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PROBLEM ANALYSIS

DANTRI ®

’Q,‘ VIDEQ SU KIEN XA HOI THE GIOI KINH DOANH BAT DONG SAN THE THAO VIEC LAM NHAN Al SUC KHOE VAN HOA GIAI TRi
Giao duc - Hudng nghiép / Goc phu huynh
Tram cam, tu tr vi 16i mat sat "sac hon
dao" clia bé me: "Tao xau ho vi may"

° 0:00/0:00 "Q' N mién Bac v

(Déan tri) - Mang con dé lén, mang con dé truong thanh la diéu bdt ki bo me nao
cting da tieng lam. Nhung ranh gidi gitta loi mang va loi mat sdt tie b6 me la ranh
oidi mo' nhat khéne thé nhin thav dirone ke.

Pirng chu quan: C6 nhirng thif cha me tudng rat

doi binh thudng nhu'ng lai 1a yéu t6 khién con
minh tim dén cai chét

ETPRN ¢ chusse 1 o micn -

',Z-|_,,.|| e ;:_l_'_lr.- AA0 DN SO A

X6t xa nhirng dong thu cudi cung cd bé 16 tudi
dé lai cho bd me trudc khi nhay cau tu tur vi ap
luc gia dinh: "Néu c6 1 diéu udc con sé udc minh
chua bao gio ton tai"

HA VU, (516:10 30/11/2019

m m M Lwu vac Facebook ﬂ

ﬁuﬂlﬂun T

chang trai 17 tudi nhdy cdu i i vi
me mang: Me lgn(‘mg mdng ntia, con
quay ve dugc khong?

Bé me thitomg dar cho con cdi vdr nhiéu ky vong, hi vong chiing 6 thé td thanh ngiedi 15 nedng nhit minh
mong mudn, nhimg lai chiea rimg héi qua cdm nhan ciia chiing, khién dp hee tich tu thoi gian dai ngay cang
16n. Luén ha khdc yén can chiimg lam bar it viéce gi, va bar dan la mang khi chiing evée pham sai lam. Khi
con cdi gdp udt 1tc & bén ngodd, viée dan tién cria céc bac lam cha me la bé qua sit quan tam can cé dé ma do
[6i, trdch phat. Vay nén nhitmg dita tvé von da c6 tam trang lai thém lan nita bi cong kich.
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SECONDARY RESEARCH i

>18 years old

Slage O
10-17 years old Stage 5
Stage 4 :
: Umniversal
<9 years old Stage 3 Fustioss and Principles
the Spurit :
Stage 2 Loyalty to of thEE;_.aw of Ethics
Stage I Good Boy | Law and
& Order

Aiming at Good Girl
Avoiding | a Reward | Aftitude

Punishment
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PRIMARY
RESEARCH

O SAT MU'C DO CHIA SE GITA BO ME
|




PRIMARY RESEARCH

KHAO SAT MU'C PO CHIA SE GIT’A BO ME VA CON CAI

KHONG CHIA SE KHONG CHIA SE

CO CHIA SE CO CHIA SE

PARENTS CHILDRENS

Q1:Anh/chi co6 thudng hay chia sé va tdm su vdi con ctia minh Q1: Ban c6 thuéng hay chia sé va tém su cling véi bé me hay 08
hay khéng? khéng?



PRIMARY RESEARCH

KHAO SAT MU'C PO CHIA SE GIT’A BO ME VA CON CAI

CHU PE THUONG CHIA SE CHU BE KHONG CHIA SE

STUDYING 85.1% m’ (/@ LOVE 20.8%
000 4 i?, B -

400y FRIENDSHIP 71.3%

HOBBIES 57.4%

Q) GENDERS  6.9%

°.8%

Q2: Cdc loai chii dé ma bé me va con cdi THUONG hay chia sé véi nhau? 09



PRIMARY RESEARCH
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KHAO SAT MU'C PO CHIA SE GIT’A BO ME VA CON CAI

PARENTS

52.8Y%. "CON KHONG CHIU CHIA SE
° o CAU CHUYEN CUA MiNH"

"KHONG CO THOI1 GIAN
DANH CHO CON"

KHOANG CACH THE HE &
KHONG CO TIENG NOI CHUNG

Q3: Visao con cdi va bé me lai KHONG THE chia sé duoc vdi nhau?

CHILDRENS

"BO ME KHONG HIEU bUQOC
CAU CHUYEN CUA MiNH"

"BO ME LUON CHO MINH
LA DUNG"

"BO ME HAY CHE BAI, SO SANH
vO1 CON NHA NGU’O’I TA"
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PRIMARY RESEARCH

KHAO SAT MU'C PO CHIA SE GIT’A BO ME VA CON CAI

100%

86.4%

75%

50% 40% 32% 32%
26%

25% 0%
10% 4%, 6%

0.7% - ¥
0% Barely Just Rather Very Entirely
Barely Just Rather Very Entirely
PARENTS CHILDRENS

Q4: Néu cé ca héi dudc ldng nghe, ndi ra cdu chuyén chua ndi thi con cdi va b6 me cé muén khéng? 11



PRIMARY RESEARCH

KHAO SAT MU'C PO CHIA SE GIT’A BO ME VA CON CAI

100%

100

75

75 71.4%

50

25

1.8% 3.5% 3.5%
- LETTER TALK CHAT RECORDING VIDEO LETTER TALK CHAT RECORDING VIDEO
PARENTS CHILDRENS

Q5: B6 me va con cdi sé st dung hinh thiic ndo dé Idng nghe va chia sé nhiing cGu chuyén CHUA NOI ? 12



i
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CONCLUSION

KHONG CHIA SE KHONG LANG NGHE

MUON CHIA SE MUON LANG NGHE NOI CHUYEN TRU'C TIEP
Q6: Néu cé co héi dudc noi ra cau chuyen Q7: Néu c6 co hdi d‘uac lang nghe nhUng cau Q8: B6 me va con cdi sé su dung hinh
chua noi thi ban c6 muén chia sé véi bé me chuyén chua néi cta con thi cé/ chi cé muén thuc ndo dé lang nghe va chia sé nhiing
hay khéng? hay khéng? cdu chuyén CHUA NOI ?

135



E
CHIUE.
AN

Il. DEVELOPMENT

14



IE
CHIUE.
A (I

OVERVIEW CAMPAIGN

15



I
RHIUE.
AN

KE CHUYEN NHA MiNH

SOCIAL CAMPAIGN
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CAMPAIGN OVERVIEW

“Tell the stories of my family" is a social campaign
that bridges the gap between parents and their
teenage children.

The campaign's key message is that sharing is not
just talking but also understanding and
sympathizing with both sides about different life
perspectives.

The activities throughout the campaign can help
gradually remove the barriers between children
and parents by using self-expression and family
bonding.
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"KE CHUYEN NHA MiNH"
NOI BE THAU HIEU, NOI BE YEU THUONG
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TYPOGRAPHY —

e Using fonts in designs: Good dog

2 A . ABcDE?CHIdkLMNop 0123456739
Ké chuyén Nha Mink _. T
K& chuyén Nhd Minh QRS TUVWXY2

$ [ r-F%/) =% "'"H#ES
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TARGET AUDIENCE @

BEHAVIOR

e Tend to use social networks to catch
e Title: Student P o the trend
e Age: Teenagers 12 - 17 years old g b e Used Facebook as their primary social

\{(
Zk media network and Instagram as a
secondary social media network

e Location: Ho Chi Minh City 7|

gu

CHARACTERISTICS

INSIGHT

d

v

Children don't want to share their
stories with their parents. Because
parents do not understand their

stories. 23

e Aggressive behavior
e Rule-breaking




.

TARGET AUDIENCE (@)

DEMOGRAPHIC

e Title: Parent

e Status: Have a child of teenagers 12 - 17 e Uninvolved parenting
years old

e Location: Ho Chi Minh City

BEHAVIOR

e Authoritarian parenting

e Using social media as a primary
platform for their communication tool

CHARACTERISTICS . , INSIGHT

Parents could not communicate with
their kids because they weren't willing to
share their thoughts and feelings

e Busy lifestyle

24
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ROADMAP
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KE CHUYEN NHA MINH - NOI BE THAU HIEU, NOI DE YEU THUONG

TIMELINE

16/05 - 29/05

PHASE 1: AWARENESS

KEY

" e e - H > ')Il
MESSAGE Ké chuyén nha minh la....?

e Create curiosity about the topic

ki “Ké& chuyén nha minh”.

e Give the definition about the
phase “ké chuyén nha minh la ké
nhirng cau chuyén gi?”

KEY
ACTIVITIES

PLATFORM

Viral Clip 1: Pinh nghia "ké
chuyén nha minh la...?"

SUPPORTING
PLATFORM

30/05-11/06

PHASE 2: INTEREST PHASE 3: DESIRE

12/06 - 08/07

PHASE 4: ACTION

"Ké& chuyén nha minh" - Néi dé thau hiéu, néi dé yéu thuong.

e Create curiosity and discussion about
the pressure in “nha minh” on the topic
“con nha ngudi ta”.

e Give the definition about the keyword
“con nha ngudi ta” & “con nha minh”.

Viral Clip 2 : K& chuyé&n nha minh,
diéu con chua ké!

ﬁ Facebook

Instagram

e Bridge the communication gap between
parents and their teenage children.

e Remove the barriers between children and

parents by using self-expression and family
bonding.

e Expressing the message about sharing is

not just talking. It is also understanding and
sympathizing with both sides about
different perspectives.

Talkshow: "Ké chuyén nha minh".

26
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OBJECTIVE lat

AIDA STRATEGY OBJECTIVE KPIs

e Approach the target audiences
) (12-17 years old) and their
parents.

e Consistent visuals to help TA
recognize the "Tell the stories ® Facebook: 50.000 reaches

of my family" campaign. e Instagram: 20.000 reaches

e Social media posts: 100 posts
for both channels (Facebook
and Instagram).

e Stimulate engagement and
) interaction through social
media posts.

* Spread the key message to
make TA desire to go to event.

)  Direct approach to join-in e Attendance: 100-150 persons
event.

e Bridge the communication
gap between parents and
their teenage. 57
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PHASE 1

AWARENESS

29



CONTENT DIRECTION

PHASE 1 - AWARENESS

40% INTRODUCE

eén Nha Minh da cap nhat anh bia cia ho.
ng: Triac Enh @ - 16 thang 5 - @&

" minh 13...°

175 -
Lugt tudng tic Diém phan phéi

20% DISCUSSIONS

Ké Chuyén Nha Minh
Ngusi ding: Tric Enh @) 18 théng 5. @
Theo ban. k€ chuyén nha minh |3 ké nhitng cdu chuyén gi?sd
4rLa chuygn A chuyén C hay la chuyén B2
Bi mat s& duge, bat mivao 19.05.2022 s3p tdi. Hay cing d6n chd cdu trd 18i t3i Fanpage "

Minh™ nghengl & &

#kechuyennhaminh

Ke chuygi minh 13..7

20% INFORMATIVE

. K& Chuyén MNha Minh
iy Mguat ddng: Phan Thanh Qui @ - 19 thang 5. 3
%3 Nha 13 noi @8 thiu hidu, noi dé yéu thudng va nai d€ cdm xic duge v v Nhung 6
that "xa”, bai nhilng “xa cich” gilta bd me va con il
5 KE chuyén nha minh chi ddn gidn 12 nhitng tdm suf gili2 cic thanh vién trong gia din
Iai ¢Bn rat nhigu sy can dém d€ 6 the md 160
uyannhaminh

Cat Tien

014 7 314

20% INTERACTION

Sob nady Chi €8 Bn VI e,
€8 g du md miH!

S klyindg duse. $ich s giv y

ChVly fhbi Chng
(N Kb | oo

€on C e duRg Sing dimg
Wi 0w U8 Ca mink {8 ..

Honit 1Y b ChdP mbin
b} diha Com whs vyl

M €on ml 2, 18 niin I
D Fhiim wind Xem..

Mubn 530 Climg U,
min 1 g $ii !

Ba c&i chuyén Cdn Com mdy
€4 9 di phd buka?

Bl mdi idwig 1 kidw,
dimg c8 I de | $réf

B me bén r& chdng cha 4l {45 Siam
il ngie £0n ndi £ Xdm!

Al ciwg | duec,
il wyinn pidi [y dunc,

30



KEY ACTIVITIES PHASE 1

VIRAL VIDEO 1"KE CHUYEN NHA MiNH LA...?

e NAME: "Ké chuyén nha minh la...?"
e GENRE: Viral video
e TIME: 2-3 minutes

e OBJECTIVE: - Give the defination of what s
"Ké chuyén nha minh"?

- Create curiosity about the topic “Ké
chuyén nha minh”

e MOOD AND TONE: Sharing and emotional

31



PHASE 2 - PHASE 3

INTEREST - DESIRE

32
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CONTENT DIRECTION

PHASE 2,5: INTEREST - DESIRE

10% CONTROVERSIAL 20% MINIGAME 30% INFORMATIVE 40% EVENT

[T -ology
ngudi. Mol a thiu hidu. néi dé
nh il el &L &2 e .
wong b6 me t i vio nhé! Vi suy cho cing bé me va - x 5
v (- :I - cn“ “ha ﬂﬂuﬁ '{'au-

V0 TRUQ D@
con nha minh...

N&i dé thau hho:ié' yéu thuang

FACEBODR,COM
KE Chuyn Nha Minh - Biu Con Chua Ké

33



KEY ACTIVITIES PHASE 2-3

VIRAL VIDEO 2 "KE CHUYEN NHA MINH -
PIEU CON CHUA KE"

e NAME: K& Chuyén Nha Minh - Diéu Con Chua Ké
e GENRE: Viral video

e TIME: 8-9 minutes

e OBJECTIVE: Spread the reasons about the story cannot

be shared between parents and children

e MOOD AND TONE: Sharing and emotional

34
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PHASE 4

ACTION
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CONTENT DIRECTION i

PHASE 4: ACTION

20% INFORMATION

O B e av

.‘.ﬁ)“\‘
ke F-"“-"Té’*
Nka Miniy

LICH TRINH SUKIEN

I
CHIVEL

40% SPONSORS 40% RECAP

FALM =~ FCEEST

CUATIEM
CUA SU CAN BANG

f.ﬂ Farm & Focest Tinh D3y Nouyén Chit
'.\"_ ’_;.- ke v ol lié Bding o thowm

« Thap han -5.5=

o e e e e
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COMMUNICATION SUPPORT i

HIGH SCHOOL & SECONDARY FANPAGE

. (LB Bao Chi - Truyén Thang THPT Lugng The Vinh
Hthing €.

} TR TRUYEN THOH

s CLB Van nghé Xung kich Trudng Trung hoc Thuic hanh DHSP
: &

] o asc tarm I tai TPHIOM. Hién nay, oo
Iy hioc t2i c2c rudng dal hoo Mgodi 1z, od on tham gia... Xem thém

0

o [l e v o

< a\kshoy,,
Ké chuyén
Nha Mink

The Blackboard

& 20thing5-Q

Phurang Thao -
_ 8:30 - 18.06.2022

Nest By AlA Bitexco
02, Hai Triéu, P. Bén Nghe, Quan 1

8:30 - 18.06.2022

Nest By AlA Bitexco
02, Hai Triéu, P. Bén Nghé, Quén 1

Ké Chuyén Nha Minh

19 thing 5 &

45 Nhia 15 noi 3& théu hifu, noi 3¢ yeu thuong va ndi € cam xdc duge vo ve. Nhung cd 1§ duding v
nhd thit “xa", bai nhimg “xa cach” gitta b me va con cdi,

& Ke chu... Xem thém

@O0 ohan Thanh Gui va 27 ngudi khic QO Ngzn Hoang g va 26 ngusi khac

The Blackboard

N CLB Bao Chi - Truyén Théng
1 post

Truong Trung hoc A Vi
ruong frung he THPT Luong Thé Vinh

Thuc hanh bHSP

37
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COMMUNICATION SUPPORT

SPONSORS

olVat Station . Duyen Le
<] . @
tharm gia thi nhin 2rm nihé 2. Chuang trinh § nghitz cho gy huwnh

bén ciing thau hisu

phutmg Bén Nghd quin 1, ¢
- i
@ GV e

4 alksh o, L . 4 1 alksh o,
ké choyén § K& chuyén
Nha Minh

8:30 - 18.06.2022 8:30 - 18.06.2022

Nest By AlA Bitexco Nest By AlA Bitexco
02, Hai Triéu, P. Bén Nghé, Quén 1 02, Hai Triéu, P. Bén Ngheé, Quan 1

K& Chuyén Mha Minh

Telkshow “KE Chuyén Whd Minh™ 13 noi danh cho cac ban hoc zinh £ &3 fudi tir i . . : - -3 ) :
Xem thém X 2 o R = an giai dap nhing kivdic ma ‘nhz op b iai dap nivdng khdic mac va disa ra nhitng 157 khuyén hit ich trong cau o
", Tal.. ¥em thém | Xem thém




COMMUNICATION SUPPORT

TEACHERS

Ngé Tuyst Nhung
8lune -

Moi nguai like, @ Ung hd che do an cla hs minh vai nhé!
https:/fwww.facebook com/kachuyennhaminh/videos/5079275268817343

Ah, her name is Nguyen Huynh To Tam, she is the mother of Le Hoang
Khanh

FACEBOOK.COM

Ké Chuyén Nha Minh - Bigu Con Chua Ké CauriMore

Ké Chuyén Nha Minh

3 June - &

“Cha me sinh con, trdi sinh tinh" 88

Nhting khéng phai vi thé, ma nha minh khéng hiéu dudc long nhau!

M@t cau noi bing mudi thang thudc be, mot cau noi déi ... See more

. Thanh Trtic Nguyén » Hoc sinh I6p 5/1(21-22)

‘I{ o 4 thang 6 - S

Hién thi file dinh kém

&> Chiasé

Mhan Tran .
5 June &
D& tai 16t nghiép clia hoc sinh vdi chién dich "Ké chuyén nha minh”, cac em nhé thay share. Minh thay

cac em ay gioi qua! Néu cac ban cung thay giong minh thi xin hay share giup nhe!

Chuc mei ngudi cudi tuan vui ve!

https://www . facebook.com/kechuyennhaminh/videos/5079275268817343

residential area. This is my secondary school picture before | went to

FACE P

M
Ké Chuyén Nha Minh - Diéu Con Chua Ké

Learn More

Ké Chuyén Nha Minh

3 June -+ @

"Cha me sinh con, trdi sinh tinh™ 8§

Nhung khang phai vi the, ma nha minh khdng hieu dugc long nhau!

Mat cau noi bang muai thang thude ba, mat cau noi ddi ... See more

Tuyen Phuong
T thang & .3

4 ngudi da xem

@ Thanh Trtic Nguyén » Hoc Sinh Ldp 5/3 Nién Khoa 2017 -
LM 2018

4thang 6- G

Hien thj file dinh kem

2 ngudi da xem

I
OHIUE.
ANy

Innocentes Nguyen - Tuyen Phuong
4 thing 6 4 thang 6. Q@

sdn phim cia mét boc sinh ol nay dang 13 sinh vidn dai hoe cBn Mol ngudi gitp 4& share bai nky dé
hoan thanh phin bai tp cba bd mén

K.
i

con khong thé nghe cau ird 18i cia me

5 FACEBD oM

Ké Chuyén Nha Minh - Bigu Con Chua Ké Ké Chuyén Nha Minh - Digu Con Chua Ké REbEa R

K& Chuyén Mha Minh Ké& Chuyén Nha Minh
3thing 6 -4 3 thing 6.
“Cha me sinh con, el sinh finh® E

¢ "Cha me sinh con. trdi sinh tinh” &8
Nhung khéng phdi vi thé. ma nka minh khang hidu duge lang nhaul

Mhung khéng phai vi thé, ma nhi minh khéng hidu duge 1dng nhaul

S 1iEH Bing: ks Wil thiie 6. 1 e n0F 51 .. i A Mét cau néi bling mudi thang thudc bé, mat ciu néi ddi ... Xem thém

: Thanh Tric Nguyén » Hoc sinh 16p 5/1 Nam hoc 2020
S 2021
4 thang 6 - QY
Hién thi file dinh kém
12 ngudi da xem

A> Chiasé

Binh ludn da bj tat cho bai viét nay.

- 2016
4thang 6-Q

% Thanh Triic Nguyén » HOC SINH LOP 5/4 NIEN HOC 2015
L

Hien thi file dinh kém
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OMMUNICATION SUPPORT

KOL/KOC

ﬁ Phan ':’h-alunh Hhn & To Nhi A dang o NEST BY AlA
- :_.__.:.= Thanh phd HE Ch nh - Y

Trong nha minh,
Ba me vi tirng tre
v -ﬁ.hﬁ..r:_ua",' 6 - o Mén hiéu _cut_ﬁ-: ddi ludn ra gia
Con cdi bai chua gia
MNén thédy dat réng tron cao!
Chiing ta khéing thé giéng nhau
Nhung ching ta oo mudn vi nhau
Vi nhau d€ dm ém, d€ dung noi an tri.
Goi nhau mét tifng “nha minh"
Nghe nhau tir tdn, thau tinh vdi nhau!

0 o A 3
S o Hl @ cov

‘( a“'\-SH O‘U

ké choyén

,!
“ J'.-

8:30 - 18.06.2022

Nest By AlA Bitexco
02, Hai Trieu, P. Bén Nghe, Qudn 1

o

K& Chuyén Mha Minh

ING B3 DIEN G1A
trong ciu chuyén “nha

Singer: Phan Thanh Nhan Psychologist: To Nhi A 20



TALK SHOW

Ké Chuyén Nha Minh

41
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EVENT OBJECTTIVE o

Bridge the communication gap Remove the barriers between Sharing is not just talking but also
between parents and their children and parents by using self- understanding and sympathizing
teenage children. expression and family bonding. with both sides about different

life perspectives.

"KE CHUYEN NHA MiNH"

NOI BE THAU HIEU, NOI BE YEU THUONG



TIME

8:30 - 9:00

9:00

9:30 -10:30

10:30 - 11:30

11:30 - 12:00

12:00

AGENDA TALKSHOW

DESCRIPTION

Pon khach - Checkin su kién
Talkshow " Ké chuyén nha minh"
Phan 1: Nha minh vi sao lai thé?

Phan 2: N6i dé thau hiéu, néi dé yéu thuong

Hoi dap

Két thuc su kién

I
RHIUE.
AN

43



IE=1

DON KHACH - CHECKIN SU KIEN iy}
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TALKSHOW "KE CHUYEN NHA MiNH"
VY ads

Do x—
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—r—
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PHAN 1: NHA MiNH Vi SAO LAITH

LT

L
CHIVED
LA (MM
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PHAN 2: NOI BE THAU HIEU, NOI BE YEU THUONG e
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KET THUC SU KIEN
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Q: Ban thuéng chia sé
nhitng cha dé gi véi bé me?

Hoc tép @ Tinh céam

& Gisi tinh Khac

Q: Ban c6 thusng chia sé
hay tédm sy véi bé me khéng?

i Qe
lUpmo -ology

.

Q: Vi sao ‘nha minh”

ai KHONG THE CHIA SE véi nha

Q: Anh/chi c6 thusng chia sé
hay tam su véi con khéng?

Q: Anh/chi thusng chia sé
nhirng chu dé gi véi con?

!@5" Gia dinh Ban be

Gi6i tinh Khéc
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INTERACTION BOOTH

Q: Vi sao ‘nha minh”

lai KHONG THE CHIA SE véi nhau?
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FEEDBACK

BINH THUONG BINH THUONG

RAT THiCH RAT THiCH

CHILDRENS PARENTS

Ban cé thich tréi nghiém vé su kién talkshow "Ké Chuyén Nha Cé6/ chu cé thich tréi nghiém vé su kién talkshow "Ké Chuyén
Minh" khéng? Nha Minh” khéng? 54



I

FEEDBACK

THICH NOI DUNG SU KIEN THICH NOI DUNG SU KIEN

CHILDRENS PARENTS

Ban c6 thich néi dung su kién talkshow "Ké Chuyén Nha Minh” Cé/ chu cé thich néi dung su kién talkshow "Ké Chuyén Nha
khéng? Minh” khéng? 55
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FEEDBACK

BiNH THUONG BINH THUONG

RAT THiCH RAT THiCH

CHILDRENS PARENTS

Ban c6 thich cdch trinh bay cda dién gig talkshow "Ké Chuyén Cé/ chu c6 thich cdch trinh bay cida dién gid talkshow "Ké
Nha Minh” Khéng? Chuyén Nha Minh” Khéng? 56
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FEEDBACK

BINH THUONG BINH THUONG

RAT THiCH RAT THiCH

CHILDRENS PARENTS

Ban cé thich tréi nghiém vé su kién talkshow "Ké Chuyén Nha Cé6/ chu cé thich tréi nghiém vé su kién talkshow "Ké Chuyén
Minh" khéng? Nha Minh” khéng? 57
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FEEDBACK

BINH THUONG .
BINH THUONG

RAT HIEU
RAT HIEU

CHILDRENS PARENTS

Ban c6 hiéu néi dung cta chuong trinh "Ké Chuyén Nha Minh” Cé/ chu c6 hiéu néi dung ctia chuong trinh "Ké Chuyén Nhda Minh”
khéng? khéng? 58
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FEEDBACK

. . BINH THUONG
BINH THUONG

RAT MUON RAT MUON

CHILDRENS PARENTS

Sau buéi talkshow hém nay, ban cé muén dugc chia sé vdi bé me Sau budi talkshow hém nay,Cé/chu cé muén dudc Idng nghe
hay khéng? chia sé cua con cdi hay khéng? 59
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FEEDBACK

Phan Thanh Nhin = a
ﬁ 11 thang & @ é W Duyen Le . . To Nhi A dang o NEST BY AlA Ology Professional Development & Staffing
Khi vit "Ngl sam i choi chan, rdi vE* minh ol ng3n ngai mai vi clu chuybn trong bai hdt rat t 18 thing 6 & 18 thang & - Thanh phd HO Chi Minh - &y 21 thang 6 lic 20:04 -
riding tu, rit khd ndi. Cho @én khi bai nhac dugc dén nhin va cic em trong BTC Ké Chuyin Mha i - o - 2
Minh ngé ki méi M. tham gia talkshow dé chia <& nhiu hon vE vigc kit ni gida con cil v bd % “Trén trai dat nay khong co bat ky mét mén qua nao co thé sanh bang su ngot ngao cia tinh Trong nha minh, W RECAP TALKSHOW "KE CHUYEN NHA MINH

me. ririh mdl tharc suf tin ring dm nhac ola minh o thé cham vao diing nguil cn cham A 5 . \ ; "aa Ba me vi tiing tré : ’ i Pl : e e . - -
- : St yéu ma cha me danh cho cac con. : 9 @ M&i cay, mbi hoa, mdi nha, mdi canh, ‘con nha nqudi ta° 13 ai ma sao o nghe ba vdi me noi

Réit mong hen g3p moi ngudi 131 15 Sm quen thubc NEST BY AIA ngay 18.06 nay. By olng 1a sy Nén hifu cudc dai ludn ra gid R i s SR i g o

i cingtim i i chc e s i 3 o T o 5 i x iy cin 31 % Gia dinh xuat ngudn d3 I nhiing soi day lién két, viy lam thé nao @& soi day lién két ay Cin 5 B i g e g MECKHA B ST M U G o AE e oot ot AT oo e el

bidn dong wE ket ndi gia dinh, moi o oo the danh thati gian (ke @ v ung ho cho 5uF kién 5 A w of 1 : Tl . e - El o - 4 e - s wogys

i c;ﬂ:\ bi.ug: Mﬁg i ma}eﬁi una‘::_#m i F pag g h 1 ki ngay cang bén chat, han ché khoang cach? Nén thdy dat réng trdi cao! Thir bay vira réi, duoc tham gia talkshow K& Chuyén Nha Minh "J:,JI tur cdch 1a nha tai trg, Ology
_ . =i . . . " = . Chiing ta khéing thé gifing nhau cam thdy r&t vinh hanh. Nhifng cdu chuyén rit chin thit dugc ké bai cac bic phu huynh ciing cac

P 9000550 TWE Gy DRy 15/6 taENERE B AL B, ST Teasn i1 il uior dng i Nhiiing chéici s 56 it s ban tré trong budi chia s& ngay hém Jy that s rdt tha vil Lai khuyén tir 2 didn gia khich mai
cung vdi cac ban Sinh vién nganh Truyén théng Ba phudng tién cta trudng Bai hoc FPT dem dén Vi rihans 4 8m ém, 3 dung noi-an i Ti€n <i tam I T& Nhi A va ca si/nhac st Phan Thanh Nhin d3 mang lai vé van cung bic cdm xtic
Talkshow: Goi nhau mét tiéng “nha minh” khac nhau va g réi nhigu khiic mac trong cau chuyén 'nha minh'. Ology cling hoc hai thém dugc
... Xem thém Nghe nhau tir tén, thiu tinh véi nhau! rét nhigu digu sau bui talkshowil

"I¥ DO Vi SAQ ta lai cam thay XA CACH va KHONG THE GAN GUI véi b& me ciia minh?” - Ology
da fim ra cdu tra I&i.

A alkshoy,,

Ké chuyén

Dai khi cich thé hién finh yéu thuong cda bé me *khéng ding’ khifén minh nghi ‘khéng hay' ma
théi. Hay sdng cham lai, hoc cach ling nghe d&i phucng, moi ngudi nhé! KHONG BAU BANG
NHA ma ding khong nhi? &

LIEN HE

Ology Professional Development & Staffing
Hotline: 0707 808 125

Ml Email: admin@ology.vn

@ Website: ologywvn

8:30 - 18.06.2022
Nest By AlA Bitexco
02, Hai Triéu, P. Bén Nghé, Qudn 1

K2 Chuysn Nha Minh

11 thang - &

B TALKSHOW: KE CHUYEN MHA MINH €OnG BO DIEN GIA KHACH Mdl

B¢ gop phin gidi dip nhing khic mic vi dua ra nibing 130 khwyén b ich ong ciu chuyén
“nha ban”. Tal_. Xem thém
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EVALUATION

'ﬂ. a“‘lSH ﬂfv

ké choyén §= 18.06

o o

1

e
CHUNER K& Chuyén Nha Minh
ﬂﬂﬂmlﬂu @kechuyennhaminh - Muc dich %3 hoi

1l D3 thich @ nhin tin Q ® -

Trang chi INhGm Su kién Béinh gia Xem thém
Gidi thiéu Xem tit ci - ) Tao bai viét
Mt chid ké chuyén nhd hi . Tui tui khigm ~— 1 y
o ot chicc page ke chuyen nho ban & nha min it o L. Anh/fvideo o Check in :’ Gan the ban bé

“make it complicated”, tui tul "make it possible for us®
Mé1 88 thiu hidl, ndi @8 yéu th.. Xem thém

1.606 nguai thich trang nay, bao gdm 161 ban bé cla ban L
e 1506 ng ; 9y A BAI VIET DA GHIM
1AR-W 8P

ﬂ 1.693 ngudi theo d&i Trang nay

video clia ban bj tit tiéng mét phin do tring khép vai ndi dung cd bin quyén

MAnR DA K

FACEBOOK

Like: 1,606 likes
Followers: 1,693 followers

|"—|z

—Y e Y, —
T—I1—
Di—
3=

— o1
:)F
—

~ w LR

kechuyennhaminh = Message -2

ut_ 99 posts 193 followers 7 following
D”UUE_”_ K& Chuyén Nha Minh
Huﬁ mlﬂl.l Mot chiéc page ké’chuyén nha ban & nha minh. Tyi tui khum "make it complicated”,

tui tui “make it possible for us" €
fb.com/kechuyennhaminh

Followed by the.blossom.of luidity, trangglle, cherylhnh - 27 mare

B POSTS =} REELS

—

A KA HOUS E

. Qe

INSTAGRAM

Followers: 198 followers
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EVALUATION

e Attain total 132,000 Page Reach through Facebook. ﬁ

e Attain total 74,000Page Reach through Instagram. (@

e Phase 1- Awareness: Attain the total reach of 84,000 reach.

e Phase 2, 3 - Interest & Desire: Attain the total reach of

87,000 reach.

 Phase 4 - Action: Attain the total reach of 35,000 reach. /'
ol
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ESTIMATED EXPENSES
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NUMBER ESTIMATED EXPENSES
1 Media Production 5,314,000 Video Viral 1
2 Media Production 7,818,000 Video Viral 2
3 Talkshow "Ké Chuyén Nha Minh" 97,105,232
Total: 110,281,032 VND



https://docs.google.com/document/d/1DpS2PTggxnyOZVLOTij48WUmU97a7MmTb7oahlijm9U/edit#heading=h.huly4ouxz33a

ACTUAL EXPENSES

NUMBER ESTIMATED EXPENSES
1 Media Production 1,939,000 Video Viral 1
2 Media Production 4,375,000 Video Viral 2
3 Talkshow "Ké Chuyén Nha Minh" 46,315,000
Total: 52,629,000 VND

66


https://docs.google.com/document/d/1DpS2PTggxnyOZVLOTij48WUmU97a7MmTb7oahlijm9U/edit#heading=h.huly4ouxz33a
https://docs.google.com/document/d/1DpS2PTggxnyOZVLOTij48WUmU97a7MmTb7oahlijm9U/edit#heading=h.huly4ouxz33a

IE
CHIUE.
A (I

ORUNONG:

| | | |

SWOT ANALYSIS

67



I

SWOT ANALYSIS i

STRENGTHS WEAKNESSES

The content and design on the fanpage are trendy e Time limit.

and catchy. « Manpower shortage.
The fanpage has many followers from 12 to 17
years old and their parents.

High brand awareness and equity of target
audience mindset.

High consistent visuals to help TA recognize
the “Tell the stories of my family” campaign.

OPPORTUNITIES THREATS

Family issues are caring more and more. e There will be many competitors.
Mental health awareness is increasing. e Manpower shortage.

Millions of topics to expanse about family.
Expansion of the campaign throughout Ho Chi
Minh City, and nationwide.
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ROADMAP Nl

KE CHUYEN NHA MINH - NOI BE THAU HIEU, NOI DE YEU THUONG

TIMELINE 05/09 - 02/10/2022 03/10 - 13/11/2022 14/11- 05/04/2023

PHASE 1: AWARENESS PHASE 2: INTEREST PHASE 3: DESIRE PHASE 4: ACTION
KEY ¢ ~ 3 H s A 99 . A ~ . . . ‘e ~ A o~ ’ e A
MESSAGE Nha minh vi sao lai the? Du thé van la nha minh - Néi dé thau hiéu, néi dé yéu thuong
e Create a discussion about a e Create a discussion of the reasons why e Bridge the communication gap between

Children CAN NOT SHARE their Stories With parents and their teenage children.

their parents. Is it because your parents do . .
not understand, or have they have never e Remove the barriers between children and
9

. . . been open to discussing those topics? parents by using self-expression and family
e Create a discussion about topics bonding.

that parents and children often

communication gap between
parents and their children.

e Give the definition about the keyword e Expressing the message about sharing is
seldom share. “con nha minh”. not just talking. It is also understanding and
sympathizing with both sides about
KEY different perspectives.

e Viral video social experiment - e Album storytelling “con nha minh ké”. vy . R

ACTIVITIES L . perim . . e School tour “Ke Chuyén Nha Minh
“Nha minh vi sao lai thé?” J Interaction booth “Ban da tirng...”

PLATFORMS 0 Facebook Instagram G Tiktok
SUPPORTING 70

PLATEFORMS Digital Internet (online news papers), Group Fanpage, KOL




