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PART I: EVALUATION
I. Meta business and TikTok for business:

1. Stage 1: Awareness (27/09/2022-12/10/2022)

The aim of this stage is to create curiosity about traditional musical instruments
through articles explaining techniques of "Ngon vo". "Ngon vo" is one of the typical
techniques of traditional musical instruments besides vibrating, pressing and swiping
techniques. Although less "acting ground" than other techniques, when appearing, “Ngon vo”
creates highlights and breaks for the music. It is because of that interesting point that creates
excitement for the audience to find this technique.

Three posts are specifically about "Ngon vo" techniques and one is about a quartet of
techniques used in traditional musical instruments. These articles also partially identify the
mascots used in the project. This image received a good response from the audience, they felt
that the instrument looked funny and eye-catching.

The technique of "Ngon vo" is a new concept, stimulating viewers to want to read and
learn more about this technique. The total reach for 4 articles in this period was 1680 reach,
the highest was "Bai gioi thieu ky thuat ngon vo" of Dan tranh and Dan bau with 711 reach.

HGON T

) ] " LAM QUEN VGI NGON VO'NHE!!! /PART1/ Ngén v&'la ...
Ky thut Ngén V& clia ching duge choi bing cich

dung 2 - 3 diu ngon tay (trd, gitta va &p Gt) v 1én mét 20:14 3 Théng 10, 2022
diiy vira dugc gity, bén trii nhan din. Sau dé nhic
ngay cic ngén tay lén ID: 109758955239672

Ludt tudng tac
'
il 90 Iugt bay té cam xuc @ 23 binh luan A 11ugt ¢
Noox
Hiéu qua
S& ngudi tiép can ® Camxuc, binh ludnva... ©
T6N9 g Tét 6N ke Tét
71 it I 1140 T

Bai viét nay tiép can dudc nhiéu
ngudi hon 70% trong s6 50 bai
Viét va tin gan day nhat cla ban
trén Facebook.

S6 ngudi tiép can ANl

Bai viét nay thu hit dudc nhiéu
cam xuc, binh luan va lugt chia
sé hon 67% trong s& 50 bai viét
va tin gan day nhat clia ban trén
Facebook.

Cam xtc 90
Binh luan 23
Lugt chia sé 1
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Fooy | ETTTEES

LAM QUEN VGI NGON VG&'NHE!!! /PART 2/ Aloo! Aloo...
Ngon Vb clia nin bingd:h diing ngén trd tay trdi

bam phim dan, tmphiug:iydin sau do tay trii sit 19:295 Théng 10, 2022
dung ngén giiva hoific ngon dp Gt bim manh vio cung
-/ T i s g 8 i e Wk ID: 103561782538502

Ludt tudng tac

il 67 IUgt bay td cam xuc ® 26 binh luan A 0 lugt «

»

('\%“;\ &

Hiéu qua

S6'ngudi tiép can ® Camxuc, binh luadnva... ®
69 ygm *‘llﬁ— Tét Tongygm

356 nhdt |

" nhat
Bai viét nay tiép can dudc nhiéu
ngudi hon 33% trong s6 50 bai

viét va tin gan day nhat ctia ban
trén Facebook.

S6 ngudi tiép can 356

‘NGON

Ngon Vb ciia nang dugic thé hign khi ngon trd tay trai

bim phim din, sau d6 nhirng ngén khic
v nhanh lén diy dan.

L 4

Noox
S8 ngudi tiép can ®
N9 kem A Tét
256 nnst IR nat

Bai viét nay tiép can dugc nhiéu
ngudi hon 26% trong sé 50 bai
Viét va tin gan day nhat clia ban
trén Facebook.

S6 ngudi tiép can 256

Tét
87 nnit NI

Bai viét nay thu hut dugc nhiéu
cam xuc, binh luan va lugt chia
sé hon 44% trong s6 50 bai viét
va tin gan day nhat clia ban trén
Facebook.

Cam xuc 61
Binh luan 26
Ludt chia sé 0

Quang céo bai viét X

LAM QUEN V31 VOOX NHE!! /PART 3/ Bén d& cudi c...

20:00 8 Thang 10, 2022

ID: 105677212326959

Lugt tucng tac

Camxuc, binh ludnva... ©

ToNgkgm

T6t
57 o | .

Bai viét nay thu hit dudc nhiéu
cam xuc, binh luan va lugt chia

sé hon 22% trong s6 50 bai viét
va tin gan day nhat cla ban trén

Facebook.

Cam xuc a4
Binh luén 13
Lugt chia sé 0

1l 44 |ust bay té cam xuc

® 13 binh luén A 0 lugt ¢
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S&'ngudi tiép can ®
T6n9 ygm Tot
357 nhat nhat

Bai viét nay tiép can dudc nhiéu
ngudi hon 37% trong s6 50 bai
Vviét va tin gan day nhét clia ban
trén Facebook.
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Quang cao bai viét X

NGON V&'VA NHUNG NGUGI BAN Sau khi ching ta cu...

20114 12 Thang 10, 2022
ID: 108754298685917

Lugt tuong tac

1l 57 lugt bay & cam xic

Cam xtc, binh ludn va... ®

ToNGKem

T6t
80 nng: |

Bai viét nay thu hdt dudc nhiéu
cam xtc, binh luan va lugt chia
sé hon 37% trong s6 50 bai viét
va tin gan day nhét cta ban trén

@ 23 binh luan A 0 lugt

Facebook.

S6 ngudi tiép can 357
Cam xuc 57
Binh luan 23
Lugt chia sé 0

Figure: 1, 2, 3,4, 5, 6, 7, 8: Reach and reacts, comments of stage 1

2. Stage 2: Appeal

Phase 2 starts from October 10, 2022 to October 16, 2022, the important purpose of
this stage was to create a new look for traditional instruments. As a result, the campaign
produced conceptual photography - "Voox - TRUYEN THONG TRUYEN THONG" which
achieved a fairly high reach of over 8,700. After uploading the photo series, it can be seen
that the audience has positive and excited feedback about the image and spirit of the photo
series.

Through the appearance of the set of photos, the goal has been achieved on the
Facebook platform. In short, the target audience has also paid attention and interest in
traditional musical instruments and campaign "VOOX - Nhac cu ke chuyen qua ngon vo".

Communication Campaign - VOOX | 4
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T -

VOOX TRUYEN THONG TRUYEN THONG Phai chingc...

S6' ngudi tiép can ®
Tong  kgm | Tét
8.719 nhat nhét

Bai viét nay tiép can dudc nhiéu
ngudi han 100% trong sé 50 bai
Viét va tin gan day nhat cla ban
trén Facebook.

20:00 10 Théng 10, 2022
ID: 107192722175408

Ludt tudng tac

Camxuc, binhludnv... ©

T8Ng kém

| Tét
397 nhst L nhat

Bai viét nay thu hut dugc nhiéu
cam xuc, binh luéan va ludt chia
sé hon 100% trong s& 50 bai
viét va tin g&n day nhat clia ban
trén Facebook.

il 289 lugt bay t6 cam xuc

® 99 binh luan A 9 lug
Két qua ®
T6n9Kgm | Tét
28 nhit nhat

Bai viét nay da nhan dugc nhiéu
lugt click vao lién két hon 11%
trong tdng s& 50 bai viét va tin
gan day nhat clia ban trén
Facebook.

S6 ngudi tiép can 8.719
Cam xtc 289 Lugt click vao lién két 28
Binh luén 99
Lugt chia sé 9

Figure 9, 10: Reach, reacts and comments of stage 3

3. Stage 3: Ask (12/10/2022 - 18/10/2022)

Phase 3 starts from October 12, 2022 to October 18, 2022, at this stage, the main
traditional channel of the project is Tiktok with short clips with the sound of each instrument.
The purpose of these short clips is to help listeners see the beauty of traditional Vietnamese
musical instruments. Most importantly, they will hear and have a little impression of the
sound of these instruments because there are still a lot of music products that use the wrong
traditional instrument material.

6 clips have a careful investment in image and sound so that everyone can hear these
sounds in the clearest way, not having to replay the music but the pure sound of the
instrument. The total number of interactions since the establishment of the TikTok channel
until now has achieved a significant amount of reach. The average views of the 6 clips are
over 1000 views, the highest with Dan Nhi clip is 1822. At the same time, it has received
many positive feedbacks from viewers.

Communication Campaign - VOOX | 5
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Twong tac 4 D ligu tai vé
7ngayqua 28 ngayqua @GERGEYEIER Tuy chinh v
Lot xem hé so Thich Binh luan Lwot chia sé
240 449 73 8
+240 (>999%) t +449 (>999%) t +73 (>999%) t +8 (>999%) 1

Figure 11: Total reach clips on Tiktok at stage 3

4. Stage 4: Action

Phase 4 starts from October 17, 2022 to November 1, 2022. This is the main stage of
the whole campaign to bring the image of traditional musical instruments closer to students in
Ho Chi Minh City. Before the event took place, the group also had articles related to the
event to attract the attention of young people to the event "VOOX - Nhac cu ke chuyen qua
ngon vo". With a total reach of more than 3,000. Therefore, the interactive exhibition event
combined with the minishow has received a high response and many positive feedbacks
about the experiences of young people after attending the event.

Y e - Sterl

O KE NGHIN NAM ) ) )
e L 2~ 24701 20 . - HO HEN CUNG VOOX Tai su kién VOOX - NHAC CUKE ...

: o 20:46 17 Thang 10, 2022

ID: 112744381620242

Lugt tudng tac
& il 210 lugt bay té cam xic @ 111 binh luan A 13 luc
L 4
ey -
T Il o

eI | 7% W CUANG TRUCHS LANG TAO. 106 DO THE oG
prtsighve
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S& ngudi tiép cén ®
69 kgm Tt
3.094 nnst nhat

Bai viét nay tiép can dudc nhiéu
ngudi hon 96% trong s6 50 bai
viét va tin gan day nhat cltia ban
trén Facebook.
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Camxic, binh luanv... ©

TeNg kam

e
334 nnst nhat

Bai viét nay thu hat dudc nhiéu
cam xuc, binh luan va lugt chia
sé hon 96% trong s6 50 bai
viét va tin gan day nhat clia ban
trén Facebook.

Két qua ®
TON9yem | Tét
20 nhat nhat

Bai viét ndy da nhan dudc
nhiéu lugt click vao lién két hon
11% trong téng s6 50 bai viét
va tin gan day nhat cla ban
trén Facebook.

S8 ngudi tiép can 3.004
Cam xic 210 Lugt click vao lién két 20
Binh luén m
Lugt chia sé 13

Figure 12, 13: Reach post at stage 4

Besides, during the ongoing event, posts related to updating the status of the event
have a fairly high organic reach rate, ranging from 1,000 to 1,600 per post.

Quang céo bai viét X

VOOX dang ddi cac ban tai sanh ting 2 - Nha Van Héa S...
08:29 25 Thang 10, 2022

ID: 117082144519799

Lugt tuong tac
i 79 lugt bay t6 cam xuic @ 24 binh luan A 6 lugt «
S& ngudi tiép can ® Camxuc, binh ludnv... © Két qua ®
N9 yam Tét T6n9 em Tét Téng
1.292 it s 109 NN

Bai viét nay thu hat dudc nhiéu
cam xuc, binh luén va lugt chia
s& hon 59% trong s8 50 bai
Viét va tin gan day nhat cla ban
trén Facebook.

Bai viét nay ti€p can dugc nhiéu
ngudi han 85% trong s6 50 bai
viét va tin gan day nhat clia ban
trén Facebook.

Lugt click vao lién két -

SO ngudi tiép can 1.292
Cam xuc 79
Binh luén 24
Lugt chia sé 6

Communication Campaign - VOOX |7
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S6 ngudi tiép can ®
89 kem | Tot
792 nhst : nhat

Bai viét nay tiép can dudc nhiéu
ngudi han 74% trong s 50 bai
viét va tin gan day nhat cla ban
trén Facebook.

S6 ngudi tiép can 792

ID: 117334677827879

Lugt tuong tac

Cam xuc, binh ludnva... ®

TONg kam

Tot
128 oy I .

Bai viét nay thu hit dudc nhiéu
cam xuc, binh luén va lugt chia
sé hon 74% trong s& 50 bai viét
va tin gan day nhat cha ban trén
Facebook.

Cam xuc 95
Binh luén 24
Lugt chia sé 9

1l 95 lugt bay té cam xic

Quang c&o bai viét X

[CAP NHAT SU KIEN NGAY 25/10/2022 (PHAN 1)] Vay...
20:45 25 Thang 10, 2022

® 24 binh luan A 9 lugt.
Két qua ®
Tongygm Tét
1  nhat nhat

Bai viét nay d& nhan dudc nhiéu
lugt click vao lién két han 7%
trong téng s& 50 bai viét va tin
gan day nhat cda ban trén
Facebook.

Ludt click vao lién két 1

Communication Campaign - VOOX | 8
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S&'ngudi tiép cin ®
Tong  kgm —
1.024 nhst “ T st

Bai viét nay tiép can dugc nhiéu
ngudi hdn 81% trong s6 50 bai
Viét va tin gan day nhat cta ban
trén Facebook.

S6 ngudi tiép can 1.024

Quang cao bai viét X

[CAP NHAT SU KIEN NGAY 25/10/2022 PHAN 2] Khé...

20:35 26 Thang 10, 2022
ID: 117775734450440

Lugt tudng tac

Camxuc, binh ludnv... ®©

ToNg kem

Tot
M1 oy T

Bai viét nay thu hit dudc nhidu
cam xuc, binh luén va lugt chia
sé hon 63% trong s6 50 bai
viét va tin gan day nhat ctia ban
trén Facebook.

Cam xuc 93
Binh luan 13
Lugt chia sé 5

il 93 lugt bay t6 cam xtic

@ 13 binh luan A 5 luct «
Két qua ®
Tongygm | Tét

nhat nhat

Bai viét nay d& nhan dudc
nhiéu lugt click vao lién két hon
7% trong téng s6 50 bai viét va
tin gan day nhat cta ban trén
Facebook.

Lugt click vao lién két 2

Communication Campaign - VOOX |9
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Quang cdo bai viét X

[CAP NHAT SU KIEN NGAY 26/10/2022] Sy kién trién ...

S& ngudi ti€p can ®

Téng

Kem el ™
1.024 nhst nhat

Bai viét nay tiép can dugc nhiéu
ngudi hon 81% trong s6 50 bai
Vviét va tin gan day nhat cta ban
trén Facebook.

S6 ngudi tiép can 1.024

20:02 27 Théng 10, 2022
ID: 118210664406947

Lugt tudng tac

Camxtc, binh ludnv... ©

ToNg kgm

Tot
138 nn: N

Bai viét nay thu hut dugc nhiéu
cam xuc, binh luan va lugdt chia
sé han 85% trong s& 50 bai
Viét va tin gan day nhat cua ban
trén Facebook.

Cam xtc 96
Binh luan 32
Lugt chia sé 10

il 96 lugt bay td cam xic

@ 32 binh luan A 10 lugt
Két qua ®
Tongysm | Tét
3 nhdt nhat

Bai viét nay d& nhan dudc
nhiéu Iugt click vao lién két hon
7% trong téng s6 50 bai viét va
tin g&n day nhat cta ban trén
Facebook.

Lugt click vao lién két 3

Communication Campaign - VOOX | 10



S& ' ngudi tiép can ®
TOng g | Tét
1.606 nhst nhat

Bai viét nay tiép can dudc nhiéu
ngudi hon 93% trong s6 50 bai
viét va tin gan day nhat cla ban
trén Facebook.

Lugt tuang tac

il 114 lugt bay té cadm xuc
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Quang cao bai viét X

/KY NIEM KHONG PHAI/ Cudc hé hen clia ching ta sa...
18:00 1 Thang 11, 2022

ID: 120248360869844

@ 63 binh luan A 12 lug

Camxdc, binh ludnv... ®

Tong ki

189 nhat I nhat

Bai viét nay thu hut dudc nhiéu
cam xuc, binh luan va lugt chia
sé hon 89% trong s6 50 bai
viét va tin gan day nhat cla ban

trén Facebook.

S6 ngudi tiép can 1.606
Cam xuc 14
Binh luan 63
Lugt chia sé 12

Figure 14, 15, 16, 17, 18, 19, 20, 21, 22, 23: Reach, reacts and comments of stage 4

5. Stage 5: Advocate (02/11-17/11)

With this final phase, the project wishes to support and motivate students to pay more
attention to, learn and preserve the cultural values of traditional musical instruments. By
transmitting information about traditional musical instruments in the form of diaries.
Instruments are like writing self-confessions about their origins and origins, helping the
audience see the precious values of traditional musical instruments. Although it is historical
information, and popularizing knowledge, it is modified so that it is close and receptive.

Communication Campaign - VOOX | 11
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BT -

/NHAT KY "TAM SU B3I NHAC CU"/ Sau 2 ngay hd hen...
19:00 2 Thang 11, 2022

ID: 120728464155167

b | Lugt tudng tac
v . g

THU TU, 02/11/2022
TO % Dun b4 bl
Do

oy go thin Bamng 1
hm Can i 300 W e byl 47
L B 5 madit iy e th. O3 b b
%0 g I v 26m 1ang. ngUN din L0 dorg.
Vide Naem 18 L

il 38 lugt bay té cam xuc ® 4 binh luan A 0 lugt ¢

S& ngudi tiép can ® Cam xuc, binh ludnva... ®

Téng K&

Tt T6nGKam T6t
255 nni: 1| | 42 v

Bai viét nay ti€p can dudc nhiéu
ngudi hon 31% trong s6 50 bai
viét va tin gan day nhat cla ban
trén Facebook.

S6 ngudi tiép can 255

il 32 lugt bay td cam xlc

Bai viét nay thu hat dudc nhiéu
cam xuc, binh luan va lugt chia
sé han 21% trong sd 50 bai viét
va tin gan day nhat cla ban trén
Facebook.

Cam xuc 38
Binh luan 4
Lugt chia sé 0

BTN

/NHAT KY "TAM sU B3I NHAC CU"/ Nhifng trang gidy ...
20:00 6 Thang 11, 2022

ID: 122372413990772

Lugt tudng tac

Communication Campaign - VOOX | 12
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Hiéu qua
SO0 ngudi tiép can ®
TN Kem | Tét
197 nhat nhat

Bai viét nay tiép can dudc nhiéu
ngudi hon 26% trong s6 50 bai
viét va tin gan day nhat ctia ban
trén Facebook.

S6 ngudi tiép can 197
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Cam xuc, binh ludnva... ©

TﬁngKém

Tot
36 nnge I .

Bai viét nay thu hut dudc nhiéu
cam xuc, binh luan va lugt chia
sé hon 15% trong sb 50 bai viét
va tin gan day nhat ctia ban trén
Facebook.

Cam xuc 32
Binh luan 4
Lugt chia sé

o
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Quang cao bai viét X

/NHAT KY "TAM SU DGl NHAC CU"/ K&t thic hanh trin...
19:21 9 Thang 11, 2022

ID: 123521907209156

DAN TY BA

Lugt tudng tac

il 24 lugt bay td cam xtc ® 4 binh luan A 1ludt ct

S6' ngudi tiép can ® Cam xuc, binh ludnva... ©
ToNgkem

ToNg kem | T8t

171 nhst " nhat 29 nhst _ nhat

Bai viét nay tiép can dudc nhiéu
ngudi han 17% trong so 50 bai
viét va tin gan day nhat cua ban

Bai viét nay thu hut dugc nhiéu
cam xuc, binh ludn va lugt chia
sé han 6% trong s6 50 bai viét

trén Facebook. va tin gan day nhat clia ban trén

Facebook.

S6 ngudi tiép can 171
Cam xuc 24
Binh luan 4

Lugt chia sé

—

Figure 24, 25, 26, 27, 28, 29: Reach, react and comment of stage 5

The stage ends after providing enough information for 6 types of instruments,
accompanied by the sharp sounds of each instrument in the form of a video. Help viewers
have a more specific and clear view of traditional musical instruments. Since then, feel more
respect and love for traditional musical instruments.

6. Total of campaign

Through 5 stages with the goals and KPIs that were set out initially, "VOOX - Nhac
cu ke chuyen qua ngon vo" has mostly been achieved.

In terms of social media, the most effective form of communication is images (23
articles) and video is followed by (11 videos). To achieve reach and engagement, articles
with important content are posted in the prime time slot at 8 pm.

Communication Campaign - VOOX | 14
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In terms of media production, the campaign had two main highlights. In which, the
section "VOOX - Traditional Communication" has brought success to the fanpage with high
reach and exceeded expectations, thereby as a springboard for the next posts. Besides, short
clip items also bring a steady amount of interaction. Give the audience a better feel for the
sound of traditional musical instruments.

Quang cdo lai

VOOX TRUYEN THONG TRUYEN THONG Phai chang chiing ta thuéng thay h...
20:00 10 Théng 10, 2022

1D: 107192722175408
Lugt tudng tac
ale 293 lugt bay to cam xic

® 99 binh luén A 10 luot chia sé

Hiéu qua
S&'ngudi tiép can ® Cam xtic, binh lun v luot chi... @ Két qua ®
Téng Téng Téng
8.840 Kemnhat ]| 75t bt 402  «emnna: | T et 28  Kémnnat Tét nhit

Bai vigt nay tiép can dugc nhigu ngudi hon
100% trong sG 50 bai viét va tin gan day
nhé&t ctia ban trén Facebook.

Bai vigt nay thu hut dugc nhigu cdm xtc,
binh luén va lugt chia sé hon 100% trong
s& 50 bai viét va tin gan déay nh&t cda ban

Bai vigt nay da nhan dugc nhigu lugt click
vao lién két hon 9% trong t6ng s6 50 bai
vigt va tin gan déy nhat cda ban trén

trén Facebook. Facebook.
S& ngudi tiép can 8.840
Cam xtc 293 Lugt click vao lién kst 28
Binh luén 99
Lugt chia sé 10 ENE
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FPT University | Multimedia Communication Capstone Project

= e = ekl

O KE NGHIN NAM

TREEN LAM | 35 - 2690 | 630 MO CUA | W T

L 4
&
VO NGHE
TRAM TIENG

DIA DIEM
S 2 A i 194 T84 Vi T SO
OUANG TRLICME LARG TAD KM $0 TH 0S0G

[ L - TS

Hiéu qua

So'ngudi tiép can ®
Téng

3.259 kemonst | 7ot nhat

Bai viét nay tiép can dugc nhigu ngudi hon
97% trong s& 50 bai viét va tin gan day
nhét ctia ban trén Facebook.

56 ngudi tiép can 3.259

Hiéu qua

So'nguai tiép can ®

Téng

2.049 e rhat [ 76t ahat

Bai viét nay tiép can dugc nhidu ngudi hon
94% trong s& 50 bai vist va tin gan day
nhét caa ban trén Facebook.

S8 ngudi tiép can 2.049

Quaéng céo lai

HO HEN CUNG VOOX Tai su kién VOOX - NHAC CU KE CHUYEN QUA NGON ...

20:46 17 Thang 10, 2022
ID: 112744381620242

Lugt tuong tac

ale 211 lugt bay to cam xtic

Cam xtic, binh luan va lugt chi... ©

Tdng

335 «emons || ot v

Bai vigt nay thu hdt dugc nhigu cam xic,
binh ludn va lugt chia sé hon 97% trong s6
50 bai viét va tin gan déy nhéat ca ban trén
Facebook.

Cam xuc 211
Binh luan 111
Lugt chia sé 13

@ 111 binh luan

A 13 lugt chia sé

Két qua ®
Tdng

20 Kém nhat T6t nhét

Bai vigt nay d& nhan dugc nhigu lugt click
vao lién két hon 3% trong téng s6 50 bai
viét va tin gan déy nhat cia ban trén
Facebook.

Luct click vao lién két 20

ENE

Quéng céo bai viét

JKY NIEM KHONG PHAI/ Cudc hd hen ctia ching ta sau 2 ngay cling d3 két th...

18:00 1 Thang 11, 2022
1D: 120248360869844

Lugt tuong tac

1l 139 Iuot bay to cam xic

Cam x(ic, binh luan va lugt chi... @

Téng

217  xemnnat [N ot s

Bai viét nay thu hut dugc nhigu cam xdc,
binh luan va lugt chia sé han 88% trong s&
50 bai vigt va tin gan day nhat cda ban trén
Faceboak.

Cam xuc 139
Binh luan 65
Lugt chia s& 13

@ 65 binh ludn

A 13 lugt chia sé

Két qua ®

Téng

Lugt click vao lién két --
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Hiéu qua

S0 ngudi tiép can ®

Téng

1.093 «eém nhat N[ 6t nhat

Bai viét nay ti€p can dugc nhigu ngudi hon
80% trong s& 50 bai vist va tin gan day
nhéat ctia ban trén Facebook.

S& ngudi tiép can 1.093

Hiéu qua

So'nguai tiép can ®
Téng

1122 «émnnat [ Tot nhat
Bai vigt nay tiép can dugc nhigu ngudi han
83% trong s6 50 bai vigt va tin gan day
nhat ctia ban trén Facebook.

S& ngudi ti€p can 1.122

Quang cao bai viét

[CAP NHAT SU KIEN NGAY 26/10/2022] Sy kién trién 13m VOOX - Nhac cu k...

20:02 27 Théng 10, 2022
1D: 118210664406947

Lugt tuong tac

1l 102 lugt bay t6 cam xtic

Cam xuc, binh ludn va lugt chi... @

Téng

144  «emnnat [N ot ohat

Bai viét nay thu hat duge nhigu cam xc,
binh ludn va lugt chia sé han 82% trong s8
50 bai viét va tin gan day nhat cda ban trén
Facebook.

Cam xtc 102
Binh luan 32
Lugt chia sé 10

@ 32 binh luan

A 10 luct chia sé

Két qua ®
Téng
3 Kém nhat Tt nhét

Bai viét nay dé nhan dugc nhigu lugt click
vao lién két han 3% trong téng s6 50 bai
vigt va tin gan day nhat cla ban trén
Facebook.

Lugt click vao lién két 3

ENE

Quang céo bai viét

[CAP NHAT SU KIEN NGAY 25/10/2022 PHAN 2] Khéng chi dirng lai & trién |...

20:35 26 Thang 10, 2022
1D: 117775734450440

Lugt tuong tac

1l 97 luot bay t6 cam xuic

Cam x(ic, binh luan va lugt chi... @

Tdéng

115 kemnnat N[N 7ot nht

Bai viét nay thu hat duge nhigu cam xuc,
binh luan va lugt chia sé han 68% trong s&
50 bai viét va tin gan day nhat cia ban trén
Faceboak.

Cam xuc 97
Binh luén 13
Lugt chia sé 5

® 13 binh luan

A 5 lugt chia sé

Két qua ®
Téng
2 Ke&m nhat T6t nhat

Bai viét nay d& nhan dugc nhigu lugt click
vao lién k&t han 3% trong téng s& 50 bai
viét va tin g&n day nhat cta ban trén
Facebook.

Lugt click vao lién két 2

Figure 30, 31, 32, 33, 34: Highlight posts

Finally, the event "VOOX - Nhac cu ke chuyen qua ngon vo" is considered the
highlight of the campaign, the event took place successfully in 2 days. Through the event,
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with careful preparation in advance, the event brought the audience not only from perspective
but also from real experiences. Play the first notes with your own hands on the instruments on
display at the event

In addition, contributing to the success of this event is also partly thanks to the
communication support from other fanpages to reach the target audience.

Objectives KPI Actual result Achieving

Total People Post 45,000 58.816 131%
Reach (Facebook
and Tiktok)

Total Page Reach 15,000 15,537 104%
(Facebook and
Tiktok)

Total Followers 500 539 108%
(Facebook and
Tiktok)

Table 1: Result owned media reached after campaign

56 nguei tigp can Trang Facebook
15.072 » 1 3 ; e o s
o Lwotxemhosoe  Thich Binh lugn Lot chia sé

465 907 137 I

+465 (>999%) ¢ 907 (>999%) ¢ +37(>999%) ¢ #1(>999%) ¢

Figure 35, 36: Number of people reach

I1. Google form:

After conducting a survey on 171 people, the team found that the proportion of survey
participants in terms of age was similar to the quantitative surveys of the original research
before implementing the project. This proves that most of the respondents are within the
target audience of the campaign. Therefore, the statistical information also satisfies the
objectives set out by the project earlier. The campaign has reached the right target audience,
which is students aged 18-22, this is the young generation and they have many opportunities
to interact with modern culture.
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PO tudi:
171 céu tra |6i

® 18-22

@ 23-25
© Trén 25

With a centralized campaign running in parallel between Facebook and Tiktok,
however, in each phase there will be a main platform and a supporting platform. With
Facebook, content is built according to the SA model, mostly using images and content to
convey information. Therefore, the content here is somewhat more diverse and flexible,
which is why students who know about the project through Facebook account for the highest
percentage with 48.5%. As for the Tiktok platform, the team focuses on recognizing the
typical images, structures and sounds of each traditional musical instrument. The post format
is also limited to video format, so the percentage of the audience knowing the campaign via
Tiktok ranks second with 25.7%.

Besides, the campaign is also known through the event "VOOX - Nhac cu ke chuyen
qua ngon vo" with 17.5%.

Ban biét chién dich cua tui minh qua dau?
171 céu tra |6i

@ Qua Facebook
@ Qua Tiktok
Qua s kién "VOOX - Nhac cu ké&

> ‘ chuyén qua ngén vé"
: 8,2% @ Qua ban bé gidi thiéu

When asked to comment on the main activities in the campaign, the satisfaction rate
was mostly at levels 4 and 5. The highest level of satisfaction was with the audio videos of
traditional musical instruments rated at level 5, with 115 reviews. Next came the picture
series "VOOX - Truyen thong Truyen thong" which was rated at the second highest level of 5,
with 88 votes.
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This shows that the communication products on social media sites are highly
appreciated by the respondents, they are enthusiastically supported and inspired by those
products.

Ban danh gia thé nao vé:

N1 HEl2 3 B4 EES

00
50 II II II II
0

Bo6 hinh "VOOX - Truyén  Su kién trién lam "V5 ké Minishow "V& nghe trim  Bai d&ng cung cép thong Video vé& am thanh cla
thong truyén théng" nghin n&m" tiéng" tin v& nhac cu truyén thbng  cac loai nhac cu truyén
théng

1

As for the question about the keywords of traditional musical instruments, our team
used to measure the change in both attitudes and knowledge about traditional musical
instruments. Our team found that the keywords are true to the spirit that the project is aiming
for and trying to build. At the same time, the keywords about musical instruments were
correctly mentioned by the respondents and all kinds of traditional musical instruments used
by the campaign to promote. However, there are still some keywords mentioned that are not
true to the spirit of the campaign, but account for a very small percentage about 3%.

Key words for feeling about | Traditional instruments The keywords are not in
traditional musical accordance with the project
instruments spirit

da dang, doc ddo, thu vi, linh [ dan tranh, sdo trtic, dan b xua, hoai niém, trim
hoat, g?m g, két hop, cudn nguyét, ty ba, dan bau, dan budn, nén ni, bi 4n, ciu ki,
hut, 4n twong, truyén cam, nhi kho choi,...

tran trong, bao tdn, tha

thiét...

In addition, the project wants to help students improve their understanding of
traditional musical instruments. Therefore, our team conducted a survey of the audience's
level of understanding before and after the campaign took place. The results are very positive,
with the highest rate of pre-campaign understanding at level 2, with 46.8%, and second at
level 3, with 28.1%.
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Trudc khi chién dich dién ra, mirc d6 hi€u biét ctia ban vé nhac cu truyén théng 1a?
171 cau tra loi

80
80 (46,8%)
60
48 (28,19
40 e 4)
31(18,1%)
20
11 (6,4%) 1(0,6%)
0
1 2 3 4 5

However, after the campaign took place, the respondents' understanding of traditional
musical instruments also improved markedly. With the highest level 4 at 52%, the second
highest level 5 is 40.9%. In particular, there are no levels 1 and 2, which shows that the
campaign has helped the respondents improve their understanding of traditional musical
instruments. This is also the goal that the campaign was aiming for at the beginning.

Sau chién dich, murc dé hiéu biét ctia ban vé nhac cu truyén thong 1a?
171 cau tra loi

100
89 (52%)
75
70 (40,9%)
50
25
0 (0%) 0 (0%) 12 (7%)
0
1 2 3 4 5

Finally, with the plan to develop the campaign more, the respondents mostly
supported the campaign. The highest approval rate of 86% and the second with 14% will
consider, and hesitate when it comes to future plans. Another positive signal is that none of
the respondents opposed or supported the project's future plans.
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Néu trong tuang lai, chién dich ti€p tuc phat trién thi ban c6 san sang ung hé khéng?
171 cau tra loi

@® Co
@ Khong
Sé xem xét

PART 2: FUTURE PLAN

The campaign goal is to promote traditional musical instruments to students in Ho Chi
Minh City. The group has built a basic knowledge of traditional musical instruments for the
students. At the same time, putting on traditional musical instruments creates a new youthful
and dynamic image. This can be considered as the opening stage, to influence the perception
of young people.

Through feedback and comments from social networking sites and events, our group
found that young people have a more sympathetic view of traditional musical instruments.
They see the diversity and freshness of traditional instruments through the articles and sounds
that the campaign has built. This is considered a positive signal for the effectiveness that the
campaign has brought, in accordance with the original goals set out by the campaign.

Therefore planning for the next step of the campaign is considered extremely
important by the team, contributing to the completion of further goals in the future.

After having an impact on the perceptions and attitudes of the target group, the project
determines to develop strategies that can influence the behavior of young people. Young
people will have the desire to preserve and preserve traditional musical instruments more.
Through choosing and enjoying learning about traditional musical instruments, consider
musical instruments as spiritual food for young people.

In addition, realizing that in order to deeply influence the psychology of young people,
the group realized that bringing traditional musical instruments into the educational program
is the right direction to preserve and promote traditional musical instruments. Therefore, the
group intends to create more activities in the campaign to promote the consideration of
bringing this subject into the Vietnamese educational program.

In order to have the opportunity to work on and plan future projects, the team realized
that they needed to expand the team and scale implementation, to be able to create more
impactful campaigns. Especially on the way to change the behavior of young people with
traditional Vietnamese musical instruments.
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