FPT

A new Gen Z

way in supporting in a communication campaign of

World Radio Day 2023

Code Supervisor DR.VU VIET NGA

GRA497—G1 Members NGUYEN NGOC LINH NGUYEN DIEU ANH
TRUONG CONG TIEN MAI SY CHIEN




TABLE OF CONTENTS

INTRODUCTION
Abstract

Story Canvas

RESEARCH
[. Research methodology
1. Data Collection
2. Data Analysis
3. Theoretical Methods
4. Evaluation and Measurement
[1. Subjects of the Research
1.Summary of the radio broadcasting
2. The Voice of Vietnam
3. The International Cooperation Department- VOV
I1I. Objects of the Research
1. World Radio Day
2. Radio Listeners
3.GenZ
IV. Contents of the Research
1. Current situation of Gen Z radio listeners

2. Reaches of radio broadcasting to Gen Z

DEVELOPMENT & PLANNING

[. Customer Journey
II. Source of growth
[II. Customer Insight
1. Persona
2. Insight
IV. Goals & Objectives
1. Goals
2. Objectives
V. Brand Identity
1. Color Palette
2. Slogan
3. Hashtag
VI. Communication Strategies & Tactics
1. SWOT models
2. Strategy
3. Tactics
4. Action plan
VII. Selected Platforms
1. Social Media Platforms
2. Online newspaper
VIIIL. Project Management
1.Risk Management
2.Budget Management

10
10
13
14
19
20
20
25
27
28
28
32
35
43
43

45
50
52
52
53
53
53
54
54
54
55
55
55
55
56
57
57
57
58
59
59
59
59

60
61

EXECUTION

[. Project Dashboard
II. Pitching Idea
[II. Communication Activities
1. Social Media Schedule
2. Content Lines
3. Media Production
IV. Events
1. World Radio Day 2023
2. A tour to the VOV’s Radio Program Production and Archive Center

EVALUATION
[. Evaluation of Events in the Communication Campaign
1. World Radio Day 2023
2. A tour to VOV’s Radio program Production and Archive center
[1. Evaluation of The Communication Campaign products
1. The Communication Campaign Effectiveness
2. The Communication Campaign Production

REFLECTION
[. Reflection about Subjects of the Research
1. Reflection about the VOV
2. Reflection about the VOV-ICD
3. Reflection about our team
[1. Reflection about Objects and Content of the Research
1. The format of organizing events

2. Media content lines

RECOMMENDATION

[. Some suggestions about World Radio Day 2024

II. Some suggestions about Activities towards Gen Z
1. A tour to the VOV’s Program Production and Archive Center
2. Exchange activities on radio broadcasting
3. On site programs

[II. Some suggestions on contents on social media channels
1. Building a Gen Z podcast channel with interesting topic

2. Content lines on social media

APPENDIX

FIGURES & TABLES
REFERENCES

64

65
66
67
67
68
71
72
72
77

77
80
82
93
95
95
97
100
101
101
101
102
103
103
103
104
106
107
107
108
108
108
108
109
110
111



OUR TEAM

._ S

Dr. VﬁVlét Nga

Nguyén Ngoc Linh
HS150590

Trwong Cong Tién
HS140476

Mrs. Nguyén Thuy Hoa

Mai Sy Chién
HE141633

Nguyén Diéu Anh
HS150051

"t
ar
a

Abstract

Annually on February 13, World Radio Day (WRD) is celebrated to recognize the crucial role
of radio broadcasting in culture and society. Radio has struggled to connect with young people,
especially Z Generation, amid the current era of digital transformation and the emergence of
numerous new means of communication. As a result, the event has not yet been established
broadly among young people.

[tis our honor to be a part of the VOV, the organizer of World Radio Day 2023 in Vietnam and
who is creating the communication campaign for this. Our group has decided to run the "A new
Gen Z way in supporting a communication campaign of World Radio Day 2023" in order to raise
awareness of the WRD in particular and bring radio closer to youth in general..

Our main task consists of items:

®To build a communication strategy for promoting World Radio Day 2023 using online and
newspaper publications, including social media. To support the organizers in the event WRD
in VOV 13th February 2023.

®To follow up on and to generate ideas for the World Radio Day celebration in 2023.

@®To develop and execute a communication plan with a content line related to Gen Z through
social networking platforms. To build and manage a Facebook Fan Page and a TikTok Account
to engage Gen Z to radio and the VOV.

Our project follows to four criteria:

Novelty: There was a group of media projects concerning the National Radio Broadcasting
Festival, which was held by the VOV, in the past at FPT University, but no one or any group of
students has ever done so about the occasion of World Radio Day participation, planning, and
research in the media. We are proud to be the first project team to take part in media preparation
and event management.

Practicality: We apply the theoretical foundations we've studied into practice by creating
and organizing media products utilizing this knowledge. The entire communication effort has
been successfully used and implemented in action in real-life situations.

Social humanity: The campaign promotes and acknowledges the role radio plays in daily life in
addition to bringing radio closer to Gen Z. World Radio Day 2023's topic this year, "Radio and
Peace," emphasizes the important role radio plays in fostering collaboration, understanding,
sharing, speaking out against injustice in the world, and working together to settle problems
and disputes to create a peaceful and caring society.

Scientific: Utilize research techniques to create detailed strategies, then track outcomes to gauge
the success of your communications. Grammarly software was used to look for plagiarism in the
work. In addition to the design created in a unique format, we present the Book's comprehensive
structure and material following those of a scientific study effort.

The Production Book consists of ten chapters and 115 pages detailing our work items during
the project. Our team complied with the requirements set out for a graduation project under
the guidance of FPT University.

In general, the campaign has been evaluated successfully. Our team has received high
praise and positive feedback from the International Cooperation Department, which
worked directly with us and provided campaign-related guidance, and the public for
what we have done.
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STORY CANVAS

Campaign Name

A new Gen Z way in supporting in a communication

campaign of World Radio Day 2023
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Subjects of the Research

International Cooperation Department (ICD) - The
Voice of Vietnam (VOV)

FPT Team of 4 students in their last semester
Supervisor: Dr. Vu Viet Nga

@

Long - term:

Adapting to a new
brand image: Radio is
acknowledged as a
traditional and conven-
tional media platform
that could be suitable
for Gen Z but it always
has an important role
and high reliability in
sociaty

Creating a future gener-
ation of radio listeners.

Short - term

Encourage Gen Z to
gain knowledge about
radio broadcasting
and utilize radio more
frequently.

Promote the value and
function of radio in
daily life.

Target Audience

Characteristics:
Keep up with breaking

. A
articles
Make use of the public
media
Little spare time

ge: 18-30 years old
Gender: Male/
Female/ Others

Location: In the big
cities.

Quantitative:

300 students participate in a radio event
Reach: 100.000 - 150.000 (Facebook),
200.000 - 250.000 (Tiktok)

Qualitative :

Raising students (Gen Z) awareness of the
vov

Impact on Gen Z's perception of modern
radio: significant function, huge reliability,
freshness, and vitality.

Radio and Peace
Radio is a vehicle for preserving and stabiliz-

ing peace, which aids in the global communi-

ty's advancement.

Gen Z in Radio

The Z generation was reared in the digital era and has
access to a wide variety of media. As a result, Gen Z
listens toradio and approaches to it in a different
manner in comparison to other generations.

User Engagement:

Organizing offline ticket distribution, the
VOV’s Program Production and Archive
Center tour for FPTU students

STYLES & TONE

Image: Young, modern
Color: Blue, Red, White 1IN |

Mood: Close, new, easily accessible

Audience: Students

Time: 20/12/2022 - 20/04/2023
Location: Hanoi, Vietham

Field of study: World Radio Day 2023,The

Voice of VietNam, Gen Z and modern radio
broadcast

Budget Management

Event budget: ~227.000.000 VND
Communication fee: 25.000.000 VND
Expenses incurred: 25.000.000 VND
Total: ~300.000.000 VND

(Here are the budgets for the campaign.)

Online

We conduct the communication campaign
in two formats—online and offline—on a
variety of communication channels

Online:

Social networking site (Tiktok
Facebook): Short videos and article
systems are used to inform and
amuse the target audience.
Newspapers: Reports on the 2023
World Radio Day occasion

Offline:

Interview with FPT students, experts
Invitation letter to the radio, journal-
ism, and communication departments
of some Hanoi universities theVOV’s
Program Production and Archive
Center tour



PART 1

RESEARCH

Weimplementtheresearch process
based onthefollowingfour primary
cores: Methodology, Subjects of the
Research, Objects of the Research,
and Content of the Research in
order to manage the campaign
successfully and effectively. To
create an obvious campaign
structure;-we initially select the
methods to be utilized for data
collection, processing, for project
management, for understanding
customer  /insights,| and for
evaluation’ of the effectiveness
of the campaign. Then, for the
purpose of identifying the SMART
goals and objectives, we assess
the campaign's topic. To figure
out how to deploy the campaign
and approach the campaign in the
most successful manner, we delve
into the-characteristics, behaviors,
and habits of the audience to
determine the target audience t
and to build the content line of
the campaign. Finally, we evaluate
the campaign's effectiveness using
precise measurement tools and
objective assessment techniques.

CONTENT

I. Research methodology

1. Data Collection

2. Data Analysis
3. Theoretical Methods

4. Evaluation and Measurement

I1. Subjects of research

1. Summary of the radio broadcasting

2. The Voice of VietNam

3. The International Cooperation
Department - VOV

I11. Objects of the research
1. World Radio Day
2. Radio Listeners

3.GenZ

IV. Contents of the
research

1. Current radio status for Gen Z
listeners

2. Radio access to Gen Z




I. RESEARCH METHODOLOGY

1. Data Collection
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1.2 Data classification

The data collected must be clearly identified from the research objectives. When
identifying data, the following requirements should be complied with:

The information contained in the data must be relevant and clarify the research objectives.
-Data must be validated in two ways:

+ Value: The data must be able to quantify the problems of the study.

+ Reliability: if repeated the same method must produce the same result.

These are the minimum requirements necessary for the information to be collected fully
and reliably to provide the team with a solid basis for making decisions, and a valid basis

for the team to formulate an appropriate data collection plan.
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1.1 Identification of data

There are four ways to classify data: by characteristics, by function, by location of
data collection, and by source of data collection. In this campaign, we focus on the

classification of data according to the source of data collection.

Secondary data

Due to financial and time limitations, as well as the fact that the project is sponsored and
conducted by the Voice Of Vietnam, which is highly restricted, the team decided to use
secondary data as the project's main data source.

Data that is generally published, is already available, was not independently acquired,
and is therefore simple to gather quickly and economically. It is reasonably sensible that
we would use secondary data that was collected by others for other purposes of our
research. Secondary data research is a vital, essential stage to comprehending the target
audience, which can be used in many fields of study. This method is less expensive and
time-consuming than primary data research.

The major drawback of secondary data research is that we are not able to verify the
accuracy of the information gathered in light of the present information, which is quite
varied, abundant in data, and not well-respected. As a result, the team has established
the following guidelines for the information sources that it learns from and gathers:

Academic papers that go through peer review: These are the websites where rep-
utable research publishers publish and verify their research articles. Before pub-
lication, each research unit placed on these websites must pass a standard aca-
demic research report and receive approval from other professionals in the field.

Research and business reports: To better understand their audience's demographics,
numerous companies regularly conduct market research. Research is a service offered
by some businesses, such as Nielsen and Deloitte. These businesses occasionally make
their research or business reports available online through their websites.

Reports and materials from internal research of the VOV: Due to
the nature of state departments, some data is gathered from the
VOV document library and research surveys for internal use only.

Textbooks: We also draw on the knowledge from the course text
books, which offer some fundamentally useful and theoretical
information about communication, for our endeavor.
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Primary data

In this research method, the research
subject, whether an individual or a group of
organizations, will provide data directly to
the researcher. Original, raw data research is
a different term for it. As a result, the primary
data will assist the analyst in exploring the
research object, understanding the audience's
motivations, and identifying relationships
within the research object. Since primary data
is directly gathered, its accuracy is relatively
good, testingthe update, butitisalso expensive
and time-consuming. Primary data can be
generated by experimental procedures as well
as observation, recording, or directinteraction
with the study topic.We utilized qualitative
research techniques to find out young
people's (particularly Gen Z) interests in the
presentradio platform to gather primary data.

In particular, we consulted extensively with
several radio broadcasting professionals as
well as a group of young people between
the ages of 18 and 25. The purpose of this
interview is to understand more about the
research by paying attention to the intended
audience. Additionally, with this research
methodology, the study respondents
(interviewees) are free to express their
thoughts, which aids the interviewers in
thoroughly examining and delving into all
facets of the issue. When conducting in-
depth interviews and gathering data from
interviewees most flexibly and thoroughly
possible, interviewers use prepared or not
questions, frequently "open" questions (to
which there is no proper incorrect answer).

2. Data Analysis

One of the fundamental phases of a study is data processing and analysis, which includes
defining the research issues, gathering data, executing data analysis, and reporting
outcomes. The research problem can be identified clearly to gather data more efficiently
and accurately. When collecting data, it's essential to anticipate the needs of the statistical
analysis for the purpose to ensure that the data is sufficient and accurate and that the

analysis has a solid foundation.

Data processing

data processing:

Today, the majority of research uses data stored in computer software.
Consequently, the following procedures must be performed during

® Data encoding: Qualitative data (qualitative variables) need to be converted
(encoded) into numbers. Quantitative data does not require coding.

With the application of qualitative research,

you can gather 'non-numeric' data in order to

discover more about the subject of your study,

conduct a survey, or carry out an in-depth k

analysis. In the case of small, focused study <

samples, this information is typically obtained

through interviews, direct observation, or

focus group discussions utilizing open-ended

questions.

® Data acquisition: Information is entered and kept in the data file. Developing
a data file frame that is practical for recording data is essential.

® Correction: It is to check and detect errors in the process of importing data
from the manual data sheet into the data file on the computer.

o

o
00
0‘

‘og.::‘:,

Data classification

In the majority of studies, qualitative and quantitative variables are
the two basic types of variables.

@ Qualitative variables: The sort of variables known as qualitative variables
are those that indicate inferiority and properties. Identifiers (such as male/
female) or hierarchical terms (strong/weak/average/poor) can be used to
express these qualities. We can not determine the data's average value for
this kind of variable. We utilize qualitative factors especially to reflect the
type of risks described in the report's risk management section.

® Quantitative variables: Numbers are frequently used to represent quantitatively.
These figures may have a continual variation.

12 13



3. Theoretical Methods

3.1. AIDA Model

— AIDA

ATTENTION

INTEREST

ACTION

DESIRE

VOV —

TIENG NOI VIET NAM

Theoretical model

The Attention-Interest-Desire-Action model describes the journey the audience goes through

before taking action. Attention, Interest, Desire,

and Action (AIDA) are four stages. In these four

stages, your task is to draw people’s attention to your brand, create interest in its products, arouse
desire for the product, and ultimately, spur action. Brands use this journey illustration model to
decide how they build and deliver messages to their target audience at each stage of their journey.

Attention: Need to set a goal to attract
customers’ attention and make an impression
on them because the impression of the first
contactbetween us and the audience is critical.
Brands use this journey illustration model to
decide how they build and deliver messages
to their target audience at each stage of their
journey.

14

Interest: We operate two processes
concurrently in order to attract people in and
capture the interest of the target audience: we
continue reaching out with content on social
networks and we create numerous benefits
for the target audience if they participate the
event such as appealing gifts from the VOV,
opportunities to take partin the VOV’s Program
Production and Archive Center tour, and other
forms of free support.

Desire: This is the stage where the
audience “desires” to want to reach you.
Fully exploit the insights to target the needs
of the target audience.

Action: The effectiveness of this final stage
largely depends on how you use your call-
to-action strategy. Brands use this journey
illustration model to decide how they build
and deliver messages to their target

audience at each stage of their journey.

APPLY THE AIDA MODEL TO THE CAMPAIGN

Attention:

To getin touch with and involve our target audience, we use social media because
this medium can reach a large audience rapidly. We produce more modern and
creative content regarding radio broadcasting. Our content is delivered in a range
of visuals, audio, and video formats in addition to text, which gives the audience

more amusement.

We operate two processes concurrently in order to attract people in
and capture the interest of the target audience: we continue reaching
out with content on social networks and we create numerous benefits
for the target audience if they participate the event such as appealing
gifts from VOV, opportunities to take part in the VOV’s Program
Production and Archive Center tour, and other forms of free support.

Desire:

We focus a higher priority on the size of the event with knowledgeable speakers
who hold significant positions in the sector as well as the opportunity to
approach and work at a significant radio broadcasting agency like the VOV in
order to encourage audiences to gain knowledge and attend. In order to catch
the commitment of the target audience, we also talk about the experience
that has been performed.

Call to Action:

By finishing the secure online application and picking up tickets immediately
at the FPT ticket counter, we create the simplest and most straightforward
form of registration so that students can easily explore and take partin the
event. Combined with other students, we comply with professor and class
invitations and applications directly. Additionally, we encourage students
to go in groups and provide options for transportation.

15




PESO

Pald The following communication fees are our choice:
® Run advertisements on Facebook and TikTok
Media: Expense of online articles
To advertise the event, encourage participants to check in, and motivate

them to share information about WRD while attending, we link with and

Paid Media Earned Media Shared Media Owned Media Earned interact with connected organizations simultaneously.
. Press articles: UNESCO, FPT,
M edla . The WRD event's social networking accounts have been engaged by the
media.
We use a range of media to communicate:
Theoretical mOdel o Owned Social networl.<s. Facebook and Tiktok are evaluated using the
| | Media' platform-specific tools.

Press: The VOV press system and VOV-owned websites.

Advertisements, sponsored content, purchased social media posts, and

Paid Media email marketing are all examples of paid media used in campaigns

What is reported in the presses or media. Publications, essays,

television news, and commercial publications all feature the Earned Media MEASUREMENT |
campaign itself. These are examples of "tangible" content, that is [

what PR produces

® Paid Media: Measure through Google Adwords, landing pages with many views, interactions,

content loading or opening emails, new fans or followers from paid content, etc.
The use of comments or tales that are favorable to the business and

. appear on social media will be the responsibility of the marketing
Shared Media

or customer care departments.It will be used by the company as a ® Earned Media: Measured by relationships with influencers, reporters or bloggers
main source of data for internal and external communication.

® Shared Media: Measured based on the number of fans and followers, the up and down trend will
[t is acknowledged that the website and blog may have content

that belongs to the organization. Owners decide the messages to Owned Media

convey and how to present the story. ® Owned Media: To measure, statistics the time that visitors visit the website, bounce rate, etc.

16 17




PMI Model

INITIATING PMBOK® GUIDE 6™ EDITION [NE¥YIN!
INTEGRATON STANEROLOER PROCESSES FLOW JARGAS
Develop Project Charter | Identify Stakeholders
Based on the A Guide to the Project Management Body of Knowledge (PMBOK® Guide) - Sixth Edition.
Copyright: Project Management Institute, Inc, (2017). All rights reserved.
PLANNING
o ———m———————— — — S PR e e ea ey o ————————— — —— 2
5.1 AT 6.1 4 SCHEDULE [ 6.2 4 SCHEDULE [ 7.1 AT
Plan Scope Management Plan Schedule Management = Define Activities Plan Cost Management Plan Quality Management
BY ok ] 63 4 SCHEDULE [ 6.4 4 SCHEDULE 7. AT

Collect Requirements

1

Sequence Activities Estimate Activity Durations

Estimate Costs

Plan Resource Management

BY SCOPE L SCHEDULE [ 73 4 cosT
Define Scope Develop Schedule Determine Budget Estimate Activity Resources
B N e T G s T A -, i s ) b o o o o o o
I ! A

54 4 SCOPE | | K

i " INTEGRATION COMMUNICATIONS
Create WBS ! Develop Project Plan Communications

! M t Plan > Manag t

[ ey —————— J

L - R ¢
EXECUTING  Plan Procurement | I o
Management Plan Risk Management Identify Risks
N e e .
Acquire Resources Develop Team STAMEHOLDER
Plan Stakeholder Perform Qualitative Risk Perform Quantitative Risk
Engagement Analysis Analysis
Manage Quality Manage Team
Plan Risk Responses
r inksliniele’
| 43 4 INTEGRATION

Direct and Manage Project
Work

MONITORING & CONTROLLING

——— S ——————

iii SCHEDULE

| 4.4 4 INTEGRATION
Manage Project Knowledge
g ———
11t
+ ¥ STAKEHOLDER
STAKEHOLDER COMMUNICATIONS Monitor Stakeholder
Manage Stakeholder et Engagement
Engagement Manage Communications

+ + PROCUREMENT

B Control Procurements |
Conduct Procurements Implement Risk Responses I =

CLOSING Monitor Risks =

INTEGRATION COMMUNICATIONS
Close Project or Phase Monitor Communications :

PMBOK® GUIDE 6™ EDITION - 49 PROJECT MANAGEMENT PROCESSES

——————————————————

Control Schedule

|
T - AT R
Monitor and Control Project : 8
Work ! ey Control Costs
! :
4.6 4 INTEGRATION 1
Perform Integrated Change |,
cm-?‘rnl 2 1 = Control Quality
b o - ——————— - JI
_—

Copyright: A Guide to the Project Management Body of Knowledge (PMBOK® Guide) - Sixth Edition, Project Management Institute, Inc., (2017). All rights reserved.
Explanatory Note: This flow does not replace the need for reading the PMBOK® Guide. The PMBOK® Guide contains a deep explanation of all processes including

Inputs, Tools & Techniques and Outputs that are notlisted in this flow.
Adaptation: Ricardo Viana Vargas
Graphic Design: Sérgio Alves Lima Jardim

ricardo-vargas.com Download this processes flow at http://rvarg.as/pmbok6en

(Figure 1.3.3: PMBOK Guide Processes Flow)
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Control Resources

Become a member of the Project
Management Institute (PMI) and
download the PMBOK® Guide and
other standards at:

www.pmi.org

Project Management Institute, or PMI for simple terms, is a common project management
methodology that was introduced by the world's top organization, the Project Management

Institute of America. Project Management Institute (PMI) is a major organization that has
made significant contributions to the creation of methods, work processes, standards for
project management activities and funding, and related certification training programs.

Many companies throughout the world apply this project management method,
and it has been quite successful. In actuality, there are a variety of advantages to
employing a project management technique. Some typical advantages could be:

® Reduce the risks associated with implementing the project.The danger ratio has
greatly decreased as a result of the flexibility and control in tiny steps.

® Regular interaction improves consistency across parts and stages;
information is transferred rapidly and precisely without passing through
numerous levels.

® Through research, analysis, and being human-centered from the start,
increase customer satisfaction...

Our team decided to use the PMI model for this communication campaign
so that we could create a strategy and implement the project using the most
thorough procedure.

4. Evaluation and Measurement

We compile evaluations from a range of stakeholders in order assess
the campaign impartially:

® Evaluation of the International Cooperation Department - VOV
® Evaluation from the supervisor - Dr. Vu Viet Nga

® Evaluation of the students participating in the event

Z
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As follows, the measurement techniques are also approved:
® Facebook and Tiktok insight tools.

® Measured by the number of students-participants and theirs feedback to
the campaign
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II. SUBJECTS OF THE RESEARCH 1.1.3. The evolution of global radio broadcasting

FM radio began

to increase as

1. Summary of the radio broadcasting

1.1. The radio broadcasting in the world
Marconi pioneered

Radio is still the media medium with the most awareness and is a powerful advertising tool,
despite widespread perceptions that it has progressed slowly and does not appeal to young
people. According to the statistics, radio is still widely used in the US and is particularly liked by

more receivers

became available
in the 1960s. It

also prospered

radio as a form of

two-way communication.
y as FM stereo

The development of

young people became widely
the vacuum tube by de available and
® More Americans listen to radio than use Facebook every week. Forest was crucial. It appreciation of

permitted continuous : :
® 55% of Gen Zers listen to AM and FM programming every day. music quality

sound wave transmission increased among

@ Adults listen to 104 minutes of radio a day, 12.2 hours a week. and reception, beyond the audience,
the on/off transmission making FM the
that had sufficed for main radio

® The radio industry grew through smart speakers and listening on the 81 9

transmission of coded ) ¥ I ; — .
, z pl. > medium for
Internet. . . Aﬂl‘lllllllllhmlmll g - ediu 0
messages in wireles - s music

® 100 million Americans own a smart radio devices telegraph systems.

S
2
S
I
)
>
Qo
.
"!
—

® 77% of listeners will test out a brand or item that their favorite radio
personality has recommended.

The radio continues to be a crucial source of information for drivers in the affluent nations of
Europe where there are many private automobiles. In Australia, the local radio system has
expanded to include 337 stations as of 2003, although television stations make up a very minor
portion of the market. ABC alone had more than 50 neighborhood radio stations by 2007. In
the UK, which has 44 million weekly radio listeners, or 91% of the population, the BBC alone

ew ownership and pro-

The main radio networks gramming syndication

currently operates 41 local radio stations. were put together by groups, such as Westwood
David Sarnoff at RCA/NBC \:Dne or Clear Channel, creat-
1.1.2. Statistics of radio stations worldwide and William Paley at CBS, y ed new networks around

who saw the potential to popular syndicated shows,

The CIA World Factbook 2000 estimates that make and sell radios, as

there are 43,773 operational radio stations
worldwide, including around 16,500 AM,
26,000 FM, and 1,500 radio stations.

According to statistics, FM stations transmit
for 20 hours per day, AM stations for 16,
and shortwave stations for 12. As a result,

such as Rush Limbaugh.

. . /
During their high point,

network radio relied After television coverage and audiences

Clear Channel use a number

of nationally programmed

largely on music butalso ~ began to grow, around 1948, network radio formats, which are the main

carried news, sports, also began to lose much of its audience to new networks. National

comedy, variety shows, television. Some of the types of entertainment Public Radio also emerged

there are roughly 290 million hours of
radio programming annually (188 million
FM, 98 million AM, and 6 million radio).
If we record every radio program using the
50MB/hr rule of thumb, our annual storage sod . .
d / d 1d be cl 14500 TB : s swe rme temo mme o 7EO e 2o Mew | of those genres moved to ~ music, which could be programmed locally ;0 o non-commercial, or
ELIEICIRL BTt e close to 4 ' (Figure I1.1.1.3: Number of radio stations in television after 1948 by DJs playing records. ) . .
selected countries worldwide, Statista, 2016) ) public, radio stations.

\ . .
soap operas, dramas, it relied on worked better for the mass as signify cant news and

suspense, and action audience with a visual component on public affairs programming

adventures as well. Many television. Radio came to rely more on

service, linking most of the

21



These radio stations are widely popular and attract a large

number of listeners around the world:

BBC Radio 1

Fox News Talk

BBC Radio 1 is

run by the British
Radio Broadcasting
Corporation. Its
radio broadcasts
internationally and

focuses on music,

especially today's top

N

singles.

(I 7
(772777777773

V7 777777
L/ //7/7/77/7/4

(14700701114

= = YasasEsESEIEESE

V /717000407774

L &7 7077174

\

V77777, 2077774
V77777 i 7774

R 777 7 T 7

>,

P2
Sveriges Radio (SR),

Sweden's national

radio sponsoring

organization, broad-

casts P2 as one of its
four primary radio
channels. The sta-
tion airs educational
programs in addition
to music (mostly jazz

and classical music).
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A satellite radio station
called Fox News Talk
broadcasts the talk
show and compiles the

day's news.

KEXP-FM

Public radio station
KEXP-FM (90.3 FM)

is situated in Seattle,
Washington, and plays
alternative and punk
rock music thatis
selected by a D] crew.

1.2. Radio broadcasting in Vietnam

Although many other media grow rapidly in
Vietnam, the radio will always be a necessity. The
Government continues to keep radio as a kind
of mainstream mass media in Vietnam. Radio
will continue to be a significant mass medium
both now and in the future because, in addition
to its intrinsic benefits, it also has benefits that
are comparable to those of other communication
methods. It is simple to communicate to the
public because radio is a portable, interactive
medium that allows the public to give opinions in
their own voice and communicate one's feelings
in a safe private way. Another benefit that radio
has over other media is that people can listen to
content while doing anything, such as driving,
cooking, gardening, etc. Information access is too
sensitive for any other format to do this.

1.2.1. Overview of Vietnam radio broadcasting

The public's listening habits are changing as a result of
technology development , and radio stations' operations
will undoubtedly shift as well. However, regardless of
what, the general audience who listens to radio does so to
share, be entertained, and find out information... Radio will
undoubtedly be successful if radio stations use the power
of technology to meet these goals. We all know that radio
is a terrific way to spread information rapidly, extensively,
passionately, and easily to tell good, meaningful tales;
radio can discuss critical political concerns with millions of
people, but it can also share the most personal and intimate
details with one individual.
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1.2.2. Vietnamese radio stations

The Voice of Vietnam - VOV

With the nation's innovation over the past 30 years, the VOV has consistently been the leading press
organization in developing, experimenting, and applying new ideas about journalism, in applying
modern technology in the production, archiving and distributing radio programs. The VOV is the first
multimedia press organization of the country with four types of press: radio, TV, printed and electronic
newspapers , with the ultimate goal of improving multimedia journalism to better serve audiences.

With coverage of up to 97% of the country's area, including islands, seas, and inaccessible regions, the
VOV is a top organization in the field of national communication. It also reaches roughly 91% of the
country's people. However, the VOV has aired on all platforms since 2000, when the digital era began,
including social networks, websites, and OTT applications on the Internet. Movement and expansion
have always been undeniable trends in human history and culture.

Local radio stations

Containing a strong local radio infrastructure that includes more than 64 provincial Radio and TV
stations (in all provinces excluded Hanoi and Ho Chi Minh city radio merged with television), 600
radio stations in districts and small towns, and more than 10,000 radio stations in the wards.

Numerous studies indicate that listeners have not yet been attracted to many local radio stations
in our nation. The primary cause is a lack of attention given to local radio. Many managers and
reporters have changed their opinions as a result of how swiftly television has developed and
gained popularity among the general public. Many radio and television stations in our nation
suffer from the disease of people tuning in to television and tuning out the radio. Some even
believe that since there is television, broadcasting is no longer necessary.

The VOV's representative offices

The VOV'sleadershave worked diligently to develop the network of foreign permanent offices throughout
the years with their wisdom and strategic vision. Following the launch of the VOV representatives in
France and Russia in 1998, it was established successively in Thailand, China, Japan, Egypt, the United
States, Laos, Cambodia, Czechia, Australia, and Indonesia. The VOV's news organization in India was
established in February 2020 to commemorate more than 20 years of development of the VOV's network
of foreign resident agencies. The VOV now has the second largest network of abroad representative
offices after The Vietnam News Agency .

The VOV operates 13 permanent offices abroad, in addition to 6 permanent in Vietnam domestic
representative offices domestically in order to provide listeners, viewers, and readers with accurate
information as well as in-depth analysis and commentary and breaking news. The VOV staff are all
brave, skilled, versatile, and enthusiastic. They are always close to the area to promptly and accurately
reflect events related to Vietnam in the host country as well as political, diplomatic, economic, security,
and social events occurring in all significant regions of the world.
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2. The Voice of VietNam

2.1. Overview

The Voice Of Vietnam - VOV

TIME

The Voice Of Vietnam was established on September 7, 1945.
Since its inception, the VOV has fought alongside the people of
the country in defense of the democratic republic.

THE VOICE
o VIETNAM

FUNCTION

The Voice Of Vietnam is a government organization, a national radio
station, and a multimedia agency that carries out informational
tasks, propagates party and government policies and laws, and
improves peoples' intellectual and spiritual lives through radio
programs, other types of newspapers, and multimedia communica-
tion.

=
T
>
o
Ll
>
o

1976 2015

The VOV in the period of The Voice Of Vietham in

reunification, the whole the period of multimedia
country built socialism developmen (2000-2015)
(1976-1985)

LR/ ITCR O R TG Ty B Strengthen and stabilize the organization
organized and took part JiicERTnEEEEEE SRR
in the resistance the VOV

movement against Renovation and construction of technical

French colonialists. facilities

1 9 4 5 Building and developing radio program-

Completing the model of the
The years 1976 through 1987 were a radio channels operation
challenging time in the VOV's personal [ Establishment of the VOV TV
and professional life. There have been [ The VIC has joined to the VOV
: - Continue to build a multime- ©
ructions among the agencies as a dia complex to promote '
1| result of the separation and importa- = Vietnamese national identity
| tion of the Vietnam Committee for Radio;™ Improving and developing the
! and Television. The VOV's leaders then = Pusiness core to better serve §

(timedia broadcasti
made numerous attempts to strengthen‘ 0 122 U

i, . A Vietnam and overseas.
A and advance the editorial boards. The { W
N Wi 7d % unlts have measures to'assure 7 4

1 9 5 4 'n along with snund tlghter management : ,
Establishment of a national radio * spending reductions, equipment ;»'
American War

The nation's first challenging period & maintenance, and equipment upkeep.
- = The radio journalism crew gradually
of Resistance to 5§ : : :

The VOV's role in the resistance
movement's conflict with French i improved interms of credentials,
colonialists Save the Nation T TR e S E L g he VOV in the renovation
(1954-1975) S— knowledge, and professionalism. Fand integration period
) (1986-2000)

simplement the policy of building
liberation radio stations
The Voice Of Vietnam in the Spring

The VOV for Innovation and
Development

The Voice of Vietnam is the "born child" of the August Revolution, founded by President Ho Chi Minh, directed by the Party
and State leaders, and protected and protected by the people.

The Voice of Vietnam is a mass media agency, acting on the ideological and cultural fronts

The Voice of Vietnam - The voice of justice, winning the hearts of the people in the country, attracting people around the
world to support Vietnam, disintegrating the enemy's ranks

The Voice of Vietnam has created generations of traditional and modern listeners
The Voice of Vietnam is a place to preserve, preserve and promote national identity
The Voice of Vietnam: special international relations, comprehensive cooperation
The Voice of Vietnam is the locomotive of the country's radio industry

VoV

-The first steps in the
master plan to build up a
multimedia complex of
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2.3. The VOV’s Organizational Structure

Creating long-term, medium-term, and annual strategies as well as significant projects
for the Voice of Vietnam, and propose them to the government and the prime minister.
Then, arrange for their implementation once the proposals have been accepted.

vevHl VvevE vevE VOV E: Researching, developing, and proposing national standards for distributing to the
relevant authorities; implement fundamental standards as required by law.
BAN THOI Sy BAN VAN HOA - BAN AM NHAC BAN DAN TQC . . . . N . . .
XA HOI Making decisions and accepting responsibility for the information's content, programs, daily

VOVE @ vw airtime on the VOV's programming channels, coverage, and impact; and direct and mentor
the VOV-affiliated press agencies to strictly adhere to the organization's guiding principles,

BAN DI NGOYI gk e Lo -~ objectives, tasks, and directions of operation.

Coordinating the legal creation, transmission, broadcasting, distribution, and archiving

of radio and television shows, internet and print newspapers, and other media.

;
§

§

VoV
vev

KENH VOV GIAO THONG KENH TRUYEN HINH TRUNG TPATV‘{'T:‘? THUAT
VOV VeV., VeV VeV 3. International Cooperation Department
TRUNG ;Au SAN quIT TRUNG TAM R&D BAN THU KY BIEN TAP BAN TO CHUC CAN BO
VoV VoV \V >\ VoV 3.1. Position and Function
cenon B L BANHOPTACQUOCTE BAN M TRA R The International Cooperation Department is a subordinate unit of the Voice Of Vietnam,
' performing the function of advising the General Director on the international cooperation
EMICO O, VO A% programs

TRUNG TAM QUANG CAO
VA DICH VU TRUYEN THONG

VeV:.. VeV

TRUONG CAO DANG TRUONG CAO DANG
PT-THI PT-THH

3.2. Responsibilities and duties

§

Acting as the contact point for Propose, develop directions and

TTOT. BOI DUGNG CGTT TRONG NUGC CONT NUOC NGOAI international cooperation of plans to maintain and develop

NGHIEP Vi) T.THONG VOV in the field of radio, relationships with radio, television,

television and multimedia; international and regional multimedia

monitoring and accelerating the stations, foreign agencies and

implementation of international organizations based in Vietnam, as

—— (Figure I1.2.3: Organizational Structure) —— cooperation programs and well as Vietnamese agencies and
implementing the strategy of organizations engaged in foreign

Manage the content of the promoting the image of Viet affairs.

operation program of the nam Television to the world.

mission abroad and foreign
== = L delegations to work with the
2 . 4‘ . Vl S | 0 n- M | S S | 0 n VOV; preside over the external

activities of VOV.

Directly manage the organization,
cadres, records, documents and assets
of the unit and implement policies,
emulation, reward and discipline for
civil servants, officials and employees
under the management authority
according to the authority of the
station.

Enhance the revolutionary, combative, directed, cultural, and modern; Management of experts, officials and employ
. . . . . ees of VOV who are studying and working

further enha_nce the ca.pac1ty tg disseminate and COI-ltI'OI 1qf9rmat10n, Sbrosd amd WARAZEmEnE of SEHERS and ik

both domestically and internationally; and preserve its position as the eigners who are working and working at the
: PRy radio and international delegations who visit

primary and most 51gn1f1c.ant news agency of the Party tamd State. . and work with the Radio under the signed

It serves as the connection of friendship between Vietnam and its cooperation program.

worldwide partner nations, as well as a platform for the affection and

trust of the populace, and it contributes honorably to the development

and defense of the nation on behalf of its wealthy citizens in a powerful,

democratic nation that is also just and civilized.

Coordinate with the Personnel Organiz-
ing Committee to develop staff planning,
appoint, reappoint, dismiss, rotate staft
and recruit, train and foster civil servants,
officials and employees to meet the
assigned tasks.

Exploiting and presiding over
the organization of professional
classes and seminars with the
participation of foreign and
international organizations.

Participate in the development of
directions, plans, and projects for the
implementation of procedures for
opening the permanent agency of
VOV in foreign countries.

Organizing the exploitation of international
funding and implementing programs and
projects on international cooperation related

The VOV's mission is directly related to the nation's revolutionary
struggle, which is headed by the Party. To advance the causes of

) - . . . ] . to the radio, television and multimedia work ) ] ] Develop regulations on external
innovation, integration, development, national security, protection of of the station with foreign partners. Actingas a focal point for exchanging activities of VOV in order to unify the
. . . . documents, radio, television, multimedia and affairs .
national interests, and for the enjoyment of the people, the VOV is a " ith forei : meageensofederl ARirs of VO,
e ) programs with foreign partners in draftsigning documents on interna-
channel that reflects the aspirations of the people and the requirements accordance with the signed agreements. tional cooperation of the Radio.
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3.3. Organizational structure and leadership

The International Cooperation Department include:
® External relation Subdivision
® International Reception

® Department of International Projects and Program Exchanges

INTERNATIONAL COOPERATION DEPARTMENT

Cooperation for greater values!

II1. OBJECTS OF THE RESEARCH

1. World Radio Day

1.1. Overview of World Radio Day

Declared by UNESCO Member States in 2011 and adopted by the United Nations
General Assembly in 2012 as International Day, 13 February has become World Radio
Day (WRD). The extensive consultation process towards the establishment of World
Radio Day by UNESCO began in June 2011. This process includes all stakeholders,
namely broadcasting associations, public, private, community and international
broadcasters, United Nations agencies, funds and programmes, theme-related non-
governmental organizations, academia, foundations and development agencies as
well as Permanent Delegations and National Committees of UNESCO.

28

1.1.1. History of development

This process includes all stakeholders, namely broadcasting associations, public, individual,
community and international broadcasters, United Nations agencies, funds and programmes,
theme-related non-governmental organizations, academia, foundations and development
agencies as well as Permanent Delegations and National Committees of UNESCO. In November
2011, at the 36th session of the UNESCO General Assembly, 13 February was chosen as World
Radio Day.

The Governing Board of UNESCO has proposed to the General Assembly the recognition of
World Radio Day, on the basis of a review of the feasibility of research conducted by UNESCO
on the proposal of the Spanish Radio Academy. The research has been carried out by UNESCO
on a wide scale, including all stakeholders, broadcasting associations; public and private
international radio and television stations; United Nations agencies; funds and programs;
relevant non-governmental organizations; bilateral development organizations and agencies; as
well as UNESCO Permanent Delegations and National Committees. 91% of the survey responses
supported the project. In 2012, the General Assembly of the United Nations Committee officially
recognized UNESCO's proposal for World Radio Day and designated February 13 of each year
(the founding date of the UN Radio Station in 1946) as World Radio Day.

The main objective of the selection of this day is to further raise public awareness of the public
in general and of the media in particular about the importance of broadcasting; to encourage
access to information through radio, and to promote international cooperation and cooperation
activities between radio and television stations. The parties also proposed many ideas for
celebrating this day such as: “using social networks effectively, themes each year, building
a separate website to encourage online participation, producing special radio programs,
exchanging programs, etc.”

Meaning and mission

The decision to celebrate World Radio
Day on 13 February, the date of the
establishment of the United Nations
Radio Station based at United Nations
Headquarters in 1946, was proposed
by the Director-General of UNESCO at
the time.

WRD's goal is primarily to raise public
and media awareness of the importance
ofradioaswellastoencourage decision-
makers to establish and provide access
to information via radio as well as to
enhance network connectivity and
international cooperation between
broadcasters.

B
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1.2. Previous World Radio Day Events 1.3. World Radio Day 2023

The theme of 12nd World Radio Day is “Radio and Peace” that is celebrated on 13rd February

The celebration of World Radio Day 2023,

In war times radio broadcasting always shows its competitive advantage compared to other

The celebration of World Radio Day (13 February) is an annual event. The theme of each year types of journalism. War is the opposite of peace, which means armed conflict between nations
will be presented by UNESCO and announced to the major radio stations of the countries. In or groups within a nation, but can also translate into conflict in media stories. Stories can increase
Vietnam, the celebration is held in the form of seminars and workshops with delegates who are tensions or maintain conditions for peace in a given context - for example, considerations about
industry insiders, have knowledge and expertise in broadcasting conducting smooth or difficult elections, the rejection or inclusion of returnees, an increase or

decrease in the heat of nationalist fervor, etc. In general, radio stations shape public opinion
and frame a story that can affect domestic and international situations as well as the decision-

2 O 2 O making process.

Radio can actually promote conflict but in reality, professional radio defuses conflicts and/
or tensions, prevents their escalation, or brings about reconciliation and reconstruction
The Voice of Vietnam in collaboration with the Ministry of Information negotiations. In a context of remote or immediate stress, independent news reporting and
and Communications and the UNESCO Office in Hanoi organized the related programs provide the foundation for sustainable democracy and good governance by

2020 World Radio Day Celebration with the theme "Radio and Diversity". . ) ] . . . . S .
In the form of a seminar with the participation of many guests and gathering evidence of what is happening, informing citizens about it impartially and based on

delegates in the industry, to celebrate the power of Radio and discuss fact, explaining what is at stake, and brokering dialogue between different groups in society.
opportunities and challenges for Radio in the digital information era.The
2020 commemoration event was not attended by those outside the
scope of Voice of Vietnam and related broadcasting parties.

2021

This is the 10th year UNESCO has celebrated World Radio Day. The
theme for World Radio Day 2021 is “Development, Creativity and
Connectivity”.

Voice of Vietnam held an open seminar to talk and discuss this issue.

9
v 2022

./ Vietnam Radio (VOV) held a ceremony to celebrate World Radio Day in 2022
and discussed this year's theme of "Radio and Trustworthiness". The event was
attended by leaders of Vietnam Television, leaders of functional departments of
the radio and the online participation of dozens of radio and television stations
of provinces and cities throughout the country. With the theme “Radio and
Reliability”, World Radio Day 2022 affirms the role of radio in bringing accurate
and reliable information sources especially in the current digital era. This is
also the competitive advantage of radio compared to other types of journalism.
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2. Radio Listeners 2.2. Analysis of the VOV listeners

2.1. Overview of radio listeners

Thinh gid nghe dai VOV-Theo do tudi To find out the difference in the

number of listeners listening to the
VOV radio, we have taken the source
materials from the VOV library and
1550 Tt the latest survey of the VOV audience
55-65 Tusi conducted in 2017. . Listeners are
mostly between the ages of 54 and
65. The audience from 15-34 is
accounting for a quarter of the total
number of listeners listening to the
radio.

KANTAR MEDIA VIETNAM

PHAT THANH NAM 2020

15-24 Tudi
25-34 Tudi

35-44 Tudi
‘ ' 11%
€O NGHE RADIO TRONG VONG 1 THANG TR(' LAI

30 PHUT/NGAY

THOT LUQNG TRUNG BINH NGHE RADIO

According to Kantar's survey, in 2020, 11%
of Vietnam's population regularly listened to
radio. The radio listening time of Vietnamese
listenersisestimated at 30-45 minutes per day.
The news in the country is the topic of most
interest to the audience. Popular listening
contents: domestic news, music on demand,
Vietnamese music, international news, traffic,..

THOT SU TRONG NUOC

LA CHU BE PUQ'C THINH GIA QUAN TAM NHAT

(Figure I11.2.2.a: Age of the VOV’s listeners, Bo c4o tong quan - D8i méi
phuong thirc ti€p cin va thu hidt thinh gia trong thoi dai ky thuat sd tai dai

THINH GIA NGHE GI TREN RADIO TNVN, 2017)

TIN TRONG NUOC

N

CA NHAC THEO YEU CAU _
m
-
L

Thinh gia VOV-Theo noi & Thinh gia VOV-Theo gi¢i tinh

NHAC VIET

TIN QUOC TE

GIAO THONG

Listeners to the radio had no major
differences in residence or gender.
The number of listeners in the city
is 3% higher than in rural areas and
6% higher than that of women.

Vietnamese (Figure I11.2.1.b: Radio highlights in Vietnam, Kantar, 2020) W ovoozoon I aon s H. N..

users prioritize
spending time on

(B4o cdo veé thinh gia VOV - tai liéu lwu hanh ndi b 2017)

8 7.\, DAILY TIME SPENT WITH MEDIA

THE AVERAGE AMOUNT OF TIME EACH DAY THAT INTERNET USERS AGED 16 TO 64 SPEND WITH DIFFERENT KINDS OF MEDIA AND DEVICES

(Figure 111.2.2.b: Demographic of VOV’s listeners, Bdo cdo téng quan - D&i méi

ent.eljt.'alnment phuong thirc ti€p cin va thu hit thinh gia trong thoi dai ky thudt s6 tai dai TNVN,
activities such 2017)
as watching TV, TMEONTERNET | (BROADCASTANDTREAMING)  SOCILMEDIA . (ONLINEAND PHYSICALPRINT) ‘
television: USil’lg Bdo cao vé thinh gid VOV- tai liéu 2017
) =
SOCial I’letWOI‘kS; @ B xemtruyenhinh B Nghexem,doc VOV An phim in Mang internet
reading books 6H 23M 2H 39M 2H 32M 2H 03M According to the report, young people tend
YEAR-ON-YEAR CHANGE YEAR-ON-YEAR CHANGE YEAR-ON-YEAR CHANGE YEAR-ON-YEAR CHANGE 100% : .
and newspapers; -4.0% (-16 MINS) -4.8% (-8 MINS) +2.7% (+4 MINS) +7% (+8 MINS) to approaCh trend’ that IS’ new medla SUCh aS
listening to music, . the internet attracts younger people, and this
etc. BT R vt N ot e is the opposite in the elderly group. Television
- 0 61% . .
20-30% of o) s remains tl?e rpost populfalr .medla of all ages.
Vietnamese people Print publications are still in use but are not
listen to the radio TH 12M OH 45M OH 50M TH 19M 250 very popular.
regularly. The -1.47%7[-1 MINS) +18.;1”/(; (+7 MINS) +13.é%[+6 MINS) +11..3%; (+8 MINS) 1
average Vietnamese 0%
Duéi 30 31-45 Trén 45

spends 2 hours
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(Figure I11.2.1.a: Daily time spent with media in Vietnam, Wearesocial, 2023)

(Figure I11.2.2.c: Audience’s habit, Bdo c4o téng quan - D8i m&i phwong thirc tiép

cAn va thu hut thinh gia trong thoi dai ki thuét s6 tai dai TNVN, 2017)
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2.3. Changes in the means of listening radio

34

The trend of listening to the radio on platforms other than traditional radio
was recognized by Vietnamese radio. The association of radio and digital
presents radio stations with a significant chance to draw in new listeners.
A lot of stations, like the VOV and the VOH, have made an effort to leave the
"safe zone," starting with a diverse range of programming and moving on to
updating on several digital platforms like Facebook, Youtube, websites... and
boosting listener contact. According to a survey by Kantar Media Vietnam
in 2020, 27% of listeners listen to radio via apps, and 10% listen directly
on the station's website. Despite this, the number of listeners from these
platforms is still slowly increasing.

0I1avya dSANVN.LAIA

The way the audience listen to the radio is also changing markedly, although listening
to the radio at home still accounts for the highest audience of 52%, the number of
people listening to the radio on the car is also up to 48%, indicating that the trend of
radio use of the audience is changing. change no longer just listen to the radio at home
anymore. Moreover, with the current digital transformation era, it is very easy to have
a smartphone, from which the need to listen to the radio at all times also increased to

HOW RADIO LISTENING

3. Gen Z

3.1. About GenZ

Gen Z (Generation Z) is the demographic
group that follows Gen Y ( Millennials) and
pre-Alpha generation. Gen Z is a group of
people who were born between 1997 and
2012. Typically, Gen Z is the offspring of

Gen X ( born between 1965 and 1979). This is the first generation that

came out in the era of advanced
technology. In addition to Gen Z, it
is also known by many other
names such as iGen, iGeneration,
Gen Tech, Net Gen, Zoomers...

According to statistics around the
world, there are about 2.6 billion
people in Generation Z, accounting
for about a third of the population.
In Vietnam, Gen Z has about 15
million people, accounting for
about 25% of the national workforce.

|

Picking up new trends: Currently,
Gen Z is the trendsetter, leading the
latest trends on social networks.
There is no denying the influence
of Gen Z when most of the hot
trends of young people today come
from this group.

Dare to express opinions: Generation
Z people bravely break the old
stereotype, are not afraid to share
their opinions and opinions.
Generation Z are people who are
not afraid to express themselves
and in an era where debates
around gender equality and free
life are less demanding.

Consumption
wise: Generation Z is
living and developing in
modern times, advanced technology
should have more options in consumption:
They tend to trust real reviews more than
advertisements from brands or celebrities.
Moreover, the consumer behavior of
buyers has also changed: they accept
to spend large amounts of money
on products and services with
famous brands, quality
with long-term use
value.
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3.2. Gen Z’s Internet usage behavior

As of February 2023, Vietnam had 77.93 million internet users, accounting for 79.1% of the
population. In particular, the number of users aged 18-35 years accounts for more than half
of the total: 56.4%. The number of Internet users in Vietnam is also on the rise, up 7.3%
from January 2022 to January 2023. This number is predicted to grow in the future, as digital
technology develops.

JAN OVERVIEW OF INTERNET USE

2023

ESSENTIAL INDICATORS OF INTERNET ADOPTION AND USE

TOTAL INTERNET USERS AS YEAR-ON-YEAR CHANGE AVERAGE DAILY TIME SPENT PERCENTAGE OF USERS
INTERNET A PERCENTAGE OF IN THE NUMBER OF USING THE INTERNET BY ACCESSING THE INTERNET
USER TOTAL POPULATION INTERNET USERS EACH INTERNET USER VIA MOBILE PHONES

@ o % O [

7793 79.1% +7.3% 6h 23m 94.5%

MILION YOY: +6.6% (+489 BPS)  +5.3 MILION -4.0% (-16 MINS) -1.4% (-130 BPS)

(Figure I11.3.2.a: Overview of Internet use in Vietnam, Wearesocial, 2023)

Most popular social networks worlwide as of January 2023
ranked by number of monthly active users (In millions)

---;

Vietnamese people
spend more than 6
. hours a day accessing
and using the Internet
for various purposes.
There are common
purposes such as:
connecting with
friends and relatives;
searching, updating
information; watching
movies, entertainment;

searching for products;
listening to music,...

(Theo thong ké Statista 2023)

(Figure I11.3.2.a: Overview of Internet use in Vietnam, Wearesocial, 2023)
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Gen Z uses the Internet for a variety of purposes:

A virtual space for communication and connection

Young Vietnamese people like connecting online with friends, family, and others
who share their interests, just like young people all throughout the world. Social
media is primarily used to connect like-minded individuals and serves as the
foundation for developing real-world relationships. Facebook, Instagram, and Zalo
are the key social media sites in this case.

The commodities and services industry

The topic of e-commerce has come up in focus group discussions and interviews
with young entrepreneurs, and it is becoming more and more well-liked among
young Vietnamese people who act in both buyer and seller capacities. Internet
users have the convenience and chance to make enough money to support
themselves thanks to marketplaces and delivery services. Young women are
particularly fond of livestream sales, which involve broadcasting and direct
spectator interaction on social networks, including Facebook groups. Online
applications are also available for hotel and transportation services; one such
application is Grab's horizontal integrated marketplace. When making purchases
online, e-wallets and banking apps offer convenient payment options. Facebook,
Sendo, Shopee, and Tiki are notable platforms and apps.

Recruitment Network

The two most dependable sources of employment and educational opportunities
are the Internet/websites (57%) and social networks (51%). In older age groups,
trust levels rose (56% and 60%, respectively, for those between the ages of 25
and 30, compared to 44% and 47% for those between the ages of 16 and 19).
The panelists said that Facebook groups are frequently used to streamline the job-
hunting process for young people.

Entertainment platform

Focus group speaks revealed that the majority of respondents' preferred form of
entertainment is watching media content. Vietnamese youth who use the internet
consume a variety of media, including short videos, vlogs, game streaming,
prank and meme videos, music videos, live performances, and online music.

37



3.3. Gen Z media outreach trends
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According to statistics of Vietnamese
press agencies in 2021 of the Vietnam
News Agency, the number of Vietnamese
newspapers is very large, the press mainly
appears and participates in all events to
bring information to the people every day.
Specifically, there are:

72 units have licenses for radio and
television activities.

In particularthere are 2 national radio
stations, 1 digital television station, 64
local television stations and 5 television
career units without a separate television
infrastructure agency.

816 press agencies (including print and
online)

In addition to licensed journalism, there
are also websites and social media,
channels of organizations, businesses or
even individuals such as Kol, Influencers.

The digital transformation and use of
digital journalism is on the rise along
with the development of multimedia
technology. As new technologies become
cheaper and more ubiquitous, digital and
social platforms emerge and have changed
traditional journalism. One-sided,
limited, and slow news now provided
by traditional journalism puts readers
in the shoes of passive buyers. However,
the Internet brings new opportunities for
both journalism and readership in terms
of immediacy, access, consumption and
engagement. In recent years, the news
media has turned into online journalism.
According to official statistics, in Vietnam,
in the past five years, the development
of electronic journalism (including
newspapers and electronic magazines)
has accelerated. At the end of 2013,
Vietnam had 92 electronic press agencies,
but by mid-2018, it had increased to 159
newspapers and electronic magazines.
Along with the strong development of the
Internet today, Vietnamese readers have

changed their habits, moving from
traditional journalism to digital platforms
such as online journalism, helping them
access information easily and quickly,
accurately and interactively on the Internet.
The application of digital transformation
in journalism is an important step
forward, creating more value than
traditional methods (less feasible due to
cost and human resources). Moreover, the
Government of Vietnam is simultaneously
setting a target of 100% of press, radio and
television agencies to implement digital
transformation in the period of 2021-2030,
with avision to 2050. Although the internet
newspaper has many advantages over
other means, not everyone has access to it
(the elderly, people without smartphones,
the poor...) so television is still the most
chosen medium. The press agency is full
of modern and traditional media, but due
to too much competition, the 40% rate of
VNA is in line with the current reality.

Khao sat thinh gia nghe dai VOV 2017

(Figure I11.3.3.1.b: The VOV Audience Survey in
2017, Bao céo tong quan - D6i m&i phwong thirc tiép
cin va thu hat thinh gia trong thoi dai ki thuét s6 tai

dai TNVN, 2017)

SO UIEU VE CAC CO QUAN BAO CHi
VIET NAM NAM 2022

NEWS

co quon truyen théang
do phuong tien cho luc

VNDéi Truyén Hinh Viét Nam
Wbéi Tiéng Néi Vidt Nam
TTXCYN rhong Tén Xa viet Nam

NhanDan szo vhan pan

E Congannhangdan Bio Céng An Nhan Dan
i

““a“lll]i“llal"la“ Bdo Quan Poi Nhan Dan

Trong d6 c6 15 o quan bdo chi gom:
-> 189 Bao
->03 Tap chi
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-41.000
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~-16.000
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339%

(s6 lrgng nguwdri trong khéi phat thanh vi béo chi)

1E CO OUAN BAI PHAT THANH TRUYEN HINH

Dai Truyén hinh Viét Nam

Pai Tiéng néi Viét Nam(trong dé cé

DPai Truyén hinh kj thuatsé VTC) a *

BY dai phat thanh, truyén hinh trwc thudc

tinh, thanh phé SO LUONG KENH PHAT THAMH, TRUYEN HINH

os don vi hoat déng truyén hinh
(Béo Nhan dan, QUVN, ANTV, VNews, PTTII quan d4i)

KENH TRONG NUAC KENH NUAC NGOAI

171 Keénh phat thanh 57 «kenh nwéc ngoai cung

cdp trén dich vu truyén

184 kénh truyén hinh
(7 kénh truyén

hinh thiét yéu

hinh tra tién

quéc gia, 63 kénh

truyén hinh thiét
yéu dia phwong
va cac kénh trong \

nwéc khic) V
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321 Tap chi 1y luan chinh tri va khoa hoc

[ 8%

l -

19.356

TRUGNG HOR BUOC CAR THE LAM BAD

12 Tap chi vdn hoc nghé thuit

]E -I EEI I:IL.II.l:ll'I BAO

(Figure II1.3.3.1.a: Press agencies in Vietnam in 2022, Vietham News Agency, 2022)

39



3.3.2. Social networking platforms

In the world, Facebook is the
social networking platform
with the mostusers in the world
as of January 2023. Facebook's
monthly active users are
still growing at a staggering
51 million (from January
2022 to January 2023). With
the development and fierce
competition from many other
social networking platforms,
Gen Z has more and more
choices. However, Facebook is
still one of the irreplaceable
secondary social networking
platforms with more than 1
billion users between the ages
of 18 and 34.

FACEBOOK

2?;3 FACEBOOK MONTHLY ACTIVE USERS (QO®)

/
I THE STA

2.797 2.853 2895 2.910 2.012 2,936 2930 2.958 2,963

+0.8% +0.8%
JAN \PR JuL. 0cl JAN \PR Jun. ocr JAN
2021 2021 2021 2021 2022 2022 2022 2022 2023

(Figure I11.3.3.2.a: Facebook Monthly active
users, Wearesocial, 2023)

In Vietnam, Facebook is still the most popular
social networking platform. According to
NapoleonCat statistics, as of January 2023,
there were 74,782,800 Facebook users.
In particular, the age range from 18 to 34
accounted for 53.9%. Between the ages of
18 and 34, women tend to use Facebook
more than men, but not significantly. This
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is the main platform that young people use
to update information and entertainment
activities.

12.8%

13-17 18-24

DEMOGRAPHIC PROFLE OF META’S AD AUDIENCE

SHARE OF COMBINED, DEDUPLICATED ADVERTISING REACH ACROSS FACEBOOK, INSTAGRAM, AND MESSENGER, BY AGE AND GENDER

L% 14.59 B
FEMALE
. MALE
9.4% 9.6%
53% 5.2%
2.9% 2.9%

11.9%
4.4%
I 3.6%

(Figure I11.3.3.2.d: Demographic profile of in Vietnam, NapoleonCat, 2023)

25-34 35-44 44-54 55-64 65+

TIKTOK

(Figure I11.3.3.2.b: Most popular social networks worldwide as of January 2023,
Statista, 2023)

In the world

In the world, Tiktok is a popular social networking platform with a high level of new users
joining. With the outbreak of COVID-19 causing millions of people to work and study at home
and have a need for entertainment, TikTok has exploded. Short-form video content has also
become a popular form of communication.

According to Datareportal's data analysis, in 2023, Vietnam will become the sixth country in the
world with 49.9 million users aged 18 and over. In particular, the main users from the age of 18
to 34 account for more than 70%.

In VietNam

As of early 2022, Tiktok has 31.92 million users over the age of 18. Of these, 53.5% are female
and 46.5% are male. Tiktok's reach was equivalent to 55.4% of its local internet user base at the
beginning of the year, regardless of age.

According to an internet user survey conducted in Vietnam in the first quarter of 2022, the
percentage of TikTok users in Generation Z reached 72%, showing a strong increase compared
to the previous quarter. For comparison, about 32% of internet users in this age group used
TikTok in the first quarter of 2020.
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3.4. GenZ’s modern audio listening trends

BIEU DO KENH PODCAST VIET
MOI PHAT HANH (2019-2021)

PODCAST
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Published time

*Nguoén di liéu: T metadata ctia hon 2.8 triéu Podcast RSS Feed*

(Figure I11.3.4.a: Number of podcast channels published from 2019 to 2021, 2021)

According to Statista, by the end of 2022,
it is estimated that podcast listeners will
account for more than 20% of all Internet
users worldwide (about 424 million people).
Podcasts are defined as a digital audio
file consisting of speech, music, etc. that is
uploaded to the network so thatlisteners can
freely accessit. Unlike radio, where programs
are broadcast on available schedules and
disappear shortly after airing, podcasts are
a form of on-demand content. Audiences are
freetochoosetolistentothe podcastanytime,
anywhere, and can rewind as they like.
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The trend of listening to podcasts in Gen Z is
blooming. According to a survey by YPulse,
62% of young consumers aged 13-39 listen
to podcasts, with 26% reporting that they
listen to podcasts every week. Figures show
that Gen Z now has the ability to listen to
podcasts like Millennials. From 2019 to 2021,
podcasts are growing rapidly. There have been
over 2,900 channels (over 76,000 episodes)
of podcasts distributed across 124 different
genres. In addition, the largest increase in
podcast listeners over the past year has come
from people between the ages of 12 and 34.

IV. CONTENTS OF THE RESEARCH

1. Current radio status for Gen Z listeners

Although radio is a mainstream media Instead, this group of people regularly
channel with state patronage, the visited the website of the online
majority of radio listeners are aged 35 to newspaper to broadcast updates, search
44 Gen Z is a generation born and raised for information and listen to live radio
in the era of explosive digital technology, programs

strong digital communication channels
that hinder radio broadcasts to reach
this audience. They are not the main
audiencelisteningtoradio,butaccordingto
the survey statistics of the VOV, listeners
aged 18-30 still account for 25% of the

total number of radio listeners today. ( > PHAN BO THEO DO TUGI ]

33.50%

27.50%

0
12.50% s

l 5.50% 5.50%
H B

18-24 25-34 35-44 45-54  55-64 65+

(Figure IV.1.a: Age of VOV audiences, Bdo cdo téng quan - D6i m&i phwong thire tiép cin va thu hit
thinh gia trong thoi dai ki thut sé tai Pai TNVN, 2017)

To learn more about the current state of radio for the Gen Z audience, our project team
conducted an interview with 2 groups of subjects: students aged 18 - 25 years old and a
group of experts (who have deep knowledge and work in the field of radio).

Group of students (18 - 25 years old)

We interviewed and spoke with 20 students aged 18-25 to clarify the radio broadcast
from a young perspective.
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str) ______ cwhoi

Ban thuong tiép can thong tin bang loai hinh truyén thong nao?

Tong két cac cau tra 1oi

Nhiing noi dung ban cam thay thu hit trén cac nén tang truyén thong?

Ban c6 thuong xuyén sir dung cac cong cu nghe radio khong?

Phat thanh 13 loai hinh c6 vu thé, thong tin nhanh, qua trinh tiép nhan dé dang, phuong

noéi, tiéng dong, am nhac. Pic biét, moi ngudi ai ciing c6 thé tiép can tdi phat thanh.

tién nghe don gian, hinh thirc théng tin song dong nho sir dung hiéu qua cac phuong tién 1oi

Ban thuong nghe radio trén cac nén tang nao?

|| WIN| =

Theo ban, phat thanh c6 vai tro gi trong cudc song?

Theo ban, cac dai phat thanh hién nay nén lam gi dé cé thé tiép can rong rai hon ti ngudi
tré, dac biét la gen 77

(Table IV.1.c: Interview answers summary for group of student from 18 - 25 years old)

In the interview, Gen Z didn't really focus on radio broadcasting.
Instead of accessing information through radio, most of them
tend to learn on social networking platforms. Radio in the
current Generation Z is simply an information transmission too,
entertaining but not really attracting a young audience. Young
people tend to be attracted to entertainment content, and social
media is a suitable means to use, highly entertaining. Besides,
the platform also has a powerful and convenient connection
function, which current broadcasting cannot do.

Therefore, in order to have wider access to Gen Z audiences,
radio broadcasters need to diversify forms of transmission, be
flexible in content, and be able to combine radio communication
on social networking platforms.

Experts group

We had the opportunity to interview and discuss with Mr. Dong Manh Hung, Head of the
Editorial Secretariat of the Voice Of Vietnam; Ms. Nguyen Thuy Hoa, Head of the International
Cooperation Department of the Voice Of Vietnam; Ms. Tran Thanh Hai, an expert of of the
International Cooperation Department of the Voice Of Vietnam; Ms. Hoang Hoa Binh, an expert
of the International Cooperation Department of the Voice Of Vietnam on issues related to the
field of the radio broadcasting.

sl e

1 Phat thanh c6 uu diém gi so véi cac loai hinh 4m thanh khac?

2 Phat thanh hién nay can thay ddi gi dé cé thé tiép can rong rii dén nhitng nguoi tré?

Theo ban, phat thanh s& c6 xu huéng phat trién ra sao trong tuong lai?

(Table IV.1.d: Interview questions for experts group)

—

Mot trong nhitng thach thirc 16n dbi véi phat thanh 13 hién nay, c6 rat nhiéu kénh truyén
thong, nén tang dé gidi tré tiép can, thu thap thong tin, dong thoi dé giai tri. Vi vay, phat
thanh phai linh hoat hon trong viéc xay dung noi dung dé phti hop véi cong chiing tré.
Pong thoi, phat thanh can nghién ciru dé thay dbi cach thong tin téi gisi tré, khong phai
nhitng cau tir cing nhic ma phai mém mai, uyén chuyén.

Phat thanh phai gitip cho khan gia tré c6 co hdi twong tac, chia sé nhitng quan diém, suy
nghi, tao san choi cho gidi tré cé thé thé hién duoc ban than minh trén bao chi, trén cac
kénh truyén thong.

tao trong cac chuong trinh phat thanh.

Phat thanh can tao diéu kién cho cong ching tré tré thanh nhiing dong san xuit, ddng sang

trong long cong ching khi khan gia tiép can thong tin. Podcast 1a mot trong nhitng kénh
truyén thong truyén tai phat thanh tiém ning va gan giii voi gidi tré.

Phat thanh phai nam lay co hoi khi nén tang s6 va chuyén d6i sé6 dang phat trién manh mé
trong thoi dai cong nghé hién nay, tao ra cac nén tang sé dé phat thanh git viing chd dimg

(Table IV.1.e: Interview answers summary for experts group)

Through two interviews with two different focus groups, our team came to a conclusion as
follows. In order to bring radio closer to young people, it is necessary to first diversify content
and flexible approach through communication channels, especially social networking platforms.
Instead of merely being a channel to provide information and news to young people, radio needs
to be shown as a media channel that is highly entertaining and interactive.

2. Radio access to Gen Z

As the Internet and social networks have developed, radio has taken advantage of the
advantages to perform online broadcasting methods, on-demand, podcasts, live streams...
creating "radio stations without antennas"”, meeting the need to listen on demand, listen
at any time, listen to anything and can "see" the radio... radio stations have also created
apps on smartphones so that the public can just click to listen to radio stations' programs...
without limitation of geography, time, culture or language. In 2020, the VOV has added
multimedia categories including many sub-categories such as : infographic, e-magazine,
video. In addition, the radio station also launched Youtube and Tiktok channels with
millions of followers.
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2.1. VOV on other platforms

Vov1

Cac nén tng: trang web, youtube, fanpage va déc biét 1a podcast da duoc VOV1
quan tAm va ngay cang chu trong phét trién trong thoi gian gin day

W Noidumg_____________________

Trang subdomain ctia VOV1

Théng tin dwoc cip nhét thuwong xuyén, day dac, khi dang tai dwoc bo tri
& cac muc theo tlrng linh vurc

Trang da c6 thay d6i, cAp nhat nhanh, nhiéu ndi dung phong ph. Tuy nhién,
chii yéu van 14 canh tay ndi dai ctia phat thanh véi cach gidi thiéu khong khac
mdy phin dan clia chwong trinh phat thanh dé dinh kém link chwong trinh.
Céc tit ctia cAc chuong trinh, bai viét chua dwoc quan tAm sao cho hdp dan
hon vi van dua nhiéu theo vin ban phat thanh

Trang subdomain thi€u di€ém nhén va day dic chit. Trang chti ¢4 tit ca 10 muc thi
3 muc top d4u na na nhw nhau: Tin méi cip nhét, Thoi sw va Theo dong thoi su.

Mau sic trang chii chua that hai hoa. Chura c6 nhiéu thé loai trén web.

Trang subdomain ctia VOV3

Thiét ké don gian, cic thong tin méi va cac chwong
trinh ctia Kénh chwa dwoc cap nhét lién tuc.

Hién VOV1 chua cé b6 mau chuan (Template). Tuy nhién, da c6 quy dinh
chung cho thé loai video khi xudt ban nhu: Ti 1& khung hinh, d6 phan giai,
dinh dang; C6 logo chuén ctia VOV; Video phai c6 gidi thiéu VOV1 & dau (5s)
va cudi (5s); Dong nhatvé ¢ chi, font chit, mau chit, khoang cach cho cac ndi
dung text trong video.

Trang Fanpage VOV1 News:

Thuec hién livestream nhiéu chwwong trinh truc tiép

Tin ttrc cAp nhat, phong ph, hinh dnh hip dan hon so v6i web. Tuy nhién,
& trang fanpage chwa thiy su xuét hién nhiéu cac thé loai khac ctia n6i dung
s6 nhw infographic, eMagazine.

Tir 2019, VOV1 trién khai podcast trén cdc nén tang: Apple podcast, Google

odcast, Castbox; Spotify.

VoV 2

Trang subdomain vov2.vn: Cic muc
trén web dwoc chia theo linh vire n6i
dung ctia Kénh:

Cactin, bai bién tap lai tr cac chwong trinh phat thanh, day 1én cac muc
pht hop.

"San xuit ma&i cac san phdm media: cAp nhét théng tin, phdng van, phéng
s, chum anh, video clip, infographic... v&i cac dé tai ndng, cip nhat su kién,
cac van dé quan trong lién quan dén cac linh vuc clia Kénh."

Hinh thirc

Quy dinh cu thé vé cac dau muc va thit tw cic ddu muc nhw: TOP/Cover
story, Ban va lun, Doi séng xa hoi, Van hoa-gidi tri, Thé thao, Phap lut, St
khoe, Chuyén tham kin, Ngwoi cao tudi, Bai ca nguoi linh, VOV2 két néi.

Mau sic chi dao clia trang: mau xanh (navy blue)/mau dé (red) nhu trong
bd quy chudn logo VOV

Quy dinh vé phong chit, d6 phan gii hinh anh, ty 1& hinh dnh va ctra s6
media, chu&n nén va dinh dang déng géi video, chuén audio.

Trang Fanpage VOV2 Cudc sdng
mudn mau

Cac thong tin duorc cp nhét lién tuc, nhiéu tin bai duoc link tir trang web
sang, dong thoi song cling c6 nhiéu tin dwoc bién tip riéng. Frame cho
Fanpage ciing dwoc thay d6i véi mau xanh, trang la cht dao va dwoc thiét ké
ngay cang chuyén nghiép.

VOV2 cling x4y dung kénh youtube, zalo riéng, phat trién podcast trén nén

tang itune, spotify, google podcasts.
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Trang Fanpage ctia VOV3 Thoi gian gan ddy c6 nhitng budc khdi sac khi gidi thiéu, quang b, livestream
(VOV3 Music) cac sy kién 4m nhac 16m do VOV3 t6 chiic hoic livestream mét s6 chwong
VOV 3 trinh méi
V&1 VOV3, viéc phat trién trén nén tang ndi dung s6 kha thuén loi do cac ndi
. . o dung dé lan téa b1 lién quan dén linh vuc gidi trf, khach moi hau hét 1a
szt dau chd trong phat trién ngudi ndi tiéng,

Keénh youtube VOV3. Tuy nhién, thoi gian qua, VOV3 chua that sw cé sw quan tAm cho viéc phat
trién ndi dung s6 nén viéc update thong tin, cdc chwong trinh méi trén web
chwa duorc chu trong.

Dui khéng cé kénh phat séng riéng nhung VOV4 da xay dung dwoc mét sé chuong

trinh c6 thuong hiéu, c6 fanpage riéng d€ quang b4, dang tai ndi dung nhu:

K&t ndi 54, Sic mau dan toc Viét Nam va Khai nghiép & viing dan toc thiéu s6. Cac

fanpage nay nhan dworc sy turong tac kha tich cuc clia cong chiing nhét 1a fanpage

VoV 4 S

chuong trinh Két noi 54.

Thiét ké gan giéng VOV 1
Ve cach b6 tri
Trang subdomain ctia VOV4 thong tin, hinh dnh: kh4 thodng, thong tin kha hap dan.
Céc tin bai dwoc cAp nhat lién tuc, cdc phéng sw dnh va video clip cling gép phan
lam ting sw hdp dan cho trang
Trang vovworld.vn la trang thong tin dién tit khéng phai subdomain, c6 giao
www.VOV.world.vn dién kh4 hién dai, thodng, mau sic trang nha. Tuy nhién, cic phan muc trén
vov's trang khong rd 1a theo linh vuc hay theo chwong trinh.

Media Hinh &nh, video clip trén trang dwoc thuc hién kha tot
Sau mot thoi gian cling chung trang subdomain véi VOV2 thi VOV6 da phat
trién trang web riéng cia minh va ngay cang duoc quan tim phét trién.

Phén b6 cac chuyén muc, hinh dnh thong thoang, hop Iy
. Hinh anh cht yéu la khai thac trén internet. Anh phéng vién tw chup chi
Trang subdomain cua VOV6 yéu la hinh anh trong phong thu.
VOV 6 N6i dung trén web ciing twong d6i don gian: cac muc chd yéu la tén
chwong trinh va ndi dung trén web la tén cac chwong trinh, dinh file Am thanh
CAc thé loai ndi bt clia ndi dung so nhu video clip, infographic, eMagazine
Duoc cai tién véi cac ndi dung va hinh thirc ngay cang hién dai hon. Cha

Trang Fanpage ctia VOV6 trong gi¢i thiéu cac chwong trinh da cé thwong hiéu, chuong trinh méi ctia
VOVe.

Nhiéu chwrong trinh c6 thwong hiéu ctia VOV6 dang phat trén youtube (do VOV Live xay dung) da thu hit mot lwong

16m nguoi theo doi.

\'0)% Trang subdomain ctia Kénh Giao thong kha chuyén nghiép. N6i dung, hinh thtc trén trang twong d6i phong pht,
Giao Thong | da dang.

(Table IV.2.1.a: The VOV Channels, Tai liéu ciia phong bién tap VOV)
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Facebook

In general, the distribution of content on Facebook is not in the overall strategy of the VOV, still
on a spontaneous perspective based on the needs of content producers. It is known that there
are currently 7 official fanpages named after the production unit launched by these units. (In
addition, individual programs have their own fanpages created by the producers themselves to
promote their programs.)

Page Total Likes/Follow
Kénh truyén hinh VOVTV 4.383
VOV 1 4.748]5.241
VOV 2 DAI TIENG NOI VIET NAM 626/651
VOV3 Music 2.549/2.558
VOV4 Hé phat thanh dan t6c 80/81
VOV Giao thong 95.045/101.096
Bao dién tir VOV 251.333/256.536

(Table IV.2.1.b: Total like and follow of the VOV Fanpage, Facebook, 2023)

- Zm%l:/‘:ﬁl Fanpage of the VOV Online
Newspaper has the highest
B Facebook viewer index. The following
Mumbe_ image shows that, of 7.41%
I of traffic from the social
| Twitter segment of vowv.vn, traffic
© recar from Facebook accounted
' for 72.45%.
Ifm Linkedin

(Figure IV.2.1.c: Traffic from the VOV
social media, vov.vn, 2018)

TikTok

Although the VOV just joined Tiktok platform not a long ago, the VOV’s TikTok accounts get a
lot of attention from millions of followers.

vovtvgiaitri truyenhinhvov @
VYOWVs  vovivaiiitr VOV vovv
Gl ri
_ Folew | folow
3 Dang Follow 321K Follower 1.6M Thich Sibmeptallon (0T bellmien FELSEETHED
Mhiing tin tic showbiz, gidi tri hot nhit # Nhitng tin tifc mdi nh&t, nhiing van d& ndng nhat,
o« facebook. comfvovtugiaitri ¢ truyenhinhvov.vn
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2.2. The VOV online newspaper

VOV.vn was officially launched on February 3, 1999, opening the stage of bringing the national
radio site to the global information network. Since 2004, VOV.vn has put into operation video
in newspapers. In August 2005, the VOV news officially broadcast online 4 radio systems of
Vietnam Television: News - Politics - Synthesis (VOV1); Culture - Life - Science system (VOV2);
Music and Information - Entertainment system (VOV3); External Broadcasting system (VOV5)
from 5h to 24h daily.

Total visit
Total visit 3.90M

o v36.22%
6M
Avg. Visits Dura... 00:02:15
4M
Paper per Visit 4.00
0 Bounce Rate 63.99%

Sep 17 Oct 17 Nov 17 Dec 17 Jan 18 Feb 18

(Figure IV.2.2.a: Total visits the VOV website from 17 September to 18 February 2018, vov.vn, 2018 )

e Direct traffic to your site is

11.49%,. Traffic Sources
e Referral traffic accounted for

34.33%

44.00%

e Search traffic (typing keywords —

on Google) accounts for 44%

11.49% 7419%
2.68% 49%

e Traffic through social media - el

aCCOuntS for 7.41% Direct Search Social Mail Display
e Remaining through other sources (Figure 1V.2.2.b: The VOV audience traffic sources, vov.vn, 2018)

In order to reach closer to the public, especially the Gen Z generation, in addition to changing
the form of radio more diverse and multi-dimensional, radio stations also focus on building
and developing content. Up to the present time, the transformation of personnel in the
organizational structure of radio stations, with the participation of many young reporters
newly recruited with skills in technology, techniques, creative data journalism appeared more
and more and received the support of the target group (Gen Z)

CONCLUSION

Radio is a type of mainstream media that plays many important roles in life. Currently, due to
the outstanding development of science and technology, many new forms of communication
have been born, fiercely competing with radio. In particular, the Z generation was born in the
era of digital technology 4.0, soon exposed to new communication platforms, especially social
networking applications such as Facebook, Tiktok, Instagram,.. Although it has changed and
improved to keep up with the pace of digitization, the popularity of radio to Gen Z young people
has not been effective. Through the research, the team can plan specific deployments for the
campaign with radio events and cross-platform communication activities aimed at bringing
radio closer to the target audience.
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PART 2

DEVELOPMENT
&PLANNING

After a thorough study of the
Subject, Object, Content and
Method of the Research, we
start. drawing the campaign
plan. In the planning section,
we defined _the ' strategy and
tactics of the campaign, and to
better “understand the target
audience;. the team explored
the customer journey and
selected communication
channels’ with high popularity
with Z/generation. To minimize
possible unexpected situations,
we have carefully calculated
and managed the project with
risk /' management, human
resource management and cost
management:

CONTENT

I. Customer Journey

I1. Source of growth
II1. Customer Insight

1. Persona

2. Insight

IV. Goals & Objectives
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1. Color Palettes
2. Slogan
3. Hashtag

VI. Communication

Strategies & Tactics

1. SWOT models
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3. Tactics

4. Action Plan

GOALS AUDIENCE

® Reach out to GenZ and encourage young people @ Age: 18 25 (Gen Z)
to pay attention and use radio frequently ® Gender: Male/Female/Others
® Spread the role and meaning of radio in life. @ Status: Student in Universities
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#WorldRadioDayInVietNam
#RadioAndPeace
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I. CUSTOMER JOURNEY III. CUSTOMER INSIGHT

e - . D 1. Persona
e Social media _ . .
T T e Social media e Banner; Poster in university o Electronic newspaper BehaViOI‘

Using a variety of communication
_ channels for appropriate purposes.
Selection Experience Using Demography Looking for information on reliable

o Be curious, want to experienlce . o Try to use for their'demaml'ls ] gesli]l:ilfgiqllently if we meet their AgeS: 18_2 5 (GenZ) and legltlmate media sources.
o Be affected by personal relationship o Attracted by other innovative i e : .

as friends, teachers,... keypoints in broadcasting e Main purpose: updating information, Gend: Male /Female/ Frequently use a mobile phone to
searching opportunities for careers. . . L. .

Status: Student in universities access media channels.

Following the crowd, having been

influenced by friends and family.

Approach

Behavior

o Depend on different demands

Point

Hobby
e Social Media e Social media e Social Media e Social Media DiSCOVCI‘ing and leal‘ning
e E- News: VOV o Word of mouth e Event: WRD, Tour ¢ Word of mouth )
o Word of mouth e Event: WRD, Tour o Ads IIOVel ldeaS
o Ads o Ads Being drawn to content

that offers more

depth than just simple
entertainment

Watching videos, reading
short articles, and

(Table I: Customer Journey)

II. SOURCE OF GROWTH

Driver listening to podcasts.
SOURCE OF GROWTH Want to gain
knowledge that
. is potential for Barrier
Target Audience Students Reasons
sons development There arent iy
Total: 1.672.881 stundents (2021, Bd Gido duc & Pao tao) As anew audience with high Want to participate : radio-related  events
potential for growth in activities that and activities in which
Population of the aged 19-24 is more than 1/3 of the total The characteristics of the GenZ generation, are educational and students can take part in
population of Vietnam (2019, B9 thong tin Chinh Phu) are curiosity, quick adaptation, and high beneficial. Radio contentis generally
engagement with various types of social

stiff and monotonous.

Driver Barrier The current broadcasting does not have
widespread coverage with this audience

Looking for many benefits Use different types of
and values from the media communication Although radio is a large-scale Z_ I ns i g h t
mainstream media, it has not yet

had high interaction with GenZ.

Young people - Z Generation are looking for mediums to update information, gain

knowledge and seek opportunities to participate and experience activities and events

in the field of journalism and radio. However, they are facing obstacles in how to deliver

unattractive content, along with limited journalism and radio activities for students.

Gen Z wants to have more youthful and attractive content which are published in many

Radio is a form of communication that plays an important role in life, especially as a function of different forms and have opportunities to take part in the experience of large-scale and
instantaneous information. Broadcasting needs to be more widely known and used for GenZ prestigious radio activities.

CONCLUSION

GenZ, especially students are target audiences of the campaign

(Table II: Source of growth)
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IV. GOALS & OBJECTIVES
1. Goals

® Reach out to GenZ and encourage young people to pay attention and use radio
frequently

® Spread the role and meaning of radio in life.

2. Objectives

2.1. Marketing Objectives

Vo [ Geegories | Tme | Uniis | kPl

Facebook
1 Total articles articles/images 35
2 Total video 20/12-20/04 |video 20
3 Total reach people 150.000
TikTok
1 Total videos video 35
2 Total views 20/12-20/04 |view 250.000
3 Total likes like 15.000
National Press Conferences
1 VOV system articles 10
08/02-15/02 -
2 E - news articles 5
Events
1 WRD 13/02 people 300
2 Post activities 25/02 people 20

(Table IV.2.1: Marketing Objectives)

2.2. Communication Objectives

Communication Objectives

Encouraging GenZ to learn and participate in radio activities
Offline

World Radio Day Events 2023

Radio program production and storage center tour

Online
Minigame: Poan tén phat thanh vién
Tiktok Challenge: Nhay cung VOV

Communicating radio content to GenZ

The Content lines

Radio accompanies history

The role of radio in modern times
Broadcast and GenZ

Gap Generation
(Table IV.2.2: Communication Objectives)

54

V. BRAND IDENTITY
1. Color Palettes

Inspired based on the VOV logo's dominant colors:

TIENG NOI VIET NAM

azZ9cva#
ELLYBO#
A44444#

(Figure V.1: Color palette)

The theme of this year's World Radio Day is
“Radio and Peace”, emphasizing the role of
radio in shaping public opinion to prevent
conflict, while promoting cohesion, sharing,
and working together to build a peaceful
and compassionate society.

“Radio and Peace” is very meaningful in
the context that we are facing the problem

World Radio Day 2023 with the
theme "Radio and Peace", the slogan
"Radio and Peace" is placed in the
middle combined with the highlight
of the sound waves transmitted when
broadcasting. Along with it is a dove,
the indispensable symbol of peace
that is flying towards there being
peace.

>

13" FEBRUARY 2023
of fake news and misinformation spreading
on social networks. More than ever, radio *RADI
needs to prove its value by transmitting AN D

reliable and valuable information to
contribute to reducing tensions, preventing
conflicts, and promoting cohesion, sharing,
and joining hands to build a peaceful and
compassionate society. Today, there are
many competing new platforms, but radio
has always kept the trust to maintain and
protect peace.

Message: Radioisaninstrumentto maintain
and stabilize peace, thereby contributing
to the common development of the world.
Regardless of the circumstances, the role of
radio has not faded.

A S\pe=

= .
X
3

3. Hashtag

#VOV

#Wrd
#WorldRadioDayInVietNam
#RadioAndPeace
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VI. COMMUNICATION STRATEGIES 2. Strategy
&TACTICS The World Radio Day 2023 communication

plan focuses on providing and transmitting

1. SWOT mOdEIS information about the event, and at the

Increasing community awareness of
the VOV and WRD, especially young 1 9 / O 2
people. —_—

Increasing community awareness of O 1 / O 1
the VOV and WRD, especially young
people.phat thanh va WRD

same time highlighting the role of radio in

life to the target audience.
é “ é é , Emphasize the value of radio and
its function in daily life.

We develop the strategy from Feabuary e o aE it OB
- - - - - throughout all periods, from the
2023 to April 2023 with the main objectives time of warothe present

Before creating strategy and tactics for the campaign, we analyze the SWOT model to be able to analyze the factors that may affect as follows:
the campaign. This is an effective tool, which helps a lot in setting goals and building plans.

SWOT is a well-known business situation analysis model. This model consists of 4 elements represented by 4 abbreviations: S -

Strength, W - Weaknesses, O - Opportunities and T - Threats. Of the four components of the SWOT model, Strength and Weakness- ® Communication enhances the recognition
es are internal factors, the other two are Opportunities and Threats are external factors. of radio in general and World Radio Day in G G 30/0 1
In our case, the SWOT matrix will be applied to analyze the factors affecting current broadcasting. The purpose of using SWOT is particular to Gen Z. Highlighting the topic:Radio & Peace ) / 02

to point out the advantages as well as limitations when doing a radio communication campaign.

® Honoring and promoting the role and

meaning of radio in life
The organizers have a lot of experience in communication and organizing events in the field of
broadcasting: We are supported and guided by the VOV members - who have expertise and in-depth . i . i . O—
knowledge in this field. In addition, the staff have organized many large and small media events at ® Communication, and information Shal‘lng radio's attract among the GenZ

. . audience
home and abroad. about radio and World Radio Day

Abundant and quality information is provided from reputable sources: The Voice Of Vietnam is a
state-run media agency, so the sources of information we refer to are authentic and almost absolute
along with diverse professional documents in the VOV library.

Administrative and financial support: To organize events or build communication channels, we (FigureV.2: World Radio Day 2023 Communication Strategy)
need to have the verification and confirmation of many stakeholders, however, when supported by Ms.
Nguyen Thuy Hoa, these processes become simpler and faster. Besides, the VOV also provides almost
absolute financial support.

3.Tactics

Radio is a difficult field to engage young people: There is no denying that the recognition of radio | Purpose | Mainchannel | ~ Activiity = |  Requirement |

for young people today is not high. Gen Z barely knows or uses this type of communication life.

Information: concise and efficient

Limited in terms of content line: Because the VOV is a governmental press agency, the content

: : : L o 1 : ized, t , and
posted publicly must go through many stages of censorship and it somehow is limiting creativity of [nage: organzed, contemporary, and very

close to Gen Z

oung people. Updatin; Creating and buildin
¥ EPEOP inlzormagion Facebook Facebogk fanpage & Ensure that the articles’ material is reliable
and exact
i ) . . ) X ) . ) Various types of information: images, videos,

Gen Z is a generation that is inquisitive, interested in new things and proactive in selecting
multiple sources of information. This feature will be an opportunity for the project if it approach-
es the target audience from many different angles, more novel and attractive.

8 y 8 Variety of content on the channel, flexibility

) i . . i . . i S di to explore ideas

Open Radio Trends: Open radio allows listeners to participate directly in the program in a variety preading - o— roush vid
of ways. The most attractive way is to have a direct phone line or receive information and opinions Eadlozto the | rikiok Creating and building Tiktok Interacting with viewers through video
through OTT or Fanpage applications on social networks. Listeners watching a show can call the aj(rilience The conetent is not only for entertainment
studio directly, expressing their views via text message. These opinions are put directly on the air, purposes but also provides information

contributing to the diversity and objectivity in the way of approaching and analyzing the problem. about radio

. Easy to participate, simple rules for playing
Call to Action |Facebook, Tiktok Encouraging and attract

The fierce competition of modern forms of communication such as TV, social media channels, participation Interesting rewards and a fascinating
other press agencies, etc. experience

The changing habits of audience: The development of information technology in modern society Press articles: specific and exactly
also changes the habits of mass media access of the public. Instead of having to leave the house to WRD Event | Electronic Updating information about:

buy a newspaper, or turn on the television and radio to watch each program that you love, now the newspaper WRD 2023 Image: variety, abundance, and high
public just need to access the network to quickly master the news that they want. In fact, the public is standards

always moving towards the new, the simple, and the change in the habit of approaching the media
has become the biggest challenge of the traditional press in general and radio in particular.

(Table V.3: World Radio Day 2023 Tactics)



4. Action Plan

P )] Date to
Goal 1 Action step descriptions R:::)}(,)/n s?ll))lte e Date due
B ted . Pitching idea
e permitted to participate| .. t and related Team
part in the organization aczﬁlit;nglzrlir;nilnprzepisils + 01/12/ | 15/12/
: 2022 2022
of W.RDZOZS. .e\./ents and Completing administrative Dr. Vu Viet Nga
associated activities -
requirements
Building social media
_ channel: Facebook, Tiktok
Introduce and distribute _ : _ Team (under
radio,VOV,andWRDcontent | Creating pertinent digital 1CD's content | 20/12/ | 01/01/
on social networking sites content in a variety of 2022 2023
formats, such as articles,
photographs, and videos.
Goal 2 Action step descriptions Il:::[t));/n l?s?ll))lt(a 2::;;0 Date due
Using alternate forms of
content creation: images,
videos, memes, .. to assist Team
radio engage of young
people.

: : 02/01 30/01
Spreading and CONVEYINg | Using viireariety platforms: 2(/)23/ 2(/)23/
the role and meaning of Tiktok, Facebook, E- news Team
radio VOV

Posting articles about the

function and significance
of radio, profession-related

stories, and radio series Team
related to historical period.

Goal 3

Action step descriptions

Party/Dept

RES B E

begin

Date to Date due

Promoting communication |  ypdating event information Didu Anh. Sv Chignl 30701/ 15/02/
for WRD 2023 and boosting on social media el Anh, oy Lhiehy—, o3 2023
thz ;oplc of event: Radio Preparing an event script and Cong Tién, 30/01/ | 08/02/
and reace. creating brand identities Ngoc Linh 2023 2023
Getting in touch with the
attendees, journalist, listeners, . 05/02 10/02
Ngoc Linh
and college students. goC M 2023 2023
Preparation Testing the equipments: Team + ICD 10/02 10/02
light, sound 2023 2023
Taking care of guests Team 09/02 13/02
. < . Party/Dept Date to
Act tep d t Date due
ction step descriptions Responsible benin
Updating radio and GenZ Didu Anh, S§ Chién| 17/02 20/04
Organize correlated events |_content on several platforms
to encourage student Organizing challenge, minigame|Diéu Anh, Sy Chién| 06/03 31/03
interaction. Tour to VOV's P
our to s Program _
Production and Archive Center Ngoc Linh 20/02 26/02
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VII. SELECTED PLATFORMS
1. Social Media Platforms

Based on previous research and analysis of communication channels and target audiences. We
decided to use the most influential and effective communication channels for the World Radio
Day 2023 campaign, including social networking applications: Facebook, Tiktok and some VOV
electronic newspaper channels.

1.1 Facebook

As part of this campaign, we are prioritizing Facebook as our primary communication
channel because Facebook's reach is almost entirely the target audience of the campaign
that we have set out. In addition, Facebook is now considered the main update channel of
all information.

1.2. Tiktok

VOV icd We use TikTok as a specialized communication
= o T channel to reach our primary audience for a
e vOv_nethal variety of reasons. Firstly, the platform has a
S growing user base that has grown exponentially
(% Edit profile over time, and the 18-30 year olds we target are
TikTok's primary user base. Secondly, the content
0 Following 854 Followers  11.2K Likes | °0 TikTok is diverse and accessible to customers,
. unlike Facebook, any content created on TikTok
Mang phat thanh gﬁl' horn v moi nguwrdi 9 can appear in any account.

(Figure VI.1.2: Official TikTok Account of the VOV
International Cooperation Department)

2. Online newspaper

We take advantage of the VOV's electronic news channels such as
vov.vn or vov.world to bring the official information of the event
to the target audience. News conveyed in news channels will be
mainstream and highly reliable.In addition, there are other press
organizations invited to the event such as Cong Thuc Newspaper,
UNESCO, FPT edu, etc.

VIII. PROJECT MANAGEMENT
1. Risk Management

In project organization, the development of a risk management plan is important. Risk
management will help identify, assess and control the threats to the project in the best
way. Every project runs the risk of unexpected events that could harm the organization
and cause it to lose money or reputation. It is also possible from small risks that lead to a
crisis, affecting the progress of the campaign.

The risk management table we have established for each part of the campaign over time, along
with the level of risk and the plans to prevent and solve it in time.
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Risk Categories

RISK MANAGEMENT

No6i dung

Pa xay ra

Thém muc dw trit 10% tong s8 tién sw
kién dé du phong chi phi phat sinh

Can chinh lai chi phi sao cho vira du
Cat b6t nhitng khoan chi c6 thé bé qua

Chiphi [ Chi phi sy kién Chi phi vurgt qua du kién Khdo sat gia ca thi trwdomg dé c6 thé BAo cho véi quan v d& tim cach eii quvét
1én du tri kinh phi véi mire d6 chinh volquanly siatquy
xac nhit
Qua nhiéu bwéc ki€m tra san phdm x s 2 PRI
. . o truéc khi in dn & buéc cudi cling Kiém tra lai tat ca san pham lan nita sau
Inan Sai thong tin, sai chat li¢u Lo 2, khi in xong dé stra chita kip thoi
Tim ki€ém dia diém in an uy tin, gia ca
hop 1y, t6c dd nhanh.
. i Kiém tra kj hé thdng 4nh sang, 4m Lam viéc véi cac anh chi ky thuat VOV
Ky thuat Ii.nh sang, Truc tric vé 4nh sang, Am thanh thanh trong hoi truwdng vao ngay téng Bdao cdo v&i ngudi c6 thim quyén giai
am thanh duyét su kién quyét van dé trudc khi sw kién dién ra
o Lén kich ban chi tiét cho tirng tiét muc, | MC linh hoat cit ngdn mot s6 tiét muc
Thoigian | Kichban Léch timeline kich ban dur tril thei gian chét Kkhong can thiét hoic giao lwu véi khach
chwong trinh m&i dé kéo dai thovi gian
Piéu phdi va phin cong nhin su rd rang,| Piéu phdi nhan sy c6 kha ndng 1am nhiéu
Nhan sy Ban t& chirc Thiéu nhén sy diéu phdi chi tiét viéc cung ldc, cit gidm nhan sy & mot s6
task dé b vao ché thiéu
Event: it il ke i lich tinh i chuyy | P3¢ tira xe dé du phong néu phat sinh
o . o R i mail nhac nhé lich trinh di chuyén tai nan ngoai y muén
Wo rld Van dé phat sinh khi di chuyén Sinh vién khi flhz_m.ve talgua}i s8¢0 | pisu phsi vién di cling trén cc xe sé linh
Radio card lich trinh di chuyén riéng hoat giai quyét néu cé vin de xay ra
Day
Sinh vién dwoc ding ky trudc khi dén
2023 nhan vé tgai yué
Kiém soat vé moi (thira/thiéu) L, e aquay -
Dai véi nhitng sinh vién muén dang
ky thém, sé lwu thong tin va lién hé lai
néu du vé
Sinh vién
Khuyén khich sinh vién tham gia theo
16p, theo khdi ,nganh, Phat thira 50-70 Khong st dung tang 2 cia hoi treong dé
vé du phong x tao thi gidc 4o, cdm giac déng dic hon
C6 cac quyén loi hoc tip di kem (ho trg : :
Khéch méi tlr phia giang vién)
S8 lwgng tham dw
Cac sinh vién khéng dt chd sé dugc didu
Kiém soét s8 lwong vé phat ra dé tranh |phéi di tham quan VOVS va studio ting 10
tinh trang thira sinh vién tham dw  [Sinh vién dw qué 16m s& c6 xe dwa dén sang|
trung tdm san xuit va lwu trir Am thanh
C4c vén @2 di chuyén, in & chti dong, truc tLep l?ovtr? dai biéu di
chuyén va an &
Pai biéu
Cac van da vé giao té N N Thué phién dich vién va chuin bij tai
4c van deé veé giao tiép, ngdn ngir liéu 2 ngdn ngit: Anh - Viét
Khach mbi Truc tric di chuyén Cht dong, truc tiép hd tro xe dwa dén
khach moi
Khéng duwge duyét cic ndi dung nhay Nvghler} .cu'u ky lwdng cac noi dung sé|Thay bang nhirng {1(_)1 iiung khac dam bao
IN6i dung san cam, khdng phi hop véi tinh chit VOV dang tai yeu cau
0 g sang ICD g ; Tranh cac ndi dung, y twdng qua 16 1dng,Thao luan, tham khao y kién tir nguwoi kiém
. tao khong phu hop truwée do duyét
Truyen Cong dong Khiing hoéng truyén thong, cc ndi f’h““,g. not dung.Eru'oc klgl d?ng ta,l
thﬁng dung gay tre ché ngudi doc deéu phai qua sw kiém duyét cia nhém
; trudng va co Hoa
Nhom Cham deadline, khong c6 ndi dung dé Kiém tra tién do thuong xuyén, kiém tra chéo| Thayft{le b}?,nghnhg:ng nQi}?’l’ltn]g khéc véi
dang tai Tao ra hinh phat cho nhiing ai vi pham 1eu chi nhanfi gon, chat luong
Chi phi truyén
thong Chay ads Khong da KPI Nghién ctru k§f va chon loc nhimg ndi dung Xin hd trg tlr cdc bén lién quan
¢n quang cdo Xem xét lai ké hoach, dirng chay quéng céo
Hoat dé ) N S&p xép phan thuéng, content hip ddn | Mé thém thoi gian tham gia minigame,
Medi oatdong | Sinh vién FPT Lwong khan gia tham gia it thu hdt ngwoi tham gia dong thoi dang kém nhiéu bai viét content]
edla | tham quan . . o .
tha vi thu hit ngwoi choi tham gia
Produc-[fioaraong | Kknanga e e
tion Minigame Tranh cdi vé két qua Kiém tra ky ludong trude khi cong bo két qua
Challenge an thd an sudt the eian dia Mé thém thoi gian tham gia Challenge
° ‘o An oij iq{ Truyén thong xuyén sudt thoi gian dién ra o1 g g 8¢
Tik Tok Khan gia Luirong khén gid tham gia t dong thoi ddy manh truyén thong trén nén|

Challenge

tang Facebook va Tik Tok.
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(Table VII.1: Risk Management)

2. Budget Management

Categories Expenditure Total Cost
| Place | Meeting Hall 2.000.000|
Sound and light system 5.000.000
Technique Technical team 5.000.000
Media team 3.000.000
Backdrop (6mx3m) 7.200.000
Standee (120x250cm) 3.000.000
Standee (80x180cm) 300.000
Print Lucky number tickets 360.000
Card 300.000
Decal poster 25.000
Tickets 800.000
Documentation for international delegates 7.200.000
Documentation for journalist 3.000.000
Hiring interpreter 2.000.000
VIP Delegates Transportation assistance fee for delegates 15.000.000
Transportation assistance fee for international delegates 60.000.000
Accommodation for delegates 10.000.000
bai ngo khach moi 10.000.000
Transportation assistance fee for radio club guests 6.000.000
G Radio club guests benefits 3.000.000
uests
Transportation assistance fee for other students 14.000.000
Transportation assistance fee for FPT students 18.000.000
Press Release (English - Vietnamese) 600.000
The event script 6.000.000
Others Speakers fee 10.000.000
Hiring Master of ceremonies 3.000.000
Performances 12.000.000
Q&A contest 7.500.000
Gifts
Lucky number 6.000.000
Flowers 1.200.000
Decoration
Showroom frame 2.000.000
Tour to VOV’s
Program e
Production and Participation fee 5.000.000
Archive Center
Run Facebook ads 1.500.000
g::’m““‘ca“o“ Run Tiktok ads 1.500.000
Online - newspaper 25.000.000
Accrued expenses 10%| 25.648.500

Total Budget 282.133.500

(Bang VI.2: Dy tru kinh phi)
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3. Human Resource Management

3.1. Team Schedule Member Function |Reponsiblity
Content

Diéu Anh Facebook
In order for the team to operate in the smoothest and Create
most efficient way, we divide the work according to . - sang tao _
the skills and abilities of each member. Each member | C0ng Tién no6i duﬁg Tiktok
will have separate functions and be in charge of each
separate area of work. We stick to an initial agreed- Céng Tién Design All
upon plan so that team members can work individually
but without deviating from the intended purpose. Leader

Ngoc Linh Event

- . (Table VII.3.1.a: Team Member Function)
Operation diagram

Furthermore, we agree on the working process according to the model below to be able to limit
risks and strictly control the work, and commit to the campaign as planned.

2: Sang Tao Noi Dung 4: Kiém Duyén Noi Dung

Diéu Anh
S Chién

Ngoc Linh

1: Lén Ké Hoach 3: Thiét Ké

5: Ki€ém Duyén N§i Dung

&

6: bang Tai
(Figure VIIL.3.1.b: Operation Diagram)
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Function

3.2. Stakeholder Communication

We work directly with the VOV to organize the World Radio Day 2023 event and a number of related
activities to bring radio closer to Gen Z.

Brainstorm Nhém chiing tdi c6 thé tryc tiép tranh luan, dua ra y tuéng
Planning Cé\c thé}nh viéfl tror~1g rAlhém kiém Fra Yé thdng nhét cac ké hoach sy kién, truyén thong
ma nhém truong da xay dung trudc doé
Offline Hoan thanh cac cong Nhoém danh thoi gian dé hoan thanh cac cong viéc can su lién két chat ché gitra cac
viéc nhom phén hoic cac dau viéc 16n trong thoi gian c6 han.

Tham khéo y kién tir Pé tranh mét thoi gian cua giang vién, chiing toi thoi gap truc tiép dé trao ddi vé cac
gidng vién huéng din  |van dé ma nhém gip phai

Documentary archive |CAc file tai liéu nhu hinh 4nh, video, text hodc cac link tai liéu online

Nhém chat c6 thé gitip chting t6i thuén tién trong viéc update théng tin moi ltic, moi

Messenger Update information
noi

group chat
. Chung t6i ciing st dung nhém chat nham muc dich néi chuyén phiém, gan ket cac
Communicate N A ,
thanh vién trong nhém
7l Update information Chiing t6i sr dung nhém chat zalo dé trao déi voi giang vién huéng din
alo grou
h srotp . Vi chirc nang dac thu, cac file tai liéu khong c6 trén cac phuong tién online chung toi
chat Documentary archive N \
s€ luu vé zalo
Email Connect with other Chuing tdi str dung email dé két ndi v6i cac bén lién quan nham hd trg d6 4n nhur:
organizations phong cdng tac sinh vién, phong quan hé¢ doanh nghiép, cac ban sinh vién FPr,...

(Table VII.3.2: Communication Channels)

CONCLUSION

After considering specific conditions, we plan to launch the campaign from December 20, 2022
to April 20, 2023. The campaign lasted 4 months, including activities such as: organizing events;
building Facebook and TikTok communication channels; organizing online communication
activities such as minigames and challenges. Accompanying us in all stages of the campaign
will be Ms. Nguyen Thuy Hoa - Head of the VOV International Cooperation Department and staff
members working at the Voice Of Vietnam.
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PART 3 CONTENT I. PROJECT OVERVIEW

EXECUTION I. Project Dashboard
Project Status m I\I/;;?li:g;r Stakeholder

II1. Communication

Based on the plan that we have Activities Start Date 20/12/2022 Event Cost

built before, we launched the

campaign in accordance with 1. Social Media Schedule Baseline Finish 20/3/2023 Communication 30.000.000
each stage. The following is Date Cost

our reporton the activities we 2. Content Lines Estimated Finish
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II. PITCHING IDEA

In order to participate and organize radio events, we have contacted and sent a dossier
to Ms. Nguyen Thuy Hoa - International Cooperation Department (ICD) of VOV with the
following contents:

HO SO
XIN THAM DU TO CHU'C

Ngéy Phit Thank Thé Gidi (\
N5

NHOM PO AN FPT

(Figure II: Application Form)

III. COMMUNICATION ACTIVITIES
1. Social Media Schedule

Kénh Content Audience KPI

Category Thoi gian

Purpose

Post articles about the
roles of radio, stories in
the broadcasting field,
radio series associated

with history to refresh the
Face-

approach S di 20 Diéu
book prea ln.g articles| Anh
and conveying
. . the roles and
24/12 Introducing and  sharing meaning of
, / information about VOV ) 5
Phat | /22 radio Gen 7
thanh
Publishing videos (18 -
VOV . Increase
054(3)2 TikTok revolving around the story AWATENesS 24t)
of VQV, the radlg care.ers, spread brand
the historical radio series identity for
19 Sy
videos| Chién

Creating radio contents
that is close to young
people such as quizzes, word
matching...
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Update Radio and Gen Z
content, flexibly deliverradio
content to close to Gen Z
Face- Increase the 25 Diéu
book — ————— interaction articles| Anh
Or_gzjmlze Nguoi ay la ai? of social
minigame to attract young .
. networking
people to participate GenZ
03/02 platforms to (18 -
/23 Gen Z, and 24t
Gen Z Create video content for| conveying )
14/02 radio with a new approach | stories about
/23 suitable for Gen Z the radio
TikTok profession to Sy
— young people Chién
Organize TikTok Challenge
"Nhay cung VOV", bring
radio close to young people
(Table II1.1: Social Media Schedule)
2. Content Lines
2.1. Facebook
PIC PIC
- - = St t
No Channel Title Media Deadline Content Media atus
1| Facebook | TOngquan:gidithiéu fanpage (n0i |graphic|22/12/22| picu Tién | done
dung, vai tro, muc dich)
2 | Facebook | Gi¢ithiéu vé WRD va don vi td chirc Graphic| 23/02/23|  Dieu Linh done
VoV
3 | Facebook Gen Z hoc nghe, nghe gi, & ddu?  |Graphic [ 23/02/23| Diéu Tién | done
4 | Facebook Series: Phat thanh trong khang chién - Video | 25/02/23 Didu Diéu done
Ngay ra doi
5 Facebook Nhfrng giong Véng trong léng phét Image | 26/12/23 Diéu Diéu done
6 | Facebook Nhitng nguoi c6ng hié€n tham lang Video |27/12/22 Diéu Diéu done
7 | Facebook | Reup Tiktok: “Day la tiéng no6i Viet | yi4a0 27/02/23|  Diéu « done
Nam”
8 | Facebook Chuc Tét Dwong lich Graphic Digu Tién | done
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9 | Facebook | Giong noi am énAl} hang triéu linh My | v;i4e0 02/01/23 Diéu . done
the ky 20
10| Facebook |Series: Phatthanh trong khang chién-| .10 03/01/23| picu Diéu | done
Chong Phap
11| Facebook | SOngphatthanh-Ngutibandong |, o o 01/23] piey Diéu | done
hanh cung nguw dan
12| Facebook Ban tin chién théng mua xuan nam Video | 06/01/23 Diéu Diéu done
1975
13| Facebook | B0 loa mang theo ky trc chién tranh Video | 09/01/23 Digu Diéu done
14| Facebook Phat thanh trong khéng chién Video | 10/01/23 Diéu Diéu done
15| Facebook Song phat thanh trén ving bién Image | 13/01/23| Diéu Diéu done
16| fFacebook VOV nang cong sgat phatAsong AM khu Image | 14/01/23 Didu Dicu done
vuc Tay Nguyén
17 Facebook Dbai Phat tfvlanlr} - Ngu’ql ban than thiét Image |17/01/23|  Diéu Dicu done
ctia ba con vung cao
18| Facebook Reup Tiktok: Po vui ngay Tét Video X Diéu X done
19| Facebook Xuan Viét - Buirng Tri Viét Video | 19/01/23 Diéu Diéu done
20| Facebook Bian dai pAhat thar}h phéit song lién tuc Graphic | 19/01/23 Diéu Tién miss
khong nghi 38 nam qua
21| Facebook Video Chtc mﬁlng nam méi VOV Video |19/01/23 Nhém Nhém done
22| Facebook [Thuw chiic Tét ctia chu tich H6 Chi Minh| Video X Diéu Diéu done
23| Facebook [ Cic chwong trinh phat thanh ngay Tét | Image |23/01/23 |  Diéu Diéu miss
24| Facebook Kick off sw kién WRD Graphic[30/01/23| Diéu Tién late
25| Facebook Chu dé WRD2023: Radio & Peace Video |01/02/23 Diéu Diéu done
26| Facebook Dia diém dang ki nhéan phat vé Video | 09/01/23| Nhém | Nhém | done
27| Facebook Nhirng diéu can lwu y Image |08/01/23| Diéu Diéu | done
28 Facebook Quyén loi tham gia Graphic|09/01/23 | Diéu Tién done
29| Facebook [Reup Tiktok: Cong tac chuin bi sw kién| video X Diéu X done
30| Facebook Update su kién Image |13/02/23 [ Nhém Nhém | done
(Table II1.2.1: Facebook Content Planning)

2.2. Tiktok

PIC

PIC

No Channel Title Media Deadline . . . o400 Status
1| TikTok Video Xmas Video |22/12/22| Chién Nhém | done
2 TikTok |Kham pha bao tang VOV-Dai Tiéng Nai | Video |23/02/23| Chién Nhém | done
3 TikTok “Pay la tiéng noi Viét Nam” Video | 26/02/23| Chién Diéu done
4 Tiktok Phat thanh trong khang chién Video [28/12/22 | Chién Chién | done
5 TikTok |Thuw chic Tét cta chu tich H6 Chi Minh| video | 28/02/23| Chién Chién done
6 Tiktok Kinh nghiém nguwoi lam phat thanh | video [ 01/01/23|  Chién Nhém | done
7 Tiktok |LO1kéu goitoan qudc khang chién qua| vige, | 03/01/23| chien Nhém | done

DPTNVN
8 Tiktok 14 1an chuyén dia diém ctia PTNVN | Video |06/01/23 [ Chién Chién | done
9 Tiktok Kinh nghiém nguwoi lam phat thanh | vVideo |07/01/23| Chién Chién | done
10| Tiktok b6 vui ngay Tét & VOV Video | 09/01/23| Nhém Nhém | done
11| Tiktok Giong doc phat thanh xua Video [12/01/23 | Chién Chién | done
12| Tiktok Nhac hiéu 6h sang PTNVN Video | 15/01/23| Chién Chién done
13| Tiktok b6 vui VOV Video |15/01/23 | Nhém Nhém | done
14| Tiktok Chia sé phong tuc Tét Video [17/01/22 | Chién Chién | done
15| TikTok Video Chiic mirng ndam méi VOV | 4400 119/01/23| Nhom | Nném | done
16| Tiktok | Chwomgtrinhphatthanhdanhcho o\ "o 00 ool chign | Nhom | done

kiéu bao

17| Tiktok Giong doc am anh linh M§ Video | 27/02/23 Diéu Diéu done

18| Tiktok Hanh trinh 20 nam tai VOV Video | 31/01/23|  Chién Chién | done

19 Tiktok Chu dé WRD2023: Radio & Peace Video | 01/02/23| Chién Chién done

20| Tiktok Video gi¢i thiéu quay vé Image |05/01/23| Chién | chién | done

(Table I11.2.2: TikTok Content Planning)
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3. Media Production

Time: 20h00 06/03 - 17h00 08/03

Description: Look at the guessing picture (broadcaster)

- On the occasion of March 8, minigames will be implemented starting
from March 6.

- There will be 3 female broadcasters in the picture ( edit: the photo
only has the broadcasters' silhouettes) and let everyone guess which 3
female broadcasters?

Rules:

Step 1: Like Fanpage “World Radio Day in Vietnam”

Step 2: Comment on your answer + tag any 3 friends

Step 3: Share public posts about personal page

Prize: The player with the fastest correct answer will be awarded the prize
First prize: 300.000 VND

2nd place: 100.000 VND

P
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Tiktok Challenge

Time: From March 22, 2023 - March 26, 2023

Purpose: To increase the interest of young people in broadcasting
RULES:

- Dance a dance to the music background and edit the video according to
the format provided by the organizers.

- Up on personal Tiktok platform with hashtag
#WorldRadioDayInVietnam #VOVChallenge #VOVDance

Prize: 2 prizes:

- Most views: 300.000 VND

- Most Likes: 300.000 VND

aduaqreyD)

IV. EVENTS
1. World Radio Day 2023

1.1. Organization plan

Giai doan

Noi dung cong viéc

Mirc do
hoan thanh
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01 Topic, theme Team + ICD
Orga-lnizational 02 Event script Team + ICD
orientation
03 Invited guests and delegates Co Hoa
01 Contact international delegates Co Hoa
02 Takecare international delegates Co Hoa
03 Design WRD identity Tién + Linh
04 |Contactartists, prepare musical performances Team + ICD
05 Write a press release Ngoc Linh
06 |Speech script - Téng Gidm d6c D6 Tién ICD
07 Script of speaker talkshow ICD
s [oriadunverdiesoaskfemboeicouragsl  Team
Preparation | 09 Offline ticketing activityoffline Team -
10 Printing the necessary products Tién + Linh
11 Prepare gifts for guests Team
12 | Transportation support for students Team
13 | Transportation support for guests ICD
14 | Contact technical team: sound, light Team
15 [Contact the media team: shooting, press Team
16 Prepare decorative tools Diéu Anh
17 Coordination of staff tasks Ngoc Linh + ICD
18 Mock event Team + ICD
1 Set up check-in counters Chién
2 Setup radio showroom Ngoc Linh
During the 3 Welcoming delegates ICD
event 4 Welcoming international delegates Mrs. Hoa
5 Take care of FPT students Diéu Anh + Tién
6 Welcoming guests Ngoc Linh
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7 Arrange guests seating

Chién

Welcoming reporters

Ngoc Linh

Shooting and recording

Team

10 Supporting team

Team

11 Clean up the hall

Team + ICD

Take care of radio club members

Team + ICD

VOV tour guide

Ngoc Linh

Supporting ac- Take care of FPT students back to uni-

Tién + Diéu Anh

Bl w N e

tivities Post activities on social media

Chién + Diéu Anh

1.2. Student coordination plan

Sudents Coordination Plan

Task P g

Choase fof M sic Lin
1| Sepad nlimadon &ma MpacLin
L :

I e phetE 3 o) pracedures MpacLin

Or Tk
i Poar n 1 A7 Th 1Eo dah
Prin Ciir In
1 [Eetup ghoket oy T hikn
q t re giztraikan Mpaclin

fpen

ke {1 v the Hoget Jlfn Aah
n i PR T e R Th¥n

Tap chung W Di chuyén
=/0Y—" tai Alpha t6i VOV AN BN 9
Emﬂ A E N trudng
BAT DAU —
G
Kiém tra Diéu phdi sinh Bén xe va kiém S
don ding ky vién l&n xe duyén vé mdi Ngoc Linh
O o \ .
) .o Kt thic Bat dau ( )
Tap chung ) su kién @ su kién START
o g _1h30 t L 8130
u Anh Diéu phéi sinh
Céng Tién vién én xe
Kiém tra
+ don dang ky

=
Vé dén

Di chuyen
EEEER sl
L o (o)

vé FPT
(9
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1.3. Event script

Thei

TT i’ TL Muc NOI DUNG Ghi chu
gian 2 :
SR . : P Bén LED trudc 30
1| 08:30 LE KY NIEM NGAY PHA"‘[‘ Tl:lANl:l THE GIOI phiit trong théi
"PHAT THANH VA HOA BINH"
gian don khéich
Tiét muc |TIET MUC 1
2| 09:00 | 5phat |vinnghé [Baihat: Dong séng trén cao. Sang tac: Tran Nhat Dwong. Loi: Ta Toan Mic ca si
mé man |Biéu dién: Hoang Tung, Thu Huyén - Nha hat Dai Tiéng néi Viét Nam
MC: Cam on cic nghé si cia Nha hat Dai TNVN Thu Huyén va Hoang Ting, vira giri dén quy vi va
céc ban ca khiic "Dong song trén cao”, ca khic viét vé Dai TNVN do Nhac si Tran Nhat Dwong-
nguyén phé Ban 4m nhac VOV3 va phé the ciia nha bio Ta Toan- Truéng ban phat thanh Dén téc
VOV4. Nhirng 1o hét cit 1én tir sy dong cam, tir mét tinh yéu chung cia nhitng con ngudi da gin
b6, cong hién cho sw phat trién cia Dai TNVN, va la tiét muc chao mirng L& Ky niém Ngay Phat
thanh Thé giéi 2023. Mt lin nita chiing ta hidy danh mét trang phdo tay cho tiét muc dic biét vira
rdi cia chwong trinh! (vé tay)
MC: Xin ndng nhiét chao mimg toan thé quy vi dai biéu, cac vi khich quy, cic thinh gia yéu Pai
TNVN va cic ban sinh vién dén véi Nha hat Dai Tiéng néi Viét Nam dé theo doi Lé ky niém Ngay
phat thanh thé gi¢i 2023!
MC: Thwa quy vi va cic ban, cich diy 12 nim, ngay 13 thang 2 da chinh thirc duge té chirc UNESCO lra
chon 12 ngiy Phat thanh Thé gisi.
3| 09:05 | 3 phit Gioi thiﬂéu Piy 13 niém ti hao dbi véi tit ca r}hﬁng nguoi lam ‘phét thanh trén to‘a’n thé gi('?i, trong d6 c6 Pai Tiéng
dai biéu [néi Viét Nam, va cling 1 co héi d¢ thinh gia toan cau c6 cai nhin siu sic hon d6i véi gia tri dic biét ciia
phat thanh.
Trong thoi dai ngéy nay, xuét hién nhiéu loai hinh truyén théng, phat thanh van ludn ching to duoc tim
quan trong cua minh, 13 phuong tién ¢6 thé truyén tai théng diép nhanh nhit, phd bién nhét dén véi
ddng déo thinh gia & khip mubdn noi. Dit & thanh thi, cic thanh phd 16n hay noi mién nui, déo xa, phat
thanh luén la nguoi ban than thiét bén ta, chia sé moi tAm tinh, giéng nhu mot nguoi ban.
Pén hen lai lén, Ngay Phat thanh thé gi¢i ndm nay, Pai TNVN b chuc L& ky niém va chuong trinh Toa
dam “Phét thanh v Hoa binh”. Py ciing chinh 13 cht d& chung ciia Ngay phat thanh thé gi¢i nim 2023
do UNESCO lwa chon.
C6 thé néi, trong nhitng nam qua, ngay Phat thanh thé gici 13/2 d tré thanh didn dan quen thudc dé
ton vinh nghé 1am phat thanh vi nhitng ngudi 1am phat thanh; khong ngoai muyc dich 1am sao dé tao nén
nhitng chuong trinh phét thanh hép din hon, phuc vu thinh gia. Chting t6i hy vong ring, ngay héi nay s&
gitip phit trién cic § tuong séng tao, gép phin mang dén mét ngudn ning lugng méi cho phét thanh.
MC: Dén tham du su kién hém nay xin trin trong gioi thiéu su hién dién ctia cac vi dai biéu [danh sach
dinh kem):
MC : Vé phia Pai TNVN, xin tran trong giéi thiéu:
1. Ong B Tién Sy, Uy vién BCH TW Dang, Bi thrr Dang tay, Téng Giam doc Dai TNVN
2. Cung cac Pho6 TG, thu truéng cac don vi truc thude Pai TNVN, can bé nhan vién cic don vi thudc Dai
TNVN
MC giéi |MC: Xin tran trong giéi thi¢u: Ong/Ba.... Dai di¢n 1 s6 B§ nganh....
4 | 09:08 | 3phit |thiéudai |MC: Vé phia khich méi quoc té, xin tran trong giéi thidu:
biéu 1. Ong Christian Manhart (Co-ris-ti-tm Man-hat), Trudéng dai dién UNESCO tai Viét Nam.
2. Ba Philomena Gnanapragasam, GiAm dc Vién Phét trién Phat thanh Truyén hinh chéu A - Thai Binh
Duong AIBD, dong thai ciing 1a mét chuyén gia phét thanh timg doat nhiéu giai thuéng qudc té.
Ngoai ra, gop mit tai budi 12 Ky niém ngay hém nay 1a cic dong nghiép, nhitng nguai lam phat thanh tai
Pai TNVN ciing nhu cic dai phat thanh dia phuong, cuing dai dién cac ciu lac bo ban nghe Pai TNVN, cac
ban sinh vién cac truong Dai hoc khu vire Ha Noi va lan can.
Xin nhiét liét chio dén quy vi khich quy di dén tham du ngay hém nay. (vé tay)
MC: Sau day, ching t6i xin tran trong kinh moi:
s [ i Ong P4 Tién 53, Uy vién BCH TW Dang, Bi thu Ping ;’Jy, Tdng Giam déc Pai TNVN Chuin bi mic, buc
1én phét biéu Khai mac Lé Ky niém Ngay phat thanh Thé giéi nam 2023. phat biéu cho VIP
Tran trong kinh moi ong.
6| 09:12 | 4phat ”‘atlb"*“ Téng Giam déc D3 Tién Sy 1én phat biéu khai mac
MC: Trin trong cim on 6ng D3 Tién S§,Téng gidm déc Bai Tiéng no6i Vist Nam
71 0916 MC MC: Kinh thua quy vi! Dén du L& ky niém Ngay Phét thanh thé gi¢i nim nay ching ta hin hanh dén chiao
su hién dién cia 6ng Christian Manhart (Co-ris-ti-irn Man-hat), Truéng dai dién UNESCO tai Viét
Nam. Xin trin trong kinh méi Ong 1én san khau c6 déi 1 phat biéu.
8 | 09:17 | 4 phat Phatzb“’“ Ong Christian Manhart, Truéng dai dién UNESCO tai Viét Nam Phién dich
9| 09:21 MC MC: Xin cam on Ong Christian Manhart, Truéng dai dién UNESCO tai Viét Nam
A s e z 3 i 2 1 z s e Set up ban ghé
10| 09:21 Phan Il |MC: Gisi thi¢u chuyén sang phan II cia Lé Ky ni¢m: Chwong trinh Toa dam "Phdt thanh va Hoa toa dam (4 ghé
Toa dam |binh" 0 ghe),

mic dién gia

73



MC gi¢i |MC: 'Kinh thua quy vi, chu dé ciia Ngay Phat thanh thé giéi ndm nay 1 "Phat thanh va Hda binh", nhén
11| 09:22 | 2 phat thiéu |manh vai trd ciia phat thanh trong vidc dinh huéng du luan nhim ngén ngira xung dét, dong thi thiic
’ chuong |ddy su gin két, chia s, cliing chung tay xdy dung mot xa hoi hoa binh va nhén ai.
trinh
o, PRy S S o, 5 |- LED chiéu giéi
MC: Chung t6i xin tran trong kinh mai cac dién gia 1én sin khau dé chiing ta cung thao luan sdu hon vé RN
o . P o ATts s . . A A 2. [thiéu cic dien gia.
.. |vaitro cua phat thanh doi voi cudc song, dac biét la vai tro cta phat thanh trong viéc gép phan thay doi Ja "
MC moi A 1 A oA NPT - Két thic chuyén
. ..x_ |nhdan thirc, doan két cong dong va thic day hoa binh. N .
, | cacdién |, . L vé Led chung cia
12| 09:24 | 2 phit ia1an Xin tran trong kinh mai: Chu trinh
sgn Khiu 1. Ong Pham Manh Huing, Phé Tf)ng Giam dbc Dai TNVN; Ph;;r;gdfég ngdi
2. Ba Philomena Gnanapragasam, Gidm déc Vién Phat trién Phét thanh Truyén hinh chéu A - Thai Binh . g s
Duone AIBD: canh dich cho Ba
sam Giam déc AIBD
MC gi6i . L1 L ad A, N , A 4 PRIt PSSR SR A A e A
13| 09:26 | 4 pht |thicu cli MC: Trudc khl he}t dau budi toa dam, ching té6i mudn maoi quy vi khach quy, cdc dién gia cung xem mot  |Chiéu clip Tinh y8u
' thl'-nh gig doan clip ngan vé tinh yéu ddi v&i phét thanh cia ban nghe dai trén khép thé gidi. phat thanh
MC gidi MC: Vang, vira rdi 1 nhiing chia s¢, tinh cdm rét tuyét voi cia khan thinh gia khip noi trén thé giéi danh
th?“” cho phat thanh. Chiing t6i, nhitng ngudi 1am phat thanh cam théy rit tw hao va hanh phc khi céng viée
14| 09:30 | 1 phit leu ma chiing t6i lam hang ngay c6 thé cham dén trai tim cia cdc quy vi thinh gid. D6 chinh l1a nguSn dong
chuong L ax s A LA T S X A P
trinh Iuc to lon dé ching t6i khong ngig tim toi, d6i madi va mang dén cho quy vi nhitng théng tin nhanh
nhét, nhitng chuong trinh cé gié tri chit luong ngiy cing tét hon, véi ndi dung hip din va 16i cudn.
Trd 5 . ix P . -z . A 13 A
09:31- chuyén MC: Thwa ba Philomena Gnanapragasam, Gidm doc Vién Phat trién Phat thanh Truyeén hinh chiu
15| =+ .. - % |A-Thai Binh Dwong AIBD! Bd c6 thé néi ddi nét vé chii dé ciia Ngdy Phdt thanh thé giéi nam nay, ddc
10:31 vai dién e a S , . P, P e
gid biét la vé strc manh ciia Phat thanh trong viéc thiic day hoa binh? (Ba Philomena tra loi)
MC: Kinh thua quy vi! Chiing ta vira nghe Ba Philomena Gnanapragasam- Giam déc Vién phat trién PT-
TH chau A- Théi Binh Duong néi vé y nghia ctia chu d2 "Phét thanh va hoa binh". Cau héi tiép theo,
16 chiing t6i xin danh cho nha bio Pham Manh Hiing, Phé Téng Giam déc Pai TNVN. Thua éng, theo
o6ng, ddu la thdach thirc ciia phdt thanh trong giai dogn hién nay, va bén canh thdch thirc thi ¢é co hgi nao
khong a? va theo 6ng, phdt thanh phdi thay déi thé nao dé giir virg vai tro ciia minh trong béi canh canh
tranh gay gdt ciia cdc phirong tién truyén théng nhu hién nay? (Phé TGD Pham Manh Hung tra 161).
MC: Xin cdm on nha bao Pham Manh Hung. Xin dugc hoi ba Philomena Gnanapragasam: La mgt
17 chuyén gia trong nganh phdt thanh, ba c6 dir docn gi vé sir phdt trién ciia phdt thanh trong nhitng ndm
toi? (Ba Philomena tra 16i)
t}I:AF gl(lyll MC: 'MC: Xin cam on ba Philomena Gnanapragasam va 6ng Pham Manh Hung. Ngay bay gid, chung toi Chiéu clip Théng
18 2-3 phit ti]il(i); 'P | mubn moi cac quy vi cling xem mét doan clip ngén Thong diép cia cac Dai Phét thanh trén thé gii néi diép cua cac Dai
diépg vé Ngay Phat thanh Thé gici Phét thanh quéc té
] MC: Kinh thua quy vi, Chiing ta vira nghe théng diép ctia nhitng ngusi 1am phit thanh trén thé giéi nhan
Tré ngay hdi ctia nhitng nguoi lam phat thanh. Vay con nhitng nguoi lam phat thanh Viét Nam, ho dang lam
h roﬂ g, dang ¢ nhing suy nghi, tréin tro gi véi nghé nghiép cia minh. Ching toi xin méi 1én san khéu hai nha
19 o _ug’in béo phét thanh, d6 1a nha bdo Cong Vinh caa Dai Tiéng n6i nhan dan thanh phé Hé Chi Minh va nha |Chiu LED didn gia
VOLAIEN 1140 Thu Hoa, Ban Dan tc VOV4 cia Pai TNVN. Day 14 nhitng nha bao duge déng nghiép biét dén nhu
Ch 13 nhitng ngudi vé ciing yéu nghé phat thanh, ludn tAm huyét, thim chi quén minh vi céng viéc va ciing
13 nhitng ngudi ludn tim toi d& dbi méi chinh minh khi lam nghé.
MC: Thua nha bdo Cong Vinh, [a mot nguoi dd hon 30 nam song va cong hién véi nghé phdt thanh, theo
20 anh, nhifng yéu té nae tao nén sic hiit ciia mgt chuong trinh phdt thanh trong doi séng hién dai? (Mr
Cong Vinh tra loi)
MC: Anh Céng Vinh vita néi... Vay con thira chi Thu Hoa, chj c6 thé chia sé vai tdm su, suy nghi ciia
minh: diéu gi gitip chi cé déng hec dé khdng ngai tréo déo, 16i sudi, di dén nhitng viing ddt khé khen nhdt.
21 Thdm chi vao nhitng ngay Ié tét, khi ma moi nguoi déu mudn duoc sum hop cting gia dinh thi chi vdn xung
phong dén nhiing noi bién cwong, hdi déo dé thuc hién nhiém vu ciia nguoi phéng vién phdt thanh? (Thu
Hoa tra 16i)
MC: Ching t6i c6 mot cau hoi nita danh cho nha bao Céng Vinh. Thua anh, theo anh thi cdc dai phat
22 thanh phéi lam gi dé chiing ta cé dioc nhitng nha bdo phdt thanh tré va gici nghé? (nén duwa cdu hdi cho
MC moi ' LR A ~ P AT s N , ~ . cn ey 2 T
Khén gia MC: 'Ban t6 chirc da nhan dugc cau hoi gii téi nha bao Pham Manh Hung caa mét thinh gia tiv CLB Ban |- Chuan bi mic roi
23 it cﬁgu nghe dai tinh... "Pai TNVN gdn ddy dd c6 nhiéu d6i méi khién cho chirong trinh hay hon, dé nghe hon. Xin |- BTC chuén bj sin
= " | hoildnh dao Pai ddnh gid nhu thé nao vé vai tro ciia cdc cdu lac b Ban nghe dai, nhitng nguoi phai néi la |1 sb cAu hoi cho
hoifchia | . Lo \ e Ao s e : P
sy Kién rat yéu quy va trung thanh véi Dai?". Xin maoi nha bdo Pham Manh Hung tra 1oi. phan nay
T MC: 'M6t cau hoi nita cia mét ban tré danh cho nha bao Thu Hoa. Em ciing la nit, dang theo hoc nghé
24 bdo va ciing mudn theo nghé phdt thanh. Tuy nhién em biét lam nghé bdo rdt vdt va. Chi cd loi khuyén
nao cho em khéng ¢?. Xin moi nha bao Thu Hoa tra 1oi ban sinh vién.
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(Table 1V.1.3: World Radio Day 2023 Script)

1.4.

Actual Cost

Categories Expenditure Price Unit Total Cost Note
| Place | Meeting Hall | 0| 1 | 0 |VOV |
Sound and light system 2.000.000 1 2.000.000
) - Discount
Technique Technical team 3.000.000 3.000.000
Media team 4.000.000 2 8.000.000
Backdrop (6mx3m) 7.200.000 7.200.000
Standee (120x250cm) 500.000 3.000.000
Standee (80x180cm) 150.000 300.000
Print Lucky number tickets 1.200 300 360.000
Card 1.200 250 300.000
Decal poster 5.000 5 25.000
Tickets 2.000 400 800.000
Documentation for international delegate 180.000 35 6.300.000
Documentation for journalist 150.000 15 2.250.000
Hiring interpreter 2.000.000 1 2.000.000
VIP Delegates |Transportation assistance fee for delegaté 2.000.000 2 4.000.000
Transportation assistance fee for internat  20.000.000 2( 40.000.000
- 2 international delegates
Accommodation for delegates 1.000.000 2 2.000.000
Pai ngd khach moi 2.000.000 2 4.000.000
Transportation assistance fee for radio cl 1.000.000 2 2.000.000
2 radio club memebers
G Radio club guests benefits 1.500.000 2 3.000.000
uests
Transportation assistance fee for other st| 0 4 0
- - sponsored by the universities
Transportation assistance fee for FPT stu 3.600.000 5 0
Press Release (English - Vietnamese) 300.000 2 600.000
The event script 6.000.000 1 6.000.000
Others Speakers fee 2.000.000 5[ 10.000.000
Hiring Master of ceremonies 3.000.000 1 3.000.000
Performances 1.000.000 3 3.000.000(2 performances are sponsored by VOV5
Gift Q&A contest 200.000 15 3.000.000
ifts
Lucky number 2.000.000 3 6.000.000
b ) Flowers 400.000 3 1.200.000
t
CcoralOn [ Showroom frame 1.000.000 2| 2.000.000
Tour to VOV’s
Program The costs are donated to the VOV charity
Production |Participation fee 200.000 25 5.000.000 |fund because students prepare their own
and Archive transportation and meals.
Center
Run Facebook ads 1.000.000 1.000.000
gg“;:;umca“ Run Tiktok ads 1.200.000 1.200.000
Online - newspaper 0 5 0|sponsored by other press agencies
Accrued 10%| 15.000.000 1| 15.000.000
expenses
Total Cost 147.535.000

(Table 1V.1.4: Total Budget)
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2. Tour to the VOV’s Program Production and
Archive Center

2.1.Agenda

February

Proposal Ngoc Linh + C6 Hoa

Open the Create content of tour Ngoc Linh

application
form

1
2
3 |Send mail for students Ngoc Linh
4 |Introduce the tour through FPT teachers Ngoc Linh

Final registration list Ngoc Linh

Request a tour application from FPT university Ngoc Linh

1
2

Preparation 3 |Complete administrative procedures Ngoc Linh + C6 Nga
4

Send an email to notify students of the tour schedule and

notes Ngoc Linh

Welcoming students Cong Tién

Take care of students duriing the tour Team

During the
tour

Tour Guide vov
Post social media activities Diéu Anh

1
2
3 |Shooting and recording Sy Chién
4
5

(Table IV.2.1: Activities Timeline)

2.2. Content of tour

Introduction of the VOV’s Program Production and Archive Center

The VOV’s Program Production and Archive Center is the key technical unit of Vietnam
Television in terms of technical infrastructure for producing radio programs and
livestreams and archiving.
The center has the following functions and tasks:

@® Plan the creation and audio transmission of radio programs from the audio-visual the
VOV Archives.

@® Archives of audio and visual materials.

® Supplying audio signals, pictures, and radio programs to the VOV radio systems
® Management and use of the VOV's computer and radio network, studio equipment,

electrical and refrigeration equipment, audio and image storage systems, and overall
control equipment

76

Visiting the storage system and some studios:

Master Control Room (MCR)

Concentration and
control of all incoming/
outgoing signals of the
vVov

[t is responsible for
separating/ importing
signals for radio
systems and sending
signals to Broadcasting
Transmission stations.

The safety is very high,
the operating equipment
takes into account the
redundancy, and can be
hot swapped as soon as
the system is operating.

Sound archive system

Storage of more than 40,000
mortars equivalent to more than
80,000 titles, over 30,000 hours
of audio.

The tape is digitized and stored
on a digital audio storage system.
There are three types of storage:
Online, Nearline, and Offline.
Redundancy 300%

Studio system
32 Studio performs the
function of producing and
transmitting audio programs
20 Production Studio
programs:
12 Audio Broadcasting
Studio:
In 1986, the VOV’s Radio
Program and Archive Center
was built with analog
technology.
In 2000, the VOV established
the digital audio network for
producing and transmitting
studios and MCR in 39-41-
43-45 Ba Triéu Street.

Program production
server system

['wo production server
systems: Dalet and Netia
program

Dalet system used for the
production and audio
transmission of domestic
radio programs, Netia
used for foreign affairs
All audio files and
information about

the radio program are
stored in two program
production networks
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Student’s Experience as a VOV broadcaster

Participating students will experience working as broadcasters in broadcasters' studios. At
the studio, students have a chance to speak out and record their voice like a radio and freely to
take pictures for the memory

Conclusion

Based on the previously created plan, the team performs specific tasks that need to be done
in this process. Before participating in the process of implementing communication content
and organizing activities and events for students, the group's proposal was approved by Ms.
Nguyen Thuy Hoa. After that, we participated in all stages of the campaign such as building the
content system of social media channels: Facebook and Tiktok; planning coordination, scripting
offline activities and events. All tasks are implemented on schedule, specifically, according to
the previously set timeline.

PART 4

EVALUATION

At the end of the campaign,
we used the evaluation and
measurement methods as
describe in the introduction to
evaluate the campaign in the
most objective way. We collect
reviews from a wide range of
participants in the campaign
and use measurement tools
on—social media platforms.
Therefore, all~assessments in
this section are as. objective
and accurate as possible.

CONTENT

I. Evaluation of Events
1. World Radio Day 2023

2.The VOV Radio program Production
and Archive center tour

I1. Evaluation of
Communication

1. Communication Effectiveness
2. Communication Production



I. EVALUATION OF EVENTS

1. World Radio Day 2023
1.1. Event Scale

The scale of the organization is expanded every year, the World Radio Day event attracts a large
number of guests. To ensure security and limit space, the event is limited to 500 attendees. With
the attention and support, the number of guests attending reached 424 people out of a total
capacity of 500 people.

Delegates, guests and stakeholders

Students from Universities in Hanoi

World Radio Day 2023 with the theme Radio and Peace is the main event of our media campaign.
With the aim of bringing radio closer to Gen Z, we have collaborated with the International
Cooperation Department (ICD) to be able to expand the scale of the event, allowing students to
study disciplines related to radio - journalism - media to attend.

FPT B4o Chi (AJC) | Nhan Vin (USSH) CDPT
SV dang ky 351 102 76 60
KPI 180 90 90 90
SV dén duw 182 82 67 60
% 101% 91% 74% 67%

bai VOV

Uy vién BCH Trung wong Pang, Bi thu Pang uy, Téng giam ddc VOV

Phé bi thu Pang ty, Pho tong giam doc VOV Ngé Minh Hién

Phé tong giam déc VOV, Chu tich Lién chi hoi nha bao Pai TNVN Pham Manh

Hung

Pho tong giam dbc VOV Vii Hai Quang

Co quan quan
ly nha nuéc

Ong Nguyén Ha Yén, Ph6 Cuc truong Cuc Phat thanh Truyén hinh va Théng
tin Dién tir, Bo Thong tin va Truyén thong

bai biéu quoc
te

Trudng dai dién UNESCO tai VN, 6ng Christian Manhart

Giam dbc vién Phat trién Phat Thanh Truyén hinh Chau A - Thai Binh Duong
AIBD, ba Philomena Gnanapragasam

Dién gia

Nha bao Cong Vinh ciia Pai Tiéng néi nhan dan thanh phé Ho Chi Minh

Nha bao Thu Hoa, Ban Dan toc VOV4 cua bai TNVN

Tong: 9 Pai biéu, khach moi trong va ngoai nuéc

Pai dién CLB
ban nghe dai

Pai dién cac
phong ban VOV

Pai dién cac PPT
khac

Pai dién cac
tuwong dai hoc

S6 lugng

2

29

Tong: 40 khach moi tir cac bén lién quan

6

80

Tong: 375 sinh vién tham gia

Tong: 424 dai biéu, khach moéi tham dw
(Table 1.1.1.a: World Radio Day 2023 Guest List)

FPT Bao Chi (AJC) | Nhan Vin (USSH) CDPT
Sv dang ky 351 102 76 60
KPI 180 90 90 90
Sv dén du 182 82 67 60
% 101% 91% 74% 67%

(Table 1.1.1.b: Number of students participating in World Radio Day 2023)

1.2. The event communication Results

1.2.1. Electronic newspapers

Compared to the original KPI referenced and set for the number of electronic articles on the
event, we have guaranteed, even exceeded the KPI.

National Press Confernces

1 VOV system 10 11 110%

2 E-News 5 5 100%
(Table I.1.2.1.a: World Radio Day 2023 National Press Conferences)

The event attracted many journalists to attend and report. There are 5 articles covering the
event outside the VOV electronic press system.

Sstr T me | Trangbio | Linkbio |

SINH VIEN PH FPT THAM GIA “LE KY NIEM NGAY

1  |PHAT THANH THE GIOI” TAI PAI TIENG NOI VIET FPTedu link
NAM VOV

9 Tong Giam ddc VOV P4 Tién S§: VOV ludn ty hao 1a tiéng | Baobinhphuo link
ndi cua luong tri va hoa binh c.com.vn S

3 Phatkthaqr?h caln churAlg m1.nh .gla Atr; cta minh bang viéc Cong luan link
truyén tai nhitng thong tin tin cay .

4 UNAES_C’(.) lljza chon ch‘u“de c,hung cua ‘Nge}y P%lat’:chanh ABELGOV link
Thé giéi nam 2023 1a “Phat thanh va Hoa binh

5 . o i .
Word Radio Day Observation in Hanoi, Vietnam AIBD.org.my |link

(Table: World Radio Day 2023 E-newspapers)
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The articles are published in the press release based on the press release we provided at
the event.

4
AT PHAT THANH - TRUVEN HINH VA BAD BINH PHUGC

- Ea . Binh Phuoc - " P

Chuyén Muc Tin Mai Tién ich Truyén Hinh Gidi Thiéu - Lién Hé Tim Kiém

A CHINHTRI PHAPLUAT KINHTE XAHOI QUGCTE YTE GIAODUC VANHOA CONGNGHE KINHTE QUGCPHONG THETHAO GIAITRI SACH NOI

DONG SUKIEN : Lién hoan Nghiép vu béo chitinh Binh Phude | SEA Games32 | CHINHSACH VA CUGC SBNG | CHAO NHE YEU THUONG | LAY ¥ KIEN DU THAO LUAT
XA HOI

Téng Giam doc VOV D6 Tién S§: VOV ludn tu haola  xemNHIEU

tiéng ndi ctia lwong tri va hoa binh

News

tham dy cim cic didn gid: Ong Pham Mash Hing, Phé Téng Gidm e Dai THVH,
w hé Philonsens Grsnapeagasam, Gikm d0c Vidn Phit tricn Pl thash Trsyén ik

TIENG M1 WIET MAM chiu A - Thai Binh Darcmg ATRD, rhi béo Mguyén Céng Vink, D6i Tidng ndi Nhin

) ) diin Think phd HeoChi Manh v b bibe Npuwin Tho Hoa, Han Din the VOVS
NGAY PHAT THANH THE G100 2033

Fhar thanly gitip cung clip thdng tin, kinvés khich dim r cde ging kidn v hdia

himh, kéu goi sy chung tay, nid lpe gidi quyél méiu thuin, sung &4 thiog qua che gidi Thr 2, 13/02/2023 | 16:41:10 @ 1,208 luot xem

Binh Phuoc

(VOF- Ha Ngi, 13022033 Ny Phit thenh Thé giii lin ddu nén duge o chire phip hia binh, Phic thash o m khding gian cho cie cude i thopi, trao &i, cho Sang 13-2, Dai TNVN (VOV) td chire 1€ ky niém ngay Phat thanh Thé gioi nam 2023 va toa dam véi chu
. 3 SRR 2 - 2 A ) E - dé “Phat thanh va hoa binh”. Day ciing chinh Ia chi dé chung cua Ngay Phat thanh Thé gi¢i nam
nden 2003 theo guywet dink cin D bdi Song LINESCD win ¢ aghis ngly 1372 15 pheép mid mgedn the hidn, Bly 1 quan d2m ve nhimg vin 3¢ ho quan tim. Phdt 2023 do UNESCO Iwa chon.
necdy i Gén phit sbag chmg, trish phat hanh cis Lign bop quie vio ndm 1946 thash chish 1i dpi dite cho tizag ndi s shing cheg doag, shimg nhém ngudi yoa Tham du bubi 1&, vé& phia Dai TNVN c6 su tham gia cia Uy vién BCH Trung vong Dang, Bi thr Déang ay, 3 4
K o ndm 2013 dn nay, D TNVN dlu by dymg ki hogch banimg img v o el thé trong xd hid, gop phiin Fm gidm cdng thing. ngin chin wung 404 e khi miu Tong Giam ddc VOV B3 Tién S¥, Pho Bi thrr Dang dy, Pho Téng Giam déc VOV Ngo Minh Hién; Pho Téng * BinhPhuor
% ) il e b ek B T il ona mhbn e hedic dox. e che ik hic k Giam déc VOV, Cha tich Lién chi hdi Nha bao Pai TNVN Pham Manh Hing; Phé Téng Giam déc VOV Vil Hai =
Le ky miém hing ndm Nghy Phan Sanh the gudn o thdnh mdl nghy bl déah cho : g pod 90 1, DENg CBO- ENEN (i, Dowt: (S N RIS R0 K0 Quang

Binh Phudic: Khéi t&, bat bi can dé tam
1 giam giam ddc budn 1au gan 3.400 tan
hat diéu th =

nhitng ngudn W phdt thamh, véu phai thank indn ibe godi ndi chung v Vgt Nam nia thiri wh cbo yiu i ob thé gy ra mis thuds, clng thing & mt 80 kb vue ohit dioh,

2 X k) . > i xha bd ehimg hidy Lim, oy dgng la nissm tin thdng qua cie chaomp rish phit thank
néng. nhim tin vinh nhimg &ng gop tich cre coa phit thanh cho sy phit mndén ol hisa Y dng Lot ni e ek IR

TR—— hi e i s bk ik o s . oo thit, Chuyén dai s5 - tir khéi déng dén
a5 mardre va 5F s B3c b 14 irisng Boi clink thu:, Boding dai dich shar ign S ELY 2 chiyan done S Bai cuc 14
MEm 3023, UNESCO cling v Vién Phdi irién Phat thanh Truyeén hinh Chdu ln s e o
. = . 3 Me mai 12 c6 gido cda ddi con!
A = This Binh Duong lyra chon chi dé cia Ngdy Pide thanh thd £ain 14 “'Phis thanh Aitpe v paesco.onpfenfdiyifeonld radfofradie-peece

Da xac dinh danh tinh ngudi phu nir tr

vh Hoa bink”, wi mong mudn nhin mank vai trd cia phds thash woag viée dinh 4 vongtai dap Ba Mu

hanimg dur besn nbfm ngfin ngira vung A6, diag thin thic 8y s gin ki, chia 58 . T : e e ; e R : S
Mo thang tinm cfd 8, xim vad fdng lidn hé: Ms Hoa Binh, Phdng Cdc M o 5 Binh FEI:WIE_PS‘M hién thi thé ngudi phu
nir tai dap Ba Mu

climg chung tay xdy dung mdd xf hin hda biak vi nkin da. o i
quide 1E, Ban Hop tde (udc 16, 56 DT 827271050903 192578

Tham dir LE ky ridm Nody Pt thank the gidn nfim ney kB THNVN ob dag

Bl Tidm 59, Uy wviln BCH TW Edag, Téeg Giden &e Dd THNVH, dng Christian
Menbart [nodmpe Vin phing UNESOD HE Mp, B Pholemens (manapragagam, . ;
Craders ke Vidn Phit tridn bt thank Truyds hinh chdu A - Thii Bish Diong AIBD Posts in Binh Phuoc Newspaper
ding thin ¢ing la mdl chuyen gsa phal thanh g Sodll nhdu gid Basdng guo 12

h}'.:.u ra, ke dy budi (W |IhI'IIL_..' AEINH L |'|||.'|I thanh tg Peis TRWM v ol Jddi

phil thanh dma phueosge, cong dan defn GAe 2o [ae B Ban Yéu Dan [ XVN, smh wien

WA RAO &, -~
che trudmmg i oo khis vue B M vl Lin cda c&NG Lum

O TUAN TRUNG wOes e BAD Vil Tren

Trong khudn kish cls L ky midin ciling dide ra charmng trinh giao b, wa dhe

# Biochi-Truyénthéng Théisyr Qudcté Kinhté Phapluit Xahdi Vinhéa Khoa hoc-Cdng nghé Video

Phat thanh cian ching minh gia tri ciia minh X
bang viéc truyén tai nhirng thong tin tin cay

@ 15:21, 13/02/2023 @ Chiasé
(CLO) D6 Ia khéng dinh cta Téng Giam déc Dai Tiéng N6i Vigt Nam (VOV) D4 Tién S§ tai

1& ky niém ngay Phat thanh Thé gidi ndm 2023 va toa dam vdi cha dé “Phat thanh va hoa
binh" dién ra vao sédng 13/2 do Pai TNVN (VOV) t5 chirec.

we wad ird ol phil thanh &b wirn cude n'.m.:- dic nét b van inds ciha phil thank trong

wide gip phdin thay &4 nkén thive, dedin ket cfng ddag vi thic ddy hia bink wbi su

News

Cong Luan

SINH VIEN BH FPT THAM GIA “LE KY NIEM NGAY PHAT THANH THE GIGI”
TAI DAI TIENG NOI VIET NAM VOV

Céach nhimg tap chi gid 14 USD

- thanh cong t thaoi dai 4.0
e e

Tham gia "Lé ky niém ngay phat thanh thé gici” tai Dai Tiéng NGi Viét Nam VOV Ii co héi dé cdc ban sinh vién
nganh truyén théng Pai hoc FPT Ha N§i hiéu ré hon vé phat thanh - mét trong nhiing phuong tién truyén théng dai
chiing ldu doi trén thé gidi.

Chinh pha s& xt Iy nghiém
cén bd so trach nhiém,

Phat bigu khai mac buai 18, Uy vién Trung wrong Bang, Bi thur Bang Gy, Téng Giam ddc VOV 0
sach nhiéu chd dau tu ba...

D6 Tién Sy bay t6 niam vui mirng bai th&i gian qua VOV luén t6 chirc cac hoat dong ky

Website
FPT.Edu

ChatGPT thach thie nha
béo & sunédng cao trinh dé
nghé nghiép

Tri Truyén Thang Pa Phuong Tién dai hoc FPT dé phdi hop véi Dai tiéng ndi Viét Nam VOV té chirc L& ky niém ngay danh cho nhit i 13 hat thanh. va hat thanh trén the aici néi ch el
phat thanh thé gidi vdi chi dé “Phat thanh va hoa binh". Bng thdi, Linh cling 13 ngudi két ndi vai dai VOV, tao co hdi anh cho nhitng ngudai lam phat thanh, yéu phat thanh trén thé gigi noi chung va Viét Nam

cho sinh vién nganh truyn thong FPTU dugc tham gia trai nghiém ngay I€ trong dai cla nha dai. Nhor vy, cdc ban néi riéng nham tén vinh nhitng déng gdp tich cuc cta phat thanh cho sy phat trién cua

sinh vién cé dip hiéu ré hon v phat thanh - mét trong nhiing phuang tién truy2n théng dai ching lau doi =, . s om pas
2 i f O.Raohd L < J dat nudc va xa hoi.

m
Séng ngay 13/2/2023 vira qua, nhom d6 an t6t nghiép cla ban Nguyén Ngoc Linh — sinh vién nam cudi nganh Quan niém Ngé)’ Phat thanh Thé gic’ri mét cach trang trong. {)éy co -thé’ coi nhu |1a mét ngay héi m
L Khai mac Giai béng da Cup
| Nha bdo & Cong luén [an 1l
= -2023
Xem xét mién kiém dinh
fan ddu véi 6 16 mai tir
ngay 1/7/2023

Cudc séng va cong viéc
clia cdc nha béo trén chién
tuyén Nga - Ukraine

TIN BOC NHIEU

L. 1 Du én Mai Son - Qudc |16 45 sé théng
~ tuy&n va dua vao st dung tir ngay

Posts on FPT.Edu Website Posts in Cong Luan Newspaper
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Thrbiy 150072025 B 0245 5448054 - 0245 5448035 In addition, the websites of the VOV system also publish news about the event.

60 THONG TN VA TRUVEN THONG Cstr | me | Trangbio | Linkbio _

CUC PHAT THANH, TRUYEN HINH VA THONG TIN PIEN TU

ﬁ Gidi thiéu Tin tifc - sy kién v Bio vé bin quyén ndi dung Van ban quan Iy v
L N 1 VOV unites people and promotes peace VOVworld link
Tin tirc - sy klen > Hoatddng sukien Phét thanh, truyén hinh  Théng tin dién td
Thir ndm, 23/02/2023 9 ’ 7
UNESCO lya chon chii @& chung ciia Ngay Phat thanh Thé gi6i nim 2023 1a “Phat 2 Tong Giam doc VOV Do Tién S§: VOV ludn ty hao la VOVvn link
ARSI, T , tiéng ndi cua luvong tri va hoa binh '
Ngay Phat thanh Thé giéi viét tat la WRD (World Radio Day) la ngay 13/2 va an ddu tién dugc cdng b& & Hai nghi toan thé UNESCO thi 36
(3/11/2011), nhdm tén vinh va dé cao vai trd cda phat thanh trong cudc séng hién dai . .
‘ , Thank you, listeners, for sending us congratulatory :
Ngay Phat thanh Thé gidi ra ddi véi y nghia la ngay dau tién phat song chuong trinh phat thanh cua cda Dai Phéat thanh truc thugce Lién Hop Quéc 3 . VOVWOrld llnk
nam 1946, khi t8 chiic nay xudt hién sau Th& chién thir hai nhm muc tiéu duy tri hoa binh bén vimg. Ngay Phét thanh Thé gigi trd thanh mat ngay messages on World Radlo Day February 1 3
h&i danh cho nhitng nguwi Iam phat thanh, y&u phat thanh trén thé gidi néi chung vfa Viét Nam néi riéng; nh&m tén vinh nhitng déng gép tich cuc
ctia phat thanh cho su phat trién cta dat nudc va xa hoi N \ s A 7. . ’ 7 R
ay Phat thanh the gisi 2023: Phat thanh thuc da :
N&m 2023, UNESCO lua chon chi d& chung ctia Ngay Phét thanh Thé gidi a “Phat thanh va Hoa binh". 4 \g y . ., .2 g n y VOV_VI’] llnk
Nhan dip nay, Dai Tiéng noi Viet Nam 18 chuc budi Lé ky niém va chuong trinh giao luu dac biét d& khang dinh nhitng dong gop quan trong ctia hoa blnh’ glam thleu Xung dot
phat thanh trong bai canh khing hoéng, dai dich va hudng di cla phat thanh trong thai dai mai d& phat thanh luén la phuong tién gan gii dé tiep N , X Y. , N \
can nht v61 mo di tuong thih ai2 5 Ngay Phat thanh The gioi 2023: “Phat thanh va Hoa VOVworld link
Ngudn https://vovgiaothong.vn/news/phat-thanh-va-hoa-binh-d31982.amp binh" - T
= X 1,0 A s 7 A ags
o Le ky niém Ngay phat thanh thé gisi 2023 .
6 (13/2/2023) VOV1.VOV.VN |link
Posts on Ministry of Information and Communications Department of Ra- - —— -
dio, Television and Electronic Information 7 Phat thanh va Hoa binh VOV.vn link
8 Ngay phat thanh the gidi: Radio xt Van dao thich ung VOVvn link
va thay d6i dé tao stc song méi '
9 Lé ky niém Ngay Phat thanh thé gidi 2023: Phat thanh |truyenhinhdu link
va hoa binh lich.vn
10 Tong Giam doc Pd Tién S§: VOV ludn ty hao 1a tiéng vtevn link
néi cua lwong tri va hoa binh '
11 Ngay Phat thanh thé gi¢i 2023: Phat thanh thuic day vtevn link
hoa binh, giam thiéu xung dot '
(Table: 1.1.2.1.c: World Radio Day 2023 VOV’s E-newspapers)

TiéngAnh / TiéngViét / Tiéng / TrungTiéngPhdp / Tiéngbire / Tiénglndonesia / TiéngNhatTiegng / Khmer / TiéngHan / Tiénglao / Tiéng Nga Tiéng

/  TayBanNha / Tiéng Thai
HANOI v W
WOR

THE VOICE OF VIETNAM - VOV THE GIGI

Tim kigém O\

AIBD

A TIN TUC PHU'ONG TIEN TRUYEN THONG CUQC SONG SO COVID-19 THO VUI AM THU'C BAO CAO THU BAY DISCOVERY VIET NAM

DIEM HEN VAN HOA CHUONG TRINH CHU NHAT DO LA CUOC SONG CUOC SONG LANG QUE MUON MAU VIET NAM-VIET NAM 54 DAN TOC

BANG THONG BAO CONG KHAL THE THAO SAN XUAT TAI VIET NAM VTC10 = TAT CACAC PHAN

TRANG CHU / CONG VIEC HIEN TAI

VOV doan két nhan dan, vi hoa binh
Lé Phuong - Thir hai 13 Théng 2 2023 | 17:52:00 m E E.:

(VOV5) - Bugc thanh lap ngay 7/9/1945, 5 ngay sau khi Chd tich Hé Chi Minh doc
Tuyén ngdn Ddc 1ap tai Quang trudng Ba Dinh, Pai Tiéng néi Viét Nam, nay la Dai
Tiéng ndi Vit Nam (VOV), tu hao la co quan ngén luan clia ca nudc. cda luong tri
dau tranh cho tu do, doc 1ap va chung tay cung cdng dong qudc té xay dung mat
thé gidi hoa binh. Nhan Ngay Phat thanh Thé gidi 13/2, Dai Tiéng néi Viét Nam té
chirc toa dam "Phat thanh va Hoa binh" dé nhitng ngudi lam phat thanh tu hao
hon vé nghé va y thirc hon vé trach nhiém lan téa nhiimg gia tri nhan van. Hy vong
réng budi toa dam sé& gép phan thic day su gén két va sé chia, dau tranh chéng
bat cong xa hoi, héa giai mau thuan dé hudng tdi mot xa hoi hoa binh va nhan ai

VOV5
News

BANG HINH

Word Radio Day Observation in Hanol, Vietnam

Banh tro thuoc bac lang Gia

Posts on AIBD website
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w Thir Bay, ngay 15 thang 4 nam 2023 o o o G Nghe & Xem e English Q

} Chinhtri Xahéi Thégiéi Kinhté Théthao Vinhda Giditi Phipluit Dulich  Quinsw-Qubcphdong  Sirckhée  Doiséng  Podcast =

XA HOI Bao Dién tr VOV. @
512i0llowers =
B
W

Téng Giam déc VOV P4 Tién S§: VOV ludn ty hao la tiéng néi caa } 4l
luong tri va hoa binh :

Thir Hai, 1223, 13/02/2023 f ® &

VOV.VN - Sang 13/2, Bai TNVN (VOV) t& chirc 1§ ky niém ngay Phat thanh Thé gici nam 2023 va toa dam vei L]
chu dé “Phat thanh va héa binh”. Day ciing chinh la chi dé chung cia Ngay Phat thanh Thé giéi nam 2023 do .
UNESCO Iwa chon.

Tham du budi I8, vé phia Dai TNVN c6 sur tham gia clia Uy vién BCH Trung wong Béang, Bi thw Bang ty, Téng Giam ’
déc VOV D Tién S§; Pho Bi thir Bang dy, Pho Tong Giam déc VOV Ngb Minh Hién: Phé Téng Gidm déc VOV, Chii
tich Lién chi hdi Nha béo Bai TNVN Pham Manh Hing; Phd Téng Giém déc VOV Vit Hai Quang

Miia thit 5 6 Ha Noi £

» Lam cach nao d€ thoat khéi sy ap dat
ciia cha me?

Ping vHi séng thit néu chua biét nhiing
diéu nay

TiéngAnh | TiEngVit / Tiéng / TrungTiEngPhép | TiéngBic / Tiénglndonesia / TiéngNhatTiéng / Khmer | TingHan / Tiénglao / TiéngNgaTieng

/ TéyBanNha / TingThéi
HANOI v w % Tim kigm Q
WORLD

THE VOICE OF VIETNAM - VOV THE GIGT

¢  TINTOG  PHUONGTENTRUYENTHONG  GUOGSONGSD  COVI3  THOVUIAMTHUG  BAOGAOTHUBAT DISCOVERY VIETNAM

DIEM HEN VAN HOA CHUGNG TRINH CHU NHAT DOLA CUOC SONG cubc SONG LANG QuE MUON MAU VIET NAM-VIET NAM 54 DAN TOC

BANG THONG BAO CONG KHAT THE THAO SAN XUAT TAI VIET NAM VTCI0 = TAT CA CAC PHAN

5 TRANG CHUO / HOPTHU
g Th tu ngay 15 thang 2 nam 2023 BANG HINH
Thit Nam, 16 Thang Hai 2023 | 12:40:00 e EEROEERE

(VOV5) - Xin cam on quy thinh gia d& gui thu chic mimg Ngay Phat thanh thé
gi6i 13/2 cho ching tdi.

w Thir By, ngay 15 thang 4 ndm 2023 o o o Q Nghe &Xeme English (e}

Chinhtri  Xahbi Thé gidi Kinh t& Théthao  Vinhéa Giditri  Phapluit  Dulich Quin sy - Quéc phong Sirc khée  D&isdng Podcast =

XAHOI 40 DIEN 13 VOV @

iollowers

Ngay Phat thanh thé gidi 2023: Phét thanh thic ddy hoa binh, giam
thiéu xung dt
Thir Hai, 05:15, 13/0212023 f (-]

VOV.VN - Phat thanh |4 mét cong cy manh mé va hiéu qua dé thac géy héa binh va an ninh, né déng mét vai
ré to I&n trong viéc tang cwéng sw hiéu biét 1an nhau va thuc day doi thoai dé giam thiéu xung dot.

Trong béi canh thé gici dang cé nhidu bat én va xung dét vii trang, nam 2023, UNESCO ciing véi Vién Phat trién Phat
thanh Truyén hinh chau A - Thai Binh Dwrong (AIBD) Ira chon chii @& clia Ngay Phat thanh thé gioi 1a “Phat thanh va
Hoa binh” nh&m 1am ndi bat vai tro clia phat thanh trong viéc thic ddy hoa binh va an ninh, gidm thiéu xung dot, thic
day hoa giai va khoan dung

. Miathis $HaNei 3

» Lam cach nao dé thoat khéi sy ap dat

S ciia chame?
4 W = 5 om s S
y . » Diing vji séng thit néu chua biét nhiing
o diéu nay
IR i e, » Lam thé nao débét cang thang khi lam
b _ me don than?
mh—/ ey
uocNEWS ® Méi nhat © Xemnhidu X Hotline: 0855 911 911 RSS Tim kiém trén VTG News Q Dang nhap

o o cupesom

VIDEO KINHTE THETHAO THEGIO! GIAODUC PHAPLUAT VANHOA-GIAITRI SUCKHOE DOTSONG XE KHOAHQCCONGNGHE TRE NETBIZ VECHUNGTOI *o*

CHINHTRI XAYDUNGDANG TINNONG ANSINH DOTSONG Lién he quing cio: 024 3632192

®  Ngay Phat thanh thé gi6i 2023: Phat thanh thic

day hoa binh, giam thiéu xung dst

£ Ha Noi chéim divt ndm &m, trivi
o om i e
> (VTC News) - Phat thanh déng mét vai trd quan trong trong viéc ngan chin : ) o . .
Xung dot va thiic day hoa binh trén pham vi toan ciu. Téng Bi thu Nguyén Phu
Twittor 2 Trong tié€p Ngoai trwéng My
& Trong béi canh thé gidi dang co nhiéu bét 6n va xung dét vii trang, nam 2023, Antony Blinken
UNESCO cung véi Vién Phat trién Phat thanh Truyén hinh chau A - Thai Binh HERRE
Duong (AIBD) lya chon chu d& cta Ngay Phat thanh thé gi6i la “Phat thanh va Thi twéng di thir tau Metro
Hoa binh” nhdm Iam néi bat vai tro clia phat thanh trong viéc thic day hoa binh va 3 s6 1, yéu ciu cd gang hoan
an ninh, giam thiéu xung dét, thic ddy hoa giai va khoan dung. thanh dy 4n vao dip 2/9

Chui dé nay ciing ghi nhan sirc manh clia phat thanh trong viéc gan két moi nguoi,

: N £ J & S i e N . Chwa tim thdy nam sinh 16p 8
thic day sw hiéu biet va doi thoai, dong thoi gilp xay dung cac cong dong hoa 4

: nghi nhay ciu, d€ lai méu gidy
binh hon. ‘con khéng an trom’
16:41 15/041202

Bai Pbang trén VTC News

SMIN

AOA

SMAN
SAOA

SMIN

AOA

SMAN

JLA

1.2.2. Social media platforms

The communication for the event on the two platforms Facebook and Tiktok received a lot of

positive feedback from the audience.

Facebook

We measure in the Insight section of Facebook, the communication
ofthe eventreachtoalarge numberofyoungaudiences, specifically:

2000

1500
1000
S— i

Feb 4 Feb 6 Feb 8 Feb 10 Feb 12 Feb 14

I Facebook Page reach B Facebook Page reach
Feb 3 - Feb 15 Jan 21 - Feb 2

(Figure 1.1.2.2.a: Number of reach of World Radio Day 2023 relevant
content articles in Facebook)

We measure in the Insight section of Facebook, the communication of the event reach to a large

number of young audiences, specifically:

Age and Gender

Gender breakdown for ages 18-24

. Men 40.5%

Men Women . Women 38.9%
48% 52%

(Figure 1.1.2.2.b: Number of followers of Fanpage Facebook)
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Post Coverage Details
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Title

f [ VOV LUON TU HAO LA TIENG NOI CUA LUGNG TRI, CUA HOA BINH ] € Séng ...

Date published

Reach @

9K

== O . Warld Radio Day in Vietnam Howetpost Heke 30 pn Accounts Center accounts reached
~ A A A P 2 : P i < = 4_1 K
[LOI CAM ON 1 g5 Vay 13 su kién Ngay Phat thanh Thé gidi 2023 - Phat thanh va ... Roost post Mon Feb 13, 8:37pm
9 . World Radio Day in Vietnam Accounts Center accounts reached
Céng tac chudn bi cho WRD #VOV #WRD
e P Sun Feb 12, %:15pm
a . World Radio Day in Vietnam
B | QUYEN LOT KHI THAM GIA SU KIEN Chi cén hai ngay nifa thai 13 téi Ngay P.. 18K
ro R O Ol v e e o Boost post Sat Feb 11, 8:00pm s
| 9 . Waorld Radio Day in Vietnam Accounts Center accounts reached
- (] EU CA 1 E it v i 4K
[ NHUNG DIEU CAN CHU ¥ KHI THAM GIA SU KIEN ] 8 Trong nhitng ngay vUa g... Hisost paet Fri Feb 10, 8:20pm
= 9 . World Radio Day in Vietnam Accounts Center accounts reached
“ai [ NHAN GIAY MOI NGAY PHAT THANH THE GIG 20231 W Thsi gian: 10h00 - 16... 407
i é L % v LSEG Boost post Tue Feb 7. §:30pm 1
L% . Warld Radio Day in Vietnam ﬁccounts Center accounts reached
NGAY PHAT THANH THE GICTI 2023 - PHAT THANH VA HOA BiNH v 495
! I Mex o Create ad Mon Feb 6, 8:00pm
(7] o Warld Radio Day in Vietnam Accounts Center accounts reached
. s e i 4 2 5 8.7K
[ PHAT THANH VA HOA BINH 1 € Ra dai vao ngay 13/2/2011, Ngay Phét thanh T... fincatpost Fri Feb 3, 8:15pm 7
(5] . World Radio Day in Viietnam Accounts Center accounts reached
(Figure 1.1.2.2.c: Details Reach of World Radio Day 2023 relevant content articles in

Ong Ngo Minh Hién

Phol Ting Giam{fiac fai Tieng Noi ¥iet Nam

S|y

HMR. NGO MINH HIEH
VO Vicn President

e Dbl THEMG Mo
ikt Hams Phat Bidu Nhan Mgay Ph

Thesn ol léu

.|"

TikTok

i lai sy i Mgiy pht thanh The
widi tai £ Tigng ndi Yiet bam. -

@kiutrinkirr heé

Theém dill ligu

Videos related to the event range from 7000 - 20,000 people.

STT Tittle View Like
1 Ong Ngo Minh Hién (Phé T6ng Giam fic')’.c DTNVN)| 746 169
phat biéu nhan Ngay Phat Thanh Thé Gié¢i 2023.
2 |Céng tac chuln bi cho Ngay Phat Thanh Thé Gigi 1069 39
3 |[Loicamon 380 19
4 |Ngay Phat Thanh Thé Gi&i tai PTNVN 20100 1333
5 Sinh vién ?ai. tllochPT\t.ham gia su kién Ngay Phat| 169 .
Thanh Thé Gi¢i cua dai VOV
(Figure 1.1.2.2.d: Details Reach of World Radio Day 2023 relevant content videos in TikTok)

In total, videos with content related to World Radio Day 2023 posted on the social networking
platform TikTok have attracted nearly 30,000 reach and more than 1500 likes.

1.3. Event feedback

The event received many positive reviews and feedback from the VOV as well as participating
students.

1.3.1. Feedback of the VOV

After the event, the Voice Of Vietnam sent a letter of thanks to the school leaders, along with all
FPT students participating.

TIEHS ME1 il Ham

i N ingdiye 16 Do 02 pide 2023

THU CAM ON
Kiiwir geid; Liach cao Frocmg Dai hpe FPT

L& ki nigm va chuong, trinh giso o diic bigt nhin ngiy Phin thanh thi pidi
i 2023 vl cha de *Phds thanh v Haa hinh™ do B TilC:r@ néi Vit Mam td chire
di din"n_rn thinh cing 1t dep vio ngly 130022023 19i Mha bit DS Tidng néi Vigt
NIII:!- w0 38 Chadin Si, T N, Sy kin o6 =i tham gin nliit tink citn cde chayén gia
truyen ihidieg trong vi ngodi nude; dai dign Linh das, phdng vien eia sic co quan
b chi trung womg vit din phoong; cdu ke b Ban yiu Dai va ding dio thdy cd
gido, sinki ¥ién ciia cac trsing Dgd hge, Hoc vidn chuyn ngank bio ohi gl Ha M40
Churrng trinh sy kign kée dii hon 2 ting v nhidu hoqt dimg gioo lu, g e
v dai bigu tham du difn o ot s0F 08 v in e,

0 d durge tlsiah cioag vi sihe an iod lon, sy kifn dd dén mhiin s Ish 1,
lnrimg dng cin Bon Ligh dgo Trirkae, Linh dgo Khoa va cic em sinh vidn cia
Oy g, Bai Tu:'ug nai Wigt Wam by wong rinp_sl_r ksfn it cic en sinh vidn
b chi hidy kit hon v ngi--é b, ve aginh phat thant quﬂ.: min vl lam tda tinh yiu
pru‘E dén vii cdc em Irin chiing ﬂu\bnusilp L

Bai ]'vf—alr_ il Vgl Mam ain irin igng cim on Quf muimg dn g hi nhig
thanh ¢& LZ kj niém vil chuong trinh giso leu dje bidt nhin ngly Pheit thanh thé gii
2023 thiinh céng 6 dyp. B4 Tifng néi Vigl Mam mong medn tiép e nhin dege sy
g hed e O trndmgg g, thisi piae 18] vl kink ebiic Qg trsimg pheds ielén mamh
mé, wiing ehie, pop phin phit widn nén bio chi Vi Man.

Tran uu.n;!qy;

I'-'.hrwr.' GLAM BOC

(Thank-you letter from the Voice Of Vietnam)

89



In addition, the team is highly appreciated
by the General Director of the VOV in
conceptualizing and designing event
publications. As soon as the event ended,
we were invited to the director of the VOV

office for a private conversation.

(The director of the VOV and our team)

1.3.3 Feedback of supervisor

After the event, the group also received positive feedback from the instructor - Ms. Vu Viet
Nga:

“Trong qud trinh hoc & DH FPT- la mét trwong DH sinh ra trong long doanh nghiép va hwdéng
vé doan nghiép, cdc ndi dung cdc em dwoc hoc chu yéu la vé truyén théng doanh nghiép.
Vivdy cdc em dd c6 nhiéu b& ngé khi bwdc vao méi trwong nha nwéc, khi lam viéc véi mét co
quan bdo chi trung wong v&i nhiéu loai hinh bdo chi. Lan ddu tién cdc em dwoc tiép xtc thwc té
v&i cdch lam viéc ctia mot dai phdt thanh qudc gia, tir sw nhay cdm vé chinh tri, nhirng quy trinh
hanh chinh, thi tuc vdn bdn, dén nhitng diéu nhé nhw ké hoach tuyén truyén, céng vdan di/dén... "

FPT UNIVERSITY

z = ” w <

DPANH GIA NHOM DO AN

Théi hén Gen Z vao chién dich truyén théng cho
Ngay Phat thanh Thé gici 2023

Tén @b dn (6t nghiép/ The Capstone project Title

1.3.2. Feedback of the ICD - VOV

We also received an assessment of the process of participating in the event from Ms.
Nguyen Thuy Hoa - Head of the International Cooperation Department - VOV:

“Lan dau tién lam viéc v&i cac sinh vién FPT, toi thit sy hai long véi nhom Ngoc Linh, Diéu
Anh, S§ Chién va Tién. CAc em rit chu ddo, nhanh nhen, c6 trach nhiém, luén chti dong dé xuit
cong viéc va thuc hién mot cach sang tao. Khi t6 chirc ngay Phat thanh thé gi¢i (13-2), cic em
c6 co hoi tham gia vao tat cd cac khau: cung 1én Kkich ban, cung 14p dw tru kinh phi, soan va
in gidy moi, thiét ké backdrop va standee, 1én danh sach khach mai, moi khach, goi dién xac
nhén v&i khach VIP, dén khach, 1én danh sach phong vién, viét va giri théng cio bao chi, lam
truyén théng trudec, trong va sau sw kién thong qua mang xa hoi, nham téi d6i twong cong
chung tré. iy la co héi thwc hanh nhwng ciing rit thir thach béi khéi lwong cong viéc nhiéu
lai da dang. Cac em da biét phan céng ré rang mot nguoi chiu trach nhiém mot mang va phéi
hop nhip nhang véi nhau, cling nhw véi cac anh chi chuyén vién trong Ban Hop tac quéc té.”

e
@ cap nhit thuong xuyén. Cac em da ¢6 sang kién lam nhimg mini game sinh dong,
‘ / hay céc doan clip ngén, vui nhon dé dang xen k& véi nhimg bai tu lidu kho khan.
cruent

Thai d¢ lam viéc nghiém tic con thé hién & viéc thudng xuyén tra ciru tur liéu

2. The VOV’s Program Production and Archive

Center tour

2.1. Tour size

Due to the fact that the number of students

Ha Nji ngay 6 thang 4 nam 2023
PANH GIA QUY TRINH THAM GIA TO CHUC
Kinh gui: Lanh dao Trudng Dai hoc FPT

T6i la Nguyén Thily Hoa, Truong Ban Hop tac qudc té, Dai Tiéng noi Viét
Nam (VOV).

Lén déu tién lam viée véi cc sinh vién FPT, t6i that sy hai long véi nhom 4
sinh vién: Nguyén Ngoc Linh, Nguyén Diéu Anh, Truong Céng Tién, Mai Sy
Chién. Cac em rat chu dao, nhanh nhen, co trach nhiém, luén chu dong dé xudt
cong viéc va thue hién mét cach sang tao.

Khi t6 chirc ngay Phat thanh thé gigi (13-2), cac em c6 co hdi tham gia vao
tit ca cdc khau: cung 1én kich ban, cing lap du tra kinh phi, soan va in gidy mdi,
thiét ké backdrop va standee, Ién danh sich khich méi, moi khach, goi dién xac
nhan voi khach VIP, don khach, 1én danh sach phéong vién, viét va giri thong cao
bao chi, lam (myén thdng trudc, trong va sau sy kién thong qua mang xa hoi, nhim
t6i déi tuong cong chung tré. Pay 1a co hoi thuc hanh nhung ciing rét thir thach boi
khdi lugng cong viée nhidu lai da dang. Cac em da biét phan cong rd rang, mdi
nguoi chiu trach nhiém mét mang va phdi hop nhip nhang véi nhau, ciing nhu voi
céc anh chi chuyén vién trong Ban Hop tac quéc té.

Céc em chu dong dé xuat quan tri kénh Tiktok “VOV két ndi” va trang
Facebook cua “Ngay phat thanh thé gidi tai Viét Nam”. Viéc nay doi hoi mat kha
nhiéu cong sire vi phai xdy dung kich ban, ghi hinh, tim tu liéu, bién tap clip... dé

(Evaluation of Ms. Nguyen Thuy Hoa - Head of the International Cooperation Department, the Voice Of Vietnam)
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trong Thu vién ciia VOV, thay vi chi 1én mang tim théng tin cho nhanh.

Trong qua trinh thye hién cling d6i khi gap kho khan do cac em chua co kinh
nghiém lam viéc trong co quan Nha nuéc. Tuy nhién, cac em biét cach phan ing rét
kip thoi dé xur 1y su ¢ va thong qua do, cac em ciing hoc duge mét s6 ky nang
mém cén thiét. Céc em da lam duoc kha nhiéu diéu trong ky thuc tap tai VOV. Toi
danh gia day la nhimg sinh vién rit c6 trién vong./.

~H—

e e
Nguyén Thiy Hoa

registering for the World Radio Day event was
too large for us, we organized an activity to visit
the VOV’s Radio Program Production and Archive Muc SO lwong
Center as a supplement to the event.

The VOV’s Radio Program Production and Archive
Center No. 39 Ba Trieu is the key technical unit
of the Vietnam Radio Broadcasting Corporation. Sinh vién tham gia 20
To ensure the safety of some documents and
equipment stored at the center, the tour is limited
to 15-20 people. In addition, the process of applying
for a visit permit is also very complicated, so we do % 133%
not organize it on a large scale. The target group is
registered to visit students of FPT University who
have registered for a previous radio event but have (Table 1.2.1: Number of students participat-
not had the opportunity to participate because of ing in activities)

limited scale.

Sinh vién dang ky 35

KPI 15
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2.2. Relevant communication activities

[ THAM QUAN TRUNG TAM SAN XUAT VA LUU TRU CHUON....

February 25, 2023 at 8:06 PM

ID: 141855418775237
] Interactions The thank'you pOSt On
P il 69 reactions P 15 comments A 0 shares Facebook received a

lot of interaction and
positive feedback from
the students involved.

Overview Performance Feed preview

Performance
Reach @ Engagements @ Negative interactions @
Total Reactions Total
11,091 69 0

46% 54%

Nam Nir

Tuoi
13-17 23%
18-24 57%
25-34 15%
35-44 5%

b 45+ 0%

(Communication data of tour)

On the TikTok platform, we measure in the Insight section of the event video to reach a large
audience of young people, specifically:The event video has a reach of nearly 75,000 people. In
which, men account for 46% and women account for 54%. Viewers aged 18-24 and 25-34 make
up 72% of the total viewership on the platform.

After the activity, we also sent a letter of thanks to the Director of the Radio Program and Archive
Center, the VOV technical instructors, along with the staff in the QL&TC Department, the HRD
Department, and the teachers who supported us to organize this experience.
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II. EVALUATION OF THE COMMUNICATION
CAMPAIGN PRODUCTS

1. Communication Effectiveness

1.1. Facebook

In this campaign, under the
permission and censorship
oftheICD-VOV International
Cooperation Department,
we have built a Facebook
fan page called World Radio
Day in VietNam to connect
and bring radio to the Gen
Z generation through this
annual event. In addition,
the fanpage functions as an
information channel about
radio, transmitting content
and messages around radio
to Gen Z target groups

Our Facebook fan page reached 300 likes and 326
followers. Moreover, the indicators we achieve en-
sure the initial KPIs set

Compared to the popularity of radio with an audience
of 18-30 (Gen Z), the reach of the content we posted
on the platform was rated medium-high.

The number of viewers visiting the fanpage remained
at a steady level throughout the campaign.

No Categories KPI Result %
Facebook

Total articles |35 33 94,29%

2 Total video 20 23 115%

3 Total reach |150.000 147.855 98,57%
Facebook Page reach Paid reach

130,684 || 101,145
3,7k % 1 100 % T

(Figure I1.1.1.a: Total Facebook Page reach)

Faceook Page visits

2,295 120

Jan 6 Jan 16 Jan 26 Feb 5 Feb 15 Feb 25 Mar 7 Mar 17 Mar 27 Apr

(Figure I1.1.1.b: Average Facebook Page visits)

[ GEM Z CHOM MGHE ] § Trén hénh tinh ap lon, du..
ﬂ a Worlkd Rsdsa Day in Vielnam

[ GEM Z WA ROT VAN CAU HOI W] SAD ] @ ThE hé G...
a World Radia Day in Vietnam

8 [ PHAT THANH BONG HANH CUNG GISI TRE | @3 O ...
ﬂ ﬂ ‘World Rsdio Day in Vietnam

B ) o 2l 4%

Boost post Sun Mar 19, B:00pm Accounts Center Fo 3 I
— - G

= . i K 57

BOOSL 05t = Fri Mar 17, &:00pm Accounts Centar accounts r...  Post engagemants
amm s - =
T.9K 54

Boost post ‘Wed Mar 15, 3:00pm

Post engagements
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1.2. Tiktok 2. The Communication Campaign Production

Realizing that TikTok platform has a suitable audience for the target audience in the campaign,

with the support of the ICD - VOV International Cooperation Department, we have built a TikTok 2.1. Video interview

channel with the name: the VOV Connect, which aims to bring the radio closer to Gen Z. In o ) ) _ _ o

addition, the channel has the function of transmitting information about radio broadcasting in Aiming to bring radio closer to Gen Z, we have produced a video interviewing students aged 19-
general and stories about the VOV - Voice Of Vietnam in particular. 22 to better understand the needs and habits of listening to radio among young people.

Up to now, we have exceeded the previously set

Boost post e | X

The video was posted on

e target for the TikTok channel. Facebook and reached : :
. PHAT THANH VA GEN Z Dai phat thanh cé 18 |a mét phu...
A AL No  Categories KPI Result % 31,337 people between the i o 3 DR phat Bon b SR st v
TikTok ages of 18 and 30. N 1D: 143475028613276
Total videos (35 34 97,14% Interactions
@vov_icd 52 2 Total views |250.000 310.126 124,05% il 85 reactions @8 16 comments b 6 shares
Total likes 15.000 12.109 80,73%
0 701 10,8K (Table I1.1.2.a: Overview data of TikTok Account)
Pang Follow Follower Thich
Overview Performance Feed preview
AGE
Siia hoé so Thém ban @ 18-24 359% e TRV
Mang Dhét thanh g‘én hon Vi m0| ngubi &y _ 360/ Reach @ Engagements @ Negative interactions @
Tota Reactions Total
25-34 0 31,422 12 0
GENDER (Video interview posted on Facebook platform)
35-44 195%
45.54 7% 2.2. Minigame

] We organize Minigames on the Facebook social networking platform for the purpose of two-
554 3% way interaction with the audience, making the audience proactive in finding out information
related to broadcasting.

B 59%

MAN (Figure I1.1.2.b: Specific data of TikTok Account)

[MINIGAME CO THUGNG: NGUO1 AY LA AI? 1 D5i véinhirng t...
March 6, 2023 at 8:00 PM
ID: 147436751550437

Giong doc huy®n thoai
Doc chuyén dém khuya

Interactions

il 56 reactions P 40 comments A 13 shares

NGUOIAY LA Al ?

Overview Performance Feed preview

Dai Tiéng Néi Viét Nam
Trong Khéng Chién

Performance

Reach @ Engagements @ Negative interactions ©
Tota Reactions Total
6,534 6 0

(eouaipne 7 uan
33 03 Paje[a.d JUSU0I YIM SO3PIA)

(Detailed coverage and engagement of Minigame posts on Facebook platform)
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[CONG BO'KET QUA MINIGAME - NGUG1 AY LA Al] ) Laid...
March &, 2023 at 8:01 PM
1D: 148815801412532

Interactions

il 35 reactions ® 3 comments A 0 shares
Overview Performance Feed preview
Performance
Reach @ Engagements @ Negative interactions @
Tota Reactions Total
4,460 35 0

(Detailed coverage and engagement of Minigame results post published on Facebook platform)

Minigame has a coverage of more than 6000 people, received more than 250 interactions and
attracted nearly 50 Mini Game participants. In addition, the post announcing the Minigame
results on Facebook received many interactions and positive feedback from the students
involved.

2.3. TikTok Challenge

Aiming to create a dynamic and creative playground, while bringing the radio closer to the
young generation, we launched TikTok Challenge “Dance with the VOV” on Facebook and
TikTok platforms for 12 days (from March 22 to April 2, 2023). On the Facebook platform,
the event launch post received a lot of interest and interaction from the audience.

[ CHALLENGE TIKTOK: NHAY CUNG VOV 1 & Nh&m muyc dic...
March 21, 2023 at 8:02 PM
ID: 157498687210910

Interactions

|. 66 reactions ® 49 comments »2 shares
QOverview Performance Feed preview
Performance
Reach @ Engagements @ Negative interactions @
Tota Reactions Total
12,203 66 0

(TikTok “Dance with the VOV” challenge post coverage and engagement details
on Facebook platform)

(TikTok “Dance with the VOV” challenge post coverage and engagement details on Facebook
platform). Media posts for the event have an average reach of 1.5k - 2.5k viewers.
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3 Nhidy ciiag VOV ]

W 70%
MAN WOMAN
AGE
13-17 23%
18-24 32%
25-34 25%
35-44 13%
— 45+ I 7%

(Details of the opening video of the TikTok Challenge “Dance with the VOV”)

The video that kicked off the event has a reach of nearly 5,000 people. In which, men account
for 70% and women account for 30%. Viewers aged 18-24 and 25-34 make up 57% of the total
viewership on the platform.

The video has a reach of nearly 10,000 people. Among them, men account for 66% and women
account for 34%. Viewers aged 18-24 and 25-34 account for 61% of all viewers on the platform.
In summary, the event attracted nearly 20 videos to participate in the challenge of young people
aged 18-24 years old and received a lot of attention from the audience. During the event using
the hashtag #nhaycungvov received more than 16,000 views.

CONCLUSION

Our campaign was a success and accomplished the majority of its objectives. Even, the World
Radio Day 2023 event has attracted a large number of students to participate in exceeding the
initial number. Although this is a difficult topic to attract Gen Z audiences, by the above objective
metrics and reviews, our campaign has achieved the expected effect.
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PART S CONTENT I. REFLECTION ABOUT SUBJECTS OF THE

RESEARCH
RE FLECTION I. ReﬂeCtion about After the end of the campaign, we had a general assessmept end view of

the process of working with many stakeholders as well as within the team.

Subjects 1. Reflection about the VOV

1. Reflection of VOV After working at the VOV, we know how to operate and work in a disciplined and highly

2 Reflection about VOV- ICD disciplined manner in a state agency. T}rls is not only reflected in the s_teps. of censoring m.edla
content that we post or the strict and rigorous workflow but also visible in the smallest jobs.
3. Reflection about our team For example, we have to register our internship papers and present them every time we enter
For a more complete two-way the office or have a guarantor to borrow and read documents from the VOV library.
view of the project, we also II Reﬂection about

have subjective assessments of In addition, we are further improved on many soft skills so that we can handle situations

stakeholders throughout the Ob i ects and C ontent intelligently and solve problems decisively. The VOV environment gives us many resources and
process. quality relationships to learn and develop later.

1. The format of organizing events

2 Media content lines 2. Reflection about the VOV-ICD

We had the opportunity to work directly with Ms. Nguyen Thuy Hoa and
the International Cooperation Committee - VOV during the campaign. We
learned a lot from Ms. Hoa - who created opportunities and supported us
wholeheartedly in this campaign. When developing campaign and event
ideas, we are afraid that we will encounter many generation gap problems,
making it difficult for the process of working and unifying ideas. However,
Ms. Hoa is very open-minded and always listens to our opinions. She
makes comments and suggestions to improve instead of rejecting or rigidly
following the old methods. She is also our supporter in all matters related
to administrative paperwork. /
The staffatthe International

Cooperation  Department

are also very enthusiastic

to support us in the process

of building the TikTok " JPRNIEM NGAY PHAT THANH THE GI61
channel. They are willing [ S8 Phat Lo CHESEE

to participate and help &

the team capture content fi

related to radio and the VOV. £0

We had many conversations

and conversations =

about radio with you to

understand more about

radio.

ﬂ\

(The Internatlonal Cooperatlon Department)




3. Reflection about our team II. REFLECTIONS ABOUT OBJECTS AND

CONTENT OF THE RESEARCH
1. The format of organizing events

In the process of working, each member of our team has a separate function and task.
However, we still ensure the consistency and reasonable progress of work. The following

is the group's subjective assessment of the working process.

We create the campaign plan which is consumed from experts such as Ms Hoa or the supervisor
to adjust the plan in the most appropriate way. After the organization plan was completed, we
had a well-organized, well-coordinated team so that the campaign could run on schedule and
produce good results.

Our team self-evaluates and divides work according to each person’s strengths and is always
oriented to work with a high sense of responsibility and an attitude of always being ready to
learn and help each other.

o Ve plan to develop a detailed and specific campaign and follow the plan closely in
each period of time.Most work items are monitored and implemented on schedule.

Broadcasting is a difficult topic to convey and reach to the Gen Z audience file but
the effective communication channels that the team builds have high coverage
and interactivity.

2. Media content lines

The group’s products are strictly controlled, undergoing many stages of censorship

i . Most of the media content was aimed
before going public.

at the two main subjects of the

The group is willing to receive opinions and objective contributions from the VOV campaign: Radio and Gen Z.

members, instr rsan jectiv inions from other members. . .
embers, instructors and subjective opinions from other members Radio-related content is often

historically interesting. Radio videos
in the resistance, audio from local

3.1. Advantages

The team has a lot of time to work directly with each other, as well as with the
project owner - the International Cooperation Department - VOV. As a result, the
efficiency of the work will be enhanced.

Members are responsible for their work, striving to complete their work as
effectively as possible. The connection of the team members is relatively good,
everyone has a progressive attitude and mutual respect.

stations often had high reach.

The media content and events
targeting Gen Z have been widely
enjoyed and received many positive
feedbacks from the audience. Some
content is creative, but not highly

appreciated due to the strict content
management from the VOV. These
contents must be highly accurate, not
misleading to the audience, and do
not contain unorthodox language.

Some members delayed or missed the tasks. Especially after the end of World
Radio Day, group members tend to be late, delaying work.

Conclusion

Some of the content of the construction team is not in-depth due to the lack of
experience and thorough knowledge of broadcasting.

After being involved in planning, organizing and completing this campaign, we learned a lot
about the field of broadcasting, the process of organizing and coordinating events, content
moderation, soft skills and many more. We recognize our strengths and weaknesses so that we
can develop and improve further.
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PART 6

CONTENT

RECOMMENDATION I. World Radio Day 2024

After the end of the campaign, our
team proposed some ideas on how
to organize the World Radio Day
2024 event; experiential activities,
interaction'with students in particular
and young people in general; ideas
for media content posted on social
networking platforms.

The. head of the International
Cooperation Department, Ms. Nguyen
Thuy Hoea, will receive this list of
recommendations for review and
implementation. To influence more
young people through radio, we hope
that the group's suggestions can be
implemented in practice in the future

I1. Some suggestion on
Activities towards Gen Z

1. A tour to VOV’s Program Production
and Archive Center

2. Exchange activities on radio
broadcasting

3. On site programs

III. Some suggestion
on contentson social
media channels

1. Building a Gen Z podcast channel
with interesting topic
2. Content lines on social media

I. World Radio day 2024

After the end of the World Radio Day 2023 event with the theme of Radio and Peace, if there is
an opportunity to continue to cooperate with the VOV to organize the event in 2024, we have
some ideas for development and organization as follows.

Form: Organize the event as an open day with many different activities. Especially experiential
activities to attract young people to the radio. In the open space, the event counters will be set
up with a variety of themes:

Students will
have access
to the script
that has been
produced in
advance, and the
sound system
and equipment
will allow them
to hear their
voices as a VOV
announcers.

To increase
students'
understanding
and stimulate their
interest in learning
about radio and
audio equipment,
the system of
radio stations
from the war era
to the present will
be displayed and
explained.

Students who
participate

part are going

to answer to
simple questions
regarding radio
or radio 2024
themes. Students
take partin the
activity will earn
rewards equal

to the number of
right responses.

In this activity,
students who

are interested in
careers in radio,
journalism, or
media fields will
be consulted and
given responses
to questions from
professionals
about potential
careers or in
depth information
and business
expertise.




In addition, the event will be held for a longer time: 8:30 - 17h with the following timeline:

17H

Closing
15H30 - 16H45
14H30 - 15H30 o seloctuitable.

activities during the

Main stage: 2024
World Radio Day
celebration

Openning

9HA45 - 14H
9H - 9H30 Student are allowed

to select suitable

(Table L.b: Expected timeline for World Radio Day 2024)

II. SOME SUGGESTION ON ACTIVITIES
TOWARDS GEN Z

After this campaign, our team would like to propose some practical activities with the aim of
bringing the radio closer and more popular with Gen Z.

1.A tour to the VOV’s Program Production and
Archive Center

After organizing a tour of the sound center for students, we found that they were very
excited to participate and actively discuss the activity. After that, some students suggested
that we organize weekly so that other students can participate.

We look forward to this becoming a more organized activity with higher frequency such
as weekly, monthly. This sightseeing activity is both an introduction and improvement of
young people's understanding of radio and an opportunity for the station to reach a large
number of new listeners.
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2. Exchange activities on radio broadcasting

The activity is organized in the form of a radio talk show. In this section, students of related
professions: journalism, media, public relations have the opportunity to exchange and talk with
people with expertise and voice in the industry to be more knowledgeable not only about radio
but also about many other related issues such as job opportunities in state agencies, skills need-
ed to become journalists, broadcasters, reporters, etc.

Gen Z is a generation that is eager to learn and proactive in finding development opportunities
and employment opportunities. Therefore, this activity will both create opportunities for Gen
Z to develop and be a form of learning about the needs of radio, press and communication jobs
for broadcasters.

Some events and seminars can be mentioned such as:

- Traffic safety journalism

- Vietnam Revolutionary Press Day Seminar 21/06

- Signing Workshop of the VOV and Ministry of Information of Cambodia

3. On site programs

While working and studying at the VOV, the group had many opportunities to participate in ex-
change programs, seminars and discussions on radio not only within the VOV but also expand-
ing to many other radio stations. These experiences gave the group access to many domestic
radio stations, even with foreign experts. This helps us to have a different view of radio and to
have more quality relationships. We have experienced many other useful activities such as cul-
tural exchange of countries in the Asia-Pacific Broadcasting Association (AIBD), learning about
different types of waves and radio stations in each period, experiencing as a broadcaster, being
radio broadcasting live in the VOV's studio...

We hope that not only with the group but also with many other students and young people, to
have the opportunity to experience the above things to change the view of radio, and be more
interesting.

Some programs students can refer to such as:

- International Press Photo Contest Andrei Stenin

- The contest aims to improve the knowledge of “Reporting on Violence against Women and Girls”
- “Vietnamese in China” film staging program

III. SOME SUGGESTION ON CONTENTS ON
SOCIAL MEDIA CHANNELS

If there is an opportunity to continue building and developing social media channels for the
VOV, we would like to recommend the following items.
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1.Building a Gen Z podcast channel with
interesting topic

It is known that the VOV is also one of the radio stations in Vietnam pioneering innovation and
developing new and younger content to suit the current young people. In contrast, for us, the
VOV’s podcast topics need to change and refresh to appeal to this audience. Podcasts are a new
media channel with high growth potential with a large number of 18-30 year old users. This
is fertile ground and will create a great opportunity for radio broadcasters to reach a young
audience. However, the VOV's podcast content is quite rigid and dry. We will refresh and put the
new content system around: Living Perspectives - Social Issues - Opportunities for Development.
These content will be shared from two main target groups: Experts and Gen Z influencers to
create reliability and high transmission.

PE XUAT NQI DUNG PODCAST - KENH VOV

Virng vi vu: Cling vimg chia sé nhitng quan diém, suy nghi vé .
. > Yo - 45-60
cach hoc hoj, trai nghiém dé phat trién ban than outuber - Vimg p
Quan diém song EZ(;(E?; tré bay gio nghi thé nao vé tinh yéu va cdc moi quan Youtuber - Tun Pham |45 -60p

Suy nghi tac dong nhu thé nao dén 16i séng MC - Nguyén Khanh Vy [60-90p
Vin héa GenZ - Hoa nhap hay hoa tan Nguyén Lam Thao Tam |45-60p

Cac van dé x3 hoi GenZ code - Bao vé su trong sang cua Tiéng Viét Phoebe Tran 45-60p

Méi lién két ctia GenZ véi cac thé hé di trude Nha bio Diém Quynh |45-60p

Qua trinh dén than viao nghé bao Nha bao Dong Manh 60-90p

Hung
Co hoi phét trién Co hoi hoc hdi va phat trién vé phat thanh va bao chi da quoc Egz bao Nguyén Thiy 60-90p
Phat thanh va GenZ €6 Duong Thi Minh 60-90p

Hang

(Table II1.1: Content of the VOV’s Podcast suggestion)

2. CONTENT SYSTEM ON SOCIAL MEDIA

The content idea system is developed on social channels:

o Working environment: In addition to using social networks to share topics related to
radio, we want to involve many the VOV’s staffs to participate in building more youthful and
dynamic content with the desire to image a state agency - the VOV - is also a dream working
environment because the VOV’s staff are not only highly specialized, knowledgeable but also
very open and young.

Experience opportunities, exchange activities for young people: Social networking
channels are used as a channel to convey information, provide content about experience
opportunities for Gen Z

Fun fact about radio, the VOV, the ICD: Interesting content on the sidelines revolves
around radio, the VOV and the ICD such as: on-mic tips of broadcasters, awkward and funny
situations that resident reporters encounter,..
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II. VOV’s Program
Production and
Archive Center tour

1. Documentary
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I. WORLD RADIO DAY 2023 II. THE VOV’S PROGRAM PRODUCTION
1. Preparation AND ARCHIVE CENTER TOUR
1.Documentary

BO GIAO DUC VA DAO TAO  CONG HOA XA HQI CHU NGHIA VIET NAM
TRUONG DATHOC FP'1 Dice lap - Ty do - Hanh phic I
S0:96 /DHFPT Ha Ngi, ngay J4 thang 01 nam 2023

Vv d& nghj b trg 16 chirc
chuong trinh “Sinh vién tham

quan doanh nghiép

CACTH

Kinh giri: Bd Duemg Thi Minh Hiing - Giam dbc Trung tam San xudt va
Luu trlr chuong trinh, Dii Tiéng n6i Viét Nam

Sau Le ky miém va chuong trinh

RSO Bl Cnta Ay, EA IMIE IS 4 101 Thay mat nhom sinh vién Pai hoc FPT,
“'l,‘,|,‘“,w;”‘ s 1' chiing em xin gt 1o cAm on téi cac Thay Co
FPl Trung tdm San xuit va Lwu trit Chwong trinh

Vi mong mudn hoe hoi va hiéu biét ahiéu hon v¢ nght bio, vé nganh pht thanh phét thanh - Pai Tiéng n6i Viét Nam da tao diéu
T o s i kién d€ bon em co hdi duoc giao lwu, tim toi,

em sinh vién FPT hy vong

the tham quan Trung tim San xuat va Luu rir

chuong trinh, Dai Tiéng si Vict Nam (Vo) hoc hoéi thém nhiéu kién thic vé ha tang ky
thuat san xudt nhitng chwong trinh phat thanh.

Ching 15i kinh dé nghi Quy Co quan tao di¢u kién cho cic sinh vién thudc cac
nhém do TS. Vi Viét Nga giang day duge tham quan co so san xuit chuong trinh phat

thanh va luu trir dm thanh cia VoV (c6 danh sach kém theo)

Thai gian du kién: Ngay Thir Bay, 25/02/2023
Itong qua trinh tham quan, ching 16i cam két thue hién dung theo cic yéu ciu vé e
an toin, bao mat ma Quy Co quan dua ra

Xin trdn trong cam on

Noi nhn: TUQ. HIEU TRUONG ¢
- Nhu trén; — {
Laru: VT S

SINH VIEN DAI HOC FPT

T 7 T

2. Event Day

Event Day
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3. Behind The Sence

5| RADIOANDPEACE

+ World Radio Day
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