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Glossary of Terms 

 
Term  Definition  

Decentralized networking Blockchain relies on a decentralized network of computers, 

in which participating blockchain “nodes” can contribute to 

computing resources to help store and process transactions. 

Mathematical cryptography Cryptographic methods used in blockchain provide 

mathematical proof that the blockchain must function as 

programmed. 

Transaction ledger As a storage technology, blockchain is a digital ledger that 

stores the transactions chronologically in blocks that are 

added in an append-only manner. This is the default data 

structure of the ledger for almost all blockchain networks. 

The ledger structure, the block structure, and the number of 

transactions in a block are significantly important when 

designing the ledger component of the blockchain. 

Distributed consensus When a decision needs to be made, for example, whether a 

transaction is valid, there is no central authority to decide. 

Instead, the decision is made based on the consensus 

reached among the “nodes”. 

Smart contracts The term is used because an application deployed on the 

blockchain always functions correctly as programmed, like 

executing the conditions in a legal contract. This contract is 

considered “smart” because of its automated execution 

without human intervention. 
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Executive Summary 

 
This capstone project final report demonstrates how we developed the idea and concept for the 

entire campaign and implemented them in actual activities. There are 6 parts including: 

Introduction, idea research & development, campaign planning, evaluation, and finally 

conclusion.  
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PART I: INTRODUCTION  

1. Problem statement  

Blockchain - one of the key technologies of Industry 4.0 of the Vietnam national program for 

the period to 2025 - has been bringing great changes to life and applied in many sectors of the 

socio-economic systems around the world. This technology enables new ways of organizing 

economic activities, lowering the costs and time associated with intermediaries, and increasing 

trust in a network of participants (Phuong, 2022). The proof could be seen as Nigeria, a 

developing country, applied blockchain technology in the supply chain and then that 

technology played a key role in recovering the economy after Covid-191 (Impact of COVID-

19 on the supply chain industry, 2020). In Southeast Asia, Singapore Airlines KrisFlyer 

adopted the blockchain structure for its new digital wallet to avoid situations where airline and 

airport websites, mobile apps, text messages, passengers, and staff members have outdated or 

conflicted information about flight statuses (KrisFlyer To Launch World's First Blockchain-

Based Airline Loyalty Digital Wallet, 2018). Despite being in Vietnam for 5 years, apart from 

Axie Infinity, Coin98, Kyber Network, TomoChain, and some prominent Vietnamese 

blockchain and crypto projects, most blockchain applications in the Vietnam market have not 

yet achieved outstanding success. Global market research firm TechSci Research assessed that 

Vietnam's main industries such as healthcare, energy, transportation, and production also need 

blockchain integration for development (Thong, 2022).  

 

Figure 1: Technology Adoption Life Cycle (Rogers, 1995; Moore, 2002) 

In research from Rowe, by 2021, 2.8% of the world population knew about blockchain 

technology (2022). It means this technology passed the innovators phase of the Technology 

                                                 
1 COVID-19 is an infectious disease pandemic caused by the SARS-CoV-2 virus and its variants that has taken place on a global scale. 
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Adoption Life Cycle Model (Rogers, 1995; Moore, 2014) (see Figure 1). This demonstrates 

the upside growth of blockchain technology for many years to come. Applying Vietnam’s 

context in the catch-up effect hypothesis developed by Abramovitz (as cited in Baumol et al., 

1994, pp. 86–125), this is an advantage for Vietnam when entering the blockchain industry at 

an early stage because developing economies' per capita incomes will tend to grow at faster 

rates than developed economies.   

So what is the next chapter for blockchain application in Vietnam? Mr. Vu Anh Tuan2 said 

that the lack of human resources was always a major challenge that limited blockchain 

development in Vietnam (Luc, 2022). This problem makes it difficult for blockchain projects 

to seriously invest, said by Mr. Nguyen Minh Duc - Director of CyRadar3 (Linh, 2022). With 

the growth of blockchain technology, the market will create demand for blockchain-related 

positions. From the perspective of a recruitment agency, Mr. Kevin Tung Nguyen, Founder & 

CEO of JobHopin believes that Vietnam's current human resources only meet 15-20% of the 

market actual demand ('Việt Nam có một số ý tưởng đi trước thế giới về blockchain', 2022). 

The leading blockchain industry experts in Vietnam during the Blockchain Global Day 20224 

event admitted that even though the Vietnamese blockchain industry has a large number of 

users, and a strong community, most of them talk about cryptocurrencies and tokens (Nha, 

2022). According to Mr. Cai Dang Son - Director of Product & Engineering Navigos Group5 

- The limited supply of human resources cannot meet the current demand for technology 

application and digital transformation in enterprises, therefore, basic knowledge of technology 

needs to be equipped from the time students are still in school (Phuong, 2022).  

University students, after graduation, might face challenges in understanding advanced 

blockchain technology in the later stage of their careers and have a widening skills gap as a 

result of entering the workforce during a period of rapidly changing technologies. In the next 

10-15 years, about one-third of current jobs will change due to the impact of information 

technology and about 40% of global workers will not have the right skills for their work 

(Nhung, 2021). Notably 84% of Vietnamese Gen Z have positive feelings about the impact of 

technology on their jobs, but they also “believe technology will make their role redundant” 

(51%); “believe they won’t have the right skills” (26%); and “believe they won’t be able to 

                                                 
2 General Secretary of Ho Chi Minh City Computer Association. 
3 A joint stock company providing information security solutions. 
4 Blockchain Global Day 2022 is an event organized by leading entities in the blockchain field including Spac3ship, Saigon Innovation Hub, 

YGG Sea Vietnam and Infinity Ventures Crypt aimed to connect technology projects and investors, helping Vietnamese users get closer to 

blockchain technology. 
5 A company that provides recruitment services. 
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learn the right skills” (12%) (How Digital Ready Is Generation Z?, 2021). While young 

Vietnamese people are tech-savvy, many lack formal technical training and soft skills that are 

necessary to keep up with the evolving demands of jobs created by the new digital economy.  

For the first time, Gen Z entering the labor force is the new black (Genzillia, 2015). According 

to UNFPA Vietnam, Vietnam recorded the highest proportion of young population in the 

country's history, creating a potential base for population income, the golden population period 

is expected to last until 2039 (2022). Therefore, university students are our chosen target 

audiences. This highlights the need for a comprehensive understanding for university students 

of how this emerging technology is affecting and improving existing structures. The 

dissemination of blockchain knowledge not only increases the awareness of this new 

technology but also trains a strong and qualified human resource to prepare Vietnam for the 

4.0 era.  

2. Capstone project statement  

With the problems defined above, we plan to come up with a communication campaign to raise 

university students’ awareness of how emerging technology can be used in life and give them 

the opportunities to reach their full potential in this digital economy. It is necessary to deliver 

this information in the most appropriate and relevant way to university students.  

● Name: A Communication Campaign about blockchain application in life for university 

students in Ho Chi Minh City.  

● Duration: from the beginning of October till the end of November 2022 

● Scopes: a campaign, an event, and a media product 

● Member roles: Each member with our own strengths and interests will take a specific 

role to carry out this passionate capstone project.  

No. Name  In charge of  

1 Pham Thi Le Mai (Leader)  Account planner  

2 Le Vo Phuong Trang  Social media admin  

3 Tran Khanh Linh Event planner  

4 Ho Nguyen Hieu Duc  Design and video production   

Table 1: Members’ role 
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PART II: IDEA RESEARCH & DEVELOPMENT  

1. Research on Background & Situation 

1.1. About blockchain concept 

The initial form of blockchain had arisen since public-key encryption was invented by James 

Ellis6 in 1970.  This innovation landscape was quite revolutionary in its timeline by an elite 

group of computer scientists, cryptographers, and mathematicians. After the milestone of 

Bitcoin in 2018, the first major blockchain innovation, used by millions of people (Jackson, 

2021), this underlying technology was realized could be separated from the currency and used 

for all kinds of other interorganizational cooperation (Gupta, 2017). 

Blockchain was defined in many different ways for the easiest understanding. The International 

Business Machines Corporation7 (IBM) defines blockchain as “a shared, immutable ledger that 

facilitates the process of transactions and tracking assets in a business network”(M. Gupta, 

2022). These assets can be tangible (a house, car, or cash) or intangible (intellectual property, 

patents, copyrights, branding). Mark Gates8 compared blockchain as a database to store records 

of value and transactions (2017).  

Technically, blockchain is seen as a decentralized computing system of five constituent 

components: decentralized networking, mathematical cryptography, distributed consensus, 

transaction ledger, and smart contracts (Duc & Krishnamachari, 2022). 

 

Figure 2: The five constituent components of blockchain: decentralized network, 

cryptography, consensus, ledger, and contracts (Duc & Krishnamachari, 2022) 

The combination of listed functions has formed a new exchange system of digital assets 

compared to the traditional method. The peer-to-peer (P2P) network allows direct transactions 

                                                 
6 A British cryptographer at the UK Government Communications Headquarters (GCHQ) 
7

 An American multinational technology corporation headquartered in Armonk, New York, with operations in over 171 countries 
8 Author of famous blockchain books around the world such as ‘Blockchain: Ultimate Guide to Understanding’ and ‘Blockchain, Bitcoin, 
Cryptocurrencies, Smart Contracts and the Future of Money’ 
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without third party validation or centralized authority, so that it can help secure the value of 

the digital assets. A case we want to mention is the privacy of user’s data being controlled by 

mega tech-companies. This kind of digital asset has suffered malicious cyber-attacks and data 

leaks via inadequate and/or antiquated data security protocols. In 2021, more than 500 millions 

of Facebook user’s data accounts from 106 countries were leaked on the hacker forum 

(Holmes, 2021). With this problem, a sharp rise in the number of publications since 2017 

offering more secure methods of using social media with blockchain (Hisseine et al., 2022), 

such as a hybrid blockchain model (Alvarado et al., 2018), blockchain-based social media 

platforms with Steemit case study (Li & Palanisamy, 2019), a security data storage model CL-

BC for social network to protect data integrity (Xu et al., 2022),... to help the users take back 

control of their own data. One great benefit that blockchain technology can provide is 

transparency. Using blockchain as a public ledger where everyone supervises the whole 

process of the transaction can restore the user's trust and improve traditional operation 

methods. For example, the supply chain industry has always faced a logistic challenge: 

payment disputes with many third-party freight carriers. In 2019, Walmart Canada developed 

the network called “DL Freight” to automatically capture and synchronize in real-time and is 

visible only to the parties involved in the transaction. In 2020, the system was a successful case 

study of blockchain application, with less than 1% of payments having discrepancies (Vitasek 

et al., 2022) even managing massive quantities of goods across borders and time zones.  

The potential of this underlying technology has been proved to make a significant improvement 

in the industry 4.0, it has undergone four major evolutions in the following to expand the 

functionality and optimize the ability to operate on multiple platforms and fields: 
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Table 2: Comparison between different generations of the blockchain (Mukherjee & 

Pradhan, 2021) 

We are in the age of taking advantage of Blockchain 4.0 for a business-oriented environment. 

Blockchain is believed to drive profound change across a range of industries and sectors on 

the growth of the digital economy, not only to financial services. Sandra Ro9 had a ringside 

view of the whole blockchain ecosystem that “The possibilities are endless” (Q&A: Sandra Ro 

on Blockchain and opportunities in the Fourth industrial revolution, 2020), it can re-imagine 

the way humans do so many things.  

1.2. Blockchain application in life  

Researchers and experts around the world have rapidly debated whether blockchain is a 

disruptive innovation or a sustaining innovation. As the internet disrupted traditional business 

models and created new profitable ones, blockchain was examined to have a disruptive effect 

on financial services, money, supply chain, and media (Frizzo-Barker et al., 2020). On the 

other hand, the Harvard Business Review10 stated that blockchain is not a disruptive 

technology, it is a foundational technology since it can create new foundations for economic 

and social purposes (Iansiti & Lakhani, 2017). The importance of context and perspective was 

emphasized by PhD. Bruno Cassiman11 that “Disrupting or sustaining innovations lie in the 

                                                 
9 CEO of the Global Blockchain Business Council (GBBC) 
10 A general management magazine published by Harvard Business Publishing, a wholly owned subsidiary of Harvard University 
11 Professor of Strategy at the Department of Managerial Economics, Strategy and Innovation at the University of Leuven in Belgium 
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eye of the beholder”(MIT SMR Strategy Forum, 2022). In this section, we will discover how 

blockchain was applied in almost all industries in the world and Vietnam.  

1.2.1. Worldwide 

+ Market:  

The global blockchain market is projected to grow from $7.18 billion in 2022 to $163.83 billion 

by 2029, at a CAGR of 56.3% in forecast period (Blockchain market size, growth | Global 

forecast report [2029], 2022). 77 of the top 100 public companies around the world based on 

market cap in May 2022 were assessed as actively engaged in blockchain to speed up business 

processes, improve transparency, and reduce costs (Team Blockdata, 2022). In general, 

corporate interest in blockchain is rising as the technology's applications in areas other than 

cryptocurrency become apparent which affirmed the importance of this emerging technology 

in life.  

+ Government regulations:  

As the technology holds immense potential, the regulatory framework of different 

governments around the world has been rapidly changing and passing new legislation 

(Blockchain Regulation: Technology Is Welcomed, Cryptocurrency Regulated, 2018). Some 

countries have legalized cryptocurrencies and even developed means to tax gains or income 

derived from them due to the current boom in cryptocurrencies - one of the most famous 

applications of blockchain technology, while others have introduced outright bans (Hammond 

& Ehret, 2022). However, just like the former, the latter still recognizes the value of blockchain 

distributed ledger technology (Duy et al., 2018). For instance, in 2021, China outlawed mining 

and all other cryptocurrency-related activities even though 65% to 75% of the world's bitcoin 

mining was processed there (Browne, 2022). However, it had considered blockchain’s 

potential in sectors like economic, political, geopolitical assets and had some White Papers 

about this emerging technology. It is worth noting that regulations in China have sought to 

ensure state control over blockchain’s development and application although it is essentially 

decentralized (China’s Blockchain and Cryptocurrency Ambitions, 2021). In the United States, 

being praised as part of the country’s future infrastructure, cryptocurrencies and blockchain 

technology’s laws have been proposed or passed (Dewey & Patel, n.d.). The European 

Commission also recognises the importance of legal certainty and a clear regulatory regime in 

areas pertaining to blockchain-based applications as it adopted a comprehensive package of 
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legislative proposals for the regulation of crypto-assets (Legal and Regulatory Framework for 

Blockchain, 2022). 

+ Blockchain applications:  

This technology would be nothing more than an interesting curiosity with no real-world utility. 

A lot of solutions that are already in use in the big brand name as can be seen at Figure 4.  

 

Figure 3: Companies using blockchain technology (Iredale, 2020) 

The Crypto Oasis12 2022 reported that the Blockchain Ecosystem in the world has been 

growing at an unprecedented rate over the past year (Crypto Oasis Ecosystem Report 2022 

UAE, 2022), as can be seen at Figure 5. The industry is divided into native and non-native 

companies. Regarding UAE, the former account for 64% that started out in the Blockchain 

space and non-native account for 36%, are organizations from other industries that have 

adopted Blockchain or ventured into Blockchain to improve their processes and profits. 

  

                                                 
12 A Middle East focused Blockchain Ecosystem supported by initiators of Crypto Valley Switzerland 
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Figure 4: Crypto Oasis Ecosystem expanded in 2022 ( Crypto Oasis Report, 2022) 

In previous years, the market trend focused on decentralized finance (DeFi), and online games 

(GameFi). However, in 2022, the global blockchain market in general and Vietnam in 

particular is strongly shifting towards creating blockchain technology platforms for other 

industries and economic fields. This is considered a sustainable shift in the coming period. The 

exclusive benefits of secure and transparent data exchange with blockchain technology present 

credible reasons for its adoption in different use cases.  

1.2.2. Vietnam 

Blockchain applications have started to gain popularity in Vietnam since the Blockfin Asia 

event was held in 2016 (Yen, 2016). The number of google searches for blockchain keywords 

increased from 2016 to 2017 compared to previous years as can be seen at Figure 6. The 

following year recorded the echo of the ENIGMA contest, a blockchain-based business idea 

contest taking place in Vietnam, businesses have gradually paid their attention to the true 

potential of this technology. From that point in 2017, many blockchain events were organized 

in Vietnam such as Blockchain Workshop Series, Innovatube Frontier Summit, Vietnam 

Blockchain Hackathon, Hyperledger Technologies & Permissioned Blockchains,... (Việt Nam 

- Điểm Đến Tiềm Năng Của Công Nghệ Blockchain Toàn Cầu, 2018). By 2018, Vietnam 
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Blockchain Week 2018 was the first official blockchain conference with the participation of 

many QA departments such as the Ministry of Justice, the Ministry of Information and 

Communications, and the State Bank; experts from many countries such as the UK, Malta, 

Singapore, Malaysia, Japan, etc. This is the milestone that shows the government's interest in 

developing this technology (VnExpress, 2018). 

 

Figure 5: Google Trend - graph showing the increase in searches about blockchain 

+ Market:  

The MarketsandMarkets report that the blockchain-related device market in Vietnam is 

expected to reach a value of nearly $2.5 billion by 2026, increasing 5 times in size compared 

to 2021 (as cited in An, 2021).  

+ Government regulations:  

Lawyer Victor Tran, director of VLEC, said that the assessment of the legal environment in a 

field will be based on 3 factors: macro policy, legal documents, and law enforcement. In terms 

of macro policy, Vietnam is open, but currently, there is no legal document related to 

blockchain, so the law enforcement agency has no basis to apply when solving problems 

related to this field (Trang, H., 2022). However, to catch up with the world trend, currently, 

there are more than 330 government documents related to promoting the application of 

blockchain technology in science and technology, information and communication. These can 

be mentioned as “Introducing program for national digital transformation by 2025 with 

orientations towards 2030” in 2020, “Introducing the list of key information technology 

products” in 2021, and “Approval for the national strategy for the development of digital 

economy and digital society by 2025, orientation towards 2030” in 2022 and so on. Many 
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Vietnam provinces mentioned this technology in their development plans such as Lao Cai, 

Lang Son, Tuyen Quang, Da Nang, Lam Dong, Dong Thap, Can Tho, and more. The Vietnam 

Blockchain Association was established under Decision No. 343/QD-BNV dated April 22th 

2022 by the Ministry of Home Affairs. This organization with an official legal entity is 

expected to support in the field of blockchain technology research and application throughout 

Vietnam. This shows that the government is interested in blockchain technology, identifying 

and developing its potential to integrate into life. 

+ Blockchain applications in Vietnam: 

Regarding the financial field, since 2018, joint stock commercial banks: Industry and Trade of 

Vietnam (Vietinbank), International (VIB), Tien Phong (TPBank) have tested interbank money 

transfer using blockchain applications according to the Vietnam Banks' Association. In 2019, 

HSBC Bank applied blockchain in international payments in the Vietnam market by letter of 

credit. From practical implementation experience, a representative of Vietcombank said that 

applying blockchain to L/C saves time, taking only 27 minutes instead of 3-5 days like the 

traditional method and reduces costs by eliminating third-party authentication or payment 

intermediaries. 

The application seems to be most interesting in the entertainment field. Thanks to Axie Infinity 

by Sky Mavis reached its peak in June and July 2021, the GameFi concept has gradually gained 

more attention to the gaming and blockchain community, as well as bringing more buzz to 

Vietnam. Besides, e-sports game Thetan Arena developed by Wolffun Company has attracted 

more than 5 million players across all platforms (Kim, 2021). Another application that has also 

received a lot of attention is NFT, the music show “In the Mirror 2” gives the NFT collection 

contains never-before-seen unique images, videos, and songs of  singers Van Mai Huong and 

Lan Nha to all ticket-buying audiences (Mien, 2022). Following the NFT trend, Rapper Binz 

released the Tuniver NFT Collection for his new song 'Don't Break My Heart' on Tuniver 

platform on March 16, 2022 (Phong, 2022). This type of musical NFT allows artists to share 

ownership of their music and artwork with fans.  

In the educational field, Ho Chi Minh City’s Hoa Sen University (HSU) has become the first 

Vietnamese university to apply blockchain technology to degree management (Giang, 2020).  

In the agricultural field, in order to completely solve this food safety and hygiene issue and 

improve the competitiveness of Vietnamese agricultural products, the Ministry of Agriculture 
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and Rural Development cooperated with the APEC CONNECT project to assist farmers in 

applying blockchain technology, so that consumers can trace the origin of agricultural products 

by QR code (Hội Nhập Quốc Tế Trong Phát Triển Và Ứng Dụng Công Nghệ Blockchain Truy 

Xuất Nguồn Gốc Nông Sản Nâng Cao Sức Mạnh Thương Hiệu Nông Sản Việt Tham Gia Chuỗi 

Cung Ứng, Chuỗi Giá Trị Toàn Cầu, 2018). Another case is French supermarket chain Auchan 

Retail applied Te-Food Blockchain technology in Vietnam in 2017 under the program related 

to food traceability of the HCMC government (Thong, 2018).  

Not just the above fields but there are more fields that have studied and applied blockchain. 

However, in the conference on "Vietnam Blockchain Potential and Financing Technology 

Application in Real Enterprises'' which was hosted by the Southern Ministry of Science and 

Technology and Saigon Innovation Hub (SIHUB) on March 16, 2022, the Director of SIHUB 

said that blockchain has only been used in the field of finance and technology (Fintech) in the 

past 5 years (from 40 to 100 enterprises operating in the field of e-commerce, intermediary 

payment, etc.) (Vinh, 2022).  

To have a holistic understanding of external factors affecting our project, we use the PESTEL 

analysis framework to evaluate the Political factors (P), Economical factors (E), Social factors 

(S), Technological factors (T), Environmental factors (E), and Legal factors (L) in Viet nam 

context. 
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Table 3: PESTEL Analysis 

To sum up, blockchain technology offers the potential to change the way the economy operates 

not only for finance but various fields. This is a great opportunity for Vietnam to catch up with 

the development of the world while having the advantages of support from the government 

and society. Vice President of Vietnam Blockchain Association said in seminar with the topic 

"Blockchain in Education and Training: Opportunities and Future of Vietnam" that Vietnam 

can not take the lead after 30 years because we only understand a technology when it is so 

obvious and the only way to be at the forefront of technology is to learn it before there is no 

way (Duyen, 2022). But if we do not understand the nature of blockchain, it is difficult to 

apply. In the next section, we will analyze blockchain education for university students and 

university students for a better strategy approach.  

1.3. Blockchain education for university students  

Seeing the potential blockchain technology and future technology trends, blockchain education 

has been deployed in many countries to prepare the university as a technical skill in order to 

advance their career path.  

1.3.1. In worldwide  

Foreign education has discovered the potential of blockchain technology and has included it in 

the curriculum from an early age. In 2018, 42% of the world’s top 50 universities as ranked by 

U.S. News and World Report: Best Global Universities 2018 offer at least one class on 

blockchain or cryptocurrency, and 22% offer more than one (The rise of crypto in Higher 

Education - Coinbase - medium, 2018).   
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Figure 6: Report ranking of Best Global Universities 

Notably, the rapid growth of these courses amid a steady rise in student interest. New York 

University Stern School of Business opened a course on blockchain and financial services in 

2014 but only 35 students registered, lower than the school's typical elective. By 2018, the 

number of students increased to 230, from a small classroom to the largest auditorium in 

school. David Yermack, Finance Department Chair at NYU Stern School of Business, sees his 

class as a way to give students the skills they’ll need for jobs in the future because there was 

notably demand from companies for people who understood cryptocurrency-related issues. 

Other universities offered wide range course on blockchain such as a business course on 

blockchain where students learn about its security features and “the potential benefits and 

weaknesses of its fundamental structure as applied to businesses and organizations” by Johns 

Hopkins University; an information-security class focused on secure computing systems, 

cryptocurrencies, blockchain, and related economics, ethics, and legal issues by Princeton 

University; Cornell offers the highest number of classes include “Anthropology of Money” 

and “Introduction to Blockchains, Cryptocurrencies, and Smart Contracts” and so on. In fact, 

the students come from a diverse set of majors, including anthropology, social science and 

finance — not only computer science. The possible reason for such diverse interest in 

blockchain is the technology’s potential to impact society across many domains. “Blockchain 

combines theory and practice and can lead to fundamental breakthroughs in many research 

areas,” says Dawn Song, a computer science professor at University of California, Berkeley. 

“It can have really profound and broad-scale impacts on society in many different industries.”. 
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Not only to prepare students for the workforce, the growth of blockchain education in academia 

institutes was seen to play an important role in the innovation of this emerging technology. In 

2022, CoinDesk continued to release Top 50 Blockchain University Rankings13 which can be 

seen at Figure 10 and Figure 11 (Kim, 2022), the blockchain university rankings change 

completely over the years. Asia was ranked top 1 of the global blockchain research landscape 

in 2022 with 60% of the top 10 paper producers. The U.S. arguably falls short of expectations 

with a grand total of zero schools in the top-20 paper producers. The first U.S. school to appear 

on the list is MIT at #23, and only four other U.S. schools even crack the top 50 (at #36, #38, 

#46 and #47). We can see that top universities all over the world have been catching up in the 

fast-moving industry.  

Table 4: CoinDesk University Ranking (CoinDesk,2021) 

 

Figure 7: CoinDesk Best Universities for Blockchain 2022(Coindesk, 2022) 

 

                                                 
13 The report was produced by Cathy Choo, data researcher and analyst, and Joe Lautzenhiser, editorial researcher and strategist, in 

consultation with Reuben Youngblom, lecturer/researcher at Stanford University/MIT, with tremendous assistance from the editorial staff of 
CoinDesk and especially Trista Xinyi Luo, features and opinion intern, and Kurt Christenson, photo editor. 
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1.3.2.  In Vietnam. 

Blockchain education has appeared in some Vietnamese educational institutions from 2018. 

FPT University signed a cooperation agreement with blockchain enterprises, including Infinity 

Blockchain Labs from 2018. In 2019, Blockchain will be an elective subject at FPT University, 

but students will be able to study at FUNiX - another training institution (Vu, T., 2019). Hanoi 

National University (VNU) collaborated with Infinity Blockchain Lab (IBL) to organize the 

Advance Blockchain training course in 2019 (Vu, S., 2019). Viet Advanced Study in 

Mathematics (VIASM) opened the course “Blockchain Mathematics and Computing” in 2021 

(VIASM, 2021). Learning about blockchain has been considered an elective or a short course 

for IT students in some universities. Notably, RMIT University based in Viet Nam has an 

official blockchain course as part of the bachelor's degree program, as well as an optional 

subject in the Faculty of Business and Administration major. In 2022, The Vietnam Blockchain 

Association has cooperated with the Banking University of Ho Chi Minh City to soon complete 

the blockchain curriculum (P.V, 2022). In general, efforts to prepare blockchain knowledge at 

Vietnam universities for students have not been seen clearly on a large scale. These courses 

are mainly for IT students, while the world notices a trend that students in multi majors can 

take part in blockchain courses to prepare for the digital transformation era.  

It can be seen that the potential of blockchain technology is being addressed in many 

universities in developed countries. The demand for workforce needs in the blockchain sector 

has increased in Vietnam, the trend in university education has not yet kept up.  

2. Research on target audience 

This section will provide an overview of our target audience based on our research about their 

awareness of blockchain applications. Additionally, we will look into their information 

approaches in order to plan our campaign strategy. 

According to the Ministry of Education and Training, Circular 10/2016/TT-BGDĐT based on 

Article 2 of the Regulation on student authorship for university training programs of the regular 

system promulgated, “a university student is a person who is undergoing a formal education at 

higher education institutions”. Although the Ministry of Education and Training does not 

stipulate the minimum level for admission to universities, in Clause 1, Article 28 of the 

Education Law 2019, it is stated that high school students are at a minimum age of 15 and 
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conduct general education for 3 years, which leads to university students commonly have age 

ranges from 18 - 24 years old (2016).  

The definition of Gen Z, according to Dimock, is the demographic group succeeding 

Millennials (born in the early 1980s - mid-1990s) and preceding Alpha generation (born in the 

early 2010s - mid-2020s) (2022). By this definition, Gen Z is defined as those ages ranging 

approximately between 13 and 25 in 2022. With that being said, Vietnamese university 

students at the moment mostly belong to Gen Z. 

The campaign targets university students in Ho Chi Minh city and does not exclude gender or 

field of study. Ho Chi Minh city has been ranked at the 239th position in the top 300 most 

innovative cities around the world (2thinknow, n.d.). Besides the reputation of the national 

economic hub, the number of university graduates in its workforce and labor productivity are, 

respectively, 2.3 and 2.7 times the country’s average (Huong, 2018). To conclude, this 

geography segment is suitable for our campaign’s goal of raising awareness about new 

technology in a short time. 

2.1. The awareness of university students in Ho Chi Minh city about blockchain 

application in life. 

In order to identify the awareness of blockchain among university students, we have focused 

on the following research questions (RQ):  

RQ1: What is the current status of blockchain application understanding among university 

students in Ho Chi Minh city? 

RQ2: What are the barriers keeping them from adopting blockchain application knowledge? 

RQ3: What are their interests in adopting blockchain applications?  

In order to investigate these research questions, we used 2 approaches and techniques below:  

(1) A qualitative study with semi-structured interview to collect and analyze data from 

university students in Ho Chi Minh city that had already heard about blockchain before, 

and 

(2) A quantitative study with university students in Ho Chi Minh city to confirm the 

findings on a larger scale. 
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We have made use of Rogers's 5 stages of the innovation adoption process (2003) to 

conceptualize the interview and survey questions. The first two stages of this model, which are 

Knowledge and Persuasion, are associated with awareness raising (De Hart et al., 2015). The 

finding of both researches serves as resources to develop our communication strategy in raising 

awareness about blockchain applications in life. 

(1)  Qualitative research:  

We conducted semi-structured in-depth interviews with university students in Ho Chi Minh 

city (N=11) from different majors.  

Method  

- Participants  

The sampling group was composed of 11 (6 female, 5 male) university students from different 

majors around Ho Chi Minh city. They all had heard about blockchain. 

Participant No. Major  University Age 

P1 Digital Marketing  FPT University HCM 20 

P2 Multimedia 

Communications 

FPT University HCM 22 

P3 Computer Science  Ho Chi Minh City University of Technology 21 

P4 Information Technology  VNUHCM-University Of Science 21 

P5 Food Technology Ho Chi Minh City University of Food 

Industry 

21 

P6 International Commerce Van Lang University 21 

P7 International Business 

Law  

University of Economics Ho Chi Minh City 21 

P8 Restaurant Management 

and Gastronomy 

Ho Chi Minh City University of Technology 21 

P9 Law  Ho Chi Minh City University of Law 24 

P10 Digital Art & Design  FPT University HCM 19 

P11 International Business FPT University HCM 20 

Table 5: Key summary details for each of the 11 interviewees 
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- Question and answer table  

- Data analysis 

In this study, the collected data were analyzed using a thematic analysis approach according to 

Creswell’s six steps: organizing/preparing data, first reflection, data coding, identity themes 

and descriptions, the connection of themes, descriptions, and final interpretations. 

Findings 

- The majority of participants only know about the cryptocurrency application of 

blockchain technology. 

According to the collected data, we found out that mostly of the participant know about 

cryptocurrency application of blockchain with about 8 times mentioning “bitcoin”, 7 times 

mentioning "tiền ảo", 2 times mentioning “tiền điện tử”. As a wide-spread trend since last year 

2021, “NFT '' was the word that came to mind the most when talking about potential application 

of blockchain technology with 4 times mentioned. Some negative mentions such as “lừa đảo”, 

“lấy tiền'' and “scam” were collected. The number of respondents mentioning other aspects of 

blockchain is considered insignificant in comparison. The detailed results are presented in 

Appendix 1. 

- Most of the participants are passively known about this technology from individual 

sources and social media.  

When it comes to sources from which participants gather information about blockchain, most 

respond are from those around them such as “người xung quanh” 8 times, “bạn bè” 3 times 

and “người thân” 1 times. 4 out of 11 participants have actively learned about blockchain 

through the internet, the rest have passively received information from social media. When 

asked them to recall about a blockchain information site, only P1 mentioned “Coin98” and 

“Binance Academy”. P8 and P9 mentioned that their universities do not have a blockchain 

education program and the rest did not recall a specific source. 

Through the first study, we found no significant difference in understanding blockchain among 

students across different majors. Blockchain applications are well-known in the finance field 

because of the long-standing cryptocurrency in their awareness and people around them. The 

second study with a larger scale will help us clarify these findings.  

https://docs.google.com/spreadsheets/d/1pgAtX-gbIGK1TNt4TeshsD6TWHBiPYdfJ1wWmgT-oIw/edit?usp=sharing
https://docs.google.com/spreadsheets/d/1pgAtX-gbIGK1TNt4TeshsD6TWHBiPYdfJ1wWmgT-oIw/edit?usp=sharing
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(2) Quantitative research: Survey on university students in Ho Chi Minh city’ awareness 

of blockchain application in life.  

We have conducted an online survey with open-end questions, targeting university students in 

Ho Chi Minh city. 

Method 

- Participants 

There were 232 respondents studying different majors in various universities around Ho Chi 

Minh city. 

Findings 

● Their awareness about the nature of blockchain and its wide applications in different 

fields are still lacking. 

The term “blockchain” is recognized by 57.8% of the respondents. For those who have heard 

of blockchain, 78.8% of 133 people choose “Tiền điện tử” and 74.4% of 133 people choose 

“Tiền ảo” when it comes to blockchain. Some other applications mentioned such as “Smart 

Contracts” accounted for 66.2% and GameFi accounted for 51.9%. Also the answers did not 

mention other applications of blockchain technology. This result is similar to our study 1, 

which indicates that they are familiar with the hype of blockchain, their level of awareness 

about the nature of blockchain and its wide applications is still lacking. Another study 

conducted by HSBC UK revealed 80% of the individuals who have heard of the Blockchain 

hype reported that they do not understand the technology or how to use it (Themistocleous et 

al., 2020). 

● Specialized technology terms and lack of campus blockchain offering are key barriers 

for them to adopt application in life.  

In adopting blockchain applications, “specialized and difficult words” are the top barrier 

chosen by 66% of 232 respondents. The second biggest barrier was obtained from 59% of the 

participating students that their universities were not interested in sharing about the blockchain 

technology. It can be seen that facility control played an important role in providing essential 

knowledge to university students, as this is the main source of information they can easily 

access. Other than the mentioned barrier,  there is a considerable number of respondents who 

perceive Blockchain technology as “not important and necessary”. Notably, there are some 
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respondents being wary of blockchain due to its bad reputation reported through the media, as 

finance is considered to be a sensitive and concerning topic for many people. 

 

Figure 8: Chart for the question: “Đối với bạn, đâu là rào cản trong việc tiếp nhận ứng dụng 

công nghệ blockchain?” 

● The target audience prefers to be exposed with information related to their lifestyle and 

academic interests, or possible impacts of blockchain on their future career. 

In addition to accessing their knowledge and identifying the barriers, we examine their interest 

(persuasion) in learning about blockchain to support our content strategy. When supposedly 

choosing topics of interest in a blockchain application sharing talkshow, the respondents 

mostly choose realistic and practical topics such as “Blockchain applications in life” (79%) 

and “Blockchain applications in my study major”(72%), following up are “Vision and 

developments of blockchain in the future” (60%).  
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Figure 9: Chart  for the question: “Nếu có một talkshow về ứng dụng công nghệ blockchain 

thì bạn muốn được chia sẻ về khía cạnh nào hay chủ đề nào?” 

Conclusion  

Through the studies, we can: 

➢ Determine the current awareness of blockchain application among university students 

in Ho Chi Minh city.  

- Lack of understanding the nature of blockchain. 

- Lack of understanding blockchain applications in different fields. 

➢ Determine the barriers keeping them from adopting blockchain applications in life. 

- Specialized technology term.  

- Lack of campus blockchain offering. 

- Unable to access credible sources on a frequent basis. 

- Remain the hype of blockchain and some negative publicity. 

➢ Determine the good points for the target audience to adopt blockchain applications.  

- Blockchain application in real life. 

- Blockchain application in their major. 

- Blockchain development trend. 
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As we have identified the interest in blockchain topics, it is confirmed that university students 

would place great importance in practical topics that might have potential influences on their 

career. Our message strategy aims to deliver information about blockchain applications in 

various fields and its potential root from its nature, as well as job opportunities in the 

blockchain industry. The theme message will aim to be both informative and simplified, so 

that our audiences would find it less difficult to approach the new technology. 

2.2. Target audience's approaches to information 

After identifying the key challenges, we continue to research their information accessing 

habits. Ultimately, we will determine the appropriate media strategy to approach the target 

audience throughout the campaign. These are some salient features of university students when 

receiving and accessing information. 

- Info-rich 

From an early age, Gen Z has been exposed to modern technology and the development of the 

internet, social networks, and mobile devices. This has helped Gen Z access a lot of knowledge, 

easily collect and refer to multiple sources of information at the same time, and integrate both 

virtual and real experiences. Therefore, if they study and work in an information technology 

environment, they will have the opportunity to develop their logical thinking ability and 

achieve many achievements beyond expectations (Thinh, 2021). 

According to Marck Prensky's explanation, “Digital Natives” are the children who have grown 

up in a world surrounded by and using computers, video games, digital music players, video 

cams, cell phones, and all the other modern technological toys and tools (2004). Vietnamese 

University students in 2022 were born in the era of information explosion with many trends 

imported from abroad, many information sources are transmitted (info-rich). Therefore, 

creating content with different formats on social media channels is a suitable way to optimize 

the range of reach with our audience. 

- Short attention span 

According to Microsoft’s study in 2015, people would generally lose concentration after 

approximately eight seconds, due to the effects of an increasingly digitized lifestyle on the 

brain (McSpadden, 2015). 
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As Gen Z always lives in a highly stimulating technological environment, their attention span 

is one of the biggest challenges in building content strategy. Our survey “Blockchain 

application’s understanding among university students in Ho Chi Minh City” identified 69% 

of participants prefer to watch videos and 20.5% prefer to listen (see Appendix 2). On that 

account, our content format would need to make sure the quality of the visual (images/video) 

and a clear proposition text with bite-sized information. 

- Authenticity 

A CM’s Groups survey in 2022 has reported that 22 percent of Gen Z reported that a lack of 

transparency reduces their opinion of brands and products. Additionally, they also found out 

that 23% of Gen Z ranks authenticity as important, more than nearly any other product or 

company attribute. Gen Z has grown up in the era of “fake news” or “virtual scamming”, which 

leads to their selective and realistic judgment when it comes to receiving online information 

(Ngan, 2021). 

Therefore, in order to build a lasting relationship with the audience, our campaign should 

prioritize authenticity in the content strategy. The first impression, or the beginning phase of 

the campaign, we will post informative and clear posts about blockchain. To avoid any biased 

information or misleading content, we will use authentic information from blockchain scholar 

research and sharing of knowledge from experts and young people, who already had certain 

achievements in the blockchain fields, to assure the trust of our audience and support the 

reputation of blockchain technology. 

— 

In conclusion of part II. Research on TA, to create efficient and suitable multimedia 

communications, our social media content will have 2 factors that need to be considered based 

on what we have researched about our audience so far. For the content, we will mostly be 

focusing on informative and clear information about the applications of blockchain in various 

fields in order to raise awareness of the topics they’re interested in. For the format, the most 

suitable way to attract and engage with the audience is through infographic and video 

production, combining with short descriptive text. As our audiences are able to consume online 

information frequently, we can arrange posting timeline accordingly to ensure the amount of 

necessary content is being delivered sufficiently. 
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3. Research on Audience Contact Tools 

In consideration of various possible ways to reach the audience, it can be seen in Figure 10 

that there are 12 types of IMC audience contact tools to create touch-points and present the 

campaign message (Guolla et al., 2017). 

 

Figure 10: IMC Audience Contact Tools 

After referencing some recent social awareness campaign case studies favored by Vietnamese 

Gen Z such as VNG - “Embracing Gen Z” (approached more than 1,6 millions of young people 

from different nations, overachieved 160% KPI) (Nga, n.d.-a), Honda - “Mang tiền về cho mẹ” 

(4,843 posts have mentioned the MV production) (Nga, n.d.-b)..., we noticed that “Digital” 

and “Event” are the 2 potential contact tools to approach our target audiences and deliver key 

messages throughout the campaign. 

- Social media 

In 2022, Facebook (92%) is still the dominant platform for Vietnamese Gen Z, while there are 

other alternative social media such as Zalo (81%) and TikTok (67%). Especially, Facebook 

and TikTok are the top 2 options in use the most compared to other platforms they have (Asia 

Plus Inc., n.d.). 
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Figure 11: The statistic about popular social media Gen Z uses (Q&Me, 2022) 

Remarkably, all of our respondents use Facebook, and choose it as the main platform among 

social media platforms. Facebook has been known for its various types of content, such as text, 

images, multi-photo, videos, GIFs, 3D images, etc., with tons of tracking functions to help with 

social media marketing (hashtag, like, reach, etc.). According to a report of Decision Lab in 

2020, when asked which platforms they used ‘when they wanted to get news’, 45% of 

Vietnamese Gen Z respondents named Facebook as a go-to source (Aspin, 2020). As for 

TikTok, its popularity among young people is nothing new, as it has entertainment value, short-

form variety, and positive self-expression (Proulx, 2019). 

Due to the utter volume of posts, partially the social network's algorithms, choosing the posting 

time frame on social media can be a crucial part to reach our audience. According to some 

research, the best time frame to post on Facebook is on Tuesday, Wednesday, and Friday, 

between 8 p.m. - 1 a.m. (GMT+7). As for TikTok, the days that encounter the highest 

engagement are Tuesday, Thursday, & Friday, between 6 p.m. - 7 p.m. (GMT+7) (Das, 2022). 

To conclude, these are the 2 main time frames for social posting to optimize attaining reach 

and engagements, especially for some key posts. 

With that being said, Facebook will be the main platform for all our campaign’s social media 

content, and TikTok will be the sub-media to reach out to more Gen Z potential audiences and 

link them back to our Facebook page. 
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- Event 

In order to reach a wide range of target audiences, webinar and event provides a two-way 

communication platform for individuals to communicate and cooperate over extremely 

geographic borders through the World Wide Web (Verma & Singh, 2010). Hosting events 

stimulate public awareness about some topics that have seen effectiveness such as High School 

Students’ STEM Awareness (Angle et al, 2016) or the Mental Capacity Act 2005 among 

representatives of ethnic minority communities (Shah et al, 2010). 

Although the Covid-19 pandemic has somewhat slowed down the event industry, there came 

new norms and innovations for the event strategy to reach the audience better than before.  

First off, the event industry has been focused on developing virtual events - 40% of events in 

2022 will be virtual, based on a survey of 8,227 marketers (Statista Research Department, 

2022). Besides, the effectiveness of webinar and livestream events have been proving to be 

suitable for online campaigns since 80.2% of event organizers were able to reach a wider 

audience with virtual events (Bizzabo, 2022). 

The more tech-reliant Gen Z are, the less they’re responsive to traditional interactive marketing 

methods. However, Gen-Z crave experiences where they can learn, interact, engage, and most 

importantly come away with that experience with something in-hand, or feeling they’ve 

bettered themselves and lives by engaging in that experience (Generation Z Craves 

Experiential Marketing. Here’s Why., 2017). A research in 2020, commissioned by global 

technology firm Epson - entitled “The Experiential Future” - revealed that 53% of Generation 

Z prefer events or attractions that include an experiential element. Besides, 96% of respondents 

in the commercial and professional services industry believed that events provide attendees 

with a valuable opportunity to form in-person connections in an increasingly digital world 

(Bizzabo, 2022). 

Therefore, our campaign will host both a webinar and an offline event for better engagement 

with our audience and strengthen the bond between the audience and the blockchain industry. 

4. Previous topic-related projects 

Recently, universities in Ho Chi Minh City tend to organize talkshows in collaboration with 

businesses to share about blockchain. In addition, students can access some other online 

resources about blockchain. 
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Name 
Organized 

by 

Targeted 

groups 
Strength Weakness 

OTB Meet-Up 

Tours 

Workshop series 

OTB with 

some 

blockchain 

company 

FPT 

university 

HCM students 

Has a professional team 

to organize and invite 

experts in the blockchain 

industry.  

Mostly sharing about the 

sponsors. 

Currently the program has 

been delayed. 

Job opportunities 

in blockchain 

industry 

Talkshow 

OneBlock 

Labs 

FPT 

Polytechnic 

University  

students 

The organizer has a 

strong base in the 

blockchain industry and 

they can offer student’s 

internship position after 

the activity. 

The main audience is 

students majoring in IT. 

Blockchain 

Enabled 

Applications in 

International 

Business & 

Marketing 

Workshop 

Hoa Sen 

University 

with 

blockchain 

experts 

Hoa Sen 

University  

students 

This is an activity to 

provide more knowledge 

for students majoring in 

E-commerce, Logistics, 

Marketing, etc. 

Short-term activity. 

Blockchain 

Dissemination 

Forum 

Facebook fanpage 

Members of 

Vietnam 

Blockchain 

Association 

Vietnamese 

mass audience 

Many experts join in the 

webinar sharing. They 

also have a community 

with 36,8K members. 

Low post engagements. 

Binance Academy  

Website 

Binance 
Mass 

audience 
Provide diverse topics 

about blockchain. 

The articles are long and 

use the same text format, 

while mostly young 

people have short 

attention spans. 

Table 6: Previous Project Related the Topic 

In conclusion, the trend of blockchain technology research and innovation in daily life has been 

noticed around the world. Vietnam has begun to make efforts to popularize blockchain to all 

people, especially for university students. However, that journey has not yet spread widely and 

more efforts are needed to be done. To help students prepare for their future when entering the 

digital era and improve the quality of human resources 4.0 for Vietnam, we will pioneer a 

multimedia campaign to disseminate knowledge about blockchain application for university 

students in a 2-month period. We will help them know more blockchain applications in life 
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through suitable strategy approaches and tactics which will be analyzed detail in the following 

part. 

PART III: CAMPAIGN PLANNING  

In this section, we will conduct the campaign strategy based on the previous research. 

1. Target Audience 

- Gender: Male and Female 

- Age: 18 to 24 years old 

- Area: Ho Chi Minh City 

- Occupation: University students 

Within these demographics, we have researched their information approaches that led to the 

following findings: 

Firstly, our audience mostly belongs to Generation Z, which explained some of their 

information approaches: prefer visual and video over text; info-rich; short attention span and 

pay attention to the authenticity of the content. 

Secondly, although the knowledge of blockchain applications overview is lacking due to the 

barriers when approaching blockchain-related information, their main concerns revolve around 

study majors and future career leads to the interest in the potential of blockchain applications 

in life. 

2. Goal 

Our ultimate goal is to raise university students in Ho Chi Minh city’s awareness of blockchain 

applications in life.  

3. Objectives 

To stay focused on the end results, we use the SMART objectives to break down the big goal. 

These criteria include Specific, Measurable, Achievable, Realistic, and Timely. With the goal 

of bringing potential blockchain applications in life to a wide range of university students in 

Ho Chi Minh city, we purposely set KPIs referenced from a 4-month communication campaign 
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with the similar target audience segment, which is Be Brave14. So far, their Facebook page 

attained 1.5K followers, which is why we would like to strive for the achievable numbers. 

However, since this is a new campaign taking place with little time, we will adjust our media 

objectives accordingly. By the end of the campaign on November 25th, 2022, we aim to 

achieve: 

● Facebook channel: 

+ Attain 1,000 Followers. 

+ Attain 10,000 Facebook Page Reach. 

+ Attain 20,000 Post Reach. 

+ With 1 Short Video: Attain 1,000 Reach 

+ Maintain above 5% average engagement rate (AER) based on followers, since it is an 

important social media metric in defining success and audience engagement growth rate 

(Francisco, 2021). According to Aamplify, 1 - 2% is considered good for large brands, 

however, to build an authentic community, we will strive for at least 5% AER (Jacinta, 2021). 

 

Figure 12: Engagement Rate calculating formula (Jacinta, 2021) 

● TikTok channel: 

+ Attain 300 Followers.  

+ Attain 1000 Likes.  

                                                 
14 BE BRAVE is a media campaign organized by Bravers - Marketing Club of Greenwich University Vietnam in Hanoi, in conjunction with 
AIESEC non-profit organization. 
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+ Maintain above 1.5% AER - a solid growth for a supporting media channel. 

● Events: 

+ Have 100 participants in the online events.  

+ Have 150 participants in the offline events. 

+ Achieve more than 90 % positive feedback on the potential of blockchain applications in life 

after the  event.  

+ Achieve more than 90% positive responses on the event experience. 

4. Creative  

4.1. Big idea  

YOUTH  BLOCKCHAIN 

The common point between Vietnamese university students and blockchain technology is 

"young" and "potential". Youth Blockchain is about the mission of helping university students 

know more about blockchain potential applications. 

4.2. Message strategy  

4.2.1. Theme message  

The campaign mainly uses the “Rational” segment from Taylor’s Six Segment Strategy 

(Tsourvakas et al., 2017) to create informative messages from authentic sources to the target 

audience. Informative posts, events, and videos are the medium for the audience to gain a better 

understanding of blockchain applications in life. 

In addition, we will apply the “Resonance” and “Affective” strategy from Frazer’s Six 

Creative Strategies (A Six-Segment Message Strategy Wheel, n.d.). We realize that TA’s 

perception of the term “blockchain” in Vietnam is still vague and troubled. Therefore, our 

message will focus on stating the overview of life and technology, with emotions to help the 

audience identify our perspective on the topic. Then, we create an emotional message to break 

through the indifference, which can help persuade our goal of increasing awareness about 

blockchain technology. 

4.2.2. Key message 

“Break the gap, lead the chain” 
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In order to raise awareness about the application of blockchain technology in life, Youth 

Blockchain will accompany university students to explore the nature of blockchain and utilize 

its potential. This could be the first step for them in adopting new technological skills and “lead 

the chain” to enhance future work performance. 

4.3. Identity design  

4.3.1. Logo 

 
Figure 13: Logo of YOUTH BLOCKCHAIN 

The hexagonal block represents the block of the blockchain, the 3 blocks create a solid, 

sustainable feeling of Blockchain technology. The distance between the 3 blocks is the letter 

Y - Youth Blockchain is also the name for this project, towards youthfulness and dynamism, 

a generation looking to the future. The two colors represent the logo giving it a fresh feel. 

4.3.2. Color palette 

 

Figure 14: Campaign Color Palette 

Two primary colors: yellow (hexadecimal code #FFE52E) and ocean (hexadecimal code 

#61B6BF). The meaning of color is:  
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● Ocean color signifies tranquility, independence, inspiration, technology, 

confidence, and stability. Regarding blue, it is also associated with youth, 

enthusiasm, and creativity. Above all else, this is the color that symbolizes 

knowledge sharing, understanding, and contributing to the community. 

● Yellow color symbolizes enthusiasm, creativity, playfulness, and transformation. 

Observing oranges can enhance feelings of vitality and happiness. Yellow also 

attracts attention in a gentle and approachable manner and encourages optimism 

and positive thinking. 

4.3.2. Typo 

Using font ideas: Acumin Variable Concept 

 

Figure 15: Typography of YOUTH BLOCKCHAIN 

5. Planning 

5.1. Strategy approach   

The campaign “Youth Blockchain'' will be launched on the first of October and end in 

November. Along with the key message mentioned above, the strategy is set up according to 

Rogers’s 5 stages of the innovation adoption process. However, we pass the trial and advocate 

stage, because the project will only open a holistic view for the target audience about the 

emergence of technology applications and give them the authentic knowledge to discover 

blockchain applications. These stages are summarized as follows: 
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Table 7: Timeline of strategy 

5.1.1. Key hook 

- Social posts: There will be multiple categories of content in social posts to convey the 

key message. These content will be updated throughout the campaign period with an 

average frequency of 4-5 posts a week. 

- Webinar: After the target audience is aware of the effects of phase 1, an online webinar 

with blockchain experts will be held. In order to reach wider target audiences at the 

interest stage, webinar provides a two-way communication platform for individuals to 

communicate and cooperate over extremely geographic borders through the World 

Wide Web (Verma & Singh, 2010). After the event, the audience can review it on the 

Facebook channel as a content pillar. Regarding the topic for the webinar, based on the 
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key finding from the research, we will develop the topic of the blockchain potential 

application to expand other applications of blockchain for the target audiences. 

- Youth Blockchain Day: There will be a whole-day exhibition and conferences. The 

campaign’s key message will be highlighted at the event. Recently, many blockchain 

events have included exhibitions and conferences, such as the Vietnam Blockchain 

Summit 2022 or Blockchain Global Day 2022. With exhibitions, we can display some 

blockchain projects to attract attention from passersby and inspire participants with the 

message "break the gap" by the guests’ story (Rawat, 2019). In addition, some excellent 

young blockchain projects will be shown on this day. With face to face interaction, 

everyone in the exhibition can be able to connect, discuss, and exchange projects or 

knowledge about blockchain (Top 10 Ultimate Benefits of Exhibiting at an Expo, 2019) 

Through this, they can learn more about blockchain and expand their network. For the 

project, exhibiting is one of the most effective ways to build brand image, we can utilize 

this to build our brand awareness. 

The conferences will include a series of sharing sessions. With the intention to draw 

attendees to attend our event, we intend to select keynote speakers who are well known 

for their expertise in a particular field, have wide name recognition due to other 

achievements to raise interest and enthusiasm among prospective attendees. This type 

of event is different from the talk shows usually held at FPT University. It's not simply 

a lecture but just like TedTalk15 - students can learn through stories. 

After students have a better understanding of blockchain technology, we plan to use a 

panel discussion for students to see an overview of recruitment needs, blockchain 

human resources in Vietnam and practical job opportunities in this field. As this topic 

is wide, we adapt panel discussion to discuss about it. There will be a selected group 

of experts who share differing perspectives in front of an in-person, virtual, 

geographically dispersed audience (Arnold, 2022). From the benefits of combining 

conference and exhibition, we adapt it for offline events. We want to bring networking 

and sharing meet-ups on this day because sharing is learning. 

                                                 
15

 TED Talks are inspirational speeches recorded at TED events - a mass media organization, which publishes 

talk videos, which are free to watch online, to spread the message "Ideas worth spreading". 
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- Short interview video: To ensure the diversity of the page has all types of content that 

we have researched about the target audience preference, we will produce a video to 

support the key message of the campaign and deliver simplified visual content of 

blockchain. We also want to highlight the message “Break the Gap - Lead the Chain”, 

so we will choose “Meet Young Idea” as a suitable approach to our audiences. The 

format video will be interviewing a group of university students who have experience 

in approaching blockchain, to share their thoughts and knowledge in a friendly way for 

our audiences. 

5.1.2. Supporting tactics 

- Media support: To expand the reach of content promotion, we will ask for student-

oriented or blockchain related fanpages for media support, meaning they will post our 

content on their owned media to reach out for their range of audience. 

- Seeding: To promote our content for the potential audiences in various targeted groups, 

the team has joined in many communities, public/private groups, forums… to reach out 

by introducing our highlight posts or commenting the links under relevant posts. 

- Involve expert/ university students with blockchain project to spread the key 

message: Based on the audience preference of authenticity, we decide to optimize our 

content by involving real-life experiences in the blockchain industry from experts or 

university students with blockchain projects to inspire our target audience and raise 

the authenticity of our content. Furthermore, their innovative and creative influences 

will also positively enhance the image of our campaign. 

5.2. Content pillar 

 

Table 8: Content Plan Allocation 

The content direction for these content pillars will be executed as below: 
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(1) Facebook  

1. “Dive into the Block” 

● Message in focus: Definition of blockchain technology, its nature and mechanism, as 

well as the prominent functions that can be utilized in various fields. 

● Way-in: The campaign will be kicked off with the 4.0 life story and get familiar with 

blockchain terms in this series.  

● Format: Single photo. 

2. “Meet Our EXPERT” 

● Message in focus: help the audience easily visualize how blockchain's potential 

applications may influence their life and future career through the viewpoints of others. 

Interviewing experts would likely add depth, credibility and trustworthiness to our 

content marketing as the audience pays attention to the sharing insights from respected 

sources. 

● Way-in: Usie inspirational content from interviewing those who have experience in 

the blockchain industry. 

● Format: Single photo/Multiple photos. 

3. “Meet Young Idea”  

● Message in focus: motivate the audience to learn more about how blockchain's 

potential applications may influence their life and future career through the viewpoints 

of others. 

● Way-in: a friendlier approach to the audience and supporting our key message through 

real-life stories with blockchain. 

● Format: Single photo/Multiple photos. 

4. Event-related content 

● Message in focus: Promoting the event. 

● Way-in:  
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Before the event, we will post official announcements, guests and speakers 

introductions, agenda, reminder, etc., to promote our event and attract more potential 

audience to our page.  

During the event, we will post updates of some highlights that occur in the event.  

After the event, we will post event recap and memorable highlights through multi-

photos and video. 

● Format: Single photo/Multiple photos. 

(2) TikTok  

1. Storytelling 

● Message in focus: Resonate with our audience by storytelling the students' lives with 

blockchain difficulties. 

● Way-in: Creating scenarios of university students having troubles with the term 

“blockchain” appearing in their life. 

● Format: Short video 

2. Facebook Materials 

● Message in focus: Promoting our page content and delivering the key messages to 

potential audiences. 

● Way-in: Leverage Facebook highlight contents. 

● Format: Short video 
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6. Master timeline  

 

Table 9: Campaign master timeline 

7. Tentative partners 

We want to spread the word about this campaign by working with organizations that 

have experience in the blockchain industry and with student organizations. 

Program partner:  

+ Saigon Innovation Hub is an organization of the Department of Science and 

Technology aiming at creating and orienting the Innovation Startup Ecosystem, 

international integration, connecting public - private resources, and sharing support for 

community access to these resources. 

+ SUCI - Blockchain Hub Is an organization connecting Web2 & Web3, West & East, 

multicultural global network.  

+ ETHVietnam is a conference for developers and contributors passionate about anything 

related to Ethereum, DeFi, Web3, infrastructure etc., focusing on decentralization and 

community & system projects Ecological. 

+ Kardiachain is one of the blockchain projects developed by Vietnam. Kardiachain is a 

platform that provides solutions for users. 

+ Blockchain companies such as BlockChain base, etc.. 

Media partners: 
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As the main channel of the campaign is Facebook, we would like to focus on spreading 

our messages on this platform through various communities for a wider range of reach 

and attract potential audiences from those communities as well. 

No Name Followers Details 

1 
Câu lạc bộ Nghiên cứu 

Kinh tế Trẻ YoRE 
34,221 

A club under the University of Economics 

Ho Chi Minh City with the aim of creating an 

environment for students to combine their 

learning activities with scientific research, 

linking theory with practical skills. 

2 F-Code 7,134 
Programming Academic Club affiliated to 

FPT University Ho Chi Minh City 

4 
Hardware Network FPTU - 

HNF 
3,500 

Club for lovers of computer hardware and 

networking at FPT University in Ho Chi 

Minh City 

5 
Câu lạc bộ Sáng tạo Khởi 

nghiệp 
1,800 

Innovation and Entrepreneurship Club, 

University of Natural Sciences, Vietnam 

National University HCM 

6 
CLB Information 

Technology 
1,800 

Information Technology Club of University 

of Economics and Finance 

7 Câu lạc bộ học thuật CEEC 1,583 

Academic Club CEEC - Computer 

Engineering Embedded Club belongs to the 

Faculty of Computer Engineering, 

University of Information Technology - 

Vietnam National University, Ho Chi Minh 

City. Ho Chi Minh 

https://www.facebook.com/clbyore
https://www.facebook.com/clbyore
https://www.facebook.com/fcodefpt
https://www.facebook.com/hnffptu
https://www.facebook.com/hnffptu
https://www.facebook.com/profile.php?id=100063585703517
https://www.facebook.com/profile.php?id=100063585703517
https://www.facebook.com/uef.itech.club
https://www.facebook.com/uef.itech.club
https://www.facebook.com/Computer.Engineering.Embedded.Club
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8 

Ban Truyền Thông khoa 

Khoa Học và Kỹ Thuật 

Máy Tính - ĐH Bách Khoa 

15.753 

Faculty of Computer Science and 

Engineering (CSE) - University of Science 

and Technology (HCMUT) - University of 

Science and Technology 

Table 10: Some of tentative media partners 

8. Risk management 

See sheet “Risk Management” at LINK 

Risk management was established for the purpose of analyzing, assessing, and measuring risks 

that may occur during the implementation of the campaign, thereby giving timely measures to 

handle, avoid risks and make recommendations for corrective actions. The boxes below are 

colored green, yellow and red according to the increasing risk levels. 

 

 

https://www.facebook.com/BKCSE.Multimedia/
https://www.facebook.com/BKCSE.Multimedia/
https://www.facebook.com/BKCSE.Multimedia/
https://docs.google.com/spreadsheets/d/1nMwC82WMUKJgYwreIliye0InwwfNEtJZ/edit?usp=sharing&ouid=103486566199781751964&rtpof=true&sd=true
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Table 11: Risk Analysis 

9. Estimated expense 

The estimated budget is set up for effective cost management and to keep the costs incurred to 

a minimum. The cost estimate table will include item, quantity, reference unit price from 

wholesale prices on goods supply information pages, VAT, and total amount. 

11.1. Media production 
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Table 12: Short video estimated budget 

11.2. Event 

 

 

Table 13: YOUTH BLOCKCHAIN DAY estimated budget 

10. Evaluation tool  

Meta Business Suite is a free tool provided by the social network Facebook to help us 

understand and optimize the entire customer journey across the channels we use to interact 

with customers. With Facebook Analytics, it's easier than ever to get valuable insights from 

data. Through this tool, we can collect interaction metrics on Fanpage such as likes, reach, 

follow, share… 
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TikTok Business Suite is an analytic tool provided by TikTok platform to analyze overview 

data and manage creative video content. Through this tool, we can collect media metrics on 

the TikTok channel such as engagements (views, likes, comments, shares…), video 

performance (total time watched, average time watched…) and audience data (followers, 

gender, territories…). 

Google Form will be used to collect feedback after the event & the campaign. Beside the event 

experiences, we use it to assess the effectiveness of raising blockchain awareness. 

PART IV: EXECUTION  

1. Social Media 

1.1. Owned media  

(a)  Facebook 

- Social posts:  

From 02.10 - 23.11. 2022, we have posted 36 posts, with various formats of visuals.  
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Table 14: Facebook Media Content Plan 

● Reel & Story:  

Reel and Story are two support-owned media for Facebook and TikTok. Since 02.10 - 

25.11.2022, we have posted 30 Stories and 10 Reels on our Facebook fanpage. At the end of 

the campaign, we attained a total of 3,055 reach and 4,232 engagements from both Story and 

Reel format. 
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Figure 16: Facebook Reels 

 

Figure 17: Facebook Stories 

(b)  TikTok  

Starting in phase Interest (26.10 - 22.11.2022), in order to reach out the potential range of 

young audience on this platform, we have posted a total of 10 videos with the purpose of 

delivering our campaign messages and increasing Facebook Page Reach. 
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Table 15: TikTok Media Content Plan 

 

1.2. Earned media 

Including media support, seeding, articles shared by speakers and team members on their 

personal pages. 

Category Name Platform Post link 

Media support 

University 

pages/club 

FPT University HCM Facebook LINK 

Câu lạc bộ học thuật CEEC Facebook LINK 

Phòng CTSV ĐH FPT TPHCM Facebook LINK 

Câu lạc bộ Truyền Thông Cóc Sài Gòn Facebook LINK 

Multimedia Communications - FPT University 

HCM 

Facebook LINK 

Facebook LINK 

FPTU HCM Library Facebook LINK 

https://www.facebook.com/FPTU.HCM/posts/pfbid02KujYdntMmuyVv4crPD43MxACiqwnBo7ULhcZmEjaELygATmrfs5ibNa7A58wbywHl
https://www.facebook.com/Computer.Engineering.Embedded.Club/posts/pfbid02FRvWweNXBmX5fwduj2makPPGDLk6zJLHqnsWyo3vFjaC3ooQ9VJmtMzkKs5KCvzNl
https://www.facebook.com/srofptuhcmc/posts/pfbid02mVTmz15LmPbmayto3nGHnQXpUPxR2FVoGJHiF4HnakrFsUDfQZTj3RXLsmNBNYJtl
https://www.facebook.com/cocsaigonfuhcm/posts/pfbid0rbXpEf4X1Q9otgbW1UjC7uRSfx9rZQnPxarMEe9pmdKZ9eXUAuPJUW2nxXytn2Hcl
https://www.facebook.com/FPTUMC/posts/pfbid0QRjJ1ykkXWnmoFkacea7XifLemRah9vWnvtdJwPAUduyCbvZYgFLMmhr8d2TZ7YZl
https://www.facebook.com/profile/100067383053258/search/?q=youthblockchain
https://www.facebook.com/library.fuhcm/posts/pfbid0ZEBHFFPMjCh4s93NZyaXHZQGrJ1jvPLdggbS868xFxBNgoPiNqUT2kayeLXj6etbl
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F-Code Facebook LINK 

RMIT Vietnam FinTech Club 
Facebook LINK 

Facebook LINK 

Program 

Partner 

One Magic School 

Facebook LINK 

Facebook LINK 

Facebook LINK 

ETH - Vietnam Facebook LINK 

Speaker share / re-up posts  

Guest 

Speakers  

Khải Nguyễn 
Facebook LINK 

Facebook LINK 

Ngọc Ánh Trần 
Facebook LINK 

Facebook LINK 

Đặng Thị Thu Thảo 
Facebook LINK 

Facebook LINK 

Phan Hồng Ân 
Facebook LINK 

Facebook  LINK 

Ngô Hoàng Đông Facebook LINK 

Trần Kim Duy Lân Facebook LINK 

Website / Article 

Website  YBox Website LINK 

Articles  Doanh nhân trẻ  Website LINK 

Shared posts 

Young project 

team members  

GOVO - Sa Nguyễn Facebook LINK 

GOVO - Đào Xuân Nhật Vy Facebook LINK 

Un'BLOCK'able - Nguyễn Ngân Facebook LINK 

Un'BLOCK'able - Khoa Nguyễn Facebook LINK 

Un'BLOCK'able - Tuấn Hùng Facebook LINK 

Un'BLOCK'able - Việt Huy Facebook LINK 

Part-time Engineers - Duy Thành Facebook LINK 

Table 16: Earned Media 

There are 11 seeding posts in total. 

https://www.facebook.com/fcodefpt/posts/pfbid0EaLrcrd18ypR2D36hjSs2fu4qAnCBG8nY3osqSfCxdZCv2JMsccc2U8CPdYwFQkul
https://www.facebook.com/rmitfintechclub/posts/pfbid02FxiktoCxz5HreuE3gX6zoYx6ABcPMBpX32bcnUn11iZFUtAFMog6Lken42nd6Pkzl
https://www.facebook.com/rmitfintechclub/posts/pfbid0LsDNZyC2pdpfJ3CrQsqTBX7UBKNyGLLW2eFgqPbSuEiSSVcdadfxzWLMjenjFuZsl
https://www.facebook.com/onemagicschool/posts/pfbid0RpDcaadkaJ5bPLo6sCF475Cx4mWM3NviyBffGvSNPZwLPiSmjuwr4DE1Pmj9bvStl
https://www.facebook.com/onemagicschool/posts/pfbid0X3pemzoDSeHR27D58RtiES1uhayShXnqDHFej1mVsnkQcmpxFpj8wq7wFK9oL5YKl
https://www.facebook.com/photo/?fbid=176160441743370
https://www.facebook.com/photo/?fbid=149475704470224&set=a.130774063007055
https://www.facebook.com/khai.nguyen.1992/posts/pfbid0jhpic8NV1qSFfHX9CqxRr1dX5MmDZts1W9UaL69V9D3tLXnfvBug24WgrnRNFBiMl
https://www.facebook.com/khai.nguyen.1992/posts/pfbid02G9rqwUBygJx84cUxYVqKv14hk621yxy128TE73e18JEy2SmspT9JmQn2nsPYQptDl
https://www.facebook.com/ngocanhtran1712/posts/pfbid0tUdh6MgUHg1wiDD1Y9YUdzFPZSiHZ1uNWYjKNV5qADusNTq9BusL9EJncHesj9qZl
https://www.facebook.com/ngocanhtran1712/posts/pfbid0SQ5DFQbtNU5kS1qwCcGYdtwKjBffDyZcwY22XDjaBfp4qgLS3H4tZRostSZ9AG5el
https://www.facebook.com/thaodang.1104/posts/pfbid0PGnVEDP77iFpFm7XzyTiutwhqCQEGMJyrBqYauTyNdPEJwf2SDLMFc6kNtgZMqbal
https://www.facebook.com/thaodang.1104/posts/pfbid0zAEGQ1UJ7FL4Na4bJdf2QLi3DxFQ3E7rMEYi7XXs6AKfwWfKk2fEeEb5YNikiy4Bl
https://www.facebook.com/phangiang.hongan/posts/pfbid02xzdLyLPe1oeaDSTnRFUUXXmF5S5FZNGbFzbyiy6DDKeBNqh77g4deJjm6xyL97u3l
https://www.facebook.com/phangiang.hongan/posts/pfbid023TL2fDQcYmmSB1112LkgBFF9FhdTaveAAwnrkMYWzrfdYSALoAtdHg5JryTsW5Jl
https://www.facebook.com/anhdong1983/posts/pfbid026NjR31rLez116PDWtxNfY69XpVqnzdW4eXJ8HaCbmVPhnzfoPghj3cLJZZqPbbVMl
https://www.facebook.com/lankimduytran/posts/pfbid0yQzmbkLy23WbtQha2otJPMTDQZFQseYe6H5VuWP6qKtWqr9oLBrXXSoRJU74t99Yl
https://ybox.vn/su-kien/online-panel-discussion-chu-de-kham-pha-tiem-nang-blockchain-tu-nhung-ung-dung-thuc-te-cho-sinh-vien-63468b65ecee1c7b10e6e61c?fbclid=IwAR0X7SS4HvAg2JgFyWhWZMZioEE7dY3OQ8bBXxlMxAPa0aXEj9QYRypQ_v0
https://doanhnhantrevietnam.vn/dai-dien-onebit-ventures-nhan-su-muon-tham-gia-vao-linh-vuc-blockchain-rat-nhieu-nhung-da-phan-thieu-kien-thuc-d17380.html?gidzl=v7W5AGZiWHxfPm4i2lg27Ebe1o0I_OuKzJnTTKQetaIgQ5SX6wpHHgyu17GShT18hJnIVZNLfR440-g56W
https://www.facebook.com/nguyensa1914/posts/pfbid02BaomsbSxXTiVzedTX4wQKQ5JTquK91GsYR9QzeR6riyfCQ8eWcLbUFgtQbvqbUMVl
https://www.facebook.com/daxuny/posts/pfbid0joB6N4MSWEFsZABTsK3uTpzxBFXUBa8Fw2hwi9GU8FrxHpihtvXTTQRnZ8TVaB8al
https://www.facebook.com/thienngan.266/posts/pfbid02SxBRm1EZijW1X4cCWqPP8XmZbTZgaWFURsgmdsvMn7wctSZHY9HxUx138bJcFXnDl
https://www.facebook.com/permalink.php?story_fbid=pfbid0pZavF1b2D8Ec5Sc2rnJaHKmxFwBCdzsHnUkCm1Lw7Wkcv1shq5TcszZzn8URRJPAl&id=100007844975293
https://www.facebook.com/tuanhung1302/posts/pfbid022MtxLAPwDAaGjfsUbabrp4VxDWPDtDrnP8b72PdDfvGgsD8hzLi61qTxG8edJdeHl
https://www.facebook.com/nguyen.bill.1276/posts/pfbid0fPqmNDnMyfpdBocZKKVb1sDLcSkz7KCwch4SvmJg2hrGFSjD8P1SBPxHsyLRpH5Rl
https://www.facebook.com/permalink.php?story_fbid=pfbid0gVqbgz4J13hhi8AdmUy4A74REwXsbxU5fFzpTjo3uxnRjsxgtEVpz22NBeq5iHdgl&id=100018078631413
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Community seeding posts  

University 

pages/club 

FPTU HCM'S STUDENTS 
Facebook LINK 

Facebook LINK 

UIT - Trường Đại Học Công Nghệ Thông Tin 

TPHCM 
Facebook LINK 

Cộng Đồng Sinh Viên HUTECH Facebook LINK 

Đại học MỞ - GÓC CHIA SẺ HỌC TẬP Facebook LINK 

Community 

about 

blockchain 

Blockchain Job Opportunity 
Facebook LINK 

Facebook LINK 

Cộng đồng Blockchain Việt Nam - BW Facebook LINK 

Human Resource Blockchain VN Facebook LINK 

Diễn Đàn Phổ Cập Blockchain Facebook 
LINK 

LINK 

Viet Blockchain Movement - Chuyển Động 

Blockchain Việt Nam 
Facebook LINK 

Cộng Đồng Sinh Viên IT Việt Nam Facebook LINK 

Blockchain Academy (Event, Course & Research) Facebook LINK 

CÙNG HỌC BLOCKCHAIN Facebook LINK 

Group 

Community 

Chuyện nhà Events Facebook LINK 

CỘNG ĐỒNG SINH VIÊN VINHOMES 

GRAND PARK - TP Thủ Đức 
Facebook LINK 

https://www.facebook.com/groups/FPTUHCMStudents/permalink/1339495350189804/?comment_id=1339596773512995&notif_id=1669049470888975&notif_t=group_comment&ref=notif
https://www.facebook.com/groups/FPTUHCMStudents/permalink/1332158174256855/
https://www.facebook.com/groups/406226180858592/posts/671996687614872/
https://www.facebook.com/watch/?v=506206901454348&ref=sharing
https://www.facebook.com/groups/4833216536691712/permalink/6283665541646797/
https://www.facebook.com/groups/1051106342418830/posts/1208378796691583/?notif_id=1669045428959472&notif_t=group_post_approved&ref=notif
https://www.facebook.com/groups/1051106342418830/permalink/1201339574062172/
https://www.facebook.com/groups/congdongblockchainvietnambw/posts/1467887747042947/?notif_id=1669172633838324&notif_t=group_post_approved&ref=notif
https://www.facebook.com/100009286781142/videos/466656502241817/
https://www.facebook.com/groups/phocapblockchain/?multi_permalinks=539341414312813&notif_id=1669049362744728&notif_t=feedback_reaction_generic&ref=notif
https://www.facebook.com/groups/phocapblockchain/permalink/535473038032984/
https://www.facebook.com/groups/hextravn/posts/1816618362048238/
https://www.facebook.com/100009286781142/videos/840360867272944/
https://www.facebook.com/groups/blockchaindeco/permalink/5663098603784216/
https://www.facebook.com/groups/cunghocblockchain/permalink/1145594826086849/
https://www.facebook.com/groups/225324712957487/posts/433442645479025/
https://www.facebook.com/groups/350911526168904/posts/835984544328264/
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Table 17: Community seeding posts 
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Figure 18: Some Earned Media posts on LinkedIn 

In addition, the speakers re-up the event to their LinkedIn. This has increased the authenticity 

of Youth Blockchain on a professional platform. 
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Figure 19: Some Earned Media posts 

1.3. Results 

The result is recorded from 01.10 - 23.11. 2022. 

 

Table 18: Result of Social Media 

Overall, from 02/10 to 22/11/2022, we have uploaded 36 Facebook posts, 30 Stories, 10 Reels, 

and posted 10 TikTok videos, while gaining 50 posts from Earned Media. For owned media, 

Facebook has gained 1,258 followers, 12,652 page reach, 45,567 post reach and an AER of 

8%, while TikTok has gained 302 followers (100.6% over KPIs) and 455 video likes (45.5%). 
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In addition, the earned posts (media support, shared posts, and re-ups) have gained 11,095 post 

reach and 2,275 engagements. In total, we have achieved a total of 12,652 Facebook page reach 

(126,5% over KPI) and 45,547 post reach (227.8% over KPI). 

2. Short Video Production  

2.1. Name  

MEET YOUNG IDEA - INTERVIEW WITH 5BLOCKERS  

2.2. Idea 

The project interviewed a student group participating in the Hackathon Competition 2022 at 

FPT University HCM. The story tells about the process of participating in the contest including 

forming ideas, and young people encountering difficulties and challenges that take place in the 

competition. Sharing blockchain knowledge helps viewers understand and have an overview 

of blockchain. 

2.3. Key Message  

“Young people who are enterprising, challenge not limit themselves”. 

This message is to inspire our target audience in a friendlier way. The video was conducted in 

order to share blockchain stories from the perspective of young people, who have experiences 

in the blockchain field. The purpose of this strategy approach is to resonate with our audience 

and inspire them to learn more about blockchain as their peers have already set examples. As 

such, the video content will invisibly support the campaign message “Break the Gap - Lead 

the Chain” through specific aspects of university students to a large range of target audiences. 

2.4. Implementation plan  

See sheet 1 “Implementation plan” at LINK 

https://docs.google.com/spreadsheets/d/1U442RNqUcOFlD11gv4_dx03eCyJdlP25XgoWqTsxEyc/edit#gid=2012120985
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Table 19: Short-video implementation plan 

2.5. Script  

See sheet 2 “Script” at LINK. 

 

https://docs.google.com/spreadsheets/d/1U442RNqUcOFlD11gv4_dx03eCyJdlP25XgoWqTsxEyc/edit#gid=2012120985
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Table 20: Short-video script 

2.6. Storyboard  

 

Figure 20: Short-video storyboard 

2.7. Shotlist 

See sheet 3 “Shotlist” at LINK 

 

Table 21: Short-video Shotlist 

2.8. Human Resources  

See sheet 4 “Human Resources” at LINK. 

https://docs.google.com/spreadsheets/d/1U442RNqUcOFlD11gv4_dx03eCyJdlP25XgoWqTsxEyc/edit#gid=2012120985
https://docs.google.com/spreadsheets/d/1U442RNqUcOFlD11gv4_dx03eCyJdlP25XgoWqTsxEyc/edit#gid=2012120985
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Table 22: Human resources for short video production 

2.9. Device & props check-list 

See sheet 5 “Device & props check-list” at LINK 

 

Table 23: Short-video device & props check-list 

2.10. Result 

Result for trailer post và video post  

Video Post  

https://docs.google.com/spreadsheets/d/1U442RNqUcOFlD11gv4_dx03eCyJdlP25XgoWqTsxEyc/edit#gid=2012120985
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Figure 21: Video post on Fanpage 

Performance 

 

Figure 22: Performance of short-video post on Facebook Fanpage 

Trailer  

 

Figure 23: Trailer on Fanpage 

Performance 
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Figure 24: Performance of trailer post on Fanpage 

2.11. Actual Expense  

See sheet 6 “Actual Expense” at LINK 

 

Table 24: Actual Expense of short video execution 

3. Event: Webinar  

3.1. Name  

“KHÁM PHÁ TIỀM NĂNG BLOCKCHAIN TỪ NHỮNG ỨNG DỤNG THỰC TẾ” 

3.2. Type of event  

- Webinar - Panel Discussion  

We invited guests who work in the blockchain industry to take part in our panel discussion.  

Hosting a webinar helps the campaign attract a wider audience and reach new audiences who 

are just starting to know about blockchain. 

3.3. Key message 

Through stories and experiences from blockchain experts, the event aims to broaden students' 

perspectives of blockchain technology in practical applications. This will help students gain 

better access to the blockchain industry in a reliable and clear way, as well as spark interest in 

the potential applications of blockchain in the future.  

https://docs.google.com/spreadsheets/d/1U442RNqUcOFlD11gv4_dx03eCyJdlP25XgoWqTsxEyc/edit#gid=2012120985
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To achieve this key message, we did the research and invited three experts to present at the 

webinar (see Appendix 8) 

3.4. Implementation plan  

See sheet 1 “Implementation Plan” at LINK 

 

Table 25: Implementation plan 

3.5. Event check-list 

 See sheet 2 “Event Check-list” at LINK 

 

https://docs.google.com/spreadsheets/d/1DsQ5BtzKvcOB5eNYYQg2XTGgUg086W3J/edit?usp=sharing&ouid=103486566199781751964&rtpof=true&sd=true
https://docs.google.com/spreadsheets/d/1DsQ5BtzKvcOB5eNYYQg2XTGgUg086W3J/edit?usp=sharing&ouid=103486566199781751964&rtpof=true&sd=true
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Table 26: Check-list for webinar event 

3.6. Event agenda  

See sheet 3 “Event Agenda” at LINK 

 

Table 27: Event agenda 

3.7. Personnel  

See sheet 4 “Personnel” at LINK. 

 

Table 28: Personnel for webinar event 

3.8. Program Script  

See sheet 5 “Program Script” at LINK 

https://docs.google.com/spreadsheets/d/1DsQ5BtzKvcOB5eNYYQg2XTGgUg086W3J/edit?usp=sharing&ouid=103486566199781751964&rtpof=true&sd=true
https://docs.google.com/spreadsheets/d/1DsQ5BtzKvcOB5eNYYQg2XTGgUg086W3J/edit?usp=sharing&ouid=103486566199781751964&rtpof=true&sd=true
https://docs.google.com/spreadsheets/d/1DsQ5BtzKvcOB5eNYYQg2XTGgUg086W3J/edit?usp=sharing&ouid=103486566199781751964&rtpof=true&sd=true
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82 

 

Table 29: Webinar - Program Script 

3.9. Results  

 

Table 30: Human resources for webinar event 

Based on the number of participants in real-time, we counted more than 100 participants via 

the Google Meet platform. From the beginning to the middle of the program the number of 

participants remained the same, there were a few alternate turns of exiting and entering the 

room. In the last 30 minutes of the webinar, participants decreased by about 7%.  

 

Figure 25: The event image at the Webinar beginning captures 100 participants. 
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Figure 26: Photo taken from the event's Livestream on Youth Blockchain Facebook Fanpage. 
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3.10. Crisis management  

 

Table 31: Webinar - Crisis Management 

3.11. Event feedback 

Feedback for the event was collected in two ways (1) by announcing in the last 20 minutes of 

the event  and (2) by sending it via email after the event. In total, we collected 87 responses 
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including 60.9% came from FPT University Ho Chi Minh, 10.3% came from Foreign Trade 

University, 5.7% came from the Ho Chi Minh University of Technology, 20.9% came from 

other university students around Ho Chi Minh City, and 2.2% from other units. 

The audience from 18-24 years old accounts for the majority, specifically 93.1% of those who 

did feedback forms. This comes from the event announcement properly and effectively 

reaching the primary target audience. 

The experience of participating in the webinar is built on a scale of Likert from 1 to 5 

corresponding to the level of Completely Unsatisfied to Completely Satisfied. The event 

received 45 votes Completely Satisfied (51.7 %) and 42 votes Satisfied (48.3 %). In total,  

100% of participants who did the survey were positive after joining the webinar. 

 

Figure 27: Result for question “Trải nghiệm của bạn sau khi tham gia Webinar?” 

The majority of the audience liked the information and knowledge on the topic of blockchain 

technology that the webinar brought, accounting for 97.7%. Besides, 85.1% of the survey 

participants liked the presentation of the speakers. 

 

Figure 28: Result for question “Bạn thích nhất sau buổi Online Webinar?” 
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The content in the webinar influenced 98.9% of participants' perceptions to feel more positive 

about blockchain technology. This effect could be derived from the quality of information and 

understanding of blockchain technology applications of the speakers in the webinar. 

 

Figure 29: Result for question “Nhận thức của bạn về công nghệ blockchain thay đổi như thế 

nào?” 

After the webinar, 100% of the participants evaluated the potential blockchain technology in 

life, specifically 47.1% of survey participants selected Potential and the remaining 52.9% 

chose Completely Potential. 

 

Figure 30: Result for question “Sau Webinar, bạn thấy tính ứng dụng của công nghệ 

blockchain trong đời sống như thế nào?” 

Overall, participants are completely 100% positive about blockchain technology. After the 

program, a number of participants sent questions about the application of blockchain 

technology. The content revolved around explaining blockchain terms, future development 

trends of blockchain technology, and job opportunities in the blockchain field. There are 90.8% 

of the survey participants willing to share about Youth Blockchain's upcoming programs with 

their friends. 
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4. Event: Youth Blockchain Day  

4.1. Name 

Youth Blockchain Day 

We are the first group of students to pioneer in organizing a blockchain event at FPT University 

- HCM. Organized by young, dynamic and passionate students, this event aims to help students 

have a place to exchange and learn more about blockchain technology. Besides, it can be said 

that this is an unique event because no other event has focused on networking between young 

blockchain teams and promoted their projects like this event. 

 4.2. Type of event  

In the evaluation phase, Youth Blockchain Day includes an exhibition and conference that 

takes place in parallel. This form has also been implemented at major international programs 

such as Blockchain Global Day 2022 or Vietnam Blockchain Summit 2022. In Youth 

Blockchain Day, the exhibition is located in the semi-outdoor lobby for all day, while the 

conference takes place in hall B in the evening.  

(1) Exhibition  

The exhibition showcases young blockchain projects of student groups from different 

universities in Ho Chi Minh City. In addition, participants can also experience booths from 

businesses, and participate in networking activities and minigames at the exhibition area. 

(2) Conference 

The conference includes two categories: keynote presentations with a wide range of topics and 

panel discussions about career opportunities in the blockchain industry. 

4.3. Concept 

YOUTHFUL - NETWORKING 

There is cheerful color decoration at the event, as well as exciting music to help lift everyone's 

spirits. Additionally, the event takes place in the semi-outdoor lobby, allowing everyone to 

freely network and exchange ideas without being constrained. In the opening part, young 
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blockchain projects are given a speech to introduce their team and projects. This exhibition’s 

target audience is students, which creates a youthful atmosphere.  

4.4. Theme 

- Main color tone: Use these colors to resemble the Youth Blockchain logo, besides, 

create a visual effect to make the event more youthful and dynamic. 

- Hexagon shape: Use the signature of the logo to decorate the event such as a backdrop 

or decorative cubes. Besides, the hexagon is a symbol for a broader direction but still 

fully connected, all working together to build a more sustainable and strong project. 

This implies networking. 

 4.5.  Key message 

“Break the gap, Lead the chain” 

Encourage university students to overcome blockchain information barriers - "break the gap" 

helps them access blockchain technology, students can raise awareness of blockchain 

technology and "lead the chain" improve efficiency performance in their future careers.  

To deliver this message, we planned to invite suitable guests. After sending the invitation, we 

were honored to have guests participate in our event (including 1 Moderator, 7 guest speakers 

and 3 young blockchain teams). As the event was held at FPT University, we invited experts 

from different fields so that the conference had a variety of topics (business, technology, digital 

art & design) (see details at the Appendix 9). 

4.6. Implementation plan  

Time: From 09:15 am to 17:00 pm. 

Date: February 11th, 2022. 

Location: Semi-outdoor lobby & Hall B, FPT University, District 9. 

See sheet 1 “Implementation Plan” at LINK. 

https://docs.google.com/spreadsheets/d/1ElPpd7n5r8_WonOQDCBezn_3oiSBKSYT/edit?usp=sharing&ouid=103486566199781751964&rtpof=true&sd=true
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Table 32: Implementation plan for event 

4.7. Event check-list 

See sheet 2 “Event check-list | YBD” at LINK 

https://docs.google.com/spreadsheets/d/1ElPpd7n5r8_WonOQDCBezn_3oiSBKSYT/edit?usp=sharing&ouid=103486566199781751964&rtpof=true&sd=true
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Table 33: Check-list for Youth Blockchain Day 

4.8. Event agenda  

See sheet 3 “Event Agenda” at LINK. 

https://docs.google.com/spreadsheets/d/1ElPpd7n5r8_WonOQDCBezn_3oiSBKSYT/edit?usp=sharing&ouid=103486566199781751964&rtpof=true&sd=true
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Table 34: Agenda for Youth Blockchain Day event 

4.9. Personnel  

There are 2 sheets for personnel at exhibition and conference, see sheet “[Exhibition] 

Personnel” and sheet “[Conference] Personnel” at LINK. 

 

https://docs.google.com/spreadsheets/d/1ElPpd7n5r8_WonOQDCBezn_3oiSBKSYT/edit?usp=sharing&ouid=103486566199781751964&rtpof=true&sd=true
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Table 35: Personnel for exhibition 
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Table 36: Personnel for conference 

4.10. Script program 

There are 2 scripts for exhibition and conference, see sheet “[Exhibition] Script program” and 

sheet “[Conference] Script program” at LINK. 

 

https://docs.google.com/spreadsheets/d/1ElPpd7n5r8_WonOQDCBezn_3oiSBKSYT/edit?usp=sharing&ouid=103486566199781751964&rtpof=true&sd=true
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Table 37: Script program for exhibition 
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Table 38: Script program for conference 

4.11. Event map 

4.11.1. Exhibition - Size of the staging area 

 

Figure 31: Exhibition - Size of the staging area (1) 
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Figure 32: Exhibition - Size of the staging area (2) 
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4.11.2. Map of the exhibition 

 

Figure 33: Map of the exhibition (1) 
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Figure 34: Map of the exhibition (2) 

4.11.3. Diagram of the conference 
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Figure 35: Diagram of the conference 

4.12. Crisis Management  

Exhibition 
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Table 39: Exhibition - Crisis Management 

Conference 
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Table 40: Conference - Crisis Management 

4.13. Results  

 

Table 41: KPIs of YOUTH BLOCKCHAIN DAY event 

Based on the number of check-ins at the exhibition and conference, we counted a total of 298 

people attending the event with 152 people participating in giving feedback. Through surveys, 

the results show that most of the participants feel satisfied about the event.  
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Figure 36: Image of the event at the opening in the second floor lobby 

 

Figure 37: Image of keynote presentation session in Hall B 

4.14. Feedback 

We have collected feedback in 2 ways: 

- Direct collection: the staff actively came to the participants to get feedback. 
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- Collect via QR code: participants scanned the QR code (link lead directly to the feedback 

form) 

Total collected 152 responses, of which: 91.4% came from FPT University Ho Chi Minh, 5.3% 

came from the Ho Chi Minh City University of Food Industry, 1.3% came from RMIT 

University, 1.3% came from One Magic School and 0.7% from APAC DAO. 

 

Figure 38: Result for question “Bạn đến từ trường ĐH / cơ sở đào tạo nào?” 

Most feedback forms are filled out by people between 18-24 years old, accounting for 90.1%.  

 

 

Figure 39: Result for question “Bạn bao nhiêu tuổi?“ 

Most of the comments said that they knew about the YOUTH BLOCKCHAIN DAY event 

through media publications such as posters, standees, and banners..., making up to 78.9% 
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responses. Those who were introduced to the event by friends, lecturers, and those who knew 

about the event through Youth Blockchain's communication channel also accounted for a 

significant part, 38.2% and 34.2% respectively. 

 

Figure 40: Result for question “Bạn biết đến sự kiện này qua đâu?” 

The data shows that 137 confirmations (90.1%) attended the Exhibition Area - Semi-outdoor 

Lobby, 33 confirmations (21.7%) attended the Conference Area - Hall B, making up a total of 

170 confirmations. While there were 152 responses, this means 18 people attended both the 

Exhibition Area - Semi-outdoor Lobby and Conference Area - Hall B. 

 

Figure 41: Result for the question “Bạn đã tham gia khu vực nào?” 
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When asked about the experience when participating in the Youth Blockchain Day event, the 

majority of respondents gave positive responses: completely satisfied (80.3%) and satisfied 

(17.1%). Only a few expressed neutral opinions (2.6%).   

 

Figure 42: Result for question “Trải nghiệm của bạn sau khi tham gia Youth Blockchain Day 

như thế nào?” 

“Blockchain knowledge” was the thing most respondents liked most, accounting for 88.8%. 

Compared to the rest, “The venue” was the least liked, with only 18.4% saying it was 

something they liked about the event. 

 

Figure 43: Result for question “Bạn thích gì nhất trong sự kiện này?” 
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Out of 137 survey respondents, only 5 people rated their experience in the Exhibition area 

neutral (3.6%), the rest gave positive feedback: 79.6% gave a score of 5 (completely satisfied) 

and 16.8% for a score of 4 (satisfied). 

 

Figure 44: Result for the question “Đánh giá trải nghiệm của bạn tại khu vực Triển lãm” 

Different from the results of the experience at the Exhibition area, the results of the Experience 

at the Conference area on 33 survey respondents gave better results with 100% positive 

feedback: 57.6% completely satisfied and 42.4 % satisfied. 

 

Figure 45: Result for the question “Đánh giá trải nghiệm của bạn tại khu vực Hội thảo” 

Up to 92.1% said their perception of blockchain technology was “more positive”. Especially, 

none of the results showed "worse". 
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Figure 46: Result for the question “Sau Youth Blockchain Day,  nhận thức của bạn về công 

nghệ blockchain thay đổi như thế nào?” 

When asked about the potential of blockchain technology in life, 79.6% said it has complete  

potential, with only a few expressing a neutral opinion (3.3%). 

 

Figure 47: Result for question “Sau Youth Blockchain Day, bạn nhận thấy thế nào về tính 

ứng dụng của công nghệ blockchain trong đời sống?” 

Up to 90.1% of respondents have a desire to learn more about blockchain technology. No one 

thinks they don't have that desire. 
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Figure 48: Result for question “Sau Youth Blockchain Day, bạn có mong muốn tìm hiểu thêm 

về công nghệ blockchain không?” 

95.4% of responses show that survey respondents are willing to share Youth Blockchain's 

upcoming programs with their friends, with only 4.6% "considering". In particular, there is no 

"No" response. 

 

Figure 49: Result for question “Bạn có sẵn sàng chia sẻ những chương trình sắp tới của 

Youth Blockchain đến bạn bè của mình không?” 

In this feedback form, some of the main points that the surveyors commented on the event is 

that there should be more businesses, young blockchain projects. There is a complaint about 

wifi, affecting their VR game experience. It is worth noting that the presentation of lecturer 

Than Van Su received good feedback from some surveyors, wanting to extend the time of his 

presentation. 
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The feedback form also has a section for surveyors if they have any further questions about 

blockchain technology, they can write in, their questions will be answered by blockchain 

experts that Youth Blockchain has connected with. Some key points are the application of 

blockchain technology, finding reputable blockchain information sources, blockchain courses, 

and the blockchain industry job market. 

4.15. Actual expense 

The actual expense is much lower than the estimated expense thanks to the speakers, young 

blockchain teams, MCs, Staff, and music bands supporting the project for free. Besides, we 

were able to borrow some items such as walkie-talkies, batteries, and medical kit. Although 

these are not worth much, they have contributed to reducing the cost of the event.  
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Table 42: Actual expenses 

PART V: EVALUATION   

This section highlights the performance of the “Youth Blockchain” campaign, ending at 09:00 

PM on 22/11/2022. Social media platforms and events, our 2 main tactics, will be analyzed 

stage by stage and compared with the previous KPIs. Besides that, collecting feedback from 

the target audiences after the whole campaign helps us evaluate our performance thoroughly.  

1. Campaign “Youth Blockchain” statistics  

1.1. About social media platforms 

During the campaign, Facebook was the main media channel and TikTok was the supporting 

one. To analyze the statistics, we utilized Meta Business Suite and TikTok Business Suite. 

Youth Blockchain has gained specific results for each phase as follows: 

1.1.1. Awareness Phase (02/10 - 16/10/2022) 

The objective of this phase was to introduce blockchain technology and familiarize the 

audience with blockchain terms. In this phase, the main content categories were Dive into the 

Block (DITB) and Meet our EXPERT (MOE), providing clear information about blockchain 

technology and its notable applications in general fields. 

Since this is the beginning phase, the page reach gradually increased and attained 2,181 in 

total, peaking at nearly 3,000 which was during the pre-webinar promoting period. This 

showed that connecting with experts in the blockchain field contributed to expanding the reach 

and attracting the interest of the audience. 
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Figure 50: Page Reach static in phase Awareness (Meta Business Suite) 

During the Awareness Phase, the Webinar announcement post was recorded as the most 

effective organic post with the highest post reach of nearly 3,000 and approximately 300 

interactions (including reactions, comments, and shares). In addition, the team also conducted 

post-seeding through groups, communities, and media partner Facebook fan pages to gain 

further reach and engagement. 

 

Figure 51: Post index (Meta Business Suite) 

To conclude, we have raised audience awareness by providing brief information about 

blockchain technology and highlighted some keywords about its applications in DITB posts. 

In the next phase, our main focus was to attract the audience's interest in the blockchain topics 

and deliver our key message “Break the Gap - Lead the Chain”. 
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1.1.2. Interest phase (17/10 - 31/10/2022) 

In this phase, we published inspiring posts with Meet Our EXPERT (interviewing experts in 

the blockchain industry) and Meet Young Idea (interviewing university student teams with 

blockchain application projects) to bring a closer perspective of the blockchain potentials 

application in life, as well as highlight the key message “Break the Gap - Lead the Chain”. As 

a result, we have particularly gained a total 3299 of page reach in this phase, which can be seen 

as a positive improvement compared to the Awareness phase. 

 

Figure 52: Page Reach static in phase Interest (Meta Business Suite) 

Additionally, our team has strongly boosted the post-seeding process in various blockchain-

related and student-oriented groups, communities, and fan pages. At the end of phase Interest, 

we posted event-related posts to promote the upcoming Youth Blockchain Day event, which 

was within the first half of phase Evaluation. The highlighted post of phase Interest was the 

Keynote Presentation announcement, with the highest reach of more than 1800 and 200 

interactions. Besides Facebook, we started to upload TikTok videos around this time to 

increase the Facebook page’s traffic. 
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Figure 53: Post index (Meta Business Suite) 

Overall, we have successfully drawn the audience’s attention to the potential applications of 

blockchain technology in various fields and led them onto our next tactic - the Youth 

Blockchain Day event. 

1.1.3. Evaluation Phase (01/11 - 22/11/2022) 

Our priority in this phase is to show the audience the meaning of blockchain technology and 

the way to join this industry. Therefore, we have organized a full-day event - Youth Blockchain 

Day - to bring youthful and networking experiences to university students around Ho Chi Minh 

City. In this phase, all statistics have significantly increased compared to the 2 previous phases. 

The event has attracted much attention within colleges and the blockchain industry increased 

new followers and the average page reach during this phase. As can be seen from the chart 

below, the highest page reach was during the Youth Blockchain Day event. 
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Figure 54: Page Reach static in phase Evaluation (Meta Business Suite) 

After the event, the highlight media product was a short interview video of the 5Blockers 

blockchain project team. The purpose of the video post is to close the gap between the audience 

and blockchain technology through knowledge and experience sharing from university peers 

in Meet Young Idea. The video became the most effective post of this phase, with nearly 4,000 

post reach, which achieved about 400% of the KPIs, and approximately 1,800 views. 

 

Figure 55: Post index (Meta Business Suite) 
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As for Tiktok, we noticed the storytelling format in the first 4 videos has higher views than the 

Facebook materials format, meaning the story-telling content is more appealing to the audience 

than the Facebook materials. 

 

Figure 56: TikTok profile 

1.1.4. Total Campaign 

Through 3 mentioned phases, the Youth Blockchain Facebook fan page has achieved its initial 

goal and surpassed KPIs. The Facebook reach chart shows steady growth from the launching 

post and reached its peak at 3 activities, which can be seen in the chart below following the 

webinar event (October 17, 2022), youth blockchain day (October 31, 2022), and short 

interview video (November 12, 2022).  
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Figure 57: Facebook page reach during the campaign (Meta Business Suite) 

According to Meta Business Suite analysis, the Facebook fan page has gained a large amount 

of audience from 18 - 24, which proved that our content strategy has successfully attracted the 

main target audience as initially planned. Ho Chi Minh City was recorded as the dominant area 

that reached out and matched our initial objective of the target audience. Because of our media 

support from university student-oriented clubs, communities, and fan pages within Ho Chi 

Minh city. Additionally, the campaign being implemented online has also insignificantly 

reached other areas. 

 

Figure 58: Audience gender and age (Meta Business Suite) 

At the end of the campaign, Youth Blockchain’s TikTok channel obtained 303 followers - 

achieving 100% of our initial objective. On the other hand, the channel likes didn’t reach a 
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total of 1,000, due to the algorithm of TikTok. We also noticed that “Facebook Materials'' 

videos have less likes than “Storytelling” content, indicating our potential audience’s 

preferences, so we will adjust our content strategy to achieve this objective in the near future. 

In terms of engagements, however, we have maintained an AER above 1.5% to keep a solid 

channel growth, achieving our initial objective as well. 

 

Figure 59: TikTok Engagement Analytic 

Overall, we have attained a total of 4,643 video views and 478 interactions for 10 videos. 

Notably, story-telling content strategy has been seen as effective and will be applied as the 

main content of the channel. 

Comment breakdown 

 

After scanning discussions on facebook after the campaign, the results are 64.8% positive, 

35.2% neutral, 0% negative.  

 

- The outstanding positives are about what they found the post useful to them. This can 

be seen in the Appendix 6.  

- The neutral ones that stand out are the questions about the post as can be seen in the 

Appendix 7. 
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1.2. About events  

During Youth Blockchain Campaign, we hosted 2 main events which are the Webinar “Khám 

phá tiềm năng blockchain từ những ứng dụng thực tế” and Youth Blockchain Day including a 

series of activities (exhibition, keynote presentation, and panel discussion). Both events 

received positive feedback regarding the event experience and the effectiveness in raising 

blockchain application awareness had been seen to support our campaign goal. 

+ The Webinar was organized on October 17, 2022, with over 120 participants from 

different universities around Ho Chi Minh city, exceeding 20% KPI (100 participants 

for the online event). Regarding evaluating the potential of blockchain technology in 

life, 47.1% of survey respondents selected Potential and 52.9% chose Completely 

Potential among 87 responses. Notably, significant feedback highlighting the desire to 

learn more about blockchain was received. These feedbacks were a precious source for 

us to finalize the program which is appropriate for the target audience in the second 

event. 

+ Youth Blockchain Day was hosted at FPT University Ho Chi Minh on November 2, 

2022, with 298 participants from different universities around Ho Chi Minh city, 

exceeding 99% KPI (150 participants for the offline event). In addition, the event was 

honored to have the participation of 6 student projects utilizing blockchain technology, 

5 companies supporting blockchain development, 7 speakers in the blockchain 

industry, especially the support from the FPT University Ho Chi Minh dean and 

lecturers from many disciplines. After the event, up to 92.1% of 152 feedback 

responses chose that they were “more positive” about blockchain applications and 

79.6% voted Completely Potential about the technology. Some key points students 

want to explore more are the application of blockchain technology, reliable blockchain 

information sources, blockchain courses, and the blockchain industry job market. With 

the interest of students in blockchain project ideas, the exhibition was allowed to 

display for 3 more days at the library of FPT University. This was a huge opportunity 

for the campaign to spread and attract more campaign followers. 

To sum up, the result of our campaign reflected in online and offline leads can be seen in the 

table below.  

TACTICS ACTUAL KPI ACHIEVING 
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SOCIAL 

MEDIA 

Facebook 

channel 

Follower 1,249 1,000 124.9% 

Page reach 17,474 10,000 174.7% 

Post reach 

(Owned + Earned) 
45,567 20,000 227.8% 

AER 8% 5% 160.0% 

TikTok 

channel 

Follower 304 300 101.3% 

Total post likes 455 1000 45.5% 

AER 2.4% 1.5% 160.0% 

EVENT 

Webinar 

Participant 120 100 120.0% 

Positive feedback on the 

potential of blockchain 

application in life 

100% 90% 111.1% 

Positive feedback on the 

event experience 
100% 90% 111.1% 

Youth 

Blockchain 

Day 

Participant 298 150 198.6% 

Positive feedback on the 

potential of blockchain 

application in life 

97% 90% 107.8% 

Positive feedback on the 

event experience 
94.7% 90% 105.2% 

Table 43: Overall campaign statistic achievement 

2. Feedback after the campaign  

After the campaign, we conducted an online survey to evaluate the effectiveness of the whole 

activity. This survey was carried out before November 22, 2022. The responses were collected 

by posting to the Facebook page and sending emails. A total of 214 survey respondents were 

collected including 98.1% between the ages of 18 and 24 and only 1.9% were over 24 years 
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old, showing that Youth Blockchain has reached the right target audience to convey the 

message. 

 

Figure 60: Result for the question “ How old are you?” 

FPT university students made up the majority (nearly 78.5%). The campaign also received 

attention from students of other universities such as Ho Chi Minh City University of Food 

Industry (5.1%), RMIT University (3.7%), University of Information Technology (3.7%), 

University of Economics Ho Chi Minh City (3.7%), and others. A small percentage of 1.9%, 

equivalent to 4 people who are working, are over 24 years old. 

 

Figure 61: Result for the question “What university/training institution are you from?” 

The respondents knew about the campaign from various sources. Most people know about it 

through other communication channels and the page itself, respectively 28.5% and 27.6%. PR 

activities for Youth Blockchain events through media channels with a student audience have 

driven a large following for us. In addition, we also seeding in student communities, this is 
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probably the reason why the number of people who know Youth Blockchain through other 

channels is the largest. As a highlight tactic of the campaign, the Youth Blockchain Day event 

is also the main source to attract target audiences, which leads 18.2% of respondents to the fan 

page. In addition, the event was spread through the word of mouth channel by students to their 

friends, and lecturers to students, respectively 12.1% and 3.3%. The TikTok channel of the 

campaign is also a source of the traffic to know the main channel, accounting for 10.3%. 

 

Figure 62: Result for the question “How can you know Youth Blockchain?” 

Notably, despite deploying content about new technology, the campaign was quite successful 

when many survey respondents gave it a high score, 47.2% for 4 marks and 42.1% for 5 marks. 

Only 10.7% choose 3 marks, a small percentage compared to the remaining 2 score columns. 

 

Figure 63: Result for question “On a 5-point scale, how would you rate Youth Blockchain?” 

Regarding media publications and campaign activities, there are 118 people who chose point 

4 like the video interview with the 5Blockers team. Besides, in the webinar activity, 102 people 

chose point 5 and 142 people chose point 4 when asked about diving into the block. This result 

is considered a huge success for the campaign, although the number of reaches is relatively 

low in each post, the rate is quite high. 
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Figure 64: Result for question “What is your favorite level of Youth Blockchain products and 

activities?” 

After the process of collecting information from the audience participating in the event, the 

level of message transmission of the event still reached the original goal. With the level of 

"understanding", the 5Blockers group interview is considered an activity that is easily 

accessible and understandable by everyone, the result may come from that the characters in 

the video are students, using simple words that are easy to understand, conveying the message 

in a concise and equally funny way to help viewers be more accessible. In general, the 

distribution levels depend on the topic being posted, with the Dive Into the Block activity being 

considered the most "a little understanding" activity with 115 people, as these were the first 

posts to explain the topic. By definition, the way blockchain works should make the subject 

hard to digest. Besides, the remaining activities achieved a fairly high level of understanding 

with the numbers 101 in the Webinar, 85 in the Meet Our Expert category, and 94 in the Meet 

Young Idea. 

 

Figure 65: Result for question “How do you rate the messages conveyed through Youth 

Blockchain products and activities?” 
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With the positive messages brought by the campaign, the campaign's communication activities 

that can help students change their awareness about blockchain after the campaign achieved 

quite positive numbers 66.4% of survey participants responding to the survey as "changes" 

after participating in the event, and 30.4% of survey participants said they changed a lot in 

their blockchain understanding compared to before participating in the event. 

 

Figure 66: Result for the question “How would you rate your own understanding of changes 

before and after the campaign?” 

The target audience's perception of blockchain technology and its multidisciplinary 

applications has significantly changed as a result of the above improvements in knowledge and 

methodology. 100% of survey participants agreed with the position expressed in the survey; 

precisely, 73.8% agreed with the study's conclusion, and 26.2% strongly agreed. This 

demonstrates that they have taken in the proper insights communicated by campaign efforts to 

build positive and objective opinions. 

 

Figure 67: Result for the question “With the above understanding, what do you think about 

the statement: “Blockchain technology can be applied in many industries” 
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Figure 68: Result for the question “If in the future Youth Blockchain continues to develop, 

are you willing to support it?” 

To sum up, the campaign achieved the planned objective as well as brought understanding and 

awareness to the target audience about the application of blockchain technology. When asked 

about the possibility of the campaign continuing to grow, 90.7% of survey respondents said 

that they continue to support it and 9.3% may support it. Realizing this is an opportunity to 

continue the project in the future, the team came up with ideas for the next phase in the future 

as well as a premise to reach out to more university students around Ho Chi Minh City.  

 PART VI: CONCLUSION   

In this part, we will summarize key takeaways after the campaign, limitations in the 

implementation process, and lessons learnt for improvement. Lessons learned from the 

capstone project will bring value to each team member. 

 

1. Key takeaways  

Stop Start  Continue 

Avoid lengthy messaging  

+ Campaign key 

messaging should 

be short & concise 

to avoid excessive 

information which 

may potentially lead 

Invest more in Facebook Story 

and Reel 

+ With visual, sound, and 

simplified content in a 

limited time, Story and 

Reel were seen as 

efficient in 

approaching the target 

Update more content about 

blockchain’s real-life application 

in various fields  

+ By demonstrating and 

inspiring through real case 

studies, the students can 

easily comprehend new 
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to the audience 

skipping the 

content.  

 

Avoid delaying content air-

time 

+ Make sure the 

content posts are 

always prepared 2 

days in advance and 

can be flexible for 

any abrupt timeline 

change. 

Avoid limited participants’ 

meeting platforms 

+ Regular google 

meets accounts for 

webinars with an 

expected number of 

100 participants. 

 

audience on Facebook.  

Create more interactive 

content such as minigames and 

trends 

+ Combining informative 

content and 

entertaining content 

would create more 

diverse page content to 

stimulate the target 

audience’s interest. 

Organize more webinars 

+ Learn more about other 

webinar platforms or 

purchase a Google 

Meet Premium 

account. 

 

+ Webinars with specific 

topics according to 

participant suggestions 

in feedback or updating 

blockchain trends.  

 

Grow a close-knit community   

+ Group is a great place 

to promote different 

university students to 

exchange ideas, form a 

blockchain project 

team or discuss 

blockchain topics. 

Besides that, our 

experts can join and 

answer the questions 

posed by the target 

audiences.  

Improve event quality 

+ Learn more about other 

blockchain events. 

+ Allocate enough 

technological information. 

Simplify specialized words 

+ After researching to 

provide accurate 

information from reliable 

sources, we should find an 

easy-understanding way 

to direct the target 

audience to the key 

message.  

Invest more in storytelling type of 

videos on the TikTok channel 

+ Joyful and friendly videos 

to approach more 

audiences and lead them 

to the main channel - 

Facebook. 

Collaborate with student clubs 

and universities as media partners 

+ With these partners, we 

can widen our reach and 

increase our reputation 

with the right target 

audiences.  

Have a backup plan for any 

activity 

+ Backup plan helps us 

remain good performance 

with target audiences. For 

example, we hosted a 

Livestream for 

participants to join in real-

time engaging with 

speakers in case the open 

room for the webinar was 

full slots.  

Take time for the pre-event 
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personnel for the event. 

 

 

meetings with invited speakers 

+ More than the knowledge 

we gave, the key message 

needs to be delivered 

appropriately. Our 

speakers must understand 

the value we create for 

university students.  

Improve relations 

+ Keep in touch with the 

event speakers. 

+ Create good relationships 

with reputable experts in 

the blockchain field 

Table 44: Key Takeaways 

 

2. Limitations 

Besides the colorful results the campaign gained, our project has some limitations as follows:  

+ At the beginning, team members, non-blockchain enthusiasts, took much time to find 

the appropriate direction for the whole campaign and each activity, which affected our 

project timeline and media execution. Blockchain can be easily known as a digital 

ledger for keep-recording transactions and storing information. But its potential use 

cases are vast in the sharing economy and the research on the blockchain is still limited 

compared to other older technology. 

+ As regards partnership, Youth Blockchain has successfully cooperated with many units 

to promote awareness about the blockchain application in life. However, to achieve the 

goal in an intense time, we have not received any sponsor fund to organize the offline 

event. All expenses were paid by team members. 

+ Last but not least, the whole team member still lacks the skills to coordinate a project 

with many activities. We kept up a good pace in the first phase. However, when in more 

than 2/3 of the execution time, the overlapped work situation happened which led to 

inefficient outcomes.  
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3. Lesson learnt  

Despite the above limitations, we learnt a lot in this journey, including  

+ Participating in blockchain events or related topic events where we can directly meet, 

exchange, and collaborate with experts in this field is a great way to get advice for the 

project. 

+ In terms of sponsoring, we can join online blockchain communities active on the 

Telegram channel, which would increase our chances of finding suitable sponsors.  

+ To better coordinate project implementation, we must hold reflection meetings, and 

specific next steps must be unified. 

 

4. Future plan  

Blockchain is still in its early-adopted phase so many efforts will be made to empower this 

technology application for mass adoption. On the journey of running the campaign, we were 

fortunate to collaborate with partners on content and do media support for the event to promote 

awareness about the application of blockchain technology. The Youth Blockchain Facebook 

channel is noticed as having the potential to become a communication channel for blockchain 

education programs. 

Regarding the long-term plan: 

+ The campaign has taken the first 3 stages according to Rogers's 5 stages of the 

innovation adoption process including Awareness, Interest, and Evaluation. In the 

future, we aim for the target audience to engage in the Trial and finally the Adoption 

stage. 
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Figure 69: Rogers’s 5 stages of the innovation adoption process (Rogers, 2003) 

To achieve the long-term goal, we come up with the short-term plan: 

+ The message "Break the gap - Lead the chain" should be promoted to more students in 

Ho Chi Minh City through activities that Youth Blockchain can collaborate with 

partners. Youth Blockchain would play the role of connecting speakers with the club 

or the event coordinator. 

+ Youth Blockchain is completely a new ideal connection point as the blockchain 

learning community for students who love to create and innovate to be connected. We 

could propose to SIHUB to become legally supported and officially run for a long time. 

SIHUB, presented as a government partner, has strong relationships with universities 

and blockchain development companies. 
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Appendix 1: Keywords related to students' awareness of blockchain technology 

application 
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 - bitcoin (8)  

- tiền ảo (7) 

- NFT (4) 

- tài chính (3) 

- bảo mật (2) 

- blockchain (2) 

- lừa đảo (2) 

- tiền điện tử (2) 

- lấy tiền (1) 

- scam (1) 

- ảo (1) 

- sổ cái (1) 

- chuỗi dữ liệu (1) 

- điện tử hóa sổ thu chi (1) 

- thiết bị công nghệ (1) 

- quyền sở hữu (1) 

- nền tảng (1) 

- bảo vệ thông tin (1) 

- kiểm soát vĩnh viễn (1) 

- lưu giữ thông tin (1) 

- kho dữ liệu chính thống (1) 

- tốt hơn (1) 

- khó hiểu (1) 

- nhiều thuật ngữ quá (1) 

- metaverse (1) 

- ảnh hưởng đến marketing (1) 

- game (1) 

- đầu tư (1) 

- coin (1) 

- số hóa (1) 

- thực phẩm (1) 

- luật (1) 

- người xung quanh (8) 

- bạn bè (3) 

- Google (3) 

- website (2) 

- search mạng (2) 

- Youtube (1) 

- ngành học (1) 

- báo điện tử (1) 

- Instagram (1) 

- người thân (1) 

- quảng cáo (1) 

- Facebook (1) 

- các nền tảng mạng xã hội (1) 
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Appendix 2: Feedback for survey “Knowledge of students in Ho Chi Minh City about 

blockchain technology application in life” 
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Appendix 3: Feedback for survey “Webinar: Discover Blockchain Potential From Real 

Applications" 
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Appendix 4: Feedback for survey YOUTH BLOCKCHAIN DAY EVENT 
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Appendix 5: Feedback for survey “YOUTH BLOCKCHAIN” campaign 
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Appendix 6: Outstanding neutral comments throughout the project 
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Appendix 7: Outstanding positive comments throughout the project 
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Appendix 8: Webinar’s guests 

 

 

Appendix 9: Youth Blockchain Day’s guests 

 



204 

 

 



205 

 

 

 

 

 

 

 

 

 

 



206 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


