
v
v

Experiential Event And Social Media 
Campaign To Relive Childhood Memories 
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SECONDARY RESEARCH
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The stress level of the generation Z was high.

Rate of stress and anxiety in young adults
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SECONDARY RESEARCH
Relieve stress through Childhood Nostalgia

67%
looking back 

childhood

40%
childhood was 
the best time
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SECONDARY RESEARCH

• Movie

• Music

• Social media

• Toys

• Food

The Popular Culture In Vietnam 2007-2012
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PRIMARY RESEARCH 
In- depth interview & Survey

100%
looking for 
childhood 
memories

88.2%
sincerely

happy
joyful

62%
Feeling "happy" after 

looking back at 
childhood pictures

80.4%
Remembering 

childhood brings 
positivity
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Rate of stress and anxiety in young adults

KEY 
FINDING

Secondary 
Research 

Primary 
Research 

How to relieve stress 

Popular culture recall childhood nostalgia 

Generation Z, particularly between 20 - 25 
is under the most pressure.

Childhood Nostalgia.

Nostalgia can be triggered by 
childhood objects.

>55%
looking for 

childhood memories

76.4%
energized and 

positively motivated

- The stress level of the Zs gene was 
higher than that of other generations

- Looking back to childhood is one of 
the ways to relieve stress

- Popular culture is a good way to bring 
back memories
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PURPOSE & KPIs

• Create a place where young 
adults can experience what it's 
like to be an innocent child again 
and enjoy childhood joys. 

• Assist people in reducing life's 
stress and exhaustion. 

Purpose
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50.000
reaches through Facebook page

2.000.000 
views through Tiktok page

2.000 
reaches per Facebook post 
about the event information

2.000 
views per TikTok page post 
about the event information

500
participants in the event 

>90%
• positive responses 

about the event

• feel “joy”

• positively energized

PURPOSE & KPIs
KPIs
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TARGET AUDIENCES

Main: 20 - 25 years old
Sub: 17 - 20 years old

AGES

All Gender
GENDER

• Interested in objects that bring 
back childhood memories.

• Interested in popular culture 
from 2007 to 2012.

• Frequently use social media 
such as Facebook and Tiktok.

PSYCHOLOGICAL
• Have a lot of enjoyable 

childhood memories.

• Appreciate childhood memories.

• Occasionally find childhood 
elements to reduce stress.

BEHAVIORAL

Student, fresher and junior

OCCUPATION

Ho Chi Minh City, Vietnam
GEOGRAPHIC
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KEY MESSAGE

“NHẮC VỀ TUỔI THƠ, HỒN NHIÊN THÊM LẦN NỮA”

The project is that when people are recalled their childhood, 
people can relive innocent childhood moment again. From 

there, the happiness moment derives into positive 
motivations help young adults move on in the future.
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PURPOSE
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TACTICS

EXPERIENTIAL EVENT 
“GÕ TIVI, DÒ KÝ ỨC” 

SOCIAL MEDIA MEDIA 
PRODUCTION
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PROJECT’S BRAND IDENTITY

Logo

Color & Typo

Characters
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PROJECT’S BRAND IDENTITY

Facebook TikTok
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STRATEGY

STAGE AIMS KEY ACTIVITIES CHANNELS

AWARENESS
- Target audience aware of the page
- Target audience curious about the content of the page
- Target audience knows about the topic of the page

Introduce the topic and content pillars of the 
project through fanpage Facebook and Tiktok

APPEAL Create interest for target audience with content about 
childhood memories

- Feature childhood elements on the fanpage
- Minigames
- Photoshoot of chain accessories

Facebook and Tiktok

ASK
- Maintain childhood content to promote the desire to 
participate in the event
- Create curiosity about the upcoming event

- Combine childhood elements with stories of 
everyday life around the television 
- Filming childhood game video series
- Teasers about the experiential event

Facebook and Tiktok

ACTION
- Focus on promoting the event
- Attract and call target audience to attend the event
- Bringing back the space to relive childhood most 
authentically through activities at the event

- Promote experiential event information
- Experiential event take place

Facebook and Tiktok
Event offline

ADVOCATE Summary of experiential event and projects

- Recap events
- Thank you sponsors posts
- Posting childhood game video series
- Aftermovie
- Summary

Facebook and Tiktok
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EXECUTION PLAN

JANUARY FEBRUARY MARCH APRIL

PRE-EVENT EVENT POST-EVENT

EVENT Event planning
BIG EVENT
01-02/04

Final settlement

SOCIAL 
MEDIA

Feature 5 TV programs & 
life around the television contents Event information Event recap & 

Thank you posts

MEDIA 
PRODUC

-TION
Photoshoot

Event Teaser Aftermovie

- Promotional Videos
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MEDIA CHANNELS

Facebook TikTok

5 posts/week 1 video/week



CONTEXT ANALYSIS STRATEGIC PLANNING EXECUTION EVALUATION

CONTENT PILLAR
Including 7 main contents

The daily life 
surrounding television

Event information
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CONTENT POSTS
Including 7 main contents
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CONTENT POSTS
Including 7 main contents
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OUTSTANDING POST
Social Post
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OUTSTANDING POST
Social Post
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OUTSTANDING POST
Social Post
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OUTSTANDING POST
Event Information
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MEDIA PRODUCTION
Photoshoot: “DÂY XÍCH NEON COLLECTION”

Idea
Accessories made by chains
Streetstyle
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MEDIA PRODUCTION
Photoshoot: “DÂY XÍCH NEON COLLECTION”

Moodboard
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MEDIA PRODUCTION
Photoshoot: “DÂY XÍCH NEON COLLECTION”

Implementation Plan

PHASE TIMELINE DETAIL

PRE - PRODUCTION

15/01/2023 Come up with a photoshoot idea

26/01/2023 Exchange and agree the concept

27/01/2023 Complete the checklist, photoshoot brief for the set

PRODUCTION
30/01/2023 Prepare props

05 - 07/02/2023 Shooting

POST - PRODUCTION
08 - 11/02/2023 Edit photos

12/2/2023 Post photoshoot on social media 
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MEDIA PRODUCTION
Photoshoot: “DÂY XÍCH NEON COLLECTION”
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MEDIA PRODUCTION
Event Teaser

Idea & Storyboard
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MEDIA PRODUCTION
Event Teaser

Implementation Plan

PHASE TIMELINE DETAIL

PRE - PRODUCTION

24/02/2023 Get ideas

25/02/2023 Exchange and agree the concept

28/02/2023 Complete script

04/03/2023 Complete Storyboard

PRODUCTION 05/03/2023 Editing

POST - PRODUCTION

11/03/2023 First Feedback 

15/03/2023 Final Feedback

17/03/2023 Post video on Facebook
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MEDIA PRODUCTION
Event Teaser
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MEDIA PRODUCTION
Promotional Video

Idea
Inspired 100 songs challenge
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MEDIA PRODUCTION
Promotional Video

Implementation Plan

PHASE TIMELINE DETAIL

PRE - PRODUCTION

01/03/2023 Get ideas.

03/03/2023 Exchange and agree the concept

10/03/2023 Complete scripts, game rules, game questions, 

11/02/2023 Select location, checklists for videos

12/03/2023 Contact guests

13 - 17/03/2023 Prepare props

PRODUCTION 18 - 19/03/2023 Shooting

POST - PRODUCTION
03 - 13/04/2023 Editing

10 - 16/04/2023 Upload video
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MEDIA PRODUCTION
Promotional Video
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MEDIA PRODUCTION
Aftermovie

Idea
The video recap event 
interactive activity and mini 
concert, participant journey 
and the most authentic 
experiences of attendees 
are highlighted in this video.

Implementation Plan

PHASE TIMELINE DETAIL

PRE - PRODUCTION

28/03/2023 Come up ideas

29/03/2023 Meeting with production team

30/03/2023 Aftermovie script

PRODUCTION

01/04/2023 Shooting day 1

02/04/2023 Shooting day 2

03 - 05/04/2023 Collect source and finalize the script

06 - 08/04/2023 Prepare equipment, editor and actors

09/04/2023 Shooting additional sources

POST - PRODUCTION

10 - 12/04/2023 Editing

13/04/2023 First feedback

15/04/2023 Final feedback

17/04/2023 Post on Social Media
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MEDIA PRODUCTION
Aftermovie
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BIG EVENT
Concept

Concept

Key message

Objective

Activities

AN ADVENTURE IN THE WORLD OF NOISE_TV

Nhắc Về Tuổi Thơ, Hồn Nhiên Thêm Lần Nữa

Bring joy and relieve stress

- The guest experience is built into 
an adventure of finding answers 
through different channels.

- There are interactive activities 
and games in each booth. 

- Receive special gifts

- Immerse yourself in the fun and 
exciting atmosphere 

- Get together with friends to re-
engage in childhood games

Reinforce the concept 
“actualize the TV”

- The welcome gate looks like a 
noise TV. Clues cards, passports 
decorated with TV frames

- Every activity is based on a famous 
film that was released in 2007 - 
2012 in Vietnam

Recall memories through 
childhood elements

- The gifts after completing the 
mission are items with images 
related to childhood memories.

- The decoration of the booths is 
inspired by key elements of famous 
films in childhood

- Meet singer who sang old songs

Experience the space to be 
innocent again

- The background of the event 
booth evokes the famous TV series 
that day to give a feeling of going 
back to childhood

- Create the feeling of being 
transformed into characters from 
famous series through games.

- Recalling childhood memories 
through all the senses:
+ Looking back at the items 

bearing the mark of childhood
+ Play back childhood games 

with friends
+ Eat childhood snacks
+ Listen to old songs at mini 

concert
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BIG EVENT
Event Overview

Name: Gõ Tivi, Dò Ký Ức

Key activities: 

• Interactive activities

• Mini-concert

Time: 10:00 - 21:00, 01 - 02/04/2023

Location: 

District 5 Cultural Center (105 Tran Hung 
Dao street, Ward 6, District 5, HCMC)



CONTEXT ANALYSIS STRATEGIC PLANNING EXECUTION EVALUATION

BIG EVENT
Location

Student Cultural House Thu Duc District Student Cultural House  District 3

Palace of Labor Culture Ho Chi Minh City Cultural Center District 5

Khu đô thị Đại học Quốc gia TP. Hồ Chí Minh 643 Điện Biên Phủ, District 3

55B Nguyen Thi Minh Khai, Ben Thanh Ward, District 1 105 Trần Hưng Đạo, District 5
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BIG EVENT
Final Location

District 5 Cultural Center
105 Tran Hung Dao street, Ward 6, District 5, 

Ho Chi Minh city
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BIG EVENT
Key Visual
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BIG EVENT
Key Visual
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BIG EVENT
Event Agenda



INTERACTIVE ACTIVITIES LAYOUT
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BIG EVENT
Event Agenda

CHECK - IN BÁNH QUY
BIẾN HÌNHWELCOME GATE TRUY LÙNG 

QUÁI VẬT TÍ HON

CHECK - OUT

ANSWER  BOOTH  SOCIAL BOOTH FOOD COURT EXHIBITION BOOTH

KHÉO TAY
HAY LÀMCÁ BAYBÁNH MÌ

CHUYỂN NGỮ
TRUY LÙNG 

THẺ BÀI BÍ ẨN
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BIG EVENT
Interactive Activities

Check in
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BIG EVENT
Interactive Activities

BÁNH QUY BIẾN HÌNH
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BIG EVENT
Interactive Activities

TRUY LÙNG QUÁI VẬT TÍ HON
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BIG EVENT
Interactive Activities

KHÉO TAY HAY LÀM
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BIG EVENT
Interactive Activities

CÁ BAY
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BIG EVENT
Interactive Activities

BÁNH MÌ CHUYỂN NGỮ
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BIG EVENT
Interactive Activities

TRUY LÙNG THẺ BÀI BÍ ẨN
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BIG EVENT
Interactive Activities

EXHIBITION BOOTH
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BIG EVENT
Interactive Activities

ANSWERING BOOTH
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BIG EVENT
Interactive Activities

CHECK-IN SOCIAL BOOTH
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BIG EVENT
Interactive Activities

FOOD COURT
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BIG EVENT
Interactive Activities

CHECK - OUT
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BIG EVENT
Mini-concert

THỜI GIAN
This is the "key" that opens the 
music concert and turns on the 

"time machine" that uses music to 
transport people back to their 

childhood. 



MINI-CONCERT LAYOUT
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BIG EVENT
Mini-concert content
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BIG EVENT
Mini-concert



CONTEXT ANALYSIS STRATEGIC PLANNING EXECUTION EVALUATION

BIG EVENT
Event Kit

Implementation Plan Setup & Rehearsal timeline Onsite timeline 
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BIG EVENT
Event Kit

Event Flow Activities Event Flow Mini-Concert HR Mini-concert HR Interactive
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BIG EVENT
Sponsorship & Media Partners

ChoLon Downtown DOL EnglishEdu2reviewHighlands Coffee

Sponsorship Media Partners
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BIG EVENT
Risk Management

NO RISK SOLUTION

1 Guest problems: late arrival, health problems... - Prepare a replacement singer.
- MC extends waiting time for singers.

2 The number of participants exceeded the 
number of prepared passports and gifts.

- Locate a backup printing facility close to the venue.
- Set up the staff members in control of the urgent printing.
- Plan to prepare back-up gifts in advance.

3 Broken props and missing objects - Training staff.
- Prepare 2 backups for items used in the game.

4 Destructive components Arranging security positions

5 Participants were too combative, creating 
conflict on the venue's grounds. Arranging security positions

6 While moving and setting up furnishings, staff 
members received minor injuries Prepare first aid kit
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BIG EVENT
Risk Management

NO RISK SOLUTION

7 Weather

In the handle ability
- Prepare umbrellas, tarpaulins to cover.
- Replace the games that can suitable weather conditions.

Out of ability
- Completely stop working during the event.
- Notify change of time and location immediately (after 3 hours at the latest)

8 Internal security management
- Need staff to deal with dangerous situation.
- Combined with the location management to support the event.
- Warn to participants to protect personal belongings.

9 Engineering of event equipment
- Assign staff to monitor equipment, have skills and experience to hire and test equipment
- Requires personnel to take care of equipment and use it properly
- Rehearsal before the event
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BIG EVENT

Actual Expense
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BIG EVENT
Copyright
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KPIs Actual result Achieving

Total reach through Facebook page 50.000 55.318 111%

Total view through TikTok page 2.000.000 4.692.515 235%

Average reach per Facebook page 
post about the event information 2.000 2.004 100%

Average views per Tik Tok page 
post about the event information 2.000 2.462 123%

ONLINE COMMUNICATION
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ONLINE COMMUNICATION
Owned Media

The total result on Facebook (updated 12/4/2023)

The total result on TikTok (updated 12/4/2023)
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ONLINE COMMUNICATION
Support Media

HTV9 Đài tiếng nói genZ ChoLon 
Downtown

We love HTV3 Tiệm đồ Habala 
(TikTok)

I love HTV3 - In 
my memory

Edu2review DOL English MEC Club CÓC SÀI GÒN
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ONLINE COMMUNICATION
Support Media
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OFFLINE EVENT

KPIs Actual result Achieving

Participants in the big event 500 416 83.2%

Positive responses from participants 
about the activities in the event 90% 98.4% 98.4%

Participants feel “happy” when 
experiencing the event's activities 90% 92.6% 92.6%

Participants feel positively energized 
after participating in the event 90% 97.5% 97.5%



THANK YOU 
FOR LISTENING


