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Throughout this Capstone Project, we have received a great deal of guidance and support.

First of all, we would like to thank the lecturers and friends for their support when the group
decided to choose a controversial topic about gender-fluid fashion.

We would especially like to give our thanks to our supervisor, Mr. Hoang Vu Quoc Anh who

gives us insightful and valuable feedback on this project.

In addition, we also thank the team members for always keeping a sense of responsibility and

having overcome difficulties together during the past time.

Although the campaign still has many shortcomings, we are happy to receive everyone's
support and suggestions. Honestly, without your support, we would not finish this project. We
hope that after this campaign, you will have the most basic awareness and understanding of
gender-fluid fashion. It would be greater if you have somehow felt the beauty of fashion in the

closest way.

Besides, all of your comments and evaluations have been absorbed by us and considered to be

applied to our future plan.

Finally, whatever it is, bloom in your way!!

CICADA MEDIA
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PART I: PROBLEM ANALYSIS
1. Introduction

More than a decade ago, gender identification in fashion has been diminishing gradually. In
addition, the increasing penetration of global fashion trends into the Vietnamese market has

paved the way for the return of gender-fluid fashion and sparked community interest in it.

In the fashion world, gender-fluid clothing has no agreed-upon definition in the fashion
industry; instead, its function is more straightforward to describe. Gender-fluid fashion, in
essence, isn't constrained by the conventional "menswear" and "womenswear" binary. The
notion is that any outfit can be worn without respect to the stereotypes of pants on men, skirts

on women, etc. (Sanjana, 2021).

Looking back at history, gender-fluid clothing has been worn for thousands of years. While
cosmetics were used by both sexes as early as 2000 BC in ancient Egypt and Greece, high heels
were initially intended for men. In 1966, Yves Saint Laurent introduced the "Le Smoking"
women's tuxedo suit, which revolutionized the fashion business and made ladies wear pants
(Simon, 2022).

Simply, gender-fluid fashion does not aim to be neutral or accessible through various sizes for
both sexes and is not too color-focused like Unisex. Gender-fluid fashion aims at gender break
and freedom and represents a perception of fashion that has many feminine or masculine

elements based on the overall outfit.

When confronted with this gender-fluid fashion definition, few individuals can understand it
precisely. When it comes to gender-fluid fashion it is still difficult to distinguish from other
styles that share similarities, such as unisex, womenswear, and so on. This is the key to

approaching and comprehending the beauty of a fashion style.

Realizing the significance of the aforementioned issue, the team has conducted secondary and
primary research to gain a deeper understanding of it. Besides, the team will build a campaign
to bring a positive perspective on gender-fluid fashion and reduce gender stereotypes in

fashion.
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2. International context

In recent years, fashion standards have expanded and been broken more frequently.
Specifically, gender-fluid fashion is returning and gaining popularity within the fashion
industry. The image of Harry Styles in a long dress on the cover of Vogue in the year 2020 has
sparked a large wave of public opinion regarding gender in fashion. Harry Styles's fame and
influence are not limited to the United States; thanks to social networks, they reach the fashion

community around the world, including Vietnamese youth.

Dec

"ANYTIME YOU'RE

PUTTING BARRIERS UP
IN YOUR LIFE, YOU'RE
LIMITING YOURSELF”

EMILY RATAJKOWSKI ON THE MAGIC
" AND MYSTERY OF PREGNANCY |

~ FINDING JOYNOW
-~ FASHION (AND GIFTS!) FOR EVERYONE

. 3

Figure 1: Harry Styles (Heran Mamo, 2020)

3. Vietnamese context

Before the Harry Styles craze hit the Vietnamese fashion market, numerous celebrities in the

fashion industry had adopted this look. Notable figures such as Nam Trung, Do Manh Cuong,

Communication Campaign - The Blossom Of Fluidity | 8




FPT University | Multimedia Communication Capstone Project

Kelbin Lei were also instrumental in introducing this style to the Vietnamese fashion market.
However, the public was not very accepting of gender-fluid fashion at that time. The public
appears to be less concerned with the aesthetic value of fashion and more concerned with the
gender of the wearer. This indicates that this fashion trend has become the "stepchild" of the

fashion industry.

However, public opinion is changing about the reception of gender-fluid fashion at the moment
and Nam Trung is a typical case of this. Nam Trung is a prominent celebrity who embraces
gender-fluid fashion. He is one of the pioneers of this style. Following this case, there will be
a shift from negative judgments and views to more open and positive perspectives held by

society and the general public.

Nam Trung is renowned as one of Vietnam's leading makeup artists. Nam Trung is also a stylist,
beauty consultant for magazines and fashion shows, and a well-known model, in addition to
being able to apply makeup. Consequently, he is also recognized by the general public as a

unique and peculiar fashion sense with his own color.

In 2011, as Creative Director and one of the main judges of Vietnam's Next Top Model, the
audience was surprised to see Nam Trung and Do Manh Cuong, two of the four judges of

Vietnam's Next Top Model, wearing skirts during the first episodes of this reality TV show.

Figure 2: Nam Trung in 2011 (An Thuy, 2011)

Communication Campaign - The Blossom Of Fluidity | 9
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When asked why he wore such a style, Nam Trung responded, "Northern contestants are too
timid and do not dare to express their individuality”. This is why the jury decided to violate the
rules and compel the contestants to reveal their personalities. He believes that this personality
outfit will aid in evoking the contestant's inner personality.

This particular style was harshly criticized by television viewers due to the short skirt that
exposed his hairy legs. Instead of encouraging contestants, as Nam Trung had originally hoped,
the image of men wearing skirts sparked a backlash. At the time, the image of Nam Trung
wearing a skirt was viewed as a PR stunt for the program and contributed to its negative

reputation.

On December 18, 2011, Nam Trung wore a short, too-high skirt, causing many individuals to

agree that his masculinity has been significantly diminished.

Communication Campaign - The Blossom Of Fluidity | 10
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At that time, the keywords used to locate an image of Nam Trung wearing a skirt were negative

and somewhat satirical in nature, reflecting his perspective on fashion.

@
am nfl # COVID-19 Cong ngh# 58 va truyan théng | Tin ndng

WY A UG (L

htri Thoisyr Kinh doanh Thé giéi Giditri Thé thao Strc khée D&iséng Gidoduc Phépludt Xe Céng nghé

19/12/2011 14:08 (GMT+07:00)

Giam khao Nam Trung 16 s& thich mac vay
ole 188 ¥ o HE & R Theo ddl VietNamNet trén Google News

Tirng bi cong dong mang chi trich vi mac vay khi ngoi trén ghé giam khao cudc thi Vietnam's Next
Top Model, Nam Trung tiép tuc xuat hién véi ‘quan mot ong’ trong mot sy kién thoi trang toi qua.

- Tirng bj cong dong mang chi trich vi mac vay khi ngoi trén ghé giam khao cudc thi Vietnam's
Next Top Model, Nam Trung tiép tyc xuat hién véi 'quan mot ong’ trong mot sy kién théi trang toi

qua.

Figure 4: Nam Trung and his hobby of wearing skirts (A.S, 2011)
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. = HORt qum e k3T vi riving Sbem
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D THil 1ie, F55 P 1002000 Van héa - G trl .

GiadinhNet - Nam Trung duge biét dén la mét trong nhirng giam khao quyén lyo ® N ol whegs ki 43 ot 000, WP i Rl

cua Vietnam's Next Top Model. Anh I gadm ddc sing 190 cua churomg trink, dn e

o ra sy pha cach nham thé Wgn ca tinh cda minh. Nhang déi khi sy pha cach do . ‘:';"' VI RS PR g SNl Gve V.

khdng han duoe khan gla dong tinh.

Mit méc vay gay choang

| v tung

‘s.

Co hil dau w TOA 80O VANG, SIEU KET
NOL Hotline: 08 9999 8867

Figure 5: Fashion disaster and statement of Nam Trung (Huong Ly, 2013)
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In the upcoming seasons of VNTM, Nam Trung continues to agitate the online community
with an assortment of dresses, undeterred by the storm of negative public opinion. In addition,

they are organised with the inner pants.

So that, from 2011 to 2014, people and the online community no longer found the sight of Nam
Trung wearing a skirt strange. As with many other styles, the online community's reaction to
this "strange phenomenon™ is predominantly negative and indicative of an attitude that does

not support his pursuit of this style.

In 2022, Nam Trung's image wearing this skirt at the wedding of Ngo Thanh Van and Huy
Tran continued to enrage the online community. However, people's perceptions of this fashion
style have changed significantly in recent years. The public has become more accepting of
fashion thinking and respects each individual's ego. The alteration is apparent in the comments,
newspaper titles, etc. Regarding Nam Trung wearing a skirt, he no longer has a negative

outlook, but rather a neutral and objective writing style from multiple perspectives.

On his personal page, Nam Trung did not fear public opinion and expressed his thoughts

openly.

Communication Campaign - The Blossom Of Fluidity | 12
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2 Nam Trung Make up Artist ©

12 thang 5 e 1242 - @

ThE ki th(r bac ahiéy rdl t3m nay thi “AN - UONG LA CHO MINK. MAC CONG PHAI CHO MiINH
LUGN" 11

Tl b8 VNTM 2011 &3 tip boi ngude déng 40 rBi. by gid thi o xai tiép thél

RAuou d3 ¢ swewine _ Da Léc lo... Xem thém

3 . : A : L arantd
oo 13K 311 binh luan 29 higt chia ze

Figure 6: Nam Trung's Facebook (Nam Trung, 2022)
Nam Trung may have received the same amount of criticism prior to his confident stance.

However, the online community stopped attacking his style and began to respect it. Due to his

outfit's originality, he received numerous compliments and wings.
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,
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Hoa St Tim
Quyeén ca nhan ko ah t&i ai ma c bi dem ra soi maéi,ghét cai thoi ddi la
vay
Thich Phanhéi 1 tuadn oo .
Ngoc Long - Theo doi
A NAm Trung qué dinh &
Thich Phanhéi 1 tuan
Qf} Hoang Hong Anh
' Ngoc Long idol cla tg day ban a
Thich Phanhéi 1tuan

F, Traldi Ngoc Long... © @ @

Van Roi Mua
Minh thich thi minh mac thai..

Thich Phanhdi 1 tuan

Aidung Vo

Rat thich anh @2 >

Thich Phanhdi 1tudn

Trinh Vudng Sau

Du ai n6i nga ndi nghiéng .... Anh Nam Trung van hét hon hot ...
Thich Phanhéi 1 tudn

Bich Thao

TU VNNT 2011 e da thay a mac vay.co gi dau ma bira gid moi ng sting
sot nek.

Thich Phanhdi 1tuan

Ha Mudi

Em that su thdy rat rat deppppop

Chiém tron view ludn vi do doc va dep &

Thich Phanhdi 1tuidn
Loan Tuyen

Qi a trung hut thuéc a &
Thich Phanhdi 1 tuin
Phan Thi Hoa

Qua tuyét v&i Anh a &

Thich Phanhdi 1tudn D3 chinhsia

Figure 7, 8: Comments on Nam Trung's post

Numerous comments were no longer interested in "What really is Nam Trung wearing?" and

instead focused on the other content he displayed.

The online community has begun to care more about Nam Trung's abilities and people than

whether he is right or wrong.

Communication Campaign - The Blossom Of Fluidity | 14




FPT University | Multimedia Communication Capstone Project

M) Pinung
Kon Gan
520 o thing lona que kia mac vay
thl b0 the nh dung dep &8 i
thiy nhdp nhdp
'~N Pasing Nhom
Tat ca déu dep tri Nam Trung
Trdng qual g vee Manh nhi ké ko
thé thim dc

Thith  Phan Wi

D1 ST O—————
STREETVBE \ do mic véy & khéng sg dinh kién?

Figure 9: When can men freely wear skirts without fear of prejudice? (Street Vibe, 2022)

This topic has been opened for discussion on the Street Vibe-Fashion & Lifestyle page. There
are numerous comments asking when men will be able to wear skirts without fear of prejudice.

The majority of responses were positive.
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‘) Nguyén Thai Duy
' Khi nao ma moi ngudi hét lam qua vé chuyén nay
Thich Phanhsi 1 tuan Qo

0 Nguyen Huy
Thich thi mac thoi

Thich Phanhéi 1 tudn

Nguyen Huy
Tui con I8y vay ngiu méc day ne &5

.‘5

9 3 phan hoi

Nguyén Hoang Quan
¢ac bac b biét Hy Lap ko, chién binh warrior co mgc vay ngan ra tran

Thich  Phin hai

o oo
“* Khang O
thich thi mac théi ;)

Thich Phan hail

Figure 10, 11: Comments on Street Vibe's post
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There are also numerous young people who are unafraid to criticize public opinion and post

pictures of themselves dressed in this style.

The shift in the online community's receptiveness indicates a more favorable view of gender-
fluid fashion. There have been societal shifts in fashion in general, and gender-fluid fashion in
particular. The manner in which people receive new things is no longer as harsh and unilateral
as it once was. People have evaluated fashion as a beautiful object as opposed to combining
fashion and individuals. Youth have demonstrated promising results in expressing their
creative and diverse personalities through fashion.

As from a case of Nam Trung, the team carried out a related quantitative approach by surveying
the level of young people's understanding of gender-fluid fashion and the level of young
people’s love. It is in fashion's best interest to collect specific information and data for a more

precise analysis of the issue.

4. Research

4.1 Quantitative research

4.1.1 Survey 1: The level of understanding of young people about gender-fluid

fashion.
Through the above survey, the group has gathered the following specific data and information

Among the 215 survey respondents, the proportion of females was 59.1 percent greater than
the proportion of males, which was 39.5 percent. In order to obtain a multidimensional
perspective from both sexes, the ratio of men to women is roughly equal. Moreover, 87.9

percent of those between the ages of 18 and 22 are the most fashion-minded.

According to the survey, nearly everyone is familiar with the terms unisex, menswear,
womenswear, and gender-fluid fashion. In this regard, the highest percentage of votes were
cast for the unisex option (197 votes). It indicates that people are more familiar with the term
unisex compared to the other three terms. With gender-fluid, the ratio used to account for and

is unlikely to account for nearly the same ratio (1 vote difference).

Communication Campaign - The Blossom Of Fluidity | 17
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Ban da timg thay hoac nghe dén nhirng tir khoa nao dudi day:

200 HEM Dating  HEM Khongchdc B Chua ting
150
100

50

Menswear (n mac dé nam) Womenswear (nam mac do Unisax Fashion (Thoi trang Gender - Fluid Fashion (Thoi
na) phi gigi tinh) trang linh hoat giéi tinh)

Figure 12: Chart for question “Ban dd tirng thdy hodc nghe dén nhitng tir khod néo
duwoi day?”

Everyone has a general awareness and comprehension of each fashion style. Gender-Fluid
Fashion ranks significantly lower than the other three keywords in contexts where there is
"understanding™ between womenswear, menswear, and Unisex (72 votes). At the "fairly well-
known" level, however, only Unisex accounted for a substantial share (116 votes). On the level
of comprehension, it is almost insignificant. The level "quite familiar" of the keyword gender-
fluid fashion is much higher than the other 3 keywords.

Mrc dé hiéu biét cla ban vé nhirng phong cach thai trang sau:

B Khong biét MM Nghe quenquen I Bidtmotchat M Biédtkhars M Am hiéu

100

50

Menswear (nlr mac dé nam) Womenswear (nam mac do Unisex Fashion (Thoi trang Gender - Fluid Fashion (Thoi
na) phi gigi tinh) trang linh hoat giéd tinh)

Figure 13: Chart for question “Mirc d hiéu biét ciia ban vé nhitng phong cdch thoi

trang sau”
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When shown a photograph of a person wearing gender-fluid fashion, only 58 percent correctly
identified it as such. In which the keyword "womenswear" dominates, reflecting the general
opinion of approximately half of the respondents. People focus more on the keyword unisex as
opposed to gender-fluid fashion because it does not cause confusion.

Theo ban, day la phong cach thoi trang gi?

101 responses

30

26 (25.7%)

10 8 (7.9%)
4 (4%)

') 3(3° 4 (4%)
(TSN O (R G (V5

GG (e

22

1 (VAR 0 M

Chiju Gender - Fluid. Harry style Thoi trang linh Womenswear linh hoat gidi tinh
Gender Gender fluld Fa Linh hoat ca tinh WS gender fluid fas phong cach phi

Figure 14: Chart for question “Theo ban, day la phong cach thoi trang gi?”

When asked to describe it using three keywords, the phrases "new and strange”, "personality
and innovation”, "unique and strange", and "non-gender" were most frequently mentioned. The
remaining keywords have a lower percentage, including equality, diversity, impressive, cool,
confusing, simple, courteous, and dynamic. It can be concluded that this fashion trend provides

individuals with a new perspective, which can be confusing or primarily intriguing.

On the basis of their perceptions of gender-fluid fashion, they express their opinions regarding
the items that fit this style. The majority of the 215 responses collected in response to a question
about the characteristics of subjects who would be suitable for the gender-fluid fashion style
were comments about "strong, disruptive personality”. In addition, the comments have similar
themes and are frequently mentioned, such as "unique fashion style, life philosophy, art, self-
expression, liberal confidence, and lack of prejudice”. It indicates that when gender is not
mentioned, respondents have a more positive and relaxed attitude. They believe that individuals
who pursue this style are simply individuals with distinctive tastes, inflated egos, and strong

personalities.

In contrast, when it comes to gender-fluid fashion, whether it is suitable for "straight men™ or

not, opinions "agree" and "totally agree” with the given argument comprised 13.2 percent of
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responses, compared to 45.5 percent of responses "disagree” and “totally disagree™ This
demonstrates that the acceptance of styles based on gender issues still faces numerous obstacles

and is not universally well-received.

In addition, the survey revealed that this style is still applicable within the context of art and
performance. Votes for gender-fluid fashion will be highest for attending a fashion show (85.4
percent), followed by attending events (80.3 percent), and going out with friends (47.4 percent).
Depending on environmental concerns and the profession of the wearer, the remaining votes
have a relatively small number of votes and have limited application to school and work in

daily life.

Although the context is limited, 63.6 percent of respondents believe that this style has the
potential to become more popular on the Viethamese market. The proportion of "maybe" is
significant, indicating that people believe this fashion could be popular, but do not hold a firm
opinion due to the numerous environmental influences. Nevertheless, the desire to learn about

this gender-fluid fashion remains at 32.6 percent.

The reason for its popularity is that, in general, people believe that the rapid development of
society will result in a more liberal approach to fashion. In addition, the media is a means of
spreading global trends without restriction. Due to the aging of the population, outdated
concepts such as prejudices and definitions of "Customs and Etiquette” are still prevalent in
everyday life. Some young people's ways of thinking are significantly influenced by eastern
culture. Although there are liberal and open opinions regarding this style, they still do not have

the courage to declare their support for it.

4.1.2 Survey 2: The level of interest in gender-fluid fashion

To gain a clearer understanding of gender-fluid fashion, the team carried out a survey on the

level of interest in gender-fluid fashion and acquired the following findings:
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Theo ban, dau la diém manh cla thdi trang linh hoat gidi tinh?

214 respanses

D& phéi db 83 (38.8%)

Dé thé hién phong cach 136 (63.6%)

Dé khéng dinh ca tinh - cai toi 139 (65%)

Dé tao sy chi ¥ va thu hit anh.. —125 (58.4%)

Dé ing dung trong ¢ac ngl ¢a.. 49 (22.9%)

de mach—1 (0.5%)

Tao sy khac biét pha moi gidl.. 1 (0.5%)

Héng biét, hdng co tim hiduf—1 (0.5%)

0 50 100 150

Figure 15: Chart for question “Theo ban, ddu la diém manh ciia thoi trang linh hoat

gioi tinh”

People continue to view this as an original and personal fashion style. The applicability and
popularity in day-to-day life are limited and highly dependent on other variables. Which has a
selection rate of 65 percent for "easy to assert personality-ego"”, 63.6 percent for "easy to
express style”, 58.4 percent for "easy to attract attention and attract eyes", 38.8 percent for

"easy to match"”, and 22.9 percent for "easy to apply".

In addition, this style encounters a considerable amount of prejudices. The majority of
prejudice is based on gender, with 67.8 percent and an absurd 66.8 percent. Not fitting the
context, which accounts for 43.5 percent; not suitable for fine customs and traditions, which
accounts for 41.3 percent; and the difference in definition between male and female, which
accounts for 39.3 percent, are nearly identical reasons. Generally speaking, these are prejudices
that existed in the past and are still prevalent today. Particularly, gender and absurdity are the

greatest obstacles to this fashion style.
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Dau 13 dinh kién vé thoi trang linh hoat gidi tinh ma ban thudng nghe?
214 responses

—145 (67.8%)

Bi danh gia vé gléi tinh
-143 (66.8%)

Lé lang, 6 dé

Khéng phu hop voi nglr can. ..
Khéng phi hop thuén phong...
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Day khong phal 1a thoi trang
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Figure 16: Chart for question “Ddu la dinh kién vé thoi trang linh hoat gidi tinh ma

ban thuong nghe”

In addition, a number of additional questions are included in the survey to assess respondents’

form and attitude toward gender-fluid fashion.

Regarding social networks and information access:

Ban theo doi théng tin vé thai trang théng qua mang xa hdi nao?

214 responses
Facebook 181 (84.8%)
Instagram —196 (91.6%)
TikTok —131 (61.2%)
YouTube 104 (48.6%)
Pinterest —4 (1.9%)
Nguwol quen 1(0.5%)
0 50 100 150 200

Figure 17: Chart for question “Ban theo déi thong tin vé thoi trang thong qua mang

xd hoi nao?”

The percentage of people who use Instagram to access fashion information is 91.6 percent,
followed by Facebook with 84.66 percent. TikTok accounted for 61.2 percent and YouTube
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accounted for 48.6 percent. Facebook and Instagram continue to be two of the most popular
communication channels among users. By communicating information about fashion through

these two channels, a high level of relevance and efficiency will be demonstrated.

Regarding the form of access, the podcast form has the lowest and least significant rate of
access among the four forms listed in the survey. Moreover, "pictures™ accounts for the largest
percentage with 36.9 percent, followed by "video" with 34.6 percent and "articles” with 26.6
percent. Consequently, it is demonstrated that survey participants can easily access fashion

through images and videos with more distinct colors and images than text.

Pau Ia hinh thic giup ban de dang tiép can thong tin vé thdi trang nhat?

214 responses

@® Tranh anh
@ Podcast

) Video
® Bai viét

>

Figure 18: Chart for question “Bdu la hinh thirc gitip ban dé dang tiép cdn thong tin

vé thoi trang nhat”

People prefer to approach fashion through KOLs/KOCs and influencers like Pham Thoai, Chau
Bui, and others. There are some faces from the world of fashion, such as Jennie Kim, JiSoo,
Kendall Jenner, etc. However, the names from the Vietnamese fashion industry continue to be
the primary focus. This demonstrates the significance and influence of celebrities in fashion

information dissemination.

Nam Trung, Pham Thoai, Wean, and Toan Do Dac are the most frequently mentioned names

with wide influence, particularly in the context of gender-fluid fashion.
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Nhac dén thdi trang linh hoat gidi tinh, ban s& nghi dén ai?

214 responses

Pham Thoal

Nam Trung

Toan D6 Dac

Wean

Khong biat

nobody

Pao Ba Loc

Vickivirus
Gdragon, Jaden Smith, Davi..

Vu Cat Tudng
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Harry Styles, Sam Smith
Bobo thd 2 mau |, Zune . ZX, ..
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Troy Sivan, Harry Styles
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V BTS

Khéng biét toi
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51 (23.8%)
61 (28.5%)

2 (0.9%)
1 (0.5%)
1(0.5%)
1 (0.5%)
1 (0.5%)
1 (0.5%)
1 (0.5%)
1 (0.5%)
1 (0.5%)
1(0.5%)
1 (0.5%)
1 (0.5%)
1 (0.5%)
1(0.5%)
0 25 50 75 100 125

Figure 19: Chart for question “Nhdc dén thoi trang linh hoat gidi tinh, ban sé nghi

den ai?”

In addition to the above-mentioned two large-scale surveys, the group continued to conduct in-
depth interviews with some relatives. Those individuals are fashion experts and enthusiasts

who have a better understanding of gender-fluid fashion in the fashion industry.

4.2 Qualitative research

The research team interviewed more than 50 fashion-interested and-passionate individuals.
Through in-depth interviews, the team has gathered the following information regarding the

level of knowledge of fashion stakeholders regarding gender-fluid fashion.

By posing questions to assess familiarity with styles such as unisex, gender-neutral, and
gender-fluid, the researchers aimed to determine the extent to which respondents were aware
of these terms. The majority of the interviewees have a basic understanding of gender-fluid
fashion. In general, they all know the two keywords "gender-fluid fashion™ and "unisex".

However, they still use the keyword "Unisex" more often in their work and daily life.

When asked about the popularity of gender-fluid fashion in Vietnam, the respondents here
believe that this style is not particularly popular on the Vietnamese market. The main cause is
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the disparity in life perspectives between generations in Vietnamese society. Specifically,
Trang Le, a student at FPT University enrolled in Multimedia Communication course K15,
stated: "The majority of individuals who respond to this style are fashion and art enthusiasts.
Very few people will normally pursue or attempt this style".

In addition to popularity, the survey mentions the practical applications of gender-fluid fashion.
There are some here who believe that gender-fluid fashion has not yet gained widespread
acceptance. The primary reason is preconceived notions about social norms. The remainder,
however, believe that gender-fluid fashion is quite diverse, so there are options that are
appropriate for each context. Mr. Le Hoang Du Linh's response was also neutral in tone "In
addition to the work that necessitates wearing this fashion style, its adaptation depends on a
variety of factors. The crucial question is whether or not you enjoy it and whether or not
prejudice is acceptable. Not simply that you can wear whatever you like, but rather that you

must match the environment and the work personality".

Moreover, when it comes to gender, the majority of interviewees stated that this fashion style
is the first thing by which people will judge others. Typically, makeup artist Huynh Tan Phat,
who is active in the Vietnamese entertainment industry, is a person who has pursued this
fashion style despite facing prejudice from his own family. In addition, Duc Hieu, a junior
majoring in fashion design at VVan Lang University, stated, "I am also a person with a beautiful
fashion sense who follows this trend". And when meeting new people, they are initially curious
about my style. They feel odd and ask questions such as, "Why are you wearing pants that are
so wide as to resemble a skirt? Aren't these women's pants?". Or even if someone behind them

laughs and whispers loudly.

Duc Hieu responded to the question, "What will be controversial when introducing fashion
trends to Vietnamese life, culture, and people?”. We have only recently begun to eat well and
dress well, while the global fashion trend has already shifted to "strange clothes”. Therefore,
controversy is inevitable, due in part to the influence of culture and outdated gender
stereotypes. The issue that causes the most concern is gender, followed by the fact that male
and female body structures will be distinct, so it will be controversial in terms of visuals, sewing

techniques, and finally cultural prejudice in Vietnamese society.

On the other hand, through the aforementioned in-depth interview, most of the answers of the

other young people revolved around aspects. Firstly, they are unable to distinguish gender-fluid
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fashion clearly from other similar fashion styles such as “unisex” or “womenswear”. Moreover,
they appreciate artistic beauty if gender recognition is ignored. When asked about the
applicability of this style, the respondents did not overestimate its ability to use it in daily life.
The most recognized cause is the inconvenience and hindrance of gender stereotypes in
Vietnam. They very rarely see strangers or their friends wearing this style and the celebrities
they mostly know are Nam Trung, Pham Thoai, Harry-Style, G-Dragon. At the same time,
most of the respondents also know very few brands that sell gender-fluid fashion. In which, a
few are only known brands are Moidien, Gucci, Dior, OFF-WHITE, Balenciaga and most of
them are foreign brands. Besides, when it comes to mentioning that this style may become
popular in the future, the respondents responded that it is possible. Even, with some

respondents they are ready to experience this style when given the opportunity.

5. Conclusion

Regarding accessibility, the majority of respondents are aware of fashion through celebrities
on the two largest social networking sites, Facebook and Instagram. Moreover, they have easy

access to fashion-related content in three primary formats: images, videos, and articles.

Regarding understanding, the respondent group has a limited grasp of gender-fluid fashion.
They are still unable to differentiate between this style, womenswear, and unisex styles. In
addition, this style is almost exclusively associated with foreign brands and celebrities.
Moreover, this fashion style's practical application in daily life is still quite limited.

Consequently, there are very few brands in Vietnam that specialize in gender-fluid fashion.

Regarding the problem of perception, the majority of respondents stated that this is a unique
and peculiar fashion trend, and they appreciate the artistry of this style if gender recognition is
ignored. Based on fact, respondents continue to place a strong emphasis on social-psychology
and are heavily influenced by gender assessment via fashion and social norms. Therefore,
although people are generally accepting of the notion that gender-fluid fashion will gain
popularity in the future, so far they have not responded particularly positively to this style thus
far in applying it in life.

In conclusion, because gender-fluid fashion is a trend that is exploding on the global fashion
market and making a strong comeback in Vietnam, this is considered to be fashionable. Young

people will be more adaptable in their daily applications if they acquire more knowledge and
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new information (For example, knowing more about how to coordinate; calling the right style

names to choose for clothes).

As a result of the aforementioned issues, we decided to conduct a communication campaign to
solve the major problem that gender-fluid fashion faces: Awareness. The campaign will focus
on increasing the target audience's awareness and understanding of this fashion style. At the

same time, reduce gender stereotypes in fashion and help raise Vietnam's fashion level.

PART Il: CAMPAIGN

1. Goal
The campaign determined from the aforementioned studies and surveys that the primary goal
of the campaign is to increase public awareness of gender-fluid fashion. From this knowledge,
assist them in discovering the positive significance and explosive beauty of this versatile
fashion style. In addition, it allows them to connect with one another and confidently express
their individuality - their unusual selves through fashion. Then, the campaign also reduces

gender stereotypes in fashion.

2. Objective
Campaign
- Produce 2 conceptual photography.
- Produce 1 short film.
- Organize 1 event.
Social media
- Attain 100,000 total People Post Reach through Facebook and Instagram.
- Attain 50,000 total Page Reach through Facebook and Instagram.
- Publish 60 posts through Facebook and Instagram.
+ Facebook: 35 posts.
+ Instagram: 25 posts.
+ Publish 10 posts to community groups and articles on the website.
Production
+ With 2 conceptual photography: Attain the total reach of 35,000.
+ With the short film "Shape Of Blue™: Attain the total reach of 40,000.
Event

+ Have 500 participants in the event.
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+ Achieve more than 80% positive responses from attendees.

3. Target Audience

3.1 Demographic segmentation

Gender: Male and female
Age: 18 to 22 years old
Area: Ho Chi Minh City

Occupation: Student and freelancer

3.2 Behavioural psychology

The campaign's target demographic is also a nimble generation that has the opportunity to
interact with many new things and quickly recognize trends. When it comes to fashion, they
enjoy revealing their individual aesthetic preferences, but they are still afraid of the of public

opinion.

Regarding their fashion preferences, the target demographic favors innovation and has little
brand loyalty. Up to 41% of Generation Z is willing to try a new product. Their outstanding
characteristic is that when they combine various styles, they are always full of vitality and
energy (Mikko Puttonen, 2021). In addition to having the freedom to choose what to wear, the
target audience is typically eager to make a positive difference in the world. Fashion trends are
also significantly impacted by an inclusive and modern perspective on gender. When it comes
to fashion, they are always concerned with current events, and this is reflected in what they
wear. They contend that the freedom to blend genderless beauty into the game of self-discovery
is liberating. This is also the generation that leads the fight for gender equality rights and
activates a new wave of support that is not limited to any gender. The propensity to take the
initiative in voicing requests and demanding transparency in all values, whether economic or

artistic, is also evident in this object.

Regarding personal choices: In order to help the target audience express themselves, training
focuses on dynamism, modernity, and ease. Toward a lifestyle: YOLO, living sustainably, and
minimalism. Additionally, they enjoy abstract art-related activities. Participating in interactive,
activity-accompanied events is enjoyable. This is also a generation that appreciates unique
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objects and conveys profound messages. When receiving new information, it is also easier to

receive it in the form of "photos™ as opposed to having to "read" (Hong Nguyen, 2021).

Fear of Missing Out (FOMO) is a psychological syndrome characterized by anxiety and fear
of missing out on things that everyone else knows about. In other words, they are affected by
the collective psychology of the group. However, this subject is more likely to develop his own
opinion than to follow the herd (Viet Anomy, 2021).

3.3 Media behaviour

Discuss cultural and recreational necessities. The group discovered that the target audience
uses social networks for entertainment purposes primarily. Facebook, Instagram, and TikTok

are all well-known social networking platforms.

Regarding social media platforms, the researchers conducted the survey in December 2021,
with students from HUTECH, Finance-Marketing, Social Sciences and Humanities, and
Polytechnics participating (National University of Ho Chi Minh City). If only social media
time is considered, Generation Z (18 - 22 years old) spends an average of 3.5 hours per day.
During the period of social distancing, this period of time increased to six hours per day.
Spending 8-12 hours per day on social media for young people who are "addicted" to
technology or who desire online fame. According to a report published on the US youth
research website YPulse, Generation Z now spends more time than previous generations on
social media (and on different platforms than previous generations) (Cong Nhat, 2022). In
particular, the report found that Gen Z youth spend an average of 4.5 hours per day on social

media.

Generation Z is not simply connected; they are hyperconnected: 74% of Gen Z spend their free
time online, and 66% use multiple devices to remain connected simultaneously. Another study
reveals that 75 percent of them will prioritize smartphone use over other devices such as
computers, tablets, etc. (Thanh Thanh, 2022).

Comparing platforms based on user data, viewing videos ranked lowest even though TikTok
has had a significant impact over the past year, Vietnamese consumers still do not view it as a
platform designed for short videos. Vietnamese users continue to prefer Facebook and
YouTube. Facebook is undeniably a vastly diverse source of information regarding the news.

Users can quickly update the most recent information, but the above information's accuracy is
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a problematic matter of widespread concern Facebook is still the most popular source of
information for Vietnamese users, even more so than local newspapers. Specifically, Facebook
accounted for 35 percent of the market share of popularity, while local newspaper websites
accounted for 29 percent followed by Google with 16 percent market share. Up to 45 percent
of news-updating Facebook users are primarily members of Gen Z. Moreover, this was the
original intent of these platforms. Facebook remains the most popular app, with a 39 percent
popularity market share. However, this application belongs to Facebook, so this social
networking giant's influence in Vietnam is still dreadful. Facebook is most popular among
members of Generation Z (Luong Hanh, 2022). When it comes to connecting and

communicating with people, social networking applications compete fiercely.

Instagram is the best social network for brands seeking fashion and lifestyle followers in
Vietnam. Besides, users adore inspirational and humorous content on Instagram. The content
is primarily concerned with art, entertainment, food, travel, and especially fashion. One of the
advantages of Instagram is the interface with a lot of content images users can expect.
Instagram is very clear about what they offer to its users. In addition to photo sharing and
filters, it also supports video sharing and live streaming. Users can also share Stories for a 1-
day limit. Filters like Boomerang or Photo Grid are appreciated. Like every other social
network, Instagram is installed with a simple sharing feature right on the interface. At the same
time, with an interface designed specifically for mobile applications, Instagram offers the

ability to quickly share on all devices (TechUntold, 2017).

Between 4 and 10 PM, Generation Z is most active on social media, especially between 20 and
22 PM (Aim Academy, 2021). This timeframe not only determines the amount of reach, but

also the content that the advertisement does not reach.

The team determined that the campaign's primary objective was to raise awareness and
disseminate a new definition. The team aims to motivate people to share and discuss the topic.
Therefore, the team determined that Facebook would be the most suitable primary
communication channel for the campaign. And the Instagram channel will be the best support

channel for spreading the campaign and increasing the visual appeal of fashion for everyone.

3.4 Customer Persona

- Age: 18 to 22 years old.
- Area: Ho Chi Minh City
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- Occupation: Student and freelance

- Interests:

+ Life: Towards dynamism, modernity, and comfort to help the younger generation grow
up and succeed. Towards a lifestyle: YOLO, green living, and minimalist.
+ Fashion: Likes to reveal personal aesthetic trends but is still afraid of the public opinion.

- Aspiration: To live and enjoy the moment.

- Psychological: FOMO (Fear of Missing Out) It is a psychological condition that causes
each individual to fear seriously lacking out on things that everyone else knows. In
other words, they are affected by the crowd's psychology. Nonetheless, this subject is
more likely to form his own opinion than to follow the crowd blindly.

- Entertainment:

+ Use social networks for entertainment mainly. Popular social networking sites:

Facebook, Instagram, TikTok.

+ Prefer to look at pictures rather than read.
+ Enjoy participating in events that are interactive and accompanied by activities.

- Language: The trend of using English is added to Vietnamese because the demand for
learning English is increasing.

- Art: Prefer abstract art, unique things, and conveys meaningful messages to life.

4. Big ldea

The Blossom Of Fluidity

5. Key Message
"Whatever it is, bloom in your way"

Meaning: The campaign aims to bring positivity and inspiration - to encourage young people
to step out of their comfort zone, break all prejudices, be able to perceive and experience the

world's actual fashion beauty.

6. Brand Identity

6.1 Name of campaign

The team decided on the name "The Blossom Of Fluidity - V¢ Pep Cua Su Linh Hoat" for the

campaign. The term "blossom" is related with "blooming™ and "flower". Specifically, the image
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of a flower is frequently used to represent "beauty"”, especially when discussing fashion.
Additionally, we draw inspiration from gender-fluid fashion. The term "fluidity” denotes
adaptability, the capacity to quickly and easily adjust to any change. The overall campaign
name is optimistic and conveys the explosive beauty of limitless versatility, surpassing all

fashion barriers.

6.2 Slogan

The campaign slogan is "Whatever it is, bloom in your way" as implied by the campaign's
name, the group uses the verb "bloom™ to encourage young people to take risks and step out of
their comfort zones. Get out of your comfort zone and abandon all preconceptions in order to

feel and comprehend the true beauty of fashion.

6.3 Logo

THE BLOSSOM
OF FLUIDITY

Figure 20: Campaign logo

The infinity symbol represents diversity in gender-fluid fashion. It is also a symbol that fashion
is cyclical, constantly repeating, and not ephemeral. The image of the flower on the right,
representing "bloom", is integrated with this. The overview combines the logo's figurative
elements to create a sense of explosion in the multifaceted beauty. The combination of hard
fonts below with soft, flexible strokes also makes a significant contribution to the logo's overall
image becoming harmonious and balanced. Become a part of the impressive and easily-

remembered campaign logo.
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6.4 Color palette
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Figure 21: Campaign color palette

Two primary colors: blue (hexadecimal code #6AC8FF) and orange (hexadecimal code
#FF8047). In addition, the campaign employs two additional shades of white and black,
forming a set of color palettes (consisting of seven colors) used throughout "The Blossom Of

Fluidity" campaign.
The reason for selecting blue and orange as the campaign's two primary colors:

- Blue signifies tranquility, independence, inspiration, reliance, intelligence, and stability.
This is another color that, when viewed, induces mental calm and relaxation. Due to its
harmony and adaptability, blue is also a color that is suitable for both sexes (male and
female). Additionally, the preference of both sexes for this color is compared to that of
other colors (57 percent of men and 35 percent of women). Regarding blue, it is also
associated with youth, enthusiasm, and creativity. Above all else, this is the color that
symbolizes knowledge sharing, understanding, and contributing to the community.

- Orange symbolizes enthusiasm, creativity, playfulness, and transformation. This is, like
blue, the color of youth and happiness. Observing orange can enhance feelings of vitality
and happiness. Orange also attracts attention in a gentle and approachable manner,
making it less taxing on the eyes than red and yellow. Due to its vigor and vitality, orange
is also the color of hope and passion for life. It ignites our positive egos, madness, and
passion by stimulating our innermost being. Encourage optimism and positive thinking.
Lastly, orange is a color that symbolizes boldness and adventure, fostering

communication and connection among all individuals.
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Through research and analysis, the team determined that blue and orange are the two most
appropriate hues. The team has sufficient visual and meaningful criteria for the duration of the

upcoming campaign.

6.5 Typo

Using fonts in designs: Lexend Deca

The Blossom Of Fluidity
The Blossom Of Fluidity

The Blossom Of Fluidity

Figure 22: Campaign typo

7. Media channels

According to research about target audience media behavior and the nature of channels, the
campaign decided to choose Facebook and Instagram which become the channel to transport

information to target customers.

In details, the group aim to create content in many format such as: Image, video and posts to

catch customer's interest.

Beside that, collaborating with KOL / KOC to influent to customer is the best way to spread

out message and convince them.
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8. Strategy

We decided to use the 5 A's of customer behavior framework in our campaign strategy.
Advocated by Dr. Philip Kotler, the framework is used to describe the process that customers
go through when evaluating products and services.

Stage Timeline Objectives Key Activity Channels
15/05 - 22/05 | Create curiosity about the | FOI (Conceptual
AWARENESS .
keyword "Gender - fluid photography)
(Embryo) fashion"
23/05 - 01/06 | Give information and
APPEAL . - Infographic
perspective on Gender-
(Growing of fluid fashion - Collab with people who
embryo) acknowledge about fashion
02/06 - 14/06 | Listen and receive
ASK - SHAPE OF BLUE
feedback on thoughts and
feelings from TA about -
(Shape of d g . Share the story form Facebook
Gender-fluid fashion
flowers) and
Instagram
15/06 - 08/07 | Create sympathy for the
ACTION Interactive Exhibition:
TA about Gender-fluid
(Bloom) fashion The Blossom Of Fluidity
09/07 - 17/07 | Encourage those who MAKE SCENT AND
ADVOCATE .
pursue Gender-fluid MAKE SENSE
(Scent) fashion to be brave to (Promotional Conceptual

express yourself

Photography)

Table 1: Strategy of campaign
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9. Evaluation Plan

No.

Tool

Reason Purpose

Meta Business Suite

Meta Business Suite is a The tool will be used to test
free tool that centralizes and evaluate data such as
Facebook, Instagram, and | specific information about
messaging tools in one the target audience, people
place so your team can post reach, page reach,

save time in statistics and | engagement, the
comparisons. effectiveness of each post at
each stage of the campaign
(Awareness - Appeal - Ask -
Action - Advocate).

This tool helps to plan posts
through advance posting
schedule. With this tool, the
team easily controls the
density of posts at each stage
in the 5 A's of customer
behavior framework. From
there, the article will be
adjusted to suit the goals of

each of these stages.

The Meta Business Suite
tool still facilitates to be able
to check accurate
information about all issues
surrounding Fanpage in an
intuitive and specific way.
Information can be updated

in detail through each stage

Communication Campaign - The Blossom Of Fluidity | 36




FPT University | Multimedia Communication Capstone Project

of the 5 A's of customer

behavior framework

2 | Google Form Google Form is completely | Google Form is a tool used
free and helps the team to | to conduct quantitative

conduct faster and easier research on the knowledge

data analysis. It is and preferences of the target
important to achieve the audience at the pre-
goal of large-scale campaign stage. In addition,

surveying while still being | this tool is also used at the
true to the target audience | Action and Advocate stages
of the campaign. of the 5 A's of customer
behavior framework to
assess the satisfaction and
response of the target
audience about the
effectiveness of the

campaign.

Table 2: Evaluation plan of campaign
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Figure 23: Master timeline of campaign
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11. Estimated cost

11.1 Media Production - Conceptual Photography

11.2 Media Production - Short Film
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Figure 24: Estimated expenses of FOI - conceptual photography
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Figure 25: Estimated expenses of SHAPE OF BLUE - short film

11.3 Media Production - Conceptual photography
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Figure 26: Estimated expenses of MAKE SCENT AND MAKE SENSE
- conceptual photography
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11.4 Event
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Figure 27: Estimated expenses of THE BLOSSOM OF FLUIDITY

- interactive exhibition event

12. Partnership

12.1 Co-operate

HiGHcHIe

Figure 28: Highchic logo

This is the sponsor accompanying the campaign. Highchic is a fashion brand operating in two
fields: design costumes and second hand clothes. In general, the brand's products are a bit
dynamic, youthful and also have a bit of flexibility in mixing items together. At the same time,
this is a young brand and tends to develop more customers in the 18-22 age segment and this
is also the main target audience of the campaign. Therefore, the campaign chose Highchic

brand as the costume sponsor in the media products for the whole project.
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12.2 Sponsorship
12.2.1 Getlux

Figure 29: Getlux logo

Getlux is a brand specializing in distributing fashion products of famous brands such as Louis
Vuitton, Chanel, Gucci, etc. This is a fashion shop that is known by many young people. With
a wide range of products and no limits on setting fashion standards, Getlux is the suitable choice

to be the sponsor of gifts for fashion exhibitions.

12.2.2 Color Man Fashion

Figure 30: Color Man Fashion logo

At Color Man Fashion, they want to help their customers - those who want to have a diverse
and colorful fashion sense, and have more choices with high-end and trendy outfits and
accessories. With a variety of designs, as well as designs and colors that attract young people,

Color Man Fashion has also become a sponsor for gifts at the exhibition event.
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12.2.3 Tach Téach Studio

TACH TACH

sTUDIO

Figure 31: Tach Tach Studio logo

Tach Tach Studio is a brand that provides visual solutions and services. The studio has strengths
in the field of fashion photography with a minimalist style, quality equipment, and an
innovative spirit of creativity. More importantly, Tach Tach Studio is always ready to welcome
and support new ideas from young people. These are also the elements that the campaign needs

to look for to produce conceptual photography for the exhibition area at the event.

12.2.4 Study Now

X

StudyNow

Figure 32: StudioNow logo

\

StudyNow is a thinking English-speaking platform with good teachers in Vietnam and abroad.
StudyNow will help students gain confidence and exploit their creativity in communicating in
English. With a customer base similar to the campaign being young people aged 18-22,
StudyNow has accompanied the campaign as a scholarship sponsor in the recent exhibition

event.
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12.2.5 DOL English

—
‘ dOI .Vn Tu Hoe Tieng Anh Online

Figure 33: DOL English logo

DOL English Dinh Luc is the first thinking English academy in Vietnam. The DOL team is
always trying to find something interesting and new in English. Accordingly, the age segment
of DOL also stretches and is for all subjects who have the desire and need to learn English.
Therefore, the campaign realized that the age of the campaign's target audience was very
suitable to the characteristics of DOL's target customers, so DOL was chosen as a scholarship

sponsor for this event.

12.2.6 6K Production

/

[\
6K PRODUCTION

Figure 34: 6k Production logo

6k Production is a unit specializing in providing professional shooting, advertising, and media
production services with a team of skilled crews, with the goal of taking care of customers'
products from each stage to each film. During the cooperation with the campaign in Stage 3 -
Ask, 6k Production is also the unit that sponsored the movie "Shape Of Blue" in the field of
providing and supporting the crew with the necessary filming equipment for both filming

sessions.
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12.3 Media Partner
12.3.1 FPT University HCM

ﬁ:ﬂ Education

Figure 35: FPT University HCM logo

FPT University Ho Chi Minh campus also became the media sponsor for the project as well as
one of the sponsors for the event "The Blossom Of Fluidity". With a prestigious Fanpage and
Website with nearly 120,000 followers, reaching the right target audience of the campaign is
those between the ages of 18 and 22 years old. The articles received a great deal of love and
trust from young people, especially FPT HCM University students - a potential audience for
the event. FPT University HCMC also helped spread the word about the campaign and reach

more target audiences.

12.3.2 Vietnamese Fashion Talk

VET

VIETNAMESE FASHION TALK

Figure 36: Vietnamese Fashion Talk logo

This is a community group for young people who are passionate and like to express their
fashion personalities. The group's target audience is between the ages of 17 and under 30 years
old. They are free to express their opinions and share posts including photos and videos related
to fashion. The group currently has more than 164,000 members and has a fairly high
engagement per post ranging from 100 to over 6,000. In addition, there are many young people
pursuing gender-fluid fashion in this group. Because of these factors, the campaign has chosen

VFT as the media sponsor throughout the campaign.
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12.3.3 Nocturnal Animals - LifeStyle Magazine Vietnam

Figure 37: Nocturnal Animals - LifeStyle Magazine Vietnam logo

Although it is a newly established Fanpage, Nocturnal Animals - LifeStyle Magazine Vietnam
still receives love from young people. This is a magazine & online community channel inspired
by underground electronic music, fashion, and experimental art. Fanpages often talk about
events, sharing albums and videos from different festivals and events. With a reach of more
than 2,000 people, the articles are invested in quality content and are always directed toward
young people who are passionate about art. Communication articles always receive attention
and interest from the campaign's target audience in general. Also for the right reasons and
criteria that the campaign is aiming for, Nocturnal Animals - LifeStyle Magazine Vietnam has

also become one of the media sponsors throughout the campaign.

12.3.4 ESight.vn

@sight.v‘n

Figure 38: ESight.vn logo

ESight is developing on two platforms, social media, and a website. This is a media channel
specializing in providing necessary and useful information for young people in innovation,
entrepreneurship, and events. With the main fan page with about 10,500 likes and 10,700

followers, ESight always aims to innovate in content and always brings the spirit of motivating
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young people to take action. As a result, the campaign selected ESight as the media sponsor

during the action phase of the campaign’s exhibition event.

12.3.5 YAN

Figure 39: YAN News logo

YAN News is the leading entertainment video news site for young people. Fan page works
with the desire to bring audiences and users experiences not only in the country but also in the
world. YAN News received the attention and love of young people when the page received
nearly 21 million followers. Not only that, but this is also one of the news sites that receive
high trust and are widely known in Vietnam. Reach many different audience groups, especially
the main target group of the campaign. Therefore, the campaign also had the opportunity to

accompany YAN as a media sponsor for the event, in the Stage 4 (Action) of the campaign.

12.4 KOC Influencer

12.4.1 Hién Nhi
4 Hién Nhi & g2 Q

@nhi.hien.nguyen

64 273.3K 6.4M
Tin nhén 2/ @ v
o~
Fastuon crtics and sarcasm 8 [ ﬂ
" s hav ho . s Bon THE SLORIO
NhUng tha hay ho danh cho bon s eu' “«J:;I':

Figure 40: Tik Tok personal account of Nguyen Hien Nhi (KOC)
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Nguyen Hien Nhi is a fashion influencer. In Guangzhou, China, and a number of other places,
she has had the chance to have access to other perspectives on fashion. She created a Tik Tok
channel to give her highly intriguing perspectives on fashion-related matters. In addition, she
is producing Tik Tok content related to gender-fluid fashion and receiving lots of positive
responses from many young people aged 18 years and older. Therefore, the campaign decided
to choose Hien Nhi as the communicator of information related to the event to increase the

reach of the event to the target audience.

12.4.2 Minh Trong

o Banbe © Nhin tin

Figure 41: Facebook personal account of Minh Trong (KOC)

minhtrongsofresh

Goi la minh trong

53 Following 7821 Followers 309.7K Likes

Ghé qua day choi tiép voi tui nha @ P
FB: Minh trong(BO'm cio)
Ins: Ciowithtynna

Figure 42: TikTok personal account of Minh Trong (KOC)
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Minh Trong is an influencer in the disruptive fashion community, especially gender-fluid
fashion. He is known to be full of energy and personality because every time he appears, he
wears clothes that have a mixture of weird, masculine, and a little bit of a feminine element.
Especially, for the Vietnam Fashion Talk community group, which gathers young people who
are passionate about fashion, he is an influential person in inspiring fashion to them. Since then,
the team realized the similarities between him and the campaign and invite him to become the

spokesperson at the exhibition event.

PART Ill: EXECUTION

1. Social media

Through research in the "Media Behaviour" and "Favorite Level of gender-fluid fashion"
sections, the group decided to create a fan page on Facebook and Instagram. Using Facebook

as the primary platform and Instagram as a secondary platform.
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1.1 Media Planning
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Figure 43: Media planning of campaign The Blossom Of Fluidity on Facebook
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Figure 44: Media planning of campaign The Blossom Of Fluidity on Instagram

1.2 Result

1.2.1 Owned Media

Objectives KPI Actual result Achieving
Total organic People 100,000 146,324 146%
Post Reach

(Facebook and

Instagram)
Total organic Page 50,000 73,000 146%
Reach (Facebook and
Instagram)
Number of post 60 posts 69 posts 115%
(Facebook and
Instagram)
Table 3: Result owned media reached after campaign
Results
Facebook Page reach O netageam reach @
69,399 3,808 -,

@ Sco Results Repon

Figure 45: Total Page reach (Facebook & Instagram)

The campaign implemented social media posts based on the Customer Journey model for

almost 3 months. With 5 stages, respectively, Awareness - Appeal - Ask - Action - Advocate.
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With the goals going from creating curiosity and after attracting attention, giving the necessary
perspectives on gender-fluid fashion. From providing information, the campaign will proceed
to listen to the feedback and share the above issues to promote empathy. Thereby promoting
and encouraging them to spread positivity. As a result, each phase is tied to its own objectives,
and a schedule of posts serves to clarify each of those objectives. Besides, in addition to the
plan for the above posts, the group has increased its reach through calling for earned media

from media channels, groups and especially KOC influencers.

1.2.2 Earned Media

NO. NAME PLATFORM SOW POST
1 | Vietnamese Fanpage e Support posting 7 posts
Fashion Talk information and

featured media
products of the
campaign.

e Pin the above posts to

the top of the page.

2 |FPTUHCM’S Community group e Support posting 4 posts
STUDENTS featured media

products of the

campaign.
3 | ESight Fanpage + e Support posting 2 posts
Website information about the
campaign.
4 | FPT University | Fanpage + e Support posting 2 posts
HCM Website featured media
products of the
campaign.
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5 | YAN News Fanpage Support posting 1 post
information about the
campaign.
6 | Nocturnal Fanpage Support posting 2 posts
Animal - information and
Lifestyle featured media
Magazine products of the
VietNam campaign.
7 | FPT’s Club Fanpage Support posting 3 posts
information and
featured media
products of the
campaign.
8 | KOC/ Influcer Facebook Support posting and 4 posts
sharing information
about the campaign
Total 25 posts

Table 4: Result earned media reached after campaign
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Nocturnal Animals - Lifestyle Nocturnal Animals - Lifestyle

Magazine Vietnam Magazine Vietnam dang & cam thay
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Figure 46,47: Nocturnal Animals - Life Style Magazine Vietnam posts

ESight.vn = Kénh thong tin chat lUong
vB D8I mé1 sdng tao & Kh&i nghiép

26 The = Q

[Géc sy kidn]
KriAM PHA THOT TRANG LINH HOAT G141 TINH
(GENDER-FLUID FASHION) CUNG TRIE... Xem thém

esi ght. (mww

THE BLOSSOM
OF FLUIDITY
Trién lam tuong tac
S N

W N

PHA CACH THOI TRANG
CUNG PHONG CACH GENDER-FLUID

Figure 48: ESight Facebook post
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esight. Q Chuysnmyc = Vi tsight { Lenne
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OF FLUIDITY 9
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Figure 49: ESight website post

Ty

Man chaa sdn dé dn 161 nghifp thu vi ca sinh viin nganh Truyén
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ol D3 thics

Figure 51: FPT University HCM Post in fanpage
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Vietnamese Fashion Talk
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Figure 61: Nguyen The Hoang - lecture at FPT University post in his personal Facebook
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2. Media Production: Conceptual photography

2.1 Name: FOI - PHOI

"FOI" is pronounced like the Vietnamese word "PHOI" (Embryo):

- For plants, before there are roots, stems, leaves, or branches, there must be an embryo. If
the embryo is insufficiently robust, the plant cannot grow and develop. Because of this,
the series also implies that if we know how to think and are sufficiently mature, we can
overcome any internal or external obstacles. Then we will be free to choose our own role
models and identities.

- For humans, the embryos depicted in the photographs represent the concept of reverting
humans to their most primitive state, when the line between men and women was less
distinct and they were not subject to prejudices based on their physical appearance. This

demonstrates the openness and adaptability of our approach to fashion.
"FOI" is also an acronym for:

- Fashion Of Imagination: no matter who you are or what gender you are, fashion is an
expression of your individual creativity. Therefore, fashion is also the easiest way to
communicate your personal appearance to others.

- Figure Out Insight: Observe, learn, and sense the voice of fashion emanating from within
yourself and others. Because fashion derives from originality, and only industry insiders
know who they are and what they require, fashion is a product of creativity. So, feel free
to discover yourself; feel the free beauty of fashion within each individual, regardless of

the barriers that surround them.

2.2 ldea

The campaign uses the wild daisy as the image's symbol. Through the use of wild daisy, the
story of beauty and liberty is communicated. The conceptual photography will be based on
impressive flexibility and creativity through the material of gender-fluid fashion. The desire to
bring us back to the essence of fashion and beauty that is not bound by barriers of gender,

prejudice, or identity.
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2.3 Key message

The goal of conceptual photography is to create an amazing and explosive combination of two
elements: fashion and limitless beauty. The material and language of the "FOI" photography
project are gender-fluid fashion. Therefore, it aims to convey to Vietnamese youth the
importance of positive thought when experiencing the beauty of flexible fashion, unrestricted

by the stereotype about gender.

2.4 Mood board

THE BLOSSON
af FLurosTY

COLOR PALETTE

Makeup: Orange and blue makeup according to the palette, creating a classic and sharp feeling.

Costume: The combination of masculine and feminine elements in the costume.
Posing: Mainly simple poses to focus on showing the hardness of the fabric on the outfit.
Props:

- Wild daisy: When thinking of wild daisy, delicate petals immediately come to mind. It
posse a gentle, yet extremely alluring beauty. Despite the stormy winds and harsh
aridity of the land, this wildflower possesses a strong vitality and continues to produce
heart-capturing flowers. Therefore, the wild daisy represents strength, resilience, and
bravery.

- Soil: The soil is the basis of development, the medium in which all living things grow.
In this sense, the image of the land in the collection of photographs is also a metaphor
for the notion that if the soil is healthy, the tree will be healthy. To live and develop to
their full potential, individuals must have a profound understanding of their desires and

refine their souls.
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2.5 Implementation plan

TIMELINE DETAILS

05/05/2022 Unified with Highchic brand in terms of costumes for the photo shoot

06/05/2022 Complete the list of things needed for the photo shoot

07/05/2022 Meet Highchic to receive costumes for the photo shoot

08/05/2022 Meeting with the team to discuss mood board and let the model try on the
prepared outfit

09/05/2022 - Prepare the props for the layout of the concept

13/05/2022

14/05/2022 Take place photo shoot

15/05/2022 Finishing post-production on the product trailer for the “FOI” conceptual
photography

16/05/2022 - Completing the post-production of the “FOI” conceptual photography

19/05/2022

20/05/2022 Completing the conceptual photography - “FOI”

22/05/2022 Post Fan page

Table 5: Implementation Plan for conceptual photography
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2.6 Human resources

NO. POSITION NAME

1 Project Manager Nguyen Nhi

2 Starring Hoang Linh

3 Photo Hanh Tho, Thai Vy
4 Set design Thi Nga, Thanh Thanh, Thai Vy
5 Studio & Lighting Hong Duc Pham

6 Makeup Tan Phat

7 Costume Highchic

8 Stylist Thi Nga

9 Production Huu Loc, Thanh Thanh

Table 6: Human resources for conceptual photography
2.7 Checklist
NO. ITEM NAME AMOUNT

1 Shooting equipment Sony A6300 1

2 Canon 750d 1

3 Lens Kit 1

4 Lens Sony 18 - 55mm 1

5 Lens Sony 50 - 210mm 1

6 Sony battery 3

7 Canon battery 2
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8 Toshiba Memory Card 1
32GB
9 Vy's memory stick 1
10 Studio Hong Duc Pham Studio 4 hours
11 Items Flowers 4-5
12 Recliner chair 1
13 Table 1
14 Soil 1 bag
15 Vase 1
16 Orange fabric for 1
tablecloth
17 Blue photography 1
backdrop

18 Costume Shirt 1
19 Skirt 1
20 Accessory Socks 1
21 Shock pants 1
22 Earrings 1
23 Necklace 1
24 Shoes 1
25 Gloves 1

Table 7: Checklist for conceptual photography

Communication Campaign - The Blossom Of Fluidity | 62




FPT University | Multimedia Communication Capstone Project

2.8 KPlIs

Attain the total organic reach of 31,200 through Facebook and Instagram.

T

FOI /phgi/ Phoi khong phai 1a FOI nhwng FOI la phoi. Vay FOI Ia gi...
16 May 2022 at 20:00

1D:114244427952136
Interactions

il 165 reactions ® 61 comments A 10 shares

Performance
Reactions, comments and shares
Reach i Reactions, comments and ... ©
[otal lota
3,187 worst _I. Best 236  worst _l- Best
This post reached more people than This post received more reactions,
82% of your 50 most recent comments and shares than 76% of
Facebook posts and stories. your 50 most recent Facebook posts
and stories.
Reach 3,187
Reactions 165
Comments 61
Shares 10

Figure 62, 63: Result of post that create curious about conceptual photography
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T -

Fashion is nothing new | BUT | A revolution is coming ... Kham pha...
20 May 2022 at 20:00

10: 117693104273935
Interactions
1l 178 reactions

@ 98 comments A 30 shares

Performance

Reach i Reactions, comments and ... @

[otal

3,834 worst N[N sest
This post reached more people than

84% of your 50 most recent
Facebook posts and stories.

Reach 3,834

ota
306  worst NN c-s

This post received more reactions,
comments and shares than 82% of
your 50 most recent Facebook posts
and stories.

Reactions 178
Comments a8
Shares 30

Figure 64, 65: Result of trailer post about conceptual photography
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Performance

Reach

23 828 v

Interactions

i

Best

This post reached more people than
100% of your 50 most recent
Facebook posts and stories.

23,828

10: 118770364166209

1 884 reactions

@ 217 comments

T -

NGAM VE FoI | FOI - Phgi | | FOI - Figure Out Insight | | FOI - F..

22 May 2022 at 19:59

M 77 shares

Reactions, comments and ... ©

1,178 Worst _I Best

This post received more reactions,

comments and shares than 100% of

your 50 most recent Facebook

posts and stories.

-~ o 4
Omiments

Figure 66, 67: Result of post about conceptual photography

2.9 Actual expenses
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Figure 68: Actual expenses of conceptual photography
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3. Media Production: Short film

3.1 Name: Shape Of Blue

Literal meaning:

- "Shape™" refers to the image, which incorporates both matter and mind. In addition to
representing the progression of development, it represents the emergence of a flower
from its embryonic stage.

- "Blue" is a color that appeals to both sexes, male and female. It symbolizes adaptability
and harmony. It refers to the color blue as well as hope, youth, enthusiasm, and

creativity.
Figurative meaning:

Each of us, as unique individuals, will perceive "blue" differently. Everyone possessed their
own vigor and youth. Everyone is aware of themselves and their desires. Even if the present
vanishes or disappears, these inherent forms remain in their minds. And for the character Mr.
Hoat, "blue" is also the color of the dress, the color of the past, and the color of the desire to

live a life of fashion simplicity.

3.2 ldea

The genre is drama movie.

The narrative focuses on the perspectives of a young man with a gender-fluid fashion sense
and an elderly man bound by past prejudices. The appearance of the young man helped the
elderly man change his perception and overcome the dark memories of being bullied by his old

friends because of his gender-fluid fashion style.

3.3 Key message

Take a more flexible evaluation not only of fashion but also of life to avoid regrets.

3.4 Direct treatment
Moods and tones:

- Mood: The film's pace gradually quickens until it settles on instrumental background

music without lyrics. People will be able to concentrate more on their emotions if
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fashion-related short films lack dialogue. Filmic material depicts closeness and
everyday life to facilitate the highlighting of fashion items.

- Tone: Numerous wooden props and furniture are utilized in the film. Using the soft
yellow light to create a cozy scene. A small amount of blue will be present at night,

resulting in a cooler color temperature.
Storyline:

- Scene 1: Describe Mr. Hoat's character and his current lonely life.

- Scene 2: Mr. Hoat's sadness and regret about the past.

- Scene 3: Introduce the character Linh and form the initial meeting between the two
characters.

- Scene 4: Forming a relationship and mutual attention between the two characters.

- Scene 5: Linh wants to know more about Mr. Hoat and accidentally discovers a secret
photo of his past when he was young. This is the knot that makes Mr. Hoat have a self-
contained life.

- Scene 6: After seeing Linh's attitude and sincerity, Mr. Hoat decided to be open-hearted.

- Scene 7: Mr. Hoat feels sympathy from Linh and decides to remove the knot. He gave
Linh the blue dress that he kept for a long time.

- Scene 8: Linh appears in a blue dress with dynamism and youth.

3.5 Script

Detail
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3.6 Shotlist
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Figure 69: Shot list of short film SHAPE OF BLUE
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3.7 Implementation plan

TIMELINE DETAILS

05/05/2022 Complete the script for the short film

08/05/2022 Finish the shot list

09/05/2022 Looking for a filming location

11/05/2022 Casting call

18/05/2022 Choose the filming location and prepare rentals and borrow items for
setting design

26/05/2022 Set design for shooting scene

27/05/2022 - | Filming
28/05/2022

30/05/2022 - Edit the short film
03/06/2022

04/06/2022 - Edit the trailer
05/06/2022

13/06/2022 Publish the fashion short film trailer

15/06/2022 Publish the fashion short film

Table 8: Implementation plan for short film SHAPE OF BLUE
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3.8 Checklist
3.8.1 Filming equipment
NO. NAME AMOUNT
1 Sony A73 1
2 Gimbal CS2 1
3 Fog 1
4 Tripod 1
5 Electrical outlet 50m 2
6 Slider dana 2m 1
7 Monitor 7 inch 1
8 Forza 500 1
9 Aladin 1
10 Amaran 200X 1
11 Quasar 30 1
12 Bright cutting 1
13 Reflection - Bright fill 2
14 Microphone boom 1
15 Color Filter 1
16 Sconce 1
17 Arm 1
18 Kupo 1
19 Lens 24-70 2.8 GM 1

Table 9: Filming equipment for short film SHAPE OF BLUE
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Figure 70: Filming props for short film SHAPE OF BLUE
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3.9 Human resource

NAME POSITION TASK
Director Directing acting
Responsible for all internal issues in the film crew,
Nguyen Nhi ) overseeing production issues, personnel organization,
Line Producer _ _ ) o
shooting equipment, techniques, budget, filming
schedule
) ) Write the script and adjust the content according to
Script Writer )
the reality
Support the organization of personnel, shooting
) equipment, techniques, budget, and a shooting
Production Manager ) )
schedule, responsible for the film crew to shoot on
Huu Loc
schedule and within the budget limit
Assistant Director Support the director to observe images and actors.
_ ) Assist the director in observing and taking notes and
Script supervisor o o )
reminding activities taking place on set
Time management, planning and production in the
Producer on set
on-set phase
Thi Nga ) Assist in the preparation of costumes and make up the
Custom Assistant
costumes for each scene
Catering Prepare full meals and drinks for the team
Thanh Thanh ) ) General manager for production planning and
Production Assistant | ) )
timeline throughout the film project
Location manager Find the right venue, and contact information and
manage the arrangements with the venue
Catering Prepare full meals and drinks for the team
Hoang Phuc Cinematography Manage the image of the film
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Work with directors to determine all aspects of shots
Thanh Qui Camera Operator Shoot scenes according to requirements
) Support shooting and adjusting the angle required by
Camera Assistant
CO
Tuan Khang
Responsible for the design and implementation of the
Gaffer ) o
defined lighting scheme
The Anh Lighting
Adjust the light to suit the filming scene
Manh Son Lighting
Thanh Dat Soundman Collect environmental sounds and test the sound.
Character: Linh
Tuan Phong
Read the script in advance and discuss with the
scriptwriter to adjust it to suit the scenes
Mai Dien Character: Mr. Hoat
Thien Kim Makeup Artist Makeup for actors

Table 11: Human resources for on-set

3.10 Timeline set up

NO. TIME

1 118/05/2022 -

25/05/2022

TASK NAME
Take a camera and paintbrush at Dang Van Bi to take Nhi
i
pictures of Mr. Hoat when he was young
Check to bring A4 paper Nga
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3 Meet Yen, give the phone and take the teapot, glass, tray Nhi

4 Contact the sponsor for props Nhi

5 Take a photo of Mr. Hoat when he was young Nhi

6 Borrow the neighbor's trash can

. Borrow blue blanket, black marker, iron, wired headset,

sketchbook of Loc

8 Borrow the mannequin Thanh, Nga

9 Buy beige fabric covered with mannequins

10 Buy a cake to prepare for breakfast

11 Find padding for a taller mattress

12 Buy white chiffon curtain

13 Get 15 stone lotus pots in Phien Garden

14 Print shotlist, timeline, and script Nhi, Loc

15 Buy a carton (20 x 30 cm)

16 Visit Nai Decore to buy smoke generators

17 Borrow the camcorder oc, Phuc,
Nhi

18 Borrow audio equipment and lenses Nhi, Dat, Qui

19 | 26/05/2022 |Set design of shooting scene Cicada team

Table 10: Human resources for setting up
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3.11 Timeline on-set
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Figure 71: Timeline for on set day
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3.12 KPlIs

Attain the total reach of 11,700 through Facebook and Instagram.

2022 at 20:0

13 June

128549389854973

1D
Interactions

1l 190 reactions

Performance
Reach [ ]
3,1 87 wors Best

This post reached more people than
82% of your 50 most recent
Facebook posts and stories.

Boost post

[TRAILER SHORT FILM] - SHAPE OF BLUE

0

@ 67 comments A 30 shares

Reactions, comments and ... ©

287  worst | -

This post received more reactions,
comments and shares than 82% of
your 50 most recent Facebook posts

and stories.

each 3,187

Figure 72, 73: Result for trailer post of short film SHAPE OF BLUE

Communication Campaign - The Blossom Of Fluidity | 76




FPT University | Multimedia Communication Capstone Project

T ~

[SHORT FILM] - SHAPE OF BLUE
15 June 2022 at 20:49

ID: 129427239767188
Interactions

il 381 reactions @ 181 comments A 102 shares

Performance

Reach i Reactions, comments and ... ©

lotal ta

8,508 worst | oo 664  worst | -

This post reached more people than This post received more reactions,
95% of your 50 most recent comments and shares than 100% of
Facebook posts and stories. your 50 most recent Facebook posts
and stories.
Reach 8,508
Reactions 381
Comments 181
Shares 102

Figure 74, 75: Result for post of short film SHAPE OF BLUE
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3.13 Actual expenses
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Figure 76: Actual expenses for short film SHAPE OF BLUE
4. Event

4.1 Name
The Blossom Of Fluidity

4.2 Type of event

The event is an interactive exhibition. Each area at the event is integrated with experiential
activities in the whole area. Besides, the event held a minigame called "Finding colorful
flowers" that consisted of 3 rounds, and the first 2 rounds took place online on the fan page
The Blossom Of Fluidity. In particular, the 3rd round will take place at the event and will have

a sticker collection activity after each person visits the exhibition in each area. This is
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considered an activity to link the areas in the exhibition together. Besides, the minigame is also

an activity to attract people to join in the event.

4.3 Concept

Blooming beauty of gender-fluid fashion style.

The exhibition areas are decorated mainly with fabric as the main material and 70% of the

elements are handmade because it will create a feeling of friendliness and youthful energy but

equally fashionable for the event.

4.4 Theme

- Main color tone:

+

+

Orange
Blue

+  White

+

Beige.

- Decoration material:

+
+
+
+

+

- Props:

+ + + +

=+

=+

Fabric (chiffon + canvas)
Corrugated paper

Paper

Brick

Fresh grass

Artificial flowers
Mannequin

Pivot

Photo Booth
Backdrop (3D logo)
Cabinet
Whiteboard

Television

4.5 Key message

Whatever it is, bloom in your way
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4.6 Implementation plan

TIMELINE DETAILS
08/05/2022 Come up with ideas
9/05/2022 - Research
20/05/2022
21/06/2022 Select the idea
22/05/2022 Scout exhibition area
25/05/2022 Complete the site diagrams and design the exhibition areas
30/05/2022 Construct the exhibition areas
Submit the proposals to support the event
03/06/2022 Select a template and contact a template to take a picture of the craft for
the event
05/06/2022 Script and describe personnel and dividing tasks
06/06/2022 Contact to find human resource
10/06/2022 Shooting to prepare for the event
14/06/2022 Crafting flowers and making things for mannequin
15/06/2022 Edit the images
16/06/2022 - Finish the print design
20/06/2022
21/06/2022 Edit highlight clip shown on TV
Send an invitation to the event
Send out print publications
22/06/2022 Find music for the event

Send an invitation for media support for the event
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24/06/2022 Team meeting
Buy stuffs in the checklist.
25/06/2022 Rehearsal
Contact the walkie-talkie rentals
Finish the master script
26/06/2022 - Set up the event
27/06/2022
28-29-30/06/2022 | On set

Table 12: Implementation plan of The Blossom Of Fluidity Event

4.7 Agenda exhibition:

Time: From 8:30 am to 4:00 pm.
Date: From June 28, 2022, to June 30, 2022.
Location: 1st-floor lobby, FPT University, District 9.

DAY 1 (28/06/2022):

TIME

DESCRIPTION

8:00 am - 8:30 am

Check-in, welcome guess

8:30 am - 8:50 am

Opening

8:50 am - 12:00 am

Visit exhibition

12 pm - 12:30 pm

Mini show 1

12:30 pm - 2:00 pm

Visit exhibition

2:00 pm - 2:15 pm

Mini show 2

2:15 pm - 4:30 pm

Visit exhibition

4:30 pm

Ending day 1

Table 13: Agenda for day 1
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DAY 2 (29/06/2022):

TIME

DESCRIPTION

8:30 am

Open

8:30 am - 12:00 pm

Visit exhibition

12:00 pm - 12:30 pm

Mini show

12:30 pm - 4:30 pm

Visit exhibition

4:30 pm Ending day 2
Table 14: Agenda for day 2
DAY 3 (30/06/2022):
TIME DESCRIPTION
8:30 am Open

8:30 am - 12:30 pm

Visit exhibition

12:30 pm

Ending exhibition

Table 15: Agenda for day 3
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4.8 Timeline set up
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4.9 Timeline onset
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Figure 78: Timeline on set days of The Blossom Of Fluidity event
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4.10 Human resources

4.10.1 Set-up
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Figure 79: Human Resources for set up days of The Blossom Of Fluidity event
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4.10.2 On-set Day 1 (28/06/2022)

K vge Tin | Vit | B3 14 ki vy
RHAL MAC + VAN NGHE TRUA
] ~1p 0 bopch, n timeling cho qus b 1 chars 5 Kign
; ¢ + Cibhen wlt 300 1) G W phin & tryc e dhas 2 iy disk
SAN KIAL [Navdn T N e < Givkem it Qi arivh @iy 1a o kids. b pluis s ke
« Kidn st prhain Gty whike wg. guki v s 10 drimig o Lain
-Yn&miﬂh.ﬁmﬁﬂw:--&.*ﬂvhm
n . lchag 1k oo ttmg, trg 14 s w i ¢ agh kO
CANM PIAL Ngiryin Thend Thavh Aswmtant Devctr mﬂn-&&mtmo-uwmmac:'&m—m-
lotws Pvondines
. « Tahe comw MU
{Ngaryin 10y Lic Tk care MO - Qe A vy hackatage
Hoyah N @ Tk s MC chameg wish suyin st § ngly
BACEIE Toke it i o fosm chr NTT
Nguyin Mish Chde Lender fushatage < Qi Ti e by s v bachatage. i chits wing Vi s <o Ahke
Thash O Swmd - Qum i o= fhash
CHECKIN Wit Lasde viwcin
: 1 W Quiwh Ny Secanity khu chociin Wi i mct ngam vhech b va i i geme nRu I T
! - Findng dis thedy o +) i twisf fhdry o Ay ¥ A dunec nbec dén
ln—..x.- ,‘:"":" &u&.b—;xh
et et ko ham i vhn cho s Tromg
layw Tikecwe il Mai Dnds + D Adukch min o woing havong dhe tham guan o kI$0 ¥4 A1 10 ng i
" Thily Tién Tukiz care Heghchic + Colawrsan - D Muich mivl Wi wusin g, ki e S Quan ap kidn vl o i ngid
TAKECARE
Thidn K Tukecare miby Sen phieg via
'D.h“mt-namtummh-.dhh-q—nuunn
il
Juyw Take care Ohir Mt Pén
[Ngmyin LE T Vy Tokar cury kb g Tty dhn cie: b0 out T kbt ke vge shn ki, 9o dinh cx e
Lim Securiy bve |
Mal Phmg Seswrwy kiw 1
Pharn Mith Mis Sexsray kb 3 < Dt oo an wiko chet cac K Wi diee go
SHCLRITY I-\'lu'a':u‘ i-q:l_u—l:r-hpn-hui_n}_
Phan Chs Misk Tn h-;.u‘n'!h-hl - Lovck bvws v Ve | e omaet
M " s s AD :Mumﬂmmn.ﬁmwumu#hm
l - M chas oy vide, Ahin cipp Ak s s wygnn
Dy Thi Ash The Laader camessmes « Qa1 ink avd oo o Riim
B0t CHLY Trmmg Cing Bhag (Comn 01 ~ o baah thes A vise i gomer
A N, Nhi Com 90 - Chgp e thew Wi viss duon graw (chavés b phaschood |
[N gy Th Tethe Ak Carn 83 - Chig havh o K vise Spe ghan
o — |Husin Trung Ksin Leader db1 yuty - Quiey rexap we ke, bagh Bughe
[Ngivén Yuin Kbang Qum 1 - Tt ron Do Wi try dsgrsny <300 om NTT)
TWIEN LAM
558 Y Qb e Lavder shuckin
CHECKIN
Hoay dis mo nges vao K v ién lien
Whal Fioing el (Cach thir tham ks trém Lim v chin mimgame HOA 34 $ AL rivr s
Thert Thiss Lender adh e R Lo
ADVOCATE Wit Advae 1 :"":_"';,:"‘L,
Moo Mumg Advecste 2 I o thien oy i
[ Lim Tukecure dhe |
W |Flimg N Tikocue Kb g i e ngms tiomg i v M vur ¢ iy atadoer + Sarmg dln
MU 3 {Phoes Ma, Mide Tikecue ke | Suimg & v khw iy deo
KHL 4 Ko Vs Conomg Tekecwe Lha &
SEOINITY w&mm Seceray 6} (Gt war chumg cho o i
[Ngteydn Thi Ash Sexuray 02
Dong Thi Avh The Leader &1 chap
| Trmg Cing Bing Carns 01
o priog H Ny yin Wi Com €0 [charyen Ay plamcdaeny
N, The Tris Ank Cam 03
5 [Hatn Trumg Ksim Lasder 8 gaay
POLQUAY Npyin Tuin Khang Qumy 01
TAKE CARE KHAN GIA L3 — p
« Murimg dhu g mgmini vao thamo dy wan Min bovmg dhe mge nguin viw
Thay Tidn (v bha chock mnbin b & mirmgane v tham &y vy ke
TAKE CARE MAY BAN PHONG VAN | Thidsi Kim + Thh Tharhs - Mg din coe o thass dy b hidn 8 ke cae o hue
TR
{7t Tt Aucours
[ Vs Cosng Cstorng - cho ol nped &s uing Bung g Ding g
|70 Ak Logise -~ Dt qadn v Qi o ) dien cho G v w11

Figure 80: Human Resources for on set day 1 of The Blossom Of Fluidity event
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4.10.3 Other
Day 2 (29/06/2022):
STT CA TEN VI TRI

Nguyé& Thanh Checkin 01
Minh Min Checkin 02
Hoang Ngin Takecare khu |
Trisc Anh Takecare khu 2
Hidu Lic Takecare khu 3

SANG  |Kim Cuimg Takecare khu 4
Thanh Thanh Advocate 01
Thién Kim Advocate 02
Minh Chéu Security photobooth
Nguyén Nhi Cam 01

29006 Thmh Qui Quay ql

Nguyét Thanh Checkin 01
Quynh Nhu Checkin 02
Hoang Ngiin Takecare kbu |
Tric Anh Takecare ki 2
Hiru Lic Takecare khu 3

CHIEU  |Kim Cuimg Takecare khu 4
Thanh Thanh Advocate 01
Mai Phuong Advocate 02
Thé Anh Security photobooth
Nguyén Nhi Cam 01
Thanh Qui Quay 01

Figure 81: Human Resources for on set day 2 of The Blossom Of Fluidity event

Day 3 (30/06/2022):
STT CA TEN VI TRI

Nguy§t Thanh Checkmn 01
Hoang Ngin Takecare kb |
Tric Ash Takecare khu 2
Hi Lde Takecare kb 3

SANG | Kim Cuimg Takecare khu 4
Thanh Thanh Advocate 01
Hodng Mhaong Advocaze 02
Tudn Khang Sccurity photobaooth
Nguyén Nhi Cam 01
Thanh Qui Quay 01

3006 Nguy§t Thanh Checkin 01

Minh Min Checkin 02
Hoang Ngin Takecare khu |
Tric Anh Takocare khu 2
Hiw Lic Takecare khu 3

CHIEU  |Kim Cwimg Tokecare khu 4
Thanh Thanh Advocate 01
Thiéa Kim Advocate 02
Thé Anh Sccurity photobooth
Nguyén Nhi Cam 01
Thaoh Qui Quay 01

Figure 82: Human Resources for on set day 3 of The Blossom Of Fluidity event
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4.11 Script program
Scripts
4.12 Event map

4.12.1 Size of the staging area
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Figure 83: Event Maps - Size of the staging area
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4.12.2 Map of the opening exhibition
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Figure 84: Event Maps - Map of the opening exhibition

KHU 1: NHIN DA CHIEU

4.12.3 Diagram of the exhibition after the opening
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Figure 85: Event Maps - Diagram of the exhibition after the opening
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4.13 Crisis Management

NO.

CRISIS SOLUTION

Additional guards to protect important areas,
Negative public reaction. .
especially the photo booth.
Description: Since this is a gender-fluid
fashion event, there is a great risk of
equating it with LGBT events. There are
many people who are still prejudiced
against gender-related trends,
movements, and events. When the
reaction does not stop at social networks
but explodes into negative actions that

can disrupt the event.

Prepare equipment such as a rain cover to cover
Bad weather. ) )
the display areas when there are signs of bad
Description: This is an unpredictable | weather. In addition, the areas next to the railing
situation. Although the event is held in | will have fabric to block wind and rain.

the school lobby, it is still difficult to
ensure the safety of the exhibition area.
Because the decoration materials in the
event are mainly made of paper, the
resistance to wind and rain is very poor.
This may cause the affected exhibition
area to be changed and relocated.
However, the photo booth area is fixed

and cannot be moved.
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The number of visitors is too large.

Description: The exhibition area is
limited to the first-floor lobby area.
Besides, the traffic of students passing
through this area is very heavy during
breaks between classes. This can lead to
congested exhibition areas and affect

the experience of the event.

Allocate personnel to guard the entrances to the
exhibition area. These guides will direct the
visitors to the specified entrances. At the same
time, inside each exhibition area, there are also
other guides to guide visitors in the intended
direction. In addition, the guide will have to
allocate the number of visitors concentrated in
one area to move to the next area if that location

is too crowded.

Damaged exhibits.

The  exhibition is

conceptualized and implemented based

Description:

on paper and fabric materials. These are
materials that are easily affected if
subjected to excessive physical impact.
Most especially, this is an interactive
exhibition event, where people can
freely touch and interact with the

exhibition areas.

Sustainable reinforcement of items displayed in
the exhibition area. At the same time, in each
zone, there will also be guides to remind visitors
to avoid their strong impact, and these will also
be the ones in charge of repairing or adjusting
when the exhibition area has problems. Especially
for the photo booth area, there will be an
observation team and reminders to prevent
visitors from touching the previously fixed set of

settings.

Table 16: Crisis Management of The Blossom Of Fluidity event
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4.14 Reality of situation

NO. PROBLEM REASON LESSON
1 Lack of guests at the opening e Some of the sponsors e The organizers
ceremony were late due to need to be more
weather problems. prepared to
contact the guests
e Some of the lecturers and arrange the
did not arrive on time seating position
for the opening accordingly
ceremony because of
the overlapping
hours, so they needed
time to arrange.
2 Opening time is slower than ¢ Did not have enough e The organizers
expected guests to get started. need to contact
guests before the
e Because of the bad event starts to
weather, students urge them to
came to class late. attend in time.
e The organizers
need to have a
backup plan to
call people in
classes to
participate in case
there are too few
spectators.
3 MC introduced without guests e MC did not know e The organizers
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clearly the guests'

identities

The organizers have
not announced the
situation and the
presence of guests to
the MC.

need to provide
the latest
information and
photos of the
guests so that the
MC can grasp the
situation and
adjust the
narration

accordingly.

The weather affects the

exhibition area

The organizers have
not been able to
control the impact of
the weather to use
the prepared

response methods.

Lack of manpower to
deal with the
situation in the
weather-affected

area.

The organizers
need to
disseminate the
risk treatment
plan to all
members so that
everyone can
flexibly respond

to real situations.

The organizers
need to carefully
observe and
evaluate the
effects of the
weather to use
appropriate
prevention

measures.

Personnel is not enough to

guide guests

The main staff of the

Organizing

On each event

day, it is
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Committee had only necessary to

4 members, in recalculate
addition, there was positions try to
only help from find more
classmates. personnel to fill
However, the event important

took place for 3 positions.

consecutive days, so
the schedule of these
supporters could not
fully meet the fixed

time frame.

Table 17: Reality Situation of The Blossom Of Fluidity event

4.15 KPlIs

Based on the number of stickers collected, the total number of participations in the minigame
"Finding colorful flowers" during the event was 341. Besides, the total number of participants

in the event with an evaluation form was 512.

The event reached out and received participation from the target audience, with 18 to 22-year-

olds. In addition, the event still participates in other age groups but is generally negligible.

Ban bao nhiéu tudi r6i?

512 responses

@ Dudi 18 Wi
@ Tir 18 dén 22 twdi
® Trén 22 wél

Figure 86: Result for question: “Ban bao nhiéu tuéi réi?”
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Besides, in general, the information about the event has been properly and effectively reached
to the target audience. The level of event awareness through Fanpage The Blossom Of Fluidity

accounted for 40.4 percent, through standee 42.8%, and 13.9% was introduced by friends.

Ban biét su kién qua dau nhi?
512 responses

@ Fanpage "The Blossom Of Fluidity”

@ Ban bé gidi thigu

@ Thiy standee gidi thidu tai trudng Dai...
@ Dang hoc nghe loa

@ Al

@ Titca

@ Didao o trwdng va vb tinh thay

@ Em di danh dan & su kién nay, xong d...

112V

Figure 87: Result for question: “Ban biét sy kién qua dau nhi?”

The review report at the event showed that attendees had positive feedback on the experience
throughout the event. With a scale of 4 and 5 accounting for a very high percentage, the total

positive feedback reached nearly 97%. There are also average reviews but the rate is negligible.

Tral nghiém cia ban sau khi tham gia trién |am |a gi?
512 responses

400

368 (71.9%)

300
200

100 128 (25%)

0(0%) 1(0.2%) 150N

1 2 3

Figure 88: Result for question: “Trdi nghiém ciia ban sau khi tham gia trién lam la gi?”

The content and message of the emotional connection that the event conveyed were understood
by the majority of attendees. In particular, the percentage of the audience who "understanding”
the stories accounted for more than 53.5 percent, "quite understanding' accounted for a lower

rate of 31.6 percent, and understood a little accounted for 14.3 percent. Besides, the proportion
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of the audiences who want to understand more about gender-fluid fashion styles in general still
accounts for a high proportion with a "understanding™ of 67.2 percent, "quite understanding”

Is 24 percent, and "a little understanding” bit accounting for 10 percent.

Ban co thau hiéu nhirng cau chuyén duoc truyén tai trong trién lam khong?

512 responses

®Co

® Kha hidu

@ Chut chat
@ Kha kho hidu
@ Khing

Figure 89: Result for question: “Ban ¢ thau hiéu nhitng cdu chuyén dwgc truyén tdi trong

trién lam khong?”

Sau budi trién 1am hom nay, ban c6 hiéu thém vé phong cach thai trang linh hoat gidi tinh khong?
512 responses

® Co

@® Kha hidu

@ Hidu chut chit
@ Kha kho hidu
@ Khang hidu

Figure 90: Result for question: “Sau budi trién lam hém nay, ban cé hiéu thém vé phong

cach thoi trang linh hoat gioi tinh khong?”
Conclusion: Overall, the event achieved its original goal. This includes conveying the message

and increasing the audience's understanding and emotional connection through the creation of

activities.
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4.16 Actual expenses

sTT HANG MLC it ] ‘;o u[":‘“ T oew v] sk DONGIA | THANH TIEN | TONG CONG
THI CONG - VAN CHUYEN
| Nackdrop 1 cai 13500004 | 1330000 4 1,350,000 ¢
3 Stundec 1 ci 160,000 4 160,000 ¢ 161,000 4
3 Vastag 5 cii 50,000 4 250,000 ¢ 250,000 4
4 Luogo o trin backdrop 1 i 450,000 4 450,000 ¢ AS0,000
3 Tén ww kign trim phunobooth | ciil A0 4 A0.000 ¢ 00,000 ¢
" Logy nho 1 cid 200,000 4 200,000 4 200,000 4
7 Thi oémg 3 tru | phan 10000004 | 300,000 £ 100,000 ¢
i Vi Tigu 3 ey 1 phan 4500000 4 | 4,500,000 & 4,500,000 4
9 Vin charyén | chayén A00.000 4 400,000 ¢ 00,000 &
MUA DO CHUAN By
| Mua 3 Lam hoa | phin L3000 4 | 1,205,000 ¢ 125,000 ¢
2 T 1 chl K240,000 4 H20,000 4 K20,000 4
3 Ao cowiom I chi 10,000 4 110,000 ¢ 110000 4
4 Vi bo 1 pean 16K,000 4 168,000 & 16,000 4
s T fom by | chl 250,000 ¢ 250,000 ¢ 250,000 ¢
" W miros 1 o 31,000 4 30,000 ¢ MLO00 4
7 Do roc gy vé mim them | o TA000 4 72000 ¢ TR0 ¢
" Vi 1 B HE3,000 4 641,000 & 531,000 4
h Do cy chukn | L 42000 ¢ 242,000 ¢ 242 000 4
10 Kl tramg + o 1 B 9000 4 39,000 ¢ 0,000 £
1 Bang koo den | b 11,000 11,000 ¢ 11,000 ¢
12 Gach 30 vidn 1 B 200,000 4 200,000 4 200,000 4
NHAN SU
1 Tidn nuos 2 1 ésan 293,000 4 293 000 4 243,000 4
: 00 & trea 2 | pean 334,000 4 334,000 ¢ 334,000 ¢
3 D B chadu 26 | i 401,000 4 S40.000 4 230,000 4
4 Tiém A s 77 | phsdn SOK (00 4 08 000 ¢ 0K 000 ¢
s Thém i 27 | rear 204000 4 2044000 4 00 4
o Tidw B chady 27 | pan o0 4 00,000 § (00 4
? Tobm b ol 28 I ean 310000 & Y100 ¢ 3 000 4
0 Tois iy + O i+ ouni | e LY20000 4 | 1720000 ¢ 1,720,400 4
’ Tels oy | o 41000 4 4000 4 1000 4
KHAC
| Thim s I ) 1990004 | 2994000 4 2995000 4
2 155 Gl 10 ot 1 ~ 150,000 ¢ 150,000 & $50,000 4
) e | eyén 7 000 4 oo 4 ¥ 000 4
4 Tt doo INTC | ~ 100,000 4 100,000 # 100,000 4
) \arnn wod ] - 180000 4 150,000 § 350000 4
" ha 1 o 2100 4 24000 4 29000 4
? How thag Much s ) b 1 ean %0 000 4 480000 4 450000 4
TONG CONG 23,138,000 ¢

Figure 91: Actual Expenses for short film SHAPE OF BLUE

5. Media Production - Conceptual photography

5.1 Name

"Make scent and make sense” - Based on the scent spreading of a flower when mature. The

conceptual photography will carry the positive meaning of the scent to help radiate positive

energy to society. This is also the final stage of the campaign - Stage 5: Advocate.

5.2 ldea

Shooting in 4
flexibility, and

different contexts, with the concept of creating an association of scents,
adaptability in each different context. Models will interact with flowers along
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with chiffon fabrics that have the same color as flowers. In particular, these chiffon fabrics will

represent the scent and the color of 4 different types of chrysanthemums.

5.3 Key message

"Make scent and make sense" - Inside each person always exists a flower representing their
own color and scent. So be free to radiate the way you want and create your own meaning in

the way you choose - no need for anything too complicated, just for yourself.

5.4 Mood board

Makeup: 4 samples taken will have simple foundation makeup and each sample is painted with

a color on the face.

Costume: 4 costumes will correspond to 4 colors included in the campaign's color palette.
Posing: Basic posing to highlight the subject.

Props:

- Flower:
+ Daisy (blue)
+ Camellia (white)
+ Gerbera (orange)
+ Camellia (reddish brown)
- Chiffon fabric:
+ Chiffon fabric - There are 4 colors corresponding to the flower

=> The selected props will have the colors corresponding to the four colors in the campaign's
color palette. The combination of colorful flowers along with the softness and gliding of chiffon
fabric aims to evoke the image of the scent spreading in the final stages of the campaign. At
the same time, props will also contribute to the visual attraction because of the variety and
flexibility in color. Therefore, this is easy to convey the message - "Make scent and make
sense".
- Shooting location: Thu Thiem 2 Bridge
=> The selected context is a close-knit context, and there will be images related to flexibility

in the perspective. In addition to having beautiful architecture, it also represents progress,
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freedom, approaches to new things, etc. Moreover, it will create a visual contrast between the

context and the subject of the shooting.

5.5 Implementation plan

TIME

DETAILS

20/06/2022 | Select the idea

21/06/2022 | Make a timeline for shooting, make a mood board, and choose a template

07/07/2022 | Scout location and finish checklist for shooting

08/07/2022 | Prepare props and costumes for the shooting

11/07/2022 | Shoot for models 1 and 2 (Phat and Huan)

12/07/2022 | Shoot for models 3 and 4 (Vinh and Kim)

16/07/2022 | Finish the conceptual photography

17/07/2022 | Post Fanpage

Table 18: Implementation plan for MAKE SCENT AND MAKE SENSE photography

5.6 Checklist
NO. ITEMS AMOUNT
1 Blue chiffon fabric 1(2m)
2 White chiffon fabric 1(2m)
3 Orange chiffon fabric 1(2m)
4 Brown chiffon fabric 1(2m)
5 Blue daisy 1
6 Orange gerbera 1
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7 White camellia 1
8 Reddish brown camellia 1
9 Huan’s costume 1
10 Kim’s costume 1
11 Phat’s costume 1
12 Vinh’s costume 1
13 Iron 1
14 Sewing tools 1
15 Dry tissue + Wet tissue 2
16 Umbrella 1
17 Folding chair 2
18 Sunscreen 1
21 Bluetooth speaker 3
22 Camera sony A73 2
23 Camera sony A6300 1
24 Lens fit 50mm 1
25 Lens kit 18 - 55mm 2
26 Lens 55 - 210mm 1
27 Reflector 1
28 Flashlight 1
29 Trigger 1

Table 19: Checklist of MAKE SCENT AND MAKE SENSE photography
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5.7 Human resources

NO. POSITION NAME
1 Project manager Nguyen Nhi
2 Starring Thien Kim, Ngoc Huan, Tan Phat, Hoang Vinh
3 Photo Nguyen Nhi, Anh Thu, Thanh Qui
4 Makeup Thien Kim, Tan Phat
5 Stylist Nguyen Nga
6 Costume Highchic
7 Account Thanh Thanh
8 Production Huu Loc
9 Support Nguyet Thanh
10 Catering Kim Cuong

Table 20: Human resources of MAKE SCENT AND MAKE SENSE photography
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5.8 KPlIs

Attain the total reach of 23,000 through Facebook and Instagram.

TR -

MAKE SCENT AND MAKE SENSE
15 July 2022 at 20:00

1D: 140745778635334

Interactions

gl 90 reactions @ 42 comments A 20 shares

Performance

Reach o Reactions, comments and ... ©

lotal

1ULC la
2,057 oot I[N s 152 viorst N[ e

This post reached more people than This post received more reactions,
70% of your 50 most recent comments and shares than 61% of
Facebook posts and stories. your 50 most recent Facebook posts

and stories.

Reach 2,057
Reactions 90
Comments 42
Shares 20

Figure 92, 93: Result trailer post of MAKE SCENT AND MAKE SENSE photography
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= N

Performance

Reach

lotal

IMAKE SCENT AND MAKE SENSE| Bén trong moi ching ta luén c...

17 July 2022 at 20:00
ID: 141485491894696

Interactions

1l 307 reactions

20,498 worst | eest

This post reached more people than

100% of your 50 most recent
Facebook posts and stories.

Reach

20,498

@ 130 comments

M 57 shares

Reactions, comments and ... @

10ta

494  vorst I -

This post received more reactions,

comments and shares than 90% of

your 50 most recent Facebook

posts and stories.

Reactions
Comments

Shares

307
130
57

Figure 94, 95: Result post of MAKE SCENT AND MAKE SENSE photography

5.9 Actual expenses
ST HANG MUC gL 0\_(; - DON GIA iTu'«.\'n TIEN | TONG CONG
Nguin Ngiy Séluyng | Donvitah | | e |
| 1 Vi voan 4 mby 1 b 190,000 4 190,000 4 190,000 ¢ |
| 2 Hoa tritng. ! b 50,000 4 50,000 ¢ so00d |
| 3 Hoa cam | b 40,000 4 40000 ¢ A0,000 0
4 Hoa xanh | bo SO0 ¢ 50,000 ¢ S{,000 @
5 Hoa do | ba 40,000 4 40,000 ¢ 0,000 0
6 % A sing D1 10 | philn 12,000 4 120,000 ¢ 120,000 ¢
7 D0 dn sing D2 10 1 phin 15.000 4 150,000 ¢ 350,000 ¢
| LB Nudu DL L ! _Chal_ S000d ) 600006 sooone )
9 Nude D2 10 | chal 0,000 9 60,000 ¢ 0,000 4
| 10 Thué dén | okl 200,000 4 200,000 Z()Q:!)l'(l L |
TONG CONG 960,000 ¢

Figure 96: Actual expenses of MAKE SCENT AND MAKE SENSE photography
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PART IV: EVALUATION

1. Meta Business

1.1 Stage 1: Awareness

Stage 1 started on May 15, 2022, to May 22, 2022. The crucial purpose of this stage is to create
curiosity about the keyword “Gender-fluid fashion”. The campaign has published articles
related to this style and created hints for the main product of this period. As a result, conceptual
photography - FOI achieved quite a high organic reach of 23,800. In general, audiences have
positive reactions and are interested in the visuals of the series. In addition, the team also
conducts seeding through group platforms, fan page, and websites to increase the reach of
photos and posts related to conceptual photography. The current photography has achieved its
goal on both Facebook and Instagram platforms. Generally, the target audiences initially pay

attention to the gender-fluid fashion style, and The Blossom Of Fluidity campaign.

NGAM VE FOI | FOI - Phdi | | FOI - Figure Out Insight | | FOI - Fashion Of Ima..

Interactians

iy ) | B » )
Performance
Reach L Reactions, comments and shares @
23,828 Worst || Best 1,178 worst || c-<t
This post reached more people than 100% This post received more reactions,
of your 50 most recent Facebook posts comments and shares than 100% of your
and stories. 50 most recent Facebook posts and
stories.
Reach 23,828
Reactions 884
Comments 217
) 77

Figure 97, 98: Result post about FOI - Phdi
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1.2 Stage 2: Appeal
Stage 2 started from May 23, 2022, to June 1, 2022. At this stage, we have published articles

that provide information and perspectives on gender-fluid fashion in the form of infographics
and have reached the vast majority of potential audiences. For each post, the average organic

reach ranges from 1,100 to 6,900.

In addition, the campaign decided to cooperate with Hien Nhi - a TikToker influencer in the
fashion field. Thanks to this cooperation, the team received a much higher reach and
engagement than regular articles with 6,900 reach and over 1,000 total interactions from the
target audience. In addition to the article posted on the fan page, Hien Nhi also shared more
information related to gender-fluid fashion and the fan page “The Blossom Of Fluidity” on her

personal TikTok page and received positive responses from the TikTok community.

Boost post

| HIEN NHI x THE BLOSSOM OF FLUIDITY | Chi Nguyén Hién Nhi dwroc bit dén 1a _

2022 at

1D 1234803583614
Interactions

ol 264 renctions P 176 comments M 46 shares

Performance

Reach i Reactions, comments and shares @

6,871 worst ] cet 426 worst R cest

This post reached more people than 90% This post received more reactions,

of your 50 most recent Facebook posts comments and shares than 88% of your 50

and stories. most recent Facebook posts and stories.

Reach 6,871 Reactions 264
Comments 116
Shares 46

Figure 99, 100: Result post of Nguyen Hien Nhi (KOC)
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Overall, at this stage, aside from providing information, the campaign has succeeded in

directing the attention and focus of the target audience on gender-fluid fashion.

1.3 Stage 3: Ask

Stage 3 started from June 2, 2022, to June 15, 2022. During this period, the main media product
was a short film named “Shape Of Blue”. The film's outreach effect is still not as good as
expected. The reason can be anticipated based on the fact that gender-fluid fashion is a new
topic and there is very little information about it on social networks. So that's why it's really a
big obstacle for young Vietnamese who don't know anything about this topic to be willing to
spend a fair amount of time looking at something that they don't have a need. Besides, although
the team understands the above problem, if the video is made shorter, it will be difficult to
convey the stories and meanings surrounding this topic. In addition, the team considers this to
be an experiment in conveying content that people have not had a certain interest in through
the format of video. The team will use this result to adjust the format of transmission in the

next campaigns.

In another aspect, although the reach is not large, the level of interaction received is quite stable
with more than 2,100 total interactions. At the same time, the team also has articles that create
the connection and gather opinions and stories from the target audience with each post having

an average organic reach ranging from 1,100 to 8,500.
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[SHORT FILM] - SHAPE OF BLUE
b June 2022 at 204
I Y294

Interactions

.. 381 roactions . 18) commments » 1027 shares
Performance
Reach o Reactions, comments and shares ©
8,534  vot NN s 664 worst. | 5+
This post reached more people than 95% This post received more reactions,
of your 50 most recent Facebook posts comments and shares than 100% of your
and stories. 50 most recent Facebook posts and
stories.
Reach 8,534
Reactions 381
Comments 181
Shares 102

Figure 101, 102: Result post about Short Film

This stage has achieved its purpose of tapping into different perspectives of the target audience
on Gender-fluid fashion. From there, create a premise to promote the action of stage 4.

1.4 Stage 4: Action

Stage 4 started from June 16, 2022, to July 12, 2022. This is the blossoming stage of the entire
campaign to foster empathy and emotional engagement among the target audience. Before the
event, the group also had posts and activities to form a storied circuit with the theme of “Finding
colorful flowers” to attract and motivate young people to attend the event “The Blossom Of
Fluidity”. The total reach ranges from 1,000 to 11,000. As a result, the interactive exhibition
event received a high response and received positive feedback about the experiences and stories

felt at the event.

In addition, posts updating the situation happening at the event have an organic reach rate

ranging from 2,000 to 3,800 total reach.
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Su kién trién lim twrong tic THE BLOSSOM OF FLUIDITY dang muon dat hen v...

19 June 2022 at 20N

1D 130922145951 7047
Interactions

ol 296 reactions ® 168 comments A 67 shares

Performance

Reach o Reactions, comments and shares ©

lota lotal

8,243 worst | &est 531 worst [N se-

This post reached more people than 93% This post received more reactions,

of your 50 most recent Facebook posts comments and shares than 92% of your 50

and stories. most recent Facebook posts and stories.

Reach 8,243 Reactions 296
Comments 168
Shares 67

Figure 103, 104: The result of introducing post about The Blossom Of Fluidity Event

After the event was over, the campaign continued to have posts related to the influential people
in gender-fluid fashion who attended the event. Along with the seeding activities, the group
has received strongly positive interactions with a ratio ranging from 600 to 8,600. Furthermore,
the fan page also received positive reactions through posts and shares from KOLs and

influencers.
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|CAC BAN TRE NOI Gl VE THO'I TRANG LINH HOAT GIOI TINH| @ @ Trong budi ..

B July :

1 13680635 18903560

Interactions
ol 308 roactions P 61 comments A 17 shares
Performance

Reach o Reactions, comments and shares ©
Tota Tota
10,984  worst (NN et 386 worst N cest
This post reached more people than 98% This post received more reactions,
of your 50 most recent Facebook posts comments and shares than 86% of your 50
and stories. most recent Facebook posts and stories.
Reach 10,984 Reactions 308

Comments 61

Shares 17

Figure 105, 106: Result post about Koc sharing what they think about the event The Blossom
Of Fluidity
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Yén Bew Thin Phwdc vi 2 nguidil idhae

ng

mad dudng

of wiong, but comes from things that ae ¢

dugng minh T vd) The 1031 nayy Cam o'n CAC DN
.. FPT&& cho minh dudc tril long hém nay, An nél cb
Minh Trong hetl [ap bip tal run qua mel ngudl théng cdm
Unghy @ nhoooo
, . t8n 18m cda The Blossom OF Fluidity t
0 anh ndo phat bidu thé 2 Ghé teidn 18m cda The Blossor Fluidity 88 trai

nghiém nhidu han nia nha cée ban ofill

The Blossom Of Fluidity

d nobdy + D

|CAC BAN TRE NOT G1 VE THHT TRANG LINW
HOAT GIOT TINW|... Xem thém

Figure 107, 108, 109: Yén Bee, Minh Trong (KOC) post in their personal facebook
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. Hoang Nguyen-The
29 The «

[Nhat ki tradng lang: Sd mic thdl nay...]

“Em m¥c gi cling dep; nhung diing mic ké anh!"

M3y b3a nay, sanh "tiéc tung" nha F |al &n 3o ndo
nhiét, toan tral xinh gai dep. Co' ma, ddng la dam
tré thi'i nay dep thiét, va ludn tran d.,, Xem thém

©0 236 13 bink ludn * 1 lugt chia sé

Figure 110: Nguyen The Hoang post in his personal Facebook

1.5 Stage 5: Advocate

Stage 5 started from July 15, 2022, to July 20, 2022. This is the closing stage of the campaign
with the aim of creating a wide spread of gender-fluid fashion to the target audience. This stage
is expected to attract high reach through ‘“Make Scent And Make Sense” conceptual
photography. Through this product, the campaign has reached over 22,000 with all related posts
and received many positive comments about this. Most of the responses received were positive
and expressed excitement when feeling the message conveyed in the set of photos.
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MAKE SCENT AND MAKE SENSE

2022

4

|‘ 90 gt bay 16 cdm xoc . 42 binh ludn » 20 gt chia sé
Hiéu qua
S0 ngudi tiep can o Cam xuc, binh luan va lugt chi... ©@
Tdng Téng
2.063 Kemnhat T6t nhat 152  Kémnhat _l- Tét nhat

Bai viét nay tiép cén dugc nhidu ngudi han
71% trong s6 50 bai viét va tin gan day
nhat cha ban trén Facebook.

56 ngudi tiép can 2.063

Bai viét nay thu hidt dugc nhigu cdm xdc,
binh luan va lugt chia sé han 65% trong s&
50 bai viét va tin gan day nhét cua ban trén

Facebook.

Cam xuc 90
Binh luédn 42
Lugt chia sé 20

Figure 111, 112: Result for trailer post of MAKE SCENT AND MAKE SENSE
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|MAKE SCENT AND MAKE SENSE| Bén trong méi ching ta luén cé nhiing béng h...
20:00 17 Thang 7, 2022

D 141435497 804605

Lugt tuang tac

* 307 tugt bay to.cdm xic . 130 binh luén M 57 hugt chia sé
Hiéu qua
S0 ngudi tiép can o Cam xuc, binh luan va lugt chi... @
Tang Kém Tét Tang
20.804 s SRR 494  «emnnz: [N ot st

Bai viét nay tiép can dugc nhigu ngudi hon
100% trong s& 50 bai viét va tin gan day
nhat cha ban trén Facebook.

Bai viét nay thu hat dugc nhigu cdm xdc,
binh luén va lugt chia sé han 90% trong s8
50 bai viét va tin gan day nhét cia ban trén

Facebook.

56 ngudi tiép can 20.804
Cam xuc 307
Binh ludn 130
Lugt chia sé 57

Figure 113, 114: Result for MAKE SCENT AND MAKE SENSE post

Conclusion, with this stage, the objective was completed when the target audiences know that
style is gender-fluid fashion. Besides that, stage 5 also gives young people chasing this style a
positive signal to express themselves through fashion in the future.

1.6 Total campaign

The Blossom Of Fluidity through 5 stages has achieved its initial goal and largely surpassed
the set KPlIs.

Regarding Social Media, the most effective form of content transmission is images (36
articles), followed by videos (9 posts), and finally links with text (8 articles). All articles
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containing important content are posted at prime time (8 pm) and strongly seeded 1 hour later

to achieve the greatest reach and coverage.

S6 ngudi xem ty nhién
S6 ngudi tiép can bai viet 0

69,3K

Téng sd trong 20 ngay qua o vai 90 ngay trydc dé
60K
40K

20K

0 ———

90 ngay truoc 90 ngay qua

S& ngudi tiep can bai viét trung binh trén

T . " ‘. °
moi logi file phuang tién
Danh cho nhiing bai vi€t Gugc 1a0 trong vong 20 ngdy
qua
Video
1,6K
Hinh &nh
1,5K
Lién ket
455
Van ban
355
Am thanh

Figure 115: Average article reach per media file type

Lugt tuong tac tu nhién

S6 cam xuc, binh luan vé va lugt chia sé bai viet @ S6 cam xuc, binh ludn va lugt chia sé trung

9,6K

Tong s6 trong 90 ngay qua so vai 90 ngay trudc dd

8K
6K
4K

2K

0 -

90 ngay trudc 90 ngay qua

binh ctia bai viét trén méi loai file phuong @
tién

Ddnh cho nhiing bai wét duoc 130 trong vang 90 ngay
qua

Video
200

Hinh anh

Lién két
26

Am thanh
0

Van bén
0

Figure 116: Average number of reactions, comments and shares per media file type

Regarding media production, the campaign shows the impression with 3 main products. In
which, the "FOI" and "Make Scent And Make Sense" both met and exceeded KPIs. "FOI"

alone has brought a new and successful opening to the fan page. "FOI" has also received a lot

of attention from people through the number of reactions and positive comments. From there

as a springboard for the next posted content.

Besides, "Make Scent And Make Sense" is also a
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campaign-ending product and is considered quite successful when it comes to good reach and
interaction. Conceptual photography has left the audience’s eyes with an impressive campaign
about gender-fluid fashion. However, with the short film "Shape Of Blue", although it has not
yet achieved the set KPIs, it has also achieved the goal of giving the audience the most real and

honest perspective to open up related stories regarding prejudice in the next stage.

Finally, "The Blossom Of Fluidity" exhibition event, which is considered the key hook of the
campaign, took place successfully in 3 days. With careful preparation in advance, the event
gave the audience interactive experiences with gender-fluid fashion styles. In addition, the
event also had the participation of KOCs and young people who are pursuing this fashion style.
After experiencing the activities at the event, they shared posts about the event on their personal
pages and received positive feedback from the online community. In addition, the event was
also successful in sponsoring and supporting media from fashion-related websites to hit the

target audience.

2. Google Form

In general, the proportion of survey respondents with age and sex is similar to the quantitative
surveys of the original research before the project implementation. At the same time, these
respondents are mostly in the target audience that the campaign is targeting. It should be
demonstrated that the campaign has reached the right target audience, and the objectivity of the
feedback form collected from the target audience of the campaign.

Furthermore, the campaign's communication strategy was successful. Which, with more than
83 percent of respondents knowing about the campaign via Facebook, accounts for the
majority, and is significantly higher than other outreach channels. Moreover, with a rate of 76
percent, the percentage of respondents who know about the campaign through the exhibition

event is placed second, and this event is also the highlight stage of the campaign.
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Ban biét chién dich cua tui minh qua dau?
209 responses

Qua Facebook —175(83.7%)

Qua Instagram —06 (45,9%)

Qua sy kién trién lam twong tac

“The Blossom Of Fluidity” -159 (76.1%)
Qua ban bé gidi thiéu
Qua con gaif—2 (1%)
Truwdng FPTE1 (0.5%)
0 50 100 150 200

Figure 117: Result for question: “Ban biét chién dich ciia tui minh qua dau?”.

Additionally, the campaign was successful in generating awareness and interest. Also, the
campaign's awareness level is centered on elements like appearance, impression, originality,
adaptability, and significance. These are the same factors that the campaign targeted from the
beginning to popularize gender-fluid fashion. With the impressions that the campaign
generated, it was able to attract the target audience's interest to a high rate of 4 and 5 on a

percentage of 47.8 and 42.6, respectively.

Mirc d6 quan tam cia ban vé chién dich nhu thé nao?
209 responses

100
75
50

25
1 (0.‘5%) 1(0.5%)

1 2

Figure 118: Result for question: “Mirc dg quan tdm ciia ban vé chién dich nhie thé nao?”.

In order to get the above level of interest, the campaign has implemented communication

activities and social products. The desired result obtained is considered quite effective. With
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exhibition events, more than 140 respondents choose a score of 5. This is considered an
explosive activity and also brings the most multi-dimensional perspectives and experiences to
the target audience. With regard to the campaign's other activities, the short film product in
particular received the highest score of 4 (84 choices) and came in second with a score of 5
(105 choices), just behind the exhibition. This is considered a great success for short films.
Although the number of people reaching Meta Business is much lower than that of other

products and activities, it has a relatively high favorite rate.

Murc do yéu thich cla ban vé cac san ph&m va hoat déng cla chién dich?

Figure 119: Result for question: “Mirc dé yéu thich ciia ban vé cdc san pham va hoat dong

cua chiéen dich?”.

Besides, the level of conveying the message of the event still achieved the original goal set.
With the level of "understanding”, the exhibition event still holds the highest position (134
choices) compared to other activities of the campaign. The main reason considered is that this
is an activity that people can experience for themselves and absorb perceptions and
understandings most interestingly and intuitively. In second place is conceptual photography
with 116 choices. This is the end product of the campaign and this result has created a pretty
good foundation for changing attitudes in the next campaign. In general, the level of "a little
understanding” keeps the low rate very low, and the level of "not understanding™ keeps the
ratio insignificant. In addition, the level of "fairly understanding” of posts about providing
knowledge and sharing stories holds high positions compared to other activities with 97 and 96
choices, respectively. From there, it shows that the target audience can receive most of the

information and messages about gender-fluid fashion from the activities that the campaign
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conveys.

Ban dénh gid nhimg théng diép dugc truyén tai qua cdc san phdm va hoat dong cla chién dich nhu thé nao?

B Khéng hidu T Hidu motchin B Hidu kha rd Théu hibu

100

- S W b c o
ebg(\“ ?oﬁ(\“&p = \5’“0 ’5«\ $§\ 6?’(‘3 o c“‘”
Figure 120: Result for question: “Ban danh gid nhitng théng diép dwoc truyén tdi qua

cdc san pham va hoat dong cua chién dich nhu thé nao?”.

In addition to the above positive messages, the target audience also showed a significant change
in their understanding of gender-fluid fashion after going through the campaign. Prior to the
campaign, their level of understanding and discernment for this style was very low with scores
of 1 and 2 accounting for 30 percent and 36.2 percent, respectively. Nevertheless, following
the campaign, they gain a certain understanding of this fashion such as beauty without

boundaries, fashion for all gender, diversity, and fashion trends.

Trudce khi chién dich dién ra, mirc d6 hiéu biét clia ban vé théi trang linh hoat gidi tinh 14?2
156 responses
60

40

20

Figure 121: Result for question: “Trudc khi chién dich dién ra, mirc do hiéu biét cia ban vé

thoi trang linh hoat gioi tinh la?”.
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Sau chién dich, ban hig&u gi vé thoi trang linh hoat gigi tinh?

157 responses
Minh bi&t thém nhiéu hon vé nhirng phong cach thdi trang linh hoat
Pay Ia mét loai hinh da dang
La thai trang danh cho moi gigi tinh va pha bo rao can
Thai trang ko phan biét gidi tinh, kéo nam gidi ra khoi khuén mau dinh kién

Mot phong cdch théi trang ma céc ban tré c6 thé théa stic sang tao, khodc 1én minh nhitng b trang phuc
ma ban than yéu thich

minh hiéu hon & viéc thai trang |4 uyén chuy#n va linh hoat khéng nén bi gidi han & gidi tinh
Quan 4o, trang phuc khéng thay d8i duoc ban sic va vé dep cla tirng cd nhan vén ¢

La mot phong cach thai trang dang dugce Ung ho

Khéng c6 gi 1a khéng thé

Figure 122: Result for question: “Sau chién dich, ban hiéu gi vé thoi trang linh hoat

gioi tinh?”.

The above changes in understanding, it has had a great impact on the perception of the target
audience in recognizing gender issues in fashion. With the opinion mentioned in the survey,
more than 44 percent chose “totally disagree” and “disagree” accounting for 34.9 percent. In
addition, the options ‘“agree” and “strongly agree” keep the proportions insignificant. This
shows that they have absorbed the right insights conveyed through the campaign activities to
form the current positive and objective perceptions. However, the proportion of "neutral”
opinions still accounts for a relative proportion (19.1 percent). This group of subjects is

regarded as one that requires more time to alter their perspective.
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V@i nhirng su hiéu biét trén, thi ban nghi gi vé nhan dinh ma nhiéu nguoi cho rang:
“Phong cach Thaoi trang linh hoat gidi tinh sé khéng phu hop véi nhitng ban “trai

thang".

209 cau tra loi

@ Hoan toan khong ding
@ Kndng dong y

@ Trung lap

® Ding y

@ Hoan toan dong y

Figure 123: Result for question: “V&i nhitng sw hiéu biét trén, thi ban nghi gi vé nhdn dinh ma
nhiéu ngueoi cho rang: “Phong cdch thoi trang linh hoat gidi tinh sé khéng phii hop véi

I2E1)

nhitng ban “trai thang”.

Overall, the campaign has achieved its goal and the objective is to bring understanding and
awareness to the target audience about gender-fluid fashion. The majority of the target
audience's support for the campaign stands at 75.6 percent. Therefore, the team has assessed
that the opportunity to carry out the next activities in the future plan is achievable. The

campaign is the premise for the change of attitude in the next campaign.

N&u trong tuong lai chién dich tiép tuc phat trién thi ban c¢6 sén sang tng hd
khong?

200 cdutra lai
®co

@ Co thé
@ Khing

Figure 124: Result for question: “Néu trong twong lai chién dich tiép tuc phat trién thi ban c6

san sang ting ho khong?

Communication Campaign - The Blossom Of Fluidity | 120




FPT University | Multimedia Communication Capstone Project

PART V: FUTURE PLAN

Maintenance
Keeps up the desired behavior!

& Action
é” Changed behavior is initiated
€
@ Preparation

Intends to take action

/&

SN
Contemplation
Begins to think about changing.

! Precontemplation
Not aware that a change needs to be made.

Figure 125: The Transtheoretical Model (Stages of change)

According to The Transtheoretical Model of behaviour change was originally developed by
Prochaska and DiClemente (Prochaska and DiClemente, 1984, 1986), the campaign is aimed
at increasing awareness among those unfamiliar with the gender-fluid fashion style.
Accordingly, the campaign is in phase 1 (pre-contemplation) to create awareness and create
different perspectives around this style such as gender issues, colors, clothing styles,
prejudices, etc. At this stage, the target audience has not had positive attitudes about gender-
fluid fashion and has not thought of changing or pursuing this style. Therefore, the campaign
The Blossom Of Fluidity initially aims to bring gender-fluid fashion closer to everyone.

From this stepping stone, the campaign will move to the next stages in the process of changing
human behavior. Entering phase 2 (Contemplation), the audience will change their attitude
from negative to positive by reducing the stereotypes mentioned in The Blossom Of Fluidity
campaign. When a positive attitude is built, there is a certain preoccupation and thinking about
change or not (Preparation), and the campaign will move towards influencing the behavior of
the target audience (Action). For those young people who love but do not dare to pursue this
style, they will have enough motivation to express their personality and experiment with this
style. For those young people who are already followers, it will be a playground for them to

shine and develop further in their personal fashion style (Maintenance).
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2. Appendix

2.1 Survey 1: The level of understanding of young people about gender-fluid
fashion

Ban dang trong do tudi nao dudi day?
215 responses

® 1517 wdl
® 18- 22 tubi

a @ Trén 23 i

Gidi tinh cua ban la gi?
215 responses

® Nam
® No
® Khac
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Ban da ting thay hodc nghe dén nhitng tir khoa nao dudi day:
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B <hong biét WM Nghe quen quen [ Biét métchat M Biétkhars MM Am hiéu

100

50

Menswear Womenswear Unisex Fashion Gender - fluid Fashion
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Theo ban, day la phong cach thai trang gi?

215 responses

Womenswear
Gender - Fluid Fashion
Nam mac dé ni
Womenswear
womenswear
Gender - Fluid Fashion
Womanswear

Théi trang phi gidi tinh
Unisex

Theo ban, day la phong cach thdi trang gi?

215 responses

Phi gigi tinh

Gender-fluid fashion
Womenswear (nam mac do nit)
Théi trang linh hoat gidi tinh
Womenwear

Khong biét

womanswear

Gender Fluid Fashion

Gender fluid -
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Theo ban, day la phong cach thai trang gi?
215 responses

Ko biét

Pha céch

Harry style

Ko a

Gender Fluid nhee
Womanwear

linh hoat gidi tinh

Gender - Fluid Fashion (Thai trang linh hoat gidi tinh)

Theo ban, day la phong cach thai trang gi?
215 responses

Genderfluid fashion

nam mac dd con gai

khong biét

Unisex Fashion (Thai trang phi gidi tinh)

phong céch phi gidi tinh

Unisex Fashion

Da day |a thai trang phi gidi tinh

gender-fluid

Linh hoat ca tinh -
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Theo ban, day la phong cach thgi trang gi?

215 responses

Gender Fluid

Ws

Théi trang linh hoat gidgi tinh)

Wonmenswear

Gender

khong biét a

| don't know

nam méac dé nir.

Con tly vao ngudi trong anh identity gici cla ho 1a gi > <
Theo ban, day la phong cach thdi trang gi?
215 responses

thai trang phi gidi tinh

womenswear??

Gender - Fluid

Genderfluid Fashion

Crossdresser

minh nghi day |a thai trang linh hoat gidi

gender fluid fashion

Gender fluid Fasshion

Chiu
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Theo ban, day la phong cach thdai trang gi?

215 responses

Gender - Fluid Fashion - Harry Styles
idk

Boheme

Gender-Fluid fashion

High-end

GF

Gender Fuild F

Gender-fluid

chiu:})

Theo ban, day la phong cach thgi trang gi?

215 responses

wonmenswear
Gender-Fluid

gender

womenswear

Hoi di

Gender Fluid Clothing

Theo minh nghi 14 c& dién a
minh khéng rd 1am

Women swear -
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Theo ban, day la phong cach thai trang gi?
215 responses
Thai trang phi gidi tinh
Nam méac do nir
Woman wear
nam méc dé nix
Dep
womanswear 77
Unisex fashion
Gender fluid fashion
Nir mac d6 nam
Ban hay str dung 3 tur khoa dé miéu ta phong cach thdi trang nay?
215 responses
R&t da dang
Dep

Meém mai, nir tinh, womenswear

Do an is coming
Pep Boc Dinh
Binh thudng
Déc, la, thu vi

La, ca nhan, doc dao
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Ban hay sir dung 3 tir khoa dé miéu ta phong cach thai trang nay?
215 responses

la, cé tinh, toat dugc than thai

Déc dao, Binh dang, Thai Trang

la, phi gidi tinh, dep

dn tuong, la

Di, doc, hiém

ki quac, ngau, khé hiéu

#phongcach #moila #phigioitinh

Boc - N tinh - Tao bao

Don gian, lich su, ndng dong

Ban hay s dung 3 tir khoa dé miéu ta phong cach thai trang nay?

215 responses

Thai trang, ca tinh, khac biét

Dep, ca tinh, phi gidi tinh

La, dep, phi gidi tinh

khac la, binh thudng, khéng phai di hom
di

Phi Gigi Tinh - Doc - La

ddc dao, pha céach, fashion

nam - dam - vay

thoai mai, hién dai, phong cach ca nhan
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Ban hay s dung 3 tir khoa dé miéu ta phong cach thai trang nay?
215 responses

Phé cach - doc la - mgi mé

Pha bé gidi han, an tugng, mdi la

doc, la, di

béc - la- cétinh

La mat + Ky cuc + Kho hiéu

doc la, quy&n rii, bi an

La, mdi, di

Doc déo, an tuong, méi mé

Dep pha cach dep

Ban hay sir dung 3 tir khoa dé miéu ta phong cach thai trang nay?

215 responses
Di biét, ky la, doc dao -
Khong gidi han, loai bé dinh kién, manh mé nhung van nit tinh
ca tinh, doc dao, khac hiét
thé hién c4 tinh, chat, dep
doc, la, an tugng
la, ca tinh, ddm khang dinh gu riéng
Poéc-La-Tudo
N tinh, nhe nhang, kha di

déac biét, ca tinh, séng that
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Ban hay s dung 3 tir khoa dé miéu ta phong cach thai trang nay?

215 responses
Nam tinh, binh d&ng giéi, ni tinh -
mai mé - hai hda - kin ddo
la, dep, thu hat
Nhe nhang - phong cach - sang trong
béc la
La mat déc dao ca tinh
trang trong, co phong cach, ca tinh
unique, self expression, self constructed
Highlights, unigque, Individuality
Ban hay sl dung 3 tir khoa dé miéu ta phong cach thai trang nay?
215 responses
unisex, ai mac cling dc, da hudéng
Pha cach, an tuong, sang tao
Sang tao, nghé thuat, binh dang.
L8, ki cuc, tirc mat
dep xinh cute
dep- phong cach- hop
Khéng pht hgp
doc dao, pha cach,madi me

nit tinh, lich thiép, 16ng |ay
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Ban hay sir dung 3 tir khoa dé miéu ta phong cach thai trang nay?
215 responses

Thai trang - Phong céch - phi gidi tinh

La, Catinh

La, d6 danh phu ni, phu nir

Nhe nhang, béng bénh, nghé thuat

an tugng, ca tinh, doéc dao

Dep qua trai

rét binh thudng

Dai, néng, phéi mau hai ky

Pha cdch, di biét, hién dai

Ban hay sir dung 3 tir khéa dé miéu ta phong cach thai trang nay?

215 responses

Linh hoat - quyén rii - sang tao
Pha céch, khac biét, méi mé
Thu vi,Nghé si, Lich 1am

binh thudng

la mat, linh hoat, ca tinh
Womenswear

Chong iu, quyén gii va hap dan
Pha cach, doc, la

Duyén dang, phong cach, ni bat.
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Ban hay s dung 3 tir khoa dé miéu ta phong cach thai trang nay?
215 responses

Uncomfortable, bold, confident

Hoan dai, Queer, Phi gidi tinh

Déc déo, La, Thu Vi

pha cdch -ty do - linh hoat

thai trang linh hoat gidi c6 thé mac theo bat ¢t thir gi ma minh muéh. cé thé theo phong céach ni tinh hoic
nam tinh hoac phi gidi tinh

Tu do, linh hoat, ph hop nhigu déi tugng

Di, di va di

Khéng tét

Nam mac dam
Ban hay sir dung 3 tir khoa dé miéu ta phong cach thgi trang nay?
215 responses

Pha cach- Mgi mé- Chat

phéng khoang, pha cach, ca tinh

La, tha vi, thoi trang

Doc dao, khac biét, thu vi

Flexible, Charming, Special

déac biét, an tuong, doc dao

Cé tinh - di

Khong co gi

Sang trong thanh lich quy phai
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Hay ké tén nhirng thuong hiéu thai trang tai Viét Nam di theo phong cach nay ma ban biét.
142 responses

Khéng biét

khong biét

Khéng ré

minh hong biét

Minh khéng ranh vé thai trang 1am :((

Unisex

Ko biét

Khéng biét

Hay ké tén nhirng thuong hiéu thdi trang tai Viét Nam di theo phong cach nay ma ban biét.

142 responses
Bi&t chot lin
Bi&t chat &
Minh chua biét nhitng thuong hiéu théi trang tai Viét Nam di theo phong cach nay
Moidien ....
Elise, Cong Tri, Cocosin
em khéng biét
H&M, Coolmate, Gori, Apride
Zunx

Em Ko biét
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Hay ké tén nhirng thucng hiéu thdi trang tai Viét Nam di theo phong cach nay ma ban biét.
142 responses

elle, Quang Chau

yody, juno

Moidien, aeiestudios,

zune.zx

Moidien

Khéng biét a

Khum bt

moidien

nirvanastreetswear -

Hay ké tén nhirng thuong hiéu thai trang tai Viét Nam di theo phong cach nay ma ban biét.

142 responses
Mai Dién, Lider,... -
Toi khong biét.
Moidien
Khéng ré vé phong céch nay cho [dm chi méi dugc nghe so so qua va coi qua mot s6 ngudi mau anh
Toi khéng biét.
gumac, juno
khong
khong biét rd 1am

Dadmade, EEGEE, Elena Ngn
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Hay ké tén nhirng thuong hiéu thdi trang tai Viét Nam di theo phong cach nay ma ban biét.

142 responses

Minh k cé biét ban oi

Minh khéng bigt nhigu thuong hiéu thai trang Viét Nam 1am

cai nay em chiu

Pham Thoai

1 s thuong hiéu nudc ngoai cé mat tai Viét Nam nhu Zara, Gucci,...

Minh khong biét thuong hiéu nao.

Khum biét :)))

Zune.ZX

Minh khong biét :D
Hay ké tén nhiing thuong hiéu thai trang tai Viét Nam di theo phong cach nay ma ban biét.
142 responses

Minh khéng bigt thuong hiéu nao

t6i khéng biét

Chua tim higu

La Lune, Mai Dién

Hong biét a

D&G , Balenciaga

Réanh

khéng bigt

ham pik &i = -
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Hay ké tén nhimng thudng hiéu thdi trang tai Viet Nam di theo phong cach nay ma ban biét.

142 responses

Hum bit nira :(((

minh chua bit nhigu thuong hiéu 1am

Héng nhé nira

idk

T mac do hiphop nén cai nay chiu

Chiu minh mua hang chg méac

Decao

Maoi dién, 23 september, zero

| am not sure | know. Sr
Hay ké tén nhirng thuong hiéu thdi trang tai Viét Nam di theo phong cach nay ma ban biét.
142 responses

minh khong biét a

Channel

Toi khdng biét

Yame, Zun.zx, ..

Hok bik (&

E kh nh&

minh k rd

Uniglo, 5theway

Minh khéng ré nira
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Hay ké tén nhirng thuang hiéu thdi trang tai Viét Nam di theo phong cach nay ma ban biét.

142 responses
minh chua tim higu a :))
Chua dé y nhigu 1am brand Viét, cing 1am la Méi Dién hoi na nd nhe 1 ti
Hong biét
Cong Tri - lvy Moda
e k biét
Khéng co
Gucci, Raf Simons, Thom Browne, Prada, Valentino...
zune.zx (may be)
Tui khéng biét
Hay ké tén nhirng thucng hiéu thai trang tai Viet Nam di theo phong cach nay ma ban biét.
142 responses
lider
Fanci club, Canifa, Elise
Aah, the beuter, gamble
khéng chac
Mai Dién
Hok pit
T6i khong hiét 1))
Xin 16i em khéng ranh 1am a

Abercrombie & Fitch
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Hay ké tén nhirng thucng hiéu thai trang tai Viét Nam di theo phong cach nay ma ban biét.

142 responses
Elle -
minh khéng ranh 1am
Gucci, Raf Simons, Thom Browne, Prada, Valentino...
Chua tirng bigét dén.
Minh héng ranh vé may brand nay
Fenty,M.O.1
chua duoc phd bién
SIXDO

@Viét Nam, minh chua nghe noi dén thuong hiéu nao di theo phong céch nay.

Communication Campaign - The Blossom Of Fluidity | 143




FPT University | Multimedia Communication Capstone Project

Theo ban, déi tugng phu hgp vai phong cach nay sé co nhimg dac diém nhu thé nao? (sd thich, ca
tinh, phong cach, quan diém song,...)

213 responses

Ca tinh

Ca tinh manh

S¢@ thich

theo minh thi ho s& c6é quan diém va phong cach rat thodi mai, d& gan g
Khong biét

catinh

LGBT

ca tinh, phong cach

Ko ranh a

Theo ban, doi tugng phu hdp vGi phong cach nay sé co nhimng dac diém nhu thé nao? (sd thich, ca
tinh, phong cach, quan diém song,...)

213 responses

Dé thuong
Dui ban ngay bun dia dém

Theo minh sé |a nhitng ngudi pha cach

Hudng nghé thuat. Cai 16i cao. Ca tinh manh

ddi tuong hop véi phong cach nay c6 thé thude cong ddng LGBT. Mat khdac cé thé 14 nhitng ban cé ca tinh
manh, doc di, hay dam thir nhitng c&i méi, cdi la, quan diém sdng phéng thoang khéng go bé. Thich gi lam
ndy khéng quan tam di nghi tir nguai khac

Ca tinh manh mé&, LGBT, s& thich, tim hiéu vé théi trang,...

theo minh thi s& thich kha |a da dang, cé tinh manh mé, phong cach da dang va theo minh nghf thi quan
diém song nay rat phic tapj

ca tinh
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Theo ban, doi tugng phu hdp véi phong cach nay sé co nhiing dac diém nhu thé nao? (sé thich, ca
tinh, phong cach, quan diém séng,...)
213 responses
Ca tinh, quan diém sdng, phong cach
LGBT, chac |a ngudi séng ndi tdm nhung hudng ngoai :)
Co su sang tao cao, lac quan, tu tin va mudn lan truyén y tuong nay véi moi nguai.
Phéng khodng, c4 tinh manh, quan diém séng khong qua theo khudn kho
C6 ca tinh mudn pha cach va tao su khac biét
S6 thich: yéu su khac biét, phong cach: ndi bat, quan diém séng: chay véi dam mé
Phi gidi tinh
Phong khodang, thoai mai, c6 gu thai trang cao
thich sy mai lg, di thudng , mang phong cach thai trang

Theo ban, doi tudng phu hop vai phong cach nay sé co nhiing dac diém nhu thé nao? (sd thich, ca
tinh, phong cach, guan diém song....)

213 responses

minh nght hiém ngudi

S& thich va quan diém séng

sd thich va ca tanh a

coi mé

C6 cé tinh riéng, cé gout thai trang, biét cach &n mac, ngau

yé&u thai trang, dam nghi dam lam, tim toi cai mdéi va 4p dung, pha bd vung an toan, khéng so su phan xét,...
ngudi ca tinh, khéng dé y dén cai nhin xung quanh, s6ng cho minh, 1 chinh minh

C4 tinh - s thich

Ca tinh manh va phong cach wa phiéu luu maila
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Theo ban, déi tugng phu hop vai phong cach nay sé co nhing dac diém nhu thé nao? (sd thich, ca
tinh, phong cach, quan diém sdng,...)

213 responses
Khéng ngai s6 dong, ca tinh
Ca tinh manh, phong céach di, 16i s6ng pha cach
Dam thé hién va c6 cai t6i doc dao
Thdi trang khong gidi han gidi tinh
su cdi md trong cach suy nghi, cé tinh cla ban than phu hgp véi phong céch thai trang nay.
Gen Z, thé hé tu do thé hién con ngudi cia minh cting kha nang dén nhan nhitng yéu t6 méi mé
chat, khéng quan tam dinh kién, dam khang dinh minh
C6 18i suy nghi coi ma, hién dai, tu tindp

c6 thé 1a ngudi song tinh, hodc thang nhung c6 sé thich, lua chon nhitng trang phuc nhu thé, quan diém
sdng thoang, bat kip voi phong cach maéi mé cua thai trang thé gidi 5

Theo ban, déi tugng phi hap véi phong cach nay sé co nhitng dac diém nhu thé nao? (sd thich, ca
tinh, phong cach, quan diém séng,...)
213 responses

nhitng nguai co tinh cach manh mé, yéu thich su mai mé va c6 phong cach séng phéng khoéng

sdng thoai mai, phong khoéng

Nhirng ngudi c6 sd thich tim nhirng cai mai va thir nghiém ching véi nhiéu phong cach da dang khac
nhau. Quan diém cta ho & ho s6ng véi ding con ngudi va ca tinh, khdng e ngai bat ki ai.

Mat tham my cao

Nang dong phéng khoang

khéng chéc

ngudi ¢é ¢4 tinh riéng, ung hod su binh dang gidi

M6t ngudi véi phong céch gitta doc ddo mdi la, tinh cach tu tin clng vdi 16i sdng thoai mai va sd thich
nghé thuat doc la thi sé hgp vai phong cach thai trang nay
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Theo ban, doi tugng phu hop voi phong cach nay sé co nhiing dac diém nhu thé nao? (sd thich, ca
tinh, phong cach, quan diém song,...)

213 responses

khoéng rd, day 1a tiy vao sé thich cia mét ngudi, khéng thé danh gia bang suy nghi ctia minh

Ca tinh manh, thoai méi, phong cach doc la

Phi hop vai t&t cd moi ngudi mudn dugc sdng voi chinh phong céach cla riéng minh, khéng cdé gidi han.
Lam I, Ight, & dé

phong cach

Phong cach/ ca tinh

sang tao, ca tinh, thich kham pha nhirng thir mai la

undefined

bat trend, séng thang

Theo ban, déi tuong phu hdp vai phong cach nay sé co nhirng dac diém nhu thé nao? (sa thich, ca
tinh, phong cach, quan diém song....)

213 responses

Nguai co 16i séng doc lap, khong hua theo ngudi khéac. Ca tinh manh mé, khong so 10 ra tiéng vao. Lam -
diéu minh thich.

Co6 gu thai trang, thich thoi trang, la

phong khoéang, tu do, nghé si, mudn pha v& dinh kién

em cling chiu not

Chi can la ngudi thich mac quan do, déu c6 thé phi hop phong cach nay >
Ca tinh, tu tin

C6 |& 13, c6 am hiéu nhat dinh vé thoi trang, 6 mét phong céch linh hoat, sang tao va quan diém séng
“thoang”, khéng bi go boé bai dinh kién

S& thich, ca tinh, quan diém sdng
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Theo ban, déi tuong phu hdp vai phong cach nay sé cé nhiing dac diém nhu thé nao? (sd thich, ca
tinh, phong cach, quan diém song,...)

213 responses

C4 tinh,quan diém séng....
thoai mai trong suy nghi, khéng ap dat dinh kién gidi Ién moi nguoi

nhitng nguai cam thdy minh khong thudc vé nguyén gidi tinh don thuan do xa hoi da deé ra.ca tinh manh va
mudn thoa man gidi tinh that

S¢ thich mang giay cao got, phong céach

Da phan nhimng ngudi theo phong cach nay mang y nghi "thoi trang khéng gidi tinh" va ho chon thai trang
dé ké chuyén ciling nhu tén vinh 1én vé dep cua thai trang.

quan diém sdng
Cd&i ma, yéu thich hoac hoc tap/lam viéc/s6ng trong moi truong nghé thuat, queer.

Phong khoang, tu tin, pha cach

Theo ban, doi tugng phu hop véi phong cach nay sé co nhiing dac diém nhu thé nao? (sd thich, ca
tinh, phong cach, quan diém song,...)

213 responses

Khéng nhat thiét phai dién ré, manh mé nhung phong cach hién dai

Da phan |1a céc ban tré thudc cdng dong LGBT, mot s& it thi do di theo huéng nghé thuat doc la va cudn
huat.

Minh nghi d&i turong phu hop vai phong cach nay sé & nhirng ngurai 6 thién hudng vé nghé thuat; tinh
cach phéng khoang, tu tin, sang tao

minh cam thay déi tuong nao ciing phu hop véi phong céach &n mac nay.

Thoai mai, khéng co/it dinh kién gidi, ton trong su lua chon cla ng khac/ban than
Minh khéng ranh

thich lam con gai, ¢4 tinh manh mé&, phong cach dét phap, quan diém séng rd rang

Phéng khodng- Thich pha cach -Muén khang dinh thuong hiéu ¢4 nhan
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Theo ban, déi tugng phu hop vdi phong cach nay sé co nhirng dac diém nhu thé nao? (sd thich, ca
tinh, phong cach, quan diém song,...)

213 responses

minh nght ho thudng sé cé cai nhin cdi mé va phong khoang vé cudc séng, khéng bi gb bd trong bat cir
mét khudn khd nhat dinh nao va |a nhitng ngudi c6 stic sang tao manh liét

Gidi tinh khac

Cd&i md, linh hoat

Phdng khoang, hudng ngoai, khac biét

c6 ca tinh manh, quan diém séng thoang, phong cach tu tin
Thich thir nhitng thir méi mé

Ngui linh hoat gidi hodc thich thoai mai phéng khoéng
Chiu

Ca tinh, thich nhirng thir mdi la, hudng ngoai va tu tin v

Theo ban, déi tugng phu hgp véi phong cach nay sé cé nhirng dac diém nhu thé nao? (sé thich,
ca tinh, phong cach, quan diém séng,...)

213 responses

Chiju

Cé tinh, thich nhirng thir mdi la, huéng ngoai va tu tin

minh nght |2 dém nght ddm lam

Phong céch va quan diém séng thoédng

Khéng ngai thay déi, thich nhitng phong céch mai la, mudn ndi bat cé tinh ban than
ngudi huéng noi, cé tinh manh, thich séng tu do khéng khudn khd

yéu thich nghé thuét, nhan ra dugc céi dep tir nhirng thir nho nhat

phong khoang, tu do
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Co nhiéu ngudi cho rang, phong cach Thai trang linh hoat gidi tinh sé khéng phi hgp vai nhimng
ban “trai thang". Ban nghi sao vé nhan dinh nay?

213 responses

@ Hoan toan khéng dbng y
@ Khang déna y

® Trung 13

® Déngy

@ Hoan toan déng v

Tai Viét Nam, ban c6 nghi phong cach thai trang nay sé sdm trd nén phd bién va dugc ing dung
réng rai trong ddi séng hay khéng?

214 responses

®Co
@® Cothé
® Khdng

Néu co co hdi, ban c6 muén tim hiéu thém vé phong cach thdi trang nay khéng?
215 responses

®Co
® Cothé
® Khéng
®H
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Ly do vi sao ban nghi nhu thé?

213 responses

Xa héi ngay cang phat trién va déi méi cho nén theo minh thi phong cach thdi trang nay ciing cé thé sé
tré nén pha bién va tiép can dugc nhiéu ngudi

bep

Khéng ro

Minh doén di

Hot qua hot meé

Phong cach thai trang nay dep

Minh nghi & VN thi con kha nhiéu dinh kién vé viéc an méac nén néu muén phong cach nay trd nén phd
bién va dugc ing dung rong rai thi sé can 1 thai gian rat dai

C6 |& phu hop véi tinh than gidi tré hién dai

Ly do vi sao ban nghi nhu thé?

213 responses

Mot phan minh nghi viéc thé hién phong cach nay gilip nang cao viéc binh ding gidi. Phin nao x6a di -
nhitng dinh kién "nam/nit 14 phai mic nhu nay, nhu kia.." Tuy nhién minh chon "cé th&" vi né con méi, gisi
tré nhu minh dé ti&p nhan va thay binh thudng nhung nhitng ngudi & thé hé 16n han sé khé chap nhan va

binh thuéng khi thay ai do mac theo phong cach nay

Viét Nam dang phat trién va cap nhat nhiing xu thé& mdi la vé thai trang nhung con vuéng phai rao can vé
“thun phong my tuc”

minh thay vai mét thé gisi cang ngay cang hién dai, cang ngay cang phat trién thi em nghf s& sém phé bién
thoi

Xoa bo cac dinh kién cia mei ngudi vé thoi trang danh cho cac gidgi tinh

tur duy thién can cda phan déng nguwi Viét, khi nao con ki thi LGBT thi phong cach thai trang nay cén kho
trd nén phd bién

Boi vi thé ky nay rat nhiéu su déi mdi xay ra va phat trién nhanh chéng moét cach bat ngey vé cong nghé lan

thoi trang va cach moi ngudi mudn tim cach dé boc 18 ban than thi day 1a mét trong nhitng cach ai cling cé
thé ap dung dugc. v
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Ly do vi sao ban nghi nhu thé?

213 responses

Thai trang ludn da nang, luén bién dai va khéng ngai dén nhan nhitng cai mai
Tai Viét Nam van nang vé vin hoa va tu tuéng ctia moi ngudi. Hon nita, vai ban than minh minh khong thay
phong céch nay dep. Vay nén tir ca chi quan va khach quan minh nghi né sé khéng phat trién tai Viét Nam

trong tuong lai

Hién nay thi mot s& gidi tré & khu vuc migén Nam d4 bat dau mang phong cédch nay tir chau Au vé va hudng
trng né, vi du nhu Pham Thoai 14 mét dién hinh. Phong cach nay ciing khd déc ddo va lam ndi bat

Nang phong kién

Thé hé tré dugc tiép can nhigu thong tin mai véi tu trdng mé, bao gom ca genderfluid fashion
méo thoai da thir

vi van hodvn

Ly do vi sao ban nghi nhu thé?

213 responses

Nhan thire cua ngudi Viét Nam con mang nang su truyén théng, do dé, thai diém 10 ndm ti&p theo sé -
khong phai |a thai di#m vang cho su phé bién cia loai hinh nay, song c6 thé c6 su du nhap dan theo thai
gian

no gilp ching ta co céi nhin phong khoéng hon vé thai trang gidp nhirng ban tré séng dung véi phong
cdch cta minh

kha la kho
tu duy con ngudi sé phat trién hon, hién dai hon
Toi nght gidi tré sé str dung réng rai

Thi trang 14 khéng c6 gidi han, ngudi yéu thai trang cang khéng nén cé gidi han va sin sang tién dén tha
nghiém cai mai khi cé co hi.

Th& hé nhu b& me van chua c6é cai nhin thién cam vé nhitng van dé nay 1dm

Thé& aigi phat trién kéo theo xu thé
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Ly do vi sao ban nghi nhu thé?

213 responses

1 1a digu kién kinh t&, 2 12 nhirng quy tac vé thuan phong my tuc sé can trd phan nao

Minh thay may ban gen Z théi nay rat ¢4 tinh va c6 rat nhigu ban am hiéu vé thai trang, thich theo dudi
nhitng phong cach mdi la.

Tam Iy ngudi Viét churra sin sang tiép nhan phong cdch n méc mdi
Xu huéng théi trang gidi tré cda VN dang ngay cang da dang phat trién
Vi ngudi Viét Nam cling kha phéng khodng ba chiu thé hién cai 16i ca nhan.
Viét nam con dinh kién 1én
Thai trang 14 su k& thira va phat trién, thai trang dé thé hién phong céch 16i séng clia ban than , quan diém
v& gidi tinh ctia x& hai dang ngay cang tich cuc thi thai trang cling sé phat trién d& chirng minh quan diém
do
Ly do vi sao ban nghi nhu thé?

213 responses

su toan cau hoa dang thuc su dién ra, moi ngudi dang dan cdi mé va thao bd nhitng dinh kién cing nhac
vé méi ca nhan ciing nhu nhitng diéu nay. Su céi md sé tao co hdi dé mdi ca nhan thé hién duoc ban than
mot cach thodi mai va dén nhan dc su ton trong.

minh thay bay gi¢ cling cé kha nhiéu ngudi ban nhu vay

binh dang gidi phat trién, moi ngudi tu do trong viéc thé hién ban than hon

cac ban tré bay gio khéng ngan ngai khang dinh minh

Vi c6 thé lam cho con ngudi gitp béc 16 ¢4 tinh

Hién tai thu phong cach softboy d4 phd bién hon rat nhidu nhd ¢6 cac nam idol Han Qudc dan dau, nén
viéc (g dung vao dai séng sé rong rai hon.

Communication Campaign - The Blossom Of Fluidity | 153




FPT University | Multimedia Communication Capstone Project

Ly do vi sao ban nghi nhu thé?

213 responses

gidi tré kha chudng va thuong hudng tdi nhitng phong cdch méi mé cda thi trurong qudc té€ nhung co vé
lrgng ngurdi tré nhu vay vao thai diém nay khéng nhigu, rat khé dé bat gap nhitng ng an méc theo phong
cach do di ra dudng hodc st phung nhu 1 outfit hang ngay vi van héa VN chura thue sur céi mad, néu ho an
van nhu thé sé& rd dé bi soi méi, chi ché, ché bai. Cé vé tuong lai sé khac, s& ¢d cai nhin tuoi méi hon,
phang khoang hon

Bdi khai niém binh dang gidi ddi khi van con chua rd rang va su phan biét, ki thj van con dé

Viét Nam c¢o téc dd hdi nhap véi thoi trang thé gidi kha nhanh

dep

Con ngudi ngay cang tré nén binh dang hon gitta cac gi6i va cong dong LGBT cling dang duoc céng nhan.
Vay nén xu hudéng thai trang nay ciing c6 thé dugc Gng dung rong rai.

Gioi tre ngay cang chu trong thai trang, mai trugng séng hién dai, da dang vé& phong cach
vi con nhiéu van dé ban céi

Ly do vi sao ban nghi nhu thé?

213 responses
vi thai trang khéng phéan biét gidi tinh :)
Gigi tré bay gid dang c6 xu hudng nhitng thir mai la doc dao vé gu thai trang thi hién nay & viét nam nhitng
phong cach nhu nay dang dugc gidgi tré md réng lan toad dén tirng ngudi. Réi nhirng phong cach nhu vay sé
phd bién réng rai & vn

vi viét nam, van con cac thé hé trudc va ho da quen véi phong cach thuan nam va thuin nit chir khéng
quen voi phong cach da dang nay va tir 6 hinh thanh nén quan diém ki thi va ché bai phong cach nay

Vi thich thi s& méc va sé& cé nhiéu nguoi theo phong cdch mdi meé déc déo hudng (ng

Gitip moi ngudi duge dep theo mét cach rat riéng cla ho, khéng cé khudn khd nao. Puge thé hién phong
cach clia ban than mot cach sang tao va binh dang.

Viét Nam bi du [uan x2 hdi nang, sé rat kho.

nhigu thi tac déng vé nén chua chic né sé& phé bién dc nhiéu
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Ly do vi sao ban nghi nhu thé?
213 responses

cai gi trén ddi ciing c6 thé xay ra

Vi gi6i tré hién nay tu do thé hién ca tinh

Nhitng digu mdi mé, doc ddo dang dan du nhap vao VN, nhung van cin tiép thu tinh hoa cé chon loc dé
khéng danh mat ban sac dan toc.

xu thé ctia cong déng va phong cach mdi ca nhan thay déi theo thai gian
X3 hoi phat trién roi a

Vi minh thay dé mac duoc phong cach nay, it nhat ban ciing phai cé mét hinh thé phi hop, thi méc [én sé
tén ca ngudi [an bo do.

Vi VN minh ciing hay theo trend a ban

Ly do vi sao ban nghi nhu thé?

213 responses
Tuy da xudt hién tai théi trang cla cac nudce phuong Tay (nhu Harry Style 14 mét vi du :=) va Han Quéc (nhuy =
GD chang han :>), thi phong cach nay van con nhigu dinh ki&n, quan ao van con gan nhan "danh cho nam’”
hodc "danh cho ni". Nhung minh nghi véi thé hé tré dé tiép thu véi nhitng digu méi nhu hién tai, phong
cdch Gender - Fluid Fashion chic chin sé& len |6i vao d&i séng, chi la chuy&n sém muén ma théi. Hon nita,
hién tai thinh thodng di ngoai dudng minh van bét gip cac ban khac di theo phong céch nay rai.
ngay cang nhidu ngudi céng nhan gu thai trang ca tinh nén em nghi cé thé a
Vilano doc la
k phu hgp vai viét nam
Cau trén: tui thich mac theo phong céch nghiéng han v& nam hodc nit luén, phong céch nay né khéng hop
gout tui z thdi ;3
Cau dudi: vi chuyén gi cling c6 thé xdy ra ma, nhung ma néi chung 1a hoi khé vi nhitng thanh phan ky thi

nhigu qua...

X3 hdi ngay cang hién dai, suy nghi thoang, bat kip xu hudng
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Ly do vi sao ban nghi nhu the?

213 responses

VN thure su da thoang hon rat nhigu, va cling ¢dé mot s6 ngudi tién phong di theo phong cach nay va dugc
nhigu ngudi tré ing hé, nhung van con kha nhigu ngudi ki thi va coi day 12 18 bich, di hom

X3 hdi hoa va van hoa da dang hon

Mbi phong céch cé mot nét ndi bat riéng, ma viéc pho bién hay khéng cén tly thude vao quan diém sdng
ctia mbi ngudi, cac phurong tién truyén théng tac dong vao cudc séng hang nay....

moi ngudi dang déan cdi md hon vé gioi tinh va tinh duc, trang phuc khéng con 1a cach dinh nghia gidi tinh
cua 1 nguai

Dang dan mé rong tu duy,tip nhan van héa thé gidi. Chura k& gisi tré ngay nao thich chay theo trend, sang
tao - doc la.

Cac ban tré hién nay luén cé ca tinh manh, vi th& ho sé thé hién phong cach cia ho

Gigi tré tai Viét Nam hién nay ¢é cai nhin ¢di mé hon vé théi trang do truyén théng tir nudc ngoai.
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Ly do vi sao ban nghi nhu thé?

213 responses

thai trang khéng gidi han

Tai Viét Nam van con dinh kién, nhung song song véi d6, thé hé tré hién nay va sau nay dang va sé co6 6c
c6i m& hon rat rat nhiéu.

Dinh kién xa hoi

Tai vi VN con ton tai stereotype & ca gidi tré va thé hé di trudc. C6 thé trong tuong lai sé thay ddi nhung
anh hudng bai van hoa phuong Déng sé con ton tai.

Vin hod cda Viét Nam thudng hay di theo hudng trang trong, nén rat kho dé chap nhan xu huéng thoi
trang nhu thé nay.

Vi minh nghi phong cédch nay chua phi hop véi tu tudng clia dai da s& cac nudc chau A, trong s8 do la Viét
Nam.

tai sao lai khéng ch(r? ban c6 thé mac bat ctr thr gi ma ban mudn chi trir nhitng noi cé dresscode thai a

Ly do vi sao ban nghi nhu thé?

213 responses
Vi bay gi& van con nhiéu dinh kién vé gidi nén viéc phong céch nay trd nén phd bién sé kha kho khan

Vi thay né khong phu hop véi van hoa va 16i séng. Minh nghi néu phat trién & vn thi s& rat 1au c6 thé phd
bi&n réng maybe 1 chi phd bién & mét s6 noi nhé

Phong tuc tap quan, quan niém

vi thoi trang luén thay ddi theo thoi

Véi dac thu xa hoi Viét Nam thi co thé sé phé bién nhung chi trong 1 nhém xa hdi nhat dinh
vi cudc séng hoi nhap nén con ngudi ngay cang cdi mé hon

Vi hién tai cting kha phd bién

Thai trang ngay cang phat trién thi su phd bién ctia phong cach nay ciing sé mé réng
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Ly do vi sao ban nghi nhu thé?

213 responses

Vi minh thay xu huéng hién tai dang tré nén céi mé hon & gidi tré nén cé thé trong tuong kai gan van héa o
théi trang nay sé dugc phd bign khios VN

gigi tré Viét Nam tiép thu nhanh véi nhirng xu hudng thai trang

Vi suy nghi cla éng ba ta xura nay nir ra nir nam ra nam nén minh nghi xu hudng théi trang nay sé kho co
thé tré nén phd bién & Viét Nam

Boan

Tu tudng phén l1on dan Viét Nam khéng phi hop véi thai trang nay. Ngudi Viét da s8 dn méc don gian nhu
40 polo binh thudng

Thich thi nght
Viét Nam dang héi nhép nhiéu phong cach ngoai qudc va céc ban tré cé xu hudng tu tin

vi truyén théng

2.2 Survey 2: The level of interest in gender-fluid fashion

Ban bao nhiéu tudi?
214 responses

® Dudi 18 wdl
® 18 wdi
® 19wdi
@ 20 wdl
® 21 wdi
® 22 wdi
@ Trén 22 tudi
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Gidi tinh cla ban la gi?
214 responses

® Nam
® No
® Khac

Hién tai ban dang sinh song va lam viéc & dau
214 responses

@ Thanh phé Hd Chi Minh
® Khac

Ban theo ddi théng tin vé thai trang théng qua mang xa hoi nao?
214 responses

Facebook —181 (84.6%)
Instagram — 196 (81.6%)
TikTok 131 (61.2%)
YouTube —104 (48,6%)
Pinterest [B—4 (1,9%)
Nauwdl quen 1 (0.5%)
0 50 100 150 200
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Déau 13 hinh thic gilp ban dé dang tiép can thong tin vé thai trang nhat?
214 responses

@ Tranh dnh
@® Podcast
@ Video

@ Bai viét

Ban yéu thich KOL/ KOC/ INFLUENCER nao trong linh vuc thdgi trang?

214 responses
Chéau Bui
KoL
Khéng co
Quang Dai
Kol
Co em trendy
khéng co
Khong

Pham Thoai
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Ban yéu thich KOL/ KOC/ INFLUENCER nao trong linh vuc thai trang?

214 responses

Decao

Chau bui

Chau Bui

Koc

Khang biét

Trang lou

Kelbin Lei, Chau Bui,...

Pham Binh Minh Triéu

Chau Bui
Ban yéu thich KOL/ KOC/ INFLUENCER nao trong linh vuc thdi trang?
214 responses

Chéau Bui, Decao, Tri Minh Lé -

Tiktoker Mai Linh

Blackpink :))

Nguyen Phung

O Han Quéc thi cé GD, BIBI, Jennie. § bén bén thi c6 Kylie, Kendall véi & Doja

Bim Nguyén

Chau bui

Chau Bui, tiktoker Gia Thj Linh

Chau Bubi
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Ban yéu thich KOL/ KOC/ INFLUENCER nao trong linh vuc thai trang?

214 responses

Khanh Linh -
Khum ai

Veiled

khéng

Bim

26thang8

Khong biét cac khai niém trén

Nguyén Thi Hoai Trang

Decao a

Ban yéu thich KOL/ KOC/ INFLUENCER nao trong linh vuc thdi trang?
214 responses

Nhigu sao va instagrammer ngudi Viét Nam va ngudi nudc ngoai

26thangb

Chiu

Chau Bui, Richard Saturnino Owens

Quynh Anh Shyn

kol

Kidnapthekitty

Mén Tién

GDragon
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Ban yéu thich KOL/ KOC/ INFLUENCER nao trong linh vuc thai trang?

214 responses

Jennie Kim, JiSco, Kendall Jenner....
Khéong thich ai ca

INDLUENCER

Claire rose, Helly Téng, Suggy Li
Hién Nhi

Helly Téng , c6 em trendy

Khéng biét

Me

Call me Duy

Ban yéu thich KOL/ KOC/ INFLUENCER nao trong linh vuc thai trang?
214 responses

chou bui

Chou Bui, Cé em trendy

Kol, koc

Kelbinlei

Khong biét nhigu a

Xodainon

Nhigu ngudi trén social media

Thao Vy

Rose
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Ban yéu thich KOL/ KOC/ INFLUENCER nao trong linh vuc thdi trang?

214 responses

Khéng thich ai

Toan dé dac

Sixdo

Sport

26thangb

Minh cé xem qua nhirng clip ctia ho, nhung khéng thich KOL/KOC/INFLUENCER nao a
coemtrendy

ch&u bui

Helly Téng

Ban yéu thich KOL/ KOC/ INFLUENCER nao trong linh vuc thdi trang?

214 responses

tui trung lap

Kim Jennie

Sunhuyn

Stephani Nguyen

Jennie

Hoéng Cao

gothic

Kanye West , Hung Ocb .....

Chi halinh
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Ban yéu thich KOL/ KOC/ INFLUENCER nao trong linh vuc thdi trang?

214 responses

Ha Linh,...

Pham thoai

kanye west, hung ocb

G-Dragon, Kendalljenner, Naomi

K biét

Pham Thoai, DeCao, travis scott, nirvana , wean ,naomi, Trinh Minh Thu, Xuan Mai , kaney west, lena
koc

Stylist SeungJu

Khanh Linh, GiGi

Ban yéu thich KOL/ KOC/ INFLUENCER nao trong linh vuc thai trang?

214 responses

Kylie Jenner

Quynh Anh Shyn, Ninh Duong Lan Ngoc,..
Khoéng co, ai ciing thich

Nguyén Hong Hanh

Toan cho dién

Wean, kaney.....

Chau Bui, Tu Hao

Pham Thoai . Cao Qudc Khai
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Ban dang theo dudi theo phong cach nao sau day?

212 responses

Minimalism {phong cach t8i... ~137 (64.6%)
Vintage (phong cach xua cd,... —84 (39.6%)
Arisy (phong céch dam chét... 28 (13.2%)
Soft boy/ Soft girl/ Sweet girl... ~-91 (42.9%)
Grunge (phong cach ca tinh,... -27 (12.7%)
Dark Academia (phong cach... 41 (18.3%)
Art Hoe girl {phong céach két... 27 (12.7%)
Con chua dinh hinh dugc p...f—1(0.5%)
Fuck boy gia laif—1 (0.5%)
Maximalismf—1 (0.5%)
casualf—1 (0.5%)
Khong ¢o phong céch cu théf—1 (0.5%)
Gothic , Punkf—1 (0.5%)
Sexy}—1(0.5%)
Dark wear, e-boy,e-girl...}—1 (0.5%)
Mol phong cachf—1 (0.5%)
Chua xdc dinh duwock—1 (0.5%)
minimalist techwearf—1 (0.5%)
Minh khéng cb gang vao 1s...—1 (0.5%)
0 50 100 150
Ban ¢6 biét gi vé thai trang linh hoat gidi tinh khong?
214 responses
®Co
@ Khéng
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Nhac dén thai trang linh hoat gidi tinh, ban s& nghi dén ai?
214 responses

51 (23.8%)
61 (28.5%)

Khang biét
Va Cat Tudng
Héng biét noa

~2 (0.9%)
—1 (0.5%)
1(0.5%)
1 (0.5%)
1 (0.5%)
1(0.5%)
Harry Stylesf-1 (0.5%)

Troy Sivan, Harry Styles§-
Baobo thd 2 mau , Zune.ZX,...

Harry Styles, Sam Smith

Khéng biét téi
Gdragon, Jaden Smith, Davi...

0 25 50 75 100 125

Theo ban, dau la diém manh cla thai trang linh hoat gidi tinh?
214 responses

D& phoi db 83 (38.8%)
D& thé hién phong cach

Dé khéng dinh ca tinh - cai ti

135 (63.6%)
139 (65%)
Dé tao sy chu y va thu hit anh...
D& ing dung trong cac nglr ¢d...
Hong bidt, hong cé tim hidy

de mac

Tao su khac biét pha moi giai...

~49 (22.9%)
1 (0.5%)
1 (0.5%)
—1(0.5%)
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Dau 13 dinh kién vé thai trang linh hoat gidi tinh ma ban thudng nghe?

214 responses

Bi danh qgia vé gléi tinh —145 {67.8%)
Lé lang, 6 dé -143 (66.8%)
Khéng phu hop voi nglr can... 93 (43.5%)
Khéng phi hop thuén phong... 89 (41.6%)
Chi danh cho ngudi giau -16 (7.5%)
Sai léch *dinh nghia" vé thai. .. 84 (39.3%)
Bay khong phal Ia thol trang 25 {11.7%)
Nhin chuéng tal gai mat —54 (25.2%)
Phén/ kém sang
chuwa nghep—1 (0.5%)
vi qua khac biét nén khd cha.. }—1(0.5%)
Bt}—1(0.5%)
Nhin khéng gidng ai , &n mat...}—1 (0.5%)
0 50 100 150

Ban da bao git dén tham dy trién Iam vé thdi trang chua?
214 responses

®Co
® Chua
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(Néu chua) Biéu gi khién ban khong tham du su kién trien lam thai trang?

143 responses

Chura co co hdi
chua co co hdi
Khong co thai gian
Khéng thich

Chura cé diéu kién
Chura co dip
khéng co ca hdi
Co

Khéng cd co hdi

(Néu chua) Diéu gi khién ban khong tham du su kién trién lam thai trang?

143 responses

Chura co co hdi tham gia

chua co digu kién

Khéng cé thai gian

chua cé dip

Chura c6 diéu kién thich hgp dé tham du
Minh chua ¢6 nhiéu hirng tha trong mang nay
Chua coé co hdi di truc tiép

Thiét ra 4, héng phai 12 tui héng mudn di dau, ma tai tui héng c6 digu kién di. Nha tui ngh&o di 1am, tién an
3 bita con lo chua xong, [am sao ma tui nght téi may cdi quan do xa xi duge. Méac di tui cling thich thai
trang dir 1am, nhung ma tui bat luc.
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(Néu chua) Biéu gi khién ban khéng tham du su kién trién 1am thai trang?

143 responses
Chura biét d&n cac su kién nay -
luoi
Khéng phai sé thich
To mod
Thét ra |a do lich hoc day déc qua né, chit bé cling ham di coi mét I1an 1dm. Huhu.
Chua thay su kién th&i trang dé tham du
Khéng cé co hdi dé tham du
Tai minh khéng du trinh mac doé dep nhu ngudi ta
Chura c6 nhigu co hoi

(Néu chua) Diéu gi khién ban khéng tham du su kién trién Idm thai trang?

143 responses

Ko cd dc ranh

Khong tim thay

Khong co digu kién vé tién bac, khéng hing thi

Thueng 1a sau khi két thdc réi minh méi bigt dén chuong trinh, hoéc 14 khéng thé tham gia show
Hén

Tai khéng c6 tim hiéu nhigu 13m

Khéng qua hung tha

Chua di

Chua -
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(Néu chua) Diéu gi khién ban khéng tham du su kién trién Iam thai trang?
143 responses

Buon tinh nén khéng mudn di dau :(

Chua dU tudi dé di xa t6i nhitng su kién thdi trang ngoai thanh phd a

Chua c6 hung thu

Coi ticktok pham thoai la da

YES OR YES

Tim hiéu vé n6

Chua sap x&p thai gian dé di tham quan dugc.

Khong biét dén va khéng ¢é nhu cau

Ko co6 dip

(Néu chua) Diéu gi khién ban khéng tham du su kién trién lam thai trang?

143 responses

Khdng cd tién dugc chua

Chura c6é co héi tiép can

Minh khéng cé hing thu vai linh vuc nay
Chura c6 nhu cau

khéng himg thu

chua tiép can

chua cé nhu cau

tai minh khéng c6 tgian

Chura c6 co hoi, khéng c6 thdng tin v& trién [3m
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(Néu chua) Diéu gi khién ban khéng tham du su kién trién lam thai trang?
143 responses
Chua du kha nang vé : diéu kién ,nang luc ...
Khong da digu kién cho phép
Minh chua thay nhiéu sk thai trang v& mang nay hoic khong cé thai gian dé di do ban viéc hoc,...
khoéng co thoi gian
khong thich
Chua c6 co hoi dugc dén cac su kién trién 1am thai trang
Khong biét dé di
Ban di hoc

Chua c6 co hoi

(Néu chua) Diéu gi khién ban khéng tham du su kién trién 1am thai trang?
143 responses

Met Gala

Khong dugc mai

Khéng quan tam I&m

Xa nha I3am may a chi oi chi* ma nha e ma gan chic e di mon chd luén qua

Vi chua co co hoi

Khum ai mai a:)))

Thudng danh cho High class, chuyén gia thai trang

Chua c6 thoi gian

Khé tiép can
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(Néu chua) Diéu gi khién ban khong tham du su kién trién lam thai trang?

143 responses

Khoang cach dia li

Vi nhu ¢du clia minh chi dirng & mure thay va mudn mua, chua t6i mie mudn tim hiéu sau vé thai trang dé
dén cac budi trién 13m. Tuy nhién néu cé 18 chirc ngay tai trudng hodc gan nai minh séng, c¢é diéu kién
thuan lgi thi minh sé& tham gia ngay **

Khéng co tim higu vé théng tin dia diém.

Khong co dip

Vi minh khéng qua quan tam v& thai trang d&n murc phai danh théi gian di du trién 1dm

Chura biét noi td chire

Khéng cé himng thu

Ko thich

(Néu chua) Diéu gi khién ban khéng tham du su kién trién [am thai trang?

143 responses
Do & minh chuwa du diéu kién -
Khéng cd théi gian ranh
phong cach
Chua co co hdi a
Do minh ko cé hirng tha vé thai trang
Lam biéng
Chura cd thai gian
chura c6 thoi gian di

Do khdng co théng tin a
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(Néu chua) Diéu gi khién ban khéng tham du su kién trién 1am thai trang?
143 responses
khong biét va khong co thoi gian
khéng c6 hung thu
Da chua du cam hing.
chua ¢6 nhiéu su kién nhigu v& mang nay 1am theo y kién ca nhana ctia minh
Khéng dugc théng tin |a c6 trién 1am
Khéng biét noi t6 chirc, khong cé thai gian tham du
minh ludi di xa, Itroi ra dudng
Chua biét dén nhitng noi t6 chirc
chua tiép can duoc théng tin i

(Néu co) Ban thudng dén trién 1am thoi trang voi muc dich gi?
161 responses

Checkin, séng a0
Thudng thac nghé thudt

65 (40.4%)
109 (67.7%)

Cé thém kién thirc méi 96 (59.6%)
Tiép nhan cac théng diép xa hdl —74 (46%)
Giét théi glan —15 (9.3%)

Da ndi 1a hdng co bidt, tal hdng... 1 (0.6%)
Khéing 1 (0.6%)

Hoc haif-—1 (0.6%)

Chua dif -1 (0.6%)

0 25 50 75 100 125
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Diéu gi sé tao dong luc cho ban tham gia mét cudc trién Iam veé thai trang?
214 responses

Co hoat déng tuong tac
Bay tri dep mit, co thé check-i..
NGi dung fién quan dén nghé th..
NI dung dé cap Gén vin 6é xa...
C6 ngudt ndl tiéng tham gia
Qua tang hip cinv gia tr| 67 (31.3%)
Méy chi gai xinh -1 (0.5%)
Nhing thiét ké di , ngdu ...} 1 (0.5%)
Théri Trang 1 (0.5%)
0 50 100 150

150 (70.1%

Néu co mét sy kién trién [dm vé thai trang linh hoat gidi tinh, ban cé san sang dén tham dy khéng?
214 responses

®Co
® Khing
® Cothéd

2.3 Deep Interview

2.3.1 Duy Huynh - Software engineer
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trudic khi di vao cau hoi tiép theo t sé cho m dinh nghia vé phong cach thdi trang ma
mdy ngudi dé dang mac

Gender - Fluid Fashion (Thai trang linh hoat gidi tinh) 1a phong cach thdi trang

khong bj giGi han bdi dinh nghia truyen thdng vé “quan do cda nam” va “qudn o
cua nir". Thay vao doé, no 1a sy két hgp vy tudng gilia sy mém mai va ciing cap. Phong
cach nay phu thudc nhigu vao "gu” phoi do va cach thé hién ca tinh riéng cia moi

doc thar i

NOUoL.

Ok higu
Pa dc tiép thu

o Chéc hinh anh da den 13 k&t hgp mém mai nhi

gender-fluid outfit isn't an outfit at all. It's more a state of mind, fashionably

speaking.

thich cdu nay nén t cho m doc cau nay hehehe

€O nhigu nquadi cho rang, phong cach Thdi trang linh hoat gidi tinh s& khéng phu
hop vdi nhitng ban “trai thang”. Ban nghi sao vé nhan dinh nay?

tiép ne

Phi hgp véi trai thang 1& dang khéac

Nhu ndy t da n6i

“Nam tinh*

Ko phai "nir tinh"

B3 1a suf két hgp 2 gidi tinh

Thi nén thé hién nhu thé nao goi 1a két hop
N mac vest hay vay thi cing nif tinh

Nhing ngudi khoat 1€n vé bé ngoai nit tinh, phai két hop theé hién sy nam tinh, ko
phai & cai téc hay make-up

° Viay mdi 1a Gender - Fluid fashion nhi

t khing bi€t hahaha, t chi dang hal suy nghi va goc nhin caa m thdéi ma

|«

Communication Campaign - The Blossom Of Fluidity | 176




FPT University | Multimedia Communication Capstone Project

vay m nghi phong cach nay sé phi hgp véi dang ngr cadnh nao?

kigu mac di ddu &

Chi hop & tham aé
Hoac show thdi trang nao do ndi tiéng
Ko phai dang tay mo 16 ngd vao nhin cho vui

Hoac event hda tranh theo cha de

° “trang

Pham Thoai daily on TikTok

thé m nghi sao khi ngta mac di ra duong thé nay

Di nhién 13 cha ra cai thé thdng gi rdi
Pdy 1a ma t sé ndi thé

Con t thi thay bth

Ngta mac gi ngts, t ko danh gia digu dé

Mudn t danh gia thi xin mai vao show

° Pé t danh gia

néu m thay ngudi ta mac nhu vay nha thi m sé danh gia vé gender cla ngta dau tién
hay danh gia style fashion ca ngta??

cal gi m s& nghi dén dau tién???

Thudng thi cau hoi dau tién la

Thang nay né mac cdj thé

Vau nén cau tra |di la Style

Sau da t mdi nghi, n6 13 nam hay ni thé
Dang di nhin thi nam

n Nén phai 1 IGc mdi suy nght 13i 1a nam hay nir
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° Nay di ngoai dudng gap hoai nén cau nay dé

Tai Viet Nam, ban b nghi phong cach thai trang nay sé sém trd nén phd bién va
dugc ting dung rong rai trong ddi s6ng hay khdng?

ddi s6ng 13 ngodi san dién hay catwalk nha??

ki€u normal day thui

T6i thigu 50nam nda

Dgi dan s6 VN tré lai thi may ra -

-

y 1a dé 1a nhilng minh chiing cho thdy nd dang ngay cang phat trién hon trong ddi

s6ng 4 ma

(o]
Co tién thi iam thoi
Con lau 1am

o Cho t tién t cing mac cho m xem

thé tai sao ngudi ta lai dé chap nhan menwear han 1a womenwear???

theo m

o Womenswear 13 gi t ko biét
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kiéu menwear la phy nit mac vest do nam tinh dé

cOn womenwear 1a ngugc 1ai

doi vai nam

(o]
Cau nay hay day
Dé t suy nghi da

o Cau nay thyc té phét day

tai sa0 khi nif mac may cai do thi okey goi chi dai dd manh mé khen dep

con nam thi kéu 13 thang dé di thang do diéu hay mdy cai tir gai tinh ap dat lén

ly do tai sao lai nhu vay a?7?

Ok hiéu roi

o DE t suy nghi cho hoan chinh da

o =)

Theo t suy nghi 13 xu hudng dan dng nhu ching t6i dé dang chap nhan phu N cac
¢d mac nhu ching t6i, chung t6i thay himg tha vi diéu do, himg thi vi "A, c6 nay
cing tdo bao phét day” hay 1a don gidn ching t&i dé dang nch, tiép thu nhing cb
nang nay han

o Con v nguac 1ai thl dan dng bon tdi ai ma cha nghi “cdm thang I*n ndy mac vay a°

Cau hdi nay kha hay day

° Can c6 kién thirc chuyén mén hon dé tra 18i day

roi néu chiing t6i cing chap nhan thi dan 6ng cac anh O mac vay khong??

Con day 1a t dang suy nghi & géc dd Moi viéc da dién ra rdi
Pan 6ng bon toi ko chap nhan vigéc dan éng mac vay

Con bon ¢6 cudi chong vé bat chdng mac thi ai can
o

Gidi bat chdng mac vay ra dudng hd xem
° 1 1a mac vdy, 2 1 i di thi c6 I8 7-80% chon 2

2.3.2 Hoang Ngéan - Multimedia Communication
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_".;. Day la harry styles a

album a

4/ dung ko

=)

_‘,; roi mai hoi tiép

cho hoi chi biét day la ai khdng 3?7

chi co biét anh nay xuat hién 0 dau k a77

da khéng a

trén bia tap chi Vouge a

néu m khong bietes gi vé phong cach cua anh

gita 3 W khéa (unisex, gender-neutral, gender-fluid) thi ban ¢am thady L khéa nao

hop vai phong cach thai trang d6?

_", unisex

gen-fluid 1a tui dc nghe tir 1 ng ban clia minh

4 a6 1a Nguyén Thi Nga a &

m c6 nghe 141 2 tr kia bao gid chua

ti¢

Ban ¢6 biét nha thiét ké hoagc brand ndo hoac trong gidi ¢d ngudi ban nao theo

phong cach thai trang nay khong?
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Ban c6 biét nha thiét k€ hoac brand nao hodc trong gidi ¢ ngudi ban nao theo
phong cach thdai trang nay khdng?

da timg nhin thay hodc da tirng nghe qua chang han 3
& Naan da ra 101 bar
Ban cd bi€t nha thiét k€ hodc brand ndo hodc trong gidi ¢d ngudi ban nao

minh nghi Ia dawn
b6 hyuna a
¢on brand thi minh ciing khum biét

,‘, y GD

cau tiép theo nhé

a Vi¢ét Nam ban cd thay ai theo phong cach nay chua

celeb hay kol do do6

celeb hay kol thi ko co biét, nhung da tung thdy cac ban tré mac nhu v

Pham Thoai daily on TikTok

xem thit cai nay dil

Theo gbéc nhin cia ban thi mifc d6 phd bién cla phang cach thai trang nay d thi trg
VN 13 nhuf thé nao?

A trong vailan luat IG

minh nghi |3 thdp vi nguoi da s6 ngudi VN minh kha la old-fashion cho du cé open
thi chi c6 1 nra va phu huynh s& rat kho chap nhan cho cai minh nv

2 ‘,; minh tl nhu vy co satisfied ban ko

da sat vO cau tra I&i cda minh ludn a

Theo ban phong cach thdi trang nay ¢o (ng dung dugc vao ddi séng ko (ngoai tn
celeb, kol,.di dién thai trang..)
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minh nghi thi né tuy style thoi ban a

C6 nhiéu ngudi cho rdng, phong cach Thai trang linh hoat gidi tinh sé khdng phii
hgp véi nhitng ban “trai thang”. Ban nghi sao vé nhan dinh nay?

m tra 131 1 8o cho t cdi nan

m o bién mat di dau vay ca

D61 vai phong cach thdi trang nay thi liéu ngudi ta co ty danh gia vé cai gender cla
nqudi mac khéng hay ho chi don gian 1a quan tam tdi phong cach ctia nqudi mac

nay

ne 2 cau thuii

1 2 cau nay xong t tha cho di chai vai tral

t dang hop

".x vs tui nd kk
& Noan & u Ji Dan
Cé nhigu ngudi cho rang, phong cach Théi trang linh hoat gigi tinh & kh...

hmmmm

minh k nght v thai trang ko quy dinh gidi tinh chi can ban yéu thich né thi ban mac
_‘,; thdi minh thdy dep 13 dc

T3 B0
& Ban di 73 161 chinh minh

Béi vai phong cach thol trang nay thi liéu ngudi ta cb ty danh gia vé ca..

y nida chi o

Minh nahi i3

g o nhahini An

t tdc m qua cd nay
ban héi cdu hoi dai thé

ma ti ngan ngtn
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iridrianiiisiadl
Minh néi r a Vi truyen théng vn
Aban
Theo minh
,‘,; Thi cing sé ¢6 hoi danh gia vi minh cling hai open m§t nira thoi
- i € p mot lién b

2.3.3 Viét Trinh - Student

nao bat dau

cho minh xin tudi va gidi tinh cda ban di a

Em 16 tudi gidi tinh nir a

Ban da timg thdy qua hogac nghe tdi nhiing tif khéa nao dudi day: Menswear,
Womenswear, Unisex, Gender-Fluid chua a??

da co nghe qua rdi a

cuthé ia ty ndo trong 4 trtrén v a

Menswear, Womenswear
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vay néu da timg nghe thdy 2 tir trén, thl mic dd hiéu bigt ala ban v 2 phong cach

dé & mic nao g, trén thang diém 5 nhé??

khoang 2/5
em ¢ biét celebs hay ngudi noi tiéng ndo mac theo phong cach dé hdng a??
da khong
Ban hay st dung 3 tif khéa ngan gon dé€ miéu ta phong cach thdi trang nay?
miéu ta qua 3 tinh tir gitp ché nao
3 tlr dau tién xudt hién trong dau
doc dao, sang tao, pha cach

Gender - Fluid Fashion (Thai trang linh hoat gidi tinh) |4 phong cach thdi trang
khéng bi gidgi han bai dinh nghia truyén théng vé “quan do cda nam” va "quan ao
ctia n(r". Thay vao d6, n6 [a su két hgp ¥ tudng gitta sy mém mai va aing cap. Phong

cach nay phy thudc nhigu vao “gu” phdi dd va cach thé hién ca tinh riéng clia moi
nQuai

cho cung cai dinh nghia

trong qua trinh cay tik tok méi ngay

em ¢6 thdy anh chi tiktoker nao theo phong cach nay héng

¢6 Pham Thoai

chiéc dam mau hdng dang hdng

chuan nuon
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Pham Thoai daily on TikTok

din chua a

H A
HA
=&

chinh n6 ddy
thé theo em, déi tugng ma mac phogn cach nay s& ¢6 nhiing dac diém ra saco??
s¢ thich, ¢a tinh, phong ¢ach, quan digém s6ng,..
ca tinh manh mé

cho chi xan thém vai tir dii a

s6ng theo sd thich cia minh khéng quan tam dén mdy 151 ché bai

cing mudn ldm nhung ma quanh em cha ¢b ai ca

¢ bun cho diu 3

dé chi gifi it lan séng mdi tdi cho em iu cda chi

thé theo em, phong cah trén ¢6 phi hgp voi cac ban trai ma e dang chaoi cang hong

nhiing ban trai thang do

cac ban c6 chiu mac phong cach nay hong

chdc cac ban khéng chiju mac theo phong cach nay dau

cac ban sé chifi vd mat you dang hdng
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thé theo em chi, chang ta nén mac sl tal “pham thogl® di dau, di choi & dam cudi di

qudy di chua,..??

Di chai di lam di ddm cudi,.. di dau cling dugic mién minh thich

vy néu cd co hdl duge tim hido va mac thir phong cach nay

em iu & mudn duoc trai nghiém khong a

chic 1a cé .

em iu ¢6 mudn dudc trai nghiém khoéng a

chac la c6

c6 hay khéng a

ca

chic 1a nghe ludng Iu qua a

phai dén lGc day mai bigt dugc chir

thé ngoai pham thoai ra, Viét Trinh ¢6 nghi phong cach nay s& trd nén pho bién hon
khéng

biét dau dén Itc ddy em lai d6i y

kiéu s& xudt hién thém nhigu pham thoai han

em nght 1a cd day

tal sao em nghi thé 3777

tai trén top top clng thay c6 may ngudi nhung ma e khong nhd tén hoi

2.3.4 Thuy Trang - Multimedia Communication
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di dau tién, cdu hoi suong suong, m da tiing dudc thdy hodc nghe t6i nhiing tir khoa
nao dudi ddy chua a: Menswear, Womenswear, Unisex, Gender-Fluid

o t co nghe 3 tir déu r, tr cudi lan dau tién nghe

vay vdi 3 tir dau thi mdc dé m hiéu biét dén tim nhu thé nao a
kiéu biét r&, biét sugng suang, hay am hiéu

kh ré nifa, dinh nghfa va hinh dung thi t nght t hiéu, nhung ma néu chuyén sau thi
o chéc hk c6 i

ki€u |4 m sé biét phong cach thdi trang cia Menswear, Womenswear, Unisex 1a nhu
thé nao ding hom

o ding vay

di ki€éu theo m thi Unisex la thdi trang nhu thé nao 6

O la ki€u ca nam I&n nir d&u cé thé mac chung kiéu dugc

di m c6 biét day la phong cach thdi trang gi kh6ng?
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O day 1a kiéu cudi gender-fluid phai k
<

hahaha, sogi t bj type thidu chl ngir =))

- Trat 1A 1rad 101 ot
hahaha, s0gi t bj type thi€u chi ngd =))

hk s t doc ra ma

C dau nghe offensive dau

& Ban d3 12 181 Trang

ddy 1 lofu cudi gender-fluid phi k

di néu de st dung 3 tir khoa ngdn gon d& midy ta phong cach thdi trang ndy thi m 8

ding nhilng tir ndo &

giao thoa, di, mém mai nam tinh ha? 0

@R  harry style 13 1 tinh tir nha =)

do, ni |a tiy suy nghi, cdm nhén cia méi ngudi hoi & =)) nén ko c6 ding sai dau

+ Trang d4 tra 1&i tin nhin cda chinh minh
giao thoa, di, m&m mai nam tinh ha?

t k ki€m dc tir m&m mai nam tinh

Q man phép ding mém nam =)))))

di m c6 biét dén thuang hiéu thdi trang nao tai Viét Nam di theo phong cach nay

khong?
cai phong cash gender-fluid a

okai,l6p

di theo m déi tugng phu hgp vdi phong cach nay sé& c6 nhitng dac diém nhu thé
nao? ( kiéu vé sd thich, ca tinh, phong céch, quan diém séng...)

# Trang d3 trd |&i ban
di theo m ddi tugng phit hgp véi phong cich nay s& cé nhitng dic diém nhu ...
ddi tugng phu hgp nhéat chac 13 Harry style vdi Pham thoai ha =)))))

gién thui

=
t nght 1 genZ dé 13 segment cdia nhitng brand nhu nay, vi xu hudng séng doc déao,
di déu cling muén dé€ lai chdt ca nhén, quan diém séng kh qua cong kénh qué da,
maéc gi minh vui la dugc, vi ho cling méac di nén cling sé k danh gia hay cong kich
phong cach ca nhan clia ngudi khac

O genz séng & thanh phd |én thi cang dé
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hihi, C6 nhigu ngudi cho rdng, phong céch Thdi trang linh hoat gidi tinh s& khéng
phtl hgp vdi nhitng ban “trai thdng". M nghf sao v& nhan dinh nay?

# Trang d3 tra 1&i ban

hihi, Cé nhigu ngudi cho rdng, phong cach Théi trang linh hoat gidi tinh...

t ngh 1a diing cho quan diém

thdi trang linh hoat k hgp vdi alpha male

o chir “trai thang” mac vay son mong tay hay ké mat 1a gu tui ba oi
haha, di v6i m thi phong cach gender-fluid fashion nay sé pht hgp véi dang ngir
canh nao?
kiéu di bar qudy, di chai ban bé

hay di xem phim do a

vi no la phong cach an méac nén t nghi nd phi hgp vai hau hét nglr canh

o giéng nhu la bd dé kin dao thi cling di chtia dc nifta ma =))))
=

Di déi vGi phong cach thdi trang nay thi liéu ngudi ta c6 tu danh gia vé cai gender
cua ngudi méc khéng hay ho chi don gian la quan tém t6i phong cach cua ngudi
mgc ndy? Theo quan diém tir géc nhin ctia m 4

ki€u ban nay méc dé thi la gay, hay la ban nay méc vé chi don gian la nhin ch&t

géc nhin cla t thi tuy muc dich, néu dg tia kiéu flirt flirt thi phai ngdi suy nghi danh
gia vé gender ch( =))))))))) con hdu hét thi k
=

hhahaa, oki hai chu final nhoa =))) Tai Viét Nam, m ¢ nghi phong cach thof trang
ndy s& sdm trd nén phd bign v dudc tng dung rGng rdi trong dai sdng hay khdng?
Va tai sao m lai nghi the

va Néu <6 od hdi, liéu m cd mudn tim hiéu thém vé phong cach thdi trang nay
khong?

-

hhahaa ol hal chu final nhoa =)) Tal Vidt Nam. m oo nghi phong cach L.

Vigt Nam thi rong qua t cling k chac nifa, thém cai phong cach thai trang minh con

bj may fashion rada ba ma dé hang ngay =)))))) nhung ma t nghi tpHCM thi dé trd

nén rgng rai va phd bién (mién sao gidi tré glau cod) 1a dc, may brand theo pcach
o ndy mdc thi théi r =)

& Trar
va Néu <0 cd hoi, lidu m co mudn tim hidu thém vé phang cach thii trang nay khéng?

Q hk hgp v t 1am, fim hiéu thém vin okla chif

N —
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2.3.5 Anh Linh - Manager of Barbershop

Cau 1:Anh c6 biét day 1a phong cach thoi trang gi khong?

That ra ma dé noi chi tiét vé& phong cach gi d6 thi anh ciing chua c¢6 cai tén goi cho no, ké ca
cdi tir khoa ma em dt cho cai tiéu lan dau tién ma anh biét duoc biét dén dé, tai vi tir trude toi
gio phan biét gidi tinh qua nhitng cai gidng nhu 1a LGBT hay cu thé ¢6 nghia 1a kha nghiéng
vé hoi hudng thoi trang nhiéu hon. Nhung ma khong chi don gian 1a minh minh dinh hinh bang
mot céi tir thir, tai vi nhitng cai phong cach d6 thi né da c6 mat tur rat 1au va dic biét 1a & chau
Au n6 ciing c6 nhitng cai yéu tb truyén théng trong d6. Nhung ma cai quan trong cia cai viée

thoi trang trong tim hinh d6 d6 chinh 1a né.

Cau 2: (linh hoat) gifta 3 tir khoa (unisex, gender-neutral, gender-fluid) thi anh cam thay tir
khoa nao hop véi phong trao thoi trang do?

Tuy gidi tai vi hai céi tir kia 1a anh chua anh chua gép bao gio, cho nén cai tir Unisex la cai tur
hién thi trong dau anh dau tién, nhung ma néu ma dinh nghia bang tir Unisex n6 khong giai
thich hét duoc. Tai vi néu ma dua trén Unisex thi nd phai pht hop & ca moi ngudi, tat ca gisi
tinh, tat ca moi nguoi va ndé dugce tao ra mot dé phu hop. Con cai nay la dé c6 mét cai su
chuyén biét riéng chir khong chi don gian va phu hgp nita. Cho nén n6 phai sir dung mot cai tur

khéac, dinh nghia d6 c¢6 thé 1a Gender Fluid.

Cau 3: Anh c6 biét nha thiét ké /brand hoic trong gidi c6 nguoi ban nao tai Viét Nam theo
phong cach thoi trang nay khong?

Hién tai thi khong, qua nhirng KOL ma anh biét, ké ca & Viét Nam thi anh van chua lam viéc
qua véi bat ky ai ¢6 cai xu hudng thoi trang nhu vay. Nhung ma trén thé gidi thi anh c6 biét
qua brand nbi tiéng d6 1a Gucci , thi Gucci no rat 1a ddc biét voi nhitng cai thé loai nhu vay,

anh cling thay mot so hinh anh cua né.

Céu 4: Theo goc nhin ctia anh thi mirc d6 phd bién cua phong trio thoi trang nay ¢ Viét Nam
14 nhu thé nao?

Néu ma minh danh gia vé mirc do phat trién 1a cai dau tién Viét nhu né né con chua duogc hinh
thanh mat cai tén goi cu thé nira thi no khong thé nao phé bién dugc va no chi st dung duoc
cho nhitng ngudi that su dam mé va thich thoi. Thich thi choi thoi chir khong c6 suy nghi nhiéu

ve cai diéu do.
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Cau 5: Theo anh phong trao thoi trang nay c6 dé dang tng dung vao doi song binh thudng
khong (ngoai trir celeb, kol,.trinh dién thoi trang...)

Pung rdi, néu ma ngoai trir nhitg cai viéc nhu 1a co show hay 14 nhiing cai tac vu cong vu
cong viée can thiét dén nhing cai phong cach thoi trang nhu vay thi nén. Con viéc Gmg dung
vao doi song thuong ngay thi c6 nén hay khong? C6 nén hay khong thi ciing tiy thudc vao
chinh c4 nhan dé, quan trong 1a thich hay khong thich va c6 chap nhin dugc nhing cai dinh
kién, nhitng cai goc nhin va nhitng céi danh gia tir bén ngoai thi trudng xa hdi, ngudi than, ban
bé xung quanh. Nhung ma quan trong nhat & ddy chiing ta xem nd c6 nén hay khéng. D6 chinh
do6 chinh 1a khong phai chi don gian 1a céi goéc nhin tir nguoi khac ma no, tir chinh nhiing cai
tac dong cuia chinh ban than minh. N6 tac dong dén chinh ban than minh chtr khong phai 13 tir
ngudi khic tac dong dén minh d6 chinh 1 sy phii hop. Su phil hop & day noi 1én 1a phu hop
v6i lai méi trudng, hop véi lai tinh chat cong viée chir khong chi don gian 1a OK. Ban mic gi
cling duoc, gidng nhu 13 trong moi trudng cong so thi s& mic do cong so. Trong moi truong 13
nhiing cai lién quan tdi thoi trang thi ban c¢6 thé dugce phép sir dung nhitng cai trang phuyc lién
quan dén thoi trang ma c6 thé mic gi cling dugce. Mic nhitng bd d6 nhu thé nao ciing dugc, tai
vi d6 1a phi hop, né 1a sy phut hop, né s& noi 1én tat ca va khong ai c6 quyén danh gia khong ai
6 quyén khang xét. Cai dau tién 1a ching ta nén lya chon cai moi truong dé ching ta sir dung
céi trang phuc cho né phu hop 1a OK. Tai vi téi gio anh ciing chua ¢ co hoi biét nhiéu vé cai
phong cach thoi trang nay. Nhung ma cai anh nhin vao anh biét qua nhiing nguoi ban hoic 1a
nhitng ngudi timg gip thi d6 1a nhing cai thuc su ¢ thé néi 1a khong phai 1a phong cach nay
ma n6 1a mot cai khang dinh ludn ca cai gidi tinh ctia minh, tirc 13 nhiing céi gi6i tinh riéng
biét, trong d6 c6 LGBT. Anh ciing lam thoi trang, cho nén 1a minh khong thé nio ma danh gia
mot cach chii quan duge. Chi danh gia mot cach khach quan nhét thoi. Khach quan nhat bang
cach nao thi ban c¢6 thé 1am moi thir ban thich, nhung ding lai anh hudng téi nhitng nguoi xung
quanh. Khi ban mac mdt mac mdt b dd ma ban 1am cho ba me ban. B6 mit cua ong dd ban
lam cho nguodi vo ban budn. Ban 1am nhitng nguoi chéng ban budn, ban 1am cho thﬁy cO ban

budn thi ban nén suy nghi lai.

Cau 6: Dbi v6i phong trao thoi trang nay thi liéu ngudi ta co ty mic dinh vé& gender(gidi tinh)

cta ngudi mdc khong hay ho chi don gidn 1a quan tdm t&i phong cach ca nhan cuia nhitng ban

theo phong trao nay.

Anh nghi 1a c4 hai cai thoi trang thi no6 s€ thé hién duoc cai ca tinh chir nd khong thé hién duogc
gi6i tinh. Nhung ma dua trén nhidu goc d6 thi ngudi ta co thé danh gia ludn ca cai gidi tinh va
ca ludn ca cai nhan tinh chir khong phai 1a gidi tinh nira dau.
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2.3.6. Huynh Ngoc - Model

Cau 1: Ban c6 biét day la phong cach thoi trang gi khong?
Day 1a phong cach thoi trang phi gidi tinh.

Cau 2: (Linh hoat) Giita 3 tir khéa (unisex, gender-neutral, gender-fluid) thi ban cam thay tir
khoa nao hop véi phong cach thoi trang d6?

Gender-fluid fashion. Hién tai, moi ngudi déu biét dén Unisex la tir phd bién nhat dung chung
cho phong cach phi gidi tinh, khdng chi riéng cho thoi trang ma bao gém ca quan 4o, do vat,
kiéu toc, cach trang diém. Con gender-neutral & gender-fluid fashion dugc ra doi véi muc dich
dinh nghia 2 quan diém thoi trang khac nhau thudc phong cach thai trang phi gidi tinh. Gender-
fluid fashion la thoi trang linh hoat gidi, nhan manh vao phan tinh cach va goc nhin caa mot
ngudi vé viéc s¢ hitu mon do thoi trang khong can phai dwa vao giéi tinh, vi du nhu 1a doi cao
got van co thé dugc mang boi nguoi dan dng. Gender-neutral fashion la thoi trang trung tinh,

noi vé su ¢ gang dé tao ra nhirng san pham co thé phuc vu cho bat ky giéi tinh nao.

Cau 3: Ban c¢6 biét nha thiét ké hodc brand nao hodc trong gidi c6 ngudi ban nio theo phong
cach thoi trang nay khong?

Minh khéng theo ddi nhiéu vé phong cach thoi trang nay. Cho dén hién tai thi gay an tudng
véi minh nhat van la viéc Yves Saint Laurent khuyén khich phu nir mac quan tay da gop phan

tao ra dugc mot hinh anh phu nit dep nhu bay gio.

Cau 4: Theo goc nhin cta ban thi mirc d6 phd bién cuia phong cach thoi trang nay & thi trudng
VN 1a nhu thé nao?

Néu nhin tir géc ré thi phong cach nay da rat phd bién, trude con sdc "dan 6ng mic vay" nim
2013 thi viéc phu nir mac quan tay va suite nim 1966 1a mét trong nhitng lan dau tién khaoi
xuéng cho xu huéng nay va gio didu d6 da tré nén rat quen thudc. Tuy rang, viéc chap nhan
"dan éng mac vay" s& khé khian hon déi chat, nhung rdi dén mot thoi diém nhét dinh diéu nay

s& tré nén hién nhién ma thoi.

Cau 5: Theo ban phong cach thoi trang nay ¢ tmg dung duoc vao doi sdng ko (ngoai trir celeb,

kol,.di dién thoi trang..)
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Puoc cht, chi can chang ta biét diéu tiét dé phu hop vai ban than, méi truong hién tai hon va
thoai mai véi didu dé 1a duoc. Ngoai san dién thi van con nhiéu noi c6 thé ung dung duoc, néu

muén chung dién hon con cé thé ma cac budi party véi dresscode phong cach thoi trang nay.

Cau 6: Ddi v6i phong cach thoi trang ndy thi liéu ngudi ta ¢6 tu danh gia vé gender ctia ngudi
mac khong hay ho chi don gian l1a quan tam t61 phong cach ctia ngudi mac nay.

Diéu nay s& tiry vao quan diém ca nhan va tinh cach caa mdi ngudi. DI vai riéng minh, minh
s& quan tam dén phong cach. Minh khéng tu ¥ danh gia, minh s& nhan biét thong tin qua cach

ngudi ta thé hién hay that su can thiét s& trao doi truc tiép véi ngudi do.

2.3.7 Nhim - Makeup Artist

Cau 1: Da thi lic ndy em c6 guri cho chi mot cai anh ciia Harry Styles thi chi c6 biét cai phong
trao thoi trang nay la phong trao gi khong?

Chi c6, c6 nhin thdy, c6 biét tai vi c6 thé 13 & ngoai dudng moi ngudi it mat. Nhung ma khi ma
chi di shooting, hodc 1a chi di quay thi thdy nhiéu.Hai cai sau chi khong biét, chi nghi 13 ci
nay no Unisex, kiéu Unique mot xiu, & nd kiéu phi tinh mét xiu..

Nha thiét ké thi chi thay theo cai hoi hudéng hoi hoi gidng vay kiéu hoi qua gidng vay thi c¢6
Moidien. Nguoi mau chi timg 1am thi ¢ Minh Nhat, hodc 12 Tran Tin. Tran Tin thién vé huéng

Unisex giong vay ne, kiéu co thé Menswear dugc ma cling c6 thé Unisex dugc.

Céu 2: Theo gbc nhin ctia chi thi cai mtrc dd pho bién clia cai phong trao thoi trang nay 1a nhu
thé nao?

N6 chi thdy n6 chi phd bién trong gidi ciia Influencer v6i lai Fashionista, hodc 1a kiéu cac budi
shooting ctia mau thi chi thdy nhiéu, chtr thuong ngay thi it ai s& lya chon cai phong cach nhu
thé nay. ngudi ta s& c6 luc 12 ngudi ta s& c6 mot chiit thic méac 1a cai gidi tinh ctia ngudi nay
thong qua cai bo do d6. Nhung ma chi thiy d6i véi lai bay gid thi moi nguoi dd cam thay binh
thudng voi cai su ma gidi tinh ma moi ngudi theo dudi xong réi ma moi mic mic dinh 4. Cho
nén la cling ngudi ta ciing khong quan tim vé cai gidi tinh may nira, ngudi ta chi thdy 1a n6 doc

la va né c6 mdt cdi ca tinh riéng thoi.

Cau 3: Ban d3 thay hodc tiép xtic v6i nhitng ban "trai thang" theo dudi phong trao nay chua?

Néu c6 thi xac suat bat gap 1a nhiéu hay it?
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Trai thang thi c6. Nhung ma nhu ndy chi n6i 4, moi ngudi chi dimg lai ¢ trong mot cai budi
shooting hodc 1a trong mot cai budi chup cho tap chi thoi. Hoac 1a trén mang xa hoi cling co
thé thay ma dé moi ngudi dung cai nay thuong xuyén, dung cai style ndy khong phai mot style,
ma kiéu nhitng ci bd quan 4o nhu vay thudng xuyén 4 thi c¢6 vé hoi hoi it, vi moi nguoi 1a s&
kiéu phéi lai voi nhau chir khong thé nao ma kiéu mic mot ciy kiéu & trén xudng dudi déu la
Unisex. N6i chung 1a moi nguoi s& phéi cho né kiéu mix and match véi nhau chir moi ngudi

that sy khong c6 lya chon nhiéu cho thudng ngay.

Cau 4: Da! Bdi voi mot cai phong trao thoi trang nhu thé nay thi ngoai cai viéc tranh cai vé
gidi tinh ra thi chi nghi 1a moi ngudi con tranh cai gi trong cai xa hoi Viét Nam hay khong?

Chi nghi 14 tranh cii thi n6 ciing 1a mot phan dé tiép nhan cai méi nay. Nén 1a néu ma n6 co
tranh cai thi cling khong thanh van dé gi hét. Ma ci van dé ngudi ta tranh cai d6 14 né chi nhét
thoi thoi , mat thoi gian sau nguoi ta s€ quen vai lai cdi cai cai phong cach nay, cai kiéu dinh
hinh ca tinh nay thi ngudi ta s& khong con qué 13 gay gat v6i né nita. N6 1a mot phong cach

thoi trang vay thoi.

Cau 5: Da em muodn hoi chi thém mot cau nira. Vi gitra nit va nam 4 thi em thay 1a phong cach
Menswear thi dugc phai nit tng dung vao doi song kha 1a nhiéu. Nhung ma nguoc lai doi véi
nam mac womenswear thi lai khé la it. Da vay chi c6 nghi 1a tai sao n6 c6 cai sy doi 1ap nay

khong?

Chi ciing khéng khong qua rd. Nhung ma chi nghi 14 do cdi sy ma binh dang cia nit quyén.
Nén 14 ngudi phu nit s&... néu ma em qua 1a gay git voi mot nguoi phu nir, nd lam cai diéu d6
trd nén phan cam. Con vé phia nam gidi thi s& it bi nhu vay hon.. Cho nén 1a moi nguoi khong
dam show ra qua nhiéu nhiing cai ma cai ma yéu thich ctia minh, cho cai sy binh dang nir quyén

nay n¢, cho nén la vé phia Nam it hon 1a nir.

2.3.8 Lé Pirc Hiéu - Fashion designer

Cau 1:Ban c6 biét ddy 1a phong cach thoi trang gi khong?

Da day ko phai goi l1a phong céach a

Phong cach 1a mot biéu hién kéo dai qua nhiéu mua va thuong duoc két ndi voi cac phong trao
van hoa va cac dau hiéu x4 hoi, biéu tuong, giai cép va van hoa. Thoi trang cho tdi gio chi co

mdt s& phong cach nhit dinh théi a. V& sau nguoi ta két hop nhiéu phong cach voi nhau dé tao
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ra phong cach méi a. Mot sé phong cach khong goi dugc tén thi s& goi bang tén ctia ngudi mic
phong cach dé hodc nguoi stylist phong cach do a
Day chi 1a mot phong trao binh dang gidi trong thoi trang thoi a

Cau 2: (linh hoat) giita 3 tir khoa (unisex, gender-neutral, gender-fluid) thi ban cam thy tur
khoéa nao hop vdi phong trao thoi trang d6?

Da em nghi gender-fluid s& dung nhit a. Béi vi n6 thé hién ban thdn ma khong chiu anh huéng
boi nhitng quy chudn x hoi hay gidi tinh tw nhién, con Unisex hay gender-neutral s& thién vé

thoi trang trung tinh ndm na la nam nir déu mac duoc ay a

Cau 3: Ban c6 biét nha thiét ké /brand hodc trong gidi co nguoi ban nao tai Viét Nam theo
phong cach thoi trang nay khong?

Hién tai phong cach nay ngoai trir phuc vu cho trinh dién hoac nghién ctru hoc tép, thi em van
chua thiy ntk hay brand nao ¢ Viét Nam di theo phong cach nay. C6 di nira thi ciing chi dimg

¢ muc unisex hay gender neutral théi a

Céu 4: Theo goc nhin ctia ban thi mirc ¢ phd bién ciia phong trao thoi trang nay & Viét Nam
1a nhur thé nao?
- Phong trao nay van chua dugc phd bién 1am & Viét Nam, phan 16n nguoi hudng ing phong

trao nay thuong la nguoi lam thoi trang va nghé thuat- nhirng ngudi ¢6 ca tinh va cai to1 16n.

Céu 5: Theo ban phong trao thoi trang nay c6 d& dang ung dung vao doi séng binh thuong
khong (ngoai trir celeb, kol,.trinh dién thoi trang...)

- Phong trao thoi trang méi nay hién tai thi rat kho tmg dung vi van con anh hudng rat nhidu
dinh kién vé chuén muc tur thé hé cii cling nhu 1a c6 rat it nguoi da ty tin dé khéng dinh cai t61
ctia minh trong thoi trang. Nhung né ciing dang nhen nhom tir tir, ching ta van c6 quyén hy

vong vao tuong lai.

Céu 6: Ddi voi phong trao thoi trang nay thi lidu ngudi ta c6 ty mic dinh vé gender(gidi tinh)
cta ngudi mac khong hay ho chi don gidn la quan tam td1 phong cach ca nhan cua nhitng ban
theo phong trao nay.

- Em hi¢n tai cling 1a nguoi ¢6 phong cach mac kha 1a theo phong trao nay. Va khi gap nguoi
khéc thi diéu dau tién 1a ho quan tim dén 1a phong cach ctia em, ho cam thay la va dit ra nhiing

cau hoi dai loai nhu "Sao mdc cai quan rong nhu cai vady vay? Quan nay la quan nir dung
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khong?" Hodc tham chi ¢c6 ngudi con cudi va thi tham to nho sau lung. Néu nguoi ¢o tu duy
mo thi ho s€ hdi ro1 cho qua va chi dung lai & mic "a thang nay mac do la ghé", con mdt so
nguoi cd tu duy chua dugc mo 1am thi ho s€ bat dau mac dinh ve gidi tinh ciia ngudi mac- dicu

nay thuong 1a kho tranh khoi

Cau 7: Ban d3 thiy hodc tiép xtic v6i nhitng ban "trai thang" theo dudi phong trao nay chua?
Néu c6 thi xac sudt bat gap 1a nhiéu hay it?

Hién tai thi chua va xdc suat cling rat thap a.

Cau 8: D6i voi mot phong trio thoi trang nhu thé nay thi ban ¢6 nghi ring n6 s& mang lai nhidu
tranh cii trong x3 hoi VN hay khong? Néu c6 thi s& thién vé van dé gi?

Viét Nam ciing méi vuot qua thdi "An no mic 4m" tim vai chuc nim thoi, chung ta chi moi
bét dau "an ngon mic dep" gan day, trong khi thoi trang thé gidi da di dén "an doc mic la" roi.
Nén tranh ci 1a diéu kho tranh mot phén cling do anh hudng tir van hda, hodc nhiing dinh kién
cii vé gi6i tinh kha nhiéu. Van dé thudng dugc quan tdm nhat 1a vé gidi tinh, tiép theo 1a vé
c4u triic co thé ctia nam nir s& khac nhau nén s& gy tranh cai vé mit thi giac ciing nhu 1a k¥
thuat may va cudi cung c6 leo 1a dinh kién vé van hoa cta Viét Nam, chic khong ai la khong

biét dén cau "dan 6ng mac vay" khi cac cudc tranh cai gilta nam va nit xay ra dau nhi

2.3.9 Anh Phét - Makeup Artist

Cau 1: Da anh c6 biét day 1a phong cach thoi trang gi khong?
Thir nhét thi theo anh nghi 13 cling ¢ thé ddy Unisex ciing c6 thé 1a gender-fluid, nhung ma

néu ma theo vé ban than anh thi anh sé chon Unisex nhiéu hon.

Cau 2: Anh c6 biét nha thiét ké /brand hodc trong gidi c6 nguodi ban nao tai Viét Nam theo
phong cach thoi trang nay khong?

Thuong thi anh thich ¢ quan tim dén khong phai 14 it, quan tim 13 kiéu nhu nao. Anh khong
c6 quan trong qua gi thoi trang cho nén 13 anh ciing khong c¢6 theo ddi gi nhidu va khong c6

ranh nhiing bran nao theo phong cach nay.

Cau 3: Theo goc nhin cua anh thi mirc d6 phd bién cua phong trao thoi trang nay ¢ Viét Nam

1a nhu thé nao?
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Néu ma ¢ Viét Nam minh hién tai thi cc cai thoi trang Unisex n6 da 1a mot cai chu dé rat 1a
binh thuong r6i, n6 khong khong co dit ning van dé 1én vi véi thoi trang d6 nita. Cho nén thi
em nghi néu ma ¢ Viét Nam swong nhung ma néu ma & Viét Nam 1a theo hudng phong cach
nay thi anh nghi ciing ok nhung ma ddi voi gidi tré thoi, con nhimg ngudi nha nén st thi minh
cling biét cau tra 161 nhu thé nao réi. Dién hinh cho 1a me anh nha. Nhiéu liic anh ciing hoi ban
dd kiéu v6i anh. Quay trd lai anh tir hdi 3 ndm vé trudc day thi anh c6 theo phong cach cia
Unisex thi anh c6 kiéu khong c6 dén ndi 12 nd qua 6 dé no kiéu anh thiy n6 phu hop trén co
thé cta anh thi anh cr phéi n6 1én théi, con me anh ct d3t cau hoi cho anh ban kiéu lam céi
gi? Vay cai thoi trang gi vay? Nhin né ky ma nhin né di nita. vé lic nhitng nhiing céi 4o crop
cta anh, da sb nha anh s& khong mua, tai vi dd cai dd nam c¢6 nhu cu véi anh né rat 1a it thi
r0i anh s& ban nhitng cai do nir ma nam van mic duoc 4 thi anh van 1én thi anh phdi nhiing cai
phu kién nay kia lén dinh da. M¢ anh hay dat cau hoi lai thoi trang nay né khong duoc binh
thudng noé theo phong cach cuia ngudi 16n, thi anh nghi rang ai ciing nhitng ngudi 16n thi ciing
s& co suy nghi vdy thoi. Con nhimng nguoi binh thuong, nhitng ngudi do tudi gidng do tudi
thang Bi di ma nguoi ta khong hay khong? Phong cach Unisex hau hét nguoi ta suy nghi d6 1a
nhin no. Rat ky, tai vi anh c6 héi anh ¢6 choi chung vo1 mgt dira n6 ban dugc rat 1a binh thuong,

kiéu chi c6 quan jean 4o thun thoi.

Cau 4: Theo anh phong trao thoi trang nay c6 dé dang tng dung vao doi sdng binh thuong
khong (ngoai trir celeb, kol,.trinh dién thoi trang...)

Cai nay anh tir suy nghi 1a minh ctr tiép tuc nén theo cai phong cach ctia minh ban hay khong?
Hay la minh th6i. Lai minh bén lai nhiing céi phong cach hang ngay nguoi ta an ban don gian
gian di nhung ma that s& rat kho nha. Tai vi minh néi theo phong cach d6 roi, khi ma minh
bung 1én phong cach nhitng gi nhin minh y nhu 14 chai nudc sudi vay 4, né khong c6 vi gi hét.
Nhin rat nhiéu khi minh con cam thay nhin minh con ky hon 1 nhiing nguoi khac nhin cai
phong cach unisex ctia minh khi minh ky gi d6, cho nén 1a rat 14 kh6 thay d6i. Cho nén 1a lau
lau thi anh di 1am thi anh cling c6 thé anh s& mic do duoc thoai mai nhat ¢ thé dé anh dugc tu
nhién dé lam roi 1au 1au minh di choi, di tiéc thi anh hay 6 dé . Thi da s6 13 & dudi qué thi nd
s& khong phat trién vé cai phong cach nay. Nhung ma dic biét & Sai Gon, thanh phd 1a n6 1a
kiéu nhu hoi ty di nhitg ngudi ma dam mé vé thoi trang, nhitng ngudi ma thich theo phong
cach Unisex hay 1 thich theo mot phong cach nao d6 né qua di thi Sai Gon ciing 1a noi ma dé
cho ngudi ta show off kha nidng minh ra. Cho nén 1a anh nghi 13 néu ma Gmg dung hang ngay
hay 14 nay kia thi nghi ra Sai Gon 1a n6 hop 1y nhat, con lai dé vé qué thi em nghi 1a khong c6
doé nha.
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Cau 5: Bdi véi phong trao thoi trang nay thi liéu ngudi ta c6 ty mic dinh vé gender(gidi tinh)
cua nguoi mac khong hay ho chi don gian 1a quan tam t&i phong cach ca nhan ctia nhitng ban
theo phong trao nay?

Ngudi ta c6 danh gia nghe cai nay 1 anh ting chimg kién, cai nay 1a ngay anh luén. La lac
truéc anh theo phong cach nay. Anh sdng bén ngoai nhiéu hon bén noi, nén mot thoi gian sau
anh vé bén ndi. Thi trong lac anh & bén nodi, anh ciing dang ban theo cai phong cach cta Unisex.
Thi bén ndi noi 1a con bé dé ha. Rdi tw nhién nhin theo phong cich ctia minh rdi, khong can
biét n6i chuyén v&i minh nhu thé nao hay 14 hoi tham sai nha. Vira xudng xe 1a Phat, con bé dé
ha? Pau phai 14 nhiing nguoi ma mang phong cach Unisex 1a thuoc cong dong thir ba dau.
Ciing c6 thé 1a thay vi nhitng ngudi con trai ngudi ta thich thoi trang di, nguoi ta van ban dugc

phong cach Unisex, ndi chung la cling tuy nguoi thoi.

Cau 6: Anh da thay hoic tiép xtc véi nhirg ban "trai thang" theo dudi phong trao nay chua?

Néu c6 thi x4c sudt bat gip 1a nhiéu hay it?

Néu ma hudng theo phong cach ctia Unisex thi anh ciing ¢6 cai cai nguyén cai team ciia anh
choi chung thi trong do cting c6 mdt ban nam thi ban nam d6 cling 1a mat trai théng. Nhung
ma ban kiéu nhu 1a choi chung nguyén team ma tui anh s& bat dau ra sao thi n6 s& cam thay
nhu 1a minh bi 1¢ loi, khong biét ban sau hét dé cho dep, bﬁmg ban, bﬁng be, cho nén la cling
mdt phan 1a tyi anh phéi vo phu cho rdi n ban 1én 14 kia ciing hoi tin xét mot chut xiu nhung
ma khong c6 1am cho ban d6 bi mat cai nam tinh. Vay nhung ma nd van thang nhung ma nd
van kiéu 1a di choi véi tui anh. Nhung ma thuc sy ¢ nha thi n6 ciing khong béan trang phuc

gidng vay.

Cau 7: Anh c6 16i khuyén gi cho cac ban dang thich va mudn theo dudi phong cach nay khong?
Ok, hay la chinh minh, Be yourself. Tuy tin lén, dé nhiing 101 ti€u cuc ngoai tai. Hay la chinh
minh di, ¢ 1am nhitng diéu minh thich, cai minh thich 1am gi thi minh ctr 1am cai d6. Minh

van phai biét 1a minh thich 1am céi gi lam d6 ma dimg lam anh hudng dén ngudi khac.

2.3.10 Kim Hang - Student of Economics
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gl» Hmmm, hinh nhu nay la gender fluid phai hong

Hung rull

Ban o bid nha thiét k& hode brand ndo hode trong giol o6 ngudt ban nao theo
phong cach thal trang ray khing?

?;_‘- Minh bidit so qua thul nén hong cb ranh 1am & &
Theo goe nhin cua ban thi mue 30 phd beén cdn phang céch thos trang ny S th trg
VN 1 nhir thé nao?
Errm, minh thily n6 chira duoe phd bién tm, hiu nbur 3 hidm lun 131 minh hong c6 thay
& aimac dira ngoai hét

Vay ban thdy phong céch nay ¢ shing nai néo il

Qua mang x& hil thot &

L]

ngodl mang xi hoi thi ban bé cla ban cd a1 di theo phong cach nity hong

Nhu minh ndi né 1a minh chua thay ai 8, nén ban minh ciing hong ¢6 ai theo

(=

D01 vid phong cach thol trang nay 1hi gy ngudl ta 00 danh gla vé gender cun nguos

midic khang hay ho chi dov gidn 1 quan tam (& phong cdch coa ho thoi?

Chac 14 thy ngudt &, hién 13l minh thiy nhidu ban tré co cach nghi rong hon nén s6 66
58 khong danh gia vé gender qua thol trang nhumng van con phan déng thi nguoc lai

=

Theo ban thi néu c& co hol ban co trii nghigen thir phong cach nay hong

Cing dugc a
Biét dau minh trd bonged

L

Viy ban ¢é nghi phong cdch nay @ trd ndén phd bidn troog twong lal hdng?

Minh nghi co thé nhung s& cin nhigu thai gian &

|

2.3.11 Thao Nguyén - Australian international students
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. Theo minh nghi 1 thid trang phi gidd tinh 4

Vay oéu dugn chon gies 3 W khoa (umsex, gander nectral, genderflyid) thi ban cam
thdy 1l khéa ndo hop vol phong cdch thal trang 867

. Gender-fluid a

Ban O biEt nha thigt k& hode brand ndo hadc wong giol 20 nguds ban nko the
phong cach thol trang riay khong?

' 1 trong nhimg brand minh thich 1 Mol Dién 3
v

Theo goc nhin cua ban thi muc dé pho beén cua phong cach thol trang nay o thi trg

VN 15 nhur thé nao?

Minh thay @ VN do con dinh ki€n hoi nhiu nén phong cach nay van chua pha bién. Tuy
. nhién minh thay ¢6 mdt 56 ban tré da va dang tién phong trong phong cdch nay.

Vay theo ban phong cagh thal trang nay o nhigu oa hal dé ung dung duoc vao doi
3Gng O thil digm hidn tal hang? (ngoal trir celeb, kol, di dién thdt trang.)

. Hién tai thi minh nght Ia van chira ¢6 Ung dung dugc nhigy trong bot canh ¢ YN

Minh nghi 1 trong tuong lai cac ban tré s& theo dudi style nay nhigu nén chac 1a style
. nay sé phd bién va ung dung duroc nhigu hon &

A ddi vl phong cach thas trang ndy thi ligu ngudi ta co danh gia nhidu vé van dé gidi
tinh o guts mac khong ho chi dan gian 18 quan tam toi phang cach cua

nguot mas thos a
-

Riéng cé& nhan minh thi minh khéng danh gia nhiéu vé van dé gial tinh vi cai tén cla
' phong céch cling d& ndi lén duwe phiin nbo i =5

Vily néu c& co hix thi ban c6 5dn sang 46 uai nghsém pheng cach nay hang a?

. Minh rét thich luén &
v

Ban o so han bé minh gé danh gid héng?

. Khong a minh nghi &n mac I3 quyén ca nhdn cia mdi ngudl
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2.3.12 Pong Kha - Student of Architecture

Ban ¢0 Bife Adly 15 phobg adth thn trang o) khéng?

Thdi trang linh hoat gicd tinh a
. Genderfluid Fashion

Ban oo bi#f nha thiat k& hodc brand nac hoac trong gidi ob nguts ban nso theo
phong cAch thol trang ndy khong?

. Minh biét nha thiét k& Stefanc Gabbana, Shayne Oliver, g&n hon la Stylist Keibin Lei &
Vigt Nam

Theo goc nhin caa ban thi Mo 46 phd bién cde phong cach thl trang iy ¢ thitrg
VN 13 ahir I ndo?

Minh théy phong cach nay duge Ung dung & cac san dién théi trang phd Bién hon 13
. Umg dung trong ddi s6ng thuting ngay

Xung quanh ban cd wl dang theo phong cach nby hong

. Dakhéng a

D41 vii phang cach thai trang ndy thl Bay nglion ta ob dinh gid V& gids tinh cia sguis

mdc khéng hay ho chi dem gidn B guan 1am (8 phong cach cua ho thol?

Minh nghi trong thin dal ma suy nghl cta con ngudi da tré nén thoang hon rat nhiéu
nhu ngay nay thi ho sé chi don gidn I quan tam té phong cach ndy vi sy mdi 1a va ddc
. dao cua né ma thai

Ban cd nghl phooy cach niy 48 ted nén phis bién hen trong tuong Wl hong?

Da ¢6 3, vi minh nghi thai trang $@ ludn ludn van hamviphétlﬁ&l,miﬂtnhﬁng
phong cach gitp cho nguai mac ty tin va néi lén dugc mau séc, cé tinh cla ban than
. nhu 1a phong cach thai trang linh hoat nay

Ny ¢d oo hii thi ban ¢4 thir tré) nghiém phang cach néy hong?

' Cothég!

2.3.13 Lam D6 - Software engineer
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Ban cd bt day 1a phong cach thol trang gl khong?

o Minhco

Vay gida 3 tir khda (unisex, gender-neutral, gender-fluid) thi ban cam thay tir khda
nao hop voi phong cach thal trang 467

w«  Néuma duge chon thi minh nghf minh s& I3y 2 tir d6 12 unisex va gender-fluid
v

Ban co bigt nha thiét ké hodc brand nao hodc trong gidl o ngudl ban nao theo

phong cach thai trang nay khang?
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Vay gilra 3 tu khoa (umnisex, gender-neutral, gender-fluid) thi ban cam thay tu khoa

nao hop voi phong cach thoi trang 462

»  N&uma duoc chon thi minh nghi minh s& I8y 2 tir do 1a unisex va gender-fluid
v

Han co biet nha thiet k& hodc brand nao hoge rong gt 6 ngut ban nao theo

phong céch thot trang nay khong?

<= N&ula ngudt trong gidi thi chac co thé c6 anh Nam Trung
v

= Minh chi biét duy nhat v thoi &8

cua ban thi mde do phd cua phong cach thot trang nay d thi trg

V& dd phad bién cia phong cach thai trang nay dai vai thi truang Viét Nam thi minh thay
" N6 codn la mot thiy gl @6 rét mai mé, va it ai theo dudi nd

Vay theo ban phong cach thai trang nay cé thé un g duoc vao ddi séng trong

twong lal ko (ngoal rir celed, kol di die

Minh nghi c6 thé

B4i hién tai thi viéc dinh kién vE phong cach thél trang cing nhu gidi han vé& théi trang &
Vigt Nam cling dang dan duge xod bo

Kém vai do ching ta ciing dang da dang vé phong cach cing nhu mét thir thal trang
phis hap véi ban thén thi viéc ma phong céach thai trang nay c6é the ing dung vao dal
wo  s0ng twong lai B mot didu cd thé xdy ra

Néu c6 oo hal ban 6 mudn tral nghiém phong cdch linh hoat ny hong?

»=  Néuduge thi minh cling mudn thir mét lin
v

2.3.14 Thiang Nguyén - Graphic design
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(’ néy la phong céch scotland hé ban
v

Ca nét tuong do

Vay vai 3 tur khaa (unisex, gender-neutral, gender-fluid) nay thi ban cam thay tir khoa
nao hop vt phang cach thol trang trén nhat &7

’ unisex ching
v

Ban co biét nha thaét ké hodic brand ndo hodc trong gidt ¢o nguds ban ndo theo
phong cach thal trang nhu thé khong?

um minh thiy may focal brand nhu éege, duc studio, ... hay lam d6 thee phong cach

’ nay né

Theo goc nhin cga ban thi muc do phd bién cda phong cach thol trang nay & thi trg

VN 15 nhu thé nao?

minh thay no thién vé dan chai thal trang nhiéu hon 13 nguai thuong
Vi dé nay cling ko phai ai ciing co thé welcome méc

' Minh thi minh oke thoi, vi minh theo ton chi “mac di so d gi"

Py
&
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Vay theo ban phong céch thos trang nay co6 nhiéu co hoi dé ung dung duoe vao do

s0ng thudng ngay ko (ngoai tru celeb, kol,.di dien thos trang.,)

minh thay cir mac thai, s6ng cho ban than ma, ban s6ng thuan mat ngta thi cha bao
gitryén on dc hét a

0 minh thay oke & oke, mac ké su doi

D61 val phong cach thad trang nay thi liéu nguot ta ¢ danh gid nhidu vé van dé giol
tinh cta ngudi mac khong hay he chi don gian 13 quan 1&m 1d phong cach cua

ngudl mac tho?

chac chan i3 Ganh gia gidi tinh goi
100% luon a

’ ai ma vuot qua dc cai nay thi oke, cudc 56ng sudn sé
v

Ban cd nghf phong cach nay $& co co hdl pho bién hay bung néd trong 1wong la

hong?

’ sure kéo 1a ¢d luon, vi genz git chay lm, cal qq gl cling dam thir

Néu oo co hdi ban o6 mudn thar trai nghiém phang cach nay hong?

sure kéa la cd nha

’ Cir 46 ngon 1a minh chai

2.3.15 Huynh Thanh - Multimedia communication
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@ hong nhin laga v
©

NEu duoe 0 gura 3t kh ex, gender-neutral, gender-fluld) thi ban cam
thay tu a ndo hop véi phong cach thai trang dé?

Ban co bigt nha thiét k& hodc brand nao hodo trong gidl co nguai ban nao
3 g -

phong céach thal trang nay khong?

20 biét nha thiét k& hodc brand nao hogc rong giol ©o nguts ban nao theo phong

AcCh thes trang nay khong

brand thi chac chi biét ja Balenciaga vs Rick Owens con nguds trong giol thi hay coi top
@ top thay Pham Thoal theo phong cach nay @ hét i
©

Theo goc nhin gea ban thi muce do pho bién cus phong cach thol trang nay athl trg

VN & nhu thé nao?
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-

Theo gée nhin cda ban thi mide d6 phé hién cis phong cach ths trang nay o thi trg VN

14 nhw the ndo?
Q con kha higm a

brand thi chic chi biét 18 Bolenclagn va Rick Dwens con nguol trong gids thi hay col 16p
top thdy Pham Thoai theo phong cach nay @ hét i

@ a céi nay local brand cé thém Zune.zx
v

Ban ¢b nghi phong cach thdl trang nay ¢é thé ing dung duoe vao dd song thudng

ngay ko (ngoai irir celeb, kol, di dién thii trang.)

Ban co nghi phong cach thol trang ndy ¢4 Ihe ung dung duoc vho di 56ng thuimg
oal tru celeb, kol di dién tha trang )

ngay ko (ng

@ vén duge nhi binh thudng néu ban d6 1y tin khing sg dém pha VN 4

D& vl phong céch thon trang ndy thi lidu ngudl ta ¢d dénh gid nhidu vé vin dé qidl

tinh cua ngudi mac khong hay ho chi don gian |a quan tam tal phong cach cla
nguol mac 1hai?

D4 vt phong céach thal trang nay thi Béu ngud ta o danh gia nhiéu v& van da gidi tink

oua ngudl mac khong hay ho chi don gian |14 quan 1dm 10l phohg cach cla ngudl mac

thai?

theo minh thi minh cling khdng quan tam vé gidi tinh |am nén minh thay phéi dep ung
Q mét Ia ukiee (I

N&y ¢o co hgl thi ban co san sang dé tral nghiém thir phong cach nay héng

hién tai minh vin chua mudn thir phong cach nay nhung minh vén thich cée ban thir
0 phong cdch day thdy la ma dep a

Visy didu gi khién ban glp trd ngal trong vide quyét dinh thir hay khéng 47

mat phan tink cach cia minh vs mét phan dinh kién xa hoi a. Nén 1a hién tai van chua

@ rhuhor

2.3.16 Anh Thw - Multimedia communication
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’ Bi&t nhung khom biét tén goi chinh thirc

Vay gida 3 1 khoa (unisex, gender-neutral, gender-flusd) thi ban cam théy tir khda

ndo hop vdi phong cdch thal trang dé nhar?

Fluid

Al ciing thir duge

' Linh dong

Ban oo biét nha thigt k& hodc brand nao hodc trong gidi cd ngudi ban nao theo

phong cach thol trang nay khéng?

° Brand thi moi dién

Cing khéng biét nhiéu lam

' Sau nay c6 tim hiéu thi méi biét thél
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Bat mic trung binh
Chua that su pho bién rong rai
Chi co nhén thirc biét

Nhung thir thi con it

’ Kiéu v

Ban ¢6 nghi tiém n ing trong tuong lai nd s& bung nd hon hong

°co

Ban danh gia tinh umg dung cua phong cach nay nhis thé nao?
(ngoal trur cedeb, kod, di dié

Con cé nhimg mat han ché

’ Vi chura thiit sy ¢6 qua nhiu brand c6 g0 size dé phye vu nhu ciiu ndy

NQUaI Mac hoe?

Codanh gla

K riéng vn mé qudc té

Cling chua hiang 14 quen vs v nam bin dim
Hiu nhu chi di sy chiip nhdn trg gidi thdl trang

Con dor song thi chura hang dé mn nhin vao va nghi nd 14 thai trang ma k danh gid gidi

° tinh

Viy néu ¢o o0 hal thi ban ¢o mudn thu trai nghidm phong cach nay hong?

’ Thir

Ban hong sg ap phal nhiéu danh gid twr mn xung quanh hong?

’ Hong bé of ”

2.3.17 Tuin Khang - Multimedia communication
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Goi gol dau 1én 3 ban co biét day Is phong cach thos trang gi khang?

t Dy déy 1h phong cach thes trang linh hoat gids tinh &

Gitra 3 1o khoa (unisex, gendes- ender-fluid) thi ban cam thay tir khoa nao
phi hop vwil phong cich thi trang dé?

w Gender-fluid a

4 Dt nhd thigt k& hode brand ndo hode trong gios co ngudd ban ndo theo
ong cach thoi trang nay khong?

t Dg ban bé em chira €6 al theo nén em mudn tién phong @
¢

Thee goc nhin rgng han thi ban danh gia mue 4§ phd béén cua phong cach thos
trang ndy & thi trg VN & nhu thé ndo?

Da em thay v&n cén chua duge phé bién 18m do van con nhigu dinh kign xcay quanh
phong cach nay, nhung hién nay cé em thdy nhimg né luc dé phong cach thdl trang
t nay ¢ co hoi phat trién hon a

Vay thi xé1 trén khi ndng umg dung vao cudc sdng thue 1 thi ban dénh gid nhir thé

nac (ngoal tru celeb, kol, di dién thii trang. )?

t Gitip minh stayed hon @

e

i do ra thi ban ca nghi nd phu hop dé di hoe di lam di chos d6 cac tha han

Minh nghi réng minh c6 thé méc trong sinh hoat déi thudng ldn nhimg dip déc biét, vi
* ity 46 lam cho minh I3 chinh minh

ngudi mac thai?

Theo minh viée bj danh gid vié gidi tinh bl nhima ngudl ngoai chiém da phin hon viée
t ho danh gia vé phong cach thai trang nay

Viay néu ¢ co hol ban co mudn thu trail nghiém phong cach nay ||r)7:l:1

t Da s6p cir tai tro la iem thir hét
<

2.3.18 Nguyét Thanh - Multimedia communication
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GOl cdu hol ddu tién 13 an oo biét day 15 phi ach thow trang gi khéng?

da Gay 14 phong cadch ma nam nir déu co thé méc, theo minh tim hiéu thi day t phoag
g.f'; cach thai trang linh hoat gici tinh

Gilra 3 tr khéa (unisex, gender-neutral, gender-fluid) thi ban cdm thdy r khéa ndo

hop vor phong cach thai trang do?

theo minh thi gender fluid 1 ki€u linh hoat trong cac phong cach an mac, bat ké 1 nam
hay nir

..:;; nén chac minh chon gender fuid

Quao hay taa

phang cach thot trang nay khong?

theo minh nhé & Viét Nam minh ¢6 Nam Trung con thé gidi thi minh co biét dén Billy

..f,!s Porter hay mic nhing méu thiét ké cia Christian Sirlano
.‘} v thuong hiéu OFF - WHITE cling d& ¢6 nhirng mau thiét ké theo phong céch nay
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Chol qua dir ot luon

Theo goc nhin cua ban thi mue do phd bién cua phe ng cach thol trang nay o thi trg

VN 18 nhur thé nao?

theo minh thi hién tai & Viét Nam, phong cach nay vin chua duuc biét dén rong rai,
nhiéu ngutt van chua chap nhan duoc phong cach nay, ciing nhu cé nhimg dinh kién

..‘D} sai iéch vé phong céch nay

Theo ban phong cach thal trang néy co ung dyung duoe vao dol song hong (ngoai tr

celeb, kol di dién thos trang ) 8

theo minh thi van kho dé (ng dung phong cach nay vao déi thudng, nhung ma minh
véin thdy nhidu nguis ty tin dién phong cach nay tai cac hol nhém giao luu v nhiing not
nhu phé di bg, Tuy vao cach nhin nhan cda méi ngudl nhung riéng minh thi mién la ng

! i. d6 co tim higu rd vé& phong cach nay thi 5& bigt nén mac nhu thé nao la pha hop.
v
D41 v&i phong cach thdt trang nay thi lidu ngudi ta co danh gia v gidi tinh cua ngud
mac khong hay ho chi don gian 1a quan tam 101 phong cach cua ho thoi?
minh nghi 13 s@ ¢o, bdi vi Viét Nam minh nén van hoa va phong tuc khac voi thé gid,
nen viéc don nhan phong cach nay da la mét digu kho, con oo danh gia hay khong thi
lai kho hon. Minh vén nhd cd ngudi thuong néi: 'nam ko ra nam, nir ko ra n” nén minh
) ngh k3 ngudi 1a s& danh gid rdt manh vié gidi tinh khi thdy €6 ngudt méc phong ciach
& o
Vay theo ban thi phong cach ndy s pho bién trang turong lal hong/
Minh nghi phong cach nay sé phat trién hon trog twong lai 8, tai gio gidi tré cua minh
cling thoai mai han nhiéu rdi, ma minh tin |8 moi nguai ciing sé dan dén nhan phong
cach nay nhigu hon, Cha yé&u 18 mol nguds phal hiéu ré phong cach nay va biét mac theé
pﬁp nao 14 phi hop
Néu co co hie thi ban co tha phong cach nay héng?
chac chan roi, vai minh thi thai trang Ia khéng gidi han, minh s& thir tat ca phong cach.
,-:’5. tai vi minh con tré ma, minh phai séng vi nhirng diéu minh yéu thich cha

2.3.19 Thuy My - Business Administration Student
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Ban ¢o biét day [a phong cch thai trang gl khong?

o Minh nghi 1 phong cach thisi trang phi gidi tinh
v

Gitfa 3 tr khoa (unisex, gender-neutral, gender-fluid) thi ban cam thady ta
khoa nao hgp vai phong cach thai trang dé?

0 Minh nght 14 unisex

Ban ¢o biét nha thiét ké hogc brand nao hogc trong gidh o ngudi ban nao

theo phong cach théi trang nay khong?

Q Minh khdng biét brand theo phong cach thdi trang nay hét

Theo goc nhin caa ban thi midc dd phd bién cia phong cach that trang nay

< thi trg VN 13 nhut thé nao?

Theo minh thi phong cach thdi trang nay kha |3, chua phd bién & thi

. trudng VN

I'heo ban phong cach thdl trang nay 6 (ng dung duoc vao ddi séng ko
{ngoal trif celeb, kol, di dién that trang..)

o Minh nghi & thj tnsdng VN kho (ing dung phong cach ndy vao doi séng
v

DOi vai phong cach that trang ndy thi léu ngudi 1a cd ty danh gia v& gender

03 ngudit mac khdng hay ho chi don gidn 13 quan tam 181 phong cich ca
NGUIOT Mac nay.

DG6i vai ngudi VN Idn tudi minh nghi da phan ngudi ta danh gia vé
gender clia ngudi mac han, con véi gidi tré hién nay minh nghi ho sé
o quan tam t6i phong cach cda ngudi mac
v

2.3.20 Hai Yén - Multimedia communication
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Cau 1: Ban o biét ddy 1a phong cach thadi trang gi khdng?

. Minh khéng biét & ban
v

Gitia 3 tis khda (unisex, gender-neutral, gender-fluid) thi ban cam thay
khéa nao hop vai phong cach thdi trang do?

‘ Minh nght 12 gender-fluid 3

Ban ¢o biét nha thiét k€ hogc brand nao hoac trong gidh ¢ ngudi ban nao
theo phong cach thai trang nay khing?

Gan day nhat thi minh ¢ thay MC Nam Trung trong dam <uGi ca Ngd

. Thanh Van

heo gac nhin cia ban thi mde dé phod bién cia phong cach thai trang nay

& thi trg VN 13 nhy theé nao?

Theo minh thl phong cach nay van chua de phd bign rdng ral & thi
trudng Viet Nam fam, do con nhigu dinh kién ve gidl tinh cing nhu
nhigu quy chudn xa hdi ap dat. Tuy nhién phong cach nay cling da va
dang phadt trién trong cdng ddng thoi trang cda gidi tré. Vi dy nhu da b
nhigu ngudi ndi tiéng hoac KOLs tich cyc dién cac trang phyc theo
. phang cach nay
v

Theo ban phong cach thai trang nay co tng dung dugc vao dai séng ko

(ngogi trif celeb, kol di dién thdi trang..)

Minh nghi |a trong tuona lai khi ma mng cam thdy gidi tinh khdng con
13 mdt vdn dé nia thi phong cach nay sé duge dng dung vao ddi s6ng
v

Cau cudi nha. BOo1 vai phong cach thdi trang nay thi [y ngudi ta ¢d Iy danh

gia v gender cla ngudi mac khdng hay ho chi don gian 13 quan tm (o
phong cich cda ngudi mac nay.

Theo minh thi minh chi quan tam tdi phong cach cia ngudi mac nay

‘ thoi 4

2.3.21 Minh Tha - Multimedia communication

Communication Campaign - The Blossom Of Fluidity | 214




FPT University | Multimedia Communication Capstone Project

Ban c6 biét day la phong cach thdi trang gi khéng?

@ Phi gidi tinh

Gilra 3 tir khéa (unisex, gender-neutral, gender-fluid) thi ban cam thay t

khé6a nao hagp vdi phong cach thdi trang d6?

4 Minh Tha replied to you

Gilra 3 tir khéa (unisex, gender-neutral, gender-fluid) thi ban cam théy t...

@ Unlsz

Ban ¢ biét nha thiét ké hoac brand nao hoac trong gidi ¢6 ngudi ban nao

theo phong cach thdai trang nay khéng?

4 Minh Tha replied to you
Ban co6 biét nha thiét k& hoac brand nao hoac trong gidi cé ngudi ban nao...

FANCI
bik mdi cai nay

@ vs Pham Thoai 1))
- \2
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Theo géc nhin cta ban thi méc do phé bién cia phong cach thai trang nay

g thi trg VN la nhu thé nao?

4 Minh Tha replied to you

Theo gdc nhin cia ban thi mic d6 phd bi€n cua phong cach thai trang nay ...

@ chua phé bién

Theo ban phong cach thdi trang nay cé ng dung dugc vao ddi séng ko

(ngoai trir celeb, kol,.di dién thdi trang..)

4 Minh Tha replied to you
Theo ban phong céch thdi trang nay co6 (fng dung dudgc vao ddi séng ko (ngo...

di dam cudi sinh nhat dd dé cé dc tinh hong, néu cé thi app dung dc

@ nha

Béi vai phong cach thdi trang nay thi liéu ngudi ta c6 tu danh gia v& gender

ctia ngudi mac khéng hay ho chi ddn gidn la quan tdm t6i phong cach caa
ngudi mac nay.

4 Minh Tha replied to you
Bai vdi phong cach thdi trang nay thi liéu ngudi ta ¢ ty danh gia vé ge...

c6, miéng ddi gian ac, ngta sé danh gia con ngudi, phan déng la vay, it

@ ng hiéu dc lam ca
v

2.3.22 Mai Phwong - Photographer

Ban c6 biét day la phong cach thai trang gl khéng?
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&

& con quan tam vé gender nhigu nita. Vi du nhu Bao Ba Loc

Gilra 3 tir khda (unisex, gender-neutral, gender-fluid) thi ban cam thady tir

khéa nao hgp vadi phong cach thdi trang do?

4~ Phung Thi replied to you

Gilfa 3 tlir khéa (unisex, gender-neutral, gender-fluid) thi ban cam théy t...

Unisex

Ban cd biét nha thiét k& hodc brand nao hodc trong gidi c6 ngudi ban nao

theo phong cach thdi trang nay khéng?

Nam Trung artist, D6 Manh Cudng, Call me Duy, tiktoker Hoang Thach
v

Theo géc nhin ctia ban thi mic dé phé bién ciia phong cach thai trang nay

& thi trg VN 13 nhu thé& nao?

Mc do phé bién cao han so véi luc trudc, chu yéu tap trung & cac ban
tré gen 7 dan dua phong cach nay vao outfit hang ngay, hoi truGc thi &
gidi nghé si nhiéu han

v

Theo ban phong cach thdi trang nay c6 (ng dung dugc vao ddi séng ko

(ngoai trir celeb, kol,.di dién thai trang..)

Budc, néu nhu né dap (ng dugc tinh ('ng dung va thodi mai cho ngudi
mac thi miic dé phd bién sé nhiéu han nia

bdi vai phong cach thdgi trang nay thi liéu ngudi ta co tu danh gia vé gender

clia ngudi mac khéng hay ho chi don gian la quan tdm téi phong cach clda
ngudi mac nay.

Tat nhién sé co tuy theo quan di€ém cda moi ngudi, néu ngudi mac du
thu hat va duyén dang hon gender caa ho thi ngudi khac sé tu déng ko

2.3.23 Thuy Linh - Marketing Student
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Ban co biét day la phong cach thdi trang gi khéng?

’“ Minh cling chua biét vé phong cach nay Iam

Gitra 3 tir khoa (unisex, gender-neutral, gender-fluid) thi ban cam thay tir
khé6a nao hgp véi phong cach thdi trang d6?

@ Minh nghi la gender-neutral ~»
v

Ban c6 biét nha thiét k€ hogc brand nao hodc trong gidgi c6 ngudi ban nao
theo phong cach thdi trang nay khéng?

Minh cé thay anh Nam Trung ting mac phong cach nay & mot sé
“ chuong trinh

Theo géc nhin cia ban thi mic dé phé bién cua phong cach thdi trang nay

d thi trg VN la nhu thé nao?

Theo minh nght la phong cach nay dang dan ndi 1én & VN, gidi tré ngay
nay van dang ti€p can vdi phong cach nay. Nhung & ddu do mét s6
ngudi lai nght rang phong cach nay khéng pha hgp va nghi no qua “6

@ de” tai VN

Theo ban phong cach thdi trang nay ¢é ('ng dung dugc vao ddi séng ko

(ngoai trir celeb, kol,.di dién thdi trang..)
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Theo minh nghi thi phong cach nay sé hai kho d€ (ing dung vao ddi
“ s6ng nhung minh nghi 1a néu di chai thi van ok A~

Dai vdi phong cach thdi trang nay thi liéu ngudi ta co tu danh gia vé gender
chia ngudi mac khdng hay ho chi don gian 1a quan tdm tGi phong cach clda

ngudi mac nay.

gender la gidi tinh nhé

Minh nghi |13 v&i xa hoi ngay nay van con s6 it ngudi, ngudi ta chua co
16i séng hay suy nghi thoang han nén ho sé danh gia tdi gidi tinh trudc
roi sau do la dén phong cach nay hg sé& nghi do la phong cach hai lap di
@ s0 v6i ngudi binh thudng
v

2.3.24 Xuan Anh - Multimedia communication

Ban c6 biét day la phong cach thai trang gi khéng?

Tuy minh khong rd gu thai trang nhu nao nhung minh nghi né la thai
'3‘ trang theo ki€u da gidi tinh

Giita 3 tir khéa (unisex, gender-neutral, gender-fluid) thi ban cam thay ti

kho6a nao hgp vdi phong cach thdi trang d6?

Minh thdy nhiéu tu unisex & trén moi trang mxh

&. Nén minh nghi né pht hgp han dé la ti unisex
' v

Communication Campaign - The Blossom Of Fluidity | 219




FPT University | Multimedia Communication Capstone Project

Ban c6 biét nha thiét k€ hogc brand nao hodc trong gidgi c6 ngudi ban nao

theo phong cach thdi trang nay khéng?

2‘ Chéc 1a khong roi
v

Theo géc nhin cia ban thi mic dé phé bién cua phong cach thdi trang nay

d thi trg VN la nhu thé nao?

Minh d€ y thdy nd dang phat trién manh mé thi phai

&. Bdi vi minh da thay ca trang mxh 1an ngoai thuc t&
v

Theo ban phong cach thdi trang nay cé (ing dung dugc vao ddi séng ko

(ngoai trir celeb, kol,.di dién thagi trang..)

- Minh nght Ia ¢6 bai vi minh thay nhiu ban van mac do theo phong cach
&. dé ¢6 nghia la van Ung dung dugc vao trong ddi séng
v

cau cudi a: Béi vai phong cach thdi trang nay thi liéu ngudi ta co ty danh gia

vé gender cia ngudi mac khdng hay ho chi don gian la quan tdm téi phong
cach chia ngudi mac nay.

Minh nghi la ca 2
Co ngudi sé danh gia theo gender

€06 ngudi thi ho cam thay binh thuong hoac dam mé thai trang thi ho sé
&- danh gia theo phong cach
4 Blood boy 1))) replied to themself
Co ngudi sé danh gia theo gender

Vs ngudi danh gia theo ki€u nay 6 thé ho bi€t gender dé xur sy sao cho
1* dung vdi ngudi mac chang han

2.3.25 Diéu Phuc - Graphic design
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Ban c6 biét ddy la phong cach thdi trang gi khéng?

a Theo minh biét thi day la phong cach thdi trang phi gidi tinh &
 J

Giita 3 tir khéa (unisex, gender-neutral, gender-fluid) thi ban cam thay tir
khé6a nao hgp vai phong cach thdi trang dé6?

a Minh nghi la gender-fluid
4

Ban c6 biét nha thiét ké hogc brand nao hoac trong gidgi c6 ngudi ban nao
theo phong cach thdi trang nay khéng?

’ Minh nhé dén Billy Porter
v

Theo géc nhin cia ban thi mic do phé bién cia phong cach thai trang nay
d thi trg VN 13 nhu thé nao?

’ Muic d6 phé bién minh nghi Ia khéng nhigu cho lam
v

Theo ban phong cach thdgi trang nay cé Gng dung dugc vao ddi séng ko
(ngoai trir celeb, kol,.di dién thai trang..)

’ Minh nght 1a cé thé, thdi trang & moi ngi ma
v

Pa6i vdi phong cach thdi trang nay thi liéu ngudi ta co tu danh gia vé gender

ca ngudi mac khéng hay ho chi don gian la quan tdm t&i phong cach cda
ngudi mac nay.

’ Minh nghi la da 56 s& quan tam tdi gender
v
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2.3.26 Trung Nguyén - Pedagogical University

Cau 1: Ban c6 biét day la phong cach thoi trang gi khéng?

Minh nghi day 1 phong cach thoi gian pha cach, khong di theo mot tiéu chuan cua xa hoi, va
thé hién ca tinh riéng cia minh

Cau 2: (Linh hoat) Giira 3 tir khoa (unisex, gender-neutral, gender-fluid) thi ban cam thay tur
khoa nao hop vaéi phong cach thoi trang d6?

Tur 'Gender-fluid' hop vaéi phong céch thoi trang nay

Cau 3: Ban c6 biét nha thiét ké hoac brand nao hozc trong gidi c6 ngudi ban nao theo phong
cach thoi trang nay khdng?

Minh khong biét nha thiét ké hay brand di theo xu hudng thoi trang nay

Cau 4: Theo gdc nhin caa ban thi mirc d6 pho bién cia phong céch thoi trang nay o thi trg
VN la nhu thé nao?

Minh nghi phong cach nay duoc biét dén rong rai nhidu & nhitng ban tré vi ho tiép can nhiéu
xu hudng trén thé gidi thdng qua mang xa hoi hodc Internet. Con ngudi 16n tudi hién nay
chac 1a khdng quan tdm nhiéu vé phong céch nay

Cau 5: Theo ban phong cach thoi trang nay c6 wng dung duoc vao doi séng ko (ngoai trir
celeb, kol,.di dién thoi trang..)

Minh nghi 14 dugc. Mdi ca nhan c6 quyén lya chon phong céch thoi trang ma. Bi véi minh,
minh s& chon trang phuc sao cho phil hop véi ting hoan canh, méi trudng nhung van thé hién
rd tinh cach minh.

Cau 6: Dbi véi phong céch thoi trang nay thi liéu nguoi ta ¢ tu danh gia vé gender cua ngudi
mac khong hay ho chi don gian 1a quan tdm t61 phong cach ctia ngudi mac nay.

O Viét Nam, mot sd nguoi sé danh gia khong tdt vé gidi tinh ctia ngudi mic phong cach nay.

Con mét sb hiéu vé xu huéng nay thi minh nghi 1 khong.

2.3.27 Duy Phwong - Sofware engineer

Cau 1: Ban c6 biét day 1a phong céach thoi trang gi khdng?

- Theo minh nghi thi day 1a kiéu mic dd cua gisi tinh khac minh khi ma nam ho mic db va
khéch hang 1a nir con nir ho mic 6 ma khach hang nhiam tai s& l1a nam.

Cau 2: (Linh hoat) Giira 3 tir khda (unisex, gender-neutral, gender-fluid) thi ban cam thay tur
khda nao hop vai phong céach thoi trang d6?

- Minh nghi tir Unisex va Gender-neutral 1a phtl hop vi Unisex dinh nghia 1a mot moén db, vat

chat gi d6 ma nham hudng téi khach hang ca nam Ian nit déu co ciing dugc. Con Gender-
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neutral hop 1y vi minh nghi d6 1a cach ho dang thé hién ra ring cho du moén do dé duoc
truyén thong danh cho ngudi khac gidi minh khong c6 nghia rang 1 minh khong dugc deo
hay khoac 1én va day theo minh 1a mdt cach suy nghi kha 1a sang tao.

Cau 3: Ban c6 biét nha thiét ké hoac brand nao hozc trong gidi co ngudi ban nao theo phong
cach thoi trang nay khong?

- Minh thi van chua thdy. Ma minh d3 ting thiy & ddu d6 khi ma con gai ho khoac 1én 4o
quan nhu 14 suit hoic c6 khi 1a tuxedo ma minh cong nhan 14 né tude 1én vé dep va sy lich
Idm mai la cta nguoi con gai do.

Cau 4: Theo gdc nhin cua ban thi mic d6 phé bién cua phong cach thoi trang nay ¢ thi trg
VN la nhu thé nao?

- Theo g6c nhin caa minh thi nd van con méi la va chac chan 1a van chua pho bién khi ma cac
brand quan 40 ma minh hay thuong ghé ho khdng cé truyén thong theo kiéu mai la nay.

Cau 5: Theo ban phong cach thoi trang nay ¢6 wng dung duoc vao doi séng ko (ngoai trir
celeb, kol,.di dién thoi trang..)

- Theo minh thi tng vao doi séng 1 hoan toan binh thuong va né con thé hién duoc su ca
tinh riéng biét ma khdng nhiéu nguoi thir hodc tham chi 1a biét dén.

Cau 6: Dbi véi phong céch thoi trang nay thi liéu nguoi ta ¢ tu danh gia vé gender ctia ngudi
mac khong hay ho chi don gian la quan tdm t&i phong cach cia ngudi mac nay.

- Theo minh thi 1 ca hai bai vi moi su séng tao, d6i méi, méi mé nay luén c6 nhiing nguoi
nhin nhan nd tich cuc va ciing s& c6 ngudi ché bai tiéu cuc. P6i voi minh thi minh s& quan
tam hon vé phong cach ngudi mac nay vi ho s& phai rat 1a sang tao dé c6 thé phdi do kiéu vay

va cho ra mot phong céch thoi trang kiéu mai la nay.

2.3.28 Quynh Nhw - Multimedia Communication

Cau 1: Ban c6 biét day la phong cach thoi trang gi khéng?

khong, minh hiéu day 1a kiéu thoi trang khong phan biét giéi tinh, nhung tén goi chinh xac thi
minh khdng biét

Cau 2: (Linh hoat) Giira 3 tir khoa (unisex, gender-neutral, gender-fluid) thi ban cam thay tur
khoa nao hop véi phong céch thoi trang do?

unisex

Cau 3: Ban c6 biét nha thiét ké hozc brand nao hoic trong gigi c6 ngudi ban nao theo phong
cach thoi trang nay khong?

Minh c6 gdp qua rdi nhung minh khéng nhé
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Cau 4: Theo gdc nhin cua ban thi mic d6 phd bién caa phong cach thoi trang nay o thi trg
VN la nhu thé nao?

Minh thiy phong cach nay van chwa dugc phé bién tai thi truong Viét nam. Theo quan diém
ctia minh da phan nhiing ban tré cd ca tinh that sy manh s& wa chudng phong cach nay. Trong
moi trudng xung quanh cua minh van chua bat gap phong cach nay nhiéu.

Cau 5: Theo ban phong céch thai trang nay c6 ting dung duoc vao doi sng ko (ngoai trir
celeb, kol,.di dién thoi trang..)

Minh nghi khong véan dé gi vé viéc tng dung phong céch thai trang nay. Vi n6 phan nao 16t ta
duogc sy phong khoang, phong cach, ca tinh caa ngudi mic nhitng trang phuc nay. Phan khac
day con thé hién su séng tao va dot pha, mang cam giac méi la cho nguoi mac, néu dugc
minh ciing mudn thir vé phong céach nay.

Cau 6: Bdi véi phong cach thoi trang nay thi liéu nguoi ta c6 tu danh gia vé gender caa ngudi
mac khong hay ho chi don gian la quan tdm t&i phong cach cia ngudi mac nay.

Ban than minh s& khong danh gia vé gender ciia nguoi khac khi ac phong cach thoi trang nay.
Nhung minh nghi nhitng ngudi khac s& c6, dic biét 1a nhimg nguoi 16n & d6 tudi gen X, Gen
Y, phu huynh gen Z. S& ¢6 nhiéu dinh kién va gan mac cho phong cach thoi trang nay khi

ngudi ta chua thyc sy hiéu vé no.

2.3.29 Thao Van - Graphic Design

Cau 1: Ban c6 biét day 1a phong céach thoi trang gi khdng?

Tuy khong biét rd day la phong cach gi nhung Minh nghi day 1a mét loai phong cach gitip
nguoi mac ko ranh budc vao giagi tinh

Cau 2: (Linh hoat) Giira 3 tir khda (unisex, gender-neutral, gender-fluid) thi ban cam thay tur
khoa nao hop véi phong céch thoi trang do?

Minh cam thay gender fluid 1a phu hop nhét véi phong céch nay.

Cau 3: Ban c6 biét nha thiét ké hoac brand nao hozc trong gidi c6 ngudi ban nao theo phong
cach thoi trang nay khong?

Minh khéng biét nhiéu vé cac brand theo dudi phong cach nay nhung minh c6 nghe néi dén
nhung minh di tirng rat 4n twong khi thay Nam Trung dién quan vay trong dam cudi caa Ngd
Thanh Van

Cau 4: Theo gdc nhin cua ban thi mic d6 phd bién caa phong cach thoi trang nay o thi trg
VN la nhu thé nao?

Phong cach nay con kha kén ngudi mic va do tiép nhan ciing con thip do nhimg dinh kién

cua xa hoi, vd nhu nhitng rang budc vo hinh nam phai
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MAC quan, Nit Mac vay

Cau 5: Theo ban phong céch thai trang nay c6 ting dung duoc vao doi sng ko (ngoai trir
celeb, kol,.di dién thoi trang..)

C6 thé tng dung vao doi séng, Dac biét 1a khi trang phuc khién ngudi mic cam thiy thoai

mai va duoc song that véi ban than

Cau 6: Dbi véi phong céch thoi trang nay thi liéu nguoi ta ¢ tu danh gia vé gender ctia ngudi
mac khong hay ho chi don gian la quan tdm t&i phong cach cia ngudi mac nay.
V&i goc nhin caa xa hoi hién tai thi kha nang cao l1a nguoi mac phong cach nay sé bi danh gia

vé gender va ca phong cach cua ho

2.3.30 Cdng Khanh - Software engineer

Cau 1: Ban c6 biét day 1a phong céach thoi trang gi khdng?

theo minh thay thi day 1a mot phong céch thoi trang kha méi la d6i véi ca nhan minh vi trudc
gio minh chua ting biét qua phong cach nay bao gid

Cau 2: (Linh hoat) Giira 3 tir khoa (unisex, gender-neutral, gender-fluid) thi ban cam thy tir
khoa nao hop vaéi phong céch thoi trang d6?

néu chon thi minh s& chon gender-fluid vi minh cam thay phong cach nay khéng phai ¢ dinh
vé viéc gidi tinh nao thi can phai mac phong cach nao ca.

Cau 3: Ban c6 biét nha thiét ké hoac brand nao hozc trong gidi c6 ngudi ban nao theo phong
céach thoi trang nay khéng?

Vé brand thi ¢6 cac brand 16n nhu gucci, H&M hién ciing dang c6 cac mau thoi trang dan di
theo xu hudng nay

Cau 4: Theo gdc nhin cua ban thi mirc 6 phé bién cua phong céch thoi trang nay & thi trg
VN la nhu thé nao?

Phong cach nay & VN hién tai theo minh thay 1a ciing dang phé bién rat nhiéu, dic biét 1a cac
ban thugc cong ddng LGBT c4c ban nam d3 mic trang phuc nit hoic nguoc lai, tuy nhién dé
néi phd bién rong réi ra x4 hoi & VN thi 6 18 can rét nhiéu thoi gian hon nita, vi & VN thoi
trang hién tai con dang kha khac khe vé giéi tinh, nhat 1a d6i véi cac ban nam.

Cau 5: Theo ban phong céch thai trang nay c6 tng dung duoc vao doi sdng ko (ngoai trir
celeb, kol,.di dién thoi trang..)
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Nhu minh di noi, thi ¢6 1& phong cach nay van 4p dung duoc & VN nhung con can nhiéu thoi
gian hon nita, vi khi thé gioi bit dau chay theo xu hudng nay dan thi ¢ I8 & VN s& bat dau
ndi 1én theo phong trao nay, dci biét 13 Kpop néu ho bit dau theo xu hudng nay thi & VN ¢6
& s& bt dau chay theo xu huéng vi thoi trang & VN ciing chiu anh huong cua Kpop khé
nhiéu.

Cau 6: Bdi vé6i phong cach thoi trang nay thi lidu nguoi ta c6 tu danh gia vé gender caa ngudi
mac khéng hay ho chi don gian la quan tdm t&i phong céch cia ngudi mac nay.

Néu hién tai thi nguoi ta ¢d I8 danh gia vé gigi tinh nhidu hon, nhu Harry Styles khi 1an dau
tién mac vay 1én tap chi thi didu ngudi ta quan tAm dau tién 1a vé giGi tinh anh iy chir khdng

phai & phong cach thoi trang nay dic biét nhu thé nao.

2.3.31 Thuy Trang - Multimedia communication

Cau 1: Ban c6 biét day 1a phong céach thoi trang gi khdng?

Em khong 16 d6 1a phong cach thoi trang gi tai vi em ciing 1a mot ngudi it ¢6 nang khiéu vé
thoi trang nhung néu nhin ki va dé doan thi em nghi 13 unisex diing khong a.

Cau 2: (Linh hoat) Giira 3 tir khoa (unisex, gender-neutral, gender-fluid) thi ban cam thy tir
khoa nao hop véi phong céch thoi trang d6?

Giira 3 tir khda trén em cam thay rat mai la khi lan dau duoc biét dén va theo cam nhan ca
nhan ctia em va cach nhin thi ¢ I8 em van s& chon unisex béi vi khi nhin vao thi dy rd rang
thi day 1a 1 trang phuc nir dugc thé hién boi 1 ngudi mau nam. Cho nén em nghi tir khoa
unisex sé 1a lya chon ctia em bai vi né thé hién 1&n s linh hoat cua bo trang phuc va khdng
c6 mot dinh kién nao danh cho né.

Cau 3: Ban c6 biét nha thiét ké hoac brand nao hozc trong gidi c6 ngudi ban nao theo phong
cach thoi trang nay khéng?

Minh thi khéng biét brand va nha thiét ké nao nhung minh c6 biét 1 nhan vat la chuyén vién
trang diém Nam Trung minh da thay anh phdi d6 theo phong céch nay trén 1 truyén hinh thyc
té va ngoai ra con & dam cudi cua chi Ngd Thanh Van vira qua. Minh cam thay rat tha vi va
cO mot gi d6 rat dac biét & cach phdi dd nay.

Cau 4: Theo gdc nhin cua ban thi mirc 6 phé bién cua phong céch thoi trang nay & thi trg
VN la nhu thé nao?

Theo minh thi hién nay muac do phd bién van chua dugc qué rong rii nhu cac phong cach thoi
trang khéc. C6 thé do 1 phan la & phong céch thoi trang nay minh thay n6 s& thé hién 18n tinh

céch cia nguoi mic cling doi hoi ngudi mic ¢6 1 gu thoi trang va biét cach phdi hop cac bo
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dd véi nhau. Vi du 1a ciing b d6 nhung doi hoi su séng tao cua ngudi phdi dé gitp cho bo dd
tré nén hai hoa hon. Va ngoai ra c6 thé do 1 phan phong cach nay van chua duoc chap nhan
rong rai tai VN. Nhung minh lai cam thay khé hting thd va mong muédn c6 thé bo qua anh mat
ctia ngudi khéac va tha mot lan.

Cau 5: Theo ban phong céch thai trang nay c6 tng dung duoc vao doi séng ko (ngoai trir
celeb, kol,.di dién thoi trang..)

Theo minh nghi néu nhu ngoai trir cc celeb, kol, trinh dién thoi trang thi hién phong cach
nay van dang con kha khé khin trong viéc ing dung vao doi séng. Mot sé nganh nghé ho doi
hoi sy trang trong va mang tinh rap khuén nén kha khoé dé tng dung, ngoai ra thi con c6 sy
bt tién trong khi 1am viéc khi ma d6i khi nhitng bo trang phuc mang tinh cong kénh va to
I6n. Nhung minh nghi néu nhu c6 thé tbi gian thi c6 thé s& c6 co hoi. Va theo nhu minh thay
thi ngoai ra hién tai bay gio xa hoi da khong con qua kho khan va khat khe khi ban thé hién
phong cach c& nhan, mot vai cong ty nho 18 da ung ho viéc mic dd tu do khi di lam dé gidp
cho hiéu qua cdng viéc ting 1én nén minh nghi chic han néu cai tién hon thi s& c6 co hoi tng
dung cao.

Cau 6: Bdi véi phong cach thoi trang nay thi liéu nguoi ta c6 tu danh gia vé gender caa ngudi
mac khong hay ho chi don gian la quan tdm t&i phong cach cia ngudi mac nay.

Theo minh thi céi gi ciing s& c6 2 ludng Y kién, nhung néu xét vé ¢ tai Viét Nam thi c6 I8
phan trim moi nguoi Xung quanh s& danh gia phong cach thoi trang nay vé gender caa ngudi
mac la kha cao. CO I8 d6 1a 1 diéu dang budn & tai Viét Nam minh vi hau hét moi nguoi déu
c6 mot tdm ly rang " cai khéc biét 1a diéu di biét" diéu do dong nghia vai viéc khi ban lam
mot dicu gi d6 khac biét, hay ban an mic khéc véi nhitng ngudi xung quanh thi dong nghia
véi viéc ban 1a nguoi di biét, [a mot nguoi bénh hay chinh 1a mot nguoi 1ap di. Va moi ngudoi
thudng s& quay qua chi trich va trach mac tai sao ban lai lam diéu d¢6. Ho khéng quan tam
ban lam diéu d6 v6i muyc dich gi ma ho s& chi nhin cham cham vao céi sai d6 cua ban va ho
bat dau noi vé nhitng diéu 4y. Nhung van c6 nhiing ca nhan ho thay hiéu , ho biét nhiing
ngudi theo dudi phong cach d6 mudn dem lai mot didu gi d6 cho ban than, cho x& hoi va ho
cam thong chia s&, ¢ vii boi vi ho biét nhitng nguoi d6 da kho khan nhu thé nao khi dam thé
hién ra c4i " Chét " riéng ctia ban than minh. Va minh nghi tai sao chiing ta lai phai phan xét
mot ngudi nao d6 vé phong céach cua ho khi minh khdng biét gi vé ho, tai sao ching ta lai tiéc
mot 161 dong vién khdng mat gi tir ching ta ma van cd thé khién cho ho phat trién va tot dep
hon. Nén minh nghi ai cling vay, mdi ngudi c6 mot cai riéng cua minh va c6 1 cach thé hién

riéng qua phong cach cuaa ho.
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2.3.32 Cong Ngo - Software engineer

Cau 1: Ban c6 biét day 1a phong cach thoi trang gi khdng?

Minh cam thiy day 1a 1 phong cach kha méi, la d6i voi minh va minh chwa nhin thay ngoai
doi bao gio nén cau tra 1oi ¢6 1& 1a minh khong biét phong céch nay.

Cau 2: (Linh hoat) Giira 3 tir khda (unisex, gender-neutral, gender-fluid) thi ban cam thay tur
khda nao hop vai phong céach thoi trang d6?

Minh nghi 1a gender-neutral. Minh cam thiy ngay nay dinh kién vé gigi tinh trong thiét ké da
dan duoc thu hep. Cang ngay canh c6 nhiéu san pham thoi trang duoc thiét ké sao cho ca nam
va nir déu st dung duoc.

Cau 3: Ban c6 biét nha thiét ké hoac brand nao hozc trong gidi c6 ngudi ban nao theo phong
céach thoi trang nay khéng?

Minh c6 theo d6i 1 TikToker tén Ia Pham Thoali, anh theo 1 phong cach thoi trang kha déc,
di. Minh cam thay phong céch ciia anh ¢6 phan kha gidng vai phong cach caa ngudi trong
anh. Anh thuong xuyén doi toc gia va mang nhitng b d6 "khong giéng ai" va thuong bi moi
ngudi chi trich 16 lang, tham hoa thoi trang.

Cau 4: Theo gdc nhin cua ban thi mic d6 phd bién caa phong cach thoi trang nay o thi trg
VN la nhu thé nao?

Theo g6c nhin caa minh thi Viét Nam 14 1 nuéc dang phat trién va van con ton tai rat nhiéu
dinh kién x4 hoi, gigi tinh. Nén viéc mac nhiing bo d6 nay ra dudng sé& cd phan nao kho chiu
khi nghe nhiing 1oi ban tan xung quanh, chi nhiing ban nao chiu choi va pha cach thi c6 thé s&
theo xu huéng nay. Vay nén phong cach nay cd 1& s& khéng phd bién ¢ Viét Nam vao nhiing
nam sap toi.

Cau 5: Theo ban phong céch thoi trang nay c6 ting dung duoc vao doi song ko (ngoai trir
celeb, kol,.di dién thoi trang..)

Nhu ciu trén thi phong cach nay s& kho tng dung duoc vao doi séng. Hon nira trong cudc
sbng sé& co rat nhiéu thtr phai lo va tly thugc vao yéu cdng cong viéc moi ngudi ma ho cé
nhitng trang phuc qui dinh riéng. C6 nhitng cong viéc yéu cau nhiing bo trang phuc don gian
nhu thoi trang ¢éng sé hay nhitng em hoc sinh thi s& bt budc phai mac dd dong phuc. Néu
mic nhiing phong céch thoi trang trong anh thi sé rat cau ki, mat thoi gian va gay anh huong
dén thuan phong my tuc.

Cau 6: Bdi véi phong cach thoi trang nay thi lidéu nguoi ta c6 tu danh gia vé gender caa ngudi
mac khong hay ho chi don gian la quan tdm tgi phong cach cua ngudi mac nay.

Minh nghi 13 hién nay ddi véi mot s6 nuéc phst trién va ho da c6 nhiing céi nhin méi hon vé

thoi trang thi viéc an mic nhu nay rat 1a binh thuong va ho s& nghi ngudi ndy ¢6 gi tham mi
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rat hop trend. Nhung ¢ nhitng nuéc ngudi dan van chua quen véi xu huéng thoi trang méi
(D4i voi minh & Viét Nam) thi néu mic nhitng trang phuc d6, da phan nguoi 16n ho van co
quan diém nam nit tach biét nén khi nhin vao ho s& danh gia gidi tinh va cé céi nhin khéng tét
vé ngudi mic. Hay ddi véi tré em thi viéc mot ngudi dan ong mic vay, may em nho s& nghi

dén viéc nguoi d6 c6 van dé vé gisi tinh dau tién.

2.3.33 Tuyét Nhung - Multimedia communication

Cau 1: Ban c6 biét day la phong cach thoi trang gi khéng?

Da biét, vi em c6 gap nhiéu ngudi mac dd gidng vay rdi nhung ma kh chic chan lam

Cau 2: (Linh hoat) Giira 3 tir khda (unisex, gender-neutral, gender-fluid) thi ban cam thay tur
khoa nao hop vaéi phong céch thoi trang d6?

Em cam thay chic 1 unisex

Cau 3: Ban c6 biét nha thiét ké hoac brand nao hozc trong gidi c6 ngudi ban nao theo phong
cach thoi trang nay khdng?

Da em khong rd vé cai nay lim. Nhung ma em thay hau hét local brand VN déu c6 quan &o
kiéu unisex giong vay.

Cau 4: Theo gdc nhin cia ban thi mic d6 phd bién cua phong céch thoi trang nay & thi trg
VN la nhu thé nao?

: Phong cach nay em thay rat nhiéu ngudi mac, né rat pho bién ¢ VN.

Cau 5: Theo ban phong céch thoi trang nay c6 ting dung duoc vao doi song ko (ngoai trir
celeb, kol,.di dién thoi trang..)

Em thay duoc a, vi ban than em va nhiing ng xung quanh déu hay mic phong cach nay di
choi, di hoc.

Cau 6: Bdi véi phong cach thoi trang nay thi liéu nguoi ta c6 tu danh gia vé gender caa ngudi
mac khong hay ho chi don gian la quan tdm t&i phong cach cia ngudi mac nay.

Em nghi 1a nguoi ta s& quan ta dén phong cach hon 14 dénh gia gender nguoi mac.

2.3.34 Bao Tran - Multimedia communication

Cau 1: Ban c6 biét day la phong cach thoi trang gi khéng?

minh chura ting tim hiéu vé phong céch thoi trang nay trudc day

Cau 2: (Linh hoat) Giira 3 tir khda (unisex, gender-neutral, gender-fluid) thi ban cam thay tur
khda nao hop vai phong céach thoi trang d6?

theo y kién c4 nhén, minh nghi gender-neutral s& pht hop cho phong cach thoi trang nay. Vi

trugc gid, minh thiy rang nix ¢6 thé mic da sé cdc mau trang phuc ciia nam, nhung trang
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phuc caa nit thi hau nhu chi danh cho nit gigi. Vi vay, khi nhin thay btc hinh, em lién nghi
tai gender-neutral (thoi trang trung tinh)

Cau 3: Ban c6 biét nha thiét ké hoac brand nao hozc trong gidi co ngudi ban nao theo phong
céach thoi trang nay khéng?

Minh c6 biét dén thuong hiéu ELLE, Dior

Cau 4: Theo gdc nhin cua ban thi mic d6 phd bién caa phong cach thoi trang nay o thi trg
VN la nhu thé nao?

Theo minh, phong céch nay tai Viét Nam van chua nhan duoc nhiéu sy quan tdm va phd bién
rong rai, da s dén tir cac fashionista, 99/**kols... minh ciing nghi ring phong cach nay duoc
phai nit d6n nhan nhiéu hon 1a phai nam.

Cau 5: Theo ban phong céch thoi trang nay c6 tng dung duoc vao doi song ko (ngoai trir
celeb, kol,.di dién thoi trang..)

minh nghi hién tai, phong cach nay van kho cd thé ang dung vao doi séng thuong ngay. Vi
khi di hoc, di 1am.. chung ta can nhiing bo trang phuc thoai mai, linh hoat va nhitng b trang
phuc thiét ké cho nam, hoic nir da dc may do sao cho vira vin véi dic diém hinh thé cua moi
phai, dé ching ta cé thé thuan tién nhat trong sinh hoat hang ngay. Tuy nhién, vao nhitng dip
thich hop, minh ciing v6 cting chao dén cac ban mac theo phong cach thoi trang nay, vira thé
hién dugc ca tinh caa cac ban, vira dem lai mot phong cach doc dao mai.

Cau 6: Bdi véi phong cach thoi trang nay thi liéu nguoi ta c6 tu danh gia vé gender caa ngudi
mac khong hay ho chi don gian la quan tdm tgi phong cach ciia nguoi mac nay.

Theo minh, khi lra chon phong cach nay, ngudi mic ciing c6 mot phan lra chon dua trén
gender cia minh, dé dugc mic dung véi ban dang giGi caa minh, thoai mai thé hién phong
céch ca nhan. Ngoai ra mot s6 nguoi khic ciing co6 thé lya chon phong cach nay vi cam thay

thu hat va phu hop vaéi ban than.

2.3.35 Gia Man - Multimedia communication

Cau 1: Ban c6 biét day 1a phong cach thoi trang gi khdng?

da vai 1an minh thay phong cach nay trén mang x& hoi nhung minh chwa biét chinh xac day 1a
phong cach gi

Cau 2: (Linh hoat) Giira 3 tir khoa (unisex, gender-neutral, gender-fluid) thi ban cam thy tir
khda nao hop vai phong céach thoi trang d6?

minh nghi tir “gender fluid” phu hop véi phong cach nay

Cau 3: Ban c6 biét nha thiét ké hoac brand nao hozc trong gidi c6 ngudi ban nao theo phong
cach thoi trang nay khéng?
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hmmm & vai 1an minh thdy Chuyén gia trang diém Nam Trung c6 dién do twong tu nhu nay
nhung minh khong chéc ¢ cing mot phong cach hay khéng

Cau 4: Theo géc nhin cua ban thi mic do phd bién cua phong cach thoi trang nay ¢ thi trg
VN la nhu thé nao?

Theo g6c nhin cua minh, phong céch nay & Viét Nam con kha hiém va it nhan duoc su chap
nhan cua tat ca moi ngudi. N6 chi thuong xuat hién & sé it ban tré c6 suy nghi hién dai va tao
bao.

Cau 5: Theo ban phong cach thai trang nay c6 wng dung duoc vao doi séng ko (ngoai trir
celeb, kol,.di dién thoi trang..)

Theo minh phong cach thoi trang nay s& c6 phan tram thap khi tng dung vao doi séng thuong
ngdy. Vi minh nghi n6 s& vap phai nhiéu y kién trai chicu do.

Cau 6: Bdi véi phong cach thoi trang nay thi liéu nguoi ta c6 tu danh gia vé gender caa ngudi
mac khong hay ho chi don gian la quan tdm t&i phong cach cia ngudi mac nay.

Theo minh, véi ngudi xem do tudi trung nién tré 1én, da sé s& co cai nhin danh gia vé gidi
tinh caa mot ngudi khi dién phong cach nay, voi nguoi xem d6 tudi gen Y gen Z, da s6 &

nhin dén sy t4o bao trong suy nghi ctia ngudi dién phong cach nay.

2.3.36 Anh Thw - Multimedia communication

Cau 1: Ban c6 biét day 1a phong céach thoi trang gi khdng?

Theo minh biét, thi day dugc goi 1a Genderfluid - 1a nhitng trang phuc duoc 1am ra phi hop
ca nam, d6 1a nhitng trang phuc phd hop véi ca hai gii thong qua nhitng d6 khong co kiéu
dang cu thé thuong 1a 4o ni, 4o thun, 4o khoac hoic 4o chui dau...

Cau 2: (Linh hoat) Giira 3 tir khoa (unisex, gender-neutral, gender-fluid) thi ban cam thay tur
khoa nao hop véi phong céch thoi trang do?

Tat nhién 1a gender-fluid rdi

Cau 3: Ban c6 biét nha thiét ké hoic brand nao hozc trong gidi c6 ngudi ban nao theo phong
cach thoi trang nay khong?

An tuong dau tién ciia minh Harry Styles, NTK D3 Manh Cuong,...

Cau 4: Theo gdc nhin caa ban thi mirc d6 phé bién cua phong céch thoi trang nay & thi trg
VN la nhu thé nao?

xung quanh minh nhirng ban sinh vién FPT cling dang theo phong cach thoi trang nay kha
kha, minh thuong bit gap cac ban dién nhitng trang phuc nhu quan vay & trudng, rat cé tinh

va xink dep.
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Cau 5: Theo ban phong céch thai trang nay c6 ting dung duoc vao doi sng ko (ngoai trir
celeb, kol,.di dién thoi trang..)

Theo minh 12 c6, bai vi x4 hoi ngay cang phat trién thi con ngudi ciing dan thay ddi nhitng
dinh kién vé giéi trong an mic.

Cau 6: Bdi vé6i phong cach thoi trang nay thi lidu nguoi ta c6 tu danh gia vé gender caa ngudi
mac khong hay ho chi don gian la quan tdm tgi phong cach cua ngudi mac nay.

Minh nghi moi ngudi s& danh gia vé phong céch thoi trang hon Ia vé gender.

2.3.37 Hoang Anh - Software engineer

Cau 1: Ban c6 biét day 1a phong céach thoi trang gi khdng?

thoi trang phi gidi tinh

Cau 2: (Linh hoat) Giira 3 tir khoa (unisex, gender-neutral, gender-fluid) thi ban cam thay tur
khoa nao hop véi phong céch thoi trang do?

unisex. chon unisex vi tir nay dem lai cam giac 12 loai thoi trang nay nham di twong 1 moi
ngudi nén ai ciing s& ¢ thé mic 1én dugc + tir d6 ngan va nd bao ham ludn ca 2 tir khoa con
lai nra a

Cau 3: Ban c6 biét nha thiét ké hoac brand nao hozc trong gidi c6 ngudi ban nao theo phong
cach thoi trang nay khong?

VN e nghi Méo Thoai, BB Tran, Hai Triéu, dang mic md hinh thoi trang nay, con nudc
ngoai thi cé Harry Style, GDragon. Gucci, Channel, Bzaar

Cau 4: Theo gdc nhin caa ban thi mirc 6 phd bién cia phong céch thoi trang nay o thi trg
VN la nhu thé nao?

Mtic d6 pho bién 1a tam trung tic c6 nhiéu ngudi biét nhung it nguoi mic. O VN loai thoi
trang nay xuat hién thuong xuat tap trung & déi tuong 1a gisi tré vi ho 6 cai nhin phéng véi
lai thoi trang nay. Tuy nhién tan sé xuat hién cao & cac budi su kién ngudi ndi tiéng ch it
gap trong doi song hang ngay.

Cau 5: Theo ban phong céch thai trang nay c6 tng dung duoc vao doi song ko (ngoai trir
celeb, kol,.di dién thoi trang..)

Thoi trang nay ban chat nhu mot phong cach thoi trang méi la, c6 nét riéng va cé thé 1am to
dam thoi trang ciia mdi ngudi nén hoan toan cé thé 4p dung vao doi song binh thudng duoc a.
Mién 1a ngudi chon ho tu tin va khong ngai gi trudc loai thoi trang nay.

Cau 6: Bdi véi phong cach thoi trang nay thi lidu nguoi ta c6 tu danh gia vé gender caa ngudi

mac khéng hay ho chi don gian la quan tdm t&i phong céch cia ngudi mac nay.
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Theo em ngudi ta khong thé ty danh gia duoc gisi tinh cia nguoi mic qua bo d6 nay. Nhiéu
nguoi chon khodac bd nay 1én nghi don gian la vi phong céch riéng ca nha cua ho, vi mau thoi

trang nay dep nén ho chon mac Ién

2.3.38 T4n Thinh - Software engineer

Cau 1: Ban c6 biét day 1a phong cach thoi trang gi khdng?

tui séng toi 60 tudi ma van ko béc cai phong céch nay la phong cach gi

Cau 2: (Linh hoat) Giita 3 tir khoa (unisex, gender-neutral, gender-fluid) thi ban cam thay tir
khoa nao hop véi phong céch thoi trang do?

dua theo kinh nghiém va su trai doi néng can cua t6i thi tui sé chon gender-fluid

Cau 3: Ban c6 biét nha thiét ké hoic brand nao hoic trong giéi c6 ngudi ban nao theo phong
céach thoi trang nay khéng?

t6i khong cé hay theo ddi nhitng show thoi trang 1am vi ban than ciing khong phai ngudi
thién hudng vé nghé thuat, nhung toi c6 dé y dén mot sé ngudi c6 mit 4o theo phong céach
nay, chi 1a theo tri nhé ngan hang cua tdi thi tdi quén mat tén roi

Cau 4: Theo gdc nhin cua ban thi mic d6 phd bién caa phong cach thoi trang nay o thi trg
VN la nhu thé nao?

trong doi song it thdy duoc ai mac vay hét, da phan chi thay trén cac show truyén hinh thuc
té, theo nhu tri nhé ngan hang caa cau hoi thir 3 thi show nao t6i khdng nha.

Cau 5: Theo ban phong céch thoi trang nay c6 ting dung duoc vao doi song ko (ngoai trir
celeb, kol,.di dién thoi trang..)

Hoan toan ¢ thé duoc, co ban thi theo tdi thdy moi ngudi xung quanh ho ciing ko dé ¥ dén
cach an mac cua moi ngudi xung quanh, néu co thi ciing dé trong bung, ai tham san si thi thé
hién bén ngoai. Nhin chung thi méi ngudi ¢6 1 cudc séng , mudn mac sao mac

Cau 6: Dbi véi phong céch thoi trang nay thi liéu nguoi ta c6 tu danh gia vé gender cta ngudi
mac khong hay ho chi don gian la quan tdm t&i phong cach cia ngudi mac nay.

theo thé hé 10x thi da phan moi nguoi s& khong quan tim dén gidi tinh khi ma thay moi
nguoi xung quanh dn mic nhu Vay, tuy nhién d6i véi nhitng thé hé trude do thi moi ngudi
van con nhitng quan niém theo quy cii, ddng nghia véi viéc khi thay an mac nhu vay thi ho s&

nghi nhitng nguoi do bé dé hoac la bi-sexsual.

2.3.39 Thanh Tién - Software engineer
Cau 1: Ban c6 biét day 1a phong céch thai trang gi khdng?
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Theo em phong cach thoi trang 1a mot cach noi vé cach an mac cia mot ngudi nao do dé co
thé tao nén duoc nét riéng biét, khdng nham Ian vai bat ky ai va mdi ngudi thi lai c6 mot
phong céch thoi trang riéng dé thé hién duoc ban than minh qua cach in mic cua minh

Cau 2: (Linh hoat) Giita 3 tir khoa (unisex, gender-neutral, gender-fluid) thi ban cam thay tir
khda nao hop vai phong céach thoi trang d6?

Vi em thi gitra 3 tir khoa vé phong céch thoi trang thi em cam thay kha hop véi phong cach
unisex

Cau 3: Ban c6 biét nha thiét ké hoac brand nao hozc trong gidi co ngudi ban nao theo phong
cach thoi trang nay khong?

Theo em duoc biét thi c6 khé nhiéu brand vé phong cach unisex ndy va em ciing nhu ban em
cling dang sir dung mot sé brand chang han nhu Coolmate, Stheway, Bad Rabbit

Cau 4: Theo goc nhin caa ban thi mirc d6 pho bién cia phong céch thoi trang nay o thi trg
VN la nhu thé nao?

Vi g6c nhin 1a mot sinh vién thi em thay mic do phd bién cua phong céch thai trang nay ¢
tai thi truong Viét Nam kha pho bién va duoc nhiéu ban tré wa thich boi day 1a mot phong
cach kha dé dé céac ban tré phdi do ciing nhu tao nén phong cach c& nhan cho chinh ban than
minh va khéng chi nhitng brand néi tiéng ma con c6 rat nhiéu brand nho khac van kha ndi bat
dang ngay cang phat trién & thi truong Viét Nam

Cau 5: Theo ban phong céch thoi trang nay c6 tng dung duoc vao doi song ko (ngoai trir
celeb, kol,.di dién thoi trang..)

Theo em thi viéc sir dung nhitng san pham tir phong cach nay c6 thé st dung duoc vao doi
séng kha nhiéu, ddi vai sinh vién hoc sinh thi c6 thé sir dung dé di hoc hay di choi. Con cac

anh chi d c6 tudi van ¢ thé sir dung dé di 1am hay di du lich véi ban bé hay gia dinh

Cau 6: Bdi véi phong cach thoi trang nay thi liéu nguoi ta c6 tu danh gia vé gender caa ngudi
mac khong hay ho chi don gian la quan tdm tai phong cach cua ngudi mac nay.

Theo em thay thi viéc danh gia vé gender cua ngudi mic thi ¢6 thé tiy thudc vao nhiéu yéu té
nhung v&i phong céch thoi trang nay thi ti 16 ma nguoi ta danh gia vé gender ciia nguoi mac
s& khé it do khi nhin qua téng thé va trang phuc thi phan déng moi nguoi s& dé y nhiéu hon

vé trang phuc ma ban mic hon 1a gender ctia ngudi mic 1 gi

2.3.40 Van Phai - Software engineer
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Cau 1: Ban c6 biét day 1a phong cach thoi trang gi khdng?

Ban than minh 12 mot nguoi khoéng c6 qua nhiéu sy am hiéu vé thoi trang. Nén di cd rat
nhiéu lan thy vé phong céch thoi trang nay, nhitng van chua biét dwoc tén goi chung cua
phong céch nay.

Cau 2: (Linh hoat) Giira 3 tir khda (unisex, gender-neutral, gender-fluid) thi ban cam thay tur
khda nao hop vai phong céach thoi trang d6?

véi ca nhan minh tir khod Gender-Fluid s& pht hop nhat véi phong cach thoi trang nay. Véi
Unisex va Gender-neutral thi day 1a tir kha trung tinh, khong thé hién ré khi canh nghiéng vé
sac nam hay nit. Con n6i vé Gender-Fluid fashion ddy 1a mot phong cach thoi trang linh hoat.
Néu nhu ¢ thoi trang trung tinh cac nha thiét ké s& c6 gang dé lam ra nhiing items phd hop
v6i moi gidi tinh thi & thoi trang linh hoat s& chéng lai nhitng dinh kién vé giéi trong thoi
trang ( chi c6 phu nir méi di giay cao rot va chan vay)

Cau 3: Ban c6 biét nha thiét ké hoac brand nao hozc trong gidi c6 ngudi ban nao theo phong
cach thoi trang nay khdng?

Wow nhic dén thoi trang linh hoat gisi Gender-Fluid ma khéng ké dén Harry Styles thi qua
1a mot su thiéu x6t. Minh con nhé mot 1an séng dix doi khi Harry Styles xuat hién trén bia tap
chi Vogue vai phong cach gender-fluid

Cau 4: Theo gdc nhin caa ban thi mirc d6 phd bién cia phong céch thoi trang nay o thi trg
VN la nhu thé nao?

Theo minh, phong céch thoi trang nay con chua qua pho bién & Viét Nam, ¢6 thé la cac ban
trong linh vyuc thoi trang hodc giai tri s€ khdng con xa la vdoi phong cach nay. Nhung ngoai
doi sdng co 18 s& khdng kho bat gap guong mat “mat chir A va moém chit O” ctia moi nguoi
khi gap c&c ban nam mac chén vay haha.

Cau 5: Theo ban phong céch thoi trang nay c6 tng dung duoc vao doi séng ko (ngoai trir
celeb, kol,.di dién thoi trang..)

véi minh thoi trang va tng dung cuaa thoi trang la khdng c6 gidi han.

Cau 6: Bdi véi phong cach thoi trang nay thi liéu nguoi ta c6 tu danh gia vé gender caa ngudi
mac khong hay ho chi don gian la quan tdm t&i phong cach cia ngudi mac nay.

Theo c4 nhan minh diéu ndy con phu thudc vé doi mat cia nguoi danh gia. Néu nhu day 1a
d6i mat cua con ngudi nghé thuat, nhitng sang tao, birc pha. Thi phong cach nay s& khién ho
phai Wow [én vi sy thim my¥ va thoi trang cua né. Nhung néu véi nhitng nguoi khéng c6 qua
nhiéu sy quan tam vé thai trang, thi phong cach thoi trang ¢ dinh sé& khién ho s& phai dat cau

hoi tai sao dan 6ng lai mac vay.
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2.3.41 Phuwong Linh - Graphic Design

Cau 1: Ban c6 biét day 1a phong cach thoi trang gi khdng?

Theo minh thay thi day 1a hinh mot bo vay c6 phong céch ¢é dién, nhu cac bo vay cua cac
cong nuwong Anh thdi xua, két hop 4o khoéc bén ngoai xen Ian chut hién dai, minh khéng rd
day chinh xac 1a phong cach gi nhung minh nghi phong cach nay c6 chat cb dién xen 1an hién
dai

Cau 2: (Linh hoat) Giita 3 tir khoa (unisex, gender-neutral, gender-fluid) thi ban cam thy tir
khoa nao hop vaéi phong cach thoi trang d6?

minh nghi minh s& chon tir Unisex vi phong cach nay ca nam va nir déu c6 thé theo dudi &
tuong lai

Cau 3: Ban c6 biét nha thiét ké hoic brand nao hoic trong gidi cé ngudi ban nao theo phong
céach thoi trang nay khéng?

Minh hinh nhu 14 chwa biét t6i nhiéu nha thiét ké vé phong cach nay cho lim, hoi la véi
minh, nhung hinh anh cac ban nam mic dam hay vy minh ciing thay hoi nhiéu rdi

Cau 4: Theo gdc nhin cua ban thi mic d6 phd bién caa phong cach thoi trang nay o thi trg
VN la nhu thé nao?

O Viét Nam thi phong cach nay minh thay hién tai van chwa phd bién va chua duoc chap
nhan & nhiéu noi, hoi la 1am

Cau 5: Theo ban phong céch thoi trang nay c6 tng dung duoc vao doi song ko (ngoai trir
celeb, kol,.di dién thoi trang..)

Néu ¢ tuong lai thi minh nghi cac ban tré c6 thé d& dang theo dudi va mac dang thoi trang
nay ra duong, con hién tai minh nghi rang hoi khé dé tng dung ¢ doi séng VN

Cau 6: Bdi véi phong cach thoi trang nay thi liéu nguoi ta c6 tu danh gia vé gender caa ngudi
mac khong hay ho chi don gian la quan tdm tai phong cach cua ngudi mac nay.

Vi minh 1a dang nguoi ¢6 suy nghi va tu duy phong khoang, minh chi quan tam dén phong
cach ngudi mac va phong céch nay cé that sy thich hop vai ho ¢ noi ho d&én hay khéng, chir

minh ciing khong quan tam dén gender lam

2.3.42 Mai Phuong - Multimedia communication

Cau 1: Ban c6 biét day la phong cach thoi trang gi khéng?

Theo minh nghi, day l1a phong cach thoi trang doc la, g bo nhirng cai suy nghi rap khuén
thoi xua, nam giGi ¢6 thé khoac 18n minh bat ki phong cach thoi trang ma minh thich, Unisex.
Cau 2: (Linh hoat) Giira 3 tir khoa (unisex, gender-neutral, gender-fluid) thi ban cam thy tir

khoa nao hop véi phong céch thoi trang d6?
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Theo minh nghi, day la phong cach thoi trang doc la, g bo nhirng cai suy nghi rap khuén
thoi xua, nam giGi ¢d thé khoac 18n minh bat ki phong cach thoi trang ma minh thich, Unisex.
Cau 3: Ban c6 biét nha thiét ké hoac brand nao hozc trong gidi co ngudi ban nao theo phong
céach thoi trang nay khéng?

Minh c6 biét mot vai ngudi theo phong céch thoi trang nay nhu Pham Thoai, Nam Trung,
Wean. Brand thi c6 thé 1a Uniglo, con nha thiét ké thi minh ciing khong rd

Cau 4: Theo géc nhin cua ban thi mic do phd bién cua phong cach thoi trang nay ¢ thi trg
VN 1a nhu thé nao?

Minh c6 biét mot vai nguoi theo phong cach thoi trang nay nhu Pham Thoai, Nam Trung,
Wean. Brand thi c6 thé 1a Uniglo, con nha thiét ké thi minh ciing khong 1&

Cau 5: Theo ban phong céch thoi trang nay c6 tng dung duoc vao doi song ko (ngoai trir
celeb, kol,.di dién thoi trang..)

C6 bai no gitp cac ban boc 16 dugc chinh minh, thé hién con ngudi minh mot cach chan that,
b qua nhitng quan niém vé gidi. Khdng gi bang viéc 1am diéu minh thich, khoac 1&n minh

mot bo trang phuc ma minh cam thay thoai mai nhat

Cau 6: Dbi véi phong céch thoi trang nay thi liéu nguoi ta ¢ tu danh gia vé gender ctia ngudi
mac khong hay ho chi don gian la quan tdm t&i phong cach cia ngudi mac nay.

Tuy cach nhin, nhan dinh cia mdi ngudi ma ho c6 mot suy nghi khic nhau. S& c6 ngudi cam
thay khong hai long, kho chiu bai phong céch thoi trang nay khac han vai nhiing phong céach
thoi trang rap khudn thoi xua, truyén tir doi nay sang doi khac va n6 tré nén khdng pha hop,
bi danh gia mot cach tham té. Bén canh do6, van c6 mot sé ngudi s& ¢6 suy nghi hién dai hon,
ho chi don gian 1 quan tim dén phong cach mic caa ngudi nay, “wow, that tuyét” chang
han, mét strc hut nao d6 khién ho bi thu hat va dan tré nén thich thi voi phong céch thoi

trang linh hoat nay.

2.3.43 Thao Ngan - Logistic

Cau 1: Ban c6 biét day 1a phong céach thoi trang gi khdng?

Unisex

Cau 2: (Linh hoat) Giira 3 tir khoa (unisex, gender-neutral, gender-fluid) thi ban cam thy tir
khda nao hop vai phong céach thoi trang d6?

Gender-fluid. Nay minh doan theo dinh nghia cua tir thdi. Do anh 1a nguoi nam mac dam

gidng nit nén chic sé 1 style linh hoat
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Cau 3: Ban c6 biét nha thiét ké hozc brand nao hoic trong gidi c6 ngudi ban nao theo phong
cach thoi trang nay khong?

Minh thiy dot ngudi mau Nam Trung di dy dam cudi ¢6 mic phong cach nay (trén vest, dudi
vay)

Cau 4: Theo gdc nhin cua ban thi mic d6 phé bién caa phong cach thoi trang nay o thi trg
VN la nhu thé nao?

O VN thi minh ko thiy nhiu nhu trén anh lam.

Cau 5: Theo ban phong cach thai trang nay c6 wng dung duoc vao doi séng ko (ngoai trir
celeb, kol,.di dién thoi trang..)

Minh khéng r6 nira

Cau 6: Bdi véi phong cach thoi trang nay thi liéu nguoi ta c6 tu danh gia vé gender caa ngudi
mac khong hay ho chi don gian la quan tdm tgi phong cach cia nguoi mac nay.

Minh thiy c6, nhu nam mac ddm hoic nir mic d6 qua nam tinh thi hay bi mn ban tan va nghi
ho thuoc LGBT

2.3.44 Tran Thay Thiy Tién - Multimedia communication
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Cau 1: Ban co biét day la phong cach thai trang gi khong?

Theo t6i nght day la phong cach thdi trang phi gidi tinh, né cé su linh déng, nam
cling cé thé dién vay, né trong rat doc la va co ca tinh dac biét,

Cau 2: Gilra 3 tir khoa (unisex, gender-neutral, gender-fluid) thi ban cam thay tir khoa
nao hgp vdi phong cach thai trang do?

Theo t6i nghi la gender- fluid. B&i vi t6i thay dugc su linh dong cta no. Ban cé thé
phdi do theo bat ki phong cach nao mién sao 1a ban thay thich va pht hgp vdi chinh
ban than minh.

Cau 3: Ban co biét nha thiét ké hoac brand nao hoac trong gidi ¢ ngudi ban nao
theo phong cach thai trang nay khéng?

Toi cling c6 mét vai ngay ban theo phong céch nay, nhung kha la hiém. N&u noi cu
thé toi biét phong cach thdi trang ndy qua dau thi téi bigt né Ian dau qua cac anh ca
sT Han Quéc cu thé 13 GD, va theo t6i dugc bigt chuyén gia trang diém néi tiéng Nam
Trung clng di theo phong cach nay.

Cau 4: Theo goc nhin cda ban thi mic do phé bién ciia phong cach thai trang nay &
thi trg VN la nhu thé nao?

Theo toi thi mic d6 phd bién ciia phong cach thdi trang nay & Viét Nam la con thap,
t6i thay mét phan it ban tré di theo phong cach nay thudng thi rat ca tinh va cé gu
thai trang rat manh. Tuy nhién déi véi nhifng ngudi khac khe hon thi phong cach nay
dudng nhu 1a bi danh gia la 16 [ang, 6 d&, mac do nhin rat di hgm.

Cau 5: Theo ban phong cach thai trang nay c6 ing dung dudc vao ddi séng ko
(ngoai trir celeb, kol,.di dién thai trang..)

Theo t6i thi néu biét tiét chét mot xiu bién tdu sao cho tinh té thi phong cach thdi
trang nay cling c6 thé Ia mat phong cach rat ca tinh va pha hgp vdi iing dung dai
s6ng hang ngay. Suy cho cung thi lya chon cach an mac nhu thé nao 1a méi gu, méi
tinh cach cda méi ngudi, ching ta khéng c6 quyén danh gia ho chi qua cach ma ho
lua chon trang phuc.

2.3.45 Nguyén Thé Anh - Multimedia communication

C1: theo kién thiric cd ban thi minh danh gia day la phong cach unisex. Vi model mac
Blazer va vay con di giay niia

C2: sau khi biét tiép thu thém ki€n thic thi minh manh dan chon tir "gender-neutral”
cho pcach nay vi outfit dc phdi rat hai hoa va bat mat cling véi dé la diém nhan bang
phu kién nhu giay, that lung

C3: pcach nay kha mdi mé nén minh cx ko biét réng lam vé cdng dong thdi trang
nay, cung vai do minh gu hip hop pha chut gentlemen

C4: ay da, o vé la hiém co kho tim ddy. Vi 1 phan la do 16i thdi trang theo gidi tinh
dc phan chia ré rang & VN roi nén khé ai ma cé thé pha trén 1 cach hai hoa ma con
th&m mT cao. VGi minh nght la con trai khi mac vay cé |& sé xady ra nhiéu tinh huéng
kho chiu hoac khé xur khi hoat déng

C5: oh yes, minh mang la sé cé nhiing ng that tai nang va nhiét huyé&t sé dem pcach
nay du nhap vao VN sdm thoi, ki€u sé di theo hudng phat trién do. Mong la sé tao ra

° 1 thai Ki thai trang dinh cao.
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2.3.46 L& Ngoc Han - Hoa Sen university

Cau 1: Bay la phang cach thdi trang Crossdresser ¢6 nghia la mac do ngudi khac
phai.
Cau 2: Minh cam thay tir Gender-fluid sé phu hgp vai phong cach thdi trang nay.
Cau 3: Theo minh dugc biét thi tir Gucci sau doé 1an lugt 1a Balenciaga, Salvatore
Ferragamo, Vetements, Burberry, Calvin Klein, Michael Kors, Coach 1941, Kenzo,
Givenchy, Saint Laurent, Dsquared2, Etro, Vivienne Westwood, va Bottega Veneta
(Vogue) déu cd nhirng BST danh riéng cho ngudi dung ¢é phong cach thdi trang nay.
Cau 4: Theo minh thi ¢ Viét Nam phong cach nay van chua dugc phat trién réng réi,
da s sé chi xuat hién & moi trudng lam viéc vé thdi trang. Nhung van kha la [Am déi
vdi ngudi dan.
Cau 5: Minh nghi 13 c¢6 thé tiing dung, mién la phu hop véi hoan canh va tinh chét
5 cOng viéc vao lic do thi déu chdp nhan dugc.

Céu 6: Béi voi phong cach thdi trang nay thi liéu ngudi ta o tu danh gi...

Theo minh nghi, con ngudi da phan sé danh gia ngudi khac qua vé bé ngoai trong

lan dau tién gap gd, dieu nay khéng tranh dugc viéc “nhin mat ma bat hinh dong”. Vi

vay, déi vai phong cach nay nhigu ngudi van nham 1an v& gender clia ngudi mac. Tuy

nhién, néu biét cach mix and match thi phong cach nay van cho ra nhiing bo do dep
7 va phu hgp thi khac, ngudi ta sé chi quan tam dén bo quan ao do thoi.

2.3.46 Nguyén Vin Phuéc - Business administration student

5@% Cau 1: Minh nghi day la phong cach thai trang phi gidi tinh
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C&u 2: Chéac la Unisex, vi 2 cum tir con lai minh cling khéng ré dugc nghia clia no 13
gi

Cau 3: Zune.zx &' Minh co follow kénh Tiktok caa brand nay, thdy content trén kénh
cua ho chu yéu la néi vé viéc “Con trai cling co thé mac vay dugc ma”. Minh thay
cang cool ngau lam a!

Cau 4: Minh nght la chua phé bién 1am déu! Theo cdm nhan cta minh, ngudi Viét
Nam van con kha ¢é hu trong viéc an mac dy. Minh cting la mét ngudi 16n 1én & qué,
nén van bi anh huéng bdi 161 séng cua ngudi I6n. Tuy 1a minh khéng ¢é cai nhin tiéu
cuc vé phong cach nay, nhung néu ban kéu minh mac thir chac 1a minh ciing khéng
dam mac dau!

Cau 5: Minh nghi c6 thé mac di 1am né, di chai & may nai sang trong, hoac la di tiéc
a. Cing khong nhat thiét 14 phai di biéu dién thai trang mdi mac dugc. Nhung néu
ma mac ¢ nha ludn thi minh thay hai bat tién nha!

u 6: Minh nght la né sé& anh hudng tdi viéc nhin nhan v& xu hudng tinh duc ludn a!

O chd khdc thi k rd, nhung & Viét Nam chc chén 13 vay

2.3.47

Phan Thi Diéu Linh - Multimedia communication

1. minh khéng tim hiéu nhiéu vé thdi trang nhung theo minh nght thi day 1a
phong céach thdi trang linh hoat gidi tinh

2. gitfa 3 tif khda trén thi minh cam thay gender-fluid 13 tir khéa phit hdp véi
phong cach thdi trang nay nhat, vi minh nghi ring nhifng bd trang phuc dé
c6 thé phi hgp véi bat ki gidi tinh nao

3. minh c6 biét dén mot vai nha thiét ké theo dudi phong cich nay nhung
chdc minh dn tudgng nhét 1a Harris Reed vdi nhifng bd cach x6a bo khudn
mau vé gidi bén canh dé minh ciing thdy nhifng ngdi sao nhu Miley Cyrus,
Billy Porter hay Lil Nas X khodac 1én ngudi nhifng bé canh nhu vay trén tham
do.

4. xu huéng thdi trang nay co vé rat phd bién trén thé gidi, nhung & Viét Nam
n6 van chua dudc chap nhan hoan toan va ciing nhan lai nhiéu phan hai tidu
cuc, vé viéc nay thi minh nghi mét phan do mét nhém céc tin db thdi trang
hiéu biét chufa rd va phong cach hai phan cam, tuy nhién minh thdy xa hdi
ciing dang cé cai nhin thoéng hon vé phong cach thdi trang nay va néu
chiing ta cé gdc nhin ding dan hon thi chic né sé phé bién hon nifa trong
tudng lai.

5. theo minh nght 13 phong cach nay cé thé (ing dung dugc trong ddi séng,
¢é thé I3 di 1am, di hoc,..mién 13 chiing ta vui vé thodi mai vdi su lua chon cia
minh, dé cling 13 cach dé ching ta md réng nhan thitc cla s6 dong vé
khoang céch gidi tinh, 1am md di nhitng su diéu khién ma dinh dang gi6i ap
dat |én thdi trang

6. vé viéc nay thi chic 13 s& ¢é nhiéu y kién khac nhau, nhung véi minh thi
minh s& quan tam dén phong céch ca ho hdn, con vé gidi tinh thi doi véi
minh thi trang khong con la ¢céng cu dé phan biét gidi nifa rdi, con phu
thude nhiéu yéu té khac nita
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2.3.48 Nguyén Kha My - Student at University of Finance

1. Phong céach thai trang linh hoat

2. Minh thay Gender- Fluid sé I3 tif khod phu hgp nhat

3. Billy Porter

4. Theo minh phong céch thdi trang nay chua that su phé bién rdng rai trong
thi truGng thai trang VN vi tinh (fhg dung clia né chua that su cao

5. Theo minh la chua vi phong cach thdi trang cla gidi tré VN chll yéu theo
huéng nang dong, va hon hét nhitng ngudi ndi trg trong gia dinh thudng
chubng trang phuc thoai mai, dé dang thuan tién trong sinh hoat dgi séng
hang ngay, trang phuc nay thi hai cong kénh va phtic tap

6. Néu doi véi nhitng ngudi hiéu biét vé thdi trang hodc nhitng ngudi cé tu
duy md thi ho sé xem day la su pha cach va méi mé trong thdi trang, va ho
chi quan tam dén phong céch clia ngudi méc. Tuy nhién déi v6i nhitng ngudi
chua that su thay déi cach suy nghi, con mang tu tudng hdi huéng cé hu thi
sé cho la cach @n mac nay la ki cuc va phan cam, sé xem xét gender ctia

@ ngudi mac no.

2.3.49 Nguyén Thi Nhr Y - Multimedia communication

Q méi 1a ngudi hiéu chinh ban than minh théi.

-

Céu 1: Theo minh nghi thi day la phong cach thdi trang phi gidi tinh. N6 Ia
kiéu thdi trang khong cé ranh gidi, va moi ngudi cé thé thoa suic dién nhiing
thi ban than thich.

Cau 2: Minh thay tif phi hdp nhét chic 13 Gender-fluid

Cau 3: Néi vé phong cach thdi trang nay thi khéng thé khong nhac dén nha
thiét ké Marc Jacobs, Audio He Lkuik va hdng thdi trang Cilium..

Cau 4: Minh thdy mic dé phé bién & Viét Nam chua dudc rong rai, vi dinh
kién xa@ hdi nhu 1a con trai thi khéng dudc méc vy, con gai thi phai &n méc
diu dang. Cling véi dé nhidu ngudi ngai thé hién phong cach cla ban than
mong mudn.

Céau 5: Theo minh thi hoan toan (ng dung dudc ngay ca khi ban khéng la
celeb, vi thdi trang khdng ¢6 ranh gidi..

Céu 6: Van dé ngudi khac cé tu danh gia hay khdng con phu thude nhiéu vao
géc nhin va quan diém cua ho vé thdi trang nifa. Nén minh nghf 13 néu ban
thich phong céch nao thi hay c(f theo dudi va thoai mai la chinh ban, khéng
cén quan tdm qua nhiéu ngudi khach sé danh gia gi vé gender. Chi ¢6 minh
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2.3.50 Giang Thai An

Cau 1: Chac Ia thdi trang phi
gigi tinh
Cau 2: Minh nghi la
Gender-neutral
Cau 3: Pham Thoai! TU dau
nhin cai anh la minh t&i lién
ludn!
Cau 4: Ciling hiém ngudi mac
lam a! Nhu kiéu minh thay
Pham Thoai mic cling ngau
16i 1am, nhung ma da phan I3
bi ché giéu thdi, it ai tng ho
lam.
Cau 5: Chac 1a khéng &, minh
thay tu duy vé thdi trang &
Viét Nam van con kha phong
kién! Néu ban mac d6 nhu thé
ma khong ding trén tham do,
trén san dién thdi trang thi hai
tu “chiém ngudng " sé phai
‘ thay bang “ky thi” a!

2.3.51 H6 Cong Tin
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. Ho Codng Tin

WG IV MY 1TV TSR anryy

ngay v do

1. ¢6, la thdi trang trung tinh,
ndi x6a nha ranh gigi nam nif
truyén théng

2. gender neutral, khdng dudc
cO bat ki su nif tinh truyén
théng"” nao

3. Rad Hourani, one DNA,
Charles Jeffrey

4, mic dd pho bién ctia van
dé thdi trang nay con it dudc
pho bién tai Viét Nam do tu
duy va van héa nam nif truyén
théng van la tu duy chinh cla
thé hé truéc

5, Ung dung 6 muc dé nho,
chif khéng thé & trong ddi
song van phong (nha nudc),
ngoai nha nudc chi dudc chap
nhan & nhifrng mai trudng lam
freelan nhiéu

Cau 6: Poi v6i phong cach
thai trang nay thi liéu ngudi ta
co tu danh gia vé gender cua
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A Ho Cdng Tin

wnanes Jenirey

4, miic d6 pho bién clia van
dé thdi trang nay con it dudc
phé bién tai Viét Nam do tu
duy va van héa nam nif truyén
théng van 1a tu duy chinh cla
thé hé trudc

5, Ung dung & mifc do nho,
chif khéng thé & trong ddi
s6ng van phong (nha nuéc),
ngoai nha nudc chi dudc chap
nhan & nhifrng maoi trudng lam
freelan nhiéu

Cau 6: D6i véi phong cach
thdi trang nay thi liéu ngudi ta
c6 tu danh gia vé gender clia
ngudi mac khong hay ho chi
ddn gian la quan tam tgi
phong cach cta ngudi mac
nay.

Ngudi ngoai khi nhin k hiéu,
hay khong biét vé phong cach
&n méc nay, thi dé dang danh
gia vé gender ctia ngudi dang
mac

2.3.52 Nguyén Lam Anh Khoa - Student at University of Architecture
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1. Theo minh biét thi day la “thdi trang linh hoat gigi”.

2. Tu khoa gender-fluid phu hdp véi phong cach thdi trang trén va né cling

dudc xem la khai niém phong cach thdi trang néu trén.

3. Harris Reed |a mét nha thiét ké thudc cdng dong “gender-fluid” va anh

ciing d tifng thiét ké trang phuc cho Harry Style véi “phong cach thdi trang

linh hoat méi” hay con dudc goi la “gender-fluid”. Ngoai ra Jaden Smith va

Miley Cyrus la 2 ngusi tuyén truyén phong trao mét cach néng né.

4. @ Viét Nam phong cach nay van chua dugc phd bién 1dm, nhung cé 1& cac

nha thiét ké, cac brand ciing dang dan ti€p can dén no.

5. C4 nhan minh thi mdi ngudi méi phong cach, méi style khac nhau. Nén

viéc mdi ngudi néu da tiép can va thay minh thudc vé phong céch nay hay

minh thich phong cach nay thi khéng cé rao can nao dé ngin dudc ho.

6. Theo ¢ nhan minh thi thodng vé van dé binh dang gidi véi tat ca moi

ngudi, thi viéc khi ho thé hién phong céch trén thi ho gép phan dang gitp

chiing ta biét va tiép can véi mot phong cach thdi trang méi nén déi véi minh
‘ thi minh chi quan tdm dén phong céch thdi trang clia ho théi.
\ 4

2.3.53 Tran Thi Thanh Thao

Cau 1: tdi nghi la thdi trang phi gidi tinh
Cau 2: gender-neutral
Cau 3: Minh chi biét c6 Pham Thoai :

Cau 4: Minh thay chua phé bién 1am, chi thinh thoang thay sé nhd moi ngudi theo
phong cach nay, cling cé thé 1a do minh it gap

Cau 5: Minh ngh 1a sé dugc ing dung théi, vi thdi trang la da phong cach, muén
mau nén minh nght khong I do nao lai khéng dugc ting dung

Cau 6: Theo minh nght thi cai nhin dau tién co thé sé danh gia vé gender cla ngudi
@ nay, cing tuy vao khung canh xung quanh va truding hgp cu thé nira

2.3.54 Van Vii Phong
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Cau 1: khong biét tén cu thé

nhung chac chan ko phai

unisex

Cau 2 : ca ba tif déu

khéng hdp

Cau 3 : Alexander McQueen

(Bravehearts: Men in skirts) ,

Jean Paul Gautier, David

Bowie, Kurt Cobain

Cau 4 : rat it va khong dudc

hudng (ng nhiéu vi thi trudng

Viét Nam con rat lac hau

Cau 5 : hoan toan c¢6 thé ting

dung dudc

Cau 6 : thditrang la tu do la va

co viéc phan biét gidi tinh

trong thdi trang, chi cé co

viéc thé hién ca tinh va phong

cach thdi trang theo cach xau
& vadep

Aea

Cam onrat nhiéua ®

2.3.55 Thai Ngoc Thién

1. Khéng

2. unisex

3. Gucci, LV, Prada

4. Khéng phé bién (rat hiém)

5. Khé Ung dung

6. Tuy moi trudng sé cd nhitng y kién khac nhau. Néu theo van hoa phuang Béng thi
e_\ s& nhan dc nhiéu y kién trai chiéu, con phuong Tay thi sé thoang hon

L

2.3.56 Nguyén Hé Quéc Thién
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15:40

& () NHQThién

cau 1theo y kién ca nhan
minh minh thi day la phong
cach an mac khong phan biét
gidi tinh, ai cling cé thé mic
dudc no

cau 2 ca 3 tu khoa trén thi cai
nao ciing ding hét nhung
theo ca nhan minh nghi cai
dung nhat gender-fluid linh
hoat gidi tinh dudc
genderfluid sif dung dé thé
hién ca tinh ctia minh

cau 3 Rob Garrett Smith -
ngudi sang 1ap Du an Phluid
dd la nudc ngoai con viét nam
thi minh c6 biét la pham thoai

cau 4 doi vdi khia canh vé ddi
song thi van chua dudc pho
bién hau nhu 1a khéng co subt
hién vi con gép nhiéu khé
khan trong van dé dinh vé xa
hoi cting nhu phong cach an
mac theo xu hudng nam ra
namnidrand, ' ‘ngchingta
c6 thé bat gap ¥ Jc nhung

O AN NF | S L T T S

Ad
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15:40

& O NHQThién

(» thiminh cé biét I3 pham thoai

cau 4 déi véi khia canh vé doi
song thi van chua dudc pho
bién hau nhu |a khong cé subt
hién vi con gap nhiéu kho
khan trong van dé dinh vé xa
hoi cling nhu phong cach an
mac theo xu huéng nam ra
nam nif ra nid, nhung chung ta
c6 thé bat gap dudc nhung
phong cach thdi trang nay tai
cac nén tang mang xa héi nhu
tik tok, cling nhu cac san dién
thdi trang ndi ma moi ngudi
thé hién phong cach ca nhan
cua riéng minh
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15:41

6 é’\ NH Q Thién

Ban con cau 5 chua tra I0i a

Cau 6: Doi v6i phong cach
thai trang nay thi liéu ngudi ta
c6 tu danh gia vé gender clia
ngudi mac khdéng hay ho chi
ddn gian la quan tam tai
phong cach ctia ngudi mac
nay.

cau 5 theo phong cach thai
trang nay rat kho co thé ding
dung vao trong ddi song, con
gap nhiéu kho khan trudc
thuan phong my tuc clia
ngudi dan viét nam

cau 6 theo quan diém c4 nhan
cua riéng minh ddn gian chi la
quan tam dén phong cach cua
clia mac con vé gender thi
minh khong cé danh gia dudc
mdt s6 ngudi ho méc chi vi ho
thich chif khong lién quan dén
gidi tinh cua ho

o

RGi, cam dn m nhiéu
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2.4 Survey Event

Ban bao nhiéu tudi roi?
512 responses

@ Dudi 18 wdl
@ T 18 dén 22 tudi
® Trén 22 wéi

Ban biét su kién qua dau nhi?
512 responses

@ Fanpage "The Blossom Of Fluidity”

@ Ban bé qidi thigu

@ Théy standee gidi thidu tai trudng Dai..,
@ Al

@ Pang hoc nghe loa

@ Vo tinh di ngang qua thdy 1))

@ vatinh

@ Didao & tredng va vo tinh thiy

12V

Trai nghiém cta ban sau khi tham gia trién lam |a gi?
512 responses

400
388 (71.9%)

300

200

100 128 (25%)

0 (0%) 1(0.2%) 101795
D [
1 2 3 4 5
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Ban thich khu vuc trién 1am nao nhat nhi?
512 responses

@ Khu vue 1 - Nhin Ba Chiéu
@ Khu vuc 2 - Hidu Da Hudng
® Khu vyc 3 - Cham Ba Tang
@® Khuvyuc 4 - Cam Da Séc
@ Khu vuc Photobooth

26.6%

Ban cd thau hiéu nhirng cau chuyén duoc truyén tai trong trién lam khéng?
512 responses

®Co

@® Kha hidu

@ Chit chat
@ Kha kho hidu
@ Khang

Sau budi trién Iam hém nay, ban c6 hiéu thém vé phong cach thai trang linh hoat gidi tinh khong?
512 responses

®Co
@® Kha hidu

@ Hidu chut chit
: @ Khing hiéu
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Ban c6 mudn gop y hay nhan nha diéu gi téi BTC su kién trién 1dm khéng?

251 responses

Khéng

Khdng a

Da khéng

Da sk ba ich, nang cao nhan thirc vé thai trang
Mé& réng thém quy mé <3

Cho miéng guat

Khéng cé

Khong

cdm on BTC d3 tao ra 1 su kién ¥ nghia nhu vay © &

Ban c6 mudn gop ¥ hay nhdn nhu diéu gi t&i BTC su kién trién 1am khéng?

251 responses

Churong trinh tuyét vai 13m a

Khéng co

Qua dep

Ko

YEu moi ngudi qua

Hay tiép tuc truyén cam hing nhé
ko a

Cam on BTC!

Ko cd

Communication Campaign - The Blossom Of Fluidity | 253




FPT University | Multimedia Communication Capstone Project

Ban cé mudn gép ¥ hay nhan nha digu gi t&i BTC su kién trién 1am khéng?

251 responses
Su kién dep 1am may anh chi iiii
To chirc thém a duiiii gé
Cam on BTC d& md ra mdt sy kién ¥ nghia va tha vi nhu vay w
R&t ok, cam on céc ban
lu bt
chd 13y vé tham gia trién 13m nén dat k& tram d3u tién

Cam th&y rat hao hirc khi mai [3n nhan phiéu bé ngoan, mong mn s& cé thém nhiéu sur kién tuong téc thi vi
han trong tuang lai <3

Su kién chwa dac sac 1dm

Dé thurong -

Ban c6 mudn gop y hay nhan nhad digu gi t¢i BTC su kién trién 1am khong?
251 responses
Chuc cho BTC sé& c6 mt su kién thanh cdng ngoai mong doi
Good
NEu coé thé dau tu thém nhiing bé trang phuc dé mei ngudi thda sie phéi theo sd thich thi t6t qua alig)
Dé thuong qué a
<3
Chuaong trinh rat tha vi
Kha tha vi
Cam on btc tao ra trién 13m dé minh cd thém goc nhin v thai trang da mau

Yeu
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Ban c6 mudn gép ¥ hay nhan nha diéu gi t6i BTC su kién trién 1am khéng?
251 responses

tuyét

D6 qua la xin

Ko a

Dé& thun ghek

R&t vui a

Moi ngudi gidi 1dm ah
Da rat tuyét a

Chua

Ban c6 mudn gop y hay nhan nhu diéu gi téi BTC su kién trién 1am khéng?

251 responses

Sur kién tuyét vai 13m a

Khum coa, that xin

Nope

Mong sé& cé nhigu trién [dm nhu thé duge 18 chirc
Mong mn sé phét trién thém nhiéu cai méi nhaaaaaa
Da em thdy kha hay nhung ma cai vibe né hoi buén i
Sur kién rat dau tu va vé cing y nghia a

Mong su kién anh chi thanh céng <3

BTC dé& thuong
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Ban c6 mudn gop ¥ hay nhan nhu diéu gi t6i BTC sy kién trién 1am khéng?

251 responses

Su kién rat thi vi

hoat déng kha tha vi

Ti€p tuc phat trién hon nira

No

Cau hoi dau tién ko phd hop. Chuc céc ban thanh cong

Chac su kién that thanh cong, ban td chic ludn vui vé nhaaaaa
Ban td chic trang tri dep |am luon

Noooo

Khéng a @ @

Ban c6 mudn gép y hay nhan nhi diéu gi téi BTC su kién trién 1am khéng?

251 responses
Chuc moi ngudi thanh cong
Sang tao nhéat lun, thanh céng qua a. Chiic mirng cac anh chi
Hoi kgoong duoc an tuong a
Nén thém nhiéu hoat déng hon de téng tinh tha vi cho su kién
Nén thém nhiéu qua hon. Cdmon a
Amazing
Khénggg a
Da khéng ah

Thank you moi ng
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Ban c6 muén gop y hay nhan nhd diéu gi t6i BTC su kién trién 1am khong?

251 responses
da khénga @ o
Da l&n sau BTC nhd 16 chirc thém nhe
Very good
Hay pha cach
NEu ban thich né va cam thay hanh phiic khi méc né. Hay ct méc!
Iu
A hiéu
Trién 1dm dep 1dm a

Good job! P

Ban c6 mudn gop y hay nhan nhi digu gi tdi BTC su kién trién 13m khéng?

251 responses
Em nghi trign [dm nay rat hay, mong rang sap tdi trudng minh sé& cd nhigu sur kién nhu thé nay hon @ -
chiic budi su kién thanh céng tt dep, cham dén tréi tim clia nhigu ngudi hon.
Nén cé nhirng manocanh dé trung bay san pham ¥ tudng
Nén truyén théng d& céc ban bigt sém han
Em nghi nén cin cé thém da that dé trung bay
Chiic nhém dé an thanh céng nhé un
Ko
Da, em khdng co y kién gi hét tron &1

Mong ban t& chirc mé réng pham vi va da dang hod céc cha d8
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Ban c6 mudn gop ¥ hay nhdn nhu diéu gi tai BTC su kién trién 1am khéng?

251 responses
Da dep ldm :3 ~
Thi vi
Tuyét vdi
Trién IAm qua tuyét vai
Da khéng a
Hongg

Hi vong truéng cé thé td chirc thém su kién nhu vay dé sinh vién cé thé tu do kham pha va thé hién ca tinh
cua ban than

Chic chuong trinh thanh céng tét dep va cdm on rat nhiuuuu

View 116 more responses in Sheets

2.5 Campaign Feedback

Tudi
209 responses

® Dudi 18
® T 18dén22
@ T 23 dén 27
@ TU 28 dén 35
® Trén 35
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Gidi tinh
209 responses

@® Nam
® No

Ban biét chién dich cua tui minh qua dau?
209 responses

Qua Facebook

Qua Instagram

Qua sy kién trién [am twong tac

“The Blossom Of Fluidity” -159 (76.1%)

Qua ban bé gigi thiéu
Qua con gaif—2 (1%)
Truwdng FPTE-1 (0.5%)

0 50 100 150 200
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3 tir khoa dau tién ma ban nghi dén khi nhac vé chién dich 1a gi?

209 responses

Hay, an tuong, doc dao

En tuong, hay, doc dao

Rat &n tugng

Hay, doc dao, an tuong

R3t dac biét

blossom - thai trang - linh hoat
Hién dai, phong céch, tré trung
thai trang, linh hoat, dep

Su kién

3 tir khéa dau tién ma ban nghi dén khi nhac vé chién dich 1a gi?

209 responses

boc, la, dep

slay , flexible, unique

thaoi trang, linh hoat, tu do

Dep, xin, dau tu

Dep, doc, an tugng

sang tao, tha vi, dep

Can bang nhung dot pha

Sang tao mdi nhung ciing khéng ci

Binh dang cla vé dep

Hay, &n tugng, thich tha
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3 tir khoa dau tién ma ban nghi d&n khi nhac vé chién dich 1a gi?

209 responses
Thdi trang, phi gidi tinh, linh hoat -
Thai gian linh hoat gidi tinh
T4o bao - ¥ nghia - TAm huy&t
Mdi mé, hdp dan, hdi hop
béc - La - Trendy
thdai trang linh hoat gidi tinh, fashion, fluidity
Thai trang, phi gidi tinh, mau xanh
mau sac, fashion, séng tao

En tuong, déc dao, hay

3 tir khéa dau tién ma ban nghi dén khi nhac vé chién dich la gi?

209 responses
thai trang, gidi tinh, su mdi la b

Thoi trang
ba dang
Tha vi

Dep, ¥ nghia, hay

Hay, doc, y nghia

An tuong, ¥ nghia, hay

Linh hoat, y nghia, an tuong
An tuong, déc déo, y nghia

Thoi trang, doc la, linh hoat

Havw dAr~ AdA 3n tivana
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3 tir khoa dau tién ma ban nghi dén khi nhic vé chién dich l1a gi?
209 responses

PR ML L U Ly

Linh hoat phi gidi tinh

£n tuong, hay, ¥ nghia

tur do, chinh minh, linh hoat

Phi gidi tinh, nam nit, théi trang

Hay, &n tugng, déc

béc la, sang tao, thu hit

Hay, &n tuang, y nghia

Hay, y nghia, ddc la

Hav. déc la. v nahia
3 tir khéa dau tién ma ban nghi dén khi nhac vé chién dich l1a gi?
209 responses

Y nghia, hay, déc la

NBi bat, dinh, y nghia

Hay, &n tuong, y nghia

Dep, y nghia va sang tao

Y nghia, ddc la, &n tuong

linh hoat, khong gidi tinh, phi gigi thinh

Thai trang, linh hoat, phi gidi tinh

Mau sic, méi la, tha hat

Thai trang, phi gidi tinh, mau sac
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3 tr khoa dau tién ma ban nghi dén khi nhic vé chién dich 1a gi?
209 responses

béc dao, linh hoat, sang tao

Sang tao, ¥ nghia, tAm huyé&t

thai trang, gidi tinh, linh hoat

Thai trang, quéan ao, linh hoat

En tuong, y ngha, dac biét

rat dac biét

Rat y nghia

Mé Mé Mé

Rat 14 hay

3 tir khéa dau tién ma ban nghi dén khi nhac vé chién dich la gi?

209 responses

Hay, y nghia, dac biét

Hay, &n tuong, doc déo

An tuong, dic biét, hay

Rat dac biét

rat an tuong

Rat doc dao

An tuong, dac biét, doc ddo
La, ngac nhién va an tuong

Thich thda, 16i cudn, doc déo
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3 tlr khda dau tién ma ban nghi dén khi nhac vé chién dich 14 gi?

209 responses
R4t dac biét, &n tugng, ¥ nghia
MEé, &n tuang, 16i cudn
THOI TRANG
Linh hoat, théi trang
Thai trang, gidi tinh, phong cach
théi trang linh hoat gidi tinh, bing na, vé dep
linh hoat, khdng gigi han, pha vé dinh kién
linh hoat, cam, xanh

linh hoat, pha v, vé dep thai trang

3 tir khoa dau tién ma ban nghi d&n khi nhac vé chi&n dich 13 gi?

209 responses
dep, la, mau sac .
bung nd, vé dep cia su linh hoat, pha v& dinh kién
blossom, fluidity, harry styles
the blossom, foi, make scent and make sense
la, khé higu, hay hay
FOI, shape of blue, the blossom of fluidity
thdng minh, mdai la, thai trang
linh hoat, vé& dep, phong cach

trién Idm tuong téc, FOI, phim ngén
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3 tir khéa dau tién ma ban nghi dén khi nhac vé chién dich la gi?
209 responses

dep, déc, mai la

vay xanh, mau dep, d6 xinh

phong céach, théi trang, linh hoat

su kién trién 1am, anh Minh Trong, chi Hién Nhi

sang tao, chién dich mdi, y nghia

linh hoat, thoi trang, pham FOI

linh hoat, théi trang, pha vé

Hanh trinh tim hoa da sac, chi Hién Nhi, minigame

I

View 103 more responses in Sheets ‘

4

Mirc d6 quan tam cua ban vé chién dich nhu thé nao?
206 responses

100
75
50

25
1 (0.[5%) 1(0.5%)

1 2

Murc d6 yéu thich cla ban vé céc san pham va hoat dong ca chién dich?

o mm mm: Wmo

100

3

0
Pram ngén “Shape Of BY anh *Make Scent Ang Bai dang cung cho thing  Bai chva sé cua nhimg ban

Blue™ Blossom O Fludty™ Make Sense” tn vé thol wang leh hoat theo dudi thdl trang linh
ol Tl Paat gioi tiah

Communication Campaign - The Blossom Of Fluidity | 265




FPT University | Multimedia Communication Capstone Project

Ban dénh gid nhing théng diép duoc truyén tai qua cdc san phdm va hoat dong cla chién dich nhu thé nao?

B Khéng hidu W Hidu motchin B Hidu kha o Théau hibu

100

50

Trude khi chién dich dién ra, mirc do hi€u biét clia ban vé thai trang linh hoat gidi tinh 1a?
209 responses

80
60
40

20
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Sau chién dich, ban hiu gi vé thai trang linh hoat gigi tinh?

209 responses

Khéng gidi han

khéng khudn kha

Khéng gidi han

dep

Khéng gidi han, khang khudn khd
khéng gidi han

Theo minh, thai trang linh hoat gidi tinh 13 thoi trang danh cho t&t c4 moi ngudi, bat ké gidi tinh nao, moi
ngudi co thé tu mix nhiing trang phuc cla nam va nif véi nhau va tao ra nhigu phong cach th vi.

Réat dep

|a théi trana khéna phén biét aidi tinh. bat k& minh 13 ai d&u dc méc theo céch minh thich v
Sau chién dich, ban hiéu gi vé thdi trang linh hoat gigi tinh?
209 responses
|4 thai trang khong phan biét gidi tinh, bat k& minh |2 ai d&u dc méc theo cach minh thich
Tuong dai I
Minh biét thém nhigu hon v& nhitng phong cach thai trang linh hoat
Day la mot loai hinh da dang
La théi trang danh cho moi gidi tinh va pha bd rao can
Thai trang ko phan biét gidi tinh, kéo nam gidi ra khai khuén mau dinh kién

Mét phong céch thai trang ma céc ban tré cé thé théa sirc séng tae, khodc |&én minh nhiing bé trang phuc
ma ban than yéu thich

minh higu hon & viée thai trang 14 uyén chuyén va linh hoat khéng nén bi gidi han & gidi tinh

- - e & Py - - - -
MuEn an trann nhie khana thav dai dirne han e3r va vé den eila titnn ca nhan vén cd
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Sau chién dich, ban hi€u gi vé thdi trang linh hoat gigi tinh?
209 responses

La mat phong cach thai trang déang dugc dng hd

Khéng cé gi la khéng thé

Thai trang thi khéng nén phan biét vé tudi tac va giéi tinh. Chi ¢&n bit cach ban s& trd nén ndi bat va cé
tinh hon.

Thai trang linh hoat giGi tinh phit hop cho bat ky ai c6 ca tinh va mudn khang dinh cé tinh cla minh véi
cong ddng, bat ke gidi tinh

Linh hoat mei tinh hudng
Mot xu hudng thai trang mdi linh hoat cho cé nam va nit
nam ciing cé thé ban vay

Toi hiéu hon v& phong céch thai trang cta gidi tré hién nay. Théng qua d6 tai cé thé thau hiéu con cta minh

b

Sau chién dich, ban hiéu gi vé thai trang linh hoat gidi tinh?
209 responses

Khang cé khoang cach vé gidi tinh trong thoi trang
l& théi trang phi hop vdi bat ki gidi tinh nao, khéng phan biét
Mé&t phong cach thai trang ma cdc ban tré co thé linh hoat, sang tao phi hop vdi ban than minh

Sau chi#n dich thi t6i cang hiéu hon vé thai trang linh hoat gidi tinh. Chign dich d4 cho tai bi&t thai trang 13
khéng gidi han. Moi ngudi cé thé théng qua da thé hién quan diém, phong céch cta minh.

Minh thay nhigu digu bd ich
Khdng gi 1& gidi han
Khéng gidi han, dam mé, tu tin

Boc 16 ban than, linh hoat, khdng gidi han
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Sau chién dich, ban hiéu gi vé thai trang linh hoat gigi tinh?

209 responses
Phong cach théi trang linh hoat gidi tinh s& pha hgp véi gen z
Khéng gidi han, linh hoat théa stic thé hién ban than
Kéo nam gidi ra khoi khudn mau déc hai,
Khéng gidi han, thé hién ban than
sur chuy@n ddi giita hai khia canh nam tinh va nit tinh trong cing mot ngudi.
La nit méc d6 nam cling duoc ma nam méac db nir ciing duoc, mién sao cam thay tu ti thoai mai

Phong cédch Thai trang linh hoat gidi tinh da dang hoa dugc tinh thai trang nay, loai bd ranh gidi vé théi
trang danh cho nam va ni.

Gidng nhur Unisex, phong cach thai trang cé sy dét pha mai va céi nhin mdi vé cdi dep.

Nén phat trién réng honn -

Sau chién dich, ban hiéu gi vé thai trang linh hoat gidi tinh?

209 responses

Thai trang khéng cd gidi tinh. Gidi tinh trong thdi trang dugc con ngudi nghi ra va déi khi nd lai tré thanh
dinh ki&n trong xa& hai. Thai trang chung qui gidp con ngudi tré nén dep va tu tin trong céac khoang thai gian
cla cudc dai minh.

minh goi tén dugc loai phong cdch théi trang nay, nd gat bo di nhitng ranh gidi cling nhur dinh nghia v hinh
ma moi ngudi thudng gén ghép cho. N6 hop vdi minh, su tu do phdng khoang.

Khéng phan biét nam nif, ai ciing cé thé tu tin thé hién
La d3 nam va nit c6 thé mic dugc
L& thai trang thé hién cé tinh, ca t6i clia mi nguai

Thei trang la tu do, khong co gidi han va phan biét

~A tham nhidn bhdi nidm i higon hidt hon
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Sau chié&n dich, ban hiéu gi vé thai trang linh hoat gigi tinh?
209 responses

ai cling mac dugc

Thodt ra khéi khuén méu, khéng gidi han

Khéng gidi han, thoat ra khoi khudn khé

khéng gidgi han, khéng khudn khd

Khéng gidi han, khéng khuén khd thé hién phong céch thai trang cda ban thén

khéng giai han, khudn kha

Khéng gidi han, khéng thudn kha thé higén ban than minh

khong khuan khd

Sinh hoc chap nhéan mét pham vi rdt réna céc kha nana. Chinh van héa mai cu@na éo con naudi nhan thic M

Sau chi@n dich, ban hiéu gi vé thai trang linh hoat gidi tinh?

209 responses

khéng khudn khd, khéng gidi han

Khéng gidi han, khéng khudn khd thé hién ban than minh

khong gidi han thé hién ban than minh

KHONG HIEU RO

Thém 1 it

L& mdt phong cach théi trang déc biét danh cho nhing ngudi dac biét
phong cach thdi trang khéng bi gidgi han gidi tinh

thai trang khaéng co rao can vé gidi tinh

Phong cach nay rat dep va phi hop vdi tét cd moi ngudi mudn dudi -
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Sau chién dich, ban hiéu gi vé thai trang linh hoat gidi tinh?

209 responses

ban cé thé méc bat cif gi ban mudn
la con trai hoan toan cé thé méc dd con gai ma khéng so bi danh gia
thdi trang hudng tdi vé dep cda ngudi mac ma khéng lién quan dén gidi tinh cla ho 13 gi

Thi ra & Viét Nam ciing c6 rat nhigu ban tré diing cam theo dudi phong cach nay ma minh khéng hé biét
dén

vé dep, phong céch thai trang cla chinh ban, dimg d& ai danh gia
Thai trang linh hoat gidi tinh that ra cng nhu nhirng phong cach dugc coi la binh thudng khac
thai trang khéng c6 rao can, tu tin thé hién phong cach cda minh

D3 biét goi tén nhiing ban phai da theo phang cdch nay la Thai trang linh hoat gidgi tinh

Sau chi@n dich, ban hiéu gi vé thoi trang linh hoat giéi tinh?

209 responses
tur tin thé hién phong cédch ban than, méc nhitng gi minh mudn -
théi trang linh hoat that thu vi khi duge méac d6 thoai mai khéng lo dé 1a dd nam hay do nii

thai trang linh hoat gdi tinh khang bi nhitng dinh nghia ngay xua tréi budc nhu nam phai mac quan va nir
phai méac vay

thai trang pha v& nhitng van dé vé gidi tinh

Thai trang cho moi nha, dep 1& mac thui a

tu tin th& hién phong céch thdi trang cla chinh minh

My anh chi mac dd chay qua a, e thi chua dam thir phong cdch nay
théi trang pha v& nhitng dinh kign xwra lac hau

Thai trang linh hoat gidi tinh cting binh thuang nhu nhitng théi trang khac ma moi ngudi dang theo dudi,

= —— - pe - o -
Alinn Aan ud Alina w30 ndo nhor chilina ta hidt nhAi
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Sau chién dich, ban hidu gi vé thai trang linh hoat gidi tinh?

209 responses
ban 1a gi, da thich thi hdy tim higu va khi&n né trd nén dep dé khi khodc |&n ngudi -
thdi trang khéng phan biét gidi tinh cla ngudi mac

Thai trang linh hoat gidi tinh d& mang nhiing thir khéng thé trd thanh cé thé va xod bo nhiing ranh gidi v&
gidi tinh trong thai trang. Hay chi méac vi nd |14 théi trang chi k méc vi nd 1a d6 danh cho nam

mac gi minh thich, nam ciing cé tha ban vay va nif cling cé thé ban vest

Thi ra béy gi& cac ban tré d& cd cai nhin ding vé phong cach nay, khéng dénh gia gidi tinh cling nhu g3
biét tran trong cai dep cla thai trang

thai trang hudng tdi vé dep, gitip ngudi mac thé hién phong cach riéng cla ban than ma khéng lién quan
dén gidi tinh cda ho

théai trang pha v nhitng dinh kién vé gidi tinh

khéng cé gidi han n&o cho thai trang ca, méc nhifng gi minh mudn

Sau chién dich, ban hiu gi vé thai trang linh hoat gigi tinh?

209 responses
khang co gidi han nao cho thai trang cé, mac nhitng gi minh mudn -

thai trang linh hoat gidi tinh d& v& t5i Viét Nam va c6 anh huong sau séc t6i thi yéu ngudi theo dudi thai
trang

viéc nam chi dc méc quén, va nit chi dugc méc vay dd khaéng con phi hgp nira vai phong cach théi trang
nay

C6 thé biét rang unisex khéc vdi phong céch thai trang nay.

nhitng dinh nghia nhu quan 4o danh cho nam va quén do danh cho nif d& 16i thai, thai trang linh hoat gidi
chinh 1 su tu do, hudng tdi viec pha v nhimg dinh kién gidi trudc day

di ban |3 ai, thudc gidi tinh nao, hdy mac nhimg gi ban thich va mudn thé hién
Vay |a cda moinha

View 86 more responses in Sheets
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Véi nhirng su hiéu biét trén, thi ban nghi gi vé nhan dinh ma nhiéu nguai cho rang: “Phong cach
Thai trang linh hoat gidi tinh sé& khéng phi hop véi nhimag ban “trai thang"."

209 responses

@ Hoan toan khéng dbng y
@® Khang déna y

@ Trung lap

® Dongy

@ Hoan toan déng v

Ban ¢6 mudn gop y diéu gi cho chién dich tui minh khéng?

159 responses

Cam an moi ngudi rat nhigu
khéng

Cam an maoi ngudi rat nhigu
da khdng

Cam on céc ban rat nhigu
cam on moi ngudi rat nhigu
gg9

Mong la s& c6 thém nhigu hoat dang cla chién dich nhu tao cac cudc thi vé thai trang linh hoat gigi tinh va
c6 cdi ban catwalk tai budi trién 13m.

Thdi trana ohi aidi tinh
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Ban ¢6 mudn goép y diéu gi cho chién dich tui minh khéng?
159 responses

- -

cho thém mi bd anh nghen

Da khéng a, moi ngudi d3 rat cd géng, cdm on moi ngudi rdt nhigu a
Gia nhu & su kién minh c6 thé duoce trai nghiém thai trang linh hoat
Da khéng a

Da khéng a, cam on moi ngudi da ludn cd géng

Minh rat thich vé thai trang, hi vong truding minh v& nganh thai trang cé thé mé thém show catwalk, diéu
chwa bao gi& co tai FPT

Cam on moi ngudi da ludn cd gang

Udc gi duge xem nhiéu hinh thai trang

Ban ¢6 mudn gop y diéu gi cho chién dich tui minh khéng?

159 responses

Moi ngudi rat cé dau tw vao du an 1dn nay. Mong moi ngudi sé& mang tdi nhigu digu mai mé va tha vi hon
trong tuong lai né.

Khang a ! vi cac ban da lam rat tat !
Da huma

hong. minh iu ekip

Cam on rat nhigu

hong

Cam on céac ban

Khong

Ko

e
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Ban c6 mudn gop y diéu gi cho chién dich tui minh khéng?
159 responses
Hién tai minh chua cd y ki€n nao
Khéng
Thong diép trén trang facebook nén lam ngan gon dé doc hon
Hem co
chién dich rat tot va ¢ nhigu diém ndi bat. Mong chién dich s& quay trd lai trong thoi gian som.

Mong cac ban sé tiép ndi chudi su kién d& c6 thé mang duoc ngudn thong diép dén rong réi trong céng
dong.

Minh thich y tuéng va cach céac ban trién khai chién dich, nd hay va cach tiép can rat gan vdi gi6i tré nhu
bon minh.

Hong a

Ban ¢6 mudn gop y diéu gi cho chién dich tui minh khong?

159 responses
Cam on moi ngudi rat nhiéu vi chién dich déc dao nay
cam on BTC rat nhigu
Cam on moi ngudi vi da mang dén chién dich dac biét nay
cam on moi ngudi rat nhiéu, chién dich rat hay
Rat dac biét, cam on moi ngudi rat nhiéu
cam on moi ngudi vi chién dich déc biét nay
cam on moi ngudi vi da cd gang
cam on moi ngudi rat nhiéu vi mdt chién dich y nghia nay

HI
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Ban ¢6 mudn gop ¥ diéu gi cho chién dich tui minh khéng?
159 responses
Khum -
Hum a
mong chién dich phét trién thém nira
thém nhigu chi&n dich y nghia nhw vay nira a
chién dich nén duoc kéo dai hon va cé thém nhigu hoat déng vui vui
san xudt thém nhigu s&n pham nita a
da khéng a, moi ngudi cd 1én nha
da héng a

nén cé thém céc hoat ddng & ngoai cho céc ban & nhirng khu vire khac ¢6 thé tham gia

Ban ¢c6 mudn gop y diéu gi cho chién dich tui minh khéng?

159 responses
mong chién dich phét trién han s
Chi&n dich d4 rat t&t rdi, chic cac ban thanh céng hon nita trong tuong lai
r&t nhigu san pham hay va y nghia

chi&n dich nén dua ra thém nhi&u théng tin hon v& phong céch nay va cd thé hiy két hap véi nhitng ngudi
ndi tiéng trong thai trang d& lam phu réng hon chién dich

thém nhi&u budc tién dot pha cho cac san pham sap tai

Mai thém anh Pham Thoai chia sé géc nhin clia ngudi theo dudi phong céch nay va phai chiu cai nhin soi
xét cla mang x& hai

thém céc hoat déng tha vi
da chi&n dich rat y nghia va hay a

= = - = - s = - 2 2 = -
E mAn A ~rhibe tham cde e Fidn nbhar uide niba nhama A chA fronm 28 wi o
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Ban c¢6 mudn gop y diéu gi cho chién dich tui minh khéng?
159 responses

LUV LW LU S LIS G oW s g Vg] nua nnuug v ownwv uuu\_., LA LR R L )
t chirc thém cac hoat déng offline
moi thém céc anh chi theo dudi phong cach nay va td chirc thém mot budi meeting chia sé nha team

chién dich nén tiép tuc d& co thé tiép can sau hon nita vé phong céch nay cling nhu mong mudn thay dai
suy nghi ciing nhu hanh dang clia ngudi theo dudi thai trang

da khong a

phat trién hon nira

Cac hoat dong can phai doc dao va cé thé la di thém nita dé cso thé tac dong manh mé t6i khan gia.
chuc chién dich dat dugc nhirng gi moi nguai dé ra

chién dich nén danh manh hon nira vao céc van d& con nhirc nhdi thudc vé phong cach thoi trang nay, to

chtrc thém céc budi giao luu v

Ban c6 mudén gép ¥ diéu gi cho chién dich tui minh khéng?

159 responses

qua gidi

MNén lam cac san phé’m tac dong manh mé nira
chign dich tiép tuc di dirng dirng lai nha

Khéng cé digu gi gép y

Mén co thém cdc hoat ddng giao luu va tiép c&n dén nhigu ngudi hon vai viéc lién hé vai fashion influencer
dé thong diép truyén tai duge manh mé hon

Da khéng
qua da

C6 thém cac hoat dong nira nha
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Ban c¢6 mudn goép y diéu gi cho chién dich tui minh khéng?
159 responses

chay lénn
cing lam thém nhiing chién dich y nghfa nhu v nifa nha
thuc hién thém cac hoat dong y nghia nira nha
minh s& méi Ung hd team trong tuong lai nha
khong
clng lam thém cac chién dich ¥ nghia nhuu v nha
chié&n dihchj nén phat trién véi cac haot déng tuong tic dé cac ban c6 san choi giao luuw hoc hdi
lam t&t 1am
Qua la xin rui -
Ban c6 muén gép y diéu gi cho chién dich tui minh khéong?
159 responses
minh s& mai ting hd team trong tuong lai nha
khong
cling lam thém céac chién dich y nghia nhuu v nha
chién dihchj nén phat trién voi cac haot déng tuong téc dé cdc ban cd san chai giao luuw hoc hdi
lam t&t 1am
Qua & xin rai
chién dich qua tuyét
khong a

View 27 more responses in Sheets
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Néu trong tuong lai chién dich tiép tuc phat trién thi ban cé san sang Ung ho khéng?
209 responses

®Co
® Cothé
@ Khang
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