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1. COMMUNICATION PLAN

1.1. Timeline progress report

As of November 12, Dong Dong has posted a total of 13 posts, completing phase 1 and half of

phase 2 of the campaign.

WEEK 3 [24/10 - 30/10]

"Piéu" bat products post: Photos
of products which have the tarp

- Background 13 dusng phd Sai Gon
c6 bat

h . - Foreground: talent + san pham/ san .
s  pOST -~ Sl‘g‘;’o"hat el UL pham :’ef"gt’; Thu 2410 T6i 23/10 Link Link
5 - Chén text lién quan dén sound ndi P
. A o et chup anh
San pham: Cé Sui + Dé Sui “Ref: Link
"Piéu" bat products post: Photos | - Background la dudng phé Sai Gon
of products which have the tarp co bat
color that will be feature in SP - Foreground: talent + san pham/ san design
10 POST - video. pham . h‘?m T Thy 25/10 T6i 23/10 Link Link
- Chén text lién quan dén sound nai P
San pham: Tote xam vang + Tote : chup anh
chd 6ng tam
"Piéu: bat products post: Photos l?!ackground la dudng phd Sai Gon
. c6 bat
of products which have the tarp X N - N
color that will be feature in SP - Foreground: talent + san phamy/ san design
POST  ~ oo pham + photo Khanh 26/10 Tai 24/10 Link Link
- Chén text lién quan dén sound naoi P
2 A T . chup anh
San pham: Vi Hy Lap + Tri Pen CRef: Link
mn
Optl: Repost théng bao event tUf
Event story: DD feel very honored = page GIZ (néu cg)
_ tobe the representative of the Opt2: i & =
el South to participate in the GIZ - Solid background/ Photo Eealgs A 26/10 e 24/10 Link
exhibition background
- Logo DD + logo GIZ
12 posT - Eventonsitepost:DDIScUmentl \n,pann truc tigp ti event photo ~  Thu 28/10 T 27110 Link Link
Joining GIZ event
ShareRhratreopoate tharrt N R
13 | STORY ~ 3o —Hiakrdabtrde He -t eve Rt - 2816 Frda - - -
‘ Recap event post: Video recap the . | . " - N 2
14 POST  ~ process of making tarp for GIZ Video auy trinh lam san pham cho video ~: Khanh 30/10 Tai 2710 Link Link done
event cua GIZ
event
15 STORY ~ :Share |2i post 14 - - 30/10 - - -
WEEK 4 [31/10 - 06/11]
Text promote kha nang tiép can B2B
Products making process post: cuia DD: kha nang san xudt hang loat, desian
16 POST  ~ :Feature sound and visual of the in UV, théu tén thudng hiéu lén san . hgto > Thu 310 Téi 29/10 Link Link
process making tarp pham, thay déi mau,.. P
Ref: Link
17 STORY ~ :Share lai post 16 - - om Trua - - -
18 . POST - f::hAm thanh cla bat cam va video ~ Khanh o2m | Téi 31/10 Link Link
19 STORY ~ Share lai post 18 - - o3/m Trua - - -
SP2: Am thanh clia bat den va soc N o .
20 POST - h ducng-tring video ~  Thu 04/M TGi oz2/n Link Link
21 POST  ~ :Share lai post 20 > os/m Trua - - -
22 post - SPEAmthanhcuabatvangva video ~ Khanh o6/m | Tai 04/ Link Link

-
soc xanh la-tréng




WEEK 5 [07/11 - 13/11]

done

done

done

23 . STORY =~ Share lai post 22 - ~  07/m - - -

24 = POST - Teaser brand story video :r:;q gsgf ;g:;‘;fi:‘:n';ﬁo”whé”g videe - Thu =~ osm | Téi 06/ Link Link

25 STORY ~ Share lai post 24 design ~ et o9/1 Trua = = =
Brand story video release: Cau

26 POST  ~ chuyén thudng hiéu Dong Dong - Video brand story video ~ Khanh ~ 10/m Tai os/m Link Link
Sai Gon

27 STORY ~ Share lai post 26 = = nm Trua = = =

28 POST -~ Coming soon san pham Tét -1hinh khd vudnag, lap 16 vé sp Tét design ~  Thu ~ 12/n T6i 10/1 Link Link

29 STORY ~ Share lai post 28 2 - 13/Mm

“Diéu" Cé Sui va Dé Sdi trén vai,

Figure 1: Social Media Content Calendar

Cho mét ngay khdng can sti ma van day ning ludng.
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Figure 2: Dong Dong social media post and its result

In general, the reach of Dong Dong's social posts are higher than the set target (from 1000
reach or more) and all come from organic likes and shares. The content that receives high
engagement is usually funny or cute content that shows the Saigon vibe. In contrast,

content that is too much about product introduction without human elements or Saigon



vibe often receives low interaction. Overall, images and short video format along with short

content still attract audiences.

On the Facebook platform, the main audience file is still the target audience that the brand
targets, from 25 to 35 years old. In contrast, the 18 to 24 year old audience on Instagram
accounts for more. This data shows that the Facebook platform chosen as the main platform
for communication for this campaign is the right choice because the main audience from 25
to 35 years old has a habit of using the Facebook platform more than the sub audiences

which use Instagram.

| Dong Dong Sai Gon » MR 22 Théang 10, 2022 - 13 Thang 11, 2022 =
nEL yua
S6 ngudi tiép can tra phi () S6 ngudi tiép can Trang Facebook (i) S6 ngudi tiép can trén Instagram ()
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Figure 3: Dong Dong'’s Facebook results

1.2. Objectives progress report
The data below represent the outcomes we temporarily attained from October 22nd to
November 12th compared to the communication objectives established at the start of the

campaign.

Objectives Current Target Progress
Increa’se 300 likes on Dong 585 200 95%
Dong’s Facebook page
Increase 20(? followers on 188 500 94%
Dong Dong’s Instagram page
Get 1000 average reach per
Dong Dong’s Facebook page 1326 1000 132%
post
Get 1000 average reach per
Dong Dong's Instagram page 967 1000 97%
post
Get a total of 5000 views for 8043 £000 160%
the videos
Get 80 participants in Dong i 100 i
Dong bay Meo event




Receive 80% positive
responses from participants in - 80% -
feedback form

Figure 4: KPI progress
1.3. Evaluation

In general, communication activities on Dong Dong's social media channels when applying
the “bBiéu bat" concept have returned positive results. The target audiences are all very
interested in this new way of exploiting the tarp story. The growth rate of Facebook platform
is still stable, but the Instagram platform due to the brand's nick has just undergone a

large-scale scan, so it has not obtained the desired results.

2. PRODUCTION
2.1. Social Media: Tarp Sound

We have completed filming, editing and publishing three Tarp's Sound videos on Dong
Dong's social sites. After giving a solution to the last challenge we had about the process of
revising the demo videos from the brand is long and difficult. We have implemented the
solution by immediately sending it to the brand for early feedback and after each shoot. By

implementing that solution, we have shortened the recording and editing time a lot.

Figure 5: Tarp Sound 1: De Sui & Ce Sui



Figure 7: Tarp Sound 3: Tote Ong Tam & Tote Vang

Those 3 videos were posted on 2 social media sites of Dong Dong for 3 days: November 2,

November 4 and November 6.



The social media results of the 3 videos are also quite high compared to Dong Dong's other
previous video posts. Three videos totaled 4563 views, 5708 reach and 1291 interactions in

total on Instagram and Facebook page.
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Figure 8: Data results of Tarp’s Sound videos on social media

2.2. Dong Dong: A Brand Story
After coming up with the concept idea, scripting and screenplay, we proceeded to schedule
filming, filming, editing, and finally published the brand story on Dong Dong's 2 social media

platforms.

a. Mood & Tone

To show the rustic and familiar Saigon canvas image, as well as to want the process of
'reforming' the tarpaulin from abandoned awning tarpaulins to bags made from tarpaulin to
be as lively and playful as possible. Mood and Tone also video a brand story are selected in
vivid color with many transitions, and Dong Dong products are displayed clearly and without

distortion, wrong color.
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Waterproof tarp gives you peace of mind:i

Figure 9: Brand Story scene cut
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b. Callsheet

LICH QUAY BRAND STORY NGAY 28/10

A r THOI P 1 - = o THIET Bl bAOCU NOTE
NGAY | BUGI PHAN CANH SHOT DIA DIEM DIENVIEN | TRANG PHYC o — —
GIAN Thiét Bi Ngudi mang Paocu Ngudi mang
MOT GOC SAN NOI BAT B Miéng bat xanh, cam
Set Cam . ) . ’ .
10h - T1h DONG DONG DEN GlAI 31-36 . o Den Thuy vang, spc Thuy
) Aa khodie ndu, Day rang
cuu 59 Dueng s6 4, An Qudin tay tréing,
Phi, Q2 Ao thun tréng
bén trong
Séng DIDONG DONG SAI GON )
Th-12h O GoMBAT COKIAC 41743 Monitor + Day Thu Laptop Thu
BAT V31 DIEN MAO MG DI ; R P
12030 -1h DONGDONGSAIGONVGI 7.1 NécHam Thi Thiem QSothunikem. | Thénnd - Tam Béo Balo bicn dong Béo
A uén téy kem hét Sac dy phéng
CHU NHAN
2;;:8 BAT VOI DIEN MAO MO BI Anh Phi Ho Ao thun kem Kich bén
1h30 - 2h  DONG DONG SAIGON VoI 7.3 Hat Cafe Quén tay k . . .)Ee mdy
CHU NHAN uan tay kem Hai miéng gidy den
tréng Khanh
X . o Ao khodie néu,
~ DIDONG DONG SAI GON R e Qudn tay tréing,
2h-3h U GOMBAT COKHAC 44 -45  XudngDongDong Ao thun tréing
. bén trong
Chiéu
3h30 - 4h 7.4 Thanh Ba Ao balo trang
P 5 B Quan duiden
BAT VOI DIEN MAO M3 DI
DONG DONG SAI GON VO ] .
CHU NHAN Ao thun trang,
h - 4n30 7.2 Binh Quéi Somisgc khodic
ngodi, Quan téy
kem

LICH QUAY BRAND STORY NGAY 29/10

; . A 2o THIET B PAOCU NOTE
NGAy | BUGI | THO! PHAN CANH SHOT DIA DIEM DIENVIEN | TRANG PHUC R— e el =
GIAN " Thiét Bi Ngudi mang Pao cu Ngudi mang
Set EC:”” Thuy Miéng bat xanh Thuy
. XUGNG DONG DONG NOI e [y
Sang  9h30-12h “TAN TRANG' BAT 6.1-6.4 Xudng Dong Dong
Hét séng . Kich bdn
THU Sac dyphéng Bdo Khanh
29/10 N -
8 Ban chai cha .
o . Monitor + déy Thu Balo bién dang Bao
SAN DONG DONG NOI
Chiéu  1h30-2h NHUNGMIENGBATBDUQC 5.1-56  Sannhdngogi Thu
TAY RUA X& phang
O dién Thu
Chau nude

LICH QUAY BRAND STORY NGAY 30/10

A : . . THIET B PAO CU NOTE
NGAy | BUGI | THO! PHAN CANH SHOT DIA DIEM DIENVIEN | TRANG PHUC o L S
GIAN Thiét Bi Ngudi mang Bao cu Ngusi mang
BAT VGI DIEN MAO MO B Set Cam Thuy - Thuy
DONG DONG SAI GON VO
. CHU NHAN Ho6 bai Paradise . Ao bai
Sang | $h30 - 10h e Riverside Qugn7 Anh Phi HE Qudn dii den
Héit séng . Kich bén
R Sac dy phéng Bdo DU Khanh
CHU
NHAT
3o/t CANH MG DAU CUA TAM
h - 1h30 BAT TA| GUAN DUA 21 Chg Thi Dic Monitor + déy The - Béo
Chicu Cho Thi Dic - -
_ . _ Dudng Chudng .
|2ﬁgo BA‘IN;:IOG()N“ Tea Dyang Kilhb? Thu
g Buding Hoang Digu 2
Pudng Té Vinh Dign

Figure 10: Shooting call sheets
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c. Behind The Scene

Figure 11: Behind The Scenes

d. Results

Nicer bags for you, better impact for the environment

Figure 12: Dong Dong: A Brand Story
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On social media, brand story video is the 5th most viewed in Dong Dong'’s Facebook and 2nd
most viewed in Dong Dong’s Instagram. The video totaled 3480 views, 4839 reach and 1539

interactions in total on Instagram and Facebook page.

Bac Sai Gon di dau cling gap tu
bac mdi hién bac du dén bac xe

3.279 1.458

Ngudi tiep can Lugt tudng tac

OO Ban va 182 ngudi khac 63 binh luan 68 lugdt chia se
() Yéu thich (J Binh luédn ¢ Chiasé (i

Phi hdp nhat «

Binh luan vai vai tro Dong Dong Sai G 2 © O B W

Figure 13: Data results of Dong Dong: A Brand Story on Facebook

Tat ca 30 ngay qua b

S6 tai khoan da tiép can

Figure 14: Data results of Dong Dong: A Brand Story on Instagram
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3. EVENT: Dong Dong bay Meo

3.1. Timeline

a.Set up

NGAY THOJIGIAN

HOAT BONG

18:30

- Bat xe van chuyén cac dung cu, thiét bi set up
- Chuan bi kich ban, timeline, s6 d6 nhan su

18:45 - 19:00

- Core team tap trung tai Kamp Kamp
- Nhan khudn vién set up
- Chup hinh khuén vién, hién trang trudc khi set up

19:30 - 20:30

- Nhan su setup tap trung tai Kamp Kamp

- Thao d8, bung dé van chuyén vao khudn vién set
up

- Nhan dung cu, thiét bi dugc KK hd trg

- Kiém ké sé lugng dudc ho trg

20:30 - 22:30

SET UP KHU QUY TRINH

- Treo bat cho khu trung bay quy trinh

- Set up phan dan |1én bat quy trinh

- Di chuyén chau cay set up khudn vién workshop

18/M

22:30 - 23:30

SET UP KHU WORKSHOP
- Set up ban ghé workshop
-Set up loa, tv

- Sound check, mic check

- TV check

23:30 - 1.00

SET UP KHU DISPLAY SAN PHAM

- Tién hanh bung ban tron & khu trung bay ra

- Set up ban ghé khu display san pham, cashier
- Set up bang tugng tac

1:00 - 1:30

- Hoan tat set up

- Leader kiém tra ting khu vuc

- Chinh sula setup (néu chua dugc)
- Lén list chuan bi cho ngay on site

1:30 - 1:45

- Don dep, vé

Figure 15: Dong Dong bay Meo setup timeline
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b. On site

Budi

Chidu

THSI GIAN

HOAT BONG

-Wan chuyén may may

08:00

- Core team co mat tai dia diém
- Hoan thanh set up (Néu can)

8:00 - 8:15

- Set up may may
- Mhan su tap trung
-An sang

815 - 8:30

- Bigm danh nhan sy
- Phat tha staff
- Cung

8:30 - 5:30

- Ra lai i tri nhan sy
- Reheaarsal
- Sound cheack

9:30 - 10:00

- O dinh vi tri
- Dén khach

- Bat ddu md cla tham guan khu display guy trinh, s3n pham
- M3 pra-order Meao Sai Trai
- Ban khach tham guan

13:00 - 15:30

- et up dung cu cho workshop
- Sound check workshop

1530 - 14:00

- Check in khach workshop
- Phat phigu nude, phigu s thd td
- Hudng dan khach vao khudn vién workshop

14:00 - 1515

- Bat ddu budi workshop
- Chi Kiéu Anh host, gidi thidu w& Dong Dang va thanh pham
- Khach chon mau bat

1415 - 14:45

- Khach cat bat
- Set up ghé talkshow
- Sound check talkshow

14:45 - 15:00

- Hoan thanh set up, sound check
- Ra sodt tien d& khach workshop

15:00

- K&t thuc workshop
- Thu lai phan bat cda khach dé may
- Hudng dan khach tham gia talkshow

15:00 - 15:15
10:00 - 20:00

- Tiép tuc hudng dan khach cat bat (néu kKhach lam charm)
- On dinh vi tri khach
- MC voice off

1505 - 1530

- MC gidi thigu su kién, doanh nghiép ho trd, khach VIP [néu ho tdi sdm)
- MC gidi thigu talkshow, chi KA

15:30 - 16:00

- Chi KA host talkshow

16:00 - 16:15

- QEA Talkshow

16:15 - 16:30

- Kt thue Talkshow
- MC hudng dan khach I8y thanh phdm
- Trd thanh pham cho khach

16.30 - 16:45

- Don dep ghé talkshow
- Set up thang phuy cho sharing section
- Sound chack

16:45 - TT:00

- Check in khach sharing

17:00 - 18:00

- Bat ddu sharing section

18:00 - 20:00

- K&t thuc sharing section
- Tigp tuc dén khach tham quan

20:00 - 23:00

- K&t thuc su kign
- Thao gd 345 set up, kiém tra tinh trang
- Kigm ke 56 ludng sén pham DD

2500

- Don dep téng khudn vien
- Ban giac khudn vién vw& hinh dang ban dau
-Rawvé

Figure 16: Dong Dong bay Meo on site timeline
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c. Human resources

TEN PHY
NGAY, GI& VI TRI HANG MUC CONG VIEC TRACH
- Chiu trach nhiém theo ddi tién dé tdng
khu N
Leader téng (1) - Nhan thiét bj hé trg tir KK Thay
- Lam ddn ban giao thiét bi hé trg
Khanh
Set designer (2) - Do dac, phac thao so dé
Anh Trung

- Chiu trach nhiém theo d&i tién dé khu
Leader khu ban tudng tac (1) [o]lVEdc:Tel] Thu
- Phan chia task cho runner

i - Chiu trach nhiém theo déi tién dé khu
Tai1sm Leader khu quy trinh (1) phu trach Bao
- Phan chia task cho runner

- Kiém ké hang hoa
- Kiém tra tinh trang dia diém trudc va

Logistics (1) sau event Khanh
-Anuéng
Bean
Binh
- Hé trg set up —
LG, - Nhan task tU leader Chan Hung
Thay
Tri

Figure 17: DOong Dong bay Meo set up HR

NGAY, GIO VI TRI TEN PHU TRACH GHI CHU
Event manager (1) Thay
Logistics (1) Khanh
PG (1) Anh Dugng
Huan
Ban tudng tac Brief tudgnag tac
Trac SP
Tourguide (5) Thy
Trung bay quy trinh Brief quy trinh
Quang Lé
Sang 19.11 Trung bay san phim Bao Brief san pham
10:00 - 13:00
Technical (1) Bao Playlist
Thao Nguyen// 3h Nguyén out, Vi thay
Huy VG et
Photographer (2)
Cudng Phan
Videographer (1) Kem
Tri Huynh
Runner (2)
Huy Va
Cashier (1) Nguyén

Figure 18: Dong Dong bay Meo on site HR
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NGAY, GIO

TEN PHU TRACH

Event manager (1) Thuy
Logistics (1) Khanh
PG (1) Trac Hang
Trac SP
Ban tudng tac
Huan
Tourguide (6) Trung bay sian phadm Bao

Trung bay quy trinh

Technical (1)

Hoang Tam

Quang L&

Chan Hung

Photographer (3)

Huy Vi // Binh

Cudéng Phan /f Tan Bean

Péng Quan
Chiéu 19.11
12:00 - 20:00 Videographer (1) Kem
Trdc Anh
Runner (2)
Tri Huynh
Cashier (1) Nguyén
Host (1) Chi Kigu Anh
Coordinator (1) Thu
Anh Trung
Instructor (2)
Workshop ©an
Take care host (1) Thu
Tailor (1)
Chiéu19.1
13:00 - 20:00 Check in (1) Thanh Thanh
Host (1) Chi Kiéu Anh
Mc (1) Anh Dudng
Coordinator Thu
Talkshow +
Sharing Take care host (1) Ban
Take care khach DN (1) Anh Trung

Figure 19: DOong Dong bay Meo on site HR 2
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d. Checklist

. so NHA CUNG
HANG MUC NOI DUNG DON VI .
LUGNG CAP
Day deo thé staff 20 day Dong Dong
Checklist téng 2 ban
SG d6 su kién 2 ban
Kich ban set up 4 ban
M6 ta nhan su setup 2 ban
CHUGNG TRINH |Kich bdn MC 3 ban
DIU team
Kich ban on site 4 ban
M6 td nhan su on site 2 ban
Ban phéac thao trung bay san pham 1 ban
Ban phéac thao quy trinh 1 ban
Du tru kinh phi 1 ban
Key visual 1
Poster standee Dong Dong 1
Cau chuyén cdm hdng Mj Trau 1 ban
Dong Dong
Cau chuyén cdm hung Tote Dan 1 ban
Cau chuyén cadm hing Meo Sai Tréi 1 ban
THIET KE
Hinh anh thu gom bat (Display quy trinh) 4 hinh
Sticker QR code Biéu bat 6 t3
Menu custom 2 DIU team
e-voucher 10% 100

19




Form feedback su kién 4 ban
Ban check in, check out 2
Kamp Kamp
Ghé ngdi check in, check out 4
CHECK IN,
R Khung standee 3 pong Deng,
Kamp Kamp
Ké mica ban check in, check out 2 DIU team
Ban tron 1 cai Kamp Kamp
Buc trung mé hinh tuang tac 6 buc
H6p dung bat vun 10 hép
M& hinh tudng tac 6 mo hinh
M3 QR feedback 1 bang
Bat vun tudng tac 16 mau
Tam Mica 2 tam
HOAT DONG Keo dan sat 2 ha
TUGNG TAC Keo Velcro 1 cudn R o N
DONG DONG
Keo sung 3 cay
Bang keo den 1 cudn
Bang keo trong 1 cudn
Kéo 3 cay
Dao roc giay 4 cay
Thudc ké 2 cay
But 2 cay

20




Ban trung bay san pham 3 ban
Buc trung bay san pham 1 buc Kamp Kamp
Ghé den cao 2 cai
Bat trang trai ban san pham cd 25 mét
Bat do trai Meo Sai Trai 1 mét

DISPLAY SAN Khung tranh 3 khung

PHAM T3 cau chuyén 3 t3

Tam tron | used to be 2 tam Dong Dong
San pham trung bay 50
Bia carton dén san pham nhiéu
Mica xanh logo Dong Dong 1
Peén neon Dong Dong 1
Bat vang dag 80 cm
Bat bang sach 240 cm
Bat xam 400 cm
Day kém 10 mét
Keo nano 3 cudn

DISPLAY Quy |KI™ 2 cal

TRINH , . . . .

kéo 2 cay DONG DONG
Hinh thu gom bat 4 hinh
Miéng nhédm xanh cha bat 1 miéng
Vo hop baking soda 1 cai
Kéo 1 cay

21




Dao roc gidy 1 cay
Bang xanh 1 bang
Thudc 1 cay
Gang tay 1 doi
Cudn chi 5 cudn
Logo 5 cai
Phéc mad tuya 5 cai
TUi minions 1 tai
Ban workshop 5
Ghé workshop 10
Ban may 1 cai
Kamp Kamp
Ghé ngdi may 1 cdi
Ban cashier 1
Ghé cashier 1
Bat cho WS nhiéu
WORKSHOP |Khung rap 10 bd
Dao roc giay 10 cai
Dong Dong
Kéo 10 cay
Miéng trong truéc Nem nhiéu
Bang keo 2 mat 10
Ké mica ban cashier 1
E-voucher 100 DIU team
Menu 2

22




TALKSHOW

Ghé talkshow 30
TALKSHOW +
SHARING SHARING
Thung phuy den 4
Thung phuy cam 3
Bang keo x6p 2 mat 2 cudn
Bang keo trong 2 cudn
Keo nén 20 cay
Sung ban keo 2 cay
Keo dan sat 2 ha
VT TN (G Dao roc gidy 3 cai Nhd sdch

PHAM Kéo 3 cai
Day sat treo bat 10 mét
Day thung treo bat 10 mét
May duc 16 1 cai
Gigy AO 1 3
Set dung cu cho workshop 20 set Dong Dong
B& dam 6
Micro 2

THIET BI Chan loa 2 Kamp Kamp

Loa 2

23




O dién 5

Tivi 1

Ké dung Tivi 1

Quat hai nudc 1

Quat céng nghiép 5

Pén chiéu backdrop 2

Pen neon dongdongsaigon 1 Dong Dong
Laptop check in, check out 2

Diu

Sac laptop 2

Pin micro 1 vi Nha sach

Table 1: Dong Dong bay Meo checklist

e. HR map

SO DO SUKIEN SANG

... o0 o
@ ‘@ @ gl Ban tron

Ban
khach KK
Ban
khach KK

‘E

Ban
@ cashier

Nguyén

KK

Qudy order I

Figure 20: Dong Dong bay Meo HR map'1
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SO DO SUKIEN CHIEU
TALksHow + SHARING

Cuang

KK

Qudy order I LoD

Ban
khéach KK
Bat
khach KK

Ban
khdch KK

Bar
khdch KK

khéch KK

Figure 21: Dong Dong bay Meo HR map 2

3.2. Estimated budget

COST (VND)

TOTAL (VND)

SETUP, VAN CHUYEN

NOTE

Backdrop 500.0004d 500.000 d
Display quy trinh + san pham 500.000 4 500.000 d
Van chuyén 500.000 & 500.000 d
IN AN
Chudng trinh 200.000 @ 50.0004
Diéu bat sticker 50.000 d 150.000 &
CATERING
F&B 60.000 d 2.400.000 g
Extra 100.000 @
LOGISTICS
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Van phong pham 200.000 d 200.000 a

Khin gidy 30.000 d 30.000 &

Sdcluyté 70.000 d 70.000 d

TOTAL ESTIMATED COST 4.500.000 d

Table 2: Dong Dong bay Meo estimated budget

4. ACTUAL BUDGET

DONGIA SO LUGNG 5 ) .
o G S? THANH TIEN BHON VI .
STT HANG MUC (ngan = . VAT NGAY . ~ ~ GHI CHU
a S6 bPonvi . (ngan dong) CUNG CAP
dong) . THUE
lugng tinh
THIET BI

1 Camera Sony
ZV-E10 300.000 d 1 cai - 1 300.000 d

5 Camera Canon
70D 250.000 @ 1 cai - 1 250.000 4

Camera Canon

200. 1 - 1 200.
3 700D 00.000 4 cai 00.000 d
4 Gimbal 200.000 d 1 A - 1 200.000 4
5 Tripod 150.000 @ 1 Ca - 1 150.000 &
CATERING
1 Com trua 30.000d 6 phan - 1 180.000 d
TALENT

1 Dién vién 100.000 & 1 ngusi | - 1 100.000 &
2 Voice talent |500.000 d 1 ngudi | - 1 500.000 d

1.880.000 d

Table 3: Brand story production actual cost
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