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1. RESEARCH



Number of people living 

with HIV in Vietnam

220,580+

The number of newly 

discovered HIV infections 

in Vietnam

9,025+
Percentage of new HIV 

infections between the 

ages of 16-29

48,6%

Percentage of new HIV 

infections in Ho Chi Minh City

~25%

PROBLEM DEFINE



SECONDARY RESEARCH

Reducing stigma is an important and cross-cutting goal in the prevention and control 
HIV/AIDS program in Vietnam (Vo Hoang Son, 2017).

People who perceived stigma HIV-related high levels of stigma were twice as likely to 
be “late HIV testing”, “late HIV diagnosis”, and “late arrival for HIV treatment” 
compared to those who perceived low stigma (Gesesew et al., 2017). 

10-10-10 global target - Less than 10% of women, girls, PLWH and high-risk groups 
face gender inequality and violence (UNAIDS, 2021). 

"Chiến lược quốc gia chấm dứt dịch bệnh HIV/AIDS vào năm 2030" - People aged 15 to 
49 who do not discriminate against PLWH will reach 80% by 2030 (Prime Minister of 
Vietnam, 2020).



CAMPAIGN GAP

The content mostly does 

not include
comprehensive 

information about HIV

The content is still 

sporadic,
not aggregated

The content is serious, didactic, 

not visually

There is little information about

 "No transmission"
 of HIV

There are 

less emotional
pillars



OUR PRIMARY RESEARCH

“Research to assess the current situation of knowledge and stigma and 
discrimination attitudes of the community aged 15 - 49 in Ho Chi Minh City 

towards people living with HIV/AIDS in 2023".

492
Samples

The questionnaire based on HIV/AIDS Behavior 
Change Communication Toolkit (ILO, 2008).



OUR PRIMARY RESEARCH

73,6%

Ages 19-25

To serve the purpose of the project, the results will 
be selected between the ages of 19-25.



OUR PRIMARY RESEARCH

|Survey results on knowledge of HIV infection in each case (19-25)

People have correct knowledge about HIV 
transmission routes. However, in some particularly 
rare variables people will become confused and 
uncertain about the outcome.



OUR PRIMARY RESEARCH

|Survey results on the definition of HIV (19-25)

97,2% 72,9%

23,2% 19,9%

Human Immunodeficiency Virus

Social EvilInfectious Diseases

Terminally Ill

People have certain HIV transmission 
concerns and still have negative thoughts 
about HIV.



OUR PRIMARY RESEARCH

|Survey results on negative attitudes and behaviors towards PLWH 
(19-25)

People do not have negative attitudes and behaviors towards the PLHIV community however 
still have certain prejudices, stereotypes against the community of PLWH such as unhealthy 
behaviors, social evils and sickness.



OUR PRIMARY RESEARCH

|Survey results on positive attitudes and behaviors towards PLWH (19-25)

Majority of people have positive attitudes and behaviors toward people living with HIV. 
However, the way that stigma and discriminatory behavior still exists will be different in each 
specific case.



People still do not have a comprehensive knowledge of HIV and are still confused about how HIV is 
transmitted. A part of people is still equating HIV with social evils, unhealthy sexual behavior and 

associated with emaciated and sick image. 

Although the general attitude towards people living with HIV is generally quite positive, stigma and 
discrimination still occur. 

The main cause of discriminatory behavior mostly comes from the fear because of not having 
enough knowledge as well as not having enough sympathy and empathy for this community.

CONCLUSION

Based on primary and secondary research. We have come to a conclusion!



CAMPAIGN DIRECTION

Based on conclusion. We have come to a conclusion!

Provides comprehensive information on HIV
Calling on people to have good attitudes and actions towards people living with HIV 

(Open your heart - Stop stigma).
Creatively focus on communicating non-transmission of HIV.
Build intuitive, visually, creative, positive content and images

Build stories to create empathy
Create a channel to aggregate information of archival nature to provide necessary content.



BACKGROUND OF THE 

PROJECT



2. PLANNING



GOAL & OBJECTIVE

Provide information to increase understanding of HIVGoal 1

Call for empathy to reduce stigma and discrimination 
against people living with HIVGoal 2

Qualitative Quantitative

● Provide the right 
information about HIV

● Share stories about HIV

Facebook Fanpage

● Reaches: 15.000

● Likes/Followers: 1.100



PRIMARY TARGET AUDIENCE

Demographic ● Age: 18 - 25

Geographic ● Ho Chi Minh City

Psychology
● People who do not have enough knowledge about HIV transmission.
● Worried about the risk of infection when in contact with PLWH.

Behavior

● There is stigma & discriminatory behavior against the PLWH in certain 
situations.

● Willing to open up to PLWH when having more positive and empathetic 
views towards PLWH.

● Willingness to open up with PLWH when properly understanding about HIV.

● PLWH: People living with HIV



SECONDARY TARGET AUDIENCE

Demographic ● Age: 15 - 25

Psychology
● People who do not have enough knowledge about HIV.
● Care about HIV-related issues.

Behavior ● Seek answers for HIV-related problems.

Target audience expanded compared to primary!



BIG IDEA

Developing a communication campaign to convey positive energy, provide 
knowledge visually, raise awareness and motivates contribute to improving 

people's attitudes and behaviors towards PLWH community. Calls for 
"normalization" in line with current media trends on HIV. 

● PLWH: People living with HIV



INSPIRATION

"Chạm" in Vietnamese is not only an act of external contact.
But also a word to express the inner connections of the soul that affect the 

emotions and inner feelings of people.
“Đi thôi” is a word with the character of urging, motivating, calling, giving the 

listener a feeling of being actively motivated to do something together.

"Chạm tay" ,"Chạm mắt", "Chạm đến trái tim", "Chạm vào cảm xúc",...



KEY MESSAGE

“HIV không còn đáng sợ nếu hiểu đúng và đủ cảm thông”



PAGE IDENTITY



STRATEGY

|Essential step to create change

The essential step to create change in people: knowledge, 
attitude, then behavior (Schrader & Lawless, 2004).

“The relationship between these three 
dimensions-knowledge, attitudes and behavior is 
dynamic and sometimes reciprocal.” 



CAMPAIGN TIMELINE

MESSAGE CHẠM ĐỂ THẤY CHẠM ĐỂ BIẾT CHẠM ĐỂ HIỂU CHẠM ĐỂ CẢM THÔNG

TIME 13/02 - 26/02 27/02 - 05/03 06/03 - 12/03 13/03 - 19/03 20/03 - 26/03 27/03 - 09/04

PHASE LAUNCHING KICK-OFF ENGAGEMENT RETENTION

ACTIVITY

PROMOTIONAL 
VIDEO

IMAGE SERIES- KHONG LAY TRUYEN

GIF SERIES - CHAM DE HIEU

IMAGE SERIES - SỰ THẬT TỪ NHỮNG CON SỐ

CONFESSION

SINGLE INFORMATIVE & INTERACTIVE POST

EVENT 
ACTIVATION

WEB SITE

HAND BOOK



CONTENT PILLAR

CONTENT PILLAR

INFORMATIVE EMOTIONAL INTERACTIVE

Provide standard and adjusted knowledge about 
HIV.

Hitting emotions creates understanding in viewers. 
Convey a positive message, and motivate viewers to 
have a more positive view of people living with HIV.

Posts that attract interaction from followers.

Angle 1: Sự thật từ những con số (Image Series)
Publicize positive data and information from 
research to inspire and expose the current state of 
affairs.

Angle 1: Promotional Video 
Conveys a positive message that discriminatory actions 
can be eliminated if awareness is correct and sufficient. 

Angle 1: Chạm để hiểu (Gif Series)
Provide the right knowledge from misleading information 
about HIV.

Angel 2: Không lây truyền (Image Series)
Provide knowledge about cases of non-infectious 
HIV.

Angle 2: Confession
Share stories, confessions, words of encouragement and 
thoughts from everyone in or outside the HIV community.

Angle 2: Chạm để kết nối
Interactive posts.

Angel 3: Informative Post
Provide other knowledge related to HIV.



ESTIMATED BUDGET

No. CATEGORY ESTIMATED BUDGET NOTE

1 Social Media 3.000.000 Run Ads 

2 Event 4.015.000 Table 2

3 Production 6.430.000 Table 3

4 Website 500.000 Platform fee

5 Cost incurred (10%) 1.394.500

6 VAT (10%) 1.533.950

TOTAL 16.873.450

https://docs.google.com/spreadsheets/d/1Qv2RWgqxlzcUoCOQOFo5qyqz19kNRD9iHkAQDP-owMA/edit#gid=612902279
https://docs.google.com/spreadsheets/d/1eNY3nxFCfbcb5bMyYCooW6weV3vYS7UPd9NNCJ_LNFs/edit#gid=0


SPONSOR & CONTENT GUARANTEE

Hội phòng chống 
HIV/AIDS thành phố 

Hồ Chí Minh

Main content guarantee and sponsors

Content guarantee



3. EXECUTION



FANPAGE

From February 13, launching Fanpage and running 
the first posts, the Fanpage has now posted a total of 
67 posts.



CAMPAIGN TIMELINE

MESSAGE CHẠM ĐỂ THẤY CHẠM ĐỂ BIẾT CHẠM ĐỂ HIỂU CHẠM ĐỂ CẢM THÔNG

TIME 13/02 - 26/02 27/02 - 05/03 06/03 - 12/03 13/03 - 19/03 20/03 - 26/03 27/03 - 09/04

PHASE LAUNCHING KICK-OFF ENGAGEMENT RETENTION

ACTIVITY

VIRAL CLIP

IMAGE SERIES- KHONG LAY TRUYEN

GIF SERIES - CHAM DE HIEU

IMAGE SERIES - SỰ THẬT TỪ NHỮNG CON SỐ

CONFESSION

SINGLE INFORMATIVE & INTERACTIVE POST

EVENT 
ACTIVATION

WEB SITE

HAND BOOK



SỰ THẬT TỪ NHỮNG CON SỐ

SỰ THẬT TỪ NHỮNG CON SỐ

5 Post

February 21 to March 2



KHÔNG LÂY TRUYỀN
  

8 Post

March 7 to April 9



KHÔNG LÂY TRUYỀN AR
  

Use "Artivive" App to scan and see videos



SỰ THẬT TỪ NHỮNG CON SỐ

CHẠM ĐỂ HIỂU

7 Post

March 8 to March 21



SỰ THẬT TỪ NHỮNG CON SỐ

CHẠM ĐỂ HIỂU

7 Post

March 8 to March 21



SỰ THẬT TỪ NHỮNG CON SỐ

INFORMATION POST

10 Post

Always on Content



SỰ THẬT TỪ NHỮNG CON SỐ

CHẠM ĐỂ KẾT NỐI

11 Post

Always on Content



SỰ THẬT TỪ NHỮNG CON SỐ

CHẠM ĐỂ CHIA SẺ - CHẠM ĐỂ LẮNG NGHE

13 Post

Always on Content



SỰ THẬT TỪ NHỮNG CON SỐ

PRODUCTION



SỰ THẬT TỪ NHỮNG CON SỐ

PRODUCTION



SỰ THẬT TỪ NHỮNG CON SỐ

https://docs.google.com/file/d/13CjUZoTrAqD1G7iQG8YKnzuFm5IPqDlI/preview


SỰ THẬT TỪ NHỮNG CON SỐ

PRODUCTION



SỰ THẬT TỪ NHỮNG CON SỐ

PRODUCTION



SỰ THẬT TỪ NHỮNG CON SỐ

EVENT

Type: Interactive Activation

Time: 09/03 - 11/03 , 18/03

Location: FPT University HCM



SỰ THẬT TỪ NHỮNG CON SỐ

EVENT



SỰ THẬT TỪ NHỮNG CON SỐ

EVENT



SỰ THẬT TỪ NHỮNG CON SỐ

WEBSITE & HANDBOOK

WEBSITE HANDBOOK



4. EVALUATION



ONLINE - FANPAGE



ONLINE - FANPAGE



ONLINE - FANPAGE

The target audience is particularly interested in 
emotional confession articles



OFFLINE - EVENT

● 800 gifts were 

distributed during 
the 4 days of the 
event

● 200 HIV Test Kits 

and many other 
gifts.



ONLINE - CONFESSION

● 15 stories poste

● Most of posts about Confession have more than 1k reaches.



OFFICIAL VIDEO -  CHẠM ĐI THÔI

● 1,374 video views

● 211 interactions

● 26 shares

● 69 comments



CAMPAIGN QUANTITATIVE KPIs

Categories Unit Estimated Actual Achieved

Likes/follow 
Fanpage

Like/follower 1,100 1,128 102,5%

Reach Reach 15,000 19,500 130%



CAMPAIGN QUALITATIVE KPIs

Phòng khám Nhà Mình’s Feedback



CAMPAIGN QUALITATIVE KPIs

 Hội phòng chống HIV/AIDS TPHCM’s Feedback



TOTAL COST

No. CATEGORY
ESTIMATED 
BUDGET

ACTUAL COST SPONSOR ACTUAL SPEND

1 Social Media 3.000.000 250.000 0 250.000

2 Event 4.015.000 54.367.000 51.152.000 3.215.000

3 Production 6.430.000 6.430.000 6.000.000 430.000

4 Website 500.000 400.000 0

5 Cost incurred 
(10%)

1.394.500 0 0 0

6 VAT (10%) 1.533.950 6.145.000 429.000

TOTAL 16.873.450 67.592.000 57.152.000 4.724.500



POTENTIAL
OF THE PROJECT



POTENTIAL OF THE PROJECT

16 Messages received  



POTENTIAL OF THE PROJECT

Hội phòng chống 
HIV/AIDS thành phố 

Hồ Chí Minh



POTENTIAL OF THE PROJECT

Cooperation invitation



SỰ THẬT TỪ NHỮNG CON SỐ

POTENTIAL OF THE PROJECT

|Training session with EPIC|Volunteer trip at Nhan Ai Hospital



5. RECOMMENDATIONS



ONLINE
● Continue to maintain posts on Fanpage from 3-4 posts a week 
● Hand over the Fanpage and Website to Phòng khám Nhà mình

OFFLINE
● Organize a workshop and a talkshow so that the audience can experience 

“Chạm” activities to better understand HIV

JOB OFFER ● Job offer from Phòng khám Nhà mình to build media content.

RECOMMENDATIONS



Proposed by L.I.G.H.T team
Mentor: Nguyen Quoc Thuy Phuong
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