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|. PROJECT INTRODUCTION

English name: Build Up a TikTok channel - Vua Nem
Viethamese name: Phat trién kénh TikTok - Vua Ném

l[Information technology in general, social networking sites in particular, and notably the
Internet have all grown significantly in recent years along with the expansion of society.
It has had a significant impact on all activities and endeavors. human endeavors,
particularly for young people. We only need a phone or a computer that is connected to
the Internet to access and engage in a variety of websites, including Facebook, Zalo,
Youtube, Twitter, and others—of which Facebook is by far the most popular. However,
social networking platforms for amusement and providing quick information are
expanding recently due to the fast pace of life following the era of the new generation,
and TikTok is a perfect platform to suit those needs.

Many people think that Tik Tok is just a place for entertainment. While that's not entirely
wrong, there are plenty of opportunities for brands to connect with their audiences
through entertaining content. Vua Nem wishes not only to be a brand associated with the
commercial images of the company's products but also with other values in the social
community. The media channel TikTok Vua Nem was created to carry out the noble task
of bringing the soul of both the brand and the person of Vua Nem together. The TikTok
channel emphasizes the entertainment and hospitality of the staff, thereby bringing
moments of relaxation to the audience. Funny clips are built based on real situations
with ingenuity in handling and the core spiritual values of each media product posted on
the TikTok Vua Nem channel.

The main goal is to increase the interaction between the channel and the user (including:
views, likes, followers, comments, and shares of media videos) and increase brand
awareness. Developing the Vua Nem channel to become the leading entertainment
channel on the TikTok platform.

With today's communication, updating forms and means of communication is a very
important factor. If communication does not keep up with the times, will the transmitted
message reach the public? Video production is one of the most attractive forms of digital
marketing, which is of interest to brands. After all, the visual and audio elements of a
video are more likely to capture an audience's attention than content that needs reading.
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Videos are promoted through a social media audience with the ability to influence the
community. Video production seems to have become a fundamental skill required of today's
media professionals.

However, producing a video that reaches a large audience is not easy. With the TikTok
platform, people will always remember the concept of "viral." It's not just about mass-
producing videos and then posting them; it's also about how their outcomes affect
businesses. "Speaking numbers," indicating the amount of audience interaction, is the
clearest expression of the spread and attractiveness of media products.

Therefore, choosing to produce media products as the project's topic will be a great
opportunity for the team to apply the knowledge they have learned to real projects. In the
project "Development of the TikTok VuaNem," the group will be involved in the whole process
of ideation and product production, taking full responsibility for the whole project. Through this
project, members will hone and learn more special skills in the field of media production.
Moreover, together with the experiences of each individual member, we have the ability to
successfully complete the graduation project in the fall of 2022.

The Suitability Of The Project For The Team

e Team members have experience in video production on multiple platforms.

e Team members have been involved in the development of the TikTok VuaNem
channel from the very beginning of the channel's creation.

e Team members are those who regularly update new trends, understand the
prevailing factors, and know how to compose content and scripts to produce media
products.

e Being a student equipped with diverse knowledge about communication as well as
product production through subjects and knowledge shared by teachers during their
studies at FPT University.

The meaning Of The Project To Vua Nem Brand

e |ncrease brand awareness and coverage on the TikTok platform.

e Capture customer insights through each video post.

e Get more ideas to develop your brand.

e Become a business channel with great interaction in the bedding market.
e |ncrease product sales.

e There are more KOL and KOC faces to represent the brand.

The Meaning Of The Project To The Team

e Learning and working for a great brand.

e Contact and work with many KOLs, KOCs.

e Acquire achievements, quality media products.

e More direction for future work.

e Completing the graduation project for the fall semester of 2022.

e Getin touch and work with modern equipment and a professional team.
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4.1. The Current Project

Vua Nem Enterprise invests in and develops the TikTok Vua Nem media channel
development project as part of its brand expansion on social media platforms. The
TikTok Vua Nem channel was built in November 2022 with stable growth in interaction
and high reach (reaching nearly 3,000,000 likes and 200,000 followers within 10 months
from the date of the channel's creation).

The TikTok Vua Nem channel development project for the fourth quarter of 2022 will
continue to produce media products emphasizing the core values of the business,
promote interaction, advertise target products, and offer special incentive programs for
customers.

4.2. Customer's Requirement

e Total of 25 clips per month.

e Requires full HD image quality and a 9:16 frame.

e Clear picture sound, no noise pollution.

e 50% of total trending videos-reaching over 50,000 views.

e The content conveyed is consistent with the brand message, ensuring the required
content of product information, incentives, as well as promotions of the brand.

e TikTok's policies are increasingly tightened, causing the amount of interaction to
decrease, making it harder to trend than in previous years.

e TikTok's many standards of community violation make it harder to build content and
convey messages.

e The situational context focuses mainly on the store space.

Building a TikTok Vuanemofficial scenario: From the very first days the team received
the project, the members were divided into work groups and specific items to match the
capacity and strengths of each member. The contributions of each member are closely
related to the project.
Common task:

e Create a TikTok Vuanemofficial script (5 script phase).

e Schedule filming (setup, contact with stakeholders such as actors, technical support,

etc.).

e Participate in the process of filming, editing, and posting products.

e Monitor channel growth metrics.

e Collect and track audience interactions and feedback.
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Il. THEORETICAL FRAMEWORK

Explain: A brand's tone of voice embodies and expresses its personality and set of
values. It's about the people that make up the brand - the things that drive them, their
loves and hates, and what they want to share with the world. (Lizzie Harris, 2012)

It sets the brand apart from the rest:

The tone of voice of a brand should be distinct, recognizable, and one-of-a-kind. This
may appear to be a difficult task until we consider how we use our own language in
everyday life. We all use language in some way, both written and spoken. Brand tone of
voice assists businesses in standing out from the crowd. According to the Sprout Social
Index, respondents have reasons why some brands stand out more than others. 40% of
respondents thought the content was memorable, 33% thought it had a distinct
personality, and 32% thought the storytelling was engaging. The brand voice is
important in all three of these areas.

It builds trust:

There is a strong link between familiarity and trust, as described in texts such as
'Influence: The Psychology of Persuasion. We are more likely to feel at ease around
something familiar because it requires little mental effort to process. Thinking along
these lines, a company must be consistent in its use of language so that the customer
becomes acquainted with its writing. Developing a distinct tone of voice, then, is critical
in this.

It can be used to influence and persuade:

"People don't always remember what you say or even what you do, but they always
remember how you made them feel," American author Maya Angelou once said. It's
often the way we say something that causes us to feel a certain way. People can be

extremely sensitive to language, forming opinions about others as soon as they hear or
read their words.

Apply:

With the project "BUILD A TIK TOK CHANNEL VUA NEM," defining the brand's voice, as
well as building and developing it, will be a multi-step process.

To help improve the content of the Tiktok channel, we'll create a plot based on amusing
humorous elements and information that spreads positively to viewers. As a result, the
brand is introduced to the user in the most subtle and natural way possible.
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Explain: The most important point in the product line architecture form is that each
product line is considered independent, unrelated to the other product lines. This
mindset arose from what is known as the “product marketing era”. The formation of
brands is seen as giving each product or product line "a name", rather than creating a
brand concept - the finished product for each target customer group. (Kevin Lane Keller,
page 31)

Apply:

The project makes use of the Product Branding aspect to be more particular about the
image of mattresses, which make up the bulk of the "Vua Nem" product range. In order
to increase the level of recognition and be closer and more natural to customers

This is a standalone product that has no bearing on other product lines. As a result, the
stories built around this product will impress customers. This is evident in the channel's
main videos.

Branding is defined as "the marketing practice of creating a name, symbol, or design
that identifies and differentiates a product from other products," according to
Entrepreneur magazine. Emotional branding, then, is the process of developing an
emotional attachment to one company that distinguishes it from the competition,
resulting in brand loyalty over time. (Marc Gobe, page 40)

In the highly competitive business market, brands struggle to differentiate themselves
from consumers. Using emotional branding is an effective way to engage customers.
Brand identity from logos, slogans, or user experiences can all be optimized through
emotional branding to establish loyalty between users and brands. It links the brand to
the customer, makes the customer identify with the brand, and makes the brand more
trustworthy in the eyes of the customer. Simply defined, emotional branding is meeting
people's needs. Thereby, emotional branding is explained by four factors: Trust,
Lifestyle, Personality and Relationship (Kristianstad University College, 2009).

Consumers regard a brand as an important component of a product, and branding can
help to distinguish a company's product from that of its competitors (Kotler, 1996).

Apply:

As a result, effective communication is dependent on emotions. As a result, we
emphasize emotions in our photos, videos, audio, and text-based content.

In this project, our primary goal is to create brief videos with a variety of engaging topics
that are carefully crafted from real-world narratives. Not only that, but we are also the
ones who conceptualize and create such stories in their original form. By portraying
happiness and enthusiasm, the brand is able to connect with its target audience.
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As a result, in addition to the transactional relationships between buyers and sellers,
"WVua Nem" seeks to develop close bonds with its clients. Consumers will feel
comfortable about the brand by developing a connection with it. assisting Vua Nem in
raising its brand loyalty index.

Explain: Storytelling is a powerful form of communication. This method is expressed
through building and spreading the story about the brand, product, service or brand
name. From there, build and develop the brand in a smart way, closest to customers. A
well-regarded brand always needs to build core, specific and important values to receive
feedback, touch emotions, and contact customers. Once the customer's emotions are
captured, the brand can easily go far in the market, the trust of users. Therefore, in
communication methods, Storytelling is the key to inspiring and creating conditions for
potential customers to have an insight into the value that the brand wants to convey.
(Gerald Millerson and Jim Owens, page 71)

Apply:

With the intention of enhancing brand recognition among consumers and making the
brand a companion for them. The project focuses on creating humorous tales, everyday
humor, and good messages, which helps to convey aspects comprising a range of
emotions and help audience members understand the importance of the message in a
deeper way most profoundly natural.

Use narrative components in your visuals and content to draw in your target audience,
especially young people. Because young people plainly differ from earlier consumer
generations. Although shorter bits of material tend to catch their attention more
frequently, they will stick around even if the content is lengthy if they find it to have a lot
of humorous components.

We live in a media-dominated world. Each individual can interact with and process
information from various media using various devices. All forms of communication that
aim to inform, educate, or entertain a large audience are considered media. It can be
found in everything from web content to social media, as well as TV, video, and radio
content. (Joseph Straubhaar, Robert LaRose, Lucinda Davenport page 37)

Media trends are always changing, the role of media in people's daily lives and its impact
on society and politics is huge. A video, article can go viral on its own and cause
worldwide debates or simply entertain. An ad on the platforms, if good enough, can
convert a protester into a loyal customer of a brand.

Creating a media product is a difficult process. It entails developing concepts by utilizing
one's imagination, inventiveness, and ability to make innovative use of pre-existing
resources.
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Like a piece of art, a media product needs to be organized, have a clear vision, and
make good use of the materials and technology needed for that particular product. From
concept to final master, the production and planning process must go through all
necessary steps to finish a media product. All forms of media production, such as film,
video, television, and photographs, can use this method; There are three primary
production phases:

6.1. Pre-Production

The activities carried out before the start of production are referred to as pre-production.
Depending on the medium and the circumstances, this stage may or may not include
certain things. You must be ready for everything at this point, including research,
location planning, finances, the screenplay, actors, and key personnel.

e Place research

e Tool selection

Identify and prepare contexts

Production progress

Semi-finished script

Check the script with actors and stakeholders

6.2. Production

Production is the stage where the scenes are recorded. People will record the actors in
the studio and take the required sequences. When a project is implemented, we can
decide when it is no longer financially feasible to complete it and exercise control over
the situation. Currently, projects can weather the financial downturn more easily thanks
to development tools and the expansion of mobile platforms (Gerald Millerson and Jim
Owens page 3).

The production stage is where the sequences are recorded. The actors will be recorded
in the studio and the necessary sequences will be taken. When a project is completed,
we may determine when it is no longer financially possible to finish it and regain control
of the situation. Currently, owing to development tools and the proliferation of mobile
platforms, projects can weather the financial crisis more readily.

6.3. Post-Production

The last significant stage of production is called post-production, during which we
publish the work and organise the media for it. There are numerous things that can occur
during post-production; typical duties include (Joseph Straubhaar, Robert LaRose,
Lucinda Davenport page 195) :

e Edit video footage

e Edit background music, add sound effects, music
e Add titles and graphics

e Color correction

e Add effects

e Capture certain scenes
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For short productions, the process of selecting and organizing acceptable material in the
correct order during post-production is quite simple. However, in most cases, post-
production takes longer than production.

The renowned expert Denis McQuail has summarized and separated it into three
elements, including: structural research, behavioral research, and sociocultural
research, to evaluate the efficacy of media goods. Understanding the needs, objectives,
and quantity of people interested in following is made feasible by research into the
general population. The goal of behavioral public research is to increase communication
effectiveness by teaching people how to make informed decisions so they can have an
impact on society.

First, we may assess the success of communication products by comparing them to
known products through a series of products using metrics like recognition, views, likes,
and shares. We can clearly understand the information and assess the state of the
customer file through responsive behavior. Actors in the products will induce recognition
to develop public pictures associated with a brand or a product chain. There are various
third-party programs available today to comprehend the audience, offering data and
behavior to aid in evaluating the most thorough effectiveness.

Second, accurate measurement: By keeping track of active human activity like the
number of followers, comments, likes, and shares, the traditional method of rating
content reveals the community's current tendencies. For instance, when a TV program is
recorded and moved to various time slots, the station can track the number of replay
users and develop particular plans for the subsequent product. The media can compile a
database on product performance in the absence of any effects on the use of electronic
equipment.

Third, evaluate public behavior and look into people's psychological perspectives. We
can gauge the level of user reception by watching short videos, television, or advertising
during this activity. For instance, by incorporating Kols challenges in advertising,
customers will purchase the product, use it, and spread the word about it. Actual market
analyses will supply information and plans for the upcoming project. (Denis McQualil,
1935-2017)
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There are hazards associated with inappropriate content, concerns with quality, and
some competitiveness while creating and posting products. A communication crisis is a
situation that is out of a person's or organization's control. Public opinion will be stirred
up by this episode, which will also have an impact on the subject's reputation, brand,
and image. Communication crisis management operations can be broken down into the
following steps to aid firms in operating as efficiently as possible:

e When carrying out crisis prevention actions, we must have ways to stop the worst
scenario from occurring. We must create a team of managers and systems related to
forums to analyze data and assess clients in order to successfully anticipate and
control communication problems. Review material submitted on social networking
sites carefully and on a regular basis. Don't promote or disseminate incorrect
information that could harm the company's reputation and quality.

e Preventing a crisis is the best way to handle one (W. Timothy Coombs, page 21)

e After determining the cause of the issue, we must concur and address those queries
and worries in order to mitigate its effects. To clarify the crisis scenario and maintain
the integrity of the information, you can hold a press conference or speak with the
media.
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lll. COMPANY OVERVIEW

Vua Nem is Vietnam's leading retailer of mattresses and bedding. Vua Nem focuses on
distributing well-known domestic and international brands such as Amado, Dunlopillo,
and Tempur (USA),.... Vua Nem's objective is to provide all consumers with the best
sleep solution possible. With the tagline "Sleep soundly - Live to the Fullest," Vua Nem
prioritizes the customer experience as well as product quality, and strives to provide
consumers with the easiest and most pleasant purchasing experience possible.
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Vision

Following the expansion of its retail chain in the nation, Vua Nem intends to extend and
build its brand in the Southeast Asian market, followed by Asia. By January 2022, Vua
Nem has 115 stores in 29 provinces and cities around the country, with a goal of 500
stores by 2023. Vua Nem also focuses on maximizing the possibilities of online sales
platforms and e-commerce.

Ngii ngon. Séng tron.

Mission

Vua Nem, with the purpose of "Bringing a Good Night's Sleep to Every Home," provides
its consumers with the best sleep solutions as well as the simplest and most convenient
purchasing experience. In addition to shopping at the retail system, customers may
simply search and buy items from vuanem.com without leaving their homes.
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Core Value

Vua Nem is said to be a vital aspect of "Integrity, Wow, enthusiastic, Work by numbers,
Take responsibility, love teammates." For many years, Vua Nem has pursued six key
principles in order to build an ideal workplace, resulting in advantages for both
customers and staff.

Integrity
e Saying is doing
e Do the correct thing and do it on time.
e If you are unable to do so, you must inform and resolve the issue as quickly as
feasible.

Wow
e Always find a way to say “Yes” to “Wow” customers
e Just develop a Wow service, from customers, brands to staff, everyone is satisfied

Enthusiastic
e Volunteer to find work
¢ Instead of thinking "hard to do," take action.
¢ No time off from work

Logical reasoning
e Sentiment and subjectivity do not exist in the Vua Nem working environment.
e Use Bl reports, update each person's KPI, and operate the system effortlessly.
e Reduce risk while increasing accuracy

Accept responsibility
e No blame, no excuses
e Action rather than reasoning

Respect your teammates

e Evenifitis not your job, assist others.
e Customers and coworkers should be treated as if they were family.
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vuanem.

Ngti ngon. S6ng tron.

Vua Nem unveiled its official brand identity on October 10, 2018. The softness of
white clouds in the night sky inspired the logo, which represents the excellent
sleep that clients will enjoy when using product in Vua Nem.

The image of the night sky is stylized, meaning to protect and protect sleep. In the
logo, there is always a guiding star - the Northern Star that you can always find at
any time of the night at any time of the year. This star shows that customers can
always easily receive support anytime, anywhere from Vua Nem.

The identity set effectively defines the personality of "Close, Mastery, Modern,"
emphasizing the brand's dedication to continually providing the finest advantages
and solutions to customers.
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Ngti ngon. S6ng tron.
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There Are Media Channels Specific To Vua Nem

e Website:https://vuanem.com/
Its primary function as a tool is to offer details on products, costs, and Vua Nem discounts

and special offers.
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e Facebook: https://www.facebook.com/vuanem.vn/

Tools for sharing software, advertising graphics, Tet media campaigns, holiday discounts,
etc. Facebook also disclosed details regarding the features and products of Vua Nem.
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https://vuanem.com/
https://www.facebook.com/vuanem.vn/

e Youtube: https://www.youtube.com/channel/UC6atxoNoxsa2BYKE4 hqwLA
The tool promotes products, records postcards about mattresses, offers special
promotions, and highlights mattresses, features, and experiences.

Vua Ném
vuangém. (V2 Diing ky

TRANG CHU VIDED SHORTS SU KIEN PHAT TRUC TIEP DANH SACH PHAT CONG DONG KEN}

e Linkedin: https://www.linkedin.com/company/vua-nem/?originalSubdomain=vn
Share personal experiences through photos, engage in communication with others, and
introduce the King Mattress brand.

S Nt ot & Whal pha
] fin tromg, duge
tang nghe, duge phat tidn ban than
Taa Sing

Vua Ném

Together We Shine (Nai

cling tda sang)

e TikTok: https://www.tiktok.com/@vuanemofficial
Share a number of amusing King Mattress videos and tales involving the company's staff
and clients.

vuanemofficial
Vua Ném

ng quanh nhidng ném thin yéu 4
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https://www.youtube.com/channel/UC6atxoNoxsa2BYKE4_hqwLA
https://www.linkedin.com/company/vua-nem/?originalSubdomain=vn
https://www.tiktok.com/@vuanemofficial

Advertising Activities

After several rebrandings, Vua Nem soon became the market leader in the bedding and
mattress retail business in Vietham. Some remarkable advertisements, such as "Ghe thu
thoai mai - Sang khoai ca dem," have created a lot of attention. Viral clips such as "Co
nhau la co tet", "Phu nu hon nhau o tam...nem "... have brought success after success,
assisting the brand to be in the desired position, creating an imprint in the customer's
mind, and getting closer and closer to the mattress retail brand's "top of mind" position in
the Vietnamese market.

#VuaNém #VuaNem
Coé Nhau La Co Tet

379.767 lugt xem 13 thg 1, 2022 2021 la mdt nam déc biét vi khong phai chd dén cudi nam,
chiing ta mdi biét on, méi tham udc nguyén cho nam méi, nguyén cau cho cudc séng mai.
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In addition, Vua Nem also has various promotional efforts to get special days, product
commercials, and new promotions that have gotten many great feedbacks.
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|. DEVELOPMENT

The Viethamese mattress market is expected to develop at a CAGR of 5.8% between
2021 and 2026, owing to increased customer demand for mattresses.

Mattress demand is expected to rise due to an increase in people's awareness of the
need and desire to use various types of mattresses, urbanization, rising incomes, and an
increase in the number of businesses providing products along with the increasingly
wide variety of mattresses. As the population and the number of nuclear families rise,
the number of households also rises annually. The increasing awareness, paired with
growth in the hospitality industry, has a positive impact on the domestic mattress
market. This will be driven by strong tourism growth and rising residential property sales.
The mattress industry is now experiencing growing demand, mostly because young
customers are becoming more concerned about their health and are willing to pay a
premium for products that provide them with more comfort. Because of the rising
prevalence of spinal ailments and other health issues in Vietham, therapeutic mattress
products have a promising future in the nation. The sector has seen major changes in
customers, demands, and bedding tastes.

Furthermore, the development of hotels, residential homes, villas, and luxury homes is
expected to generate high domestic sales due to an increase in domestic and
international tourist groups, such as tourists from China and Korea, who want to buy a
home, increasing mattress usage and stimulating the domestic mattress market.

Depending on consumer preferences, spring mattresses and latex mattresses are the
most common mattress types nationwide. Latex mattresses have made up an important
part of the overall mattress industry and will continue to do so in the future due to their
durability, simplicity of washing, and capacity to avoid pain. Most homes, hotels,
hospitals, and other enterprises favor spring mattresses.

According to the distribution channel, specialty mattress merchants have the majority of
the market share in terms of direct comparison of the mattresses on display and
selection of the most comfortable one for themselves. The increasing popularity of
online mattress merchants among millennials, as well as an increase in smartphone
users and internet penetration, are expected to drive significant growth for online retail
shop catalogs in the coming years. Alibaba, Tiki, Lazada, and Vatgia are the top four
online mattress retailers in Vietnam. When compared to purchasing from a physical
store, online channels offer numerous advantages, including additional conveniences,
discounts and offers, time and money savings, and other benefits.
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Nem Van Thanh

Overview: From a humble establishment with roughly 30 employees producing mostly
elastic bands and beach sandals, Van Thanh Mattress has grown to become one of
Vietnam's leading manufacturers of latex mattresses and springs with a good and
sustained development rate. In 2018, despite significant challenges in the market's
competitive environment, the company met its aim for the year, with sales up 10% from
the year before. Van Thanh boldly spent $1 million on two mechanized latex mattress
production lines in order to improve production. The company now has three factories
totaling 15 hectares, located in the Hung Yen, Binh Duong, and Cu Chi districts of Ho
Chi Minh City. It is expected that in 2019, a new industrial cluster in Cu Chi district with
an area of 95 hectares will have its legal proceedings completed and put into operation.
Along with having a quality management system that complies with international
standards and sophisticated tools brought from the US and Europe, the firm also has a
service network made up of more than 4,500 agents who span 63 provinces and cities
countrywide.

Products: The business offers a variety of styles and models to the civil and national
industrial sectors, as well as exporting to several nations throughout the world, such as
the US, Europe, Australia, Japan, Korea, and China. Products with 5 to 15 years of
guarantee and affordable pricing, along with international quality requirements, help to
achieve the policy that "Vietnamese people give priority to utilizing Vietnamese goods."
In particular, for 23 years running, consumers have chosen the Queen brand of latex
mattresses as the "excellent quality Viethamese goods" brand.

PR and marketing activities: consistently contribute to community activities. Aside from
business, the corporation is also involved in social charity activity. Van Thanh Mattress
has taken part in or started a number of charitable initiatives, including supporting funds
for the underprivileged, helping Agent Orange victims, providing study promotion funds,
making natural disaster donations, and setting up medical examination and treatment
facilities for underprivileged people in remote areas. The firm has been honored several
times by the state with honorable prizes for collectives and individuals in recognition of
its efforts to support the cause of economic and social development.

Everpia Joint Stock Company

e Overview: About Everpia Joint Stock Company and Everon Bedding Products: a top
bedding goods brand in the Vietnamese market. With the advantages of great quality
and affordable costs, Everon-branded products have been a wise and well-known
option for customers for the past 16 years. Exclusive agents specializing in providing
Everon goods have grown throughout 63 provinces and cities as evidence of that. In
addition, EVERPIA serves as a supplier to a number of significant businesses, such
as: LG Electronics, Vietnam Airlines, Siemens, Incombank, Vietcombank, State
Bank, Big C, Metro, and Sofitel Plaza. Everpia was founded in 1993 as the first
business in Vietham with 100% Korean ownership.
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LG Electronics, Vietham Airlines, Siemens, Incombank, Vietcombank, State Bank, Big
C, Metro, and Sofitel Plaza. Everpia was founded in 1993 as the first business in
Vietnam with 100% Korean ownership. Everpia is proud to have won the Gold Cup for
International Economic Integration and the Gold Cup for WTO compliance with
intellectual property.

Products: Everpia Joint Stock Company (EVE), previously known as Viko Moolsan
Limited Liability Company (Korea), was founded in 1993. The company's primary
product categories include bedding, cotton sheets, towels, washcloths, furniture, and
other goods. Currently, EVE's core product line is blankets, sheets, pillows, and
cushions. Products from EVE have been exported to Korea, Japan, and several other
nations.

Product Policy: The search for "Product policy is the orientation and decision connected
to the production and business of products based on ensuring the satisfaction of
customers' wants in each period of business operations and marketing goals of the
business."Product policy plays an important role and has a significant impact on the
efficiency and reputation of the Everon brand. As a result, Everpia Joint Stock Company
establishes product policies to achieve the goals of the company's marketing strategy in
general and the specific goals of the product strategy in particular:

e Meet clients' needs as best as possible.

e |ncrease output while improving product quality.

e Expand the product portfolio's diversification.

¢ |ncrease the number of new products on the market.

e Make the product stand out by improving its position and image, as well as
increasing its competitiveness.

Everpia JSC.

everpia
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STRENGTHS

Vua Nem has a strong reputation and
foothold in the Vietnamese market.

Vua Nem has been deploying
communication products on social
networking platforms with a high number of
users in the Vietnamese market.

There is an investment in communication
products to ensure good-quality videos
and images.

Vua Nem focuses on building content for
media products, and has created many
products with high interaction through
each campaign.

Professional media team, the index on the
channels reached a stable level, and the
index on the TikTok channel grew well.

The content of the media products is
interesting, attractive to viewers, and
transparent, conveying the message of
Vua Nem through each product.

OPPORTUNITIES

In 2022, the TikTok media channel of Vua
Nem will produce a series of videos that
continuously update trends to help the
channel increase the amount of interaction
significantly => Increase its coverage.

The KOLs, who are popular with young
people in the field of situational video
recording, are collaborating with Vua Nem
to help its media products be easily
accessed and remembered by audiences.

Becoming one of the TikTok channels for
businesses in Vietnam with the most
interactions on the TikTok platform.

Because of its coverage, scale, and
reputation, the audience is more aware of
Vua Nem, which improves the brand's
image in the public eye.

WEAKNESSES

Content production media products are
being limited in the scope of the store.

TikTok's content censorship regulations
are getting tighter and tighter.=> Harder to
trend than before. Videos must be carefully
checked to avoid violations.

THREATS

Producing a series of videos means the
content needs to be optimized so as not to
cause boredom for viewers.

There are many businesses that are also
going in the direction of developing
situational videos on TikTok => Interactive
competition and media product content.

KOLs are not exclusive to Vua Nem =>
Representing many other brands can
confuse viewers about the brand.
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4.1 Social Channel Analysis

Brands are well aware of the benefits of investing in social media strategy given the
emergence of the digital age. With tactics like lead generation and social selling, which
connect customers with brands, social media has produced quantifiable outcomes.

Many marketers are already relying heavily on social media as their main form of
communication in 2017, 97% of marketers are already on Facebook, and 81% utilize
LinkedIn, according to Social Media Examiner.

B B
aceboak n W BB

Digimind - Source . Social Media Examiner 2017 - Monde

Google has announced that it would delay the elimination of cookies until 2023 rather
than the originally announced 2022 date. Since Google's decision to stop allowing third-
party tracking will hurt other advertising firms, many corporations have emphasized
social networking platform advertising. The correct customer psychology has helped
mobile platforms in Vietnam become more prevalent, which has led to types of
advertising and business being the most important factors.

Owned by ByteDant, a media firm from China that is today well-known on a global scale,
Tik tok is an Al-based application. Although it was first introduced in 2017 and the
production of short videos has been common for some time, the product's success has
been attributed to tapping into the psychology of its target market by capitalizing on the
trend of "like to watch, lazy to read." market.

In addition to the Format research and development process, Tik tok has created a quick
15-second video to meet users' needs for enjoyment. With hashtags and challenges,
young people are also encouraged to be creative and not be afraid to challenge
themselves. Tik tok has also captured the trend so that users can spread videos on
major social networks (Facebook, Youtube, Twitter,... ), but also actively order short ads
to play over and over again the videos. My sample video on Youtube.

Tik tok also has the same treatment policies for stars as for their own employees.
Currently, Tik tok has produced a number of events to commemorate people and apply
advertising pay rules to reach various audiences, including the elderly. Tik tok also helps
ordinary people stand out through collaboration with multi-channel network providers
and how to create interesting videos.
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According to research by Decision Lab, in spite of the increased competition, 39% of all
respondents said they still use Facebook when watching short videos, a decrease of just
3% from the previous ten. Last two months, this figure emphasizes Facebook's "main"
status on the Vietnamese social media scene, probably as a result of users' addiction to
their primary feed during the global pandemic.

Social media giants ramp up user retention efforts with TikTok-like
features for short videos, such as Facebook Watch and YouTube Shorts

Facebook YouTube TikTok

Q12021 Qi 2021 Q1 2021

39. 30 19«

+5% +2% -1%
e s %

By the end of Q1 2021, TikTok had a 55% penetration rate among Gen Z users, a
significant increase in audience during the same time period. Gen X (up 17% from 6%),
and Generation Y (up 23% from 22%), however, show that these groups were also
involved.

":1'.' Decision Lab
Zalo and Youtube battle it out to become the second- and third-most
used platforms from Gen Y and Gen Z users
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_:_‘: Decishon Lob
This quarter, in the short-video landscape, Facebook is gaining traction
among Gen X and Gen Z audiences

Gen X Gen'Y GenZ
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- Dacision Lab
The current social media landscape is a fragmented battleground,
with TikTok only steadily growing
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This market research company previously released a study demonstrating an increase
in Viethamese people's daily usage of mobile phone applications, including social
networks. As a result, there will be 25.7 more applications on phones in 2021 than there
were in 2020 (22.1). Where a high percentage of people under the age of 26 also use a
lot of applications.

Vietnamese Internet users watch videos, send messages, and make online calls with
social networking apps accounting for one-fifth of their daily usage time. The remaining
time is used for online browsing, shopping, or gaming applications.

There will be more mobile applications in 2021, but Facebook, Youtube, Zalo, TikTok,

Facebook Messenger, and Shopee will continue to be the most popular ones. In
Vietnam, phone users spend 60% of their time using these applications.
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Tik Tok experienced rapid growth and increased popularity, especially among young
people. According to statistics, the number of users of this application will rise from 34%
in 2020 to 53% in 2021, and the amount of time spent using it will double, from 4% to
8%. The growth rate of Zalo is 7%—-8%. The duration of Facebook use by users in
Vietnam fell from 25% (in 2020) to 20% in the opposite direction (in 2021).

4.2 TikTok Channel Analysis

Tiktok is a short video-sharing social network with a wide range of popular social media
content. In essence, TikTok is a popular Chinese social network with the original name
Douyin, which means "vibration," developed by the news app Jinri Toutiao, which was
founded in China in 2016. As a result, the operation of this social network is quite simple;
most videos are short in duration, ranging from a few seconds to 15 seconds. The
unique editing capabilities and features, as well as a treasure trove of unique music and
sound effects for users to create, set this application apart. Create eye-catching videos.
Furthermore, TikTok has the ability to personalize when it is possible for each person to
have different features, which is why this application is so popular all over the world.

Vua Nem's official communication channel on this platform is the TikTok channel "Vua
Nem." Vua Nem's media room established the channel in January 2022. This is a daily
communication channel that incorporates advertising programs and product promotions
into amusing store situations. The channel is extremely effective, with over half of the
videos trending, many videos reaching millions of views, and much more. The TikTok
channel Vua Nem has 180K followers as of August 2022.

4.3. Creator Tools

About Creator Tools are features that assist you in learning more about how your TikTok
content connects with others, developing a strategy for your content, and increasing
engagement with your video viewers. your. Our creator tools are available to both
personal and business accounts.

Get creator tools
1. Tap Profile in the lower right corner.
2. Tap the . icon
3. Dashes in the upper right to go to settings. Tap Creator Tools.
4. Click the tool you want to review.

Functions

The following features are available in the creator tools. Please keep in mind that some
features may not be available to everyone just yet, and others may have eligibility
requirements that must be met in order to access the tool.

General tools
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Analytics: Use analytics to gain insight into the performance of your video. You can
view a video overview (including video views, profile views, and followers), the
performance of each video, and learn more about your account and community. the
community you're establishing

Creators' portal: The Creator Portal is where creators can learn more about the
basics of getting started on TikTok, connecting with an audience, growing and
expanding their reach, and best practices for video creation.

Promote: Promote is an advertising tool available in the TikTok app. This tool can
help you get more people to discover your videos, drive more traffic to your website,
and increase your chances of gaining more followers.

Q&A: The Q&A feature allows viewers to directly ask questions through your Profile
page or video section.
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5.1. Research target audiences’ insight via secondary research

A population segment identified by particular behaviors and demographics is referred to
as a social media target audience. People feel more connected to brands when they
receive material that is catered to their audience's requirements. You must be familiar
with your brand well enough to understand who your target market is. These are the
individuals who will most easily identify with your brand and business ethos.

The TikTok culture brings together people of various ages and backgrounds. People
who are seeking for material on topics that they are interested in or enthusiastic about,
and using hashtags is one of the best ways to achieve this. Enter keywords, topics, or
interests in the search bar. Look at how many times certain TikTok hashtags are used in
chats and how many views they each get. Use hashtags to track down your competitors
by watching some of the most popular videos. Are the viewers of this video carbon
copies of me? You could consider including these hashtags in your TikTok posts to
reach a wider audience.

Q -lﬂors:,tlmfdu.]' 0
Q #sociaimedia K
Q socisimedianews74 @ (5
Q socialmediamarketing K
Q sociaimediamarketingtips s
Q socisimedia challenge K
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Mmday m

" oo
it

= e
saturday mm
e

lated by Hootsuite

Capstone Project Production Book



The TikTok culture brings together people of all ages and backgrounds. People who are
looking for content on topics that they are interested in or passionate about, and using
hashtags is one of the best ways to do this. Enter keywords, topics, or interests in the
search bar. Look at how many times various TikTok hashtags are used in chats and how
many views they each get. Use hashtags to track down your competitors by watching
some of the most popular videos. Are the viewers of this video carbon copies of me?
You might consider using these hashtags in your TikTok posts to reach a wider
audience.

& SocialPilot c"
Global Best Times to Post on TikTok

Eastern Standard Time

Tuesday Wednesday Thursday Friday Saturday

*S AM

TikTok analytics, which has four tabs including Overview, Content, Followers, and
Direct, are accessible to business accounts. To find out more about the current
audience, we should assess the Followers tab. You can view their interests as well as
demographic details like gender and location.

The times and days when our audience is most active are shown in your followers'
activity. Keep track of your fans' online activity and engagement levels over the course
of the week. Check out the most well-liked videos under the Content tab. Are some
images or audio clips more likely to receive feedback or likes than others? If so, let's
examine the theme and format to see if we can duplicate them.
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5.2. Research target audiences’ insight via qualitative study

My team conducted 8 interviews with customers and employees to gather more
unbiased feedback and better understand viewers' opinions and attitudes toward TikTok
Vua Nem. Participants will be specifically questioned about their opinions and interest in
the content of the TikTok Vuanemofficial channel. My team's data collection and
analysis produced the following findings:

Nguyen Mai Thy (Hanoi):

| learned about Vua Nem' TikTok through my leisurely TikTok browsing. The experience
of watching TikTok Vua Nemis quite unique; for me, the situations in the video amuse
and occasionally spark small arguments among viewers. Regarding the products of the
channel, | have had the opportunity to see the Vua Nem thanks to these videos on
TikTok.

Truong Quoc Anh (NamDinh):

Through trends and the hashtag, | found Vuanemofficial. Situational videos, which aim
to amuse viewers and occasionally even themselves, are very common these days. |
believe Vuanemofficial did a good job with the videos and hope that they will be able to
continue with fresh comedic situations and keep the flow of the videos uninterrupted.

Dang Hoang Minh (Ha Noi):

| watched a lot of videos from Vuanemofficial, | bought a mattress here, and | was also
aware of this TikTok channel at the time.l believe that the humorous content and
mentioned products will assist customers in selecting a brand.

Truong Thi Ngoc My (Vua Nem Staff):

For me, it was a challenge to decide to build a channel in the direction of a video series
and not a TikTok shop. However, thanks to the team and the efforts of the actors and
supporters, it has brought the viewers a close but equally entertaining
experience.Regarding the product element, | think that because it's a TikTok shop,
maybe the channel can help us sell products online. However, we can create sympathy
with customers and help them feel comfortable and curious about actual products
through the actors' experiences in the video.

Bui Thi Van Anh (Vua Nem staff):

There will be many challenges with the content of the channel Vuanemofficial. | know
about the channel through my friends in the same unit. The TikTok market now has a lot
of stores that also make experience and situation video series. So to be able to create
interaction and follow-up from viewers, VuanemOfficial has created its own character
from the cast and a team of young and enthusiastic content creators.

Tran Trung Thien (Ho Chi Minh):

Sticking with Vua Nem from the beginning, | always believed in the quality and origin of
the products. However, although Vuanemofficial is a new name to me, | can see that the
content of the videos on the channel is very diverse, youthful, and attractive. In addition,
you can see that people also interact a lot in the comments section. | see that
Vuanemofficial will be able to successfully promote itself to customers if it continues to
have interesting content like now.

Capstone Project Production Book



Nguyen Thanh Nam (Hanoi):

As a content creator and customer of Vua Nem, | appreciate the effort of Vuanemofficial
when the videos are meticulously made and the way the company uses hashtags. For
each individual or any organization making a series of videos to advertise as well as
build content, being timely and understanding the time factors is especially important,
and | see Vuanemofficial has been successful in this. in the TikTok segment, but to
continue, they will need to try to grasp the new elements today.

Nguyen Thanh Tu (Vua Nem staff):

All the staff at the store probably know about Vuanemofficial, as do |, and | feel very
excited about the channel's content. The current TikTok channels all have their own
unique qualities, and Vua Nem himself has also succeeded in this story. Vua Nem also
has its own personality and individuals that make an impression on the audience, such
as funny staff and funny stories. The channel's products are not attached to a purchase
link, but they help viewers have the most authentic look in the videos.

Through user studies, the "humor" that individuals mention is related to the behavior of
current viewers and their needs when watching videos on TikTok. Although consumer
sentiment in different markets is different, shoppertainment tends to grow faster to
capture a larger share of the total market value of the current e-commerce industry. We
can see it thanks to the fun and entertainment factors: 81% of survey respondents
expect content with stories and prioritize education; 76% are interested in formats that
favor video. Brands can fulfill this desire by partnering with influencers and leveraging
shopping on TV, livestream, or even at online events, while also incorporating an
element of humor for entertainment and interaction.

For the "inspirational, trending" factor, actual surveys show that 71% of consumers
expect brands not to force them to make decisions when interacting with them. To
achieve this, brands must ensure the content is relevant to their interests by targeting
positive emotions and nostalgic memories. As a result, the brand will ignite the
excitement of users when building stories around compelling and inspiring topics.

The "community" element makes it possible to connect with customers and create
debates within the proposed content. According to the survey, 65% of respondents
wanted to see trusted advice and recommendations about brands right on the internet.
Therefore, the recommendations of trusted experts in the community or open
discussions between users and their friends are important factors for the brand to fulfill
this desire.

The "challenges" of Vuanemofficial can be seen from both competitors and different
content across the shared TikTok community. To be able to overcome channel
challenges takes effort, and we continue to build new content. overcoming the
competition and maintaining the content and unique elements while incorporating new
trends, reaching viewers and interacting with the content is an important factor when
most people are easily attracted to channels with friendly communities. These are the
factors that make Vua Nem'’s activities friendly and attractive to customers.
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Along with "challenges" and "opportunities" which practice groups can learn from and
build relationships with outstanding individuals. Get help and experience from leaders in
the company and from Vua Nem. Develop yourself, advance in your career, and connect
with today's businesses. These are excellent opportunities for the practice team in Vua
Nem's College content creation campaign.

Potential customers, followers' spirits and behaviors have been positively impacted by
the Vuanemofficial and the content. The first benefit is the feeling of being connected
and close to the brand. The stress of the viewer's daily life can be relieved with fun
content, mixed with family situations and even humanity, to bring about positive
emotions.

At the same time, when making videos with the essence of the Vua Nem brand, the
individual's brand image is also enhanced, which clearly shows their friendliness to
customers is greatly improved. For the Vuanemofficial channel, they receive a lot of
admiration and respect from the customer community and even employees. Thanks to
the elements of community connection, they are able to create an environment that
makes the working process easier and more convenient. Practice groups can gain
hands-on experience, improve their techniques, and have the opportunity to use
professional machines during their work. In addition, each individual will have the
opportunity to meet famous people, build relationships, and advance in their careers.
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6.1. How Do Videos Get Onto The Trending?
6.1.1. Briefly Describe How Vua Nem Built A Tiktok Channel

Decide on the target audience

Choose a target audience to trend videos for your TikTok channel:

You may find it simpler to trend and earn more viewers and followers on TikTok if you
create a TikTok channel focused on a certain subject. Your videos won't be
disconnected if you stick to the theme, which will assist you more precisely and
successfully reach your target audience. Users on this social network love to see what
kind of video is the quickest way to make TikTok videos trend, so what we need is giving
heed to what other TikToker videos are trending. Here, Vuanemofficial has decided to
focus on clients who frequently buy Vua Nem items for family members or those who
have a need to purchase mattresses.

Actively post TikTok videos

Actively post at least one video per day to your TikTok channel. It can be difficult to
create a video every day because sometimes you'll run out of ideas, so creating a topic
and following it will help you avoid becoming stuck or rambling while making videos
continuously. With an average of 3-5 films posted every week, Vuanemofficial's video
uploading schedule is quite busy. All of the videos' material is closely related to one
another.

vuanemofficial e
vuandm e
13 238K 1 368 7

Use video recording tools such as phone stands, lights, recording microphones, and so
on to ensure high-definition video quality, impressive video content, and video without
blur or shake. Of course, a high-quality video will be the first positive sign, attracting
more viewers and increasing the video rate on TikTok. Vuanemofficial's TikTok videos
are all high-resolution, clear, and professionally edited and post-produced.

Capstone Project Production Book



Create interaction with video viewers

Try to interact with TikTok video viewers by responding to their comments, reviewing
their TikTok videos, and following them; this is one way to effectively create interaction
and increase followers on TikTok. TikTok, on the other hand, seeing you are actively
active, will prioritise showing to create opportunities to reach many people and videos
you can get many hearts, many followers, and even trending on social networks.
Vuanemofficial always tries to engage viewers by responding to their comments or
interacting with them as soon as possible.
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Choose a golden time frame to post videos

In addition to a video with good content and quality, choosing the time frame for posting
the video is critical. Choosing to post videos during the times when your target audience
is most likely to be online will help the video reach more people. Find out more effective
TikTok posting golden hours in the article. The hours of the night are typically when
Vuanemofficial posts videos. Because this is the period of the day when users are online
the most (also the most free time).

6.1.2. Specific Details On How To Make Recommendations On Tiktok

Though a proposal must go through several rounds, we should focus on the first three,
which are as follows: The first phase is the scanner round, during which the computer
typically scans videos for community infractions including violence, porn, smoking,
music, brands, etc. If any of the aforementioned signals are present, TikTok will
eliminate or restrict contact with the video channel.
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TikTok is a creative space; in Vietham, TikTok hires an outside business just for the
purpose of selecting content. We have the browsing round, or round two, sees a rapid
increase in views up 500k - 5M. This is a round of individuals browsing in Vietnam,
occasionally being relocated to other nations. For example: it will be clear that more
people from China and Vietnam follow Vuanemofficial if the video is accepted in these
nations.The following Vuanemofficial videos will be promoted more from the moment
that country decides the channel is appropriate. They can still hide your videos on
TikTok even after being advised, if the comments from the viewers are excessively
negative or the video has a detrimental impact on their community.

After the video has passed the review process in one nation, the reviewer will promote it
to other nations. Here, whether or not your video is accepted depends on their cultures.
As you can see videos about landscapes, the weather, pets and cats, etc., genres that
are easy for everyone to comprehend and that are interesting in every nation, the views
are really high. Since Vuanemofficial's videos are primarily intended for Viethamese
viewers, the bulk of viewers will be from our country.

The subsequent videos on your channel are impacted by the first TikTok video
recommendation. It establishes the origin, age, and of your fans. The number of viewers
will decrease, the device and browser will also read that your channel is not on the
correct topic, and there will be less engagement if the second video you released does
not relate to the subject of the first.

Therefore, the first video from Vuanemofficial was directed at the Vua Nem customer
base in general and took a specific approach to a series of videos that link together to
create a specific content.

Can advertising items be posted on the TikTok channel? (not advertisements on
TikTok). rather not! You can be imaginative, develop your own brand, and when
followers discover you on Facebook or Zalo, you can easily clinch the deal. However,
publishing openly to attract salespeople and agents you will lose a lot of interaction
points on TikTok, and even your subsequent videos won't get 10,000 views. The reason
is that the phrase "you want to make 10-100 million a month, just..." is a common one in
scam models. TikTok is unable to confirm whether you are a fraud. This category is quite
heavy , even with brand logos, because of the veiled advertising that is not accepted by
TikTok.

6.1.3. How To Build A Million Views On A TikTok Channel From Scratch

With the ability to directly create a channel and earn money on TikTok itself, the platform
now offers opportunities to everyone. So how do you use this app to create a TikTok
channel with a million views and start earning money right away?

First: Understanding TikTok's algorithm

The TikTok social networking site will assess your channel based on elements like
average view time, interaction, and interaction frequency. 4 conditions to make your
video go viral on TikTok:

Capstone Project Production Book



Condition 1: Interesting video material that draws a lot of visitors and is ranked among
the top videos that 400 new people are immediately recommended. A video rising to the
top of the suggestions is a sign that your channel will grow extremely fast.

Condition 2: After TikTok evaluates your video as potentially going viral and having a
certain spread among a small group, you must now reach the 1000-5000 new viewer
milestone.

Condition 3: Your video content will be scanned and pushed to a broad recommendation
level by TikTok's machine learning after meeting the distribution milestone of 1000 —
5000 new users, reaching 50,000 — 1,000,000 users.

Condition 4: Reaching condition 4 demonstrates that your video has grown incredibly
popular and has gone viral. With a natural reach of over a million viewers and a top spot
on Tab For You, it is clear that the influence is comparable to the most popular trending
video on YouTube.
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Second: Understanding TikTok users

Tiktok is used by users as a form of amusement and time-killing (the highest
entertainment is: listening to music, humor, beautiful boys, beautiful girls, entertainment,
value). Watch videos based on recommendations instead of having to choose what to
watch, as on some other sites.

Users of TikTok are really laid-back; it's simple to give each video you watch a lot of
hearts and comments. Additionally, there is a lot of channel clicking, though this is
unlikely to continue if users start to follow too much content. Users of TikTok prefer to
react to content that is controversial; typically, this type of content will receive a lot of
comments and views.

Third: Persevere in building the channel in the first period from 0 to 1000 followers

It's crucial to get 500—-1000 followers on the right channel topic. This is the initial user file
that will aid TikTok in identifying the subject of the appropriate audience and distribute
the audiences to your channel. Here are some pointers for beginning TikTok users
looking to gain followers:
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e Concept: Avoiding switching between too many various forms and topics, the content
of the entire channel must be specific and consistent with one another. Have your
own unique style and create something new.

e Thumbnail: The TikTok video cover photo requires expert retouching. Select a
suitable image, add text, and sync thumbnails for easy identification.

e Video Optimization: Put a brief description of the video and the relevant hashtag (3-5
hashtags with the right content). Create a minimum of two unique hashtags to
represent your brand. Examples: #VUANEM #FPT. Sync the first 5-10 videos'
hashtags, themes, and styles to draw a specific audience of users and aid TikTok in
understanding the channel's subject so it can distribute the appropriate file (if the
wrong file is distributed, often the videos will not be recommended or have a good
view).

Fourth: Turn videos on your channel into "money"

The art of selling on TikTok is making promotional videos that don't feel like advertising.
A tiny piece of advice is to invest in videos with knowledge-sharing content that offers
people value in order to organically attract clients and gain many followers.

For Example:

Explain how to deal with circumstances where clients are hesitant to buy.

Which genre of music should be played in the store to encourage customers to shop?
Best food establishments in Hanoi (Make multiple servings)

The tactful method of haggling that everyone should try

How to make a small shop to feel open and spacious

6.2. Music Selection On TikTok

Music on TikTok is a topic that every TikTok creator needs to keep in mind when
producing and posting videos. A perfect video when converging 2 factors "need" and
"enough"”. "Need" is to comply with the policy so as not to be flagged as a violation by
TikTok. "Enough" means that the video chooses good and appropriate music.

6.2.1. How To Choose Music So As Not To Violate The TikTok Policy

TikTok music is inherently the work of a third-party owner (not the user or TikTok). So,
when we want to use a certain song, we must make sure that TikTok has registered,
requested, or purchased that song. A sign that a song is safe to use is that it is playing
on TikTok.

In TikTok, there are two types of accounts: business accounts and personal accounts. In
addition to other features that are temporarily not discussed, there is one feature that
involves using music, in which: Personal accounts are free to use music (except for
copyrighted songs). Music usage is more restricted in business accounts. That's why we
see the phenomenon of using music and being muted, or when using a song, there is a
message that "this song is currently not licensed commercially." Creating a business
account has a significant impact on how TikTok protects both large businesses and
TikTok itself from unnecessary lawsuits from the owners of copyrighted songs.
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Solution:

Leave your TikTok account as a "personal account," use songs available in playlists on
TikTok or other songs on TikTok, and do not be muted for the time being. This is the
safest way, but it does not rule out that the same song is later copyrighted because the
owner does not allow it to be used anymore. At that time, TikTok also does not want to,
and anyone who has a situation where the music is turned off knows that this is not a
fault at all (this is a force majeure event).

In case the song we need is not available on TikTok, we can find it elsewhere (on
Facebook, Youtube, Capcut, etc.), but it will be quite risky. That song on another
platform is allowed, but it's unlikely to be used on TikTok. At this point, let's keep the
music under 1 minute, and go to a video with related content to "use music." When
uploading our video, let's keep the audio of the music we used at the lowest level and
then post. Of course, the goal is to reduce the possibility of being copyrighted (if not
permitted to use) rather than completely remove it.

If businesses or big brands do not leave their TikTok accounts in business account
mode, or leave them in business account mode but still use music to infringe copyright,
TikTok bears no responsibility. Vuanemofficial, a TikTok channel, is listed as a business
account. A business account grants you access to advanced business tools (for
example, the Business Creator Hub). As a result, you will be able to develop a
comprehensive marketing strategy. As a result, the Vuanemofficial team carefully
selects music or audio for the video.
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6.2.2. How To Choose Good Music For TikTok Videos

Only when we watch TikTok a lot and often can we keep up with the times, understand
what content is popular, and even understand music. Collectible songs may be very viral
today, very viral this week, but next week will be different, and next month will be
different.

At the moment, they all directly upload the audio from the TikTok video without adding
the accompanying background music to the TikTok channel Vuanemofficial.
Vuongnemofficial always carefully considers audio sources in the process of making
videos and does not "risk" uploading music that is not copyrighted.

#tiktokvietham #ngungonsongtron

11 @Vua Ném Am thanh Géc

Thém binh luan...

Here are the audio sources that Vuanemofficial frequently uses:

e Pixabay (Free).

e https://www.epidemicsound.com/ (Paid).

e Freesound (Free).
The audio added to the video consists mainly of two elements: background music and
sound effects.

e Background music: Bring emotions suitable to the situation, the character's emotions

(e.g., happy, suspenseful, dramatic, dreamy, sad,... .)
e Sound effects: Help to increase the video's amusement factor.

6.3. Timetable For TikTok Posting And Improvement

How important is the Tiktok posting time frame?

e TikTok is used by Android users for 19.6 hours per month, according to Hootsuite.
This is a 47% increase in time spent in this app over 2020, when Android users spent
only 13.3 hours per month. TikTok, on the other hand, trails Facebook in terms of
time spent. YouTube continues to reign supreme, capturing user attention for an
average of 23.7 hours per month.
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e TikTok users have the potential to reach a large audience, with over 1 billion active
accounts. However, not everyone is capable of doing so. That is why it is critical to
post content during the correct TikTok time frame. If you post during the right TikTok
golden hour, your channel will easily reach the million views milestone, and you will
no longer be afraid of losing interaction.

Monday Tuesday Wednesday |Thursday Friday Saturday Sunday
2AM
4AM
5AM
6 AM
7TAM 7AM
8AM 8AM
9AM 9AM
10AM
11AM
12AM
1PM
3PM
4PM
7PM 7PM
8PM
10PM
11PM

Some suggestions for posting time frames:
e Monday: 6:00am, 10:00am, 10:00pm
e Tuesday: 2:00am, 4:00am, 9:00am
e Wednesday: 7:00am, 8:00am, 11:00pm
e Thursday: 9:00am, 12:00pm, 7:00pm
e Friday: 5:00am, 1:00pm, 3:00pm
e Saturday: 11:00am, 7:00pm, 8:00pm
e Sunday: 7:00am, 8:00am, 4:00pm

The least interactive time frame:
e Monday: 11:00am to 9:00pm
e Tuesday: 10:00am to 12:00am
e Wednesday: 9:00am to 10:00pm
e Thursday: 1:00pm to 6:00pm
e Friday: 4:00pm to 4:00 am
e Saturday: 12:00pm to 6:00pm
e Sunday: 5:00pm to 6:00am
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Your target audience is more likely to interact with content while using the app. Newly
released content is also included in the "For your page" recommendation. We will start to
improve once we reach a certain level of traffic and will reevaluate when we have the
most viewers thanks to the creator tool. A never-ending stream of videos chosen by an
algorithm based on users' prior app interactions are shown on "For your page." The
views and interactions for videos in this section are higher. Then, in order to best suit the
channel, we will start implementing statistical reports. The best network for the channel
will be found through an endless cycle of this process. As a result, you should make an
effort to align your publishing schedule with the channel viewers' primary viewing times.

A lot can be learned from other well-known channels as well. Look for accounts with the
same audience as your target market. After that, look at their posting schedule. Note
which of their videos has the highest viewership. Try posting on those days and pay
close attention to your channel analytics if you notice that TikTok content performs
better on certain days of the week than others. Competitive analysis is comparatively
easy thanks to TikTok. Simply open any of the TikTok from the account you are
interested in.

There are no predetermined Social Media tactics. TikTok is a social network that is still
developing and has a ton of unrealized potential.

New users sign up every day. Regularly new features are added, which might have an
impact on how TikTok ranks you. This implies that occasionally you will need to change
your posting schedule. Review these suggestions to identify a new best time to post
when you see a decline in performance.

The first time the channel is deployed with posting hours with the Vua Nem channel is
evaluated, according to the research. However, the vuanemofficial channel now posts its
videos between the hours of 22:00 and 24 hours after evaluation and improvement. The
time period with the highest ratings is now. The channel's interaction has benefited from
the more frequent postings, with many
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6.4. The Effect Of Hashtags

With more than a billion monthly active users, TikTok is quickly rising to the top of the
social media heap (and counting). The platform is frequently used and actively used by
primarily young audiences. In fact, engagement rates for micro-influencers are getting
close to 18%. It makes sense that companies are swarming to TikTok to increase their
reach.

What does the TikTok hashtag actually mean?

Hashtags on TikTok help organize video content uploaded to the platform into
categories, making it simpler for users to find. For instance, when someone searches for
the hashtag #Gaming on TikTok, they might find video content about gaming.

The use of hashtags on TikTok is comparable to that on Instagram and Twitter. When
you tag a video with a hashtag, it can be found when people use that hashtag in
searches. By using the appropriate hashtags, users can take part in conversations that
are trending or pertinent.

With 535 billion views, TikTok, a platform that focuses on entertainment, has by far the
most hashtag views for entertainment content. Dance has 181 billion hashtag views,
making it the second most popular genre. In addition to jokes, fitness and sports,
home/DIY, and beauty/skincare are other popular hashtag view categories.

Use hashtags for these reasons:
Boost awareness
Using hashtags in the captions of your videos can help you connect with TikTok users
who aren't already fans of your business. You can draw in viewers who are already
interested in the topic by using hashtags that are pertinent to the content of the video.
Increased visibility can also result in higher levels of engagement. As more people see
your content, a lot of people will want to engage with it by liking or commenting on it.
growth within a community
Using branded TikTok hashtags is a great way to create a community for your business.
Encourage your audience to make videos by using hashtags that are unique to your
brand. This will help you build a loyal following of followers who enjoy sharing
information about your industry.
determined rivals
You can find other businesses using popular industry-specific hashtags by searching for
them. This is a great way to discover rivals that you might not be aware of. By looking at
their profiles and content, you can also make comparisons between your TikTok
performance and theirs.
Discover amazing TikTok content concepts.

e You'll find the best-performing content for a given hashtag when you search for

category-specific hashtags. This is a fantastic way to discover the interests of your
target audience and generate content ideas.
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Locate relevant influencers.

e You can also use hashtag search to find influential accounts that are creating
content with hashtags. If you're planning an influencer marketing campaign, this is a
great way to find TikTok influencers with whom you can collaborate.

Follow the crowd.

e TikTok trends come and go, but taking advantage of the right ones at the right time
can help boost visibility and engagement. When you create content based on
popular hashtags, you demonstrate to your followers that your brand is interesting
and relevant. Furthermore, there's a good chance your video will appear on the
appropriate Explore pages. This increases the visibility of your content and can
assist you in gaining more.

Take care when using the hashtags #ForYou, #ForYourPage, or #FYP: These three
hashtags may have appeared in a number of TikTok videos. These extremely popular
hashtags have collectively received ftrillions of views. It's no surprise that people are
using them to increase the visibility of their content. Many users believe that by using
these hashtags, their videos will appear on more For You pages.

However, there is no conclusive evidence that this is the case. And, given how
competitive these hashtags are, it might not be a good idea to rely on them too heavily.
Instead, prioritize relevant and trending hashtags that have a higher chance of
appearing. Then try #ForYou, #ForYouPage, or #FYP to see if it makes a difference.
With the vuanemofficial channel, hashtags are used consistently across platforms;
however, new hashtags are used from time to time. Some popular hashtags used, such
as #vuanem and #ngungonsongtron, are featured hashtags in each video. These
hashtags will help create separate, Vua nem-specific hashtags to help increase
coverage and to measure the effectiveness of the brand's coverage. Vuanemofficial
uses the popular hashtags #fyp #tiktokvietnam in addition to the standard hashtags.
Currently, #fyp has 32889.1 billion and #tiktokvietham has 32.1 billion. These are most
likely two of the platform's most popular hashtags. Vuongnemoffical does not overuse
hashtags in order to properly orient the channel's content, preventing incorrect
navigation of the channel's content file.
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6.5. Common Fundamental Errors
6.5.1. Violent Images

To help us avoid making mistakes when creating content, the following rules are
summarized and shared in order to make a series of videos to increase influence and
promote the product.
We can easily find articles about social networks that make people prone to violence
now that most platforms have their own rules for violence. As a result, in order to limit
the spread of negativity in society, TikTok has also enacted laws prohibiting users from
posting violent content:

e No cursing

e Avoid pointing your finger at the phone.

e Do not use images of drugs, smileys, cigarettes, etc.

e Don't use the word "dead."

e Do not create content about suicide.

e Do not mock or insult anyone.
Vuanemofficial understands the TikTok platform's requirements; the content team has
created simple images that are relevant to the audience, such as shoppers and
employees. In addition, to avoid acts or words with a violent reputation, Vuanemofficial
has installed humorous images to bring laughter through problems with purchases and
emotions.

6.5.2. Images With High Sensitivity

TikTok in Vietnam is extremely sensitive to information about sex, poisoning, death, and
dangerous behavior... For channels that use the above images, the video will be
removed, and depending on the level, the channel may be deleted. Vuanemofficial and
the content team have conducted research to provide examples of cases to avoid when
implementing:
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e Do not use images of adult sex.

e Make no videos of people in accidents.

e When you use a real weapon, you'll get an interactive squeeze.

e There are no sensitive gestures or actions that touch sensitive areas such as the

buttocks or the breasts.

Actors can wear whatever they want during content production, but they must be
censored to avoid mistakes. Furthermore, there was a review stage when implementing
Vuongnem Official, and the imaging team that assisted with the implementation and
posting encountered a few errors.
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6.5.3. Image Violation

TikTok is an easily accessible platform and in Vietnam, the number of users has reached
39.65 million people. The popularity of viral videos and their ease of use has helped
increase the number of participants, leading to stricter image policies. To be able to
maintain and gain a positive view of the community, you need to know the rules and
avoid squeezing interactions and blocking channels. The current popular rules are:

e Avoid putting images of brand logos, copyright issues

e Do not perform user navigation to other platforms through video

e Do not use logos from other platforms in the video

e Editing a video needs to put a green screen at the end of the video

e Avoid putting certificates and licensing papers in the clip

¢ Need to shoot full-screen portrait

e Do not change the topic of the channel suddenly and the channel must agree on 1

topic.

During the process of implementing the content series from September 1, 2022, to
November 27, 2022, the project team implementing Build Up a TikTok channel followed
the rules to ensure video content and footage were effective. The group's script content
is handled according to basic steps when reviewing the content on the channel, avoiding
changing topics. In addition, when filming the group, also helped the imaging team of
Vuanemofficial to avoid copyright errors.
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6.5.4. Summary

The process of researching, creating content, and recording has enabled the project
team to gain access to new knowledge and modern technology. The information and
research will be used to help each individual grow in the future. During the performance,
the group met, learned, and exchanged ideas with the actors in order to better
understand the character's personality. to make the content more coherent
Understanding and mastering the fundamentals of creating video content is the first step
toward creating products to sell on TikTok. When filming, each individual actively learns
and communicates with the actor in order to create content that reaches the target and
has an impact.

|
|
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Nem Van Thanh and Everpia Joint Stock Company are currently Vua Nem main rivals.
However, Vua nem is currently setting the standard for customer outreach on TikTok.

The cross-platform integration has increased the popularity of Vua Nem and given
customers more options for transmission. Recognizing a trend, Vua Nem created the
VuaNemofficial TikTok channel in order to satisfy users and provide authentic
experiences. In addition, Vua Nem is the first mattress brand to use a TikTok video
series to support its claim that it constantly updates and pays attention to its audience.

To reach customers, Vua Nem has interacted and approached not only on TikTok
channel but also at store systems. Communicating with customers will help elevate the
brand but also increase brand awareness with customers.

Through a SWOT analysis, the team decided on the direction of the channel by taking
the lead in the TikTok mattress market. Opportunities and risks for Vuanemofficial are
also strong points for the team to exploit and carefully to raise awareness in the direction
of humor, interaction and help the channel develop in the future.

According to secondary research, consumers have a habit of following and interacting
with channels with engaging and humorous content. In addition, posting time is also
important when the channel is more easily accessible to viewers. Finally hashtags, #
have the effect of reaching viewers and are also keywords to help people easily find your
content.

Customers and employees learn about Vuanemofficial through friends, trends, and
hashtags, according to a qualitative study. Vuanemofficial is known for its interesting,
interactive content and the channel is also viewer-friendly. In addition, people tend to
hope that the channel can continue to innovate content and characters around the
employee situation at the store.

Il. PROJECT PLANNING

1.1. Goals

¢ Increase the number of followers for the channel.

¢ |ncrease the number of potential customers for the brand.

e Make the brand more widely known to consumers.

e Create virality to improve brand awareness through viral videos.

e Provide product information such as prices, incentives, after-sales ... to users by
cleverly conveying messages through the channel's videos.

e Increase the number of products sold throughout the system.
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1.2. SMART Objectives

e |ncrease at least 5000 followers per month.

¢ 50% of the videos uploaded to the channel every month reach over 10,000 views.

e Reach at least 3 videos per million views.

e Likes for videos on the channel reach 250,000 times per month.

e The share of videos on the channel reached 1000 shares during the project
implementation

e The number of people accessing the channel reaches 50,000 people per month.

2.1. Segmentation

Viet Nam is a developing nation with 70% of the population having earnings that are
below the global average, and the rest 30% belonging to the same or higher economic
group. The cost of meeting the blanket and mattress needs of this class of 70% of the
population ranges from 1-1.5 million dong, thus Vua Nem determined that the target
buyers of this product would be middle to high income earners.

2.2. Target Audience

Gender: All genders

Age: over or equal to 25 years of age

Common characteristics: People who care about health and sleep experience.

Hobbies: Enjoy experimenting with new products with ergonomic designs that have
positive effects on human health.

Income level: People with a moderate to high income level.

Geographical distribution: Mainly focusing on major cities like Ho Chi Minh City and
Hanoi. Da Nang, Ho Chi Minh City

Insight

People in their middle and late years, as well as newlyweds and couples, have different
traits. According to a study, the proportion of middle-aged and older adults who
experience bone and joint problems is growing. 85% of people over the age of 80 in our
nation have osteoarthritis, which is an alarming percentage of the population, according
to MasterthDoctor Ho Pham Thuc Lan, Head of the Department of Musculoskeletal, 115
Hospital. For the population's state of health, this figure is concerning. In addition,
according to the Bureau of Statistics, 83,000 people between the ages of 40 and 80
suffer from blood circulation issues annually. Similar to how people frequently
experience stress at home, pressure and restraint brought on by daily tasks are a natural
byproduct of stress at work. It is not hard to convince people to pay a dollar for Vua Nem
Goods because of their excellent capacity to allow users to relax their muscles and rest
comfortably.
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3.1. Strategies

Brand Image Strategies:

After one year of research and development, since August 23, 2021, Vuanemofficial has
become the door to connect with consumers and share funny situation stories around
families, shops, etc. In order to achieve success, Vua Nem and talented individuals have
created familiar character images associated with the brand to share with the audience
and absorb ideas to improve the value of the channel as well as the product. In order to
be able to create a video series that received the attention of the audience, the staff
understood the basic information of Vuanemofficial as well as the factors that
determined the meaning of the channel.

Positioning Strategies:

The Vuanemofficial media campaign will contribute to affirming the brand's position in
the country today and connecting with consumers through witty and humorous videos.
Through the comments on the video and the friendliness of the channel, it will help those
who intend to search for beloved mattresses to consider and see the positivity and good
quality of Vua Nem products. Objective reviews can help Vua Nem turn TikTok viewers
into potential customers in the future.

Message Strategies:

Along with the main subjects analyzed being young people who can afford and are
interested in products, Vua Nem understands that these are people who are always
looking for interesting content, both for entertainment and also for entertainment. like
product searches, discover TikTok. Understanding the conditions and trends,
Vuanemofficial gives viewers the benefits of following the TikTok channel, helping
customers to be entertained and feel the attention of the store and the content team
when posting. enjoyable experiences. Customers are always facilitated so that the brand
can listen and respond as soon as possible.

Message development elements:

e Employees will respond to and record viewer feedback for each Vuanemofficial
product that is commented on.For Vua Nem, it is a pleasure to be able to listen and
develop a channel to inspire customers as well as help each of us better understand
the value of the product.

e Rule of 3 seconds: For each product, Vua Nem focuses on the first 3 seconds to
attract viewers. TikTok is a fast video platform, and in order to satisfy viewers, Vua
Nem has made a strong impression from the first seconds.

e Information: Every week, Vuanemofficial provides viewers with clips and channels
that provide audiences with content, benefits, and product experiences at the Vua
Nem store chain.

e Sound: Understanding the trend of today's youth, Vuanemofficial has combined
popular sounds to help the product launch and keep viewers from getting bored. The
use of music is also focused on by the channel to help the audience find excitement
and sometimes special emotions when watching.
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e Attractive content: Vuanemofficial has combined influencers to create relevance and
fit the context of the channel. The content creation team has written humorous
scripts to help viewers feel familiar and also entertain themselves. In addition to
making an impression, the channel also uses influencers attached to the brand to
link content to avoid being diluted on TikTok.

e Links between platforms: Social networks are now the gateway to connecting with
consumers around the world. Knowing this, Vuanemofficial has linked channels such
as Facebook and YouTube to increase the video series' influence. Besides the
support from the channel audience, the channel also benefits when the multi-
platform helps people learn more about TikTok Vuanemofficial.

Communication Strategies:

In order to achieve the proposed revenue and reach, Vua Nem has also considered and
used multi-platforms to make it easier for people to access the TikTok channel. Viewers
can access this series of interconnected videos through a variety of methods, including
multi-channel communication methods and innovative platform combinations that have
created a viral effect in each of Vuanemofficial's products. forms on conspicuous
channels such as Youtube video shorts, Youtube videos, TikTok videos, TikTok shops,
and Facebook videos.

Deployment phase:

Research phase to build content: In addition to providing new videos on platforms,
Vuanemofficial also needs to pay attention to the time periods on TikTok. In order to gain
coverage and position on trending videos, the channel needs to understand current
trends to reach consumers, as well as effectively communicate through channels such
as Youtube and Facebook. The content team has studied the current TikTok market and
decided to send content that experiences the situation during this period.

Content development stage: At this stage, Vuanemofficial needs to bring a series of
videos that are linked and spread the messages of famous sayings to attract the
audience. In order to create a trend, the channel posts 3—-4 videos every week for the
audience to follow and debate.

Summary stage: Because of the platform's characteristics and the trend of customers
watching videos, content creators on TikTok must change themselves every quarter to
provide a new experience. Vuanemofficial also needs to change the attached content to
be able to create a positive view as well as end the series of lucky employees.

3.2. Tactics

Vuanemofficial requires regulations to manage and coordinate communication with the
creative team in order to send messages to customers in order to bring new and equally
humorous content through situations.

Content management: To be able to produce a huge number of videos per week, the
content creation team needs to convey information through relevant departments to
orient the video and avoid errors in the process. manufacturing. Article writers need to
know the information to ensure that the information can specifically reach the target
audience and spread widely on TikTok.
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Trending trend system: In the production process, in addition to the factors of access
time and tracking volume, the trend is the main condition that determines the success of
the brand. During the production process, VuanemOfficial focuses on character
development through true-to-life stories, as well as updating new information about
trends and content posting schedules. The team also raises awareness about the
current TikTok trend to better understand how to produce content that sticks to the set
goals and synthesizes and calculates the estimated costs. Trend management is not too
strange for today's content creators, but to convey and help customers understand,
VuanemOfficial has built in each person's awareness of brand products.

Phase one:

In the early stages of actual measurement content production, the team focused on
promoting the story of the salesman at Vua Nem. This starting point will help the channel
consider customer attitudes to make improvements in the process of boosting sales in
the next quarter.

Phase two:

the production of the video series—is different from the first stage in that the team has
calculated customer interest and satisfaction with test products. VuanemOfficial decided
to focus on building the image of an employee with a real-life situation to increase the
viewer's experience and trends in 2022 (the current TikTok quarter).

Phase three:

Changes the content; after going through the first two stages, VuanemOfficial needs to
build new images to avoid boredom among viewers. The image of the employee will
rarely appear again; instead, there are stories about customers that are popular on
TikTok.

Building the 3-second rule: On TikTok, we always have the habit of learning new things,
but if the first few seconds don't make a big enough impression, it will be easily missed.
To understand this problem, we can take an example from how TikTok uses swipe and
touch to optimize space and features for viewers.

For VuanemOfficial, the channel and the team decided to build a 3-second rule to make
a strong impression on viewers. In the first 3 seconds, it is necessary to appear
attractive enough in situations such as quarrels, theft, etc. The team combined the
details and, together with the actors, created a moment that helped viewers decide
whether to continue watching the channel's content and had a more positive effect than
conventional storytelling.

Using KOLS in video content: VuanemOfficial has researched and built from the first
steps in video content to the present. Throughout the channel's videos, the visual team
collaborated with actor Phung Van Thang to create the image of a lucky employee.
Actors and staff have devoted a lot of effort to create an image associated with the brand
of Vua Nem to engrave in the hearts of the audience. Not only that, but Vua Nem also
has talented influencers who bring interesting scenes, and when it comes to pillow
products, the audience can immediately think of stories of the lucky employee wearing a
blue shirt and the KOLS cast of the brand.
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Combine content with catchy music and melodies: In videos or movies, music is
indispensable to help customers feel attractive. With youthfulness, VuanemOfficial has
captured the popular music trends from China, Vietham, etc. to make the video more
attractive. Furthermore, different pieces of music are associated with different situations;
for example, when sad, sad music is combined; when happy, happy music is combined.
VuongnemOfficial, thanks to his observance, helped viewers feel satisfied and fully
enjoy the channel's products.

Distribution

Unify the content branch

andiconient DifecHon —_— Make a detailed Seripl  c— Record video
Optimal PP Upload video — Editvideo
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Understanding viewers' moods and aspirations, Vua Nem customers will always try to
create humorous content mixed with humanistic stories to bring laughter and an
interesting world around the mattresses. Dear mattress.

Campaign message

"Holding each peaceful sleep" with the desire to provide the best experience for
customers, giving everyone the opportunity to approach and the most objective view
from the staff, as well as a diverse range of products Vuanemofficial is a door to
connecting users with brands, a launching pad for a new way of creating content to
achieve new successes in the eyes of consumers.

Slogan

"Interesting World Around Dear Mattresses" Vua Nem offers a variety of interesting
products as well as special conditions in order to reach new customers and turn them
into potential targets in the future. Bad crying, funny situations around the employee
Vuanemofficial embodies the brand's vision and is also a launch pad for the company to
generate outstanding revenue and future opportunities.

Hashtag

#vuanem

#fyp
#tiktokvietnam
#ngungonsongtron

T

Chi&c ném khdng thé cudng???
Series TikTok Vua Ném hai huéc #1
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Link: https://vuanem.com/
The location to post information about the brand, its products, or the Vua Nem brand
itself, such as photographs, videos, news, and commercials.

Link: https://www.tiktok.com/@vuanemofficial

The location to publish films and pictures that will allow users to communicate, sell the
brand's goods, and reach customers in the most organic way possible. This is a channel
that also imparts good ideals to viewers and compiles a collection of related videos to
promote a particular product.

Link: https://www.facebook.com/vuanem.vn

The location to post information on Vua Nem's chain of businesses, including addresses,
product photographs, advertisements, deals, and promotions. In order to reach clients
more effectively, it is also a location to build short-term trending messages.

Earned Media

e The distribution of prizes for the Vua Nem channel's minigame winners (Voucher,
products ...)

e Word of mouth: Using live conversations and social media, encourage staff members
and consumers to tell their friends and family about the minigames and prizes they
won.

vuanemofficial

Vua Ném

14 Pang Follow 239.1K Follower 3.7M Thich

Vua Nem xin chao
Thé gidi thi vi xung quanh nhiing chiéc ném than yéu 4

Py -
vuaném. JRLEL U

Nyl ngon S6ng tron.

@vuanem.vn - W 4,3 648 bai danh gia € - Clia hang ban dém

Truc tiép Anh Video Xem thém v
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https://vuanem.com/
https://www.facebook.com/vuanem.vn
https://www.tiktok.com/@vuanemofficial

KOLS Account

The actors in the video of Vuanem Official have a high amount of interaction on social
networks, contributing to promoting the interaction of media products.

< e < YOSHI VU 0 e
@windil69 @nhungtinhyeu
745 428,7K 5,0M 1 651,1K 13,6M
v i
For work: 09.64.271.913 Em Thing Contact for work : 0355648798
@ hitpsiffinstabio.cc/306171EKUCA8 Fhiwhihi hong nhung{yashi vir)
@ Hai Dép & http:/ibitly/3gaQGed
Hai Bap
i ﬁ Q&
i :
i i @
@ Cau chuyén san bong @ Cap doéi dang yéu

& quéng cdo
M| B ghim =
28 ghim

@tungnymo

153 131,2K 22,5K

Bang Foliow | TR Thich

7

Lién h& cv FB: Lé Thanh Tang
Ins: tungnyma._

[F] Heéi Bap

Tran Thu Trang (trang Abby) @
Contact For Work Tl 1b fb = gs 58

@ Theo dbi @ Nhén tin

2 Hoc Dién vién kich dién anh {Drama - Cinema
Actor) tai Truing Dai Hoc San Khau - Dién...

F Cé 54.799 ngudi theo dbi
& youtu.bef2m-k1JBX-Bw
& youtu.befHIFVRMXhnjw

& youtu.beNIINUdAWBYC
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The production plan and video script were deployed in 5 phases. The video production
process follows three main stages: script production, video recording, and video editing.

No. Content Start Deadline

Phase 1 (1/9 - 15/9)

1 Script phase 1 1/9 2/9

2 Filmed TikTok phase 1 3/9 3/9

3 Editing and posting 4/9 15/9
phase 1

Phase 2 (10/9 - 30/9)

4 Script phase 2 10/9 12/9

5 Filmed TikTok phase 2 13/9 13/9

6 Editing and posting 14/9 30/9
phase 2

Phase 3 (25/9 - 15/10)

7 Script phase 3 25/9 27/9

8 Filmed TikTok phase 3 28/9 28/9

9 Editing and posting 29/9 15/10
phase 3

Phase 4 (10/10- 27/10)

10 Script phase 4 10/10 12/10

11 Filmed TikTok phase 4 13/10 13/10

12 Editing and posting 14/10 27/10
phase 4

Phase 5 (20/10 - 27/11)

13 Script phase 5 20/10 25/10

14 Filmed TikTok phase 5 | 26/10 2710

15 Editing and posting 28/10 27/11
phase 5
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Budget

The cost of
actors
increased.

The actor
demanded a
price increase
in the middle.
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| contract that was
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' agreement can be
reached, legal issues
' under the contract
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the contract.
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The cost estimate is roughly the cost of the project to construct a Vua Nem for a TikTok
channel. The method is determined by the amount of work required to produce content,
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Work Detail Unit Amount | Unit price | Total amount
Writer 1 people Video 50 500,000 25,000,000
Channel manager 1 people Month 3 3,000,000 9,000,000
Cameraman 1 clip 1 clip 50 500,000 25,000,000
Director 1 clip 1 clip 50 500,000 25,000,000
Editor a0 clip a0 clip 50 500,000 25,000,000
Equipment 10 lighting, Month 3 3,500,000 10,500,000
Reflector, flag, ...
Stylist/ Makeup/ Take | The stylist will Month 3 3,500,000 10,500,000
care take care of the
make-up,
costumes for
actors, and
store staff
included in the
script for 3
months.
Logistics Food and drink | Month 3 3,000,000 9,000,000
expenses
chuyén cho
doan
SUM 139,000,000
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lll. PRE-LAUNCH/ PRE-PRODUCTION

25/8/2022 - 31/8/2022: Working with customers of Vua Nem before implementing
the project

Before implementing the production process for the entire project, the team spent some
time working with the Vua Nem brand to come to a consensus on the development of the
TikTok channel Vua Nem.

Meeting between the group and Vua Nem (25/8)

The two sides have a meeting to discuss the details of the work. The team provides
information about the competency profile. Vua Nem provides information about the
brand and project, including the image of the brand that you want to aim for along with
the requirements and job description. The meeting was for the purpose of both parties
agreeing on the work requirements and workflow of the project.

The team works with the brand on ideas and finalizes the content (26/8-27/8)

The team researched the previous media products of Vua Nem and came up with ideas
to continue building the TikTok channel of Vua Nem. A concept video that the brand
wants to continue to develop is in the form of humorous situations interspersed with
product advertising.

Create detailed content and directions for the channel

This stage is when the team has started to build the script and determine the long-term
direction for the channel. At first, it was quite difficult because the written scripts were
not linked together; moreover, the first scripts to attract viewers could not advertise the
product too openly (it would be annoying to the viewers, especially the audience). is in
the new stage of building the channel). So it took a short time for the group to be able to
shape and link the scenarios together, and then they decided to go in the direction of
funny videos associated with everyday situations at their store. Vua Nem, as required by
the brand.

Find and work with actors

This is the stage when the team has to find and work with actors who match the original
content. Since this was an unsupported stage, the team couldn't find actors who had a
lot of experience in acting before because the budget was too high. So, after researching
and posting jobs with numerous actors, the group settled on four main faces (who will
later appear in Vua Nem videos)

or Full Name Cast Unit Price Total amount
1 Phung Van Thang 500.000 1 Scenario 500.000
2 Le Thanh Tung 400.000 1 Scenario 400.000
3 Tran Thi Thu Trang 500.000 1 Scenario 500.000
4 Wu Thi Hong Nhung 500.000 1 Scenario 500.000
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The reason why the group chose these 4 faces to appear throughout the video
production process is because during the rehearsal, all 4 of them had a pretty natural
performance, from facial expressions to verbal expressions. are all very neat. Moreover,
the acting style of these 4 actors was suitable for the content of the given script, and
more importantly, the cost of the cast was not too high.
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For business

Complete the content concept and the channel's development-oriented concept.
Scripting in bulk (each batch of 7 scenarios).

The script has been approved by Vua Nem, the media leader (sends feedback).

The production team of TikTok Vua Nem receives feedback and edits the script.

Finish the script and plan the production.

Production (Recording, editing, and finishing videos) (Recording, editing, and finishing
videos).

Check the product's output quality and post it.

TikTok platform

Users post videos.
TikTok employs Al to analyse content for community violations and copyright issues
(certain videos will be manually censored by TikTok).
TikTok will allow videos that have passed the censorship round to be uploaded.
TikTok recommends videos to a specific audience file in order to forecast the audience
(including age, gender, personality, language, geographical location, ...).
Video Performance Evaluation: Following the release of the video, an evaluation will
take place based on audience files of user interactions with the video content. Each
metric tracked has a different value relevance point. This is a score hierarchy that
awards content based on user interaction.

e Rewatch rate = 10 Points

e Completion rate = 8

e Points Shares = 6 Points

e Comments =4 Points

e Likes =2 Points
With videos with a high rating rate, which the TikTok algorithm considers to contain
useful content, viewers are drawn in and the process of recommending viewers is
repeated => trending videos.
TikTok will consider videos with a low rating or videos that have gone through many
recommendation rounds but no longer have a high rating as unhelpful content, not
attracting viewers, and end of life. of video => Video flop, interactive push halted.

TikTok Algorithm
cr Content Flow

Made by vead o
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Clothes

The staff will wear the green uniform of the Vua Nem, and the characters will appear
neatly dressed and not offensive. Costumes are fixed according to each video to match
this year's trend to create a sense of belonging for the target audience.

s

y

Brand logo

Vua Nem uses a logo with the main colors of blue and yellow, inspired by the softness of
white clouds on the background of the night sky. The image is stylized to look like a
cloud and like a bed. sleep. Bringing the meaning of protection for a smooth and
comfortable sleep.

The image of the Northern Star was chosen because it is a star that can be easily found
at any time of the night and at any time of the year. As a result, Vua Nem is sending you
a message of support at any time and from any location.

dugc vé cach diéu nhu Phuang Béc ludn tda sang
"thanh dau givdng" & bat thi gian nao trong dém

\ Lay cam hing tis ddm may, Northern Star - Ngoi sao

i
L]

nhu sy ém ai ty nhing dam may

'\ Font chi¥ vat tron
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Video Specifications

File Size: Up to 280MB on iOS and up to 70MB on Android.
Video length: 1 minute for products uploaded as video.
Resolution of uploaded video: 1920 x 1080 (1080p).

Margin on video: 150px for top and bottom, 64px for 2 sides.
Size/Aspect Ratio of the uploaded video: 16:9.

File type and video codec: MP4 or MOV in H.264.

Video type: Vertical.

Sound: LUFTS -14

The content revolves around the daily situations of Vua Nem in the direction of youthful
humour. Each video has an average length of 50 to 1 minute and 30 seconds so that
viewers don't get bored when the video has too much content. The situations also focus
mainly on the products of Vua Nem and related, linked together into a series of videos
with the message throughout. The script frame revolves around specific situations, and
details about the character lines have been sketched.

- Main script frame

0" - 5": Directly enter the situation (Retain viewers at the beginning of the video so that
the video is trending on TikTok => easy to trend).

5" - 20": Details of the situation (common sentences and situations).

20"-25": The Climax.

25" - 35": Use Vua Nem products to handle the situation (product advertisement: uses,
functions, prices, etc.).

35" - 40": The climax 2.

40" - 50": Plot twist (change in the status of the characters in the situation).

50"-60": End (Handle funny situations.).

(Scenarios may differ in time from 5-10 seconds depending on different scenarios and
layout order, but still ensure the above factors.).
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. TIMELINE

The campaign is implemented from 1/9/2022 to 27/11/2022 and is divided into 5 phrases:
e Phase 1: 1/9 - 15/9 - Deploy the scenario phase 1
e Phase 2: 10/9 - 30/9 - Deploy the scenario phase 2
e Phase 3: 25/9 - 14/10 - Deploy the scenario phase 3
e Phase 4: 10/10- 28/10 - Deploy the scenario phase 4
e Phase 5:20/10 - 27/11 - Deploy the scenario phase 5

September

1 2 3

The team works with the brand on ideas
and finalizes the content

Create detailed content and directions for
the channel

Find and work with actors

Scripting

Find the background

Pre-production
Prepare props and

technical equipment

Practice reading the
script

Production Eecord video
Save the file
Edit video

Post-production

Content moderation
before posting

Upload videos to the TikTok channel

Deplovment Progress Table
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2.1. Phase 1 (1/9 - 15/9)

Deployment process:

e Script
e Record
e Edit
e Upload
1/9 2/9 3/9 4/9 5/9
+Make a phase | +Sending the +Video +Save the +Edit phase 1
1 script. phase 1 script recording phase | recording file video
+Preparing the | +Receiving 1 for phase 1
filming feedback on the +Edit phase 1
equipment phase 1 script video
+Editing the +Upload phase
phase 1 script 1 video
+Approving the
phase 1 scenario
+Proposing the
scenario 1
6/9 7/9 8/0 0/0 10/9

+Edit phase 1
video

+Edit phase 1
video

+Edit phase 1
video

+Edit phase 1
video

+Edit phase 1
video

phase 2 script
+Receiving
feedback on the
phase 2 script

phase 2 script
+Approving the
phase 2
scenario

+Upload phase | +Upload phase | +Upload phase
1 video 1 video 1 video
+Make a phase
2 script
11/9 12/9 13/ 9 14/9 15/9
+Edit phase 1 +Edit phase 1 +Upload phase | +Save the +Upload phase
video video 1 video recording file 1 video
+Make a phase | +Upload phase | +Tideo for phase 2 +Edit phase 2
2 script. 1 video recording phase | +Edit phase 2 video
+Sending the +Editing the 2 video

Progress table for phase 1
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2.2. Phase 2 (10/9 - 30/9)

10/9

+Make a phase
2 script.

+Edit phase 1

11/9

+Make a phase
2 script.
+5ending the

12/9

+Editing the
phase 2 script
+Approving the

13/9

+Video
recording phase
)

14/9

+5ave the
recording file
for phase 2

+Edit phase 2
video

+Edit phase 2
video

+Edit phase 2
video

+Edit phase 2
video

video phase 2 script phase 2 scenario | +LUpload phase | +Edit phase 2
+Upload phase | +Receiving +Proposing the | I video video
I video feedback on the | scenario 2

phase 2 script +Edit phase 1

+Edit phase 1 video

video +Upload phase

I video

15/9 16/9 7/9 15/9 19/9

+Edit phase 2
video

3 script

3 script.
+Sending the
phase 3 script
+Receiving
feedback on the
phase 3 script

phase 3 script
+Approving the
phase 3
scenario
+Proposing the
scenario 3

+Upiload phase | +Upload phase +Upload phase

I video 2 video 2 video

20/9 21/9 22/9 23/9 24/9

+Edit phase 2 +Edit phase 2 +Upload phase | +Edit phase 2 +Edit phase 2
video video 2 video video video

25/9 26/9 27/9 18/9 20/9
+Upload phase | +Upload phase | +Upload phase | +[ideo +Save the

2 video 2 video 2 video recording phase | recording file
+Make a phase | +Make a phase | +Editing the 3 for phase 3

+Edit phase 3
video

30/9

+Upload phase
2 video

+Edit phase 3
video

Progress table for phase 2
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2.3. Phase 3 (25/9 - 14/10)

25/9 26/9 27/9 28/9 20/9
+Mhake a phase | +Make a phase | +Editing the +Video +3ave the
3 script. 3 script. phase 3 script recording phase | recording file
+Upload phase | +Sending the +Approving the |3 for phase 3
2 video phase 3 script phase 3 scenario +Edit phase 3
+Receiving +Proposing the video
feedback on the | scenario 3
phase 3 script +LUpload phase
+Upload phase | 2 video
2 video
30/9 1/10 2710 3/10 4/10

+Edit phase 3
video

+Edit phase 3
video

+Edit phase 3
video

+Edit phase 2
video

+Edit phase 2
video

+Upload phase +Upload phase | +Upload phase | -+Upload phase
2 video 3 video 2 video 2 video
5/10 6/10 7/10 8/10 9/10
+Edit phase 3 +Edit phase 3 +Edit phase 3 +Edit phase 3 +Edit phase 3
video video video video video
+Upload phase +Upload phase | +Upload phase
3 video 3 video 3 video
10/10 11/10 12/10 13/10 14/10
+Edit phase 3 +Edit phase 3 +Edit phase 3 +Edit phase 3 +Edit phase 3
video video video video video
+Make a phase | +Make a phase | +Upload phase +Video +Upload phase
4 scrip 4 script. 3 video recording phase | 3 video
+Sending the +Editing the 4 +3ave the

phase 4 script
+Receiving
feedback on the
phase 4 script

phase 4 script
+Approving the
phase 4
scenario
+Proposing the
scenario 4

recording flle

for phase 4

+Edit phase 4
video

Progress table for phase 3
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2.4. Phase 4 (10/10- 28/10)

10/10 11/10 12/10 13/10 14/10
~Make a phaze | ~Make a phaze | —Editing the +Video +Save the
4 zenipt. 4 seript. phaze 4 script recording phaze | recording file
~Edii phase 3 | +Sending the ~Approving the | 4 for phase 4
video phaze 4 script phaze 4 scenanio | —Edif phase 3 ~Edit phasze 4
—Receiving ~Proposing the | video video
feedback on the | scenano 4 +Edit phase 3
phaze 4 script +~Edit phasze 3 video
~Edit phase 3 | video +Upload phase
video ~Upload phase 3 video
3 video
15/10 16/10 17/10 18/10 19/10
~Edit phase 4 —Edit phase 4 ~Edit phase 4 | —Edit phase 4 ~Edit phase 4
video video video video video
~Upload phaze | —Upload phase ~Upload phase | -Upload phase
4 video 4 video 4 video 4 video
20/10 21/10 22/10 2310 24/10
~Edit phase 4 —Edit phase 4 ~Edit phase 4 —Edit phase 4 ~Edit phase 4
video video video video video
~Upload phaze | +~Make a phare | ~Upload phaze | +Editing the ~Editing the
4 video J script. 4 video phase 5 scripi | phase 5 script
~Make a phase ~Make a phase
—Sending the
phaze 5 script
—Receiving
Jeedback on the
phase 5 script
2510 26/10 2710 2810
~Edit phase 4 —Upload phase | +Video ~Upload phase
video 4 video recording phase | 4 video
~Upload phase | +Fideo 5 ~Save the
4 video recording phase recording file
~Approving the | 5 Jjor phase 3
phaze 5 ~Edif phase 5
SCERGTio video
~Proposzing the
scenario 3

Progress table for phase 4
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2.5. Phase 5 (20/10 - 27/11)

20/10 21/10 22/10 23/10 24/10
~Make a phaze | —Make a phase | -Make a phaze | ~Editing the —Editing the
5 zenipt. 5 zenipt. 5 zenipt. phaze 3 script phaze 3 script
~Editf phase 4 —Edif phase 4 | —Sending the ~Edit phase 4 ~Edii phase 4
video video phasze 3 script video video
+LUpload phase ~Receiving
4 video feedback on the

phaze 3 script

~Edit phase 4

video

+LUpload phase

4 video
25/10 26/10 27/10 28/10 29/10
—Approving the | +Video =Video =~Save the —Edit phasze 5
phaze 3 scenario | recording phase | recording phase | recording file video
~Proposing the | 5 5 for phase 3
SCenaro 3 +Upload phase —Edit phaze 5
+~Edit phase 4 4 video video
video —~Upload phase
+Upload phase 4 video
4 videso
30/10 31/10 1/11 2/11 311
—Edit phasze 5 —Edit phasze 5 —Edit phaze 5 —Edit phaze 5 —Edit phaze 5
video video video video video

~Upload phaze
5 video
4/11 11 6/11 711 8711
~Edit phase 5 ~Edit phase 5 ~Edit phase 5 ~Edit phase 5 ~Edit phase 5
video video video video video
—Upload phaze | =Upload phase —Upload phaze | +Upload phase
5 video 5 video 5 video 5 video
o711 10/11 11/11 12/11 1311
~Edit phase 3 ~Edit phase 3 ~Edit phase 3 ~Edit phase 5 ~Edit phase 5
video video video video video
—Upload phaze | =Upload phase —Upload phaze | +Upload phase
5 video 5 video 5 video 5 video
14/11 15/11 16/11 1711 158/11
~Edit phase 3 ~Edit phase 3 ~Edit phase 3 ~Edit phase 5 ~Edit phase 5
video video video video video
~Upload phaze | +Upload phase | +Upload phaze
5 video 5 video 5 video
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19/11

20/11

21/11

22/11

23/11

+Edit phase 5 +Edit phase 5 +Edit phase 5 +Edit phase 5 +Upload phase
video video video video 5 video
+Upload phase +Upload phase

3 video 3 video

24/11 25/11 26/11 27/11

+Upload phase |+Upload phase |-+Upload phase |-+Upload phase

3 video 3 video 3 video 3 video

Progress table for phase 5
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Il. PRODUCTION PROCESS

1. Scripting
1.1. The Script Production Process

This is part of the script team (Le Hong Hanh and Luong Sy Hiep). This script group will
be responsible for sketching and completing the details of the script at the discretion of
the brand. After the script is completed, it will be handed over to the editor, who will work
with the actors to edit it.

Research: The team will research and refer to the content on TikTok, Youtube,
Douyin,... The reference process will help control the script, adding details to attract
viewers.

After sketching the idea, the script team began to come up with detailed ideas based on
the requirements of the brand's promotional and advertising programs and began to
write the detailed script.

e Write a script

e Send the script

e Get feedback

e Edit the script

e Script approval

e Suggested shooting location

Capstone Project Production Book
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1.2. Script Document

A

®

Phase 1

KICH BAN 1: SO SANH TINH YEU KHI MUA NEM
Mt cap ddi dang di xem ném thi nhan vién dén tu van

Trang:

Cai ném nay dugc day chdng nhi?
Thing:
Pudc day ma c6 hon 4tr ré day!
Tung:
Da anh chi mudn xem gi dé em tu van cho a!

Thang néi giong hach dich

Thang:
Khéng nhin thay gi 4? Cho xem cai ném nay di!
Tung:
Da anh mua ném cho ai nam day a?
Thing:
T6i mua cho vg tdi nam chi khéng l& cho vong & ma hdi ai!
Tung:
A da thé chac anh yéu chi nha ldm nhi?
Thing:
May thich hoi xody khdong? Khdng yéu thi tdi cudi vé lam gi!
Tung:

Da néu anh yéu chj nha thi anh phai xem chiéc ném bén nay a! Ném nhap kh&u chau Au
nang dé tdi uu cac dudng cong clia cd thé! Cho chij nha 1 gidc ngl ngon al!
Trang ngdi xuéng ném thr
Trang:
Thich qua chéng a!
Thing:
Pudc thé |ay cai nay di!
Tung:
Da néu tinh yéu ctia anh danh cho chij to l6n hon nira thi phai xem chiéc bén canh nay! Gia
chi gap ddi chiéc kia théi a!
Trang:
Tinh yéu cta chéng danh cho em ém qué ca!
Thang bat dau thay hai sai sai
Thang:
Thé thi... ldy cai day di!
Tung:
Da tinh yéu cGia anh danh cho chij con vi dai ay dy ch ndi gi la to!
Thang bat dau thay qué sai
Cat canh 3 ngudi ding trudc chiéc ném lén
Tung:
Tinh yéu cla anh né phai nhu nay chi a!
Trang lai nam thut
Trang:
Anh gi em khong ngd tinh yéu cta anh nd lai vi dai nhu nay anh a!
Thing:

Y,
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Tinh y&u n6 chi dén cd nay thdi em a! Khdng 1én hon nita dau nha! Cai nay rd gia sao em?
Tung:
Da cdi nay gia bang ca 3 cai dudi nha cong lai théi a!
Trang:
Anh thé hién tinh yéu cGia anh véi em di!
Thang:
J...anh chét tinh y&u cla anh...A cai ném nay!!!

Thang nhin Trang cudi vé& mat hién lén 2 chir tiéc tién

KICH BAN 2: GAP LAI TINH XUA
Mdt ngudi dan dng vao luya mot chiéc gai roi ra thanh toan
Thing:
Em Gi cho anh 4y cai géi nay!
Trang:
Anh!
Thang:
Em!
Trang:
Dao nay cudc sdng ctia anh tdt chi!
Thing:
VAan vay thoi em al
Trang:
Anh phai chl y siic khoé cia minh! Anh 4y cai géi nay di t&t lAm
Thing:
Nhung anh...
Trang:
Anh ctt |4y di khéng phai tra tién dau!
Thang:
Nhung em biét noi sao véi clta hang?
Trang:
Khong sao! Em lo dudc, anh clf cam di ding dé ai thay!
Thing:
Cam on em nha!
Thang cam gbi di ra dén clra thi c6 chudng bao ddng, mdt anh bao vé lao ra bat lay Thang
Tung:
Pung lai! Tinh trdm d6 ha?
Thang:
Ngugi yéu ci cla toi tang cho t6i ma!
Trang:
Ngudi yéu cili nao & day! Toi khong hé tang cho anh!
Tung:
Lai con néi diéu nita ha
Tung dui cho Thang nga xuéng
Trang:
Bat né l&én phudng di anh! Ngay xua dam lira tinh t8i ha! Dang ddi!
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Tung kéo Thang ra khdi clra hang phia sau la Trang v& mat ha hé

KICH BAN 3: NGUOI DAN BA HOANG PHi
Mot cdp doi no vao clra hang Vua Ném nhan vién ra chao don
Tung:
Da em chao anh chij a!
Thing:
Aaaa Tung ha?
Thing néi véi Trang:
Kia! Nyc em kia! Oan gia ngd hep! H6m nay anh cé chuyén mudn nhd chd em day!
TUng run sg
Tung:
Dada...
Thang:
May ra day anh bao day! Nhanh!!!
Thang kéo Tung ra 1 géc
Trang:
Anh di nhe tay thoi nha!
Thang néi véi Tung:
Thang:
Thing kial!!
Tung:
Da anh gi! Em c6 lam gi anh dau a?
Thing:
May con ndi khéng lam gi 4? Thé tai sao...Tai sao con ny tao nd vira hd bao lai con tiéu
hoang thé ma may khéng néi cho tao biét ha?
Tung:
Da...
Thang:
Bay gid tao cho may 500k ty nifa nd cé mua cai gi thi may diing cé tu van! Chir tdi tao sap
thing dén nai roi!
Tung bj Thang dui tién vao ngusi!
Tung:
Davang ...
Phia sau Trang lén tiéng
Trang:
Em ai! Cho chi [y cai nay nha!
Tung dang dinh lai thi Th&ng niu
Thing:
Nh& day!...
Tung dén chd Trang, Trang chi téi chi lui ldy cai nay cai no
Dén khi thanh toan

Tung:
Da téng ctia anh chj h&t 107tr a!
Trang:

Choéng thanh toan cho em véi nha! Em di ra ngoai chd

<Y
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Thang chd Trang di khdi thi cau véi Tung
Thing:
Tao da bao la khéng dugc tu van co ma!
Tung:
Anh oi em ma khdng tu van thi chi &y odnh em chit a! Em gUi lai anh 500k!
Thang:
Ui rai a!
Trang noi vong:
Lam cai gi ma lau thé?
Théng:
Anh ra ngay day!
Mat Thang méu mao dua thé cho Tung thanh toan
Tung:
Em chuc anh chi hanh phuc a!
Thang méo mét ra ve.

KICH BAN 4: TUGNG DE AN

Mot khach hang nir dang di xem ném thi tinh cd gap ngudi quen
Thing:

Oi ban lau ngay [dm mdi g&p mua do a?
Trang:
U dang di mua cai gdi thoi!
Thang:
CAu thich cai gi thi c [8y di khéng phai ngai dau!
Trang:
Thé &4? Minh cdm on nha!
Thing:
Ldc nao ra thanh todn! Goi minh, coi nhu hdm nay té dugc trad on cau! Ngay trudc luc con
di hoc nha cau giup da thi té maéi khéng bi & lai l6p!
Trang:
U cé gi dau!
Thang:
CU lay thodi mai nha!
Trang:
Pudgc roi!

Trang dén quay thanh todn cam theo 1 déng do

Trang:
Em ai cho chij thanh toan chd nay véi 2 cai ném cao su bén kia nifa nhal
Tung:
Da téng clia chi hét 40tr a! Chj thanh toan tién mat hay chuyén khoan a?
Trang lén giong:

Théng ci!
Thang tién dén chd quay
Thang:
Day la ban cda anh! Em khong phai thanh toan dau!
Tung:

Y,
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Davang a!
Trang cudi khay nhin Tung réi quay ra cudi v6i Thang
Thang:
D& anh! Clia cau 40tr ban quet thé hay dung tién mat
Trang ngd ngudi:
Nhung ma...
Thing:
Nhung cai gi! Tdi gilip cAu tinh tién coi nhu la trd on! Khéng phai ngai dau!
Trang:
A §...thanh toan hd té vdil
Thing:
Cam dn cau nha!
Trang:
Khong...khong phai khach sao dau!!!
Trang di ra ma long nang triu

KICH BAN 5: KHONG THE CUGNG LAI PUGC
Nhan vién dan mét c6 ban than dén dé lam quen véi mot anh zai
Tung:
May dung day chd tao ty! D& tao goi anh ay ra ddm bao la may sé thich!
Trang:
Nhanh |&n d4y nhal
Trang di loanh quanh cAm th{r 1 cai g&i |&n xem dé giét thdi gian
Tung dan 1 anh khach ra gap Trang
Tung:
Gidi thiéu vgi anh day la Trang
Thang nhin Trang cudi chao hoi
Trang:
Anh gi! Anh cé gidi chuyén chan géi khong a?
Thang hai ngac nhién quay sang hdi nho Tung
Thang:
Sao mdi dau da hoi thé roi nhi?
Tung:
Thi ding gu cta anh réi con gi?
Thing cudi phd l6:
T4t nhién la anh gidi roi!
Trang sang mat:
That a? Thé thi em muén thi!
Thing:
Oi em muén thir 4?
Trang:
Vang! Em khéng chiu dudc nita roi!
Thang phi dén gan Trang
Thang:
Thé minh th{r ludn em nhi?

Y,
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Trang:
Thi luén anh!
Thing:
Luén chu!
Trang dua cai g6i dén trudc mat Thang
Trang:

Em dang dinh 8y ci gbi nay anh tu van cho em di!
Thang ngd ngac quay sang hdi Tung
Thang:

J thé khéng phai la ...[am méi 4?
Trang:

Dung la gu clia tao may a!

Trang ndi vGi Tung
Thang hi hiing quay sang Trang

Trang:
Lay cho tao cai g6i nay nha!

Tung:

Thé con anh nay?
Trang:

Anh nay 4? Khéng phai gu cla tao!

Thang ciing hong

Trang:

Thoi di ra thanh toan di!
Thang lang ngudi nhin theo Trang
Con Tung thi bi Trang kéo di

KICH BAN 6 : NHAT BUGC TIEN
Hai vo chdng dang di ngoai dudng thi ngudi vg bat ngd nhit dugc 1 nghin

Trang:

Chong 6i em nhat dudc 1 nghin nay!
Thang:

Khiép cé 1 nghin [Am gi ma vui thé?
Trang:

Tién nao ma cha 4 tién!
Ma ngudi ta bao nhat dugc tién la phai tiéu ngay khong la den 1am day!
Thing:
Pay la quan niém thé thai!l!
Trang nhéch l&ng may nhin Thang

Thang thay dai thai do

Thang:
Thi tiéu!!!
Chuyén canh Trang Thang ding trong ctia hang Vua Ném
Trang dua cho Thang 1 nghin:
Pay! Anh nhé tiéu 1 nghin nay nha kéo & den [&m day!
Thing:
Roill!

®
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Trang:
Em ra ngoai dgi anh!
Toan canh Thang diing bén canh la 1 dong do6
Tung ding trong quay néi ra:
Anh ¢i clia anh hét 80tr a!

Thang dua 1k cho Tung:
Tung:
Em nhan ctia anh 1 nghin anh con 79tr999 nghin nira a!
Thing:
Biét roi!
Thang dua thé cho Tung thanh toan
Tung:

Em nhan du cda anh roi a!

Thang quay di mat kho chiju

Thang:

Pen thé khong biét!

Trang tU phia xa chay lai cam 2k khoe véi Thang

Trang:

Anh ci em lai nhat dugc tién! Minh di tiéu théi anh!

Thang khoc léc méu mao bj Trang kéo di

KICH BAN 7 : PHU NU THAT KHO POAN
Mdt thanh nién hét hai d6i mi bao hiém chay dén clia hang Vua Ném vira mét via vui
mung

Thang:

Em goi anh a?
Trang bén lén:
Em phai goi anh dén day ngay dé noi cho anh mot diéu!
Thing:
Diéu gi thé?
Trang:
Em yé&u anh! Khéng biét anh cd thé [am ny clia em dugc khong?

Thang vui sudng gic ndm tay kiéu chién thang

Thang:

Anh déng y!
Nhan vién & day cling vui cho c&p tinh nhan
Trang ning niju:
Chong yéu gi! Hom nay vg mua dé ma quén khdng mang tién! Chong cé thé cho vg mugn
dugc khong?

Thang nghe dén dau thi suéng té dén dé

Thing:

Dugc chi cé gi dau!
Em can bao nhiéu noi cho anh!
Trang:
Da 50tr a!

Thang hai diing hinh
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Thing:
50tr a?
Trang:
Né&u anh khéng dugc thi thoi vay!
Thang:
A dugc chi! BE a chuyén khoan chol!
Thang chuyén khoan cho Trang
Trang:
Khi nao c6 em sé trd anh!
Thing ra vé ga ling:
Khong phai tra lai dau! Chang nhé anh khéng lo dugc cho em &?
Trang:
Em cam an anh!
Trang dua thé cho Tung:
Thanh toan cho chi nha!
Tung gi lai thé Trang:
Da cUa chi xong roi a!
Thang:
DE anh xach dé cho!
Trang ndi cau
Trang:
Cai gi? Anh nghi em y&u 6t? Y anh mudn néi em & d6 an bam, khéng lam dudc gi, chi phu
thudc vao anh dung khdng? Anh la cai d6 khén nan! Chia tay di!
Noi roi Trang bd di
Thing ngd nguai:
HA???
Bat ngd Trang quay lai
Trang quay lai cudi véi Thang:
S6 tién kia anh cho em ding khéng nhi?
Thang mat kho hiéu
Trang ma ghi Am cé tiéng Thang ndi ti trude “Khdng phai tra lai dau! Chang nhé anh lai
khong lo dugc cho em”
Trang:
Thoi em vé trudc day! Cam on anh!
Thang van diing chén chan phia sau chua hiéu chuyén gi viia xay ra

Phase 2

KICH BAN 1: SU TRA ON
Mot co gai cd vé ngoai kha nghéo vao clfa hang hdi mua ném
Trang:
Em gi cai ném nay gia sao ha em?
Tung:
Da cai nay 40tr a!
Trang hdi giat minh:

<Y,
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Thé cé cai nao gia dudi 500k ma 2 ngudi nam vira khdng?
Tung:
Da hién tai b&n em khoéng c6 loai nao nhu thé a?
CO gai vé mat budn ba
Luc nay cé mét anh chang v6 cung sang trong budc vao dén trudc mat cta Trang
Thang:
Chao cd! C6 dén mua ném sao?
Trang:
A t6i dinh mua nhung khéng du tién! Anh La...
Théng:
Chéac cd khdng nhd téil Cach day 10 nam t6i bd nha ra di! Trong lic khéng cé 1 nghin nao
trong ngudi c6 da cho t6i 1 goi x6i gia 10 nghin!
Trang:
A t6i nhé ra r6i! Chac bay gid anh thanh dat l&m nhi?
Thing:
Pung vay! T6i van nhd mén nd an tinh ngay do!
Trang:
Cé dang gi dau!
Thang:
Pung la khdng dang gi nhung tdi da ty hita v8i ban than sau nay co tién sé tra on cd!
Trang:
That &? Thé thi t6i khong khach séo nia!
Em gi lay cho chi cai ném nay luén nha!
Thang rat trong tli ra 100k
Thang:
C6 cam |4y di! Khdng phai cdm on dau! DAy A nhiing gi ma tdi nén lam!
Trang cam 100k trén tay siing ngudi
Thang:
Chao cd!
Thang quay ngudi bd di
Trang goi vai theo:
O nay! Co thé thoi a?
Trang quay lai nhan vién:
Thoi em a! Chj khong lay cai ném kia nita dau!
Trang cam 100k trén tay ma long trdo nudc mét

KICH BAN 2: GIG TOI DA KHAC

M6t thanh nién cam déng tdi d6 di ra khoi clra hang
Nhung:

Ai nhu ngudi yéu cii nhd? Khiép dao nay kha qua di mua dé & chd sang trong nay ca day?
Ch&c la mdi nhat dugc tién!
Thing:
Nay! Xin 6i cai mat cd di nha! Tdi ma phai nhu thé ha?
Nhung:
Chu tién dau ma mua may d6 dat tien thé nay!

Thing:

<Y,
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Ngay xua cd bd tdi vi tdi nghéo! Nhung di Thadng khdng con 14 thang xe dm nghéo hén ngay
xua nira! Gid tdi giau co roi chic cd tiéc lAm phdng!

Ldc nay Tung dira

Tung:

Oi chi! Chi dén tan day dé lay do a?
Nhung:
U em! Chj tién dudng nén qua lay ludn!
Tung:
Davang a!
Tung néi véi Thang:
Anh gi! P6 nay cla chi dy a! Anh khdng can phai giao nira dau!

Thang ding hinh

Nhung:
O thé hoa ra la ship a?
Thang cudi tru
Thang:
A...Ngay xua lam xe 6m gid... [&n lam ship hé he
Vé mat Nhung khinh khinh, biu méi nhin Thang

KICH BAN 3: BAO GIA NHAM
M&t thanh nién cam 1 chiéc géi dén quay thanh toan
Thing:
Em ai cai gbi nay bao tién nha?
Nhung:
Da anh chd em check gia chut a!

Nhung loay hoay dudi quay
Tiéng tir dang xa vong lai
Tung:
Cai day 11trem a!
Thang nghe thay gia thoang giat minh
Nhung:
A da cai day 1tr anh a!
Tung:
U gia 11tr
Thang ngac nhién hdi lai
Thing:
Gia bao nhiéu nhé anh nghe khong ré?
Nhung:
Da 1tr anh a!
Tuan mit sang:
A thé & sao lai ré nhil Thé ldy cho a 3 cai ludn di!
Nhung:
Da clia anh day a!
Thang dua thé cho Nhung thanh toan

Thang:
Cam dn em nha!

®
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Thang dang hi hiing di ra thi tir dang sau anh quan ly vira di vifa n6i chuyén dién thoai
Thing:
Di mua hang lai gap em nhan vién ning tai thé la lai dugc ca déng tién
Tung:
U gia 11 triéu em c chét véi khach thé di nhal
Tung ciing la khach hang di ra quay thanh toan gidng Thang
Thang chdt nhan ra & minh da nham
Mat Thang méu mao

KICH BAN 4: KHACH HANG KHO TiNH
M6t khach hang dang vé nghiém nghi vao clia hang héi nay hoi no

Nhung:
Da em chao anh a!
Thang:
C6 lachu & day a?
Nhung:
Da em la quan ly théi a!
Thing:
U! B&n minh kinh doanh c6 gidy phép khéng em nhi?
Nhung hgi giat minh:
Da bén em co anh a! Treo day nay anh!
Thing:
Ctlra hang kinh doanh dudc lau chua?
Nhung:
Da dudc 15 ndm réi anh a! Da anh cho em héi anh & don vi ndo xudng day a?
Thang:
T&i 42 Toi cha & don vi nao hét!
Nhung:
Thé anh qua day lam gi a?
Thing:
T6i qua dé mua hang! Khdng héi dugc a?
Nhung:
Da dugc a!
Thing:

Lay cho t6i 1 cai goi loai dat nhat ra day!
Nhung dem 1 chiéc gi ra cho Thing xem
Nhung:

Da g6i nay dugc lam hoan toan ti sgi bdng tu nhién rat t6t cho stic khoé a!
Thing:

Dua vao dau ma c6 ndi bén trong nay c6 béng tu nhién!
Nhung:

Da G trén nay c6 ghi la bong ty nhién anh a!
Thing:

Thé phé bo la trong day c6 con bo a?
Nhung:

Thé em lam gi dé chiing minh a!

1> - - <Y)
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C4t canh Nhung moi rudt géi ra cho Thang xem
Thing:
U ding c6 bong that nay! Thé ldy cho tai cai goi khac dil
Nhung:
Da vang a! Nhung ma anh ai! Anh khéng ay cai nay a!
Thang:
Thé c6 moi ra thé nay roéi thi téi Ay lam sao dugc nita!
Nhung:
Nhung ma anh bao em ching minh ma!
Théng:
T6i bao c6 ching minh chi c6 bao cé moi ra dau!
Nhung nghién ring:
Da thdi dugc a! D€ em lay cho anh cai khac a!
Nhung 4y chiéc khac cho Thang
Nhung:
Da em gUi anh a! Anh thanh toan tién mat hay chuyé&n khoan a!
Thing:
T6i ng dudc khong! Pay gidy ghi ng day! Cé cam lay di!
Nhung cam t& gidy tiic hdc mau uat tic ma chang thé lam dudc gi

KICH BAN 5: THAI DO QUYET BINH MOI THU
Mdt khach hang nit vao xem ném dudc anh nhan vién tu van rat tan tinh
Trang:
Cai ném nay dudc phét nhé! Gia sao em?
Thing nhiét tinh:
Da cai ném nay gia gidm 50% chi con 4tr4 théi! Nhung ma nam cuc ki thich chi a!
Trang:
500k ban khong?
Cat cadnh nhan vién ding sau Trang budc ra phia clia
Trang:
Khong ban thi thoi di hang khac mua vay!
Ngay hém sau van chi khach hang dé
Trang:
Em Gi cai ném nay gia sao nhi?
Thang tra [6i mat lanh tanh
Thing:
Da 4tr4 chj a!
Trang:
Thé...
Trang dinh mac ca nhung nhin thay thai dé cla anh nhan vién thi lién thay d&i gid mac ca
so vGi hom trudc
Trang:
Thé& 4tr3 ban khéng?
Thang:
Da khong a!
Trang co vé rut reé:
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Vay 4tr350k ban cho chj nha!
Thang khong tra 15i!
Trang:
Thé 5 triéu ban khoéng?
Thing:
Da 5 triéu khong ban a!
Trang:
Nay nha mét vira hai phai thdi! 5tr cling khdng ban thé mudn nhu ndo? Khinh con nay
khoéng cé tién mua ha hay sao?
Thang thay ddi thai do:
Day em khdng phai thé a!
Trang:
Thé cé ban khong?
Thing:
Dacé a!
Trang:
Gia sao?
Thing:
Da 4tr4 a!
Trang:
500K ban khoéng?

Thang than tha nhin Trang

KICH BAN 6: TUGNG THE MA KHONG PHAI THE
Mt chang trai &n mac banh bao vao ctia hang thay mét ¢ gai dang i hai lau don
Thang:
Ai day y nha?
Nhung:
Anh Thang!
Thing:
Sao ngay xua bd t6i di theo ngudi khac giau lAm ma? Sao bay gid lai ra ndng ndi nay? Néu
ngay xua cd lay tdi thi cé phai da khac réi khong?
Nhung:
Ciing [ vi bat dac di théi anh a!
Thang:
Phi cudi! Bat dac di?
Nhung:
Ché&c bay gid anh giau lam nhi?
Thing:
T4t nhién la hon cai mat cé roi! C6 tiéc lAm ding khdng? Do c6 ca ma!
Nhung viit tim khin xudng dat roi quat:

Em ai!
Tung nhan vién chay ra
Nhung:
Sao nhan vién vé sinh mai chua tuy&n dugc a? D& chj phai tu tay lau don thé nay?
Tung
) - - <Y)
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Da anh day bao hém nay dén ma chua?
Thing:
Thé em la...
Nhung:
Toi la ba chu & day!
Tung nhan ra Thing:
O anh!
Tung:
Chi i anh nhan vién vé sinh em bao day r6i a!
Nhung:
Don vé sinh a?
Thang cudi guong
Nhung:
Thé thi mau lam viéc di! Con dling day a? Mudn bi trif luang khdng?
Nhung dua cay chéi cho Thang r6i bd di vé méat khinh bi
Thang phia sau anh mét ngai ngling nhin vé phia Tung

KICH BAN 7: TINH TOAN NHANH GON
Hai vo chéng no vao cifa hang mua do
Thang:
Em zai gi! Thanh todn cho anh cai gai nay nhal!
Tung:
Da cla chj hét 450k a!
Thing:
Nay anh gui!
Thang dua tién cho Tung
Tung:
Da chi ¢i b&n em hé&t mat tién mat dé tra lai chi roi!
Thang:
Anh cling cha cé tién & nha giau tiéu toan tién chdn thoi em al
Tung:
Thé hay la...
Nhung:
Hay la cai gi? Cau lai dinh [Ay keo dé bu 4? Bon nay khdng phai tré con nha!
Thang
Thé [am thé ndo ha vg?
Nhung:
Cé gi dau ma phai tinh toan cu ldy thém cai gi day cho tron tién la dugc chu gil
Thing
G nhi c6 thé ma khang ngh ra!
Nhung lay thém 1 chiéc géi nita cho Tung
Tung:
Da téng 2 sp |4 980k a! Chua tron anh chi a!
Nhung hat ham:
LAy thém!
Hai vg chdng lao di lay d6
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Quay lai quay van chua du lai di lay tiép
1 lat sau
Hai vg chdng thd hdn hén ding trude quay
Tung:
Da anh chj gi! Vira tron tién roi al
Hai vk ck sung sudng 6m lay nhau
Tung:
Da tdng cong cla anh chi hét 100tr a!
Thang nghe dén day thi hai giat minh
Thang:
A...100tr A...
Nhung:
S6 dep ludn chéng a!
Cat canh
Nhung:
Choéng thay vg théng minh khéng? Qua théng minh!
Thing:
3 ...théng minh!
Nhung vui vé di trudc phia sau Thang m&t méo phia sau.

Phase 3

KICH BAN 1: NGUOI VO HAY QUEN
Mot ngudi phu nir hét hai quay lai clta hang Vua Ném
Trang:

Em ¢i nay chi quén chua |4y tién thira!
Tung vui vé:

Da em gui chi a!

Trang:

Chi cadm an nha!

Mot lic sau Trang lai quay lai
Trang:

Em ai! Chi quén mat chua |4y hang!
Tung:

A da vang a! Chi ¢ quén céi gi nita khong a?
Trang:

Quén [am sao dudc! Tri nhé chi hoi bj t&t day!
Mot ldc sau Trang lai quay lai
Trang:

Chi quén cai vi kh& thé chtr Lj!

Tung:

Chi c6 ch&c chi khéng quén cai gi nira khdng a?
Trang:

Chéac chén [an nay khdng quén gi ca!
Tung:

®
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Davang a!
Tung quay sang thi nhin thay Thang dang ngdi chd
Tung:
0 anh! Sao anh van con ngbi day a? Em tudng chi vdi anh la...
Thing:
CU chd di em a! Chi sdp nhd ra anh roi day!
Trang di trén dudng suy nghi

Trang:
Minh ct thay quén quén cai gi nha? Chac [ khdng quén gi dau!
Noi roi Trang vui vé ra vé

KICH BAN 2: QUEN NHANH QUA

Mot cap dbi ding trudc quay thanh toan
Tung:

Da cla anh chi 1 ném 1 chan 2 géi hét 55tr al Khéng biét la anh hay chi thanh toan?

Ngudi chong gid vé nhin ngd xung quanh

Thang:
Clia hang nay ciing to dep thé nhd? Biéu hoa mat day!

Trang quay sang nhin Thang anh mat kho chiu

Trang:
Anh thanh toan cho em di! Em quén mat khdng mang vi roi!
Thing:
C4 moi chuyén mang vi thdi ma cling quén! Sao nhiing chuyén khac thi nhé thé! bung la
cha dugc cai nudc gi ca!

Trang:

Nhing chuyén khac nhé [a chuyén gi co? C6 phai la chuyén hdm qua anh mua dé cho con
bé nhan vién mdi hay & chuyén t8i ngay 16/9 anh ri con nhé Phuang di xem phim. 20/9
anh cling con Hong di karaoke roi con con Lan, con Chi, con Ngoc. Khdng biét la anh mudn
nh&c dén chuyén nao y nh&?

Thing:

o g
Trang:

Em quén mang vi hay la d& em vé nha lay vi anh nha!

Thing:

A théi théi! Bugc roi! Anh cé tién ma!

Thing:

Em cho anh thanh toan nha!

Tung:

Anh dung 1A c6 chj vg tri nhé tot that day!

Thing:

Vg anh ma lai! H5 hd
Thé&ng cudi nhat [én nhin sang vg

KICH BAN 3: MUBN GIAO HANG CHO CHI PAU PHAI DE PAU

% B . Q
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M&t khach hang nif mua hang giao vé nha

Tung:
Da chj gi! Hang cla chi xong réi a! Khdng biét [ hdm nao em giao hang cho chi dugc a?
Trang:
Giao luc nao cling dugc em!
Tung:
Thé ngay mai em giao hang qua nha chi nhal!
Trang:
Mai chi ban r6i khéng dugc em a!
Tung:
Da thé ngay kia di a!
Trang:
Ngay kia chi di cdng tac cudi tuan mdi vé!
Tung:
Da thé cudi tun em giao cho chj nha!
Trang:
Cugi tuan chj sang Uc lai may xtc rdi em!
Tung:
Da vay sang tuan di chi!
Trang:
Sang tuan chi di Thai ban ga mai!
Tung:
Da thé chi mudn em giao luc ndo a?
Trang:
Giao luc nao cling dugc em!
Tung:
Da thé dé cudi thang em giao cho chj nhal
Trang:
Cudi thang chi ban dén nam sau réi em a!
Tung:
Thé em biét giao cho chj luc nao a?
Trang:
Thé sao em khdng dua ludn day cho chi! Chi dang ranh nay!
Tung:
Thé sao chi khdng néi ngay tir dau!
Trang:
Thi em co6 cho chi no6i dau!
Tung:
Da thé em gli chi a!
Trang:
To thé nay chj lam sao ma mang vé dudc! Em giao cho chi di!
Tung:
Thé bao gid em giao cho chij dudc a!
Trang:

Giao luc nao cling dugc em!
Tung mat ngan tin nhin vi khach vui tinh
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KICH BAN 4: SAU BAO NHIEU NAM QUAY TR LAI
M6t thanh nién budc vao clra hang anh mat hoai niém
Tung:
Da em chao anh a!
Thang:
Chu em con nhd anh chu?
Tung:
Anh la...
Thang:
Trudc kia anh thudng hay ding trudc clra hang em, nhin vao trong!
Tung:
A em nhd ra roi! Ngay ddy em mai anh vao mai ma nhat quyét khong! Ngay nao anh ciing
ding ngoai nhin ma khong chiu vao!
Thing:
Tha that lic d6 anh khdng c6 tien! Nén chi ddm dimng bén ngoai! Tu dé dén gis anh ludn cd
gang dé cb 1 ngay anh c6 thé dudng dudng chinh chinh budc vao day! Cudi cling cling
dén ngay hém nay!
Tung:
Thé git anh chac thanh dat [dm anh nhi?
Thing:
Cling binh thudng thoi em a!
Tung:
Anh ct khiém t6n! Thé hdm nay em cé thé tu van gi cho anh al
Thang:
Bén minh c6 tuyén nhan vién khéng em nhi?
Tung stng ngudi
Thang:
CU c6 géng sé co6 1 ngay dudc dat dudc udc mudn!

KICH BAN 5: TRA TIEN SAU 6H30
M6t khach hang vé ngoai sang chanh dang ding xem 1 chiéc ném
Trang:
Da anh ci! Ném nay bén em dang dudc gidm gia 40% day al!
Thang:
Cai gi cd? Em nhin anh nhu nay ma phai mua hang giam gia a?
Trang:
Da vay khong biét la anh dang can hang nhu nao a?
Thing:
Cl c6 céi gi dat nhat! Xin nhat mang day anh! Anh mua hét al
Trang:
Davang a!
Thing:
Khoan da! Nhan tién thang nay doanh s6 em con thiéu bao nhiéu? Noéi di anh bu hét cho!
Trang vira di vao vira lam bam
Trang:
Khach sdp khach sop roi! Da vang a dé em di lay ngay a!
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Théng va Trang & quay thanh toan

Trang:
Da anh ci! T6ng clia anh hét 1 ty 7 al Khéng biét la anh thanh toan tién mat hay chuyén
khoan a!
Thing:
Em ct chuyén hang vé nha cho anh di!

Trang:

Vay con thanh toan thi sao ha anh!
Thing:

Cam lay di! Con thita bao nhiéu em clf cAm ca!
Thang dua cho Trang 1 t& gidy
Trang hi hiing:
Davang a!

Trang ma t& gidy ra thi la 1 t3 vé s6
Trang:
Vé s6 a?
Thing:

Pung thé! Sau 6h30 chua biét ai giau hon ai!
Trang:
Nhung ma sao anh biét may td nay tring a!
Thing:
Biét sao khong biét! Vi do la vé s& ngay hém qual
Trang nhin Thang 4nh mét hinh vién dan
Thang thi cudi dac thang budc ra khdi ctia hang

KICH BAN 6: GAP LAI PAI CA
Mot thanh nién dang ding thanh toan hang thi tinh c¢G gap lai dan em ci
Thing:
Em di thanh toan cho anh cai ném bén kia nha!
Tung nghe thay tiéng Thang thi vdi quay sang
Tung:
Oi dai ca! Dai ca khoé ch(r a?
Thing:
Cau la...
Tung:
Em Tung day ma! T ngay dai ca duit 4o ra di bon em nay day mai dé khé ldm anh a!
Thing:

Anh xin 16i! Cling vi dong d&i x6 day nén anh phai bé roi cdc em! Git nhin thdy anh em ra
néng ndi nay! That long anh khéng nd! Théi hdm nay mua cai gi cit dé anh tra cho!
Tung:

Khong dugc dau dai ca sao em dam nhan a!

Thing:

Khéng sao! Chu khoé khan chang nhé anh lai khéng gitp dudc ci nhan dil
Tung:

Da vang thé em ddi on dai ca!

Thing:

®
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On hué gi!

Tung:
Da vay em xin phép em di trudc khi nao cé dip anh em minh lai han huyén nha anh!

Thing:

budgc roi!

Thang:

Em gi thanh toan cho anh vdi!
Trang:
Da cUa anh cai ném 10tr v&i cia dan em cla anh 100tr tong la 110tr a!
Théng:
Sao ...nhiéu thé?
Trang:
Pan em cla anh la khach hang kim cudng bén em mdi lan mua hang c& 100tr, thay bao
trudc lam giang hd ma gid gidi that!
Thing:
A thé& &? Thé bén minh cé cho ng khéng em?

KICH BAN 7: CHI DAI MAT LAG

Khach hang nit dang xem san pham thi va phai nhan vién
Tung
Em xin l6i chj a
Thang thay vay quay qua td thai do
Thing
Mat may dé lén tr&i & ma khéng thay chi tao
Tung
Da em xin l6i chj a
Trang
Thang kia may noi gi day? Cé tién khong dua day (nhin TUng)
Tung
Daem..
Thang
May diéc a, chi tao hdi may cé tién khéng
Trang
Tao hdi may day c6 tién khdng dua day
Thing
Pén cho chi tao nhanh
Trang
Tao hdi may day, cé hdi n6 dau
Thang ngo ngac

Thing
Chindiem a?
Trang
Thi khong may thi ai
Thing
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Daemconlita

Thang rut ré dua tién cho Trang
Trang
Con nita k dua day ( giong cang thang)
Thang
Dacona
Trang
Chi xin 16i em em cam |4y di (nhin Thang)
Thang
Chj gi nhung ma em
Trang
Tao khdng xin 16i may ( nhin Tung)
Chi xin 1&i em , cAm |4y di xin 6i vi va vao em , con day |4 tién chi tra cai goi
Thang
Lat em vé chi co tra tién em khéng a ?
Trang
Kh& qua chua gi may da doi tao ha thang kia , may cé thich hoéi nhiéu khéng , tao quao cho
cdi bay gig (nhin Tung giong cang thang)

Tung run sg nhin khach ra vé

KICH BAN 8: KHONG THE NAO QUEN
Trang
LAn dAu tién em dén day thay nhiéu ném nhu nay day
Thang
Em thich cai nao lay di anh mua cho
Tung
Da dang trong dip sinh nhat Vua Ném 15 ndm nén la cé rat nhiéu chuong trinh khuy&n mai
day a . Anh chj la khach hang quen & bén em nén sé c6 thém nhiéu uu dai a
Thing
Ai quen ? Da dén day bao gig dau ma quen
Trang
Quen hdi nao
Tung
Nham lam sao dugc anh khach nha em em phai nhé chira
Trang quay lai nhin Thang
Trang
A t6i hiéu r6i anh hay dan con nao dén day ddng khong thé nén ngudi ta méi thay quen
Thing
Nay em xem ky lai xem , chac chan & c6 nham lan
Tung
Anh ci em khéng thé ndo nham dudc, khach quen b&n em em phai nhd chir
Thang
Cau dinh pha hoai hanh phuc gia dinh ngusi khac day a
Tung
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Thi em c6 bdo anh dau, em bao chi nha ma . Mbi lan chj d&n day déu déu dan 1 anh khac
nhau, chi trd thanh khach hang kim cuong bén em roi
Thang
C4i d6 vita &n cudp vira la lang, tam biét c6
Thing b6 di

Tung
Chi céd muén xem hang nira k a
Trang
Xem xem cai gi, khi ndo lia dudc thang khac thi xem tiép

KICH BAN 1: HIEU Y

Tung
Bén em dang c6 chudng trinh khuy&n mai nhan dip sinh nhat 15 ndm vua ném
Thing
Khéng can khuy&n mai . C6 bao nhiéu mat hang cao cap gigi thiéu anh anh mua tat
Tung
Da day anh a, cai nay co gia 70 triéu
Thing
Nh&c lai gia khuyén mai cho anh xem nao

Tung

Chuong trinh khuy&n mai ...
Thang

Anh dua ty thoi. Anh thit nha
Tung

Davang a

Thang nhan thir dém
Thang
Cao cap day . Nhung anh can ci nao n6 cao cap hon, gia thanh tét hon
Tung
Da thé thi m&i anh qua bén nay a
Tung dan thang ra xem Ném Cao Su Dunlopillo Latex World Relax , Trang ndm trén ném
Thing
Anh thay cao cap roi day, anh thir nha
Tung
Da anh th luon di a
Thang ndm [én giudng , mat sang khoai
Thing
Anh 18y qua nay c6 dudc ludn qua khuy&n mai nay khéng em?
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Tung
Da day & hang khuyén mai bén em, khéng ban khong tang
Thing
Thé thdi ldy anh qua ném nay, con qua kia h6m khac anh dén thir sau nha

KICH BAN 2 : QUA TANG cudcC SONG

Trang khoc sudt mudt di vao clta hang

Trang
Anh gi cho em nhd cai ném nay mot chit duge khdng a?
Thing
U em ngoi di
Trang lay dién thoai ra goi vé nha
Trang

Me a, con dang dinh mua cai ném nay vé nam. Dudc khong ha me? Me khdng phai lo dau,
con di lam dudc nhiéu tién ma
Thang,Tung nhin Trang day long thuong cdm ( nhac bubn gia diét)
Trang
Thé thdi me nha con phai di lam roi
Trang ding day cdm on

Trang
Da em cdm on 2 anh a. Em xin phép
Thing
Em trai, 4y cai ném nay cho anh tinh tién cho ban kia... & nham 4y cai ném nay cho ban
kia tinh tién cho anh
Tung
Chi @i cho em xin dia chi em ship hang qua cho minh a
Trang
Da em c6 mua gi dau anh
Nhac ngau
Thing
Chinh la anh, anh rat déng cdm vdi hoan canh clia em. Chinh vi vy anh tang em chiéc
ném nay. Em khoéng can phai ngai dau
Nhac qua ting cudc séng , quay dac t& cdm xic nhan vat
Nhac tat
Trang
Da em cdm on anh nha. Me em cho tién mua ném dé ndm nhung em tiéu hét réi. Thé nén
bay gid em dang khong biét &n ndi thé ndo. Em trai mang ngay cai © qua tang cudc séng”

xuéng 6 t6 cho chi nha
Thang ngo ngac khdng hiéu gi.

KICH BAN 3: CHI DAI PHAN 2
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2 khach hang diing xem san pham trong clfa hang. Thang diing gai cé
Trang
C6 may lam sao day
Thang
Kiéu em no thé
Thang di nghénh ngang trong clia hang
Trang
May lam b tao day a
Nhan vién di ra
Tung
Da 2 b6 con hdm nay dén day mua gi day a

Trang

Gi ca

Tung

Da chi hém nay dén day mua gi a?
Trang
Ché&c tao dén day mua may. Cai ném nay bao nhiéu tién?
Tung
Da cai ném nay c6 gia 40 triéu a
Trang
Dan gian
Trang nhin qua dé tif Thang, Thang lang di

Trang
Cai c6 may ngdc vé day nay . Giai quyét di

Thing

H&m nay em khéng mang theo tién
Trang

May dla bé may day a. Khdng cé tién dé tao thdi matra a
Thing
Chiyén tam, chi con mat mii dau ma sg
Trang
Tao lai va cho may cai gio
Thang
Chi y&n tam. Phit m&t em xoay xong cho chi

Trang

Pudc qua nhd. Cam xe chi ma xoay

Théang suy nghi gi dé roi lay xe di
Trang
Em thay khdng. Chi cé qua dé tir chat lugng thé co ma
Thang quay lai tay cAm tién

Thang
Em xoay xong réi chi. d0 40 triéu ludn
Trang ném tién cho Tung
Trang
DU 40 triéu khong phai dém. [y diém cho chi . Divé em
Thing

A
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Da chi chd em ty em dat xe
Trang
Tao di xe dén day sao phai dat xe
Thang
Xe chi em cam r6i, tron 40 triéu ludn
Trang ngo ngac

Thing
Chi xem thé& nao nay em khdng mang tién, ty khdng cé tién tra tién xe
Trang
Ve...

KICH BAN 4: GIAU Vi BAN SANG Vi V@
Thang dang xem giudng trong clfa hang

Trang
Da cai ném nay cla anh c6 gia 80 triéu a
Thang
Em da bao gid nghe cau “ giau vi ban sang vi vg” chua. Hdm nay anh s& cho em thay
Thang rut dién thoai ra goi

Thing
Alo Tung a. Téi dang mua cai ném ma thiéu 80 triéu. ban cho t6i mugn dugc khong?

Tung

Ban be thi vay mugn gi ban
Thang

Thay chua thay chua em
Tung

T6i lam gi c6 tién cho ban mugn

Thang ngo ngac
Thing
Em cho anh goi lai phat nha
Trang
Da anh cU tu nhién a

Thang rat dién thoai ra goi
Thing
Alo ban a, téi Thang day T6i dang mua cai ném ma thiéu 80 triéu. Ban cho tdi mugn nha.
Duodng
Ban la ai ddy nhd? Nham s& roi

A
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Thang goi dién khap noi khéng ai cho mugn

Trang
Tinh hinh & anh c6 tién mua ném chua a chit clta hang em sap déng cua roi
Thing
Thé dé lan sau anh dén mua vay
Thang rdi di, van goi dién khap noi
Trang
Dung la giau vi ban sang vi vg that.

KICH BAN 5: NHIN HOI BI LAU
Thang diing trudc cam hdng hach day vg
Thing
T6i ndi cho ¢b biét nha. G nha nhu thé la qua dd roi. Bay gid ra ngoai co phai biét ai la cha.
Co gia tay dinh danh ai day. Noi ma cd khdng biét tra 15i &
Trang ngdi bén canh khdng hiéu chuyén g
Trang
Nay anh luyén thuyén gi day. Anh chi t6i day a
Thang
Pau ma. Anh dang doc chuong trinh trén t& khuyén mai
Trang
Plng diy A. Ra thanh toan mau lén
Thang
Davang a
Thang Ui thai di ra thanh toan

KICH BAN 6:SUGAR MOMMY

Trang
Thanh toan cho chi véi em
Thing
Da cUa chi 20 cai ném tdng céng [ 500 triéu a
Trang
Thé day thanh toan di em
Thing
Xong roi day chi a. Chj cho em héi chj té nhij 1 cau théi a. Chi lam nghé gi ma nhiéu tién thé
a
Trang
A chi ldy 6ng chong giau nhung gia. Ong day mat roi dé lai cho chi dong tai san. Gis chi chi
dem di phan phat thoi

Thang mat sangy do
Trang

®
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Chi thi chi cé u6c mudn nhd nhoi thdi. Déi khi chi chi mong mudn tinh cadm véi mot dda con
thdi. Ma nhin em ciing dugc day
Thang
Thé dé em thuc hién diéu udc cho chi a

Thang mat gian xao tién dén phia Trang, nhac lang mang.
Nhac tat
Thing
Me a. Me con minh di chgi cong vién nha
Nhac “long me”

KICH BAN 7: LAI MAY BAY
Trang chuan bi thanh toan tién ném
Tung
Da chi nhap mat khau giup em véi a
Trang
Mat khau & cai gi ddy anh nh&?
Thing
Em th& nhap ngay xinh anh xem nao
Trang
L& ngay nao day nhd
Thing

Sinh nhat cta anh em con k nhd nita. xx/xx/xx
Trang nhap mat khau nhung khéng dugc
Hay la em nhap thi xx/xx/85
Trang
Ay dugc rbi nay. Ma 85 la con nao. Toi khéng ngd gu anh min thé thing a
Tung
Gu anh dung la man that
Trang
Anh yéu con gia nhu thé ma cling chap nhan dugc
Thing
Biét 85 la sinh nhat dia ndo khong? xx/xx/1985 Tran Thi Thu Trang. Lai may bay ma doi
bay dat. Thé bay gid may thay thé nao
Tung
Eo 6i chi l&n that day
Trang ngai ngung
Tao gia ké tao. Tao gia tao cd tién mua ném day

KICH BAN 8: KHACH HANG “ NGANG NGUGQC “
Trang
Nhan vién dau
Thang
Daem day a
Trang
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R6 rang | toi dat géi bong sao lai ship gdi cao su thé nay. Khdng x li t6i phdt cai clia hang
Vua Ném 183 Trudng Trinh nay
Thang
Da chi cho em xem tin nhan véi a

Thang xem tin nhan cta khach
Thang
Da chi i chi d&t géi cao su day a
Trang
Clra hang phai tu hiéu y khach chur
Thang
Da chi ¢i khach hang muén sdn pham nao thi em ship san phdm dé chira
Trang
CAu thich tra treo khdng? Thé bay gid ship g6i cao su lam sao téi ngd dudc day
Trang dat gdi xudng nam ngu réi ngt quén ludn
Trang tinh day

Thing
Chi day r6i day a. Chi xem thé nao chi...
Trang
Khong xem thé nao hét, nhat dinh hdm nay phai déi cho tdi
Trang lai nga xudng goi
Thang
Oi chi oi chi day gitip em vdi em con déng clra.

KICH BAN 9: TU TI

Thang

Nay ding thay thang nay nghéo hén ma bat nat nha. Xin [6i di thang nay nghéo nhung ma

khong cé tién. A thang nay nghéo nhung ma khong cé ngu
Trang
Da em khéng cé y dé dau a. Day toan la dong ném cao cap nén gia c6 cao han mot chit

day a
Thang

Hgi cao thé cb dua tdi ra day lam cai gi, dé xi nhuc mét cai ngudi nghéo hén nhu téi chr gi
Trang

R6 rang la anh bdo em dua anh di xem nhiing dong ném cao cap ma a
Thing
DAy bay gid lai bat bé t6i nita. C6 phai 4 t6i nghéo hén ding khdng
Trang
Da em khéng céy d6, thé bay gis anh muén xem loai d@m nhu thé ndo a

Thing
Loai nao ré ré thoi
Trang
Thé em mdi anh sang bén kia a
Thang
Tai sao phai sang bén kia, bay gid ném cling phan biét khu ngudi ngheo véi khu ngugi giau
vGi ngudi ngheo ha
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Trang
Thé dé em mang san pham cho anh xem a
Thing

Théi diing c6 bat ném khu ngudi nghéo sang khu ngudi giau nita di
Thang xem ném xong ra vé
Trang
Da dé em md clia cho anh
Thang
Khéng can, ché thang nay nghéo khéng lam dudc viéc gi chir gi. Ty mé clia dugc
Trang ngo ngac nhin Thang vé

Phase 5

Tung
Em chao anh zai a. H6m nay anh lai dén mua ném a. Vg anh dau anh
Thing
HAm nay anh d&n mua ném cho b6 cla anh
Tung
Anh ndi thé khdng sg chi nha nghe thay a?
Thang
La mot thang dan dng khdng phai nhdn nhudng ai hét. Cudc séng clia minh la phai do minh
quyét dinh
Tung
TU trudc dén gis em mdi thay anh zai ndi cAu chuan dét
Thing
Thé chd em khéng biét cau ngusi khéng cuing mdt dong mau khéng L& cai gi ca
Trang bat ngd xuat hién dang sau lang nghe
Thing
Anh ndi cho chu biét khong nhung cé 1 ¢d bd anh cé dén hang chuc ¢ bd co

Tung ( giong run sg)

Nhung ma vg anh...
Thing

Vg anh con lau anh mdi sg. M6t khi anh da thich khéng ngan bé con thang nao hét

Tung

Vg anh dang sau a

KICH BAN 1: NOI PAO LY

Thang quay lai nhin trang

Trang
Cai gi day thang oi. Cai gi ma ngudi khéng ciing mét dong mau khéng la cai gi ca co.
Khéng nhitng c6 1 ¢6 ma 10 cb a. C6 tién mua ném cho bo a. Thé thi t8i nay vé nam sap
nha
Trang 16i thang vé, Thang ndi vdi lai
Thang
Nhd nha em trai, la thang dan 6ng khdng cé gi phai sg bat clf cai gi hét, vg thi dugc

Y,
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KICH BAN 2: TINH BAN DEP
Thang va Tung di xem trong clfa hang
Thang
Cudc s6ng ma may, phai c6 thang giau thang nghéo
Tung
Tao biét ma
Thing
Nhung tao v8i may van la anh em, tao khéng phan biét gidug nghéo gi ca. Thé nén hdm nay
toi sé tang ban mot cai ném that xin
Chuyén canh ban & tan

Trang
Hai anh cé 2 chiéc ném. M6t chiéc la 50 triéu 1 chiéc 500 nghin. Téng cla anh & 50 triéu
500 nghin a
Nhac cdm xuc
Tung

Tao khdng ngd may tét véi tao nhu vay. May tang tao cai ném tri gia qua cao. Tao sé& mai
mai nhé dén may

Tat nhac

Thing
Co gi dau co6 cai ném 500 nghin ma ban cu...
Tung
Thé tao cai ném 500 nghin, may cai ném 500 triéu

Thing

T6i da bao roi, tdi khong phan biét giau nghéo, khong phan biét giai cap, ban ding cé ngai
nha

Nhac tinh nghia anh em

KICH BAN 3: NHAN VIEN THAT THA
Thang

Pay la [an dAu tién anh dan mdt ngudi con gai dén day mua ném
Tung
Anh day noi diéu day a. Tai vi may lan truéc anh dan may chi dén cé mua dau
Trang
Thé ma bao day la lAn dAu tién

Tung

DAu tién dau chi, khéo lan dAu tién trong thang. Em dén sao s6 cling phai mudi may ngudi
Trang

Mudi may ngudi ?
Thing
Anh tuy tréng fuckboy vay thdi chif chua dan mudi may ngudi bao gig dau

Tung

Ay em la anh ddy dan mét ngusi thoi , con mudi may la... mudi may tudi
Trang ( ngad ngac)
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T6i khong ngd anh 1a loai ngudi bién thai, bénh hoan nhu thé day. Chia tay di
Trang bd di
Thang
Anh xin may day, may it n6i di dugc khong
Tung kéo khda miéng

Tung

Thé anh c6 mua ném khéng a
Thing

Tao mua ném tao ngu véi may a
Tung

Thé cling dudc a

KICH BAN 4: CO TAT GIAT MINH
Trang va thang dang xem goi
Trang
Anh 6i em dang dinh mua cai géi nay
Thang
Dung cai loai nay lam gi cho phi tién
Tung di ngang qua
Tung
Anh oi ai lai dé ngudi minh yéu dung loai ré tién nhu thé
Thing
Y anh la minh dung loai cao cap. Em cé dinh mua gi nita k
Trang
A em dinh mua cai chan bong
Thang
Nha minh &m thi can gi mua chan bdng em
Tung di ngang qua

Tung
Anh quan tdm dén ngudi yéu minh thé. Ai ma ldy dugc anh sudng ca doi
Thing
Lay 10 cai cho anh
Trang
Mua gi ma nhiéu thé anh
Thang
Mua dung dan em
Trang
Thé em ra thanh todn nha
Thing

U em thanh toan di
Tung di ngang qua
Tung
Pan 6ng ai lai trd tién nhu thé. Anh bao gi cd a, nhu thé la hén ldam a
Thang
Nay may noi gi day ha? Tao cling muén thanh toan l&m nhung vg tao cam hét tién roi
Tung bo dién thoai dang nghe ra

®
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Da anh can gi dé em gilp a

Thing

Thanh toan cho vg anh cai nhé

Tung di lui ra nghe dién thoa
Tung

Anh ndi gi cc a, dé vo gili tién la hén that a
Thang
J céi thang nay

KICH BAN 5: KHACH HANG CA LAM
Thang diing xem ném trong clfa hang

Tung
Da anh i bén em dang c6 dong ném cao su,ném 16 xo, ném foam. Khdng biét [ anh can
loai nao a?
Thing
Ném cao... cao.. su
Tung
Da ném cao su day a
Thing
Khong thich. Ném ném... 10 .. 0..x0
Tung
Ném Lo xo bén nay anh gi
Thang
Clng cling.... khéng thich
Tung
Thé la anh ldy ném foam a
Thing

Mua.. mua goi
Mat tung nga ngac

Tung
G6i ay a?Da...da ...anh lay bao...bao....nhiéu ...céi a
Thang
Nay chi...chii...cha..cha..khdng bang.. bang...pha tiéng nha
Tung
Anh néi lam em nhiju theo day a. Thé anh muén lay bao nhiéu cai a.
Thing
Lay.. lay anh..anh...2...2...2...2 cai goi
Tung
Anh dy bao nhiéu co cai a
Thing
2...2...2..2 cai

Ngoai - sdng - bén ngoai clfa hang

Thang
Gdi..gbi..clia anh..anh.. dau
Tung

®
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Da géi clia anh day a. B0 2 nghin 2 trdm 2 mugi 2 cai

Thing

Sao lai 2 2 nghin.. nghin...

Tung

Da d0 day a anh ci dém di a, b&n em uy tin ldm anh
Thang

Anh d&t c6 2...2..2..2 cai gbi thdi. 1..1..1 +1..1 bang 2 &y
Tung nga ngac

KICH BAN 6: BAD BOY
NGi - sdng - clra hang
Tung
Day la ném cao su Gummi Classic. Em mdi chi th(r a
Trang ( giong gay gat)
Em ct dé chj tu nhién
Tung
Davang a
Thang xuat hién véi hinh &nh ngau, vay tay bdo Tung dira
Thang
Sao, em thay thich chit. Ném nay thiét k& 16 thoang khi cho cam giac ndm dé chiu
Vira néi Thang vira xoa tay [&n ném
Thang
Ngoai ra ném cé dd dan hoi cao, ngoai ra con cé mui huang vani dé chiju gitp tao cdm giac
thoai mai cho gidc ngl. Minh |8y cai ném nay ludn nha
Trang mat thich thi gat dau( nhac lang mang)
Thang
Lay cho khach cai ném nay, [an sau cf lAm nhu anh nha
Tung di vao tao vé bad boy nhu Thang (tao dang 1)

KICH BAN 7: DUNG TIN NHUNG GI BAN NHIN THAY
Trang
Em trai thanh toan cho chi vai
Thang
Anh c6 chut viéc ban anh ra ngoai nghe dién thoai chut
Trang t6 thai do sau khi Thang ra ngoai
Trang
Pay em trai thay khéng, thdi dai nao réi con ding cai bai nghe dién thoai nay. Em trai déy
ma cé di v8i ngudi yéu thi diing nhu thé nha
Thang xuat hién tir dang sau
Thing
Anh mdi di mét ty ma quay lai da thay bé mat that cia em
Nhac trung
Thang cam gai bo di

Y,
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Tung
O cai g6i claem
Ngoai - sang - ngoai clia hang
Thing
May thé van lai dudc cai goi

KICH BAN 8: PHU NU SINH RA DE YEU THUGNG

Nhac budn
Trang
Tai sao anh lai d&i xr v8i em nhu thé
Thing
Nhung ma em khog chiu hiéu cho anh
Trang

Anh c6 biét anh lam thé em dau lam khéng
Tung xuat hién
Tung
Anh dé cd ay chiu dung nhu thé chua du a
Thing
Cau khong biét dugc dau
Tung
C6 gi ma tdi khdng biét
DAy cao trao nhac
Nhac tat
Tung
Cé phai chj bi dau lung dung khéng a. Em mdi chi ndm thd ném nay a
Pay la ném Amado Cool Gel Memory Casa vdi cau tric té bao ma gilp gidi phong va hap
thu hoan toan ap luc cd thé gilp chi thodi mai hon a
Mat Trang va Thang ngo ngac khéng hiéu gi

KICH BAN 9: SALE CUOI TUAN
Tung dang ding dan do Thang nhan vién mdi
Tung:
MGi vao lam nhin anh tu vAn ma hoc tap nha!
Tung di vé phia khach hang nir
Tung:
Da chj 6i! Chi mudn chon gi day a!
Trang:
Chj dang kiém 1 cai chan dap dugc cd mua hé lan mua déng ay!
Tung:
Da vay chj thi chiéc bén nay ding dudc ca dong lan hé day a!
Trang:
U thé& cho chi thanh toan...
Thing:
Khoan da!

A
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Thang ndi kiéu may chi em tAm sy véi nhau

Thing:

Chi gi! Chi sang trong quy phai nhu nay phai dung cai loai Doona Luxury chi nghe tén la
thay dang cap dung khéng chi!
Trang hi hiing:
3 ¢ dang cap!

Thang:

DAy la chan mua ddng con mua hé chi ding chdn Amando cuc ki mat ludn! Cai nay (doona)
dang dudc giam 20% cai nay (Amando) giam 40% sale cudi tuan 1 vén 4 I&i day chj a!
Trang:
Pudc chi ldy chi ay!
Thing:
Chua hét chij ¢i bén nay la ném...

Thang dan Trang di 1 vong lay d6 1 déng roéi quay lai thanh toan

Tung:

T6ng hoa don cia minh hét 150tr a!
Trang:
Em phai hoc héi ban nay nhiéu vao! Tu van thé mdi goi la tu van chdi!
Trang quay sang néi véi Thang:
Chi vé nhé em trai!

Thang quay sang Tung cudi khay

KICH BAN 10: THEO PUOI
N&i - Sang - Clta hang

Trang

Thanh toan chj cai
Thing
Davang a
Trang
Em trai nhin dep trai trdng tréo thé nay cé ngusi yéu chua em
Thing
Daem chuacd a
Trang
Thé thi cling phai tim ngudi dé theo dudi chir
Thang
Em tim mai ma khong thay ai
Trang
Em thay thé nao vé chj
Thing
Chi clf ndi thé em ngai
Trang
Né&u em khoéng che chi sé cho em 1 cd hoi

Ngoai - dém - ngoai clta hang
Trang cam san pham chay di

Trang
Thé la chj cho em cao hdi dé theo dudi chij réi nha

Y,
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KICH BAN 1: GA CHUN LILY
Hai vg chong di chon ga goi

Thang:
H&m nay hai vg chdng minh di &n nha hang nhal
Trang nhin Thang ngac nhién
Thang:
An xong anh dan vg di mua quan &o! Lau l&m vg cling chua sdm d6! R6i minh di xem phim!
Trang:
HAm nay anh bi [am sao day!
Thang:

Anh biét [ em ngay nén anh con chon mét bd Ga giudng mdi cho vg! Loai nay chéng thAm
nudc, chang may co ra giudng thi rat dé dang vé sinh, con cé tinh nang khang khuan rat t6t
cho stic khoé em!

Trang mét long lanh:

Tu nhién hdm nay chéng t6t véi em thé! Em cé dang nam ma khéng?

Thang cudi cusi
Trang tinh day bén canh la Thang dang nam ngl gac chan lén ngudi Trang
Trang:
Dung la mo that
Trang quay sang dap Thang nga [6n nhao xudng giudng cho bd nglta mat
Thang loang choang tinh day khdng hiéu chuyén gi

KICH BAN 2: NEM G9 OSAKA
Hai vg chong di xem ném
Ngudi v bau ludn cau nhau chéng vé nhiing chuyén nhd nhat
Thang dat vo di

Thing:

Em di can than
Trang:
Nay day tu di dugc khdi can phai diu véi cha dat

Thang théi khéng dat vg nita thi Trang lai tiép

Trang:
Pay git anh thay t6i bau bi xau xi nén anh bd mac khéng quan tam t6i nita chr gi?
Thing:
Thi day!
Théng lai dat vo
Trang:

Thdi khoi can! Chac chan (& trong lic tdi bung mang da chiia anh léng phéng véi con ndo
roi bay git anh gia v& quan tAm tdi dé t6i khdng nghi ngd anh chir gi?
Thing:

A
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Lam gi ¢ ai!
Trang:
Anh dling c6 ma cai! Linh cdm cla con gai khong bao gid sai nha!
Théng:
Sao tif lic bau bi em khé tinh thé nhd

Tung nhan vién xuat hién
Tung:
Khi mang bau phu nit mang thém mét khéi lugng [8n nita lam anh hudng dén cot sdng mét
phan dan t&i viéc bi 4p luc dan dén kho tinh!
Tung dan hai vg chéng dén ném G9 Osaka
Tung:
Ném G9 Osaka phl hdp véi nhiing ngudi gap van dé vé cdt séng, véi cong nghé profile
Cutting dan hoi t6t va giup nang dé cao thé, 6n dinh cot sdng! K&t hgp gai massage nhe
nhang gilp thu gian giai toa ap luc!
Kém theo nhiing |Gi gigi thiéu clia Tung la Trang th ném va cdm nhan
Trang:
Lan nay linh cAm cla em sai that roi!
Thing:
Thi anh da bao ma!
Trang cudi cudi thi man hinh dién thoai Thang dé trén ném hién tin nhan “Téi nay anh c6
qua vdi em khong?”
Trang trgn tron mat nhin Thang

KICH BAN 3: BLACK FRIDAY KHOI DPONG
Thang va dang hoang loan cd cliu mdt cai gi d6 dang nam dudi dat

Thang:

Lam on c6 ai gilp tdi khdng? Tinh day di ma! Bing cé nhu thé t6i khdng thé séng thi€u anh
dugc!

Tung chay dén

Tung:

C6 chuyén gi thé anh?
Thang:
Cau giup t6i véi! Ban toi!

Trang cling chay dén bdo Thang dira
Trang [am dong tac nhu hd hap nhan tao
Thang néng long ding bén ngoai chd doi
Trang budng tay mat day that vong

Trang:

T6i can gay séc nhung & day khong cé dung cu! Xin 16i t6i da c6 gang hét siic

Toan canh Trang cam chiéc vi dugi dat do lén trong dé khéng cé 1 dong nao

Thang:

Khong dugc c6 phai giup toi!
Tung:
T6i c6 cach nay khong biét c6 tac dung khong?

Hai ngudi quay lai nhin Tung

Tung héi hép doc 16n:

A
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Black Friday Vua ném sale séc 55%
Ca ba nhin vao chiéc vi
TU tl trong dé 5 nghin roi ra
Ca ba hét l6n
Thang hanh phic dm cham lay Tung cdm on trong nudc mat
Thang nang niu chiéc vi r&i khoi clra hang phia sau Tung &nh mat hanh phdc nhin theo

KICH BAN 4: NEM LO XO AMANDO ORLANDO
Cap vd chong di dén xem ném
Ngudi vg vira di vira ciu nhau vé ngudi chéng ctia minh
Hai ngudi vira ngdi xudng ném thi chéng khéng nghe thay gi nita

Thing:

Vg oi! Vg néi gi day anh khdng nghe thay gi ca vg ail
Trong khi dé khdu hinh miéng clia vg van map may
Thing hoang loan:
Minh diéc roi a?

Tung di dén

Tung:

Khong phai dau anh a!

Tung kéo Th&ng ding day lai nghe chi r6i lai d& Thang ngdi xuéng ném lai khdng nghe gi

Tung:
Pay la do kha nang cach ly chuyén ddng va tiéng 6n ctia ném Amando Orlando v3i hé théng

16 xo tui ddc lap giup han ché t6i da anh hudng chuyén dong ti ngudi bén canh, Ném nang
dé t8i wu cac dudng cong cla cd thé mang lai cAm giac ém 4i, thu gidn
Thing:
Hay qua! Chét ngay cho anh qua nay nhal

Th&ng nam thu gian trong khi Trang van dang noi lién hdi bén canh

KICH BAN 5: CAU CHUYEN MUA HANG BLACK FRIDAY

Théng hét hoang di vao trong clra hang hai nhan vién
Thing:
Em oi em c6 thay cb gai tdc vang mac 4o xanh tay 1 chiéc cam gbi 3 dau khéng em!
Tung:
Anh binh tinh a! Em vira thay cd dy & day théi anh di theo em!
Tung dan Thang dén chd cb gai
Thing:
Troi i em di dau vay anh tim em mai!
Trang ngd ngac nhin Thang
Théng tién dén phia Trang
Thing:
Em c6 biét la anh lo ldm khéng ha?
Thang tién dén lay chiéc gbi trén tay Trang bo di
Thing:

Y,
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Black friday Vua Ném con moi mot chiéc may qua tim dugc em!

Trang bat ngd

Trang:

0 nay caj thang kia!

KICH BAN 6: BLACK FRIDAY SAN TRUA SAP KET THUC - CU TUGNG LA CO NY
Mot khach hang nit dang ding thanh toan

Tung:

Da téng hoa don clia minh hét 10tr chj a!
Trang ngong ra ngoai:
Chd chi chat nha! S&p cé ngudi dén thanh toan roi!

Tung:

Da con lau khdng chi 6i! Vi chuong trinh Black Friday Vua Ném san trua ciia bén em sp két
thuc roi al
Trang cudng cudng
Luc nay mot thanh nién voi va di dén
Trang hét lén:
Anh lam cai gi ma bay gid mdi tai?
Thing:
Anh xin 16i! Dudng tac qua!
Trang:
Pén roi thi thanh toan di 10tr!
Thang:
Em mua cdi gi ma [&m th&? Lam sao ma dd tién
Trang:
Sao? Anh tiéc tdi a? Dam ba nhiing thi nay anh con tiéc thi khdng biét sau nay anh déi xur
V@i t6i sao niral

Thing:

Em c6 biét vi sao anh d&n mudn khéng? Vi anh phai ra ngan hang rit tién mang dén cho em
day!
Trang:
Sao anh ndi nhiéu thé nha? Tra dudc thi tra khong trd dugc thi chia tay dil

Tung nhan vién dlng canh vira sdt sdng nhung nghe nhiing I8i c6 gai ndi cling khdng thé
chap nhan dugc

Thang:

Chia tay thi chuyén tra tién day?

Trang:

Tién gi?

Thing:

Tién me b&o con rit 5tr dén day cho me day a! Con chi & ship théi! Me nghicon la ny me
day ha? Lai con bat ngta thanh toan!
Théng dua cho Trang 5tr tién mat
Trang khung lai:
Thé ma c( tudng minh cé ny!
Thing:
Da me cl md di! Khéng ai dam yéu me dau a!

Trang gai dau gai tai
Con Tung thi cling chi biét cudi tri

Y,
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KICH BAN 7: AMANDO LUCIO - MUA NEM VE NHA
Nhan vién Vua Ném dang tu van cho mét cap déi dang ng6i trén ném thu
Tung:
Da ném o xo tui déc lap Amando Lucio c6 d6 dan hoi cao vira ém ai vita thoang khi rat phi
hdp cho nhiing cip déi nhu anh chj day a!
Trang nhay mét véi Thang:
Ty minh vé nha anh thit cai ném nay nha!
Thang:
Ty nhién vé& nha anh lam cai gi?
Trang doi:
Sao khéng dugc! Minh quen nhau bao lau réi! Anh chang bao gié dan em vé nha ra mét ca!
Thang gat:
Di dau cling dudc tri vé nha!
Trang buc minh:

Anh ct nhu thé la nhu nao? Anh dinh gidu em dén bao gig? Di chai chd déng ngudi khéng
dugc nam tay, dang anh thi anh khdng cho dang cai cé mat anh! Biy gid vé nha ciing
khong cho!

Thang:

Em phai hiéu [ anh con c6 gia dinh, ban bé, déi tac nita!

Trang:

Thé anh c6 coi em |4 ban gai ciia anh khong?

Thing:

C6 khé qud!

Trang:

Thé sao anh phai giau diém!

Thing:

Thdi dugc réi! Hdm nay anh s& dan em vé nha ra mat bd me!

Trang ngudi ngudi

Thing:
Ra mat ca vg anh nira!
Trang xuc nhd ra
TUng tron mat nhin Thang
Thang:
P& réi em vg anh cé xé hai dlra ra lam déi khong? DA di &n vung roi con bay dat cdng vdi
cha khai! Gid vé nha?
Trang:
A thdi théi! Quén mat!
Trang gai dau gai tai cudi gugng
Tung cling chi biét lac dau v&i cap dbi ngang trai nay

KICH BAN 8: BLACK FRIDAY SAP KET THUC - TEN CUGP CO LUGNG TAM
Mot vi khach budc vao cita hang thi 1 ngudi khach khac dira
Trong luc v tinh Thang lam roi chiéc vi Tung nhin thay thi vdi cAm ldy réi ling thiing di ra
Thang:
Nay anh kia! Vi cta t6i!
Tén md vi ra khéng thay gi thi ném tra lai Thang

®
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Trang lic nay phi tir trong quay ra
Trang:
Anh cr d& em! DAm hanh ddng véi khach cua ba ha?
Trang hét 16n mat hung hé chay dudi theo Tung
Thing:
0 nhung ma cau 4y tra lai t6i réi ma!
Thang ma vi ra chi cé may dong |& tha dai vi kiép nghéo ctia minh
Trang vira di da vé roi
Trang cam 1 sap tién dua cho Thang
Trang:
Cua anh dung khong?
Thiang ngac nhién:
Nhung...
Trang:
Anh dinh hdi lam sao em bat dudc nd chi gi? Trude khi ldam nhan vién Vua Ném em ting
c6 kinh nghiém 4 ndm [am b&o vé réi anh a!
Théang ap ung:
Khong phai!
Trang:
Pung réi anh khdng phai cdm on em dau! DAy [ trach nhiém va nghia vu ctia nhan vién
ching em ma!
Noi roi Trang di vao trong khdng dé Thang kip giai thich
TUng xuAt hién mat may tim tai ngoai ctta vy Thang ra
Tung:
Anh i em xin [6i! Em ma biét anh cha cé déng nao thi em da khéng ra tay! Anh c6 thé cho
em xin lai...
Thang 4y nay roi tra lai cho Tung mat budn ba
Tung:
Anh vao mua hang ma khéng cé déng nao ngudi ta cudi cho! Théi anh cAm tam 1 it vao
mua hang Black friday Vua Ném s&p két thic réi anh a!
Thang cam tién cam dong
Trang tu bén trong hét lon
Trang:
May con dam quay lai a???
Tung hét hoang bd chay
Trang dudi theo hé dung lai
Phia sau Thang cam tién ma rét nudc mat

KICH BAN 9: GOI DOONA SOFY - KE HOACH SUYT HOAN HAO
Hai vg chong dang di chon goi
Thang cam trén tay mot chiéc goi hi hiing hoi vg
Thang:
Vg thay cai géi nay dudc khéng?
Trang:
Pugc cai gi ma dugc! Lay cai gbi Doona Sofy nay nay! Thiét k& lugn séng 6m sat phan dau
c6! G6i cai nay mdi khdng lo bi nhiic mai vai gay!

Y,
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Thang biu méi
Thang:
Nhung ma anh thich cai nay hon!
Trang:
Nay!!! Anh cai t6i day a? Toi bao lay cai nay thi anh phai lay!
Thing:
Khéng anh ctf 1ay cai nay ca!
Trang:
Anh dudc lAm! Anh anh chét véi téil
Trang cam chiéc gai dudi theo Thang via di vita quat ding lai ra ngoai clia hang
Chay ngang qua chd Tung khién anh nay hoang sg
Tung:
Anh chi gi binh tinh anh chi ci!
Trang lai dudi theo Thang vao trong clta hang nhung khdng cam theo chiéc géi lic nay
Tung chiing kién nhung van chua nhan ra diéu gi bat thudng
Trang ding trong clia hang néi Thing:
Bay gid anh cd mua cai goi nay khong?
Thang:
Pa bao anh 4y cai goi kia!
Trang:
Hay ldm Thang a!
Trang vo cai goi gan dé lai dudi Thang ra khoi clta hang cam theo cai gbi di qua chd Tung
Tung hi hiing:
Anh gi chay tU ti khong nga anh oi!
Tung dang cudi bong nhan ra diéu gi dé bat thusng
Trang dudi Thang dén chd goc khuat thi ding lai
Hai ngudi bat dau 16 bd mat that

Thing:
Thang cu nay dé lira nhé?
Trang:

Vira tron 1 c&p ludn! V& théi!
Trang va Thang quay lai giat minh khi thy Tung diing phia sau nd nu cudi rang ré tit bao

gid roi

Théng va Trang tiép tuc dién
Trang:

Pong y lay thi c6 phai ngoan khong! Cir dé ngudi ta buc minh!
Trang quay sang cudi vGi Tung

Trang:

Em cho chi thanh toan nha!
Tung:

Davang a!

KICH BAN 10: BLACK FRIDAY - GIANG HO GIAY
Trén loa c6 thong bao:
Black Friday Vua Ném sale trua tir 12h - 14h sale t6i ti 19h - 21h
Nhan vién clfa hang ra mad clra

®
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Tung
Viéc clia may a tao tu md dugc
Pang black friday dai ca mudn xem cai ném nao khong a
Trang chi tay vé cai ném Thang dang ngoi

Tung
Anh trai di, day cho dai ca em xem cai
Thang
Nhung ma toi xem trudc ma
Tung
Thé gig c6 nhudng khong
Thang lac dau
Tung
Coln lgn nay, may nhin lai mat hang di
Tung vén 4o [&n khoe hinh xam vé TTTT, DPDD( tinh tién tu téi, dung dau danh day)
Tung
Thé nao nhudng khdng
Thang
Khdng
Thang vén 4o 16 hinh xam that
Tung
Qua nay chac la fake roi
Tung kiém tra hinh xam cla Thang
Tung( giong run)
Hang that chi a
Thing
Em i, xem cd 2 anh chi muén tranh cai ném cla anh nay
Pan em cla thang di vao
Thing
4 chii gi day nhg
Tung ( giong run)
Thuadng tré tan tat
Thang
Thé con bén kia
Trang TuUng
Dang dau dung danh a
Tung va Trang sd hai bo chay
Thing (giong run)
May thé& minh chi hon né la cai nay minh dan

Y,
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The group's study sites are often at home. Because each member is responsible for
researching and understanding the TikTok market in general and the prevailing trends in
particular, to avoid missing any information, the team had to learn more about the user
habits of other social networking platforms in addition to researching the TikTok market
over time to update trends. which news. And because users' habits on each social
networking platform are different, it takes quite a while to synthesize and distill
information into a complete source for channel building. This research also includes the
study of many different scenarios as well as similar videos across all search platforms in
order to optimize for the team's scenarios.

Will start working with the brand to set a filming schedule and a shooting store location
so that the brand can prepare space and props for production.

Recommended locations for filming

Vua Nem Store: 128 Tran Duy Hung, Cau Giay, Hanoi
Vua Nem Store: 142 Nguyen Chanh, Cau Giay, Hanoi
Vua Nem Store: 568 Truong Dinh, Tan Mai, Hanoi
Vua Nem Store: 183 Truong Chinh
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In terms of editing tools, the team used two cameras, the Sony A6400 and Sony A7-IlI,
along with a set of 50 /1.8, 28 /2, and 24 f/70 GM lenses. The reason for choosing
these two cameras is because, on the market today, the A6400 and A73 are the two
cameras with the best recording capabilities in the segment.

Not only does the Sony A6400 have an attractive screen that's convenient for
videographers to rotate, but the Sony A6400 also has very useful video-making features,
including the ability to record 4K (using the 6K model) at 100Mbps in parallel. There's
also S-log3 and S-log2 support for post-production, as well as 4K HDR (HLG) recording.
With two lenses of 50 /1.8, 28 /2, and 24 f/70 GM, shooting portraits is quite sharp, and
can be used in many different scenes in many different environmental conditions. As a
result, viewers will see appealing quality 4K videos.

In addition, for the video to have good anti-shake quality and sound, the group also had
to use a gimbal to support recording, a microphone to record sound, etc.
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4.1. Video Recording Process

Set up the necessary equipment for the shoot, such as camcorders, equipment to
support filming, and lighting. The production team will set up the rotating lights that
the team prepared, such as the LED NanLite Forza 60, Aladin FalconEyes RX-18TD,
and NANLite PavoTube 15C. Here, the production team used the Aladin FalconEyes
RX-18TD lamp as the key light, the NanLite Forza 60 LED, and the NANLite
PavoTube 15C lamp as the fill light and backlight ( Pham Thanh Ha, 2015)

. Along with setting up lighting equipment, the production team also needs to prepare
filming equipment depending on environmental conditions to set up shooting
parameters. The basic parameters of the camcorder, such as the picture profile,
such as slog2, slog3, hlg, etc., must be prepared, followed by aligning the camera
parameters to best suit and preparing supporting equipment for filmings, such as a
gimbal and recording mic.

The director had a meeting with the production team to finalize the script order as
well as the frame and detailed content in each scenario.

Working with actors, preparing to change costumes, making up

Actors work directly with the director to match the dialogue and unify script ideas.
The production team and actors took a test shot, checking the camera angle to best
suit the actor. Organize production according to the script.

After the end of the production session, clean up the scene and maintain the
production equipment.

4.2. Camera Shot List

CAMERA SHOT LIST Phase #1

Production title TikTok channel Vua Ném Sheet no. 1
Director Date
Location 568 Truomg Dinh
Tan Mai
Script # Title Scene Notes
SO SANH TiNH YEU KHI MUA 5 ; 2 .

1 NEM MG - sang - cira hang

2 GAP LAI TINH XUA 1di - séng - cira hing

3 Ngudn dan ba hoang phi NI - séng - clra hang

4 Tudng dé an INdi - séng - elra hang

5 Khéng thé cwémg lai i - séng - cira hang

i : Mgoai - sang - via hé
(5] Mhét duoe tién NG5 shiig- oo HAng
7 Phu niF that kho doan 16i - séng - cira héng
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CAMERA SHOT LIST Phase #2

Production title TikTok chamel Vua Ném Sheetno. 1
Director Date
Location 142 Nguyén Chanh
Cau Giay
Script # Title Scene Notes

1 Surfré on Moi - séng - cira hang

2 Gidy 16i da khac M1 - sang - cira hang

3 Bao gia nham M&i - sang - cira hang

4 Khach hang kho tinh Moi - sang - cira hang

5 Thai dd quyét dinh moi thir Mg - séng - cira hang

6 Tudng thé ma khong phai thé | 161~ sang - elra hang

7 Tinh toan nhanh gon Mol - sang - cira hang

CAMERA SHOT LIST Phase #3
Production title TikTok chammel Vua Ném Sheetno. 1
Director Date
Location 128 Tran Duy Himg

Caun Giay
Script # Title Scene MNotes

1 Ngwin vor hay quén Wi - sing - eira hing

2 Quén nhah qud Nbi - sding - cira hing

3 Mubn gao hing cho clhi diuphai d8 | Néi - sdng - eira hing

4 San bao nhidu ndm quay tro la N - sang - o hang

5 Tré tién sau 6430 Noi - sdng - cira hing

6 Gip lai dai ca T < Eimg = 0w eng

7 Chi dai mit lag Noi - sdng - cira hing

8 Khéng thé nio quén N1 - séng - ctr hing
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CAMERA SHOT LIST Phase #4

Production title TikTok channel Vua Ném Sheetno. 1
Director Date
Location 183 Trudmg Chinh
Khwong Thirgmg, Bong Ba
Script # Title Scene Motes
1 Higu y Wb - sang - cira hing
5 Qua ting cude sdng Néi - sing - cira hing
3 Chi a1 part 2 Nét - sing - cita hing
4 Gidu vi ban sang vi vo Mol - shng - cita hing
5 Nhin hon bi lin Méi - sng - cita hing
6 Sugar Mommy NG - sing - ova hing
7 Lai miy bay MNéi - sng - cita hing
b Khich hang " ngang ngiree” Méi - sang - cita hing
it - sing - cira hing
9 Tyl Migoai - 1 - via he
CAMERA SHOT LIST Phase #5
Production title TikTok chamel Vua Ném Sheetno. 1
Director Date
Location 183 Trudmg Chinh
Khuong Thueng, Bong Da
Script Title Scene Notes
Phase 5.1
1 Tot dan 1y Noi - sing - el hing
2 Tioh ban dep Nt - sing - cira hing
3 Whén vién thit tha Noi - sng - cira himg
4 C6 tit gidt minh B Ko - oma hing
T, N1 - sing - ot hang
5 Khaoh hag o Ha Ngoal - sang - phia sau cira hing
6 Bad boy N1 - ging - o hing
7 Bimg tin niimg gi ban Nt - sing - o hing
nhis thay Ngoai - sang - via hé
8 Pl iy smb ra dé yiéu thong Hin - sidng - ofra hang
] Sale eudi tuin N1 - shng - ¢ira hang
1: Mot - sing - o hang
10 Theo dudt N goai - téi - via b
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CAMERA SHOT LIST Phase #5

Production title TikTok charme] Vua Ném Sheetno. 1
Diractor Date
Location 183 Traémg Chinh

Khuong Thirong, Bong Da

Script # Title Scene Motes
Phase 5.2

1 Ga Clum Laly N1 - séng - eira hang
2 Ném G9 Osaka Né1 - séng - cika hing
3 Black Friday khan dong i - sdng - cira hing
4 Black Friday N1 - sdng - cim hing
5 Ném 16 xo Amando Orlando N1 - séng - cira hing
G Can chuyén mua hang Black Fnday M1 - sang - ciea hing
7 Black Friday n:g:@ T Dsos;:l :r:és thite - Cir 66 - s - oo

8 Amado Luese - Mua dém vé nha Néi - sdng - ciea hang
9 Black Fnday si;:_]k;f:rllhﬂc - Tén cudp MO i < b lng

e The last major production phase the team has to go through is edit video, where the
editors are responsible for publishing the video and the team has to organize the
media for the video (here is the TikTok channel Vuanemofficial).

e The first important step in edit video is preserving and archiving the recording file.
Normally, the recording file will be stored in two copies: one in the computer in
charge of post-production and another in the hard drive to protect the safety of the
recorded file during post-production and avoid risks in the post-production process.

e The post-production process will include steps.

e Build the raw script timeline. The separate scenes will be placed side by side, but
they will help the audience feel and understand the content of the video to be
conveyed.
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e Build a raw background music frame for the video (normally, a video will include 4 or
5 popular songs to match the development of the script that attracts the most
viewers). Reputable music sites are often used by the group, such as Epidemic
Sound, Pixabay, etc., along with popular songs on TikTok.

e Enhance the character's emotions with music effects (emotional effects, humor,
tension).

e Post-color correction. Each brand will have its own unique colors to create a style
that matches the brand. The post-production color correction will help the video
colors become clear, easy to see, and suitable for viewers. After the overall color
correction, the video will go to the next step of retouching the skin color of the model.
The tool that will be used here is the Beauty Box tool in Adobe Premiere.

e Effects help push images to increase creativity for more attractive frames.
Commonly used effects such as distortion, transition effects, fast forward, fast,
squeeze voice, slo-mo, black and white,...

e Add captions. Adding subtitles will help viewers have the best experience.

e This is the final stage for the team to finalize the product for the channel. The
scripting team will check the quality of the output product to see if it is the right idea
for the script to express or not. Next, the scripting team will check for possible
violations before publishing. After passing the tests, the video will be uploaded to the
Vuanemofficial channel along with the hashtags that are trending on TikTok. Add a
thumbnail video title and caption, and set privacy. The uploading process usually
takes 3-5 minutes. Then the video will be successfully uploaded to the channel.
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Video upload schedule:

Phase 1:
TikTok VuaNemofficial
Phase 1
1/9 2/9 39 4/9
TikTok channel:
Tinh yéu to lon
59 6/9 7/9 &9
Tﬂchk channel:
Cay dang tinh xra
9/9 10/9 11/9 12/9
TikTok channel: TikTok channel: TikTok channel:
D3 bao khong duege | “Nay ddu mai do™ Quan 1y trong bor
ban
13/9 14/9 15/9
TikTok channel: TikTok channel:
Cé vo lam trd Cudc tinh chong
vanh

' pa bao khdng duoe
l ban

lay déy mai dé6"

[> 824.3K >37K |
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Phase 2:

Phase 2
16/9 17/9 18/9
TikTok channel: TikTok channel: Gig
Tinh nghia sdu nang anh d3 khac
19/9 20/9 21/9 22/9
TikTok channel: Ci
trong la 1&
23/9 24/9 25/9 26/9
TikTok channe].: TikTok channel: Hon
Khach hang quin b1 thich daa
quat
27/9 289 29/9 30/9
TikTok channel: TikTok chqnnel: Dai
Twang the nao gia tién le
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Phase 3:

Phase 3
1/10 2/10 310 4/10
TikTok channel: TikTok channel: T:i:kTBk channel:
Khach hang mat Quen ten ti tho: Muoén chi nhén hang
ndo dau phai de
5/10 6/10 7/10 8/10
TikTok channel: TikTok channel:
Uée mo thanh hién Dai gia ao twong
thire
0/10 10/10 11/10 12/10
Tiktok channel: TikTok channel:
M3i mai la anh em Chi dai khéng long
vong
13/10 14/10 15/10
TikTok channel:
Khéng thé nao quén

B> 22.9K

&i l& anh em

Mutn chi nhiin ha ng

ﬂﬂ dou phai dé

Lrére mer thanh hign
thire
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Phase 4:

Phase 3
1/10 2/10 3/10 4/10
TikTok channel: TikTok channel: T.'i:kT{Jk channel:
Khach hang mat Quen ten ti tho: Muoén chi nhén hang
ndo dau phai de
5/10 6/10 7/10 8/10
TikTok channel: TikTok channel:
Uée mo thanh hién Dai gia ao twong
thire
5/10 10/10 11/10 12/10
Tiktok channel: TikTok channel:
M3i mai la anh em Chi dai khéng long
vong
13/10 14/10 15/10
TikTok channel:
Khéng thé nao quén

Higu y khdach
- =

p'_ N . -

> 20.7K
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Phase 5:

Phase 5
111 211 3/11 4/11
TikTok channel: TikTok channel:
Tinh ban tot Nhan vién that tha
511 611 11 8/11
TikTok channel: Co TikTok channel: Vi TikTok channel:
tat giat minh khach ca lam Thich Bad boy
9/11 10/11 11/11 12/11
TikTok channel: TikTok channel: Hay TikTok channel:
Phia sau sir that yéu theo cach cua Nhan vién out trinh
ban
13/11 14/11 15/11 16/11
TikTok channel: TikTok channel: TikTok channel:
Theo dudi chi d1 em Chong trong mo Kho tinh vi dau
17/11 18/11 19/11 20/11
TikTok channel: TikTok channel: Khi
Cam ddng long bao fake gap bio
ngw giay
21/11 22/11 23/11 2411
TikTok channel: Ta1 | TikTok channel:L& | TikTok channel: Hay
khong nghe tim lac mat em tirong bo lam
khong dau
2511 26/11 2711
TikTok channel: Me TikTok TikTok channel:
trai dau thai méi hét | channel:Céng khai | Trém vin minh nhan
ngrol yeu vién nhiét tinh

_,F;_.‘
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|. PROJECT EVALUATION

Content KPI Results % Completed
Follow 21.000 43.000 205%
View 20.000.000 23.173.000 116%
Video Million Views | 3 3 100%
Like 700.000 761.000 109%
Comment 4.000 4.914 123%
Share 1.000 1.286 128%
Save 10.000 11.419 114%
Profile Views 150.000 157.000 104%

=> After 3 months of project implementation, the team has completed and exceeded the

KPI target.

When there is not a significant difference in the number of viewers from the two genders,
Vuanemofficial offers content that is gender diverse and is displayed through a chart.

Percentage by country

® Male ® Female

Capstone Project Production Book




The main viewing age of the Vuanemofficial channel is from 18 to 24 years old, but from
25 to 34 years old, the channel also attracts viewers to follow the development of

content.

Percentage of viewers by age

® 55+ @ 45-54 © 34-44 @ 25-34 » 18-24

Vuanemofficial builds channel content aimed at people living and working in Vietnam.
Through statistics, the channel can decide to only focus on and create content that is

relevant to the region.

Percentage by country

USA
1.0%
Brazil
9.0%

Viet Nam
90,0%
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The analysis table reveals that the videos on the channel are appropriate for many
regions, particularly Ho Chi Minh City and Hanoi.

Rate of views by city

® Bac Ninh e Bac Giang » Da Nang ® Ho Chi Minh # Ha Noi

3.1. Vua Nem’s Feedback

e Mr. N Manager: "First and foremost, | would want to congratulate the team for the
efforts that the entire team has done to finish the task properly in the past. | see that,
despite their youth, they are quite energetic and eager to learn. Although he was
startled and did not adjust to the flow of the job at first, after about two weeks, he
discovered that they had caught up with the project's development very rapidly, the
indicators had been met, and the results were quite good. We are still following the
strategy in light of the comments on the channel, as well as the initial consensus on
the concept and direction. | saw several adjustments, and the flexibility throughout
production generated some new ideas, so it also helped me learn a few things from
your team. At the end of the project, he and the communication team were pleased
with the outcomes. Despite the fact that it is done, | would want to receive comments
from your team in order to better jointly."

e "| find the filming really intriguing and am delighted to accompany you in the filming,"
says Ms. Nguyet (Vua Nem shop worker). They're all extremely humorous and
occasionally even resemble my job stories. In overall, the channel's material is
enjoyable to watch."
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3.2. Audience’s Feedback

The Tiktok Vuanemoffcial channel has proven to be highly efficient, attracting a large
number of viewers to interact and evaluate the quality of products and services. The
channel has received a lot of positive customer feedback about the quality of the videos
on the channel, as well as feedback and reviews about Vua Nem products.
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Il. REFLECTION

After implementing a series of media videos promoting the product, Vuanemofficial has
received a large amount of interaction from consumers. Not only that, but the promotion
and TikTok channel from September 1, 2022, to November 27, 2022, gave the project
team time to learn and work with new technologies.
e Purpose: Vuanemofficial wants to find a change in the brand's image, take
advantage of TikTok influence on the audience, and create its own identity.
e Meaning of building a TikTok channel: Creating value for customers and providing
real experiences through topical videos is the meaning of creating a TikTok channel.
e |dea: Together, realistic thinking will create an irreplaceable experience and create
diverse trends on TikTok.

Theo &6 tudi va gidi tinh Theo tan sut sir dung

40, 50%

60%

48% 48%
I I I I i
Tdng

Ham mWF  18-25 26-30 30-44

® Hhida heen mdt gy ® WAt Ening iy
® Mhidu hom mit Bnfudn ® [hiing thurdmg wanén

Tik Tok popularity
vuanemofficial PR
M’ i b
T TR

A8 MangPudies  ZRE.AK Miavman BB Tezy
Pt rha
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TikTok channel Vuanemoffical has become a communication channel promoting
products as well as brand policies. The channel has brought high efficiency, attracting a
large number of viewers who interact as well as evaluate the quality of products and
services.

The TikTok channel Vuanemoffical has reached many new customers, increasing brand
awareness. This is demonstrated by the growth of the channel, the number of followers,
likes, comments, and storage.

Team members have access to learning in a professional environment, guided by
people with long experience in channel building. Then, constantly working with famous
people will help increase communication skills as well as understanding workflow for
future work.

The TikTok channel Vuanemofficial was scripted on August 20, 2021, and on August 23,
2021, the channel uploaded the first video to start a series of videos about the products
of the Vua Nem brand with humorous situations and fun. The first video of the channel
has attracted a lot of attention from viewers and collected 58,023 views and 6,122
hearts. At the same time, laying the groundwork for the channel's future development,
when the next Vuanemofficial videos are also well received by the audience,.

After a year of development, the channel has so far collected 238.1K followers and 3.6M
likes. At the same time, the channel's videos also achieved an average of 10K—4M
views. Thereby, it can be seen that Vuanemofficial has successfully reached the
audience that the channel has set out in the early stages, which are also potential
customers of the Vua Nem, who may be interested in the Vua Nem brand.

Currently, the channel has been maintaining a stable viewership, and the number of
videos posted to the channel is also increasing. Until now, the TikTok channel
Vuanemofficial's team has been working to improve and expand the channel to better
suit the market. The content of videos on the Vuanemofficial channel is still updated
regularly to be as close to the trend as possible, and in the future the channel will grow
even further to bring in more potential customers for brands Vua Nem.

vuanemofficial &
un e

8 Dangfiies BI80M Fiinner S8 Tezy
Vi i s bt
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The first two weeks of the project's implementation were slow because the team could
not keep up with the schedule, but after that, the progress became stable. The schedule
for posting videos on TikTok is not specifically agreed upon due to many inadequacies
affected by other user channels (for example, the case of TikToker N& O Né caused the
salary to be tight for TikTok content these days). that is heavily censored; videos are
difficult to trend, resulting in interaction indentation).

Vua Nem' TikTok channel has not promoted sales on TikTok but only provided
information about products and promotions.
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(1) Retaining viewers with episodic videos

Although the current channel has been running steadily and has a loyal following,
it has been impacted by TikTok changes and updates (which prioritize new
content), so some videos on the channel are still available flop phenomenon.

Therefore, there must still be regular script changes to better match the trends of
viewers and TikTok in general. Besides, it is also necessary to change or add
actors to avoid repeating boredom for viewers. The audio part can follow the
prevailing trends and change continuously according to the trends to easily reach
the audience.

(2) Attracting customers who need to learn about products

While the channel's current images and messages are intriguing, many viewers
might want to learn more about the item. More product information and
experiences can be delivered through video. Today's content creation channels
often use video interactivity. Vuanemofficial tells stories about store employees,
but the content could become more interesting if the characters could engage with
the audience.

The team's solution is to divide Vuanemofficial into weekly batches of humorously
themed videos and product videos. The team responsible for creating the content
can edit and add amusing information and product quality details.The team's
solution, Vuanemofficial allows characters to have interactive conversations with
viewers while content is being created.

(3) Development of the TikTok Shop section

Currently on TikTok, King Mattress is only producing funny content videos and
advertising product information, but has not promoted sales there. TikTok Shop
has a lot of potential right now because there are so many incentives for users.
King Mattress should develop more than the TikTok Shop section to be able to
increase product sales directly from the channel.
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Building a TikTok Vuanemofficial scenario: From the very first days the team received
the project, the members were divided into work groups and specific items to match the
capacity and strengths of each member. The contributions of each member are closely
related to the project.

Common task:

Create a TikTok Vuanemofficial script (5 script batches).

Schedule filming (setup, contact with stakeholders such as actors, technical support,
etc.).

Participate in the process of filming, editing, and posting products.

Learn and understand the operating rules of TikTok and the Vuanemofficial Channel.
Monitor channel growth metrics.

Collect and track audience interactions and feedback.

Take feedback and use it to improve the next product.

Collaborate with the production team in all production processes for media products.

Each member's specific responsibilities are as follows:

Le Hong Hanh and Luong Sy Hiep: Write script content, find context, schedule, and
manage the production process with TikTok content leader Vuanemofficial.

Hoang Tung Lam and Tran Nhat Huy: in charge of filming, editing videos, contacting
KOLs and the technical team, and filming sets with Leader Media for VuanemOfficial.
The whole team is in charge of monitoring and calculating the interaction statistics of
TikTok Vuanemofficial videos, receiving feedback, and making modifications for the
following products.
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At the end of the project, Vua Nem has created practical conditions for personal
development for each individual participant. Not only experiencing technology, Vua Nem
also creates conditions and funds to match the group's achievements.

6.1. Tasks Scheduling

To come up with plans, the team identified and met with stakeholders to ensure the
duration of the term.

Step 2 defines the project goal. The team works with Vuanemofficial to find the audience
on the platform and the content to send to the customer.

Step 3 determines the transfer time. The transfer process will often face difficulties from
aligning content and staffing. To be effective, the team first met and collaborated with
the people who created the content to ensure topic consistency.

Step 4: Plan the timeline for the project. Each individual has different tasks when doing
it, and to optimize the time, the team has divided the parts to be done and discussed
them with the parties to create a roadmap. the best.

Step 5 of contingency planning: When implementing it, the team encountered a lot of
problems with the images and scripts. For practical difficulties, the team created a
backup scenario so that the work could be handled without affecting the actors and
stakeholders. Step 6 presents the project plan. The team, after completing the plan,
used the knowledge of slides, Google Docs, and Sheets to convince people and correct
the problems. Not only that, the group also learned how to make presentations and
present their point of view when presenting the plan.

6.2. Ideation And Script

This is probably the biggest difficulty that the team faces because the scripting problem
requires both professional skills in scriptwriting as well as updating outstanding trends to
make the script more attractive and rich. At first, due to the new contact, the members
still faced many difficulties. Mr. Tung (who is in charge of the script for Vua Nem) taught
the two members in charge of the script some script writing skills. Then 2 members must
spend a fixed amount of time researching other brands' channels and updating daily
trends. Thereby, script writing skills have gradually improved.

6.3. Video Recording Skills

Filming skills have improved in terms of camera angle, light direction, and frame
alignment. Along with that, the skill of using lighting aids, video lights, camcorders, and
equipment to support filming professionally.
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6.4. Video Editing Skills

In order to better express and convey the intention of the script as well as the character's
emotions, after learning and listening to suggestions from the production team, the
member in charge of video editing has gained more thinking skills. logic in the stitching
of scenes, selection of sounds (background music and sound effects), as well as video
colors, so that the scenes, products, and characters are presented in the most perfect
way.

The project team had access to professional editing software such as Adobe Premiere
and Capture One to create scenes and layouts that were posted to TikTok. In the
process, beyond the visual and audio logic, the team also had access to effects and
optimized video output with the platform.

6.5. Communication And Teamwork Skills

The whole team has worked together for nearly 4 months on the project and has
experienced many difficulties and challenges from barriers of geographical distance,
individual personalities, and a new working environment. However, it is not difficult to be
discouraged; the group has gradually improved and become more professional, as
shown through the process of each script. communicate in a professional working
environment and handle issues during script and schedule discussions.

Cooperation with a professional team and KOLs is not too difficult and brings about
many more useful working relationships. In the process of conducting the target
customer survey, the team researched and researched to ask questions close to reality.
Each person's communication skills are also improved so that they can approach the
interviewer without being inconvenient.

6.6. TikTok Skills

To better understand the terms and regulations of TikTok, the group has learned a lot
more about this social networking platform over the years. Ways to get videos trending
to get lots of engagement, from small terms to community standards and beyond Also,
because in the process of building and developing the channel, it is necessary to have a
very deep understanding of how TikTok works, the whole team has been constantly
learning and developing to respond well to the process of working together.

6.7. Handling Situations Skills

Continuous video production requires members to have high processing speeds to be
flexible in the production process and bring out the most attractive products.

6.8. The Caretaking Skills
When filming a product, it is very important to ensure the health of the actors. To be able
to complete the script on time, each member of the team needs to exercise and take

care of their own health, avoiding unintended problems. The shooting team needs to
prepare so that the actors feel comfortable and do not have problems while filming.
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First and foremost, we would like to express our heartfelt
gratitude to Supervisor Mrs.Nguyen Thi Hue for sticking with the
group during the previous journey.

We honor and value the teachers who have guided and shaped
the group over the course of the four-year journey.

The L3H team would like to express their gratitude to
"Vuanemofficial” for supporting team members complete tasks
and grow as individuals.

Finally, we want to express our gratitude to our family, friends,
and everyone else who has ever stood by us and shared our

belief.

The L3H team wishes everyone a journey full of incredible

opportunities. Thank you so much!
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