Experiential Event And Social Media
Campaign To Relive Childhood Memories
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SECONDARY RESEARCH

Rate of stress and anxiety in young adults

The stress level of the generation Z was high.

Top factors contributing to feelings of stress

47% 43% 42% 399 42% 399

My long-term My day-to-day The health/welfare Concernsabout  Family/personal
financial future finances of my family my mental health  relationships

mGenZs ® Millennials

Journal of Positive School Psychology http://journalppw.com
2022, Vol. 6, No. 9, 2906-2915

The Student Stress At Vietnamese Universities: A Cross-
Sectional Study

Msc. Quan Hoang Nguyen Tran

Lecturer/Researcher, FPT Universitv, Hanoi, Vietnam.

The gender gap among those who regularly feel stressed or anxious:

54%
7% 39% ot

2020 2021 2022
HGenZwomen  HMGenZmen

A7%  40% 45%  37% 41%  36%

2020 2021 2022
W Millennial women ® Millennial men

say they are stressed all or most of the time




67%

looking back
childhood

40%

childhood was
the best time
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SECONDARY RESEARCH

Relieve stress through Childhood Nostalgia

Adult nostalgia and children’s toys past and present
Jane Eva Baxter

Department of Anthropology, DePaul University, Chicago, IL, USA

Childhood innocence and experience: Memory,
discourse and practice

Julie C. Garlen' © | Sandra Chang-Kredl® | Lisa Farley’® |
Debbie Sonu®* ©

EVALUATION




« Movie
« Music

« Social media

* Toys

* Food

SECONDARY RESEARCH




100%

looking for
childhood
memories

CONTEXT ANALYSIS
PRIMARY RESEARCH

In- depth interview & Survey

) J

88.2%  62%

sincerely Feeling "happy" after
happy looking back at
joyful childhood pictures

80.4%

Remembering
childhood brings
positivity




Rate of stress and anxiety in young adults

Generation Z, particularly between 20 - 25
is under the most pressure.

How to relieve stress

Childhood Nostalgia.

Popular culture recall childhood nostalgia

Nostalgia can be triggered by
childhood objects.

>99% 16.4%

looking for energized and
childhood memories

positively motivated
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Secondary
Research

KEY

FINDING

Primary
Research

- The stress level of the Zs gene was
higher than that of other generations

- Looking back to childhood is one of
the ways to relieve stress

- Popular culture is a good way to bring
back memories







Create a place where young
adults can experience what it's
like to be an innocent child again
and enjoy childhood joys.

Assist people in reducing life's
stress and exhaustion.

CONTEXT ANALYSIS @ STRATEGIC PLANNING  EXECUTION

PURPOSE & KPIs

Purpose

"NoO'se”

EVALUATION
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PURPOSE & KPIs

90.000

reaches through Facebook page

2.000.000

views through Tiktok page

2.000 2.000

reaches per Facebook post views per TikTok page post
about the event information about the event information

200

participants in the event

*  positive responses
about the event

o feel “joy”
* positively energized
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TARGET AUDIENCES

AGES

Main: 20 - 25 years old
Sub: 17 - 20 years old

OCCUPATION = I

Student, fresher and junior

PSYCHOLOGICAL

Have a lot of enjoyable
childhood memories.

||

7

| ol
o
©

Appreciate childhood memories.

"

Occasionally find childhood
elements to reduce stress.

GEOGRAPHIC
Ho Chi Minh City, Vietnam

—o GENDER
All Gender

— BEHAVIORAL

* Interested in objects that bring
back childhood memories.

|

M “‘H
L

* Interested in popular culture
from 2007 to 2012.

* Frequently use social media
such as Facebook and Tiktok.
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KEY MESSAGE

“NHAC VE TUOI THO, HON NHIEN THEM LAN NUA”

The project is that when people are recalled their childhood,
people can relive innocent childhood moment again. From
there, the happiness moment derives into positive
motivations help young adults move on in the future.

EVALUATION




STRATEGIC PLANNING

PURPOSE

Key Message

NHAC VE TUOI THO J HON NHIEN THEM LAN NUA

Project Name @Noise TV

Event Name GO TV, DO KY UC
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TACTICS

EXPERIENTIAL EVENT
“GO TIVI, DO KY UC”

SOCIAL MEDIA




CONTEXT ANALYSIS @ STRATEGIC PLANNING  EXECUTION EVALUATION

PROJECT'S BRAND IDENTITY

@nOISGW

Color & Typo

UTM BEBAS
Roboto Condensed Light

(Ciel Be Cool
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PROJECT'S BRAND IDENTITY

noisetivi
Noise_TV

(4 Edit profile

12 Following 12.5K Followers 511K Likes
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STRATEGY

EXECUTION EVALUATION

STAGE “ KEY ACTIVITIES CHANNELS

- Target audience aware of the page
- Target audience curious about the content of the page
- Target audience knows about the topic of the page

Introduce the topic and content pillars of the
project through fanpage

- Feature childhood elements on the fanpage
- Minigames
- Photoshoot of chain accessories

Create interest for target audience with content about
childhood memories

- Combine childhood elements with stories of
everyday life around the television

- Filming childhood game video series

- Teasers about the experiential event

- Maintain childhood content to promote the desire to
participate in the event
- Create curiosity about the upcoming event

- Focus on promoting the event

- Attract and call target audience to attend the event - Promote experiential event information
- Bringing back the space to relive childhood most - Experiential event take place
authentically through activities at the event

- Recap events

- Thank you sponsors posts
Summary of experiential event and projects - Posting childhood game video series

- Aftermovie

- Summary

Facebook and Tiktok

Facebook and Tiktok

Facebook and Tiktok

Facebook and Tiktok
Event offline

Facebook and Tiktok




01

02

CONTEXT ANALYSIS

Secondary Research
Primary Research

STRATEGIC PLANNING

Purpose & KPIs

Target Audiences

Key Message

Overall Concept
Tactics

Project’s Brand Identity
Strategy

Execution Plan

MAIN CONTENTS

03 EXECUTION

04 EVALUATION



STRATEGIC PLANNING

EXECUTION PLAN

PRE-EVENT EVENT POST-EVENT

MEDIA Event Teaser Aftermovie

PRODUC Photoshoot

-TION Promotional Videos
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MEDIA CHANNELS

noisetivi
Noise_TV

(4 Edit profile

(E | @Néise_TV
Tl ey 12 Following 12.5K Followers 511K Likes

5 posts/week 1 video/week




CONTEXT ANALYSIS  STRATEGIC PLANNING  EXECUTION EVALUATION

CONTENT PILLAR

Including 7 main contents

uun
BRIET
B Gl EGHUR

The daily life Event information
surrounding television




@Nise TV
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CONTENT POSTS

@Noise TV
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OUTSTANDING POST

Khang thé tao quang cdo

Bai vigt: "[CAI SAO DUQC] DIEM MAT CAC DIEN VIEN TUGI MEO..."
18:12 1 Thng 2, 2023

1D: 23853399405640415
Lugt tudng tac

il 176 It bay t6 cam xtic ®® 4 binh luan A 7 lugt chia 8

EXECUTION EVALUATION

[PHOTOSHOOT] BST DAY XiCH NEON Chao mirng céc ban d&h vdi chuyén m...

20:27 12 Thang 2, 2023
1D: 123861053940834

Luot tuong tac

e 153 lugt bay t6 cam xic W 69 binh luan A G lugt chia sé

Hiéu qua

S&'ngudi tiép can
Téng
5.536

S& ngudi tiép can

Lugt tuong tac

Cam xuc

176

Cam xuc
Binh luan
Lugt chia sé

Hiéu qua

S&'ngudi tiép can ®
Téng

2.487 kemonat [N 7ot nhat
Bai viét nay tiép can dugc nhigu tai khoan
trong Trung tam tai khoan han 94% trong
s6 50 bai viét va tin gan day nhat cua ban
trén Facebook.

S& ngudi tiép can

Cam xtic, binh ludn va lugt chi... @

Téng
228  emnnst [ To: rn:

Bai viét nay thu hdt dugc nhigu cam xuc,
binh luén va lugt chia sé hon 94% trong s6
50 bai viét va tin gan day nhat cua ban trén
Facebook.

Cam xtc
Binh luén
Lugt chia sé
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OUTSTANDING POST

s¢' ma thiét sy = #trending #tiktok #reviewphim #xuhuong #vietnam #ngayxuangayxua #kinhvanhoa #ngayaybaygio

4.2M Lugt xem 4497K Lugtthich 10.3K Binh ludn 19.7K Luot chia sé

Théi gian dang: 3/4/2023 3:54 PM (D

. £ .
Hieu suat video
Téng thévi gian xem Thei gian xem trung binh

35969h:21m:2s 30.9s
+20.6h (+0.06%) + -0.15 (-0.04%) &

D& xem hét video Téng lwgng Khan gia

3.6% 3.6M
0% (:0.05%) & +3,286 (+0.09%) +

EXECUTION

Tra 101 @moon love fish s’ ma s¢ quy s@' hoang hau khéng dédunha & #trending #vietnam #ngayaybaygio #kinhvanhoa
#ngayxuangayxua #xuhuong #viral #tiktok

4518K Lugtxem 591K Lugtthich 111 Binhludn 1,659 Lwot chia sé

13831s Théi gian dang: 3/5/2023 4:50 PM (D

Hiéu suat video

Téng thoi gian xem Théi gian xem trung binh Da xem hét video Téng Iwgng Khan gia
5227h:47m:7s 41.5s 1.4% 391.6K
+2.7h (+0.05%) ¢ -0.15 (-0.06%) 4+ 0% (-0.06%) + +40 (+0.1%) +

EVALUATION
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OUTSTANDING POST

EXECUTION EVALUATION

Quing céo lgi

So mapart 2
21:03 6 Thang 3, 2023
1D: 135424726117860

NHUNG CANH PHIM KHIEN KHAN GIA S TUT QUAN
21:18 24 Théng 2, 2023

1D: 128810996779233

Luot tudng tac

il 74 luot bay t& cam xiic

17 binh lugn A 5 lugt chia sé

Lugt tudng tac

1l 205 lugt bay té cam xic

51 binh luan A 12 lugt chia sé

Hiéu qua

So&'ngudi tiép can @
Téng

1.505 ke nhat [N 7ot nat

Bai viét nay ti€p can dugc nhigu tai khodn
trong Trung tdm tai khodn hon 88% trong
s6 50 bai viét va tin gan day nhét clia ban
trén Facebook.

S6 ngudi tiép can

Cam xtic, binh ludn va lugt chi... @
Téng

96  kemnnat [N 7o et

Bai viét nay thu hit dugc nhigu cam xic,
binh luan va lugt chia sé han 90% trong s&
50 bai viét va tin gan day nhat clia ban trén
Facebook.

Cam xtc
Binh luan
Lugt chia sé

Hiéu qua

S8 ngudi tiép can ®
Téng

7.779 Kemnhat || 7o rnat

Bai viét nay tiép can dugc nhigu tai khoan
trong Trung tam tai khoan han 98% trong
58 50 bai viét va tin gan day nhat ctia ban
trén Facebook.

Sé ngudi tiép can

Cam xtc, binh lun va lugt chi... @
Téng

268  kemons: [N o: st

Bai viét nay thu hut dugc nhigu cdm xdc,
binh luén va lugt chia sé hon 98% trong s6
50 bai viét va tin gan déy nhat cia ban trén
Facebook.

Cam xtc
Binh luén
Lugt chia sé
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OUTSTANDING POST

Event Information

[CUGC HANH TRINH 2 NGAY "GO TIVI, DO KY UC" DANG TiM KIEM NHUN...
20:30 24 Thng 3, 2023

ID: 143306091496390

ol 205 lugt bay to cam xuc ® 56 binh luan # 7 lugt chia sé

~

EXECUTION

HANH TRINH QUAY VE THOI GIAN CUNG DEM NHAC "NGAY XUA LUC THO...

17:43 1 Thang 4, 2023
1D: 153398334320499

Lugt tuong téc

1l 484 luot bay 16 cam xic ®® 21 binh ludn A 28 luot chia sé

A
LUC THO BE

Hiéu qua

S& ngudi tiép can ®
Téng

3431 emnhae | 7o nhst

Bai viét nay ti€p can dugc nhiéu tai khoan
trong Trung tam tai khoan han 96% trong
s6 50 bai viét va tin gan day nhat cua ban
trén Facebook.

S6 ngudi ti€p can

Cam xuc, binh lun va lugt chi... ©
Téng

268  Kéemnhat _ Tt nhat

Bai viét nay thu hat dugce nhigu cam xdc,
binh lugn va lugt chia sé han 98% trong s6
50 bai viét va tin gan day nhat cGa ban trén
Facebook.

Cam xuc
Binh luan
Luot chia sé

Hiéu qua

S& ' ngudi tiép can ®

Téng Tét

22142 vy ]

Bai viét nay tiép can dugc nhigu tai khoan
trong Trung tam tai khoan hon 100% trong
s6 50 bai viét va tin gan day nhat ctia ban
trén Facebook.

S6 ngudi tiep can

Cam xtic, binh lun va lugt chi... @
Téng

553  kemona [N 7ot nnat

Bai viét nay thu hit dugc nhigu cam xuc,
binh luan va lugt chia sé han 100% trong
s6 50 bai viét va tin gan day nhéat ctia ban
trén Facebook.

Cam xdc
Binh luan
Lugt chia sé

EVALUATION




MEDIA PRODUCTION

Idea
Accessories made by chains
Streetstyle




MEDIA PRODUCTION

Moodboard
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MEDIA PRODUCTION

Photoshoot: “DAY XICH NEON COLLECTION”

Implementation Plan

15/01/2023 Come up with a photoshoot idea

PRE - PRODUCTION 26/01/2023 Exchange and agree the concept

27/01/2023 Complete the checklist, photoshoot brief for the set

30/01/2023 Prepare props
PRODUCTION

05 - 07/02/2023 Shooting

08-11/02/2023 Edit photos

POST - PRODUCTION
12/2/2023 Post photoshoot on social media
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MEDIA PRODUCTION

Photoshoot: “DAY XICH NEON COLLECTION”

Fashion ~#

YIOHOLOW

S.
X ot
Call me
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MEDIA PRODUCTION

Idea & Storyboard
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MEDIA PRODUCTION

Implementation Plan

24/02/2023 Get ideas

25/02/2023 Exchange and agree the concept
PRE - PRODUCTION

28/02/2023 Complete script

04/03/2023 Complete Storyboard

PRODUCTION 05/03/2023 Editing

11/03/2023 First Feedback

POST - PRODUCTION 15/03/2023 Final Feedback

17/03/2023 Post video on Facebook
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MEDIA PRODUCTION




MEDIA PRODUCTION

Idea
Inspired 100 songs challenge

’ L] ] ol 5
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MEDIA PRODUCTION

Promotional Video

Implementation Plan

01/03/2023 Get ideas.

03/03/2023 Exchange and agree the concept

10/03/2023 Complete scripts, game rules, game questions,

PRE - PRODUCTION
11/02/2023 Select location, checklists for videos

12/03/2023 Contact guests

13-17/03/2023 Prepare props

PRODUCTION 18 - 19/03/2023 Shooting

03 - 13/04/2023 Editing

POST - PRODUCTION

10 - 16/04/2023 Upload video




EXECUTION

MEDIA PRODUCTION

Promotional Video




Idea

The video recap event
interactive activity and mini
concert, participant journey

and the most authentic
experiences of attendees

are highlighted in this video.

Implementation Plan

MEDIA PRODUCTION

PHASE

TIMELINE

DETAIL

PRE - PRODUCTION

28/03/2023

Come up ideas

29/03/2023

Meeting with production team

30/03/2023

Aftermovie script

PRODUCTION

01/04/2023

Shooting day 1

02/04/2023

Shooting day 2

03 - 05/04/2023

Collect source and finalize the script

06 - 08/04/2023

Prepare equipment, editor and actors

09/04/2023

Shooting additional sources

POST - PRODUCTION

10-12/04/2023

Editing

13/04/2023

First feedback

15/04/2023

Final feedback

17/04/2023

Post on Social Media




MEDIA PRODUCTION

g hinh anh t da bj nhiéu séng hang loat
g 10 nguyén Ti cau clu céc nha tudi tho'

m Iy do vé sé nhdn dugc nhimg phén thudng déc




Concept
Key message

Objective

Activities

CONTEXT ANALYSIS  STRATEGIC PLANNING

BIG EVENT

Bring joy and relieve stress

- The guest experience is built into
an adventure of finding answers
through different channels.

- There are interactive activities
and games in each booth.

- Receive special gifts

- Immerse yourself in the fun and
exciting atmosphere

- Get together with friends to re-
engage in childhood games

- The welcome gate looks like a
noise TV. Clues cards, passports
decorated with TV frames

- Every activity is based on a famous
film that was released in 2007 -
2012 in Vietnam

EXECUTION

EVALUATION

AN ADVENTURE IN THE WORLD OF NOISE_TV

Nhac Vé Tuoi Tho, Hon Nhién Thém Lan Nira

Reinforce the concept
“actualize the TV"

Recall memories through Experience the space to be
childhood elements innocent again

- The gifts after completing the
mission are items with images
related to childhood memories.

- The decoration of the booths is
inspired by key elements of famous
films in childhood

- Meet singer who sang old songs

- The background of the event
booth evokes the famous TV series
that day to give a feeling of going
back to childhood

- Create the feeling of being
transformed into characters from
famous series through games.

- Recalling childhood memories

through all the senses:

+ Looking back at the items
bearing the mark of childhood

+ Play back childhood games
with friends

+ Eat childhood snacks
Listen to old songs at mini
concert
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BIG EVENT

Event Overview

Bon ¥i 46 chie

‘noise”

B 2 Name: Go Tivi, Do Ky Uc

Key activities:
» Interactive activities

*  Mini-concert
Time: 10:00 - 21:00, 01 - 02/04/2023
Location:

N 4 ; District 5 Cultural Center (105 Tran Hung
LUC '"'ld BE Dao street, Ward 6, District 5, HCMC)

18:30 02.04.2023

TRUNG TAM VAN HOA QUEN 5
185 Vil Hug D, Piiveg B Guin &

@ nosetv2023@gmalleon W 0s0nasaze7 Q9 /Molsetivi
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BIG EVENT

Location

Student Cultural House Thu Duc District Student Cult
Khu dd thi Dai hoc Qudc gia TP. H6 Chi Minh

4

Cultural Center District 5
558 Nguyen Thi Minh Khai, Ben Thanh Ward, District 1 105 Tran Hung Dao, District 5

EVALUATION
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BIG EVENT

Final Location

District 5 Cultural Center
105 Tran Hung Dao street, Ward 6, District 5,
Ho Chi Minh city
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BIG EVENT

Key Visual

Do v 16 ehi:

‘noise”

ﬂgz

ot.ou.2013 | QUAN §
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BIG EVENT
Key Visual

e vj 13 chire ry Ho trg truyin thing

924f9f ‘noise”

b8539f &
f191b8

= ¥ |
i
fl
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LUC THO BE vl

18:301 _ 02704/2023 18:30 02.04.2013

@ noise tv.2023@amail com @ oooraeezor @ /MNoisetivi




CONTEXT ANALYSIS  STRATEGIC PLANNING  EXECUTION EVALUATION

BIG EVENT

Event Agenda

INTERACTIVE ACTIVITIES

Start welcoming guests
Start opening interactive activily booths

10:00 - 19:45 Time for interactive activities at the booths

19;45 - 20:00 Prepare o stop interactive activity

20:00 Stop all interactive activities

INTERACTIVE ACTIVITIES

10:00 Start welcoming guests
3 Start apening interactive activity booths

10:00 - 16:00 Time for interactive activities at the booths

16:30 - 18:30 | Stop all interactive activities

MINI CONCERT

Check - in night activities
Stabilize audience position

19:30 - 19:45 Introducing the mini concert

19:45 - 21:00 Time for mini concert

21:00 End of the whole event
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INTERACTIVE ACTIVITIES LAYOUT

'SAKURA
2%3m

- - oy 1 KHU TRIEN LAM
‘ 5 0.5%1.5m
B kHu GIAIMA
& /I U checkin sociaL
L/
%

| BANCHECKIN
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BIG EVENT

Event Agenda

BANH QUY TRUY LUNG
CHECK - IN WELCOME GATE I:> BIEN HINH QUAI VAT Ti HON

J

TRUY LUNG BANHMI <: KHEO TAY
THE BAI Bi AN CHUYEN NGU HAY LAM

EXHIBITION BOOTH ANSWER BOOTH SOCIAL BOOTH FOOD COURT

CHECK - OUT
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BIG EVENT

Interactive Activities

Check in
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BIG EVENT

Interactive Activities

BANH QUY BIEN HiNH
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BIG EVENT

Interactive Activities

TRUY LUNG QUAI VAT Ti HON




BIG EVENT
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BIG EVENT

Interactive Activities

CA BAY
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BIG EVENT

Interactive Activities

BANH Mi CHUYEN NGUF
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BIG EVENT

Interactive Activities

TRUY LUNG THE BAI Bi AN

TRUVALUNG

THEXSRISI AN
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BIG EVENT

Interactive Activities

EXHIBITION BOOTH
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BIG EVENT

Interactive Activities

ANSWERING BOOTH




BIG EVENT

CHECK-IN SOCIAL BOOTH




BIG EVENT

FOOD COURT
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Interactive Activities
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BIG EVENT

Mini-concert

. This is the "key" that opens the
THO1 GIAN music concert and turns on the
"time machine" that uses music to
transport people back to their
childhood.




D) MINI-CONCERT

15m

BAN TEABREAK

CHO NGOI KHAN GIA

| eAncHECKIN

CONTEXT ANALYSIS

STRATEGIC PLANNING  EXECUTION

MINI-CONCERT LAYOUT

EVALUATION
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BIG EVENT

Mini-concert content

“Co Gai Trung Hoa™

Héng Phic

“Nhé Lim™

Héng Phireng

“Chiée Khiin Gio Am”

Nhit An

“Ngoi Nha Hoa Hong™

Hong Phuong & Nhit An

“Cong Chiia Bong Béng”™

Héng Phuong

Soap bubble

“Don Anh Mat Tréi™

Mai Chiu

“Nhiing Diéu Than Tién”

Audio

Candies for audience

“Niém Vui Cia B&”

Huyén Chi

“Mai Vai”

Huyén Chi

Sakura card on stage

“Gific Mo Thin Tign™

Huyén Chi

“Cho Téi Xin M6t Vé Di Tudi Tho”

Dance House

“Khi Em Lén”

Nguyén Xuin

“Hai Muoi Hai”

EXECUTION

EVALUATION
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Implementation Plan

CONTEXT ANALYSIS  STRATEGIC PLANNING  EXECUTION EVALUATION

BIG EVENT

Event Kit

Setup & Rehearsal timeline Onsite timeline

DETAILS

- Rescarch
- Identify type af event
- Coene up with idess

ON-SITE DAY

- Select iden
- Wemtify name! bey message! coneept

- Everst flaw
- Dicuail activities in the evont
- Muke gume rules

07:00 Core tcam tap trung
M 4l thew chacklis 07:30 CTV cho hoat déng twomg tic tip trung
[ Chuin b6 dan <0 07:30 - 100 Kiém tra lai vit dung cua timg gian theo checklist

VANCHUVEN 10:00 Chudn bi vao v tri

- Scouting vonne

1700 - 2100 Wikat chory i ciigg clhibi, dib Siang s vl (i o o g, i 10:00 - 12:30 Omsite gian hang tuong tac

SETUP & REHEARSAL 12:30 - 13:00 Nghi trua

- Propare props &rrm
- By stelBs i the choekliss
- Produgtion media offe
« Sign contract with vomse

(e resm 13p tning 13:00 - 20:00 Onsite gian hing tuong the
Th imp i g v 1 i 1 20:30 - 21:00 Daon dep
Tiousk v v chayin 11 i b st an hing 0700 Core team p trung

AT - 1200

) TV cho hiat déag rueme vic p tmng 07:30 CTV cho hoat ding tuong tic t4p trung

UL — 07:30 - 10:00 Kiém tra lai viit dyng cia rimg gian theo checklist
10:00 Chuén bi vao vi tri

10:00 - 12:30 Omsite gian hang twong tic

12:30 - 13:00 Meghi trua

13:00 - 17:45 Onszite gian hang twong tac

10 10
s 1 iy 0 cheaklist

Heeearial e i bout g e i
Vi charyin 8 ding che vide thi cim sin khiy

i e

- Seript for MC
- Seript for pwimi conoert

“Recruit sepgorting sall

- Send i itatice.

- Host mecting wich supgoetisg sl

- Setup & rebearsal
- Coetace the walkics taliee renmls

- Comtas the bbbl meker maching restals
- Cortacs Sakoen wand rentals

- Sizge constniction

15:00 - 15:15 Di chuyén gian hing twong thc
16:00 CTV cho dém nhac tap trung
17:45 - 18:30 Don dep gian hang twong tic va chudn bi cho mini concert
Sasie iy 18:30 - 19:30 Bén khach tham gia dém nhac
LYok il s - 18:30 - 20:30 Omsite mini concert
[ Huchearai i ke 21:00 - 22:00 Don dep

i ey

T i sin ki

(Tizst dim sl i sl sing

| Onswo.

CLEAN UP

Cloan up

D dey toden b Kl vidts s kdin
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BIG EVENT

Event Kit

Event Flow Activities Event Flow Mini-Concert HR Mini-concert HR Interactive
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BIG EVENT

Sponsorship & Media Partners

Sponsorship Media Partners

T
“coon
DOWNTOWN ‘S%LHIEE[I-S
.
By

Highlands Coffee ChoLon Downtown Edu2review DOL English
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CONTEXT ANALYSIS  STRATEGIC PLANNING

BIG EVENT

Risk Management

Guest problems: late arrival, health problems...

The number of participants exceeded the
number of prepared passports and gifts.

Broken props and missing objects

Destructive components

Participants were too combative, creating
conflict on the venue's grounds.

While moving and setting up furnishings, staff
members received minor injuries

- Prepare a replacement singer.
- MC extends waiting time for singers.

- Locate a backup printing facility close to the venue.
- Set up the staff members in control of the urgent printing.

- Plan to prepare back-up gifts in advance.

- Training staff.
- Prepare 2 backups for items used in the game.

Arranging security positions

Arranging security positions

Prepare first aid kit

EXECUTION

EVALUATION
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BIG EVENT

Risk Management

In the handle ability
- Prepare umbrellas, tarpaulins to cover.

- Replace the games that can suitable weather conditions.
Weather
Out of ability
- Completely stop working during the event.
- Notify change of time and location immediately (after 3 hours at the latest)

- Need staff to deal with dangerous situation.
Internal security management - Combined with the location management to support the event.
- Warn to participants to protect personal belongings.

- Assign staff to monitor equipment, have skills and experience to hire and test equipment
Engineering of event equipment - Requires personnel to take care of equipment and use it properly
- Rehearsal before the event
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BIG EVENT

Actual Expense — i —_—

19,000

ELXITTTY

[ Thi cing anh sing 1 maa o [ s 15120 00 Bicd i s i 10000
= -

|1 15120800 Com 2 it {miea v i) n

Teatmeak P 1 000000

TONG

e Iz 10601060
D i 3000000
Cieg chio i 2562000 ME

g6 ) 1050000 Talent tir FFT 5
My thid pian 15000088 Nain i [T
Hackirog s kisin i 2948000 Talent tir Apoustic b o 3 000000
Fenex kb ringg i 1 385 000 TONG:
Tomues ciy i | S50,000
Béng tén Soknra ET]
“The i i A0 (0
Har Sakuss i 220 0
Maseet i Al (1)

I0HG [t i i ek
e TONG

Kich bn MC + e stalf i

Ve e nbac | passport ~ cand

Sricker

Hastaz cin ty
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TONG
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MAIL XIN SU DUNG BAI HAT CO GAI TRUNG HOA s

Dy iin Naise TV

1549 Th 3.4 thg 4

ngdy e gy
Kl gi nhge &1 §9 Luan. Em tén k& Dinh Nguyén Hodng Tam, sinh vién nam cudi ta trumg Bal Hoe FPT Phan higu Thanh phé HA Chi Minh, Hign

Luin 5§ I’ Sehg (1 o f &

Séntsi +

N ko rivlim G dieh Kinh doanh thi a hodn todn 0ng 1
Tyl e ding nhé

Wan Th 3, 4 hg 4, 2023 lic 15:47 Du dn Néise_TV <nise.tv.2023@amal com> a4 viét

g’ Nguyén Hoang Linh

SU KIEN TRAI NGHIEM _GO TIvI, DO KY
uc_(1).pdf

Da anh i, em mudn xin phép st dung ban quy2n bai hat
"Céng chiia bong béng" cho dém nhac phi lgi nhuan nhadm
phuc vu cho d6 an t6t nghiép cua sinh vién a

Chao em. A rat vui Idng ho trg bén em va a ciing cam an

c e da yéu men bai hat a. A dong y cho phép bén e
dung bai hat cta a véi muc dich phi lgi nhuan. Néu e

can thi tuc nhu thé nao thi cd n 5 ho trg

minh.

CONTEXT ANALYSIS

BIG EVENT
Copyright

Voknhae

v @

ko diing cho muc dich thisdng mai nhé
-
&
da em xin cam két dém nhac phi Igi nhudn va chi diing cha mue dich hoc tap va hoan thanh db an
16t nghiépa

7:31 i nhi

THU XIN PHEP SU DUNG BAN QUYEN BAI HAT “KHI EM LON® et «

Hoang Tam A4S THT, 25ty 3 10 nghs trutc)
Kinh i chi Orange va C Mazor Entertainment, Er ér 1 Dinh Nguyén Hoang Tam, sinh vién ndm cub ta rudg D Hos: FPT Phin higu Thnh .

Nguyén Tuing -wuongnourerscrazorcan WIS I ) fr
G616 Orange =

Halla Tam,

B anh confim 38 suppor & vén ab ban quyén. G duy nd dn theng va Khding btk i thac no em

i, o [ o4 w81 ani. i o T

Bost rugards,

Twomg Nguyén

STRATEGIC PLANNING

EXECUTION

£3Khéng cé nhém chung [

vat va hién kim dén tir nha tai trd chi nham muc dich
phuc vu che chi phi duf an. Em co gufi mail mong sém
nhan dugc phan hai cba anh chia.

Mét |an nifa, ching em xin gui I6i cam on chan thanh
nhat den anh va chj Lynk Les.

1840

. Em c6 thé diing nhac nha

22:24
la}

Da ving a em cam dn anh @

Anh Thu Nguyén Official x m1 f 6
sintei =

Hiban inh Nguyén Hoang Tam.Vy ndy B on lién b¢ véi Auh Tun Gifim Bde SK Mecaf nha ban Hoang Tam. Ho iri 13 v

THU XIN PHEP SU DUNG BAN QUYEN BAI HAT "CHIEC KHAN GIO AM, NGOI
NHA HOA HONG" s e «

Hoang Tam 08:00Th2 3
Kinh g anh Nguyén Van Chung, Em tén 1 Binh Nguyén Hoang Tam, sinh vién nam cubitai g Dai Hoe FPT Phan hidu This

Chung Nguyen Van
déntai ~

0804 Th 2, 27 th 3 (8 ngay truide

Ok emnhal
Anh Chung

Va0 Th 2, 27 th 3, 2023

é ! Cin om ban 3 Boi qua Th trsde khi sie dung bii hat cia Thu sdng tac. Chile bag voi abé ! 6 0t anh Huynh
Anh Tudn 0903927170

V30Th 3, 14 thy 3, 2003 vao lic 18:34 Du dn Noiss_TV <noise v 2023@0mai coma da.viét

(-]
L

THU XIN PHEP SU DUNG BAN QUYEN BAI HAT "22" ks tusén «

Hobing Tam ]
Kirh gir anh Hira Kim Tupbe, Em tén 18 Dinh Ngiasbn Hodig Tim, sinh vién ndm cubl fa Insémg B Hoe FET Fhdn hidu Thinh i Hb Chi M

Kim Tuyén Hia TSN 2SI ) B

Do e i ik dung e

Wilo 12:49, T7, 26 T3, 2023 Hodng Tam egahpangtami@ansil corm> da viét:
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ONLINE COMMUNICATION

Total reach through Facebook page 50.000 55.318

Total view through TikTok page 2.000.000 4.692.515

Average reach per Facebook page
post about the event information

2.000 2.004

Average views per Tik Tok page
post about the event information

2.000 2.462

EVALUATION
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ONLINE COMMUNICATION

Owned Media

S6 ngudi ma Trang Facebook tiép can () ?:gg:lggzng xuyén
O Baiviet ©

74 1 100%
O1in®

The total result on Facebook (updated 12/4/2023)

7ngayqua 28ngayqua 60ngayqua (@UEL-PELERE T2 (R

Lugt xem video Lugt xem hd sd Thich Binh luin Lugt chiasé

31,757 537,560 16,004 23,495

+31, 717 +537,292 +15,996 +23,494
4)697!596 (+79,292.5%) (+200,482.09%) (+199,9509%) (+2,349,400%)
+4,693,012 (+102,37 t i L +

The total result on TikTol (updated 12/4/2023)

EVALUATION
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Support Media

a‘ | 3
DOWNTOW Hﬂ

Dai tiéng néi genZ ChoLon Tiém do Habala
Downtown (TikTok)

¥\ DOL IELTS

el W AP oinHLUC
e P
S

Ilove HTV3 - In Edu2review DOL English MEC Club cOc SAI GON
my memory




tiém do habala 0395
#saigonvivu #saigontravel #no
#canhac

71 The Museum - Colde

Search
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ONLINE COMMUNICATION
Support Media

€ Q Timkigm

Bai viét Gidi thiéu Video Anh Xem thém =

MEC - Multimedia & Entertainment Club
271hg 3 lie 20:00 - @

[CUOC HANH TRINH 2 NGAY "GO TIVI, DO KY UC' DANG
TIM KIEM NHONG NHA TUSI THO DUNG CAML... Xem
them

oon it i o W iy thing

noise" S oo e

A

PR

=mow

QO Ban, Tric Enh va 19 ngudikhéc 2binh luén

© veutnin Q sinh lugn 2> chiasé

&«

Bai viét

ST, "Cotsong’ GenZ

[ Nanami Luchia - 5 thg 3 e 1228 - @

Nhiing nhan vt gay dm anh tudi tho cye manh €3 &

Ngubn: Noise TV
#cotsongGenZ

Xem 5 gi méi trén BH Phim Hay

4 Ban, T Ngan va 6.296 ngudi khac

CR © sinhluan

Binh luén lién quan nhat v

€

Minh Ngoc

«coi CBQKD ma so con cho soi khoc het nuoc

mat=))
4tuan  Thich Phan hoi

Viét binh luan céng khai

1@

Quytéc

EXECUTION

V47

& Q Timkiém
Baiviét  Gidithigu  Video Anh  Xemthém «

Cholon Downtown
 27thg316c 1900 - @

HO TRG TRUYEN THONG: CUOC HANH TRINH 2 NGAY
*GO TIVI, DO KY UC" DANG TIM KIEM NHONG NHA TUGI
THO DONG CAM... Xem thém

N~

P Y

©O Ban, TRiHuynh va dikhac  13binhluan «

Q veuthicn Q sinhlugn £ Chiasé

EVALUATION
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OFFLINE EVENT

Participants in the big event
Positive responses from participants
about the activities in the event

Participants feel “happy” when
experiencing the event's activities

Participants feel positively energized
after participating in the event




THANK YOU

FOR LISTENING




