minh chat loc né. Nhung thuong thi it ¢é céi nao né thuc
su hop véi minh, nén minh sé tu téng hop né ra luén. Minh sé tu hoc theo céach ctia minh.

Ta Ngdn: Hm, vay cho minh héi mét cdu popup thdi hen, moi ngudi thudng prefer nghe/ xem
cac ngué\)n thong tin/chia sé t ngudi tré ciing I¥a v&i minh hon hay tir cdc chuyén gia, master

& PhD hon?

Diém Phuc: Em cam thay nguon thong tin tir expert luén dang tin hon may thi troi ndi khéng ré
nguodn goc ngoai kia. Vi du nhu thuéc men, céc loai thudc gia truyén ngoai thi truong thuong
khong dang tin véi em nhu céc |6i khuyén, nghién clru cta céc bac si, chuyén gia trong linh vuc
d6. Nhung ma véi cd nhan em em thich nghe céc ban c¢& tudi minh hon, nhirng ngui tré tré chut....
Em hoi khong dugc thich nghe expert 1a do ¢& tubi cia nhitng ngudi chuyén gia thi ho sé truyén
dat nhitng kién thic theo cach khong duoc gan gli v6i ngudi tré tui minh & chi

Qudc Anh: chuyén gia, expert thi cling rat tot do a, tuy nhién nhu em c6 chia sé thi em hay xem
cac ban gan tudi minh hon 4 chi, em nghi chéc la phdi hgp céa 2 nguén tir chuyén gia nhu Dic néi
a chi, va nghe thém trai nghiém «cia cac ban tré nhu minh a

Thanh Thu: tin ban than minh nhat vi sau cing minh méi 14 ngudi quyét dinh. Y 13, minh c6 thé sé
nghe xem va ton trong céc bac di trudc, cac chuyén gia, cling nhu lang nghe/ ton trong trai nghiém
cua moi ngudi xung quanh nhung sé khéng cé ai minh tin hon minh &

Minh Dirc: Em thdy ok nhat van la phoi hop 2 nguén. Em sé nghe Ly thuyét han lam tir nhitng

ngudi phd, master. Thi ho sé c6 nhirng cai |oi khuyén chin chan, cé bang chirng khoa hoc; cé tinh
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xac dang va co do tin cay cao. Con doi véi nguoi tré thi em sé chon hoc cach ho lam, nhitng cai
trai nghiém hay may thi gan gdi hon. Béi vi cai hudng di cia ho né phu hop véi d6 tudi, tinh cach
thé& hé ctiia em. Doi khi ho sé co nhiéu céi sang tao, bién tau khac biét hon so véi nhirng ngudi lén.
Thi néu ma dugc chon thi em sé& chon ngudi tré, xém xém do tudi em tai vi em danh gia cao
chuyén lam hon la chi ly thuyét suong.

Tran Duy Hai: Anh thay céi cau hoi né khé dé tra 16i qua né Ngan, ki€u phai chon &. Anh thi néu
phai chon thi anh tin expert hon nhen. Du sao thi nguai ta ciling la nhitng nguai cé thadm nién trong
linh vuc nghién ctru cla ho, ly thuyét cia ho c6 bang chirng ré rang, cac thong tin tlr chuyén gia
thi ludn dang tin ma. Kiéu nhu ho vira c6 kién thirc vira ¢ kinh nghiém ay

Tu Ngan: Da em cam on anh Hai da chia sé, vay em cling cé moét cai thac mac la liéu moi nguoi
co tin vao kién thirc khoa hoc khéng? Hay cu thé hon la moi ngudi da bao gio nghe vé khoa hoc
ndo bo chua? Va diéu gi sé pop up trong dau moi ngudi khi ma minh dugc nghe hoéc la nhac dén
t&i thuat nglr nay, dat trong bdi canh hoc tap & lam viéc?

Diém Phdc: Kién thirc khoa hoc thi em rat |a tin. Thi thuc su ma néi thi vi du nhu |a nhirng viéc vé
tri bénh di, thudng sé c6 nhitng céi bai thudc vé dan gian chang han, thi thudng minh khéng biét
duaoc la liéu né cé ding hay khong 4. Con néu ma c¢é cai su chirng minh ctia khoa hoc thi sé cé
c6 nén tang dé€ ma minh tin tudng hon & chi, ki€u nhu cd tinh tin tudng, thiét thuc cao. Va dé ma
noi vé diéu gi ma em nghi ra ngay trong dau thi dé la minh sé nghi ngay dén mot cai phuong phap
gitp minh hoc tap va lam viéc hiéu qua hon.

Qudc Anh: Riéng em thi em hoan toan tin vao kién thirc khoa hoc. Em thay 1a méi [an em tap thé
duc thi nhu kiéu b6 ndo em né cling tap thé duc theo. Nén la em cdm thay ndng suat em sé hiéu
qua hon. Vidu 1 ngay em khéng tap em chi cé thé lam viéc 3 tiéng thoi, con néu em cé tap thiem
c6 thé lam 8 tiéng mot ngay. Da ki€u nhu vay. Vay thi tap thé duc thuc su gitp cho céi qua trinh
hoc tap lam viéc minh né hiéu qua hon. Khi ma em nghe ti cai tir khoa hoc néo bé thi em lién
tudng dén mét bd phim ma em hay coi, thi trong bé phim doé khi ma nguai ta tiép xdc can ké voi
cdi chét thi ndo bo cua ho sé hoat dong 100% noron than kinh.Con khi khong c6 su kich thich hay
hoan canh dac biét thi binh thuong minh chi dung chua dén 10%. Da thi khi nhdc dén khoa hoc
nao bo thi em lién twdng dén diéu dé.

Thanh Thu: Thi céi kién thirc khoa hoc 4, minh l1a mét cai nguai tin vao hé tam linh, ki€éu 50/50 &,
la minh c0 tin tudng vé nhirng thir khac nira chr khéng chi dung méi khoa hoc dé giai thich. Vé
khoa hoc ndo bd minh nghe bao gio chua, thi thuc ra minh da tirng nghe mang mang & dau roi
ché dé ma biét rd hay nay kia ro rang thi thuc s |a cling chua. Thi lic ma nghe céi thuét ngilr nay
thi khoa hoc ndo b6 no sé la moét cai mon khoa hoc nghién ctru, thir nhat la nghién ctru vé bé nao,
ki€u thanh phan noron nay kia &, con thir 2 la ngudi ta sé nghién clru vé nhirng cai case study vé
vai tro clia b6 néo trong lic hoc tap hoac la lam viéc.
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Minh Dirc: Cau tra |6i cia em la em c6 tin vao kién thic khoa hoc, con nghe vé khoa hoc nédo bo
thi em chua. Va cai hinh dung cia em d6i véi khoa hoc ndo b né ciing gidng nhu nhiing nganh
khoa hoc khac nhu héa hoc toan hoc vat ly hoc. Thi em nghi rang khoa hoc ndo b6 né la nhirng
hoat dong nghién ctru hanh déng ctia ndo ndi chung. Thi theo nhu kinh nghiém cta em tir héi hoc
cap ba tdi gio luén, la nhirng cai kién thirc, nhitng céi cach cham séc ban than hay hoc tap nay kia
la em déu hoc tap va duc két tlr nhirng nguoi di trudc, tir cdi kinh nghiém, va chirng minh cda ho.
Néu ma moi thr né chi dirng & murc goi la truyén miéng nay kia thi cing Iam né chi dirng lai & mirc
myth ma thoi, khong c6 dd dé minh s dung va ap dung vao cudc séng ctia minh & chi. Nhung
ma néu cai kién thirc dé nod bat nguon tir co s& khoa hoc thi lai 1a khéc, ki€u nhu em sé c6 cai
mindset la a né cé ca s chirng minh thi rat dang deé tin tudng va hoc hdi luén & chi. Chua ndi dén
viéc minh cé thé ap dung hay khéng, ma nhin vao nhirng cdi co s& né bay ra do, réi nhirng nguai
khéac ho st dung, tin theo thi dan dén |a minh cling cé niém tin va co s& dé tin theo chir khong
phai la truyén miéng, néi nhan nhan ngoai kia ma khéng biét dung hay sai.

Tran Duy Hai: Minh rat tin vao nén tang khoa hoc, moi thir nhan loai va xa héi cé ngay nay ciing
déu di ra tir nén tang khoa hoc ma. Khi ma minh nghe dén cai khoa hoc n&o bd thi minh nghi dén
viéc phat trién ndo bd mot cach khoa hoc. 0, thi diéu gi ma minh nghi dén thi né giéng nhu trong
b6 phim Lucy &, nhu céi viéc ma minh str dung dugc bao nhiéu phan tram bd ndo ma minh co thé
str dung duac.

Ta Ngan: Um em thuec ra ciing d6ng tinh véi moi ngudi 4, 1a nhitng cai gi ma né thudc vé science
based thi sé c6 co s& d€ ma minh tin tudng hon. Minh hdi thém 1 cau add in ha, d6 la “Moi ngudi
nghi rang céac kién thirc vé khoa hoc ndo b6 nén dugc truyén dat dudi hinh thirc nhu thé nao thi
moi ngudi sé thich? Hinh thirc nao ma moi ngudi cho la thu hit moi nguGi?”

Diém Phtc: Em thich visual phai that hit mat, vi du sao nhwng du an cua céac anh chi di, TA c6
thé& la nguai tré tui em thi visual 1a 1 céi gi dé n6 siéu quan trong luén. Thém ca cadi tinh mdi nita,
em thich

Qudc Anh: Em thich visual hat mat luén, gidng Phuc noi.

Thanh Thu: Tui khong biét moi ngudi sao ch tui thich méy céi seminar 1&m nha. Méy cai
seminar ma moi chuyén gia expert khoa hoc vé truwdng xong rdi minh dé ngéi may lanh chill
chill nghe kién thirc ngudi ta néi G. Tui khong rd truding khéac sao, chac do bén trudng tui may
phong seminar nay kia ciing tot nén tui kha thich hinh thirc nay. Chua ké 1a do tui cling dan quoc

té hoc, hay phai nghe giang lich st, chinh tri rat dai rat lau nén ciing quen ciing thich nghi tot nén
md&i thich may céi seminar nhu vy a.

Minh Dlrc: Em thich reels hay may video ngan ngan trén youtube shorts, facebook d6 a chi, em

nghi may cai hinh thirc d6 né phu hop véi em, kién thirc ma, truyén tai ngan gon dé hiéu suc tich
thu hat la ok. Vi lai tai vi ngay nay em thay moi nguai déu kha la ban rén a chi. Thi khi cé cai dang

119



clip ngan chia nho thong tin ra thi né sé tiét kiém thai gian véi dé thu hat ngudi ta hon. Ma clip
ngan con bat mat, cé am thanh hinh anh nay kia thi nguai ta sé dé theo doi hon. Da theo em thay
la nhu vay.

Tran Duy Hai: Anh thich infographics nha. Tai vi anh thay nhu khoa hoc néo bo di, né la may kién
thire khoa hoc con mdi véi anh, réi ndo bo nira. N6 nén duogc thé hién/ trinh bay mot céach suc
tich, nhu mindmap vay & em, va phai tir nhitng thir don gian dé hiéu di Ién, phai cho minh hiéu
duoc nd tir co ban nhat a.

Ta Ngan: ...\Vay bay gio em ciing cé mét thac méc la khong biét rang moi ngudi liéu sé co su ky
vong nhu thé nao vé mot du an phi lgi nhuan co thé gitp moi ngudi hi€u hon vé ndo bo dé ma tur
do hoc tap & lam viéc hiéu qua?

Qudc Anh: Véi mot cdi du an phi lgi nhuan nay thi em mong mudn né cé thé cung cap cho em
nhitng cdi théng tin can thiét dé€ gidng nhu minh cé thé danh lira ndo bé ctia minh & chi. Thi em
cam giac giong nhu em ngoi hoc trén ban 3 tiéng thi giong nhu em cam thay mét moi, nhung
khong thuc ra né chi la cadm xdc nhat thoi. Thi em sé ¢ thé tim cach danh lira bd ndo dé no trg
lai trang thai binh thudng. Thi em mong rang du an minh ciing giéng nhu vay, né sé bay cach cho
nhirng ai quan tdm biét thém vé cach thirc danh Iira ndo b, déng thoi bay thém nhirng cach dé
ndo bd co thé &n thong tin. Vi du nhu 1a gan di néu dn qué nhiéu thi sé cé tac dung xau. Bo néo
cling vay thi néu tiép xtc qua nhiéu thong tin ma khéng cé su chon loc thi né cling sé gay hai dén
tu duy va b6 ndo cla ching ta. Thi em mong mudn du an cia minh c6 thé lam dugc diéu dé.

Diém Phuc: Em mong chd & moét du an phi lgi nhuén thi em nghila & day né chi can lam tét duoc
2 cdi outcomes: dau tién la cho moi nguai biét dén rong réai vé céi khoa hoc ndo bo, va cling nhu
la hi€u vé nhirng cai phuong phap lién quan dén khoa hoc ndo bé dé ma ap dung dugc trong hoc
tap va lam viéc. Cai thir hai thi ki€u nhu 1a néi cho moi ngudi, nhan manh cho moi ngui vé cai lgi
ich cuia viéc ap dung khoa hoc nédo b, né sé gitp cho céi ké hoach hoc tap ciia moi nguai sé hiéu
qua hon. D¢ la 2 céi outcomes con vé nhitng cai action thiét thuc thi em c6 nghi téi 1 cdi ma em
rat 1a thich dé la may cai chudi hoat déng di tir nhirng cai dinh nghfa cho téi nhiing céi gi d6 ma
n6 duoc thuc hanh. Thi dau tién 1a & dinh nghia thi em mong chd 1a ¢6 thé nghe duac, gép g&
duoc nhitng ngudi dién gia thong qua may cai vi du nhu la talk show né, vi du nhu la workshop
né, néu ma gan hon thi cé thé la webinar, da, d&€ cho minh cé thé hi€u dugc nhiéu hon vé céi dinh
nghia cling nhu |a cdi su ton tai cta céi khoa hoc ndo b6 dé trong lam viéc. R6i sau d6 em mong
muén cé nhiing céi action, hoat dong & ngoai doi thu'c ma no thiét thuc, cu thé né co thé di tir cai
loi ich thay lién va cai loi ich dai han, vi du nhu cé nhitng cai phuong phap nao minh co thé ap
dung ma minh thay duogc lgi ich trong 5-10 phut hoac la nhitng cai phuong phap nao ma minh cé
thé thay duoc céi lgi ich 1au hon. Thi ngoai ra con vé cai mat online thi em thay du an nay, em
ciling chua biét sao nira em chua c6 thé mudng tuong ra cdi visual d€ cho moi nguoi ¢ thé cam
thay gan gii vé mat truyén thong nhu la ndo bo thi né van con gi d6 han 1am, nén em mong la né
c6 thé tiép can duoc bang viéc tao ra mot cdi hinh tugng ma moi ngudi ¢é thé thuc hanh theo
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moi ngay vi du nhu 1a minh combine céc céi video study with me véi céi viéc minh ap dung khoa
hoc ndo bo vao trong hoc tap, lam viéc.

Thanh Thu: Thuc ra thi d€ ma nai thi ban than tui nha, |a tui sé khong ky vong qua nhiéu & mét du
an phi lgi nhuan. O thi tai do minh cling hiéu ma, 1a phi lgi nhuan thi minh ciing khéng cé nhiéu
kinh phi, tai trg nay kia. Nhung ma thdy moi ngudi noi & trén nhu vay thi coi nhu la tui cling nuong
theo, tui néi thém cho moi ngudi may nét cham pha nham nhi cda tui. Tui mong rang minh cé thé
danh mét céi phan chi phi d& ma rong céi mang ludi ciia khoa hoc ndo bo, gilra sinh vién vdi sinh
vién, trudng nay véi truong khac. Kiéu nhu minh cé thé két ndi nhiéu hon, cé nhirng két ndi gilra
nhirng nguai biét nhiéu véi nhirng nguoi chua biét. Vi du nhu nhirng budi meeting hay 1a workshop,
trao d8i. Minh nghi minh nén qudc t& héa mét xiu tai do da s6 sinh vién viét nam thi khéng co
ranh khoa hoc ndo bo nhu céc ban sinh vién qudc té minh nghi vay. Thi tui cling rat mong rang a
la mét du an phi lgi nhuadn ma mang cai tinh education cao nhu nay thi th&r ma tui ky vong nhiéu
nhat van |a nhirng céi chat lugng ma né mang lai, vi du nhu 14 su hiéu biét né, kién thic né. O dé,
chtr tui khong mong la nd sé trd thanh moét céi gi do bé mat, kiéu it ra né phai mang lai cho minh
mot cai gia tri nao d6 dé giup ich minh, vai khién cho minh ngam lai la a: Cai chién dich nay da
giip minh nhan ra diéu nay diéu kia, biét thém nhitng thir rat 1a bd ich chdng han. O thi d6 1a suy
nght Voi ky vong cla tui.

Tran Duy Hai: Um thi anh ciing c6 cling céi suy nghi clia Thu & |a nhu vay, anh mong |a du an né
sé mang lai mot cai gia tri thuc sy nao dé ma chira dung cai goi la du am a. La né dem lai gia tri
cho cong dong: Thir nhat gilp ngudi ta hiéu dugc khoa hoc ndo bo |a nhu thé nao, hai la khoa hoc
ndo b6 hoat dong ra lam sao trong qua trinh lam viéc hoc tap. Tir 36 moi ngudi 6 thé ap dung
noé vao hoc tap va lam viéc cu thé hon.

Thuec ra thi anh ciing tirng gap nhiéu nhitng cdi dy an phi lgi nhuan roi, nhu nhitng ky bao vé dé
an thi anh ciing c6 hay di xem &. Thi anh thay |a d&€ ma sau céi du an d6, né dong lai kién thirc hay
la su nhan thirc ro rét nao do thi thuc sy van rat khé va anh thay it nhém nao gay cho anh an
tuong thuc sy d€ ma kiéu: 6 quao sau 2 thang, 3 thang sau minh vo tinh nhé lai minh van nhé ré
cdi nhém d6 hay la nhé céi campaign dé né lam vé gi vé gi, xuat sac & ché nao. Puong nhién la
phi loi nhuan minh sé& gap nhiéu kho khan, cé thé vé kinh phi hay nhan luc, nhung ma néu dé ky
vong, thi khong chi riéng anh nha, ma anh tin la nhitng ai biét dén du an ciing sé cé nhitng cai ky
vong nhu kiéu: du én sé lam minh quao, du an sé cho minh thay duoc céi diém khéac biét so véi
nhan nhan nhitng céi gi né the same topic ngoai kia. U’ thi anh van mong né cé mat céi gid tri bén
lau, ki€u nhu vay a. Tiép dén |a anh mong mudn du an dé phai néi duge cho minh it nhat 1a nhirng
céi kién thirc ma gan minh trude hét chang han, nhu 14 di tir nhirng céi dinh nghia trudce hét, roi
sau khi minh hi€u r6i thi sé cho minh biét thém ki€u nhu théi quen nao dang duy tri 1a t6t cho néo,
thoi quen nao 1a xau cho néo, d€ quan ly cac dau task nay thi nén van dung bd ndo nhu thé nao,
van van. D6 anh nghi la anh sé can cac du an khoa hoc ndo b6 néi cho minh nghe la c6 gi minh
biét va dang lam dung roi, hay cé gi minh dang hiéu sai hay chua biét gi khong, réi phai chi duoc
cho minh chac khac phuc hay ap dung dugc cai kién thirc doé nira. Anh nghi d6 la nhirng gi anh
cho mong a.
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Minh Dirc: Cling giong nhu viéc em mong doi tlr nhiing ngudi phd, master va nhirng nguai tré, véi
du an em mong chd ca 2 doi tugng, du an sé co thé cung cap kién thic han 1am, va nhirng ngudi
tré thi sé chia sé cai trai nghiém, gan gi voi do tudi ca em hon. Thir 2 em mong du @n cé nhirng
céi plan xa hon, khi ma du an da hoan thanh thi sé con cé nhirng cai workshop dé ma minh thuc
hanh, thuc tap. Mot diéu nira la thi em cé mét céi ky vong la du an né sé khéng qua géi gon & mot
noi nao ay a. Tai do em von la sinh vién su pham, thi nhiing céi van dé nhu la tdm ly ndo bo
phuong phap hoc tap nay kia em nghi la sinh vién su pham nhu tui em sé c6 hirng thd rat nhiéu.
Tai do ngay ca chinh ban than em di thi em ciing rat quan tam dén cach ma em tiép thu hay hoc
tap nay kia. Thi néu dé ma ky vong thi em ky vong du an sé dugc thuc hién sao ma nhiéu nguoi
biét hon & chi, ki€u nhu 1a sinh vién truong nay lam d6 an thi sinh vién truong nay biét cai do an
doé ma théi, con nhirng ban sinh vién noi khac thi khéng biét duogc a chi.

T4 Ngéan: Thé thém mét cau hdi cudi dé chét ha budi thao luadn nhém hém nay cla tui minh ha
moi ngudi. Theo ban, dau cé thé la nhirng ly do khién ban hay ban bé/ nhirng nguai tré khac cam
thdy chan nan/ khong hing thu khi nghe vé/ theo doi cac thong tin/kién thirc lién quan dén hoc
tap & lam viéc hiéu qua dua trén khoa hoc ndo b6?

Diém Phuc: Thi ki€u nhu em thay moi nguoi déu cé 1 phuong phap hoc tap riéng, doi khi la tuy
hing hoac la ngau nhién. Thi khi ndi vé céi nay thi em nghi minh chi cé thé nén ndi vé cai khoa
hoc ndo b nay cé thé gitip minh nay kia chir khong phai la su bat budc ban phai ¢ né maéi 6 thé
hoc hay lam viéc dugc & chi. Néu ma nhu vay thi em sé thay né kha la chan béi né guong ép. Em
thay rao can thir hai phan nhiéu la vi kién thie khoa hoc ndo bd né con méi qua a chi, chua ké né
con la khoa hoc, né kiéu kho khan, hodc may ban tré hay dé mac dinh né kho khan 1am, ma vay
thi chang ai muén xem. Kiéu vi né khé khan vay nén may ban dé nghi 1a khong lién quan téi may
ban. Nhu trong céi context du an cua cac anh chi di, em thay la kién thirc hay gi d6 né can dugc
truyén thong ki€u dé hiéu va thic day hon. Dang nhu nhu hdi ndy chi Thu hay anh Hai cé noi 4,
moi nguoi sé c6 nhirng cach thirc hay phuong phép hoc tap khac nhau thich trng véi ca nhan ho,
nén ma dé cac ban thay duoc kién thirc khoa hoc ndo bo né t6t, né dung dugc, né ba ich thi cac
ban phai thay la n6é ap dung dugc cho cac ban mét cach cé hiéu qua thiét, ap dung ngay va thay
lien dugce hiéu qua. Chir ndi ngoai tai roi cac ban dé nghi la né ciling nhu cac phuong phap khac
lam. Em cling thay |a thay vi minh néi nhu ki€u 1a ban phai biét kién thirc khoa hoc vé ndo bo thi
ban mai cé thé hoc tap hay lam viéc t6t dugc thi thay vi néi nhu vay thi minh cé thé khién né
khong qua bat budc, gan gii hon dé la chirng minh rang né c6 thé giip d& moi nguoi lam viéc va
hoc tap tot hon, né thuc sy cé hiéu qua va lua chon st dung hay khong la cia moi ngudi & chi.
Chur khéng don thuan la call to actions.

Quéc Anh: Em nghi ly do I6n nhéat chinh 1a ho chua thuc sy san sang thay déi ban than minh. Kiéu
nhu ho chua tim thay cdi ndi tai bén trong minh & chi. Chua tim thay dugc cai dong luc thuc su
dé co thé khién ho thay d6i. Vi du nhu mot nguoi khi gap mot cai bién cd qua Ién nhu la mat nguoi
than, thi bén trong ho sé dang trao céi dong luc dé thay ddi, hoc tap va lam viéc vi ai, vi diéu gi.
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Tlr d6 ho sé dive in, tim dén nhirng cai trang hoc tap lam viéc, cach dé thay déi ban than sao cho
tét hon. Da d6 la cai suy nghi cia em & chi.

Thanh Thu: Tui nght la do kién thirc khoa hoc nghe |a thay né khé khan nhirc dau roi 4. Véi cai
nira la khong biét ba hay moi ngudi co6 thay giong tui khong, la ngudi tré bay gio thich may céi mi
an lién 1am. Kiéu nhu né cé tinh (rng dung lién &. Ki€u hoi xua & ha bai hat di, bai hat tén 1a mat &
cho nguoi di ha trgi oi phai nght sau xa, cdi tén né phai ham y minh phai hiéu dir 1am, con gio thi
di du dua di, cac thir van van no rat la straightforward né rat la it phai suy nghi nhiéu & moi nguoi
quen vdi dang an lién nhu vay hon. Cho nén tui nghi dé la mét cai khé khan/ rao can, thanh ra
truyén dat kién thirc cling phai truyén dat mét cach rat thu hat sao cho may ban dé thay la cai
kién thirc d6 may ban dung dugc, ap dung dugc va nd ¢ hiéu qua thiét, nhin do la thay né gidp
dugc minh thiét. Ma véi moét céi nira 1a khi gdp may cai video kiéu nhu khoa hoc néo bg, lam thé
nao dé c6 GPA cao, lam sao d€ sadn hoc bong,... thi kiéu tui cling cé tdm ly né né né ra &. Thi tui
dé danh nhirng video nhu vay cho nhitng lic minh tinh tdo nhat, cé nhiéu dong luc nhat mai dam
xem. Tai do xem thi cling &p luc lam.

Tran Duy Hai: Thir nhat anh nghi la do cach minh truyén tai né han 1am hay chuyén mén nay né
khong thich hop véi hiéu qua cho d6i tugng sinh vién nhu tui minh. Thi thuong ho sé muén gi do
né mdi mé hon né sinh dong hon va cé hai hudng mi &n lién chit xiu d€ ho co thé tng dung va
giup ich cho céi qua trinh ho hoc tap lam viéc nhiéu hon.

Th hai anh nght la do khoa hoc nédo b hay khoa hoc néi chung thi ciing kho tiép can réi &. Tai vi
nhu héi anh di hoc thi ban than anh khi ma gép nhirng cai kién thirc ma né mdéi la qua hay la doc
n6 khé hiéu qua thi vo hinh chung |4 anh cling muén né né né di 4. Kiéu tir nhd dén gid minh quen
vGi nhitng phuong phép cach thirc hoc ma né gan gii dugc thay co, cha me chi cho réi, cho nén
khi nghe dén khoa hoc ndo b nay thi anh thay ki€u né hoi xa la.

Minh Durc: Thi em thay la vé phia don vi san xuat, thi nhu em ndi cau trudc, dé la nguoi ta khong
c6 thich nhirng bai viét qua dai bdi vi co ban ngudi ta khong co thai gian dé doc, hay la nhiing
thiét k& nay kia chua bat mat, cudn hat khién ngudi ta bi mét khi doc. Thi em nghi'la c6 thé chuyén
hoa hinh thire thanh théng tin ngan, clip ngan, hinh anh, reels, clip ngan TikTok, infographic chang
han dé gidi tré ho dé ti€p can hon. Ma chang han véi em di thi khéng cé nhiéu thoi gian, ma khi it
thai gian thi em khong cé nhu cau biét dén nhiing cai thuat nglr han 1am qua nhiéu. Cho nén minh
c6 thé vietsub viét héa sao cho né dé hiéu, ngan gon la dugc. Con vé hinh thirc thi em dé bi thu
hat bdi may céi né bat mat, da.
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APPENDIX 7: MODEL OF GROWTH
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Figure 166: Model of growth

APPENDIX 8: DETAILED PRE-CAMPAIGN PROJECT HEALTH REPORT

An analysis of A Brainy Chat project’s health is conducted to figure out the condition of the whole
project in terms of communication performance. The analysis focuses on scanning the Facebook
page and Facebook group community, Youtube, and Collaborating activities. Due to platform
specs and constraints in analytics, the analysis for Facebook and Youtube is conducted with data
derived within 90 days till the end of December 2022. For collaborations, the analysis is conducted
from the establishment of A Brainy Chat till the end of December 2022.

Facebook Page and Community:
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Figure 167: Derived data on Reach and interactions from Meta Business, A Brainy Chat Facebook page, 12/2022.
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e Number of people reached per month: 900 people
e Average post reach for posts with images: 214 times
e Number of interactions (engagement) past 90 days: 270 times
e Number of interactions (engagement) for each post: 26 times
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Figure 168: Derived data on Page likes and access from Meta Business, A Brainy Chat Facebook page, 12/2022.

e Number of people reaching Facebook page per month: 1100 people
e Number of Facebook page visits per month: 812 times
e New likes per month: 42 likes
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Figure 169: Derived data on Gender and Age from Meta Business, A Brainy Chat Facebook page, 12/2022.

The most crowded audience segment is in the age group of 25-34 years old
The second-largest segment is at the age of 18-34 years old

Male to female ratio: 30-70%

Location: Ho Chi Minh occupies mainly the audience source
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Figure 170: Derived data on Page’s reach from Meta Business, A Brainy Chat Facebook page, 12/2022

e Number of posts per month: 9 posts
e The most featured post (which is about the personal image of Ms. Hao) reached 139
people and got 11 interactions
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Figure 171: Derived data on Community’s health from Meta Business, A Brainy Chat’s Facebook, 12/2022

e Number of posts per month: 9 posts
e The most featured post reached 139 people and got 11 interactions

YouTube:
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Figure 172: Derived data on A Brainy Chat’s overall Youtube analytics from Youtube Analytics, 12/2022-01/2023
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In general, the number of views of the whole channel has decreased slightly (16%) but Watch time
(hours) has increased sharply and subscription rates have increased relatively well in the past 90
days, compared to the first 3 months of the channel's establishment.
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Figure 173: Derived data on A Brainy Chat’s top contents from Youtube Analytics, 12/2022-01/2023

Content topics that are new, interesting, or provide general information - are the topics with the
highest views, the highest is 3.9k views. The channel has successfully induced the audience to
click, but the retention rate is low because the AVD (average view duration) is relatively short
compared to the AVL (average video length). In the last 90 days, viewers have begun to be more
interested in topics or thumbnails that mention the brain, and topics about effective study and
work.

“ A Brainy Chat COMPARE TO.

Last 90 days

Content Traffic source Geography Cities Viewer age Viewer gender Date Subscription status Subscription source Content type More ¥

Views by: Traffic source ¥ Watch time (hours) by: Traffic source ¥ Linechart ¥ Daily ¥

Figure 174: Derived data on A Brainy Chat’s top contents from Youtube Analytics, 12/2022-01/2023
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®
Traffic source
(® Total
O Browse features
O Shorts feed
O Channel pages
O Suggested videos
O YouTube search
O Playlists
O Other YouTube features
O Direct or unknown
O External
O Playlist page
O Notifications
O End screens
O Sound pages
O Video cards and annotations

O Hashtag pages

Views
20,714
6,635 32.0%
4841 23.4%
3755 18.1%
1,522 7.4%
1319 6.4%
551 Ly
527 2%
478 23
451 22
315 1.5%
158 0.8%
143  07%
1 0.1%
7 0.0%
1 0.0%

Watch time
(hours)
1,226.9
4374 357%
378 31%
309.2 25.2%
1439 117
761  6.2%
60.7 5.0%
502 4.1%
272 2.2%
259 21
339 2.8%
73 0.6%
164 1.3%
01 0.0%
0.6 0.1%
0.0 0.0%

Average view
duration

3:33
3:57
0:28
4:56
540
3:27
6:36
543
3:24
3:26
6:27
2:46
6:53
0:47
524

0.03

Impressions
247,842

130,889
64,351
30,963
11,778

5242

Impressions
click-through
rate

4.2%

4.2%
4.2%
2.8%
7.8%

4.8%

Figure 175: Derived data on A Brainy Chat’s traffic sources from Youtube Analytics, 12/2022-01/2023

The main traffic source of the channel comes from the Browse feature, Shorts feed, and Channel
pages. Also, A Brainy Chat's Suggested videos are a great tool to drive in more potential viewers.
This feature is also believed by experts to be one of the best traffic sources of the Youtube

platform (Edwards, J., 2021)

Traffic source
(® Total

O Browse features

O Shorts feed

O Channel pages

O Suggested videos

O YouTube search

O Playlists

QO other YouTube features
O Direct or unknown

O External

O Playlist page

O Notifications

O End screens

O Sound pages

O Video cards and annotations

O Hashtag pages

@

Views ¥
20,714
6,635 32.0%
4841 23.4%
3,755 18.19
1522 7.4%
1319 6.4%
551 2:7
527 2.5%
478 23
451 2.2
315 1.5%
158  0.8%
143 0.7
1 0.1%
7 0.0%
1 0.0%

Watch time
(hours)
1,226.9
4374 357%
378 3.1%
309.2 25.2%
1439 11.7
761  6.2%
60.7 5.0%
502 41
27.2  22%
259 2.1%
339 28%
7.3 0.6%
164 13%
0.1 0.0
06 0.1
0.0 0.0%

Average view
duration

3:33

3:57
0:28
4:56
5:40
3:27
6:36
5:43
3:24
3:26
6:27
2:46
6:53
0:47
524

0:03

Impressions
247,842

130,889
64,351
30,963
11,778

5242

Impressions
click-through

rate

4.2%

Figure 176: Derived data on A Brainy Chat’s top metrics from Youtube Analytics, 12/2022-01/2023

4.2%
4.2%
2.8%
7.8%

4.8%

The impression by CTR of the channel is stable: 4.2% (average: 2%), however, the AVD is generally
a bit low compared to the average video length (about 3:57 while the AVL is 20 minutes).
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[] Total 20,714 1,226.9 3:33

Figure 177: Derived data on A Brainy Chat’s countries and cities with the most view from Youtube Analytics, 12/2022-
01/2023

e Vietnam makes up the majority of viewers of the channel with watch time (hour)
accounting for 79.6% of the total.
e Cities with the most view: Ho Chi Minh City, Vietham

Figure 178: Derived data on A Brainy Chat’s gender and age group with most views from Youtube Analytics, 12/2022-
01/2023

e The 18-24 age group is the channel's most viewed age group. The second group is 25-34
years old.

e Gender ratio of viewers: Male and Female (54.9% and 45.1%)
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Neuroscience.
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mentioned

methods,
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different
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APPENDIX 9: ACTIVATION MECHANISM AND SCIENCE EXPLANATION
AREA 1: THUY CHAM (OCCIPITAL LOBE)
THUY CHAM (C)
C1: Nhanh tay bat chir C2: Mat lira C3: Goi mau mau gi?

1. Ngu®i choi duge phat 1 bat 16ng tir quan trd.

2. Ngudi choi phai tim va khoanh tron theo hang doc va
hang ngang trén bang chit cai cho sdn 3 tir cé nghia.

Luu y: Quén tré nén gidi han ngudi choi, khéng nén cho
khoanh qué 3 tir vi con dé phan cho ngudi choi khéc va tiét
kiém thoi gian

3. Ngudi choi ti&p tuc ding but Iéng vé xudng mat sau clia
ctia tdm béng hinh anh ma ho lién tudng dén khi khoanh
dugc 3 tir khoa ma ho vira khoanh. Khéng vé qué 4cm cho
1 tir khéa

Thanh céng: Khi ngudi choi thuc hién ddy da xong cac
budrc trén. Lic nay quén trd hodc tro ly giai thich science
behind the games, sau d6 ky nhan vao 6 tron tuong ung
trén vé thong hanh clia ngudi choi, xac nhan thanh cong
vuot qua trd chai. (VD: Xong trd C1, quan trd ky tén vao &
tron dAu tién cla vé thdng hanh & khu vuc Thuy Cham)
That bai:

- Khi ngudi choi khdng hodc chua khoanh dt it nhat 3 tir
khoa

- Khi ngudi choi khéng hodc chua vé du 3 hinh anh tuong
rng véi 3 tir khéa

Lic nay, quan trd hodc trg ly sé khdng ky tén xac nhéan vuot
qua trd choi. Ma sé:

- D& nghi ngudi choi chd thue hién lai thir thach hodc dén
cdc tram trd chai khéc thir thach trude khi quay lai trd choi
ndy (néu dang cé nhiu ngudi choi cling ldc)

- M&i ngudi chai thuce hién lai thir thach ngay (néu dang
khéng c6 nhigu hon 2 nguei choi cung luc).

Thei gian choi: téng céng 3 phut cho 1 luot choi. Tai da 2
ngudi chai 1 lugt
Nhan sy 1 quan trd (moderator), 1 trg Iy (assistant)

Science behind the game: Ban nghi ban nhin bang mat?
Chua hoan toan chinh xac dau nha. Mat 1a noi tiép nhan
théng tin hinh anh, nhung néu chi nhu vay, ban sé khong
hiéu dugc digu ban nhin thdy cd ¥ nghta gi.

Thuec t& céc thdng tin hinh anh dugc ghi nhdn bang mat
duoc chuyén d&n ndo, cu thé 1a thuy cham, dé xur Iy, inh hdi
va phan tich thdng tin, tir d6 ma ban c6 thé hiéu va khoanh
tron dugc céc tir cd nghia dé!

Do d6, ban khéng chi nhin b&ng mat, ma con nhin bang nio!

1. Ngu#i choi duge quan trd hodc tro Iy huéng dan dén
khung luéi tréng ¢ treo céc buc tranh do anh thj giac

2. Ngudi choi nhan duge céc tAm nhua mica trong sudt tir
quan trd hodc trg Iy

3. Ngui choi tu do 1ap migng mica nhua 1&n céc birc anh
¢6 san dé xem dugc do anh thi gidc tao ra

Thanh céng: Khi ngudi choi d xem hét céc do anh trén
khung ludi.

Lac nay quan trd Lac nay quan trd hodc tro ly gidi thich
science behind the games, sau d6 ky nhan vao 6 tron tuong
g trén vé théng hanh cla ngudi choi, xac nhén thanh
cong vuot qua tro chai.

Thét bai:

- Khi ngudi choi khéng hodc chua nhan tdm mica nhya dé
xem o anh

Luc nay, quan trd hodc trg ly sé khéng ky tén xac nhan vugt
qua tro choi. Ma sé:

- D& nghj ngudi choi chd thyc hién lai hodc dén cac tram trd
chai khéc thir thach trude khi quay lai trd chai nay (néu
dang c6 nhiéu ngudi xem cung ltc)

- Md&i ngudi choi thye hién lai ngay (néu dang khong cé
nhiéu hon 2 ngudi xem cung lic).

Théi gian choi: tdng cong 3 phit cho 1 lugt choi. Tdi da 2-4
ngudi choi 1 lugt
Nhan su: 1 quan trd (moderator), 1 trg Iy (assistant)

Science behind the game: Chiing ta biét réng n&o gitp
chiing ta xr Iy théng tin hinh anh da dugc linh hoi bdng mét.
Thé nhung tai sao chiing ta c6 thé thdy dugc céc ao giac
chuyén ddng cuia vat thé, trong khi ching khang thuc su
chuyén dong?

P4 1a vitrong qué trinh xtr ly thong tin ndo da két hop vai
nhimng kinh nghiém ma ching ta d& cé trudc day hoac su
phong dodn riéng ctia ndo bd dé tang toc qud trinh xur ly
théng tin. Diéu nay dan dén nhirng théng tin ma ndo phan
4nh da khéng triing khép véi hinh &nh thuc t&.

1. Ngudi choi dugc quan trd cho nhin thay tdm béng c6 in
tén mau sic véi cadc mau sac ngau nhién.

2. Ngudi choi phdi doc dling tén cla mau sac thé hién ma
khéng bi danh Ilra bdi cac mang mau tréi ngugc. Vi du chir
“Mau den” Bugc in bdi sdc d6. Ngudi choi phai doc ding
t&n mau dé da in thanh chir d6.

-Lan 1: ngudi choi doc mau. Bang mau nay sé in ding tén
mau theo chir. Mirc do: dé

- L&n 2: ngudi choi doc mau. Bang mau nay sé in léch tén
mau va chir. Marc d9: Kho

Luu y: MGt tam formex sé gom 2 bang mau néu trén, ding
cho 1 ngudi choi. Quan tro linh hoat thay 08 néu cén. BTC c6
4 bdng mau khéc nhau

Thanh céng: Khi ngudi choi hoan thanh dugc hét ca 2 [an
goi mau.

Luc nay quén trd hoéc trg ly gidi thich science behind the
game, sau d6 ky nhan vao 6 tron tuong (rng trén vé thong
hanh ctia ngudi choi, xac nhén thanh céng vugt qua trod
choi.

That bai:

- Khi nguai choi khéng hodc chua hoan thanh dugce 2 [an
goi mau da néu. 1 Ian diing, 1 [an sai van tinh la chua hoan
thanh.

Luc nay, quan trd hodc trg Iy s& khéng ky t&n xac nhan vuot
qua trd choi. Ma sé:

- P& nghi ngudi chai chd thuc hién lai hodc dén cac tram trd
choi khac thir thach trudce khi quay lai trd chai nay (néu
dang c6 nhigu ngudi xem cuing lac)

- Mdi ngudi choi thyc hién lai ngay (néu dang khéng cé
nhiéu hon 2 ngudi chai cing ldc).

Thai gian choi: tdng cong 3 phut cho 1 lugt choi. Téi da 2
ngudi choi 1 lugt
Nhan su: 1 quan trd (moderator), 1 trg ly (assistant)

Science behind the game: Khi xtr Iy cac thdng tin vé hinh
4nh, ndo bd cé xu hudng lién két thdng tin méi véi nhitng
thir ma chung ta da biét dé tiép nhan théng tin mét cach dé
chiu va khéng can qua nhiéu né luc. D6 a néu ban duge
nhin thdy mau va chi cé cuing y nghia. Thé nhung khi mau
va chir khéng cung y ngha nira nhu trong tro choi nay, thi
qua trinh tiép nhan thdng tin chir va mau khéng con dong
nhat 1am cho ndo “bj hoang mang” trong gidy lat, do dé
chiing ta s& duara cau tré |&i chdm hon.

Figure 179: Occipital lobe game mechanism

AREA 2: THUY THAI DUONG (TEMPORAL LOBE)




1. Ngudi choi dugc quan trd din dén noi cé thiét bi thuc
hién trd choi (laptop cua BTC)

2. Ngudi choi sé bam START dé may ty do chay ra nhiéu
guong mat duge minh hoa khéc nhau.

3. Ngudi choi bsm DUNG dé chon 1 guong mét minh mudn
nhé

4. Sau 20 gidy dé ghi nhd, ngudi choi sé khong dugc nhin
khudn mét nira ma phai chon timg chon b phén trén mat
c6 sn dé ghép lai sao cho gidng nhat véi guong mat ngudi
choi d@ ghi nhd. trong thai gian cho phép

Thanh cong: Khi ngudi choi chon ding it nhat 7/10 b phan
trén guong mg( ma ho da chon dé ghi nhé

Luc nay quan trd hodc trg ly giai thich science behind the
game, sau d6 ky nhan vao 6 tron tuong Ung trén vé thong
hanh ctia ngudi choi, xdc nhan thanh cong vugt qua tro

choi.

Thét bai:

- Khi ngudi chai khdng hodc chua chon ding dugc it nhat
7/10 bd phén trén guong mat ma ho da chon dé ghi nhé.
Dudi 7 bo phéan sé khong dugc tinh 1a thanh cong.

Liic nay, quan trd hodc trg Iy s& khdng ky tén xac nhan vuot
qua trd choi. Ma sé:

- Dé nghj ngudi choi chd thye hién lai hodc dén cac tram trd
chai khac thir thach truée khi quay lai trd choi nay (néu
dang c6 nhiéu ngudi xem cung lic)

- Mdi ngudi chai thyc hién lai ngay (néu dang khong cé
nhiéu hon 2 nguwi choi cuing lic).

Théi gian choi: tdng cdng 3 phiit cho 1 lugt choi. T6i da 2
ngudi chai 1 lugt vi chi cé 2 laptop
Nhan sy 1 quan trd (moderator), 1 trg ly (assistant)

Science behind the game: Mac du cac tin hiéu thi gidc
thuding dugc xtr ly béi thuy chdm, qué trinh phan tich va ghi
nhé khudn mat 1a mét qua trinh déc biét, dugc xir ly béi thuy
théi duong. Thuy thai duong va céc khu vyrc xung quanh né
giip chung ta nhan biét céc déc diém khéc nhau cua khudn
mat, tir hinh dang cGa mat, mii, miéng dén t8ng thé hinh
dang khudn mét. Céc déc trung nay sau dé dugc so sanh
véi cac khudn mét da luu trir trong bd nhé dé xac dinh danh
tinh cla ngudi ma ching ta da gap.

1. Ngudi choi sé duoc quén trd gidp deo tai nghe 1én dé
nghe cédc doan nhac va cac doan am thanh nhat dinh.

2. Dén mét lic nhat dinh, sé cé nhiing am thanh gay xdo
nhiéu. Nhimg am thanh &y c6 thé |a nhimg tiéng dong gay
sy khé chju. Vi du: tiéng ¢, ti€ng phao, ti€ng ma sat,...

3. Sau khi nghe xong doan nhac kém doan am thanh trong
90 gidy, ngudi choi hoan thanh tro choi.

Thanh cong: Khi ngudi choi hoan thanh nghe doan nhac
kém am thanh trong 60s va khéng bdm tua qua hay bat ky
can thiép tdc d6 nao.

Lic nay quan trd hodc trg ly giai thich science behind the
game, sau d6 ky nhén vao 6 tron tuong (mg trén vé thong
hanh clia ngudi chai, xac nhan thanh céng vuot qua trd

Thil bai:

- Khi ngudi choi khong hoéc chua nghe xong doan nhac
kem am thanh.
L&cW.W‘nubhokwlyliMkvlénxtcminvtm
qua trd choi. Ma sé

- D& nghi ngudi chm chd thyc hién lai hodc dén cac tram trd
choi khéc thir thach trude khi quay lai trd choi nay (néu
dang c6 nhiéu ngudi xem cung lic)

- Méi ngudi choi thyc hién lai ngay (néu dang khéng cé
nhiéu hon 2 ngudi chai ciing luc).

Thai gian chei: tdng céng 3 phut cho 1 luet choi. T6i da 2
ngudi choi 1 luot vi chi c6 2 laptop
Nhén sy 1 quan trd (moderator), 1 trg ly (assistant)

Science behind the game: Tai sao nhiing &m thanh khé chiu
lai gay ra phan (rng tiéu cyc? Khi chiing ta nghe thdy nhimg
am thanh khé chju nhu tiéng nia cao vao dia hodc méng tay
dép vao bang den, thuy thai duong va viing no goi la hach
hanh nhan tuong tac dé tao ra phan (mg tiéu cyc. Thuy thai
duong xtr ly &m thanh, trong khi hach hanh nhan chiu trach
nhiém xtr ly cac cam xdc. Khi ching ta nghe thdy mét am
thanh khé chiu, hach hanh nhan sé nang cao nhan thirc ciia
ching ta vé am thanh d6. ong thoi dua ra nhimg phan img
tiéu cuc tuong ty dé déi pho.

1. Ngudi choi bdc tham 1 ménh gidy tir thing mica cta
quan trd, trong manh gidy sé bao gom 1 cau héi bat ky vé
théng tin khoa hoc in trén backdrop va cac thong tin rai rac
khéc.

2. Ngudi choi tra 181 xong cau héi in trén manh gidy, sau d6
tra manh gidy cho quan trd hodc trg ly

Thanh cong: Khi ngudi choi tra I&i ding hoac ding y cau héi
trén manh gidy.

Lic nay quan trd hodc trg ly giai thich science behind the
game, sau d6 ky nhén vao 6 tron tuong Umg trén vé thong
hanh clia ngudi choi, xdc nhan thanh cong vuot qua trd
chai.

That bai:

- Khi ngudi choi khang hogc chua tra 1&i ding va di cac cau
héi trén manh gidy

Lic nay, quan trd hodc trg Iy sé khong ky tén xac nhan vugt
qua trd choi. Ma s&:

- Goi y ngudi chai noi tim ra dap 4n (backdrop 16 6 lat,...)

- D& nghj ngudi chai chd thuc hién lai hodc dén céc tram tro
chai khéc thir thach trude khi quay lai trd choi nay (néu
dang c6 nhiéu ngudi xem cuing lic)

- Mdi ngudi choi thuc hién lai ngay (néu dang khong cé
nhiéu hon 2 ngudi choi cung lic).

Théi gian choi: t8ng cdng 3 phit cho 1 lugt choi. T8i da 2-3
ngudi chai 1 lugt
Nhan sy: 1 quan trd (moderator), 1 tro ly (assistant)

Science behind the game: Dy |a hoat dong truy xuat théng
tin sau khi chiing ta da luu trlr n6 qua mét khoang théi gian.
Nhimg théng tin ban nhé lai dé dang thong thudng la théng
tin ma ban cht y lic doc n6, cé cam xdc vé n6 hodc
thay/nghe né nhiéu [an. Viing cy thé trong thuy théi duong
chju trach nhiém cho ghi nhé dai han d6 1a ving hai ma -
tiéng anh va Hippocampus.

Figure 180: Temporal lobe game mechanism

1. Ngudi choi duoc quan trd hoac tro Iy hudng dan vao vi tri
ngdi tham gia trd chai

2. Quan trd hodc trg Iy sé dung mét ban tay cao su dit &
trude mat ngudi choi, sau d6 str dung mot tdm man ngan
cach tam nhin cla ngudi choi véi ban tay that (duoc gac
qua phia cdn lai clia tdm chan)

3. Quan trd hodc trg Iy bat dau tac dong vat Iy Ien ban tay
that va ban tay cao su véi cac hanh ddng nhu cham, cam,
nam, s& nhe trong khoang thdi gian cho phép

4. Sau 1 khodng thai gian tac dong nhu vay, quan tro hodc
tro ly s& bat ngd dung bia dap vao tay cao su, d& xem cam
gidc va cam nhan cla ngudi choi

Thanh céng: Khi ngudi choi thir trai nghiém xong tac dong
béng buia cda quan trd hoac trg ly.

Lic nay quan trd hodc trg |y giai thich science behind the
game, sau d6 ky nhan vao 6 tron tuong (g trén vé théng
hanh ctia nguwi choi, xdc nhéan thanh céng vugt qua trd
choi.

That bai:

- Khi ngudi choi khéng hodc chua tréi nghiém xong téc
déng bang buda clia quan trd hoac trg ly

Lic nay, quan trd hodc trg Iy s& khong ky tén xac nhan vugt
quatrd choi. Ma sé&:

- D& nghi ngudi chai chd thuc hién lai hodc dén cac tram trd
chai khéc thir thach trudc khi quay lai trd choi nay (néu
dang c6 nhiéu ngudi xem cting lic)

- M&i ngudi chai thuc hién lai ngay (néu dang khéng c6
nhiéu hon 2 ngudi chei cung ldc).

Thai gian chai: tdng cong 4 pht cho 1 lugt choi. Tai da 1
ngudi chai cho 1 lugt
Nhan su: 1 quén trd (moderator), 1 trg ly (assistant)

Science behind the game: Khoa hoc vé néo bo goi day la
mot mét 4o gidc vé “quyan s& hiru”. Ao glac nay lakét qua
clia viéc dénh lira bang céch kich thich xic gidc trén ban tay
that (chi trong thai gian doan dau) va kich thich vé mat thj
gidc trén ban tay mé hinh trong suét qué trinh. Vé sau, nhan
thirc clia ngudi tham gia dan bj danh Itra do o giac vé
“quyén s& hiru" ban tay cao su. Lic nay ban tay cao su nhu
mot ban tay that cla chinh ban.

AREA 3: THUY DiNH (PARIETAL LOBE)

gudi choi sé duoc phat mi bao hiém va dung cu bao
chiéc xe dap dac biét cua ban t& chirc dua cho. Chigc
xe dap da dugc stra lai d& di "trai chiéu”. Ttrc 13 khi ta
huéng dau xe sang phai, thi banh xe s& ré sang trai va
nguagc lai.

2. Ngudi chai phdi 8 gang ldi xe dén dich. Théng va dugc
qua khi vé dich ma khéng chéng chan.

Thanh céng: Khi ngudi choi da trai nghiém xong t5i da 3 [an
thr, khéng can phai vé dén dich. Nhung néu vé dugc dén
dich sé& duoc qua tir BTC.

Lic nay quan tro hodc trg ly giai thich science behind the
game, sau d6 ky nhan vao 6 tron tuong Ung trén vé théng
hanh cta ngudi chai, xac nhan thanh céng vuot qua trd
choi.

That bai:

- Khi nguai choi khang hodc chura tréi nghiém t6i da 3 lan
thir véi tro chai

Lic nay, quan trd hodc trg ly s& khéng ky tén xac nhan vugt
qua trd choi. Ma sé:

- D& nghj nguai choi chd thyuc hién lai hodc dén cac tram tro
chai khéc thir thach trwée khi quay lai trd choi nay (néu
dang c6 nhigu ngudi xem cuing lic)

- Mdi ngudi chai thuc hién lai ngay (néu dang khéng cé
nhiéu hon 2 ngudi chai cung lic).

Thei gian chei: tong cdng 4 phit cho 1 lugt choi. Tai da 2
ngudi chai 1 lugt (diéu kién ly tudng khi cé 2 xe dap)
Nhan sy: 1 quan tro (moderator), 1 trg Iy (assistant)

Science behind the game: Thuy dinh chiu tréch nhiém d&i
v6i céc loai hinh véan dong. Viéc lai xe dap ngugc da thay
d6i toan hoan toan mot kj ndng ma nio bd d4 hoc bao lau
nay: "k§ nang chay xe dap”. Mic du tinh déo dai cla hé than
kinh cho phép céc phan xa van déng dién ra ma khang tuan
theo céc chinh dinh clia y thire, tuy nhién, ngay cé khi nhan
thirc dugc viéc bé I4i sang tréai dé queo queo phai, rat khé
dé ban co thé phai hgp vai cac clr dong tay va chan mot
céch théng nhat.

o

1. Ngudi choi dugc quan trd hodc tro ly phét 2 but 16ng, moi
tay cam 1 chiéc

2. Thyc hién tro choi dd 3 [an theo hiéu [énh cda quan tro
Vi du vé 3 lan choi:

-Lan 1: tay phai vé hinh tron, tay trai v& hinh vudng

-L&n 2: tay phai vé hinh tam giac, tay trdi v& hinh tréi tim
-L&n 3: tay phai vé hinh tron, tay tréi vé hinh vudng, miéng
doc 1 bai tho cho trude tir quan tro

Thanh céng: Khi ngudi choi d tréi nghiém du 3 Ian thuc
hién.

Ltc nay quan trd hodc trg Iy giai thich science behind the
game, sau d6 ky nhan vao 6 tron trong (ng trén vé thong
hanh cla ngudi choi, xac nhan thanh cong vuot qua trd
chai.

That bai:

- Khi ngudi choi khéng hoéc chua tréi nghiém da 3 [an choi
cua tro choi

Lic ndy, quén trd hodc trg ly s& khong ky tén xac nhan vuot
qua tro choi. Ma sé:

- P& nghj ngudi choi chd thuc hién lai hode dén céc tram tro
choi khac thir thach trude khi quay lai trd choi nay (néu
dang c6 nhigu ngudi xem ciing tic)

- Mai ngudi choi thuc hién lai ngay (néu dang khéng cé
nhiéu hon 2 ngudi chai ciing ldc).

Thei gian chai: tdng cdng 3 phut cho 1 lugt chai. Téi da 2
ngudi chai 1 lugt
Nhan su: 1 quan trd (moderator), 1 trg Iy (assistant)

Science behind the game: Ngoai kha nang xu ly xdc gidc,
thuy dinh cung 1i€p gidp v&i ving ndo van dong va hé trg su
kiém soat ctia co thé. Khi hai tay/ chan clia ching ta ciing
lam mét nhiém vy gidng nhau, ndo cta ching ta sé dugc
diéu khién dé dang hon. Thé nhung khi chiing lam nhitng
nhiém vu vén ddng khac nhau, ndo chua thé cling gidi quy&t
ngay lap tdc, lam cho nhiém vu dugc hoan thanh rat khé
khan. Th& nhung viéc hai tay/hay chan lam viéc khong dong
nh&t khéng phai |2 diéu khng thé.Ban hoan toan cé thé
thuan thuc nhd luyén tap. Nhirng ngudi danh dan piano la
mdt minh chdng rd nét dé!

Figure 181: Parietal lobe game mechanism

AREA 4: THUY TRAN (FRONTAL LOBE)
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THUY TRAN (T)

T1: Tri nhé ngdn han

T2: Cam nhn vj gidc

T3: Khai ké didu ky

1. Ngu‘dl choi doc qua céc hang chir céi hodc chi s6 cho
s&n. Mdi phan s& c6 7 hang chi hoic 8. Sau d6 bang
théng tin s& dugc quan trd va trg ly che di.

2. Thyc hién tré choi:

Lan 1: Ngudi choi 14p lai theo duing thir ty nhu trén bang
thong tin.

Lan 2: Ngudi choi 14p lai theo thir tu nguoc lai.

Lan 3: Ngudi choi 1ap lai theo ding thd ty trong bang chir
cdi (cho ch) hodc theo thir tu tlr bé dén 16n (cho s6).

3. Méi day chir hodc s8 ngudi chai thuc hién 3 [an ghi nhg
va doc lai.

Thanh céng: Khi ngudi choi d3 trdi nghiém 40 3 I1an doc

Luc nay quan trd hodc tro ly giai thich science behind the
game, sau d6 ky nhén vao 6 tron twong (ng trén vé thong
hanh ctia ngudi choi, xdc nhan thanh cong vugt qua trd
choi.

That bai:

- Khi ngudi choi khéng hodc chura trai nghiém di 3 [an chai
clia trd choi

Luc nay, quén trd hodc trg ly s& khéng ky tén xic nhan vuot
qua rd choi. Ma sé:
- D& nghi ngudi choi chd thuc hién lai hodc dén céc tram tro
chai khéc thir thach trude khi quay lai trd choi nay (néu
dang c6 nhiéu ngudi xem cuing lic)

- M@éi ngudi chai thuc hién lai ngay (néu dang khéng c6
nhigu hon 2 ngudi chai cuing lic).

Théi gian chei: t8ng cong 3 pht cho 1 Iuot choi. Téi da 2
ngudi choi 1 lugt
Nhan su: 1 quan tré (moderator), 1 tro Iy (assistant)

Science behind the game: Tri nhd ngan han 13 kha nang ban
6 thé giir thong tin tam thai d& c6 thé tiép tuc suy nght va
hoc tap. Cac nghién ciru da chi ra réng, khi ban hoc hay lam
mot diéu gi d6, thuy tran s& nhu “cai kho hang tam thai" va
luu gi¥ cac théng tin ndy cho ban. Th& nhung khi ban
chuy&n sang nhiém vu khac, ndo ban s& nhan dién nhirng
théng tin quan trong va chuyén vao viing luu trir dai han,
nhitng théng tin khang can thiét s& duoc “tam thai xoé bé".

1. Ngudi choi tién dén ban trd choi clia quan tro vatro ly dé
dugc deo bang bjt mat

2. Thue hién tro choi

- L&n 1: Phan biét hat é véi mé den
- L&n 2: Phan biét dudng mia véi dudng cét vang
- Lan 3: Phan biét mudi véi mudi himalaya

Thanh céng: Khi ngudi choi da trai nghiém dd 3 [an cam
nhén va phan biét vj gidc. Khong can phan biét ding. Néu
dang toan bd 3 Ian sé cé thuéng tir BTC

Lic nay quan tro hodc trg ly gidi thich science behind the
game, sau dé ky nhén vao 6 tron tuong Ung trén vé thong
hanh cla ngudi choi, xdc nhan thanh céng vuot qua trd
choai.

Thét bai:

- Khi ngudi choi khéng hodc chua trai nghiém da 3 [4n choi
cta tro choi

Lic nay, quan trd hogc trog ly sé khang ky tén xac nhan vugt
qua trd choi. Ma sé:

- P& nghi nguai choi chd thuc hién lai hodc dén céc tram tro
chai khéc thir théch trudc khi quay lai trd choi nay (néu
dang c6 nhiéu ngudi xem ciing ldc)

- Mdi ngudi choi thuc hién lai ngay (néu dang khéng cé
nhiéu han 2 ngudi choi clng ldc).

Théi gian chei: téng cong 3 phit cho 1 Iwot choi. Téi da 2
ngudi chai 1 lugt
Nhan sy: 1 quan trd (moderator), 1 tro Iy (assistant)

Science behind the game: Lui clia ching ta chira rat nhigu
c4c t& bao thu cam vi gidc, hay con goi la cac receptor vi
gidc. Céc t& bao thu cam nay nhan biét cac chat héa hoc cé
mat trong thirc &n va d6 udng. T d6, truyén tin hiéu dén
thuy tran, cy thé 1a viing gustatory cortex, dé xir Iy va tao ra
tréi nghiém vé vi giac.

1. Ngudi choi tung 6 khai ruhlkcho san. Trén mdi mat cla
khdi rubik s& c6 1 hinh &nh cho san.

2. 6 khai rubik sau khi dugc tung sé c6 tuong duong 6 mat
duoc Iat 18n. Ngudi choi s& phéai xau chudi cac hinh anh trén
mét d6 cla rubik thanh 1 cdu chuyén. Phéi str dung tat ca 6
hinh énh d4 cho d& tao nén céu chuyén. Ngudi choi tu ké lai
cau chuyén.

3. Thai gian chudn bi cho méi ngudi chai la 1 phut.

Thanh céng: Khi ngudi choi ké dugc 1 céu chuyén tao nén
tir 6 hinh &nh tir khai rubik.

Lic nay quan trd hodc trg ly gidi thich science behind the
game, sau d6 ky nhan vao 6 tron tuong (ng trén vé thong
hanh ctia ngudi chai, xac nhén thanh cong vugt qua trd
chai.

That bai:

- Khi nguei choi khéng hodc chua k€ dugc 1 cau chuyén tao
nén tir 6 hinh anh tir khai rubik. ft hon 6 hinh 4nh duge dé
cp sé van tinh 1 that bai
Lic nay, quan trd hnac tro ly sé khéng ky tén xac nhan vuot
qua trd choi. Ma sé:

- D& nghi ngudi choi chd thuc hién lai hodc dén cac tram tro
chai khac thir thach trudc khi quay lai trd choi nay (néu
dang ¢é nhigu ngudi xem cling luc)

- M&i ngudi choi thyc hién lai ngay (néu dang khéng c6
nhigu hon 2 ngudi chai cling lic).

Thai gian chei: tng cdng 3 phat cho 1 lugt choi. T8i da 2
ngudi choi 1 lugt
Nhén sy 1 quén trd (moderator), 1 trg Iy (assistant)

Science behind the game: Thuy tran ciing |a mét co quan
v cling can thiét cho sy séng tao, bdi vi ddy 1a trung tdm
ctia kha nang tu duy, danh gia va tudng tugng. Khi ban nhan
dugc nhitng thanh t6 rat khac nhau cling vdi yéu can ké
chuyén, thuy tran s& phan tich va dua ra nhiéu nhing vién
canh cé thé xay ra véi cac thanh va két n8i nhimg vién canh
nay dé tao ra mét cau chuyén tha vi.

Figure 182: Frontal lobe game mechanism

1. Activation layout at HUTECH:

APPENDIX 10: ACTIVATION LAYOUTS
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2. Activation layout at FPTU:

Figure 183: Activation Layout for Hall A and B
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Figure 184: FPT activation main hall’s layout
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Figure 185: FPT activation main hall’s layout
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Figure 186: FPT activation fourth-floor layout
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Figure 187: FPT activation fourth-floor layout

APPENDIX 11: EVENT PRODUCTION DOCUMENT
Please kindly access the detailed Event Production Document here

APPENDIX 12: ACTIVATION MASTERSHEETS

Please kindly access the detailed Activation Mastersheet for HUTECH here
Please kindly access the detailed Activation Mastersheet for FPTU HCMC here
Please kindly access the detailed Activation Mastersheet for F-POLY HCMC here

APPENDIX 13: DETAILED MEDIA MASTERSHEET

Please kindly access the detailed Media Mastersheet of the campaign here

APPENDIX 14: DETAILED ACTIVATION FEEDBACK DATA

1. Feedback responses from HUTECH
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https://drive.google.com/file/d/1f0KAZ0yc9LxHt5yXERY-kb3x2bpt9vSQ/view?usp=share_link
https://docs.google.com/spreadsheets/d/1Q_jh9HPP-7KT-BdLLM4L1zOLDlDkuwyFFvssVKKP8k0/edit?usp=share_link
https://docs.google.com/spreadsheets/d/1chPnHGD7irasnhDhNMHT20xM2qgTRnZanexind_vK2s/edit?usp=share_link
https://docs.google.com/spreadsheets/d/1uuzIBzWsPefksPvQeu1H3hJ27-VIztpa4t7_F8uxSnI/edit?usp=share_link
https://docs.google.com/spreadsheets/d/1ETECdN-qB6R6xbsc-KMo8lUVcTisJStfHqAu-CjLzVA/edit?usp=share_link

Ban vui long danh gia trai nghiém Activation

133 responses
150
100
50
0 (0%) 1(0.8%) 1(0.8%)
0 | | |
1 2 3 A4 5

Figure 188: Survey’s response about experiences of participants at the activation at HUTECH

Ban vui long nhan xét mic do dong y cla ban than véi ménh dé: "Nh& ¢ hém nay ma tdi mdi phat
hién ra it nhat 01 su that ma tdi da hiéu sai bdy lau"
133 responses

100
75
50

25

1 2 3 4 5

Figure 189: Survey’s response on “Attending today’s activation makes me realize there is at least 1 truth |
misunderstand for long” at HUTECH

Ban vui long nhan xét mic d6 déng y cua ban than vdi ménh dé: "Sau ngay hdi hém nay, téi thay bod
n&o clia minh thd vi hon va nhiéu diéu ky diéu hon'
133 responses

100
75
50

25
7 (5.3%)

0 (0%) 0 (0%)
o | |
1 2 3 4 5

Figure 190: Survey’s response on “After the activation, | feel that my brain is more interesting and magical” at HUTECH
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Ban vui long nhan xét mirc d6 dong y cla ban than véi ménh dé: "Sau ngay héi hdm nay, toi rit ra
dugc it nhat 01 bai hoc ma t6i cd thé thir ap dung cho viéc hoc tap va lam viéc cia minh"

133 responses

150
100

50

9 (6.8%
0 (0%) 2(1.5%) { )
0 | 1

1 2 3 4 5

Figure 191: Survey’s response on “After the activation, | can derive at least 1 lesson which | can apply to achieve
effective study and work” at HUTECH

Ban vui long nhan xét mirc d6 dong y cla ban than vdi ménh dé: "Sau ngay hdi hém nay, t6i dan thay
rang hiéu vé ndo bo la quan trong hodc rét quan trong dé cé thé hoc tap va lam viéc hiéu qua hon."
133 responses

150

100

50

0 (l'il%) 1 (o.ls%) 2(1 i5%)

1 2 3 4 5

0

Figure 192: Survey’s response on “After activation, | gradually feel that understanding our brain is important or very
important in achieving effective study and work” at HUTECH

Ban vui 1dng nhan xét mirc dd ddng y cla ban than vdi ménh d&: "Sau ngay hdi hém nay, t6i thay cac
kién thirc vé phat trién ban than dua trén khoa hoc trd nén don gian va gan gdi véi minh hon."
133 responses

150
100
50

0 (clo%) 1 (o.la%) 5 (3-18%)
0

1 2 3 4 5

Figure 193: Survey’s response on “After activation, | feel that PD knowledge based on science is more engaging” at
HUTECH

137



Ban vui long nhan xét mirc dé déng y cua ban than véi ménh dé: "Sau ngay héi hém nay, téi nghi
minh sé tiép tuc theo d&i A Brainy Chat dé biét thé...viéc hiéu qua dua trén Khoa hoc tam ly va ndo bd."
133 responses

150
100

50

0 (t‘,%) o ((I)%) 5 (3.13%)

0
1 2 3 4 5

Figure 194: Survey’s response on "After activation, I think | will continue following A Brainy Chat” at HUTECH

2. Feedback responses from FPTU HCMC

Ban vui long danh gia trai nghiém Activation:
321 responses

300
200
100
0 (0%) 0 (0%) 2 (0.6%)
0 | | |
1 2 3 4 5

Figure 195: Survey’s response about participants’ experiences at the activation at FPT University HCMC.

Ban vui long nhan xét mirc do dong y cla ban than vdi ménh dé: "Nha ¢6 hdm nay ma toi mai phéat
hién ra it nhat 01 sy that ma tdi da hiéu sai bay lau"
321 responses

300
200
100
0(0%) 0 (0%)
0 | |
1 2 3 4 5

Figure 196: Survey’s response on “Attending today’s activation makes me realize there is at least 1 truth |
misunderstand for a long” at FPT University HCMC
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Ban vui ldng nhan xét murc dd déng y cta ban than vdi ménh dé: "Sau ngay hdi hém nay, téi thay bé
ndo ctia minh thu vi hon va nhiéu diéu ky diéu hon"
321 responses

300
200
100
0 (0%) 0 (0%) 9(2:8%)
0 | | l
1 2 3 4 5

Figure 197: Survey's response on “After the activation, | feel that my brain is more interesting and magical” at FPT
University HCMC

Ban vui long nhan xét mirc d6 déng ¥ clia ban than véi ménh dé: "Sau ngay hdi hom nay, toi dan thay
réng hiéu vé ndo bd |a quan trong hodc rat quan trong dé cé thé hoc tap va lam viéc hiéu qua hon."
321 responses

300
200
100
1(0.3%) 1(0.3%) 8 (2-|5%)
0
1 2 3 4 5

Figure 198: Survey'’s response on “After the activation, | can derive at least 1 lesson which | can apply to achieve
effective study and work” at FPT University HCMC

a1

Ban vui long nhan xét mirc d6 déng y ctia ban than véi ménh dé: "Sau ngay héi hém nay, téi rit ra
dugc it nhat 01 bai hoc ma ti ¢é thé thdr &p dung cho viéc hoc tép va lam viéc ctia minh'
321 responses

300
200
100
0,
0 (0%) 1(0.3%) 15 @4.7%)
. | |
1 2 3 4 5

Figure 199: Survey’s response on “After activation, | gradually feel that understanding our brain is important or very
important in achieving effective study and work” at FPT University HCMC
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Ban vui long nhén xét mirc dd dong y ca ban than véi ménh dé: "Sau ngay hdi hém nay, t6i thay céc
kién thirc vé phat trién ban than dua trén khoa hoc trd nén don gian va gan gi véi minh hon."
321 responses

300
200
100
0 (0%) 2 (0.6%) 9 (z.ls%)
0 | \
1 2 3 4 s
Figure 200: Survey’s response on “After activation, | feel that PD knowledge based on science is more engaging” at FPT
University HCMC

Ban vui long nhan xét mirc dé déng y clia ban than véi ménh dé: "Sau ngay hdi hém nay, t6i nght
minh sé tiép tuc theo di A Brainy Chat d& biét thé...viéc hiéu qua dya trén Khoa hoc tdm Iy va ndo bd."
321 responses
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200
100
0 0%) 0 (0%) 11 (3.4%)
0 | |
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Figure 201: Survey’s response on “After activation, | think | will continue following A Brainy Chat” at FPT University
HCMC

3. Feedback responses from F-POLY HCMC

Ban vui long dénh gid trai nghiém Activation:
126 responses

150
100
50
9(7.1%)
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Figure 202: Survey’s response about participants’ experiences at the activation at F-POLY.
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Ban vui long nhan xét mic do dong y cta ban than véi ménh dé: "Nhd cé hém nay ma t6i mai phét
hién ra it nhat 01 su that ma t6i da hiéu sai bay lau"
126 responses
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11 (8.7%)
0 (0%) 0 (0%) 4 (3.|2%)
. | |
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Figure 203: Survey’s response on “Attending today’s activation makes me realize there is at least 1 truth |
misunderstand for long” at F-POLY

Ban vui long nhan xét muirc do déng y cta ban than vdi ménh dé: "Sau ngay hdi hdm nay, téi thay bd
ndo cta minh thd vi hon va nhiéu diéu ky diéu hon"
126 responses
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1 2 3 4 5

Figure 204: Survey’s response on “After the activation, | feel that my brain is more interesting and magical” at FPOLY

Ban vui long nhan xét mirc d6 dong y cla ban than véi ménh dé: "Sau ngay hoi hém nay, t6i dan thay
rang hi€u vé ndo bo 1a quan trong hodc rat quan trong dé cé thé hoc tép va lam viéc hiéu qua hon."
126 responses
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100
50
0 (0%) 0 (0%) 0(0%)
) | | x
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Figure 205: Survey’s response on “After activation, | gradually feel that understanding our brain is important or very
important in achieving effective study and work” at FPOLY
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Ban vui ldng nhan xét mirc dd déng y clia ban than véi ménh dé: "Sau ngay hdi hdm nay, téi rdt ra
dugc it nhat 01 bai hoc ma tdi ¢6 thé thir 4p dung cho viéc hoc tap va lam viéc clia minh"
126 responses
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Figure 206: Survey'’s response on “After the activation, | can derive at least 1 lesson which | can apply to achieve
effective study and work” at FPOLY

Ban vui long nhan xét mirc dé déng y cla ban than voi ménh dé: "Sau ngay hdi hém nay, tdi dan thay
rang hiéu vé ndo bd |a quan trong hodc rat quan trong dé cé thé hoc tap va lam viéc hiéu qua hon."
126 responses
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Figure 207: Survey’s response on “After activation, | gradually feel that understanding our brain is important or very
important in achieving effective study and work” at FPOLY

Ban vui long nhén xét mirc d6 déng y clia ban than véi ménh dé: "Sau ngay hdi hom nay, ti thdy céc
kién thire vé phat trién ban than dua trén khoa hoc trd nén don gian va gan gii véi minh hon."
126 responses
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0
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Figure 208: Survey’s response on “After activation, | feel that PD knowledge based on science is more engaging” at
FPOLY
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Ban vui long nhan xét mirc dé déng y cua ban than véi ménh dé: "Sau ngay hdi hém nay, téi nghi
minh sé tiép tuc theo ddi A Brainy Chat d& biét thé...viéc hiéu qua dua trén Khoa hoc tdm Iy va ndo bd."
126 responses
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Figure 209: Survey’s response on “After activation, I think | will continue following A Brainy Chat” at FPOLY

APPENDIX 15: DETAILED OFFLINE AND ONLINE WEBINAR FEEDBACK DATA
1. Offline Webinar:

Ban vui long dénh gia noi dung cua Talkshow
133 responses
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Figure 210: Survey’s response on talkshow’s content at HUTECH

Minh thich giong doc truyén cam cua Haooo

rat vui

R4t vui

R4t b ich va gitip em hiéu ra nhiéu hon vé bd ndo

Céc anh chi ctv rat cute. Hoat dong chuong trinh hay hitu ich, vui ldm aaa
Dién gia truyénf dat théng tin dé hiéu, nhiéu vd thurc té, topic tha vi
Chuong trinh tot

Dién gia gioi, than thién
Figure 211: Feedback from google form
2. Online Webinar:

143



Ban vui long déanh gia trai nghiém Webinar:
26 responses

30
20
10
0 (0%) 0 (0%) 0 (0%)
0 | | {
1 2 3 4

Figure 212: Survey’s response on online webinar content

Ban vui long nhan xét mirc d6 dong y clia ban than véi ménh dé: "Nh& c6 webinar hém nay ma
t6i m&i phat hién ra it nhat 01 su that vé ndo bd ma t6i da hiéu sai bay lau."
26 responses

20
15
10
5
0 (0%) 0 (0%)
0 | I
1 2 3 4 5

Figure 213: Survey’s response on “Attending today’s webinar makes me realize there is at least 1 truth | misunderstand
for long” at the online webinar

Ban vui long nhan xét mirc dd dong y clia ban than véi ménh dé: "Sau webinar hém nay, t6i thay bd
nao ctia minh tha vi hon va nhiéu diéu ky diéu hon."
26 responses

20
15

10

0 (t?%) 0 “f%’

1 2 3 4 5

Figure 214: Survey’s response on "After the webinar, | feel that my brain is more interesting and magical”
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Ban vui ldng nhan xét mirc d déng y cla ban than véi ménh dé: "Sau webinar hdm nay, t6i thay

rang hiéu vé ndo bg 1a quan trong hoéc rat quan trong dé c6 thé hoc tap va lam viéc hiéu qua hon."
26 responses

20
15
10
5
0(0%) 0 (0%) 1(3,8%)
0 | |
1 2 3 4 5

Figure 215: Survey’s response on “After the webinar, | gradually feel that understanding our brain is important or very
important in achieving effective study and work”

Ban vui Iong nhén xét mirc d6 déng y clia ban than véi ménh dé: "Sau webinar hém nay, toi rit ra
dugc it nhat 01 bai hoc ma t6i ¢é thé thir &p dung cho viéc hoc tap va lam viéc cia minh."
26 responses

20
15
10

0 (CID%) 0 ((?%) 0 (Cll%)
0

1 2 3 4 5

Figure 216: Survey’s response on “After the webinar, | can derive at least 1 lesson which I can apply to achieve effective
study and work” at the online webinar

Ban vui long nhén xét mirc dd dong y cta ban than véi ménh dé: "Sau webinar hdm nay, t6i dan thay

rang hiéu vé ndo bd la quan trong hoic rat quan trong dé cd thé hoc tap va lam viéc hiéu qua hon."
26 responses

20
15
10
5
0 (0%) 0 (0%) 0 (0%)
0 | | |
1 2 3 4 5

Figure 217: Survey’s response on “After the webinar, | gradually feel that understanding our brain is important or very
important in achieving effective study and work”
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Ban vui long nhan xét mirc do déng y cla ban than véi ménh dé: "Dién gid da giai dap ding nhing
thac méc tdi mudn nghe va chia sé dung nhirng kién thirc, théng tin toi can.”
26 responses

20
15
10

5

0
0 (0%) 0 (0%) 1(3.8%)
0 | |
1 2 3 4 5

Figure 218: Survey’s response on “The speaker answered exactly what | wanted to hear and shared the necessary
information and knowledge”

Ban vui long nhan xét mirc dd déng y clia ban than véi ménh dé: "Sau webinar hém nay, toi nght
minh s& ti€p tuc theo doi A Brainy Chat d& biét thé...viéc hiéu qua dua trén Khoa hoc tam ly va ndo bd."

26 responses
30
20
10
0 (0%) 0 (0%) 0(0%)
0 | | |
1 2 3 4 5

Figure 219: Survey’s response on “After webinar, | think | will continue following A Brainy Chat”
Minh thich giong doc truyén cam ctia Hdooo
rat vui
R&t vui
R4t b8 ich va gilp em hiéu ra nhiéu hon vé bd ndo
Céc anh chij ctv rat cute. Hoat dong chuong trinh hay hitu ich, vui 1am aaa
Dién gia truyénf dat théng tin dé hi€u, nhiéu vd thuc t€, topic thu vi
Chuong trinh t6t

Dién gia gidi, than thién
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Nhirng théng tin dé rng dung cho cudc séng. Tha vi va sinh déng

Moi kién thirc ma webminar dem lai rat an tugng, rat méi va rat hiru ich a
Qua hay!

Chij Hao dua trén nhirng nghién ctru khoa hoc dé thuyét trinh

Kién thirc bé ich, cach truyén dat cudn hdt, hiéu qua, ndi dung trinh bay logic
Hai long

Webinar cung cap rat nhiéu thire bé ich a.

BTC t6 churc rat chuyén nghiép, nhip nhang, ban MC ciing rat chuyén nghiép a. Pac biét 1a ndi dung chi
Hao chia sé rat mdi, flow muot, dé hi€u cho ngudi thudng :D

Budi webinar em biét thém dugc rat nhiéu tha bé ich vé bd nao

Lugng kién thirc vira phai, truyén tai thong tin dé hiéu, vi du thuc t€, tinh (r'ng dung cao (c6 thé ap dung
ngay)

Chia sé hitu ich, chuong trinh c6 dong
C6 thoéng tin bd ich.
Da giai thich dugc nhirng diéu minh thac mac, va rat chuyén nghiép tir BTC

Dién gia mang dén nhiéu kién thirc méi mé, cd dong, goi md dé€ kham phéa thém, (rng dung ngay dugc
vao thuyc 1€, thay ddi dugc mét vai nhirng quan niém ci.

nhiéu ngudi tir noi xa cé thé tham gia, ngén gon, bai néi cu thé va di sau
Nhiéu kién bé ich thay rat hay ma d6 h minh chua biét
qua tuyét voi, ndi dung tha vi, va khoa hoc

Em minh méan hon.

Mudn str dung b néo tdi uu phai biét cach bd ndo hoat déng nhu thé nao.

minh cam thay minh y thirc hon va yéu mén hon mén qua la ndo b, nai luu trir nguén théng tin va chi
phdi hoat dong sdng clia con ngudi, trong d6 cé hoc tap va lam viéc

Nhiing kién thirc hiru ich, hop ly va day ggi ma
nhiéu hon mong doi
Dlng roi a da tra 1oi dc nhirng thac mac

Cém on chi Hao d3 chia sé, rat thuc t& va cé tinh &rng dung cao. Hy vong nhirng van dé trong cudc sdng
sé dugc tiép tuc gidi dédp bang nhirng kién thirc khoa hoc cho su van hanh cta nio bd
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Nhi&u ki&n thirc bd ich dc duara a

Nhu trén a. Cai em thay thi vi nhat la cach phan ¢ng tlr dudi |én va tir trén xudng. Nhitng théng tin phia
sau thi hoi khé nhd mét ti.

B6 ndo diéu ky

Hiéu ra cac cdch van hanh mdi cla ndo bé

N&o bé co ban |a diéu ky. Nhung, ding 1a thi vi hon vi em duoc hiéu thém vé ndo bé.
Em dugc hoc duge 1 s8 thir cé thé (rng dung dc vao trong hoc tap va cong viéc

Webinar ggi mé, tao hirng thi d&€ minh tim hi€u thém vé bd ndo cua minh.

Vi kién thirc nay e chua biét trudc Webinar

Trude day minh phan phan van gitra viéc hoc nhiéu thi hay hoc chuyén mét thir. Hdm nay minh biét
duoc hudng di ding va phu hgp cho bd néo 1a hoc mét thir nhung ti€p can bang nhiéu hudéng.

minh thdy cling cd niém tin cho minh viéc ndo bd can dugc nghi ngoi du giac
d6 gio minh c& nghi ngu it la t6t

Figure 220: Feedbacks from google form

APPENDIX 16: DETAILED BUDGET TABLES

1. Activation production and material checklist, detailed budget:
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TRUGC va SAU JOURNEY

ABRAINY CUBE BY A BRAINY CHAT

Tam (mg tir chj Hao

| CATEGORY |  MUCOICH | UNTPRICE [QUANT| INTOMONEY |  Cotact | Note |

[Dang check lai vt vendor xem céc loal mica kich
Props 0 dyng vidn pompor lic vote thue v gié nhu thi ndo (nhung gid thi trudng bay
g1t 14 180-200K/ hop)
(Check i kich thubc hdp mica va gidy form
4 |Gifyform Props v | 00 e DL on s 2 sk Oy 26.0004] s|  1300004] Gidy form: 1 kh6 12 x 2md, gid 120,0004/m2 logi (]
3mm
5 |Vén chuyén Service - 150004 2 30,0004 |m_vhmzammmopu ]

1 cusn planner 2023, 1 cubn steal like an artist
wtooimenngee | 0ol ol od ____lomaRRELORRNSAY | O |

5 4
- 5| |shopee, shop ndo ciing duoe
- 2 Muon
- 4 Muon
- 4 Muon
- 1 Y
16 | Nude sudi Supportitems__~ 150000 1| 1500004 Cho ekip, dung rong 4 tour cia 4 truong 0
Service -
18 | Tha mén Service ~[md gidng vién trong truong tham di 5000d] 20| 1000004 20 10 A4 ct nhd thanh 80 A6
20 |Vin chuyén xe thi Service - 10000004 4| 40000004 1 3 chuyén qua 3 trutng [m]
T [T T PEY) N | <& nnn ) PPy ennnn 2l T T [ 1
22_|Bat vil che chén khi vén chuyén Service ~ | béo quén cac mon khi vin chuyén tinh o1 [m]
23 | Bt kim tuyén ky tén 7.8004 15| 117.0004|To dat O dit shopee, ship 17k o
THUY CHAM
No Em CATEGORY UNIT PRICE | QUANT. | INTO MONEY Contact Note [m]
1_[Gisy bong kinh M) Wa-Aogibe_~ |Ad soo0d| 10| eooood] Tiém in nbo ciing c6 0
In tir template:
2 |5 hinh mét dudi *Mt(c) ra- Aogide  ~ A4 6.000d] 10 60.0004d  hitps./drive.google.com/drive/folders/1uTDQ2HOP o
LKSanNTWcQODDEYb8aWSGNL
(Ding chung cho 2 hogt déng Mat(c) fra,
3 |Bing ludi tring *Mii(e) i Aogide | Gund 2ete Ny o0d 0 0d Mugn =]
4 |5 hinh énh trigger the brain Mit(c) kra- Ao gide 6000d| 10 60000 :a:'""""‘ . o
1 16m d& khoanh cha-1 tém dé vé hinh. T luot chal
5 [Bdng & chir (gid form size A2) Nhanh tay bitchar 70000d| 12| 8400004 mmmﬁ“&:{:ﬁ?”‘“ﬂ‘fa‘“z o
tim
6 | Bdng chir mau (gifly form size A2) - 70,000 d| 4] 480,000 [m]
THO!
"1 [Tainghe *Quydn lvc om thanh_~ [X] 2 04| Ty chudn bl
2 |Laptop (1) “Quydn Iy dm thanh_~ 04 2 04 Ty chuéin bi O
3 [Soure am thanh *Quyin lv dm thanh_~ [X] 2 [T Ty chudn bi
4 |Laptop 2) """""‘w“"""‘"‘ - 04! 2 04| Tu chusin b) [m)

6_|Gifly Ad In cbu hoi ngiu nhién
DINH

THUY

*Bantaycaosy v
2 [Bia *Bintaycaosy v 750004 3 75.0004| Ty chusin bl, muon nha Binh/Khoa
3 |Ban *Ban tay cao su - 0d 1 0d]| Mugn trudng ()
4_[ohe “Bintaycaosu v 04| 7 04| Mugn truong
5 | Tém chén bang gidy form (A2) *Bantaycaosu ¥ 75.000d| 2| 150,000 d O
7_|May quay *Bintaycaosu  ~ 0d| 1 04| Mugn
8 [Xedspdo Xedsptraichiey  ~ 1,500,000 1| 1.500.0004] Tinh lai cach lam xe ntnao
9 |Dyng cubio ho tay-chan Xedaptrdichitu  ~ 04| 4 04| Mugn
10 |N6n bao hiém - 04| 1 04| 'M\_lvnlfudun 0
_11_|Ruy biing vach vé dich Xedap tréi chigy _ ~ 200004 1 20,000 d| s Mua ruy bang mau d6, cang lén
12 |Béng tring mini Phéihopany 12,0004 4 48.0004] m;mm‘"“"‘z“’“""‘ [m]
13 [Butleng Phéihopany  ~ 65000 4 26,000 d | htips://shopee vn/B%C| mua du so cua [12]
THUY TRAN

= Ty

b L MBIR ) o ‘gmumuhm =]
2 |Mica KnbikEdiuky  ~ 320,000 d| 6]  1.920.0004] Tinh lai [m]
3 |Bang text (gidly form size A2) - 75.000d| 4 300.000 d| [m]
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7_[Pueng cét vang Cam nhan vigiac __~ 27.500d 6] 165.000 d] hitps://shopee.vn/%C4 [V]

8 |Dia nhya dung mugiva duéng Cam nhan vigisc  ~ 9.000d 6| 54.000 d | https://shopee.vn/%C4] iﬂ":ﬁ“l:x‘;‘u"j:ﬁ"‘:‘ﬁ vudng, gidng gidng =

9 |Giy vé sinh dé lau tay Cam nhén vigidc _~ 11.500d 6| 69.000d] T =

10 | Mugi thuong Cam nhan vigidc __~ 10,0004 6| 60.000 d hitps://shopee.vn/MU%E1%BB%001-THY%CE%AF%E1%BB%OCNG BY%E] [“]

11_|Mugi Himalaya Cém nhan vigiac __~ 350004 6] 210,000 d|hitps//shopee.vn/ii V]
TOTAL| 41.668.100d

No ITEM CATEGORY UNITPRICE | QUANT. | INTO MONEY Contact Note
A Brainy Chatx FPT University’
A Brainy Chat
1 |cayin hashtag camtay Checkin - 700000 5| 3500004] A Brainy Cube” (KV + text) (]
- ‘Ngay hdi kham phd nao by (text)
- "HEY, BRAINIES!" (text)
. s 500.000d 1a cho 3-5 ngay (o thé di duge 2 tudng)
2 m:;“e':"" tuang téc cam g 40 Bando - 0d 3 0| https://ww (&u khong c6 tién thug man hinh cam tng thi dung [m]
man hinh tivi thudng (ty chusn bi/ mugn)
54 bao gom khung sat, in bang, ca thanh sat phia
3 |Backdrop (1,7m x 2m) + dinh BockdiopInGi newona 4000.000d 1| 40000004 [peson O L =
tam 2,500,0000
4| Day ni mau xanh Backdrop nai neurons_~ 450000 1 45.0004] D5y | Ma méu #32 =
5 _|paynei mau hong Backdrop nai neurons_~ 450000 1 45.000 a] hitps //shopee vn/Day-{M& mau #10 V]
N — 16 hop only: 3 trieu
6 |Backdropkhung+ 166 Backdrop lat 45000000 1| 45000004 R =
7 ::i:“;‘:\;““"‘ G Decor ~ 1.500.000 d 1| 1.500.000d Tinh lai kich thudc +keo dan O
N . Mudn in gi thi dan 1én &t khd nay i in mot an, v&
8 |Decal trang tri (1m2 x 2ma) Decor 5000000 1| so0.0004] e g (]
TOTAL 10.940.000d

No ITEm CATEGORY MyG DicH UNITPRICE | QUANT. | INTO MONEY Contact Note
M8 thuy 1 cdi, ding 0¥ quay lal e trinh e kg P
1 |Méy quay Camers < |t e e 0d 5 0d f']‘g‘g’ge"";:;‘"?;:a‘rzﬂ“a?"':lmg‘m;‘e;;;"r";:z' (]
quay recap
2 |May chup Camera ~ Chyp recap 0d 2 0a Wugn O
| Thuphng van dé am cac ciipriéng va Thué 4 ngay cho 4 truong, mdi truong 2 cl
8= S clip recap LR g (MG Dang check lai Trung Nguyen ¢ cho mugan khang (=]
4 |Flash chup (chigu5) Lighting ~ 04 2 0d Muon [m]
TOTAL __ 450.0004
HUMAN RESOURCES
) ITEm CATEGORY Myc dicH UNITPRICE | QUANT. | INTO MONEY Contact Note
7_[chiphihd g ekip HB trg ekip 25 ngui & B truong 26000d] 165 42900004 [m]
2 |G chna nhin tham i G s 25 ngutix 4 sty oal 100 odl O
TOTAL _ 4290.0004
FINALTOTAL 60.008.100d
10% 6.000.810d
FINAL  66.008.910d

2. Photoshoot detailed Estimated Budget:

ITEM

MEDIA MATERIALS PHOTOSHOOT

CATEGORY

UNIT PRICE

QUANTITY

INTO MONEY

il Photography Studio Service 1.500.000 @ 1 1.500.000 @
2 Photographer booking Service 1.000.000d 1 1.000.000 d
3 Props Service 985.782d 1 985.782d
4 Model catxe Catxe 200.000d 20 4.000.000d

2. Photoshoot detailed Actual Budget:
MEDIA MATERIALS PHOTOSHOOT

TOTAL

7.485.782 d

NO ITEM CATEGORY UNIT PRICE QUANTITY | INTO MONEY
1| Photography Studio Service 0d 1 0d
2[Cafe Catxe 29.0004d 15 435.000d
3| Soft drinks Catxe 15.000 d 1 15.000 d
4|Food Catxe 35.500d 20 710.000d
5| Tissues Service 10.000 d 4 40.000d
6| Photographer booking | Service 300.0004 1 300.0004
7 |Books, cups, pens, etc. | Props 0d 1 0d

TOTAL

1.500.000 d
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3. Event production actual budget:

PHAN THI CONG
STT VAT PHAM DON GIA SO LUONG THANH TIEN
1 Backdrop 14t 6,000,000 d 1 6,000,000 d PHAN CORE TEAM
2 Decal logo & 1t 37,500 d 10 375,000 d STT VAT PHAM DON GIA SO LUQNG | THANH TIEN
3 Backdrop di déy 2,800,000 4 1 2,800,000 d 1 Méc gén chia khoa 5,040,000 d 1 5,040,000 4
4 Mascot 1,500,000 4 1 1,500,000 d 2 Sticker loai 1 10,500 & 200 2,100,000 d
5 Dai decal logo 27,800 d 36 1,000,800 d 3 Sticker loai 2 42504 400 1,700,000 4
6 Standee mica 3,500,000 d 1 3,500,000 d 4 Com FPT 27,000 & 75 2,025,000 d
7 Xe dap 2,000,000 d 1 2,000,000 d 5 Com Hutech 1,825,000 d 1 1,825,000 d
8 In standee 200,000 d 19 3,800,000 d 6 Com Poly 1,211,000 d 1 1,211,000 d
9 Chén standee cudn 150,000 d 16 2,400,000 d 7 Gimbal quay & Hutech 300,000 d 1 300,000 d
10 Brochure 30,000 d 400 12,000,000 & 8 Vit dung tré choi 5,023,000 d 1 5,023,000 4
1 Phiéu thong hanh 4,900 d 1000 4,900,000 4 9 Nuéc subi 144,000 4 2 288,000 d
12 Mica lén 750,000 d 3 2,250,000 4 TONG:| 19,512,000 @
13 Trd mét lira 580,000 d 1 580,000 d
14 Trd nhanh tay le mét 432,000 d 1 432,000 d
15 4 chuyén xe tai 3,500,000 4 1 3,500,000 d Hutech 7,800,000 d
TONG: 47,037,800 & FPT 23,305,500 d (PDP: 17,355,500 VND; TS: 5,950,000 VND)
Pathanhtodn  -23,500,000 d Poly 25,200,000 d
Cénlal: 23,537,800 4 Téng tién xin dwec 56,305,500 4 (chuwa thué cla FPT v&i HUTECH)
Téng "thigt hal" 66,549,800 d
Cén ba 10,244,300 d
Gidm dugc thém: -1,500,000 d (gidm gia tir phia thi cng)

FINAL 8,744,300 d

APPENDIX 17: BRAND IDENTITY DOCUMENT
Please kindly access the detailed A Brainy Chat’s Brand Identity package here

APPENDIX 18: PHOTOSHOOT DOCUMENT

Please kindly access the detailed Photoshoot Document of the campaign here

APPENDIX 19: PRE-CAMPAIGN AND POST-CAMPAIGN AIDED AND UNAIDED AWARENESS

Pre-campaign Unaided awareness level:

Name Count Percentage

N/A

(Do not know specifically/

Cannot recall specifically) 210 68.18%
The Present Writer 36 11.69%
Duy Thanh Nguyen 1 3.57%
Spiderum 6 1.95%
Khiemslays 1 0.32%
Tun Cam On 0.00%
The Hanoi Chamomile 1 3.57%
Hiéu TV 5 1.62%
A Brainy Chat 8 2.60%
Vietcetera 9 2.92%

Pre-campaign Aided awareness level:
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https://drive.google.com/file/d/1eiBK9Cr_uyV3AOv77Mp03BG1EPnah2d1/view?usp=share_link
https://drive.google.com/file/d/1HneQ0GImlMVfjyK_4Da3wa3MDjhzPjv2/view?usp=share_link

Name Count Percentage

A Brainy Chat 80 25.97%
The Present Writer 193 62.66%
Duy Thanh Nguyen 113 36.69%
HIEU TV 121 39.29%
Mei Chan 94 30.52%
Sunhuyn 99 32.14%
The Better Version 30 9.74%
The Hanoi Chamomile 130 42.21%
Tun Cam On 73 23.70%
Vietsuccess 89 28.90%

Post-campaign Unaided awareness level:

Name Count Percentage

N/A

(Do not know specifically/ Cannot

recall specifically) 120 40.00%
The Present Writer 98 54.44%
Duy Thanh Nguyen 20 1M1.11%
Spiderum 9 5.00%
Khiemslays 1 0.56%
Tun Cam On 12 6.67%
The Hanoi Chamomile 1 6.11%
Hiéu TV 24 13.33%
A Brainy Chat 64 35.56%
Viietcetera 2 1.11%

Post-campaign Aided awareness level:

300

| Name Count Percentage

A Brainy Chat 229 76.33%
The Present Writer 273 91.00%
Duy Thanh Nguyen 97 32.33%
HIEU TV 12 37.33%
Mei Chan 80 26.67%
Sunhuyn 101 33.67%
The Better Version 28 9.33%
The Hanoi Chamomile 149 49.67%
Tun Cam On 66 22.00%
Vietsuccess 82 27.33%
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APPENDIX 20: POST-CAMPAIGN DETAILED TESTIMONIALS

[\ [o)

1

Name

Thanh Nam

Context of interview

Nam joined the
activation at all 3
schools

Responses

Khi trai nghiém Activation t6i thay cac game
cuc ki hay va y nghia cho nguai tham gia,
16i danh gia trai nghiém nay 9,5/10. Trai
nghiém webinar cuc ki bé ich va hap dan,
t6i chi mong udc c6 thém thoi gian dé chi
Hao c6 thé chia sé thém nhitng diéu bé ich
nira. Nhu da ndi, vé ndi dung va su dan dat
cla chi Hao cuc ki hay bé ich. Toi da cé
nhiing bai hoc nhu chi [am mét viéc trong
mot khoan thai gian va xéy dung bd nao
tha 2.

Ban than t6i it quan tdm dén bd néo cla
minh nén nhirng gi t6i dugc hoc dugc biét
thi t6i chi d€ d6 khong quan tam biét n6
dung hay sai. Nén khi trai nghiém xong toi
thay nhiing gi minh biét vé b nao sai hoan
toan.

Qua activation, t6i thdy bd ndo ctia minh
phai néi la cuc ki nhiém mau thi ding hon,
tur khi trai nghiém t6i d4 ludn theo déi céac
trang mang cla A Brainy Chat. Qua chién
dich nay t6i thay tam quan trong ctia bo
néo, strc khde va gidc ngl ctia minh. Va
chién dich nay da gitip cho sinh vién hoc
sinh hiéu duoc bd ndo cia minh mét cach
don gian séng déng nhat khéng nhu céc
chuong trinh day hoc tai cac cédp. Vé danh
gia s&1a29/10 con 1/10 con lai d&€ mong
chién dich c6 thé phat trién quy mo hon. Toi
mong uéc chién dich nay c6 thé di vé céac
vung sau dé cac ban & do co thé trai
nghiém va biét thém nhiéu hon vé bd n3o.

Tuyet Truc

Truc joined the
activation at FPTU
HCMC

1. Nhitng hoat dong trai nghiém Activation
b6 ich, tha vi

2. Webinar gitp ban than em nhéan ra nhiéu
diéu hon vé bd nédo cia minh -> moét chuong
trinh tuyét voi

3. Qua activation, em phat hién ra rang mat
minh dé bi dénh Iira qua tro choi goi mau
mau gi

4. Qua activation, em thay b6 nao ctia minh
tha vi hon va nhiéu diéu ky diéu

5. Qua activation, em hiéu ra rang nao bd
rat quan trong dé hoc tap va lam viéc hiéu
qua
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6. Qua activation, em rat ra dugc rang dé
lam viéc hiéu qua thi nén tap trung vao mot
cbng viéc cung mot ldc, khdng nén lam
nhiéu viéc. Nhu vay hiéu suat sé giam va dé
bi phan tan.

7. Qua activation, em thay nhirng kién thirc
vé phat trién ban than dua trén khoa hoc trd
nén don gian va gan gii véi minh hon

8. Qua activation, em sé tiép tuc dong hanh
va theo d6i nhitng chuong trinh ctia A
Brainy Chat d¢€ biét thém thong tin, kién
thire,... dua trén Khoa hoc tam ly va ndo b6
9. Webinar la mét chuong trinh hay, gitp
moi nguai ngd nhan ra nhiéu diéu ky diéu vé
ndo bd clia minh. Qua dé co thé hoc tap va
lam viéc khoa hoc dé co két qua tot hon.
10. Qua chién dich, em thay chién dich nén
duoc lan téa nhiéu hon nira, khong chi gidi
han & céc ban sinh vién ma nén rong ra cho
cac ban hoc sinh. D& cac ban cd thé biét
dugc sém hon

khong nght sai vé bd ndo ctia minh, va diéu
chinh hay hoc tap kién thtrc, théi quen mot
cach khoa hoc hon.

Duc Tri

Tri joined the activation
at FPTUHCMC

Em rét thich activation clia A Brainy Chat
a, cdm twong nhu dugc trai nghiém cac
festival brain game & cac quang truong I6n
6 nudc ngoai d6 a. Hoi nhd em rat thich cac
chuong trinh khoa hoc trén tivi, mdy céi nhu
ki€u khoa hoc sau vudn cda dai DaVinci nay
kia. Em luén tiéc khi & nude minh minh it
dugc trai nghiém, hoc vé khoa hoc béng
cach thirc sang tao, "pha phach" va "trai
nghiém" dé€ tiép thu kién thirc khoa hoc kho
khan nhu thé. Em thay activation ctiia minh
da hoan toan lam dugc diéu do6 a. A Brainy
Chat da dem khoa hoc ndo bo dén gan hon
v@i em, kinda bring back hirng thad va the
inner child bén trong em dé tim hiéu sau
hon. Dac biét la con cho em thay sy ky diéu
cua ndo bd trong viéc minh hoc tap va phat
trién hang ngay, phat trién suét doi nira a.
Em d3 bo |16 tham gia webinar nén chua cé
danh gia gi vé webinar, nhung ma em c6
thay promote lai webinar trén youtube roi a,
nhat dinh em sé& xem a! Em gom t4t ca céc
cau lai trd 16i cung 1 lan nha chi. Sau
activation, s6 bai hoc em rat ra duoc vé vé
phét trién sy hoc hanh/ lam viéc cta ban
than con nhiéu hon 1 & chi. Sau khi trai
nghiém qua journey 4 thuy nao, lic em doc
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infographic tém tat lai vai tro cla tirng thly
em cOn ndi da ga 1 xiu vi thdy minh da bé
qua 1 tai nguyén Ién nhu thé ma ban than
cling cé trong ngudi la boé ndo. Em thanh
ngudi theo doi loyal ctia A Brainy Chat ludn
roi chi nén 1a chuyén san sang theo ddi va
ing ho dé biét thém kién thire 1a chuyén
khong can hdi ludn. Chi Hao rat dé thuong
a, chi vui vé, hai hudc va tan tuy lam a. Em
cam on moi ngudi vi d&@ dem dén mot chién
dich truyén théng nhu thé nay a, em nghi
khong chi em ma con rat rat nhiéu cac ban
sinh vién muén cam on chi Hao va anh chi
nhu thé ludn doé a.

Hong Nhi

Hong Nhi joined the
activation at HUTECH
and F-POLY HCMC

1.Danh gia trai nghiém Activation

Thang diém: 5/5.

- Nhiéu hoat dong, méi va hap dan giup hiéu
hon vé céc thuy ndo va chic ndng cla
chuiing. Va thinh thoang hoc dugc nhirng bai
hoc hay. Vd: nhu tro mat lira né can phai co
sur tap trung.

2. Banh gid trai nghiém webinar

Thang diém: 5/5

- Biét dugc thém nhiéu diéu bé ich vé ndo
b6, gidi thich cho cac game da choi trude
doé.

3. Qua activation, ban c6 phat hién ra it nhat
01 su that ma ban d4 hiéu sai bay l1au?

- C6. Minh cir nghi ndo b6 cé thé lam nhiéu
viéc cung ldc. Nhung sau khi tham gia mot
s6 tro, minh thay rang can phai cé su tap
trung.

4. Qua activation, ban cé thay bo ndo cla
minh thd vi hon va nhiéu diéu ky diéu hon?

- C6. Rat thi vi, thong qua cac game c6 thé
hi€u biét hon nhiéu diéu. D6i khi cé cam
giac ndo bd co thé biét danh lira minh.

5. Qua activation, ban c6 dan thay rang hiéu
vé ndo bé la quan trong hodc rat quan trong
dé c6 thé hoc tap va lam viéc hiéu qua hon?
- C6. Hiéu vé ndo bd quan trong, gitip minh
biét can sap xép, xay dung ké hoach hoac
c6 cach hoc tap, lam viéc dung.

6. Qua activation, ban cé rut ra duoc it nhat
01 bai hoc ma ban c6 thé thir 4p dung cho
viéc hoc tap va lam viéc cua minh khong?

- Co. Nhu tro choi xap de: choi nhiéu [an
minh cé thé choi va diéu khién duoc, né
giong nhu viéc tiép thu kién thirc méi & mét
mon hoc vay ak. Luc dau cé thé khé hiéu
kho nhg, nhung néu hang ngay déu mé bai
do ra xem va doc sé nha va dé hiéu hon.
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Hay tro, tri nhé ngan han di, minh thay tro
dé doi héi su tap trung, dé cé thé nhé lau
nhé dai, minh can sy tap trung cao d6, déi
lic phai dirng mét gidc quan (thj giac)

7. Qua activation, ban c6 thay céc kién thirc
vé phat trién ban than dua trén khoa hoc trd
nén don gian va gan gii véi minh hon?

C6, cam thay dé hiéu hon, kié€u ciing c6
kién thurc: hoc di d6i véi hanh

8. Qua activation, ban c6 nghi minh sé tiép
tuc theo déi A Brainy Chat dé biét thém
thong tin, kién thirc vé viéc hoc tap va lam
viéc hiéu qua dua trén Khoa hoc tam Iy va
ndo bo?

T4t nhién r6i, tha vi ma hay ntra, minh doi
lic c6 nhiéu nhan dinh sai lam (chac do
quen vdi thién kién vai dinh kién tir nho)

9. Qua webinar, ban c6 nhan xét gi? c6 bai
hoc gi? danh gia thé nao?

Chuong trinh dugc t6 chire rat bai bang,
chu déo tir khau xac nhan, nhiac hen. Mau
sac ciing kha dé thuong. Slide, clip kha sinh
dong dé hiéu. Thich céch c¢6 lién ddi dung
nhirng hinh anh mén gidi phau sinh ly than
kinh d€ giai thich cho viéc ghi nhan théng
tin ctia ndo bo (ki€u dé tiép thu hon). Vi
nhimg diéu hai long & trén minh cho 5/5
ti€p. Tuy nhién, do minh muén cé thé di sau
nhiéu hon nira, minh thich céc néi dung vé
viéc ghi nhé lau, nhanh; thai lugng tap trung
bao lau la t6t; ly giai mot s6 game (néu
ngudi choi that bai la do dau), .... (hehe
minh hoi tham)

10. Qua chién dich, ban thay gi? dénh gia
thé nao vé toan bé chién dich?

Chién dich kha hay, b6 ich. Minh nghi chién
dich da mang dén nhiing thong tin hay va y
nghia dén véi toan bg cong dong, dac biét
14 cac ban sinh vién va ca cac Thay Cé gido.
Minh thay, chién dich sé kha hay néu tiép
can cang thém nhéu dén déi tugng HS
THPT, gido vién tai cac truong THPT, phu
huynh cac em nira thi tuyét voi.

Phuoc Thanh

Thanh joined the
activation at HUTECH
and F-POLY HCMC

Trai nghiém Activation rat tha vi va bé ich.
N6 cho phép minh hi€u ré hon vé cach ndo
b6 hoat déng va cach né anh hudng dén
hoc tap va cam xuc cla ching ta.

Trai nghiém webinar cling rat tuyét voi. N6
gitip minh hiéu rd hon vé cac kién thirc méi
lién quan dén phat trién ban than va lam
viéc hiéu qua dua trén khoa hoc tam ly va
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nao bo.

Qua Activation, minh da hiéu rd hon vé
cach n3o bd xtr ly thong tin va quan ly cdm
xuc cta chung ta. Trudc day, minh nghi
rang tam trang va hanh vi ctia ching ta chi
duoc quyét dinh béi y chi ctia ban than,
nhung thuc té thi ndo bd ciing c6 vai tro rat
quan trong trong viéc nay.

Minh thay rat ngac nhién va tha vi khi biét
duoc nhitng cdch ma ndo bo hoat dong va
tac dong dén hanh vi va cam xuic cta ching
ta.

Dung vay. minh hiéu ré hon rang viéc hiéu
vé céach ndo b6 hoat dong la rat quan trong
dé c6 thé tan dung t6i da kha nang cla bd
ndo dé hoc tap va lam viéc hiéu qua hon.
Minh hoc dugc rang néu muén hoc tap va
lam viéc hiéu qua, minh nén dam bao rang
minh dang & trang thai tam tri t6t nhat, bang
céach an udng va ngu du giac, tap luy

Qua Activation, minh rat ra dugc bai hoc vé
cach tang cuong kha nédng tap trung va
giam stress trong qua trinh hoc tap va lam
viéc. Theo nhu kién thire minh dugc hoc,
viéc tap trung va giam stress sé gitip cho
ndo b6 hoat dong tét hon, tir d6 nang cao
kha nang tiép thu kién thirc va lam viéc hiéu
qua hon.

Qua Activation, minh thay céc kién thirc vé
phat trién ban than dua trén khoa hoc tré
nén don gian va gan giii hon véi minh.
Nhirng thong tin va kién thirc dugc trinh bay
trong Activation rat dé hi€u va dé ap dung
vao cudc song hang ngay cta minh.

Qua Activation, minh cam thay rat hing tha
véi A Brainy Chat va nhirng kién thirc ma du
an nay cung cap. Minh sé tiép tuc theo doi
A Brainy Chat dé c6 thé cap nhéat thém
nhitng kién thirc mdi va ap dung vao cudc
song clia minh.

Qua webinar, minh nhan thay rang dé la mot
cong cu hitu ich dé c6 thé hoc hdi thém kién
thirc mdi, dac biét la trong nhiing linh vuc
minh quan tdm. Minh d3 hoc dugc nhiéu
diéu mai va co thé ap dung vao cudc séng
va cong viéc ctia minh. Tuy nhién, minh
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cling nhan thay rang viéc tham gia webinar
cling doi hdi su tap trung cao d6 va kha
nang tu diéu chinh dé cé thé tiép thu duoc
ndi dung.

Qua toan bo chién dich cua A Brainy Chat,
minh thay rang day la mot du an rat c6 gia
tri va hitu ich cho nhitng ngudi muén phat
trién ban than dua trén kién thic khoa hoc
tam ly va nao b. Nhiing kién thirc dugc
trinh bay rat dé hiéu va ap dung duoc vao
cudc s6ng hang ngay. Minh hy vong A
Brainy Chat sé tiép tuc phat trién va cung
cap thém nhiéu kién thirc hitu ich cho cong
dong.

Tan Long

Long joined the
activation at FPTU
HCMC

1. danh gid trai nghiém Activation

- Activation mang dén nhiéu trai nghiém tha
vi, doc dao. Ban than minh da that su cha y
hon vé b6 ndo cia minh nho A Brainy Chat.

2. qua activation, ban c6 phat hién ra it nhat
01 su that ma ban d4 hiéu sai bay lau?

- Ndo ngudi khdng that sy hd trg
multitasking ma thuc chét chuyén tap
trung tw viéc nay sang viéc khac.

- Minh nhan ra nhirng gi minh hiéu biét
V& néio bd néi riéng hay ban than co thé
minh néi chung théat sw chi la mét phan
rat nhé, va cdch thirc ma néo bé véan
hanh moi th& thwe sw rét ky didu.

- Trude d6 thi minh that su chi nghi rang
hoc la hoc théi, nhung chua bao gid biét
hoc nhu thé ndo méi la ding, 1a hiéu qua.
Viéc b6 sung thém céc kién thirc vé ndo bd
ciing da mé mang dau ¢ ctia minh theo
nhiéu nghia, cé thé ndi réng hiéu vé ndo bd
ciing 1a hiéu vé ban than, hi€u minh can gi
dé co thé phat trién |a rat quan trong.

- Ddt muc tiéu cho ban than la moét trong
nhitng diéu ma minh thay kha |a chinh xac
va hop ly, co thé ap dung duge, minh ciing
c6 doc qua mét s6 thir lién quan dén ndo bo
nhu dopamine va hé théng phan thudng
nhung chua that su chd y dén tam quan
trong cla né cho dén bay gio.

- C4c kién thirc duoc hinh anh héa, rat dé
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hinh dung va tiép thu. K& ca nhiing kién
thirc ¢6 phan chuyén mon va khé khan
ciing dugc xay dung lai d€ c6 thé tiép can
dé dang hon va thu vi hon nhiéu.

- Minh sé tiép tuc theo ddi A Brainy Chat dé
c6 thé tim hiéu xem ndo minh thuc su
mudn noi gi kkk

- Chién dich thuc su da lam rat t6t, minh
biét dén A Brainy Chat thong qua cac hoat
dong cua chién dich va ciing da hoc duoc
rat nhiéu kién thirc bo ich vé ban than dac
biét 1a bé ndo ctia minh.

Phuong Nhi

Phuong Nhi joined the
activation at all 3
schools

Chién dich Ian nay vi da té chirc dugec mot
su kién giao duc mang tinh doc ddo va dac
biét la su kién dau tién vé tam ly hoc than
kinh & Viét Nam. Chién dich cling c6 su tiép
can rong trén ddi tuwgng sinh vién trén dia
ban thanh phé H6 Chi Minh va cé su chuén
bi chin chu. T&r nhitng phan qua da dang
dén nhirng trai nghiém & cac game da thé
hién dugc sy tdm huyét cda ban t6 chirc.

2. trai nghiém webinar: Hiru ich va cé tinh
thiét thuc. Mac du khai thac trén néi dung
quen thudc 13 phét trién ban than nhung
webinar d& (rng dung duoc nhirng kién thic
khoa hoc c6 tinh méi nhitng bién phap
mang tinh thuc tién. Dién gia 1a ¢6 Thuc
Hao d4 trinh bay dé hiéu va 16i cudn.

Mot diéu ma trude gio minh hiéu sai, do 1a:
minh chua hi€u dugc sy nghiém trong cla
viéc ngt khong du. Nhung qua su kién lan
nay da giup minh hiéu dugc giac ngu lanh
manh déi véi nguoi trudng thanh la nhu thé
nao? Va néu khéng cé gidc ngu thi minh
khong thé hoc tap va lam viéc hiéu qua
duoc.

Vi nhitng so d6 ndo dugc ban t6 chirc hién
hiru qua hinh anh hodac tro choi gap néo da
gitip minh hi€u hon vé n&o b6 va minh cam
thay d6 la mot bé phan rat tha vi, mac du né
chi chiém 2% trong lugng cua co thé nhung
6 dé dugc cau tao rat nhiéu chirc nang, rat
nhiéu phan khu ma ching ta khéng thé ngo
14i.

Minh hoan toan déng y rang viéc tim hiéu
vé nao bg sé gitp chung ta hoc tap va lam
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viéc hiéu qua hon, béi vi d6 la co quan diéu
khién céac chirc ning, déac biét 1a vé hoat
ddng hoc tap, lam viéc. Néu chung ta hiéu
vé b6 phan nay hon, ching ta sé biét st
dung hiéu qua. Va dua ra nhirng bién phap
cai thién phuong phap hoc tap va lam viéc
clia ban than.

Minh nght la minh sé& sap xép thoi gian nghi
ngoi M6t cach khon ngoan hon. Vi truéce
day minh thuong cé xu hudng lam viéc dén
khi mét méi dirng lai nhung sau khi dugc
hi€u vé cac ché do tu duy cda bd néo thi
minh cho rang minh can phan bé céc phién
giai lao xen k& trong céc phién Lam viéc va
hoc tap. Nh& vay ma minh c6 thé tiép thu va
cung c6 nhitng gi minh d& hoc tét hon.

Su kién lan nay da giap cho minh ti'e"p thu
nhi*ng thong tin nén tang vé néio bo mot
cach dé nhé& hon va thi vi hon. Sau khi
tham gia minh cdm thay ban than da cé thé
nhé dugc cac bd phan trén bd nao ciing
nhu cac chirc nang tét hon, nhung minh
nghi néu minh can tim hi€u sau hon thi kién
thire khoa hoc vé ndo bé chua bao gio la
don gian.

Chac chan minh sé tiép tuc theo doi A
Brainy Chat

Qua webinar, minh cam thay tu tin hon dé
xay dung cach nang cao productivity, va
minh cling cam thay khén ngoan khi thay
nhirng théng tin self-help vé cha dé nay.
Minh danh gia cao vé chat lugng va cach to
chirc webinar, véi thong tin hitu ich, cach
truyén tai sinh dong va dac biét 1a mién phi
dé tiép can duoc nhiéu déi tuong.

Minh thay chién dich la buéc nén tang dé
khoi ggi su quan tam va cung cé nhan thirc
cuia moi ngudi vé ndo bd. Sau do chién dich
duoc két hop véi webinar d€ moi ngudi hiéu
sdu hon. Céc hoat déng & chién dich rat
lanh manh va tha vi d€ nhirng ai thuc su
ham hoc héi trd nén tich cuc hon, hiéu biét
hon trong viéc rén luyén 16i séng.8

Dieu Thanh

Thanh joined the
activation at F-POLY

1. Vé trai nghiém Activation, moi booth déu
chinh chu, cb géng. Céc host game vui v&,
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HCMC

tan tinh giai thich cho nhitng ngudi tham

gia nhv tui em. Tui em khong nhitng dugc
choi vui ma con duoc c6 thém nhiing kién

thirc vé tro choi d6, va con cé nhitng mén

qua siéu dé thuong nita.

2. Vé Webinar “Hi€u vé b6 ndo dé hoc tap
va lam viéc hiéu qua”. Sau khi lang nghe, em
duoc hidu hon vé bd néo cia chinh minh
nhu vé ciu tao va chirng ndng cla céach
thuy va cach ing dung dé lam viéc hiéu qua
hon.

3. Qua activation, em phat hién mot su that
ma em d3a hiéu sai la con ngudi yéu bang
trai tim. That ra, la con ngudi yéu bang bo
ndo. Khi yéu, ndo con ngudi sé tiét ra
dopamine - mét loai hoocmon lam ta hanh
phtc hon. Ngoai ra, ndo ciing truyén tin hiéu
dé khién tim dap nhanh hon.

4. Qua activation, em kham pha ra dugc
nhiéu diéu vé bd n&o ctia minh hon. Em
kham pha dugc con ngudi nhan dién khuon
mét qua thuy thai duong thay vi thuy chdm.
Méc du thuy cham |a céan thiét dé xtr ly hinh
anh thij giac, nhung thly thai duong gidp
chiing ta nhén biét cac dac diém khac nhau
cta khuén mat.

5. Qua activation, em thay rang n&o bo rat
quan trong dé co thé hoc tap va lam viéc
hi€u qua hon. Chi can lam dang céch va yéu
b6 ndo clia minh, thi chlng ta s& nang cao
kha néng hoc tap cling nhu lam viéc cla
ban than.

6. Qua activation, 01 bai hoc em c6 thé ap
dung cho viéc hoc tap va lam viéc cia minh
la: Can ngu du va duy tri déu ddng khung
gio ngl cd dinh sé quan trong hon viéc ngu
sém day sém hoac thic khuya day sém.
Chung ta can phai lua chon khung gio lam
viéc va nghi ngoi hgp ly.

7. Qua activation, em thay kién thirc vé phat
trién ban than dua trén khoa hoc tré nén
don gian va gan gdi véi minh hon.

8. Qua activation, em nghi minh sé tiép tuc
theo ddi A Brainy Chat d€ biét thém théng
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tin, ki€n thirc vé viéc hoc tap va lam viéc
hiéu qua dua trén Khoa hoc tdm ly va ndo
bé. Nhiing bai hoc trén fanpage ctia A
Brainy Chat rat ngan ngon va dé tiép thu,
gitip em c6 thé tiép nhan kién thirc mot
céach nhanh chéng va dé dang hon.

9. Qua webinar, em thay A Brainy Chat dau
tu rat ki cang, giai dap va truyén tai nhiéu
kién thirc mai la va day du dén véi moi
ngudi. Tai webinar, mot [an nira em dugc
cung c6 lai nhitng kién thirc vé ndo bo cla
ban than va cach hoc tap, lam viéc hiéu qua
hon.

10. DAy la [an d4u tién em dugc tham gia
mot chién dich b6 ich nhu vay. Cling nhu
lic dau em chia sé, em dugc choi vui, dugc
hoc hdi, dugc nhiéu mon qua dé thuong.
Anh chi d& lam rat tot trong viéc tao nén
mot san choi dé tui em can bang viéc vira
hoc vira choi.

Minh Quan

Thanh joined the
activation at HUTECH
and F-POLY HCMC

1. Nhirng hoat d6ng trai nghiém mang dén
nhiéu théng tin bé ich

2. Webinar gilp ban than t6i nhan ra nhiéu
diéu hon vé b6 ndo ctia minh

3. Qua activation, t6i biét dugc ndo bo cling
rat dé bj danh lira

4. Qua activation, t6i thay b ndo ctia minh
thd vi hon va nhiéu diéu ky diéu

5. Qua activation, t6i nhan ra rang viéc hiéu
vé ndo bé clia minh la vo cung quan trong
dé hoc tap va lam viéc hiéu qua

6. Qua activation, téi rut ra dugc rang dé
lam viéc hiéu qua thi nén tap trung vao mot
cbng viéc cung mot lac, khong nén lam
nhiéu viéc. Nhu vay hiéu suat sé giam va dé
bi phan tan.

7. Qua activation, t6i thay nhirng kién thirc
vé phat trién ban than dua trén khoa hoc tré
nén don gian va gan gii véi minh hon

8. Qua activation, t6i chac chan sé tiép tuc
dong hanh va theo déi nhitng chuong trinh
cla A Brainy Chat dé biét thém thong tin,
kién thirc,... dua trén Khoa hoc tam ly va
nao bd

9. Webinar la mét chuong trinh hay, giup
moi ngudi ngd nhan ra nhiéu diéu ky diéu vé
ndo bé cua minh. Qua dé cé thé ap dung
nhirng kién thirc dé d€ hoc tap va lam viéc
hiéu qua hon.

10. Qua chién dich, t6i thay chién dich nén

162



dugc lan tda nhiéu hon nira, khéng chi gidi
han & cac truong dai hoc ma con & moi
trudng trung hoc co sg, trung hoc phé
thong. P& cac ban hoc sinh cé thé biét dugc
sGm hon, ¢6 thé ap dung nhirng ly thuyét
nay dé hoc tap hiéu qua.
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