
 

MINISTRY OF EDUCATION AND TRAINING 

 

 

FPT UNIVERSITY 

Capstone Project Document 

REPORT 4 

Media Campaign: 

 

TELL THE STORIES OF MY FAMILY 

<Kể Chuyện Nhà Mình> 

 

 

<INSOMNIA PRODUCTION> 

Group Members 

Nguyễn Trương Hoàng Ngân - SS140065 

Nguyễn Thị Trúc Anh - SS140067 

Phan Thanh Qui - SS140091 

Supervisor Hoang Vu Quoc Anh 

Capstone Project code  SU22MCO1 
 

 

 

 

 

 

 

 

 



Table of Contents 

I. Distribution .................................................................................................................................. 3 

1. Feedback: ............................................................................................................................. 3 

2. SWOT campaign:................................................................................................................. 6 

3. Evaluation: ........................................................................................................................... 7 

II. Future Plan ................................................................................................................................. 8 

1. Strategy approach: ............................................................................................................... 8 

III. Appendix ................................................................................................................................. 10 

1. Survey project: ................................................................................................................... 10 

1.1 Depth interview event: ........................................................................................................ 10 

2. Feedback campaign & event: ............................................................................................. 16 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

I. Distribution 

1. Feedback: 

Following the event, my organization got several positive comments from attendees, sponsors, and 

guest speakers. 

Câu 1: “Cô/chú/ có thích nội dung sự kiện talkshow “Kể Chuyện Nhà Mình” không?” 

 

 

 



According to an audience survey on liking the content of the event "Kể Chuyện Nhà Mình," 100 

percent of the participants liked the event's content. 

 

 

Câu 2: “Cô/chú/ có hiểu nội dung của chương trình “Kể Chuyện Nhà Mình” không? 

 

 

 

 

According to an audience survey on the event "Kể Chuyện Nhà Mình" content understanding, 86,7 

percent of aunts and 82,9 percent of children clearly understood the event's content. 

 

 



 

 

 

 

 

Câu 3: “Sau buổi talkshow hôm nay, bạn có muốn được chia sẻ với bố mẹ hay không? 

 

According to an audience survey about whether they want to share with their parents after the talk 

show "Kể Chuyện Nhà Mình" today, 80 percent of they really want to share with their parents. 

 

 

 

 

 

 

 

 

 

 

 

 



2. SWOT campaign: 

Strengths: 

➢ The content and design on the fanpage 

are trendy and catchy. 

➢ The fanpage has many followers from 

12 to 17 years old and their parents. 

➢ High brand awareness and equity of 

target audience mindset. 

➢ High consistent visuals to help TA 

recognize the “Tell the stories of my 

family” campaign. 

 

Weakness: 

➢ Time limit. 

➢ Manpower shortage. 

 

 

Opportunities: 

➢ Family issues are becoming 

considered. 

➢ Mental health awareness is increasing. 

➢ Millions of topics to expand about 

family. 

➢ Expansion of the campaign throughout 

Ho Chi Minh City, and nationwide. 

Threat: 

➢ There will be many competitors. 

➢ Manpower shortage. 

 

 

 

 

 

 

 



3. Evaluation: 

Started on May 15, 2022, to July 03, 2002. "Tell the stories of family" engage among the target 

audience with: 

➢ Attain a total 206,000 Page Reach through Facebook and Instagram. 

➢ Video viral 1 “Dinh nghia ke chuyen nha minh”: Attain the total reach of 73,000 

reach. 

➢ Video viral 2 “Ke chuyen nha minh-dieu con chua ke”: Attain the total reach of 

34,000 reach. 

Beside that, the event talkshow “Kể Chuyện Nhà Mình”  engage a lot of achievement: 

➢ Attendance: 100 participants in the event. 

➢ Achieve more than 90% positive responses from attendees. 

➢ In addition, the event posts related to the event's status update had a relatively 

high reach of 69,000 total reach.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



II. Future Plan  

Based on the SWOT analysis and the evaluation of the campaign we conducted. We decided to 

continue conducting our campaign from September 5, 2022 - April 5, 2023, to expand the 

campaign's coverage throughout Ho Chi Minh City to the nation. Besides that, Insomnia wants to 

attract and reach more interest from students aged 12 -17 and their parents.    Moreover, we want 

to bridge the communication gap between parents and children and expand the topic about a family 

issue to help parents understand their children better, and children understand their parents better." 

1. Strategy approach: 

Timeline 05/09 - 02/10 03/10 - 13/11 14/11 - 05/04/2023 

Phase Attention Interest + Desire Action 

Key 

message 

“Nhà mình vì sao lại 

thế?” 

 

Dù thế vẫn là nhà mình - Nói để thấu hiểu, nói để 

yêu thương 

Goals +Create a discussion 

about a 

communication gap 

between parents and 

their children.  

 

+Create a discussion of the 

reasons why children CAN 

NOT SHARE their story 

with your parents. Is it 

because their parents do not 

understand, or have they 

never been open to 

discussing those topics? 

 

+Give the definition about 

the keyword “con nhà 

mình”. 

+Bridge the 

communication gap 

between parents and 

their teenage children. 

 

+Remove the barriers 

between children and 

parents by using self-

expression and family 

bonding. 

 

+Expressing the 

message about sharing 

is not just talking. It is 

also understanding 



and sympathizing with 

both sides about 

different perspectives. 

Moreover, it is 

essential to "help 

parents understand 

their children better, 

and children 

understand their 

parents better." 

Key 

Activities 

+  Viral video 

social 

experiment - 

“Nhà mình vì 

sao lại thế?” 

 

+ Album storytelling 

“con nhà mình kể”. 

+ Interaction booth 

“Bạn đã từng…” 

+ School tour 

“Kể Chuyện 

Nhà Mình” 

Platforms                                    Social Media (Facebook, Instagram, Tiktok) 

Supporting 

platforms 

Digital Internet (online news papers), Group Fanpage, KOL 

 

 

 

 

 

 

 

 



III. Appendix 

1. Survey project: 

1.1 Depth interview event: 

Nguyễn Hoàng Phát - Student (14 years old) 

 

 

 

 

 

 

 

 

 

 

 

 

 



Võ Hồ Gia Huy - Student (14 years old) 

 

Lê Thị Thu Hiền - Student (17 years old) 

 

 

 



Nguyễn Minh Quang – Student (15 years old) 

 

Nguyễn Hoàng Phương Thảo - Student (17 years old) 

 



Võ Minh Huy - Student (17 years old) 

 

Nguyễn Thị Minh Châu - Parent (41 years old) 



 

Nguyễn Thanh Trúc - Parent (56 years old) 

 

Trịnh Thị Phượng Tuyền - Parent (53 years old) 

 



Nguyễn Minh Huế - Parent (35 years old) 

 

 

 

 

 

 



2. Feedback campaign & event: 



















 

 

 

 

 

 

 

 

 

 


