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Nhén xét ciia Giang vién hiwéng din
Nhém: Phim tai liéu vé van héa diéu khic Tuwong Nha Mé
/Documentary film about “Tuong Nha Mo” sculpting culture
A. V& nji dung khoéa ludn

1. Giai doan nghién ctru: Thuc hién ddy di cic nghién ciru so cap va thir cdp can thiét dé hiéu
duwrgc ng‘i dung can rmye:n dat theo muc tiéu ban dau dat ra. Thue hién chuyén dé nghé nghiép can
thiét dé san xuat phim tai liéu mot cach can trong va chuyén nghiép.

2. Giai doan thue hién: Van dung co so ly lhu_vé'l va thuc 1é @ trén dé thuc hién san xudt phim theo
¥é cdu ciia doi tac la 16 chire YUU, ddp tmg yéu cdu cua 16 chire va xa hoi. Trong chién djch bao
gom mot phim tai liéu, sw kién cong chiéu phim, va chién dich truyén thang cho ngi dung nghién
ctru va su kién cong chiéu, két qua dat duwge hon 12.000 heot tiép can, trén 500 heot like pages,
hom 170 hept tham gia suwe kién. Dac biét su kién mang tinh sang tao cao voi chi phi tiét kiém, diegc
nhiéu khan gia danh gid cao.

3. Puge Mang ludi tinh nguyén Tay Neuyén va 6 chiee YUU dong hanh, cng nhdn, sir dung phim
va danh gid cao. Kéu goi duwgc 3 don vi tai tro va mong muén nhom tiép tuc hop tac sau nay.

4. Dac biét, tham gia cudc thi phim tai liéu Vigt Nam va Qutfc té

5. C6 thé noi, GVHD ddnh gia nhom da thwec hién dwoc khoi lwong cong viéc rdt tot, san phdm
mang tinh hiéu qua cao.

B. V& hinh thirc khéa lufin
Trinh bay dep, bo cuc, trich dan ddy du, ré rang, ngén ngic phi hop mét dé an tot nghiép.
C. Vé thii dj cua sinh vién trong qua trinh thyc hién do dn.

Thai dé 161, chuyén nghiép. Tinh than lam viéc t6t, chu dong hoc hoi, tim hiéu, nghién ciru, tim doi
tac, lam viéc nhom dé dat muc tiéu chung. Nhém da bo sung thé manh cho nhau hai hoa, chat ché
dé tao nén mot do an tron ven tir khau nghién ciru dén t6 chirc sw kién va san xuat san pham truyén
thong.

D. Két lufn
1. Mitc do dat

Mue d6 dat 100% so véi muc tiéu dé ra, , dat 200% hiéu qua vé ngan sach (giam con 50% die kién
ban dau.

2. Han ché

Pham vi nghién ciru con gici han trong hoan canh thuc té cia Tweong nha mé, chwea cé diéu kién
tim hiéu va truyen tai twong nha mo trong boi canh Lé bo ma.

Can rén luyén thém kha néng viét bai nghién ciru, ky nang lam viéc voi khach hang.
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ABSTRACT

Our graduation thesis's project is named "Documentary film on Tuong nha mo
sculpting culture”, in cooperation with the youth organization "YUU Organization™.
This is part of Yuu's project to develop education and preserve culture to enhance the
sustainable development of ethnic groups and ethnic minority communities in Kon
Tum, Central Highlands. Which aims to help young people have a deeper and more
comprehensive view of the cultural quintessence of the Central Highlands in general
and the art of sculpting "Tuong nha mo" of Bahnar and Jrai in particular in the

context of the new era.

Along with a documentary film on sculptural culture of “Tuong nha mo”, we also
hold an interactive exhibition about Bahnar and Jrai traditional cultural beauties and
Tuong Nha Mo. A film premiere is also included in the program. For the film
communication campaign, we use the YUU Organization page to promote movies and
premiere events. The purpose is for people to know and understand the messages that
the documentary film "Tuong nha mo" wants to convey and attract people to attend

the film premiere event.
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Tuong nha mo: Bahnar and Jrai ethnic tomb statue

Nha mo: a traditional tomb built for the dead relatives of the minority ethnics
living in the Central Highlands

TNM: abbreviation for Twong nha mo

Le bo ma: a traditional ceremony of the minority ethnics living in the Central
Highlands for leaving the grave and anything related to the dead relatives for

them to peacefully come back to the forest god


https://docs.google.com/document/d/1afuJBSbcJP6jqKQ9KMhTDGBjFe7xcy-dTPKSlKctk6o/edit#heading=h.8xjve2hxjfcl
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CHAPTER I

INTRODUCTION

1.1 Problem Identification

“Tuong nha mo” sculpting culture along with “Le bo ma” is a special traditional habit
of the minority ethnics living in the Central Highlands of Vietnam, especially Bahnar
and Jrai ethnics. This culture is a special means of commemorating the dead relatives.
In addition, the method of handicraft sculpting woods to create “tuong nha mo” is also

a valuable heritage which deserves to be preserved and inherited.

However, in the current context of modernization, this culture is gradually forgotten
by both people inside and outside the culture. Due to the invasion by Christian
worship, the Bahnar and Jrai people no longer practice their forefathers' religion,
known as the spiritual old forest, which renders it inappropriate to hold "le bo ma" or
place "tuong nha mo" in the tombOne more issue relating to the forest is that more
land is needed for living space and farming leading to the forest being rehabilitated.

Consequently, wood source is running out for sculpting “tuong nha mo”.

On the other hand, another kind of wooden statues of minority ethnics living in the
Central Highlands is now easily misunderstood as the spiritual “tuong nha mo”.
Mostly, in tourism, people put those statues and communicate it wrongly as “tuong
nha mo”because they think “tuong nha mo” will bring the tourist the sense of the old
Central Highlands by its traditional meanings. It is difficult for people who are
unfamiliar with this culture to completely comprehend "Tuong Nha Mo" because it

has a very different meaning and spiritual significance.

Lastly, the right method and solution for preserving such a private and spiritual
culture as “tuong nha mo” is still a difficulty of people putting effort in their

preservation responsibility.

Therefore, in this project we wish that we could generate ideas which make the

communication process contribute to the preservation. Communication process must
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provide theoretically information about many aspects and values of the “tuong nha mo”
culture for more audiences to know about it accurately. Therefore, the preservation
process through communication will be sustainable, fully and correctly conserving the
spiritual, private meanings of “tuong nha mo," so that even if "tuong nha mo" no
longer exists in the future, the Bahnar, Jrai, and other Vietnamese ethnic groups
still remember it as one of extraordinary cultures of the Central Highlands and do not

misunderstand with other forms of wooden statues.

1.2 Capstone Project

Subject code FA22MCO06

Subject  name | Documentary film about “Tuong Nha Mo” sculpting culture
(English)

Subject  name | Phim tai liéu vé van héa diéu khiac “Tuong Nha Mo”

(Vietnamese)

Subject To introduce the cultural beauty and stories of “Tuong Nha Mo" of
explanation ethnic minorities in the Central Highlands to the next generations.
In this project, we make a Documentary film about “Tuong Nha

Mo” sculpting culture to accomplish our goal.

Group code GFA22MCO06

Group member | Tran Anh Khoa - SS150601 - Leader
Phung Qudc Long - S$150596 - Member
Nguyén Nhan Huong Thanh - SS150395 - Member

Nguyén Thanh Thao Vy - S5140086 - Member
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Scope of work | Campaign: Facebook fanpage about the project has 10.000 reach

and increased 500 likes from 10/10 to 8/11.

Event: 1 Interactive exhibition with 150 attendees.

Production: 1 documentary film, 2 teasers, 1 recap.

Table 1 Capstone project

1.2.1 Project timeline

STAGE TIMELINE TASK IN CHARGE
(expected)
Research 29/08/2022- Short film production Tran Anh Khoa
04/09/2022 )

- Category Phung Quoc Long

- Script idea Nguyén Nhan
Huong Thanh

- Videography techniques

(Camera angles, tips, Nguyén Thanh

treatments) Thao Vy

Communication campaign | Nguyén Thanh

for the film Thao Vy

- Listing ideas Nguyén Nhan
Huong Thanh

- Scratching the media

strategy

-Define the problem and

challenges in the process of

18
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education about culture

- Requirements

Film premiere Nguyén Nhan
Huong Thanh
Creating forms to collect:
Nguyén Thanh
- The interest rate of the
Thao Vy
targeted audience
- Activities that the targeted
audience want to have in
the events
Pre-production | 05/09/2022 - | Short film production Tran Anh Khoa
(Development) 01/10/2022 )
- Writing script Phung Quoc Long
- Scouting location Nguyén Nhan
Huong Thanh
- Creating call sheet
- Art direction
- Storyboard
- Visual script
- Shotlist
- Equipment preparation
- Budget
Communication campaign | Nguyén Thanh
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for the film Thao Vy
- Choosing idea Tran Anh Khoa
- Finding sponsorship Phung Quéc Long
- Overall timeline, planning | Nguyén Nhan
Huong Thanh
- Mood and tone, art
direction, identity
Event: Film premiere Tran Anh Khoa
-Developing ideas (theme, | Phung Quéc Long
mood and tone) N
Nguyén Nhan
- Art direction Huong Thanh
-Media Requirements Nguyén Thanh
(short videos, images, etc.) | Thao Vy
Report 1 Tran Anh Khoa
Phung Qudc Long
Nguyén Nhan
Huong Thanh
Nguyén Thanh
Thao Vy
Production 03/10/2022 - | Short film production Tran Anh Khoa
15/10/2022 ,
Shooting footages for the | Phung Quoc Long
short videos 3
Nguyén Nhan
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Huong Thanh
Nguyén Thanh
Thao Vy

Communication campaign | Nguyén Thanh

for the film Thao Vy

-Execution: Launch the Phung Quéc Long

campaign

Event: Film premiere Tran Anh Khoa

- Shooting short videos, Phung Quéc Long

images for the media N

. én Nha

requirements of the events Nguyén Nhan
Huong Thanh

- Proposal N
Nguyén Thanh

- Execution plan Thao Vy

- Budget

- Tasklist

- Timeline

- Equipment list

- Locations instruction

maps

Report 2 Tran Anh Khoa
Phung Québc Long
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Nguyén Nhan
Huong Thanh
Nguyén Thanh
Thao Vy
Post-production | 17/10/2022 - | Short film production Tran Anh Khoa
30/10/2022 X

- Offline editing Nguyén Nhan
Huong Thanh

- Online editing
Nguyén Thanh

- Col '

Color grading Thao Vy

- Sound Effect

Communication campaign | Nguyén Thanh

for the film: Thao Vy

- Sneak peak about short | Phung Qudc Long

videos launching

- Launching short videos

- Enhancing posts about the

upcoming event

- Introducing guest

speakers

Events Execution | 31/10/2022- Hold the film premiere Phung Qudc Long
05/11/2022 event ‘

Tran Anh Khoa
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Nguyén Nhan
Huong Thanh
Nguyén Thanh
Thao Vy
Report 3 Tran Anh Khoa
Phung Quéc Long
Nguyén Nhan
Huong Thanh
Nguyén Thanh
Thao Vy
Evaluation 07/11/2022 - | Short film production Nguyén Nhan
19/11/2022 Huong Thanh
- Collecting feedback
- Tracking the reacts,
shares, comments about the
short film on YUU
Organization’s fanpage and
our fanpage
Communication campaign | Trin Anh Khoa
for the film )
Phung Quoc Long
- Customer feedback N
Nguyén Nhan
- Analyze survey Huong Thanh
Nguyén Thanh
Thao Vy
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Film premiere event Phung Quéc Long
- Creating feedback form
- Collect the check-in data
Report 4 (Final Tran Anh Khoa
Report/Production book) )
Phung Quoc Long
Nguyén Nhan
Huong Thanh
Nguyén Thanh
Thao Vy
Completion 21/11/2022 - | Submit all necessary Tran Anh Khoa
26/11/2022 documents for the graduate )
defense Phung Quoc Long
Nguyén Nhan
Huong Thanh
Nguyén Thanh
Thao Vy
Rehearsal  and | 28/11/2022 - | Each member practice for | Tran Anh Khoa
preparation 03/12/2022 their presentation part for ,
i . Phu oc L
the Capstone Project Final ung Quoc Long
Presentation Nguy&n Nhan
Huong Thanh
Revise the final Neuyén Thanh
Thao Vy

report/production book
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with instructor

Rehearse the oral defense

Oral Defenses 05/12/2022 - | Capstone Project Final Tran Anh Khoa

10/12/2022 Presentation )
Phung Quoc Long

Nguyén Nhan
Huong Thanh

Nguyén Thanh
Thao Vy

Table 2 Project timeline

1.2.2 About TNM documentary film

We cooperated with YUU Organization to make a documentary about the sculptural
culture “Tuong Nha Mo” of some Bahnar and Jrai ethnic groups living in the Central
Highlands of Vietnam. This short film is about the art of sculpture, shared from artists,
researchers and people directly related to TNM. In addition, we will organize a
screening of the documentary and pre-event of the exhibition will be held in the
campus of FPT HCMC.

1.2.3 About Yuu Organization

YUU Organization is a youth-led non-profit organization working to empower ethnic
minority children and youth in Central Highland of Vietnam through education,

employment, and cultural conservation since 2017.

For four years, YUU Organization has implemented several projects in education and

cultural conservation to strengthen the sustainable development of ethnic minority
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communities in Kon Tum and worked closely with the local and international partners

to provide the necessary support.

YUU Organization has received multiple awards from the NGO/NPOs and civil
society organization at local, regional, and international levels for its contributions to
sustainable development in the field of education and cultural preservation in the
Central Highlands.

Since 2018, YUU Organization is an official member of the Vietnam Volunteer
Center in Central Highland (under the Ho Chi Minh Communist Youth Union (HCYU)

Central Committee).

1.2.4 About TNM Exhibition project

The TNM Exhibition project is co-organized by YUU Organization and CIDO Club
with the hope of creating a landmark that helps to honor the traditional cultural values
of the Central Highlands people and the sacred beauty of the TNM - a part of the lives

of local people in the high mountains.

In order to introduce the cultural beauties and stories of the TNM to the next
generations of ethnic minority communities in the Central Highlands, the wood statue

art conservation program will:
(1) Carrying out activities to share cultural and artistic values through social networks
(2) Preserve the folk art of sculpting with local artisans

(3) Encourage the development and derivative of folk art forms to bring the “Tuong
Nha Mo”.

(4) Closer to the younger generation.
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The focus of the project - Exhibition of wood sculpture art, is expected to be carried
out in Kon Tum and TP. Ho Chi Minh at the end of 2022.

The YUU project is implemented with 4 main objectives:

(1) Introduction to the art of sculpting statues of Bahnar and Jrai people through
multimedia.

(2) Raising awareness of the young generation about folk art and promoting young

people's participation in the preservation of folk wood carving art.

(3) Collecting, classifying, synthesizing and digitizing “tuong nha mo” samples made

by artisans on the website.

(4) Preserve Bahnar's way of making statues through the guidance of folk artisans.
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CHAPTER 11

RESEARCH

2.1 Bahnar natives of the Central Highlands

2.1.1 Body

Average body type.
Long, slender head with straight, bushy black hair and a delicate, thin beard.

Wide eyelids, exposed whites, a dark body, and lengthy furrows; Horizontal eyes;

Eyes are deep because brows protrude.
Flat cheekbones, a sloping mouth edge, a flat nose, and a sorrowful face.

—All these things are clearly shown on the statues, creating the uniqueness of "tuong

nha mo".
2.1.2 Death

Death is the adoption of a new identity in order to live in a different environment. The
soul emerges when the living bring the body of the deceased and the treasure buried in

the graveyard.

In funerals, the living divide their property with the dead one last time before leaving
forever. From the date of going to the cemetery, the body is cared for as if it were still

alive (building a grave house, lighting a fire, bringing enough meals).

The deceased go to the cemetery to burn in hell (the underworld). Villages, kingdoms,
and everyday activities are divided. Scolding is the same as it is in the world of
humans, only this one is upside down (time, space). The door must be classified
through the long-nanny and is not open to everyone. Gods are said to be real and come

In a variety of forms.
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2.1.3 Christianity's impact on the Bahnar people and their culture

During the renovation period, Protestantism, a brand-new and contemporary
international religion, was simultaneously practiced in the Central Highlands. This
religion views the conventional cultural way of life as archaic and unethical, as well as
its prior religious customs as superstitious. The desire of various ethnic groups "to be

perceived as modern rather than antique (Salemink, 43)" contributes to some of this.

In 2001: The Vietnamese government funded a program to research the epics of the
Central Highlands ethnic group with a budget of $1 million, but it had little impact on

their demonstrations for land ownership and religious freedom.

Currently, the spiritual elements are no longer as bold as before and the living space
of the tomb is gradually narrowing. If there is no plan to preserve the tomb statue and
teach the profession of sculpting, the value of this precious heritage will gradually

disappear.

2.2 About "Tuong Nha Mo"

2.2.1 "Tuong Nha Mo" sculpture culture

The Central Highlands people believe that death is not the end of life but rather the
beginning of life in another form, which then returns to be a donor to Tay Nguyen's

tomb with the festival of leaving the grave and takes the form of a symbol or a song.

Not fussy, detailed, not calculating body proportions, but looking at each statue can
feel the depth of separation, regret, contemplation, contemplation with time,
expressing nuances and high artistic aesthetics in each work. It can be said that the

graveyard of ethnic minorities is the place to show the talent of wood carving.

The unique feature of “tuong nha mo” is that although it still has a common style,
each region has its own characteristics that make a difference in the tomb area. To

recognize the difference between the Bahnar and Jrai tombs, people rely on the size
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and sculpture of the statue. Statues of the Bahnar are small in size, 40-70 cm tall and

are usually mounted on a tall wooden base.

In the past, “tuong nha mo” of the Jrai people were often large in size, with statues as
tall as real people. However, now due to the influence of many factors and the amount
of wood is not much, the size of the statue is gradually shrinking. The Kep village
graveyard (la Mo Nong commune, Chu Pah district) still preserves quite intact the
spiritual values typical of the Jrai ethnic group's traditional tombs up to the present
time. The village elder "Ro Cham Ne" (Kep village) said: "Tuong nha mo is decorated
around the graveyard with the meaning of mourning the dead and will accompany and
serve the dead in the afterlife”. When looking at the tomb area around which
decorated and arranged many wooden statues, it proves that the tomb house has had a
ceremony to leave the grave, and vice versa, if there is no statue, the ceremony has not
been held.

2.2.2 What is "Tuong Nha Mo"?

Figure 1 "Tuong nha mo" area

In essence, "tuong nha mo" are folk wooden figures that were erected around a tomb

on "le bo ma" - the final celebration in the Bahnar (Jrai) to say goodbye to the dead -
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and then left in the forest. "Tuong nha mo" is a type of spiritual practice used by the
Bahnar people to express their beliefs and is connected to distinctive cultural

characteristics.

When "death steals its own life", "tuong nha mo" is sculpted in pairs as a form of
resistance to death. They are the "joys of living" that the living give to the dead. The
paintings “tuong nha mo" are also placed in stages of life, from boys and girls dating
to boys and girls commuting to pregnant ladies, fetuses, and babies, as well as

individuals holding faces.

In the traditional culture of the Bahnar ethnic groups, "Tuong nha mo" is a distinctive
kind of sculpture. These kinds of works were produced during "le bo ma" with the

intention of assisting the dead.

At the time of "le bo ma," artists created "tuong nha mo." People believe that one must
go through the following rites from the time they are born until they pass away:
blowing their ears, stretching their teeth, and growing up. They carry out the "Giving
the ring" ritual when they get married, the "M'Pu" ceremony when they get older, and
the "Atau" ceremony when they pass away. Finally, do the ceremony "Po thi" - "bo

ma" when you want to say goodbye to the deceased permanently.
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2.2.3 Kinds of “Tuong nha mo”

(1) "Mourning emotions" statues include those that are seated with their elbows

resting on their knees, chin resting on their hands, and holding sad faces.

Figure 2 "Mourning emotions" statues

(2) Statues of "Sexual matter and lineage maintenance™. Statues portraying men and
women having sexual relations with enlarged genitalia and statues of expectant

mothers are examples of statues with sexual pigment and lineage maintenance.

Figure 3 "Sexual matter and lineage maintenance" statues
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(3) Statues of “Daily ceremonies/activities” include those depicting people beating
rice, caring for children, playing folk games, or engaging in festive activities like

drumming and dancing.

Figure 4 “Daily ceremonies/activities” statues

(4) “Portrait/monster” statue: a portrait statue with large ears, sharp teeth, a

malformed visage, and other bizarre features.

Figure 5 "Portrait/monster" statues
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(5) Statues of “Animals and Gifts”: Ethnic people like real-world animals over
mythical ones, such as dogs, peacocks, rabbits, wild turtles, and so on. Additionally,

there are statues made of ivory, buffalo horns, etc.

Figure 6 "Animals and Gifts" statues

— The statue has five values and a symbolic meaning, albeit they are not spread
equally. Particularly, groups (1), (3), and (5) are abundant in all cemeteries, but group
(4) is less prevalent and its distribution does not appear to follow any patterns. any.
Group (2), in particular, is a unique motif that only surfaced in the region inhabited by

the Jrai Arab subgroup in the 20th century.
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2.3.4 How to make “Tuong Nha Mo”

Figure 7 The artist is sculpting the statue

Starting with wood, axes are used to carve the circular wooden blocks of the beautiful
mountains into the shapes of the head, chest, legs, and arms. The triangular block
serves as the nose. The folk artist's emotions first vibrated with a rustic simplicity
before starting to flow as wistful low tones. Who among us has ever seen the source of
vibrations emanating from that rough artist's hand: Individuals will gradually and
strangely materialize, and wood has transformed into people who suffer continuously

for their loved ones. sitting and sobbing while walking like a statue...
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Figure 8 Sculpting tool box

The Central Highlands people built a circular statue that is exclusively used in the
tomb area to express the sentiments of the living to the deceased; it is not utilized as a
decoration in private residences or communal buildings. In accordance with the rules,
before leaving the grave, sculptors are only permitted to express their emotions
through sculpting in the tomb area and are not permitted to create statues anywhere

else, especially in residential and communal spaces, due to the risk of criminal activity.

Due to the wide range of sizes of "Tuong Nha Mo," estimations are frequently made
using the arm’'s length as a standard. Each statue is an average of one and a half spans
long, with half of that length buried in the ground and the other stride raised as the

statue's body. Around the tomb, all statues have been interred.

Through the inventive hands of artists, "Tuong Nha Mo" Central Highlands has rich
social and communal knowledge. Because more and more visitors from around the
world stop by to appreciate the monuments, their isolation and solitude have gradually
dwindled.
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2.2.5 Sculpting “tuong nha mo” process

On the trip to Kon Tum, Mr. Bok Hung, who is a “tuong nha mo” sculpting artisan,
shared to us the “tuong nha mo” creation. The sculpting process starts with the act of
choosing a suitable log. Then the artisan will use a very large ax to decisively cut the
log, forming the wood block. The first step with that big ax is crucial because at the

time, the artisan is about to bring the sculpture into life through its shape.

Sculptures can come in the form of a person adopting a melancholy sitting posture, a
pregnant woman, or any other daily activity. Besides, animal or monster sculptures

also retain massive popularity.

After that, the artist will use small chisels, along with a firm and hard bicep-sized
wooden hammer to begin the process of carving detailed lines on the sculpture. This
process takes place with lots of improvisations. The artist just puts the chisel in the
position he wants and hits at its butt with the hammer to carve the lines. Fortuitously
yet somehow still systematically and artistically, the chisel functions as a tool paving
the way for lines, while the hammer plays the role of producing. In that way, after a
period of practicing this sculptural art, a statue will be designed according to the

wishes and thoughts in the mind of the artisan.

Like many other artistic types, the created sculpture is like the brainchild of the artist
who immerses themselves in the beauty of nature emanated from wooden blocks and

relishes the privacy and sacredness of the sculpture.

2.2.6 Bo ma ceremony

The majority of the ethnic minority who live a nomadic lifestyle in the Central
Highlands celebrate the "bo ma" festival. They hold that the spirit won't actually
return to the grandparents to begin a new “life" in the afterlife until the "bo ma"
ceremony is over. The connection between the living and the dead has since vanished.
With such a holy significance, the "bo ma" ceremony is a significant annual event that

draws a sizable crowd and often takes place in the spring at the local cemetery.
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Figure 9 Pictures about “Le bo ma”

(1) The function of a funeral rite is to bid the deceased's spirits farewell and to cut all

ties between the living and the dead so that they may pass away peacefully.

(2) The Central Highlands' longest and most exuberant festival (3-5 days) is called
"nature.” The villagers shared their final dinner with the deceased while dancing and

beating gongs to summon them.

(3) Regarding culture the festival season, also known as "eat year and drink month," is
when traditional cultural events and distinctive cultural elements such as puppet plays,

cuisine, gongs, and tomb house architecture and sculptures come together.

(4) Regarding spiritual significance, people create art in the village's community
houses on holy days. Anyone moved by that holy occasion never considered creating
a statue. Instead, a man approached the forest with an ax in hand, selected the proper
tree to cut down, and mastered a bizarre technique to create a statue out of a wooden

body.
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(5) Making art is a yearning for self-expression, self-exploitation, and self-
surrendering. This is related to the worth of life. Statues are not copies of reality;
rather, they are the instantaneous, igniting yearning of a sacred occasion, and are not

works of art. The statue of a baby in a fetal position represents life.

2.2.7 Describe “nha mo”

(1) A gorgeous and compassionate space setting

Functionally speaking, the Central Highlands “nha mo” is not an architectural for
long-term use, but rather A space environment for the festival "Bo mat"”, a major
festival of some ethnic groups in the Central Highlands such as Bahnar, Jrai... People
will spend a month or more getting ready for the "bo ma" ceremony in general and the
tomb in particular. The majority of the village will participate in this celebration by
going to the forest to gather wood, bamboo, rattan, but also to cut grass to bring to the
local cemetery. Others will cut poles, weave roofs, carve statues, paint, clean, and
serve. During this procedure, individuals converse and exchange jobs. The "bo ma"
ceremony, which lasts for 3—7 days, is when the tomb’s artistic effects are at their peak.
Because in the Central Highlands' conception, the tomb is a living habitat rather than a
place of rest. Only a few brief "bo ma" festivities were celebrated in the tomb house.
The creations were left unaltered once the event was over, vulnerable to the elements

like wind and rain as well as the ravages of time.

Figure 10 “Nha mo” area of Jrai
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(2) Human stature

In the Central Highlands, no other architectural style—not even communal houses—
can draw artists from as many diverse artistic disciplines as a tomb. The tomb home is
a work of architecture, decorative art, and knitting, among other things. The tomb

home, however, is a little, not a massive, piece of construction.

All of the aspects of the Central Highlands “tuong nha mo” are scaled to human
standards: the statue is no taller than a span and no shorter than a gang, the carved
tapestries are typically one gang wide, the decorative poles are constructed from short
pieces that are joined... A height of more than one span, which is too tall for humans,
Is almost never found in the tomb's decorative elements. These ornaments are used by
residents of the Central Highlands. To give decorative figures a sense of height
growth, technical methods of assembling, splicing, or embellishing numerous

continuous shapes on a long wooden body are used.

2.2.8 Values of "tuong nha mo"

“Tuong nha mo" values includes:

(1) It serves as the medium of exchange between the living and the dead."The statue is
given to the deceased as a gift; it is not buried or turned. Making a burial statuary is

like sending the joy of life to the dead.” Chu Van Son

The Central Highlands inhabitants worship the forest, therefore they view it as both a
super-birthplace and a location from the beginning of time. They also utilize "tuong
nha mo" as a language, which is a wooden philosophy in which the language of living
talks to the dead. The sculptures are created in couples as a representation of happy
attachment, dancing together around each tomb to the hymn as a protest of the Central
Highlands people over death. The sculptures are sculpted in pairs as a representation
of a joyous attachment, dancing in unison to the hymn around each tomb as a protest
of the Central Highlands' inhabitants towards death, which is meant to evoke an

atmosphere of sorrow and sorrow. The forms of the wooden statues depict the
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exuberant liveliness that seems to be concealing the straightforward faith in the

sculptor's wealthy existence.
(2) For religious convictions

Making sculptures is done as a sort of spirituality rather than for the aim of buying
and selling. They appear to give the log in their hands a second life—the life of a
statue—and to have given it an idol-like form. One may only understand the statue's
melancholy by looking at it, as saying goodbye to a loved one is never an easy thing
to do. They channel their sadness into statues, usually one of a man cradling his face
while his hands are resting on a pillow, out of fear that it may interfere with the

process of the dead's freedom
(3) A representation of life

Each group of Bahnar or Jrai people has the ability to reflect the geographical features,
climatic circumstances, and issues they deal with on a daily basis through the statue's
theme and method of creation. For instance, only one branch of the Jrai ethnic group,
which lives in regions with extremely harsh climatic conditions, has images of men or
women with naked bodies and enlarged genitalia. For them, the issue of survival is of
particular concern when a large number of infants are lost to diseases and wild

animals.

2.3 Secondary research about target audience

As we researched, young people are playing a major role in spreading a source of
information on the media, especially social networks. Evidence for this hypothesis is
that a survey from ComsScore showed that more than 87.5% of 30 million internet
users in Vietnam have been using social networks and 71% of that 87.5% aged 15-34

(Do, 2021). This proves that young people use social networks the most.

In addition, the daily use time of young people on social networks accounts for the
highest percentage: 1-3 hours (35.7%); from 3-5 hours (25.7%); over 5 hours (22.6%);
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less than 1 hour (16.0%) so young people are spending a lot of time on social network
(Do, 2021).

Besides, accessing news, supplementing knowledge, and enhancing connectivity are 3
of the main purposes that young people use social networks (Do, 2021).
Therefore, the process of using social networks of young people will follow the
following model: Receiving information — Transforming information to suit the
accumulation of knowledge for yourself — Sharing information in the network of

relationships and the process will be repeated to others.

In cultural concern, the youth care about cultural matters in particular in their own
creative ways in the digital world. They execute some extraordinary methods of
preservation Vietnamese cultural heritage such as “Cheo 48h - Téi chéo vé qué huong”
- a preservation program made by the youth for a Vietnamese folk genre called “cheo”
through fun and energetic activities or a group of youth called S.River uses digital art

designs to communicate about culture (Hong Minh, 2018).

With those reasons, we believe the emerging adulthood audience can help us achieve
our goal. The following are key takeaways information about our target audience

conducted from the aforementioned research.
Demographic:

Age: 18-24 years old

Gender: All genders

Geography:

Currently living, studying and working in Ho Chi Minh and Kon Tum city because
YUU organization intend to hold their “tuong nha mo” exhibition and education

efforts about it in these two cities.

Psychology:
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Requiring freedom to freely decide their own thoughts
Appearing in good condition and responsible to the society
Behavior:
All using social media and spending much times for it

Accessing the information to keep self up-to-date

2.4 Primary research about target audience

We also do a survey “KHAO SAT MUC PO QUAN TAM VE VAN HOA TAY
NGUYEN VA NGHE THUAT BPIEU KHAC TUONG NHA MO” (INTERESTING
LEVELS OF CULTURE and sculptural art "TUONG NHA MO") with FPT
University students, administrators, and Fulbright University and some other

universities. (Appendix 1)

Over 300 people are concerned about the matter of losing a Vietnamese culture which
includes the Central Highlands’ cultures and they want to know more about the

history, meaning and sculpting process of “tuong nha mo”.
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2.5 Problems relating to the practice of “tuong nha mo” culture in the modern context

These problems are conducted based on secondary research about “tuong nha mo”
culture and tested by in-depth interviews with over 10 people living in Kon Tum,
specifically in Kon Ko Tu and Lay villages. We also test by online surveys with over
400 people in mainly FPT University and other universities in Ho Chi Minh city. The

problems are:

(1) The first problem affecting the preservation of “tuong nha mo” is the heavy
influence of the Kinh ethnic group's cultural encroachment, making it difficult for the
ethnic minority living in the Central Highlands to preserve and maintain their original

culture and beliefs.

(2) Minority ethnics people in the Central Highlands no longer follow their original
forest worship due to the immigration and heavy influence of different ethnic to their
land. They gradually change their worship into Christian leading to the practice that
they do not execute their traditional habits. In this case, building “nha mo”, putting
“tuong nha mo” and doing “le bo ma” are no longer appropriate for ethnic minority

families who are now following Christian.

(3) Currently, the spiritual elements are no longer as bold as before and the living
space of “nha mo” is gradually narrowing because land is needed for more
accommodation and farming. If there is no plan to preserve “tuong nha mo” and teach
the profession of sculpting, the value of this precious heritage will gradually disappear
(Vo, 2021).

(4) Wood source for sculpting “tuong nha mo” is becoming rare because of the forest
reclamation for more important purposes such as building houses and farming. The
other kind of woods are not accepted for sculpting spiritual “tuong nha mo” for
funeral purposes because they will lose their souls and original meaning. Otherwise,

statues for decorative purposes can use different woods.
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(5) Cultural beauties are touristized causing the loss of its core value and become like
empty and lost objects. “Tuong nha mo” no longer has a great meaning as it used to ,
but becomes strangely restrictive and narrow, rigidly displayed in tourist areas
(Phuong Thuy, 2013).

(6) “Tuong nha mo” in the old graves was stolen and exchanged by those who lack
knowledge for money because of rumors that it was a genie and a god of wealth,

indirectly killing the sacred meaning it had.

(7) There is not a systematic system to distinguish two different groups of statues

which are:
Statues for funeral purposes which are “Tuong Nha Mo” (funeral sculptures)
Statues for decorative purposes (decorative sculptures).

Since then, people have focused too much on the first group of statues, which are no
longer relevant to the current social context. Every year, there are still many contests
or training programs to create conditions for young artisans to practice or to promote
“tugng nha mo”, but focusing only on the “tuong nha mo” makes those programs does
not really attract the attention of the public and is not really practical for the

development of the image of “tuong nha mo” due to the current context.

(8) The fact that “tuong nha mo” is given more importance and focus is probably due
to the fact that the Central Highlands culture is considered a living past. The
homogeneity of the people living in the Central Highlands is denied when they are
forced into a framework of representing ancient values. The change in beliefs makes
ritual activities such as “le bo ma” no longer available, but people still try to apply
epic images to the Central Highlands and perform gong dances even though they are

not really suitable for the modern context.
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2.6 Documentary film

2.6.1 What is documentary film

Documentary film is a cinematic genre, and it was the first to debut when cinema was
formed (lytuong.net, 2021). It is described as film capturing non-fiction activities, acts,

or events with the goal of educating or recreating history (Thuy Van, 2022).

2.6.2 Value of documentary film

Andrew Britton wrote in his book General Cinematography, "First and foremost, a
valuable documentary film must depict many aspects of reality, a truth that is not as
simple as we perceive it. What you see is a reality set in the historical, social

environment that generated it"

2.6.3 Roles of documentary film

Documentary film has the main two roles:

(1) Education and raise public awareness: Raising viewers' awareness and thinking
through true images of people, places, environment, events, and events, in all their
richness and complexity. The utilization of common details mixed with music, noise,
commentary, and editing methods emphasizes the social meaning of occurrences and

events.

(2) Aesthetics and historical significance: Aesthetic and poetic occurrences;
metaphorical and symbolic components in art, scenery, and trip films. The historical
documentary value of television documentaries in particular, as well as documentaries
in general, is particularly important for events, events that occurred just once, or

events, events, persons. Nothing can replicate history's visions. (lytuong.net, 2021)
Impacts of documentary film on culture:

Documentaries are known as "Reality Cinema™ in the film industry since this genre

views truth to be ultimate, not fake or produced, and without actors. The filmmaker
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must be impartial in his or her portrayal of the facts. So, documentary is similar to
journalism. This is a significant element in genre characteristics, and a key concept for
documentary films to be able to "create stories” in times of unique occurrences or

events in life (Bao Lam, 2018). Therefore, it can truly reflect a culture for the outsider

to clearly understand and sympathize without experiencing it.

2.6.4 Kinds of documentary film

There are 6 kinds of documentary film:

(1) Poetic Documentaries: A film that is both lyrical and emotive instead of just
reporting objects and occurrences, these outstanding films frequently focus on

transmitting emotional experiences to viewers.

(2) Expository Documentaries: A descriptive documentary that is solely concerned
with portraying, proclaiming, reporting, or spreading real-life events without

developing the film's emotional circuitry

(3) Observational Documentaries: A film with the purpose of recording every detail

around a major topic, including rare or highly personal interactions with the subject

(4) Participatory Documentaries: is a hybrid of the Observational Documentary and
Descriptive Documentary genres, and it includes aspects that impact the filmmakers

or cameramen as well as the characters in the film.

(5) Reflexive Documentaries: The distinction between both is that Reflective
Documentaries focus solely on the cinematographer himself and what the
photographer sees and feels, whereas Participating Documentaries attempt to

influence and comprehend the subjects in the third person.

(6) Performative Documentaries: having a personal view or experience on important

political problems or historical events. (Thuy Van, 2022)
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2.6.5 Documentary film in Vietnam

Documentaries have flourished in Vietnam in recent years, not just in quantity but
also in quality. This demonstrates that the documentary made a powerful and
appealing move, capturing the audience's interest. The reason for documentaries'
growing and success is, first and foremost, that filmmakers have aggressively sought
the public by broadening themes and substance. Furthermore, channels for bringing

documentaries to viewers have grown from television to online platforms (Vu, 2021).

About documentary films about cultural matters, VTV has a series called “Néo vé
ngudn coi” (Tracing back to the origin). It finds lost values through tracing the
vestiges of a cultural address, norms, and habits throughout Vietnam. The show's plot
generally begins with an item or a legend about a location, taking viewers to the
evaluation of specialists, meeting particular individuals, and generating live footage.
movement centered on ideal principles that have been buried by time (Bao Lam,
2018). Or CIRUM: Documentary series about ethnic minorities' religious rituals and
culture. Each ethnic group has its own set of customs and traditions that are strongly
rooted in the belief system related with the land and environment. The documentary
series, created by the Consulting Center for Sustainable Resource Management and
Community Cultural Development in Southeast Asia (abbreviated as CIRUM),
exposes indigenous peoples' religious rituals and customs via their own accounts

(Open Development Vietnam, 2020).
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2.7 Competitors Analysis
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CHANNEL NAME FL |VIEW LINK
Vian Hoa Tay Nguyén 702 link
Con nguoi Tay Nguyén 15k link
FACEBOOK [ — — A .
Dan tdc Tay Nguyén 80 link
Cong dong Tay Nguyén | 17,5k | 2644 link
Vin Hoa Truyén Thong 8349 link
TIKTOK .
Tay Nguyén oi 8794 | 2857 link
Review Tay Nguyén 1299 link
INSTAGRAM | lang-culan 704 link
Cong Pong Tay Nguyén | 256 | 1,4N link
KIET 47 TAY NGUYEN [6,41N| 1,3N link
General information 526 N| 29N link
YOUTUBE | Truyén hinh Nhandan  [2,42Tr| 503 link
Ky Uc Ha Noi 21,6 1tr link
VChannel 422N | 581 link
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Table 3 Competitors analysis


https://www.facebook.com/ngocchi.phamkt
https://www.facebook.com/vedepnguoitaynguyen
https://www.facebook.com/D
https://www.tiktok.com/@congdongtaynguyen/video/7097167084769103131?_r=1&_t=8VS6MJmKqB7&is_from_webapp=v1&item_id=7097167084769103131
https://www.tiktok.com/@vanhoatruyenthong?_t=8VS6cLVSy0X&_r=1
https://www.tiktok.com/@taynguyenoi?_t=8VS6gkHzNa5&_r=1&fbclid=IwAR2TRJaASPRIKBygNrfUxQrotFk_hB98Zfti3IJHCqAG7bdDdXMDMXloAzM
https://www.tiktok.com/@reviewtaynguyen?_t=8VS7aLdyZbG&_r=1
https://instagram.com/lang_culan?igshid=ZjA0NjI3M2I=
https://www.youtube.com/watch?v=q3V8VUzjgQU
https://www.youtube.com/watch?v=fgG7tx1goZ0
https://www.youtube.com/watch?v=osfrA78oQ0Q
https://www.youtube.com/watch?v=4X-FJ985yZk
https://www.youtube.com/watch?v=yur6_llLQt4
https://www.youtube.com/watch?v=sOa--wcOXJQ
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The number of Facebook channels working on cultural topics of the Central
Highlands ethnic people is quite small. Most of them are general pages about the
weather situation or taking pictures of people in the Central Highlands. There are still
no posts specifically related to spoken culture and tomb statues. The avatar image and

content are still quite boring old style.

Tiktok has more and also has channels to introduce tomb statues as well as human
culture and food. The big channels like Cong dong Tay nguyén have viral videos, the

views range from 10k-20k. The remaining average views from 1-2k.

Instagram does not have channels about Central Highlands culture and tomb statues.
Because Instagram is a social network that uses images as the main thing. Reels of

instagram are also not as attractive as a short video platform like Tiktok.

Youtube has a lot of clips about the Statue of the Tomb. Attract an extremely high

number of views. So, the competition here is huge. Difficult to reach TA.
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CHAPTER 111
IDEA DEVELOPMENT
3.1 Goal

Our project goal is to raise awareness about the “tuong nha mo” ‘s presence in the
modern context and spread the core values, true meaning and history of the “tuong
nha mo” of the Bahnar, Jrai ethnic minority to the target audience. We decided to use
the Facets model for this project. Because this culture of “Tuong nha mo” is not really
known to many people, it is gradually disappearing. So we will aim at 2 aspects:
See/Hear, Think.

To achieve this goal, we must go through several specific objectives.

3.2 Objective

Social media: Facebook fanpage (YUU Organization) about the project has 10.000
reach and increased 500 likes from 10/10 to 8/11.

Interactive exhibition: 150 attendees.

Production: Help target audience understand and get to know more about “tuong nha

mo” sculpting culture.

We use the SIM.A.R.T method to define goals more clearly and accurately.
S.M.A.R.T developed by George Doran, Arthur Miller and James Cunningham was
published in 1981 and it includes Specific, Measurable, Assignable, Realistic and

Time-related.
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SMAR.T
- Create awareness and attract the audience's attention
Specific
about Tuong Nha Mo culture
Measurable Reach 10.000 reach on Facebook
Capstone project team included Phung Quoc Long,
Assignable Nguyen Thanh Thao Vy, Tran Anh Khoa, Nguyen Nhan
Huong Thanh
o Wish more people know and understand the uniqueness
Realistic ]
of this culture
Timerelated 10/10/2022-10/11/2022

3.3 Target Audience

Table 4 SMART Objective

In this project, YUU Organization choose this target audience:

Factor

Detail

Demographic

Age: 18-24 (All gender)

Graduated high school and college

Geography Ho Chi Minh City and Kon Tum City
» Freedom oriented in thoughts and decisions
» Appear responsible for the society
Psychology

« Students of universities with culturally related
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majors

« All using social media

« Spend much time on the Internet

Behaviour
o Love culture

Table 5 Target Audience

3.4 Documentary film about “Tuong Nha Mo”

3.4.1 Category

We choose Participatory Documentaries for the category of our documentary film
about “tuong nha mo” culture because we will exploit the process of making a “tuong
nha mo” and how it looks like in the film to help the audience differentiate “tuong nha
mo” and decorative statues. We also compose deep observations on how people living
in Kon Tum think about “tuong nha mo” and what it means to them through

conversation set in their daily lives.

The approach we choose for this documentary film is Interview Approach because
through deep conversation and sharing from characters living in Kon Tum and
relating to “tuong nha mo” culture, we can naturally exploit various thoughts from
various perspectives and their own will as well as effort they put in the preservation

process.

In order to make our documentary film more attractive, some set up scenes will be
made to decrease the amount of frames featuring just one person sitting and talking

for minutes.
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3.4.2 Messages

Through this documentary we want to emphasize the “tuong nha mo” meaning of the
Bahnar and Jrai people, and the practice of “tuong nha mo” ‘s presence in the modern

context.

3.4.3 Mood and tone

Mood:

This documentary film will follow a peaceful and soft vibe journey of the truth, the
practice of “tuong nha mo” ‘s presence in the modern context. Some deep and
thoughtful senses will also be included when sharing about the core value and true

meaning of the “tuong nha mo” to the ethnic minority people.
Tone:

The color mainly focuses on green and brown shades which represent forest and the

wooden statue.
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Figure 11 Landscape and setup scenes palette
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Figure 12 Interview scenes palette

56 TUONG NHA MO - HIEN VAT CO - GO THOI GIAN



57

3.4.4 Tagline

“Twong nha md - Hién vit ¢d, gb thoi gian” (Tuong nha mo - The old heritage, with

timeless wood material).

The name emphasizes the core values of “tuong nha mo” which are an old heritage
and have spiritual meaning to the Bahnar and Jrai people. On the other hand, the word
“c” (old) means that the practice of the original “tuong nha mo” is just now living in
the past. The phase “gd thoi gian” (timeless wood material) means the wooden “tuong
nha mo” only features its true value and beauty through a long time left in the forest
and let the blade of time sculpt on it the old pattern, the dust of natural downgrading

process.

3.4.5 Logline

"Tuong nha mo" is a Bahnar people's private and precious cultural beauty. However,
as a result of that seclusion, it is progressively being lost and forgotten. This will be a
story about a trip to discover the truth and particular perspectives of “tuong nha mo”
via the narration of three categories of people who are knowledgeable about and
understand this culture: Sculpting artists, professions about Central Highlands culture
and education, Bahnar and Jrai people . At the same time, they will deeply share about

their efforts and goals for properly conserving the "tuong nha mo" tradition.

3.5 Film premiere

The Central Highlands' Sacred Beauty and the Traditional Cultural Values of the
Central Highlands People are honored through the Motion Picture Screening Event
"Tuong Nha Mo," which is organized by TNM PRODUCTION. "Tuong Nha Mo" is a
feature of the locals' high mountain lifestyles. Likewise, promoting the TNM
PRODUCTION team's and YUU ORGANIZATION's documentary movie "Tuong
Nha Mo".
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3.5.1 Purpose

In order to foster a different environment where viewers may engage with this culture
in the closest possible way, the documentary film "Tuong Nha Mo" is being promoted
in a distinctive manner. Give individuals the chance to have a deeper understanding of

the cultural essence and a clearer understanding of what "Tuong Nha Mo" is like.

3.5.2 Request

In order for audiences to "go along™ with each documentary, the premiere film must

be guaranteed to contain the appropriate content in line with the premiere's mood.

To guarantee the quality of an event, the displayed pictures, objects, and statues must

be the most genuine creations with obvious origins and stories.
3.5.3 Content
Name of the event: Sy Kién Cong Chiéu Phim Chuyén Béng “Twong Nha M6

3.6 Communication campaign

The only and main communication channel we chose and requested by YUU is the

“YUU Organization” fanpage on Facebook.

The page created in 2019 also does not have regular activity and the posting schedule
is also irregular. The page received 5500 likes by the time we took over management.
There are an average of 40 interactions per post, which is quite a low number

compared to the total likes that the fanpage owns.

About the content of the page, it is written quite long in both Vietnamese and English.
Images that have been posted on the page have not been attracted. Most of the time, a

fanpage's activities are recorded at the locations it visits.
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CHAPTER IV

PLANNING

4.1 Documentary Film about “Tuong nha mo” sculpting culture

4.1.1 Production timeline

59

IN-
STAGE WEEK DATE TASK
CHARGE
Monday Brainstorm film orientation,
Whole team
12/09 mood and tone, characters
Tuesday
13/09
Wednesday
14/09 Huong
Develop the script Thanh
an
PRE WEEK 1 Thursday
12-18/09 15/09
PRODUCTION
Friday
16/09
Saturday
Revise the script Whole team
17/09
Sunday Huong
Script draft 1
18/09 Thanh
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Monday Script feedback with YUU
o Whole team
19/09 organization
Tuesday | Script feedback with Whole
instructor team
20/09
Wednesday
21/09 Develop the script Huong
WEEK 2 | Thursday Thanh
19-25/09
22/09
Friday | Script final Huong
Thanh
23/09
Saturday
24/09  |Contact the characters for
_ Anh Khoa
Sunday |preparation
25/09
Monday
- Develop visual script,
26/09 ) Anh Khoa
shotlist
WEEK 3 | Tuesday _ Huong
- Sketch out set design,
26/09-02/10 27 o Thanh
09 lighting setup
Wednesday o Quoc Long
- Rental house finding
28/09
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Thursday
29/09
_ Generate call sheet Huong
Friday
Thanh
30/09
Thao Vy
Saturday | Equipment preparation and
checklist
Sunday Thanh
02/10
Monday [Scouting, landscape shooting
and conversation with
03/10  |characters
Whole team
Tuesday | Shooting at set 1
04/10 | Sources check
WEEK 4: |Wednesday| Shooting at set 2
PRODUCTION
03/10-09/10
05/10 | Sources check
Thursday | Shooting at set 3
Whole team
06/10 | Sources check
Friday | Half day: Back-up shooting
07/10 | Half day: Wrap up
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Saturday
08/10 Moving back to HCM city
Whole team
Sunday
09/10
Monday
10/10
Tuesday Edit offline (trim, cut, match [Huong
11/10 sources) Thanh
Wednesday
12/10
WEEK 5: Thursday | Edit online (visual effects,
sound effects)
POST 10/10-16/10 13/10
- Huong
PRODUCTION Friday Thanh
14/10
Anh Khoa
Saturday
15/10
Sunday Revise draft 1 with YUU
o ) Whole team
16/10 Organization and instructor
WEEK 6 [ Monday Huong
17/10-23/10 Thanh
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17/10 |-Edit final film based on
Tuesday feedback
Anh Khoa
18/10 -Edit 2 teasers
Thanh
19/10 |- Edit film poster
Thursday
Anh Khoa
20/10
Friday
Film poster final Anh Khoa
21/10
Huong
Saturday
Teaser, trailer final Thanh
22/10
Anh Khoa
Sunday Huong
Film final
23/10 Thanh

4.1.2 Treatment

Table 6 Production timeline

We use the following treatments about filming angles, lighting set-up and color file to

maintain the consistency for our film.
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displayed.

portrait, and one as middle-shot.

For the interview scenes, two angles will be used to film the characters. One as

While the characters are talking, some descriptive scenes for their speech will be
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Daily activities of the characters will be filmed for the introduction part before

they start sharing.

Mainly use the natural daylight lighting source as key light, and one light source
for fill light.

For the over-exposure shooting context, S-log 3 color profile will be used to avoid
losing detail in the highlight parts. On the other hand, well-exposure and under-
exposure scenes, Cine 2 color profile will be used to avoid noise in shadow, black

parts.

4.2 Event

Name of the event: Si Kién Cong Chiéu Phim Chuyén Béng “Twong Nha Mo
Date of organization: November 1, 2022.
Time: 9:00 amto 17:30 p.m.

Location: The exhibition plan area at FPT University HCM Stair hall on the second
floor, across from Bronze Drum : Due to its proximity to the school's main entrance,

this location will get more visitors.

4.2.1 Event format

There will be five sections to the complete movie. The movie's plot will be presented
on a screen in each section for 3 to 4 minutes. Particularly, headphones are included
with all 5 screens, creating an air of mystery and intrigue among spectators and
passersby who pass the projection area when watching part 1 on screen 1. The story
does not end there, instead viewers must proceed to screen 2 to continue watching and
experience firsthand the sounds of the mountains and the mysterious footage from
"TUONG NHA MO."
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There will be an additional six "TUONG NHA MO"-related photos taken by the
production team throughout the event area. additionally three authentic TUONG NHA
MO statues that were brought back from Kon Tum. There are also items such as

artistic masks and clothes of the Bahnar people.

4.2.2 Tasks for the organizational unit and implementation

(1) Team TNM Production:

Programming script creation.

Make a list and invite everyone on it.

Public notice about the event is given to all teachers and students at FPT University.
Sign up to rent the space and the display shelves...

Promote and propagandize before, during, and after the event.

Constructing, installing, and decorating the show area's infrastructure.

Control the hiring of staff to serve refreshments, control the exhibition's machinery,

and carry out the scripted activities of the program.

Restore the display space to its initial condition by cleaning it.

(2) Organization YUU (Coordinating Unit):

Public notice of the event is given to all Fulbright staff, students, and members of the

Yuu Organization.

Designate a spokesperson to discuss the initiative.

65



4.2.3 Attendees

FPT University HCM student.

YUU Organization members that are young.

Student at Fulbright University and other universities.

4.2.4 Timeline Pre- Event

66

WEEK IN-
DAY TASK
CHARGE
Meeting to discuss the direction of
Monday |09/12/2022 All team
Event
Tuesday  [13/09/2022
Make a plan
WEEK: |Wednesday|14/09/2022
12-18/09 |Thursday |15/09/2022
Vy
Friday 16/09/2022
Make timeline for Event
Saturday |17/09/2022
Sunday 18/09/2022
Monday  |19/09/2022|Survey the location of photo printing Khoa
Tuesday [20/09/2022|Survey the venue of the Event All team
WEEK:
Wednesday|21/09/2022
19-25/09
Thursday [22/09/2022|Complete the plan Vy
Friday 23/09/2022
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Saturday [24/09/2022
Make a program script
Sunday 25/09/2022
Monday |26/09/2022
Tuesday  [27/09/2022|king sponsors
Surveying and placing wooden
Wednesday|28/09/2022
WEEK: statues All team
26/09-  |Thursday [29/09/2022(syrveying and placing simulated
02/10 Friday 30/09/2022|statues
Saturday [01/10/2022
Closing comments for placing statues Vy
Sunday 02/10/2022
Monday  |03/10/2022
Tuesday |04/10/2022
WEEK: |WVednesday|05/10/2022|4 15 »Kon Tum", take photos, ask
03/10- Thursday [06/10/2022|sponsors about borrowing statues,| All team
09/10 Friday 07/10/2022|Porrow items for display
Saturday [08/10/2022
Sunday 09/10/2022
Make movie posters, Select photos to
Monday [10/10/2022] ] ]
WEEK: edit, set simulation statues
- — - Long,
10/10- Deadline for Submitting Edited
Tuesday |11/10/2022 Khoa, Vy
16/10 Photos
Wednesday|12/10/2022|Photo printing
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Thursday [13/10/2022|Deadline Poster
Friday 14/10/2022|Print Poster
Saturday [15/10/2022
Borrow equipment
Sunday 16/10/2022
Monday |17/10/2022|Get image
- —— Khoa ,
Tuesday [18/10/2022|Detailed program timeline .
ong
WEEK: |Wednesday|19/10/2022|Get posters
17/10- Thursday [10/06/2022|Running media for the event
23/10 Friday 21/10/2022|Contact bus to send items to SG
Vy
Saturday |22/10/2022]Place standee
Sunday 23/10/2022
Monday |24/10/2022
Tuesday  |25/10/2022(Send letters to guests, continuously
WEEK: |Wednesday|26/10/2022 do communication for the event Vy
24/10- Thursday |[27/06/2022
30/10 Friday 28/10/2022|Buy decorations for the event
Saturday |29/10/2022]Arrange the event area Long,
Sunday 30/10/2022|Arrange the event area Khoa
Making media, summarizing items,
. hotos, statues, setting up the event
WEEK: Monday |[31/10/2022 P _ ’ -p _
31/10- area, testing the movie premiere| All team
06/11 program, welcoming the speakers
Tuesday [01/11/2022|Event takes place
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Wednesday|02/11/2022
Thursday [03/11/2022|Write a Thank You Post
Friday 04/11/2022|Media posted photos of the event

Table 7 Timeline Pre- Event

4.3 Communication campaign

4.3.1 Campaign timeline

o ) Link] Link Launching
Phase|Objectives| No | Content Vibe , Incharge
Post | Anh date
Trigger vé Gioi
viéc lam thiéu vé
dy 4n van mang th Long
hoa 3 cua Nang dong, tré, | _ content,
1 link link 10/10
YUU moi Khoa
G101 thiéu thue des
van hda o A
hién: vé
Tay van hoa
Nguyén
1 Gidi

Thong thigu va |V1bemoime,
diép: Van van hoa tinh nghich v

A A y
dwoc tran |2 Nguyén dua ra chin chu, link link Khoa 11/10
frong ‘ja (bang cu thé, va thé des
tim hiéu cach A A

‘ hién su ton trong
bang goc trigger) nhit dinh
nhin toan gua cac
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https://docs.google.com/document/d/16ttWljeYowtGoBsvGarWVut_Hasyya_64Q6uNXaOjJU/edit?usp=sharing
https://drive.google.com/drive/folders/1hC1Z-YFg_gkPcVvCl7eSMCxht1dTHFWT
https://docs.google.com/document/d/1-toCxqm4zUj2n5f3OXVBGzeLVymdf37n3Rn6_HAfnIs/edit?usp=sharing
https://drive.google.com/drive/u/0/folders/1-2n3xRGyxswjJcUBCx9SzFzSnbNl5S4k?fbclid=IwAR2ZHZiem4m100ne89fc_NR5dI0UO7oIsXaGcB5JUxqe_B_ehMSdtUq1lqQ

70

dién, thay
Vi quy
chup va
danh gia

cao thdp

S6 lugng

bai: 4

assumpti

on

Bai 1:
phan tich
vé viée
tran
trong van
hoa, thay
vi danh
gia cao
thap,
phan biét
gifra cac
qudc gia,

dan toc

Bai 2:
phan tich
vé viéc
tran
trong van
hoa, thay
vi danh
gia cao
thap,
phén biét
gitra cac
qudc gia,

dan toc

Giong van

neutral, formal,
doc vo phai thay
minh khong phai
Ién an, ma cam
nhéan duoc van
dé c6 thé xir 1y,
va goc nhin co
thé tich cuc va

da chiéu hon.

link

link

Long
content,
Khoa

des

14/10

link

link

Vy
content,
Khoa

des

15/10
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https://docs.google.com/document/d/12HMExgKCA6QKqLcD_DEV9nsnDz59x91nkBhctZcnyzU/edit?usp=sharing
https://drive.google.com/drive/u/0/folders/1nzkcnu6kbZoW61UpfYFCZUv6J9EXPXhx?fbclid=IwAR2ZHZiem4m100ne89fc_NR5dI0UO7oIsXaGcB5JUxqe_B_ehMSdtUq1lqQ
https://docs.google.com/document/d/1_Usyve2m_5a7zPJC96DBeRS1eHL_CWnObhfzoQmv9E4/edit?usp=sharing
https://drive.google.com/drive/u/0/folders/1a6mgAmCANWvh2rBN734udlTpvf20trPf?fbclid=IwAR2ZHZiem4m100ne89fc_NR5dI0UO7oIsXaGcB5JUxqe_B_ehMSdtUq1lqQ
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Trigger vé
chu thé:
tuong nha
mo va
nhiing
théng tin
xoay

guanh

--> Hanh
trinh theo
chan

tuong va

nguoi dan

S6 luong
bai: 5

Gidi
thiéu
tuong Long +
nha md YUU
la chu ] ] content,
: link |link 18/10
thé, va Khoa +
duara YUU
cac cau des
hoi
trigger
Trigger
thong tin
moi lién o
A Cé thé viét theo
hé cua
fong hudng nhu hinh YUU +
. |minh hoa dudi
nha mo q Long,
va 13 bo kiéu: Cac ban | | vy
« nghi trong 4 hinh |Link [link 20/10
ma qua N content,
game naYtuqnggo Khoa
. xuat hién ¢ dau
trigger des
s o
(khong thi dung? Xong
: minh khong dua
confirm
R ra han cau tra 1o1
thong .
i la le bo ma ma
tin) o
minh s€ viét kiéu
Gibi A L YUU
up mé thong tin.
thiéu cac ] ] content,
Link {link 21/10
bén hop YUU
tac des
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https://docs.google.com/document/d/1-pVS2QgFL-5PPy9k6XSjoGOuad7raY3Pi01OgKdGYCQ/edit?usp=sharing
https://drive.google.com/drive/u/0/folders/1IjZitoYfRaoyz_xTitbNeqb_aRz8cifM?fbclid=IwAR2ZHZiem4m100ne89fc_NR5dI0UO7oIsXaGcB5JUxqe_B_ehMSdtUq1lqQ
https://docs.google.com/document/d/1-eG1-4-9iNGP3vDz-WemXwLdpCY2Nvig7F9yQW9Mrrc/edit?usp=sharing
https://drive.google.com/drive/u/0/folders/1KGlfS4eDuvevpAZd23kiPv1oSWN1KzGu?fbclid=IwAR2ZHZiem4m100ne89fc_NR5dI0UO7oIsXaGcB5JUxqe_B_ehMSdtUq1lqQ
https://docs.google.com/document/d/1d8FoldRim865jPSr8xSE2sJJp_GLWWmGb-IoPD5Ziz8/edit?usp=sharing
https://drive.google.com/drive/u/0/folders/12RIi2KmrNL87nUxyri9Fz_fpIQutfPf7?fbclid=IwAR2ZHZiem4m100ne89fc_NR5dI0UO7oIsXaGcB5JUxqe_B_ehMSdtUq1lqQ
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Trich
Long
quote cua
_ _ content,
8 nhan vat Link [link 21/10
Khoa
trong
_ des
phim
Canh
flycam Long
B Thoi luong 30- link
thién ) ) content,
9 . |45s. Caption Link |flyca 22/10
nhién va , Thanh
. ngan. m
lang des
konktu
) Long
Théong  |Théng béo chi
A C s _ _ content,
10 [bao vé sultiét vé su kién & |Link Jlink 24/10
Khoa
kién FPT
des
Thong tin Giot q Long
A A thiéu Poster tong hop | ) content,
vé swkién |11 , Link [link 26/10
khach khach moi Khoa
(2 mang moi des
noi dung Long
3
dan xen) Teaser , | |content,
12 ] Clip ngan Link Jlink 28/10
phim Thanh
des
S6 luong Vy
bai: 6 Hinh anh ( 2 | content,
13  |MAP Link {link 30/10
hinh) Khoa
des
Remind |Céac ban oi, ngay | _ Long
14 Link Jlink 31/10
su kién |mai tham gia sy content,
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https://docs.google.com/document/d/18a7jq55BlktNr3uQZ-4560yLDacne76oozMajHRItFg/edit?usp=sharing
https://drive.google.com/drive/u/0/folders/1rMj9E6-VuvBBn6GZE7NXXCH5nSzbtA_T?fbclid=IwAR2ZHZiem4m100ne89fc_NR5dI0UO7oIsXaGcB5JUxqe_B_ehMSdtUq1lqQ
https://docs.google.com/document/d/1cCkfq8JMr_IjM12wlhwaRfK_FghoGlCW9QicTIGJugY/edit?usp=sharing
https://drive.google.com/file/d/1TAPttsQyLlAc7j3nzMxnlmI8NjPWMR8f/view
https://drive.google.com/file/d/1TAPttsQyLlAc7j3nzMxnlmI8NjPWMR8f/view
https://drive.google.com/file/d/1TAPttsQyLlAc7j3nzMxnlmI8NjPWMR8f/view
https://docs.google.com/document/d/1uuqAE0OK_QmGVeZt_fQF_CJA9Wy3tdj1BnAnqabgdNk/edit?usp=sharing
https://drive.google.com/drive/u/0/folders/1vuK-juEzLgK2qRq3WTS3vUUXzJun8ifF?fbclid=IwAR2ZHZiem4m100ne89fc_NR5dI0UO7oIsXaGcB5JUxqe_B_ehMSdtUq1lqQ
https://docs.google.com/document/d/10Jk_6aDzGDvlQSz_bG0lwTxdtDoaIppBu9e-bnyli3M/edit?usp=sharing
https://drive.google.com/drive/u/0/folders/1UQYaY-Mg88_eTHO7K5oZWHdf_cNAG0Sb?fbclid=IwAR2ZHZiem4m100ne89fc_NR5dI0UO7oIsXaGcB5JUxqe_B_ehMSdtUq1lqQ
https://docs.google.com/document/d/1v809UZ6J1Cxefiotrti16w4zHMtCJ2WdC3TGFUf5b88/edit?usp=sharing
https://drive.google.com/file/d/1OqVfvhEYo4kH2YXRQYtJODE8CEmDb4D9/view?usp=sharing
https://docs.google.com/document/d/1cYbi8eqRlU0zumGmSdLjC1CYu1DHzaewP7d5TbsWAP4/edit?usp=sharing
https://drive.google.com/drive/u/0/folders/12JleFZDh47Ls1Azyr9GQHA8gbkQxkh6k?fbclid=IwAR2ZHZiem4m100ne89fc_NR5dI0UO7oIsXaGcB5JUxqe_B_ehMSdtUq1lqQ
https://docs.google.com/document/d/1_jwuc4P3gGHS9ydaEYWLF6nEMBxvd0uYgJ5XaCKppaA/edit?usp=sharing
https://drive.google.com/drive/u/1/folders/12JleFZDh47Ls1Azyr9GQHA8gbkQxkh6k?fbclid=IwAR2ZHZiem4m100ne89fc_NR5dI0UO7oIsXaGcB5JUxqe_B_ehMSdtUq1lqQ
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kién Khoa
des
Hinh anh moi Vy
Hinh anh
nguo1 setup ] ] content,
15 |setup su , . |Link |link 1/11
trude khi bat dau Thanh
kién
event des
Long
_ _ content,
16 JCamon |Hinh anh Link |Link 3/11
q ’ Thanh
Tong két des
sau su
= , Long
kién _ clip tong hop
Clip ) ) content,
4 17 source quay va JLink [link 5/11
recap Thanh
hinh anh.
) des
So lugng
bai: 3 vy
_ _ content,
18 |Feedback|Hinh anh. Link {link 8/11
Thanh
des

Table 8 Campaign timeline

4.3.2 Outline of post

Content requires both Vietnamese and English.

The required images are designed according to the specified design guidelines.

Have a contact section.
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https://docs.google.com/document/d/1IP4MitLDpV0-sO1KWfs5w-JP6sKeMBV06mviGmkEZVo/edit?usp=sharing
https://drive.google.com/file/d/16A6foRiOTJwtvGOtenZpEBbp7YQtbWN0/view?usp=drivesdk
https://docs.google.com/document/d/1HVizZxJ3R_fVIHfRO6AZD4m77cOgCv1jP3UeGlOeAXc/edit?usp=sharing
https://drive.google.com/drive/folders/17u-AYT9BI9rZXrn3PfclOWdV_ZgPpRhk?usp=sharing
https://docs.google.com/document/d/1i961KKxBFrnD5KdrxwCMerkPocdxx7s0z3jZc0QrhzI/edit?usp=sharing
https://fb.watch/gK0kDTvYMt/
https://docs.google.com/document/d/1YRv-xxvBD21qKPUDHM9QzX3VS3zcZzYjHF08Nb9kjUQ/edit?usp=sharing
https://drive.google.com/file/d/162b6pxtbYcUJDYOg5E6alyCcHy3-KnL6/view?usp=sharing

74

4.3.3 Seeding plan

Phases 1,2: Seeding community groups

Seeding 2 articles about culture and fly cam scenes in the film into groups about the
Central Highlands. Documentaries...etc. To attract more reach to Page YUU Org to
increase likes and attract more people who are interested in topics about the Central

Highlands (cultural and people).

Phases 2,3: Supporting communication in FPT University

After event notifications are posted, the school's large pages post media support to get

more students to know about the event and participate.

Phases 3,4: Using Page Cido Fulbright Universities

Use Page Cido to promote key posts. It's a post announcing the film and the event.
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CHAPTER V

PRE-PRODUCTION

5.1 Identity design guideline

5.1.1 Logo event and film

“Tu Wik Mb~

hY
A

Figure 13 Logo event and film “Twong nha mo

5.1.2 Logo “TNM Production”

Figure 14 Logo “Twong nha mé” production
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Image of a house with a sprout.
The house represents both the production house and the *Nha mo".

5.1.3 Color palette

COLOR PALETTE

-Mau den B3 mau chi dao, gdy 3n tuong manh mé vé phong céch,
B4y chinh ki nhing hea van phan dnh uding nét van hda truyén
thong va d¢i song sinh hoat hang ngdy cda ngud ho.

- Thich hop dang cho background.

-Nhang téng mau néng tuong chung cho dit dd Bazan dac trung
cla vang ni Tay Nguyén,
- Lda trong cac 18 hoi

FFEC401 - Ngoai ra dd va vang con duoc xudt hién trén cac hoa tiét trang
tritruyén théng cia ngudi 8a Na va Jrai
~Thich hop s0 dyng cho tittle cing nhang diém nhdn ndi bjt

- Ldy tar mau cda tugng go theo théi gian.

-Thich hop dung cho background hoac két hop véi nhdng tong
mau khic,

-Thich hop st dung trong thiét ké tuong,

EFFFFF

Figure 15 Color palette for the project

=Ly ¢adm hung tf madu sac cGa song, sudl, ring va man dém.
-Thich hop st dung cho subtittie va cac ndl dung.

~Thich hop s0dyng cho cac element phy va két hop 18t vai cdc
mau néng.

Black is the main color, giving a strong impression of style. These are the patterns that
reflect the traditional cultural lines and daily life of the Bahnar and Jrai people.

Suitable for background use

The hot tones represent the typical red basalt soil of the Central Highlands. Fire in

festivals

76 TUONG NHA MO - HIEN VAT CO - GO THOI GIAN
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In addition, red and yellow also appear on the traditional decorative motifs of the Ba

Na and Jrai people. Suitable for titles and highlights.

Green and brown are the perfect combination of nature. Suitable for background or

combined with other tones. Suitable for use in statue design.

Brown is the color of wood, characteristic and easily associated with prominent tomb

statues

Green accents, as well as for evoking a natural color of the Central Highlands. Taken

from the color of wooden statues over time.

Lime color comes with a bit of sunshine, a bit of deep color of the graves in the

Central Highlands.

5.1.4 Typefaces

*PTPHUDU/AAABCDDEEGHIKLMNO
o | OOPORSTUUYUXV12345

BOLD

BLACK 6790""!@#5%.;"&*()?

Figure 16 PT Phudu typeface

The Phudu DT character set carries the spirit of "reconstruction”, in accordance with
the cultural preservation value of the program. Simple design, thick, angular,

reminiscent of houses and wooden statues. Suitable for title.
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® RALEWAY | AaAaAaBb CcDdbd Ee Eé GgHhli

s [ Kk LI Mm Nn Oo 06 Oo Pp Qq Rr Ss Tt

Regular

S?E?QZEIIEEE UuUuVvXxYy1234567890~"!
sttt | @ # $ % A&*() 2,

Figure 17 Raleway typeface

Raleway typeface has a simple design, easy to read. There are many styles from thin

to thick in the font family. Suitable for subtitles and content.

5.1.5 Elements

“Tuong nha mo”, cultural patterns, communal houses or the most typical patterns and

motifs of the Bahnar, Jrai people appear on the tombs or clothes, statues, architecture...

T>agoeioets

..................

- NRET

Figure 18 Elements of Bahnar, Jrai

Figure 19 Elements in “Nha mo”
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5.2 Documentary Film Production

5.2.1 Master script

Part 1: Introduction to the Central Highlands past and now context

To attract the audience with the first 1-2 minutes of the film, the unique combination
of sounds from the “leaving graves” ceremony including the gong playing sound, the
singing sound and the sculpting sound will be presented with the black screen. Then
the spectacular natural landscape views from Kon Tum province appeared with a
question requiring a deep thinking “Theo ban, nhu thé nao 1a Tay Nguyén?” (In your
opinion, what makes the Central Highlands?). Some frames featuring the image of the
old Central Highlands with forest view, people still wearing traditional brocade
clothes, camping fire gathering still appear and stilt houses, communal houses are still

in use.

After that, the differences between the Central Highlands of the past and in the
modern context will be drawn by frames of the transformation. Stilt houses,
communal houses will be replaced by concrete cement houses. People are wearing
normal clothes just like in other grown cities. Then the story continues with a question
“V4y, nhitng nét van hoa truyén thong Tay Nguyén dic trung ay, van con hién dién,
phat trién & mot noi riéng tu hay da that sy ngl yén vao qua khu...” (So, those typical
traditional culture of the Central Highlands are still present, developed in a private

place or have really fallen asleep in the past...) to lead to the “tuong nha mo” culture.

Part 2: Sculpting process and brief information about “tuong nha mo” and its

practice in the current context
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The sculpting artist will sculpt a “tuong nha mo” and introduce the audience to what is
called “tuong nha mo” and how to sculpt it. Then a minority ethnic people will share

about the practice that “tuong nha mo” is gradually forgotten.

Part 3: Knowledge about “tuong nha mo”

Mr. An and Mr. Tam Siu will provide knowledge about “tuong nha mo” from its
history, spiritual meaning to the Bahnar and Jrai people and how it has developed until
now. The differences between “tuong nha mo” and decorative statues will also be

clearly described.

Part 4: Explanation for the practice of “tuong nha mo” in the current context

and suggested solutions

Deep and thoughtful sharing from characters will exploit all the problems that cause
the “tuong nha mo” culture loss and cultural appropriation. In this part, YUU
organization will share about their research and key takeaway thoughts from the field

trip to Kon Tum.

Part 5: Ending

Messages reminding: Development and innovation is something that any society has
to go through. Ethnic minorities and their distinctive cultural features are no exception.
But a culture will never totally disappear if there are still people trying to preserve it

and communicate its presence to the community.
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5.2.2 Shotlist
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Table 9 Shotlist

5.2.3 Checklist

Equipment checklist

Category Name Quantity In-charge/Rental
Camera Sony ZV-E10 + kit 1 Huong Thanh
Sony A6600 + kit 1 Thao Vy
Flycam Mavic mini 2 1 Quoc Long
Lens Lens 18-105mm F4 1 Huong Thanh
Lens 50mm F1.8 1 Huong Thanh
Balance Gimbal Weebill S 1 Huong Thanh
e Tripod Benro 1 Huong Thanh
Lighting Godox 60SL 1 Huong Thanh
Aperture 200x Bi-Color 1 MH Production
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Sound RODE Wireless GO 2 2 MH Production
Mic
Storage Memory card 32GB 2 Huong Thanh
Memory card 64GB 2 Thao Vy
HDD Storage 1TB 1 Huong Thanh

Table 10 Equipment checklist

Human resource

Name Role Task
Nguyen Nhan Director  Instruct the characters through the
Huong Thanh script
Director of

o Control the lighting setup for well
Photography condition frames

Script writer « Find beautiful and appropriate scenes

for the film to be more artful

Camera Operator « Control the camera and record all
Gaffer sources
o Check the environment sound and
Soundman record characters’ voice
Tran Anh Khoa | Producer « Contact and take care of the characters
» Solve internal and external crisis (if
Bestboy have)
o Setlight
Phung Quoc Drone operator « Control the flycam and film high scenes
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Long
Nguyen Thanh Secretary « Talking with the characters for them to
Thao Vy answer the questions naturally

Caterin
9 o Take care for the crew

Table 11 Human resource on set

5.2.4 Characters design

1) Sculpting artist Bok Hung from Kon K’Tu village who is also a Bahnar
person.

2) Mr. Nguyen Ngoc An who is an artist and researcher about the minority
ethnics living in the Central Highlands.

3) Mr. Tam Siu who is an employee working for the Central Highlands
tourism and culture authority

4) Representatives for YUU Organization

5) Two random minority ethnic people (Bahnar and Jrai) living in Kon K’Tu

village and Mang La village
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5.3 Event

5.3.1 List of items to prepare for the event

Item borrowing

STT|ltem to borrow Amount Item return date
date
1 |Tall, white round table 5
31/10/2022 (15:00) 101/11.2022 (18:00)
2 Desk 5
3 |Chair 15
Display stand for
4 -p- Y 8
paintings
5 |Standee 2 22/10/2022 02/11/2022
6 |Speakers and equalizer |1
7 Micro 2
8 |Stage
01/11/2022 01/11/2022
9 |Small round table 1
- (7:00) (18:00)
10 |Small chair 2
11 |Round tablecloth white 5
12 |Study tablecloths 2
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Table 12 List of items to prepare for the event




5.3.2 List of self-prepared TNM items

86

THINGS NEED TO WHERE TO|PERSON IN

STT|PREPARATION AMOUNT|GET CHARGE

1 |Image 6-8 Vy

2 |ltems 2 Bought Long

3 |Real Statue 3 Bought Long

4  |Laptop 5 Available Khoa, Thanh

5 Headphone 5 Rent, borrow |Ca team
Contact

6 |Standee 2 printing Vy

7 |Water 1 bin Buy Khoa
Contact

8 |Cards for the organizers 15 printing Vy

9  |Fruits + flowers 1 Buy Vy

10 |Plates, vases 2 Available Vy
Contact

11 |[Script to run the program 10 printing Vy
Contact

12 |Backdrop 1 printing Vy
Contact

13 |Small poster for display 10 printing Vy
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Table 13 List of self-prepared TNM items
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5.4 Decoration design for the event

5.4.1 Organizer card

For event organizers to use to operate during the event to distinguish it from attendees.

Design according to the concept set out in advance.

A Gro. 2o k&

CONG CHIED PHINM CHOYER DG

eae y/

BN e

AAA

Figure 20 Organizer card
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5.4.2 Invitation letter

Invitation letter for guests: FPT University lecturers, sponsors, stakeholders, Yuu,
Cido... Designed according to the concept set out in advance, using images of statues

from actual trips.

Tran trong kinh mal: Cé NGUYEN Quéc THUY PHUONG tham dy sy kign

cONG CHIED PHIM CHUYEN BONG

/‘,
. 3 J'.'a
LAU 2 SANH TRONG DORG |

ra £
1R
§ i I

{ -

Fo

Figure 21 Invitation letter
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5.4.3 Poster

Showcase in the event. Designed according to the concept set out in advance, using

images of statues from actual trips.

o

'.s

9:00-17:30 : ‘ TANG 2 snnnmoncnouc o
ﬁm 11/2022 , : : DAl HOC mn How i é

Figure 22 Event poster
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5.4.4 Hashtaqg

Hashtag about the movie genre shown in the event as well as the main theme of the

movie.

77 Dhimtail

ZZlongnham

Figure 23 Hashtag “#phimtailieu” & “‘#tuongnhamo”
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5.4.5 Standee

Showcase in the event. Designed according to the concept set out in advance, using

images of statues from actual trips.

QG == 1 @

SF WiEw chae cmte Paw conen ping

“TUONG NHA MO

Figure 24 Event standee

5.4.6 Check-in bracelet

Wear it to the audience at check-in.

SHRE SHUE PRI CORTEN BiNE 8:30-17:30 | 01/M/2022

NHA MU Dai hoc FPT HCM

Figure 25 Check-in bracelet
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5.4.7 Decorate

Small decorations used in the event.

TUONG PH

La nhiing buc tuong ngdi khuyu tay cham géi, chéng cam tay 6m
m@t buon rdu hay mét nhom buc tugng an ui nhau. Nhiing buc tugng
ndy thé hién noi budn tiéc thuong. Va cing la mét trong nhing nhom
tuong phd bién va ddc sac nhat.

Figure 26 Annotation of artifacts

Figure 27 Serial number affixed on laptop projector
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SU HIE AN CHIED PHIM CHUYER BONG

Figure 28 Event decorate

5.4.8 Backdrop

The backdrop is set up in the event's stage area with a size of 2.5X4.5 meters. The

design leaves a space for everyone in attendance to sign.

U WIER CONG CHIED PHIm CHOYER DONG

“TUONG NHA MO”,

BIVEI | pry 102 SAON TRGNG BiMG
mzz | B oy woe e e

Figure 29 Event backdrop
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5.4.9 Photo gallery

The 3 photo exhibition areas all have a different meaning, so that the audience can see

the statues in different and similar regions through what points.

Figure 30 Panoramic view of a "Tuong nha mo” area
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Figure 31 "Mourning emotions" statues
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Figure 32 "Portrait/monster" statues

96
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Figure 34 "Animals and Gifts" statues
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Figure 35 "Sexual matter and lineage maintenance" statue

98
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Figure 36 "Sexual matter and lineage maintenance" statue in “Vuon tuong”
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Figure 37 "Sexual matter and lineage maintenance" statue in “Vuon tuong”

100 TUONG NHA MO - HIEN VAT CO - GO THOI GIAN



CAPSTONE PROJECT - GFA22MCO06 - FPT UNIVERSITY 101

Figure 38 "Sexual matter and lineage maintenance" statue
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CHAPTER VI

PRODUCTION STAGE

6.1 Documentary Film Production

We choose Participatory Documentaries for the category of our documentary film
about “TUONG NHA MO” culture. In order to execute this kind of documentary, we
use interview method to ensure the information shared by the characters will be

natural and accurate.

We also compose deep observations on how people living in Kon Tum think about
“tuong nha mo” and what it means to them through conversation set in their daily
lives. For making our documentary film more attractive, some set up scenes will be
made to decrease the amount of frames featuring just one person sitting and talking

for minutes.
Name of film: “Tuong Nha Mo - Hien vat co, go thoi gian”

(Tuong Nha Mo - The old heritage, with timeless wood material)
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6.1.1 Behind the scene

Figure 39 Shooting with Mr. Nguyen Ngoc An
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Figure 40 Portrait painting by Mr. Nguyen Ngoc An for his speech introduction scene

Figure 41 Shooting with Bahnar people in Kon K 'Tu village’s communal house
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Figure 42 Shooting at Mr. Bok Hung’s backyard

T e

~ R
Thaai

e ——
I, — N

Figure 43 Scouting shooting location at Lay village
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Figure 44 Shooting landscape scenes at Mang Den

6.1.2 Filming schedule

Filming schedule link

6.2 Event

6.2.1 People in charge

106

NAME |POSITION |CHARGE LOCATION NOTE
Guide the team and collaborators to
) do the right event with the right Flexible
VY Coordinator - o
script, right timeline, observe and  [movement
adjust the event
Take care Yuu, Pick up Yuu's
Follow the
KHOA [Take care people at the gates. Take care

Teacher/Ms

guest, teacher
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https://docs.google.com/spreadsheets/d/1zpe5ziCs6n4bZP-3WTa3tfQ78TrzKUnFcQ89WU54Mss/edit?usp=sharing
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Show the audience how to watch

movies, explain the significance of

THANH |[Instructor _ ~|Cinema area
the images, then turn on the movie
while they are wearing headphones.
Guide the audience to stand
position, guide the audience to view _
_ photo display
LONG [Instructor photos, accompany the audience to L5
area 1,
share the meaning of photos with
the audience
Guide the audience to stand
position, guide the audience to
HUU stand position, guide the audience | photo display
N Instructor )
TOAN to view photos, accompany the area 3
audience to share the meaning of
photos with the audience fake
_ _ Flexible
Cameraman |Recording during the event
GIA movement
HUY _ Flexible
Photographer|Take all photos during the event
movement
Chia sé vé Tugng va hudng din _
DANH . ~ |Statue display
Instructor khan gid mat trang phuc cua nguoi
PHAM . area
dong bao
) Stand at the
Support the audience, have a
NGOC ) ) ) front of the
Instructor  |conversation, offer to view movies,
NAM ) lobby on the 1st
and discuss the event
floor
HOA| Support the audience, have a Stand at the
NAM Instructor conversation, offer to view movies, |front of the

and discuss the event

lobby on the 1st

107
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floor

. _ After observing the audience _

THE Xin ] ) Flexible
. watching movies and photos, please
DUYET |Feedback movement
Fb about the event, thank you

ANH
DUONG [MC Program leading Stage, flexible

108

Table 14 People in charge
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CHAPTER VII

POST- PRODUCTION

7.1 Documentary Film Production

7.1.1 Editing timeline

Adobe Premiere Pro is our main editing program. Besides, Adobe After Effects is

used.

AT TR TR (T TR R AT DAL 8 VTRV 0 s N W T

0] 1 | I 1 [
T T EE——e nosrEye W s

B TR NP NIRRT IR R D R BRIRRIN CRRRRO e ) )
! I PR W e 8 e i s
' . m mEn) Lpl r) ] ' [ i tEuIn U B

A | (LI | By

IR LR LR ] 1Hae DB EBEE: 17 1 ce N & il ‘s ssusee I ﬂl'l LR Y . e |
Im QSR 1 o - ® KRNl 1 i By

R

3
" —— =

Figure 45 Editing timeline in Adobe Premiere Pro
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7.1.2 Color grading

Personal LUTs and conversion Rec.709 LUTs will be used

Figure 46 S-log 3 raw footage

Figure 47 Color graded footage
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Figure 48 Cine 2 raw footage

Figure 49 Color graded footage
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Figure 50 Cine 2 raw footage

Figure 51 Skin tone color graded footage
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Figure 52 S-log 3 raw footage

Figure 53 Color graded footage
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7.1.3 Film highlight

The Central Highlands context before and after

Video

Figure 54 The Central Highlands scene in the past

Figure 55 The Central Highlands scene in the present

114 TUONG NHA MO - HIEN VAT CO - GO THOI GIAN


https://drive.google.com/file/d/1mN1PLV6bzoR4V0-1g1r3bhyYlWZenw4_/view?usp=share_link
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Sculpting artist introduction and sculpting process

Video

Figure 57 The sculpting artist Bok Hung scene
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https://drive.google.com/file/d/1FpwCk1HJPEM5a6Ka18qIpG6LS_x1ZLZC/view?usp=share_link
https://drive.google.com/file/d/1FpwCk1HJPEM5a6Ka18qIpG6LS_x1ZLZC/view?usp=share_link
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Mr Nguyen Ngoc An introduction

Video

Figure 58 Sharing scene of Mr. Nguyen Ngoc An

Values of “tuong nha mo”

Video

Figure 59 “Tuong nha mo” scene
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https://drive.google.com/file/d/1YN8iHQ8Wd1o_KvM-Qxv0Edwdvk2gq03S/view?usp=share_link
https://drive.google.com/file/d/11IIpEbXk8EQYb2bwkg3KbjmYRBKjGhTg/view?usp=share_link
https://drive.google.com/file/d/11IIpEbXk8EQYb2bwkg3KbjmYRBKjGhTg/view?usp=share_link
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Preserving efforts

Video

Figure 60 Sharing scene of Mr. Nguyen Ngoc An
Reminding messages

Video

Figure 61 Traditional brocade weaving culture of the Bahnar and Jrai people scene
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https://drive.google.com/file/d/1LUulDZIJcJ7qo4niI0Y2weL3W9A_xr7N/view?usp=share_link
https://drive.google.com/file/d/1TeTlBa71RR6CmTdvvqKiaP-WLaF8cD8S/view?usp=share_link
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7.1.3 Teaser

Teaser 1: The whole Kon Tum landscape from above

Video

Teaser 2: The brief documentary film introduction

Video

7.2 Final Film

https://drive.google.com/file/d/1CU 1ye F3AEkikCxJBvkixn CMub-
15T/view?fbclid=IwAR1TL1nrPBwW3Z70Q4igMqURYbFMHefWBhFbgwliNCMAO0Z
KrflfZBYPjWMxz8

7.3 Event Result

Name: Sy Kién Cong Chiéu Phim Chuyén Pong “Twong Nha Mo”
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https://drive.google.com/file/d/1TAPttsQyLlAc7j3nzMxnlmI8NjPWMR8f/view?usp=share_link
https://drive.google.com/file/d/1OqVfvhEYo4kH2YXRQYtJODE8CEmDb4D9/view?usp=share_link
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7.3.1 Decoration - Event preparation

Tea break table:

6 D=—7ae

Figure 62 Tea break area

Exhibition space for photographs:

j;u; . ™

Figure 63 Exhibition space for photographs 1

119

119 TUONG NHA MO - HIEN VAT CO - GO THOI GIAN



CAPSTONE PROJECT - GFA22MCO06 - FPT UNIVERSITY

. - M
: e ] ¥

-2

Y

Figure 64 Exhibition space for photographs 2

Exhibit space for statues:

Figure 65 Exhibit space for statues

120
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"Moving" space of film:

Figure 66 "Moving" space of film

Area for a mini-talk show with seating for the opening guests:

@ D= ®
S WIEN CONG CAIED PRI couven oing

Figure 67 Area for a mini-talk show with seating for the opening guests
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Figure 68 Area for guests

Check-in area:
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Figure 69 Check-in area

7.3.2 Result of participants

Based on the check-in link, data of 172 participants in the event were collected, 22
people exceeding the initial KPIs set. They are primarily FPT University students, but
there are also some young adults in this age group from the Yuu organization,
FulBright University, and other universities. Additionally, the occasion had the
distinction of certain lecturers from FPT University participating and offering

suggestions.

7.4 Campaign Result

7.4.1 Efficiency Report Communication Project Overview

7.4.1.1 Overview

Achieved all three KPIs
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Helped the page increase 500 organic likes. Page reached 563

124

Likes Guaranteed 150 turns of event participants. The event attracted 160 -170

participants

Reach reached 10k. Actual reach reached 12,194

Received good feedback on movies and events. Achieving the first goal is to raise

people's awareness of the culture of “Tuong nha mo”.

(7N

1] u 1 8aQa> @

Théng tin chi tiét

Ko Pabu gud b Bas thi sda

w Togquan
N ki qud

£ 06 ngng

(2} ¥ kkn 8dog gde

25 %0 wiith

T Togauan

Tt e ndi dung

Thies a6

MM SY QUAN TAM £aONG M CO
20 © VU Ogee

il TAG LOCATION CHO TUTING NHA MO

0 © 10O

Yool LO DEN MHAN VAT CHN CU

:'“'1 o
- Pyl

S (ellen] THUDNO DANG - =& DING, S
- Pryodimisos

e won) VI st chuls W N
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Figure 70 Overview fanpage

i ]

Ngay @dng 4

21 Thing 10 1200

20 Thing 10 20:44

™ Thiog 10 2034

14 Thing 10 2040

14 Thing 10 J0:33

4 rpitii
wép edn

There are a total of 18 posts divided into 5 phases From October 10, 2022 to

November 8, 2022.

124

Central Highlands. Includes 4 Post

Phases 1: Trigger on cultural project making & Cultural introduction of the
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o Phases 2: Trigger about the subject: “Tuong nha mo” and the information

surrounding it. Journey in the footsteps of the statue and the people. Includes 5
Post

e Phases 3: Event Information. Includes 6 Posts

« Phases 4: Thank you after the event includes 3 posts.

7.4.1.2 Details

New Page Likes

Ludt thich va theo d6i mdi

Lugt thich mdi trén Trang Facebook (i)

563 ™ 870,7%

300
200

100
0
12 ThantBlDhan2Ol Thar@ Dhar@Bi Thand ThangS Thang3I Thang

Figure 71 New Page Likes

After 4 phases running, the page attracted 563 likes. Exceeded the initial KPI set at
500 likes.

125



CAPSTONE PROJECT - GFA22MCO06 - FPT UNIVERSITY 126

Total reach:

S6 ngudi tiép can
S8 ngudi ti€p can Trang Facebook (1)

12.1 94 T 1,1K%

3,0K
2,0K

1,0K
¢]
12 ThantSlThan20l Thard1Dhar281Dhand Thang3 Thang3I Thang

Figure 72 Total number of people reached

The total number of page visits is also higher than the set KPI of 10k, but with only 4
phases reaching 12,194,
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Demographics:

D5 tudi & gidi tinh (D

18-24 25-34 35-44 45-54 55-64 65+
B N B nam

50,3% 49,7%

Figure 73 Demographic

There isn't much of a difference between the ages. Specifically, Female 50.3% and
Male 49.7%. Mostly in the city. Ho Chi Minh.
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Tinh/thanh phd cé nhiéu ddi tugng nhat

Thanh phé H6 Chi Minh
31.4%
Ha Noi
9.2%

Kon Tum
7%

Figure 74 Demographic

Content:

128

Throughout all 4 phases, the main introduction of each phase is the one with the

highest likes and reach. The highest detail is “The event introduction”: 4.6k reach and
1,327 interactions.

128

Bai viét tu nhién hiéu qua nhit
Sau dBy 1 nhilng bAl Wiét dat hidu qui cao trong B0 ngdy qua. Khi bt rd yéu 18 nbo mang 1ai hidu qud, ban cd thé quyét dinh tao gl va chia
5@ gi tiép theo, tir 46 1iép tyc git hii thanh cbng

Bai viét cé nhidu ngudi tiép cln nhat () Bai viét cé nhidu cam xic nhit () Bai viét c6 nhidu binh ludn nhit ()
€) 8ai viét trén Facebook

THONG BAO SUKIEN CONG ¢
| CHUYEN DONG “TUGNG nii/

06:30, 24 Thing 10, 2022

€) B viét trén Facebook

THONG BAO SUKIEN CONG 1
| CHUYEN DONG “TUONG NHJ

J 06:30, 24 Thang 10, 2022

€) 841 viét trédn Facebook

THONG BAOD Sy KIEN CONG ¢
CHUYEN DONG *TUONG Nt/

J 06:30, 24 Thing 10, 2022

BAl vidt ndy tiép cin dudc s6 nguti nhidu Bhi vilt nhy nhiin Sugc <6 cam xic nhidy Bl vi#t nby nhiin duge 6 binh ludn nhidy

han 260% (4.775 ngudi) so vdi bai vilit 8 han 230% (449 cam xic) so vdi bai vt & hen 512% (202 binh ludn) so vai bai vit &
1Am trung binh cis ban {1,328 nguii) trén tAm trung binh coa ban (136 clm xic) Irén tm trung binh cla ban (33 binh lun) trén
Facobook Facebook

Facebook

Figure 75 Highest content
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7.4.2 Seeding plan result

Phases 1: Seeding community groups

Before the event announcement post. Seeding 2 articles about culture and fly cam
scenes in the film into groups about the Central Highlands. Documentaries...etc. To
attract more reach to Page YUU Org to increase likes and attract more people who are

interested in topics about the Central Highlands (cultural and people).

STT | Ngay seeding ncharge Tién Group Link Dang mm Tinh trgng Contant seeding
1 L 1 L {postiemt) g
chia né ot mol
npatn. Nba mn co
Hang M v viin
hod, con ngads
Ty NGuydes thi
nidy lhe page 04
840 oy B phim
FPTU HOW'S STUDENTS ok Chy duydt sdp Wivhe

1 Ghedn Tay Nguyén Post * Chey duydt

Ghidn du %ch n Post = Da&ng
20

3 WV Rverw Tiry Nguyén - Posl * Dh&ing
4 Kroa w T8y Nguydn (Budn Ma Thudt - Gla Lal - Kontum « DK ik Poat « Da&ng
5 K O mb Phim Tai Life - Docamanary Pt * D &ng
13 Thé Dia Koo Tum 0 Post * Db &ng
7 Long To 16 dan Kon Tum B3 {1 Past « A dng
B Post ~ DA d&ing

Figure 76 Result of seeding community groups

Phases 2: Supporting communication in FPT University

After posting Event notifications are posted. The very next day, the school's large
Pages posted media support to get more students to know about the event and

participate.
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Creg seeting -
12 ] ™ cur
STT | Mgty seading |  Incharpe Page Link poas {poatiomt) | Tiodtrgng Uka | -
Mutres ey P Hou Fom 04 % f
FRTU HOMS STUDENTS L * D4 g " L] 0
P Lerg
FPTU B . Fow ©4 g " s |
Padey) CTEY D0 FPT HOM () Pow Da ding
CLS BAD TON Tt HOA DAN TOC ) Post 04 g »® ] 1
Fulsrgrn Cido (2 Foat 06 dhrg 0w 10

Figure 77 Supporting communication in FPT University

Phases 3: Using Page Cido Fulbright Universities

Due to the fact that Cido is also a significant club at Fulbright, all three of the posted
articles have received attention from students. In addition, more students are aware of

the project and decide to attend the FPT university event as a result of the Cido page.

Oy sewdrg

CF -.um! ctarge | Link b | oot Tieh trpmg

Figure 78 Result of page Cido Fulbright
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CHAPTER VIII

EVALUATIONS

8.1 Implementation analysis

Received good feedback on movies and events. Achieving the first goal is to raise

people's awareness of the culture of “Tuong nha mo”.
Helped the page increase 563 organic likes.
The event attracted 160 -170 participants. Actual reach reached 12,194.

The original goal for the event was 150 participants. The result was 170 participants,
and received 93 feedback by link and some feedback through the live method

recorded.

In which 100% of the respondents liked the event, they liked watching the movie the
most during the event, and the audience said that the image in the movie was one of

the things that impressed them the most (accounting for 92.5%).

FPT University lecturers also commented that this is an event with new content.
Through the scene with a clear layout in the film, through the way of shooting,

conveying emotional content.
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8.2 Actual expense
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CATEGORY STAGE DETAIL | PLANNING EA)E:PTEU,\lAsLE
E::g;juction Feld rip | \/ND (sponsor) | 0 VND (Sponsor)
Device |2 000.000 VND | 3.400.000 VND
Production Production
Others 1 9.000.000 VND | 10.635.000 VND
Eggguction Voiceover | 1 160,000 VND | 400.000 VND
Campaign 1.000.000 VND |0 VND
Event Artifacts | 5.000.000 VND | 8.256.000 VND
Human 11 .000.000 VND | 755.000 VND
Total 20.000.000 VND | 23.446.000 VND
Sponsor 11.818.750 VND
Total cost

11.627.250 VND
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Detalil:
Cu Thé S6 Pon Gia Téng Note
Lwong
THIET BI QUAY CHO PRODUCTION
Trung 170.000/1 | 1.000.000/ 6
FLYCAM 1 \ \
Ky Ngay Ngay
MAY SONY ZV- . C6 sin
E10
MAY SONY .
AB600
SONY 18-105F4 | 1 - -
WEEBILL S 1 - -
TRIPOD 1 - -
HAT SANG 1 - -
RODE
100.000/ 1
WIRELESS (2 1 \ 600.000/ 6 ngay
A ngay
THU 1 NHAN)
SAC SONY 1 100.000/ 1
. 600.000/ 6 ngay
ngay
PIN SONY 2
DEN 200W 1 | 200.000/1 |1.200.000/ 6 ngay
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(Bao gdm chéin Ngay
den, softbox)
Hau |THIET BI DUNG . Co san
Ky PHIM
THUYET MINH | I nguodi| 400.000 400.000/1 1an
CHI PHi AN UONG- DI CHUYEN- CHO O TAI KONTUM
Vé xe di 4 500.000/ 1 vé| 2.000.000/ 4 vé
Vé xe vé 4 500.000/ 1 vé| 2.000.000/ 4 vé
Vé xem Cong 300.000/ 4 vé
Chiéng 4 75.000/ 1 vé
Noi O 2 650.000/1 3.900.000/ 2 Giam
phong phong/1 phong/3 dém | 15% gia
ngay phong con
3.315.000
20.000/1 | 320.000/ 4 nguoi
An sang nguoi (4 ngay)
25.000/1 | 400.000/ 4 nguoi
An trua nguoi (4 ngay)
4 nguoi
25.000/1 | 400.000/ 4 nguoi
An t6i nguoi (4 ngay)
, 10.000/1 | 200.000/ 4 nguoi
Uodng nudce .
nguoi (4 ngay)
, 1.200.000/ 2 xe (4
Thué Xe May
2 xe | 150.000/1 xe ngay)
Xang xe 2xe | 50.000/1 xe | 500.000/2 xe (4
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ngay)

Tong chi phi cho production: 14.435.000 VND

CHI PHi CHO SU KIEN CONG CHIEU PHIM

NO. | Hang muc S6 Pon Gia Thanh Tién | Note
Luong
THI CONG - VAN CHUYEN - IN AN - TRANG TRI
1 9 Anh DA THANH
. (40x60) 2.970.000/9 | TOAN
Anh 330.000/ 1 anh
in vai anh
canvas
2 , 200.000/ 2
Vat Pham 2 100.000/ 1 mén )
mon
3 600.000/ 3
Tugng That 3 200.000/ 1 tuong
tuong
4 . g . g
Laptop 5 cO san cO san
5 |rai Nghe 4 75.000/ 1 céi 300.000/ 4 céi
6 ~ | 1.350.000/ 1
Backdrop 1 1.350.000/ 1 cai .
cai
7 640.000/ 4
Standee 4 160.000/ 1 standee
standee
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8 Hashtag 4 60.000/ 1 cai 240.000/ 4 cai
9 . . . 600.000/150
\Vong tay 150 cai 4000/1 céi .

cai
10 Thé cho BTC 18 thé 5000/ 1 thé 90.000/ 18 thé
11 |Chi phi van chuyén . . .
, I lan 200.000/1 lan 200.000/1 lan
vat pham + anh
12 |Khay dung banh 75.000/ 1
1 khay 75.000/1 khay
tea break khay
13 65.000/ 1
Khan trai ban 1 1m6x3m
khan
14 250.000/ 1
Banh tea break 1 Thang| 250.000/1 thung .
thang
15 350.000
Tham den 1 350.000
(2x5m)
16 126.000/ 18
Day cho hé btc 18 7.000/1 day i
day
17" 1Hoa tang 2 100.000/1 b6 | 200.000/ 2 b6
CHI PHi AN UONG CHO CTV -BTC TRONG SU KIEN
18 ) 115.000/ 1 | DA THANH
Nudc uong 1thung | 115.000/ 1 thung . i
thung TOAN
19 |Com cho cong tac 18 540.000/18
i 30.000/ 1 nguoi
vien + BTC + MC | nguoi nguoi
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20 o . . 100.000/ 1
Trai cay cung 1 phan | 100.000/ 1 phan .
phan

Tong chi phi cho sy kién : 9.011.000 VND

TONG CHI PHi CA DU AN

Production + Event = 14.435.000 + 9.011.000 = 23.446.000 VND

Table 16 Actual expense detalil

8.3 Sponsor

1. “YUU ORGANIZATION" : 9.233.750 VND

Detail:

Equipment 4.200.000 VND
Moving Expense 3.120.000 VND
Living Expense 1.913.500 VND
Total 9.233.750 VND

2. “HOA BAN TRANG QUAN" :2.000.000 VND and Voucher card gift for event.
Tel: 089 878 74 02

Address: 50 Bach Dang, Ward 2, Tan Binh District

3. VIET NAM PHUQT HOMESTAY: 585.000 VND

Tel: 090 275 92 04
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Address: 485/3 Pham Van Dong, Tran Hung Dao Ward, Kontum Province, Kon Tum,

Viét Nam, Kon Tum, Vietnam

CHAPTER IX
CONCLUSIONS

9.1 Conclusions

Our effort has aided in spreading the fundamental principles, authentic significance,
and rich history of the neighborhood's "Tuong nha mo," as well as raising awareness
of the existence of "Tuong nha mo" in contemporary society. The intended audience is
ethnic Bahnar and Jrai. TNM was incredibly honored to go, live, mix, and meet the
last remaining artisans at the same time, as part of their aim to work with the Yuu
group to teach people about the unique culture in the Central Highlands. In order to
create a short film, which will aid both individuals inside and outside the culture in
getting a closer look at and understanding more about the significant values that

"Tuong Nha mo" brings.

9.2 Limitations

We have a budget deficit, not much funding, and limited funding available. Since we
collaborate with the Yuu organization, which is a non-profit organization, the funding
for this film project is not too much. Therefore, we have found some other sponsors to

accompany this film project.

The filming location is dangerous and difficult to navigate. In some places in remote
areas, it is difficult for indigenous people to communicate. Therefore, it is not possible

to record for a long time and many times.
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9.3 Lesson Learnt

Through this project, it helps the group overcome difficulties and improve their own
capacity. More love the profession of filmmaking, love the field of study. In addition,
helping the children understand more about cultural values, especially the culture of

the Bahnar and Jrai ethnic groups.

9.4 Recommendations

Try to find more sponsors to help with expenses. Plan carefully and in detail for the

filming trip to avoid wasting time and money but the effect is not achieved.

139



140
REFERENCE

Bao Lam, 2018. Tim lai ddu xwa ciing “Néo vé nguén céi”. [online] Available at:
<https://baocantho.com.vn/tim-lai-dau-xua-cung-neo-ve-nguon-coi--a98522.htmi>
[Accessed 29 September 2022].

Chu, V., n.d. Kiép twong nha mé.

Do, P., 2021. Ndng cao tinh tich cuc cua mang xa hoi cho gioi trée. [online] Tap chi

Cong Thuong. Available at: <https://tapchicongthuong.vn/bai-viet/nang-cao-tinh-tich-

cuc-cua-mang-xa-hoi-cho-gioi-tre-79778.htm> [Accessed 15 September 2022].

Duc Tam, 2016. Nha van Nguyén Ngoc: 'Gid chung ta giit Tay Nguyén nhu mot
Bhutan'. [online] Available at: <https://plo.vn/nha-van-nguyen-ngoc-gia-chung-ta-giu-
tay-nguyen-nhu-mot-bhutan-post405905.html > [Accessed 15 September 2022].

HO, T., n.d. TUONG MO GIA RAI, BA NA: SU KHAC BIET VE PHONG CACH
GIUA CAC NHOM PIA PHUONG.

Hoang, B., 2014. PHAT TRIEN HE THONG PO TH] VUNG TAY NGUYEN O VIET
NAM. [online] Tap chi Khoa hoc xa@ hoi Viégt Nam. Available at:
<http://vci.vnu.edu.vn/upload/15022/pdf/576367057f8b9alec78b45bb.pdf>

[Accessed 28 September 2022].

140


https://tapchicongthuong.vn/bai-viet/nang-cao-tinh-tich-cuc-cua-mang-xa-hoi-cho-gioi-tre-79778.htm
https://tapchicongthuong.vn/bai-viet/nang-cao-tinh-tich-cuc-cua-mang-xa-hoi-cho-gioi-tre-79778.htm
https://plo.vn/nha-van-nguyen-ngoc-gia-chung-ta-giu-tay-nguyen-nhu-mot-bhutan-post405905.html
https://plo.vn/nha-van-nguyen-ngoc-gia-chung-ta-giu-tay-nguyen-nhu-mot-bhutan-post405905.html

141

Hong Minh. 2018. Khi giéi tré quan tdm dén van héa truyén thong. [online] Available
at: <https://baodantoc.vn/khi-gioi-tre-quan-tam-den-van-hoa-truyen-thong-16701.htm>
[Accessed 28 September 2022].

lytuong.net. 2021. Phim tdi liéu truyén hinh la gi? Phdn biét véi phim tai liéu dién

anh. [online] Available at: <https://lytuong.net/phim-tai-lieu-truyen-hinh-la-

gi/#7_cac_phuong_phap khai_thac_chat _lieu > [Accessed 22 September 2022].

Nedclass.wixsite.com. n.d. Montage Trong Lam Phim: Phuwong phdp tao Montage

dang nho. [online] Available at: <https://nedclass.wixsite.com/mysite/amp/montage-

la-gi-lam-the-nao-de-tao-montage > [Accessed 22 September 2022].

Ngd, V., n.d. Lé héi truyén thong Tay Nguyén.

Nguyén Ngoc, n.d. Cdc ban t6i 6 trén dy.

Nguyén Ngoc, n.d. Lé thoi tai va ruou can, tan man nho va quén.

Nguyén Ngoc, 2013. Nguyén Ngoc: Minh triét cia rimg. [Blog] Nguyén Ngoc
Facebook account, Available at:
<https://www.facebook.com/NguyenNgocTayNguyen/posts/523366361076055/ >
[Accessed 15 September 2022].

141


https://lytuong.net/phim-tai-lieu-truyen-hinh-la-gi/#7_cac_phuong_phap_khai_thac_chat_lieu
https://lytuong.net/phim-tai-lieu-truyen-hinh-la-gi/#7_cac_phuong_phap_khai_thac_chat_lieu
https://nedclass.wixsite.com/mysite/amp/montage-la-gi-lam-the-nao-de-tao-montage
https://nedclass.wixsite.com/mysite/amp/montage-la-gi-lam-the-nao-de-tao-montage
https://www.facebook.com/NguyenNgocTayNguyen/posts/523366361076055/

142

Nguyén, K. and Nguyén, P., n.d. Nguoi Ba-Na ¢ Kon Tum.

Thuy Van. 2020. Phim tai liéu c6 kho khan va don diéu nhw ban nghi!?. [online]
Available at: <https://idesign.vn/art-and-ads/phim-tai-lieu-co-kho-khan-va-don-dieu-
nhu-ban-nghi-448534.html > [Accessed 22 September 2022].

Tran, H., 2021. Nghé thudt diéu khdc twong nha mé Tay Neuyén. [online] Vietnam.
Available at: <https://vietham.vn/van-hoa/nghe-thuat-dieu-khac-tuong-nha-mo-tay-
nguyen-

20210720121916385.html?fbclid=IwAR2dEi5tPBSuHK6ZtsU4r7 XMBMcFWnyLwO
nENdhfaVtdPaKS3pzofdYnUIA > [Accessed 20 September 2022].

Tran, P., 1995. Piéu khdc gé ddn gian Giarai - Bahnar. Ha Ngi: Van héa ddn tgc.

Tran, H., 2018. VAN HOA TAY NGUYEN TRONG TAM THUC NGUYEN NGOC.

[online] Available at: <http://vanhoahoc.hcmuc.edu.vn/van-hoa-tay-nguyen-trong-

tam-thuc-nguyen-ngoc.html > [Accessed 15 September 2022].

Open Development Vietnam. 2020. CIRUM: Loat phim tai liéu vé thiec hanh tén gido
va phong tuc tdp qudn cia nguwoi dan téc thiéu sé. [onling] Available at:
<https://vietnam.opendevelopmentmekong.net/vi/announcements/cirum-documentary-
films-explore-religion-and-customary-practices-of-ethnic-minorities/> [Accessed 29
September 2022].

142


https://idesign.vn/art-and-ads/phim-tai-lieu-co-kho-khan-va-don-dieu-nhu-ban-nghi-448534.html
https://idesign.vn/art-and-ads/phim-tai-lieu-co-kho-khan-va-don-dieu-nhu-ban-nghi-448534.html
https://vietnam.vn/van-hoa/nghe-thuat-dieu-khac-tuong-nha-mo-tay-nguyen-20210720121916385.html?fbclid=IwAR2dEi5tPBsuHK6ZtsU4r7XMBMcFWnyLwOnFNdhfaVtdPaKS3pzofdYnUIA
https://vietnam.vn/van-hoa/nghe-thuat-dieu-khac-tuong-nha-mo-tay-nguyen-20210720121916385.html?fbclid=IwAR2dEi5tPBsuHK6ZtsU4r7XMBMcFWnyLwOnFNdhfaVtdPaKS3pzofdYnUIA
https://vietnam.vn/van-hoa/nghe-thuat-dieu-khac-tuong-nha-mo-tay-nguyen-20210720121916385.html?fbclid=IwAR2dEi5tPBsuHK6ZtsU4r7XMBMcFWnyLwOnFNdhfaVtdPaKS3pzofdYnUIA
https://vietnam.vn/van-hoa/nghe-thuat-dieu-khac-tuong-nha-mo-tay-nguyen-20210720121916385.html?fbclid=IwAR2dEi5tPBsuHK6ZtsU4r7XMBMcFWnyLwOnFNdhfaVtdPaKS3pzofdYnUIA
http://vanhoahoc.hcmuc.edu.vn/van-hoa-tay-nguyen-trong-tam-thuc-nguyen-ngoc.html
http://vanhoahoc.hcmuc.edu.vn/van-hoa-tay-nguyen-trong-tam-thuc-nguyen-ngoc.html

143

Vu, Q., 2021. Pé phim tai liéu phdt huy vai tro trong cuéc song. [online] Nhandan.vn.
Available at: <https://nhandan.vn/de-phim-tai-lieu-phat-huy-vai-tro-trong-cuoc-song-
post680567.html> [Accessed 29 September 2022].

143



144

APPENDICES

APPENDIX 1 Survey: “KHAO SAT MUC PO QUAN TAM VE VAN HOA TAY

NGUYEN VA NGHE THUAT PIEU KHAC TUONG NHA MO”......cccoovvevcennn, 145
APPENDIX 2 Program EVENt SCIPL......c.cccviiiiiiiie e 153
APPENDIX 3 SCHPL ..ottt 162
APPENDIX 4 Communication effiCienCy report........cccevveiieviniiinninsie e 182
APPENDIX 5 Feedback by filling form..........ccocooviiiiiiiiic e 216
APPENDIX 6 Direct feedback at the eVent............coceeieiiiiiiii e 224
APPENDIX 7 RESEARCH "Six characteristics of culture”............cccccovvveinnennn. 227

144



CAPSTONE PROJECT - GFA22MCO06 - FPT UNIVERSITY 145

APPENDIX 1 Survey: “KHAO SAT MUC PO QUAN TAM VE VAN HOA TAY
NGUYEN VA NGHE THUAT PIEU KHAC TUONG NHA MO

The survey form “KHAO SAT MUC PO QUAN TAM VE VAN HOA TAY
NGUYEN VA NGHE THUAT DPIEU KHAC TUQONG NHA MO" has currently been
accessed by 427 individuals, including FPT University students, administrators, and

Fulbright University and some other universities.

Age group

P tudi ctia ban?
427 céu trd 1ot

® Dudi 18 tudi
® 18-24 wdi
® 25-29 tbi
@ Trén 29 tudi

Figure 79 Age group

About 89% of the result is people aging from 18-24 years old.

Pertaining to the degree of concern for the "Tuong Nha Mo" cultural issue
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Ban c6 quan tam vé céc van dé sau day hay khong?

400 o co WM Khong

300
200

100

Céc vén dé van hod ndi chung Van hod Tay Nguyén (vén hda cdng MGt nén van hoa dac trung cia mét dan

chiéng, théu dét thd cdm, viin héa tugng  16¢ ngudi Vigt Nam dang dén bi mal mét
nhamd,...)

Figure 80 Pertaining to the degree of concern for the "Tuong Nha Mo" cultural issue

Over 250 (~50% of people doing the survey) people concern about the cultures from
the minority ethnics living in the Central Highlands. About 300 people concern about
the matter of losing a Vietnamese culture which includes the Central Highlands’

cultures. Therefore, this statistic is at a positive rate for us to go on with our project.

Survey Social media platform

Ban dang danh nhiéu thoi gian cho nén tdng mang xa hdi nao?
427 cau tra lai

Facebook 304 (71,2%)
Instagram 134 (31,4%)
YouTube 131 (30.7%)
Twitter 16 (3,7%)
TikTok 119 (27,9%)
Telegram va Discord |1 (0,2%)
Zalo 1(0,2%)
Telegram 1(0,2%)
Shopee 1(0,2%)
100 200 400

146
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Figure 81 Survey Social media platform

For the most used social media platforms question, about 71,2% of responses chose
Facebook. In second place is Instagram with 31,4% of responses and the two
following are YouTube (30,7%) and TikTok(27,9%). This result shows that
Facebook is the most appropriate format for our communication campaign about our
project to reach most of our target audience. Besides, Instagram will be an ideal sub
format for posting photos about the beauty from the Central Highlands, the “tuong nha
mo” and other minority ethnics cultures. TikTok is suitable for posting short clips cut

from the film or random footages.

Means of communication

Ban mong muén dugc tiép nhan cac thong tin vé van héa tugng nha mod thong qua phuong thic
nao?

194 responses

Hinh anh thuc té 104 (53.6%)
Phim ngan 93 (47.9%)
Trién I&m tuong tac 90 (46.4%)
Bai vié! chuyén sdu 58 (29.9%)

Infographic (Hinh anh thiat ké
kém théng tin ngan trén hinh)

70 (36.1%)

Mini games tim hiéu van héa.. 30 (15.5%)

Figure 82 Survey result with “Have heard about tuong nha mo culture before”

section
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Ban mong muén dugc tiép nhan céac théng tin vé van héa tuong nha mé théng qua phuong thie
nao?

233 responses

Hinh dnh thyc & 94 {40.3%)
Phim ngén 99 (42.5%)
Trién I&m tuong tac 125 (53.6%
Bai viét chuyén sau 60 {25.8%)
Infographic (Hinh anh thiét ké k. 101 (43.3%)
Mini games tim hidu vé van héa.. 44 (18.9%)
du lich| 1 (0.4%)

Documentary} —1 (0.4%)

0 25 50 100 125

-4
o

Figure 83 Survey result with “Haven't heard about tuong nha mo culture before”

section

In both sections, over 350 students in FPT University and other universities show that
film and interactive exhibition are the two most favorite formats they want to know

about the culture through.

The topic that the audience is interested in learning

148 TUONG NHA MO - HIEN VAT CO - GO THOI GIAN
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Néu nhu ¢6 co hdi duge tim hiéu thém vé Nghé thuat diéu khac twong nha mé, ban hing tha &
nhirng khia canh nao cia nét nghé thuat nay?

194 responses

Ngudn gbe 98 (50.5%)
¥ nghia

Céch thire didu khéc

Thyre tifin (Nhing tuong nay d...
Hién trang lang nghé

Nghé nhan

Cac vin dé v bdo thn

99 (51%)

Figure 84 Survey result with “Have heard about tuong nha mo culture before”

section

Néu nhu ¢6 co hdi duge tim hiéu vé Nghé thuét diéu khac tugng nha md, ban hirng thu & nhirmg
khia canh nao cta nét nghé thuat nay?

233 responses

Thure tién (Nhing tuong nay d...
Hign trang lang nghé

Nghé nhan

Cac vén d& vé bao tdn

Xem nd nhu thé nao

T4t c& nhimg didu trén

125

Figure 85 Survey result with “Have heard about tuong nha mo culture before”

section
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In both sections of the audience in the survey, they want to know more about the

history, meaning and sculpting process most.

The practice of incorporating cultural materials into media products is not new in
Vietnam.Biti's prominence may be referred to.The short film "Pride Inspiration From
the Street” by Biti will be released in 2020 and tells the story of Saigon."Proud from

the cultural extremes of Hanoi" is Biti's second-year outlook on the capital.

Figure 86 Media poster of biti's

Objective that has been prioritized by the Party, State, and Ministry of Culture, Sports,
and Tourism is the preservation and promotion of ethnic minority cultural

values.crucial tasks which includes information regarding the establishment's
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activities, organizing cultural and artistic programs, creating art teams, and clubs for

folk art activities.

The thematic exhibitions "Culture of ethnic minorities in the Southeast" and
"Fatherland seen from the sea" were held at the Can Tho City Museum on August 4,
2020, early in the morning.In order to preserve and promote the cultural identity of the
indigenous peoples of Dong Nai, more than 200 images and artifacts of ethnic
minorities are on display. The purpose of these displays is to highlight the distinctive

aspects of the indigenous peoples' material and spiritual lives nations

ng baY chuyen de

<6 pdnG 1am BO

Figure 87 Exhibitions "Culture of ethnic minorities in the Southeast" and "Fatherland

seen from the sea"
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The Vietnam Ethnic Culture and Tourism Village is expected to host the first Festival

of Traditional Costumes of Vietnam's Ethnic Minorities in the Northern Region in
2022.

Figure 88 The 1st Festival of performing traditional costumes of Vietnam's ethnic

minorities in the North region.
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APPENDIX 2 Program Event Script

TIME |NOI DUNG NOI

Chao budi sang dén toan thé cac ban sinh vién va quy vi quan khach. Chao
mimg moi ngudi da dén véi sy kién Cong Chiéu Phim Chuyén Dong
"TUGNG NHA MO" ngay hom nay. Su kién s€ chinh thirc khai mac véi
nhimng nodi dung hap dan trong vong it phut nita. Xin moi cac ban sinh vién,
quy vi quan khach tap trung dén khu vuc sanh 1au 1 va lya chon mot vj tri
vira vin dé cung theo ddi chuong trinh. Xin chan thanh cam on!

09:15
Xin duge nhic lai. Sy kién Cong Chiéu Phim Chuyén Dong "Tuong Nha
MJ" sé& chinh thirc khai mac trong vong 1 phut nita. Xin moi quy vi quan
khach va cac ban sinh vién quan tam, cung lua chon vi tri that thoai mai dé

tham gia vao chuong trinh.

Va ngay bay gio su kién xin duoc phép bat dau.

CHAO MUNG

Xin dugc han hoan chao don quy thay ¢, quy khach moi cung toan thé cac
ban sinh vién dang hién dié¢n tai su ki¢n Cong Chiéu Phim Chuyén DPong
09:20 |"TUQNG NHA MO" ngay hom nay. Loi dau tién cho phép Anh Duong
cling nhu Ban T6 Chtrc giri dén tit ca quy vi va cac ban 161 chao trin trong

cling nhu 16i chtic mot ngay that tot lanh!

VAN NGHE 1
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09:30
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Va dé mo dau trude khi trd chuyén, cling nhu tiép thém ning lugng cho
chuong trinh, xin mo1 quy vi va cac ban cung hoa minh vao mot giai diéu
mang dam Am huong cua dai ngan - ca khiic LY CA PHE BAN ME, qua
phan thé hién ciia Hoang Pat, Truong Bao & Thinh. Moi quy vi cing
thuong thuc!

Mot trang v tay cho Hoang Pat, Truong Bao va Thinh vi phan két hop 4n

tuong vira roi thua quy vi. Xin cdm on cac ban rat nhi¢u

LY DO

Hy vong tiét myc vira roi cling da phan nao dua quy vi dén gan hon voi
khong khi cua Tay Nguyén dai ngan, noi ma Tuong Nha Mo, anh chang
nhan vat chinh cta su kién ngay hom nay, dugc bat nguon va truyén cam

htng cho cac ban tré theo dudi dy an luwu giit nét vin hoa truyén théng nay.

Va kinh thua quy thay c6 va cac ban, sy kién cong chiéu phim chuyén dong
"TUONG NHA MO" ngay hom nay, 1a mot phan trong do an t6t nghiép cia
nhom 4 ban sinh vién K14 nganh truyén thong da phuong tién, duoc 4p o
thue hién v6i mong mudn tao ra mot khong gian xem phim dic biét bang
mot hinh thirc ddc dao, tao nén mot khong khi khac la dé nguoi xem co thé
tuong tac voi nét vian ho ndy mot cach gan giii nhat, chan that nhat. Pong
thoi ciing hudng dén muyc dich tuyén truyén, quang ba cac hinh anh dep cua
Tay Nguyén, dac biét 1a van hoa “Tuwong Nha Mo”. Pay sé& 1a co hoi dé cac
ban sinh vién truong Pai hoc FPT ¢6 cai nhin sau sic va toan dién hon vé

tinh hoa van hoa dan toc thiéu s6 ma khong phai ai cling biét dén.

GIOI THIEU KHACH MOI

Va chinh vi mang nhitng ¥ nghia sau sac nhu vdy ma hom nay, trong su
kién nay, BTC cling dd mo1 dén va vinh dy duogc tiép don sy hién dién cua

cac vi khach dac biét dén tir cac don vi khac nhau.

Dau tién, vé phia truong Pai hoc FPT, xin tran trong gidi thi¢u:
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- Thay Nguyén Viét Tan - Chii nhiém bé mén Thiét Ké Pé Hoa va Truyén
thong Da phuong tién

- C6 Phan Bdo Chau - Chii nhiém b mén Thiét ké My thudt sé

- Thay: Huynh Pham Ngoc Lam - Gv bg mén Thiét Ké P6 Hoa va Truyén
thong Da phuong tién

- Thay Phan Nhdt Trung - GV b mén Thiét ké My thudt sé

- Thay: Vii Anh Dwong - Gv bé mén Truyén théng Pa phwong tién

- Cé: Nguyén Quéc Thuy Phuong - Gv b mén Thiét Ké Pé Hoa va Truyén
thong Da phwong tién

- C6 Kiéu Thi Thu Chung - Chu nhiém bo moén Softskills

- C6 Lé Thi My Danh - Gv bé mén Truyén théng Pa phwong tién

-Co Nguyé~n Thi Minh Hué - Gv b6 mén Thiét ké do hoa

- C6 Phan Mai Chi - Gv b¢ mén Thiét ké do hoa

- C6 Nguyén Ngoc My Ha - Gv b mén Thiét ké do hoa

- Thay Bui Truong Huy - Gv bé mén Thiét ké dé hoa

- Thay Hodng Vii Quéc Anh - Gv bé mén Truyén thong Pa phwong tién

- C6 Truong Thanh Tuyén - Gv bg mén Truyén thong Pa phuwong tién

- C6 Lé Ngoc Phuwong Nguyén - Gv bé mén Truyén thong Pa phwong tién
- C6 Nguyén Tran Lé Anh - Gv bé mén Truyén théng Pa phwong tién

- C6 Vii Thi Thuy Dwong - Gidng vién nganh K Thudt Phan Mém

Dur én dwoc dién ra dén ngay hém nay ciing nho sw gop siee ciia 2 don vi
dong hanh la Yuu Organization va Fullbright CiDo, va cting tham dir hom
nay, rat hdan hanh gioi thiéu sw hién dién cua:

- Ban Vi Pirc Huy ciing cdc thanh vién dai dién dén tir Yuu Organization

Pén tir nha tai tro Hoa Ban Trang Qudn, tran trong gici thiéu:

- Anh Lé Kim Sang

Thay mit BTC, Anh Duong xin cam on tit ca quy khach moi ciing nhu toan
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thé cc ban khan gia di tham gia budi khai mac su kién nay. Va xin hay
danh mot trang vo tay that 16n cho su hién dién cta tat ca chung ta ngay

hom nay!

Thua quy vi, nhic dén "Tuong Nha Mo" thi 6 18 s& c6 ngudi biét, c6 ngudi
d3 nghe qua, cling c6 nguoi chua nghe bao gid. Va hién tai ciing c6 rat
nhiéu ngudn thong tin vé van hoa nay dé chung ta ¢ thé ty tim hiéu va hoc
hoi. Thé nhung dé mot ngudi tré, mot gen Z, hiéu va yéu mén dén mirc nudi
dudng ¥ tuong va roi chung tay thuc hién mot dy an nham luu giit nét vin
hoéa 4y thi han 1a 6 mot cau chuyén day cam himg dang sau d6. Vay thi
ngay bay gio xin moi moi ngudi cung dén véi phan mini talkshow, mot
cudc gip g& ngan voi mot ban tré dé hiéu hon vé hanh trinh tir nudi dudng
tudng dén hop tac trong sy kién 1an nay nhé! Va xin danh trang phao tay
chao don 1én san khau dai dién dén tir Yuu Organization, ban Vii Buc Huy.

Xin moi ban!

Hi Huy, budi sang hom nay ctia ban thé nao? C6 cam giac gi dic biét khac

09:40 la khong? (cdu héi moi vu vo cho than thién thui a)

10-00 Dau tién thi chic phai mot lan nira, thay mat BTC, cam on Huy, cling nhu la

céc thanh vién bén dudi vi da di chuyén mot quang duong kha xa, tir Kon
Tum xubéng TP.H6 Chi Minh dé cung tham dy su kién nay véi moi nguoi.
Va roi dé bt dau thi ciing khong quén dé cho Huy giri 16i chao ciing nhu

gi61 thi¢u doi nét vé ban than dén véi moi ngudi nhi?!

1. Gidi thiéu vé Yuu Org (tuéi doi, thanh vién, hoat ddng chinh? muc dich?)
2. Khai thdc cau chuyén co duyén két hop véi TNM Production khi nguwoi
Kon Tum nguoi SG? Ai la bén dé xudt thuwce hién dé tai nay? Va vi ddu ma
chon dé tai nay?

3. Cdc ddn téc da dieng han viéc lam tuwong nha mé, hay van cé nhing moi
nguoi khéng biét dén n6? Ly do ching bi mai mét? C6 phdi do dé thi héa,
hién dai hoa?

4. Néu la vi d@é thi héa hién dai héa thi c6 con dwong ndo, gidi phdp ndo dé

156



157

chiing ta lwu giit lai nét vin héa? Vi liéu néu cir duy tri tdp tuc van héa thi

co bi xem la di nguoc voi tien bo xd hoi hay khong?

Véng, va ciu tra 101 vira roi ctia Huy c6 18 1a ciing vira khéo nhic Anh
Duong 13 chiing ta dang con ca mot bo phim va cac san pham khac dang
chd duoc moi ngudi kham pha. Va qua that 1a vay, dé ma hiéu hét vé van
hoa nay va ké hét nhiing cau chuyén trong hanh trinh luu gitt n6 thi mot
cudc tro chuyén ngdn khong thé 16t ta duoc. Nén Anh Duong xin phép khép
lai phan mini talkshow tai day, hi vong 13 n6 vira du dé khién moi nguoi to
mo hon, quan tdm hon vé Tuong Nha Md. Xin cam on Purc Huy véi nhitng

chia sé rat sdu sac va truyén cdm hirng vira roi.

Va ciing nhan déay, BTC moi Huy ndn lai san khdu it phit. Nhe dd néi tir
ban dau, su kién dwoc dién ra la nho nhitng sy hé tro nhiét tinh tir cde don
vi. Vay nén ngay bdy gio BTC sé co nhitng bo hoa thay cho loi tri an guti toi
Yuu Organization ciing nhuw nha tdi tro- Hoa Ban Trdang Qudn. Anh Duwong
xin tran trong kinh moi dai dién nha tai tro cua chung ta, anh Lé Kim Sang

cung tien tien lén san khau dé don nhan loi tri an nho nho tr BTC a.

Xin hdy danh mét trang vé tay thdt Iém a!

Va téi ddy, phan khai mac ciia s kién cong chiéu phim chuyén déng
TUONG NHA MO ciing da khép lai. Nhung moi nguoi dirng voi di a. Trude
khi moi nguoi roi ghé thi Anh Duwong xin phép phé bién dén tdt ca quy thay
¢ va cdc ban sinh viéen HUONG DAN TRAI NGHIEM sy kién nhw sau:
10:00 -
10:05 |co 3 khu vuec:

1. Khu vyce twong: Tuw tay cham vao nhitng birc twong "hang real” dwoc lam
tir mot nghé nhan, sé xudt hién trong phim

2. Khu vuee trung bay anh: 9 anh, gom I dnh tong quan, 8 birc con lai vé 5

nhom tuong (focus vao 5 nhém twong "phdi c6" dé khan gia hiéu va cam
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nhdn ré vé cdc sdc thdi ciia cdc nhom twong)
3. Khu viec phim: PHIM CH UYEN PONG -> diém ddc biét: khan gia ciing
chuyén déng theo phim. méi may déu cé trang bi 01 tai nghe, va ciing mét

luc sé chi co 5 nguoi cung xem phim dwoc thoi.

*Cy thé nhw thé ndo thi moi nguoi yén tam la moi khu vuc déu da dwoc
"bao ké" béi cdc ban CTV hwdng dan dé quy vi khéng bi "lac 161"

*Bén canh thuwong ldm cdc san pham thi quy vi c6 thé thuéng thire ca
teabreak tai khu vuec...

*Va cudi ciing, sau khi trdi nghiém, dirng quén quét thir cdc ma OR dé
follow fanpage, lam feedback dé givip cdc dw dn tiép theo dwoc hoan thién

hon nhé!

Va sau déy suw kién xin dwoc phép chinh thire bdt dau, kinh chiic quy khdch
moi, quy théiy ¢6 va cdc ban sinh vién cé mot budi trai nghiém sy kién thdt

thu vi. Xin chan thanh cam on

12:30 -

13:00 -BREAK-

13:00

13:00 |OFF VOICE
BTC su kién cong chiéu phim chuyén dong TUONG NHA MO xin thong
bao, chuong trinh s& quay trd lai sau it phut nira, xin moi cac ban khan gia
quan tAm cung tap trung dén vi tri sanh ting ..... dé cung tham gia vao
chuong trinh. Xin chan thanh cam on!
[xin nhic lai...]

13:05 |VAN NGHE 2

Va dé ham nong lai bau khong khi cia chuong trinh, moi cac ban cung dén

v6i mot tiét myc van nghé, dén tir mot music studio tai TP.HCM. Cung chao
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don trén san khiu Bagel Record véi lién khuc Vé nghe gié ké & Eart

CHAO MUNG

Mot 1an nita xin dugc chao mung toan thé quy vi quan khach, cac ban sinh
vién di tro lai voi sy kién cong chiéu phim chuyén dong TUGNG NHA
MO, duoc td chirc boi TNM Production - nhom d6 4n 4 ban sinh vién nganh
truyén thong da phuong tién. Chuong trinh duoc khai mac vao lac 9h15
séng nay va sau mot khoang thoi gian giai lao, BTC da quay tré lai va tiép

tuc gtri dén quy vi nhiing trai nghiém méi la.

HUONG DAN TRAI NGHIEM

Ngay by gio ddy, BTC TNM Production s& cuing dong hanh véi quy khan
gia, dé hudng dan va chia sé cach thirc xem phim chuyén dong dé quy khan
13:15 |gia c6 mot trai nghiém tron ven hon, Chiic quy khan gia c6 mot budi tham
du su kién that vui vé va b ich

[xem lai to kia]

OFF VOICE

Sy kién cong chiéu phim chuyén dong TUONG NHA MO sé& khép lai
trong .... phit nira, moi quy vi va cac ban cung tranh thu trai nghiém ndt

nhitng gi con dang do...

BTC PHAT BIEU - CHUP ANH

17:00

Su kién xin chinh thitc dugc khép lai, BTC hy vong quy khan gia da c6 mot
ngay trai nghiém day bo ich, TNM PRODUCTION hy vong da mang dén
17:30 |cho cac ban nhitng san phAm mang ddm ban sic vin hoa Tuong Nha MJ.
Su hién dién cta quy khan gia tai day la vinh dy v6 cung 16n véi TNM.

Kinh chuc tat ca quy vi va cac ban that nhiéu stc khoe va luon tran day cam
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hiing trong moi cong viéc, moi con duong minh chon. Mot lan nita xin duogc

cam on va tran trong kinh chao.

13:00 |OFF VOICE

BTC su kién cong chiéu phim chuyén dong TUONG NHA MO xin théng
bao, chuong trinh s€ quay tr¢ lai sau it phut nita, xin moi cac ban khéan gia
quan tAm cung tap trung dén vi tri sanh tang ..... dé cung tham gia vao
chuong trinh. Xin chan thanh cdm on!

[xin nhic lai...]

13:05 |VAN NGHE 2

Va dé ham néng lai bau khong khi ctia chuong trinh, moi cac ban ciing dén
véi mot tiét muc van nghé, dén tir mot music studio tai TP.HCM. Cung chao

don trén san khau Bagel Record véi lién khac Vé nghe gié ké & Eart

CHAO MUNG

Mot 1an nita xin duoc chao mung toan thé quy vi quan khach, cc ban sinh
vién da tro lai voi sy kién cong chiéu phim chuyén dong TUGNG NHA
MO, dugc t6 chirc boi TNM Production - nhém db 4n 4 ban sinh vién nganh
truyén thong da phuong tién. Chuong trinh dugc khai mac vao lic 9h15
séng nay va sau mot khoang thoi gian giai lao, BTC da quay tré lai va tiép

tuc giri ¢én quy vi nhirng trai nghiém mdi la.

HUONG DAN TRAI NGHIEM

Ngay bay gio day, BTC TNM Production s& cting dong hanh véi quy khan
gia, dé huéng dan va chia sé cach thirc xem phim chuyén dong dé quy khan
13:15 |gia c6 mot trai nghi¢m tron ven hon, Chuc quy khan gia c6 mét budi tham
du sy kién tht vui vé va bo ich

[xem lai to kia]

OFF VOICE

Sy kién cong chiéu phim chuyén dong TUGNG NHA MO sé& khép lai

trong .... phit nita, moi quy vi va cac ban cing tranh thu trai nghiém nét
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nhirng gi con dang do...

BTC PHAT BIEU - CHUP ANH

17:00

Su kién xin chinh thirc dugc khép lai, BTC hy vong quy khéan gia da c6 mot
ngay trai nghiém day bo ich, TNM PRODUCTION hy vong d3 mang dén
cho cic ban nhitng san pham mang dam ban sic vin hoa Twong Nha MJ.
17:30 [Su hi¢n dién ctia quy khan gia tai day l1a vinh dy v6 cung 16n véi TNM.
Kinh chuc tit ca quy vi va cac ban that nhiéu sirc khoe va ludn tran day cam

hirng trong moi cong viéc, moi con duong minh chon. M6t 1an nira xin dugc

cam on va tran trong kinh chao.

Table 17 Program Event Script
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APPENDIX 3 Script
Phim dugc chia ra lam 5 hoi

Ho6i 1: khac hoa nén buc tranh Tay Nguyén xua va nay roi dan dat dén nét van hoa

tuong nha mo

Hbi 1 s& dan dit vao nghé nhan diéu khic TNM

Hoi thir 2: qua trinh tao nén TNM va nhirng thong tin co ban, bé nbi cia TNM va

thuc trang cua né

Ho6i 2 duogc chia sé bdi nguoi ngh¢ nhan, ngudi dan toc Bahnar

Hoi thi 3: nhitng kién thic sau sic, y nghia an siu bén trong TNM

Ho1 3 duoc chia sé boi bac An va bac Tam Siu

Hoi thir 4: Ly giai Iy do vi sao Twong nha mod ngay nay da dan mat di va nhiing
huéng di dé bao ton Tuong nha md trong bdi canh hién dai. Phan nay s& c6 thém chia

sé tir goc nhin hoc thuét, nghién ctru tr YUU Organization

Hoi thit 5 1a két thiic v6i mot 16i nhan nhu vé ¥ nghia that sy cia bao ton nham thay

d6i nhan thirc ciia khan gia. Lam khan gia phai suy ngdm

Kich ban phim tai li¢u:
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TUQNG NHA MO

Hién vat co, gb thoi gian

Blackscreen with sounds

Tiéng bén Ira cua mdt nhom Iwra trai dang duogc thdi 1én chuan bi cho mot 1& cua
ngudi dan toc Bahnar - L& bo ma. Tiép nbi theo am thanh bén lira xet xet, bap bung dy
1a giai diéu cong chiéng dang dugc cit 1én xen 1an clng véi tiéng hat va ho hao cia
ngudi dan toc noi ay. Noi bat 1én trén hét 16p am thanh ay 1a mot tiéng duc déo cia
chiéc riu, chiéc bua dang tic dong vao mot vat nhu 1a khdi gd. Roi, giong ndi cua

nguoi dan chuyén vang 1én...

(Voice Talent)

Theo ban, nhu thé nao méi duoc goi 1a Ty Nguyén

Ext. Ngay

D1 tr canh cong & mdt ngdi dén/chua/nha tho cao tur tir hién ra mot khung canh thién
nhién hung vi v&i nui rung bao quanh, cdy c6i xanh tuoi um tum dadm chat vung nuai

cao cua Kon Tum, Tay Nguyén.

Ext. Pém
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Khung canh d6t lira trai véi chinh giita 1a ngon lira bap bung. Xung quanh 1a nhiing
con nguodi thudc mot ban lang khoac trén minh cac bd trang phuc dan toc dang nhay

mUa theo vong tron

(Audio)

Tiéng cong chiéng va ho hao

Can canh ban tay dang gb nhip nhip vao chiéc cong chiéng.

Ext. Ngay

Can canh ban tay thoan thoét théu dét, dan xen tung thé chi

Ban tay dang cham khéc, duc d&o mét khuc gd

Flare

Toan canh mgt khu nha mé véi nhiéu twong nha mé xung quanh

Nhing chiéc mit na gb duoc diéu khic doc ddo duge trung bay & cac goc nha rong

Ext. Ngay
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Trudc san mot cdn nha rong, 11 tré dan toc Tay Nguyén dang chay nhdy nd dua

Nhitng ngudi dan toc dang 1am cac hoat dong trong cudc séng thudng nhét cia ho.
Céc ba me dang déo con trén miéng vai thd cam. Trén nét mat ho ludn 1a nhirng nu

cuoi tuoi rang rd.

Dip to black

Blackscreen with typo
(Voice talent)

Nhung ma, day..., mdi la Tay Nguyén cua hién tai

Ext. Ngay

Khung canh da duoc do thi hod, bé tong hoa hién ro rét 1én cac khu nha san, nha rong
(Voice talent)

Khong con nhitng canh rung ram rap

(Voice talent)

Khéng con nhitng mau sic dic trung cta trang phuc thd cam. Khong con nét hoang so,

gian don cua nhiing can nha rong ngay nao.
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Luét qua nhiing con duong, hién nay nguoi dan cling da khong con mac trang phuc
dan toc nira. Nha ctra thi lai dugc xay lat b?mg gach va bé tong chir khong con la

nhitng nha san hay nha rong bang gd, duoc lop mai bang rom ra nira.
(Voice talent)

Vay, nhitng nét vin hoa truyén théng Tay Nguyén dic trung ay, van con hién dién,

phat trién & mot noi riéng tu hay da that su ngu yén vao qué kh...

Ext. Ngay. O mot khu nha mo trong ban lang

O dang xa, bong lung cia mot nguoi ¢ vé trac tudi trung nién dang dirng tram ngam,

ddo dau nhe nhang qua cac ngdi mo

Tién gan hon, lac nay méi hién rd ra thir ma anh dang than thd 2. Bic tugng 4y chinh

1a trong nha mo thiéng liéng cua ngudi dan toc Bahnar.

Pung ngam nhin duoc mot lac thi ngudi dan 6ng nay quay bude di hudng thang vé

nha cta anh dé lai khung hinh lic ndy chi 13 birc twong d3 muc nat ay

(Title dissolve in: BAO TON)

Int. Ngay. Trong nha ngudi dan 6ng trung nién
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Toan canh nhin tir trén cao xuéng ban lang v&i sy hoa tron cua c6 xua va hién dai, c6
nhirg nha di dugc x4y 1én bang bé téng nhung cé nhirng nha van con theo két cdu
nha rong xua. Dimng lai ¢ trude mot cin nha tuy da duoc kién ¢b 1én bang gach nhung
tréng nd van cd vé rat cil, truée ngdi nha 13 mot khoang san nhod véi cac buc tuong gb
lip day xung quanh. Tir xa thiy bong dang ngudi trung nién vira rdi dang di bing qua

khoang san vao trong ctra nha.

Nguoi dan ong trung nién dang loay hoay 16i tir dudi gam t cia minh ra mot hop do6
nghé to linh kinh. Chiéc hop nay trén bé mit né dang phti mot 16p bui, dudi 16p bui ay

1a nhing thé gd di bi tray son di dang ké vi ludi dao tan nhan cia thoi gian

Chu nhe nhang 13y tay phui 16p bui, vira phui chil vira mang n6 ra trude san nha minh

Ext. Ngay. Trudce san nha ngudi dan 6ng trung nién

Chu dit chiéc hop 4y 1én mot bang ghé dai duoc 1am tir cAy. M& chiéc hop ra, bén
trong nao toan 1a bua, riu voi du cac kich thudc va hinh dang phan dau sat. Pac diém

chung cua nhitng cong cu nay 1a trén than nod c6 rat nhiéu vet xudce.

Cht moc trong hop ra mot chiée riu va sau d6 chit mot dudng rat dat khoat I1én khic

g cao téi ngang nguc dang duoc dit trudc mit minh
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Chu cir thé tay thoan thoat cham khac duc do, cha sat nhimg goc canh bang gidy
nham. Dan dan khtic gd di c6 hinh hai. Ay 14 gwong mit cia mot ngudi ndo dé co 18
12 mot ngudi chu biét rat rd sic thai, nét mit cua ho s& nhu thé nao. Ché chinh 1a mot

nghé nhan diéu khic tuong nha mo.

Ext. Ngay. Trudc san nha nghé nhan diéu khac

(Nghé nhan diéu khac)

[Giéi thiéu, md ti vé qua trinh 1am TNM]

Cai khuc gb ¢6 hinh hai ndy nguoi din toc Bahnar (Jrai) chi goi 13 Twong nha m).
Mudn 1am twong phai chon ding loai gb...

Sau d6 phai lva ky cang cac loai dung cu phu hop dé khic ra dugc cai nét cai hinh

minh muon

Ext. Ngay. Khu nha mo c6 cac tuong nha mo xung quanh

O moi mot phan md, dac trung ¢ cac goc la luén c6 mot bire tuong.

Ext. Ngay. O mét ban lang

(M4t nguot dan toc)

[Gi6i thiéu so' vé TNM va thue trang]
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Tuong nha mo ¢6 nhiéu y nghia lam. O 18 bo ma la phai co6 tugng. Tugng la dugc tac
theo mat ctia nguoi that ludn. Tuong nay & 1& bo ma lic bé mic trong riung voi cai ma

o1 1a qua bén kia n6 s€ 1a nguoi bao ve, bau ban voi nguoi chét

Nhung ma dao gin day ngudi ta it to chirc 18 bé ma 1im. Nguoi ta khong nd cét dut
moi thir v6i nguoi chét, van con mudn t6i viéng tham, mudn nhin thdy chir bé ma rdi
la khdng con gi hét. Ngay xua quan niém 13 bo méa dé cho ngudi chét duoc thanh than
ra di trd vé véi rimg vi sinh ra ciing ¢ rimg ma. Nhung ma ngay nay thi khong con vay

dau.

Nhung ma khong c6 1€ bd ma thi van ¢6 tugng duogc, dat ro1 d€ & nha mo 4, nhu nguoi

canh géac vay.

Ext. Ngay. O quan ca phé Eva

Quan ca phé v6i khong gian dam chit rimg xanh rdm rap boi nhiéu cdy cdi xanh tuoi
bao trim va hoi hudng thién gd vi cac chi tiét nhu bang hiéu, vach tudng, ban ghé déu
dugc lam tur than cay. Bac biét hon, & mot $6 gbc cua quan con co nhitng buc tuong
gidng nhu twong nha mo. Néu nhu khong dugc nghe giai thich hay hiéu rd vé tuong

nha mo thi sé dé nham lan.

Chu quén ca phé nay 1a mot nguoi hoa si dong thoi ciling 1a mot nha nghién ctru van
hoa dan toc thiéu sé & Tay Nguyén. Ca doi 6ng gin lién voi bd phan ngudi dan toc
thiéu s6 & Tay Nguyén, tim toi, ddo sau vé dan toc & noi minh séng. Rat dé bat gip
hinh 4nh 6ng ngdi ky hoa lai cai buc twong, nhitng nét vin héa dic trung cua ngudi

Tay Nguyeén.
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(Bac An)
[Chia sé vé cam hirng mé quan dim chét nai rimg TN]

Céc bt twong bac dung ¢ ddy v6i muc dich dé trang tri quan va 1am ting tinh dan toc
ctia ngudi dan Tay Nguyén vao chiéc quan nay. Khi ma ngudi ta di du lich & thanh
phé Kon Tum, da phan nhiéu chd déu da duoc do thi hoa, hién dai hét roi. Nhin di dau
cling thdy hién dai chtr khong c6 con nui rimng bat ngat nhu xua. Nén cai quan niy bac
xay dung nén 13 dé vira 13 luu giit cho riéng bac cai hinh anh Ty Nguyén xua, vira 1a
dé moi ngudi duoc trai nghiém cai khong gian ma moi ngudi thudng hay ky vong khi

dén kham pha ving cao nguyén Kon Tum.

[Phan biét TNM va twong gb nghé thuit]

Tuong ma dit & cac quan ca phé hay cac khu du lich, bao tang dé trang tri that chat nd
khong co duge goi 1a tuong nha md, phai goi diing 13 twong gd nghé thuat dan toc Tay
Nguyén. Nhin chung thi cach thic diéu khic hay hinh hai né 1a gibng nhau hét.
Nhung ma twong nha md chi duoc goi 14 tugng nha mo khi né duoc dit ciing véi phan
nha mod. Mot bén mang ¥ nghia trang tri, mot bén mang ¥ nghia tuéng nhd, phuong
thirc giao tiép v6i ngudi chét. Nhung ma cai ndo ciing 1a dic trung Tay Nguyén hét.

C6 thé néi tugng gb nghé thuat dan toc Tay Nguyén 1a phat trién tir tuong nha mo.
[Loi thoai bac An chia sé, phan tich vé khia canh m§y thuit
cua tugng|

[Phan biét twgng nguwdoi Bahnar va Jrai

(Bac An)

170



171
[Ngudn goc TNM]

C6 tuong nha md 13 tir quan niém “Chét khong phai 1a hét” ma ra. Pbi v6i nguoi dan
toc Bahnar hay Jrai, chét chi 14 nguoi ta dugc dua ra mot thé gigi khac goi 1a lang ma,
noi d6 ngudi con séng khong thé giao tiép hay tiép xtc véi ngudi chét dugc niva. Tur
d6, tugng nha mod lay cam hung tir nhimg khuc gd trong rimg gia thiéng liéng méi
dugc ra doi. Twong nha md & day 1a cai phuong thic giao tiép cua nguoi sdng va
ngudi chét, moi dau budn cta ngudi séng vé sy ra di ctia ngudi than s& duge giri gdm
vao birc tugng hét. D& thay nhat 1a cac buc tuong hai tay chong cam ndo né. Con hinh
dang tugng doi song sinh hoat nhu 14 dé ghi nhé hdi con sdng, nguoi ta 1am cac hanh

dong do ra sao.

(Voice talent)

Tuogng nha mo,gia tri tinh than linh thiéng va riéng tu dén nhu thé. Diu vay ciing
khong tranh khoi duoc su tan nhin cua thoi gian hay su thay ddi, phat trién cia van

vat. Vay néu nhu mot ngay chiing ta s& khong con duoc thdy twong nha md ¢o

hién dién ntra...

Ext. Xé chiéu. Nha gido xtr Ming La Kon Tum

Bén trong nha tho, mot ngudi dang lam hiéu thanh gia va cAu nguyén trudc chua.

Tiéng chuong chua lic nay vang 1€n diém dung gio cau nguyén

(Nguoi dan toc Tay Nguyén)
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[Chia sé vé& thue trang chuyén dao]

Hién nay t61 dang theo Thién chua gido, gia dinh t61 cling vay, khong con tho rung
nita. Gio rimg dau con nita ma tho, phai xay nha 1én, phai thém dét trong trot. Nha t6i
1au rdi ciing khong con tb chirc hay tham dy 18 bo ma nita vi khong con tho ring. Gio
ngudi than chét thi ctr chon rdi xdy mo 1én thoi chir ciing khong dat twong nha mo dau.

[Ki niém 1& bé ma xua

Luc nho xiu toi c6 tham dy 1& bé ma ma luc d6 14 18 bé ma da hiém 1am roi, khong khi
lac @6 vui 1dm, moi ngudi tu lai nhay mua véi nhau va tién biét ngudi chét vé voi rimg.
Lon Ién khong con théy t6 chtrc 18, budn chu, tai 18 d6 co gia tri tinh than, lam minh
nghi vui, chtr khong dau budn khi chia xa ngudi chét. Nhung ma trong lang rdi ai

cling theo dao Chua, minh ciing theo Iudn thi khong con lam vay nira.

Ext. Ngay. Trudc san nha nghé nhan khic tuong

(Ngh¢ nhan)
[VAn dé dat twong dan it di]

G160 nguoi ta theo dao Chua nhiéu 1dm, tuong dat cling it di. Nhung ma mudn théy
tugng nha mo thi van c6, nhung con nguyén ven nhu lic méi khac thi hiém, do gio it

ngudi dat 1am

M4y gia dinh ma con theo truyén thong xwa ngudi ta dat twong roi cir dé trudc nha md

cho n6 muc cii hét di. Nguoi ta khong cd bod

ma nia.
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Ext. Ngay. Ca phé Eva
(Bac An)
[Y nghia va cai hén cia TNM]

Tuong nha md 14n héi xwa va ngay nay c6 hon hon khi n6é duoc phu 1én minh 16p gid
bui ctia thoi gian. Xwa thi phai my chuc nim sau khi chét ngudi ta méi 1am 18 bé ma.
Con gid, ngudi ta khong bé ma nhiéu nita nhung ma tugng nha mod van con 1a mot nét
truyén thong dep ma ngudi dan toc khao khat muén giit. Cho nén ¢ trudc nha mo, van
c6 it nhat mot buc twong. DU né muc nat, ruc hét khong con thdy rd hinh hai nira
nhung ma d6 mai chinh 1 céi nét dep cua gia tri tinh than dan toc nguoi Bahnar va

Jrai.

(Bac An)

Tugng ma khong co6 cii khong c6 muc, dat ra cho moi nguoi ai cling dugc ngém nhin,
dic biét 1a trong quang ba du lich khong bén viing, dé ai cling tu do chiém ngudng thi
cai tinh riéng tu, cai tinh dan toc nd khong con nita. Biét 1a mudn bao ton thi phai co
nhiéu ngudi biét, nhung ma ngudi dan toc Bahnar hay Jrai ho déu c6 3 céi chia khoa.
Nim duoc 3 cai chia khéa d6 thi méi tiép can, mdi yéu méi hiéu duoc van hoa cla

nguoi ¢ day.

Thir nhét 12 phai gieo hat nghia 1a thai do phai khiém cung, thién chi gan két

Thir hai 14 két ndi bang nhitng mén qua thé hién tim 1ong

Thtr ba 1a phai lan toa dugc gia tri hanh phtic, phai tao dugc long tin
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Ext. Ngay. Trudce san nha nghé nhan

(Ngh¢ nhan)
[Twong gd va TNM dé bj nham 14n khi quang ba du lich]

Ngudi dat twong & chii ngudi dan toc thi it dan di nhung ma ngudi ngoai thi ngay cang
nhiéu. Ho dit dé & bao tang. Co nguoi thi dat dé xay chd du lich. C6 ngudi con thué
chu di dén chd ddt lra trai maa cong chiéng dé diéu khic twong cho khach du lich
xem. Nhung ma diing ciia tugng nha mé 1a phai dit trudc nha mo, phai phuc vu ngudi

chét. Chir dé trang tri, quang ba du lich 1a phai goi 14 twong trang tri.

Thay cai tugng minh lam, tic pham cua minh, truyén thong dan toc minh dugc moi
ngudi dé tim, ra stc bao ton, hay to chirc dip dé trung bay dé luu giit truyén théng,
tao nhiéu cudc thi khic twong ciing vui. Nhung ma lam twong nha md thi cai hon
tugng nd khac, no linh thiéng, nd yén ang. Tuong trang tri thi hon né khac. Chu chi
tiéc sau ndy twong ma cha 1am ra chi con 1 tuong trang tri thoi chir ngudi dan toc
ngudi ta khong dit tugng nha mo nita. Nhung chu ciing khong mudn tugng gd trang

tri bi goi nham 1a twong nha mo. Cai gi phai dang véi cai do.

Int. Phong hop ¢ Dai hoc Fulbright

(Yuu Organization)

[Thu An]
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Mudn bat dau bao ton thi phai 1a nguoi bén trong dan tdc trude, nguoi trong cude thi

mo6i hiéu rd hon nhitng van dé ho dang gip phai

D¢ ma ngudi bén ngoai bdo ton duge van hoa ciia mot dan tdc 1a mot van deé rat la kho.
Bay gio nguoi dan toc ngudi ta khong con tho rung nhi€u nira, nguodi ta khong cd nhu

cau dat twong thi minh ciing khong tac dong dén tin ngudng, niém tin cta ho duoc.

Cai minh c6 thé lam bay gio chi 1a truyén lai cho thé hé con chau ciia nguoi dan toc
thoi. Nhung ma thudng 13 nha ndo chuyén dao sang Thién Chua rdi thi ciing khong co
truyén may cai nghé truyén thong lai cho con chau, chii yéu ho lam rdy, trong trot

chan nuoi thoi.

[Phuong My]

Cho nén chi truong cua cong tac gido duc, cai ma to chirc chung minh ciing dang thuc
hién va do cling la st ménh chinh cua t6 chire YUU 1a dua céc kién thirc vé tuong nha
mo vo chuong trinh hoc cho cac tré em trén Kon Tum. Hién tai, thi theo thong tin trén
S& gido duc Kon Tum thi kién thirc vé cac nét vin hoa truyén thong ctia ngudi dan toc,

trong d6 c6 TNM ciing da duoc dua vao roi.

Muc dich ctia st ménh nay la dé khi twong nha mo khong con hién dién nira thi may
dtra tré n6 cling phai nh¢ ve cai cd1 nguon dang ty hao ctia dan toc no, 1a da ting cod
nét vin héa nghé thuat dic sic danh riéng cho ngudi ¢ mat nhu vay né. C6 1€ bé ma,

c6 tugng nha mo. Réi sau nay nod di ké lai cho véi ban beé bon phuong cua no.

Ext. Ca phé Eva
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(Bac An)
[Khéng gian séng ciia TNM bj thu hep]

No6i ngudi dan toc by gio ho phat trién, ho hién dai héa thi dung nhung ma néi ho
phu bo, quén hét cac truyén théng xwa thi sai hoan toan. Ho chi dang thich nghi, phat
trién cling 13 cai qua trinh tim ra cai gi thich hop réi bién chuyén theo no. Con bay gid
ring phai lay 1am chd xay nha, lam chd trong trot thi mirc song ctia ho mdi cai thién
dugc. Ma khong con rimg, gb ciing thiéu 14 ho budc phai thuan theo tinh thé ma gia

giam bot cai viée dat tuong nha mo.

(Bac An)
[Giir dling ban chat TNM bang moi gia]

Gd 1am tuong 1a phai ding loai gd. .., phai dung chat luong thi nd mdi tao nén cai hon
tuong. Nén néi ho phii bo truyén théng dan toc 1a khong ding, ho tha dé nd ling
xubng, chir khong dé né bi mat chat. Tir d6 tuong gd truyén théng Tay Nguyén méi ra
doi, do ngudi dan toc cling rat vui vé cho ngudi ta biét dén nét riéng, tai ning, vé dep
cta diéu khic gd chtr. Ho 1am tuong gd dé phan biét hoan toan voi twong nha md.
Nguoi ngoai ¢c6 muén nhan biét hinh dang cua twong nha moé néu nhu sau nay né
khong con nita thi ngudi ta ¢6 thé nhin vao trong gd trang tri ma mudng tuong ra. Chi

khac 12 n6 khong dugc dit & nha mo linh thiéng.

Tuong nha mo cling nhu 1€ bo ma 1a 1 cai nét van hoa riéng cia nguot dan toc Bahnar
hay Jrai nén néu ma minh pho dién hay trinh bay n6 1én san khau, quang ba n6 rong
rai thi that sy n6 khong c6 song trong long ctia ngudi dan toc. Noi gi thi ndi1 chir bao

ton thi van 14 nguoi trong dan tc méi bao ton t6t nhat.
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Int. Phong hop ¢ Dai hoc Fulbright

(YUU Organization)
[Phwong My]

Thanh phé Kon Tum van dang ngay ngdy phét trién dé sanh kip véi cac thanh phd
hién dai khac. D6 12 mot diéu tat yéu phai xay ra. Tuy nhién, cong cudc ning cao dan
tri cia ba con dan toc thiéu sd van dang 1a mot van dé nan giai. Ho van c6 tu duy
muén tién 1én, mudn cai thién doi séng nhung ma con duong ho chon 1a cac nghé nhu

1a, théu dét, canh tac trff)ng trot.

Céc chuyén gia lam vé gido duc cling nhu t6 chiuc YUU dang ra stuc thuyét phuc
nguoi dan tdc cho con em dén truong hoc tap khong chi véi muc dich nang cao dan tri
ma con giap thé hé sau hi€u cdn k& vé cdi nguodn, vé tinh dan tdc cua chinh cac em.

Mudn bao ton thi phai di tir c6t 161 bén trong ra.

[Thu An]

Nguoi dan toc Bahnar ciing nhu Jrai dwong nhién ho ty hao vé truyén théng cia ho
nhung ho mudn giit ding chit cua nhitng truyén théng d6, ho khong mudn né bj tha
hoa bai bat ky muc dich nao ké ca 1a minh dang mudn bao tdn cac nét vin hoa dep do.
Ho tran trong muc dich bao tdn vi chinh ban than ho cling khao khat diéu tuong tu,
nhung vi diéu kién va tinh tu ton dan toc cua riéng ho, ho phai bao v¢ truyén théng
ctia minh sao cho n6 khong bi bién chat. Cho nén thay d6i duoc suy nghi, tao long tin
cho ho mudn chia sé nhiéu hon véi thé gii bén ngoai dang 13 muc tiéu chinh cia gido

duc thé hé con em ngudi dan tdc sinh song &
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Tay Nguyén.

Hién nay thi ciing d3 c6 mot s cong trinh dang ra strc bao ton hinh hai cia TNM ma
theo dung cai gia tri xwa cii, pha 1én minh mot 16p bui cua thoi gian. Pién hinh 1a
Vuon Tuong & thac Pa S§. Mic du cac tugng & d6 khong dit trong bdi canh nha md
nhung chd d6 lam duoc 1 cai 1a cac tuong dugc dat trong rung va ho ctr dé mic céc
burc twong nhu vay cho thién nhién va thoi gian quyét dinh hinh hai va gia tri dung
nhu cai s6 phan that cia TNM la khi hét 18 bo ma, phﬁn mo va tugng déu dugc tra vé

AY

rung.

[Phuong My]

That ra cac tuong trong do6 cling khong han sé duoc goi 1a TNM dau vi khong c6 khu
nha md nao & d6, nhung ma dé bao ton ding y nghia va gia tri xua cii, riéng tu, ddm
chat rimg gia thiéng liéng ctia tugng 1a chd d6 1am duge. Khong muu cau su hoan hao,
ctr ding cai nét son cii cia TNM ma gy dung nén mdt khu ma nguoi ta nhin vao cé

thé hinh dung dugc hinh hai cia TNM s& trong nhu thé nao.

Con & bao tang 1a qua ti mi, qua dep rdi nhung suy cho cung thi cong cudc bao ton
bén vimng, ding ¥ nghia, thong tin xac thyc ndo cling dang trin quy hét, vo cung ¢ ¥
nghia véi khong nhimng ba con dan tc Bahnar hay Jrai & Tay Nguyén ma con véi nén

van hoa truyén thong cua ca Vi¢t Nam.

Ext. Ngay. Pa dang bi canh thién nhién, con nguoi thudc cac dan toc sinh song &

Tay Nguyén & cac ban lang
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(Voice talent)

[Sau lang] Phat trién va d61 mai, la mot di€u ma bat clr xa hoi nao cling phai trai qua.

Nguoi dan toc thi€u so va cac nét van hoa dac trung cua ho cling khong la ngoai 1€.

[Hung hdn] Nhung mot nét van hoa s& khong bao gid mai mét néu nhu ¥ nghia va
nhitg cau chuyén vé nd van con sdng mii trong tim tri ta, tAm tri ctia ca mot dong
bao dan toc anh em Viét Nam. Dé cho du sau nay, ké ca khi cac nét van hoa dy khong
du diéu kién dé hién dién nira thi n6 van ludn mang theo trong minh mdt st ménh,
mot ¥ nghia cao ca ddi véi cac dan toc dd sdng va phat trién ciing véi nd. P6 méi that

su la y nghia cho hai chir “bao ton”.

End.

YUU Organization

An: Trong nhiing chuyén di thuc dja vé mot sé budn lang Bahnar va Jrai tai Kon Tum
va Gia Lai, chiing minh c6 dip gip g& va trao d6i cung voi ba con, gia lang => Mic du
da tim hiéu tir céc tai liéu nghién ciru tir trude, chiing minh van rat bat ngd khi thay &
cac budn lang ctia nguoi Bahnar, ky e v& pdm va po thi di rat phai nhat. Ho khong
biét, khong rd, khong than thudc véi thue hanh van hoa nay. Vi tuong nha mo va 18 bo
mi gin v6i tin ngudng nguyén thuy cua cong dong, nhimg gia dinh theo dao Thién
Chtia Gido don nhan duc tin méi va dan bo di nhirng thuc hanh cii. Viéce cai dao lam
dut gy qua trinh ké thira thuc hanh vin hoa cia cong ddng, va sau hang trim nim,

nha ma ctia budn lang dan duoc thay thé bang cac ngdi mo doc lap, bé tong hoa.
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Tham chi, khi phong van nhiéu dan lang, ho cho rang ngudi Bahnar khong c6 18 po thi,
va 18 po thi 13 ctia ngudi Jrai. Trong nhén thic cua nhiéu nguoi, 1& po thi dd khong

con la mot phan ctia van hoa Bahnar nira...

Phuong My: Khi trao d6i ciing cac chuyén gia tai dja phuwong, ching minh thau hiéu

hon vé su thay doi trong viéc thuc hanh nghé thuat twong g6 O dan toc Bahnar va Jrai.

Thir nhét 13 vé kinh té, roi moi trudng séng, nhat 1a cai d6 thi hoa, nhitng yéu té cia
van minh di vao, thi né khong con co hoi dé duy tri nita. Twong nha mé gin v6i mot
sO tap tuc, Nha nudc ciing van dong dé bii bo, dé csong ngudi dan c6 yéu td vian minh
nhiéu hon. G& ciing khong con, rimg 1a cai tai san quy ma Nha nudc can bao ton. Gid
mudn tac tuong thi phai xin phép, roi moi xuat gd ra. Gio dong cira rimg roi. Picu
kién dé t6 chirc nghi 18 dam chit nhu ngay xua ciing khong con nira, dk kinh té va
nhan thirc ba con ciling thay d6i. Ngta ciing theo hudng, theo quy luat tit yéu, gian tién
va tién ich. Sudt thoi gian qua thi riéng Kon Tum thi ¢6 chuong trinh phuc hdi nghé

thuat tac tuong gb nay thong qua 1 hoi, phuc dung.

Tuong gd dan gian con gin v4i nhicu hoat dong tin ngudng khac. Gid ma co thé bao
t6n cai nay thi c6 nghi 13, cai gi ma bao ton hudng giit nguyén 13 né mat. Ban than
minh ciing phai mdi ngay dbi thay, nhitng gia tri vin hoa ciing phai vay, no ciing phai
thoi cai gia tri méi, 10p méi, nhung van dé 1a khong 1am bién dang gia trj c6t 16i. Quan
diém bao ton nguyén khéi 1a trach nhiém cia bao tang, 1a mot cai mo hinh dua vo bao
tang, khong duoc sd vao hién vat. Trong doi song ctia ba con thi dang ¢ gang dua
thém nhitng nét méi coa twong gd, gan voi cong dong ,quan ca phé hay nhirng noi
cong cong, hd trg cho nghé nhan nhitng phuong tién may moc dé gitip ho 3 ngay trong
ngay hoi van hoa tac dugc mdt bure tuong. Voi mot s6 nha nghién ctru, ho cho rﬁng do
1a sy bién dang gi tri nguyén ban. Nhung véi trudng phai khac, d6 1a mot cach thich
nghi. Du ¢6 déng ¥ hay khong, twong nha md van dang c6 nguy co bién mat cung 16p

nghé nhan ky cyu va sy kho khan trong viéc ké thira ¢ cac thé hé maoi. Mot van hoa
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séng khi n6 thich nghi va dugc cong déng tiép tuc don nhan, thuc hanh, con ké ca khi
no tiép tuc dugc luu gitt ma khong c6 cong dong thue hanh phia sau, c6 ching né chi

l1a di san?
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APPENDIX 4 Communication efficiency report
1. Week 1 communication efficiency report
1.1 New Page Likes

Lugt thich mdi trén Trang Facebook (i)

131 » 10

40

20

10 Thang 10 12 Thang 10 14 Thang 10

Figure 89 Week 1 “New Page Likes”

After one week of operation and four posts. 131 new likes and followers were added
to the page. In part because the information on the Central Highlands and its culture is
particularly interesting. due in part to team seeding. All are natural. Additionally,
there are one to two dislikes when the third and fourth posts are two lengthy scholarly

essays issued.
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Lugt thich Trang

S48 1yt thich Trang ty nhién, gt thich Trang trd phi va igt bo thich

B Lugt bo thich LUGE thich ty nhidn I Lugt thich trd phi

Figure : New Page Likes

1.2 Total number of people reached:

S6 ngudi tiép cin Trang Facebook (1)

3.085 T 13K%

20K
15K
10K

500

10 Thang 10 12 Thang 10
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TIEU CHUAN

MUON THEM CAC LUDT
THICH?

Quiing cao Trang

14 Thang 10

Figure 90 " Week 1 "Total number of people reached"

The highest reach on 10/10 is the day to introduce the new project. After that, it

gradually decreased but still fluctuated in the range of 1k - 1k3.
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1.3 Demographic
D6i tudng 4 Xuit -

D3I tudng hidn tai Déi tudna tiém ning

Lugt thich Trang Facebook (1)

5.674

D4 tudi & gisi tinh ()

—
18-24 25-34 35-44 45-54 55-64 65+
B N B Nam
50,3% 49.7%

Figure 91 Week 1 “Demographic”

On Page, there is no gender imbalance. In particular, women made up 50.3% of the

population, with a peak at the age of 18 to 24, while men made up 49.7% of the

population at 34. primarily residing in Kontum, Hanoi, and Ho Chi Minh City.
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Tinhfthanh phé ¢é nhidu déi tugng nhat
Thanh phé Hé Chi Minh
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Ha NI
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Lahore, Punjab, Pakistan
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2%

B Ning
— 1.9%

Bién Hoa, Dong Nai
N 1%

Fassalabad, Punjab, Pakistan
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Islamabad, Lanh thd Thi d Islamabad, Pakistan
- 1%

Figure 92 Week 1 “Demographic 2~

1.4 Content

Téng quan vé ndi dung
Kham phé céc xu huling dang chi y tif ndi dung ban da tao va chia sé gén diy.

Bai viét trén Facebook Tin trén Facebook

S& ngudi tiép cdn
S6 ngudi tiép cin b viét (D S8 ngudi tiép cdin bai viét trung binh ® S8 ngudi tidp cén bai viét trung binh ®
trén mdi loal file phudng tién trén mdi dinh dang ndl dung
3K 2 Danh cha nhikg bai vist dudc tao trong vong 90 Danh cho nhilv bai viét duge 130 trong wong 90
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0 |10
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Figure 93 Week 1 “Content on page”
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All content is in the form of images only. 3k article reach increased by 37.4% Over
the last 90 days. The article that received the most likes and reactions was the article

About this project.

1.5 Assess

Likes and followers grew in the first week. Page with green instead of red indicators.
It is not anticipated that next week's gain will be as significant thanks to seeding and
compelling content. The group will plant its seeds in various cultural organizations or

on the websites of the Ho Chi Minh City University of Culture.

In order to increase the number of people who know about and attend the event, we
will send a direct email the following week asking them to like the page and
announcing its upcoming date. Additionally, there will be QR codes during the event
that will direct visitors to the page to boost the number of likes and encourage them to

learn more about the initiative.
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2. Week 2 Communication Efficiency Report

2.1 Timeline
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Figure 94 Week 2 timeline

2.2 Overview
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Figure 95 Week 2 “Overview”

There were 5 posts published.
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o The first post: DISCOVERING THE MOVIE'S MAIN CHARACTERS.
Achieve the highest reach as well as react in 5 posts. With a specific number of

2.4k reach and 623 interactions.

™ YUU Organization

"

(vien) LO DIEN NHAN VAT CHINH CUA BO PHIM
VAN HOA DAl TAP: "TUONG NHA mO"

L U M e -

TATCACHUOV! CHUOVITATCACHUV! CHOVITATCA

Y

XIN CHAO MOI NGUOI
MINH LA TUONG NHA MO!

Figure 96 Week 1: Post 1 discovering the movie's main characters

o Post 2: Information about the relationship of “tuong nha mo" and the code
removal ceremony through the game trigger . Achieved 820 reach and 356

interactions.
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-'.‘.\i e °
#% ) YUU Organization

v

TAG LOCATION CHO TUONG NHA MO!

Khong don thuan chi 1a mat bdc wuong g... Xem t

Figure 97 Week 1: Post 2 Information about the relationship of “tuong nha mo"

o Post 3: Introducing the first companion units. Achieved 880 reach and 255

interactions.
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Figure 98 Week 1: Post 3 Introducing the first companion units

s

8 ) YUU Organization
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KHI SU QUAN TAM KHONG CHI CON LA CUA RIENG
YUU

N 4]
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CON LA CUA RIENG YUU
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COMMUNITY
DON V| CONG TAC _ DON VI CONG TAC
NGHIEN COU THUC HIEN PHIM TAI LIEU
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o Post 4: Quote from the character in the movie. Achieved 1,214 reach and 323

interactions.

190
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""";'“ YUU Organization

v

)C NHIN NGHE THUAT TUONG MO QUA
M TAI LIEU

NGHE THUAT TUONG MO
L3 nhimg si#h phim duge ché (a8
bang cafxuc cua con ngudk
Nhiing nét vat don glan, tho moe
nhung ma day biéu cam

Hoa sk Nguyen Ngoc An

Figure 99 Week 1: Post 4 Quote from the character in the movie

« Post 5: Flycam scene. Achieved 480 reach and 323 interactions.

191
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w . .
f8) YUU Organization

10:Q

Mot Tay Nguyén rat khac...

Pa bao gid ban nhin Tay Nguyén qua goc... Xem thém

Figure 100 Week 1: Post 5 Flycam scene.

Overview achieved high reach and react and kept stable compared to week 1.

Attractive content attracts a lot of attention and follows the new page.
2.3 Details

New Page Likes :
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Lugt thich mdi trén Trang Facebook (1)

254 + o394

300
200

100

17 Thang 10 19 Thang 10 21 Théng 10

Figure 101 Week 2: New Page Likes

After the first post of week 2, it was announced that the main character in the movie
achieved high likes and reactions. Followed by a series of 4 posts from the 20th to the
22nd. The right content is good seeding, so Page likes from 19 to 22 increased sharply.
The peak is the 21st with 2 posts posted.

Lugt thich Trang

S8 Uyt thich Trang W nhidn, ot thich Trang tré phi vl Iuot bd thich

B Lugt bé thich Lyt thich e nhién [ Luot thich trd phi TIEU CHUAN

1ua |l

hid

MUON THEM CAC LUGT
THICH?

- e Quilng cdo Trang
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Total reach:

Két qua & xuit -

S3 ngudsi tifp cin Trang Facebook (1)

3.873 + 2s5%

2,0K

17 Thang 10 19 Théng 10 21 Thing 10

Figure 102 Week 2: Total reach

The first post Announced that the main character achieved a high number of likes,
reaching 2,434. The following posts are published a lot, so they also get a stable salary.

800 turns higher than last week.

Demographics

194



CAPSTONE PROJECT - GFA22MCO06 - FPT UNIVERSITY 195

D& twéi & gidi tinh ()

18-24 25-34 35-44 45-54 55-64 65+
B N B Nam
50,5% 49,5%

Figure 103 Week 2: Demographics

There is no gender disparity on Page. Specifically, females accounted for the highest
50.5% at the age of 18-24, and the male was 49.5%, the highest at the age of 34.
Females tended to increase by 0.2% compared to the previous week. All of them

mainly live in Ho Chi Minh City, Hanoi and Kontum.

Tinh/thanh phé cé nhiéu déi tugng nhit
Thanh phé Hé Chi Minh
29.1%

Ha NOI
Q1%

Xon Tum
77%

Karachi, Sindh, Pakistan
6.1%

Lahore, Punjab, Pakistan
3.3%

D Ning
2.2%

Peshawar, Khyber Pakhtunkhwa, Pakistan
1.9%

Ninh Hoa, Khanh Hoa
1.2%

8ién Hoa, Ddng Nai
11%

Faisatabad, Punjab, Pakistan
1.1%
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Da Nang city increased by 0.3% compared to the previous week.

Content:
S8 ngudi tigp can
S8 ngudi tiép can bai viet (1) S6 ngudi tiép cin bai viét trung binh ® S0 ngudi tiép can bai viét trung binh N
trén mbi logi file phudng tign = trén m&i djnh dang ndi dung =
5 5 K Danh cho nhing bl viét duge tae trong vbing 90 Danh cho nhimg bl vidt dudc 150 trong ving 90
) ngiy qua ngdy qua
Téng 96 trong 90 ngdy ¢ & 90 nghy trude dé
cpbpioiads s st dadenr bl Hinh &nh BAi viét c6 album
D S G om————
5K Video Bai viét khac
567 I 12K
4K ‘
Am thanh Bai viét true tiép
3K 0 |10
2K Van ban Thude phim
0 10
K ; 3.2 X
Lién két Bai viét cd video 360°
0 o 10
90 ngy tnidc 90 ngdy que Bai viét ¢4 hinh dnh 360°
|0

Figure 104 Week 2: Content

The number of reach compared to last week is more than 2.5k. Of the 567 people
approached by the video post Flycam. The article that received the most likes and

reactions was the Character Introduction.

2.4 Review

Week 2 received high likes and followers. Specifically, with 5 posts for the last week,
230 likes increased. and reach increased by 2.5k. The whole team is still seeding the

drone footage into groups to increase likes and reach. Seeding plan
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Next week will introduce the event and a series of media runs for the event. Currently,

| have contacted big clubs inside and outside the school to ask for media support.

3. Week 3 Communication Efficiency Report

3.1 Timeline
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Figure 105 Week 3 Timeline

3.2 Overview
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Figure 106 Week 3 Overview

There are 6 posts published.

« Post 1: Announcement of the event. Achieve the highest reach as well as react

in 6 posts. With a specific number of 4.6k reach and 1,327 interactions.

25 Yuu Organization

24 thg B

-

THONG BAO SU KIEN CONG CHIEU PHIM CHUYEN
PONG
*TUQD... Xem thén

ww 29y

Figure 107 Week 3: Post 1 announcement of the event

o Post 2: Introduction Introduce guests. Achieved 820 reach and 290

interactions.
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Figure 108 Week : Post 2 introduction guests

o Post 3: Movie Teaser Achieved 1.4k hits and 862 interactions.
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? YUU Organization

1+ @

MAN “NHA HANG" DEN TU VI TRI TNM Production
Team & YUU Organization

Figure 109 Week 3: Post 3 Movie Teaser

o Post 4: MAP. Achieved 309 reach and 47 interactions.
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Figure 110 Week 3: Post 4 MAP

Post 5: Remind events. Achieved 1k reach and 304 interactions.
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e £

S {«

Figure 111 Week 3:Post 5 remind events

« Post 6: Image of event setup. Achieved 443 reach and 78 interactions.
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\‘\w-' . .
i YUU Organization

¥

A LOA LOA!! TNM PRODUCTION TEAM & YUU
ZATION PANG CHO BAN PO.

Figure 112 Week 3: Post 6 image of event setup

The event announcement post is the most important and gets the most reach and
reactions. Next is the movie Teaser which also achieved 1k approach. These are the
two most important ones. The rest of the lessons, like remind and map, don't reach the

high level of accessibility.

3.3 Detail

Number of new page likes
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Ludt thich va theo doi méi & i -

Lugt thich mdi trén Trang Facebook (7) Ngu#i theo dbi mdi trén Instagram (1)

128 . 0% »\f‘f

Khdng cé hoat dong nao trong khoang ngay da chon
My chon khoana ngay khac i thi thi lai bdo cdo

a0

20

25Thang10 27 Thang10 29Thang10 31Thang10

Figure 113 Week 3: New page likes

1 week with 6 posts, the page could have 128 new page likes. The most likes are

before the day of the event.

Total reach:
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S6 ngudi tiép can

S8 ngudi tiép can Trang Facebook (i)

6.379 T 31,3%

3,0K
2,0K

1,0K

25Thang10 27 Thang10 29Thang10 31Thang10

Figure 114 Week 3:Total reach

The highest reach was the event introduction. And then down is to maintain the 1k

reach average.

Demographics:
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Db tudi & gisi tinh (i)

0%
18-24 25-34 35-44 45-54 55-64 65+
B NG B Nam
50,3% 49,7%

Figure 115 Week 3: Demographics

Still not much changed between the two genders. And most of them are still in Ho Chi
Minh City.
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Tinh/thanh phé cé nhiéu déi tudng nhat
Thanh phé H& Chi Minh
31.4%
Ha Nbi
9.2%

Kon Tum
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Karachi, Sindh, Pakistan
6%

Lahore, Punjab, Pakistan
3.3%

Pa Nang
2.2%

Peshawar, Khyber Pakhtunkhwa, Pakistan
1.8%

Bién Hoa, Ddng Nai
1%

Faisalabad, Punjab, Pakistan
1%

Islamabad, Linh thé Thu d6 Islamabad, Pakistan
1%

Figure 116 Week 3: Demographics

3.4 Review

This is the most successful week and also the last media week when the event takes
place. This is also the week with the most reach with more than 6k hits, of which the

Event Announcement post accounted for 4.2k.
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4. Week 4 Communication Efficiency Report

4.1 Timeline

Figure 117 Week 4 timeline Communication Efficiency Report
4.2 Overview
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Figure 118 Week 4: Overview

This is the final phase after the event. Only 3 posts were posted.
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« Post 1: Thank you. Achieve the highest reach as well as react in 3 posts. With a

specific number of 2.2k reach and 489 interactions.

<
Fad 2

% ) YUU Organization

- )

LOI CAM OGN DEN TU TNM PRODUCTION TEAM &
YUU ORGANIZATION

Figure 119 Week 4: Post 1 Thank you

» Post 2: Clip Recap . Achieved 985 reach and 440 interactions.
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Figure 120 Week 4:Post 2 Clip Recap

o Post 3: Feedback. Achieved 418 reach and 44 interactions.
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Details:

New Page Likes
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Figure 121 Week 4 Post 3 Feedback
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Lugt thich méi trén Trang Facebook (i)

40 v 62,3%

30
20

10

2Thang 11 4 Thang 11 6 Thang 11 8 Thang 11

Figure 122 Week 4: New Page Likes

Page only posts thank you posts, so it doesn't attract many new page likes.

Total reach:
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S6 ngudi tiép can

S6 ngudi ti€p can Trang Facebook (i)
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1,0K
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Figure 123 Week 4: Total reach

Reach mainly comes from thank you posts. With 3 posts but reaching 4k people, it's

too good.

Demographics:
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Figure 124 Week 4:Demographics

Following week 3 above, there is still not much change compared to between the two

genders. And most of them are still in Ho Chi Minh City.
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4.3 Review
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Although there are not many likes, most of them receive positive feedback for the

event and the movie.
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APPENDIX 5 Feedback by filling form

In our film premiere, exhibition event, 172 people joined. We created a survey form to
collect feedback about the event and the film as well. In total, the survey had 93

responses.

In that, over 95% of people (89 responses) responded that they liked the

documentary film the most in the event.

5.Ban thich gi nhat & su kién? IO copy

93 responses

Phim 89 (95.7%)
Tranh anh/Hién vt 78 (83.9%)
Dién gia

Cach set up su kién

Staff

100

Figure 125 a survey form to collect feedback about the event and the film.1

For a general question “How do you feel about the “Tuong Nha Mo” documentary
film?”, almost all the answers are positive and some are constructive feedback for a

better version.

Some feedback are:
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“The film conveys a lot of new content and knowledge about “tuong nha mo” as well
as the gradual disappearance of culture. We should find ways to innovate the way of
conveying messages and meanings so that we can spread them to young people,

especially Gen Z.”

“Phim truyén tai nhiéu noi dung, kién thirc moi vé Tuwong nha mo ciing nhuw viéc van
hoa dan bi mai mot. Chung ta nén tim cach dé doi moi cach truyén tai thong diép, y

nghia dé c6 thé phé bién tdi gidi tré, déic biét la gen Z”

“Excellent, deeply depicting the images and emotions of the statues”

“Rat tuyét voi, khdc hoa sau sdac dwoc hinh anh ciing nhw cam xuc cua nhitng birc

tl/t—'O’]/lg”
“The film is very good. Nice shot, great sound. The character's sharing is very honest.”

“Phim rat hay a. Quay dep, am thanh hay. Chia sé ciia nhdn vt rdt chan that”

“Very good, meticulous in every detail, image, color and sound, watching the movie

gives goosebumps because of the meticulousness of the crew.

The film conveys the meaning of preserving traditional cultures, while providing

information in a way that is not boring.”

“Rat la hay, chin chu tung chi tiét, hinh anh, mau sdc va am thanh, xem phim ma noi

da ga mady khuc vi sy ky cang cua bén san xuat
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Phim truyén tai dwoe y nghia cia viéc gin giiv nhitng van hod truyén thong, ngodi ra

cung cdp nhiing thong tin theo mét cach khong hé nham chén”

“The film is well-invested, from the angle of view, the narrator is impressive. The film
conveys a clear message, calling for action from everyone to join hands to protect this
culture. Do a great job in providing information about traditional culture in a very

vivid way, showing the new and the old side by side in the present life.”

“Bé phim dwoc ddu tw chinh chu, tir géc quay, nguoi dan chuyén déu gdy dn twong.
B6 phim truyén tdi dwoc thong diép ré rang, kéu goi hanh déng tir moi nguoi hdy
chung tay bdo vé nét vin hod ndy. Lam rdt tot trong viéc cung cdp théng tin vé vin
hod truyén thong mét cdch rdt song dong, cho thdy cdi méi cdi cii song hanh trong

cuoc song hién tai.”

However, there was some feedback showing that the documentary film duration is
quite long for the audience to watch till the end because the film includes a lot of

information and sharing from the characters.

2.Ban thich phim tai liéu “Tugng Nha M” & céc khia canh nao? @ Copy

93 responses

N&i dung khai khac 80 (86%)

Hinh &nh 86 (92.5%)
Am thanh 67 (72%)
Mau sic 54 (58.1%)
Cac canh quay phong canh 59 (63.4%)
Cac canh quay dacta 50 (53.8%)
Cac canh quay con ngudi 54 (58.1%)
Céch trién khai phim tai lidu kh__.
Every thing
0 20 40 60 80 100
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Figure 126 a survey form to collect feedback about the event and the film.2

The survey showed that the audience liked the picture, the frame aspect of the film the
most (about 92% of the responses). They also liked the content, the meaning exploited
in the film.

Some main constructive feedback through our question: “Which aspect do you think

the film should fix?”’ can be listed:

« More landscape scenes (“Quay thém nhiéu vé phong canh. Phong canh hoi chan™)

« The audio of some scenes is not clear and annoyed (“Am thanh d6i chd nghe hoi
kho chiu; “Cé 1 vai doan 4m thanh c6 nhiéu tiéng 6n, khong cé s& tt nhung nhin
chung tong thé van tuyét voi a”)

o Color of some scenes should be fixed (“C6 doan mau hoi choi xiu”)

o Input the sharing from the Bahnar and Jrai people about how the want their own
culture to be preserved (“Nén c6 thém nhiéu cam nhan cuia chinh nguoi dén ¢ d6

ve hudng di ho mong muon dé phat trién van hoéa cua ho”)

The last question in our survey was: “Through our Tuong Nha Mo documentary film,
what can you learn?””. Through the answers for this question, we can conclude that the
Tuong Nha Mo documentary film is a learning material as well as a communication
method for the youth to know more about the ethnic minority culture. Through the
film, the audience were also aware that they need to learn and discover more about the
culture of another ethnicity. This film also helped us communicate about “tuong nha
mo” to more people. The more people know about this culture, the harder it can be

forgotten.
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4.Théng qua phim, ban c6 tim hiéu, hoc héi thém dugc diéu gi vé van hoa Tugng nha mo khéng?
Mong ban chia sé véi chiing minh diéu dé |4 gi nhé.

93 responses

Chung ta can phai di tim v& van hod nhiégu hon

Twgng nha mo 1a loai hinh nghé thuat diéu khic déc ddo, mot nét dic sic trong van hod cd truyén Tay
Nguyén. Cdc tdc pham thudc loai hinh nay duoc ra doi & thai diém 1& bd ma véi mue dich phuc vu ngudi
chét (ngudi Tay Nguyén goi la hdn ma).

Minh hoc duge mdt van hoa mdi a
Hoc duge nhigu né

rat |3 hay

Hoc dugc nhigu digu hay a

Higu dugc van hod cia ngudi ban xir noi d6 va cach hoi tao ta tuong nhu thé nae, cn duoc bao tHn va
phat trién

duoc biét thém vé vat dung nay

Figure 127 a survey form to collect feedback about the event and the film.3

o 100% of the audience liked this

event

2.Ban c6 thich sir kién nay? Néu khong, xin vui long néu rd ly do.
93 cau trd I

®Co
® Khing
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Figure 128 a survey form to collect feedback about the event and the film.4

« Many viewers of the movie comment that this is a genuinely fresh subject and

a culture that needs to be investigated further.

3.Ban thay sao vé chi dé Tuong Nha M6 nay?
93 cau tra loi
La
Thi vi
Lan dau nghe
That méi la
Rat méila
Hap dén chin chu
Rat cé ich cho nhirng ngudi thich tim hiéu van héa qué huong.
Rat hay trong bdi canh van héa TNM dang dan mai mot

Kha méi mé va la

Figure 129 a survey form to collect feedback about the event and the film.5

« Many audience members expressed their joy after touching the real statue with
their hands while simultaneously viewing the sharp images that the organizers

had printed.

221



CAPSTONE PROJECT - GFA22MCO06 - FPT UNIVERSITY 222

4. Ban thdy mirc d6 hiru ich cua tai liéu phu trg (tranh anh/ hién vat) nhu thé nao?

93 cau tré lai

Rat tét, tranh anh dep

Gilp hiéu thém vé tugng

Vira du

Rat hiru ich, mé ta sinh dong

Qua hitu ich. Video quay dep, anh chup xin x6. Hong c6 gi dé ché lun
Rat hitu ich a

H{ru ich vé khia canh nghe, nhin va tan tay s& cam nhéan

HGu ich lam luén, khéng can phai doc tai liéu nghién clu dai dé hiéu

Hiru ich 1am a

Figure 130 a survey form to collect feedback about the event and the film.6

o 43% of the audience knew about the event through word of mouth from
relatives and friends. 34.4% of you know through the fanpage YUU

Organization. 15.1% through Standee that the organizers arrange at the school.
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6.Ban biét su kién nay qua
93 cau tra 161

@ Cac Fanpage

® Email

@ Ban bé, ngudi than, ddng nghigp
@ Poster, standee

@ O tal truomg
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APPENDIX 6 Direct feedback at the event

In addition to using links and QR codes, the organizers also conduct direct feedback
interviews at the event: https://fb.watch/glZ_NxN9h2/

*Ms. Mai Chi - Lecturer in TKMTS at FPT University shared that “ Day 1a mot diéu
rat méi la, théng qua khung canh c6 b cuc rd rang, thong qua cach quay, truyén dat

ndi dung co tinh xtc dong...”

U NN cun' "'f "YUVEN DinG

: amu
# w|uum'ml))ﬂ

Figure 131 Interview with feedback from Ms. Mai Chi- Lecturer in TKMTS at FPT

University

*Ms. Thuy Duong - Lecturer in IT at FPT University shared ““ C6 rat thich cach ma
minh lam am thanh, hinh anh, n6 1am c6 nhé nha,...Khi c6 nghe thi chic chén tur gio

c6 s€ nhin nhitng birc tugng nay c6 cam tinh nhiéu hon...”
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Figure 132 Interview with feedback from Ms. Thuy Duong - Lecturer in IT at FPT

University

*Duc Binh, a student of FPT University, shared: “ “Phan minh thich nhit trong event

h6ém nay 1a xem phim chuyén dong...”

225 TUONG NHA MO - HIEN VAT CO - GO THOI GIAN



CAPSTONE PROJECT - GFA22MCO06 - FPT UNIVERSITY 226
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Ban DUC BINH

Figure 133 Interview with feedback from Duc Binh, a student of FPT University

226 TUONG NHA MO - HIEN VAT CO - GO THOI GIAN



227

APPENDIX 7 RESEARCH "Six characteristics of culture"
Culture
1. The theory of culture

Based on the similarity of collective thinking, culture serves as a means of separating

individuals of one group from those of another (Hofstede, 1994).

All that people HAVE, THINK, and DO as members of a society is referred to as

culture in a broad sense (Ferraro, 1995).

2. Six characteristics of culture

1) Behavior and how to understand it are influenced by culture:
2) Culture is acquired rather than inherited

3) Physiology is influenced by culture

4) Culture is an individual product and also a collective product:
5) Cultures can gradually evolve:

6) Culture that at least two persons or more share
(1), (4), and (5) of the six cultural aspects are appropriate for the project is striving for:

(1) People act and respond to information from others depending on their learned

culture, which subtly instructs them as to what to do or not do.

The significance of acts can only be accurately deciphered from the perspective of
insiders, and culture affects how conduct is viewed. Even while there are apparent

cultural behaviors, the meaning of culture is invisible.

(4) People participate in social culture in many ways; they might accumulate values
that are appropriate for them and discard those that are not. Yet in some way, their

fundamental beliefs remain the same
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It is challenging for group members to hold the same ideas and convictions; instead,

they must demonstrate "fundamental similarity" and personal distinctions.

(5) Any cultural record of a particular culture is only a snapshot of that time period

and does not encompass the full cycle of cultural development:
Culture change brought about through invention.

To demonstrate their respect for the "supreme God," for instance, Bahnar residents of

the hamlet are not permitted to leave the village during the New Year.

Cultural dispersion is the transfer of elements of one culture to another. After
American movies were watched internationally, American slang started to be utilized

in other nations.

— Those three aspects of culture will be used as fundamental factors for us to form
our mindset and stick to them when doing research and approach the minority ethnics

culture, “tuong nha mo” culture for planning and executing our tactics for the project.

THE END
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