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PART I: RESEARCH

1. Introduction

Vietnam has a treasure trove of traditional musical instruments that are extremely
diverse and rich. That treasure was formed through a long process, and existed in many
historical contexts, showing the completeness of the spiritual life of the people. There are
musical instruments with indigenous characteristics, some are imported from many different
cultures but have been modified to suit the ethnicity and musical aesthetic of Vietnam. (Tam
Duc, 2020)

Currently, Vietnamese traditional musical instruments have made many new changes,
creating more attraction for people's spiritual life. Besides, the cultural value of traditional
musical instruments cannot be denied. This reminds the next generation to store, maintain
and develop more traditional musical instruments.

Students in particular and young people in general, have had access to music products
that are harmonized and arranged using materials of Vietnamese traditional instruments.
Typical for that success are the songs on the album 'Hoang' by singer Hoang Thuy Linh using
the pentatonic of the Vietnamese people (Vio Thai, 2020), or the song 'Chan Ai' composed by
Chau Dang Khoa using traditional instruments (Chu Nguyen, 2020).

In addition, the form in the music videos is shown with bold national traditions by
colorful traditional costumes and ethnic dances but adjusted to create a more attractiveness,
and breakthroughs. This partly motivates young people to explore and exploit more
traditional forms, especially Vietnamese traditional musical instruments.

Compared with the previous era, the musical consciousness and spiritual life of
people have changed a lot, which requires a traditional culture to also change to survive at the
same time. But reasonable changes, without losing the core is still an important issue that
people are learning.

However, when viewed frankly, the issue of promoting traditional instruments to
young people is still facing many difficulties and obstacles. Therefore, through this project,
our group conducted in-depth research to find a way to solve that problem. Then, apply
knowledge from reality to promote the image of traditional musical instruments closer to
young people, especially students at universities in Ho Chi Minh City.

Communication Campaign - VOOX |9
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II. Secondary research
A. Context:

1. International context

1.1. Europe
1.1.1 England

England traditional music is associated with British folk music, focusing on reflecting
on life and people, so it is very little influenced by foreign cultures.

In order to maintain and promote these cultural values, many cultural preservation
organizations have been established and divided to pursue separate musical branches located
in each region in order to preserve and promote folk music performance activities in a
professional and more invested way (Audio Psycho, 2019)

+ Music organizations in the following regions: United Kingdom, Northern Ireland,
Scotland, and Wales.

+ Incorporated Society of Musicians, The Full English, Music Media Research
Information Bureau,...

+ Associations for traditional British musical instruments such as The Bagpipe
Society, Harp Society, ...

+ Together with non-profit organizations and centers to ensure the rights and spread
the value of traditional musical instruments from professional artists to amateurs and
semi-professionals.

The main culmination was at the Festival of Britain (1951) which is considered a
symbol of British musical culture. Artists began to meet and entertain in traditional Irish pubs
with their traditional instruments such as bagpipes, harp, and mandolin,...

- ey

Figure 1.4 performance of the British people about bagpipes
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Figure 2. Festival of Britian (1951)
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Figure 3. Mixing traditional instruments with drama and the ancient

1.1.2. Italia

Italy is the birthplace of opera art, home to many of the world's most influential opera
composers and performers. In Europe, Italian music has played an important role in the
development of music since the Renaissance, especially during the Baroque period. It is from
there that Italian musical instruments appear more and more important in life such as baroque
guitar, violin, organ, harpsichord, and ocarina, ... (Tia sang, 2010)

It is known that Italy has witnessed the development of sonata, although in the end,
the people who created the perfection of this genre were C. P. E Bach, Haydn, and Mozart
(Georg Feder and James Webster, 2001). Therefore, most of the musical terms are Italian,
they form a list of music-specific words and are commonly used in the world such as tempo
(beat), allegro (fast), forte (f - big), pianissimo (pp - very light), crescendo (cresc. - grow),...

It also made the efforts of some modern composers unsuccessful in introducing some
terms from their language. With the success of these innovations, inventions and leading
nations became a strong position in the world of music. (Jinyoung Lee, 2018)

+ The rise of the music scene also contributed to the spread of its traditional musical
instruments after the 16th century. Example: Monteverdi - using violin as the main
instrument to express expression

+ There are performances about musical instruments that are separate and handed
down until now. For example, Symphonie Espagnole (Violin) or C Major, D Minor
(string quarter),...
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+ Italian music has become the symbol and heritage of Italy. Cultural, political and
social issues are also often expressed through music in Italy.

In addition, to develop its traditional instruments, Italy has included its instruments in
chamber opera orchestras to perform famous plays or symphonies.

o

Figure 4. An opera orchestra in Italia combined with Harp, Harpsichord, Baroque Pipe organ
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Figure 5. A sheet of symphonic music using Italian to mark the pitch

1.1.3. France

Faithful to tradition and to preserving, promoting musical culture as well as
preserving French traditional musical instruments, the French Ministry of Culture also offers
a wide range of programs on a multinational scale. Typically, on June 21 every year is the
French music festival (La Féte de la Musique). Initiated in 1982 by Jack Lang (Minister of
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Culture at the time) he let 5 million amateur musicians in France perform in public and it was
a huge success, becoming an essential expression of French cultural life. To celebrate the
40th anniversary of the holiday, the Ministry of Culture conjunct with the National Union of
Musicians has joined forces to bring together 40 countries to organize 40 concerts honoring
traditional French repertoire and instruments in the style of French music combinations of
instruments. (President of France, 2022)

In addition, France is also famous for places where street music is performed with
traditional instruments, performed in churches to honoring its religion (Catholic, Muslim,
Protestant,...), Carnivals, parades, ... also use their signature musical instruments.

SR e e - BEENE
Figure 6. A band performed on the street, in front of a restaurant in Paris, on the occasion of the
annual Music Festival in France
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Figure 8. A group of people play Accordion parade on the street
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1.2 Asia

1.2.1 Korea

The policies of Korea’s traditional values as well as folklore for preservation have
existed for a long time but did not seem to have been strongly promoted until recently when
the government’s master plan Korean government introduced in 2016 to develop folklore
combining creativity with advanced science and technology to create economic value and
raising people’s awareness of traditional culture. (Van Ha, 2021)

It can be seen that now some artisans and artists have combined traditional
instruments with foreign instruments or used modern technology to create attractive videos
and splendid but still bold stages of folk legend colors, ... In which, the most prominent can
be mentioned:

+ Shangri-La - VIXX using gayageum in produced

+ PIRI - DreamCatcher using Piri in produced

+ Hangover - PSY using traditional Korean percussion and taepyeongso trumpet in
produced

+ The Chaser - INFINITE using haegeum in produced

+ Pink Venom - Black Pink using geomungo in produced and prop in MV

These types of musical instruments show the harmonious combination with traditional
cultures features such as Piri, buk drum, and gayageum,... The influence of K-pop stars on
traditional instruments cannot be denied. Korea is a strong new wind to the music market not
only in the country but also abroad. (An Nguyen, 2022)

To promote the promotion of their traditional musical instruments, the National
Center for Traditional Performing Arts opened a channel for ethnic music (FM Gugak, 2012)
on Korean radio. In addition, seminars are held every 6 months, for professors specializing in
ethnographic music.
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Figure 9. Black Pink using geomungo in Pink Venom

Figure 10. Using traditional instruments in MV

1.2.2 Japan

For Japan, traditional music always has an important position and role in everyone’s
life. For them, it is associated with the life cycle of each person from birth to return to the
other side of the world. The Japanese government has adopted many policies and measures to
restore, preserve and honor Japanese traditional music.Japan’s ancient musical traditions are
preserved to this day, each period creating musical styles more suited to the needs and tastes
of that period and in the transition from ruled by the imperial court to a culture dominated by
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martial artists. Various genres of stage music became popular. For example, Biwa, Koto,
Shakuhachi, Shamisen, etc. have become popular musical instruments and also become a
source of literary creativity in Noh's plays. Initially, these instruments were confined to
private residences, but by the end of the 19th century, it was regularly performed in large
concert halls. (Bao Hanh, 2021)

Figure 11. Noh drama

Typical in Japanese theatrical art is the Noh musical, which is considered the oldest
musical form of art music with a history of hundreds of years of taking reality and bringing
many high specific values.

With these roles, the Japanese Government has developed its mechanisms, policies,
schemes, projects, programs, and plans in the work of restoring, preserving, and promoting
Japanese traditional music such as bringing the curriculum of traditional music and traditional
instruments into teaching at the primary level, investing in funds to build contests on
traditional music,...
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Figure 12. Model of bringing traditional instruments into primary school teaching

In particular, the government always has special preferential policies for artisans and
artists working in the preservation of musical heritage to encourage their labor spirit, passion,
and creativity. In addition, in Japan, we always coordinate with cultural management
agencies, research institutes and cultural and art researchers to select, classify and arrange
which types need to be preserved first and which type of conservation is later to avoid
spreading waste but achieve high efficiency. (Vietthuong, 2021)

A musical instrument production unit like Tokyo Waggaki, although it is a new
business but has sponsored units interested in traditional musical instruments so that they can
learn and participate in performances. There are 30 institutions (20 universities, 10 high
schools) supported each year with a budget of 304 million yen and the support period is 3
years for high schools and 4 years for universities. If a group requests a Japanese traditional
instrument such as a shamisen or a koto, the government and businesses will also buy and
lend it free of charge. (Toshiyuki Yamagashi, 2021)

In addition, the Japanese government has established funds to preserve and honor
traditional Japanese music such as

+ The Performing Arts Creative Restoration Project
+ Foundation for the Promotion of Traditional Japanese Culture

+ Federation of Japanese Musical Instruments Associations
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1.2.3. China

With a long history of art and culture, Chinese art culture has always been rich and
has always been maintained and developed until now. The Chinese always put "Music, Chess,
Poetry, Drawing" to indicate the perfect multi-talented person. In which "Music" is the
leading element, the clearest proof that music is the most unique and quintessential art.
Instruments that contribute to the creation of quintessential art include xun, guqin, guzheng,
xiao, pipa, etc. To develop and protect the overall Chinese cultural industry, they provide
overall strategies for the cultural sector to concretize and institutionalize the state's views on
cultural development. Since 1940, Chairman Mao Zedong has introduced strategies for the
development of culture and art with the content that "improvement must be based on common
success and propaganda must be guided by improvement". Since the 1980s, the construction
of culture has become more and more rich in both form and content, besides, it has also
shown the prosperous state of the country in general. These include: Training personnel for
the arts, increasing arts and cultural programs and awards, promoting artistic creation
programs throughout the territory, and creating more popular culture spots in the regions. In
rural areas, bringing film studios, television stations, and separate interpreting organizations
of each ethnic group promote and study cultural values related to opera as well as
accompanying musical instruments,... (President of China, 1940)

In addition, the Chinese government also proposed to promote cultural exchange with
countries around the world, from 1993 to 1996 there were more than 4,100 intergovernmental
cultural exchange programs and NGOs, and the Chinese people's artworks include
performances, exhibitions, and major events to promote themselves. (China, 2016)

+ On April 7, 1995, Deputy Foreign Minister Dai Bingguo and Bulgarian Foreign
Minister Ki Pilinski signed the "Plan for cultural, scientific and educational
cooperation of the Governments of China and Bulgaria 1995-1997".

+ In November 1996, the cultural delegation of the Czech Government led by Deputy
Minister Kolontari visited China and signed the "Protocol on cultural cooperation
between the Ministry of Culture of China and the Czech Republic 1997-1999".

+ In December 1996, President Jiang Zemin visited Pakistan to establish
comprehensive diplomatic relations

Although many modern instruments and popular musical styles in the West were
gradually introduced to China during this period, there are still many Chinese artists who still
follow the traditional style but do not fully use the style. Western performing arts use the
pentatonic scale to create a new musical style for China. (redsvn, 2018)
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Figure 13. Pipain Tay du ky
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Figure 14. Gugin in Ma dao to su

Figure 15. 1000 performers play guzheng at music festival (CCTV, 2019)
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2. Vietnam context

2.1 How have historical periods influenced musical instruments in Vietnam?

e The Era of Van Lang Au Lac

From the time of the Hung Kings who founded and defended the country, traditional music
belonged to the brass culture, of which the Dong Son drum is a symbolic artifact known to
this day.

Figure 16. Trong dong Dong Son

o Chinese domination and feudalism

However, by the time of Chinese hegemony, the brass culture was gradually replaced
by an intellectual culture. This is the period most strongly influenced by Chinese culture with
stringed musical instruments such as Ty Ba, Dan Tranh, and Dan Nhi; flutes also appeared
and prevailed during that period. (Viet Thuong, 2019)

Figure 17. Dan ty ba Viet Nam
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Figure 18. Dan tranh Viet Nam

Figure 19. Dan nhi Viet Nam

Figure 20. Sao truc Viet Nam

e French domination
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Western music was introduced to Vietnam in the half of the nineteenth century,
specifically around 1861, when brass orchestras appeared - French military bands in Hanoi,
Hai Phong, Saigon, Hue,... The brass bands, and choirs serving religious ceremonies in
Catholic churches increasingly expanded and influenced the people at that time (Hong Quan,
2018).

Gradually, these instruments were more and more popularized through media such as
radio, recording, and word of mouth. At that time, people responded and paid more attention
to various types of music, especially Western and French music.

Figure 21. French horn

The culmination of the introduction of Western music culture was that France built
large theaters in Hai Phong, Saigon, and Hanoi to serve music and theater performances at
that time (Hong Quan, 2018). This is considered a transformational step for Vietnamese
people to have the opportunity to have more exposure to culture and foster spiritual life.

B — TOND™M — Hared - Thasps

Figure 22. Grand Theater in Viet Nam

e Contemporary times

In Vietnam today, music has been influenced by many different types of culture, most
prominent of Western music. The use of materials and instruments has since become no
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stranger to works. Above all, it is the continuous development and combination to create
many new things that have captured the hearts of music lovers, even the most fastidious.

It is because of the strong introduction and popularity that until now, Western musical
instruments are still being selected as the core to build and produce contemporary songs.
IThere is no denying the attraction of products using contemporary materials has brought
success to the Vietnamese music industry.

The golden age of Pop music in Vietnam since the late 90s blossomed with the stage
name "Lan song xanh" as a template to talk about the young music story of that time. The
instruments such as jazz, electric guitar, ... were considered instruments used to compose hot
and hit songs at that time.

Figure 24. Jazz drums
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Figure 25. Electric guitar

2.3 Some musical activities in Vietnam use traditional musical instruments.

2.3.1. Gameshow
e Chuong Vang Vong Co

The contest "Chuong Vang Vong Co" is one of the traditional art activities initiated
and organized by Ho Chi Minh City Television from 2006 to the present.

The contest is organized to honor the art of Don Ca Tai Tu and the theater art of Cai
Luong. Encourage everyone, especially the young generation to learn, love, preserve and
promote the quintessence of the national art form.

Through the contest to find and detect faces with good and new voices, adding new
elements to the national team of Cai Luong artists. At the same time, the contest will
contribute to promoting the development of the local art movement.

The main musical instruments used in the program are Dan nhi, Dan bau, Guitar phim
lom, dan tranh and dan nguyet

Up to now, the Ancient Voice Chuong Vang Vong Co has existed for 15 years with
the presence of the Artistic Council of the Contest consisting of famous artists, including
many famous Cai Luong artists who have participated for many years such as People's Artist
Minh Vuong and many Cai Luong Artists such as Phuong Loan, Kim Tu Long, Thoai My,
Que Tran, Thu Van, Ho Ngoc Trinh, Ngoc Doi, etc. There is also a Co Nhac Band that
always gives great support to the contestants. It can be said that it is rare for a program to
search for a Cai Luong vocalist who is persistent, stays on television for a long time, and
almost becomes a "brand" like the ancient Chuong Vang Vong Co (Thanh Hiep, 2020).
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Figure 26. Gameshow “Chuong vang vong co”

e Sinh Ra De Toa Sang
Sinh Ra De Toa Sang is a place to honor young talents when they have the
opportunity to show their talents. For the first time, young talents will take on the role of
supporting adult contestants. Each student will coach one candidate in their area of
expertise.

Not standing on the stage performing their forte genre as the audience often sees, the
contestants will be challenged in a completely new genre, never before being approached and
under the “training” of the little ones. The audience will see their efforts and efforts to
surpass their limits, with the spirit of "nothing is impossible" through the performances.

At the program, this time MC Nguyen Khang did not choose his forte to participate in
but chose traditional musical instrument. Originally a picky genre, Nguyen Khang and child
coach Kim Ngoc have tried very hard to transform through many weeks of competition with
the desire to inspire a love of traditional musical instruments. Bringing traditional musical
instruments closer to world audience, especially young people (Duy Nam, 2017).

In the finale, MC Nguyen Khang and child coach Kim Ngoc became the winners of
Sinh Ra De Toa Sang in the first season (2017).

For the contest performances of MC Nguyen Khang and child coach Kim Ngoc, the
audience's reaction to the audience's excitement and praise for both teacher and students'
talents in playing traditional instruments.
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Figure 27. Gameshow “Sinh ra de toa sang”

trang dinh 5 years ago

phai dén hon hai ndm rdi minh moi lai dc nghe dan nguyét trude & nha de nghe bd danh dan théi sao roi ca cac nhac cu dan toc khac
khé&n minh th&y nh& bd me hon nghe nguyén khang dénh dan nguyét .ban méi hoc ma danh duoc nhu vay Ia qua tuyét réi dan nguyét rat
kho danh chir ko phai dé dau vi nha minh tir néi minh dén b minh déu choi méay nhac cy dan toc dé nén minh biét

s 4 GP  REPLY

Trang Tyna 5 years ago
anh nguyen khang dan hay qua! khong ngo a cung co nang kieu choi dan. thich a ghe! co len nhe a..

oy GP  REPLY

Nguyén Huy 5 years ago

dirng nghe nghién that day... phai néi la nghe khéng chén a khang dan hay that
oy GF  REPLY

Bui Luc Tu 5 years ago
Nghe NK dan chua dugc diéu luyén nhung cé hon hon cé cd gido. Hy vong nhimg Ian sau ngay cang hay hon.

o5 1 GP  REPLY

quyén lé 5 years ago

mijk cting mun 11&n de hoc ga nhitng nhac cu dan tdc dat biét [a »»dan tranhec«
oy 1 GP  REPLY

Tuyen Nguyen 4 years ago

That sur thik Nguyén Khang & chuong trinh nay

5 GP  REPLY

Jeanny Wong Trén 5 years ago
hay qua anh Nguyén Khang c&' lén

oy 2 GP REPLY
Figure 28. Some comments on MC Nguyen Khang and Kim Ngoc's performance
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e Rock Viet
At the Rock Viet music show, the famous faces of Rock music were gathered such as
Siu Black, Phuong Thanh, Buc Tuong band, and Ngu Cung band.

With the participation of 20 Rock bands selected from hundreds of profiles in the
preliminary round. We often see the images of Rock with main materials such as electric
guitars, drums, etc. But especially coming to Rock Viet 2022, there is a novelty with the
second topic of the Challenge round, which is a Rock performance that uses rock. Using

traditional music materials with all kinds of materials: Tieu, sao truc, sao meo, dan tranh, ty
ba ...(TH,2022).

We can see that in Episode 8 Rock Viet - Tiger booming bravery is put on a rock
stage that combines all colors of ethnic musical instruments, first appearing in a gameshow in
Vietnam. Through this unique combination, Rock Viet has succeeded in bringing Rock in
general and ethnic musical instruments in particular to the audience, helping the audience to
have different perspectives on musical instruments and see how Rock Viet can be combined
with traditional instruments.

Figure 29. Gameshow “Rock viet”

2.3.2. Talk show
e Dau An Huyen Thoai

With a short talk show model interspersed with performances to portray the character,
Dau An Huyen Thoai is highlighted by the way the program is built like a small live show on
television for artists.
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Every Wednesday at 20:35, on HTV7, the audience has the opportunity to meet artists
in many fields such as Cai Luong, music, traditional music,...

Opening with the first broadcast with the appearance of People's Artist Bach Tuyet - a
veteran artist in Cai Luong village, followed by many artists such as People's Artist Thanh
Tuan, Meritorious Artist Hai Phuong, famous singer Bao Yen, artist Thanh Hang, artist Chau
Thanh artist Dinh Van, artist Ngoc Son,... (Lam Thanh,2021). Most of the artists appearing in
this show when performing are present with Vietnamese traditional instruments.

Especially, episode 8 will be aired on June 30, 2021, with the guest appearance of
People's Artist-Musician Thanh Hai - a famous musician of Cai Luong art. Master pianist
Thanh Hai brings to the show Dau An Huyen Thoai many different musical instruments such
as dan nguyet, dan tranh, dan bau, etc. Thereby, it can help viewers better understand the
characteristics of each musical instrument type.

OFFICIAL

>

Figure 30. Talkshow “Dau an huyen thoai’

® Am Sac Viet

It is a program that introduces ethnic music but brings a youthful modern breath to
bring traditional sounds closer to the public, especially young audiences. Besides, the
program will spend time sharing career stories.

They are also familiar with ethnic musical instruments: dan bau, dan tranh, dan nhi, ti
ba... but with a new and youthful combination, harmony, and arrangement, it will bring a
unique "breath" to the sound of traditional music (Thanh Nhan, 2020).

The program Am Sac Viet produced by the Music Department of Ho Chi Minh City
Television Station will be broadcast continuously at 14:20 every Saturday on channel HTVO,
from November 28, 2020, to December 26, 2020.
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Figure 31. Talkshow “Am sac viet”

2.3.3. Show performance
e The Rainbow show

A series of contemporary concerts performed weekly at the Ho Chi Minh City
Conservatory of Music, starting on October 8, 2017, by The Saigon Orchestra with more than
50 performers. The content of interference and dialogue between Vietnamese music and
international music, between Vietnamese musical instruments and symphony instruments,
bringing viewers to understand and discover more rich beauty of Vietnamese culture, nature,
and multi-ethnic people (Ban Me, 2018).
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Figure 32. Show performance “The Rainbow show”

e (Co Hen Voi Sai Gon

This is a community art project organized by two units, Thuong Nhat Company - the
unit that is managing and operating the Saigon Waterbus River Bus route and Laam Art
Training Company (Laam Studio). The audience coming to the music night is increasing day
by day and the number of artists registered to perform has also reached 400 applications.

The project is also a bridge to bring traditional music, symphony music, and chamber
music... closer to the public. Performances that seemed to only appear at delegation
receptions, traditional festivals or concerts in the auditorium are now adapted to be put on the
street... (P.Vi, 2022).

Co Hen Voi Sai Gon - the 17th will take place at 5 pm, Saturday, June 18, 2022, is a
music space that combines Vietnamese traditional instruments and modern musical
instruments with new harmony and arrangement to bring a breath of the times.
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Figure 33. Show performance “Co hen voi Sai Gon”

2.3.4 Art Performance
e Tinh Hoa Bac Bo

Established in 2015, the TINH HOA BAC BO real world performance program is
located in Baara Land entertainment and cultural complex located at the foot of Chua Thay
mountain in Sai Son commune, Quoc Oai

This show is a sophisticated integration of 6 different perspectives of the Northern
Cultural Essence: Poetry, Buddhism, History, Music and Painting, Belief, Joy, and Festival.
Coming to the theme of music and painting, using advanced 3-D mapping technology and
inspired by the poem of female poet Ho Xuan Huong, the images on the water surface are
projected simultaneously on the stage and evoke thoughts remember the Northern folk
paintings of the old village. The four screens depict young girls playing a traditional musical
instrument of different origins in our Country: sao truc, dan nguyet, ty ba and dan nhi (Dinh
Son, 2017).
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Figure 34. Art performance “Tinh hoa bac bo”

e Shape of sound

For the first time, a historical art show featuring a modern orchestra in honor of
Vietnamese musical instruments was held. Vietnamese ethnic musical instruments will be
harmonized and performed in turn to bring a completely new cultural space to the audience
(Kim Thanh, 2021).

Shapes of Sound was released on January 15, 2021, at the Voice of the People's
Theater of Ho Chi Minh City (VOH). Through this, viewers can witness a performance that
exploits difficult and unique techniques to honor Vietnamese musical instruments on an
international level.
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Figure 35. Show performance “Shape of sound”

® Am Sac Viet

Within the framework of the Hue Festival 2016, “Am Sac Viet” is an art program
with a distinct identity, attracting a large number of traditional music lovers. Since then, the
quintessence of traditional art forms such as Bai Choi, Ho singing, Nha Nhac, Hue Ca, and
Ca Tru in the night of Vietnamese colors are expressed in a loving, profoundly, and humane
way has continued to conquer music lovers in general and attendees in particular (Hue
Festival, 2016).

=> In short, Vietnam currently has many activities to promote traditional musical
instruments on different platforms but only at a macro level. However, programs to promote
young people, especially students, are not available yet. Therefore, our group realized that
there was a need for a campaign to promote traditional musical instruments exclusively for
students.
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Figure 36. Show performance “Am sac viet”

B. Techniques of traditional instruments

Vietnam has a total of several hundred different musical instruments. In addition,
technically speaking, they all have quite similar technical characteristics to create an
unmistakable feature of the identity of each region.

The common techniques of traditional musical instruments commonly encountered in
musical compositions will include Rung, Nhan, Vuot, Vo to help the music color become
more soulful.

2.2.1. Ngon rung:

In the Vietnamese traditional music, the “Ngon rung” is one of the fingers involved in
creating a musical style. Through vibration, listeners can also recognize the different music of
each region and genre. “Ngon rung” in Vietnamese traditional music is always clearly
defined in terms of “Rung” level and “Rung” speed (fast-slow) and is performed according to
finger transmission, vocational transmission. Currently, most of the ancient music has been
recorded by artists according to the notes on 5 lines and “Rung” notation. Music Tai Tu - Cai
Luong is no exception. “Ngon rung” is present in all traditional Vietnamese music styles with
two basic types: fast and slow.

2.2.2. Ngon nhan:

“Ngon nhan” make music soft and flexible. This forces the player to know how to feel
to adjust and moderate the sound of their fingers so as not to be too strong, too fast or too
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exposed. How to emphasize or lightly it will depend on each song, each melody. The special
feature of "Ngon nhan" is that it can represent the heart sound, because of the strength of the
fingers will make two sounds connected, sounding soft.

2.2.3. Ngon vuot:

“Ngon vuot” has a rather characteristic nuance that has the effect of smoothing,
softening and flexing the notes in the melody. Usually used at the beginning or middle of a
piece of music and must be precise in pitch to create the characteristic sound of that
instrument..

2.2.4. Ngon vo:

In a traditional musical instrument, “Ngon vo” can add depth to a piece's nuance. Fast,
strong finger force creates decisiveness, deep reverberation, after plucking will create
softness and affection. This is also the way to express the spirit of the song, with depth and
serenity. When performing this technique, the main lines of the melody will preserved, but
timbres and variations will be added to exploit the instrument's features and bring out the best
effect on the listening part.

III. Primary research:

1. Quantitative research:

Based on a survey of 170 students studying and working in Ho Chi Minh City, the group
asked questions to measure students' understanding and attitudes about traditional musical instruments
today.

1.1. Students' awareness about Vietnam traditional musical instruments

Recall level when it comes to traditional musical instruments, a total of 130/170 respondents

answered Dan tranh, which is the most mentioned instrument. Second place is 121 respondents who
answered Sao truc. The third is Dan bau with 112 responses.

Besides, there are other musical instruments such as Dan bau, Dan nguyet, Dan ty ba, ...
These are almost all popular musical instruments and appear a lot in mass media, so it's
understandable that when it comes to traditional musical instruments, many respondents have thought
of and answered. No one can list and tell exactly and wholly all kinds of traditional Vietnamese
musical instruments.

Besides, there were still some respondents who answered that guitar, organ, ukulele, harp,...
are foreign musical instruments, this is extremely dangerous and needs attention.

Khi nhac vé nhac cu truyén théng Viét Nam, ban biét tdi loai nhac cu nao?

172 cau trd |oi

sdo, tranh,bau, piano, guitar, ti ba, ukukulele, hac,

Figure 37. Result for question: “Khi nhdc vé nhac cu truyén théng Viét Nam, ban biét ti cdc logi
nhac cu nao?”.
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Trong s6 nhirng nhac cu truyén thdng Viét Nam dudi day, ban da biét tdi loai nhac cu nao?
170 cdu tra 10i

Dan tranh
Pan béu

Sao tric

Ban nguyét
Panty ba —129 (75,9%)
Pan t&

Sénh tién
Tréng dan toc
Pan sén

Pan nhj
Khéng biét choi
Pan da

—153 (90%)
145 (85,3%)
147 (86,5%)

96 (56,5%)

95 (55,9%)

0 50 100 150 200

Figure 38. Result for question: *“ Trong sé nhitng nhac cu truyén thong Viét Nam duéi ddy, ban da
biét toi loai nhac cu nao?”’

However, when listing traditional musical instruments, we can see a clear difference
in the recognition of musical instruments. Dan Tranh accounted for the highest proportion
with 90% of students knowing it, then Sao truc is 86.5% and Dan bau at 85.3%

Looking at the chart, we can see that Dan tranh, Sao truc, and Dan bau are the three
most popular traditional instruments. This shows that young people do not have enough
knowledge to know about Vietnamese traditional musical instruments.

When asked about keywords related to traditional musical instruments, the respondents
answered with a variety of genres. Mainly, the group analyzes and divides keywords into four
main groups: instruments, features, genres, and characteristics.

Instruments Features Genres of music Characteristic
Pan tranh, sao truc, Am séc, kich ¢&, hinh | Pon ca tai tur, bolero, Du duong, 6 xua,
dan bau, dan nguyét, dang, gb, ban séc, day | cai luong, cheéo, trAm, buon, nét riéng,
dan nhi,... dan, kén nguoi choi, tu(‘A)ng,... siu tham, truyén
cAu ky,... théng, nhan van, hao
hiing, trong tréo, tiéng
long,...

Table 1. Result for question: “ Khi nhdc t&i nhac cu truyén thong, ban nghi téi tir khéa nao?”

Based on the division table, the group determined the most popular of the traditional
musical instruments. With the features group, it is easy to see the material of the instrument.
In terms of genres, traditional musical instruments bring reminders of musical genres such as
Don ca tai tu, Bolero, Cai luong, etc. Especially, for characteristics, traditional musical
instruments still carry antiquity, images with bold cultural traditions, and heroism. However,
there are some negative opinions about traditional musical instruments, specifically about
12%.
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Ban thudng thdy nhac cu truyén théng Viét Nam xuat hién & dau?

170 cau tra loi

Trén TV, phim anh

Truwdng hoc

Trén cac trang mang xa hoi

Qua c4c si kién trinh dién nha...
Qua séach, bao

Khu di tich lich st

0 50

140 (82,4%)
103 (60,6%)

106 (62,4%)

121 (71,2%)

74 (43,5%)

1(0,6%)

1 (0,6%)

100 150

Figure 39. Result for question: “Ban thuwong thdy nhac cu truyén thong Viét Nam xudt hién & dau?”

There 82.4% of respondents saw traditional musical instruments on TV, in movies.
The second is through performance events, accounting for 71.2%, with this platform, we
determined the closest and most effective with traditional musical instruments. While social
networking is the platform most accessible to young people, it ranks third with 62.4%.

=> On popular platforms, closer to young people, your reach rate is lower than other

platforms.

Because of the popularity of social networks today, and the performance of events, we
decided to take these two platforms to promote the image of traditional musical instruments

to young people.

Theo ban nhac cu truyén thdng c6 thé (ing dung vao biéu dién nhirng thé loai nhac nao?

170 cau tra 1oi

Chéo

Rock

R&B

Bolero

Pop

Indie

Cai lwong

Jazz

EDM

Dén ca

Tét ca cac dong nhac
Tét ca

All

Nhac thinh phong

86 (50,6%)

16 (9,4%)
17 (10%)
56 (32,9%)
38 (22,4%)

22 (12,9%)

99 (58,2%)

8 (4,7%)
27 (15,9%)
114 (67,1%)

1 (0,6%)
1 (0,6%)
1 (0,6%)
1 (0,6%)
0 25

100 125

50 75

Figure 40. Result for question: “Theo ban nhac cu truyén thong cé thé img dung vaio biéu dién nhitng

thé loai nhac nao?”
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The students think that traditional instruments used to perform traditional music are
the most suitable. Music genres such as Dan ca, Cai luong and Cheo dominate completely in
this regard. Dan ca be accounted for 67.1%, Cai luong accounted for 58.2%, and Cheo was
50.6%. But in fact, traditional musical instruments can be played in a wider variety of genres,
in almost all musical genres in the survey, traditional instruments can be played.

=> That shows young people's limited awareness of the ability of traditional
instruments. Young people still have incorrect judgments of the ability of traditional musical
instruments.

1.2. Attitudes about Vietnamese traditional musical instruments

Theo ban, nhirng Ii do gi lam cho gi6i tré quan tdm dén nhac cu truyén théng?
170 cau tra loi

112 (65,9%)

P4 trai nghiém va thay thich nh...
93 (54,7%)

Mong mudn phat trién nhac cy...
C6 than twong trong linh verc ... 49 (28,8%)
Yéu quy gia tri truyén théng va... 121 (71,2%)

92 (54,1%)

Thich thwdng thirc nhac cu tru...
Tiép nbi va lwu gitr gia tri van h... 75 (44,1%)
Biét dan tranh |1 (0,6%)
c6 tiép xdc nhac cu truyén thén...[—1 (0,6%)

0 25 50 75 100 125

Figure 41. Result for question: ** Theo ban, nhiing li do gi lam cho gidi tré quan tam dén nhac cu
truyén thong?”.

The reason chosen by the respondents the most is the love for the cultural value that
traditional musical instruments bring 71.2%. Besides, that’s the reason for experiencing and
liking with 65.9%. Show young people awareness and recognition of the importance of
traditional musical instruments in the cultural values of Vietnamese. In addition, if they have
the opportunity to learn and experience traditional musical instruments, it is highly likely that
they will have more interest in this type of music.

The third result is the desire to develop more traditional musical instruments
accounting for 54.7%. Expressing the desire to preserve and develop more than the inherent
cultural foundations of the nation.
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Theo ban, nhiing ly do gi khién giéi tré khéng quan tdm dén nhac cu truyén théng
170 cau tra loi

Cam thay nhat nh&o, khong co... 71 (41,8%)

Khong phu hgp véi phong céc... 142 (83,5%)
Khéng mang lai lgi ich gi choc... 71 (41,8%)
Cam thay khong cam thu dugrc... 93 (54,7%)
Cam thay nhac cu truyén théng... 57 (33,5%)
Chua thay dwoc sy thi vi clia... [—1 (0,6%)
Khé tiép can|—1 (0,6%)
Viéc slr dung con kho khan (vd...

0 50 100 150

Figure 42. Result for question: “Theo ban, nhing Iy do gi kién gici tré khong quan tam dén nhac cu
truyén thong”.

The respondents said that "Not suitable for personal style" accounted for 83.5%,
which is the highest of the reasons. The second reason was the inability to perceive the
melody from traditional musical instruments, accounting for 54.7%. The above shows that in
the minds of young people, they have formed stereotypes of traditional musical instruments,
which is why they think that traditional musical instruments are not suitable for their personal
style. There is a strong perception among young people about the image of traditional
musical instruments, an image that is distant and inappropriate for young people in general.

In addition to the melody part, such as the music genre survey sentence can be applied
to traditional musical instruments. The respondents did not fully realize the capabilities of
traditional musical instruments, so they underestimated their melody and timbre. They feel
insensitive because the timbre and the melody are somewhat outdated.

Cé nhén dinh cho rang: "Viéc dp dung nhac cu truyén thdng vao am nhac duong dai sé lam mai
mot va bién chat nhac cu truyén théng." Ban c6 dong y v&i nhan dinh trén khong?
170 céu tra loi

60
57 (33,5%)

40

32 (18,8%) 31 (18,2%)

20 24 (14,1%) 26 (15,3%)
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Figure 43. Result for question: “Cé nhdn dinh cho rang: "Viéc dp dung nhac cu truyén thong vao am
nhac dwong dai sé lam mai mot va bién chdt nhac cu truyén thong.” Ban c6 dong y véi nhan dinh trén
khong?”

With the application of traditional instruments to contemporary music, most of them
agree with the combination and think that it does not degrade or fade away a traditional
instrument. Besides, there are also respondents who think the combination will more or less
affect traditional musical instruments.

Mirc dd yéu thich cla ban véi viéc nghe va xem nhac cu truyén théng?
170 cau tra loi

60

58 (34.1%) 55 (32,4%)

47 (27,6%)

40

20

0 (0%) 10 (5,9%)
I

1 2 3 4 5

Figure 44. Result for question: “Mirc d yéu thich ciia ban véi viéc nghe va xem nhac cu truyén
thong?”

With this result, the group determined that young people still have interest and
excitement when watching and listening to traditional musical instruments. The highest level
of favorite at level 4 is 34.1%, second is at level 5 with 32.4%.

This shows the team's optimism when deciding to implement the project. Recognizing
that the opportunities for young people to receive the project are very high, the journey to
promote the image of traditional musical instruments closer to students is feasible.

Ban d3 tirng choi nhac cu truyén théng chua?
170 cau tra loi

@ Chua tirng
@® batung
@ Hién tai van dang choi

Figure 45. Result for question: “Ban dd tieng choi nhac cu truyén thong chwa?”.
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The results show that 93/170 respondents have never played a traditional instrument,
accounting for 54.1% of the total results. The number of respondents who have played
traditional musical instruments is divided into 2 groups, including those who are currently
playing traditional instruments, accounting for 21.8%, and those who used to play,
accounting for 24.1%

With 24.1% of the subjects who used to play, the group mention about the reasons
why they stopped playing are:

+ Most is they don't have time to continue playing

+ They don't have enough passion to keep developing their skills

+ A few more, judging the difficulty of playing and practicing traditional instruments
made them give up.

Ban da tirng tham du céc Idp hoc nhac cu truyén théng chua?
170 cau tra loi

@ Chua tirng
@ batung

Figure 46. Result for question: “Ban dd ting tham dw cdc 16p hoc nhac cu truyén thong chwa?”’

The percentage of students who have joined classes in traditional instruments is less
than those who have not. With a rate of 63.5% of respondents who have not joined and 36.5%
of those who used to.

=> QOur group sees that the best way to approach traditional musical instruments is
education still not popular. Young people do not have many opportunities to receive
knowledge about traditional musical instruments.
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Ban cdm thdy céc I6p hoc d6 nhu thé nao?
170 cau tra loi

@ Chua hoc nén chuwa biét

@ Tha vi, hap dan, gitp duy tri ban sac v...
@ Giup giai téa ap lyc hgc tap tir cac mé...
@ M6 hinh gidng day vira hoc viva thuc...
@ Binh thuéng nhw céc I6p chuyén nganh
@ Giao trinh con khé khan, khd tiép thu

@ L6p qua déng dé thay/cd co thé huon...
® Vo v khéng giap ich dwgrce gi cho chu...

12V

Figure 47. Result for question: “Ban cam thay cdc I6p hoc @6 nhir thé nao?”.

With students who have had the opportunity to join a traditional musical instrument
class, they have a positive view of the classes. Feeling interesting, attractive, and helping to
maintain cultural identity accounted for a high rate of 17.6%, followed by 9.4% for stress

relief and 9.4% for good teaching.

The traditional instrument class format, when given the opportunity to approach it, is
still good enough to create excitement for young people.

1.3. How to popularize traditional musical instruments to Vietnamese students:

Theo ban, cé nhirng cach thirc nao dé nhac cu truyén thong phé bién hon & gidi tré?

170 céu tra |Gi

Cho trai nghiém choi thir nhac... 112 (65,9%)

Két hgp nhac cu truyén théng v... 115 (67,6%)

74 (43,5%)

Té chire nhitng chwong trinh A...

Ap dung nhac cy truyén théng... —86 (50,6%)
Té chirc thém 16p hoc mang h... 40 (23,5%)
Cé nhivng budi talkshow/works... 49 (28,8%)
gidi tré thich nhikng trai nghiém...
0 25 50 75 100 125

Figure 48. Result for question: “Theo ban, c6 nhitng cdch thirc ndo dé nhac cu truyén thong phé bién
hon o gidi tré?”

With 115/170 (67.6%) respondents approving the combination of traditional
instruments with contemporary musical instruments, this is also the most chosen factor. This
innovation and combination is a factor favored by young people because it will help the
melody of traditional musical instruments become closer and more catchy.
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Besides, creating the opportunity to experience is equally important with 65.9%. It
means that it is necessary to create more opportunities to promote the image of traditional
musical instruments closer to young people.

2. Qualitative research:

To emphasize and better understand the statements, and attitudes of traditional musical
instruments. Our team has conducted an in-depth interview with 3 types of interviewees to
analyze the insight:

- Students:

+ Bui Hong Truc My (student at FPT University), Huynh Tran Tuy Tam (student of
Technical Education University) - Currently playing and having the opportunity to
interact with traditional musical instruments

+ Nguyen Le Thanh Thuy (a student at FPT University) - Interested in traditional
musical instruments but doesn't play

+ Bui Gia Han (student of Hoa Sen University), Phan Tran Manh Tien (Ho Chi Minh
City University of Economics) - Not interested in traditional instruments

- Lecturer of Traditional Instruments:

Nguyen Khanh An (lecturer of FPT University and HCMC Conservatory of Music),
Tran Trung (lecturer of HCMC Conservatory of Music, producer combining EDM
with Traditional Instruments)

- Producer:

Son Mach (producer combining Symphony with Traditional Instruments), Dzung
Pham (producer combining Rock with Traditional Instruments) - Producer choosing a
combination of traditional and contemporary instruments

2.1. Respondents of students' understanding of traditional musical instruments:

2.1.1. For students:

Tuy Tam shared that he has been exposed to and heard folk songs since childhood and
traditional music has become an indispensable part of his life. It is this factor that makes him
interested in learning more about traditional musical instruments. But those who didn't have
much exposure to traditional instruments as children, they don't tend to be interested in
traditional instruments. Gia Han said: “I have heard it since I studied music subject in middle
school. But I just stopped at a rough understanding and didn't have much knowledge about
it." The knowledge from the high school period mentioned traditional musical instruments,
but everything was just sketchy and not enough to inspire the students.

According to Truc My, as a person who has played and experienced traditional
musical instruments for many years, she realizes that friends around have not had many
opportunities to approach traditional musical instruments. Truc My said: "Traditional musical
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instruments are still quite strange to students, they even can not define what types of
traditional instruments include."

About Thanh Thuy, she joined a traditional musical instrument class recently and has
not continued. She realized that traditional musical instrument classes are just entertainment,
and at the same time not helpful in her life, so often she feels it is not necessary to learn more.
But for those who have a love for music, it is a condition that helps her get excited about
traditional musical instruments.

Manh Tien shared: "Because I find it less popular on social networks, often young
people now surf social networks a lot. They only care about rap or modern music, not about
traditional instruments or traditional music”. He realizes that the reason for the low
appearance on social networks is also a reason for traditional musical instruments to become
alienated from young people. Because of that distance, young people have low awareness of
traditional musical instruments.

Besides, Truc My proud talks about the journey of sticking with traditional musical
instruments, those knowledge and skills also make her more special than other friends.

2.1.2. For Lecturers:

When asked Mrs. Khanh An about her students, she shared: “I see that most of the
students pay attention and are excited in class. In addition, they are also very creative and
dynamic.” When they have the opportunity to learn about traditional musical instruments,
they seem to receive it enthusiastically. With the spirit of young, dynamic people, they often
find ways to create new things from traditional things.

Mr. Trung acknowledged that students who only want to listen and enjoy music will
be interested in traditional musical instruments when it is combined with contemporary
instruments. Young people today are confusing Vietnamese traditional instruments with
foreign musical instruments a lot. “They heard it and thought it was a zither, but they couldn't
tell it was Dan Tranh of Viet Nam or Chinese guzheng”. In addition, the available samples of
the sound of traditional musical instruments are distorted, "this man's beard sticks to the
other's chin", but the listener can't distinguish which is real. A dangerous thing can destroy a
traditional musical instrument in our country.

2.1.3. For music producer

With Mr. Son noticed, the awareness of young people is being more positive because
the awareness of traditional culture is also increasing. They gradually know the beauty of
traditional musical instruments when combined with more contemporary music. "Vong Co
teen - Vinh Thuyen Kim, at that time, the song was very good, and then inserting traditional
music in it, but people called it a musical disaster." Compared to the time 10 years ago, this
awareness is not high, but instead there is a very strong rejection and opposition”.

When asking the question that students' understanding of traditional musical
instruments is worse than the understanding of the guitar, Mr. Dung had the following

Communication Campaign - VOOX | 48



FPT University | Multimedia Communication Capstone Project

thoughts: "When I approach a musical instrument if from the beginning I learn for
entertainment, I choose to learn guitar. If the demand just is entertainment, traditional musical
instruments cannot meet those needs.” It's normal for young people to choose to learn other
musical instruments. For Mr. Dung, it depends on their personal needs and preferences as
young people. Therefore, it cannot be blamed when their knowledge and understanding of
traditional musical instruments are still limited.

2.2. Respondents' opinions on students' attitudes towards traditional musical
instruments

2.2.1. For students:

Regarding students' attitudes about traditional musical instruments, there are many
different opinions, but after selecting, we concluded the following opinions. Gia Han shared
that foreign music has had a great influence on her than traditional musical instruments. Gia
Han almost never discussed and said anything about traditional musical instruments with her
friends. This shows a faded image of traditional instruments.

Thuy said: “Besides, young people also think that traditional musical instruments are
old and out of date, young people like new things more, so I think that creates a barrier.
Young people and traditional musical instruments can no longer be tied together as much as
before.”

Even with Tuy Tam, he can see that there are groups of young people who learn
deeply about traditional musical instruments because they love them, but they do not say they
will thrive. They also tend to like listening to songs from modern instruments, popular and
catchy songs. As for My, the approach of young people is still very "limited", they have no
desire to learn about our country's traditional musical instruments.

With Tien Phan, he realizes that the melody of traditional musical instruments is one
of the reasons why young people have an indifferent attitude towards traditional musical
instruments "because nowadays young people prefer vibrant music more than traditional
songs”. In addition, Thanh Thuy confided: "I think the current generation of young people
does not care much about traditional musical instruments, but if there is a certain impact, they
will want to learn more". When there is an opportunity, they are also willing to accept.

2.2.2. For Lecturers:

For Mrs. Khanh An, besides being an instructor of traditional musical instruments,
she also has the opportunity to perform on large stages. When asked about the attitude of
young people, she shared: “I see it as awakening the hearts of young people, and moreover,
they realize that the national culture is very wonderful and great, especially the traditional
music. Besides, they will realize its spiritual value. In addition, it will create a spirit of loving
and preserving the traditional instruments.” Through the performances, she sees this as a
valuable opportunity for young people to receive musical instruments in the most effective
and intimate way, their attitudes are also somewhat more positive.
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As for Mr. Trung, the more he emphasizes the taste of listening to music in a
combination style, which creates a new and more interesting experience for young people
when he produces songs "I also got some ideas from Professional opinion and young people,
they said when combining ethnic musical instruments with contemporary music and
electronic music, they feel it more enjoyable to listen to."

Because for him, young people are people who are always looking for new things, but
it is difficult to say that they will dig deep into it.

2.2.3. For music producer

Mr. Son acknowledges the reality of prejudices that young people have with
traditional musical instruments as follows: "Young people may say that the traditional
musical instrument is a bit out of date, or maybe a little cheesy, so they won't listen and listen
to western instrument.” The common invisible tradition is always labeled with ancient, old,
cheesy, it is this mentality that makes young people afraid of this field.

When learning about the causes of such attitudes and prejudices, Mr. Son said:
"Because young people do not have access, they are just exposed to technology too much,
and do not have the opportunity to approach those traditions”. The development of
technology and the abuse of technology also make young people ignore traditional musical
instruments. In addition, when he was able to perform at universities, Mr. Son observed and
found: "Their impression is also welcome, but I don't really know if they like it or not or just
feel it strange. It has not been evaluated yet.”

As an outspoken person, Mr. Dung has the following practical opinions: "Nowadays,
young people's listening habits are very quick, a song they feel is fun to listen that is enough
to be trending. That is also the reason every song is easy to lose. Unless it's a classic." The
taste of young people is entertainment, they lower the enjoyment factor, what is too
specialized often cannot go along with the trend. He added: “Traditional music is not popular
music but a very small branch. If you don't care, you have to spend time, this is a habit and
mindset when approaching a new product, you have to spend time and respect it." Have to
respect the traditional instrument, give it time. This is not easy given the current fast pace of
life among young people. "It's okay if you don't listen to it, but once you do, you have to
spend a lot of time on it."

2.3. Respondents' opinions on how to popularize traditional musical instruments
among young people

2.3.1. For students:

Recognizing that the young generation needs to have changes in thinking about
traditional musical instruments to preserve and promote this beauty. The group has consulted
on ways to bring the image of traditional musical instruments closer to students. Thuy has
clear shares as follows: "First of all, in terms of optionality, I think traditional musical
instruments should be more widely applied in the music industry. Combined with modern
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music. Add the sound of Dan nguyet or Dan tranh then they will know more", "The second is
mandatory, just like us, FPT students, so that students can get traditional musical instruments,
they should have a compulsory subject to learn about the traditional instrument.” These are
also the two opinions that most respondents agree with the most.

In addition, Gia Han also has an opinion for traditional musical instruments to appear
more in popular game shows, for example, the show "2 ngay 1 dem" last had an episode
about Nha Nhac Cung Dinh Hue, leaving many imprints in the minds of young people.

However, when it comes to the question of a combination, whether traditional musical
instruments will be lost and degraded, Thuy and Tien both have the same perception of
"integration but not dissolution". Retains the most characteristic features of traditional
musical instruments.

As for Truc My, she said: "classes, exchanges, products" also play an important role
in making traditional musical instruments more popular with young people. Instrument
teachers and performers have posted short clips on social media which makes the image of
traditional musical instruments closer and more popular.

2.3.2. For Lecturers:

Ms. Khanh An found that besides teaching, there are other ways to transfer
knowledge to students such as: “Should attend workshops on introducing musical instruments
and improving skills. If possible, let them visit places or programs related to music and
especially traditional music". Incorporating performance in the classroom itself also makes
the class more interesting and vibrant.

Besides teaching, Mr. Trung also tried music production, he chose to combine
traditional instruments with contemporary music, he said: "When combining traditional
instruments with contemporary music, electronic music, they will feel more interested in
listening. For example, in the song “Ngoi tua man thuyen”, if you listen to the original song,
it's boring but when it's combined, everything is different, I have to change it."

He still focuses on the core of traditional musical instruments that must be preserved,
this depends on the understanding and knowledge of the producers.

2.3.3. For music producers

Especially Mr. Son, he highly appreciates the role of education to bring traditional
musical instruments closer to young people. When consulting, he said: "In Japan, all foreign
students who come to Japan to study, they must learn traditional Japanese musical
instruments. It is just like: You have to understand my culture before I teach you my culture."
Cultural subjects, even traditional musical instruments are compulsory for the students there.
Therefore, young people can keep, understand and also appreciate their cultural features.
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Similar to Mr. Son, Mr. Dung also emphasized: “the importance of education in
creating a foundation for thinking and understanding. The problem is not the music producer
but the education...”

When faced with the pursuit of mixing traditional instruments with contemporary
instruments, Mr. Dung also shared his opinion: "No one is right and no one is wrong, the
important thing is the perspective when approaching things, people are reminded. I can adapt,
I can twist slightly but the core has to be like that, not really necessarily a contemporary mix.”
The important thing of the core must be preserved, it is not possible to rigidly force
everything to have a mixture in it.

IV. Conclusion

When it comes to traditional musical instruments, students often confuse the kinds of
traditional musical instruments and do not know the specific sound of each instrument. It
shows that their knowledge of traditional musical instruments is still lacking and incomplete.
However, after the survey, it was found that young people in general, still possibly love
traditional musical instruments. This is considered a positive factor for the project to continue
to develop. In addition, young people realize that they do not have many opportunities to
approach traditional musical instruments. Mainly they see traditional musical instruments
through television and movies. While social networking platforms are the most used by
young people, and performance events are the closest and most authentic approach, young
people do not see traditional musical instruments there.

After continuing to conduct in-depth interviews, the team discovered more issues
from the individual's point of view. Respondents have many different perspectives than the
quantitative survey. They said that the knowledge of young people with traditional musical
instruments is still limited, they do not have the opportunity to approach and learn about
traditional musical instruments. Besides, the playground for traditional musical instruments
has not appeared much. Classes that disseminate knowledge of this type are also not well-
developed. Education needs to bring in traditional musical instruments to help young people
form their interests at an early age. However, the attitude of young people, in general, is still
somewhat indifferent, not paying much attention to traditional musical instruments. The
image of traditional musical instruments is still unfamiliar to students.

It is the specificity of the melody and timbre of traditional musical instruments that
create barriers for young people. They want to combine with contemporary instruments so
that traditional instruments are more easily receptive.

In Vietnam today, there are many young producers who have applied traditional
musical instruments in their music products. However, because they did not understand
clearly, they used the wrong materials, causing harmful misunderstandings when these
products hit the market, and affecting young people's knowledge related to traditional musical
instruments.

Communication Campaign - VOOX |52



FPT University | Multimedia Communication Capstone Project

Based on the study of the foreign context, we find that in other countries, their
traditional musical instruments are still used for vigorous activities in different fields.
Therefore, when returning to the domestic story, the group found that traditional Vietnamese
musical instruments still had many shortcomings and had not been fully utilized in areas like
your country. The group realized that the promotion of traditional musical instruments in the
country should be paid more attention to and prepared.

Therefore, our group decided to build a media campaign to promote the image of
traditional musical instruments to young people in the form of a story-telling instruments
exhibition combined with a mini-show to bring the images and sounds of music Vietnamese
traditional instruments to students in particular and young people in general in Ho Chi Minh
City.
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PART II: CAMPAIGN PLAN

1. Goal

After the group carried out research and survey on the issue of traditional musical
instruments, the group drew a key objective in this period's project.

The stated task is to promote traditional musical instruments to students in Ho Chi
Minh City, to improve their understanding and attitude toward traditional musical instruments.

2. Objective

- Social media:
Attain 45,000 total People Post Reach through Facebook and Tiktok
Attain 15,000 total Page Reach through Facebook and Tiktok
Total followers of Facebook and Tiktok: 0-> 500

- Event:
+ Have 150 participants in the event
+ Achieve more than 80% positive responses from attendees

3. Target Audiences:

3.1. Demographic segmentation

Gender: All

Age: 18 to 22 years old

Area: Ho Chi Minh City
Occupation: University students

3.2. Behavior psychology

The campaign's target audience is the agile young generation who have the
opportunity to interact with modern culture. Especially this is the generation that is living
during the integration flow, which always seems to be dominated by new things. When it
comes to traditional music in general and traditional musical instruments in particular, they
can show their interest. Still, because they have not had many opportunities to learn and
experience, it is difficult to like and love.

Regarding their musical taste, the target audience is always adaptable to the
environment and easily changed. Their characteristics are open-minded and not afraid to
change. As for the target audience, they are entirely free with their choices in music.
According to a study published in the prestigious Forbes magazine not too long ago, more
than 97% of teenagers surveyed said they regularly listen to at least 5 different genres of
music (Linh Pham, 2019), this clearly shows the rich musical taste of Gen Z. Gen Z
Vietnamese also listen to no shortage of music, from West to East, from modern to traditional.
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Many young people have come back with songs that are many times older than themselves.
In addition, even the music that exploits ethnic material, which has not been paid much
attention to by young people until now, has its vitality.

About personal choice: to help the target audience showcase their interests, passions,
and talents. Convey the necessary information for them to have more understanding of
traditional musical instruments. Besides, we need to create many playgrounds for them to
have an environment to exchange and learn from each other. Participate in interactive events
and enjoy music shows. By conveying meaningful messages through images, sounds will
help target demographics absorb information faster and easier.

3.3. Media psychology

When it comes to the need for entertainment and updating information among young
people today. The group detects that the audience is mainly using social networks for
entertainment purposes. Among them, Facebook, Tiktok and Instagram platforms are the
three most popular platforms today.

According to data from ComScore - one of the world's leading companies in
measuring and evaluating the effectiveness of online marketing solutions, they have
published a report on market data in Vietnam. Of more than 30 million internet users in
Vietnam, about 87.5% have been using social networks, mostly young people, aged 15-34
(about 71%). And now, according to the latest Facebook statistics, Vietnam is the country
with the fastest growing number of people using this social networking service in the world
with about 35 million users, which means more than 1/ 3 of our country's population owns a
Facebook account, of which the largest number is probably the youth and teenagers. (Lan
Huong, 2021)

Popular social media

Although Facebook is still dominant social media, it has lost some share as TikTok
has gained its popularity particularly among youth

In use In use the most Favorite
i :\‘-!-1;5.:‘IW 2021 i | 2021
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Figure 49. Q&me, 2022
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While Facebook is still dominating social networking platforms, Facebook has lost
some market share as TikTok has become more popular, especially among young people.
Facebook is undeniably a diverse source of news. Facebook is still the most popular source of
information for Vietnamese users, even more than domestic online newspapers. Specifically,
Facebook accounts for 35% of the market share, while local newspapers account for 29%,
followed by Google with a 16% market share. Up to 45% of Facebook users who update
news are mainly members of Gen Z. (N.M.Ha, 2022)

New research from Q&me conducted in early 2022 with a group of users aged 18-44
shows that social networks are increasingly used by Vietnamese people. TikTok was the app
with the best growth as the percentage of active users increased from 49% to 62%. The
number of daily users of this application is 74%, an increase of 8% compared to the previous
one. The proportion of young people participating in TikTok must be said to be
overwhelming: 70% belong to the 16-24 age group. (Duy Vu, 2022)

Besides, the demand for music from about 1 billion TikTok users is very high
(N.M.Ha, 2022). Especially when TikTok allows users to use available music to insert their
clips. Trending tracks are reused millions of times making the creators of those pieces world
famous. The group recognizes that Tiktok is being developed very strongly and shows no
signs of stopping, especially in the music industry in general, the fast and catchy element is
easy to set the trend on.

4. Big ideas:

“Ngon vo"

Insight: After doing the research, we realized that increasing the awareness of TA
should be the focus. Curiosity and stimulating exploration of them is the main factor that
helps our group to increase awareness. So our group decided to use the element “ngon vo™ as
the center of the project. This is a new and unique element that almost no project hits hard on
it, something inherently special but has not been exploited before. That's why we chose "ngon

n

vO .

5. Key message:

“Nhac cu ke chuyen qua ngon vo”

“Ngon vo" is a is one of the playing techniques of traditional musical instruments
performance, this technique makes the instrument's performance softer and more flexible.
Techniques are found in dan tranh, dan nhi, dan bau, dan nguyet, dan ty ba, and sao truc.

Meaning: The campaign uses “ngon vo” in traditional instrumental-centered play,
through which instruments are used as living objects to tell stories about them. “ngon vo" is a
common feature of musical instruments and highlights its traditional cultural value. Thereby
helping students understand more about musical instruments and stimulating their curiosity.
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6. Brand identity:

6.1. Name of the campaign:

The group agreed to take the campaign name "V4" and telexed it as VOOX. This
transformation represents a desire to modernize the campaign.

Besides, expressing the interference of east and west, conveying traditional
information in the most modern way. For those purposes, making the campaign closer to
young people.

6.2. Slogan:

The slogan of the campaign is “Vd nghe trim tiéng, vd ké nghin nam”. In which
"tram tiéng" implies number sound can be created from “ngon vo", a technique from the
player to the instruments, "nghin nam" implies the length of history, and history sticky with
tradition.

6.3. Logo

The logo focuses on showing the hand performing the “ngén vd" on the traditional
instrument.

Regarding the image of hands, usually, when mentioning hands playing traditional
musical instruments, people always think of slender, soft hands on the keys. However, the
logo not following that stereotypes, the logo builds a closer and more familiar hand. The
group wants to convey the meaning of the diverse spirit in the image of a traditional musical
instrument player.
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Figure 50. Campaign logo

6.4. Color palette

The color palette is inspired by the “Tranh Hang Tréng", the colors are all very
prominent, seemingly opposing each other but forming a harmonious whole.

#4b95d1 #ce2e56 #208562

it #000000 #fab94d

Figure 51. Campaign color palette

The two main colors are blue and pink
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With blue meaning peace, freedom, inspiration, and faith, blue help to calm the mind.
There is a Japanese and Scottish study that shows that when they change the street lights to
blue, crime and suicide rates are also reduced.

With pink being a mix of red and white, it creates a feeling of romance and love.
Because it is derived from white, pink also evokes a feeling of purity, security, and
tenderness. This color also expresses the spirit of openness, and sophistication because of the
sweetness it exudes.

6.5. Typo palette

Using fonts in designs: DT PhuDu, Literata.
Scale Category | Typeface | Weight Size Case Letter Spacing

H I DT PhuDu Black 98px Sentence -1.5px

H Z DT PhuDu Black 61px Sentence -0.5px
H 3 DT PhuDu Black 49px Sentence Opx

H 4 DT PhuDu Black 35px Sentence Opx
Subtitle1 | Literata |Semibold| 24px | Sentence Opx
Subtitle 2 Literata | Semibold | 22px Sentence Opx

Body 1 Literata | Regular 24px | Sentence 1.5px
Body J. Literata Regular 22px Sentence 1.5px

Figure 52. Campaign Typo

7. Media channels

According to primary research, the extent to which Vietnamese traditional musical
instruments often appear is on the 2nd largest platforms, through social networking sites and
traditional instrument performance events, the group decided to choose Facebook and Tiktok
as the official communication channel to deploy the project to promote the image of
traditional musical instruments to young people.
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More specifically, the team will focus on the image, video, and audio quality, and post
content to attract TA's attention. Besides, will cooperate with artists/bands/Producers to
influence TA for the purpose of spreading the campaign's message.

The team decided to choose to develop their communication project on two platforms,
Facebook and Tiktok. In particular, the Facebook platform is mainly used to post articles
about traditional musical instruments and information about events. The articles revolve
around showing the features and beauty of traditional musical instruments. As for the Tiktok
platform, the group focused on showing the typical images and sounds of each instrument.
These two platforms are run in parallel, helping to bring the image of traditional music closer
to students.

8. Strategy

The group chose to carry out the campaign according to the SA model, a model born in the
4.0 era. During the period when technology was in a remarkable development stage, the SA
model was researched and born based on the AIDA model and the 4A model ( EQVN.NET,
2022).

It can be said that this is the most complete model to influence the current target customer
group. Helping the team to capture and analyze trends of the target audience more easily.

Stage Timeline Objectives Key Activity Main Channels
AWARENESS | (27/09-12/10) Create curiosity | Posts and photo | Facebook
for skill “Ngon | introduction
vo” of about skill
traditional “Ngon vo”
musical
instruments
APPEAL (10/10-16/10) Create a new “Voox - truyén | Facebook
image for thong truyén
traditional thong"
musical Conceptual
instruments photography
ASK (12/10-22/10) Promote Short clips Tiktok
learning and performing
listening to the | traditional
sounds of musical
traditional instruments
musical
instruments
ACTION (24/10-01/11) Bring the image | Exhibition of Facebook
of more popular | traditional
traditional musical
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musical combined with
instruments to performance
TA, feel the minishow
novelty of
traditional
musical
instruments

ADVOCATE (02/11-13/11) Support TA to Post of Facebook
care, learn and | traditional
preserve the musical
cultural values | instruments
of traditional
musical
instruments

9. Evaluation plan

Table 2. Strategy of campaign

Tool

Reason

Purpose

Meta Business Suite

Meta Business Suite is
a free tool that
centralizes Facebook
and messaging tools in
one place so teams can
save time, connect
with more people, and
get better results.

This tool will be used to
examine and evaluate data
such as specific information
about the target audience,
posters, page reach,
engagement, and
effectiveness of each post in
each post. campaign phase.
This tool helps to plan posts
through a pre-posting
schedule. With this tool, the
team easily controls the
density of posts at each stage
in the Customer Journey
Model. From there, the article
will be adjusted to suit the
goals of each of these stages.
The Meta Business Suite tool
still facilitates the ability to
check accurate information on
all issues around Fanpage in a
visual and specific way.

Tiktok For Business

Tiktok For Business is
a tool to measure the
approaches and

The tool used in measuring
interaction and
communication effectiveness
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interactions of users
with videos posted by
the group. From here,
the team can measure
the effectiveness of the
videos the team
produces.

on Tiktok. Help the team edit
the video content to suit their
TA episode.

This tool is also used to
record transformations and
know which videos are the
most effective and attractive.

Google Form

Google Form is a free
tool that helps team
data analysis be faster
and easier. It's
essential to achieve the
large-scale survey
objective, yet stay true
to the campaign's
target audience.

Google Form is a tool used to
conduct quantitative research
on the knowledge and
preferences of the target
audience at the pre-campaign
stage. In addition, this tool is
also used at the Action and
Advocate stages of the
Customer Journey Model to
gauge the target audience's
satisfaction and response to
the campaign's performance.

10. Master Timeline

Table 3. Evaluation plan of campaign

Begn  Doing  [ERGNN
WO w1 W2 W3 W4 W5 W6 Wi W8 W W10
No. Categories Detail In charge 29008 - 05/09 - 12/09 - 19/09 - 26/09 - 03110 - 10M0 - 17110 - 2410 - 3110 - 071 -
04109 11109 18/09 25109 02110 0910 16/10 2310 3010 06/11 131
1 Research on farget audience Solfa
2 Research Case study / Q | Qualitiative research Sol fa
3 Identificalion of problems / Idea / Strategy Solfa
4 Identify ideas / Research customers Sol fa
5 Partnership / Sponsorship Solfa
Communication Campaign | Media Planning / Description, art direction and N
] frame design Hugn = Dung
T Communicafing campaign starts Nguyén +Dung
8 Proposal concept / Checklist / Estimated budget| Huan + Nguyén
9 Shooting / Make trailer Solfa
1 Concepual Photography Edit photos and release the conceptual Solfa
photography and trailer
Post-production and Post fanpage Sol fa
Finalize the script for the short clip/Scout N B
ik location/ Checldist/Budget Hlisa: s Noayan
12 Short Glips ShotlstTimeline Nguyén ~Dung
13 Paost-production and Post fanpage Hudn + Dung
14 Idea / Concept / Story / Key message Sol fa
15 Scout location / Checklist / Planned Hudn + Dung
18 Propesal concept / Contact sponsor Nguyén +Dung
Event Personnel Description / Diagram / Program 2 x
i Scenarig / MC Scenario Husn £ Nouyen
Finished the items to be crafted/printed + Send =
£ invitations AR
19 Setup/Rehearsal/Onset Sol fa

Figure 53. Master timeline of campaign
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11. Estimated expenses

11.1. Media Production - Conceptual Photography

TONG CONG

1 Thué nhac cy 1 6 dan 0d 0da 0d CLEB cho mwgn
2 Thué trang phuc 1 1 bd 400.000 400.000 400.000
if Tién an il 1 1 ngurdi 40.000 4 240.000 d 240.000 d
2 Tién nuwdc G 1 1 ngLrdi T.0004d 70004 42.0004
Téng: 682.000 d
Chi phi phat sinh 200.000 @
TONG CONG 882.000 d

Figure 54. Media Production of campaign - Conceptual Photography

11.2. Media Production - Short Clips

TONG CONG

GHI CHU

1|An trea 1 1 1 42.000 d 42.000 d 42.000d
590.000 d 590.000 d 590.000 d

Studio trréing
1| Thiét bi quay 1 1|bd 04d 0d 0d
2|An = Udng 12 i 1|phan 40.000 4 480,000 d 480.000
3| Trang phuc 6 1 2|bd 200.000 4 200.000 d 200.000 d
TONG 1.312.000 4
'CHI PHI PHAT SINH 200.000 d
TONG CONG 1.512.000 d

Figure 55. Media Production of campaign - Short Clips

11.3. Event

1 Dia diém 2 od Sponsor
2 Am thanh [103] 3.000.000 3.000.000
3 Bang théng tin 2 T bang 750.000 4 5.250.000 d
4 Mhac cu 2 0 loai od od Sponsor

3 Thé BTC 40 thé 50004 200.000 d
7 Hashtag chif 2 cai 60.000 d 120.000 g
] Hashtag nhén vt [ cai 50.000 300.000 8
=] QR code check-in 2 2 bang 40.000d 50.000 d
10 Standse 2 tam 300.000 4 600.000 d
1 Backdrop 1 khung 2 160,000 2.160.000 d
12 Sheet churong trinh 1 gidy 20.000 4 20.000 4
14 Ed dam E cdi 50.000 d 480.000 8
15 Day deo BTC 40 cai 2800d 112.000 4
16 Chén d& bang check-in 2 2 cai 12.000d 240004
17 An udng nhan su 40 ngurer 30.000 2.400.000 d
TONG 19.606.000 d

TONG CONG 20.606.000 d
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Figure 56. Estimated expenses Event of campaign

12. Sponsorship
12.1. Duc Ngan Store:

Established in 1998, a place specializing in the production of traditional Vietnamese
musical instruments

o e Vigiin

Figure 57. Hieu dan Duc Ngan logo

12.2. Tugo tour

Tugo travel company was established in 2015, so far Tugo has more than 7 years of
experience in organizing tours towards high-end markets.

tugoe

Seom.v

Figure 58. Tugo logo
12.3. Q Industry

Was Founded in 1987 and recognized as a leader in hotel solutions integration. Have
organized national cultural events

Figure 59. QO Industry logo
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12.4. Suoi Tien Cultural Tourism Joint Stock Company

Suoi Tien is a leading entertainment and entertainment center in the country, and at
the same time affirms its position in the region and in the world.

Figure 60. Du lich Suoi Tien logo
12.5. Chieu Minh Cac

A shopping and retail page specializing in Vietnamese accessories and jewelry

Figure 61. Chieu Minh Cac logo

12.6.Hoa Nien

Hoa Nien is a brand that provides design consulting, tailoring, and rental services for
Vietnamese-inspired fashion products and cultural gift products.

Hoa
Nicll

Figure 62. Hoa Nien logo

12.7. Joint Stock Company Fiditour
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As a professional domestic and foreign TOURISM organizer with 30 years of
experience, we will bring you the best tours.

LU HANH

CIDITOUR

CHAT LUONG TIEN PHONG

— 2

CONG TY CP LU HANH FIDITOUR

Figure 63. Fiditour logo

12.8. Viet Travel Communication Joint Stock Company

Established in 2008 in the midst of a recession in the domestic and international
economies, Vietnam Tourism appeared in the Vietnamese tourism market with high-quality
domestic and international tourism products at low prices.

dulichWiet

Figure 64. Du lich Viet logo
12.9. Ho Chi Minh City THE HE TRE TOURIST CO., LTD

In operation since October 2000, started as a business specializing in the domestic
tour business. Over the course of 12 years, up to now, Young Generation tourism has
expanded its domestic and international travel activities.

TP. HO CHI MINH
Figure 65. THE HE TRE TOURIST logo

12.10. Vietcharm Travel
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Duyen Viet Travel Co., Ltd - established in 2007, a professional organizer of travel
programs combining conferences and teambuilding

TRAVEL

Figure 66. Vietcharm Travel logo
12.11. Van Lang Culture Joint Stock Company

Is the leading company in providing all kinds of calendars: wall calendars, block
calendars, desk calendars, weekly calendars, annual calendars, agendas...

g

VANLANG CULTURE JSC

Figure 67. Van Lang Culture Joint Stock Company logo
12.13. Dai Viet A Culture Mtv Co., Ltd

It was established in 2006 and is a unit providing printing products and services. Dai
Viet A is confident it be a reliable manufacturer in the field of printing in Vietnam.

IViES Y

O

Figure 68. Dai Viet A Culture logo
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13. Media partner
13.1. FPT University HCM:

As one of the sponsors and also the venue of the project “VOOX”

gﬂ ] Education

PAI HOC FPT

Figure 69. Dai Hoc FPT logo

13.2. C6 dong:

With the desire to collect and share simple and ordinary things in daily life to
encourage people to live positively, optimistically, in accordance with their spirit of
Promotion.

A,

&

,{7

Figure 70. C6 Péng logo
13.3. YBOX

YBOX or Youth Box is an "information box for young people" with many categories
and articles under the topics of Opportunity - Scholarship - Career - Start-up - Contest -
Recruitment...
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R¥ YBOXVN

Figure 71. YBOX.VN logo

13.4. Su Viet Kieu hung

A non-profit project with the mission of connecting the historical values of the nation
with the young generation of Vietnamese people, through the form of historical films with
animation.

Figure 72. Su Viet Kieu Hung Logo
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PART III: EXECUTION

I. Social media

Through research in the "Media Behavior" and "Favorite Level of Traditional
Instruments" sections, the team decided to create a fanpage on Facebook and Tiktok. Using
two parallel running platforms, but depending on the stage, there will be a primary and

secondary platform.

1. Content Posting Timeline

1.1. Facebook

STAGE | STT |igay Bing Tén bai viét Muyc dich Brief content |  Brief Design
Objective: Tao nhan dién vé nhac cy truyén théng
- Avatar: gi&i thiéu ngan gon ( 1
cAu vé su xudt hién cta dy an
1 27/09 Lap Page - Cover paged{fg:?)mg soon cia | llustration Design
- Hashtag: #/00X #ngonvo
#campaign
- Gigi thidu: nhém gém nhirng
thanh vién n::énTuc dich coa Clip: hinh cac
2 28/09 Gigi thidéu nhom Tao sir uy tin i thanh vién cé chén
- Hashtag: #dancontho
p text
#hoangmangcuocdoi
#SOLFAMEDIA
- gi&ri thiéu: Dy an clia nhom la gi? ; ;
{gidi thich tén du 4n, ¥ nghia, If do | llustration Design
. - lllustrator mat
Iap fanpage,..) han dan biu v
-Muc dich cua dy &n huéng dén? | a0 ¢4 bau va
Gigi thiéu Fanpage va muc dich clia 5 ot 2 flpan 9 " | bantay dang gay
3 29/09 dwan Information - Théng diép muon truyen dan
4 tai?thdng qua slogan, tagline,...) | _ Cé logo du 4n
~Hashtag: #/00x tén duogn sl\l‘:n an
#traditionalinstruments #campaign \f e, S10g
#SOLFAMEDIA
lllustration Design:
- Nigon vé la gi? lllustrator mét nha
- Hashtag: #/00X #ngonvo cuy, mét gwrong mat
4 30/09 Graphic design v&ri keyword Curious vé tén Page | #traditionalinstruments #campaign | dang suy nghi va
- Key word: Ngon vd key word "Ngén vd
- Noi dung ngan gon, gay sir to la gi"
AWARENES = o o T KB Thire vB
- Cung cap théng tin, kién thirc ve ; G
I thudt chori Ngén vl clia dan | ustration Design;
i SRTEEN " g illustrator mascot
5 0310 Thong tin ve ki thuat ngén vo cia infarmation Tranh va dan Bau &an tranh. dan biu
Pan Tranh va Ban Bau - Hashtag: #/00X #ngonvo PR
va chén text
#nhaccukechuyenquangonvo
#traditionalinstruments #campaign
- Cung cAp thong tin, kién thic vé
Ky thuat Ch?l h!gor] yo.cha dan Illustration Design:
Mguyét va Sao Tric -
R P i i P . .= | illustrator mascot
Théng tin ve ki thuat ngén vo cda o - Kéu goi meoi ngwdi cling chia sé 2 e
6 05/10 ot - Information = - r e e dan Nguyét, sao
Dan Nguyét va Sao Tric nhirng ki thuat khac neu biet triic va chén text
- Hashtag: #/00X #ngonvo
#nhaccukechuyenguangonvo
#raditionalinstruments #campaign
- Gii thiéu ngan gon vé bd anh va
néi vé&¥i moi ngudi cing dén xem
) .. . - diéu tha vi gi sap toi . .
T 07110 Trailer bd anh Curious ve bd anh - Hashtag: #VOOX #ngonvo Bang concept anh
#nhaccukechuyenquangonvo
#raditionalinstruments #campaign
- Cung cAp thong tin, kién thic vé
ki thuat choi Ngon v cla dan Ty | lllustration Design:
Ba va Ban Nhj illustrator mascot
Théng tin vé ki thuat ngén vé cia : - Nhéc nh& moi nguei hdy chia sé | dan Ty Ba, dan
8 | 08/10 Dan Ty Ba va Dan Nhj Information nhimg ky thuat khéc néu biét | Nhiva chén text
- Hashtag: #/00X #ngonvo
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Objective: Tao sw té mé vé cau chuyén ngén vd cia nh

ac cy truyén théng

APPEAL

1010

Bd anh

Information

- Ngi dung ngén gon, théng diép
ngan gon, dé hidu
- Concept bd anh la gi?
- Cau chuyén va Key message
mudn truyén tai
- Key word: truy&n thong truyén
théng
- Hashtag: #/00X #ngonvo
#nhaccukechuyenquangonvo
#traditionalinstruments #campaign

Concept bd anh

10

12110

Théng tin vé& nhiing ky thuat khac caa
nhac cu

Information

- Cung cap thong tin, kién thic vé
ky thuat choi khéc cda cac loai
nhac cu
- Hashtag: #/0O0X #ngonvo
#nhaccukechuyenquangonvo
#traditionalinstruments #campaign

Illustration Design:
illustrator mascot &
loai dan va chén
text

11

14110

Mha hang sw kién

Curious vé& event

- Event is coming soon
- Hashtag: #event #/O0X
#nhaccukechuyenquangonvo

Video ngan

Objective: Thiic day tim hiéu va lang nghe 4m thanh cua céac loai

1710

gidi thigu sw kién

Information

- Tén sir kién
- Chu dé
- Théng diép hudéng
- Thong tin sy kién: thvi gian, dia
diém

Poster

13

1910

Sy kién co nhirng hoat déng gi

Information

- Nhirng khu vurc trai nghiém
twong tac
- Ai s& xut hién trong minishow

image

ASK
14

200

Thwr mévi cac ban sinh vién dén tham
du trién lam

Interaction

- N&i dung chii yéu tp trung vao
méi cac ban dén tham gia trién
lam

llustration Design

15

21110

Cover page (S kién)

Information

- Cap nhat vé su kién
- Théng tin sir kién: thei gian dia
diém

lllustration Design

22110

Sor db dén si kién

Interaction

- Huwéng dan dwong di dén s kién

lllustration Design

Objective: Mang nhac cu truyén théng gan giii hon téi TA, cam nhin sy m&i la clia nhac cu truyén thdng.

ACTION

17

24110

Nhéc nhé su kién sap dén gén

Infarmation

bat ddu sir kién

- Luu § vé thoi gian va dia diém
-Nhac nh& moi ngurdi ngay mai la

25110

$éng: Start event D1 - Khai mac
Téi - Cap nhat 1 56 anh trién Iémrué
thdng bao ngay mai la ngay cudi

Information

cho ngay 1

ngay cudi cia su kién.

- Théng bao bat dau chudi su kién

- Nhéc nhé& moi NguG ngay mai la

image

26110

Cap nhat anh minishow ngay 25/10

Information

- Téng hop hinh anh moi ngudi
dén tham dw sur kién ngay 1

image

20

27110

Cap nhat anh ndi bac ngay 26/10

Information

@én tham du su kién ngay 2

gia sur kién

- Téng hop hinh dnh moi ngudi

- Cam on moi ngudi d& dén tham

image

21

29110

Bai viét tri &n chung dén cac nha tai
tror

Infermation

= C{Elm on cac nha tai tro d3 clng
ddng hanh trong théi gian qua

Illustration Design:
thém logo cia cac
nha tai trge

22

1M

bang recap su kién + cdm on

Information

- Tom tét s0 lrge nhing khoanh
khac vé su kign

Clip
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Obijective: Thuc day TA guan tam, hoc héi va gin gith nhilng gia tri van hoa cla cac loai nhac cu truyén théng.

ADVOCATE

23

21

C4u chuyén cda dan Bau + dan Tranh

Information

- Mascot ciia dan Bau va dan
Tranh

- Théng tin tat tan tat vé cu
chuyén ciia dan Bau = Dan Tranh

lustration Design

24

mn

Am thanh dan Bau

Ling nghe &m thanh

- Phong théi choi clia ngudi biéu
dién va cach choi cla dan

Clip

25

511

Am thanh dan Tranh

Ling nghe &m thanh

- Phong théi choi clia ngudi biéu
i g
dien va cach choi cla dan

Clip

28

611

Cdu chuyén cla dan Nguyét + Sdo

Information

- Mascot ciia dan Nguyét va Sao
Tric

- Théng tin tat t3n tat vé cdu
chuyén cla dan Nguyét + Sdo Tric

Illustration Design

27

711

Am thanh cia dan Nguyét

Lang nghe am thanh

- Phong thdi choi cla ngudi biéu
dién va cach choi cla dan

Clip

28

8

An thanh cila Sdo Tric

Lang nghe am thanh

- Phong théi choi ciia ngwdi bidu
dién va cdch chai clia dan

Clip

29

Cau chuyén cla dan Ty + dan Nhi

Information

- Mascot clia dan Ty va dan MNhi
- Théng tin tat t3n tat vé cdu
chuyén cla d@an Ty + dan Mhi

lllustration Design

30

10011

Trailer vé& bd anh "ClUng truyén thing
vivu’

Curious vé bd anh

- Nha hang cho san pham mdi
- Thé¥i gian ra mat

- Kich thich moi ngu&i cing dén
xem diéu thi vi gi sap toi

Clip

31

1111

Sang: Am thanh cia dan Ty
Chiéu; Am thanh clia dan Nhi

Lang nghe &m thanh

- Phong théi choi clia ngwdi bidu
dién va cdch chai clia dan

Clip

Table 4. Media planning of campaign VOOX - NHAC CU KE CHUYEN QUA NGON VO on

1.2. Tiktok

Facebook

STAGE STT [Ngay Pang [Tén video Muc dich Brief video
Ojective: Tao nhan dién v& nhac cuy truyén thong
Tén kénh: Voox.instruments
Hashtag: #fyp #vietnam #vietnamese #traditional #instruments #genz #music #musical #trending #viral
’ Chudn bi, thurc hién quay cac
video
2 01/10/2022 Lap kénh Thay avatar
Dan c6 - nhac cy truyén théng | Cho khan gid nhéan biét hinh
e 0371012022 Viét Nam dang dan co Nhirng chi tiét cia dan
Ban franh - nhac cu truyén théng | Cho khan gia nhan biét hinh
AWARENESS % a0 \;’if‘at N?m . e iingkién tr??hh . Nhirng chi tiét cia dan
(26/09-09/10) 5 05/10/2022 20 truc - nhac cu truyen thong ls] ::m g|_a nhan biet hinl } L
Vigt Nam dang sdo tric Nhirng chi tiet cla sao
Ban nguyét - Nhac cy truyén Cho khan gia nhan biét hinh
¢ Orani2032 théng Viét Nam dang dan nguyét Nhirng chi tiét cia dan
DPan ty ba - Nhac cu truyén thong | Cho khén gid nhan biét hinh
£ Q8102022 Viét Nam dang dan ty ba Nhing chi tiét cia dan
Ban béu - Nhac cu truyén théng | Cho khan gia nhan biét hinh
5 09/10/2022 |\t Nam dang dan biu Nhirng chi tiét cda dan
9 12/10/2022 Sa_o gia tieng chim, tai sao Cho khe!n gia ba’E ngd ve am Cgch tao ra tieng chim tir
khong? thanh clia sao tnic sdao tnic
Phong thai chei cha
10 14/10/2022 Cho khan gia lang nghe &am  [ngudi biéu dién va cach
APPEAL Am thanh dan nguyét thanh clia dan nguyét choi caa fTIan _
(10110-16/10) — po: (000 e dhcri gl
1" 15/10/2022 Cho khan gia lang nghe a&m | nguwdi bieu dien va cach
Am thanh dan ty ba thanh clia dan ty ba choi clia dan
Phong thai choi cha
12 16/10/2022 Cho khan gia lAng nghe &m | ngui biéu dién va cach
Am thanh dan tranh thanh clia dan tranh choi cla dan
Phong thai choi cha
13 17/10/2022 Cho khan gia lang nghe am  [nguéi biéu dién va cach
Am thanh dan bau thanh cila dan bau choi ctia dan
ASK Phong thai choi cha
1702310 14 19/10/2022 Cho khan gia lang nghe &am | ngui biéu dién va cach
( ) ) Am thanh dan cd thanh cla dan cé choi clia dan
Phong thai choi cha
15 21/10/2022 Cho khan gia ldng nghe 4m  [nguoi bidu dién va cach

Am thanh sao tric

thanh cilia sao tnic

choi coa dan
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Dan nguyét v&i sy gan ]
16 24/10/2022 |gii cla am thanh vui Cho khan gia lang nghe am Gia dinh hinh &nh biéu dién
nhdn thanh ctia dan nguyét trén san khau
17 26/10/2022 Tleng‘sao da qlgt noi Cho khean gia Ian‘g nghe am Gla d!ph hlrlh anh bieu dién
thay long ngudi thanh cta s&o tric trén sén khau
Chang séo hém nay Théy hinh anh vui nhdn, gan gii
ACTION i 2BiDz0z2 ciing bét trend do clia nhac cu truyén théng Bét trend
(e4i10:93A) Khc dao ty ba bén hé | Cho khan gia 13 he 4
uc dao ty ba bén ho o khan gid lang nghe &m
1 2912022 sen thanh ctia dan ty ba Biéu dién nhac cy bén hd sen
Cho khan gia ldng nghe am
2 8011012022 | i hét* cia dan tranh [thanh ctia 8an tranh Biéu dién nhac cu bén hd sen
thém am b&u ni¥a cho  |Cho khan gia nhan biét hinh
21 01111/2022 s&c nét nhé dang dan béu Bidu dién nhac cu bén hd sen
dan bau gia tiéng mo t6? | Cho khan gia lang nghe am
22 02/11/2022 ... dwoc hok taaaa thanh ctia dan bau Bi&u dién nhac cu bén hd sen
Cho khan gia nhan biét cu tric |Gi¢i thiéu mot sb bo phan clia
23 03/11/2022 ASMR dan nhj co ban cua dan nhi dan
. . ~ « K r4 . Ly A ~ X ~ ~ >
24 04/11/2022 ) ] Cho {(harl gla‘nhar'l biét cau trac G}m thiéu mot s6 bo phan cua
ASMR séo trac co ban cla sao truc séo
Cho khan gia nhan biét ciu tric | Gidi thiéu mot sé bé phan clia
ADVOCATE 20 0zA12022 ASMR dan nguyét co ban clia dan nguyét dan
(02/11-13/11) Cho khan gia nhan biét cAu tric |Gidi thiéu mot sb bo phan clia
<4 09/11/2022 ASMR dan tranh co ban cta dan tranh dan
Cho khan gia nhan biét cu tric |Gi¢i thiéu mot sb bo phan clia
24 1011112022 | s o dan bAu co ban ciia dan bau dan
Cho khan gia nhan biét ciu tric | Gidi thiéu mot sé bo phan clia
28 T2ivizaze ASMR dan ty ba co’ ban cla dan ty ba dan
29 13/11/2022 Tong hgp cac loai nhac Chp thay s két hgp clia cac Lan !qq't‘hinr_):énh clia cac
cu loai nhac cu ngwoi bieu dién nhac cu

Table 5. Media planning of campaign VOOX - NHAC CU KE CHUYEN QUA NGON VO on Tiktok

With 5 stages Awareness - Appeal - Ask - Action - Advocate was launched earlier.
The campaign made posts on social platforms to create recognition for traditional musical
instruments. Thereby creating curiosity and attracting interest to promote learning and
listening to the sound of musical instruments. Thereby, bringing multidimensional
perspectives on conventional musical instruments closer to you. By providing information,
hands-on experience, and listening to the audio, the campaign will proceed to listen to
audience feedback. Therefore, each phase is tied to its own goals, and a schedule of articles
will help clarify each of those goals. Besides, in addition to the plan for the above posts, the
group also increased its reach by supporting other media pages.

2. Process on social media
2.1. Stage 1: Awareness

The aim of this stage is to create curiosity about traditional musical instruments
through articles explaining techniques of "Ngon vo". "Ngon vo" is one of the typical
techniques of traditional musical instruments besides vibrating, pressing and swiping
techniques. Although less "acting ground" than other techniques, when appearing, “Ngon vo”
creates highlights and breaks for the music. It is because of that interesting point that creates
excitement for the audience to find this technique.

Three posts are specifically about "Ngon vo" techniques and one is about a quartet of
techniques used in traditional musical instruments. These articles also partially identify the
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mascots used in the project. This image received a good response from the audience, they felt
that the instrument looked funny and eye-catching.

The technique of "Ngon vo" is a new concept, stimulating viewers to want to read and
learn more about this technique. The total reach for 4 articles in this period was 1680 reach,
the highest was "Bai gioi thieu ky thuat ngon vo" of Dan tranh and Dan bau with 711 reach.

Feon | ECTITEE

i oy s it e LAM QUEN VGI NGON VO'NHE!!! /PART1/ Ngén v&la ...

diing 2- 3 diiu ngon tay (trd, gitta v dp 0t) vo 1én mdt 20:14 3 Thang 10, 2022
diy vira dugc ghy, bén trii nhan din. Sau 46 nhic
ngay cc ngon tay lén ID: 109758955239672

Lugt tudng tac
il 90 lugt bay td cam xic ® 23 binh luan A 11Ut ¢
Noox
Hiéu qua
S& ngudi tiép can ® Cam xuc, binh ludnva... @
T6ng kam | Tét T8ng gm Tét
711 nhat | nhat 114 nhst _I- nhét

Bai viét nay tiép can dudc nhiéu
ngudi hon 70% trong s6 50 bai
viét va tin gdn ddy nhat clia ban
trén Facebook.

S8 ngudi tiép can all

Bai viét nay thu hut dugc nhiéu
cam xuc, binh luéan va lugt chia
sé hon 67% trong s6 50 bai viét
va tin gn day nhit cla ban trén
Facebook.

Cam xuc 920
Binh luén 23
Lugt chia sé 1
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f)

'WGON

n Vb clia nd b&mmhdungngéntréwtrﬁ

BT

LAM QUEN VGI NGON VO'NHE!!! /PART 2/ Aloo! Aloo...

phim dan, iwpwmm sau dé tay tréi sit 19:29 5 Thang 10, 2022
du““ﬁ gitta hofic ngén dp Gt bim manh vio cung
S IS NO Ny S ID: 103561782538502
Lugt tudng tac
'
il 61 Iugt bay to cam xuc ® 26 binh luan A 0 lugt ¢
“lkw\
Hiéu qua
S8 ngudi tiép can ® Cam xuc, binh ludnva... ©
Téng kem Tét Ténggem Tot
356 nhst _l_ nhét 87 nhat -l_ nhét
Bai viét nay tiép can dugc nhiéu Bai viét nay thu hut dugc nhiéu
ngudi hon 33% trong s6 50 bai cam xuc, binh ludn va lugt chia
viét va tin gan day nhat clia ban sé& hon 44% trong s6 50 bai viét
trén Facebook. va tin gan day nhat clia ban trén
Facebook.
Sé ngudi tiép can 356
Cam xuc 61
Binh luan 26
Ludt chia sé 0
Beon x
LAM QUEN V61 VOOX NHE!! /PART 3/ B&n d&cudi cul...
nw!mm.mmmnmmnuewm "
pumm-uaénhmmn 20:00 8 Thang 10, 2022
Mnhmhundwan
ID: 1056677212326959
Lugt tudng tac
&
1l 44 lugt bay td cam xtic ® 13 binh luan A 0 ludt «
‘\“nn\
S&'ngudi tiép can ® Cam xtic, binh ludnva... ©
T6n3 kgm Tét T6n9y4m Tét
256 o | . 57 e NN
Bai viét nay tiép can dudc nhiéu Bai viét nay thu hdt dudc nhiéu
ngudi hdn 26% trong s6 50 bai cam xuc, binh luan va lugt chia
viét va tin gan day nhét cua ban sé hdn 22% trong s6 50 bai viét
trén Facebook. va tin gdn day nhét clia ban trén
Facebook.
S6 ngudi tiép can 256
Cam xuc 44
Binh luéan 13
Lugt chia sé 0
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&

4

. RuNG

x  NHAN e
VuoT ~ 4

\Iﬁ‘o =

r-)
S& ' ngudi tiép can ®
T6NS kam Tét

357 nhat nhat

Bai viét nay tiép can dudc nhiéu
ngudi hon 37% trong s6 50 bai
viét va tin gan day nhat cia ban
trén Facebook.

S6 ngudi tiép can 357

Quang céo bai viét X

NGON V&'VA NHING NGUSI BAN Sau khi chiing ta cil...

20:14 12 Thang 10, 2022
ID: 108754298685917

Lugt tudng tac

ife 57 lugt bay té cam xtic

Cam xdc, binh ludnva... @

ToNGkem

Tot
80 nrg NN |

Bai viét nay thu ht dudc nhiéu
cam xuc, binh luan va lugt chia
sé hon 37% trong sé 50 bai viét
va tin gan day nhét cta ban trén
Facebook.

Cam xuc 57
Binh luan 23
Ludt chia sé 0

® 23 binh luan

A 0 lugt

Figure 73. Reach and reacts, comments of stage 1

2.2. Stage 2: Appeal

Phase 2 starts from October 10, 2022 to October 16, 2022, the important purpose of
this stage was to create a new look for traditional instruments. As a result, the campaign
produced conceptual photography - "Voox - TRUYEN THONG TRUYEN THONG" which
achieved a fairly high reach of over 8,700. After uploading the photo series, it can be seen
that the audience has positive and excited feedback about the image and spirit of the photo

series.

Through the appearance of the set of photos, the goal has been achieved on the
Facebook platform. In short, the target audience has also paid attention and interest in
traditional musical instruments and campaign "VOOX - Nhac cu ke chuyen qua ngon vo".
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T -

VOOX TRUYEN THONG TRUYEN THONG Phai chingc...

hk - -
S6' ngudi tiép can ®
Tong  kgm |T6t
8.719 nhat nhét

Bai viét nay tiép can dudc nhiéu
ngudi han 100% trong sé 50 bai
Viét va tin gan day nhat cla ban
trén Facebook.

20:00 10 Théng 10, 2022
ID: 107192722175408

Ludt tudng tac

Camxuc, binhludnv... ©

T8Ng kém

| Tét
397 nhst L nhat

Bai viét nay thu hut dugc nhiéu
cam xuc, binh luéan va ludt chia
sé hon 100% trong s& 50 bai
viét va tin g&n day nhat clia ban
trén Facebook.

ile 289 lugt bay td cam xuc

® 99 binh luan A 9 lug
Két qua ®
T6n9Kgm | Tét
28 nhit nhat

Bai viét nay da nhan dugc nhiéu
lugt click vao lién két hon 11%
trong tdng s& 50 bai viét va tin
gan day nhat clia ban trén
Facebook.

S6 ngudi tiép can 8.719
Cam xtc 289 Lugt click vao lién két 28
Binh luén 99
Lugt chia sé 9

Figure 74. Reach, reacts and comments of stage 3

2.3. Stage 3: Ask

Phase 3 starts from October 12, 2022 to October 18, 2022, at this stage, the main
traditional channel of the project is Tiktok with short clips with the sound of each instrument.
The purpose of these short clips is to help listeners see the beauty of traditional Vietnamese
musical instruments. Most importantly, they will hear and have a little impression of the
sound of these instruments because there are still a lot of music products that use the wrong
traditional instrument material.

6 clips have a careful investment in image and sound so that everyone can hear these
sounds in the clearest way, not having to replay the music but the pure sound of the
instrument. The total number of interactions since the establishment of the TikTok channel
until now has achieved a significant amount of reach. The average views of the 6 clips are
over 1000 views, the highest with Dan Nhi clip is 1822. At the same time, it has received
many positive feedbacks from viewers.
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Twong tac 4 D ligu tai vé

7ngayqua 28 ngayqua @GERGEYEIER Tuy chinh v

Lot xem hé so Thich Binh luan Lwot chia sé
240 449 73 8
+240 (>999%) t +449 (~999%) * +73 (>999%) t +8 (>999%) 1

Figure 75. Total reach clips on Tiktok at stage 3

2.4. Stage 4: Action

Phase 4 starts from October 17, 2022 to November 1, 2022. This is the main stage of
the whole campaign to bring the image of traditional musical instruments closer to students in
Ho Chi Minh City. Before the event took place, the group also had articles related to the
event to attract the attention of young people to the event "VOOX - Nhac cu ke chuyen qua
ngon vo". With a total reach of more than 3,000. Therefore, the interactive exhibition event
combined with the minishow has received a high response and many positive feedbacks
about the experiences of young people after attending the event.

Quang cdo lai X
wr e - Mte@

KE NGHIN NAM ] .
LAM | 35 - 2699 | 650 W0 COR < e W HO HEN CUNG VOOX Tai su kién VOOX-NHACCU KE...
z — 20:46 17 Thang 10, 2022

ID: 112744381620242

i

Lugt tuong tac

il 210 luct bay td cam xuc ® 111 binh ludn A 13 luc
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S& ngudi tiép cén ®
T6N9  kem Tét
3.094 npgt ] nnat

Bai viét nay tiép can dudc nhiéu
ngudi hon 96% trong s6 50 bai
viét va tin gan day nhat cltia ban
trén Facebook.

S8 ngudi tiép can 3.004
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Camxic, binh luanv... ©

TeNg kam

e
334 nhst nhat

Bai viét nay thu hat dudc nhiéu
cam xuc, binh luan va lugt chia
sé hon 96% trong s6 50 bai
viét va tin gan day nhat clia ban
trén Facebook.

Cam xuc 210
Binh luén m
Lugt chia sé 13

Két qua ®
TON9yem | Tét
20 nhat nhat

Bai viét ndy da nhan dudc
nhiéu lugt click vao lién két hon
11% trong téng s6 50 bai viét
va tin gan day nhat cla ban
trén Facebook.

Lugt click vao lién két 20

Figure 76. Reach post at stage 4

Besides, during the ongoing event, posts related to updating the status of the event
have a fairly high organic reach rate, ranging from 1,000 to 1,600 per post.

IR

VOOX dang ddi cac ban tai sdnh tang 2 - Nha Van Héa S...
08:29 25 Thang 10, 2022

ID: 117082144519799

Lugt tudng tac

e 79 lugt bay té cam xuc @ 24 binh luan A 6 luct
S& ngudi tiép can ® Camxic, binh ludnv... © Két qua ®
T6ng  kem - Tt T6n9 yem Tét Téng
1.292 nhit I s 109 s NN .

Bai viét nay thu hit dudc nhiéu
cam xuc, binh luan va lugt chia
sé hon 59% trong s6 50 bai
viét va tin gan day nhat cla ban
trén Facebook.

Bai viét nay tiép can dudc nhiéu
ngudi hén 85% trong s6 50 bai
viét va tin gan day nhat cla ban
trén Facebook.

Lugt click vao lién két --

S6 ngudi tiép can 1.292
Cam xuc 79
Binh ludn 24
Lugt chia sé 6

Communication Campaign - VOOX |79



FPT University | Multimedia Communication Capstone Project

S6 ngudi tiép can ®
T6N9 g | Jl Tét
792 nhst nhat

Bai viét nay tiép can dudc nhiéu
ngudi han 74% trong s 50 bai
viét va tin gan day nhat cla ban
trén Facebook.

S6 ngudi tiép can 792

ID: 117334677827879

Lugt tudng tac

Cam xuc, binh ludnva... ®

TONg kam

Tot
128 oy I .

Bai viét nay thu hit dudc nhiéu
cam xuc, binh luén va lugt chia
sé hon 74% trong s& 50 bai viét
va tin gan day nhat cha ban trén
Facebook.

Cam xuc 95
Binh luén 24
Lugt chia sé 9

il 95 lugt bay té cam xdc

Quang cdao bai viét X

[CAP NHAT SU KIEN NGAY 25/10/2022 (PHAN 1)] Vay...
20:45 25 Théng 10, 2022

® 24 binh ludn A 9 lugt
Két qua ®
ToNGKgm Tot
1  nhét nhat

Bai viét nay d& nhan dudc nhiéu
lugt click vao lién két han 7%
trong téng s& 50 bai viét va tin
gan day nhat cda ban trén
Facebook.

Ludt click vao lién két 1
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S&'ngudi tiép cin ®
Tong  kgm —
1.024 nhst “ T st

Bai viét nay tiép can dugc nhiéu
ngudi hdn 81% trong s6 50 bai
Viét va tin gan day nhat cta ban
trén Facebook.

S6 ngudi tiép can 1.024

20:35 26 Thang 10, 2022
ID: 117775734450440

Ludt tu'dng tac

Camxuc, binh ludnv... ®©

ToNg kem

Tot
M1 oy T

Bai viét nay thu hit dudc nhidu
cam xuc, binh luén va lugt chia
sé hon 63% trong s6 50 bai
viét va tin gan day nhat ctia ban
trén Facebook.

Cam xuc 93
Binh luan 13
Lugt chia sé 5

il 93 Iugt bay té cam xuic

BT -

[CAP NHAT SU KIEN NGAY 25/10/2022 PHAN 2] Khé...

@ 13 binh luan A 5 ludt ¢
Két qua ®
Tongygm | Tét

nhat nhat

Bai viét nay d& nhan dudc
nhiéu lugt click vao lién két hon
7% trong téng s6 50 bai viét va
tin gan day nhat cta ban trén
Facebook.

Lugt click vao lién két 2

Communication Campaign - VOOX | 81



FPT University | Multimedia Communication Capstone Project

TR -

[CAP NHAT SU KIEN NGAY 26/10/2022] Su kién trién ...

S& ngudi ti€p can ®

Téng

Kem el ™
1.024 nhst nhat

Bai viét nay tiép can dugc nhiéu
ngudi hon 81% trong s6 50 bai
Vviét va tin gan day nhat cta ban
trén Facebook.

S6 ngudi tiép can 1.024

20:02 27 Thang 10, 2022
ID: 118210664406947

Lugt tudng tac

Camxtc, binh ludnv... ©

ToNg kgm

Tot
138 nn: N

Bai viét nay thu hut dugc nhiéu
cam xuc, binh luan va lugdt chia
sé han 85% trong s& 50 bai
Viét va tin gan day nhat cua ban
trén Facebook.

Cam xtc 96
Binh luan 32
Lugt chia sé 10

1l 96 lust bay t6 cam xuc

® 32 binh ludn A 10 lugt
Két qua ®
T6N9ygm | Tét
3 nhat nhat

Bai viét nay d& nhan dudc
nhiéu Iugt click vao lién két hon
7% trong téng s6 50 bai viét va
tin g&n day nhat cta ban trén
Facebook.

Lugt click vao lién két 3
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S& ' ngudi tiép can ®
TOng g | Tét
1.606 nhst nhat

Bai viét nay tiép can dudc nhiéu
ngudi hon 93% trong s6 50 bai
viét va tin gan day nhat cla ban
trén Facebook.

Ludgt tudng tac

il 114 lugt bay té cam xdc
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Quang cao bai viét X

/KY NIEM KHONG PHAI/ Cudc hd hen clia chiing ta sa...
18:00 1 Thang 11, 2022

ID: 120248360869844

@ 63 binh luan A 12 lug

Camxdc, binh ludnv... ®

Tong ki

189 nhat I nhat

Bai viét nay thu hut dudc nhiéu
cam xuc, binh luan va lugt chia
sé hon 89% trong s6 50 bai
viét va tin gan day nhat cla ban

trén Facebook.

S6 ngudi tiép can 1.606
Cam xuc 14
Binh luan 63
Lugt chia sé 12

Figure 77. Reach, reacts and comments of stage 4

2.5. Stage 5: Advocate

With this final phase, the project wishes to support and motivate students to pay more
attention to, learn and preserve the cultural values of traditional musical instruments. By
transmitting information about traditional musical instruments in the form of diaries.
Instruments are like writing self-confessions about their origins and origins, helping the
audience see the precious values of traditional musical instruments. Although it is historical
information, and popularizing knowledge, it is modified so that it is close and receptive.
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Quang cdo bai viét X

/NHAT KY "TAM SU D3OI NHAC CU"/ Sau 2 ngay ho hen...
19:00 2 Thang 11, 2022

ID: 120728464155167

Lugt tudng tac

THU TU, 02 112022
To tén Din s bk Aoy
B

e 38 lugt bay to cam xtc ® 4 binh luan A 0lugt c

S& ngudi tiép can ® Cam xuc, binh ludnva... ®
Tong kam T(’:‘SngKém

Tt
255 g N | .

Bai viét nay ti€p can dudc nhiéu
ngudi hon 31% trong s6 50 bai
viét va tin gan day nhat cla ban
trén Facebook.

S6 ngudi tiép can 255

N
42 nhst nhat

Bai viét nay thu hat dudc nhiéu
cam xuc, binh luan va lugt chia
sé han 21% trong sd 50 bai viét
va tin gan day nhat cla ban trén
Facebook.

Cam xuc 38
Binh luan 4
Lugt chia sé 0

BTN

/NHAT KY "TAM SU D8I NHAC CU"/ Nhifng trang giy ...

20:00 6 Thang 11, 2022
ID: 122372413990772

€ b e bus i bl vy chal m has 66 v
8 e Tus g b sy g nget & cie 1l
ol shac e i by nay . B wand

Lugt tudng tac

gl e bk b

il 32 lugt bay té cam xtc @ 4 binh luan A 0 lugt cl

Communication Campaign - VOOX | 84



Hiéu qua
SO0 ngudi tiép can ®
TN Kem | Tét
197 nhat nhat

Bai viét nay tiép can dudc nhiéu
ngudi hon 26% trong s6 50 bai
viét va tin gan day nhat ctia ban
trén Facebook.

S6 ngudi tiép can 197
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Cam xuc, binh ludnva... ©

TﬁngKém

Tot
36 nnge I .

Bai viét nay thu hut dudc nhiéu
cam xuc, binh luan va lugt chia
sé hon 15% trong sb 50 bai viét
va tin gan day nhat ctia ban trén
Facebook.

Cam xuc 32
Binh luan 4
Lugt chia sé

o

Communication Campaign - VOOX | 85



FPT University | Multimedia Communication Capstone Project

BT

DANTY BA / /NHAT KY "TAM SU B3I NHAC CU"/ K&t thic hanh trin...

THU TU, 09112022

19:219 Thang 11, 2022

a4 ke s g Wl ID: 123521907209156

agus qoes b O Pipi. Him th chi Bpac
Boms

SR Ludt tudng tac

i huarey th s giling =t aped 4 b3 851
e -

S6' ngudi tiép can ®
T0n9 kgm —l— Tot
171 nhat “F ' nhat

Bai viét nay tiép can dudc nhiéu
ngudi han 17% trong so 50 bai
viét va tin gan day nhat cua ban
trén Facebook.

S6 ngudi tiép can 171

il 24 lugt bay td cam xic ® 4 binh luan A 1ludt ct

Cam xuc, binh ludnva... ©

TﬁngKém

Tot
29 st 1T e A

Bai viét nay thu hut dugc nhiéu
cam xuc, binh ludn va lugt chia
sé han 6% trong s6 50 bai viét
va tin gan day nhat clia ban trén

Facebook.
Cam xuc 24
Binh luan 4

—

Lugt chia sé

Figure 78. Reach, react and comment of stage 5

The stage ends after providing enough information for 6 types of instruments,
accompanied by the sharp sounds of each instrument in the form of a video. Help viewers
have a more specific and clear view of traditional musical instruments. Since then, feel more
respect and love for traditional musical instruments.

3. Earned Media

No.

Name Platform

SOW Post

Nha van hoa sinh vién | Fanpage
TP.HCM

Support posting information | 2
about the campaign.
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2 CLB Dén Ca & Nhac | Fanpage Support posting information | 1
CO Truyén - Truong about the campaign.
bai Hoc Ngan Hang
Tp.HCM

3 CLB Sao Truc PH Fanpage Support posting information | 1
SPKT TP.HCM about the campaign.

4 Multimedia Fanpage Support posting information | 1
Communications - about the campaign.
FPT University HCM

5 FPT Traditional Fanpage Support posting information | 1
Instruments - Old But about the campaign.
Not Faded

6 F# Live Music Club Fanpage Support posting information | 1

about the campaign.

Table 6. Result earned media reached after the campaign

a5y Nh.éu\"éshéiSmhvi(‘nTP Ha Chi Minh

Ding vy, cring minh mang musn céc ban - nadn,
nhifng ndt nhac tir nhac cu truyEn théng Viét Mam. Dé
bi: duge 3y phong ph ... Xem thém

khich quy - ¢4 thé tin tay
cim nhan ré nétdm sic phat ra. S8n.

Hl gty théing

* st [

Bon i 1l tre.

m Py
— L o EE n

VO KE NGHIN NAM

TRIEN LAM | 25~ 26/10 | 610 MO CUA: 9H - T7H

! 4
q

ghiém khang chi dimg lai & vigc nhin
thdng, disoc &3m chim trong am

m vio, dinh

VO NGHE
TRAM TIENG

MINISHOW | 25,10
13H30 15H30

DIA DIEM

SANH TANG 2 - NHA VAN HOA SINH VIEN
(KHU DO THI DHOG TP: HO CHI MINH!

(@ vooxnstruvents (@) voarinsTrUMENTS (B MEDASOUAZGMAL COM

B LB Dén Ca & Nhac C8 Truyén - Tsding Dai Hoc Ngdn Hang TpHCM
20 Thang 70 e 1255 - @

Tai sy kign VOOX - NHAC CU k£ CHUYEN QUA NGON V... Xem thém

Bam 18 chac B vi thi tref

ke [l L X

VO KE NGHIN NAM

TRIEN LAM | 25 ~ 26/10 | 610 MO CUA: 9H - 7

b trg truyn théing

Saele

Q
&
VO NGHE DIA DIEM
TRAMTIENG | i viee 2 - ot i on st it

MINISHOW | 2510 (KHU DO THI DHOG TP, HO CHI MINH!
13H30- 15H30

(@ vocussrruvents (@) vOOXISTRUMENTS. () MEDIA SOLFAEEMAL COM
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195 &n nganh M
Sy kidn 13 budi tri i minishow, € moi wréi nghiém khdng chi dimg igi & vide nhin
weng tac voi nhac cu truyEn thdng, duoc dam chim trong m

w2 bidt ma cén la sy
thanh nhac cy

nhiing ndt nhac tif nhac cu truj
bit diwge sy phong phi cla tifng ... Xem thém

Bem v 16 chie Bon vi i g 8 g trayen théng
5oL - - e LU ~
eI B A e wn A

VO KE NGHIN NAM

TRIEN LAM | 25 ~ 26/10 | GIO MO CUA : 9H - TTH

@
&

VO NGHE
TRAM TIENG

MINISHOW | 25/10
13H30-15H30

DIA DIEM

SANH 2 - NHA VAN HOA SINH VIEN THU DUC
QUANG TRUONG SANG TAO, KHU DO THI DHOG

@ @ =]

ﬁ FBT Traditional Instruments - Old But Not Faded
angty @

CUNG VOOX
Tai st kign VOOK - NHA

KE CHUYEN QUA NGON V&

im két hop voi minishow. 38 mai trdi nghigm khang chi dimng lai & viéc nhin
2i nghiém twong ac vdi nhac cu truyEn théng, dugc dam chim treng 2m

- Xem thém

Do vi1é chirc e vi i trgy 8 g g thibng
0L fA 20— e
mEDIA o ) I =)

VO KE NGHIN NAM

TRIEN LAM | 25 ~ 26/10 | 610 MO CUR : 9H - 17H

@
¢

VO NGHE

TRAM TIENG OIA it

SANH TANG 2 - NHA VAN HOA SINH VIEN

MINISHOW | 2510 (KHU DO THI DHOG TP. HO CHI MINH!
13H3015H30
@ oo @ [E] o

- CLB Séo Tric BH SPKT TRHCM
Ty 1 @

JCL8 S0 Triie SPKT - HT
HO HEN CUNG VOOX
Tai sy kidn VOOX - NHAC CU KE CHUYEN QUA NGON ¥G... Xem thém

ang 10 Kic

Bam vi el chie
soL M
MEDIR

B vi thi trgf

ol ) 1t

i g e théing

R L ¢

VO KE NGHIN NAM

TRIEN LAM | 25~ 26/10 | 10 MG CUA: 9H - TIH

q
Q

VO NGHE
TRAM TIENG

MINISHOW | 2510
13H30-15H30

DIA DIEM

SANH 2 - NHA VAN HOA SINH VIEN THU DUC
QUANG TRUONG SANG TAO, KHU DO TH DHOG

@ @ ®

O F# Live Music Club .

HO HEN CONG VOOX

Tai sir kién VOOX - NHAC CU KE CHUYEN QUA NGON vG

5 3 budi 13m k&t hgp vii minishow, 3 mei trdi nghiém khng chi ding lai & vigc nhin
& biét ma con 13 sy i nghiém tweng tac vdi nhac cu truyEn théng, dvoc d2m chim trong 3m
thanh nhac cu. .. Xem thém

Ban ¥ 1 chikc

0L M
MEDIA

Bon i 1 tgt

. A EE n

HE g iyl thiing

wwedc

VO KE NGHIN NAM

TRIEN LAM | 25 ~ 26/10 | 610 MO CUR: 9H - 17H

@
9

VO NGHE
TRAM TIENG

MINISHOW | 25/10
T3H30- 15H30

DIA DIEM

SANH TANG 2 - NHA VAN HOA SINH VIEN
(KHU DO THI DHOG TP. HO CHI MINH)

@ oo @

® oM

Figure 79. Communication support parties posts
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4. Actual expenses

THANH TIEN | TONG CONG GHI CHU

42.000 4 42.000d 420004

2|Thu &m 1| gier 590.000 4| 590.000 4 590.000 4

ilswaotwong | ol o 3o | ___o0d ___o0a 0o __________|

Thiét bi quay 1 1|bs 04 04 04

2|An + Ubng 12 1 1|phén 368.000 6 368.0004 368.000 6

3|Trang phuc 2 1 2|bd 200.000 4| 400.000 4 400.000 4

TONG 1.400.000

Table 7. Media planning of campaign VOOX - NHAC CU KE CHUYEN QUA NGON VO on Tiktok

I1. Media Production: Conceptual photography
1. Name: “VOOX - TRUYEN THONG TRUYEN THONG"

Communication is the transmission of information to a wide audience. This helps the
target audience better understand the message and information that the sender wants to bring
to the recipient.

Tradition is the transmission of one generation to the next, be it cultural, material, or
spiritual. They are bringing historical value that needs to be cared for and preserved.

A fusion of traditional media, creating an element of rhyme when read aloud. Besides,
it also expresses the spirit of wanting to bring the tradition closer and more popular with
young people.

2. Idea

Usually, young people always have prejudices about the words “truyen thong”, they
feel that tradition is somewhat distant and difficult to approach. Therefore, this album wants
to convey a closer tradition, eliminating stereotypes about tradition.

3. Key message

People often see images of traditional musical instruments associated with ao dai,
khan dong, with a bamboo mat, or more specifically in the "traditional" circle. But with a
different spirit, with images, young people can still "enjoy" traditional musical instruments
with the emotional flow of more intense and burning emotions.

Young people have the right to love musical instruments the way they want, from
which they see that the tradition is not as far away as we think.

Through the set of photos, the group wants to convey a completely different energy to
traditional Vietnamese musical instruments.
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4. Mood board

#4b95d1 #ce2e56 #208562

i #000000 #fab94d

Figure 80. The color palette of campaign

Makeup: Take the pink tone in the palette as the main theme. For boy, focus on the
eyes, for girl, press on the cheeks.

Costume: A combination of modern and traditional elements. Inspired by traditional
costumes but still showing the modern and youthful spirit that is enough to attract young
people.

Posing: Transforming into performers who are feeling the rhythm. They feel the
freedom and satisfaction that comes from the melodies of the instrument, excluding a passion
for music.

Props:

- 6 types of traditional musical instruments: Dan tranh, sao truc, dan co, dan bau,
ty ba, and dan nguyet. These are 6 types of traditional musical instruments
used to communicate throughout the project.

- Floral fabric: bring all colors in the color palette of the project. Use a floral
canvas to create a connection between the set and the project.

- White chiffon fabric: Making the image softer, among many modern elements,
liberal still crept elements of tradition.

- The sky: expressing the freedom and generosity in the spirit of the set

5. Implementation plan

- Location: FPT University
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Timeline Details
20/09/2022 Lén y twdng cho bd hinh
23/09/2022 Hoan thanh checklist cho budi chup hinh
25/09/2022 Trao dbi va théng nhat concept cho bd hinh
27/09/2022 Géap g& nguwdi mau, dién ta thong diép mubn truyén tai
30/09/2022 Chuan bi dao cu cho budi chup hinh
03/10/2022 Chup hinh
06/10/2022 Hoan thanh hau ky cho phan trailer ctia bd anh
07/10/2022 Pang trailer b anh
08/10/2022 Hoan thanh phan hau ky cta bé hinh
10/10/2022 Pang bd hinh

Table 8. Implementation Plan for conceptual photography

6. Human resources

No. Position Name
1 Project Manager Ngoc Huan
2 Starring Chanh Nguyen, Truong Vy
3 Photo Thuy Nguyen
4 Set design Ngoc Nguyen
5 Costum Huko Lee
6 Stylist Ngoc Huan
7 Account Bao Dung

Table 9. Human resources for conceptual photography
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7. Checklist

No. Item Name Amount
1 Canon 700d 1
2 . . Lens Canon 24-105mm 1
Shooting equipment

3 Canon battery 1
4 Memory Card 32GB 1
5 Location FPT University

6 Tam vai hoa 2
7 Tém voan trng 1
8 Dan tranh 1
9 Sao trac 1

ltems
10 Pan co 1
1 Dan nguyét 1
12 ban ty ba 1
13 DPan bau 1
14 Trang phuc nir 1
Costume A
15 Trang phuc nam 1
Table 10. Checklist for conceptual photography
8. KPIs

Ngén vo thé hién tiéng léong Xin khéng cam léong ma
chung ta hay bay to. Pong xem VOOX té long clung cac...

Ngudi dang: Nguyén Chee @ - 7 Thang 10 IGc 19:59 - Q

Lugt hién thi bai viet € S6 ngudi bai viét tiép can ) LUt tudng tac vai bai
Vit
484 384 244

Figure 81. Result of trailer post about conceptual photography
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cni von ven trong vong tron “truyen tnong"«

Bang mét tinh than khéc, v8i su phéng khoéng, tu do han. Ngudi tré 8’603

van c6 thé "tan hudng” nhac cu truyén théng bang dong chay cam S& ngudi tiép can i

xUc cla su manh liét, chdy bong. ... Xem thém 64% tif bai viét dudc quang cdo
3,006 Tu nhién 5,534 Tra phi

1,971

Lugt tudng tac véi bai viét @

289 cam xuc 99 binh luén
151 Trén bai viét 49 Trén bai viét
138 Trén Iugt chia s& 50 Trén ludt chia sé

9 lugt chia sé 1,574 ludt click

9 Trén bai viét 870 Ludt click vao anh

0 Trén ludt chia sé 28 Lugt click vao lién
két
0 Lugt click dé phat
676 Ludt click khac

£d

Figure 82. Result of post about conceptual photography
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e Kim Yén Vi
O

An tugng qua ¢ ¢ ¢

Thich Phan hdi 2tuan

& Tac gia

VOOX- Nhac cu ké chuyén qua ngén vo

Kim Yén Vi Da cam on Cé nhiéu a ¢3 ¢35 ¢5

Noox

Thich Phan hdi 2 tuin

. Huko Lee

Trang phuc dep qua shop di o 2
Yéu thich Phan hdi 2tuan
s :ﬁ'?) Chanh Nguyén da tra I5i - 1 phan hoi
@ rochan
‘ Ai mo Chanh Nguyén!! Ngudi da ki thi toi
Yéu thich Phan hdi 2 tuan ® o 2
% (579 Chanh Nguyén d4 tra I8i - 1 phan hoi

Khanh Linh
La truyén thong nhung tréng rat hién dai :))))

Yéu thich Phanhdi 2 tuln &2
& Tac gia

VOOX- Nhac cu ké chuyén qua ngén vo
Khanh I inh

Noox
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Thich Phan hdi 2tuan

Vi Trung Kién
Rat an tudng!
Yéu thich Phan hdi 2tuan

& Tac gia

Noox

VOOX- Nhac cu ké chuyén qua ngén vé
Vi Trung Kién an tugng thi ¢6 share bai lun hum

Thich Phanhéi 2tuin

Phung Quéc Long
Qua da
Thich Phan hdi 2 tuan

& Tac gia

Noox

VOOX- Nhac cu ké chuyén qua ngén vé
Phung Quoéc Long Pa di né méi dinhhh

Thich Phan héi 2 tuan
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9 Hong Anh
dinh wa z taa & o

Yéu thich Phanhdi 2tuan

& Tac gia

VOOX- Nhac cu ké chuyén qua ngén vé
Hong Anh hiuhiu cam dn ban nha:3

Noox

Thich Phan hdi 2tuan

. Trungg Kiénn
10 dim 10 dim 0
Yéu thich Phanhdi 2 tuan
& Tac gia
VOOX- Nhac cu ké chuyén quangénvé ...
Trungg Kiénn chui ui d3 qua &

0 ‘oon

Thich Phan hdi 2tuan o
@_ Khanh Linh
' Tr di xin xin )
Yéu thich Phan hdi 2 tuan

& Tac gia
VOOX- Nhac cu ké chuyén qua ngén vé
Khanh Linh cam dn ban nhoa hiuhiu :3

d

‘\ ‘oon

Thich Phan hdi 2tuan

»L\(“g:n Uyén Nguyeni )
- Tuyét v6i may dua di )

Thich Phan hdi 2 tuan

LX)

@ Puc Ngan
Nhac cu dan téc truyén thdong vai hinh anh tudi tré hién
dai . @
Thich Phan hdi 2 tuan
Figure 83. Comments about conceptual photography

v
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9. Actual expenses:

STT HANG MUC SOLICHG DON GIA THANH TIEN THE TONG CONG GHI CHU
b Béa khoi 1 5 cuc 30.000 @ 150.000 4 150.000 d
2 Thué nhac cu 1 6 dan 0d 0d 0d CLB cho muon

Thué trang phuc 1 1 bd 400.000 400.0004d 4000004
1 Tién an ] 1 1 ngudi 284.000 2840004 2840004d
2 Tién nuéc 6 1 1 ngudi 123.000 d 123.000d 123.000d
Model 2 £ 2 ngudi 150.000 @ 300.000d 300.000d

Téng: 1.257.000 d
Chi phi phat sinh: 200.000 d

TONG CONG: 1.457.000 d

Table 11. Actual expenses of conceptual photography

III. EVENT
1. Name

VOOX - NHAC CU KE CHUYEN QUA NGON VO

e Exhibition “V3 ké nghin nam": Here is the area where students will experience 6
types of musical instruments, guided by student who have studied and played the
instrument before.

Besides, there are information boards, and stories about each type of traditional
musical instrument.

Next, the guide is also responsible for introducing and answering questions for
students when visiting.

e Minishow “V§ nghe trdm tiéng": The show was held at the opening of the event, in
which the show focused on performing songs combining traditional and contemporary.

2. Type of event

The event is organized to bring traditional musical instruments closer to students in
Ho Chi Minh City. The event consists of two main areas: interactive exhibition and minishow.

An interactive exhibition called “Vo ke nghin nam”, built on the zik zak model, is
divided into 6 areas, each area displays a different musical instrument, including dan tranh,
dan bau, dan nguyet, dan ty ba, dan co and sao truc. experience playing traditional musical
instruments, connecting students with more traditional instruments. Here, everyone will get to
know the stories about each instrument, told by the role-playing instrument itself.

With the minishow "Vo nghe tram tieng", this is a stage that combines traditional
instruments with modern instruments, creating a fresh image for traditional musical
instruments, on any playground, any genre of music will not make our country's musical
instruments inferior.

In addition, the project also prepared new shooting angles, bringing images of
traditional musical instruments to become more popular.
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3. Concept

Take the color box pattern as the main theme for the whole event. The color boxes
create a modern and fresh feeling for the whole project, the youthfulness and dynamism make
young people feel closer to the theme of traditional musical instruments. Since then,
attracting more students to attend the event.

4. Theme

Main color tone:

#4b95d1 #ce2e56 #208562

i #000000 #fab94d

Figure 84. The color palette of campaign

Props:

Formex plate

Wooden podium

Decal

Backdrop

Standee

Traditional musical instruments

+ o+ + + + o+

5. Key message

“Nhac cu ke chuyen qua ngon vo”

6. Implementation plan

Timeline Detail

12/09/2022 Give ideas

15/09/2022 Research

16/09/2022 Choose idea

19/09/2022 Send proposal to find sponsors for the event
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20/09/2022 Event model design

21/09/2022 Write a script and describe the duties of the personnel
24/09/2022 Find materials for the event

25/09/2022 Unify the materials included in the event

29/09/2022 Plan the categories included in the minishow

01/10/2022 Contact the performers

05/10/2022 Contact station staff, contact to borrow musical instruments
08/10/2022 Contact the venue

09/10/2022 Scout the venue of the event

10/10/2022 Measure the venue to match the publication size
12/10/2022 Arrange station diagrams

13/10/2022 Arrange the order of performances

16/10/2022 Design and create ideas for each exhibition information frame

17 - 19/10/2022

Design publication event

Make a checklist for the event, the duties of each key main staff on the

20/10/2022 set

22/10/2022 Finish the printing for the event
23/10/2022 Setup event, run exhibition route
24/10/2022 Run the stage route, rehearsal

25-26/10/2022

On set

Table 12. Implementation plan of VOOX - NHAC CU KE CHUYEN QUA NGON VO Event
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7. Set up
STT MNgay Thei gian Hoat déng Nhin sw Kiém duyét Mote
09:00 Lién hé bén thi cong bang
: théng tin dé kiém tra tién d6 In &n Hoa Phat Huan
10:00 Book xe van chuyén trén )
Lalamove Huan
: Dén dia diém nha van hoa sinh
11:00 i = -
vién Tai xé Lalamove |Huén
Bat d4u dyng cac tAm bang
1 22{10/2022 11:15 théng tin, kiém tra hudéng dung
va dd chac chan cla tdm bang Core team
12:00 Chinh sira hwéng tAm bang dé
; thuan li cho khan gia di chuyén |Runner Core team
12:30 Di chuyén bang théng tin vao
. nha kho ctia nha van hoa Core team
13:00 B‘al"'! giao cho quan ly nha van
hoa Core team
09:00 Cd mat & hiéu dan Birc Ngan Runner Dung
Kidm tra sb lwong dan, book xe
09:30 Trén Lalamove d& van chuyén
nhac cu Runner Dung
10:00 E’Plt.an dia diem nha van hoa sinh
vién Dung
i Sap xé&p nhac cu vao khu virc
10:15 s !
nha van hoa Dung
Bem bang théng tin tir nha kho
10:30 nha van hoa ra, setup lai theo |Runner Lic nay Dung dang
2 2411012022 ding so 6. Diyng backdrop Nha van hoa Nguyén va Huan  |di chuyén vé trwdng
) Cé mét & treéng lay nhac cu
10:45 5 ;
cla treréng Dung
: Kiém tra sb lwong nhac cy cia
11:00 p
trurdmng Dung
’ Di chuyén nhac cu trwérng dén
11:30 g, «
nha van hoa Dung
i Kidm tra sb lwong va dat nhac
12:00 S > 3
cu vao ding vi tri so do Core team
13:00 Hoan thanh phan setup Core team

Table 13. Timeline Set-up days of VOOX - NHAC CU KE CHUYEN QUA NGON VO Event

8. Equipment for Minishow

e List of musical instruments to prepare for the performance

Danh sach chuén bi

STT |Tén tiét muc Nhac cu Ghi chii Loai
Trong dan tdc, 14 crash
r~0ng dan toc, I crash, 1 mic + Chan mic
md canon
ban tranh Line 6ly
Ty ba Line 6ly
1 Tréng com
N Line + chan dan +
Bau B
ghé 6ly
T Line 6ly
Nguyét Line 6ly
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Sao 1 mic + chan mic  |canon
Sénh tién 1 mic + Chan mic |canon
Tr~ong dan toc, 1a crash, | mic + Chan mic
mo canon
ban tranh Line 6ly
Ty ba Line 6ly
N Line + chan dan +
N— , R Bau B
2 Tuy hung Iy ngua 6 ghé 6ly
T Line 6ly
Nguyét Line 6ly
Sao 1 mic + Chan mic |canon
Sénh tién 1 mic + Chan mic |canon
Tréng jazz 5 mic+ 2 chan mic |5 day canon
Bass 1 line 6ly
E.Guitar 1 line+6 dién 6ly
3 Cho nguoi noi dy
Keyboard 1 line 6ly
Tranh 1 line 6ly
Sao 1 mic+chan mic 1 canon
Tréng jazz 5 mic + chdn mic |5 day canon
Bass 1 line 6ly
E.Guitar 1 line+6 dién 6 ly
4 Ngay chua giong bao
Keyboard 1 line 6ly
Séo I mic + chan mic  |canon
Nguyét 1 line 6ly
Tranh Li 61
Khi ¢6 don em nhé ai, fan me. R . Y
e an . Sao 1 mic+chan mic canon
5, 6,|Mot dém say, Tinh ca du .
Bass Line 6ly
7,8 |muc, Can't take my eyes

of you

Tréng jazz
Key

5 mic+chan mic
Line+6 dién

5 day canon
6ly
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See tinh, cherry cherry

1
%10 lady (beat EDM)

Table 14. Checklist for Minishow

e List of lines running the line route

Tiét muc cum 1

6ly 5 Tranh, nguy¢t, ty, bau, tr
Canon 3 S4o, sénh tién, tréng dan tdc
Chan mic 3 S0, sénh tién, tréng dan toc

Tiét muc cum 2

6ly 4 E.Guitar, bass, tranh/ nguyét, keyboard
Canon 6 5 mic tréng jazz, 1 mic sdo

Chan mic 3 S4o, trong jazz

O dién 1 E.Guitar, keyboard

Tiét muc cum 3

6ly 5 Tranh, keyboard, bass, tréng dién, E.Guitar
Canon 1 1 mic séo

Chan mic 1 Sao

O dién 1 E.Guitar, keyboard

Tiét muc cum 4

6ly 1 Tranh
Canon 1 Sao
Chan mic 1 Sao

Table 15. Checklist for musical instruments
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9. Estimates expense

SO LUONG

sTT HANG MUC DON GIA THANH TIEN GHI CHU

Dia diém od Sponsor
2 Am thanh 1 bé 3.000.000d 3.000.0004d
3 Bang théng tin 2 T bang 750.000d 52500004
4 Nhac cu 2 0 loai 0d 0od Sponsor

6 Thé BTC 40 thé 50004 200.0004d
7 Hashtag chi¥ 2 cai 60.000d 120.000 4
8 Hashtag nhan vat 6 cai 50.000 4 300.000
9 QR code check-in 2 2 bang 40.000 d 80.000 d
10 Standee 2 tam 300.000d 600.000 d
11 Backdrop 1 khung 2.160.000 d 2.160.000
Sheet chwrong trinh 1 gidy 80.000d 80.0004d

14 Bo dam 1 8 cai 60.000 d 480.000 d
15 Day deo BTC 40 cai 2.8004 112.000 4
16 Chan d& bang check-in 2 2 cai 12.000 d 24.000 d
17 An uéng nhan su 40 ngudi 30.000d 2.400.000 d
TONG 19.606.000 d
' TONG CONG 20.606.000 d

Table 16. Estimates expense of event
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10. ChecKlist

STT N&i dung SL | Checkin | Check out V] il aat Note
on-site
PRODUCTION - IN AN
1 Standee :
T U o In &n (NVH)
2 Backdrop san khau 1 O O
Dung, Huép,
Thé BTC Coordinator 4 O O Nguyén, thay
QA
Thé BTC Technical 2 O O ki thuat
Thé BTC speaker 8 O O trrc tram
Thé BTC take-care 4 O O 4 don vi
3 :
. ) 2 khu virc
Thé BTC check-in 2 O | s
Thé BTC runner 12 O O HAUSANSA0 | 11 dn (Huan)
thir 7 (22/10
DTD, MQ, b )
Thé BTC cameraman 4 O O Tuén, F# (2),
Hurng
4 hashtag #Voox 1 O O check-in
hashtag #Nhaccukechuyen s
5 L 1 O | check-in
6 Bang thong tin nhac cu 12 O O sanh
7 form QR checkin 2 O 0 check-in
8 nhan vat nhac cu 6 O O check-in
STT N&i dung SL | Checkin | Check out Vito ot Note
on-site
KY THUAT
9 Mixer 1 = B
10 Loa 1 | N
11 Line 6 ly 5 ] 0
12 Line canon 8 [:] [:I " NWVH
- 7 San khau
13 Chéan mic 5 O O
14 Mic vocal 1 | O
15 Ghé biéu dién 1 O O
16 Mic nhac cu 2 O H Thua
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STT N&i dung SL | Checkin | Check out "::Lg:t Note
NHAC cU

17 Dan tranh 17 1 O O

18 Dan tranh 19 1 | O

19 Nguyét 4 day 1 O O

20 Nguyét 2 day 1 O O

21 Pan bau fon 1 O O Pirc Ngan

22 Dan bau xép 1 O O (Dung)

23 Ty ba 5 D D Khu Tgn?, trien I?zat,r:*]%?

24 Sao tric 1 0O O Out: ther 4

25 Pan co 1 O O (26/10)

26 Dan géo 1 | O

27 Chéan dan bau 3 O H

28 Chan dan tranh 3 O O

29 Chan guitar 10 O O

30 Pan tranh 1 O O

31 Dan nguyét 1 O O

32 Dan béu 1 O O

33 Keyboard 1 O 0 FPqTrh(gau)ng'

34 Tréng dan toc 1 O O o In: thir 2

% Tebig a2 1 0O O Sankhay (24/10)

36 Pan tir 1 O O ogs}?g)?}

37 Chéan dan tranh 3 D D

38 Chan dan nguyét 5 | O

39 Ghan dan keyboard 1 O |
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.. . Vi tri dat
STT Ndi dung SL Check in Check out e Note
TAI LIEU
40 (A4 - ngang) So do nhan sv sdng 25 5 O ] thay QA
Dung
41 | (A4-ngang) So db nhan sy chidu 25 5 O O Ph
- — — fakecare KM
42 {A4 - ngang) So d6 nhan sy sdng 26 5 | | takecare MC
thay QA
43 (A4 - ngang) Nh&n su 5 O O Cung
Hudn
takecare MC
ky thuat
thay QA
44 {Ad - ngang) Script khai mac 7 O O Dung
Mguyén
Huén
AT NVH
takecare MC
k¥ thudt
- - thay QA
45 (A4 - ngang) Script minishow T L J Dung
Mguyén Dung
Hudn
AT NVH
) — — k¥ thuat
nd 3 Y thus
45 (A4 - ngang) Script end 2 L J ik
thay QA
47 (A4 - ngang) Event flow 4 O O Df"]g
Huan
Mguyén
thdy QA
k¥ thuét
e - AT NVH
48 (A4 - doc) Script logistic tiét muc & O O N dnd
Dan trdrngx2
Dung
e X - Dung
49 (A4 - doc) Checklist tdng 2 O O oy Bt
Dung
50 (A4 - doc) Nhén sy 2 O O Hudn
Kimimsdm
LOGISTIC
51 Ba&ng keo vai (xanh duwong) 2 cdi [l O
= 1 7 5
52 Bing keo trong i [l [l
53 Kéo 3 | [l
54 dung cu thay ddy dan NCTT 1 | O
55 pin 3V 10 | O Dung
55 pin 9V 5 | O
57 buit da 4 O O
58 but thiedrng 2 | O
59 biit bang/but 16ng diu 2 O O
B0 bang keo gidy loai 2cm 2 (M| O
61 Thiing nuéc 4 O O
62 Quat 4 (M| O NVH
63 O dién 5 O O
B4 Trdi c&y cung (Thanh long, xo&i, 18) 1 O O i
Iguyén
65 DTa cling 1 [l M| i

Table 17. Checklist for VOOX - NHAC CU KE CHUYEN QUA NGON VO Event
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11. Event map

Ban bao
vé
check-in 1

Khu vue
trién [am

Q

‘;u

jay)
s |

g
S
$
&

bau
Céu thang .
o

nguyét

tranh

Ban tech:

check-in 2

I

thang may
Figure 85. Event map

12. Human resources map

12.1. Morning on October 25

>
Clra Ban bao
vé
Tri Huynh
l check-in 1

o-w

S
S
§
&

Khu vuc
trién lam

Céu thang

D T
Hoai Tram
= S Taki nC:
thang may check-in 2 Tokecare P

Figure 86. Human resources map for the morning on October 25 of event

8
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12.2. Afternoon on October 25:

g
&
i
3

Chinh
Trang
Tén Phi

thang may |

12.3. October 26:

=]

Céu thang

Ban tech:

D S
Hoai Tram
check-in 2

Figure 87. Human resources map for the Afternoon on October 25 of event

Ban bao
vé

Tri Huynh
check-in 1

Khu vuee trién 13m
Van
Vi

Quyén
Mi
nguyét

I thang may

Céu thang

Ban tech:

. Van vii
check-in 2

Figure 88. Human resources map on October 26 of event

Ban bao

vé
Tén Phi
check-in 1

Khu vire ‘

trién 1am

Quyén
Mi
nguyét
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13. Human resources
13.1. October 25:

ON-SITE NGAY 25

STT TEN BUOI VI TRi TRIEN LAM | V| TRi MINISHOW NOTE
1 Lé Ngoc Bao Dung Full Diduphéinhan s | Diduphbisankndy | Checkist SC;‘EEV[]G“'S“E EuER
2 Binh Thi Ngoc Huan Full Diéu phdi trién 1&m |  Bigu phdi nhan sw Script [On-site event flow]
: e e : : Khu vuc dirng & trién 1am dé fruc
3 Ché Ngoc Nguyén Full s d; S Bieu phdi khan thinh gia | canh do doi dién Van Vi; di chung
V&I cameraman
6 Ti Kié Full
7 ):'“:'g m ?n Fu” K¥ thuat Script [On-site event flow]
uan Hau ul
9 Ngoc Thoa Full Truc tram e GH p;rformance
10 Phong Phi Full Trirc tram Hau can san khau Checklist tiét muc
1" Quang sang-=15h30 L Chu;ﬁ fuay Bl Performance
12 Ouyén Mi Full Truc tram
) Bi din mng tir khu
13 Chanh Nguyén Sang virc thang may vé
check-in
14 Tri Huynh Full Check-in 2 hau can san khéu
15 Tric Anh Full Take care MC Script minishow, script trién [am
16 Hoai Tram Full Check-in 1
17 Lé Khanh Sang Tectam [
18 Van Vi Full Trirc tram
19 Truc My Full Trirc tram Take care giang vién
20 Tric An Chiéu Trirc tram backup cho TC gv néu gv di déng
21 Lan sang ->15h30 Bi cung Chanh
22 Ngoe Chiéu Check-in 2
23 Thiy Trang Full Bi cung Chanh Takecare gv 2
: .. Performance -= Hau can| Khaidién xong lam hau can san
et Meniie Ful e san khéu khau: Checklist tiét muc
25 Chau Tuén Full Hau cn san khau Hau cén san khéu Checklist tiét muc
26 Lam Bé Full Hau can san khéu Hau cén san khau Checklist tiét muc
27 Péng Qudc Thang Chiéu Hau cén san khau Checklist tiét muc
28 Vi Tién Hing Chiéu Hau can san khau Checklist tigt muc
29 Pang Viét Thang Chiéu Hau can san khiu Checklist tiét muc
30 Léc Tran Chiéu Hau cén san khau Checklist tiét muc
< Khanh Toan Chiéu Hau cén san khau Checklist tiét muc
32 Anh TG Chiéu Hau cén san khau Checklist tiét muc
33 Minh Quan Full Cameraman Cameraman Ghp Sy SZE‘;;:E tcap (dhan
34 Duong Triing Duong Full Cameraman Cameraman {RRYi UL ri;gi)(trlen bk
35 Minh Tudn Full Cameraman Cameraman chile = ey Eﬁg&?e ECy e
36 MNgoc Hurng Full Cameraman Cameraman quay source tiét muc full
37 Thao Mai Full Cameraman Cameraman Chup (san khau can)
38 Virong Anh Chiéu _ Cameraman Chup (san khau+khan gia toan)
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39 Chanh Nguyén
40 BUi Huy Curéng

4 Curirng Nguyén

42 Béang Quang

43 Hiéu Nguyén

44 Cheu 1/2 Chidu Performance Checklist tiét muc
45 Hung Dwong

46 Khai Luu

47 Trireng Beru An

48 Xuan Anh

49 Hén Qué Band

*13h15 - 15h30 déi vi tri tir trién I3m sang vi tri minishow

Table 18. Human Resources on October 25 of event

13.2. October 26:

ON-SITE NGAY 26
§TT TEM Bud VI TR MWOTE
LEé Ngoe Bao Dung Full Biisu phai nhan s Checklist; Script [On-site event fow]

] 8inh Thi Ngoc Hudn Eull Bigu phai frien [3m Seript [Dn-site event flow]
! Che Ngoe Mguyén Full Bigu phai kénh mediz on-zite Script trifn Em

4 Phwomg Thao Full Trerc fram, ha tro don dep

5 Phic Full Trwrc fram, ha tro don dep

; Chack-n 1, Trie tram, ha tror

i WVan Wi Full don dep

i Fhong Phu =ull Trwe tram, Ho tr don dep

g Ciuang Sang Trire tram, HO tro don dep

0 Chanh Nguyen Full Check-in 2, hi tro don dep

10 Vit Thang Sang Trre Tram, hd tro don dep

i Thoa Chigu Trire tram, Ho fro don dep

12 Tan Phu Full Runner, ho tro don dep

13 #nanh Full Trwre tram, Ha tro don dep

14 T TiEn Hing Chigu Trire tram, HO tro don dep

Table 19. Human resources on October 26 of event

14. Setup Timeline

STT_ DATE  HOATBDONG CHINH NOI DUNG PHU TRACH CHINH
1 (2211072022 VAN CHUYEN - THI Setup, thi cong bang théng tin HLELoL Huén Dung, Nguyén Lalamove: Xe bén tai
CONG NVH
2 [23102022]  CHAY TUYEN 9n: Chay tuyén khu vuc tién fam NVH Dung, Huan, Nguyén Team truc tram, chi Phic VI hom:nay chueich ringe eu nén
chua chay séan khau duoc
i Dirc Ngén -= .
9h-14h: Van chuyén nhac cu NVH Dung Chanh, Phong Phu, Chau Tuén, Léc Lalamove' Xe bén téi
SETUP NHAC CU et
3 (2411012022 A~ SU 94n-17h: Chay tuyén san kndu cho nhac cu < Trung Kién, Xuan Hau, chi Phiic, team Hau cAnsan | Phén cang nhan su di chuyén
REHEARSAL Dung, Huén % x
+ Rehearsal MC NVH khau nhac cu mai cum
17h-19h: Rehearsal tiét muc cym 1 va 2 Dung FTI F# Trung Kin, Xusn Hau, team HCSK | 1N Xong test itk va setup nhac
cuclacum1va2
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4 6h30: Core team co mat, nhan dia diém
5 7h00: Nhén su co mét, sap xép lai cac dung
cu, on dinh vi tri, 6n bai, cing
6 Th15-7h45: D|ém danh, trang phuc dung quy
dinh, xép lai vi tri, thudc bai
7 7h45 - 8h30: phat gidy to, kich ban, 6n dinh
i tri
8 8h30 - 9h: chuan bi dén khéch
9 9h - 9h30: khai mac
10 251102022 ON SET DAY 1 9h30 - 12h: dién ra trién 1am
1 12h - 12h30: Team &n trua
” 12h30 - 13h30: tiép tuc trién lam,
saundcheck san khau
13h30 - 14h- 6n dinh sén khéu, voice off
13 Sy
nhac nhd minishow
14 14h - 15h15: Minishow "V& nghe tram tiéng"
15 15h15 - 17h: Tiép tuc trién 1&m
16 17h: Théng bao két thic trién 1&m ngay 1
17 Th30: Core team cd mét, nhan dia d\ém‘
cing
18 7h30-8h" Diém danh nhén sif
19 8h - 8h30: On dinh vitri, don dep ngan nap
20 8h30 - 9h: Chudn bi don khach
——26/10/2022 ON SET DAY 2 = -
2 9h - 12h: Dien ra trién [&m
2 12h - 12h 30: An trwra
23 12h30 - 14h: Tiép tuc dién ra trién [3m
24

14h: Bé mac su kién

NVH

Dung, Huén, Nguyén

Dung, Huén, Nguyén

Dung, Huan, Nguyén

Team trirc tram, team HCSK, ki thuat

Dung, Huén, Nguyén

Team trirc tram, team HCSK, ky thuat, MC, TC MC,

check-in
Dung, Huan, Nguyén Team trirc tram, team HCSK, ki thuat, MC, TC MC,
check-in
MC Diéu Phuc TC MC
Dung, Huén, Nguyén MC, TC MC, K§ thuat, team trurc tram, check-in
full full
Dung, Huén team HCSK, team trigc fram, k§ thuat, Hon Qué band Time nay cameraman ko dugc

chup khu vire san khau

Huén, Nguyén

team HCSK, ki thuat, performance (setup sén nhac cu
cum 1)

Cameraman chup khu virc
check-in

Dung, Huén, Nguyén

team HCSK, cameraman, k¥ thuét, performance

M8i cum cach nhau 1-2p dé setup
va soundcheck lai toan b nhac
cu

Dung, Huén, Nguyén

team trurc tram

Dung, MC Diéu Phuc
QMi (truc tram)

Team triec tram, team HCSK

Nhac cu khu virc san khéu di
chuyén vé FPT

Dung, Huén, Nguyén

Dung, Huén, Nguyén

Team tryc fram, MC

Dung, Huén, Nguyén

Team tryc tram, MC, check-in

Dung, Huén, Nguyén

Team truc fram, MC, check-in

Dung, Huén, Nguyén

Team tryc tram, check-in

Dung, Huén, Nguyén full
Dung, Huén, Nguyén Team truc tram, check-in
Dung, Huan, Nguyén MG Nhac cu khu Vi trién [am di

chuyén vé Birc Ngan

Table 20. Event flows total program of VOOX - NHAC CU KE CHUYEN QUA NGON VO event

15. Timeline rehearsal

15.1. Day 1:

Action: Running the exhibition station, check script MC
Time: Sunday, October 23, 2022

Present: Core team, team Speaker, MC

Area: Exhibition
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STT

Théi gian

ZTHoat ddéng

Nhan sw

Kiém duyét

Note

09:30

Nhan s co méat tai dia diém
Nha van hoa sinh vién

Team Speaker
MC chwong trinh

Core team

09:45

Trao dbi v&i cac ban
Speaker vé nhiém vu cu thé
cla trirc tram. Thir twe va ndi
dung s& ndi v&i khan gia

Team Speaker

Dung va Nguyén

10:00

Xép vi tri, d6i hinh cho team
Speaker (cac huwéng mat dé
dén khach). Lén ké hoach
néu cé nhirng cau héi kho tir
phia khan gia

Team Speaker

Core team

10:15

Xép vi tri cho MC, hwréng
méat cia MC trén san khau

MC chuworng trinh

Trong ldc nay
team Speaker
di 6n bai

10:25

MC dqc I&ri thoai trong kich
ban dé chinh giong dan va
cau tor

MC chuwong trinh

10:30

MG doc lai kich ban dé chdt
kich ban hoan chinh 1&n cudi

MC chwong trinh

Core team

10:45

Bai hinh Speaker vao yi tri,
gia dinh cd khan gia dén
quay trrrc tham quan

Team Speaker

Core team

11:00

Chinh stra néu con gap 16i,
rit kinh nghiém va théng
nhét th&i gian, trang phuc khi
cO mat tai s kién

Team Speaker
MC chworng trinh

Core team

11:30

Két thuic budi chay tuyén

Table 21. Timeline for running route day

15.2. Day 2:

Action: Soundcheck, rehearsal MC, rehearsal minishow
Time: Monday, October 24, 2022
Present: Core team, MC, take-care MC, Technical, Runner, FTI, F#, take-care Performance
Area: Stage and backstage
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STT Thoi gian “Hoat ddng Nhéan sw Kiém duyét Note
MC
Take-care MC
i i g o . | Technical
1 13:30 I'\‘_han SArCom et ol i M v are hiog Runner Core team Setup ban ki thuét
sinh vién
FTI
F#
Take-care performance 2
MC chirong trinh on mic dan churong Mc Caf'bt?a'; }t(:a,ctt?(p_ 'trur|1g_ 2’] ?!_”n el
2 14:00 trinh theo kich ban. Take-care MC chi § e o0 Huan Soipimies i el s Ll S
ghi lai va digu chinh 15i di cia MC MIgCCU,Med con e Hac, Tniey-= oL
b0 sung nhac cu va day line
Théng nhat hwéng di chuyén clia MC
5 1430 trong cac muc cda kich ban. Cac hiéu MC Huan
R lénh cia didu phdi va take-care MC can | Take-care MC
IFu Y
Théng nhat v&i bén Technical nhitng muc |[MC
4 14:45 ch 50 dung nhac khi MC dang dan Take-care MC Huén va Nguyén
churong trinh Technical
Bat d4u chay tuyén nhac cy. Di chuyén
15- & a £
v 15200 nhac cu theo cum 1 1én xudng sdn khau heloliaf Bung
i Di chuyén nhac cy thee cum 2 Ién xudng
6 15:30 SAn kA Runner Dung
7 16:00 Bat dAu diline cic nhac cu A hieal Dung 5 e s
i N Runner Mguyen canh nhifng goc may cho khu
» B— Kiém tra dwirng di line, thay line ¢6 van | Technical i ViFC minishow
: dé. Sap xEp va gom ddy line gon gang  |Runner g
Technical
g 17:00 Rehearsal tiét muc cum 1 E;‘I””er Core team
Take-care performance 2
Technical
Chét va ghi chi cdc Iy v trong tiét muc | Runner
17 -,
10 17:45 cum 1 ETI Core team
Take-care performance 2
Technical
Bunner MNguyén canh nhifng géc may cho khu
11 1800 Rehearsal tiét muc cum 2 FTI Core team guy R ag 12y
it virc minishow
Take-care performance 2
Technical
A . i Runner
12 18-45 Chat va ghi chd cac lru v trong tiet muc ETI Core tesm
cum 2 :
F#
Take-care performance 2
, K&t thiic rehearsal, tat ban kj thuat, dam .
13 19:00 bao mdy mac an toan Technical Core team
14 19:15 Rao khu vire Core team

Table 22. Timeline for Rehearsal day

16. Event flow

16.1. Exhibition on October 25
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Trién 1am: V8 ké nghin nam
Ngay: 25/10
Gier: 9h - 17h

STT THOM GIAN NOI DUNG AT-AS BACKSTAGE  SAN KHAU GHI CHU

Runner md rao, méi
khach vao khu virc
siF kién.

1 09:00 Ca ngay DON KHACH Nhac

C_éc ban sinh vjén oiiii, hién nay tai khu vre se’mlj

2 09:05 00-05:00 MC VOICE OFF | '2nd 2 dang dien ra sy kién "VOOX - Nhac cu ke
chuyén qua ngon vo", than moi cac ban ghé qua

tham quan cing ching minh nhél

Han hoan chio dén toan thé cac ban sinh vién dang
¢ mét tai sanh tang 2 cia Nha Van hoa sinh vién

Thi Blc M‘inhv\é Diéu Phic, nguwdi mang nhiém vu

gidi thiéu vé trién 1am cuda ching ta ngay hém nay.

Nhac

Vang, nhac cy truyén théng Viét Nam, mot cha d&
khéng thé noi la mdi, vi tinh lich st 1du déi clda nd.
MSGOTTHE | e E S gt e
3 09:10 00:05:00 LY DO TRIEN 4 RS MC
LAM BTC - Nhifng ban ré nang dong nhiét h_uyél maong
muén mang nhac cu truyen thong dén gan hon vai
tat ca moi ngudi, dac biét la nhirng ban dong trang
Ira, V&i hy vong rang gieo mét mam xanh hém nay,
roi mai s& lén thanh cay.

B0 ciing chinh 12 Iy do ma ching ta co trién lam "V
k& nghin nam" ngay hom nay.

Sur ki€n ching minh s& c6 hai hoat ddng chinh, 13
trién 1&m "4 k& nghin nam" va minishow "V& nghe
iram tiéng".

Py Trong d6, "nghin ndm" treng tneng cho bé day lich

MO SIA|THICH | & VN, ma lich s thi luén di d6i véi truyén thdng, MC
TEN SU KIEN B ipelof hig - e Gmie . ge o A :

¥ 8 con voi "tram tieng" y nol dén so lrong am thanh cé

trong mét nhac pham.

4 09:15 00:05:00

Nhac cu nhw dang duroc séng va ké lai cu chuyén
ctia chinh minh

Vi trién 13m "V ké nghin nam”, sé& duoc dién ra tir

hom nay dén 14h ngay 26/10.

C6 6 loai nctt phd bién nhat & Viét Nam diroc tneng

bay tai day, kém theo Ia nhiing cdu chuyén do chinh

nhac cu Ay boc bach, cac ban co thé doc dé rdi higu
hon vé nhifng "nguedi ban" nay.

Chiing minh cén cd nhitng ban tryc tram & day, dé

né try néu cac ban mudn thik trai nghiém choi ncit.
BTC mong rang trdi nghiém ham nay cia cac ban
khéing chi ding lai & viéc nhin va biét. ma ching

2 s MC NOI VE HOAT | minh rdt muén cé thé mang nctt d&n g2n nhat véi

3 09:20 00:05:00 DONG TAI 26 c4c ban. MC

Bén canh do, cac ban ciing c6 thé quét cac md QR

cd tai tirng bang, d& nghe rd nét &m thanh dac trung

clia tirng loai nhac cu sé& nhur thé nao ciing nhw 12
cach choi ra sao

Con véi 14h chiéu nay, chiing minh t3 chirc

minishow "V& nghe tram tiéng”, 1a nhitng su két hop

d6c dao cda nctt. Than mé&i cac ban sinh vién cling
dén chung vui v&i ching minh nhé!
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Khéng chén chir nika. Bay gier nay cung danh mét
o s LAy b b S
6 09:25 00:05:00 BAT DAU VAO 51¥ g i i Eoily Nhac MC
= Phuc xin nhé cac ban tre tram huéng dén cac ban
KIEN 5 s S 2
sinh vién tham quan va trai nghiém véi nctt nhél Xin
chén thanh cam on
Runner méi cac ban
tham quan, hwéng
L=t MOT KHACH VO dan choi nctt va quét| Khach c6 thé chup
K 330 TRy THAM QUAN Nhat mé& QR dé nghe &m | hinh trén sén khau
thanh nhac cu
{backstage)
BTC xin thang bao, trién 1am "V& k& nghin nam" xin
MC VO!CE OFF dugce két thue ngay thir nhat. Chan thanh cadm on
8 17:00 00:05:00 KET THUC TRIEN s (ing ho tham gia t¥ phia céc ban sinh vién Nhac
LAM NGAY 1 Hen gap lai céc ban tai trién 13m vao ngay mai
26/10.

Minishow: V& nghe nghin ndm

Ngay: 2510
Gio: 13030 - 15020

STT THOIGIAN

THOI LUONG

Table 23. Event flow on-site of Exhibition on October 25

HOATDONG

16.2. Minishow on October 25

NGI DUNG

AT - AS

BACKSTAGE

SAN KHAU

Nhac cuy cum 1 duoc
setup san trén san
khau

1 13:30

00:30:00

DON KHACH

MC OFF VOICE NHAC NHO CHUAN Bl BAT DAU sU
KIEN

(Giong di ddm) Cac ban sinh vién oi, chi can vai phut
nira budi minishow “V3 nghe tram tiéng" s& durgc didn
ra. Cac ban vui long nhanh chéng tap trung vao khu
virc sif kién, ltra chon mat vi tri that ung y dé cung hoa
minh vao show nhac ngay hém nay nhé

Nhac

Runner hiréng dan
khach check-in, 6n
dinh vi tri chudn bi
bat dau minishow

2 13:55

00:02:00

MC VOICE OFF

MC OFF VOICE NHAC NHO CHUAN Bl BAT DAU SU
KIEN

Viang, con rat it phit nika théi thi minishow "V6 nghe
tram tiéng" s& chinh thirc bt dau.

Kinh m&i quy thély 8, quy dai biéu, cing toan thé cac
vi khach quy, khan trirong tim cho minh mét vi tri thuan
lgi dé clng theo déi nhifng tiét muc dac sac sap dién ra

nhé. Xin chan thanh cdm on

Nhac

3 14:00

00:08:00

MC CHAO DAU, GIOT

THIEU LY DO THUC HIEN

SHOW

MC CHAO BAU

L&i d4u tién, Diéu Phic xin han hoan kinh chdo todn
thé quy thay c6, quy doanh nghiép va cac ban sinh vién
dang cé mat tai Minishow "V& nghe tram tiéng".

Phic rat vui va 18y 1am vinh du vi 58 12 ngw&i mang vi
tri ¢dn dat chwrong trinh ngdy hém nay, 1am sao & gitp
nhac cu truyén théng VN tré nén gan gili va séc nét
hon trong long gidi tré.

Wow khd I3 khd hen, nhung minh sé& ging hét sirc dé
hoan thanh trong trdch ndy. (thd phao. Ay hoi, dién
xuat db vo di kelll)

GION THIEU LY DO THUC HIEN SHOW

Vang, nhac cu truyén thdng Viét Nam, mét cha &
khéing thé néi 1 méi, vi tinh lich sir 1u d&i cia nd. M3
dé noi 14 cli thi cling phai xem xét, vi con gua nhidu bai
todn ma ching ta cin gidi quyét.

Cling chinh vi me ETC - nhum A - Nhifng ban Ire nang
dong nhiét huyét mong mudn mang nhac cu truyén
théng dén gan hon véi 1t ca mol nguii, dac bidt 1
nhifng ban déng trang Iira. Vi hy vong ring giee mét
mam xanh hém nay, réi mai $& lén thanh cdy.

D6 cling chinh 13 Iy do ma chiing ta co minishow "V&
nghe trdm tiéng” ngay hém nay

MC gidithiéu xong sé
cho TC per bat dau
dua FT11én san khéu

MC trén sén khdu

4 14:08

00:05:00

MC GIOI THIEU TIET MUC
VAN NGHE CUM x Trong
com, Tuy hu:ng Iy ngwa &

Cho Phiic hdi, khéng biét cdc ban nghi nctt ¢b thé bidu
dién dwoc thé loai nhac gi a? (Twong tac 4o do)

Dlng vay, dan ca, cdi luong, chéo 1 nhitng thé manh
khéing thé phl nhén cia ncit V.

Chiing Ién 1&n, hoan thién va dwore cai tién trén chinh
nhifng dong nhac dy. Va ciing tai day, nhac cu duoc
mang theo hoi the cla truyén thng Viét Nam

Kinh mdi cac ban cing thudng Plu[: nnac pham Tlong
oom” va ban "Tuy m.rng Ly Ngua (" dén tir cc ban

trong CLE nhac cu truyén thdng FTI treéng BH FPT

Tréng com
Tuy hi¥ng Iy ngura &

MC
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TIET MUC VAN NGHE
5 1413 00:07:00 - -
cum1 CLEFTI
Mét trang phao tay cho “Tréng Com® va "Tuy himg Iy
nguwa 6" a.
Wow chac han day déu 1 nhifng nhac pham qua ddi
quen thudc ma khi vai ndt nhac ndi ién chiing ta déu d3
. . nham theo dugc phai khdng a.
MC GIO1 THIEU TIET MUC )
6 1420 00:05.00 VAN NGHE CUM 2: Ngay |Luc ndy Phic co nghe xa xa kia co ban nai nctt con cé Runner don s&n khau [MC cau giv dé setup
A chuwa giéng béo, cher thé chai duoc cac dong nhac hién dai khac niva, tham dbinhac cu nhac cu
ngudd noi ay chi cé rock nira.
Nghe ciling 1a 12 hay hay ha. Vay thi Phic xin moi cac
ban clng hirdng mat 18n sdn khiu dé ciing kiém chimg
xem, liéu nctt VN co thé 1am duoc nhitng gi, qua sy ket
hop clia CLB nhac cu truyén thdng FTI véi CLB F# Live
Music
; - CUM 2: NGAY
- TIET MUC VAN NGHE Ngay chuz giéng béo CLEFTI CHUA GIONG BAO,
7 14:25 00:07:00 CUM 2: Ngay chura gidng 7 e > :
- i i e Ché¥ ngudi novi 8y CLEF# CHO NGUOI NO
béo, ché ngwéd noi ay Ay
Khéng quén danh tang cdc ban biéu dién mot trang
phéo tay thét nbng nhiét aaaa. Cdc ban théy sao a?
Véng, dé biét rAng nctt khéng chi dirng lai & mét khudn
kho dong nhac nhat dinh.
Co thé 13 ndi nidm sau 1ng, 14 sy cudn cudn cla tudi
tré, 14 s ndc nghen trong cam xuic, hay nét tinh nghich
trong Kic han hoan, bt ké 1a cam xic gi nctt déu 1am
tron ven dugc nhiém vu truyén tai cla minh.
: . ) _ |BTC vé cing trdn frong a8 cd co héi dwoc truyén tai g;in::ar:sﬂ garkial
8 14:32 00:05:00 & LHJEA”TE:"%:S MO, 2352%"\31&:&” 2?"523_5“"' pnalgen sy Aong nanh | lbum Dzanca |TC per chun bi cho |MC
: z - e Knach moi 1én bidu
y dién
Bén canh da, khing thé khdng giri dén Ii cim on chan
thanh dén v&i quy doanh nghiép cling nhir cac nha tai
trg d& dong hanh. Xin duoc gidi thigu -
va mét 14n nika xin cAm on si hién dién cla cac anh chi
va guy doanh nghiép de chireng trinh ngdy ham nay
duoc dién ra ot dep
MC GIO1 THIEU TIET MUC |Dé tiép néi khéng khi clia Minishow V8 nghe trém
VAN NGHE CUM 3: Khi c6 [tiéng”. BTC ciing 3 han hanh méi droc mét band
9 14:37 00:05:00 don em nhé ai, MGt dém |nhac, cling 63 yéu thireng siF dung nhac cu truyén
say, Tinh ca du muc, |thdng d& bidu dién va bay td niém dam mé cla minh.
Can't take my eyes of you |Vang mét tréng phéo tay cho Hbn Qué a.
MC GIO1 THIEU TIET MUC MR 33': Eﬁ:h%om,
VAN NGHE CUM 3: Khi cé ks s MQT DEM SAY,
10 14:42 00:15:00 don em nhé ai, Mt dém C'” "tctak e ; g TINH CA DU MUC,
say, Tinh ca du muc, :J‘ Hie T EYes o ang rom e CAN'T TAKE MY
Can't take my eyes of you ¥ EYES OF YOU
(MC xuét hign dudi san khiu)
Hom nay Phic dd dwoc trai nghiém nctt qua rat nhidu
thé loai nhac khdc nhau, thi that véi moi ngudi day 13
1dn d&u minh dugc 1@ng nghe, thudng thirc nhirng didu
mtlanhiGvay: Runner den san khéu .
o 1457 00-08-00 MC GIAO LUPU KHAN GIA |Knéng biét 13 & dudi ddy, cac ban khdn gid cam nhan (EC P thildn B i MC xuat hién &
nhir thé ndo ha? Hﬂon QLje band IEn dwéi san khau nha
san khau
Cho Phiic dwgc phdng van ban ti di ha, khéng biét sau
khi nghe qua cac tiét muc thi ban thdy sao? (Chi pick
1-2 ban bat ki d& phéng van nhen, sao cho 40 5p thui)
MC_GIOI THIEU TIET MUC | Rét cam on chia s& clia ban, va bay git Phic xin mai
12 1505 00:05:00 VAN NGHE CUM 4: See |moi nguéi cling hiréng méat vé s&n khdu dé biing nd
tinh, Cherry Cherry lady |giai didu cling v6i Hon Qué bandddd
TIET MUC VAN NGHE e CUM 4: SEE TiNH,
13 15:10 00:10:00 CUM 4: See tinh, Cherry c‘;e '“ e Band Hén Qué CHERRY CHERRY
Cherry lady LR CICTEY HCY LADY
V3 tiét muc vira rdi ciing @3 két thic minishow "V nghe
tram tiéng" cla chiing ta ngay hém nay. BTC rdt mong
rang qua Minishow "V nghe tram tiéng”, nhifng ngudi
tré hodc xa hon 1a nhiing trdi tim chira co co hoi tiép
can duoc vai nctt, céc ban d& co cho minh nhifng tréi
nghiém thii vi trong budi ngay hém nay
14 15:20 00:05:00 KET SHOW Nhac MC

Hay thir yéu nhac cu theo céch céc ban mong mudn, Gé
rdi thdy truyén thdng khéng xa cch nhu ta twdng.

Xin chdn thanh cam on sy guan tdm cia cac bannnnn

BTC vén tiép tuc trién 1@m tyong tac tai day dén 14h

ngdy 26/10, than méi cac ban dén tham quan.
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Table 24. Event flow on-site of minishow on October 25

16.3. Exhibition on October 26

STT THOIGIAN THOILUONG  HOATBONG _ NOI DUNG BACKSTAGE SAN KHAU
VOICE OFF THONG BAO BAT DAU TRIEN
LAM HOM NAY
i g Trién [&m "VE ké nghin ndm" ngay thir 2 xin i
DON KHACH, VOICE | duroc phép bt 33u, than mbi cac ban sinh DS I e
OFF THONG BAO BAT |vién cing tién @én sanh ting 2 aé cing tham S AR
DAU TRIEN LAM HOM |quan, trai nghiém thir véi nctt. Xin chan thanh
1 09:00 00:05:00 NAY cam on Nhac
Runner méi cac ban
tham quan
Speaker hwrdng dan
. . s chai nett va quét ma QR
MOT KHACH VO THAM dé nghe m thanh nhac |Khach co thé chup hinh.
2 09:05 cé ngay QUAN Mhac cy ky tén trén san khéu
VOICE OFF _ :
BTC xin théng béo, trién 1&m "V ké nghin
nam" xin dwcc phép két thiic. Chéan thanh
cam on suF Ung hé tham gia rat nhiét tinh tir
phia céc ban sinh vién.
BTC vd cung cam kich va hy vong su kién da
mang lai nhirng didu § nghia dén cac ban,
gilip cac ban hiéu va quan t3m hon dén nctt
VN, mét gid tri vin hod khdng thé ling guén
cla gat nudc ta.
BE‘MAC CHUONG M&t 13n nika xin chén thanh cdm on vé cdm
3 14:00 00:05:00 TRINH on. Nhac Don dep
Table 25. Event flow on-site of Exhibition on October 26
17. Crisis management:
No. Crisis Solution

1 Negative feedback

Description: Because traditional
instruments are associated with folk
images, ao dai, simplicity, etc., it is likely
that the project will receive difficult
reactions to the creativity and new image
of traditional instruments.

Train your station attendants and make
sure they have enough knowledge of their
instrument area

2 Product display experience broken
Products on display are dropped, broken or
damaged during actual experience

The station attendants must always be
present at their positions. Before giving
the experience, they will say a few notes
such as posture, how to use the
instrument so as it does not harm the

instrument.
3 The number of visitors to experience is too | Runner needs to coordinate the visitors
large divided into streams to each station

Description: It is inevitable that the flow
of students to the cultural house is too
crowded in the middle of the school break
time
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Table 26. Crisis management

18. Result:
18.1. Check-in:

Based on the check-in form, the group collected the number of event participants was
155 people. In addition, 103 people filled out the check-out form, and based on that, our team
analyzed and evaluated the effectiveness of the event.

The event has reached and received the participation of the target audience, from 18
to 22 years old. In addition, the event still has the participation of other age groups but in
general it is not significant.

D6 tudi: \0 saochep
155 cau tra lai
@ Dudi 18
® 13-20
21-23
® 2426
® Trén 26

Figure 89. Result for “Dg tudi”

The project wants to promote traditional musical instruments to students in Ho Chi
Minh City, so the event was held at the student culture house - where many students from
different universities gather. According to statistics, the majority of students come from
schools such as: University of Social Sciences and Humanities (47), University of Sciences
(26), Industrial University of Ho Chi Minh City (22), University of Finance - Marketing (19),
FPT University (17), Ho Chi Minh City University of Agriculture and Forestry (6),
University of Science and Technology (5), University of Economics and Law (5),...

18.2. Check-out:

With the check-out section at the event, it was shown that the students after attending
have had positive feedback about the experience during the event. With a scale of 4 and 5
accounting for a very high percentage, the total positive feedback reached 100%
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Ban chdm bao nhiéu diém cho su kién cta ching minh? IJ;] Sao chép

103 cdu tra loi

80
77 (74.8%)

60

40

20 26 (25,2%)

0 (0%) 0 (0%) 0 (0%)

1 2 3 4 5

Figure 90. Result for “Ban chdm bao nhiéu diém cho sw kién ciia ching minh?”’

More specifically with each evaluation in the event, the project also received the
majority of positive reviews from the participants.

Regarding the closeness of traditional musical instruments after the event, 93% of
respondents rated levels 4 and 5 when asked about their feelings. They feel that the image of
traditional musical instruments becomes closer and more receptive than before.

The level of understanding of traditional musical instruments after the event was also
highly appreciated by the respondents. 89% of the students felt that the information contained
in the event helped them better understand the origin, structure, sound,...

With the knowledge that traditional musical instruments can play modern music
genres, most of the respondents also rate this statement high. Overwhelmed with more than
90% of you agree that traditional instruments can play modern music genres.

In the future, when asked about their intention to continue participating in events
about traditional musical instruments, 86% of the respondents agreed with that statement.
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Trong nhi*rng nhan dinh sau, ban ddng y & mirc d6 nao? (NCTT: nhac cu truyén théng)

60 B Hoan toan khong dongy I Khong dongy WM Trung lap M Bongy M Hoan toan dong y
40
20

Sau gu kién, t6i cam th;ygén giii hon véi NCTT NCTT c6 thé choi duoc cac thé loai nhac hién dai

Sy kién nay gidp toi tang hiéu biét v& NCTT (ngudn gbc, ca... Trong twong lai toi sé tiép tuc...

Figure 91. Result for “Trong nhitng nhdn dinh sau, ban dong y ¢ mirc dé nao?”’

When it comes to the exhibition and minishow, attendees are mostly satisfied with the
organization, layout, sound, location,...

V& trién 1am "V6 ké nghin ndm", ban cam th&y nhu thé nao?

60 MM Rat khéng hailong I Khong hailong — B Binh thweng — Il Hailong — I RAat hailong
40

20

Théng tin tir trién 1am Bay tri trién 1am Cong tac té chirc Bia diém t chirc Am nhac trong su kién

Figure 92. Result for exhibition
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V& minishow "V& nghe tram tiéng', ban cdm thay nhu thé nao? (Néu ban khéng tham gia, xin hay bé
qua cau nay)

Bl R4t khong hailong M Khéng hai léng | Binh thwong M Hailong M R4t hai long
40
20
0 — s
Céng tac tb chire Tiét myc biéu dién Am thanh Thiét ké san khau

Figure 93. Result for minishow

In order to know exactly if there were changes in the audience's mindset, the team
measured by the question of "keywords" when referring to traditional musical instruments
after the pre-project research.

With the keywords about traditional musical instruments, there are all 6 types of
musical instruments mentioned in this question. Dan Tranh is still the most mentioned answer
with 34%, in addition, students also know the other name of the Dan nguyet is Nguyet Cam,
this is an information recorded in the event's information board. This can be seen, the
information on the board has had an impact on the students' awareness.
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Next, the respondents had other comments about traditional musical instruments such
as: Feelings, features and opposite reviews. With opposite reviews, only about 3,1%.
Occupying the majority of comments is feelings and features.

Feelings of traditional
musical instruments

Features of traditional
musical instruments

Opposite reviews

bat ngo, tu hao, truyén cam
htrng, tran trong, dau tu,...

thiét ké dep, linh hoat, doc
dao, thu vi, cuon hut, gan

kho chot, xua cii, dan gian,
cau ki, co truyen,...

glii, da dang, an tugng, hién
dai, hay,...

Table 27. Result for Respondent's comments about traditional musical instruments after the event

19. Actual expenses:

1 Dia diém 2 0d
2 Am thanh 1 bd 3.000.000d | 3.000.000d

Sponsor

3 Bang théng tin 2 7 bang 750.0004 5.250.000d
Mhac cu od 0d

Sponsor

6 Thé BTC 40 thé 50004 200.000 d

¥ Hashtag chif 2 cai 60.000 d 120.000 4

1 Hashtag nhén vat ] céi 50,000 d 300.000 4

g QR code check-in 2 2 béng 40,0004 80.000 4

10 Standee 2 tam 300.000 4 800.000 d

11 Backdrop 1 khung 21600004 | 2.160.0004

12 Sheet chirong trinh 1 gidy 20.000 4 80.000 4
e

13 FPT = NVH 1 208.000 4 208.000d

14 DN -= NVH 1 400.000 4 400.000 4

15 Bang thong tin -= NVH 1 1 chuyén 0d 0d

16 NVH -= FPT 1 296.000 4 296.000 d

17 NVH -> DN 1 400.000 4 400.000 4
[ s —— e —— ) "3 —— | s "

18 Bd dam 1 8 cai 60.000 430.000 d

19 Déy deo BTC 40 cai 28004 112.0004d

20 Chén §& bang check-in 2 2 céi 12,0004 24.0004

21 An udng nhan su 40 nguriri 30.000 d 2.400.0004

TONG 19.610.000 d

Table 28. Actual expenses of event
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20. Partnerships

20.1. Tiém dan DBuc Ngan:

i HIEU PAN
Blire Uigiin

Figure 94. Puc Ngadn'’s logo

20.2. Nha vin hoa sinh vién (Khu d6 thi Pai hoc Qudc gia - TPHCM)

NHA VAN HOA SINH VIEN
THANH PHO HO CHi MINH

Figure 95. Student culture house’s logo

20.3. Pai hoc FPT

Eﬂ A Education
FPT UNIVERSITY

Figure 96. FPT University’s logo

20.4. Cau lac bo séo trac Pai hoc Su pham ki thuat

eruy

4

Figure 97. Bamboo Flute Club’s logo
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20.5. CLB Dan Ca & Nhac C6 Truyén - Truong Dai Hoc Ngan Hang Tp.HCM
— n _ A/
Z N

Figure 98. Folk and Traditional music club

20.6. CLB FTI nhac cy truyén théng - Pai hoc FPT

Q¥

£t

Figure 99. FPT Traditional Instruments’s logo

20.7. CLB F# Live Music Club - Pai hoc FPT
F# LIVE MUSIC CLUB

Figure 100. F# Live Music Club’s logo

20.8. Nganh Truyén thong Pa phuong tién - Pai hoc FPT

VIG3IWILINN

I
-
0 =
NOILVIOINNNWNOD

Figure 101. Multimedia communication’s logo
PART IV: EVALUATION

I. Result of social media
Through 5 stages with the goals and KPIs that were set out initially, "VOOX - Nhac

cu ke chuyen qua ngon vo" has mostly been achieved.

In terms of social media, the most effective form of communication is images (23
articles) and video is followed by (11 videos). To achieve reach and engagement, articles
with important content are posted in the prime time slot at 8 pm.
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In terms of media production, the campaign had two main highlights. Which, the
section "VOOX - Traditional Communication" has brought success to the fanpage with high
reach and exceeded expectations, thereby as a springboard for the next posts. Besides, short
clip items also bring a steady amount of interaction. Give the audience a better feel for the
sound of traditional musical instruments.

Quang cdo lai

VOOX TRUYEN THONG TRUYEN THONG Phai chang chiing ta thuéng thay h...
20:00 10 Théng 10, 2022

1D: 107192722175408
Lugt tudng tac
ale 293 lugt bay to cam xic

® 99 binh luén A 10 luot chia sé

Hiéu qua
S&'ngudi tiép can ® Cam xtic, binh lun v luot chi... @ Két qua ®
Téng Téng Téng
8.840 Kemnhat ]| 75t bt 402  «emnna: | T et 28  Kémnnat Tét nhit

Bai vigt nay tiép can dugc nhigu ngudi hon
100% trong sG 50 bai viét va tin gan day
nhé&t ctia ban trén Facebook.

Bai vigt nay thu hut dugc nhigu cdm xtc,
binh luén va lugt chia sé hon 100% trong
s& 50 bai viét va tin gan déay nh&t cda ban

Bai vigt nay da nhan dugc nhigu lugt click
vao lién két hon 9% trong t6ng s6 50 bai
vigt va tin gan déy nhat cda ban trén

trén Facebook. Facebook.
S& ngudi tiép can 8.840
Cam xtc 293 Lugt click vao lién kst 28
Binh luén 99
Lugt chia sé 10 ENE
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Hiéu qua

So'ngudi tiép can ®
Téng

3.259 kemonst | 7ot nhat

Bai viét nay tiép can dugc nhigu ngudi hon
97% trong s& 50 bai viét va tin gan day
nhét ctia ban trén Facebook.

56 ngudi tiép can 3.259

Hiéu qua

So'nguai tiép can ®

Téng

2.049 e rhat [ 76t ahat

Bai viét nay tiép can dugc nhidu ngudi hon
94% trong s& 50 bai vist va tin gan day
nhét caa ban trén Facebook.

S8 ngudi tiép can 2.049

Quaéng céo lai

HO HEN CUNG VOOX Tai su kién VOOX - NHAC CU KE CHUYEN QUA NGON ...

20:46 17 Thang 10, 2022
ID: 112744381620242

Lugt tuong tac

ale 211 lugt bay to cam xtic

Cam xtic, binh luan va lugt chi... ©

Tdng

335 «emons || ot v

Bai vigt nay thu hdt dugc nhigu cam xic,
binh ludn va lugt chia sé hon 97% trong s6
50 bai viét va tin gan déy nhéat ca ban trén
Facebook.

Cam xuc 211
Binh luan 111
Lugt chia sé 13

@ 111 binh luan

A 13 lugt chia sé

Két qua ®
Tdng

20 Kém nhat T6t nhét

Bai vigt nay d& nhan dugc nhigu lugt click
vao lién két hon 3% trong téng s6 50 bai
viét va tin gan déy nhat cia ban trén
Facebook.

Luct click vao lién két 20

ENE

Quéng céo bai viét

JKY NIEM KHONG PHAI/ Cudc hd hen ctia ching ta sau 2 ngay cling d3 két th...

18:00 1 Thang 11, 2022
1D: 120248360869844

Lugt tuong tac

1l 139 Iuot bay to cam xic

Cam x(ic, binh luan va lugt chi... @

Téng

217  xemnnat [N ot s

Bai viét nay thu hut dugc nhigu cam xdc,
binh luan va lugt chia sé han 88% trong s&
50 bai vigt va tin gan day nhat cda ban trén
Faceboak.

Cam xuc 139
Binh luan 65
Lugt chia s& 13

@ 65 binh ludn

A 13 lugt chia sé

Két qua ®

Téng

Lugt click vao lién két --
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Hiéu qua

S0 ngudi tiép can ®

Téng

1.093 «eém nhat N[ 6t nhat

Bai viét nay ti€p can dugc nhigu ngudi hon
80% trong s& 50 bai vist va tin gan day
nhéat ctia ban trén Facebook.

S& ngudi tiép can 1.093

Hiéu qua

So'nguai tiép can ®
Téng

1122 «émnnat [ Tot nhat

Bai vigt nay tiép can dugc nhigu ngudi han
83% trong s6 50 bai vigt va tin gan day
nhat ctia ban trén Facebook.

S& ngudi ti€p can 1.122

Quang cao bai viét

[CAP NHAT SU KIEN NGAY 26/10/2022] Sy kién trién 13m VOOX - Nhac cu k...

20:02 27 Théng 10, 2022
1D: 118210664406947

Lugt tuong tac

1l 102 lugt bay t6 cam xtic

Cam xuc, binh ludn va lugt chi... @

Téng

144  «emnnat [N ot ohat

Bai viét nay thu hat duge nhigu cam xc,
binh ludn va lugt chia sé han 82% trong s8
50 bai viét va tin gan day nhat cda ban trén
Facebook.

Cam xtc 102
Binh luan 32
Lugt chia sé 10

@ 32 binh luan

A 10 luct chia sé

Két qua ®
Téng
3 Kém nhat Tt nhét

Bai viét nay dé nhan dugc nhigu lugt click
vao lién két han 3% trong téng s6 50 bai
vigt va tin gan day nhat cla ban trén
Facebook.

Lugt click vao lién két 3

ENE

Quang céo bai viét

[CAP NHAT SU KIEN NGAY 25/10/2022 PHAN 2] Khéng chi dirng lai & trién |...

20:35 26 Thang 10, 2022
1D: 117775734450440

Lugt tuong tac

1l 97 luot bay t6 cam xuic

Cam x(ic, binh luan va lugt chi... @

Tdéng

115 kemnnat N[N 7ot nht

Bai viét nay thu hat duge nhigu cam xuc,
binh luan va lugt chia sé han 68% trong s&
50 bai viét va tin gan day nhat cia ban trén
Faceboak.

Cam xuc 97
Binh luén 13
Lugt chia sé 5

Figure 102. Highlight posts

® 13 binh luan

A 5 lugt chia sé

Két qua ®
Téng
2 Ke&m nhat T6t nhat

Bai viét nay d& nhan dugc nhigu lugt click
vao lién k&t han 3% trong téng s& 50 bai
viét va tin g&n day nhat cta ban trén
Facebook.

Lugt click vao lién két 2

Finally, the event "VOOX - Nhac cu ke chuyen qua ngon vo" is considered the
highlight of the campaign, the event took place successfully in 2 days. Through the event,
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with careful preparation in advance, the event brought the audience not only from perspective
but also from real experiences. Play the first notes with your own hands on the instruments on
display at the event

In addition, contributing to the success of this event is also partly thanks to the
communication support from other fanpages to reach the target audience.

Objectives KPI Actual result Achieving

Total People Post 45,000 58.816 131%
Reach (Facebook
and Tiktok)

Total Page Reach 15,000 15,537 104%
(Facebook and
Tiktok)

Total Followers 500 539 108%
(Facebook and
Tiktok)

Table 29. Result owned media reached after campaign

St 49 chn Trang Facebock O
15.072 ; W 2
Luotxemhdse  Thich Binh lugn Lot chia sé

465 907 137 1

465 999%) ¢ 1907 (p399% ¢ 437 (:399%) 1 1p399%) ¢

Figure 103. Number of people reach

I1. Result of the total campaign (170)

After conducting a survey on 171 people, the team found that the proportion of survey
participants in terms of age was similar to the quantitative surveys of the original research
before implementing the project. This proves that most of the respondents are within the
target audience of the campaign. Therefore, the statistical information also satisfies the
objectives set out by the project earlier. The campaign has reached the right target audience,
which is students aged 18-22, this is the young generation and they have many opportunities
to interact with modern culture.
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Po tudi:
171 cau tra loi

@ 18-22
@ 23-25
@ Trén 25

Figure 104. The age of respondents

With a centralized campaign running in parallel between Facebook and Tiktok,
however, in each phase, there will be the main platform and a supporting platform. With
Facebook, content is built according to the 5SA model, mostly using images and content to
convey information. Therefore, the content here is somewhat more diverse and flexible,
which is why students who know about the project through Facebook account for the highest
percentage with 48.5%. As for the Tiktok platform, the team focuses on recognizing the
typical images, structures, and sounds of each traditional musical instrument. The post format
is also limited to video format, so the percentage of the audience knowing the campaign via
Tiktok ranks second at 25.7%.

Besides, the campaign is also known through the event "VOOX - Nhac cu ke chuyen
qua ngon vo" with 17.5%.

Ban biét chién dich ctia tui minh qua dau?
171 cau tra loi

@ Qua Facebook

@ Qua Tiktok

@ Qua s kién "VOOX - Nhac cu ké
chuyén qua ngén vé"

@ Qua ban bé gi&i thiéu

Figure 105. How did the respondents learn about the campaign?

When asked to comment on the main activities in the campaign, the satisfaction rate
was mostly at levels 4 and 5. The highest level of satisfaction was with the audio videos of
traditional musical instruments rated at level 5, with 115 votes. Next came the picture series
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"VOOX - Truyen thong Truyen thong" which was rated at the second highest level of 5, with
88 votes.

This shows that the communication products on social media sites are highly
appreciated by the respondents, they are enthusiastically supported and inspired by those
products.

Ban danh gia thé& nao vé:

N1 HEl2 3 B4 EES

100
50 II II II II
0

Bo hinh "VOOX - Truygn  Su kién trién 1am "vé ké  Minishow "V& nghe trdm  Bai dang cung cép thdng Video v& am thanh cla
thong truyén thong” nghin ndm" tiéng" tin vé& nhac cu truyén théng  cac loai nhac cy truyén
théng

Figure 106. The rating of the respondents

As for the question about the keywords of traditional musical instruments, our team
used to measure the change in both attitudes and knowledge about traditional musical
instruments. Our team found that the keywords are true to the spirit that the project is aiming
for and trying to build. At the same time, the keywords about musical instruments were
correctly mentioned by the respondents, and all kinds of traditional musical instruments were
used by the campaign to promote. However, there are still some keywords mentioned that are
not true to the spirit of the campaign but account for a very small percentage about 3%.

Key words for feeling Traditional instruments The keywords are not in
about traditional musical accordance with the
instruments project spirit

da dang, doc dao, thu vi, linh [ dan tranh, sao tric, dan cb xua, hoai niém, trim
hoat, gan giii, két hop, cuén | nguyét, ty ba, dan bau, dan | budn, nén na, bi an, cau ki,
hut, 4n tuong, truyén cam, nhi kho choi,...
tran trong, bao tdn, tha
thiét...

Table 30. Keywords when talked about traditional instruments

In addition, the project wants to help students improve their understanding of
traditional musical instruments. Therefore, our team conducted a survey of the audience's
level of understanding before and after the campaign took place. The results are very positive,
with the highest rate of pre-campaign understanding at level 2, with 46.8%, and second at
level 3, with 28.1%.
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Trude khi chién dich dién ra, mirc do hiéu biét cia ban vé nhac cu truyén thdng 13?
171 céau tra loi

80

80 (46,8%)
60
0,
40 48 (28,1%)
31 (18,1%)
20
11 (6,4%) 1(0,6%)
0
1 2 3 4 5

Figure 107. The result of respondents’ understanding about traditional instruments before the
campaign begin

However, after the campaign took place, the respondents' understanding of traditional
musical instruments also improved markedly. With the highest level 4 at 52%, the second
highest level 5 is 40.9%. In particular, there are no levels 1 and 2, which shows that the

campaign has helped the respondents improve their understanding of traditional musical
instruments. This is also the goal that the campaign was aiming for at the beginning.

Sau chién dich, mirc d6 hiéu biét ctia ban vé nhac cu truyén théng la?
171 cau tra loi

100

89 (52%)
75
70 (40,9%)
50
25
0 (0%) 0 (0%) 12 (7%)
0
1 2 3 4 5

Figure 108. The result of respondents’ understanding about traditional instruments after the
campaign ending

Finally, with the plan to develop the campaign more, the respondents mostly
supported the campaign. The highest approval rate of 86% and the second with 14% will
consider, and hesitate when it comes to future plans. Another positive signal is that none of
the respondents opposed or supported the project's future plans.
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Né&u trong tuong lai, chién dich ti€p tuc phét trién thi ban cé sén sang tng hd khéng?
171 cau tra |oi

® Co
@ Khong
Sé xem xét

Figure 109. Response from the respondents for the next step of the campaign

PART V: FUTURE PLAN

The campaign goal is to promote traditional musical instruments to students in Ho Chi
Minh City. The group has built a basic knowledge of traditional musical instruments for the
students. At the same time, putting on traditional musical instruments creates a new youthful,
and dynamic image. This can be considered as the opening stage, to influence the perception
of young people.

Through feedback and comments from social networking sites and events, our group
found that young people have a more sympathetic view of traditional musical instruments.
They see the diversity and freshness of traditional instruments through the articles and sounds
that the campaign has built. This is considered a positive signal for the effectiveness that the
campaign has brought, in accordance with the original goals set out by the campaign.

Therefore planning for the next step of the campaign is considered extremely
important by the team, contributing to the completion of further goals in the future.

After having an impact on the perceptions and attitudes of the target group, the project
determines to develop strategies that can influence the behavior of young people. Young
people will have the desire to preserve traditional musical instruments more. Through
choosing and enjoying learning about traditional musical instruments, consider musical
instruments as spiritual food for young people.

In addition, realizing that in order to deeply influence the psychology of young people,
the group realized that bringing traditional musical instruments into the educational program
is the right direction to preserve and promote traditional musical instruments. Therefore, the
group intends to create more activities in the campaign to promote the consideration of
bringing this subject into the Vietnamese educational program.

In order to have the opportunity to work on and plan future projects, the team realized
that they needed to expand the team and scale implementation, to be able to create more
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impactful campaigns. Especially on the way to change the behavior of young people with
traditional Vietnamese musical instruments.
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APPENDIX
1. Survey 1: Understanding and attitude of students in Ho Chi Minh City about

Vietnamese traditional musical instruments

Khi nhac vé nhac cu truyén théng Viét Nam, ban biét tdi loai nhac cu nao?

172 cau tra loi

Pan tranh

Pan bau

Séo

sdo tric

Séo tric

Pan tranh, dan bau
dan tranh

Sdo, dan tranh

dan tranh, dan bau, dan i ba, dan nguyét, dan sdo, tréng

Khi nhac vé nhac cu truyén théng Viét Nam, ban biét t4i loai nhac cu nao?

172 cdu tra lai
ban
Tranh, nguyét, sdo, ty ba, bau, sén, dan d4, T'rung, K'long Put, tréng dan tdc, tréng Paranung, nhi, co,...
Séo, dan tranh, nhi, nguyét,....
Dan Tranh
Dan nguyét
sdao
Séo, dan tranh, dan bau, dan ti ba, cong chiéng
Pan bau, sdo tric, dan nguyét, dan ti ba, dan co,...
dan kim

Dan tranh, dan bau, dan nguyét, sao tric, ti ba, tréng, tam thap luc, tam, 1, dan co
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Khi nhac v& nhac cu truyén thong Viét Nam, ban biét t&i loai nhac cu nao?

172 cdu tra 1oi
Trong, dan tranh, dan ty ba, md, dan nguyét, tréng com, sanh tién, dan bau, séo trdc, dan t'rung
bau, sdo, nhi, tranh, nguyét, tréng, tam thap luc,...
Dan tranh, dan nguyét, sdo tric, dan ty ba, dan bau, dan trung, dan da,...
Sdo, Tranh, Bau, Nguyét, Ty Ba, T(r, Pan Co, Tam Thép Luc, Tréng Dan Toc, To-Rung
dan tranh VN, nguyét, bau, nhi, sdo tric
Sdo, dan tranh, nguyét, ti ba, bau
Pan bau, dan nhi, dan co, séo tric, dan tranh,...
Sdo, tranh, bau, ty ba, nguyét, trong dan tdc, nhi, tam, ttf, tam thap luc

Dan tranh - Dan bau - Dan nguyét - Sdo - Ban nhj - Pan ty ba

Communication Campaign - VOOX | 138



FPT University | Multimedia Communication Capstone Project

Khi nhac vé nhac cu truyén thdng Viét Nam, ban biét t&i loai nhac cu nao?

172 cdu tré lgi
Dan tranh, dan nhi, dan nguyét, ty ba, séo tric, dan bau
Tranh, sdo, nguyét, bau
Tiba
Dan Tranh, Dan Nguyét, Sdo Truc, Dan Bau, Dan Sén, Dan T'rung, Cong Chiéng, Ban ba.
Sdo, bau, nguyét, tranh, ty ba, nhi, trong,
ban tranh, dan ty ba, sdo truc, dan t'rung, dan co, dan nguyét
Séo tric, dan tranh, dan nguyét,...
Sdo trac, dan nhi, dan nguyét, dan tranh, dan bau.
Sdo tric, dan tranh, dan nguyét, dan bau, dan ty ba, dan t, dan nhi, dan déy, dan t'rung, dan da

Khi nhac vé nhac cu truyén théng Viét Nam, ban biét t&i loai nhac cu nao?

172 céu tra loi
Dan ty ba, dan tranh, dan bau, chén, dan nguyét
Pan bau, sdo tric, dan ti ba, dan tranh
sdo, tranh,b3u, piano, guitar, 1 ba, ukukulele, hac,
Cay séao
sao tric
Pban tranh, sdo, ban bau,...
Dan nguyét, Dan tranh, Séo tric, Dan nhi, Dan ti ba, ban bau
dantiba

sdo tric, dan ty ba, dan bau, dan nguyét, dan tranh, dan nhj
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Khi nh&c vé nhac cu truyén thdng Viét Nam, ban biét téi loai nhac cu nao?

172 cau tra loi
Da dan tranh, dan ti ba, sdo tric, dan dé, dan bau, dan nhi, dan nguyét, dan trung, dan day, khén.
pan tranh, dan nguyét, dan 1y ba, dan bau, dan t, sdo,
dan tranh, dan co, dan nhj, sdo nhj, tréng con, dan nguyét
Dan tranh, sdo, dan bau, dan ty ba, dan da
Sdo tric, dan tranh, dan bau, dan nguyét

Séo tric
Bién khanh
Pan bau
Panda
Dan cam
Panty ba
ban géo
Pan sén
ban day

Khi nhéc vé nhac cu truyén thdng Viét Nam, ban biét ti loai nhac cu nao?

172 cau tra loi
ban day
ban tranh
Pan hd
ban nguyét (dan kim)
ban nhi (dan co)
ban tam
ban tam thép luc

ban nguyét

Piano, organ, dan tranh, nhj, 1l ba, bay, sdo

Dan ti ba, dan nguyét, sao, dan tranh, dan bau, dan nhj
Pan tranh, dan bau, sdo tric,...

Pan bau,dan ti ba,sdo tric
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Khi nhac vé nhac cu truyén théng Viét Nam, ban biét t&i loai nhac cu nao?

172 céu tra loi

Dan co, dan bau, dan nhi, dan ta rung, khén, cong chiéng, dan tranh, sdo tric, dan da
Dan bau, dan nguyét, dan ti ba, dan nhi, dan tranh, sdo tric

Dan Tranh, Dan Nhj, Pan Bau, Trong Com

Dan Tranh, ty ba, nguyét, 1r, sdo, nhi, ....

Sdo, dan bau, dan nhi, dan tranh, dan nguyét

Ban tranh, dan nguyét, dan ty ba, sdo tric

Dan bau, dan tranh, dan nguyét, dan ti ba, dan nhi, sdo trdc, trong, ...

Dan tranh, dan nguyét, dan bau, sdo tric

Sdo tric, dan bau, dan tranh, dan nguyét,....

Khi nhac vé nhac cu truyén théng Viét Nam, ban biét t&i loai nhac cu nao?

172 cau tra lai

Dan tranh, dan bau, dan ty ba, dan Nguyét, dan tam thap luc, dan séo, dan nhj, dan T-rung, dan doan, dan
tinh

Dan bau, dan tranh, tréng, dan nhj, dan ti ba, sao, dan nguyét, dan co, dan da
Pan tranh, sdo, dan nhi

Pan tranh, dan nguyét, dan bau, sdo Truc, dan ti ba

Pan bau, Pan tranh, Séo

Dan tranh, dan nguyét, dan sdo, dan ti ba, dan da

Dan tranh, dan nguyét, dan bau, dan tric, dan d&, dan ti ba, dan nhj, dan tam thap luc, dan ti, céng chiéng,
khén, sdo tric

Dan tranh, séo, dan bau, dan ti ba, sdo, dan ghi ta phim 16m, cong chiéng, dan da
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Khi nhac vé nhac cu truyén théng Viét Nam, ban biét tdi loai nhac cu nao?

172 céu tra loi

sdo, dan 1l ba, dan tranh, dan bau, dan nguyét,....

Dan tranh

Dan bau

Dantiba

Séo trac

ban nhi

Sdo, dan tranh, dan nhi, dan bau, dan ti ba, dan nguyét, trong

Dan tranh, dan co, dan ghi ta, dan bau, dan nhi, sdo tric

Dan bau, dan nhi, dan nguyét, dan tranh, dan ti ba, dan T'rung, dan da

Dan Tranh, Dan Bau, Sad Truc, Dan Nguyét, Ti Ba, Trong Com,...

Dan tranh dan bau dan thap luc dan t'rung dan da dan déy dan co dan nguyét dan tam dan chapi?

Khi nhac vé nhac cu truyén théng Viét Nam, ban biét t&i loai nhac cu nao?

172 céu tra loi
Pan tranh a
Pan nhi, dan bau
Tranh, ty ba, sdo, dan bau
Pan bau, sdo, tric, dan tranh, dan ti ba,
dan tranh, sdo, dan nguyét, dan nhi, dan ty ba, dan to rung, tréng, dan cam, ....
Sdo tric - Dan bau - Dan ty ba - Dan nguyét - ban da - Dan tranh - Dan co - Ban tam - Dan gao - ban tr
séo tric, dan (tranh, bau, nhi, nguyét, d4, co)

dan tranh, sdo tric, dan nguyét, ti ba, dan bau, trung,...
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Khi nhac vé nhac cu truyén thdng Viét Nam, ban biét t&i loai nhac cu nao?

172 céu tra loi

Pan bau
ban tranh
Sdo truc
Pan nhi
ban co
bantrung
Dan da
ban nguyét
ban tr
Tréng com
Pan bau, dan tranh, sédo, dan nguyét
Dan ty ba, dan tranh, dan co, dan nguyét, sdo, dan bau, dan t& rung, ...
ban bau, dan tranh, dan ti ba, sdo trdc, dan nguyét, dan to rung
Tranh, bau, nguyét, séo, b3, ...
Khi nhac vé nhac cu truyén théng Viét Nam, ban biét tdi loai nhac cu nao?
172 cdau tra loi
Dan tranh dan bau dan nguyét sdo dan ty ba dan day dan tam dan t rung dan sén dan da
Nguyét.ti ba. Tranh. Sdo bau
Séo, Dan Tranh, ban Nguyét, Dan bau, Dan ty ba, Cong chiéng
Tranh, Sdo, Sdo Méo, Nhi, Nguyét, Ty Ba, Bau, Dan To Rung
Pan tranh, dan bau, sdo tric, dan nhi, dan ti ba,dan da

Pan cd, dan bau, chén,..

Pan tranh
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Trong s6 nhirng nhac cu truyén théng Viét Nam dudi day, ban da biét téi loai nhac cu nao?

172 cau tra loi

Pan tranh
Pan bau

Sao trac

Pan nguyét
Dan ty ba
Dan tu

Sénh tién
Tréng dan téc
Pan sén

Dan nhij
Khéng biét choi
Pan da

154 (89,5%)
146 (84,9%)
149 (86,6%)

130 (75,6%)

150 200
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Khi nhac dén nhac cu truyén théng Viét Nam, ban nghi dén Ia tir khda nao?

172 cAu tra loi

dan, sdo, tréng

Don catai tir

Hay, truyén théng, nhan van
Am thanh, hinh dang, kich c&
Van hog, dan toc, truyén théng
K16

sao truc

Tao ra &m nhac hay
Cé xua
Nét can hod cla dat nudc

Khi nhdc dén nhac cu truyén thdng Viét Nam, ban nghi dén la tir khoa nao?

172 cdu tra loi

Dan séo, dan tranh, dan bau
Bolero, tu hao, trit tinh

don ca tai tr

Dan tranh, dan bau, séo

Van hoa
Hay
K&t hop gilra xua va nay

truyén thong, di san, van hoa
Truyén thdng, khé choi, nhac cé

Dan Toc, LAu D&i, Cai Tién
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Khi nhac dén nhac cu truyén théng Viét Nam, ban nghi dén |a tir khdéa nao?

172 cdu tra loi
hoai ¢8 - trudng t6n - déc déo
Dan tdc, nhe nhang, thoai mai
Trir tinh, hay, dan bau
C6 truyén, van hoa, dan téc
Truyén théng - Dan tdc - Van hod
Dén toc Viét Nam, Van hoa Viét Nam, Nét dep Viét
Du duong, tu hao, niém vui
Sao tric

banty ba
Pan tranh

AE e % ek kA ks G3

Khi nhac dén nhac cu truyén thang Viét Nam, ban nghi dén 14 tir khda nao?

172 cau trd loi

cd xua, y nghia, hao hing &

Pan bau, dan tranh, séo tric

Sao tric, dan tranh, dan nhi

Xua ci, nét riéng, c6 hon
- Xua
- giai diéu méc mac

-dén da

Sdo, dan toc, Viét Nam
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Khi nhac dén nhac cu truyén théng Viét Nam, ban nghi dén |a tir khda nao?

172 céu tra loi
Van ho4, c8 xua, ban sac
Du duong, ¢6 xua, khé hoc
s&o tranh bau
Hay
dan
Hay, hay, hay
hay, c8, tuyét
Da dang, van hoéa, doi sdng

Thu vi, hoai cd, la

Khi nhac dén nhac cu truyén théng Viét Nam, ban nghi dén Ia tir khda nao?

172 céu tra lai
Da "dan téc”, "hoai ¢8", "luu gil" a
Nhe nhang, linh hoat, hao hiung
dan bau
dan tranh, 6 truyén, van hod
Hay, khd hoc, truyén théng
Déan toc, céng dung, két cau
Nhe nhang, thiét tha, dan téc
dan

DPan nguyét Dan ty ba Trong dan toc
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Khi nhac dén nhac cu truyén théng Viét Nam, ban nghi dén |a tir khda nao?

172 cdu tra li
ban ti ba, dan bau, céng chiéng
Dén téc, tu hao, lich st
Lich st, van hod, truyén thong
Thé sg, am thanh, dan téc
Pan, sado, da
Nhac cu dan téc
Mang &m hudng cé xua, hao hiing
Pan, sdo, co xua
Trong tréo, dan d&, hoai c6

Khi nhac dén nhac cu truyén thdng Viét Nam, ban nghi dén la tir khda nao?

172 cau tré loi

Uy nghiém, xua ci, van héa
ldu doi, dén toc, dan tranh
cB truyén

cé

C6 trang, diu, nhac thién
Nguyét, tranh, bau

Nhac cu, dan toc, FPT

Pan tranh, dan bau, sdo tric

¢, dan toc, yéu nudc
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Khi nhac dén nhac cu truyén théng Viét Nam, ban nghi dén la tir khda nao?

172 cau tra loi

Cai luong, dan tranh, day

c6, yéu nudc, dan toc

Truyén théng, dan toc, doc la

Pan tranh, an bau, Sdo tric

Co dién, xua, van hoa

Cac loai nhac cu truyén théng, nhac cu cho viing mién, nhac cu truyén thong trong hién dai
Sdo, dan tranh, cong chiéng

sdo, dan tranh, dan ty ba

Pantiba
Séo

Khi nhdc dén nhac cu truyén thang Viét Nam, ban nghi dén Ia tir khda nao?

172 cdu tra loi
ban tranh
C6 dién, doc ddo, hoa mi
Am diéu, tinh hoai niém, gi4 tri truyén théng
ban tranh, dan ti ba, dan nguyét
Thanh &m truyén théng, ho, vi, xang xé,...
nhe, day, tre
Van hoa
C& nhac, khéng hop gu, budn

Am sic la, ¢6 chat riéng, ngil cung
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Khi nhac dén nhac cu truyén théng Viét Nam, ban nghi dén |a tir khda nao?

172 cau tra loi

Nhe nhang, thanh thét, du duong
La-Tha vi- C3 xua

Van hog, truyén b3, gitt gin

C6 - xua - truyén théng

am séc, céch choi, dd phd bién
Dban tr - Sdo trdc - Ban tranh

dong qué, nhe nhang, hoai cd

hoai ¢8, it phé bién, kén ngudi choi
Doc dao, binh dj va than thién

Khi nhdc dén nhac cu truyén théng Viét Nam, ban nghi dén la tir khoa nao?

172 cau tra loi
hoai ¢8, it phé bién, kén ngudi chai
Péc ddo, binh dj va than thién

Vé dep dan téc
Van hoa

Am thanh ty nhién, dé cham c&m xuc va nhe nhang
Hay, du duong, nhén nhip

Nhac cu truyén thong

Séo

Sdo dan nguyét dan bau
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Ban thudng thay nhac cu truyén théng Viét Nam xuat hién & dau?
172 céu tra loi

Trén TV, phim anh

142 (82,6%)

Trudng hoc 104 (60,5%)

Trén cac trang mang xa hoi 107 (62,2%)

Qua cac sw kién trinh dién nha... 123 (71,5%)

Qua sach, bao

1 (0,6%)

Khu di tich lich str|—1 (0,6%)

0 50 100 150

Theo ban nhac cu truyén théng cé thé (rng dung vao biéu dién nhirng thé loai nhac nao?
172 cau tra loi

Chéo

Rock

R&B

Bolero

Pop

Indie

Cai luong

Jazz

EDM

Déan ca

Tét ca cac déng nhac
Tét ca

All

Nhac thinh phong

87 (50,6%)

16 (9,3%)
17 (9,9%)
58 (33,7%)
38 (22,1%)

22 (12,8%)
101 (58,7%)

8 (4,7%)
27 (15,7%)
115 (66,9%)

0 25 50 75 100 125

Ban cd quan tdm dén nhac cu truyén théng khong?
172 cau tra loi

® Co
@ Khong
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Theo ban, nhiing Ii do gi lam cho gidi tré quan tdm dén nhac cu truyén théng?

172 cau tra loi

Da trai nghiém va thay thich nh... 113 (65,7%)

Mong mudn phat trién nhac cu... 93 (54,1%)

C6 than tuong trong linh vuc n... 49 (28,5%)

Yéu quy gia tri truyén théng va... 122 (70,9%)

Thich thudng thirc nhac cu tru... 94 (54,7%)

Tiép néi va lwu gilr gid tri van h... 75 (43,6%)
Biét dan tranh|—1 (0,6%)
1(0,6%)

0 25 50 75 100 125

¢ tiép xtic nhac cu truyén thén...

Theo ban, nhiing ly do gi khién gidi tré khéng quan tdm dén nhac cu truyén théng

172 cau tra loi

Cam thay nhat nhéo, khéng co...

Khéng phu hop véi phong céc... 143 (83,1%)

Khéng mang lai loi ich gi cho c... 73 (42,4%)

Cam thay khong cam thu dugc... 94 (54,7%)
Cam thay nhac cu truyén thng... 57 (33,1%)
Chua thay dugc su thi v cla...
Kho tiép can
Viéc str dung con kho khan (vd...
0 50 100 150

Cd nhan dinh cho rang: "Viéc &p dung nhac cu truyén thong vao am nhac duong dai sé lam mai
mot va bién chat nhac cu truyén théng." Ban c6 déng y véi nhan dinh trén khéng?

172 céu tra |oi

60
FARERED)

40

32 (18,6%) 32 (18,6%)

25 (14,5%) 26 (15,1%)

20
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Mturc dé yéu thich cla ban véi viéc nghe va xem nhac cu truyén théng?
172 cau tra loi

60

58 (33,7%) 56 (32,6%)
48 (27,9%)
40
20
0 (0%) 10 (5,8%)
0 |
1 2 3 4 5

Ban da tirng choi nhac cu truyén théng chua?
172 céau tra loi

@ Chuating
@® batung
@ Hién tai van dang choi
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Néu ban da ting nhung khéng chai nira thi Ii do ban khéng choi nita la gi?
43 cau tra loi

ba tiing

Khéng co thoi gian

batlng

Ban, nhung khéng hoan toan khéng choi nira

Do minh khéng c¢6 dan va chi tirng chai khi duge hé tai trudng

Ko co thai gian

K co thoi gian

Luc trude hoc nhac cu tai trudng

Khé hoc

NE&u ban da tlrng nhung khéng choi nira thi Ii do ban khong choi nita la gi?

43 cau tra lai
Khéng cé diéu kién

Minh khong chai nhung theo minh nghi |a do ban véi cong viéc. Bén canh dé la do nhac hién dai dang phat
trién.

Bén, khdng co thai gian

Khé qué

Minh vén yéu thich nhung khéng c6 nhiéu thoi gian va co héi

Bi&t can ban, voc dé choi

da tirng danh thai gian cho sdo tuy nhién thi I1én dai hoc it ¢ thai gian choi nita nén dan khéng con choi
Kho tap

Hoi kho
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Néu ban da tirng nhung khéng choi nita thi li do ban khéng chai nira la gi?

43 cautra loi
Tap séo 6n qua mé chii
Do em khdng cé nhiéu th&i gian a hic
Ban ron, khong dam mé
khoéng sap x&p duoc théi gian dé tap luyén, do béan viéc
Abcdef
Do béan viéc hoc
Chi hoc theo quy dinh cla trudng cho t6i khi hoan thanh
Khéng hirng thi theo dudi.
Nhirng céng viéc khac uu tién hon cheoi nhac cu
Néu ban da tirng nhung khéng choi nira thi i do ban khéng chai nira la gi?
43 cau tra loi
Khéng c6 thoi gian choi
Khéng cé thai gian va dung cu dé tiép tuc theo dudi
Chua
Khéng biét choi
Khéng c6 dung cu choi
Kho
Chua tirng
M6t s6 van dé riéng vé6i khong co thai gian choi va phéat trién thém

Khé choi
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Néu ban da tirng nhung khéng choi nira thi Ii do ban khéng chai nira 1a gi?
43 cau tra loi

Khong biét choi

Khéng c6 dung cu choi

Kho

Chua tirng

M6t s6 van dé riéng vai khong cé thoi gian choi va phét trién thém

Kho choi

khéng cé thai gian ranh dé choi

Khong c6 thai gian va hoc 1 [inh vuc khac

da ting

Ban da ting tham du céc Idp hoc nhac cu truyén théng chua?
172 cau tra loi

@ Chua ting
@ batung
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Ban cam thay céc I6p hoc dé nhu thé nao?
172 céau tra loi

@ Chua hoc nén chua biét

@ Thua vi, hdp dan, gitp duy tri ban sic v...
@ Giap giai téa ap lyc hoc tap tir cdc mo...
@ M5 hinh giang day vira hoc vira thuc...
@ Binh thuéng nhu cac 16p chuyén nganh
@ Gido trinh con khé khan, khé tiép thu

@ Lop qua dong dé thay/co cd thé hwén...
@ V6 vi, khéng giup ich duoc gi cho chu...

12

Ban cam th&y céac I6p hoc dé nhu thé nao? ||;| Sao chép

172 cautra loi

@ Rat tha vi va gip minh gidi toa ap luc,
thir gian tinh than

@® Chua hoc

@ chuwa tham gia nén chua biét

@ Chua tirng tham gia

A 22

Theo ban, cé nhitng cach thirc nao dé nhac cu truyén théng phd bién hon & gidi tré?
172 cau tra loi

Cho trai nghiém choi thi nhac... 114 (66,3%)

Két hop nhac cu truyén théng v... 115 (66,9%)

74 (43%)

Td chirc nhitng chwong trinh a...

Ap dung nhac cu truyén théng... 87 (50,6%)
T chive thém I6p hoc mang h... 40 (23,3%)
C6 nhirng budi talkshow/works. .. 49 (28,5%)
gidi tré thich nhirng trai nghiém...

0 25 50 75 100 125
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2. Deep interview:

2.1. Currently playing and having the opportunity to interact with
traditional musical instruments.

Bui Hong Truc My (student at FPT University), Huynh Tran Tuy Tam (student of
Technical Education University)

2.1.1. Bui Hong Truc My - FPTU Student

CAu 1: Ban choi NCTT duoc bao 14u rdi? Loai nhac cu ban choi 1a gi?
Khoang tam 3 nadm. Khi ma minh bit diu vao dai hoc. Minh choi dan tranh vi minh
thich n6

Cau 2: Co duyén nao gitip ban choi duge NCTT?

Pau tién 12 minh thich hinh anh truyén thdng, ¢6 dién ciing nhu 14 hinh anh khi ma
choi dan tranh mang lai thi tir thich minh méi bat dAu tim hiéu, minh choi va ¢6 co hi tiép
can voi né. Thi d6 13 co duyén dé minh tiép xtac v6i bo mon nay.

Cau 3: Sau 1 thoi gian dai gin bo v6i NCTT, thi ban thdy NCTT mang lai cho ban
nhiing gi?

Pau tién 13 vé vin hoa va gia tri ma né mang lai. Néu nhu ma gidi tré hién tai chua c6
nhiéu co hoi tiép xtic, con ban than minh ¢6 nhiéu co hoi tiép xtc thi minh nhan thdy dugc rat
nhiéu mit tt cling nhu diéu dic biét cuia bd mon nay.

Cau 4: Ban 1a mot ngudi sinh vién ting hoc qua NCTT thi ban thdy gidi tré néi
chung va sinh vién néi riéng dang c6 nhitng cam nhan nhu thé nao vé nhac cuy truyén théng?

Dbi véi gidi tré hién tai thi NCTT con kha xa la, tham chi moi nguoi con chwa dinh
nghia duoc NCTT gom nhiing loai hinh ndo, nhac cu nio, ra 1am sao ma da phan may ban s&
lién tuong toi nd thong qua nhimg dat nudc 1an can vi du nhu Trung Qudc. Thanh thir ra, néu
nhu noi vé gidi tré cdm nhén nhu thé nao thi d6 1a Han ché.

Cau 5: Theo ban c6 nhitng cach thirc nhu thé nao s& cho NCTT dén gan hon vdéi gi6i
tré?

Qua nhitng 16p hoc, qua nhitng budi giao luu hoic qua phim anh.

Cau 6: C6 nhan dinh cho réng: ‘Viéc 4p dung nhac cu truyén théng vao trong am
nhac hién dai s& lam mai mot va bién chét di nhac cu truyén théng’ thi ban nghi sao vé nhan
dinh nay?

Minh khéng nghi n6 1a ding. Vi nhac cu truyén thong chi 14 mot phuong thirc dé
truyén tai Am nhac thdi. Cho du né choi loai hinh 4m nhac nao déu s& mang mot chét riéng
cta ban than loai nhac cu d6. Nén khong thé nao nodi nhac cu truyén théng choi nhac hién dai
s& lam mat chat duoc

Cau 7: Ban c6 cam théy nhac cu truyén théng bi lép vé hon so v&i nhac cu hién dai
khong?
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Cai nay con tiy theo méi truong. Vi du dién hinh & FPT thoi diém dau khi NCTT vira
md&i duge giang day thi tat nhién no sé 1ép vé hon rat nhiéu, thim chi sinh vién c6 mét chat
ky thi va khong thich. Tuy nhién ¢ thoi diém hién tai, viéc NCTT thanh mot cai bat budc va
pho bién v6i moi ngudi thi tai FPT, sinh vién cam thay binh thuong va tham chi c6 nhiéu ban
s& xem day 14 co hoi dé hung thii véi NCTT. Nhung d6i voi méi truong ngoai, nhitng ngudi
chua duoc tiép xtic nhiéu khi ma néi nd coé rat nhidu han ché, thanh thtr ra ho s& khong co
phiéu hay cam nhan dugc dbi véi bd mon nay.

2.1.2. Huynh Tran Tuy Tam - HCMC University of Technology and
Education

CAu 1: Minh biét ban c6 tham gia vé CLB Nhac cu truyén théng, thi khong biét ban
di choi NCTT duoc bao 1au r6i?
Em choi dén nay dugc 4 nam rudi - 5 nam rdi

Cau 2: Ban dang choi loai nhac cu nao? Va ban thich dugc choi va trai nghiém nhiing
loai nhac cu nao nhat a?
Em c¢6 choi sdo. Sdo c6 nhiéu loai nhu: Sdo ngan, sdo doc, sdo bau, tiéu,...

Cau 3: Co duyén nao lam cho ban bat dau choi nhac cy truyén thong?

Pau nam 16p 11 em di choi vo tinh nghe tiéng sdo ciia nha hang xom. Ban dau em
ciing khong thich tiéng sdo dau, tir nho dén 16n déu khong thich, ma tw nhién hom d6 sao em
nghe chi em thoi xong vé em quyét tim thoi duoc nhu viy xong em mé téi gid luon. Co
duyén.

Cau 4: Sau mot thoi gian dai gin bé véi nhac cu truyén thdng thi ban cam thay nhac
cu truyén théng c6 mang lai cho minh nhiing diéu gi khong?

Nhac cu truyén thong mang lai cho minh su thu gidn. Xu huéng ctia em 1a thich nghe
nhac trit tinh thi nho nhac cy truyén thong em tim hiéu sau hon vé nhirng dong nhac nhu vay.

Céu 5: Cam nhén cta ban vé gidi tré ndi chung hay sinh vién, nhitng nguoi ban cua
ban dang c6 cam nhan thé nao vé NCTT?

Néu vé dai s6 chung thi ho thich nhac cu phuong tiy hay nhiing thir dai tra, pho bién
hon. Con NCTT tuy mdt s6 loai co két cAu, mot sd bai hinh thu dic biét danh cho nhiing
dong nhac dic biét tuy luc, tiy trudng hop s& dugc yéu quy hon. Nhung da s6 cac ban thich
nhac cu phuong tdy. Hién nay vin c6 nhiéu nhém tim hiéu nhac cu truyén thdng thoi chix
phat trién manh thi em nghi 1a chua c6.

Cau 6: Theo ban, khi nhan thiy gidi tré co6 khoang cach voi NCTT thi ban nghi co
nhiing cach thirc ndo né gan giii véi gidi tré hon?

Néu ma vay thi n6 14 ho di ap dung dua NCTT vao chuong trinh tiéu hoc hay két hop
v6i nhitng dong nhac dang trend hodc xu hudng, dong nhac hién dai két hop véi tiét thu cua
dong nhac dan toc nhung phu hgp véi gidi tré hién nay

Cau 7: Ban dugc hoc NCTT qua 16p hoc hay hoc nhu thé nao?
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Em hoc tay ngang. Ttrc 14 em thich em hoc, khong qua truong 16p nao hét. Tirc ban
dau em thich thi em hoc cho vui, chi dé thdi 1én tiéng mot s bai don gian. V& sau tim hiéu
roi thi méi hoc chuyén sau, hoc thém nhac 1y. Con xuét phat diém cua em 1a tu hoc.

Cau 8: Khi ban thy nhiing 16p hoc NCTT & thoi diém bay gio thi ban da timg quan
sat nhimng 16p hoc d6 chua? Néu c6 thi ban thdy nhimng 16p hoc NCTT vé NCTT dang dién ra
nhu thé nao? Pa du truyén lira cho nhitng ban tré chua? Hay da hiéu qua chua? Ban co thé
chia s¢ goc nhin cua ban khong?

Theo gbc nhin ciia em thi néi vé dong nhac truyén théng ctia minh thi em nghi 1a da
s6 n6 s& phat trién manh & mién bac hon 1a mién nam minh. Vi mién béc 1a tap hop nhiéu
nghé si, nhiig nguoi c6 kinh nghiém choi NCTT va ciing 14 cai ndi ciia n6 so vi mién nam
vi em thay nhitng 16p hoc vién bén ngoai HN thi duoc ddo tao rat bai ban. Tham chi nhiing
dtra nho 7,8 tudi dén khi 16n 1én duogc dao tao bai ban vé nhac ly rat 1a chic tay. Nhung ho
choi nhu vy thi rat it khi duoc tiép xtc véi gidi tré hién nay. Nhung hién nay van c6 mot vai
nghé si nhu NS. Hoang Anh, NS. Minh Duong trong lang sao tric thi van két hop v6i nghé si
ndi tiéng ngoai mién Bic vao trong Nam dé dira tiéng sao dén gan hon vdi cac ban tré va ho
cling bit dau cover va choi nhitng bai nhac dang hot va thinh hanh. Em ciing luét cic trang
MXH ciing thdy céc clip ctia cac thay thdi sao thi d6 1a cach cac thay d6i xu hudng tir day
trén 16p sang cac phuong tién truyén thong phd bién hién nay.

Céu 9: Tyi minh c6 research thi c6 thdy moi nguoi ¢6 nhan dinh ap dung NCTT vao
am nhac duong dai qua nhiéu thi dan din mot ngay nao dé né bi mai mot va bién chat di
NCTT thi ban thay thé nao?

Em nghi cai gi cling c6 2 mat cia nd. Néu chang ta két hop nhac cu truyén théng
trong 4m nhac hién dai thi né vira gitr dugc cai truyén thdng va ciing dua cai truyén théng nay
t6i da s6 moi nguoi nhung néu sir dung nhiéu qua s& lam cho nguoi nghe khé ma cam nhan
dugc. Vi day 1a hai dong nhac khac nhau hoan toan. Nhung néu chiing ta lam cho né vira du
thi s€ dugc moi nguoi chép nhén nhiéu hon va vi vay ma n6 khong lam mat di hay mai mot di
phan truyén théng. Néu chung ta sir dung nhac cu truyén théng & nhitng phan doan dic trung
hodc diép khuc thi n6 van giir duge nét dic trung cia no.

2.2. Interested in traditional musical instruments but doesn’t play

Nguyen Le Thanh Thuy - FPTU Student

CAu 1: V& linh vuc nhac cu truyén théng ban da tung tim hiéu qua va co6 co hdi trai
nghiém thtr chua?

Trong khung chuong trinh ctia FPT ¢6 m¢t by mon 1a hoc vé nhac cu truyén théng, cu
thé 12 minh da chon dan nguy¢t dé tim hiéu va hoc héi. Minh d3 c¢6 mot khoang thoi gian hoc
qua dan Nguy¢ét va sau do thi khong con tiép tuc hoc, choi nira

Céu 2: Qua tim hiéu v& nhac cu truyén thong thi ban c6 nhan thay diéu gi lam cho
ban muén bét ddu viéc hoc va tim hiéu nhac cu truyén théng khong?

Minh nghi 13 minh muén tim hiéu vé nhac cu truyén thong vi minh mudn tim hiéu
nhiéu hon vé vin hoa, lich st & Viét Nam. Va minh nhan thay nhac cu truyén thong ciing 1a
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mdt nét dac trung cua lich sir Viét Nam nén minh muon tim hiéu. Va dong thoi minh ciing
yéu am nhac, nén minh muén m¢ rong thém kién thire va tinh yéu véi d&m nhac.

Ciu 3: Vay theo ban nhac cu truyén thong nd ¢ nhiing cai nét dic trung van hoa nhu
thé nao ma thu hat duoc ban?

Luc ndy minh ciing ¢6 néi ring minh yéu 4m nhac nén minh thich Am thanh ma nhac
cy truyén théng phat ra, cach ma ho (nhitng ngudi biéu dién) dong diéu v6i nhau. Ngoai ra thi
nhac cy truyén thong con 1a mot biéu tugng ctia Viét Nam, né tao nén sy khac biét cta Viét
Nam véi nuéc ngoai, minh thay né kha 1a dic biét va minh thich thoi

Cau 4: Vay khi ban quan sat ban cam théy gidi tré hién nay c6 cam nhan nhu thé nao
vé nhac cuy truyén thong?

Ban than cua minh thi trudc khi minh dugce tham gia khoa hoc vé nhac cu truyén
thong, thi nhiéu khi minh thy 1 minh khong dé tim téi cai van dé nay. Tir d6 thi minh nghi
1a thé hé cta gidi tré hién nay ciing khéng ¢ quan tdm nhiéu vé nhac cy truyén théng, nhung
ma néu c6 mot tac dong niao do6 thi ho s& mudn tim hiéu hon. Va ngoai ra thi, gidi tré ciing ¢o
suy nghi vé& nhac cu truyén thong 1a cii, xua, gidi tré thi ho thich nhimg c4i m&i mé hon, vi
vay minh nghi diéu d6 tao nén mot rao can cua gidi tré va nhac cu truyén thdng, khong thé
nao ma gan lién v6i nhau duge nhidu nhu trude nita.

Cau 5: Tai sao ban lai khong lya chon tiép tuc choi, ndng cao trinh do vé nhac cu
truyén théng cia minh hon?

Minh nghi 1a viéc trau ddi kién thire qua cac hoat dong tir viéc hoc nang khiéu nao do,
nhu 1a viéc hoc nhac cu truyén théng thi no6 chi la mot phﬁn phu thoi, ngoai ra thi minh con
mot ban tdm khac dé minh con theo dudi dé lo cho twong lai. Thi diéu d6 1am minh quyét
dinh 1a khong tham gia dé hiéu thém vé nhac cy truyén thong, minh con phai quan tim vé
nganh hoc ctia minh, vé nhirg chuyén khéc nira.

Céu 6: Ban c6 xem nhiing tiét muc vé biéu dién nhac cu truyén thong khong?
Minh chua timg xem qua ludn ay, y 1a minh chi biét qua théi, chir chua bao gio tham
gia vo xem mot show hoanh trang, nghiém tiic va mang mdt quy moé 16n

Céu 7: Vay thi néu c6 mot co hoi xem mot show biéu dién nghiém tic, mong mudn
mang nhac cu truyén thong gan giii hon véi gidi tré thi ban nghi sao vé sy kién d6?

Minh nghi 13 n6 s& rat thu hat, néu ma c6 nhitng nghé si bay gio dang ndi tiéng ddi
v6i gidi tré tham gia nira. Con cai thir 2 13 vé gia ca, néu ma gia ca hop vai thi tién cua TA thi
ho s& rét 13 thich tha dé ma tham gia

Ciu 8: Vay theo ban c6 cach thirc nao dé khién nhac cuy truyén thong trd nén phd bién,
gan gili hon véi gi6i tré khong?

PAu tién vé mat khong bt budc, thi minh nghi nhac cu truyén théng nén dugc ung
dung rong rdi hon trong nganh 4m nhac by gio, nganh 1am nhac bay gio. Két hop véi nhiing
nhac ma giGi tré bay gio hay nghe. Add thém tiéng nhac ctia dan nguyét hay dan tranh nay
kia vao thi ho s& biét dén nhiéu hon. B&i vi Am nhac 1a di vao tAm hon con nguoi ma.
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Céi thtr hai 1a vé mat bat budc, thi cling giong nhu sinh vién FPT tui minh, d€ ma sinh vién c6
dugc cai nhan dién trong céi nhac cu truyén thong nay, thi ta nén bat budc c6 mon hoc dé cod
the tim hi€u thém vé nhac cu truyén thong.

Cau 9: Cam nhan cua ban khi nhin théy mdt nguoi nghé sy biéu dién nhac cu truyén
thong nhu thé nao?

Ddi v6i minh thi bat ki 13 nhac cu truyén théng hay la nhac cu hién dai di chang nira
thi nhitng ngudi nghé sy déu 1a nhitng ngudi ma ho déu c6 tam huyét, dam mé. Nhiing dic
biét 1 nhitng nguoi nghé s§ ma ho choi nhac cu truyén thong thi ho c6 thém mot cai nira la
ho rét t6n trong lich st Viét Nam, ho mudn gin gitt va dua nhac cy truyén théng di xa hon
nita, c6 thé 1a dau tién 1a mé rong ¢ Viét Nam sau d6 1a nude ngoai nay kia.

Céu 10: La mot nguoi da c6 co hoi tham gia mot 16p hoc vé nhac cu truyén thong, thi
ban cam thay mot 16p hoc vé nhac cu truyén théng dang dién ra nhu thé nao?

Minh nghi 1a 16p hoc ¢ trong pham vi trudng FPT thi mang tinh bat budc nén van
chua du dé truyén cam hing, nhitng da dé c6 hung thu trong 16p hoc. Boi vi bai giang cua
giang vién ho ciing dua vao nhimng bai hat kha 13 thinh hanh bay gid, nén minh thiy 1a cac 16p
hoc vé nhac cu truyén théng 6 thé 12 mot khoang thoi gian dé minh gidi tod dugc, x4 stress
dugc. Thi minh nghi 14 né chi dimg lai & mét cai 16p hoc dé khoa vy bau khong khi cing
thang trong ngudi minh thoi, chir minh khong thay 1a ¢6 thé truyén cam hing duoc

Cau 11: C6 nhan dinh cho réng: “Viéc ap dung nhac cu truyén théng vao am nhac
hién dai s& lam mai mot va bién chit Am nhac truyén théng.” ban nghi sao vé nhan dinh trén?

Thi “hoa nhap khong hoa tan" théi moi ngudi. Minh nghi 13 néu nhu mang mot ludng
gi6 cii nhitng m&i vao 4m nhac thi nhitng nguoi nghe nhac van sé& tiép nhan. Minh nghi 13 né
s& khong 1am mai mot dau vi Am nhac nhu vay s& duoc trau doi thém, gidng nhu mot ludng
gi6 méi. Minh nghi ngudi nghe s& tiép nhan va thich tha nhiéu hon 1a c6 mét suy nghi tiéu
cuc nhu nhan dinh trén. Boi vi néu nhu 14 nguoi Viét Nam ma nghe duogc tiéng ctia nhac cu
truyén thong thi s& rat 1a thich, boc 16 duge tinh than yéu nudc. Minh nghi 1a khong bi tiéu
cuc hay bi mai mét gi dau.

2.3.Not interested in traditional instruments

Bui Gia Han - Hoa Sen University, Phan Tran Manh Tien - HCMC University of
Economics

2.3.1. Bui Gia Han - Hoa Sen University
Cau 1: Ban c6 thé gi6i thiéu doi nét vé ban than minh dugc khong?
Xin chao minh la han sinh vién ndm ba cua truong dai hoc Hoa Sen nganh quan tri
cong nghé truyén thong

Cau 2: Khong biét ban c6 bao gid nghe qua vé nhac cu truyén thong chwa?
Co6 minh da tung nghe qua tir lic hoc 4m nhac & tiéu hoc, THCS, THPT. Nhung minh
chi dimg lai & viéc hiéu so so va khong co kién thirc nhiéu vé né.

Communication Campaign - VOOX | 162



FPT University | Multimedia Communication Capstone Project

Cau 3: Vay thi sau khi biét duoc c6 nhac cu truyén théng thi ban da tung thir tim hiéu
vé n6 khong?

That ra thi minh khéng c6 tim hiéu nhiéu vé nhac cu truyén théng vi minh khong cam
thiy himg tht cho 1am

Cau 4: Du khong tim hiéu nhiéu nhung ban cam thdy nhac cu truyén thong nhu thé
nao?

C4 nhan minh thdy nhac cy truyén thong khong c6 gi qua dic biét, ca vé 4m nhac
truyén thong

Cau 5: Vay ban da timg c6 co hdi dugc coi mot tiét muc biéu dién nhac cu truyén
thong khong?

ROi nhung minh coi qua tivi trong chuong trinh “2 ngay 1 dém”. Trong tiét muc nhi
nhac cung dinh Hué thi minh c6 xem, nhung né ciing khong dong lai trong minh lam.

Ciu 6: Ly do ban lai khong quan tdm dén nhac cu truyén thong?

Minh nghi 1y do 14 vi phuong Tay dd d6 bd vé nudc minh va minh da c6 thé du nhap
dugc nén vin héa phuong Tay. Minh ciing duoc biét nhiéu thé loai nhac méi ctia phuong Tay,
nhac hién dai, remix, EDM, Rock. Chéc c6 thé 1a tan suat minh nghe nhimng thé loai nhac y
kha nhiéu nén sau khi nghe nhac cu truyén théng choi thi minh cam thay khong hop, thdy no
kha Ia nhat.

Cau 7: Vay thi rong hon, khong con la ¢4 nhan ban, ma la gidi tré néi chung, ban be
cua ban thi ban cam théy ho dang cadm nhan nhac cu truyén théng nhu thé nao?

Pbi voi minh va cac ban bé minh thi nhac cu truyén thdng duong nhu né khong xuét
hién trong chu dé noi chuyén cta tui minh. Tai vi n6 kha 1a nhat nhoa, cting khong biét noi gi
vé no. thuong thi moi ngudi nghe nhac véi nhau thi chi nghe nhac hién dai thoi

Cau 8: Vay theo ban c6 cach thirc ndo dé cho nhac cu truyén thong co6 thé trd nén gan
giii phd bién hon trong dudi tré khong?

Minh thdy c¢6 cach 1a dem vao game show chwong trinh thuc té, nhitng chuong trinh
an khach. Kiéu mot doan nho théi dimg nhiéu qua du dé nguoi ta biét.

Cau 9: Bén canh do thi con cach nao khac khong a?
Minh thdy c6 thé 16ng vao 4m nhac hién dai. Nhitng bai nhac méi ra gan day ciing c6
st dung nhac cy truyén théng, minh thiy ciing kha 13 tha vi.

Cau 10: C6 nhan dinh cho rr:ing: viéc 4p dung nhac cu truyén théng vao am nhac
duong dai dan dan s& bi bién chit va mai mét nhac cu truyén théng. Ban nghi sao vé nhan
dinh trén?

Minh thay nhan dinh d6 v6 1y. DP6i véi minh anh nhé né khong c6 ranh giéi. Minh
thdy nhac cu truyén théng khong nhét thiét 1a chi choi trong 4m nhac truyén théng, con nhac
cu hién dai thi khong nhét thiét choi cho am nhac hién dai, thi minh c6 thé pha tron n6 ma.
Lam cho moi thr m&i mé, minh thiy cai sy méi mé d6 khong co gi 1a sai dau.
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2.3.2. Phan Tran Manh Tien - HCMC University of Economics
Céu 1: Moi ban gidi thiéu d6i nét vé ban than minh?
Minh 1 Tién Phan, nim nay minh 22 tudi va sinh vién nim cudi cua trudng dai hoc
kinh té thanh phé HO Chi Minh, hién minh ciing dang di lam

Ciu 2: Ban d3 timg nghe qua vé nhac cu truyén thong chua?
Minh di timg nghe qua vé nhac cu truyén thong, kiéu nhu dan tranh dan nhi dung
khong vay?

Ciu 3: Ping rdi theo nhu quan diém ctia ban thi ban cam thdy nhu thé nao vé nhac cu
truyén thong?

Theo quan niém ca nhan cia minh minh théy nhac cu truyén théng hién nay, minh
khong biét vi sao nhung trén mang xi hoi cua minh it thdy. Minh ciing khong c6 quan tim
nhiéu dén nhac cu truyén théng

Cau 4: Tai sao ban lai khong quan tdm, vi minh tim hiéu thi théy nhac cu truyén
thong dong vai trd quan trong trong vin hoa ngudi Viét Nam ma?

Vi minh thay né it phd bién trén mang xa hoi, thuong gidi tré bay gio ho ludt mang xa
hoi nhiéu. Ho chi quan tdm vé nhac rap hay nhac hién dai théi, chi khong quan tim vé céac
loai nhac cu truyén thong hay kiéu thé loai nhac xua nita.

Céu 5: Ban thay nhac cy truyén théng dang c6 nhiéu khoang cach diing khong a?
Pung roi ban, minh thiy gidi tré bay gio vé nhac cu truyén thong nd con cé mot
khoang cach kha 1a 16n

Cau 6: Vay theo ban nhac cu truyén thong dang bi xa cach vé hinh thic hay vé giai
di¢u?

Theo minh thi vé giai diéu, vi bay gio gidi tré thich nhac s6i dong nhiéu hon 13 nhirng
bai nhac nhe nhang, kiéu truyén théng xua

Cau 7: Vay vé hinh thirc khi ban nhin thdy mot ngudi biéu dién nhac cu truyén thong
thi ban cam thay nhu thé nao?

Néu minh nhin thay thi minh van to mo xem tiép, minh thdy né rat la so véi gidi tré
bay gio. Hoi cap ba nhin thiy cac ban co thé choi duoc nhac cu truyén thdng, minh thay bat
ngd tu hoi lam sao ho c¢6 thé dan duoc voi nhitng ngédn tay diéu luyén nhu vay. Minh thiy rat
13 bt ngo

Cau 8: Vay néu c6 mot co hoi dé ban duge trai nghiém choi thir thi ban c6 san sang
tham gia khong?

Puong nhién 1a minh rit mong mudn trai nghiém, vi minh mudn xem thir ring nd c6
kho hay khong, va dé biét rang n6 c6 that sy thu vi hay khong

Cau 9: Trudce do ban c6 bao gid nghe hodc tham gia mot show dién ¢6 biéu dién nhac
cy truyén thong khong?
Hoi ndy minh c¢6 n6i rang hdi cap ba minh da timg xem
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Cau 10: Vay theo ban ¢ nhiing cach thirc nao dé nhac cu truyén thdng tré nén gan
glii hon vé1i gidi tré khong?

Khong biét ban c6 biét bai hat gan day cia NSND Bach Tuyét va ca sy Hoang Diing
khong, “Vé nghe me ru” d6

Két hop gitra cai lwong va nhac hién dai, minh thdy néu dém nhac cu truyén thong két
hop v6i nhac cu hién dai dé tao nén mot bai hat, c6 thé 1am ting do phd bién cua nhac cu
truyén théng hon

Céu 11: Vay c6 nhan dinh cho rang: néu ap dung nhac cu truyén thong vao 4m nhac
duong dai dan dan s& khién mai mot va bién chat nhac cu truyén théng. Ban nghi sao vé nhan
dinh trén?

Minh thdy khong han vy déu, vi theo minh hoa nhap nhung khong hoa tan. Néu nhu
ban di ting nghe bai “Vé nghe me ru” thi ban thay roi van c6 dét dién cho nghé si nhan dan
bach tuyét rat 14 hay, bai hat d6 tao nén mot nét gi d6 rat dic trung cta cai luong.

2.4. Lecturers

Mrs. Nguyen Khanh An - Lecturer of FPTU and HCMC Conservatory of Music, Mr.
Tran Trung - Lecturer of HCMC Conservatory of Music, producer combining EDM with
Traditional Instruments

2.4.1. Mrs. Nguyen Khanh An - Lecturer of FPTU and HCMC
Conservatory of Music

Cau 1: C6 c6 thé gidi thiéu doi nét vé ban than dugc khong a?

Co tén Nguyén Khanh An sinh nam 1993 (30 tuéi), vao dai hoc FPT day tir 2020 dén
nay. Ngoai day vé Sao, C6 con day vé am nhac dugc 4 nam tai trudng Nhac Vién Thanh Phd
Hb Chi Minh, trudng trung cip nghé thuat Pong Nai cho miy em nhé 16p 6,7 trd 1én va tai
truong tiéu hoc cho may em nho 16p 1,2.

Céu 2: C6 thiy thai do tiép nhan cua cac ban sinh vién, nhimg ban tré co thai do tiép
nhan nhac cu truyén théng nhu thé nao?

C6 cam thay cac ban himg thi, t6 vé mot sy tim toi, cliing nhu tim thdy mot cai gi d6
bi bé quén, da s6 cac ban hao hing hét, con lai mot s6 ban khong hung thi chic do 14 cac ban
tir ti va cam thiy cac ban khong c6 niang khiéu 4m nhac nhung d6 chi 1a s6 it va theo ¢6 cha y
thi mot thoi gian cac ban s€ vuot qua.

Cau 3: Thai do cua cac ban sinh vién khi tham gia céc tiét hoc nhac cu truyén théng
nhu thé nao?

Co thiy da sb cac ban cha y ling nghe va hao himg. Ngoai ra cac ban con sang tao
nhiéu ¥ tuong va ning dong

Céau 4: Trong viéc giang day chung trong nhac cu truyén thng, cach thirc giang day
da s6i ndi chua, da hép dan duoc ban tré chua a?
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Hién tai co théy cach thac dé giang day nhac cu dan tdc da s6 duogc phat trién roi va
ngdy cang hoan thién hon, tir ddy gitp cho cic ban sinh vién d& dang tiép can so voi ngdy xua
nhiéu hon

Cau 5: Bén canh viéc gidng day, em con biét ¢ con co nhiéu hoat dong khac nhu
biéu dién. Véi cuong vi la mot nghé si biéu dién, co théy khén gia va dac biét 1a cac ban tré
tiép nhén céc tiét muc vé nhac cu truyén théng nhu thé nao?

Thong qua nhitng phan trinh dién nhu 12 tiéng sdo, tinh cam minh giri t6i, phong cach
biéu dién va anh mat biéu dién thi c6 thay nd nhu 1a danh thic tdm hon cta cac ban tré va
thém nita cac ban nhan thiy nén vin héa dan toc rat phong phu va tuyét voi va dic biét 1a am
nhac. Bén canh d6 cac s& nhin nhan ra duoc gia tri tinh than ctia nd. Ngoai ra nd sé tao ra
dugc tinh than yéu thich nhac cu va giir gin nhac cu.

Ciu 6: Vay ngoai hoat dong giang day, co thdy c6 can thém cac hoat dong nao dé
gitip cho sinh vién c6 thé tiép can t6t hon vé nhac cu truyén théng?

Ngoai hoat dong giang day, c¢6 nghi cac ban nén tham gia cac budi workshop vé gidi
thiéu nhac cu va ky nang trau ddi thém. Néu co diéu kién thi cho cac ban tham quan cac dia
diém hodc nhtrng chuong trinh lién quan dén Am nhac va dic biét 1a 4m nhac dan toc.

Céu 7: Sau khi tham khao y kién cta céc ban 12 nén ap dung nhac truyén thong vao
am nhac duong dai dé gitip cho nhac cu truyén théng tré nén gan giii hon voi cac thé hé va
gi6i tré. Thi c6 mot nhén dinh cho réng “ Viéc ap dung nhac cu truyén théng vao am nhac
duong dai qua nhiéu s& 1am mai mot va tham chi bién chit nhac cu truyén théng”. Co6 nghi
sao vé nhan dinh d6?

C6 khong nghi van dé dua nhac cu truyén thong vao nhiéu hinh thic nhu 13 EDM
hién dai qué s& lam mai mot. Co nghi yéu t6 d6 khong anh hudng may, né chi mot phan nho.
Nhung cai manh hon ma c6 nhin théy 1a cai su nhin nhan vé nhac cuy, nhin théy duoc cai nhac
cu dan toc d6 n6 dugc tiép can véi gidi tré qua hinh thirc d6 nhung ma khong phai gi6i tré ho
s& co cai suy nghi khéng phai nhu vdy 1a hay ma 13 ho s& nhin thiy duoc cai hudng khac 1a
khi 1a Nhac cy dan tdc khi n6 dugc dua ding hudng vo cac thé loai nhu cac ban lang diéu,
cac ban dan ca va nhiing thé loai c6 thuyén thi n6 lai gy su 161 kéo véi gidi tré vé hudng cd
truyén hon.

2.4.2. Mr. Tran Trung - (Lecturer of HCMC Conservatory of Music,
producer combining EDM with Traditional Instruments)

Céu 1: Anh c6 thé gi6i thiéu vai nét so lugc vé anh duoc khong a?

Anh 13 Tran Trung, hién dang cong tac tai Nhac vién Tp. HCM. Chuyén nganh cua
anh 1a dan bau, linh vuc san xuit 4m nhac cling dugc 10 nam rOi.

Céu 2: Em ciing biét qua anh 13 ngudi dd choi va gin bo voi nhac cy truyén thong
trong khoang thoi gian dai. Anh cé thé cho em biét diéu gi khién cho anh c6 ¥ tudng két hop
nhac cu truyén théng v6i &m nhac duong dai?

Bén than 1a mt nguoi hoc nhac cu truyén théng ra, ndm na minh cting 12 mgt nguoi
tré, anh cling méi 9x thodi, coi 1a 9x di. Minh ciing tiép can voi nhitng vin héa méi, nhiing cai
treong phai am nhac mai hién dai bay gio nhu nhac dién tr ndy no n6 du nhap vao Viét Nam
anh ciing dam mé va anh ciling di hoc, tim hiéu va anh ciing di hoc rat nhiéu tir nhitng thay co
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ngudi nude ngodi dé minh c6 thém vai ching chi bang cap. Khong phai 1a dé di day ma don
gian 1a anh mudén nang cao cai chuyén mon ciia minh. Ban than anh thi san xut 4m nhac thi
n6 1a mot phan nhung anh vin mudn dao sdu hon dé minh di day né. Truéc ddy thi anh 1a
mot nguoi hoc nhac cu dan toc trong mot khoang thoi gian dai thi anh mudn c6 mot cai gi do
moi va khong bi di theo 16i mon dé gidi tré co thé tiép can dé hon vdi lai nhiing cai dan ca va
nhac cu dan toc Viét Nam mot cach dé dang hon.

Céu 2: Trong qué trinh anh két hop gitra hai loai truyén thong va hién dai thi anh ¢
gip nhitng kho khan nao khong va cy thé no 14 nhitng khé khan gi?

Cai kho khian ¢ ddy 1a minh phai 12 mot nguoi am hiéu va chuyén sau vé cai dong
nhac d6, vi du nhu dan ca va minh phai biét tinh niang cua nhac cu d6. Céi d6 rat quan trong
vi hién tai bay gio c6 diéu dang dién ra tai thi truong Am nhac Viét Nam 1a cac ban két hop
nhac cu dan tdc, léy chét liéu nhac cu dan toc nhung nhiéu nguoi dang bi nham 1an thanh
nhac cu Trung Qudc, vi du nhu em choi dan tranh thi biét guzheng. Nhiing cai sound sir dung
trong mot vai ban nhac, ndi 1a mang mau sac dan toc nhung gidi tré dang bi hiéu nham vi né
la nhac cu Trung Quéc va tit ca céc sample ma san xuat ra tac 1a cac bod tiéng ao thi Viét
Nam chua ¢6 mot b hoan chinh. Sap t6i thi mdi c6 mot bo d6 1a anh nguoi Phap dang 1am,
thi dot d6 anh c6 dip duoc cong tac voi anh d6 ¢ trong cai hing phan mém anh dang lam trén
phan mém d6, chir hau nhu déu 14 tiéng Trung Qudc hét, diéu nay rat 1a nguy hiém. Anh nghi
cai kho nhat dé két hop 1a phai hiéu vé nhac cu dan tdc, cai anh 1am 13 anh 1am tir cai nguyén
ban, cai géc, minh két hop chur khong léy chét liéu khong nhu hién tai cac ban dang lam.

Cau 3: Tai vi nhan thay 1a cling c6 nhiéu khé khin nhu vdy nén em ciing nghe thay
mot cai nhan dinh ngudi ta ndi 14 viée ap dung nhac cu truyén théng qua nhiéu vao 4m nhac
duong dai thi dan dan n6 s& bi mai mot va bién chat di 4m nhac truyén thong thi anh nghi thé
nao vé nhan dinh nay?

Thi cling nhu anh noi luc ndy 1a vi nhac thi truong hién nay c6 qua nhiéu va thuc su
cai cac ban nghe dan tranh thi n6 1a dan tranh Trung Quéc va cac ban nhan dinh sai nd la
nhac cu dan toc Viét Nam thi n6 1a sai hoan toan. Thi anh nghf céi ddi méi, va cai hudng phat
trién nhu vay thi can c6 nhitng nguoi, nhitng nghé si phai hiéu vé nhac cu. Anh nghi 1a khong
mai mot vi néu minh biét dinh huéng va phat trién tt thi minh s& dé tiép can véi cac ban tré
hon, vira r6i khi HTV ciing phong van anh khi mot bai dan ca anh 1am album so sanh véi bai
ban géc thi cac ban tré thich bai ban m&i hon mac du 2 bai d6 déu 1a bai Ngé)i trra man thuyén
- Dan ca quan ho Béc Ninh ludn, nhung céi anh huéng dén 1a cac ban tré nghe va dé tiép can
hon chtr ho khong bao gid tim céi cii ho nghe hét. C6 nghia 1a sy mai mot & day khong co 1a
vi minh dang phat trién cai tinh thdn va vin hoa ctia Viét Nam van gitt chir khong c6 1am mét
n6 di. Cho nén minh phai phan biét dugc 1a minh dang léy chét liéu Viét Nam minh lam hay
minh di tir gdc di 1én, hai cai ndy n6 khac nhau. Vi hién tai thi trudng bay gid, tai vi ban than
anh ciling 1am nhac cho kha 1a nhiéu r6i, hién tai anh dang 1am cho Thay Nga, sép t6i Paris by
Night anh ciing 1am mAy bai nita. Thi ciing ¢6 nhac dan toc, em ciing biét co bolero d6, co
tranh, s4o, bau thi anh cling thu am ¢ day hét, nghia 1a thu nhac cu séng thoi, khong str dung
nhac cu 40. Minh van dua cai tinh than, cai gia tri vao trong cai bai hat cia minh do nguoi
phéi khi, 13 anh. Vi du anh 1 phdi khi, minh phai biét cach van dung dé 1am diéu do, con viéc
mai mot thi chic chin 1a khong. Boi vi by gio em ciing thiy tit ca nhitng san phdm 4m nhac
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gan day c6 hoi huéng dan gian rat nhidu, anh khong néi riéng gi vé Hoang Thuy Linh hay
nhiing san phfim cua ban d6, ma nhiing san phém am nhac gﬁn day c6 dan tranh, dan bau,
s40,... rat nhiéu két hop voi nhac moi nhung né chi mang yéu té chat liéu. Minh phai phan
biét cai do, cai d6 rat quan trong.

Céu 4: Tai vi em ciing thdy khong chi & Viét Nam c6 nhac cy truyén théng ma nudc
ban ciing c6 nhac cu truyén théng, nhung khi hdi nhitng ban sinh vién thi cac ban ludén c6 su
nhoc nhin vi ho khong biét su khac nhau giira nhac cu truyén thong ctia nuéc minh véi nuée
ban n6 nhu thé nao?

Thir nhét 13 céc thay co trong truong va anh déu xuat than tir khoa 4m nhac dan tdc,
thi cling dang c6 nhiing chuong trinh, dy 4n mang nhac cu truyén thong t6i cac truong hoc.
Vi du bén FPT ciing c6, anh biét nhitng chuong trinh gidi thiéu nhac cu truyén thong. Thi doi
hoi & ddy 1a phai c6 nhiéu chuong trinh nhu vdy hon dé cac ban tiép can chir biy gio ni ngdi
so sanh 13 cac ban khong bao gio nghe, chic chan luén. Tui em gid ciing nghe ballad, nhac tré,
that tinh thi nghe nhac gi, nhac budn, nhac vui, nhac rap, nhac di¢n tir, s61 dong house nay kia.
Nhung ma céc ban lai khong phan biét dugc, nén minh phai can ¢6 nhiéu chuong trinh vi du
chuong trinh vira réi thi bén trudng minh thi anh thay no ciing 14 cai hay nhitng chuong trinh
gidi thidu vé nhac cu dan toc minh phd cap hon cho cac ban sinh vién trong truong né ciing
rat 13 tot vi anh ciing ting 14 nguoi dimg dé gi6i thiéu roi, thanh ra dén nhiing trudng THCS
cap 2 vao dau gio thir 2, cac ban ¢ dudi san trudng va minh phd cap. Sip t6i mén am nhac
ciing duoc dua vao trong cip 3 nita thi anh nghi nd 1a mot cai rat 1a hay.

Céu 5: Khi ma anh san xuat mot bai hat hodc mot san pham am nhac ma c6 két hop
v6i nhac cu truyén thong thi c6 bao gio anh du doan trudc phan tng cta nhimg ngudi nghe s&
nhu thé nao dic biét 1a nhitng ngudi tré ho s€ don nhan san phém nhu thé nao?

Thuyec su ra thi khi anh bt dau 1am thi anh khong c6 nghi t6i chuyén s& dé y dén nguoi
nghe nghi gi vi truéc mat 13 anh dam mé va anh thich trude. Thi hdi d6 anh véi ¢6 Nghiém
Thu ty ba nghi 14 1am mot cai gi do c6 su két hop dé lam mot bai up 1én Facebook choi thoi,
nhung khi anh lam xong bai Ngbi tya man thuyén, anh dat 1a Thuyén mong thi anh quyét
dinh 1am mot cai mini album. Anh nghi 13 thyc su ra vé cai stream trén spotify cta anh thi
anh thay ciing kha nhiéu nudc ngoai khu vurc chau A nghe thi anh ciing kha bat ngo, thi anh
nghi gidi tré ciling cd6 mot cai nhin tich cyc hon vi anh nghi 1a ho don nhan. Ciing c6 mot vai y
kién trai chiéu cho rang anh dang lam cai hinh anh cta bai d6, ngudi nghe ho dang hiéu sai vé
bai d6, hay bién chat nhu tui em néi, nhung anh nghi khong phai. Ngay ca trén song truyén
hinh, anh cling n6i ludn thit ra n6 khong phai, n6 1a mot sy sang tao tur cai géc chir khong
phai bién chat hoan toan cai gbc. Thi cai nam 2020 anh 1am bai do, thi né dang thinh hanh
Future Bass dang ctia bai Tay Am thi anh ciing tim hiéu dong nhac 6, ciing di hoc thém, anh
thiy n6 dé tiép nhan véi gidi tré hon khi so sanh véi mot bai ban gbe, minh chi bién tiu no di
mot chat thoi chir khong hoan toan mat di gia tri gdc. Nén dé phd cap thém cau hoi cua em
vira roi thi can c6 thém nhiéu san pham nhu vy va can c6 nhiéu chuong trinh gi6i thiéu nhac
cu dan tdc téi cac ban sinh vién, cic ban hoc sinh mé&i lam cho cac ban hiéu rd hon vé nhac
cu dan toc.

Ciu 6: Em khong biét 1a anh giang day thi giang day cho cac ban sinh vién 13 ciing
trong nganh nhac cu truyén théng thi c6 bao gid anh giang day cho nhitng ban khong phai
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hoc, khong phai theo dudi, khong lam viéc trong nganh nhac cu truyén théng, nhitng ban chi
muén hoc dé giai tri, tim hiéu thém thi anh théy cach ho don nhan nhu thé nao?

Hién tai, anh dang day trong mdt cai mai 4m cho nguoi khiém thi va du 4an, dé tai anh
sap thi 1a giang day dan bau cho ngudi khiém thi, thi cac ban ciing 1a nhiing ngudi khong
chuyén. Anh ciing theo duoc 5-6 nam rdi, thi anh cling méi bat dau lam mot thu vién audio
cho cac ban nghe vi cac ban khong thé nhin dugc nén cac ban chi thong qua viéc nghe rdi hoc
thuéc long nhung minh hoc thudc long nhung minh hoc thudc long bang mét, minh nhin
minh doc con cac ban chi nghe thdi. Anh nghi 1a van dé pho cép nhac cu dén tdc t6i cic ban
tré¢ anh cling n6i luon day la mét b0 mon mang tinh gidi tri, mang tinh xa stress cho céc ban,
vi day 1a mot mai 4m nhiéu ban choi nhiéu nhac cu chir hoan toan dé ma néi bit cac ban yéu
thich khi méi tiép xuc thi rat kho, minh khong thé nao bit mot nguoi vira gap da thich hay
yéu thich bo mon d6 nhu v& hay tiéng anh, ngoai ngit thi khong thé, can phai co thoi gian.
Trong qua trinh day, anh cam thay cac ban rat 1a thich hoa tau vé6i nhau, khi hoc riéng roi hoa
tdu voi nhau chung thi cac ban thdy mot cai san choi dé giao luu véi nhau. Céc ban ciling ¢o
gido vién hudng dan vi cac ban khiém thi, khong thiy dudong. C6 1 ban theo anh tir 2016,
nam 2018 ¢ tham gia mot cude thi do Nhac vién Tp.HCM t6 chic 13 Poc tau, hoa tu nhac
cu dan toc thi ban ciing c6 giai, 1a thi sinh danh nhac ¢6 mién Bic 1a chéo hay nhat. Thi anh
nghi van dé ciing 1a chuong trinh cho nhitng ban khong chuyén va nhiing ban chuyén nghiép.
Nhing ban khong chuyén thi ciing rat dong, anh nghi van dé phd cap rat quan trong. Vi du
nhu chwong trinh Tich tich tinh tang ctia FPT vira roi anh ciing hoi bat ngd vi né 16n, ra téi
Ha Noi, hau nhu ciing 13 ban bé anh hét, miy thiy c6. Thi n6 ciing 1a mot cai kha 1a hay va
minh can thém nhiéu chuong trinh nhu vay.

CAu 7: Em c6 trao d6i v6i cac ban sinh vién thi cac ban c6 néi la Cam théy nhac cu
truyén thong khong biét ap dung nhu thé nao, nhu guitar thi cac ban c6 thé ngdi dém hat véi
nhau cac tht chir khong thé nao dem dan tranh hay dan bau cting nhau ngdi ngan nga cac thir
nén cac ban cam thay hinh anh nhac cu truyén théng con kha 1a xa véi cac ban. Anh c6 thy
no6 dung khong?

Nhan dinh cua em la ding. Ngay ca khi anh 1a nguoi gidng day cho cac ban chuyén
nghiép thi anh cling no6i véi céc ban ludn, cai ndy minh phai thuc té chat xiu 12 minh phai tim
duogc cai hudng di ciia minh, thuc sy bay gid thyc trang ctia cac ban hoc trong Khoa dan toc
ra dé tim mot cong viéc lién quan téi nhac cu dan toc. Vi du cac ban khong thé di choi dan
hang dém hang dém, (di show thi anh khong noi) nhung néu c6 mot co s¢ giang day nhu FPT
hay Nhac vién thi khong phai chd nao cling nhan c4c ban dugc. Thanh ra nd cling 1a mot cai
kho, khi cac ban hoc xong cic ban chuyén hudng thanh mot cai khac c6 thé lién quan t6i
nhac cu nhu budn ban nhac cy hay gi d6 nhung anh ciing khuyén cac ban 1a nén c6 thém nghé
tay trai nita nhung phai lién quan téi 4m nhac, con tay trai nhu dang hoc nhac ma qua bét
dong san hay lam truyén thong hay 1am gi thi minh khong luong truée duge nhung anh van
khuyén cac ban nhu vay. Cai vin dé ding nhu em néi 1 nhac cu phuwong Tay nhu guitar hay
gi d6 c6 thé solo mot minh hay minh choi thi né ciing phé cip hon nhung ma nhac cu truyén
théng thi hién tai van con dang bi han ché nhiéu vé phén d6. Anh nghi chinh nho nhiing cudc
thi, nhiéu chwong trinh vin héa nhu Em yéu dan tranh bén cung vian hoa Lao Dong ctia CLB
Pan tranh thi anh thiy rat 13 hay, c6 nhiéu chuong trinh nhu vay méi tiép can thém dugc.
Hién tai bay gio s lugng cac ban tré hoc dan tranh rat nhiéu, anh ¢6 kha nhiéu hoc trd nhung
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hau nhu van phai hoc thém tay trai nén anh méi néi 1a khi xac dinh hudng chuyén nghiép thi
van phai c6 mot cai dinh hudng. Vi du cac ban hoc trong Nhac Vién ra thi phai c6 mot cai
dinh huéng duong dai ludn, chtr hoc choi choi thi nhidu nhung khong di xa.

Céc nha san xuat tré hién nay khong thé ndao ludn thu nhac cu that. Thir nhét, nhac cu
that mudn thu 13 phai ting chi phi va phai moi nghé si toi va phai st dung trén méay. Nén anh
méi ndi cdi van dé 1a nhig bo library Viét Nam 1a c6, tirc 1a nhac cu dan toc Viét Nam la c6
nhung n6 khong c6 sy luyén ldy nhu ngudi that. Nhung ma nhac cy ¢ bén Trung Qudc thi em
biét 12 n6 ludn di trudc minh thi né da lam nhiing bo tiéng rat 1a that, nghe né rat that, anh
nghe thi anh biét 1d may, nhung may ban tré tui em nghe vao thi lai nghi n6 1a dan tranh chir
khong phén biét dugce day 1a dan tranh Viét Nam hay 14 guzheng Trung Qudc. Ban than anh
1a vira tiép can cai moi vira 1a ngudi day nhac cu truyén théng nén anh thdy ddy 1a mot cai
hién tai c6 thé s& khién nhac cu Viét Nam s& dan bi mai mot. Cac ban dang bi nham, mot cai
thyc té ludn 1a nhu vay, cho nén anh méi néi khi anh theo huéng san xuat nay thi n6 ciing ma
ra cho anh nhiéu cai 1dm, anh ciing khuyén néu duogc thi nén xai nhac cu that, nhat 1a nhac cu
Viét Nam khi anh & ngoai day céc 16p san xut co ban. C6 thé 1a kén, violin, hay guitar, piano
anh dong ¥ 13 40 vi nd6 qua phd thong nhung nhac cu dic trung caa Viét Nam nén st dung
nhac cu that.

Ciu 8: La mot nguoi biéu dién va 1a ngudi giang day thi anh thiy sy tiép nhan cua
gidi tré hién nay thi nguoi ta ho thiy nhu thé nao véi nhitng ngudi nghe nhiing loai nhac ma
anh san xuit thi anh c6 thay ho c6 cam nghi khong phu hop hay 1a d6n nhan mét cach tich
cuc hon?

That sy thi anh khong 1am khéao sat hay phong véan khi anh ra album, anh ciing c6
nhan vai ¥ kién chuyén mon va nhimg nguoi tré 13 cic ban trong truong quay hom do6 khi
nghe 1-2 bai thi cac ban ciing néi, nhitng nguoi xung quanh anh ciing n6i 1a dé nghe. Khi két
hop véi nhac cu dan tdc v6i nhac duong dai, nhac dién tir thi cac ban thiy thich nghe hon. Vi
du nhu bai Ngdi tra man thuyén nhu em d3 nghe roi. Néu em nghe bai gdc thi né rat chan,
khi ma vo nhac dién tir thi moi thir nd khac, minh phai bién d6i n6 di. Thi anh nghi gidi tré ho
thich nhirng sy mgi mé do, con viéc ho c6 dao sau, tim hiéu sau hon hay khong thi anh khong
biét. Tt 1a ho c6 tim ban géc khong thi anh nghi 1a c6, tai anh c6 ghi mot vai bai co trich tua
tr dau vi du nhu Ngéi tua man thuyén, vao chua, em di chua huong, cay truc xinh,... Cac ban
c6 thé search cac ban nghe nhiing bai ban cii thi cac ban s& ¢ su so sanh. Nhung anh nghi s&
thu hiit hon 14 diéu chéc chan

Minh phai hiéu 4m nhac c6 2 dang 1a thi truong va han 1am. Khi minh di dién hay di
show thi né mang ci tinh chét thi truong hon. Nén khong thé noi 1a cai bai ¢6 bi 1an hay nhu
thé nao khong. Nhung ma anh ciing biét nhém Hon Qué thi cac ban cling c6 mot sy bién ddi
rat hay va thi truong dang cAn mét cai sy nhu vay la nhac cu dan toc két hop voi nhac cu méi.
Anh ciing timg 1am 1-2 san phim cho Hon Qué nén anh ciing hiéu, cai d6 1a nhu ciu cua thi
truong nguoi ta dang can, can su m&i mé cho nhac cu dan toc nghe cho tuoi vui hon. Chtr
con viée at tiéng thi anh khong phan tich trén phuwong dién d6, anh khong phan tich vi day 1a
nhu céu cua thi truong bay gio. Vi du Bar club yéu cau c6 nhac cu dan toc choi v6i nhac cu
mdi thi cac ban cling c6 mot list bai nhu vay céac ban di rat 1a hay, n6 ciing 1a céi sy mdi mé.
O Sai Gon it band nhu vy, hau nhu cac band déu 1a truyén thong hét. Anh khong phan phéo
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chuyén choi theo truyén thong hay hién dai, nhung quan trong 13 méi truong nio va phat trién
n6 nhu thé nao.

Muén tim hiéu hon thi phai hoc théi, n6 phai 1a mdt mon hoc, khong chi bay gio 1a
mot moén 4m nhac, 4m nhac va mi thuat ngay xua, hdi nho minh hoc né chi 1a 4m nhac chung
thoi. Vi du b mon bén trudng em, minh hoc chung, khong bat cac ban nhu mot nghé si
chuyén nghiép nhung cac ban phai biét d6 1 nhac cu dan toc Viét Nam, cai d6 quan trong.

2.5. Producers

Mr. Dzung Pham (Producer combining Rock with Traditional Instruments), Mr. Son
Mach (Producer combining Symphony with Traditional Instruments)

2.5.1. Dzung Pham - Producer combining Rock with Traditional
Instruments

Céu 1: Anh c6 thé gi6i thiéu so luoc doi nét vé anh duoc khong a?
Anh bt ddu hoc dan tir 2001, 2002 bat dau choi nhac. Puoc 20 nim roi.

Céu 2: Piéu gi 1am cho anh c6 co duyén tiép xtic voi am nhac kha 13 s6m vay?

Hbi d6 chua c6 internet, nén anh chi nghe nhac CD, hdi d6 anh thich va ¢ coi mot cai
chuong trinh goi 1a ‘Band nhac tré Sai Gon’ thoi xa xua. N6 ¢ nhiing band nhac Viét Nam,
choi nhac rock cac thtr, thoi ky ddy 1a thoi ky cua band nhac Ba Con Méo r6i band nhac Da
Vang thi méi thich, hdi d6 méi hoc cép 1 thoi roi thich sau do 1én cép 2 méi di hoc dan. Hoc
roi thich, hdi d6 minh chi thich théi chi chua bao gi0 xac dinh no6 1a mot cai career, mot cai
su nghiép gi ¢6 nhung minh ciing di theo nd dén gid 13 dwoc 20 nam. Thi nd van 13 cai may
mén cia minh thi minh van giit dugc céi tinh yéu danh cho nd. Co nhiing cai thir thach nhat
dinh, nhung minh van luya chon, cai sy Iya chon ciia minh van giit dugc cai niang lugng, sy
yéu thich vé6i no, rat 1a don gian

Cau 3: Em c6 nghe qua album Dzanca cta anh, né 1a sy két hop gitra rock véi nhac
cu déan tdc, nhac cu truyén thong, khong biét tai sao anh lai nay sinh y tudng xuat phat tir ddu
ma anh lai mudn thuc hién album nay?

Cai dau tién 1a cau chuyén vé am nhac dan gian. Khoang nam 2007-2008, anh c6 nghe
mot sd album Puong xa van dam cua nhac si Quéc Trung 1a album World music két hop
nhac ca tru, nhac 4 dao; sau nay nghe dia Tales from Vietnam cua nhac s Nguyén Lé, no la
su két hop, st dung nhitng mau sdc dan gian Viét Nam vao trong am nhac. Tat nhién néu két
hop nhac si Quéc Trung 1a nhac dién tir-world music con nhac si Nguyén L€ 1a nhac jazz. boi
v6i ban than minh thi dau tién minh thay tha vi, khi nhitng mau sic ddy né nam trong nhiing
btrc tranh, ma c6 nhitng mau sdc quen thudc nhung ma trong nhirng bd cuc, mang mau do, su
trong phan d6, nd ndi bat 1én nhimg mau sic d6 ma thuc sy di vi minh 1 ngudi Viét Nam
thi nhitng cai 4m nhac, nhiing cai thr dan gian khong it thi nhiéu, tir bé ai ciing ¢ trong
ngudi sin rdi. Ban than minh mudn c6 cai sy chim pha trong 4m nhac, giéng nhu 1a dinh
hinh mét phong cach riéng né 1am minh hing thd, it nhat 1a tir khoang 2007 thi sau nay khi
tham gia vao cac ban nhac, v&i nhitng cai sang tac, phan phdi khi ctia minh ciing dung nhiing
mau sic déy. N6 khong phai tu nhién n6é c6 ma n6 cé lau rOi, sau ca mot qué trinh dai muoi
may nam thi cai kinh nghiém, cai skill cia minh né upgrade hon thi cai ¥ tuong nd tré nén
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thuc té, 1o rang, sdc nét hon. Pén nam 2018 thi minh bat diu thuc hién nhitng dy 4n solo
riéng vé choi nhac hoa tu, minh phai cam thdy hing tha nhét, thi lac ndy cai mau sic né méi
c6 su riéng biét nhat thi luc d6 anh méi lwa chon mau 4m nhac dan gian Viét Nam két hop
v6i dong nhac anh thich 1a metal vi anh 13 nguoi choi guitar nén né 1a 1i do trude hét.

Cau 4: Trong qua trinh thuc hién album do thi anh c6 gap cai kho khan gi khong?

Dé 1am c4i album d6 thi trude hét anh da phai lam 8 album, trudc hét van 1a cai sy trai
nghiém cta minh trong mot thoi gian dai, minh phai c6 dii cai von liéng, va cai sy tu tin, kién
thirc d& minh 1am. Dzanca 14 ca mot qué trinh minh 1am nhitng bai phdi, y tudng ma minh c6
trong vong it nhat hon 10 nam. Ttc 1a 10 ndm sau minh méi lam mot cai né khong hé dé, rat
dé bi dut ganh giira duong. Cai kho nhat 1a sy kién tri, va thr 2 13 vi ddy 14 album hoa tau nén
yéu cau phdi khi va mix&master ky cong cho nd. Khi ma thyc hién mot cai du an dai va lau
nhu vy gidng nhu em v& mot birc tranh ngay 1 ngay 2 em hao hing, ma em v& trong 1 thang
thi n6 s& kho v6i em. Khong biét v& tiép hay vé lai, ma nay thi trong mudi may nam ay thi
cudc sdng ctia minh thay d6i nhiéu, nhitng mong muén, thay ddi ctia minh khi 1a thiéu nién,
con khi 1am thi minh méi 12 ngudi dan ong thuc su. Cudc sdng dau chi co choi nhac khong
dau, c6 nhiing ap luc va cong viéc khac. Minh phai di ra ngoai xa hdi minh lam nay lam kia,
c6 nhitng mat mat trong xa hoi nhiéu. Minh gip vét va d6 1a chuyén duong nhién. Con néu
ma chon thtr kho khan nhét 12 minh vuot qua dugc ban than minh vi khong ai lu6i hon minh
ma khong ai dién hon minh, chi c6 minh biét. Nén minh phai chim chi minh lam, méi c¢6 két
qua ding thoi diém, ding lac. Quy md minh lam, day 1a dy 4n 16n moi 20 nghé si co6 NSUT
Hai Phuong va rat nhiéu nguoi khac, m¢ man trong 2 nam dich nén c6 rat nhiéu sy gian doan,
con khé hon nira 14 kinh té. N6 1a mot su dau tu rat 1a 16n. Dé thu album nay thi anh da quyét
dinh bo nghé, anh khong di 1am quang cdo nita.

Céau 5: Khi anh phat hanh album Dzanca thi anh c6 4p 4 hay mong mudn khong?

Pau tién thi anh muén lam théa méan minh trude. Pay 1a sang tao cua toi, day 1a
quality cua toi, dy 1a standard cua toi. Ma khi 1am xong cai nay thi sy huong Gng nim ngoai
mong doi, album cta anh ndm ngoai mong doi, top 1 iTunes trong vong 1 tuan lién, album
hang dau duy nhat Viét Nam vé nhac hoa tu. it nhat 1a sy dién khing ciia minh né ok. Tt
nhién minh mong doi rit nhiéu, mot trang méi cho su nghiép, mong mudn am nhac cta minh,
khong chi 4m nhac ma vé idea, graphic, design cac thir. C6 thé moi ngudi hiéu dugc 70% la
dugc.

Céu 6: Viéc ap dung nhac cu truyén théng qua nhiéu vao 4m nhac dwong dai thi nhac
cu truyén thong s& bi mai mot va bién chét di. Anh thiy sao vé nhan dinh d6?

Anh thiy né dang. Khi minh tron bat cir thir gi v6i nhau thi minh phai giit dwoc cai
cbt 161 ctia nd chtr khong phai dé nd 1am mau. Khi dit chung vao buic tranh tong thé thi no
phai gitt dugc cai tinh chét cua no. Trong mot bai hat cd cao trao, c6 cdm xuc, build up cac
thir khong phai ctr bo vo 1a thanh nhac dan tdc, khong c6 nghia clr c6 dan tranh vo 1a thanh
nhac dan tdc. Chrflng han nét dep dan tranh 1a n6 phdi la nir hoang, ma nir hoang xuét hién 1a
n6 phai co cach ctia nd. Vi du dan bau né cé tinh chat gi, scale ndo, nét nhac nhu thé nao.
Minh phai 1am nhu thé nao, thang 4m ctia minh thé nao, giai diéu Viét Nam no sé& choi ra sao.
Nguoi phdi khi 1a mot chuyén, nguoi choi 1a mot phan khéac, quan trong minh phai giir duoc
tinh chit ctia nd, cai original cia nd nhung nd s& upgrade 1én. Néu ndé mai mot hay gi thi do
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ngudi dua ra y tuong d6 khong tbt, 1a ngudi khong biét dat dé, khong biét sip xép, khong ton
trong hodc chua hiéu tinh chit va gia tri dung cia n6. Minh can phai hiéu duogc nd, thi méi
dung dugc. Pung trude rdi moi hay. Lam cho hay cho di, cho hung hdn vao rdi lai nhan ra
day khong phai nhac cu VN, nghe né khong diing mau, tinh chét cua né.

Cau 7: V& ddi tugng 1a gi6i tré thi anh thay gi6i tré don nhan nhimg san phim mang
dam chat truyén thong nhu thé nao?

Bay gid thoi quen nghe nhac ctia gi6i tré anh thdy né nghe rat nhanh, bai gi dong lai
nghe vui vui troi tudt qua, dudng nhu bai nao ciling vay trir khi 13 kinh dién. Va nhac dén toc
khong phai 13 nhac popular ma 1a mot cai nhanh rat nho. Néu khong quan tam thi phai danh
thoi gian, day 1a thoi quen va tu duy khi tiép cAn mot san pham méi minh phai danh thoi gian,
danh su ton trong cho nd. T4t nhién néu tio lao qua thi minh dau thé nao kién nhan duoc, nd
cling nhu xem phim théi, mot by phim em coi 1 lan thi ok, nhung s& c6 nhitng cai phim can
coi di coi lai vai 1an ma khong nhét thiét phai ra rap, n6 dung mood, cé tra, cé snack. No6i
chung ciing can c6 thoi gian hip thu. Pugc hay khéng duoc thi it nhat minh ciing c6 thé hiéu.
Lan sau khi c6 cai khac, co duge thoi quen roi thi chi cAn n6 13 nhac thi minh kién nhan 1a
dugc. Quan trong 13 & phan nguoi tiép nhan c6 théi quen, thai do tiép nhan c6 ok khong,
minh phai tim hiéu sau. Khong nghe thi thoi nhung mot khi di nghe thi minh phai danh nhiéu
thoi gian cho no.

Ciu 8: Khi cic ban nghe nhac truyén thong thi cic ban doi hoi phai pha tron duong
dai di, phai c6 thém nay thém kia. Khi ma nghe vé mot san pham dic thu chi c6 ncdt thoi thi
cac ban cam thdy nham chan. Anh c6 thdy cic ban dang bi lam dung qua viéc s& phai két hop
mdt thir gi d6 khong?

D6i voi anh thi didu nay binh thuong. Nhung ma khong nhét thiét 1a phai. Cai minh
can chinh sira 1a goc nhin, cai goc nhin khi minh tiép can thi n6 ra sao thi né phai nhu thé.
Pay 13 ban phdi thuan tay dan toc thi minh danh thoi gian dé nghe. Minh phai phan hoi, phan
giai vi né 1a nhu thé néu minh mudn moi thir theo y minh va khong bét dugc cai original nay
thi n6 phai nhu thé. Khong thé thay dbi, khong ai dung ciing khong ai sai, quan trong 1 goc
nhin khi tiép c4n moi thtr, nguoi ta bi cing nhac. Minh c6 thé adapt, minh c6 thé twist nhe
nhung cai ¢t 16i phai nhu thé chir khong nhat thiét phai pha tron duong dai.

Cau 9: Em c6 nghe dugc cac ban cling c6 noi 1a cac ban c6 qua it co hdi dé tiép can
dong nhac dan gian, am nhac truyén thong. Thi anh c6 thy 1a VN dang bi thiéu hay cic nha
sx am nhac c6 e dé véi loai nay khong?

Khong dau. O VN cai minh thiéu 12 minh chi tiép can nhing thir popular thoi. Trir khi
¢ trong truong hoc thi em mdi quan tdm, minh phai xay dung dugc hanh vi thoéi quen tu luc
em con tré. Khi c6 chuong trinh &m nhac dan tdc va em dang choi nd thi em méi quan tdm
dén no. Cai van dé khong phai do nha sx &m nhac ma la gido duc, con sx &m nhac n6 1a mét
nén cong nghiép, kiém tién, nhac dan toc khong thé kiém duoc nhiéu tién nhu thé, nhung néu
phan gido duc setup moi thr trong ddu nguoi ta. Néu trong ddu minh hiéu n6 d6i chit, khong
can phai qua tham sau. R3 rang 13 4m nhac déan toc dat séng, co luong, c6 audiences cua nd
nhung audience ciia né phai 1a nhitng ngudi hiéu thi quan trong 1a moi thir phai 1a tir trong
mdi ngudi chir khong phai nhitng ngudi quan i, nhimg ngudi lam. Ban than minh 13 ngudi co
thAm my, minh dugc hoc, dugc tiép xUc, thi sau nay sé co dat séng. Vi du chi c6 vai nguoi
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trong FPT, nhung néu nhan rong thi khong it thi nhiéu n6 ciing phai dugc hon 30% s& hiing
tha véi n6 chir khong phai 1a do nha sx. Phai c6 sy yéu thich.

Ciu 10: Gidi tré ngay nay song nang dong hon, vi du v6i guitar thi co thé dém hat
duoc. Chtr véi dan tranh va bau thi khong thé dém hat dugc. Thi anh ¢6 théy no co6 phai han
ché ciia nhac cu truyén thong khong?

N cling dung thoi, anh thi khong thich dém hat. Minh choi mét nhac cu 1a minh phai
hiéu néd, n6 hay & chd nao, minh choi mot minh cling dugc, minh nghe dugc cai am thanh no
th vi nhat. Nhac cu truyén théng nd c6 melody né c6 dinh am, violin, cello, kén ciing khong
dém duogc. Khong thé néi 1a mang nd ra quéan ca phé ngdi chat chat dém hat dugc. Nhac cu nd
khong ¢6 16i, dau thé quy chup duoc.

Cau 11: Gidi tré ho c6 nhu cau giai tri va 4m nhac thi ho tim dén dé giai tri, thoa man
doi séng tinh than nhan?

Anh nghi 14 do cach tiép can khi minh tiép can mot loai nhac cy, néu tir ddu minh
mang tinh chat giai tri thi minh chon hoc guitar. Néu nhu cau chi dimg ¢ murc entertainment
thi nhitg nhac cu khong thé dap tmg nhimg chuyén d6, né khong phai thé manh, thé yéu caa
nhac cu ma 1a nhu cau cia mdi nguoi. Néu chi dé dém hat thi khong nhét thiét phai hoc nhac
cu truyén théng, chi can t6i méy budi workshop chi dé biét duoc nhac cu kéu nhu thé nao.
Biét, hiéu chu khong nhét thiét phai danh am am. Hoc nhac cu chi dé cho minh c6 tu duy,
tiép can nhac cu nhu thé nio, hoa thanh 14 gi sau d6 str dung nhing kién thic d6 dé apply
sang nhac cu khac dé hiéu nhimg nhac cu khac nhu thé nao, vi du guitar 1 nay thi dan toc nd
s& nhu thé nao? Chi la melody thoi thi s& sir dung lac nao. Noi tom lai véi anh thi nhac cu chi
1a tu duy thoéi, nhac cu khong c6 161, n sinh ra phai 1a nhu thé, sinh ra ciing 1a con ngudi nghi
ra va gio con nguoi nghi n6é khong ap dung dugc.

Ciu 12: P6i tuong nghe album Dzanca ctia anh 13 khoang bao nhiéu?

Nhiéu nhat 1a tir 18->27. Thi day ciing 1a d6 tudi em s& tiép can nhiéu thir vi dang
open dé tiép nhén. Con khoang 28 tudi tré di thi em da dinh hinh r6i, chi tiép can nhiing gi
em thich, déy 1a mot thoi quen khi minh nghe, ké ca doc sach, trir khi minh ¢ hirng tha.
Nhung ma do tudi tir sinh vién tdi first job 1a d6 tudi ngudi ta s& kham pha nhiéu, dén sau nay
khi em dinh hinh con ngudi em nhiéu hon, sau khi em di lam tinh cach nhu nay nhu kia thi
em sé€ dinh hinh lai.

Cau 13: Véi nhitng san pham khong phai truyén théng VN nhu 14 cua TQ di, véi
cuong vi la ngudi nghe thi cac ban tré con nhoc nhan, chua phan bi¢t duoc lai nghi nd 1a nhac
cu truyén théng VN thi anh nghi sao vé van dé nay?

That ra thi n6 13 cai educate, yéu cau ngudi ta tu tim hiéu thi kho qua, can c6 hoat
dong nhiéu hon, nhu nhimg ws 13 nhac cu né hay ho thé nao thi ngudi ta méi phan biét dugc.
Nhung n6 khd. Ban thdn minh cling vay mugn nén van hoa khac nhiéu. VN, Nhat, Han chiu
anh huong boi TQ. Cam, Lao, TL, Myanma chiu d4nh huéng van héa TL. N¢6 1a lich str.
Nhung khi minh di ra mot cai nhanh riéng thi minh phai c6 mot sy dimg nhit dé giir duoc
cht vin hoa cua minh, dé lam duoc diéu do thi phai gilt dugc minh. Nguoi nhat [am dugc thi
sao minh khong lam dugc. Con su giao thoa 1a co, d& nhoc nhin 1a co. Nhung né6 co thé phan
biét duge, né hoi kho khan mot chat, can dao sdu mot chat.
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2.5.2. Mr. Son Mach - Producer combining Symphony with Traditional
Instruments

Céu 1: Anh d4 hoat dong trong linh vuc san xuat 4m nhac duoc bao 1au roi?

Néu ma san xuit am nhac thi chic ciing khoang méi gan day thoi, trong thoi gian dich,
anh méi san xuit Am nhac. Vi luc d6 minh khong c6 co hdi dugce di ra ngoai, néu ma noi vé
thoi gian san xuit 4m nhac thi mé&i gan day théi, khoang dau nim 2020 anh méi bat dau san
xuat. Trudc d6 thi anh da c6 cai ¥ tuong roi nhung ma lac d6 minh khéng c6 thiét bi, khong
c¢6 dung cu cling nhu chua c6 kién thic vé san xuat 4m nhac. Con néi... néu ma dung hon 12
c6 thé khoang chimg 5-7 nim khoang thoi gian do.

Cau 2: Trude d6 thi anh da tung lam gi?

Ltc d6, anh chi 1a compose (Sang tac) sau do la soan hoa am, sau d6 1a tui anh c6 lam
cai thu am nhung ma anh s€ di t61 phong thu va nho nguodi ta mix va master nhitng cai ky
thuat dé cho nhitng cai ban nhac d6. Thi sau ndy anh tu lam & nha dugc hét, néu ma tinh cai
thoi gian anh ty san xuat 4m nhac thi n6 ciing khé 13 1au rdi, 5-7 nim trude roi. Trong cai
khodang thoi gian dich nay thi anh méi tu [am.

Céu 3: Viy diéu gi da 1am cho anh c6 nhiing céi ¥ tuong dé két hop nhac cu dén toc
v cai san pham am nhac ctia minh?

C6 2 nhan t6 anh hudéng dén am nhac cta anh. Thtr nhét 1a mot 6ng anh su huynh lam
trong nghé 1a NS. Tri Nguyén, & bén Phap. Cac em ciing c6 thé nghe qua tén nghé danh cua
nghé si ndy, anh ndy vira 1a nghé si dan piano, vira 1a nghé si dan tranh. Thi nhimng san phim
cia anh ndy lam tir ndm 2012, 2013, 2014 rdi. Sau d6 thi méi vé VN va anh duge dip dugc
lam quen va nghe nhiing san pham cta anh nay la dan tranh két hop voi tir tau dan day
(String quartet: Gom 2 violin, 1 viola va 1 cello). Pay 13 diéu ma chua ai lam bao gio hét d6i
vo1 Viét Nam minh.

Am nhac cua anh nay di dua cho anh nhiéu y tuong nhung anh chua bao gio lam. Sau
d6 thi 1 nha thiét ké thoi trang ndi tiéng tén 1a Lé Long Diing - chuyén thiét ké nhimng bo
trang phuc truyén théng dé giri cac hoa hau thi qudc té. Lac d6 Diing tham gia mot chuong
trinh 1a Aquafina Viét Nam Fashion Week, thi lic d6 Diing c6 nho anh 1am nhac vé nhac cu
dan toc két hop vé6i dan nhac phwong Tay. Lic d6 anh méi hoi y nghé si Tri Nguyén ring anh
phai lam nhitng gi, anh d6 12 mét trong nhitng ngudi hudng dan vi anh 1a mot nguoi dan anh
di trudc. D6 1a 2 nhén t6 cho con duong, su quyét dinh va lya chon dé anh c6 thé lam. Sau
khi lam viéc v&i anh Lé Long Diing xong. C6 thé 1a minh ¢6 duyén nho nhé véi mé hinh nay,
nén 1a anh di bat dau phat trién va nghién ctru sau thém vé van dé két hop nhac cu dan toc
Viét Nam va nhac cu phuong Tay

Cau 4: Viéc anh ap dung loai hinh nhac cu dan toc vo am nhac duong dai nay thi anh
c6 gip nhimng kho khan nio khong? Va cuy thé 1 nhitng kho khan gi?

That sy néu ma kho khian thi anh sé kho & mang nhac cu dan tdc hon vi anh chuyén vé
nhac cu phuong tay. Anh hoc violon ra, véi lai hoc piano roi hoc hoa am véi lai dang hoc chi
huy. Con vé van dé 4m nhac Viét Nam truyén thong ctia minh 4, thi anh khong hoan toan biét,
c6 thé 1a nguoi ta biét 10, minh chi biét 1 thoi, tai vi do minh khong hoc chuyén nganh ra thi
d6 12 mot trong nhitng gi minh dang thiéu. Thir nhat 13 vé tinh ning nhac cy, 1a k¥ thuat dan
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tranh choi nhu thé nao, dan tranh bao nhiéu day, hoac la dan bau, cai cach choi dan bau no ra
sao, cai do thi anh hoan toan khong biét nhiéu, sau d6 thi minh s& di hoi va lam viéc tuong
tan v41 nhitng ban ngh¢ si chuyén vé nhac cu truyén théng, tr d6 m&i mo man ra hon va biét
nhiing cach choi va cai tinh nang cta tirng loai nhac cy d6. Mac du, trong truong thi minh da
hoc qua rdi, nhung ma hoc chi 1a 1y thuyét minh phai gan nhu 13 thyc hanh, gan nhu 13 lam
viée truc tiép hoan toan khi ma minh t6i thu hodc tip luyén thi ban d6 phai mang dan lai. Va
sau d6 anh hoi nhing gi c6 thé lam duoc, c6 thé khong lam duoc, nhiing gi cai k§ thuat no
kho hodc dé show dién cai k¥ thuat gi d6 1a bén nhac cu dan tdc phai chi ra hoan toan. D6 1a
nhitng cai kho khin cta anh. Nhung ma khi minh da chiém nghiém kién thirc d6 roi thi tir tir
no6 s€ quen thoi, kho khan s€ tré thanh thoi quen.

Céu 5: Tui em c6 research trude thi tui em c6 thay cai nhan dinh Ap dung nhac cu
truyén théng vao am nhac duong dai thi dan din nd s& bi mai mot va mot ngay nao do sé bi
bién chit di 4m nhac truyén théng hodc nhac cu truyén thdng chang han. Anh nghi sao vé
nhén dinh nay?

Néu ma 4p dung... thuc sy ra cai gi ciing phai ap dung hét, ngay ca nganh nghé nao
cling phai nén séng theo thuan, doi theo thoi, chir khong phai 1a minh. .. dwong nhién vén giir
cai truyén thong d6 dé minh biét cai ngudn coi ciia minh, d6 1a mot diéu phai lam, ma minh
khong thé pht nhan duoc. Con viée ap dung 1 nén lam dé phat huy thém. Chung ta lam vin
hoéa luc nao cling phai ¢6 2 cai tu tuong thu 1 1a gilr gin va thir 2 14 phat huy ma minh khong
gilr gin dugc thi khong phat huy dugc, ma minh phat huy dugc ma minh khong gitr gin dugc
thi 2 cai s& khong dung hoa véi nhau. Néu ma néi vé mai mot va bién chat 1a do cach nhin
nhén va cach lam cta nguoi nghé si do6 hoac cuia nhitng ban lam dy 4n nao d6 theo anh hodc
theo vai ngudi tién bdi thi ho van giir dugc cai truyén thong. Vi du nhu anh Tri, anh van phat
huy va giir lai truyén théng c6 kim minh két hop dugc, nhung ma khong co bién chét va dung
liy cai ciia minh di lam cta ngudi ta. Chang han nhu dan tranh Viét Nam 13 dan tranh, khong
nén dung dan tranh Viét Nam di choi nhac Hoa, khong dung dan tranh dé choi nhac Nhat, thi
cai d6 méi 13 bién chat. Vi dy nhu dan tranh ctia minh c6 thé choi nhac phuong Tay, nhung
thuc su nd gidng nhu ‘con khi bat chudc noi tiéng ngudi’ thi cai viéc ciia minh s& lam cua
minh, nhung phai c6 gi d6 hd trg chang han nhu dan nhac phuong Tay & phia sau hd trg va
no s€ lam budc dém cho nhac cu dan toc.

Tai vi sao? Khi ma dua cai d6 vé va minh phai gilt dugc cai nao 1a chinh, cai nao la
phu. Thi theo em, khi anh lam nhitng bai dan tranh, sdo, bau thi c4i nao 1a chinh? (nhac cu
truyén théng). Puong nhién nhac cu dan tdc, nhac cu truyén théng cua minh 1a chinh, cho nén
nhitng gi & phia sau 1 nhitng céi support & phia sau hd trg minh 13 phy, d6i khi ho ciing song
hanh v&i minh, nhung cai chinh van 1a nhac cy truyén thong thi phai dé nhac cu truyén thong
choi nhitng bai Viét Nam, hodc 1au 1au muon nhing cau cta phuong Tay dé cho nhimng nguoi
phuong Tay ho quen ho nghe nhung ma minh ciing phai trd vé véi minh vi d6 1a dong méau
minh chay, nén khong thé nao iy nhac cu truyén théng cta minh di choi cta ngudi ta duoc.
Lam vui thoi, nhung ma néu 1am mot cai gi do nghiém tuc, thyc thu thi nén xem lai vé gia tri
dan toc.

Vi du nhu moi ngudi c¢6 nghe ding guzheng choi nhac Viét Nam chwa? O Viét Nam
c6 céi suy nghi day 1a cay dan tranh co thé choi. Pugc, bat cir nhac cu ndo ciing déu co thé
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choi dugc mdt cai gi d6 nhung quan trong la minh c6 gilr gin dugc van hoa va ban sac dan
toc cua minh thoéi thi n6 khong bién chat.

Céu 6: Cho em hoi thém 1a Theo quan diém cua anh thi anh nghi viéc dua yéu t6
duong dai vao trong am nhac truyén thong hay dua yéu té truyén théng vao trong am nhac
duong dai thi cai nao s& hap dan nguoi nghe hon? Pic biét 1 ddi tugng ngudi nghe 13 gidi tré
thi anh nghi diéu gi s& hdp din hon?

Céi nay minh cling khong danh gia dugc, dé la do nguoi nghe danh gia, chir bén minh
thi mdi nguoi c6 mot cai nhin nhan riéng, c6 mot cai quan diém chang han nhu anh c6 thé
lam theo nhitng cai yéu cau, so thich cia mot s6 lwong khan gia nhat dinh. Thir dua nhac dan
toc vO nhac moi thi sao thi anh cling lam duoc hay dua nhac méi vo nhac cu dan toc thi minh
cling 1am dugc. Cai nay minh s& uyén chuyén thay d6i hoic uyén chuyén thuc hién dy 4n nao
d6 chang han nhu Hoang Diing va NSND. Bach Tuyét, thi cii d6 1a doc rap, 1di ciing hat
nhac pop roi dua cai luong vo, thi theo em do6 1a dua nhac cai lwong vd hoac dua nhac hién
dai vo cai luong thi minh khong biét dugc, cai d6 do ngudi ta danh gia nhung ma cai khéo va
thanh cong chd d6 1a ho lam duoc mot su giao thoa. Va s& lam nhu nhitng nguoi dang hat
nhac pop thi c6 xen mot cai cau gi d6 vo, trude do thi ciing c6 nguoi lam rdi nhung khong
dugc chap nhan vi khong dung thoi diém hién gid. Vong co teen - Vinh Thuyén Kim, thoi do,
bai nhac d6 rat 1a hay, xong r0i chén mét cau vong c6 vo thi lac d6 ngudi ta goi né 1a tham
hoa am nhac. Nhung ma khoang 10, 15 nam sau thi Hoang Diing 1am va moi NSND. Bach
Tuyét dua vao thi nguoi ta lai khong nghi d6 1 tham hoa, ma ngudi ta cho né 13 mot cai budce
ngoat, mot cai dot phd, mat cai gi dé goi 1a giao thoa. Thi xem la gitta nguoi lam thyc hién du
an d6 nguoi ta da di trude 1o, va bay gio di lai thi ai s& 1a ngudi danh gid? Khan gia. Cho nén
minh ciing khong biét duoc 1a minh s& chii quan hay khach quan, cho nén anh méi néi 1a cai
nay 1a do khach quan ma néi thoi va dung thoi diém, ding ngudi & cai thoi diém do nhu bay
gid 1am 1a dung. Tai vi ngudi ta bat dau nghe, dua thé loai dan toc vo, thi dwong nhién ciing
c¢6 nhiéu ¥ kién trai chiéu, nhung bay gid ho chip nhan hon hoi xwa. Hoi xua bai d6 dua 100
ngudi nghe thi hét 90 ngudi ché roi, con 10 nguoi thi thay no cling duoc. Nhung ma thuc sy
thi anh thdy bai Vong C6 teen no vui va ciing thanh viral lic d6 nhung ma tai vi minh khong
chép nhén thoi. Sau d6 nhiing bai khéac thi ho cling lam theo cach nay va ho chép nhan, roi d6
1a theo trao luu cd phong chang han nhu Hoang Thuly Linh, Hoa Minzy, ... thi nhing ca si tré
thi ho bit dau. Trao luu yéu van hoéa Viét Nam minh bit dau manh 1én nén nguoi ta chép
nhan va hoan ho no.

Cau 7: Gio minh ban luan trong d6i tugng 14 gidi tré thi anh cam thay trude nhimng y
tudng mai la hay sy dot pha vé su giao thoa gitta van hoa cb truyén, truyén thong va vin hoa
hién dai thi anh thay thai do ctia gi6i tré tiép nhan thi anh thiy thé nao?

Anh thi it gip cac ban tré giéng nhu tui em, tai vi anh ciing 1am viéc ¢ nha nhiéu. Voi
san pham cua anh ciing chua biét tiép can vi moi ngudi nhu thé ndo nén anh ciing khong
danh gia dugc cac ban tré s& tiép can nén 4m nhac d6 nhu thé nao. Nén 4n tuong khi anh di
biéu dién ¢ cac trudong dai hoc thi ciing c6 dan tranh, ciing két hop nhac cu phuong tay va
nhac cu truyén théng Viét Nam thi 4n tugng cua cac ban la cling hoan nghénh nhung that su
khong biét cac ban c6 thich nhu vay hay khong hay 1a chi thay la thi ciing chwa danh gia duoc.
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Cau 8: Vira 16i anh ¢6 dién cho tyi em & truong FPT, violin cia anh két hop véi chi
Han choi sdo triic, thi my ban thay hao hung thi anh thiy sao vé sy két hop d6 trén mot dong
nhac khac?

Céi d6 no ciing la do cai cach minh biéu dién két hop sy hém hinh théi, nhung no
khong phai nhac Viét Nam, lic d6 bi bat budc phai chon chii dé 12 nudc Nhat. nhung khi anh
biéu dién ¢ nhitng truong khéc, thi nhitng bai Viét Nam may ban it c6 hao himg hon so véi
nhac nudc ngoai. c6 thé 1a nhac nudc ngoai luc d6 theo trend, theo xu hudng nén né kha soi
dong, con nhac Viét Nam thi budn budn, ballad nhiéu nén sy thich tng tir nhac truyén thong
di ra chua tao hiéu tng nhiéu. Nén anh ciing mong mudn va rat ky vong cac ban tré s& ¢ mot
tinh than dan tdc cao hon nira, hién gi0 cac ban cling c6 nhung vé am nhac thi chua tiép can
duoc. C6 thé cac ban ndi nhac cu dan toc nd hoi hoi truyén théng di, hodc c6 thé hoi sén cho
nén cac ban s& khong nghe va nghe moi nhac cu phuong tay.

An tugng thi cac ban c6 thé an tugng d6 nhung ma c6 thé cac ban chua co dip tiép
xtc nhac cu déan toc véi ca dan nhac, néu c6 dip minh s& c6 thé két hop va lam tour dién t6i
cac truong dai hoc, 14y nhac cu dan toc 1am chinh va dan nhac phuong tiy 1am dém. Va minh
phai 1am nhiing bai chuyén vé nhirng chu dé dé dé cac ban hoc héi nhiéu hon thi cic ban luc
d6 méi hiéu dugc nhac cu truyén théng cta minh n6 phong phu dén ¢& nao vi né di qua mot
hé théng phat trién méy tram, ngan nam roi 12 cai minh khong phu nhan dugc. Vi cac ban tré
khong chua tiép can duoc, cac ban mai thi tiép xuc cong nghé qua nhiéu, khong dugc dip dé
tiép can vai cac truyén théng d6. Thi anh thay truong FPT kha hay khi ban giam hiéu lam hau
nhu cac ban phai hoc nhac cu truyén théng dé no6 co tinh dan tdc cao. Tai vi & bén Nhat, tit ca
cac hoc sinh nudc ngoai khi dén Nhat hoc tap thi phai hoc qua nhac cu truyén thong ctia Nhat,
‘Ban phai hiéu vin hoa cua toi thi t6i méi truyén dat vin héa cta toi cho cac ban duge’ thi
chinh sach ctia FPT no rat 1a hay vi minh phai hiéu vin héa ctia minh thi minh méi di ra thé
giéi minh no6i vé minh duogc chir khong thi minh s& khong con ban sic dé néi nira, luc d6
minh s& mat di vin hoa ban sic. Anh mong 14 khi sinh vién c6 dip tiép can nhiéu hon vé am
nhac dan toc khong nhitng 1a qua nhitng céi gi d6 truyén thong ma con 1a sy giao thoa két hop
giita phuong tiy va phuong dong thi né rat 1a hay.

Cau 9: Khi ma tim hiéu thi c6 ban néi 13 nhitng cai vin dé ngin can gi6i tré tiép can
cai nhac cu truyén thong thi nhitng cai lo ngai cta ho 13 gi?

Nhirng cai ngan can hién gid 13 chinh cac ban tré c6 mudn tiép xtc hay khong thoi va
mot phﬁn nira l1a it moi truong cho céc ban tiép can. Tai vi vi du bay gi¢ cac ban mubn di
nghe Pon ca tai tir thi khong biét nghe & dau, 1én youtube thi khong biét cai nao thiét, cai nao
gia, tai vi nhitng kénh d6 khong phai 1a chinh thirc ctia mot don vi nao d6 c6 tham quyén
quyét dinh. Vi du nhu nhitng kénh Don ca tai tir ma Official, hodc nhiing kénh nghe nhac ma
ca Hué thi minh khong c6 nhimg don vi hodc t6 chtrc dé 1am ra nhitng kénh nhu vdy ma bén
Nhat va Trung c6 hét va van hoa cua ho gilr rat 1d manh, ma minh thi hién gi0 thi cling con
nhe, chua c6 nhitng kénh d6. Thi cai dau tién hién gio ciia cong nghé 5.0 1a kénh Youtube
hodc nhimg kénh nén tang khac minh tim t6i khong c6 thi 1am sao cac ban tré c6 moi truong
tiép can ma nghe truc tiép thi nghe & dau ciing khong co chuong trinh dé nghe, nhing néi di
noi lai thi d6 1 vé khan gia nghe. Con nghé¢ si thi nghé si ciing khéng c6 san choi dé bicu
dién, tai nghé si ciing s¢ 1a khi t6i 1am show nay thi ai di coi, roi nhitng ban khan gia tré
mudn coi thi coi & dau. T 13 2 cai dau day nay chwa cham véi nhau thi minh chua ¢ 1am
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dugc, anh ciing khong biét cach nao dé 2 dau day nay cham véi nhau duge. Cho nén 1a anh
cling rit uéc mo dem dan nhac nho nho khoang chimng 10-15 ngudi dé di 1 céi tour vong
quanh cac truong dai hoc. Thi minh s& lam mdt cai dan nhac di dong, tai vi cac ban khong di
duoc thi dan nhac di t6i, thuong 1a dan nhac di t6i s& dé hon khi cac ban di, vi minh khong cé
chd, khong c6 san khau, khong c6 thiét bi 4m thanh va cai 16n nhat ctia nghé si 14 so khong co
ngudi nghe. Cai tiép cAn nay anh mong 1a co cach tiép can ndo d6, dao nay anh thdy co
chuong trinh Ngan Nga Viét Nam trén TikTok, hinh nhu 14 cai d6 bén Bo vin héa bat dau
lam, chua biét chuong trinh nhu thé nao, mong moi ngudi ¢6 gi d6 cdi md hon cho cii 4m
nhac truyén théng ciia minh. That ra thi xuat than cua anh khong phai bén nhac cu truyén
thong va anh 1a ngudi Hoa ma anh vin yéu cai ban sic va dan toc Viét Nam tai minh sinh ra
va 16n 1én ¢ day rdi, nén dong mau minh dang chay ciing 1a ctia Viét Nam thoi.

CAu 10: Theo nhu anh ndi thi viéc anh bat dau tir nhac cu phuong tay thi li do vi sao
anh himg tha véi lai nhac cy truyén théng?

Nhu lac ndy c6 noi thi anh cam thdy thich, minh thich cai gi d6, tuy no ciing khong
méi la 1dm, thé gidi cling lam 101, Trung Quéc, Han Quéc ho cling lam roi, Viét Nam minh
that sy cling c6 1am nhung luc d6 quang bé truyén thong ciling chua duoc nhiéu. Thuc sy thi
cac nhac si 16n ctia VN lam r6i, nhung tai vi ho 1a sang tac méi, sang tac do ho dua vao, chtr
khong phai lay nhitng bai dan ca hay 14y nhirng bai quen thudc dé lam, khong phai 1y nhing
bai popular dé 1am. Anh thich nhitng cai gi d6... Thit nhat 13 anh thich lam, khi minh tim toi,
hoc hoi thém, khi minh 1am réi thi minh théy cai hiéu qua n6 di kha tdt va duoc nguoi nghe
don nhan. Cai ma anh thiy vui 1a khi doc nhitng comment ciia trang Fashion, chuong trinh
ctia nha thiét ké Lé Long Diing, ngoai khen nhiing bo thiét ké cta nhitng ngudi mau. thi ciing
¢ vai comment ho khen vé 4m nhac, ho ndi mic 4o dai nhu vay phai di trong dan nhac nay,
nhung ma dan nhac nay rét 1a uyén chuyén va phong phu két hop giita tiy va ta, thi ho nghe
va ho chap nhan. Anh thy day giéng nhu 16i dong vién nén anh van tiép tuc lam. Thi that su
dén gio anh 1am ciing chua nhiéu, minh ciing biét cai kha ning ctia minh, biét cai sirc lyc cta
minh, ¢6 thé 1am duoc gi thi minh lam.

Céu 11: Em c6 nghe qua miy bai nhu Tram anh thé phiét, Viét Nam gdm hoa véi lai
Tring soi hoang triéu va The Rainbow show cila anh, anh cé thé ndi qua qua trinh ctia anh
duoc khong?

The Rainbow show khong phdi cua anh ma cta nhac si khac nhung trong d6 cé bai
Tring soi hoang tridu 14 anh sang tac. Cai d6 ciing la mot cai dat hang vi chuong trinh muén
c6 mot bai vé Hué thi anh méi sang tac vé bai Tring soi hoang tridu dé dua vao thi dan tranh
la nhac cu chinh, dan nhac la nhac cu phﬁn dém. Tur d6 thi anh mai lam bai nay thoi, cling
khong nghi 1a anh s€ di duong dai véi mo hinh nay, thi sau do véi anh Lé Long Diing thi anh
moi di duong dai véi mo hinh nay. Sau d6 méi c6 Viét Nam gam hoa thi méi cover lai va lay
dan tranh v6i sao 1am nhac cu chinh véi dan nhac, sau d6 1a Tram anh thé phiét r6i dén Tinh
dep. Sau nay ciing s& lam nhiéu nira.

Céu 12: La mot nguoi da tiép xuc duoc véi nhiéu loai nhac cu va van hoa khac nhau
vé 4m nhac thi anh thdy Nhac cy truyén thong Viét Nam so véi nhac cu phuong Téy thi anh
thiy nhac cu truyén thong c6 nét gi ddc trung hodc c6 nét gi khac biét so vi nhiing loai nhac
cu khac?
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Duong nhién, mdi loai nhac cu tham chi nhac cu phuong Tay, mdi nhac cu déu c6 su
khéc nhau, nhung céi hay ctia nhac cu truyén théng dac biét 1a cua Viét Nam minh n6 nhu dai
dién tiéng noi. Tiéng Viét Nam minh cé bao nhiéu dau? 6 thanh dung khong? Thi tiéng dan
bau né 1am ra dugc 6 thanh do, tirc 1a mdi nhac cu dan toc Viét Nam nd phat trién va dya theo
tiéng n6i cua minh dé lam ra dugc cai ban sic d6. Minh méi néi day 1a cai gi d6 rat 1a dac
trung, dan tranh dwong nhién cling du nhap tir Trung Qudc ra chir khong phai cua Viét Nam
100%. Nhung ma minh phat trién dugc nhung cai tiéng hay nhét cua dan tranh khong phai 1a
tay phai gay, chay nhanh thiét nhanh, cai d6 pho dién k¥ thuat thi khong can. Cai hay cta dan
tranh chinh 1a phan rung & tay trai, cia Nhat, Han, Mong C6, Trung Qudc ciing khong bang
Viét Nam, cta Viét Nam duogc thé gidi va cac nudce lan can danh gié 1a bén trai cua minh nd
ngot nhit vi né nhu tiéng 1ong ctia minh. Cho nén khi nghe cai luong, miy c6 bat dau giong
b v 1a c6 thé nghe dugc cai tiéng 10ng tir dan tranh, dan bau ciing vay. Tir cai tiéng 10ng ma
di ra, d6 1a cai ban sic nhat cua nhac cu truyén thong vi né giit duoc cai tiéng noi thay cho
tiéng 1ong cia minh

Gidng nhu hoi truée anh nodi thém 13 bén HTV ciing 1am nhing cai du an voi anh vé
nhac cu phuong tdy va nhac cu truyén thong Viét Nam, nhung bi céi 13 1am thi tt, thu am,
quay hinh nhu chuong trinh hoan hao. Nhung khong truyén thong duogc, noé khong ¢6 manh
nén hau nhu khong ai biét. Chang han nhu khi anh 1én search bai d6 ctia nhom anh choi dang
trén kénh youtube cia HTV nhung lugt nghe ¢ vai tram, déng thoi diém do thi nhiing
chuong trinh ctia nhac cu ciia Nhat 1a dai truyén hinh NHK 1a mét trong nhitng dai truyén
hinh Nhét cta qubc gia thi nhitng bai ding vé vin héa 1én may trim ngan view thi can phai
coi lai cai truyén thong ctia minh di c6 t6t khong va do tiép can clia minh t6i cong ching nhu
nao, dé di cai phuong tién truyén thong thi no ciing 1a mot trong nhiing cach tiép can.

Thi d6i v6i phan ma minh mudn dwa nhac minh ra thé gidi, gidng nhu mdt moén an
vdy. Pua mot dia salad, muén an mot dia goi hoan toan Viét Nam, thi khong thé nao dua
hoan toan dia gdi ra cho nguoi ta an dugc, ho chua quen dugce vi nudce mém, vi chua cta goi
géc. Minh phai trdn, tom thit phai tron véi chat xiu xa lach hoac phé mai cua phuong Tay
tron vo roi méi dua ra dang hoang. U thi day 1a huwong vi clia qué huong t6i nhu vy, chir
khong thé dua mot dia mam dua cho ho dé ho an, ho sé& khong quen vi va s€ ché. Va nguoc
lai v&1 nguoi Viét Nam, dua nguyén dia phd mai thi minh cling s€ khong an, thi ho phai l[am
nhitng moén nhu pizza ho dé phd mai thi tir tir minh méi dn duoc hét phdé mai nhu thé. Khi 4m
nhac Viét Nam di ra qudc té, giit truyén thong ctia minh qua thi ngudi ta s& thay ‘O! La’; ‘O!
Hay!” nhung ho quén, ho khong nhé vi khong c6 mot cai gi, khong c6 mot cai tiéng noi cia
ho trong d6. Ho chi thiy day chi 1a ban sic van héa clia ngudi Viét Nam. Va cai gi do rat Viét
Nam va sau d6 1a ‘I will forget it” roi quén lién 1ap tirc. Ciing gidng nhu cac em nghe 6 dién
cling vay, khong cé gi ciia Viét Nam trong do, cdc em nghe khong ndi, tham chi bay gid
mudn nhd ndi thi 1ay bai ‘Em gai mua’ choi nhac thinh phong di, thi moi nguoi s& 4n tugng,
tai vi sao? Vi giai di€u la cia Vi¢t Nam, dan nhac 1a phuong Tay ho choi. Thi hg sé nh& 0!
Céi bai d6 hay qua’ roi tir tir minh méi tim toi vé Nhac thinh phong 14 vy, Nhac giao huéng
la nhu vay, tr d6 mdi cod long cdi md voi am nhac phuong Tay. Thi nguoc lai voi nguoi
phuong Tay, khi dua v nhu vay... Nhung khong phai noi la nhac ciia minh, dan cia minh di
choi miy bai Beethoven thi n6 ki Iim, tirc 1 minh s& c6 nhirng cai uyén chuyén, nhiing cai
cach lam, chir khong phai 1a Oke bén kia s& choi ‘Em gai mwa’ ciia Viét Nam ma choi bang
nhac cu phuong Tay thi minh tiép can dugc, nhung cach tiép can cua nguoi phuong Tay ho
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khac 1a minh choi bai ciia minh nhung minh s& 1ong dan nhac cta ngudi ta, d6 1a cach tiép
can cua ho. Ho s& rat khé chiu khi em choi mot trong nhirng bai ¢ dién cua Beethoven hay
Mozart ma choi bf?mg nhac cu truyén théng, n6 chéi tai 1dm, ho khong thich. Tai vi, thu nhét,
nhac cu truyén thong ctia minh 4m né khong chuan duoc, diéu ndy phai céng nhan, né cé hoi
chut xiu pho va cai pho nay la cai pho tu nhién, chir khong phai 1a cai phd minh 1am cho pho.
Vi bén nhac cu phuong Tay n6 tu nhién né ding, nén minh dan vo thi minh phai lam cho né
dung. Con bén nhac cu phuong Pong né phai hoi luyén lay xiu né mdi 1a nhac cu phuong
Pong. Chang han nhu bai Symphony No.40, thi giong ‘con khi bat chudc tiéng nguoi’ 1a cia
ngudi phuong Ty ho néi thi dimg c6 lam nhu vay. Thc 1a minh c6 nhiéu cich lam, quan
trong 1a phai biét cach ndo nguoi ta thich, cho nén phai biét dugc ca hai vin hoa phuong Tay
va vian hoa phuong Dong, xem minh phai lam gi thi lic d6 minh méi thang. Cho nén no 1a cai
kho, cai kho 1a phai biét duoc ca hai van hoa, cia minh thi minh phai ndm duoc cua minh, va
minh phai biét duoc cai ciia ngudi ta thi minh méi néi chuyén dugc.
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3. Form event:
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Trong nhirng nhan dinh sau, ban déng y & mirc d6 nao? (NCTT: nhac cu truyén théng)
60 A ’ - A . a A . Y 2 A .
Il Hoan toan khéng déngy M Khong dongy B8 Trung l4p M Pongy M Hoan toan déng y

40

20

0 o =
Sau s kién, téi cam théy gan gli hon véi NCTT NCTT c6 the choi duoc cac thé loai nhac hién dai
Sur kién nay gidp t6i tang hiéu biét v& NCTT (ngudn géc, cé... Trong tuong lai t6i sé tiép tuc. ..

V& trién |am "Vé k& nghin ndm", ban cam thay nhu thé nao?

60 [ Rat khong hailong— Il Khéng hai long— I Binh thuong— Il Hai long — Il R4t hai long
40

20

Théng tin tir trién lam Bay tri trién lam Coéng tac td chic Dia diém tb chirc Am nhac trong sy kién

Vé minishow "V& nghe trdm tiéng", ban cam thay nhu thé nao? (Néu ban khdng tham gia, xin hay
bd qua cau nay)

I Rat khong hailong WM Khéng hailong W Binh thwong M Hailong M Rét hai long

40

20

Cong tac té chiic Tiét muc bidu dién Am thanh Thiét ké san khau
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Sau sur kién, khi nhac dén nhac cu truyén théng, ban nghi dén nhirng tir khod nao?
(t6i da 3 tir khoa)

103 céu tra loi

ban

ban tranh

ban ti ba

Ca tranh, cd cam, nhi nguyét cam
dén gian

Thanh khiét, cau ki

Séo tric, Viét Nam, dan bau

Dan tranh, sdo, ¢d truyén

Sau su kién, khi nhac dén nhac cu truyén théng, ban nghi dén nhiing tir khod nao?
(toi da 3 tlr khod)

103 cdu tra lai

Linh Hoat, Thiét k& dep

Hhh

Séo, Nguyét, Tranh

Cam hing, doc ddo, tinh cam
Tha vi

Hay, qud hay, rat hay

Cudn hat , hay

Truyén thdng, gan gi, linh hoat

Thu vi, sac dep, tuyét vai
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Sau su kién, khi nh&c dén nhac cu truyén thdng, ban nghi dén nhiing tir khoa nao?
(t6i da 3 tur khod)

103 cau tra li

Pa sac, da &m

ban nguyét dan tranh sao

ban Nguyét tranh sao

da dang, da dong nhac

Qua tuyét voi

kho choi

Pa dang, nhiéu mau séc, thé loai
sao, dan tranh, dan nguyét

R&t nhan van

Sau su kién, khi nhac dén nhac cu truyén théng, ban nghi dén nhirng tr khoa nao?
(t6i da 3 tlr khoad)

103 cau tra loi
Khé
Gia tri
VOX
An tuong
Phong pht, déc ddo, mang dam ban sac dan téc
Hoai niém
Da dang, phong phu, d6c déo
Qua tuyét zoi

Vo
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Sau su kién, khi nhdc d&n nhac cu truyén théng, ban nghi dén nhirng tir khod nao?
(tdi da 3 tir khoa)

103 cau tra loi
Hay nhe ndng
Kién thirc
Tot dep, tu hao, yéu nuéc
Tu hao, hiéu biét, bat ngty
Nhac cu cute
VKNN
Dan ty ba, dan tranh, dan bau
cd truyén, dén gian, cudn hut, bi an

ba dang, ddc ddo, 16i cudn

Sau sy kién, khi nhac dén nhac cu truyén thdng, ban nghi dén nhirng tir khod nao?
(t6i da 3 tir khod)

103 céu tra loi

Dau tu, chuyén nghiép, bai ban
Viét Nam, Dan gian, dan toc
Truyén thdng nhung hién dai
thu vi, nhiét tinh, ba ich

gan gi, truyén thang, hién dai
Da dang, thu vi, vui tai

truyén théng, van hoa, cd

Séo, dan tranh, dan nguyét

sdo tric, dan nguyét, dan tranh
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Sau su kién, khi nhac dén nhac cu truyén théng, ban nghi dén nhirng tir khod nao?
(t6i da 3 tir khod)

103 cau tra loi
Y nghfa
hét nuée cham
ki ludng, chinh chu, good
H6n dan téc
dan tranh
Dban Tranh
Hap dén, 16i cudn, tuyét voi
H
gitr gin
Sau su kién, khi nhic dén nhac cu truyén thdng, ban nghi dén nhiing tr khoé nao?

(toi da 3 tir khod)

103 cdu tra loi
Hay, xin, fpt
Truyén cam hing, hay, da diét
Hay, thu vi
ban bau
dén téc, am nhac, nhac cu
Truyén thong, xua c, thi vi
Thu v
Da dang, truyén cam

Tran trong, nghin nam, van hoa
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Sau su kién, khi nhac dén nhac cu truyén théng, ban nghi dén nhirng tir khoé nao?
(t6i da 3 tir khoa)

103 céu tra lai

dac trung, van hoa, dat nudc

S4o, dan tranh, dan co

Hoai niém - Sau sac - Thu vi

van hoéa, nghé thuat, tu hao

Céch tén, truyén thong, lan téa
Th vi, truyén théng, &m nhac
Tuyet voi, outstanding, world class
dan tranh, gia tri van hoa

Truyén théng nhac cu dan téc

Sau su kién, khi nh&c dén nhac cu truyén thong, ban nghi dén nhirng tir khoa nao?
(toi da 3 tir khod)

103 céu tra lai

da dang, bat trend, dep
nhip cham, dep, thanh thoat
da diét, tinh cdm

xua c, hién dai

phong phu, bat tai

nhip cham, linh hoat

dé thuong, gan gii

Hay ho, thd vi, hién dai

gan gi, gé
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Sau sy kién, khi nh&c dén nhac cu truyén thdng, ban nghi dén nhiing tr khoé nao?
(tdi da 3 tir khoa)

103 cau tra loi
Gan gi, da dang, voox
dan nhi, nguyét cam
dan bau, thu vi, phong phu
Vo, dan Tranh, da
thanh thoat, kho choi
hay, da dang, sdo trtc
sau lang, hoi budn
linh hoat, dan nguyét

Th vi, doc la, két hop

Ban chdm bao nhiéu diém cho su kién cia chdng minh?
103 céu tra loi

80
77 (74,8%)
60
40
20 26 (25,2%)
0 (0%) 0 (0%) 0 (0%)
5 | | |
1 2 3 4 5
4. Form feedback:
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PO tudi:
171 cau tra |oi

@® 18-22
@®23-25
@ Trén 25

Ban biét chién dich cua tui minh qua dau?

171 céu tra lai
@ Qua Facebook
@ Qua Tiktok
@ Qua sy kién "VOOX - Nhac cu ké
chuyén qua ngén vé"
@ Qua ban beé gidi thiéu

48,5%

Sau chién dich, 3 tir khéa dau tién ma ban nghi dén khi nhac vé nhac cu truyén théng |a gi?

171 céu tra lai

Da dang, doc dao, |6i cudn
Cém hing, doéc déo, tinh cam
An tuong, dac biét, hay

Tu hao, hiéu biét, bat ng&
Th vi, doc la, két hop

Phong phu, déc dao, dan toc
Tot dep, tu hao, yéu nude

Da dang, tha vi, vui tai

da diét, tinh cdm, gan gii
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Sau chién dich, 3 tir khda dau tién ma ban nghi dén khi nhac vé nhac cu truyén thong la gi?

171 cau tra lai

Thu vi, gan gi, méc mac

gan gi, truyén théng, nhac cu
truyén thong, &m thanh, sac xéo
da dang, phong phu, &m thanh
mai la, hap dan, da dang

Thu vi, la, hiem

doc la, thanh thoat

Vui vé, gan giii, bé ich

thiét k& dep, bay béng, tinh cdm

Sau chién dich, 3 tir khéa dau tién ma ban nghi dén khi nhac vé nhac cu truyén théng la gi?

171 cau tra lai
Sang tao, nang dong, phong pht
da dang, linh hoat, dep
dir déi, gb, dan tranh
dan nhi, dan nguyét, hap dan
linh hoat, khé choi, cau ki
phong ph, hién dai, truyén théng
Truyén thong, nang dong, hién dai
nén n4, tha vi, hap dén

nhe nhang, tinh cdm , dan bau
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Sau chién dich, 3 tir khéa dau tién ma ban nghi dén khi nhac vé nhac cu truyén théng la gi?

171 cau tra li
nhanh, bat tay, thu vi
da dang mau sac truyén théng
nhiéu mau sac, da dang, tre
Truyén théng, da dang, linh hoat
Pau tu, chin chu, ti mi
mau sac, tré trung, mai la
da sac, da am, gia tri
van hod, c6 kinh, hay

xua cd, gid tri, bo tén

Sau chién dich, 3 tir khéa dau tién ma ban nghi dén khi nhic vé nhac cu truyén théng la gi?

171 céu tra loi
xua c8, gia tri, bdo tén
budn, khéc chay nude mat
C6, truyén thdng, la
Nghé,Tai Nang,Cudn
s&o, trinh dién nhac cu, méc mac
Dau tu, chuyén nghiép, bai ban
Thu vi, hay ho, thu hut
sao tric, dan nguyét, dan tranh

ky ludng, chinh chu, good
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Sau chién dich, 3 tlr khoa dau tién ma ban nghi dén khi nhac vé nhac cu truyén théng la gi?

171 céu tra lgi
Hoai niém - S&u sac - Thu vi
van hoéa, nghé thuat, tu hao
da dang, bat trend, dep
Chuyén nghiép-sang tao-nhan van
Vo, dan Tranh, da
sau lang, hoi budn
tha thiét, diu dang
Y nghia, van hod, tinh than dan t6c

Viét Nam, Dan gian, dan toc

Sau chién dich, 3 tir khéa dau tién ma ban nghi dén khi nhac vé nhac cu truyén théng la gi?

171 cau tra lai
Kign thurc, bé ich, lich st
An turong, doc déo, hap dén
Truyén théng, gan gi, linh hoat
gan gti, da dang, thu vj
gan gli, nhanh, bat tai
than thién, gan gi, da dang
Gan gi, truyen théng, hay
Nhac cu truyén thdng, Am nhac dén téc, Van héa dat nude

Dep hay thu vi
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Sau chién dich, 3 tir khda dau tién ma ban nghi dén khi nhac vé nhac cu truyén thdng la gi?
171 cau tré loi

Hay, qué hay, rat hay

phong pht, gan gii, bat mat

gan gi, hay ho, dep

md&i la, hién dai, da dang

sdo, dan tranh, dan bau

Hap dén, c6i nguén, tran trong.

truyén théng, hién dai, giao thoa

Hay, hot, Huyén ao

Thanh khiét, cau ki

Sau chién dich, 3 tir khda dau tién ma ban nghi dén khi nhac vé nhac cu truyén théng la gi?

171 céu tré lai

dan gian, hién dai, gan gi

Linh Hoat, Thiét ké dep, gan gi
Sédo tric, Viét Nam, dan bau

da dang, da dong nhac, hay
Nghe vui tai

Dan toc, nang dong, dé thuong
tha vi, nhiét tinh, bé ich

sdo tranh nguyét

hay - thu vi - tu hao
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Sau chién dich, 3 tir khéa dau tién ma ban nghi dén khi nhac vé nhac cu truyén théng la gi?

171 céu tra lai

Hay, doc dao

Hay, xin, fpt

Tran trong, nghin ndm, van hoa
Céch tan, truyén thang, lan téa
dan bau, thi vi, phong pht

tha thiét, dju dang, ém &i

thanh thoét, khé choi, gb

hay, da dang, sao trtic

nhi, sdo, nguyét

Sau chién dich, 3 tir khoa dau tién ma ban nghi dén khi nhac vé nhac cu truyén théng 1a gi?

171 cau tra loi
xura ci, hién dai, két hop
Truyén thdng, kho hoc, [au doi
Van hod, Hay, Két hop
cd xura, ¥ nghta, hao hiing
Da dang, van hoa, doi séng
gan gui, truyén théng, hién dai
c0 truyén, dan gian, cudn hut, bi an
Dan ty ba, dan tranh, dan bau

Hay - Mdi la - Thu vi
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Ban danh gia thé& nao vé:

I EE2 BN: BN+ EES
100

50

B& hinh "VOOX - Truyén Su kién trién lam "V3 ké Minishow "V& nghe tram Bai dang cung cép théng Video vé& am thanh cla
théng truyén théng" nghin nam" tiéng" tin vé nhac cu truyén théng  céc loai nhac cu truyén
théng

Trudce khi chién dich dién ra, mirc do hiéu biét ca ban vé nhac cu truyén thdng 1a?
171 céu tra loi
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Sau chién dich, murc dé hiéu biét cla ban vé nhac cu truyén théng 1a?
171 céu tra loi
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Né&u trong tuong lai, chién dich tiép tuc phat trién thi ban cé san sang ing ho khong?
171 cau tra loi
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