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TEAM MEMBERS

GIA HAO YEN NHI TUYET NHUNG THANH DANG

Greenery is a group of four final year students reading in
Multimedia Communication at FPT University (Ho Chi Minh City branch)
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> THE SITUATION
ENVIRONMENTAL POLLUTION

/

An urgent problem that has not been VIETNAM
completely solved.

9 )

One of the major sources of plastic waste In
K the world.[1]
HO CHI MINH CITY L Y,

The place contributing the largest amount of
waste in Vietnam. [2]

N SUP - SINGLE-USE PLASTIC

Single-use plastic waste discharged into the
environment accounts for a high percentage.

OFFICES AND SCHOOLS =

Offices and schools are among the places
creating the largest amount of waste.

/

[11 World Bank Group. (2022, July 29). Towards a national single use PLASTICS ROADMAP IN VIETNAM: Strategies and options for reducing priority single-use plastics. World Bank. Retrieved January 6, 2023, from
https://www.worldbank.org/en/country/vietnam/publication/towards-a-national-single-use-plastics-roadmap-in-vietnam-strategies-and-options-for-reducing-priority-single-use-plasti

[2] Tuyen, T. (2022, March). S6 Liéu Théng Ké Ludgng Rac thai 8 tphcm mai va dung Nhat Nam 2022. Recycle One. Retrieved February 4, 2023, from https://www.recycleone.vn/2022/03/21/so-lieu-thong-ke-rac-thai-o-
tphecm/#:~text=Trong%20kho%E1%BA%A3Ng%209.000%20t%E1%BA%A5N%20r%C3%A1C,11%25%20r%C3I%AIc%20th%E1%BA%A3I%20Nnh%E1%BB%B1a

[3] Nguyen, N. H,, & Tran, A. T. (n.d.). KNOWLEDGE, ATTITUDES AND BEHAVIORS OF VIETNAMESE PEOPLE ABOUT SINGLE-USE PLASTIC PRODUCTS AND HEALTH IMPACTS IN 2021. Knowledge, attitudes and behaviors of Vietnamese people about single-use plastic
products and health impacts in 2021. Retrieved December 31,2022, from https://tapchiyhocvietnam.vn/index.php/vmij/article/view/2412/2209



https://www.recycleone.vn/2022/03/21/so-lieu-thong-ke-rac-thai-o-tphcm/#:~:text=Trong%20kho%E1%BA%A3ng%209.000%20t%E1%BA%A5n%20r%C3%A1c,11%25%20r%C3%A1c%20th%E1%BA%A3i%20nh%E1%BB%B1a
https://tapchiyhocvietnam.vn/index.php/vmj/article/view/2412/2209

b STUDENTS' HABIT OF USING SINGLE-USE PLASTIC PRODUCTS

67.2% 91.3%

Use single-use plastic : :
. Use single-use plastic
water bottles daily o
bags daily

High single-use plastic
consumption

Have a habit of using
foam boxes daily*

(*) Students of Vietnam Maritime University (Pham et al., 2022)
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FPT UNIVERSITY

(HO CHI MINH CITY BRANCH)

Source: FPT University HCM, 2021
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> TARGET AUDIENCE INSIGHTS

Recognizing that
decreasing SUPPs is a
positive thing, but viewing
it as a communal and
societal obligation rather
than an individual one.

\
|

Enjoys practical and

informative events
and activities.

University (HCM Campus)

Source: Greenery, 2023

A student studying at FPT

Feeling personally
responsible for an
environmental situation
Increases the likelihood
of engaging in pro-
environmental action.

/

‘

The higher one's
environmental awareness,
the greater one's sense of
responsibility for the
environment.
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) KEY TAKEAWAYS

Ascribed
Responsibility

Awareness of Attitude
Consequences .30

A

46

Personal
Norms

Subjective
Norms

71

v
Perceived
Behavioural
Control

Source: Greenery, 2023

Behavioural W

Intentions )

Behaviour
.59

Behavior

|

Behavior Intentions

|

Personal Norms

|

Ascribed Responsibility

I

Awareness of
Consequences
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> MEDIA HABITS

Often have access to
information about the
environment through
social media, social

projects and television.

\

Source: Greenery, 2023

The most commonly
used social networking
platforms are
Facebook and TikTok.

J

A student studying at
FPT University (HCMC branch)

Favorite content
formats on social
media are text,
image, and video.
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Increase the awareness of students in Ho Chi Minh City in general and students of FPT
University (HCMC branch) in particular about the benefits to the environment from
reducing single-use plastic waste.

Behavior LEVEL 4 - Expertenced
I & committed

Behavior Intentions LEVEL 3 - Knowledge & starting
I to engage

Personal Norms LEVEL 2 - Aware

I

Ascribed Responsibility LEVEL 1 - Unaware

I

mmunication str r r
Awareness of Consequences o unication strategy target group

awareness levels (Finquelievich, 2016)
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%) OBIECTIVES

Increase awareness among students at FPT University (HCMC branch) about the benefits to the environment
from reducing single-use plastic waste which took place over 2 months with the KPIs as follows:

//’ ____________________________________________ N
50000 reaches on social media platforms |
28000 engagements(*) on social media flatforms

800 followers on social media flatforms
400 participations on activities. /ﬂ-\;;’a\ |
\\_ //l

(*) including post reactions, post interactions, post comments, post shares, post saves, link clicks and video views (Facebook, n.d.)
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) STRATEGIES

e Provide knowledge and news (problems related to single-use plastic)
through social posts.
e Promote the campaign activities and events.

ONLINE

e Create action opportunities to reduce single-use plastic consumption
based on the 3R model.

|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
\

OFFLINE

f,;
g O
White NG
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) TACTICS| Master Plan

02/02 - 14/02 15/02 - 23/02 24/02 - 14/03 15/03 - 17/04
Green Up That White
Say goodbye to single - use plastic, embrace a sustainable "green" color

Social bosts Social posts Social posts Social posts
P Hashtag challenge Advertisement booths Short clip
Concern Challenge Try Convience

SOCIAL POSTS
GREEN TICK

Reward Program (Green Tick)

Offline event
(Green Day - 14/03)
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) SPONSORSHIP/PARTNERSHIP

GOLD SPONSORS SILVER SPONSORS BRONZE SPONSORS
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ek s 7 e o International English Program From Canada Npﬁﬁhﬂgﬂ?y ENTERTAINMENT

MEDIA SPONSORS PARTNERS
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) SPONSORSHIP/PARTNERSHIP

F&B BUSINESS ENTERPRISES
(FPTU HCM)

PACKAGING
RECYCLING
ORGANIZATION
VIETNAM

LIEN MINH TAI CHE BAO Bi VIET NAM

ENTEPRISES (ENVIRONMENTALLY
FRIENDLY PRODUCTYS)

Wafeé $ YBOXVN } >StudyNow Ontar
2ero HGS'I'E, Internatlonal English Program From Car

iR U'L PLANEI'

@ < Edu2Review @ oK

cCOBUFF Nha M3y  ENTERTAINMENT




G (“ereenyp
FPT UNIVERSITY hatWhite

) TACTICS| campaign Identity

D Neme P MoodTone -

Green Up That White Closely >>>> Friendly > >  Adorable

»> Taglm}
TSRS P R 11343010 #252525

b

Way to no waste Creen U,o That \/\7hite co/ér palette
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) TACTICS| campaign Identity

b oo —

[ 7 o WAY TO NO WASTE
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b TACTICS|Media Plan

02/02 - 14/02 11/02 - 21/02 22/02 - 14/03 15/03 - 17/04

S Faebok

J

Photo/Video

#Greenupthatwhite #Waytonowaste #Thatwhite #Greenup #Greentag #Greentick #Greenday#NOSU
H#FPTUHCM

THAT WHITE
GREEN UP
————————— L R
———————— GREEN TICK i
p—————— GREEN DAY |
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D% TACTICS‘SociaI Media Posts

,——————————————————__\ ————————————————————

( THAT WHITE ) \ GREEN UP THAT WHITE ;

\ _J

TA

Gl x [ #A%258

GREEN “REENDAY

Tl K

BO NHUA TRAMG LUA QUA XANH . ...
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Greenery

m A I View Analytics
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) TACTICS |Social Media Posts

TA

Media Partners

Greenery

Short clip "Green Up That White"
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D% TACTICS‘SociaI Media Post
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MEDIA SPONSORS

7

@v\w: b Thing Tin Chat Luigng Cam Ol Gioh Tré B Sind Vi Vide Nam
10K B0

CHINH THUC KH3I BONG

WA TE N WASTE

GREENTAG

MOH BAI DANG KEM HASHTAG
CONG KHAI TREN FACEBOOK  Tu 22/02/2023
(Emmt =4 thay ban Gng 70 10.000 VND | aén 22/03/2023
o CREENVIET v chuong trink
“MOT TRIEU CAY XANS DO THI™

s

CoibH THU EHCR EXONG #

el o

CHINH THUC KHGI BONG

s B AT

GREENTEA

MO BAI DANG KEM HASHTAG
CONG KHAI TREN FACEBOOK | T 22/02/2023

(RS v sy ban ong 1 WOUD00 VNDY | i 22/03/2023
e CRLERVIET v chudng tranky
“waler TEEL CAv mANH DO THI™

[BTTT] [Online] Chuang trinh Greentag - Hashtag Challenge
Gay Qui Vi Mdi Trudmg 2023 Do Green Up That White T& Chire
(Mi&n Phi Tham D)

- t3 N — = ] =

CHINH THUC KHGI BONG

ik 4 0 A

CREENTA

M1 BAI BANG KEM HASHTAG
CONG HHAI TREN FACEBOOK | To  22/02/2023
(TSR v vy b 7 WOLOOD WHD | chin 22/03/2023
£ GREERET 8 Cheiiesy B
T THIEU CAY AN 0O THE
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MEDIA SUPPORTS
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CHINH THUC KHGI BONG

MEAY T KO WASTE

GREENTAG

MO1 BAI DANG KEM HASHTAG |
CONG KHAI TREN FACEBOOK | Tu 22/02/2023
(Rami s thay ban g 14 10,000 VND | aén 22/03/2023

cho CREENVIET va chudng trinh |

MOT Tt CAY XANH DS THI" |

a [P E——— e —]
@

o B GE [ raress
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[ b
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L
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Lot

CHINH THUC KHG3I BONG

WAY O HD WASTE

GREENTFA

MOI BAI DANG KEM HASHTAG
CONG KHAI TREN FACEBOOK | Tu 22/02/2023

(5% o thay bar ing 14 10.000 VNB | dén 22/03/2023
cho GREENVIET wa chuong trinh
“MOT TRIEW CAY XANH B0 THI

e

8 iy o 45 8” cla _ Saw mrn

Lt T

CHINH THUC KHGI BONG

AN TN WALTE

GREENTAG

MO BAI DANG KEM HASHTAG
CONG KHAI TREN FACEBOOK | Ti 22/02/2023
(EISE ot thay ban ing s 10,000 VN | aén 22/03/2023
cha:

CREENVIET vl chuing trinh
"MOT TRIEU CAY AN 00 THI®

CHINH THUE KNI DONG

GREEN#AG

CHINH THUC KHGI PONG

GREENTAG

11 BAI DANG KEM HASHTAG

coNG

KA TREN FACEBOOK | T 22/03/2033
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) TACTICS |Social Media Posts

e Each individual account takes photos of eco-friendly products in use (Example: bring a
personal container to buy food, use cloth bags instead of plastic bags,..) and posts with
hashtags upon request.

e Each post corresponds to 10.000 VND to be donated to GreenViet.

e Time: From 22 February to 22 March.

TA

Green Up That White

“= 4 Thang 4 lic 22:00 - @

#GREENTAG: 189 BAI DANG HUONG /NG HASHTAG CHALLENGE TUONG PUONG 1.890.000
VND UNG HO QUY "MOT TRIEU CAY XANH DO THI" (GREENVIET)

@ Sau 1 thang dién ra hashtag challenge #Greentag, Green Up That White rat vui khi nhan dugc
sir ing hé tir cac ban € Trong 5 han 200 bai dang hudng (ng hashtag challenge, chiing minh da
téng hgp durge 189 bai dang hgp 18, tuong duang vdi 1.890.000 VNP da dugc chuyén dén quy
"M@t triéu cdy xanh dé thi” cla t6 chifc GreenViet.

& Chdng minh xin gti |i... Xem thém

Y b o >
E. GREENTAG " V.
y 3 G
189 sai dang hop e 1,890,000 VND
Tudng dudng vai : v

1 VNB v . e—
.890.000 .

TT BT D Dkt Sanis O UKD VIl T

Pudc trao tang cho quy ©
"Mét triéu cay xanh dé thi"
cla té chuc GreenViet

L -_,/l-
e

n
—
Q
C
)
—
qV)
al
3
O
Q
>
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) TACTICS| Offline Activities

02/02 -14/02 15/02 - 23/02 24/02 - 14/03 15/03 - 17/04

FPT UNIVERSITY (HCMC CAMPUS)
oo {

GREEN DAY
(14/03)
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) TACTICS| Offline Activities

@ Date: From 2nd - 25th March 2023.
@ Location: FPT University (HCMC branch).

Green Day

X
g
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% TACTICS‘ Offline Activities

Green Day

X
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NHA TAI TRO VANG NHA TAI TRG BAC BAO TRG TRUYEN THONG DOITAC B

Y ©zco Posuamenonaie  GJVBOXVN €@ Edu2Review

__ BO NHUA TRANG LUA QUA XANH _ _

5 LAN SU DUNG BiNH, LY HOAC HOP BUNG CA NHAN
DE MUA THUC AN NUGC UONG

VA N H AN NH UNG Thdi gian: 01/03 - 22/03/2023

Dia diem: 7-Eleven (PH FPT)

UU PAI HAP DAN passio (DH FPT)

’-

\A
= =i\
_ BO NHUA TRANG LUA QUA X

5 LAN 50 DU sk LT OLC 30

HDRS | 2.‘::‘.‘!.'..‘
P \“
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) TACTICS| Offline Activities

——————————————————————————————————————————————\

N\
- {’ ® Date: 14th March 2023,
I\ @ Location: FPT University (HCMC branch).

b )
()
&
-
)
)
ud
O

/ . . -
LA day of experiences with activities around 3R:
| Recycle - Reuse - Reduce.

Green Tick

(:FEBHUP

natu.lhitﬁ
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) TACTICS| Offline Activities

SO DO SU KIEN GREEN DAY | 14/03/2023

b )
©
&
-
)
)
ud
O

SANH LAU 1

Pai hoc FPT (Phan hiéu TP. HCM)

Green Tick

Hanh lang

A L:FE' nup

N (.
Event's layout ‘
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Green Tick

Green Day

TACTICS| Offline Activities

"“Greenup
hatlWwhite

TINF THONG
THONG TIN

| LT;:%LL: CHECKE TINH THONG T VAI TIRANG
TO VAI TRANG THANG "THUNG® HOA CHAI ) Rl THONG TIN DET NGAY XANH |
DET NGAY XANH NGUNG NILON “BYE" RAC
> = LANH NHUA THANG “THUNG"
SANH LAU 1 = LUA XANH NGUNG NILON
Pai hoc FPT (Phén hiéu TP. HCM) 7*77 ..,‘31,
- Khu viic
[ TINHTHONG | " LANH NHUA [TAN DUNG BUNG | san khéu
| THONGTIN | LUAXANH _TRUNGQUATO | TAN OUNC DUNG HOA CHAI
TRUNG QUATO “BYE" RAC
“Tinh théng thong tin” 1a l%':?‘;:' CHECK-OUT
gian thong tin cung cap cho
ban rat nhiéu kién thuc bd

Ngoai ra, ban hoan
toan co6 thé “lam chu
cudc chai” bang cach
xem “ban dé kho bau”
da dudc chuan bi nha!

ich vé rac thai nhua dung
mobt |&n va cdc phuong phap
han ché rac thai nhua thudc
mo hinh 3R.

—
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) TACTICS| Offline Activities

b )
©
&
-
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)
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Green Tick
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) TACTICS| Offline Activities

NGgi giup ban “khai pha”
dugc nhiing mon “bao
b&i” c6 thé thay thé H&ng chingam,
dudc cac san pham néu ban cam thay
nhua dung1lan. thich, ban hoan

é "tau”

b )
©
&
-
)
)
e
O

toan co thé
cac em no vé nhé!

@?e"’eﬁﬁp
hatWhite

p—— —

Bong tay trang sgi tre 25.000 4
Tui ludi sgi tre 30.000 d
Viét gidy 10.000 d
Sap thom 65.000 d
Ong hut tre

Ong hut thuy tinh

Ong hut inox

Co 6ng hut

Quai xach ly la cay

Green Tick
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TACTICS| Offline Activities

l TO VAI TRANG
DET NGAY JANH

Tai day cac ban sé
dudc tu tay hoa nén
nhing chiéc tui véi .
mau sac riéng biét cla Bén canh d6, néu bane
ban than. ngai vé kha nang hodi hoa

cla ban than, khéng sao

ca vi déi ngl hoa sicla

ching minh luén san
sang “ho trg” ban.

b )
()
&
-
()
()
ud
O

i Tu luc tu cudng
| Ban cé thé tu tay minh lam nén chiéc tdi "ddéc nhat vo
\  nhi” chi v&i “25 canh hoa”

Green Tick

Ve

I{ Trg gilp tU ngudi than

| Chivdi “65 canh hoa” - Van la chiéc tui “ddc nhat vo nhi”

| nhung ban chi can Ién y tudng va “hoa si” NOSU sé giup |
\\ ban thuc hién! /
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) TACTICS| Offline Activities

“Greenup o “Greenup
hatWhite | _Thaiinie

uP
Whit€

l THANG THU N S

NGUNG MILO

Dén véi “Thing
“thing” ngtng nilon”
cac ban sé dugc tiép
can “giao trinh nang
cao” bé modn dan day.

b )
©
&
-
()
()
ud
O

Nhing chiéc quai xach ly,
guai xach chau cay xinh xinh
sé dudc chinh ban thuc hién
dudi su hudng dan tir nhiing

ddi ban tay diéu luyén clia

nghé nhan nha NOSU.

““Greenup
hatWhite

Green Tick

Vo - - - - —T TN
\

Chi mat khoang 15 phut, ban da sé hiiu cho minh mét |
chiéc quai xach ly, quai xadch chau céy siéu xinh, siéu déc I
ddo mang vé réi do! {

Y
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) TACTICS| Offline Activities

““Greenup
UP hatwhite
White

TAN DUNG BUNC
TRUNG QUA TO

Khi ghé gian hoat dong,
cd héi nhan dugc qua
gan nhu 13 100% néu ban
nam chac nhing kién
thiic vé tai st dung nhua Bat mi: Source &

dung mét lan. quanh ta

b )
()
&
-
)
)
ud
O

> AN ‘v'.

eelUPY
thmﬁ :
L4 A
¥

L AL, 4

Green Tick

LUI‘:\T CHOI:
Khéng gidi han luct chdi cho moi ban, néu
nhu trd I6i dung lién ti€ép 3 cau thi sé dudc
phan qua tu BTC.
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) TACTICS| Offline Activities

““Greenup"
hattuhite

HOA CHA

"BYE" RAC

Tai “Hoa chai “bye"
rac", cac ban sé dudc

hoa than thanh nhing )
“danh hoa" tai ba. réng sé dugc ban té chiic

gui tdng sau khi ban
hoan thanh chiéc chau
cla minh dé nha.

b )
©
&
-
()
()
ud
O

Green Tick

o —
CHU Y:

Néu ban dang sé hliu mot chiéc chai nhua khéng
con s dung nlfa, dung véi vt dil Ghé chd tui

/
[
|
|
\ minh hoa chai nhan qua nha.
N
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Green Day

Green Tick

TACTICS| Offline Activities R

e W e B e ] 2 o
Greenup T 5 | V(R B b -
up hatunie | " T '
White i

TRAO TUI
GUI TINH

Pén véi “TRAO TUI GUI
TINH “ khi ban dang s&
hlu bén minh nhing
chiéc tdi nilon ma khéng
biét lam sao vdi chung.

Pung lo, hay dé
Nosu giup ban dét
chung thanh
nhiing chiéc tdi
that htu ich nhé.

TRH s ey
TOWC A TS

" . - N
VE LIMART - DOI TAC DONG HANH:
Limart - Zero Waste la mét doanh nghiép xa héi dudc van
hanh bdi déi ngl ngudi khiém thi, cung cap giai phap xanh
va tao viéc lam cho ngudi yéu thé.

— S—

HHA TAI TRO DONG

P

o S
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) TACTICS| Offline Activities

,eNnyp
4T Whit€

Chi can quét ma QR va
thuc hién form feedback
su kién Green Day,
NOSU tang ban mot tick
ngay va luén!

b )
()
&
-
)
)
ud
O

SGreenup
hatwhite

\

Green Tick

Ta da! Chuc mung ban da hoan thanh chang dudng kham
pha mod hinh 3R cung NOSU. Tai day chdng minh xin gui
mot phan qua “Siéu bu" thay I8i cam dn dén ban vi da tham
gia Green Day. Hi vong v8i nhng trai nghiém ngay hém nay
thi ching minh cung nhau bao vé “nha chung" clia chung
minh nhé!

e e e e e e o
e i s e — — — —

Vs
N

~—

\
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) BUDGET

Description

Expense

Estimated (VND)

Actual (VND)

Communication

10.200.000

©6.521.000

Social media campaign : :
Media production

3.000.000

1.000.000

Offline communication

O

4.880.000

Green Tick

3.000.000

2.283.000

Event
Green Day

10.000.000

12.798.640

Human resources

4.000.000

6.757.760

Expense incurred (10%)

3.020.000

Revenue

Cash

14.000.000

8.000.000

Sponsorship
Value-in-kind

20.000.000

24.790.000

Event proceeds (Green Day)

O

2.809.000

Total Revenue

34.000.000

35.599.000

Total Expense

33.220.000

34.240.400

Total Surplus

780.000

1.358.600

*Costs included VAT
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> KEY PERFORMANCE METRICS

Activities Categories Planned % Achieved

Reaches 50,000 108.3%

Online Engagements® 28,000 95.8%

Followers 800 173.1%

Offline Activity participations 400 105.3%

(*) including post reactions, post interactions, post comments, post shares, post saves, link
fy clicks and video views (Facebook, n.d.)




FPT UNIVERSITY hatWhit€

GG o (“Creenyp J

> TARGET AUDIENCE FEEDBACK

Increased willingness to
reduce the usage of single-
o - use plastic to help to save
/i N\ the environment and
improve the workspace.

J

whn:e
Participants expressed an intent
The targets are informed about The project's activities give the to limit their consumption of
the benefits of minimizing the target audience the opportunity single-use plastic products
single-use plastics on the to participate in environmental going forward to limit the
environment. protection. consumption of single-use

plastic products.
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> PARTNERS/SPONSORS FEEDBACK

Green Up That White is

Committed to supporting the expected to grow and become a
strategic partner of the

organization.

campaign's long-term success.

Green Up That White has
the potential to grow into
a large-scale, long-term
undertaking.

J

Partners and sponsors look
forward to cooperating with the
research and development of
future strategies.
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) KEY HIGHLIGHTS
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e The campaign has almost EelSIN\VEIL=le LR alERsINe] o] (Sl dAV/=1S

-@ organizations and individuals contributed as @JelelatlelsR-1ale Ne-1gual=lg} |
. . . . . I

o« Communication campaign EEeleVEEENe =R nElIREIfelsiNe[gelV[eM s sppropriate.

o Increased EWVEIGCIAEREE:]ololViRS[ale| SENVIS=Ne] EIS{d[eRAWEISI(=M can significantly

affect behaviour.
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> LIMITATIONS AND LESSON-LEARNT

e Did not fully exploit the strength of e Importance of the operating skills.
sub-platform TikTok.

e Pay attention to the communication

e Green Tick: The number of when many activities being done at the
participants who did not reach 5 ticks same time.

Is still guite a lot.

e Research more about the factors that can
e Green Day: Some participants had an affect the decision to participate and the
unsatisfactory experience due to quality of experience of the target
confusion about the event journey. audience. (‘ \
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> RECOMMENDATIONS

« Compared with previous researchs, e Focus on improving the target audience's

the results of primary research ascribed of responsibility.

show that attitude Is not postively « Continue to implement activities that

related to behavior intentions. It is | taking advantage of relationships with
necessary to research more about stakeholders to gradually change

the relationship between these consumer habits.

two factors. .
e Replicate the model for many other

target groups.
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