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A. CONTEXT ANALYSIS

1. Introduction

The idea of the project is inspired by the experience of reliving a part of childhood memories through
the children's "Ngay Xua Ngay Xuwa 33" musical theater. After participating in the theater, many
young people have shared their unforgettable moments, happiness and emotional feelings when get to
experience childhood memories again through confession pages, facebook groups of ‘“Ngay Xtra
Ngay Xua”. Along with the strong return of childhood "legends" such as figurine painting, children's
“Ngay Xtra Ngay Xua” musical theater, ... has created a trend of "reviving" childhood of young
adults. Besides, events related to or recreating childhood such as “Childhood Concert”, “Poi cua
2000s”, “Tudi Tho™ exhibition... also attracted the attention and participation of many young adults,
especially the Gen Z.

After realizing that the subject of childhood is popular, capturing the attention of young people,
including group members, and is a trend in recent months, the group decided to do a project to
recreate childhood memories of the years 2007 to 2012 for young people aged 20 to 25. The team has
conducted secondary and primary research to reinforce the scientific justification for the project's
purpose and to learn more about the target's opinions, feelings, and thoughts on this subject.

2. Research

2.1. Secondary research

2.1.1.  Rate of stress and anxiety in young adults

Deloitte's annual survey in April 2022 shows that the stress level of the Zs gene was higher than that
of other generations [20]. A prominent stressor in Gen Zs was work pressure, people always felt
overloaded with their workload and felt that poor work balance leads to stress. The amount of Gen Zs

who always felt exhausted due to the intensity and demand of their work was 46%. [20]
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The gender gap among those who regularly feel stressed or anxious:

54%
50% . 39% 39%
2020 2021 2022

B Gen Z women B Gen Z men

47% 40% 45% 379 41% 3%
2020 2021 2022
H Millennial women H Millennial men

Figure 1. The gender gap among those who regularly feel stressed of anxious (source: Deloitte)

Top factors contributing to feelings of stress

47% 43% 42% 399 42% 3g94

I I I I I I I 30% I 31%
My long-term My day-to-day The health/welfare Concerns about  Family/personal
financial future finances of my family my mental health relationships

HGenZs ® Millennials

Figure 2. Top factors contributing to feeling of stress (source: Deloitte)

Another study about Student Stress at Vietnamese Universities found that fourth-year students
experienced more stress than others because it was their last year of study at Vietnamese universities,
so every student had high pressure to do a thesis/final exam to get a certificate [18]. Studies and data
showed that young people always had pressures and worries in life such as work and study pressure
[18]. Accordingly, the consequences of long-term stress and anxiety are self-disconnection [16].
Research has shown that disconnection was a phenomenon associated with negative emotions and was

said to be one of the most painful experiences people have to endure [10].

All of the studies mentioned above demonstrate that young people are under great pressure in life and

with long-term stress and anxiety, which increases their demand for stress reduction higher than other
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generations. Therefore, young people need to find a way, and childhood nostalgia is one of the

suitable ways to help them relieve that stress.

2.1.2.  Relieve stress through Childhood Nostalgia

Childhood nostalgia is where young people connect to themselves and relieve stress [8]. Young adults
often focus on childhood nostalgia because it vividly describes the completed stage of one’s life [2].
As Faulkner (2013) explains, childhood nostalgia is in a period without having to worry or take
responsibility [8]. The happiness of innocence when nostalgic about childhood seems to be related to
a free action ability without the pressure of fear or responsibility [8]. Childhood nostalgia plays a
significant role in the identity-building process because it gives people a sense of self-continuity to
adapt to major life events and deal with long-term pressure in their life [2, 10]. Childhood nostalgia is
a positive energy that helps people have an overview of life, from which it is a bridge to reach the
present and the future [9]. In addition, while childhood nostalgia is an emotion that belongs to the
past, it can still influence the future by organizing one's identity or drawing inspiration from the past
[9]. Moreover, in a survey of 2,000 adults, 67% said they frequently thought back on their childhood,
and 40% said it was the best time of their lives [1].

In addition, the connection between the present moment itself, connecting with the past and moving
toward the future is called self-continuity [11]. In particular, connection is the core value of
self-continuity and it requires a connection with one's truths [12]. It can be said that self-continuity is
a positive motivation for protecting and enhancing one's purpose [8]. The goal of self-continuity is to
minimize the negative and maximize the positive level of self-concept as much as the external
influences create [12]. According to the studies, looking back to the past, especially childhood, is an
effective way to relieve stress and pressure on young people, especially when society needs more

connections.

2.1.3. The influence of popular culture on bringing back memories of
childhood

Nostalgia is not only recalled by close relationships, but also by good memories, or a game, activities,
melody, song lyrics, scent or event that happened with a special person [19]. Moreover, nostalgia can
be triggered by childhood objects [2]. For adults, objects which are associated with childhood, are
priceless presents of valuable memories that have already occurred and cannot be recovered [2].

Accordingly, using popular culture from the past may cause nostalgia for childhood. In addition,
popular culture is something that everyone experiences together and is the thing that we can use to
remake. Therefore reviving childhood nostalgia by popular culture elements is the appropriate way for

us to achieve our goals.
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2.1.4. The popular culture in Vietnam from 2007 to 2012

The years 2007 to 2012 marked a wave of popular culture in music, television, movies, and even
social media which strongly influenced young people's childhood in the late 1990s and early 2000s.
The period was the golden era of television and children’s television programs. After 2012, not only
television channels like Disney, YanTV, Yeahl, HTV3, ... gradually disappeared, but Zing me social
network also had fewer users and was replaced by Facebook. Therefore, it was a memorable time for
the generation of young adults. Besides, 2007 - 2012 was also the childhood of the team members.
Because of this, the members want to recreate the most valuable things in that period.

a. Television channels and television series

In 2007 -2012, television was the main communication device, so there were many attractive content
programs on television that attracted not only children but also many other ages to watch. Yan TV,
Yeahl TV, .. and children's channels like Disney channel, Cartoon Network, Sao TV, HTV3 channels
by Tri Viet Company,... have kept young people with unforgettable memories. Especially, the period
2007 - 2012 is the last period in the golden age of the Disney channel with many world famous series.
In the period after 2012, Disney stopped (or rarely aired) the previous popular series and the new
series did not achieve the same success as before. After this period, Disney gradually lost its "quality"

as in the past, not before.

There are many famous cartoon and children's film series that are childhood memories of young
people, such as: Phineas and Ferb, Sakura, Doraemon, Gia Pinh Phép Thuat, Kinh Van Hoa, The
Wizard of Waverly, High School Musical...

b. Music

Music period 2007 - 2012 with the penetration of the Hallyu, which was the golden era of generation
two idols of KPOP music. There were famous groups well-received in Vietnam such as Big Bang,
2NE1, Super Juniors, Girls Generation... Many hit songs by popular artists from the USUK, such as
You Belong With Me by Taylor Swift, Baby by Justin Beiber, What Make You Beautiful by One
Direction... Along with that, the appearance of new Vietnamese factors, such as: HKT, Pong Nhi,
Béo Thy... made the music in the 2007-2012 period extremely exciting and created many good

memories for young people.

c. Social Media: Zing Me

In the year 2009. Zing Me had 945,000 users, which is higher than Facebook with 918,000 users. At
the time Zing Me was the most popular social media in Vietnam, its users doubled compared to
Facebook users, which was 6,8 million compared with 3,1 million. By August 2013, there were 19.6
million Facebook users, accounting for 21.42% of the population and accounting for 71.4% of

Internet users in Vietnam [4].
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Facebook

ZING Me

Blogger

Wordpress.com

DIENDANBACLIEU.NET

KENHSINHVIEN.NET

Linkedin

TAMTAY.VN

KETNOOI.COM

BLOGTRUYEN.COM

Yahoo! Profile

HFORCARE.COM

VNWEBLOGS.COM

VIENTHONGO5.COM

2

4 6 8 10 12 14

Number of visitors in millions

Figure 3. Most popular social networks in Vietnam in April 2013, based on the number of unique visitors(in millions). Cre:

Statistic

This statistic shows the most popular social networks in Vietnam in April 2013, based on their number

of unique visitors. During that month, Zing Me had 5.3 million unique visitors. Facebook had 11.8

million unique visitors in Vietnam [14]. Thus, by 2013, Zing Me was gradually replaced by Facebook

and lost market share to Facebook.

d. Toys

Many toys were inspired by television series: Pokemon card from Pokémon; Sakura card from

Sakura; yoyo from Blazing Teen; racing car with remote control from Flash and Dash. Besides, there

are many other toys that were popular in that period: cooking toys; fishing toys; legos; chains;

marbles.
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e. Snack & Beverage

Every child at the period enjoyed certain snacks and soft beverages, including: “mi tré¢ em”; vitamin C
candy; “banh trang tic”; “d4 boc”; singum; crackling candy; jelly; sting; coke. These snacks used to

be readily available every day in the school cafeteria or in carts pulled by street merchants.

2.1.5. Key findings

The group's secondary research led to the following key conclusions. Generation Z is constantly under
more pressure to study and work than previous generations, especially those nearing the end of
university and just beginning their professional careers. They will experience negative emotions as a
result of long-term pressure. As a result, people need to be relieved of the stress, and nostalgia for
childhood is one way to deal with that. Popular culture is an appropriate option to trigger fond
memories of childhood. In addition, popular culture between 2007 and 2012 left unique marks,

according to observations and studies.

2.2. Primary research

The group did primary research in two formats: in-depth interview and survey with research
participants from 20 to 25 years old with a variety of backgrounds in order to demonstrate the findings

from secondary research on the demand to look for childhood memories of young people.
2.2.1. In - depth interview

In-depth interviews were conducted with a total of 17 respondents, aged 20 to 25, who varied in their
employment, educational backgrounds, personalities, and hometowns. The group prepared some
images and a video synthesizing our childhood memories through popular culture of the years 2007 -
2012 for the interview. The purpose of an in-depth interview is to let the group lead the discussion and
go further into each person's thoughts, opinions, and deep feelings because nostalgia for childhood is

an emotive subject.

The key findings are summarized as follows based on the interview's results. All respondents engaged
in the practice of looking for childhood memories, with 13 of them doing so out of love, habit, or
having free time, while the remaining four do so as a result of the influence of social networks or their
surrounding environment and relationships. As a result, they sought out the enjoyable, innocent, and
carefree things associated with childhood to unwind, relieve pressure, and take time for themself.
When people reflected on the group's collection of childhood memories, positive words like
"sincerely, joyful, happy, touched, satisfied, heartwarming, familiar, relaxing, and looking forward to
coming back" were frequently (about 88.2%) used to express their emotions. Besides, a small
percentage of respondents (about 29.4%) said they still feel a little sad, lost, or regret it because things
are no longer the same. Even if there were some negative emotions, they just accounted for minor and
did not cause depression, and positive emotions still made up a larger portion of the experience.

Particularly, there were childhood memories or things that were unintentionally forgotten, but when
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the group recalled them, the responders would show delight, joy, and exhilaration when they

recognized the familiar sights and were pleased to discuss it.

A person's childhood can also be shaped by incidental circumstances like whether they went to a
public or private school, they had siblings or their parents were strict, and they spent more time at
home or outside playing. Finally, when asked if they would be willing to take part in an activity that
brought back childhood memories, all 17 respondents said they would. However, it is impossible to be

certain that everyone responded with honest answers during the face-to-face interview.

2.2.2.  Survey

The team has included a survey form with a total of 199 responses, of which 90.6% respondents
between the ages of 20 and 25 to be able to learn about the views, opinions, and emotions of a wider

audience and to have more accurate results.

The survey's multiple choice and short answer questions are incorporated within the form. The group
intends to use short answer questions to get into each person's most genuine memories, ideas, and
feelings to discover common ground. There are multiple-choice questions to gauge the level and
choose the best course of action. Additionally, to recall memories for participants, the team provided
some images from 2007 to 2012 that were relevant to childhood.

Following is a summary of the group based on the findings: 19.6% of the target audience “always”
looked back on their childhood, out of the 52.3% of respondents who engaged in this habit.

Ban c¢é thuong tim lai nhiimg ky tre tuoi tho khong?

T0 65

i
60 - 32.7%

50 27.1%

40 35
19.6%

0,
30 17.6%

20

10 (i}

3%

Chua bao gio Hiém khi Thinh thoang Pai khi Thuong xuyén

Figure 4. The data of how often you look back to your childhood

Over 57% of respondents said they were reminded of their childhood through popular culture. Almost

50% of respondents indicated that they were "extremely interested" in information or activities
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relevant to childhood memories. When asked if they were interested in taking part in the event about
childhood, 51.6% of young people responded "extremely ready" These statistics demonstrate that the

target audience paid a lot of attention to the topic of childhood.

Ban ¢6 cam thay hirng thi véi nhivtng néi dung/ hoat dong lién quan den ky ve
tuoi tho cua ban khong?

199 4 nse
)9 responses
! L}

98

100
49.25%
75
57
50 28.65%
34
17.1%
25
4
0 [
0
1 2 3 4 5

Figure 5. The data of the interesting level of target audience with content/ activities relevant to childhood nostalgia

Positive adjectives appeared in 65.8% while negative adjectives appeared in 21.6% with the question
about people's feelings when remembering childhood memories. 80.4% of respondents claimed that

recalling their childhood evokes positive feelings.

Viéce nhé lai nhitng ky e tuoi tho mang lai cho ban su tich cwe hay tiéu cue?

199 responses

125
104
100 523%
75
56
50 282%
32
25 7 16.05%
. 3.55%
0%
0
1 2 3 4 5

Figure 6. The feeling of the target audience when they recalled childhood memories.
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Looking back at old photos made 84% of the target audience feel "nostalgic" and 62% of respondents
feel "joyful". Moreover, when reflecting on or engaging in activities that brought back childhood
memories, 76.4% of survey respondents felt energized and positively motivated. From the foregoing,
it may be inferred that young individuals experience happiness, positive emotions and positive

motivation when they recollect their childhood.

Theo ban viéc tham gia ciac hoat dong vé ky tic tudi tho cé truyén nang luong va dong
luc tich cuc cho cudce song caa ban khong?

100 94
47.25%
75
58
29.15%
50 42
21.1%
25
2 3
1% 1.5%
0
1 2 3 4 5

Figure 7. Young individuals experience happiness, positive emotions and positive motivation when they recollect their
childhood.

2.3. Conclusion

The team concluded from the research findings that generation Z, particularly those between the ages
of 20 and 25 (who are in their final years of university or just starting to work), is the age group that is
under the most pressure from life. Therefore, in order to relieve stress and pressure, they desire to
engage in entertainment activities and content that are connected to childhood memories.
Additionally, social media posts about childhood can also operate as a call to action, encouraging
users to proactively search more content on the topic. As a result of the foregoing, the team recognizes
that this project should be carried out and desires to create a place that not only meets the demands of

the target audience but also transfers positive emotions to them.
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B. STRATEGIC PLANNING

This is a non-profit project aimed at recreating childhood memories in the period 2007 - 2012 for
young people from 20 to 25 years old. The project uses popular culture from that period, including
films, music, television shows, foods, toys, games, and video games to sincerely evoke childhood
memories. The focus of this project is on interactive activities and performances that will take place in
early April. Besides, to support the event, we have 2 supporting pillars: social media campaign and

media products. The project started on January 16" 2023 and is expected to end in early April 2023.

1. Purpose & KPIs

1.1. Purpose

The purpose of the project is to create a place where young adults can experience what it's like to be
an innocent child again and enjoy childhood joys. This is regarded as a way to assist people in
reducing life's stress and exhaustion.

1.2. KPIs
Online communications
e Attain 50.000 total reaches through Facebook page.
e Attain 2.000.000 total views through TikTok page.
e Attain 2.000 average reaches per Facebook page post about the event information.

e Attain 2.000 average views per TikTok page post about the event information.

Offline event
e Have 500 participants in the big event.
e Achieve more than 90% positive responses from participants about the activities in the event.
e Achieve more than 90% of participants feel “happy” when experiencing the event's activities.

e Achieve more than 90% of participants feel positively energized after joining in the event.

2. Target audience

Main Target Audience: 20 - 25 years old

Sub Target Audience: 17 - 20 years old

Experiential Event And Social Media Campaign - @Noise_TV | 14
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Demographic

Geographic: Study and work at Ho Chi Minh City.
Occupation: Student, fresher and junior.

Gender: All gender

Behavioral psychology

Have a lot of enjoyable childhood memories.

Appreciate childhood memories.

Occasionally find childhood elements to reduce stress.
Interested in objects that bring back childhood memories.
Interested in popular culture from 2007 to 2012.

Frequently use social media such as Facebook and TikTok.

Key message

“Nhac vé tuoi tho, hon nhién thém lan nira”

The project's message is that by recalling childhood, young adults have time to look back on their

childhood and revive carefree moments. Therefore, young adults transform the care-free sentiment

into positive motivating factors that will help them transition into adulthood.
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4. Overall concept

@ TV Noise

GO TV DO KY UC

Figure 8. Overall concept

In order to deliver the aforementioned message, the concept for the project is inspired by television.
According to the multiscreen home theory of Dr. Deborah Chambers, the television is a common
space for everyone to gather together to watch television programs in the living room [5]. However
technology advances, the television is no longer creating a common space for everyone. Everyone in
the family has a private space and can watch through smartphones [5]. Therefore, we decided to use

the television symbol to serve as a connection between individuals.

Additionally, television is associated with childhood of young people in the late 1990s and early
2000s. Almost all young people generally agreed that the golden age of television channels for
children ran from the years 2007 to 2012. Consequently, this generation's childhood memories are

associated with elements from popular television series and stories surrounding the television.

The team applied the concept to the implementation of the project in the following way. The social
media platform is presented as a virtual television channel named "@Noise_TV" that transmits old
content from childhood memories with a new, imaginative, and appealing expression. The television
concept was then used to produce a big event by bringing television into the real world. When
attendees arrive at the event, it will seem like they are entering the world established within the
television, which includes activities that are simulated from the popular television series of 2007 -
2012 years.

5. Project’s brand identity

5.1. Name of project: @Noise TV

The name “@Noise_TV” means to remind the values of the past but still has the youthful color of
young adults. "@" refers to a generation when the internet was first introduced to Vietnam, and "@"
in Facebook and Gmail today means mentioning someone in a post or message. "@" as a prompt, in

addition "@" also means somewhere.
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The “noise” also known as noise interference is a typical sound of television and belongs to white
noise, helping adults relax when stressed and tired [7]. Moreover, young people today are often
attracted by puns such as the names of famous songs: See Tinh (Hoang Thiy Linh), Shay ning
(Amee), etc. The word "Noise" was transformed from the word noise evokes the sound of a television

or the voices of a family gathering watching television.

“@Noise . TV” is also a campaign call to action method of inviting people to talk about their

childhood through television and the television will play back their memories.

5.2. Logo

‘NOISEe”
Figure 9. Logo of project

The logo is simply designed with RGB colors inspired by the logos of popular Vietnamese television
channels such as HTV, VTV, and THVL... to create a familiar feeling. The letter O is stylized in the
shape of a power button symbolizing turning on the television and showing the name of the project.

5.3.  Color palette

2BA790

DB6531

272739

Figure 10. Color palette of project

We used a retro color palette and lighter tones to make the audience feel like they were revisiting an
old television channel [15]. Yellow and orange are two warm tones that transmit positive and dynamic
energy. Green gives a feeling of healing. Simultaneously combine with noise effects to promote the

image to be expressed more properly [6].

Experiential Event And Social Media Campaign - @Noise TV | 17



FPT University | Multimedia Communication Capstone Project

5.4. Typo

Using fonts in designs: UTM Bebas, Roboto and iCiel Be Cool.

Figure 11. Typo of project

5.5. Characters

The two characters of the project are named Mr. TiTi and Ms. ViVi, they have a playful, humorous

personality and act as the host in the project.

Figure 12. Characters of project
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6. Strategy

- Target audience aware of the page

Introduce the topic and content pillars of the

- Aftermovie
- Summary

AWARENESS | - Target audience curious about the content of the page soject through fanpage Facebook and Tiktok
- Target audience knows about the topic of the page pro} pag
" ’ —— - Feature childhood elements on the fanpage
APPEAL Chﬁzl]f 1:)1dtcrwt I'ur_ target audience with content about - Minigarmes Facebook and Tiktok
ERIRDG MRS - Photoshoot of chain accessories
= Maintain childhood content to promoie the desire to ' Combme'chﬂdhood elment§ ‘,mh Stokics oF
G z everyday life around the television :
ASK participate in the event g x : ; Facebook and Tiktok
. i ; - Filming childhood game video series
- Create curiosity about the upcoming event : il
- Teasers about the expericntial event
- Focus on promoting the event
ACTION - Attract and call 1arget audience (o attend the event - Promote experiential event information Facebook and Tiktok
- Bringing back the space to relive childhood most - Experiential event take place Event offline
authentically through activities at the event
- Recap events
- Thank you sponsors posts
ADVOCATE |Summary of experiential event and projects - Posting childhood game video series Facebook and Tiktok

Figure 13. Table of project s strategy

7. Execution plan

WEEKZ WEEK ) WEEK 4 WEEK $ WEEK & WEEK 7 WEEK S WEEK 9 WEEK 18 WEEK 12 WEEK 13
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Figure 14. Projects execution plan
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7.1. Social media

7.1.1. Media channels

Based on the research on social media usage, the platform most used in Vietnam had been Facebook,
and TikTok had been in the Top 4 [13].

Facebook
Zalo

FB Messenger
Tiktok
Instagram
Twitter
Telegram
Pinterest
Imessage
Skype
Viber

Line
Whatsapp
Linkedin
Reddit

(=]
]
o
I
o
o~
o
(=]
[==]

100

Most Used Platforms | Source: GWI
Figure 15. Most Used Platform In Viet Nam. Cre: GWI
So that, the team choose 2 platforms: Facebook and TikTok to process, in which, Facebook will
increase awareness through text, images, and videos about childhood elements related to the period

2007-2012; TikTok will increase the interest of the audience, trigger the audience with videos related

to famous songs and videos related to childhood in the selected period.
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7.1.2.

Content direction

CONCEPT

Television

DIRECTION

Simulate social media channels into a virtual television channel that that transmits old
content from childhood memories from 2007 - 2012 with a new, imaginative, and
appealing expression.

FORMAT

Video, text, image

Facebook : 5 posts/ week

MEDIA CHANNELS Tiktok: 1 video/ week
MATERIALS Online sources or self-drawing
CHARACTERS 2 broadcasters: TiTi and ViVi

7.1.3.

Figure 16. Content direction

Content pillar

Sport news

Celebrities news

News Music chart Lifestyle The daily life Eventinbosminti
(Ban Biét Gi Chura?) {(Chin Zone) (" Cai" Suo Buge!l) (HOT HIT} (i Tin Xi Tai) surrounding television SR T
G oSE. | |IfF
B Gl GHUR it

- Review tournaments in the movies,

- Dretiled information about

- Hat news about funny
simsations in movies

= Childhood awards, such as
the best manae af the year

such as yoyo competitions, car races,
or Pokemon fighting

- Review tounaments from online
game, such a8 auditon pame

Interviewing and hot new:
about carioon chamciers

Create a mashup of well-
* |known Vpop, Kpop, LSUK,
or movie soundinicks

Fashion and food

+ "Mt ngon moi ngiv"
Mt ryghy i

+ At attack

Py ehibbied shickes g
the television in daily life

cvent, such as timeline, location

- Detailed infoemation about each
of activities in event

- Information shout special guest
- Bponsorship post

Figure 17. Content pillar for Facebook platform

CONTENT PILLAR FOR THE TIKTOK PLATFORM

News
(Ban Biét Gi Chua?)

Sport news
(Chién Zone)

Musie chart
(HOT HIT)

The daily life surrounding
television

Event information

- Hol news about funny
situations in movies

- Childhood awards, such as the
hest movie of the year

- Event information, such as
information about interactive
activities or special guest

- Sponsorship post

- Review tournaments in the
movies, such as yoyo
competitions, car races, or
Pokemon fighting

- Review tournaments from
online game, such as audition
game

Create a mashup of well-known
Vpop, Kpop, USUK, or movie
soundtracks

Funny childhood stories around
the television in daily life

- Detail information about
event, such as timeline, location
- Detail information about each
of activilies in event

- Information about special
guest

- Sponsorship post

Figure 18. Content pillar for TikTok platform
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7.2. Media production

7.2.1. Photoshoot

The photoshoot is about combining a street theme with childhood elements as accessories. The
clothing is in street style, and the accessories are chains, which are a symbol of children from 2007 to
2012. The collection of images aims to bring back memories of childhood objects in a way that is
stylish, modern, and appropriate for target audiences.

7.2.2. Promotional video

Producing a video for 10 to 15 minutes. The content is about recreating childhood games and the
target audience is invited to participate in the filming. The aim of these videos is to raise the target
audience's nostalgia for childhood memories through empathy when seeing people like them with
familiar childhood games.

7.2.3. Aftermovie

A 15-20 minutes video featuring all activities of the event. The event journey and the most authentic
experiences of attendees are highlighted in this video. The intention is for viewers who are not at the

event to yet have a general understanding of all that took place there.

7.3. Big event

7.3.1.  Event concept

CONCEPT AN ADVENTURE IN THE WORLD OF NOISE_TV

= = e % n a = .
Key message Nhac Ve Tuéi Tho, Hon Nhién Thém Lan Nira
Obijective Bring joy and relieve Reinforce the concept Recall memories through Experience the space to
J stress “actualize the TV" childhood elements be innocent again
- The background of the event
booth evekes the famous TV series
- The guest experience is built into that day to give a feeling of going
an adventure of finding answers back to childhood
rouah diferet chamnes The wel — - The gifts af_'lter comgLeying i - Create the feeling of being
i . ' - - The welcome gate looks like a mission are items with images ;
There are interactive activities and itise TV, Clise cards, iasspiorts related to childhood memories. transformed into characters from
Actwiti es games in each booth decorated with TV frames famous series through games.

- Receive special gifts

- Immerse yourself in the fun and
exciting atmosphere

- Get together with friends to
re-engage in childhood games

- Every activity is based on a famous
film that was released in 2007 - 2012
in Vietnam

- The decoration of the booths is
inspired by key elements of famous
films in childhood

- Meet singer who sang old songs

- Recalling childhood memeries

through all the senses:

+ Looking back at the items
bearing the mark of childhood

+ Play back childhood games
with friends

+ Eat childhood snacks

+ Listen to old songs at mini
concert

Figure 19. Event concept
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7.3.2.  Type of activities

The big event gives young people between the ages of 20 and 25 the chance to go back in time and
relive their childhood. Interactive activities and mini-concert are the event's two primary attractions.
The event will recreate the atmosphere, setting, and enjoyable activities that were a part of childhood
recollections between 2007 and 2012. The experiential event includes various interactive activities
which are created using the popular television series with children of that time as inspiration. The
props and products used for the setup on the activities relating to the key elements of that series.
Before entering the event, participants will pass through a television-shaped welcome gate, which
feels like they are lost in a fantastical world created inside the television. In addition to receiving gifts
after participating in the activities, participants also get a chance to re-experience the carefree space as
a child again. To completely evoke sentimental feelings in the attendees, they will also be reminded of

their childhood memories through all five senses.

7.3.3. Interactive activities

a. Name

“Gé Tivi, Do Ky Uc”

“Go Tivi”: In the past people used to knock on the top of the television to fix the television
interference and to clearly show the picture. “Do Ky Uc”: Tuning the transmission channel means
when participating in the event, one can gradually retrace the memories. "G Tivi, Do Ky Uc" is the
next step of @Noise TV. When the childhood memory fades out, it looks like the effect of noise when
television has no signal, but through the event by tapping on childhood elements, participants will

detect their memories.

b. Key activities

Being able to interact with childhood objects such as playing old games, eating old foods, seeing old
characters will be the best way to bring out the full feeling of nostalgia for childhood memories. As a
result, the team creates the following activities to help people relive their childhood in the most

genuine way possible:

® Game booth: included activities related to popular culture from 2007 to 2012, such as the

gyro contest and the Pokemon card smashing competition.

e Workshop booth: where individuals can produce items for themselves using familiar materials
from childhood like beads.

e [Fxhibition booth: display a book written and designed by fans of the Vietnamese children's
musical theater "Ngay Xua Ngay Xua" for the theater group.

® Food court: participants can re-enjoy their favorite childhood snacks and drinks, such as

Oishi snack, “mi tré em”, “da boc”, and sting.
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7.3.4. Mini-concert

a. Name

“Ngay Xwa Luc Tho Bé”

The name of the mini-concert is the opening line of the song "Cong Chtia Bong Bong", a signature
song of 2007. Besides, the song reminds of familiar childhood tunes and is also very suitable for the
theme and purpose of the mini-concert, which is to use familiar tunes that evoke the whole sky of
childhood.

b. Key activity

According to “TUNE IN: Why Music Improves Mood, Memory and Motivation” by Jennifer
Buchanan argued that sound is “activated” by songs, melodies, and genres of music can quickly evoke
emotional states. Because of this, when actively stimulating your hearing with music helps emotions
explode, which in turn helps you create a happy, positive, less stressful atmosphere for yourself [3].
So that a childhood mini-concert is a way to help us trigger and remember the experiences of our

carefree times.

The last hook of the big event is a mini-concert performing songs typical for children of that day with
famous artists of the time, such as Huyen Chi with the soundtrack of HTV3 to bring the participant
back to childhood.
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8. Master timeline

Wi W1 Wi Wi Wd W5 Wa W7 Wi W Win Wi Wiz Wi

CATEGORIES DETAIL 2612- | 02or- [owor- |s001- [oevz- [13m2- | 2002 | 2702~ oems- [ 1303 | 2w03- [ 2203 | osma- | oms-
ovor | osor | 1soy | osez | nzez | tomz | 2em2 | oses | 1203 | wos | 2em3 | ozos | ooins | 16ios

~[Project timeline
Identify concepl’ key message! project name

Brand identity! art direction

Strategy  |Media direction’ media timeline

Content pillan conient angle |
Identify media prod production timeline
Tdentify type of event? come up with ideas

Name/ concept’ key messoge

Event flow/ detail activities in event
Seouting venue site-chock

Design key visual for evenl

Event manyal’ ist/ agenda
License/ copyright

Contact ui&imrwnmlmﬂ gueal
Contact supplicrs
Seript for mini-concer seript MC
Prepare props’ production media offline
Recrait mg staff

S
Event onsite

I | Mdentify ideal concept board! checkfist
Wﬁ Sellect location/ prepare props/ prepare clothes
R ing/ edii photos
Post on socil

Identify idea’ script

Canlact guesls

Selleet location prepare props’ prepare device
Shootmg

Edit videos ﬁ ﬁ [ 1 ﬁ [T 1 . Z
Post on social

Seript/ shotlist
EOTE

Filming for more foolage
Edit videa
Post on social

Figure 20. Table of Master timeline
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9. Estimated budget

BANG CHI PHIi DU KIEN CHO TONG DU AN
PIA PIEM
| |Diadiém | 2 | ngay | 30.000.000 60.000.000
TONG 60.000.000
SAN KHAU
1 Thi cong sin khiu 1 goi 10.000.000 10.000.000
3 Am thanh & énh sing | a1 20.000.000 20.000.000
TONG 30.000.000
THI CONG
1 |Gian hang 3 gian 1.000.000 3.000.000
2 ('ﬁng chao 1 cal 3.000.000 3.000.000
3 |Backdrop I 26i 5.000.000 5.000.000
4 Formex decor 1 g01 5.000.000 5.000.000
TONG 16.000.000
IN AN
1 Standee 5 cai 200.000 1.000.000
2 Banner 2 cdi 300,000 600000
3 |Sticker I goi 1.000.000 1.000.000
4 |Méc khoa 1 goi 2.000.000 2.000.000
5 Passport 1 a0l 1.000.000 1.000.000
6 |Védém nhac I goi 2.000.000 2.000.000
7 |The BTC 1 goi 200.000 200.000
8 |Kich ban chirong trinh 1 goi 200,000 200,000
TONG 8.000.000
LOGISTIC
1 |Vanphong phim I i 500.000 500.000
2 |Decor set 1 goi 5.000.000 5.000.000
3 Bao cu choi game 1 a1 5.000.000 5.000.000
4 |Banghé I 2o 2.000.000 2.000.000
5 Teabreak 1 £0i 5.000.000 5.000.000
6 Loa + micro 1 caii 2.000.000 2.000.000
7 |Quat 5 chi 300,000 1,500.000
8 |Bodam I bo 1.500.000 1.500.000
TONG 22.500.000
KHACH MOT
1 |MC 2 ngudi 500.000 1.000.000
2 |Khach méi 5 ngudi 1.000.000 5.000.000
TONG 6.000.000
NHAN SU
1 Chi phi dn Lléil']g 55 ngurén 100.000 5.500.000
3 |Chi phi hé trg 1 aoi 5.000.000 5.000.000
TONG 10.500.000
SOCIAL MEDIA
1 |Chay ads | 5 | i 100,000 500.000
TONG 500.000
KHAC
1 | Chi phi viin chuyén 1 201 3.000.000 3.000.000
2 |Pbcing I goi 200.000 200.000
TONG 3.200.000
TONG CAC PHAN 156.700.000
CHI PHI DU TRU (10%) 15.670.000
TONG CHI PHI DU KIEN CHO DU AN 172,370,000

Figure 21. Table of Estimated budget
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10. Evaluation plan

10.1. Meta Business Suite

Meta Business Suite is a free tool provided by Facebook. We will use this tool to evaluate the
effectiveness of social media campaigns through page interaction metrics like reaches, likes,

followers, views and shares.

10.2. TikTok Analytics

Tiktok Analytics is a free tool provided by TikTok. We will use this tool to evaluate the effectiveness

of social media campaigns through page interaction metrics like followers, views, likes and shares.

10.3. Survey

The survey will be conducted to evaluate the participants after taking part in the big event.
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C. EXECUTION

1. Social media

1.1. Media channels

Apply the brand identity to the interface design of two main social media channels.

‘noise”
Nhic v st the
h8n nhién theém [&n nla

@Nédéise TV

@Noisetivi - Kénh TV © Gui tin nhidn

Figure 22. Facebook page

@noisetivi 5

12,5K 510,6K

Sifa ho so Thém ban

~Su kién tudi tho - 01,02/4/2023"
Trung tdm van hod Quan 5, TPHCM

& MIEN PHIS

@ https://m.facebook.com/Noisetivi/?mibexti...

Figure 33. TikTok page
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1.2. Content pillar

This is how social media content is implemented across platforms. There are 7 main contents on

Facebook and 5 main contents on TikTok.

a nhan g, do dang
o: "Nhan danh thi linh cda nhitng

Credit: TOP ANIME

Xem thém

Xem ban dich

1 _TV nhac nén - Noise_

no se”

DAY TRUGNG POKEMON: PIKACHU 1OI NGUGC DONG GIT vIING VI TR QUAN QUAN.
Chao mimg c&c ban a&n véi “Chién

Hém nay ching £ cling chir 3 siic gay cdn d&n tir d3u truéng Pokemon:
Battie Frontier. By 1a mot trin ddu hét siic cing thang gilia hai d6i thl Pikachu va Espeon.... Xem
thém

Noses

a , nhd hoi xua

Noise_TV
KY TiCH SA
#trending
Xem ban dich

J1:n - Noise_TV - Noise_T\

Figure 35. Facebook and TikTok post for “Chién Zone” content
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@Noise TV

%] 2 % x
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[NONG HOI] LONDON TIPTOM OM AP TRAI LA Vi LONG TOT 17 dom s30 dugdt

Chao mifng ban da quay trd lai vdi “Cai sao dug L ' i mdt chuyén chwfa bao gids hét hot. C6
s 2 S = . _— r e a & . ! a i ng bén canh dé dling cé nhidu c3
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danh chia sé rang: “Giang son d& dbi nén ban tinh clia t6i cling dé khéing cén khd & nifa”, Gip déi dang yéu nhau nhé.... Xem thém

.. Xem thém

CHI BAILEY

TOP 10 BAI HAT BUCC YEU THICH NHAT TRONG PHIM PHINEAS AND FERB

Chao mimng cic ban da dén vGi bang xEp hang 4m nhac HOT HIT.
®7 Sau gan 40 tip phim phét séng, ching tHi n thiy hai anh em Phineas and Ferb khdng chi

13 nha phat minh thién t3i ma con nha san xudt 4m nhac chat Igng vai nhifng bai hit gy “s6t"...
Xem thém

Noise_TV
BANG XEP HANG HOTHIT PHINEAS
AND FERB (P2) #nam0712 #g.. Xem thém

Chia

315 /427 — G & ] [1 Néise_TV -N ™ 1

Figure 37. Facebook and TikTok post for “HOT HIT” content
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MON KEO NO LA LUNG KHIEN GIG1 TRE PHAI DG~ TU LAN THU DAU TIEN
Chado mimg cic ban da dén vai chuyén muc X tin i tait

Keo nd 13 mét mén 3n vt méi du nhip thiri gian gin diy nhung dang dugc rit nhidu ban trd
0 |3 ling ndy nhél... Xem thém

a
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Chéo mimg cic ban d&n véi Xi Tin Xi Te

chin chd gl ma khéng mau tim chi chudt cude dai
Xemn thém

@ @MNoise TV
(5]

Thach may ban nhin dugc qua quang cdo 5 phit @

NG cenby mic 5
Mcwtuﬁ\?:{ B i
o i & b &Wg-cbb““'

ing #tiktok
Xem thém

Xem ban dich
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Figure 39. Facebook and TikTok post about the daily life surrounding the television
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Figure 40. Facebook and TikTok post about the event activities

1.3. Media timeline

Depending on the event phase, the team created 3 main phases for a media timeline. From January

16™ to February 28™ (Pre-event phase), the team was posting content about childhood elements in
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2007 - 2012, which created a connection with the audience by recalling their childhood with pop
culture products. From February 24™ to March 13™ (Pre-event phase), the team is customizing content
with short stories about the daily life of children surrounding a television to further increase the
demand of the target audience about experiencing childhood. Then, from March 17" to April 2™
(Event phase), the team focused on posting detailed information about experiential event. Finally,
from April 3™ to April 15" (Post-event phase), the media will go to the wrap-up stage, the post will be

all about thank you posts and after-movie.

1.3.1. Facebook timeline
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Figure 41. Table of Facebook platform's timeline
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1.3.2.

TikTok timeline

MEDIA TIMELINE FOR TIKTOK

PHASING DATE PILLAR NOIDUNG ADS BRIEF
-Tong hop va gidi thigu it ¢ shimg chuyén myc cé wong
1803 Introduction Gidri thidu page kénh truyén hinh .
- Co Logo va gidi thi¢u ngan vé timg chuyén mye
19l Haot Hit Bang xép hang nhae ché Tao Quin (P1) -Tong hop nhac Téo Quéan trong 2007-2012
Hot Hit Bang xép hang nhac ché Tao Quin (P2) O -Tong hop nhae Tao Quin trong 2007-2012
20001
S Nhimg thir i mit cia Tél: Chuong trinh tap ki - Video vé nhimg suiit xide ¢6 trong mia Té
Bawitigts)chia tet D = Sound: m§t dém duy nhit
2101 Hol Hil Téi hin khitc giao trank O e st
Tong hop nhimg bé phim, bai hét, wuysn tanh, d6 dn, do choi
Shy i co trong 2007-2012 va chon ra mon duoc nhdn gidi
23401 Ban bict gi chira Ter Award it ﬁhﬁ'ng i vt okt h;m;g i g
MC; TiTi, Vivi
25401 Ban biét gi chua Chueng trinh womg the; VE mit nim ciy mai, [ - V& hinh m{t nira ciy mai
28701 Chiéa Zona Gidi ddu sm chap téc dé O E,:’:’;:“’:‘ f:;“b?:;i:’n“ ;::P ahiecl
. S 1
0202 ChiénZone  |Gia thi déu audition [ o el ettos
- B g thugl trin
E Cheon 10 béi hit noi tiéng trong phim Phineas and Ferb
0302 Hot Hit BXH nhac Phincasc and Ferb Xép hang limg bai
- cp hang wmg
Voicecver
i
= S Haing reng: Thanh nién choc pha trong khu Hinh énh trong game Hang Rong: Thanh nién dang choc pha
(=4 e Ban biet gi chura phé viin hoa D Voiceover: dia tin
=5
702 Banbidtgichia  |Gia dinh phep thudt lim phep 0O E*;f; :::'; rgnh;"; :;:: S' :pdt:-uhérlw thuit: ca gia dinh dang
| . "o
. 5 e Chon dogn phim trong dau trugng Yoyo
Ly EhiEnzhy Dl {rubng yeryo, O ancmu\:r: llp:‘rl‘n,g :hu;"ulzu'ﬁn diu o
1302 Hot Hit BXH nhac phim HTV3 (P1) O :
Chon 10 nhae phim cua HTV3 trong nam 2007-2012
Xép hang
14/02 Hot Hit BXH nhac phim HTV3 (P2) O
1607 Xi Tin Xi Tai BST Dy Xich D %2’?3}2 anh trong BST Déy Xich thanh video, nhac trend ciia
1902 ot Hit Lo Lem D Bai hat 1ong kich Lo Lem
Ciu chuyén xoay quanh % T
(441 S
03 chiec TV Bing MiTHaiht W O Tong hyp nhimg canh ma quy trong phim co tich, Ngay Xia
“du chuyén L e Ngay Xua
o0 | Cuchuyen xoay quash |Niing this hoi bé s p2 O ¢
: = — — e
08103 Cii S0 Buge Togn clifing dot ki |:| ;::;gztmglgﬂg nhin vt nam trong nhimg b phim ndi tiéng
12/03 Ban biét gi chua Super show 3 & VN il Téng hop hinh anh supershow 3 tai victnam
14/03 Hot Hit Top nhac ngay xua O |Chon 10 bii ht ndi tiéng nam 2007-2012
Ciu chuyén vé cufe song cua ¢d bé: lie nho xem tivi nhidy,
2303 Ewvent Teaser lém 1én edng viée dp lye mét mdi nén TiTi din vio thé gidi
TiVi dé chai
28/03 Event Ban tin HTVY: Sy kién "G8 Tivi, Dd Ky Ue” O -
Event Recap ngdy diu tidn cia sy kign (i Video recap ngiy diu tién cia sy kién
012404
Ewvent Poster Bém Nhac D Hinh anh: Poster dém nhac
- Tong hop lai todn bd ni dung cua cée hogt dong tai s kién
15/04 Event Aflermovie - Ngrdri xemn e tron ven cim nhin vé event flow ngay cd khi

chua tham gia

Figure 42. Table of TikTok platform's timeline
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1.4. OQOutstanding post

After a period of time working on social media, the team got some outstanding post results:

During the Lunar New Year, the team created the one about "Top favorite cat characters" with 5.536

reaches. The post was loved by the audience because the variety of cat characters was familiar with
the audience.

khéna the tac guang cao

Bai viét: "[CAI SAO DUGC] BIEM MAT CAC DIEN VIEN TUSI MEO..."
18:12 1 Thang 2, 2023

|D: 23853300405640415
Luat tusng téc

ol 176 husgtt by 16 cam wic ® 4 binh lugn A 7 lugt chia sé

Hiéu qua
S8’ ngudi tiép cdn ® Lugt tuong tac ®
Téng Cam xic
5.536 176
S6 ngudi tiép cén 5.536 Cam xuc 176
Binh luan 4
Lugt chia sé 7

Figure 43, 44. Result of the post “Top favorite cat characters"

To attract an audience with childhood elements in a creative and trendy way, the team used neon
chains and created a collection of chain accessories. This collection was attractive to Facebook

audiences with 2.487 reaches and received positive comments from the target audience.

Quéng co |ai

[PHOTOSHOOT] BST DAY XiCH NEOM Chao mimg cac ban déh véi chuyén m...
20:27 12 Thang 2. 2023
ICr 123851053040894

Lugt tugng tac

ol 153 luat bay ta cadm wic B 59 bink ludn A G lugt chia o2
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Hiéu qua

SO ngudi tiép can ®

Téng

2.487 xemnnzt | ot nnat

Bai vigt nay tiép can dugc nhigu tai khoan
trong Trung t&m tai khoadn hon 94% trong
sG 50 bai viét va tin gan day nhat cda ban
trén Facebook.
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Cam xdc, binh luin va lugt chi... @

Tdng

228 «emnnt I ot nnat

Bai vigt nay thu hit duge nhigu cadm xdc,
binh ludn va lugt chia sé hon 94% trong s&
50 bai viét va tin gan day nhat cda ban trén
Facebook.

S6 ngudi tiép can 2.487 Cam xtc 153
Binh luan 69
Lugt chia sé 6

Figure 45, 46: Result of the post “Ddy Xich Collection”

The two most interesting and loved videos were the two parts "Top Things You Scared As A Kid".
Both of these parts went viral on TikTok with more than 4 million views and reached a large audience

on Facebook with more than 7.000 reaches.

s ma thiét sir 25 #trending #tiktok #reviewphim #xuhuong #vietnam #ngayxuangayxua #kinhvanhoa #ngayaybaygio

B 42M Lugt xem  449.7K Lugt thich 403K Binh ldn 197K LWPgH chia 58

Hiéu suat video

Téng thi gian xem Théi gian xem trung binh D& xem hét videa Téng Irgeng Khan gid

3.8%
0% (0.05%) 4

3.6M

+3.286 (+0.0%) ¢

35969h:21m:2s

+20.6h (HO06%) ¢

30.9s
-0t (D.04%)

Tra 101 @moon love fish so ma s¢° quy s¢ hoang hdu khéng ddunha & #trending #vietnam #ngayaybaygio #kinhvanhoa
#ngayxuangayxua #xuhuong #viral #tiktok

A51.8K Lugt vern  SOAK LG thich 141 Binf ludn 1,659 LUgH chia sé

Hiéu sut video

Téng thér gian xem Th¥ glan xem trung bink B3 xom hit videe Tong lurgng Khan gia

391.6K

T

41.5s 1.4%
035 (0.06%) % -0.06%)

5227h:47m:7s
+27h HO.O5%) ¢

Figure 47, 48. Result of two parts of the post “Top Things You Scared As A Kid” on TikTok
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Quang cio bai viet

NHONG CANH PHIM KHIEN KHAN GIA SO TUT QUAN
21:18 24 Thang 2. 2023
1D: 1288109967 T9233

Lugt tuong tac

Hiéu qua

SO ngudi tiép can ®

Téng

1.505 kém nhst N[N 7ot nnst

Bai viét nay tiép can dugc nhigu tai khoan
trong Trung tam tai khoén han 88% trong
s8 50 bai viét va tin gan day nhét cua ban
trén Facebook.

S& ngudi tiép can 1.505

Somapart 2
21:03 6 Thang 3, 2023
ICx 135424726117860

Lugt tugng tac

Hiéu qua

SO’ nguditiép can ®
Téng

7.779 kemnnat | ot nnat

Bai viét nay tigp can dugc nhizu tai khoan
trong Trung tdm tai khoan hon 98% trong
s6 50 bai viét va tin gan day nhat cta ban
trén Facebook.

S6 ngudi tiép can 7779

il 74 luot bay to cam xic

wle 205 luot bay 1 cam s

17 binh lugn A 5 lugt chia s&

Cam xiic, binh ludn va lugt chi... @
Téng

96  kemnhst L ot st

Bai viét nay thu hat duge nhigu cam xic,
binh luén va lugt chia sé han 90% trong s&
50 bai viét va tin gan day nhat ciia ban trén
Facebook.

Cam xuc 74
Binh luan 17
Lugt chia sé 5

® 51 binh ludn A 12 lugt chia sé

Cam xuc, binh luan va lugt chi... O
Téng

268  kemnnat | 7o nnat

Bai vi&t nay thu hut dugc nhigu cam xuc,
binh luén va lugt chia sé han 98% trong sé
50 béi viét va tin gan day nhat caa ban trén
Facebook.

Cam xuc 205
Binh luén 51
Lugt chia sé 12

Figure 49, 50. Result of two parts of the post “Top Things You Scared As A Kid” on Facebook
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In the event stage, the team planned to post event poster to promote the “Gd TiVi, Do Ky Uc” event
and “Ngay Xua Liac Tho Bé” mini-concert. The poster for the mini-concert “Ngay Xua Luc Tho Bé”
gained the highest organic reach on the page with 22.142 reaches and 553 interactions and the poster
“Go6 Tivi, Do Ky Uc” reached 3,313 users and 218 interactions.

Cuding cio lai

[CUGC HANH TRINH 2 NGAY "GO TIVI, DO KY UC" BANG TiM KIEM NHON....
20630 24 Thang 3, 2023

1D: 148306091 436350

Lugit tuiong téc

1l 205 |ugt bay té cam xic W 56 Link lugn A 7 |ugt chia sé

Hiéu qua
SO ngudi tiép can ® Cam xc, binh luan va lugt chi... @
Téng Téng

3431 «eémnha: | ot nnat

Bai viét nay tiép can dugc nhigu tai khoén
trong Trung tdm tai khoan han 96% trong
56 50 bai viét va tin gan day nhat cda ban
trén Facebook.

268 «émnha NN ot nnat

Bai viét nay thu hdt dugc nhigu cdm xdc,
binh luan va lugt chia sé han 98% trong s&
50 bai viét va tin gan day nhat cha ban trén
Facebook.

S& ngudi tiép can 3131 Cédm xtc 205
Binh luén 56
Lugt chia sé 7

Figure 51, 52. Result of the poster post on Facebook

Qudng ¢

HANH TRINH QUAY VE THOI GIAN CUNG PEM NHAC "NGAY XUA LUC THO...
17:43 1 Thang 4, 2023

1Dz 153393334320499

Lugt tugng tic

M 28 lugt chia s

ol 484 |uot béy td cdm xdc P 41 binh lugn
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Higu qua
S8’ ngudi tiép can ®
Téng Keém | T6:
22142 nhat nhat

Bai vigt nay ti€p can dugc nhigu tai khoan
trong Trung tadm tai khodn hon 100% trong
58 50 bai viét va tin gan day nhat cta ban
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Cam xtic, binh ludn va lugt chi... ©

Téng

553  «éemohat [N To: ohat

Bai vigt nay thu hdt dugc nhigu cadm xtc,
binh lun va lugt chia sé hon 100% trong
56 50 bai viét va tin gan day nhat ctia ban

trén Facebook. trén Facebook.

S6 ngudi tiép can 22.142 Cam xtc 484
Binh luén 41
Lugt chia sé 28

Figure 53,53. Result of the mini-concert poster post on Facebook

2. Media production

2.1. Photoshoot: “DAY XiCH NEON COLLECTION”

2.1.1. Idea

The target audience's childhood is evoked by the use of the chains (also called "xich nhya") in the
photoshoot. In addition, the photoshoot also demonstrates the novelty of wearing the chains as

accessories in streetstyle.

2.1.2. Mood board
Costume

e Youth, simple, street-style attire appropriate for young adults: tights, a short t-shirt, a hat,

jeans, and a short skirt.

e Color: Mainly white, black, beige, or denim blue.
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Figure 54, 55, 56, 57. The brief of costume

e Chains accessories: a childhood toy that is the main highlight of the photos, helps to remind

memories and creates excitement for the target audience.

o Necklace

Figure 58. The Necklace by chains

o Bracelet
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Figure 59. The Bracelet by chains

Figure 60. The Handbag by chains

o Pants chain
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Figure 61. The Pant chain by chains

Figure 62. The Belt by chains

e Posing: Focus on products which made from chains
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Figure 63, 64, 65, 66. Posing reference

2.1.3. Implementation plan

PHASE TIMELINE DETAIL
15/01/2023 Come up with a photoshoot idea
PRE - PRODUCTION 26/01/2023 Exchange and agree the concept
27/01/2023 Complete the checklist, photoshoot brief for the set
30/01/2023 Prepare props
PRODUCTION
05 - 07/02/2023 Shooting
08 - 11/02/2023 Edit photos
POST - PRODUCTION
12/2/2023 Post photoshoot on social media

Table 1. Implementation plan for photoshoot production
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2.14. ChecKklist

STT VAT DUNG SO LUONG PIC
Thiét bi chup

1 Sony A6000 + lens 1 Thanh Thanh

2 |Nikon D13 + lens 1 Tri Huynh

s e ¢ | Sepr
Phu kién

1 [Moéc xich Phéi Vin

2 |N6n ludi trai 2 Tri Huynh

3 |Tui xach 1 Tri Huynh

4 |Kinh mat 1 Thanh Thanh
Pia diém

1 Cong vién Tao Pan

2 |Takashimaya

Figure 67. Checklist for photoshoot production
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2.1.5. Product

z
]
4
3
3
(]
4
Y

Figure 68, 69, 70. “BST Day Xich Neon” photoshoot

2.2. Event teaser

2.2.1. Idea

This is an animation video about young people whose childhood is attached to television programs.
However, as you get older and life becomes more difficult, you unintentionally forget about the
television that was a part of your childhood until you are taken back there and have a chance to
experience the happiness of childhood memory. From that, you will relive the happy, innocent times

of your childhood.
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2.2.2.  Storyline

NO STORY VISUAL
The beginning of the video is going through all the news — : . .
1 that the page has previously posted The rewind images are the categories on the page @Noise television
2 Image of a child sitting and watching television.
A child watches television every day. Television shows
have a direct impact on that child's daily life.
3 The image of a child watching television but growing up day by day.
But the more the child grow up and accidentally forget the
4 |television. The television's screen is no longer as bright as | The image of the television screen turns off
it used to be.
5 One day, when the character was tired from work, she sat T T U
down on the sofa opposite the old television B & ’
6 O telewision, TITH apprars and leods e chapaoter it TiTi appeared, stretched his hand out of the television
the world of television to relieve stress.
- The character enters the world of television and becomes | The image of the character walking into the television with Titi and
younger. turning into a child playing childhood games again.
8 |Information & Events. Event information text.

Figure 71. Storyline of Event Teaser
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2.2.3. Storyboard

(ﬁ (T\ Sling . sy héa e I/ﬁ Aing i g hén dug I/\ Hing i queyg i he
L L L o
Eﬂ Fﬂ E! B Q
ﬁ% %\ G o da \
i A : ——
¥ 7
1. EM 8E 3 TUSI NedI col 2. EM g€ 7 TUOI cHOI olia 3. EM 2E€ TIEU HOC CHAO 4, HOC SINH CAP 3
TIvi CHAY GION. ME 21 HOC
{/'\ Shing b Wlnh‘ Ir/"-\ Sling i sy I e {/\ Hing i queglid e
-— e Tk
1o
5. TRUONG THANH DI LAM 6. 01 LAM VE MET MO 7. NeOI PLUNG PLING TREN 8. MASCOT TITI NEHE
THO DA, U 2 GHE, CAM THAY MET MO THEY TIENG THUT THIT
\\an.d Wlmdm_ ﬂ&m&hwlu«.‘ T Hing b apenghin due
I/ K. - LE. / [ﬁh L N (, 5, j& cha )
4, _% 4 [l f chéin,
5_-5 L\j
Q. MASCOT MOI €01 VAD 10. NHAN VAT oL TAY 1. Ch HAI 8| HIT VAO VA 12, SAU kHI 8USe vAO,
THE @151 TIVI oONe ¥ 8lbe VAo BIEN MAT SAL MAN HINH NHAN VAT oLIOC NHO LAl

VA NHIN XUNG QUANH

Figure 72. Storyboard of Event Teaser

2.2.4. Implementation plan

PHASE TIMELINE DETAIL
24/02/2023 Get ideas
25/02/2023 Exchange and agree the concept
PRE - PRODUCTION
28/02/2023 Complete script
04/03/2023 Complete Storyboard
PRODUCTION 05/03/2023 Editing

11/03/2023 First Feedback

POST - PRODUCTION 15/03/2023 Final Feedback
17/03/2023 Post video on Facebook

Table 2. Implementation for Event Teaser
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2.2.5. Product

&0 Tivi

S

DO kY UC
it

TRUNG TAM VAN HOA QUAN 5
100 Tiiey g & Qubn §

Figure 73, 74, 75. Event Teaser

2.3. Promotional video

2.3.1. Idea

The video is about 100 childhood songs of all genres. Players will see the name of the song and within

10 seconds the player will have to win the right to answer and sing the tune of that song. Whoever

sings more songs will be the winner.

2.3.2. Implementation plan

PHASE TIMELINE DETAIL
01/03/2023 Get ideas
03/03/2023 Exchange and agree the concept
10/03/2023 Complete scripts, game rules, game questions
PRE - PRODUCTION
11/02/2023 Select location, checklists for videos
12/03/2023 Contact guests
13 - 17/03/2023 Prepare props
PRODUCTION 19/03/2023 Shooting
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03 - 13/04/2023 Editing

POST - PRODUCTION
10/04/2023 Upload video

Table 3. Implementation plan for Promotional video

a. Checklist

No NAME AMOUNT
1 Note paper with song name
2 Paper cup 2
3 The TV or screen shows the song title 1
+ Table 1
5 Chair 2
6 Mic rode I

Figure 76. Checklist of video production

b. Product

Figure 77. 100 songs
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2.4. Aftermovie

24.1. Idea

The aftermovie for the event to recapture the moment of the participant and overview the event. The
video recap all the moment in experimental event “Go Tivi, Do Ky Uc", include: interactive activity
and mini-concert “Ngay Xua Luc Tho Bé”. The customer journey and the most authentic experiences
of attendees are highlighted in this video. The intention is for viewers who are not at the event to yet

have a general understanding of all that took place there.

2.4.2. Script
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Figure 78. Script of aftermovie

2.4.3. Implementation plan

PHASE TIMELINE DETAIL

Come up ideas

28/03/2023

PRE - PRODUCTION 29/03/2023 Meeting with production team
30/03/2023 Aftermovie script
01/04/2023 Shooting day 1
02/04/2023 Shooting day 2

PRODUCTION

03 - 05/04/2023

Collect source and finalize the script

06 - 08/04/2023

Prepare equipment, editor and actors

09/04/2023

Shooting additional sources

10 - 12/04/2023

Editing
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POST - PRODUCTION 13/04/2023 First feedback
15/04/2023 Final feedback
18/04/2023 Post on Social Media

Table 4. Implementation plan for aftermovie

2.4.4. Product

8 &8 6 &8 B & 8 @8
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Figure 79, 80. Aftermovie

3. Bigevent

3.1. Event Overview
3.1.1. Time

Interactive activities:

e 10:00 AM - 8:00 P.M, April 1% 2023
e 10:00 AM - 6:30 P.M, April 2 2023

Mini-concert: 6:30 PM - 8:30 P.M, April 2™ 2023

3.1.2. Place

District 5 Cultural Center

Address: 105 Tran Hung Dao street, Ward 6, District 5, Ho Chi Minh city
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3.2.

Event site

Sitecheck

a.

Venue: 20,000,000 VND
- The space is large and has an indoor
STUDENT CULTURAL i Pai 5c oi area 1o ke Booth. - Outside the center of HCMC, Stage: 3,240,000 VND
HOUSE THU puc | < d thi Pai hoc Quoc gia T ; o i
DISTRICT TP. Ho Chi Minh - Have experience in event management - Student traffic is not ded Light and m_usnc equipment (without
truss frame): 10,000,000
- Support for the project.
Total cost: 33,240,000 VND
- Located in the center.
- Have experience in event management |- Narrow architecture is not Venug: 7000.000'VND
STUDENT CULTURAL 643 Dien Bien Phu, Distict3, | (oo giftabie oreventhyuL Light and music equipment(without iruss
HOUSE DISTRICT 3 [HCMC o T i et Todi frame): 4,000,000
- The cost is low, ruined the journey. Total cost: 11,000,000 VND
= Support for the project.
- Located in the city center,
PALACE OF LABOR 55B Nguyen Thi Minh Khai, - Have experience in event management |- High Cost.
CULTURE HO CHI Ben Thanh Ward, District 1,
MINH CITY HCMC - Event venue familiar to young people |- Not support to the project
- The locate is large
- Located close 1o the city center.
- Have experience in event management
- High Cost. Venue: 60,000,000 VND
CULTURAL CENTER | 105 Tran Hung Dao, Ward 6, - Event venue familiar to young people
DISTRICT S District 5, HOMC - There is no tarp in the ground so | Stage and light equipment: 13,120,000
- The location is large and already has a | it will be sunny. Total cost; 75,120,000 VND
stage and light truss frame.
- Support for the project.

Figure 81. Sitecheck
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b. Final event site
District 5 Cultural Center

Address: 105 Tran Hung Dao street, Ward 6, District 5, Ho Chi Minh city

TRUNG

Figure 82. District 5 Cultural Center

Due to the following factors, the team decided to organize the event at the District 5 Cultural Center.
Firstly, this is an area that is also close to the city center, and it is near the young people's hangout
areas like District 1 and District 10. Secondly, when it comes to entertainment events like Japanese
cosplay festivals or fanmeeting for famous idols, the District 5 Cultural Center is one of the sites that
young people are familiar with. So, this is a site which has experience in organizing entertainment
events for young people. Moreover, the campus of the center is spacious and suitable for the event
layout. Especially, this organizer which sponsors the venue for the event as well as the legal agent for
the event. In particular, the center partially sponsored the cost of renting the venue, assisting in

handling legal issues and supporting a lot of logistics for the event.

3.3. Key visual

iCiel Soup of Justice

H
o

8
-
FE.
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Figure 83. Key visual of experiential event

NGAV XUA.
LUC THO BE

iCiel Soup of Justice

Don vjt3ehic Mha tai trg: Ha trg truyén thing
| -

DHEM WIEN LONG TIENG

HUVEN CHI

N
LUC 'I'Hd BE

18:30 02.04.2023

U

TRUNG TAM VAN HOA QUAN 5

185 Tran Humg Sae, Paig 6, Quin 5

@ noisetv2023@gmailcom (0901468207 € /Noisetivi
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Figure 84, 85. Key visual of mini-concert

3.4. Event Agenda

DAY TIME ACTIVITIES
INTERACTIVE ACTIVITIES
10:00 Start welcoming guests
' Start opening interactive activity booths
01/04/2023 i —_ . .
10:00 - 19:45 Time for interactive activities at the booths
19:45 - 20:00 Prepare to stop interactive activity
20:00 Stop all interactive activities
INTERACTIVE ACTIVITIES
10-00 Start welcoming guests
' Start opening interactive activity booths
10:00 - 16:00 Time for interactive activities at the booths
16:30 - 18:30 [Stop all interactive activities
02/04/2023 MINI CONCERT

Check - in night activities

1SSk Stabilize audience position

19:30 - 19:45 Introducing the mini concert

19:45 - 21:00 Time for mini concert
21:00 End of the whole event

Figure 86. Event Agenda
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3.5. Participant journey

The passport that participants receive after check-in will instruct participants to find out the answer to
the story of the event. The passport proceeds from the check-in area, passes through the welcome
gate, and joins the game booths in each area in order to finish the challenge there and obtain clues.
When completing any one of the games in each area, the participant will receive the clue of that area
and the link items to the next activities game. Obtaining all 8 hints will allow you to find the answer

and receive a ticket to start the time machine of the mini-concert "Ngay Xua Lic Tho Bé".

3.5.1. Interactive activities

- Get information about the participants.

- Participants receive the passport.

- The story in the passport: “In the world of television, the renowned childhood images on
television channels have been subjected to widespread interference for unidentified causes.
TiTi seeks the assistance of “childhoodists” to identify the cause of childhood interference; if
this is done, a unique reward will be given.”

- Participants need to complete challenges at game booths to receive clues to find out the
reason why interference noise appears in the world of television and attractive gifts.

Figure 87. Information of check-in booth

Figure 88. Welcome gate & Passport
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“BANH QUY BIEN HINH”

Description:

- The game simulates how Doraemon's “Transfiguration Biscuit” works.

- When using "Transforming Biscuit", the user will have the ability to transform into that
character.

Rule:
- When the player eats a cookie, they will randomly choose any animal image.
- The player must describe the animal so that his teammates can guess the animal in 1 minute.

Receive item:
- Pokemon Figure
- 1 letter

Figure 89. Information of “Banh Quy Bién Hinh” booth

o

| %‘;
. CEDT

b
-

Figure 90. Set design of “Banh Quy Bién Hinh” booth

P

Figure 91,92. Event pictures of “Bdanh Quy Bién Hinh” booth
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“TRUY LUNG QUAI VAT Ti HON”

Description:
- The game is inspired by the Pokemon movie.

- The player uses the figure to shoot at other pre-arranged figures.
Rule:
- Players use the Pokémon figure to shoot at other pre-arranged Pokémon figures

- Each player gets 3 turns. The figure used to shoot will be random. The player needs to make
a figure collapse.

Reculee i
- Charms
- 2 letters

Figure 93. Information of “Truy Lung Quai Vit Ti Hon” booth

Figure 95, 96. Event pictures of “Truy Lung Quai Vat Tt Hon” booth
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Description:
- The game is inspired by a television program - Art Attack and childhood crafting games.

Rule:
Each player need to completely bead a bracelet with the given charms

Receive iteu:
- Paper fish
- 1 letter

Figure 97. Information of “Khéo Tay Hay Lam” booth

Figure 98, 99. Event pictures of “Khéo Tay Hay Lam” booth

Description:

- The game is inspired by the Mr Bean film.

- Players will be provided with 1 newspaper scroll and 1 paper fish.
- The distance from the starting line to the finish line is Im.

Rule:
- Players will use 1 roll of paper to smash the paper fish to fly over the finish line.

Receive item:
- The code of next game
- | letter

Figure 100. Information of “Ca Bay” booth
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Figure 101. Set design of “Cd Bay” booth

Figure 102, 103. Event pictures of “Cd Bay” booth

Description:

- The game is inspired by the Doraemon movie.

- Simulate the operation of Doracmon's “Translation Bread” gadgets

- “Banh Mi Chuyén Ngir”™: After eating, they can understand all kinds of languages.

Rule:

After eating a piece of bread, players will have to translate a passage written in teencode
(prepared by organizer).

Receive item:
- Black & white sakura ‘s card
- 2 letters

Figure 104. Information of “Bdnh Mi Chuyén Ngit” booth
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Figure 106, 107. Event pictures of “Banh Mi Chuyén Ngit” booth

- The game is inspired by the Cardcaptor Sakura film.

- The cards are hung up high, including the right cards and the wrong cards.

Rule:

- Players use a wand simulated like in the movie to take down cards that are hung overhead.
Within | minute, you must successfully take down the right card to find and not be torn.

Receive item:
- 1 letter

Figure 108. Information of “Truy Ling Thé Bai Bi An” booth
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TRUYUNG;
THE 'BAIBIAN

Figure 110, 111. Event pictures of “Truy Ling Thé Bai Bi An” booth

Display a book written and designed by fans of the Vietnamese children's musical theater
"Ngay Xua Ngay Xua" for the theater group.

Figure 112. Information of exhibition booth
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Figure 113, 114. Event pictures of exhibition booth

Description:

- Answer the question here to receive one stamp for a correct response

- You'll get an attractive prize if you obtain a stamp

- The answer is: “THOI GIAN™.

- The end of the story: “Sometimes, because of the speed at which time moves, childhood
inadvertently "faded out". However, if you feel "tired" from running against the time, go back
to your childhood for a little while. Guaranteed your stress and pressure will be immediately
soothed by innocence.”

- Card

- Pokemon figure

- Pokemon card

Figure 115. Information of answering booth

Figure 116, 117. Event pictures of answering booth
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CHECK - IN SOCIAL BOOTH

Description:

Participating in social interaction activities to receive gifts, including 2 activities:

- Like page @Noise TV

- Take a photo, up on the story and tag page @Noise_TV. The staff will check if the
participants have fulfilled the requirements correctly to receive the gift.

Gift:

- Highlands voucher

- Keychain

Figure 118. Information of check-in social booth

T

Figure 119, 120. Event pictures of check-in social booth

FOOD COURT

Description:
- Everyone will enjoy childhood snacks and drinks, such as: oishi snack, sting, ...

Figure 121. Information of food court

Figure 122, 123. Event pictures of food court
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CHECK - OUT

1. Feedback
Description:

- Gathering participants' feedback regarding their experiences at the event.
- Participants fill their answers on the sheet of paper.

2. Check - out

- Receive a check-out gift (card) and get tickets to the mini concert.

Figure 124. Information of check-out booth

3.5.2.

S =y

Figure 125, 126. Event pictures of check-out booth

“Ngay xua lic tho bé” mini-concert

After experiencing the interactive booths, participants will receive the keyword "THOI GIAN". This

is the "key" that opens the music concert and turns on the "time machine" that uses music to transport

people back to their childhood. The concert will take the participants on a time travel back to 2007
and 2012. The night is divided into 3 parts and each act will have a purpose, message and appropriate

songs.
*Co Gai Trung Hoa" Héng Phiic
The audience is the passengers participating in the time machi
PART 1 with TiTi and ViVi acting as the driver and guide for this time “Nhér Lim™ Héng Phuong
NGAY XUA travel. At the beginning of the trip, everyone feels like ing to iy
the world of the years 2007 - 2012 when listening to the famous “Chiée Khan Gid Am” Mhat An
teen pop songs of the past. = -
“Medi Nha Hoa Hong™ Hong Phurong & Nhit An

“Céng Chila Bong Bong” Héng Phuwong Soap bubble

“Don Anh Mgt Troi” Mai Chiu -
After being refurned to the vears 2007 - 2012 through the first act, “Nhiimg Didu Thin Tién” Abdi Candies iy audiane
a whole region of childhood memories seems to be vividly recalled m i udo Andies for audience
in the hearts of the audience. So when it comes to stage 2, the “Niem Vui Ciia B&" Huyén Chi

| I seems (o be to a kid with songs with an P Sakura card on stage

innocent and cheerful vibe for children being rep d Mai Vui Huyén Chi

“Gifie Mo Thin Tién™ Huyén Chi -

“Cho Téi Xin Mat Vé Di Tudi The” Dance House -

The time for travel has come (0 an end. TiTi and ViVi have to
bring everyone back to reality. The world of a child is beautiful “Khi Em Lim™ Nguyén Xuin
and the world of adults is sometimes stressful and hard, so people
wish to return to their childhood and live forever in that world.
However, no one can live forever in childhood memories, and
EVeryone must continue to grow. must continue to move on with
the flow of time. Therefore. consider childhood as a place to rest “Hai Muoi Hai™ Thio Bunny Number “227 on stage

when worn out and then utilize it as motivation (o continue,

Figure 127. Content of mini-concert
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foise

Figure 128, 129, 130, 131, 132. Event pictures of mini-concert
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3.6. Layout

3.6.1. Interactive Activities

SO PO SU KIEN TRAI NGHIEM

15m

SAKURA
2*3m
B B B B B B D
» p P P P P P KHU TRIEN LAM
0.5*%1.5m 7.2m
B kHU GIAIMA
. KHU CHECKIN SOCIAL

25m

CONG CHAO
| BANCHECKIN

Figure 133. Layout of Interactive Activities
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3.6.2. “Ngay Xwa Lic Tho Bé” mini-concert

SO DO MINI-CONCERT

15m

7.2m
BAN TEABREAK

CHO NGOI KHAN GIA

25m

d6NG gHAO

| BAN CHECKIN

SAN KHAU
20611m

Figure 134. Layout of Mini-concert
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3.7. Human resource

3.7.1.

Human resource - Interactive Activities

BANG MO TA NHAN SU ONSITE HOAT PONG TUONG TAC

STT Ho va tén Vi tri Nhig¢m vy
-Quanly nhinsy
1 Pinh Nguyén Hoang Tim Supervisor - Dura ra quyCt dinh v¢ moi khiu trong qué trinh chay si kién
- Quan sat tien trinh va kip xir Iy nhimg van dé dét xuat dién ra trong sir kién
- Chiu trich nhi¢ém chinh vé set design cla cic gian hing
2 Pham Thj Thanh Thanh Leader sctup gian hang - Xir Iy khi ¢6 vin d¢ phit sinh d6i v set design (nhur 1a backdrop bi gay)
- Giiam sat cac ban CTV
3 Virng Phéi Viin o e et ey dite = U.““ 1}1{ch rlll.nu]n chinh trong vi¢e cip nhat lh()i‘lg’III'I sirkién trén sngml media
- Lam viéc vdi cac ban trong team cameraman d¢ ¢6 source nhanh nhat
- Quan 1y cae vit dung duge sir dung trong sir kign theo cheekhst
4 Huynh Lim Minh Tri Leader logistic “Cipabitso g logiste. | e
: - Chiu trdch nhiém xir Iy khi can bo sung thém do
- Chiu trich nhiém xir Iy khi ¢6 van dé phét sinh nhu 13 hu hong ddi vai dao cu
5 Trim Nguyén Kim Ngin - Hwéme din khach tham gia sw kién
2 £ . .
e = gl - Ghi nhan théng tin cha khich (bao gom: én, tuoi)
6 Nguyén Thi Anh Thu Checle-in - Phat vé passport §
7 Naguyén Thi My Hoa - Gidi thich v& muc dich cia vé, ndi dung (dng quan ctia su kicn
8 Neguyén Tudn Kiét
9 Nguyén Tudn Anh ) y
e * Binh Quy Bién Hinh
10 Iran Thuy Irang
11 Lai Thi Kim Phung
12 Thén [.¢ Quynh Nhu
13 1.& Cim Nhung , >
- Truy Ling Qudi Vat T{ Hon
14 Vi Ngoc Kim Duyén :
15 Neuyén Negoc Anh
16 Nguyén Tran Xuin Nhi
17 Phan Diu Trinh .
3 ) : Khéo lay llay Lam
18 Phan Huycn Uycn Nhi
- Host game
19 Dinh Phuong Thi - Ihréne din khdc i
E 2 Booth game Hudng din khmh mmn‘gm trd choi
20 Neuyén Tric Mai - Linh hoat xit 1y tinh huong
e % - Take care khich khi tham gia gian hing
21 L& Thay Tricu CiB
a Bay
22 1.¢ Trung Hitu 2
23 Niguyén Khénh Vin
24 T Vit Khanh Vy
25 Trin 1.6 Ha Vi
Bénh Mi Chuycn Ngir
26 Pham Lé Tram Anh .
27 ‘Trdn Thi 1loai Nhi
28 Nguyén Thi Ngoc Hén
29 Trén Hodng My Chau . SNy
, Iruy Lung The Bai Bi An
30 Bin Thy Ha Vy
31 Nguyén L& Nhu Quynh
32 Trinh Trung Thii ; G i b
ke Gt
33 Ned Bitc Thién sl :
34 Van Ngoe ¥ Nhi - Huong din khich twa 1oi
i - Kiem tra dap an
Booth gidi mi B L
Bk ) - Chuan bj quit
35 H6 Tin Thanh - Béo quan phén qui
36 Nguyén Thanh Minh Nhit K o T
> Zuy it 4 Checlein soeial Klwm tra khmil t!:m hién ding yéu can
37 Dang Vii Bao Ngoc - Gihi nhan la so lan check-in
38 Nguyén Xuin Khrong ; . . ;
- Chuéin bj sin cae phin an ubng
39 | Giamg Thi Chiu Giang Food court Bl D
40 Nguyén Ngoe Tuimg Vi
41 Nguyén V& Anh Hing - Huéng dan cic ban lam feedback
. - Phat qua check - out
2 T <% :
42 Pham Thi M¥ Kiéu Ehack ot - Ghi nhén lai sé bée tham rfimg thudng trong dém nhac
43 e - Quing cdo dém nhac va ticn khich
i Tong Nhu Huynh
44 Trd Thanh Déing
=1 Quay
45 Trén Gia Hao . ; o Al A
T e Cameraman - Phu trach quay/ chup recap & khu vire duge phin cong
an Manh Cuong
Ch
47 Hodng Minh it

Figure 135. Human resource of Interactive Activities
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3.7.2. Human resource - Mini-concert

BANG MO TA NHAN SU ONSITE DEM NHAC "NGAY XUA LUC THO BE"
STT Ho va tén Vi tri Mo ti nhi¢m vu
KHU VU'C SAN KHAU VA KHAN GIA
- Quan Iy "
= Y 4 o - Dura ra quyét dinh vé moi khiu trong qua trinh chay sw kién
1 Dinh Nguyen Hoang Tém Dyo dien chromg trinh - Quan sat tién trinh vi kip xi Iy nhimg vin dé dit xuit difn ra trong su
kién
2 Phuong Uyén lake Care MC T1T1
- Ciip nhit danh séch khach mai kip thei cho MC
- Giidm it v ho tro MC trong kich bin, nhiic kich l'_r:'m
- Dim bdo MC thire hién theo ding kich bin vi ¢ db cia bién kich
- Bam bdo vi tri duimg di va vi tri dimg etia MO y
- Linh déng img bién véi nhimg tinh hubng bt ngir dién ra (i sin khiu
3 Nguyén DA Thu Thiy ‘Take Care MC ViVi
4 Nguyén Lé Ngoe Khinh Dén follow - Diéu chinh dén theo kjch ban chwong trinh
5 Vuong Phii Van Leader takecare khan gia - Quain tri khan gid, chi ngl:ii va cie van dé lién fquan
6 Pham Thi My Kiéu
7 H& Tin Thanh A g il
Foavarl T 5 Wi i) i - Dllimg.quuu sat i diéu phit khan )
b Nguyén Thi Anh Thu lakecare khan gid - Dbn khdn gié 1én {rén (151 s6m ngdi trén) (gifea true, ngodi sau)
9 Viin Ngoe ¥ Nhi - Khéng dé khdn gia dén nhimmg khu vire trinh dién - ban nhac
10 Nguyén Thy My Hoa
11 Tra Thanh Pang Leader Team Cameraman - Quian Li va phiin bo cameraman
12 Hoang Minh Quay
13 Xuan Anh Quay
14 Phi 1.ong Quay
15 Ly Quoe Phong Quay = Quay/ chup sin khiu vii edc kbu viee lién quan (khin gia, cheek-in, teabreak)
16 Phan Miioh Cisbiig Chup thee nhw da duge phn cing
17 Hoing Phude Chup
18 Nhit Linh Chup
19 e Hinh Quay
BACKSTAGE
- Biim it tién d§ cic phin muc trong kich ban chi Gét
: - Pim bio (it mue ké iép di hoin wan siin sing
L Eang S Leader Takecare Talent - Phéi hop nhip nhing vii cde vi tri khac qua b @im, nhw: Takecare
khich mdi, Take care talent, Takecare khan gia, to dao cu
21 Pham Ngoe Tuomg Vy Take eare talent: Héng TPhuromng
22 Giang Thi Chiu Giang Take carc talent: Nhil An Pham
23 “Trén Hoang My Chau “Izke care talent: [ling Phie - Gram sat, ho tro talent
- - Bam beo talent dén day du va dimg gio . i
24 Nguyén Trin Xuin Nhi ‘Fake care talent: Mai Chau - Hudmg dén talent tr phong thay dé dén khu vire trinh dién ding giér ém dinh
= Check trang phue, makeup theo ddng dinh trang
25 Kim Phweng Linh l'ake care talent: [ huyén Chi - 116 troy talent khi xay va vin dé
26 Tran Thy Hodi Nhi Take care talent: Nguvén Xudin
27 Pham Ngoe Tiimg Vy Tuke cure lalent: Thao Bunny
- Pirng & vi tri ghn séin khia
- Dira mic cho nhirng ngudi cin thiet, quan sit va img bién linh hoat khi
28 Trung Kién Leader backstape mic gip van dé i et
- Quan sat khu vare sin khin, khu vue diimg di irinh dién d¢ dam bio cic
tiét mue dién ra dwoe sudn sé
) - Qu_éﬂ li dan cu va cac thiét by lién quan
29 Vuomg Trin Cao Phade 113 trgr hackstage va dao cu - Kiém tra dao ey ra vao phong ckip
- H& tror chudn by v di chuyen dao cu
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30 Va Ngoc Kim Duyén I.eader runner - Diéu phiii cac ban runner di chuyén dao cu
31 Pham Bao Trin
32 Nauyén Hé [3iém Hign
33 Mai Tric Ngoc
34 Vo Diing Quynh Tidn ) .
Ruanner - Hé trg di chuyén dao cu ra vio sin khiu

35 Lé Cim Nhung
36 Nguyén Thiy Trang
37 Bui Thi My Hanh
38 Lai Thi Kim Phung

. . el - Quan ¥ ciic viit dung dwee siv dung trong dém nhac, bao ghm dao cu lién

L ) " . < v v
A2 Phaw Thi Thanh Thanh Leader bogintic quan dgn 1iét mue vh 44 ditng cho khu check-in, teabreak
KHU VU'C CHECKIN
y - . s - Quan Iy RKhu vire bin check-in va ban teabreak

40 Hujnh Lam Minh Tri Leader khu checkin  i5itas s uhs by wi w61 up L e whechin

3 . . o s 7 = ¥ gt R &
41 Nguyen Lé Nl Quinh Didu phoi khin gii check-in _ gg‘::f Ehi:cihguh»:)tﬁ::;‘;; ;ch:fil::c
42 Nauyén Tric Mai
: T
43 Lé Cam Nhung B Bl - Hutmg din kbéch Lim thii e check-in
44 Téng Niur Hugnh 3 - Kiem sodt so heong khich tham gia
45 Nguyén Thiy Trang
46 Nguyén Minh Anh

2 4 " ¥ - Quén 1§ khu vire teabreak

47 Hodng Nhr Quynh Ho trey teabreak - Hirdmg dn khich s dung teabreak
48 Bai Thy Minh Trang

Figure 136. Human resource of Mini-concert
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3.8. Setup & rehearsal timeline

NGAY THOI GIAN HANG MUC

CHUAN BI PROPS

In 4n in phim
27 - 30/03/2023 All Mua dd theo checklist

Chuén bi dao cu

VAN CHUYEN

30/03/2023 17:00 - 21:00 Van chuyén cong chao, dé ding cho vige thi cong gian hang, di

SETUP & REHEARSAL

07:00 Core team tip trung

Thi cong gian hang vi thi cong di

07:00 - 12:00
Book xe van chuyén tit ca db setup gian hiang
13:00 CTV cho hoat déng tuong tac tap trung
31/03/2023 13:00 - 18:00 Toan bd nhin su tip trung chudin bi dﬁy du vit dung theo checklist
18:00 - 19:00 Toan bd nhan su setup gian hang
19:00 - 21:30 Rehearsal gian hang hoat dong trong tac

20:00 - 21:00 Van chuyén dé ding cho viée thi cong sin khdu

21:30-22:00 Don dep

09:00 - 17:00 Thi cong san khau
Test am thanh va anh sang

17:00 - 18:00 Setup sin khiu

01/04/2023
CTV cho dém nhac tap trung
18:00 - 21:00 Rehearsal san khiu
21:30-22:00 Don dep
CLEAN UP
03/04/2023 07:00 - 22:00 Don dep toan bo khuédn vién su kién

Figure 137. Setup & rehearsal timeline
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3.9. Onsite timeline

NGAY THOT GIAN HANG MUC
ON-SITE DAY
07-00 - (Tpre team I:F:l]'l trung ’ ’
- Kiém tra lai vt dung cua tirng gian theo checklist
07:30 CTV cho hoat dong twong tac tap trung
(D
S 07-40 - 10:00 : ;v.:a:il:::gac(;:g cc:(r)\éli:nc%r%ian theo checklist
10:00 On dinh vi tri
10:00 - 12:30 Onsite gian hang tuong tic
12:30 - 13:00 Nghi trua
13:00 - 20:00 Onsite gian hang tuong tac
20:30 - 21:00 Don dep
07-00 - C‘,’f‘?‘ team llap trung ' .
- Kiém tra lai viit dung cua tirng gian theo checklist
07:30 CTV cho hoat ddng twong tac tap trung
=
07-45 - 10-00 : gi)n:ﬁ:;(;:;] ;Ltll?]gljrl%ﬁian theo checklist
10:00 On dinh vi tri
02/04/2023 10:00 - 12:30 Onsite gian hang tuong tac
12:30 - 13:00 Nghi trua
13:00 - 18:30 Onsite gian hang twong tac
15:00 - 15:15 Di chuyén vi tri gian hang tuong tac
15:15- 18:30 Tiép tuc onsite gian hang twong tac
15:30 CTV cho dém nhac tép trung
18:30 - 19:00 Don dep gian hang twong téc va chuan bi cho mini concert
19:00 - 19:30 Pon khach tham gia dém nhac
19:30 - 21:00 Onsite mini concert
21:00 - 22:00 Don dep

Figure 138. Onsite timeline
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3.10. Event flow

3.10.1. Interactive activities

KICH BAN HOAT PONG TUONG TAC "GO TIVL, DO KY UC"

v Thivi | - o ne €
STT | Thai gian l?:h;‘ﬁng Muyc Ca lam viée Ngi dung Am thanh
THIT 7, NGAY 01/04/2023
4 - Core team 1ap trung
1 07:00 30 ik i e ‘ %
- Kiém tra lpi dao cy cua timg gian theo checklist
2 07:30 15 CTV cho hoat ding twong tac tap trung
Chuan bj .8 i cha Hne is -
3 0745 120 Sifup dao cu cho fimg gian theo checklist
- B sung dao cu néu cin
4 09:45 15 Cal |Ondshivimi
- On lai ngi dung timg gian
_ . - DPén khich tham gia
5 10:00 150 Hoat dén ¢ t T, % % e, =
OaLOdUE AHONS o - Télt ca cic gian hang vao vi tri hoat ding
= Playlist nhac tuoi
[ 12:30 30 Break lime Nhin s timg gian lan leot vio dn tnra ther
i 13:00 15 Hoat ding twong tac Tiép tuc cic hoat dong tai cic gian hing
: s 3 , - Chuiin bi ban giao lai vi tri
3 5 T i
8 14:30 15 Thay dbi nhén sy {néu ed) A A s
9 14:45 315 Hoat dong tuong tic Tiép tue cde hoat ddng tai cdc gian hang
10 18:30 30 Break time Nhin sy timg gian lin leot vio an (5i . :
Cal : Playlist nhac moi
: - Chydn bi ngimg cic gian hang ther
11 20:00 15 - Kiém tra vi thong ke s0 lugng dao cu timg gian theo
checklist
Don dep Sy S
- Tap ket tat ca dao cu vio vi tri tap trung
12 20:15 30 - Ban giao lai tat i dao cu cho core team
- Don dep vé sinh tumg gian

Chii Nhit, NGAY 02/04/2023

- Core team tap trung

1 07:00 30 - Kiém tra lai dao cu cia timg gian theo checklist
2 07:30 15 CTV cho hoat ding tuwong tac tdp trung
Chuén bi - : -
: HE - Setup dao ey cho timg gian theo checklist
3 07:45 120 % =i
- Bé sung dao cu néu cin
4 09:45 15 sondehnt
= On lgi ngi dung timg gian
- o ; - Bon khach tham gia
2 AR 120 Hou diis itons tie - Tit ¢4 chc gian hang vae vi tri Hoat dbog
6 12:30 30 Break time Nhin sy timg gian lan lwot véo dn trra
7 13:00 120 Hoat dong twrong tac Cal Tiép tuc cdc hoat dong tai cac gian hang Playlist :hac tuoi
ther
8 15:00 15 Di chuyén layout Di chuyén vi tri cua cic gian hing
] 15:15 195 Hoat dong tuong tac Tiép tyc céc hogt djng tai cac gian hing
10 18:30 30 Dimg hoat dong tuomg tac Chuan bj dimg hoat dgng tai cac gian hang
11 19:00 30 Chuyén qua dém nhac Biéu phoi khén gia qua vi tri xem dém nhac
- Tép két tt ca dao cy vito vi tri tap trung
2 19:30 60 Dein e - Ban giao lai tat ed dao cu cho core team

- Don ban ghé vio khu vuc duoc huéng din
- Don dep vé sinh timg gian

Figure 139. Event flow of interactive activities
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3.10.2. “Ngay xua lic tho bé” mini-concert

STT | Thisiginm | Thii layng | Tidt muc Anh sing Dygecy | Dackstage | Khin gin
; S reang Chockooin |- T ik < im i K v s o K
Fhip vie vilri
ludul beat v i, ; ke care Mo
Chi con i phit i this, & T & mifn v dt din cit cink_ i cac e mitrh chéi nzdi s she 1l i e mike: M o
2 DU o T bl i o AL, e i . chimg i oo 4 um b Hdch s Al g ol b 6 g vomee - oll
e b 40 im B, &2 chitagg 1a o) vt Wil mghiZan du Teh @i e (hedt trom wen o
MC stamlby
VAT Y chiln eic ban kb i thim i o1 oo o i £ mghiém O3 Tivi, d e ne” i i vt 10 gy sem. o i b Ve bk il
i iy mii
: o e E—— Take cane khin gid
) iV o iy Uy i o i e b desn oo st €6 i o v B ! i n:-i.-m N b iy || MR ?
3 1530 poron | CIATMABAPAN 1rir i ot i che 43 ch b i i g chis s 10 e 5 i bt 42 Kby ordfiy e O N ol i
iV 1 o o st i e e s g 2™ o S reen
U1 D vy, 14 i i chiog s i sl i vk b vy 6. Mg 1l Lo i s e, e ey s i Vi ’l‘:"‘;"‘:};;‘l“
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[Viv: W, b 1 €l kb dis chins L unma ||ﬂ Titn igng cho ‘i enh du” et . Xin cam o NhitAs 83 pup ach
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Figure 140. Event flow of mini-concert

3.11. Sponsorship and media partners

Highlands coffee

Figure 141. Logo of Highlands coffee

In Vietnam, Highlands coffee brand has a lengthy history and is well-known. As a result, Vietnamese
people are highly comfortable and familiar with the Highlands because of the high number of
branches. Highlands offers a wide variety of popular beverages in addition to coffee, like freeze and

tea. With approximately 1000 coupon booklets, Highlands is the project's exclusive sponsor.
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CHOLON

DOWNTOWN

Figure 142. Logo of Cholon Downtown

Cholon Downtown is dedicated to providing information and reviews about places and entertainment
activities about Chinese culture in particular and taking place in District 5 in general for young
people. There are 157,000 likes and 236,000 followers on the page, which is a significant quantity.

The location of the event in District 5 makes this page a potential target for cooperation.

Edu2Review

Edu2Review

v CHOOSE THE BEST EDUCATION

Figure 143. Logo of Edu2Review

The Edu2Review facebook page specializes in posting news regarding events and programs for
students. And it is especially popular with students when it has become the object of media partners

for many student events.

DOL Ielts Dinh Luc

™ DOL IELTS
DINH LUC

Figure 144. Logo of DOL lelts Pinh Luc
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DOL Ielts Binh Luc is a page for young people with 46,000 page likes and 50,000 followers. Another
specialty of this page is working with Edu2Review to support student events in the media.

3.12. Risk management

NO RISK SOLUTION

- Prepare a replacement singer.

1 Guest problems: late arrival, health problems... i e .
P P - MC extends waiting time for singers.

i - Locat ok inting facility close to th e,
The number of participants exceeded the number of bt e7d Caclarp peusting Punility eloscttic e weom

2 e GARSROPS AN it - Set up the staff members in control of the urgent printing.
Prep Pa3SpOl Bl - Plan to prepare back-up gifts in advance.
b ; - Training staff.
3 Broken props and missing objects . g
Prop £ o - Prepare 2 backups for items used in the game.
4 Destructive components Arranging security positions
Participants were too combative, creating conflict S G
5 b Arranging security positions
on the venue's grounds. .
6 While um\‘«'ing,. ?.md selllin'g‘ up Iflurnishings, staff Prepare first aid kit
members received minor injuries
In the handle ability
- Prepare umbrellas, tarpaulins to cover.
- Replace the games that can suitable weather conditions.
7 Weather

Ti
- Completely stop working during the event.
- Notify change of time and location immediately (after 3 hours at the latest)

- Need staff to deal with dangerous situation.
8 Internal security management - Combined with the location management to support the event.
- Warn to participants to protect personal belongings,

- Assign staff to monitor equipment, have skills and experience to hire and test
equipment

- Requires personnel to take care of equipment and use it properly

- Rehearsal before the event

9 Engineering of event equipment

Figure 145. Risk management
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4. Total actual cost

SIT | HANG MUC 50 LUONG | DON VI DON GLA | THANH TIEN
PLABIEM & AM THANH
1 |Dia diésn + i thonh | 2 [ nmy | 1sowood [ 3n000000
| TomG | 008000
SAN KHAU & ANH SANG
I | Thicang anh sing va min s [ 1 [ i [ 15120000 15,120,000
2 | iy wo bong béug [ 2 [ nEy [ zonoue 00,000
TONG 0,004
THI CONG
1 Crian hamg, 2 aii SO0 000 10061 (0
FED 2 will L 500,000 000,000
3 |Cing chio 1 ciii 2 552,000 2.562.000
1 |saxz 1 b LOSLO0 LS.y
5 | My i gian 1 b 1500000 1,500,000
6 |Buckdrop sin khiu 1 el 2048000 2048000
T |Formex kK ning 1 @i 1 385000 | 385000
L] Foumes edy : ] el G200 L B
¢ |Bing tén Salawa 1 il S08.000 S08.000
10 |Th i 1 cili 405,000 A0E 100
11 |BatSakura 1 il 220000 220000
12 |Mascot 2 eill 30000 460,000
TONG 16.901.0040
IN AN
1 |Kich ban MC 1 the staff 1 bi 155,000 185000
2|V dém nbne + passport + eard 1 gl 2000000 2.CHM AR
3 |Sticker 1 Ebi 156,000 156,000
4 |Hastag ciim tay 2 wii 100 M 2000 010K}
5 Standes | formex gian hing 1 b SEOL000 RO
TONG 3,1214HM
LOGISTIC
1 |¥an phéng phim 1 bl 400,000 AU,
2 |Kim tiyén 1 i 40,000 401 006
X Figure Fokemoa i vi 0000 330.00¢
4 |Bii pokemon 1 vi 13,000 13,00
3 Bive il Eii 10000 T 00Kk
& Binh mi sandwich 1 goi Q0000 20,000
T Thu@ gay Sakurs 1 b 1506, 000 136000
8 |Démmge 1 b 25000 25000
L) Mam chitn 1 b 0000 30000
10 |Mat + Diy cude 1 b 359,000 359.000
11 |Day lip linh ;) b 100,040 200,00
12 |Daykém 2 b 0,000 G0.000
13 | Diy deo stufl 1 i 175,000 375,000
14 |BaiSalura 1 b 75,000 78.000
15 |5 eing 2 nEy 100000 200,000
16 |Bong Pokemon 1 vi 70,000 70.000
T | Biug keo phin guang 4 euin J0L00 120,004
TONG 2.646.000
QUA TANG
1 |Mée khoa BTC 30 chi £.500 2550000
a Ko dus 1 wlli 180,000 1BO.00¢
3 |Keoning 12 B 190000 228004
TONG 295500
CATERI
1| Binh o s 5 Eirih 100,040 H0. 006
2 Corm 2 b (rira vl 1ei) 1 i 2065000 2065 (M)
3| Teboeak 1 pln 1 O000 1N
TONG 3565 AHH)
KHACH MOT
1 MC d IQ(IM" SO0, 000 1. 00K KM
2 |Meloces 3 ngzinin 350,000 L5000
R 1 oo 130000 1. 500000
4| Talent tir Acoustic ben 2 g 2.000.000 4 000 000
TONG 55040
TECHNICAL
1 Thus quest 4 25000 1 OO (e
2 |Bidan 18 50,000 F00.000
3 | Micre 1 gAY 230,000 250,000
TONG 2150000
CHI PHi VAN CHUYVEN
1 [hi phi véin choryén 1 [ ebi [ tso0om0 | 1.500.000
[1ONG | 1504000
ONLINE MEDIA
1 Faeehook ads 1 [} SO0 SO0.000
2 |Designer 2 namét 250,000 500,000
3 Cameram an 2 REIT 1O 000 200 Al
4 | Thiét biicho 2 ngdy 230,000 500,000
i Brao cu (eho produetsn) 1 i 10000 L0000
TONG 3.600.000
TONG THYC CHI 89.511.000

Figure 146. Table of total actual cost of the project
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5. Copyright

The team contacted the songwriters and singers to use their songs for performing in the “Ngay Xua
Lac Tho Bé” mini-concert. The individuals that the team has spoken with include Sy Luén
(songwriter of “Co Gai Trung Hoa”); the assistant of Khong Tt Quynh (performers of “Nhd Lam”);
Nguyén Vin Chung (songwriter of “Chiéc Khin Gié6 Am” and “Ngéi Nha Hoa Hong”); Nguyén
Hoang Linh (songwriter of “Cong Chua Bong Béng”); Nguyén Anh Thu (songwriter of “Nhimng Piéu
Than Tién”) and Huynh Anh Tuin (manager of “Ngiy Xira Ngay Xua”); the assistant of Lynk Lee
(performer of “Cho Téi Xin Mot Vé Bi Tudi Tho™), the assistant of Orange (songwriter and performer
of “Khi Em Lén”); Hira Kim Tuyén (songwriter of “Hai muoi hai”). All of them have been approved
and allow the team to use their songs in the mini - concert under the condition that they not be utilized

for commercial gain.

MAIL XIN SU DUNG BAI HAT CO GAI TRUNG HOA  #op th dén « T e B
D Du an Noise_TV 15:49 Th 3, 4 thg 4 (11 ngay trudc) ¥y

Kinh gt nhac s7 8§ Luan. Em t&n 1a Binh Nguyé&n Hoang Tam, sinh vién nam cudi tai truéng Bai Hoe FPT Phén higu Thanh phd Hd Chi Minh, Hign...
g Luan Sy 1519 Th 4, Sthg 4 (10 ngay trude) v €

Ty déentdi -

Néu ko nham muc dich kinh doanh thi a hoan toan Gng hd
Tui e cir ding nhé

Vao Th 3, 4 thg 4, 2023 lUc 15:47 Dy &n Noise_TV <noise.lv.2023@gmail.com> da vidt:

lusic Producer 0908126925

Figure 147. Mail copyright of the song “Co6 Gai Trung Hoa” - Sy Ludn
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. Babe Ellie aw o
(]

Em viét tin nhdn ndy vi musn xin phép vé vide s dung bai hat *Nhé Lim* eda chj Quynh & bidu dién
o @ém nhae phi lai nhudn nhdm hodn thinh 64 4n AT nghiép va vi mue dich eéng dting khi mang
mucn tai hign lai nhiing ki dc tudi tha dep vao nhiing nam 2007 - 2012 a

17

Bén e 5if dyng d& hat hay nhi nao v em?

1726

L& hat cover dung ko e?
17E0

Dading viya
17:30
&

=
WP voknhae
v e

Ko ding cho muc dich thudng mai nhé

wH
fla}
da em xin cam két dém nhac phi lgi nhudn va chi ding cho muc dich hoc tip va hoan thanh da an
it nghiép a
175 P& nhan

Figure 148, 149. Message copyright of the song “Nhé Lam” through the assistant of singer Khong Tii Quynh.

THU XIN PHEP SUDUNG BAN QUYEN BAI HAT "CHIEC KHAN GIO AM, NGOI
NHA HOA HONG"  #ep thdén

Hoang Tam 08:00Th 2, 27 thg 3
Kinh gtvi anh Nguy&n Van Chung, Em tén la Dinh Nguyén Hoang Tam, sinh vién ndm cudi tai truéng Dai Hoc FPT Phan hiéu Thar

Chung Nguyen Van 08:04 Th 2, 27 thg 3 (8 ngay trudc)
déntoi v

Ok em nha!
Anh Chung

Vao Th 2, 27 thg 3, 2023 Iic 08:00 Hoang Tam <dnhoangtam@gmail.com> da viét:

Figure 150. Mail copyright of the song “Chiéc Khin Gié Am” and “Ngéi Nha Hoa Hong” - Nguyén Vin Chung.
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e Nguyén Hoang Linh Ve

SU KIEN TRAI NGHIEM _GO TIVI, DO KY
UC_ (1).pdf

Da anh oi, em mudn xin phép sif dung ban quyén bai hat
"Céng chia bong béng” cho dém nhac phi lgi nhudn nham
phuc vu cho dé an tét nghiép cua sinh vién a

Chao em. A rat vui long hé trg bén em va a ciing cam on
cac e da yéu mén bai hat cia a. A dong y cho phép bén e
st dung bai hat ctia a vai muc dich phi lgi nhuan. Néu e
can tht tuc nhu thé nao thi c nhan a, a sé ho tro hét
minh.

E c6 thé lién lac vdi a qua zalo 0886662735

Figure 151. Message copyright of the song “Céng Chiia Bong Béng” by Nguyén Hodng Linh

Anh Thu Nguyén Official 18:43Th3,14thgd 2 &
dén téi -
Hi ban Pinh Nguyén Hoang Tam.Vu nay lam on lién hé véi Anh Tuan Gidm Déc SK Idecaf nha ban Hoang Téam. Ho tra 1o vi
cho phép ban nhé | Cam on ban da hoi qua Thu trirde khi sit dung bai hat cia Thu sang tac. Chiic ban vui nhé ! 56 dt anh Huynh
Anh Tuin :0903927170

Vaao Th 3, 14 thg 3, 2023 vao ltic 18:34 Du &n Noise TV <noise.tv. 2023@gmail.com> da viét:

Figure 152. Mail copyright of the song “Nhitng Diéu Than Tién” by Nguyén Anh Thu
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Hung Q (I

£3Khéng c6 nhém chung

A Két ban

vat va hién kim dén tu nha tai trg chi nham muc dich
phuc vu cho chi phi du an. Em co gui mail mong sém
nhan dugc phan hoi cta anh chi a.

MGt 1an nira, ching em xin gui I6i cam on chan thanh
nhat dén anh va chi Lynk Lee.

18:40

o Em c6 thé ding nhac nha

22:24
i

Da vang a em cam &n anh @

Figure 153. Mail copyright of the song “Cho t6i xin mot vé di tuéi tho” through the assistant of singer Lynk Lee

THU XIN PHEP SU DUNG BAN QUYEN BAI HAT "KHI EM LON" 80 thiaén « 8 B

0 Hoang Tam 12:45 Th 7, 26 thg 3 (10 ngay trude)

Kinh gt chj Orange va C Mazor Entertainment, Em tén |a Binh Nguyén Hodang Tém, sinh vién nam cudi tai truong Pai Hoe FPT Phan higu Thanh p...

Nguyén Tudng <tuong.nguyen@cmazor.coms 16:30 Th 7, 25 thg 3 (10 ngdy trude) v €
dén tdi, Orange =

Hello Tam,

Ban anh confirm s& support duoc vé van dé ban quydn. Chi duy nhit véi muc dich truyén thong va khéng thuong mail duéi bét ki hinh thire nao em
nhe, Néu c6 van @ gi phat sinh trong luc st dung nhac clr lién hé lai véi anh. Cam on Tam.

Best regards,
=
Tuong Nguyén

Partnershin Executive

Figure 154. Message copyright of the song “Khi Em Lon” through the assistant by singer Nguyén Van Tuong
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THU XIN PHEP SU DUNG BAN QUYEN BAI HAT "22" Hép thudén « C & B
Hoang Tam 12:49 Th 7, 25 thg 3 (10 ngay trudie) ¥
Kinh gtk anh Hira Kim Tuyén, Em tén 4 Binh Nguydn Hodng Tam, sinh vién nam cudi tai trwdng Dai Hoe FPT Phén hidu Thanh phd HS Chi Minh. ..

5’ Kim Tuyén Hira 1251 ThT, 25thg 3 (10 ngdy trude)  v¢ 6
L

déntoi -

Okie em ct st dung nhé

Vao 12:49, T.7, 25 Th3, 2023 Hoang Tam <dnhoanglam@gmail.com= da vidt:

Figure 155. Mail copyright of the song “22”- Hira Kim Tuyén

D. EVALUATION

1. Online communications

1.1. Owned media

The figures and table below show the actual result of Facebook and TikTok till April 10th compared
to total KPIs.

KPIs Actual result | Achieving
Total reach through Facebook page 50.000 55.318 111%
Total view through Tiktok page 2.000.000 4.692.515 235%
Average reach per Facebook page "
post about the event information =00 adlis Tt
Average views per Tik Tok page post 2000 2462 123%

about the event information

Figure 156. Online communicationss KPIs achievement report

To summarize, the results of Facebook and Tik Tok till the date April 12th were: Facebook had 74
posts and 13 stories, which reached 55,800 Facebook users on its fanpage; Tik Tok reached 4,697,596

users and gained 12,500 followers. Because of the two viral videos, TikTok view keeps rising.
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. . . . - Pang thudng xuyén
S6 ngudi ma Trang Facebook ti€p can ) | adeu dan

© Bai viet ©

55.800 # 100% Z;ITi:(;QQ%

Figure 157. The total result on Facebook (updated 12/4/2023)

7ngay qua 28ngayqua 60ngayqua (QLELEPAUEREEDTE [

Lugt xem hd s Thich Binh luan Lugt chia sé

31,757 537,560 16,004 23,495

+31,717 +537,292 +15,996 +23,494
4,697,596 (+79,292.5%) (+200,482.09%) (+199,950%) (+2,349,400%)
+4,693,012 (+102,37 + + + +

Figure 158. The total result on TikTok (updated 12/4/2023)

1.2. Earned media

The fanpage which had the same audience or the same content to support posting information about
the project.
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No. NAME PLATFORM SOW POST
1 HTV Tin Tirc Youtube Support posting information about the project. 1
2 Chg lém Downtown Fanpage Support posting information about the project. 1
3 Long Nhong Sai Gon Fanpage Support posting information about the project. 1
4 “Cat song” Gen Z Fanpage Re-up information about the project
3 EduZreview Fanpage, website  |Support posting information about the project. 4
6 DOL. English Fanpage, Website | Support posting information about the project. 4
7 Dai tiéng noi Gen 7 Fanpage Support posting information about the project. |
8 We Love HTV3 Fanpage Support posting information about the project. 1
9 I Love HTV3 - In Memory Fanpage Support posting information about the project. 1
10 ?{n[l:gl;frf;t;?z?ti& Fanpage Support posting information about the project. |
11 Céc 541 Gon Fanpage Support posting information about the project. 1
12 |Tiém dd Habala Fanpage Support posting information about the project. 1

Total 18

Figure 159. Results of earned media on Facebook

"Cot song" GenZ

Manami Luchia - Sun

Nhitng nhan véat gdy am &nh tudi tha cuc manh @

&

Nguon: Noise TV

Figure 160. Facebook post in “Cét séng” GenZ group
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Figure 161, 162, 163. Posts on other fanpages

€& | O Saigon Téu Tim kiém |

quay Ve

tuoi

d6 habala 0325
#saigonvivu #saigontravel #noisety
#tuoitho #canhac

51 & Museum - Colde  The

Figure 164. Post on other Tiktok page
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=

CHUSI U KIEN TUSI THO “Ga TIVI,

Figure 165. Event teaser on HTV9 news

O

aooo -
Thén | I
3
ol |
|

e - . -
.. il 81
- - - -
- CHUOI 5U KIEN TUOI THO “60 TIVI, DOKY UC™

’.‘. »l ‘9 W16 7 050 ng 5 Q‘. E El ::

CHUOI SU KIEN TUOI THO “GO TIVI, DO KY Uc”
° Tin Tie Téng Hop (N G G

5,22 N nguii déng ky

Figure 166. Event teaser posted on HTV news Youtube channel

2. Offline event

KPIs Actual result | Achieving

Participants in the big event 500 416 83.2%

Positive responses from participants about the

Q 0 0
activities in the event 90% 98.4% 98.4%
T % £t . .
Partlclpa'nts fe:el. .happy when experiencing 90% 92.6% 580
the event's activities
Participants feel positively energized after 90% kiR i

participating in the event

Figure 167. Offline event'’s KPIs achievement report

According to the check-in list of interactive activities and the quantity of marbles gathered at the

mini-concert, the total number of participants was 416. In which, 148 people took part in the
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mini-concert, and 268 people engaged in interactive activities. With 83.2% of participants between the
ages of 22 and 25, the event effectively met its primary target audience. 14.2% of the participants

were from a secondary audience that the event also attracted.

The group obtained after the event was 243 responses to the feedback form for the interactive
activities. Participants gave the event a 98.4% positive rating, with 63.9% rating it as "very good" and
34.4% as "good." The rest rated the event as “acceptable” with 2.5%. There are no "bad" or "very
bad" reviews for the event. When asked how they felt after experiencing the event, 92.6% of the
participants responded that they felt "happy". With 54.1% of the selections, the option to feel
"nostalgic" also made up a significant portion of the choices. And more specifically, the project
achieved its purpose when 97.5% of participants report feeling positively energized after reliving their

childhood with the activities of the event.

Additionally, some of the participants shared interesting emotions regarding the event. They were
impressed with the topic of the event and the game material which was new and intriguing. They had
the opportunity to play games from their childhood, like beading or Pokemon games. Some of them
said the event gave them a chance to play childhood games that their childhood did not have the
opportunity to experience. Moreover, the participants also really enjoyed the gifts prepared by the

team.

As a result, even though the event hasn't yet met its participant KPIs, feedback indicates that its
activities have achieved the project's overall purpose. Young people can now relive their fondest
childhood memories thanks to the event, and after taking part, they have received happy emotions and

be infused with positive energy.
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E. FUTURE PLAN
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Figure 168. Stages Of Engagement

According to the Stages Of Engagement of Cobalt Community Research [17], the project has
completed the action stage. In the next step the project will continue to the loyalty stage to increase
the trust and positive attitude of target audiences with the project. After that, at the advocacy stage, the

audiences will proactively choose childhood projects as a way to reduce stress and anxiety.

The project will continue to develop online media channels, especially on the Tiktok platform, the
project platform that attracts many followers and focuses on many target audiences. In the previous
stage, the team is not strong in communication on social media and takes the potential of the partners.
In the next step, the project will promote cooperation with KOLs and partners with the same
childhood theme to enhance and develop the values the team wants to convey to everyone.
Specifically, the upcoming “Ngay Xtra Ngay Xua 34” drama theater with the return of the group "Liu
Lo" and the "Nhitng Piéu Than Tién" song is a potential opportunity for the team. We intend to
cooperate with the Idecaf theater and build a communication plan to convey the childhood value to the
young adults.
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G. APPENDIX

In-depth interview
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Survey

Khi nhdc veé tudi tho, hinh anh dau tién ban nhd dén la gi?
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Méi t6i dugc tu tap trong xong chai nhiéu trd choi dan gian, rdi ngéi ké chuyén nay kia, ko dién thoai.
Pbéng qué

Tro chai dan gian, d6 an vat

Trod choi dan gian (nhay 16 ¢d, & &n quan, ...)

Tam mua

moi budi chiéu tan hoc, vé nha thay db6 ra via hé ciing anh em di da bong, choi di tro dan gian

Di choi voi ace ho

D8 an, Game online, nhac US-UK

Bi ché cén

Choi banh dia

Nhirng bo truyén tranh, phim hoat hinh tudi tho
Doraemon, Conan, hoat hinh va comics
Doraemon

Survo tu, vé lo vé nghi

Ban thai tho 8u

xe lac

xe bus

Song sai gon
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Nhirng bo phim hoat hinh ndi tiéng nhu Cinderella, Beauty and the Beast

May kénh hoat hinh hai nhd minh hay xem aaaa

[un

Doraemon, chan bo, tréo cay

Gia dinh

Déng lua

céc ky niém choi cling ban bé & qué, &n céc loai trdi ma gid khéng con nhiéu nira.

map dit, an ca ngay, xem phim hoat hinh, khéng chju ngt trua, chi Kinh Héng, chuc bé ngu ngon, siéu nhan

Ngay x(ra ngay xua (nhac kich)

truyén tranh, dé choi, pokemon cards, zingme, yahoo, may trd choi ngoai duong
Quén tap hod, dd hang, cay cd, trd choi dan gian ngoai duéng

Nghéo

nhirng bd phim hoat hinh, nhac hay coi hay nghe, nhirng mén an ngon

tro choi nhén gian, hoat hinh

Chan trau

Hinh &nh tu hop choi chung cia dam tré gan nha

HTV3, dia lau, bat dé

Nhirng buéi séng ngay cudi tuan dugc nghi hoc ddy sém dé xem chuong trinh trén Tivi
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Game, truyén tranh, dé &n

6 &n quan

Doraemon, Sakura, Zing me, Disney Channel

Nhing khoanh khac bén ba ngoai

1o he

nhirng trang cudi sang khoai trong nhirng khu rirng & qué ngoai
Choi nhay day, ban bi véi may ban cling tudi trong xom

Trd chai

Nhirng tro choi nhan gian clung ban be

TV, may tinh, hoat hinh

Ngéi nha gilra bui hoa gidy, dat cét, ndng chiéu
bai pokemon, ném lon nhay 16 co

Nha ngoai, tai hdi nhé minh [6n 1€n & day.
Ganh hang rong

thai ma mua con quay 400k bi ngta trém mat, roi choi chién xa than thi, xe diéu khién trong phim sam
chdp va téec d6, muaa con yoyo nira=))

Htv3
Minh nhé dén nhirng ngudi ban, nhitng trd choi

Doreamonnnn
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bbéng lua

Anh hai

Vira an t8i vira xem phim hoat hinh trén TV

Phim hoat hinh HTV3, Cartoon network, Disney, Saotv
Cartoon Network, HTV3

h&i nhé ngdi coi HTV3

Banh keo va céc trd choi

Tién xu, HTV3, tat lon, nhay day

Nha ngoai, noi trude khi ba me minh mua dugc nha riéng, ca gia dinh minh & do

Hay ké tén nhitng bo phim, show truyén hinh, truyén tranh, mén an vat, bai hat, tro chai, d6 choi,
game online ltic nhé ma ban nhé& nhat?

siéu nhan gao, doremon, yoyo, choi dap hinh (& chéd minh hay goi vay)

Méo may Kurro, Sakura, Chiéc nén ky diéu, Doraemon, Mi tré em, Poca thé, da bao, keo chiéc nhan, keo sdo,
dap thé, nhay day, ban bi, tat lon, tat thé, 6 an quan, may choi game cam tay, hang rong, khu vuén trén may.

Doraemon, Ban bi, D6 R& Mi, Tay Trong Tay, Luu Ba On, Pokemon, Yugich

thé pokemon

game boom

game truc xanh pokemon
truyén tranh doremon

truyén tranh 7 vién ngoc réng
bakugan(?)

nhac hkt=))))

nhac hoat hinh htv3 d6 do

May show trén HTV3, Disney
Game thi c6 tro choi dan gian
Online thi co Zing me, Yahoo
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winx, doraemon chi méo may dén tlir tuong lai, gravity fall, shin cdu bé but chi, sakura, conan, tiém banh
hoang tir bé, my tré em, thach dira cao tring thudng, da bao, que cay, game24h, my talking tom, where's my
water, bdng dia siéu nhén, truyén doé ré mon, truyén nir hoang ai cép, truyén con nan va nhiéu nhiéu céi ldm

Running man, doremon, gidc mo than tién,...
Keo c, rira mat nhu méo, tat lon

Lac nhé minh hay dung phén day hoc cta ba vé O &n quan trong s&n nha, lum d4 xung quanh dé choi
chung véi em ho minh, nhung ma lan nao chai xong cat da vao 1 géc réi ma van bi mat (khéng rdé nguyén
nhan luén). Me thdy véy nén d&@ mua cho minh 1 bé 6 an quan cé hop dung quén co riéng xin [dm, cai bé
mét choi vé hinh cling hay hay, bd dé mau xanh la. TEm d6 béng gidy nén gid no bj rach mat réi, hién tai
minh chi con gilr may cai quéan c& thoi.

Tha linh thé bai, hoa giai |&i nguyén, bu bu cha cha, cai ma ngot ngot dung trong may céi hi nho hit nhu hit
ke, miéng bo hang dai, yo yo, game ma c¢d 2 con nhan vét lira nude, dat bom, chu khi budn, tom & jerry,
hang loat cac thé loai phim cta HTV3 vdi disney

Th linh thé bai
Conan

Ré&c roi dang yéu
Doremon

Kinh van hoa
C6ng mat troi
Kiéu nir va dai gia
Mua hé soi déng
Mui ngo gai

C& tich Viét Nam

T& thién, ban bi, than rong, Ng, Trang Gidy Gidy, Phi Doi
Kinh van hoa, tam sao th&t ban, trang quynh, banh tréng cuén, bén bi, nhay day, trén tim, ...
Ga ran, htv3, bup bé

Chiéc nén ki diéu, Lang Xi Trum, Tay Du Ky
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Tom and Jerry
Doraemon
Snack Tony
Lemon Tree
ba banh
Power Rangers

phim khing long, Ben Ten, Cartoon network

Doremon, Conan, mi tré em, kep chip chip...

Tay Du Ki, Ca vién chién, Doramon

Game mario, phim siéu nhan bang dia, hoat hinh s&m chdp va téc do
Thu linh thé bai, lo lem, 6 long vién, ca phé mat, gunny, hang rong

nha hang vui vé, ao ca vui vé, nong trai vui vé :) vui vé |dm nha. an vat la thich an hoanh thanh véi dau ha ki
chién & trudng tiéu hoc, truyén tranh thi doremon, con phim thi thich phim siéu nhan nhooo

Ngay xtra ngay xua, Tom & Jerry, Ba ba di ban lgn con, Y8.com, Séc nhi, Keo chdm bot, O mai
Gia dinh phép thuat, Doraemon, Conan, Sakura, keo nd, keo ban chan

kinh van hoa

kem cay

dd choi bén vong vd cay
boom

dao vang

siéu nhan dién quang
gia dinh phép thuéat

- TV show: Barney & Friends, Mat ma Lyoko, Ban tré b&n phuong, Art Attack, Trang trai vui nhdn McDonald,
Thu linh thé bai, Teletubies, Trd chuyénn clng chu ché trang, totally spies, phim 18h trén vtv3 nhiu lémmm
- D& &n: mi tré em, banh bao mini, keo n8, singum bigbabol, siro d& bao, xoai mam rudc céng trueing

- D6 choi: bo linh mini bang nhura, bi ve, thé bai pokemon, day thun nhay day, soi choi thdy d4, banh dia,
dong tay nam bac

- Game: Dat bom tim dudng, rdn sdn mdi trong dth nokia, web y8.com, web socnhi.com
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anime Slam Dunk, Sakura, truyén Doraemon, banh trang dau, dién thoai siéu nhan bién hinh, game d&t bom,
choi d6 hang

Doraemon

0 &n quan

Nhay day

Bai pokemon, phim sakura, mi tré em, nhay 10 ¢o, bup bé,...

Giadinhlasé 1

Truyén conan; phim thu linh hoa héng, gia dinh phép thuét, phim méo may kororo, phim siéu nhén gao,
phim bubuchacha; game mario; trd choi xdy nha béng 1& cay do6 dé, dién thoai gia,...

Phim: Tiém banh Hoang tir bé, Gia dinh phép thuét, ...
Show truyén hinh: chung sirc, chudng vang vong ¢é (céi nay em hay coi v&i ngoai lam, hoi d6 chtr nay néi
ti€ng, nguyén xom ai cling xem)

Ban hay tim vé nhitng ky (rc gi trong tudi tha? Hay ké cu thé doé la nhitng gi nhé!
(VD: Tim lai nhiing bd phim siéu nhan d3 ting xem trong tudi tho)

tim lai nhirng mén an tudi tho, chao bich em bé, tau hi chén

Coi lai phim hdi xua
Xem hinh é&nh video lGc nhé

Phim doremon, choi game thai trang, ndu an
Gia dinh vui vé
Chai lai nhirng tro chai dan gian xua, coi lai nhirng bo phim da ci

Chéc thuong 1a em hay xem lai m3y chuong trinh cai lwong héi dé xem véi ngoai, gid thi hiém thdy méay
chuong trinh dé 1&dm

Tim lai nhirng bai hat, tro choi da tirng xem, chai khi con nho

Tim lai nhirng céu truyén ¢ tich da xem
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Tim lai nhitng b phim ngay xua nhu: Kinh van hoa, Mlua hé séi dong, Biét ddng sai gon, D4t Phuong Nam...
Tim lai nhitng chuong trinh truyén hinh xua

Siéu nhan Gao, cudng phong, deka, manh thu, sdm sét, siéu nhan phép thuéat, siéu nhan hai téc, siéu nhén
than kiém

Tim lai nhitng game chai trén may tinh, nhirng bai hat héi nho hay nghe
Tim lai nhitng tap phim Conan

Tim lai nhitng mén dd choi ¢l cat trong kho

Doc lai truyén, xem lai phim hdi xua

Nhac USUK, minh la fan One Direction a

Kiém lai nhitng b truyén cli ngay xua hoc cap 1 da doc

bé phim ting xem, truyén trng doc, mon an tirng an

phim anh

Tim lai chuong trinh tv, phim

Tim truyén tranh ltic nhé hay doc, xem lai phim hoat hinh tirng chi€u trén Disney

Dién thoai hét pin nén [&n may tinh me md& game24h choi lai

Nhirng phim siéu nhan va game Audition.

Phim siéu nhan, phim hoat hinh, bai hat nghe Iic nho, anh chup lic nhé

Xem lai nhirng bé phim, truyén tudi tha. Tim doc nhirng bd sach cé ndi dung tuong tu

B& phim hoat hinh
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Tim lai hinh anh ngay xua gia dinh chup véi nhau

Xem lai nhitng bd phim hoat hinh tudi tho nhu conan, doraemon, upin & ipin, ...

Tim lai nhitng bd phim HTV3, mén &n vat tudi tho

Xem lai nhirng bé phim ¢, doc lai nhitng cudn truyén tranh, nghe lai nhirng bai nhac bat hu

Minh thich tim vé nhirng phim ¢é hinh anh dep va céc ban tién n{r hay n{r chién binh bién hinh that xinh a
Tim lai nhirng bé phim siéu nhan, manga da tirng xem

Truyén tranh

Coi lai Harry Potter

Tim lai nhirng bd phim siéu nhan, phim hoat hinh d3 tirng xem trong tudi tho

tim lai nhitng bé phim da trng xem

xem Tay Du Ky

con dudng dén trudng

Xem lai Tay du ky méi khi he dén

Cay lai bd phim tha [inh thé bai, doc lai Conan, ki€m mot bai co d& ndm tam nang
Truyén cd tich, bai hat, cdu chuyén

nhirng bé phim Doremon, pokemon, 7 vién ngoc rong

Hinh anh da chup

Tim v& nhirng mén an hay an hai nhé
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Nhirng trd choi hdi nhd tirng choi nhu & 3n quan, nhay day, tha diéu,....
Poc lai truyén tranh Doraemon

em sé hay tim vé phim barbie va vii diéu 12 nang cdng chua vaéi cdng chia ori, vdi lai cay lai phim vuon sao
bang

Chua nght dén
Tim lai nhirng mon &n vat trong tudi tho

Tim lai nhitng nang cong chda trong nhitng bd phim Disney cii
Tim lai nhitng phan doan c¢é y nghia nhan van cao trong cac bd phim
Tim lai nhirng hinh anh vé nhitng dia diém néi tiéng dugc dua vao cac phim anh, show truyén hinh

D6 an vat

Minh coi Doraemon |1a nhiéu nhat, thi thoang cling mudn tim coi Masurpilami hodc Tom & Jerry

Choi lai nhitng tré choi dan gian hi bé, cung ban bé ké lai nhirng chuyén thai hdi xua

Bup bé

tim lai phim, truyén, bai hat tudi tho. héi me vé khi nhé minh da nhu thé ndo. xem lai hinh cii
tim lai vi bédnh keo hay &n Iic nhd

C& gang nhd lai tén cua nhirng show truyén hinh d4 xem

nhirng bd phim siéu nhan, nhirng mén d6 choi, nhirng noi tirng dén, thdy cé cua minh hdi nhd
Minh tirng xem sakura- thi Iinh thé bai; sau dé thi thuéng tim lai m&y tép phim d6 d& con
Pugc chai cung ban be trong xém

Tim lai phim hoat hinh sam chdp va téc d6, nhirng d6 choi xe dieu khién lién quan dén phim

Nhirng Itc nhu thé nao ban sé tim vé ky (rc tuéi tho?
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Chan

Ranh rbi

Liuc ranh

ldc ranh

Bat chot

Nhirng lGc cam th&y chan, mét

Nhigu khi cting hong biét néi sao nira

Ltc ngdi mét minh =)))

Nhitng ldc ranh hoac nhin thady mot video nao dé ggi nhé vé tudi tho. Nhirng ltc vé lai noi ma tudi tho da
tirng & do.

Khi chan nan khéng cdé viéc qi can giai quyét.

bubn, chénh vénh

hén xui

khéng tu tim dé&n, ma vé tinh tim thay

V& nha, dugc gén gii véi nhitng mon d6 gén bé

Khi dét nhién th&y trén social media hodc hdi niém lai qua kht
Tuy hirng

khi minh nhé ngudi than

Chill
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Néi chuyén vé&i ban be, hodc |a nhin thay bai post trén FB vé ky rc trong tudi tho, hodc la lau lau tu nhién
nhd ra hdi dd minh xem cai nay choi cai kia xong réi muén trai nghiém lai

Lic cam thay tréng trai, mét mai

mét mai vai deadline, choay theo déng tién
Thu gian, buén chan, &n udng

Khi nghe nhac

Khi ranh

ranh

Ngdi 1 minh

khéng co gi lam

Nhirng luc budn, tréi mua,..

ngdi mot minh

Ngau hirng

Nhirng luc thay chan vdi viéc trurang thanh

Ludt thay 1 trang mang xa hoi goi nha veé tudi tho
Bat chot nhin thdy diéu gi d6 ggi nhd vé

Lic budn, lic ¢é don, luc can déng lwe, luc vui vé vira ¢ thanh tuu gi dé va mudn khoe, lic chan, lic nhin
thay d6 vat quen thude, lic lau khong gap lai ngudi than hodc vé tham nha,... gan nhu moi ltc

Xa nha

Khi co thai gian ranh
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Budn

Ranh

Khi minh tu dung th&y mét moi va mudn tim chdt binh yén
Mét moi, stress

Lic budn can tim cam giac thich tha tra lai

Tuy ngir canh

Liuc nao thdy lam ngudi I6n ap luc qua

Khi dugc goi nhac.

khéng ¢& djnh, thudng & nhirng ltic buén

Khi nhin thay nhirng dira tré dang né dua vd&i nhau, minh lai tim vé ki (rc tudi tho.

Lic nhin thdy nhirng bé nhé

Nhirng lic cé thai gian rénh va déi khi gap cang thang viéc gi thi em hay tim lai d& giai toa xi trét.
Khong nha

Nhirng lic ngudi than trong gia dinh tu tap vdi nhau

Nhirng lic cam thay stress, cam thay budn, cam thdy muén kham pha thém vé 1 diéu gi dé

Vui vé

Khi em trai minh xem may bo hoat hinh

noi xam vs ban bé
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kho ngua

buén, lac 18i

Khéng cd thai diém cu thé, vi du nhiéu luc bt chot nhd tdi sé tim lai céac bo phim dé xem lai
Thoang nghe

Bat gap mot dam nho dang choi véi nhau, nhirng ldc lai thém 1 tudi

Puoc ngudi khac gai lai

ranh

trén thoat thuc tai

Moi ldc

Ban cam thay nhu thé nao khi nhd vé ky e tudi tho?

Vui

Hoai niém
Vui vé

Vui

Hanh phuc
hoai niem
B6i hoi

Vui, mong muén duge nhu lic dé

B&i héi, ggi nhd, xic déng,...
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Vui, nha, Hoai niém, hoi budn vi né chi con la ki tc

Vui lam, hoai niém nira

Tha vi

Hanh phuc, d6i khi thdy hoi nudi tiéc khi ban than trudng thanh qua nhanh.
chi muén bé lai, trd vé nhirng ngay dé.

binh thuang

khdng cé nhiéu cam xuc

Han hoan, mudn dugc tré vé

Ti€c nudi va hoi hoai niém

Muén quay lai

vui

hoai niém va mot chat budn
Tu hao

dau

Vui vé va vo tu, cam thay 6 nha dé choi hay xem hoat hinh khéng hé nham chan, ctr canh dung gic la bat
tivi coi

Cam th&y yén binh, hanh phtic
Vui, thi vi

thdy c6 nhiéu cam xuc
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chill

Kha tha vi

bi mat

Tet zoi

buén, vui, tiéc

Kha la vé tu, hén nhién

Cam th&y t6t vi né khong hé té nan
Cam théy xao xuyén, hao hire

Tuyét dep

Hoai niém vé mét khoang thai gian vo tu vo lo
Mun giam tudi xuéng

thodi mai

Budn

Vui, kiéu kho ta

Minh thay vui vé

Vui vé, vo lo, thoai mai, khong trén trg

Vui vé, hanh phuc

Co nhitng ki niém dep, d6i lic hoi x&u hé nhung van thich cam giac d6 vi sy hén nhién cta ban than luc
nho.
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Hoai niém

Vui vé

vui vé

B6i hoi

Binh yén

dui lam

thay nostalgia :))), thay hoai niém, thy luyé&n tiéc mot s& ky niém ci
vui va khoc

thay vui &, thay hoi dé dé thuong

Vira vui vira hoi tiéc nudi

Chua

kha vui

Vira ti€c nudi, vui va ciing cé chat budn

Hanh phc, vé tu vé lo, mudn dugc trd lai khoang thai gian dé
Hoai niém va mot chut nudi tiéc.

Thay vui, hoai niém, rung déng va cd I& la chut tiéc nudi

Vui vé, hao hirng, hoai niém

Mudn quay vé
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vui

Vui, tich cuc

Théy vui, trong séng, nhung cling kha binh thudng, ko néi bat gi 1am
Kha vui

mudn thay d&i qua khir nhung khéng duoc

yén binh

Hanh phuc, day du, hoai niém

ba

Y nghta, ki niém, vui vé, bdi hdi va mét chut tigc nudi

Binh thuang

Co chut tha vi nhung cling khéng vui lam

bat ngd vi time flies, tu hao vé bai hoc va trai nghiém
hoai niém

Tiéc nudi

dé thuong va tran trong

cam giac vui, hai ti€c va mét mai véi cude sdng hién tai
That tuyét voi

Hoai niém, tha vi
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Ban mong mudn duoc trai nghiém hoat dong gi tai su kién?
99 cau tra loi

Trai nghiém cac tro choi dan gi...
Trai nghiém cac db choi tudi th...
Trai nghiém choi lai cac game...
Trai nghiém cac mén an tudi tho.
Nghe va xem lai nhirng bai hat,...
Cung nhau hdéa minh vao mét k...
Mong mudn nhin thay nhiing n...
Mong mubn trai nghiém lai mét...
Tatca

Ban mong mudn dugc trai nghiém hoat déng gi tai su kién?
100 cau tra lai

Trai nghiém céac tro choi dan...
Trai nghiém cac db6 choi tudi...
Trai nghiém choi lai cac gam...
Trai nghiém cac moén an tudi...
Nghe va xem lai nhirng bai h...
Cung nhau héa minh vao m...
Mong muén nhin thdy nhin...
Mong mubdn trai nghiém lai...
Khéng

Néu cé cho tui tui nghe nhac...
thada729199@gmail.com
Thich choi may game dé, nh...
Lam on cd hinh meéo may ro...

Check-in list
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STT Tén Niim Sinh 55 Nguyén Thi Kim Anh 2000
! Hodng Ngoc Hi 2003 56 Nguyén Nooc Thach 2000
2 Khiém 2003 57 Nguyén L& Ngoc Khanh 2004
3 Birc 2000 58 Phan Trén ¥ Duyén 2000
4 Linh 2000 59 Pham Ngoc Anh Thu 2001
5 Tan Luin 2005 60 Nguyén Nhan Thanh Huong 2001
6 Nam Phuong 2006 61 Lé Théo Ly 1990
i Ngoe Ngén 2005 62 Tran Lé Duy 1990
8 Thugin 2005 63 Tran Minh Tam 1996
9 Nhit 2005 64 L& Nguyén Nhat Minh 2001
10 Tug¢ 20035 65 Nguyén Phiic Thanh Binh 2001
11 Hoang Thai 2005 66 L& Hoang Thai 1999
12 Hugnh Pang Khoa 2000 67 PHAN HUYEN UYEN NHI 2001
13 Quang Gia Man 2000 68 Cii Hai Tuyét Nhung 2000
14 Kuin Anh 2000 69 Pham Thi My Kiéu 2003
15 Minh Bich 1999 70 DPuirng Thi Phuong Uyén 2001
16 Pham Bao Hin 2001 71 Huynh Tuyét Linh 2001
17 Pham Xuén Anh 2001 72 Nguvén Thi Anh Thir 2003
18 Trrong Cuang Nguyét Bao 2003 73 5 Phitc Phung Nhi 2003
19 Pham Thanh Nhin 2002 74 Trin Vo Anh Thy 2001

20 Nguyen Thij Minh Chéu 2002 75 Kim Phwong Linh 2002
21 Duong Thi Nege Thio 2001 76 Nguyeén Xuin Khiong 2002
22 Hb Hoang Bich Chau 2003 77 Vil Phirong Thio 2000
23 Nguyén Birc Duy 1998 78 Hé Hoang Bich Chiu 2003
24 Nguyén H Diém Hién 2002 79 Nguyén Pham Thanh Lam 2002
25 Viromg Ngoe Khanh 2001 80 D6 Thuy Anh 2004
26 Lé Triin Qué Anh 2001 g1 L& Hoai Thirong 2001
27 Hoang Luu Khanh Linh 2001 82 Cin Thi Hirémg 2002
28 Pham Ngoc Tudng Vy 2002 83 Nguyén Vo Anh Hing 1999
29 Huinh Thién Nhi 2004 84 Nguyén Thi Yén Chi 2002
30 Nguyén Vil Diéu Hién 2004 85 Phagm Bio Trin 2003
31 Tréin Quy Béo Neec 2004 86 Huynh Minh Thur 2000
32 Nguyén Ngoc Bao Thanh 2004 87 Vii Thity Linh 2003
33 Doéin Hodng Thién 2002 88 Ly Bio Ngoe 2001
34 Nguyén Thity Trang 2004 89 TRAN TH] BAO TRAM 2003
35 Nguyén Ngo Nhat Linh 2004 90 Pham Binh Thu Duyén 2002
36 Hb Neguyén Nhi 2000 91 Ho Vo Tit Quyén 1999
37 Kim Vanh Cudmg 2000 92 Nguyén L& Nhu Quinh 2003
38 L& Minh Diém 2003 93 Nguyén Phuong Nhi 2004
39 Ta Thanh Phong 2004 94 Neuyén Trin Xuin Nhi 2003
a0 Pham Bdo Tran 2003 95 Nguyén Thuy Trang 2002
4 Vo Ngoe Kim Duyén 2004 9% Nguyén 1. Ngoc khanh 2004
42 Nguyén Bang Khoa 2001 97 Nguyén Ngoe Phuong Anh 2004
43 Pham Thj My Kiéu 2001 98 Nguyeén Nguyén Nhat Linh 2004
a4 D{ Phue Phyng Nhi 2003 99 Van Thi My Duyén 2004
45 Huynh Lam Minh Trang 2003 100 Pham Thi Huynh Mai 2003
16 Nguyén Tran Quoc Tuan 1997 101 Trin Hong M§ Lan 2004
47 Téng L& Huong Giang 2001 102 Nguyén Thi My Duyén 2002
48 L& Thudn Dirc 2001 103 Nguyén thi Lan Anh 1999
49 Neuyén Binh Khué 2002 104 Phan Thi Yén Nhi 2000
50 Ngzuyén Trin Hoang Anh 2001 105 Nguyén Viét Nhu Thily 2001
51 Lam Gia Han 2001 106 Trdn Phiic Thinh 2004
52 Nguyén Thio Vy 2000 107 Phan truémg khinh 2004
53 Nguyén Thi Nga 2000 108 B Tran Kim Phucng 1999
54 H& Thi Quynh Nhur 2000 109 Nguyén Quée Vi 2001

Experiential Event And Social Media Campaign - @Noise TV | 120




FPT University | Multimedia Communication Capstone Project

110 Trin Hoang My Chau 2001 165 Nguyén Hién Thirong 2003
111 Pham Bio Trin 2004 166 Huynh Cét Turémg 2001
112 Nguyén H Diém Hién 2003 167 Lé Pao Thuy Tién 2001
113 Nguyén Hanh Bich Héng 2002 168 Nguyén Dang Ngin Thio 2002
114 Pham C6 Thanh Tuyén 2003 169 Nguyén Lé Thanh Digu 2003
115 Nguyén Thi Bio Ngoc 2003 170 Nguyén Tric Mai 2003
116 L& Thi My Lai 2002 171 Vit Thi Thanh Thao 2001
117 Nguyén Thity Ngoe Diém 2004 172 V& Hang Linh 2001
118 Biii Thi M Hanh 2004 173 Hoéng Ngoc Bio Uyén 2001
119 Nguyén Ngoc Tudng Vy 2002 174 Trink Quinh Anh 2001
120 Nguyén D6 Thu Thuy 2002 175 Tréin Nguyén Kim Ngan 2001
121 H6 Tan Thanh 2002 176 Nguyén Gia Han 2003
122 Nguyén Trong Phii 2004 177 Tran Thi Minh Thiy 2002
123 Phan Diu Trinh 2002 178 Pham Ngpe Tuimg Vy 2002
124 Trin Lé Hoang 2003 179 Ned Tuyét Han 2002
125 Nguyén Mai Thily Hong 2002 180 Trin Thuy Trang 2002
126 Kha Bio Trin 2002 181 Quan Thi Hong Lién 2004
127 Nguyén Vil Khanh Trang 2002 182 Nguyén Ngoc Thanh Nhi 2004
128 Nguyén Linh Chi 2000 183 Péo Phing Cim Ta 2004
129 Lai Thj Kim Phyng 2004 184 Biii Nguyén Thao Nghn 2003
130 Nguyén Lé Hoai Huong 2003 185 L& Canh Loc 2004
131 Trinh Trung Théi 2001 186 Neuyén Pham Tuong Vy 2002
132 Nguyén Thi Kim Kiéu My 2003 187 Ho Lé Yén Vi 2002
133 Thanh trii 2002 188 Cao Hai Vy 2004
134 Téng Nhyr Huynh 2003 189 Nguyén Thi Linh 2000
135 Truong Nhit Tra My 2004 190 Bui Thi Ha Vy 2004
136 Lam Bim Phuong Thio 2001 191 Traong Anh Thu 2004
137 Nhur Thiy 2002 192 Nguyén Tran Khanh Man 2004
138 Tréin Phic Thinh 2002 193 Nguyén Ding Anh Thie 2004
139 Nguyén Cao Kiét 2002 194 Nguyén Thi Nean Thiy 2002
140 Nguyén Thi Ngoc Han 2002 195 Nguyén Ngoc Bao Trim 2002
141 Hugnh Trin Mai Quinh 2004 196 Tran Lé Ha Vi 2001
142 L Nguyén Nha Uyén 2002 197 Pham My Phuong 2001
143 Huinh Thién Nhi 2000 198 Pham Thi Nhi Mai 2001
144 Nguyén Tudn Kiét 2002 199 T Ngoc Yén 2001
145 Nguyén Phuong Nhi 2003 200 Vi Ngoe Kim Duyén 2001
146 Truomg Ngoe Thanh Ngan 2003 201 Nguyén Thi Phueng Loan 2004
147 Pham Thj Tric My 2003 202 Duong Thi Kim Ngan 2002
148 Nguyén Khanh Huyén 2001 203 Nguyén Minh Thu 2004
149 Truong Nhit Trd My 2004 204 Viin Ngoe ¥ Nhi 2003
150 Dodan Thi Ngoc 2004 205 Nguyén Nhét Khai 2001
151 Nguyén Luu Tuyét Anh 2003 206 Mai Triic Ngoc 2002
152 Pham Hai Chiu 2002 207 Giang Thi Chau Giang 2001
153 Chau Héng Thity 2002 208 Trém Nha My 2001
154 Phan Tran Y Duyén 2000 209 L& Thao Trang 2002
155 Nguyén Ngoc Thao Poan 2001 210 Pham Ngoc Anh 1998
156 Bach Trin Hoa Thuin 2001 211 Nguyén Thi Thanh Huyén 2004
157 Phan Thi Tra Giang 2004 212 Nguyén Dang Ky Duyén 2004
158 Trén Thj Hong Tham 2001 213 L& Trén Thao Nhi 2003
159 Huynh Thj Diém Huong 2004 214 Nguyén Khanh Tam 2002
160 Ha Nhat Uyén 2004 215 Tran Thi Hoai Nhi 2002
161 Nguyén Minh Thu 2002 216 Phan Thi Thanh Tt 2000
162 Ha Nhat Uyén 2004 217 Pham Nhir Quynh 2004
163 Vé Hoang Thity Digm 2004 218 Pham Ngoc Duy Uyén 2004
164 Nguyén Thi Bich Tram 2004 219 Neuyén Lé L2 Uyén 2002
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220 Nguyén Khanh Van 2001
221 Than L& Quynh Nhur 2004
222 Lé Thiy Triéu 1999
223 Trin Lé Hodng 2002
224 Nguyeén Thi Phuong Loan 2002
225 Tran Nhi My 2002
226 L& Cdm Nhung 2002
227 Dinh Trin Yén Phuong 2003
228 Nguyén Thi My Duyén 2001
229 Cao Ngoc Anh Duong 2002
230 Lé Ngoc Thuong 2001
231 Trin Nhi Linh 2004
232 Ngé Birc Thign 2003
233 Vii Diéu Linh 2004
234 Dang Vi Bao Ngoc 2001
235 Pham Hoii Throng 2004
236 Nguyen Vi Ky Duyén 2003
237 Nguyén Minh Anh 2003
238 Trin Minh Thuin 2001
239 Binh Phirong Thi 2003
240 Ngsuyén Phiic Nhin 2000
241 Lé Trung Hiéu 2001
242 Dinh Quang Vii 2001
243 Nguyén Thi Hoang Lan 1998
244 Vuong Trin Cao Phudc 2001
245 Truong Thi Khinh Quinh 2000
246 Hugmh Ngoe Thanh Xuin 2003
247 V& Bing Quynh Trin 2003
248 Trén Thiy Trang 2002
249 Nguyén Thi Hong Thanh 2001
250 Tran Thi Bich Thao 2001
251 Bui Thi Hoang Yén 2001
252 Trin Thi Thuy Diém 2002
253 Nguyeén Thi Ngoe Thuéin 2001
254 Pham Thj Ha Phuong 2003
255 Trin Gia Hao 2001
256 Nguyén Phan Mai Phuong 2003
257 Lé Tuyét Nhung 2001
258 Nguyén Yén Nhi 2001
259 Nguyén Trang Ngoc Trinh 2001
260 Trin Xuan Nhu 2001
261 Nguyén Duy Bui 2001
262 Nguy@l Tam 2001
263 Lan Vy 2001
264 Huynh Dirc Anh 2001
265 Nguyvén Hoang Giang 2001
266 Bui Viét Hung 2001
267 Hoang Phude Thinh 2001
268 Pham Thi T Ngén 2001

Feedback list
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