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I. Research campaign

1. Problems analysis:
The communication gap between parents and children has recently been a hot topic. Because
the number of teenagers aged 12 to 17 committing suicide has been increasing recently, nearly
89 percent of parents are shocked by their child's conduct. According to a poll by the Centers
for Disease Control and Prevention in 2022, more than 15 percent of 12 to 17-year-olds report
having at least once considered suicide due to conflicts. In addition, 367 out of 410 pupils
(81.2%) responded: “they are having difficulties with their parents” when asked about their
relationship with their parents (Lynn, 2022).
The lack of communication between parents and their children has led to many social issues
such as family violence, suicide, and mental health problems. To prevent that situation, we
have conducted primary and secondary research to find out why parents and children cannot
communicate with each other. How can we improve the relationship between parents and
children at home?

2. Secondary research:
Teenagers are the time between childhood and adulthood that marks the shift from childhood
to adulthood. It entails significant physical and psychological changes in a young person's life.
This period typically lasts from 10 to 17 years old. At this age, children are marked by
emotional decision-making. So we frequently observe an increase in irritability, poor attitudes,
and negative emotional expressions in the form of defiance, disdain, and sarcasm.
As a result, children and their families may experience miscommunication dueto the numerous
physical, sexual, cognitive, social, and emotional changes that occur during this time will
common causes of family conflict. There is much discussion and various questions regarding
the core reason for this. For example, if puberty occurs at a younger age, is it inevitable that
parents would play catch-up to ensure that the communication gap between them does not
increase, or should children obey their parent's needs to guarantee that it does not?
The stages of moral development, proposed by Lawrence Kohlberg in 1958, is a whole-step
theory of moral development that is based on Jean Piaget's theory of moral judgment for
children (1932). The thesis also indicates that moral logic is concerned with pursuing and

maintaining justice (Cherry, 2021).



kadl adl aciwe o8 Thancanhicte
Independant Lodge of Theosophists

An image of the moral stages as

proposed by Lawrence Kohlberg Stage 6
Stage 5
Stage 4 :
. Universal
Shege 3 Justice and| principles
the Spirit :
S Loyalty to o thel;_,aw of Ethics

Good Boy | Law and

& | Order
Aiming at Gogd Girl
Avoiding | a Reward | Aftitude
Punishment

Stage 1

Preconventional Level Conventional Level Postconventional Level

Figure 1. Stages of Moral Development in (Kohlberg Lawrene, 1958, quoted in
Carlos Cardoso Aveline's Blog, 2019)
2.1 Level 1 — Preconventional Morality:
The first stage of moral evolution is pre-conventional morality. It lasts until about nine years
of age. Children's decisions are influenced mainly by adults' expectations and the punishments

for disobeying the rules at this age. This level consists of two stages:

STAGE 1: OBEDIENCE AND PUNISHMENT

Figure 2. Stage 1: Obedience and punishment (Jonas Koblin, 2021)



Stage 1 (Obedience and Punishment): The earliest phases of moral development are obedience,
and punishment is most prevalent in young children from 0 to 9 years old, although adults can
also articulate this thinking. However, according to Kohlberg, during this stage of
development, children view rules as set and absolute they must obey. Therefore, respecting the

rules is necessary in order to avoid punishment.

STAGE 2: SELF-INTEREST

Figure 3. Stage 2: Self-interest (Jonas Koblin, 2021)

Stage 2 (Individualism and Trade): At the individuality and change stage of moral
development, children consider individual perspectives and evaluate activities based on their
thinking and how well they satisfy others' needs. In moral development, reciprocity between
parents and children is possible, but only if it is valid for the children.

Children begin to recognize several perspectives on a situation at this stage, as each individual
has a unique viewpoint. As children learn to evaluate all acts from their perspective, they
prioritize earning rewards or satisfying their desires for performing tasks. For instance, if their
parents ask them to perform household duties, they anticipate receiving chocolates or other
gifts as remuneration. Throughout this period, infants become predominantly egocentric and
perform everything for their benefit. As a result, children at this age acquire a more equitable

outlook.



2.2 Level 2 — Conventional Morality:
The conventional morality stage often begins at ten and lasts until adulthood. During this time,
adolescents concentrate on fitting in with society and fostering connections with others. They
begin to absorb the values and norms of society and faithfully adhere to them because they feel
that these regulations are in their and society's best interest. Individuals seldom question the
appropriateness of social norms, and their moral reasoning patterns in their local context are
significantly influenced by the people and culture they are surrounded by. Most people remain
in the conventional morality stage and do not progress to the next or final stage of moral
development, post-conventional morality. This level consists of stages 3 (excellent
interpersonal relationships) and 4 (system-maintaining attitude), discussed in more detail

below.

STAGE 3: INTERPERSONAL ACCORD AND CONFORMITY

Figure 4. Stage 3: Interpersonal accord and conformity (Jonas Koblin, 2021)

Stage 3 (Good Impersonal Relationship): In stage 3, children/people are concerned with their
public image and seek to view themselves as good members of society; hence, this stage is also
known as the "good boy-good girl orientation stage.” They begin to comprehend the concepts
of commitment, gratitude, and loyalty. Their manners and moral judgments control by societal
values, standards, and acceptability. At this stage, individuals are driven mainly by the
question, "What do others think of me?" At this point, the majority of the population adheres
to the general trends and standards of the majority.



StAGE 4: AUTHORITY AND MAINTAINING SociaL ORDER

Figure 5. Stage 4: Authority and maintaining social order (Jonas Koblin, 2021)

Stage 4. Authority and maintaining social order: At this stage, their perspective on a scenario
broadens as they evaluate diverse situations based on society's collective opinion. The moral
conduct of these people is dictated by societal standards and rules rather than by personal
relationships. They think societal norms, standards, and deference to authority must be
maintained. They are emphatic that everyone must adhere to these norms and standards since
they feel that if one person does not follow the rules, others may do so. The bulk of individuals
remain at this stage throughout their lives, blindly clinging to these traditions because they feel
they are vital and beneficial for the smooth functioning of society. People at this level stick to
the rules no matter how hard they think.
2.3 Level 3 — Postconventional Morality:

Postconventional morality is the pinnacle of moral development and the highest degree of
morality. At this level, people sense that while they are members of society, they are also
different creatures. A rule benefits the community but does not mean helping the individual.
They assert that social standards or norms are essential to society, but that does not imply that
they cannot challenge such rules; instead, they believe in disobeying regulations that they deem
unfair or inconsistent with their values. At this stage, an individual's morality is not dependent
on society's perspective. Itbases on abstract principles or standardsthat can be applied to every
scenario from the individual to society. They believe in a "self-first" attitude, which is why this
level makes a mistake with the first level (pre-conventional) of moral development. Numerous

theories suggest that only a small fraction of people (about 10 to 15 percent) have reached this



level, as most individuals lack the understanding of morality based on abstract conceptions
necessary for this stage. These people remain at level 2 because their morality is dependent on

the views of others rather than their moral standards.

Stace 5: SociaL CONTRACT

Figure 6. Stage 5: Social contract (Jonas Koblin, 2021)
Stage 5 Social Contract Situation and Individual Rights: People at stage 5 learn to see that each
person has his or her perspectives, beliefs, and ideas. They consider regulations a social
compact rather than a rigid, must-be-obeyed order. They feel that rules should only observe if
they make sense to them and contribute to society's and the individual's well-being. The
purpose of society's laws and norms is to promote the welfare of the populace. Nevertheless, if
they are not in the individual's interest and solely concern the community's welfare, then stage
5 people believe these laws should be modified or amended accordingly. The majority of the
people should change the legislation. This stage's structure of moral reasoning provides the

foundation for democratic government concepts.



STAGE 6: UNIVERSAL ETHICAL PRINCIPLES
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Figure 7. Stage 6: Universal ethical principles (Jonas Koblin, 2021)

Stage 6 Universal Ethical Principles Orientation: Stage 6 is the last level of moral development,
and few people reach it. People at this level adhere to their moral standards or views, which
may or may not be by the law. They believe in upholding fundamental human rights like the
right to life, liberty, freedom, free speech, and justice. Despite the danger of criticism and legal
punishment, they are unafraid of violating the laws of society in order to defend their values.
Kohlberg created the sixth stage as a consequence of his insight that the opinions of the majority
do not guarantee that it will be the absolute or greatest choice for each person. People at this
stage assess whether particular conduct is morally wrong or right based on universal moral
ideals such as justice, fairness, and respect for the opinions of others, and they often feel guilty
if they fail to conform to these norms. Kohlberg found in his study that it was tough to find
people whose actions were always consistent with the six-stage model of moral thinking.

Based on Kohlberg's theory of moral development, we can see that the reasons for parent-child
conflicts arise are from the teenage years of 12-17 years old - the moral stage (Conventional
Morality). The beginning of puberty is challenging for people and those around them. Due to
extreme hormonal swings and concomitant physical changes, the adolescent's disposition,
behavior, and cognitive processes all struggle for stability. Asa result, it is difficult for parents
to develop a sound and balanced relationship with their children. During this period, the
difficulty in adjusting to the immediate behavioral changes adds to the strain due to their
propensity to fight parental authority. Therefore, our group has carried out and started primary

research to understand these problems better in Vietnam, specifically in Ho Chi Minh City.
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3. Primary research:

INSOMNIA conducted primary research in Ho Chi Minh City with 250 survey participants,
including 150 students from 12-17 years old and 100 parents whose children are in this age
bracket (12-17 years old). This report looks at attitudes and understanding of the gap between
children and parents among puberty aged 12-17. It also provides information regarding the
perspectives of parents and children on sharing amongst their children and how they monitor
and manage it. It means to offer a complete picture of the amount of sharing between children
and their parents.

3.1 “Anh/chi cé thwong hay néi chuyén va tim su véi con ciia minh hay khong?”/

“Ban c6 thuwong hay chia sé va tim su véi bo me hay khong?”

KHONG CHIA SE KHONG CHIA SE

COCHIASE 9§ : CO CHIA SE

PARENTS CHILDRENS

; : % . . . @T: Bon co thudng hay ¢ 54 va tém su'cling vdi bd me ha
Qr:Anh/chi cé thuding hay ndl ehuy@n va tém su vel con cia minh e nt-:"‘ Lol i NEOCTIE Byy CUN ¥ 7
hay khidng? =

According to a survey of 250 participants from 12 to 17 years old and their parents, more than
69.7 percent of children choose toshare their daily stories with their parents, while 30.3 percent
do not. In addition, 90.5 percent of parents with children this age said they often share and
confidein their children, while just 9.5 percent said they donot. There is a significant difference

between sharing and not sharing between parents and children.
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CHU BE THUONG CHIA SE CHU BE KHONG CHIA SE

> STUDYING 85.1% (‘Q LOVE 20.8%

‘Qﬁﬂi* FRIENDSHIP 71.3%  ;{ 3 0/ GCENDERS  6.9%

@ HOBBIES 57.4% @ ORTHER  5.8%

Q2: Cdc loai chu da ma bo me va con cal THUONG hay chia sé val nhau?

3.2 “Cac loai chii @ ma bo me va con cai THUONG hay chia sé véi nhau?”
According to a survey, the top topic they choose to share are studies that are chosen the most
(85.1 percent), followed by the case of friends (71.3 percent), and interests (57.4 percent), and

the topics that are not frequently discussed include love, sex, and others.

. : 61.5% “BO ME KHONG HIEU BU'QC
52,8% Suteapand =8 cenliclabe:

o "HHONG CO THUI GIAN B8O ME LUGN CHO MiNH
31% DANH CHO CON" o "LADUNG"

o "KHOANG CACH THE HE & ° “BO ME HAY CHE BAI, SO SANH
16,2%  10NG cOTIENG NOI CHUNG 12,1% VOl CON NHA NGUO1 TA"

PARENTS CHILDRENS

3.3 “Vi sao con cai va bd me lai KHONG THE chia sé dwgc v6oi nhau?”
According to a survey, children and their parents cannot share their stories because "Children
refuse to share their stories.” and "They do not have time to spend with their children,” and
16.2 percent think that because of "The distance & no common voice." However,
approximately 61.5 percent of children say that the reason why they cannot share their stories
with their parents. Because "Parents do not comprehend their stories,” 26.4 percent of children
claimed "Parents always assume they are right,” and 12.1 percent said, "Parents often criticize
and compare their children to the children of others."”
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3.4 “Neéu c6 co hdi duwoc lang nghe cau chuyén chwa néi cia con thin bo me c¢6
muon lang nghe hay khong?”/“Neéu ¢6 co hi dwge ndi ra, ban c6 muon dwgce chia

sé b6 me hay khong?”

A%

32% 32%

0% 26%
0.7% - = ¥ |

Barsly Just Rather Very

Just Rathar

PARENTS CHILDRENS

Entiraly

Q4: Nau o6 cd hél dude ldng nghe, ndi ro cdu chuyén chu'a néi thi con cdl va b6 me c6 mubn khéng?

According to a survey, more than 80% of parents and children want to listen to and share their
unspoken stories if they have a chance.

4. Evaluation:
Based on the primary and secondary research, Insomnia conducted, we can see that 64% of

students want to tell and share their stories with their parents, and 86.4% of parents want to
hear their children's unsaid stories.

Moreover, the insights we collected based on the primary and secondary research were:

> Children: more than 50% answered that they do not want to share their stories with their
parents because their parents do not understand them.
> Parents: more than 60% answered that they could not communicate with their child because
their kids were unwilling to share their thoughts and feelings.
In addition, 100% of survey respondents chose "face-to-face” - direct communication as the
tool to "tell" their stories. Therefore, the campaign to promote care and sharing between parents

and children is carried out under "Tell the stories about my family."
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I1. Development
1. Project Identify:
1.1 Logo:

< Orientation of logo:

)

The logo will be utilized in the typography because the logo typography conveys a familiar

feeling, and the logotype conveys a sense of family.

% Logo Official:

L !
CHUNEN I
[IHATINH |
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1.2 Color pallet:

COLOR PALETTE

#326968

The color pallet we choose to use in this campaign is Light Blue, Bright blue, Bright Orange,
and Pale Red. Because Bright blue and Light Blue are a hue representing trust, it is also a color
of emotions, indicating freedom, trust, responsibility, and stability. Moreover, it also induces
emotions of tranquility; and the soothing aspect of light blue implies it has a unique potential
to impress. Light blue, in particular, is connected with trust and trustworthiness, for the story
tells the truth.

The following reasons for selecting three complementary tones for the campaign: Because
Bright Orange, Pale Red: The color orange is associated with warmth, excitement,
inventiveness, fun, and transformation. Because of its strength and vibrancy, orange is
associated with optimism and a love of life. Moreover, orange encourages people to be cheerful
and optimistic and promotes communication and connection for everyone. Red represents
passion, joy, bravery, resolve, and enthusiasm. Professionally, red draws attention, elicits

emotion, and communicates confidence. (Cameron Chapman, 2022).
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1.3 Typography:
The font we use in the design for this campaign is Good Dog. Because Good Dog is a font
oftenused in the design of themes "Family™ and its inherent elegance and flexibility, all patterns
and pictograms are supported and provided to satisfy all users. In addition, this font can adapt
to many point-of-sale materials, such as posters, event kits, social media posts, key chains,

postcards, etc.

K& chuyén Nhd Mink
K& chuyén Nhd Minh
K& chuyén Nnd Minh

2. Project planning:
2.1 Big ldea: “Tell the stories of my family" is a social campaign that bridges the gap
between Vietnamese parents and teenage children. The activities throughout the
campaign can help gradually remove the barriers between children and parents by using
self-expression and family bonding.
2.2 Key Message: “Néi dé thau hiéu, n6i dé yéu thuong” - that means sharing is not
just talking. It is also understanding and sympathizing with both sides about different
perspectives.
2.3 Target Audience:
% Children:
> Demographics:
m Title: Student.
m Aged:12 - 17 years old.
m Location: Ho Chi Minh City.
m Characteristic: They have aggressive behavior, rule-breaking behavior.
> Behavior:
m Expressing individual truths: gen Z (10-25 years old) rejects labels and

values personal expression.
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m They organize everything by themselves and believe in the power of
conversation to resolve disputes and make the world a better place.
m  Members of gen Z (10-25 years old) have been dubbing"digital natives".
m Tend to use social networks to catch the trend.
> Media behavior:
For the survey of Niels in 2017, “Gen Z Vietnamese” gen Z (10-25 years old) spend almost
46% of their time using social media, and Facebook and Instagram are the platforms used for

catching up with the new news and information and contacting their family and friends.

PHUONG TIEN TUYEN THONG QUAN TRONG DOI vQl
THE HE Z HON SO VG1 MILLENNIALS &

MANG XA HGI LA MOT PHAN TAT YEU TRONG cUDC 58NG

THEHEZ ‘
12 - 21 Tudi
B4 msﬁ-zuy

Xennia [ { Millennials §
30-35 Tubi | 22-29 Tudl
(1982 - 1987) |\ (198B-1995)

T I #24 Ban 5 g TR 3 08 T 1 S T S D B I 0K £ 0 g k3 )

Figure 8. Gen Z Vietnamese Report (The Nielsen Company, 2017)
Moreover, according to those surveyed, 99 percent of Gen Z (10-25 years old) used Facebook

as their primary social media network and Instagram as a secondary social media network.

. m
THE HE Z KHONG CHi TRUNG THANH G 1 U'NG DUNG,
MA HQ TAN DUNG NHIEU NG DUNG KHAC NHAU

TOP 3U'NG DUNG MANG XA Bl THE 1 zoaNG s DynG

i(ZQIo':-j';‘ °
IRO

YOUTUSE

245 THE HE Z CO TAI KHOAN INSTAGRAM
(soval 9% Milerrials & 10656 Xermiak)

C i A S 06 Tl s hodas reang 8 1 ) o

Figure 9. Gen Z Vietnamese Report (The Nielsen Company, 2017)
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Besides that, "Audio-visual" content formats combined with “catchy" easy-to-remember
hashtags will attract these audiences. So that is why Instagram, Y outube, and Tiktok have their
most popular social media platforms.

"-'.\.I'C Decision Lab

While Gen X and Gen Y mindlessly browse YouTube in their free time,
Gen Z are more likely to turn to Instagram and TikTok

GenX GenY GenZ
ol Ok, @
o oF ol ]
- mF g =

Figure 10. Gen Z’s social distraction gives new platforms hope in Vietnam
(Jon Aspirin, 2021)
« Parents:

> Demographics:
m Title: Parents of teenagers 12-17 years old.
m Location: Ho Chi Minh City.
m Characteristic: busy lifestyle - parents who are usually busy and caught
up in the job cycle.

> Behavior:
m Authoritarian parenting can impose strict regulations, force the child to
follow, and prevent the child from making mistakes. Authoritarian
parenting, in general, makes many demands but does not truly listen to their
children's needs. Authoritarian parents often punish instead of finding other
ways to discipline their children. So they do not focus on teaching children
how to make better choices but on making them feel guilty for their

mistakes. Children raised by this type of parent tend to follow the rules in

18



society. However, instilled obedience from a young age means they think
their opinions are not valuable and therefore have low self-esteem.
m Uninvolved Parenting: The parents are apathetic to their children's
emotional needs yet provide them with basic needssuch as food and shelter.
They also rarely set rules or expect their children to behave like they want
them to. Children have difficulty expressing feelings when they grow up
because they fear being connected or dependent on others.

> Media behavior:
m According to asurvey of Internet users in Vietnam conducted during the
first quarter of 2022, Facebook is the most popular social networking
platform among all generations. Furthermore, it has dominated the social
media landscape in the country and is the most popular active social network
among internet users.
m  Gen X (42-57 years old) uses Facebook up to 94% more than gen Z (10-
25 years old) only 93%. Parents rarely use Instagram, with only 32% of them

using the platform.

93%

Facebook 95%
94%

B5%

Zalo 89%
92%

B5%

Youtube B6%

86%

72%
Tiktok I
Instagram A1%
68%
Instagram &7
Ceneration 7 68%

= Generation Y 47%

Twitter

* Generation X 32%
Pinterest T

25%
Share of respondents

® Generation X @ Generation Y Generation Z

Figure 11. Leading active social media apps among internet users in Vietnam as of 1st

quarter of 2022, by generation (Minh Ngoc Nguyen, 2022)
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3.

Communication plan:

Based on the Primary and Secondary research and insight target audience above. We decided

to use the AIDA model as the strategy for the “Tell the stories of my family” communication

plan and use Facebook and Instagram as communication tools.

3.1 Strategy approach:

Timeline 16/05-29/05 30/05-11/06 12/06-08/07
Phase Attention Interest + Desire Action
Key “Ké chuyén nha minh
message la.”, ké nhimg cau| K& chuyén nha minh-N6i dé théu hiéu, néi dé yéu thuong
chuyén gi
Goals +Create curiosity and | + Create curiosity and | +Bridge the communication gap
discussion about the topic | discussion  about  the | between parents and children.
“Ké chuyén nha minh”. | pressure in "nha minh" on | +Remove the barriers between
+Define what is “Ké |the topic "con nha nguoi | children and parents by using self-
chuyén nha minh”? ta" and a discussion about | expression and family bonding.
why parents and children | +Expressing the message about
have a communication | sharing is not just talking. It is also
gap between them. understanding and sympathizing
+Give the definition | with both sides about different
about the keyword “con | perspectives.
nha nguodita” & “con nha
minh”.
Key Viral clip 1: “Ké| Viral clip 2: “Ké&é| Talkshow “Ké chuyén nha
Activities chuyén nha minh chuyén nha minh - minh”.
la...?”” diéu con chua ké”.
Platform Facebook, Instagram

20




3.2 KPI & Objective of Campaign:

Phase

Objective

KPIs

Phasel: Awareness

+Approach the target audiences
(12-17 years old), and their
parents.

+Consistent visuals to help TA
recognize the “Ké chuyén nha

minh” campaign.

Phase 2 -3: Interest +
Desire

+Stimulate  engagement  and
interaction through social media
posts.

+Spread the key message to make
target audiences desire to go to the

event.

+Attain 50,000 total Page Reach
through Facebook.
+Attain 20,000 total Page Reach
through Instagram.

+Publish 100

Facebook and Instagram.

posts  through
+Publish 10 posts to community
groups and articles on the website
+Video viral 1 “Dinh nghia ke
chuyen nha minh”: Attain the total
reach of 10,000.

+Video viral 2 “Ke chuyen nha
minh-dieu con chua ke”: Attain
the total reach of 15,000.

Phase 4: Action

+Bridge the communication gap
between parents and teenagers.

+Direct approach to join-in event.

+ Attendance: 100-150 participants

in the event.

+Achieve more than 80% positive

responses from attendees
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I11. Production - Post Production

1. Social media plan:
1.1 Phase 1:

7
%

L)

L)

4

L)

L (4

L (4

Objective phase 1:

> Create awareness for the audience about the fanpage “Ké chuyén nha minh”.
> Approach the target audiences (12-17 years old) and their parents.
Consistent visuals to help target audience recognize the"Tell the stories of my
family" campaign.

Key activities phase 1:

> Viral video “Ké chuyén nha minh 1a...”?

Goal phase 1:

> Create curiosity about the topic “Ké chuyén nha minh”.

> Define what is “Ké chuyén nha minh”?

Formats phase 1:

> 60% social media post

> 40% video content

Content angles phase 1:

> 40% introduction - to introduce the fan page to everyone, the campaign
changed the avatar and cover page

> 20% discussions - create discussion and curiosity with video trailers.

> 20% informative - informative posts to the audience about family stories
such as why children and their parents can't share with each other. Besides that,

define what tells the stories of my family

> 20% interaction - the campaign has posted multi posts about: “Nhiing cau

299

no6i bat hu cua bo me”, “Tai sao ‘nha minh’ lai xuat hién ‘con nha ngudita’ to

create empathy and stimulate interaction from the audience
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1.2 Phase 2, 3:
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Objective phase 2, 3:

> Stimulate engagement and interaction through social media posts.

> Spread the key message to make teenagers from 12 to 17 years old and their
parents desire to go to the event.

Key activities phase 2, 3:

> Video 2 - “Ké Chuyén Nha Minh - Diéu Con Chwa Ké”.

Goal phase 2, 3:

> Create curiosity and discussion about the pressure in “nha minh” on the
topic “con nha ngudi ta”.

> Create a discussion about a communication gap between parents and their
puberty children.

> @Give the definition about the keyword “con nha nguodi ta” & “con nha
minh”.

Format phase 2, 3:

> 20% video content

> 30% minigame

> 50% social media post

Content angles phase 2, 3:

> 10% controversial - the viral video "Ké Chuyén Nha Minh - Diéu Con Chua
Ké&" at the beginning of this phase stimulates and spreads the communication
gap between parents and children, expresses why children and parents cannot
share and discusses the extent of sharing between parents and children.

> 20% minigame - posts about minigames to stimulate engagement and
interaction.

> 30% informative to provide information about the event audience, such as
event Kits and gifts when participating in the event.

> 40% event posts such as posters, guest announcements,...
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1.3 Phase 4:
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Objective phase 4:

> The campaign created the talk show "Ké& chuyén nha minh" to remove
communication barriers between parents and children. The posts in this phase
are meant to drive the audience's interest in the talkshow. And through that talk
show can make parents and children share with each other more and more.

> Direct approach to join-in event.

> Bridge the communication gap between parents and teenagers.

Key activities phase 4:

> Events - Talkshow “Ké chuyén nha minh”

Goal phase 4:

> Bridge the communication gap between parents and their teenage children.
> Remove the barriers between children and parents by using self-expression
and family bonding.

> Expressing the message about sharing is not just talking. It is also
understanding and sympathizing with both sides about different perspectives.
Moreover, it is essential to "help parents understand their children better, and
children understand their parents better."

Format phase 4:

> 30% video content

> 70% photos (30% album, 40% single image)
Content title phase 4:

> 20% provide information about the event.
> 40% media post for sponsors.

> 40% recap - photos and videos from the event.
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1.4 Communication support:

We have received communication support for viral clips and event posters from fanpages of
schools from Ho Chi Minh City, Kol/kocs as well as support from our sponsors' fanpages and
staff.

% High School:

> CLB Van nghé Xung kich Truong Trung hoc Thuc hanh BHSP

gai  CLB Van nghé Xung kich Trudng Trung hoc Thuc hanh BHSP

Sthing6-Q
e
AT
Né6i dé théu hiéo dé yéu thuong
FACEBGOK.COM Timn hicu th
K& Chuyén Nha Minh - Biéu Con Chua Ké sl

K& Chuyén Nha Minh

Ithing65-

“Cha me sinh con, trdi sinh tinh” §§

Nhung khong phai vi th€, ma nha minh khdng hiéu duoc long nhau!

Mot cau ndi bSng mudi thang thudc b8, mot cau ndi ddi ... Xem thém
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|'?. CLB Van nghe Xung kich Trudng Trung hoc Thise hanh DHSP 'il' CLB Vi nght Xung kich Truéng Trung hge Thye hanh BHSP

0/ sming0-@ Rinirg 6 W
[HOTRO TRUYEN THENG) [FOTRO TRUYEN THONG]
TALKSHOW: K€ CHUYEN NEA MINS - NOIDE TRAU HIEU, NOI BE VEU THUONG... Xem thém 85 TALKSHOW: KE CHUYEN NHA MilH CONG B0 DIEN Gl KHACH MOl

£¢ gép phn giai dsp nhiing khic mic v dus ra nhing I kupen hilu ich trong <au chuyen 'rhs Ban’
Talkshow K& Chuyén Nns Minh 03 méi (én hae oidn g khacn madi v cong B3 bigt 4 thyc hign nhiéy
wu 35, chink 13:... Xem thém

2 s B ew v e

g alkshoy,
K& chuyén

Nha Mink

8:30 AM | 18.06.2022 8:30 - 18.06.2022

NEST BY AIA BITEXCO Nest By AlA Bitexco
02, HAI TRIEU, P. BEN NGHE, QUAN 1 02, Hai Trieu, P. Bén Nghé, Quén 1

> CLB B&o Chi - Truyén Thong THPT Luong Thé Vinh

CLB B0 Chi - Truyen Théng THET Lucag The Vinh

Htning o @
MO TRO TRUVEN THONG]
LATALKSHOW: HE CHUYEN NHA MINH CONG 50 DIEN GIA KRATH MO
Bégop ph:n oid Gap nhing khoc mic va duea ra nhiing 10 khuyén hu ich trorg cau chuyén 'nha ban'.
Talkshow K< Chvapln Nha Minh 63 mai g hai difn gid khich mi vé cing dac bidt ¢€ thuc hign nhiém
vy 66, chinhla:
@Tien 51 %m by 16 Nhi A - mattrong nhimg bac s uy i trong finh vy t3m Iy tai TPRCM Hign nay, <o
Jdang Iz giang vien tam ky hoc tai cac bruong Sei hoc Naoai ra <& con tham gia., Xern them

d:wm mﬁ.w-

o ¢ qalkshor,
ké Chuyén
Nh3 Minh

8:30 - 18.06.2022

Nest By AlA Bitexco
02, Hai Triéu, P. Bén Nghé, Quén 1
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> The Blackboard

0 The Blackboard wes
) 20thing5-@
#HTTT

Phuong Théo

K& Chuyén Nha Minh

19thing5- Q

% Nha |a nai dé thau hiu, nai dé yéu thuong va noi dé cam xdc dugc vé vé. Nhung cé 1€ dudng vé
nha that "xa", bdi nhitng “xa cich” gilfa b8 me va con cai.

4 K€ chu... Xem thém

< Sponsors:

> Aka House

2 AlaHose @
% Brrgt @ -
LNAHOUSE HAN HANK LA NHEDDNGHANH TRITRY,

TALKS-OW: KE CHUYEN NEA MINH - NO: 28 THAC BEU NGV EE YEU THUONG
Tal 530 £aN Kving thE i 120 md iong winh cia sé 02t e w - nguyén vong cla tdntadn.
O ko “RE CHUYEN A NIl s2 5 1@ hinh chog w Cen.

Nha Minh

8:30 AM | 18.06.2022

NEST BY AlA BITEXCO
02, HAI TRIEU, P. BEN NGHE, QUAN 1

KE Chuyéin b Minh
Trege@
TALGEHOW: <2 CoUVEN NS M 00198 TR miEL N0 2E U TRITNG
T3khow Ké Ozl 1in Mink™ 13 no) gt (o < Gen no sinh e 09 Tedi ir 12~ 7 rudle
thém
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> Sowat Station

SaWat Staven o
. CEamE D
Cac Sownser geaz el cing £y 8 ‘ndi niém’ v thu Ruyma dla minh.
iy 1 o 7 i Thdl gian Mt gia takshow: 4 Thoyde Nk Miea® 85 c3 2 b cing thdu il
nrasRonnke

T=ORE T CH) TIET TALKSHOW.
BB tueng: cac ban bec s 1 12 880 17 LS va cec 30 ohy humh
[ 7r.. Xem thém

Iy 2 =0 E]mm oy’ wom

8:30 AM | 18.06.2022

NEST BY AlA BITEXCO
02, HAI TRIEU, P. BEN NGHE, QUAN 1

K3 Chuyis Nna Mich.
Tt @
TALCSHOW KE CHUEN HHA 1N - NOHDE TREU =EU NOISE VEU THUDNG

_Takznow 63 Couyin Nh Minn' 13 now 6ana <ho cac ban hee nh co S et 12- T mdic,
Xem i

> Nest by AIA

Duyenie
thang € @

Me o s bé 110 2Ldi trd In mudn them gee thinbdn em nhé & Chueng tinh § ngiiacho phu huyma

odn hEtvai con tud motlon &
3N30TRG T ngdy 1800/2022 .
Tai nest by A1A- Bu 2 103 hi Staces, 02 =il Tisu pawsang 28 lghe quia 1 HOA

fD e B ew o e

A alkshoy,,
Ké chuyén
Nha Mink

8:30 - 18.06.2022
Nest By AlA Bitexco
02, Hai Triéu, P. BEn Nghe, Quén 1

KE Chuyén Nha Minh
L runce
NSTALKGHOW: KE CHUYEN NHA MIN CONG 83 DHN GIA KHACH MO
DE gep phin 53 dae nbiing khie mde va Sus r2 nnlng Il Krayin hiu ch oong cu dhyén nad
b33 T4... Xem thém

@

5 TALKSHOW: KE CHUYEN NeA MINS CONG 30 DIEN GIA KHACH MO
8a m2ndc cobé 1 10 7udi 16 Ién mude mamgia thi andn 2 né gy
{9 Tnc gisx 330 - 1200, ¢hs bdy ngey 1206.2022

M. Xem thém

IR [ e—

Ny g alksho,,
Ke chuyen

8:30 - 18.06.2022
Nest By AlA Bitexco
02, Hai Trieu, P. Bén Ngheé, Quan 1

K& Chuyén Nha Minh

Titangl @

25 TALKSHOW: KECHUYEN NHAMNA CONG 86 DN 614 KHACH 1M1

BE gdp phin gidl 5p rhiing MLc MEC 3 L3 13 nhdng &1 Keuyén NIL ich rong chu Chuyd "ahd
ban”. Tal.. Yem thém
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i 13 1én uSn tham giz shinhia emnké 2

6/2022 Y
2 103 nihd itskce 02 =ai Tritu, phuting 34n Nghé quin 1 HOIM

O e [ S cov oo

“clogy

73, Nauyén Hi Kim Haing
¥ o9

A - mattrang nking chuysn gia tm by Ly tin Teng fnh
<5 Gang 13 girg vien tim Iy hos ‘i cac wuong Jai foc Nge

O - B e wv o g alkshoy,,

ké choyén

egy

A alkshoy,

ké chuyén k‘.

8:30 - 18.06.2022
8:30 - 18.06.20292 Nest By AlA Bitexco

NQS' By AlA Bifexco 02, Hai Triéu, P. Bén Nghé, Quém 1
02, Hai Trieu, P. Bén Nghé, Quén 1

K& Chayen Nha Mina

o6 @

BATALKSSOM: KE CHUYEN NHA MINR CENG 20 DiEN GIA ¢=ACH MOl

D2 9ép phan pid déo nhimg khic micva Surz ra nhing 16 knuyén by ich trong cBu chuyén “nhd
b2 Tl Xem tsém

KE Cruyen Na Minh

£ vdi con tudi mdi Ion &2
7 ngay 18/062022 .
jy Ald- 30 2 192 nha Staxco, 02 =ai Treu, phuang 28n Nghe quan 1. HOM

Q- G v oo

~ology

g alkshoy,,
ké choyen |
Nha Minh

8:30 - 18.06.2022

Nest By AlA Bitexco
02, Hai Triéu, P B&n Nghé, Quén 1

K& Chuydn Nha Minh
! )
=OW: KE CHUYEN NHA MINS CONG 20 DiEN GIA K=ACK NOI

BE cép phin gidi dio nhimg khiic mic v& duz r2 nhing I5i Keuyén hi ich trang ciu thuyén ‘nha
ban" Tzl Xem thém
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< Teachers:

s Thanh Trang

@

Dy n <l hoc ) Ng6 Tuyét Nhung
Bhune @

Mgi nguai like, i (ing hé cho do an clia hs minh vdi nhél
https:/f facebook kech inh/videcs, 275268817343

20 0w dure sl dls

vt g 408 € mloh A mib

Ah, her name is Nguyen Huynh To Tam, she is the mother of Le Hoang
Khanh

FACEROTK COM

K& Chuyén Nha Minh - Bieu Con Chifa Ké Leasn e

Ké Chuyén Nha Minh

K Cheyén Nhs Mink Siire @
vy

(8 nhing 1 o “Cha me sinh con, tedi sinh tinh® §§

Nhung khong phai vi the, ma nha menh khong heeu dudc long nhaul

Al kgt chidng 1 gidi quyet

£6 nhong tranh o3 g XX R \ RN s
Con ol my lowy hoa . See more Mot cdu ndi bang mudi thang thude bé, mgt cau néi ddi . See more

Innocente Nguysn e
.Tuym Phucng 3rasao D

23 phim cdls mt hoc sink 0. nay dang 1 sinh vién dsi hoc. c3n moi nguii gidp 48 share biindy &
hodn thanh phln bii t3p c3a bé man

con khong IE nghe cau ka 1B cda me

4@ |
—

=

o T i tham K& Chsyén Nha Minh - Bizu Con Chira Ké Pl ey
Ke Chuyen Nha Minh - Bigu Con Chua K&
Ké Chuyon Nha Minh

Ké Chuyén N Minh 3% @

Ithing & @ Tha me shih cen 1161 S tian” &

“Cha me sinh con tré sinh tien” & Nwng khéng phii v th. ma ntia minh khang hify duoe long nhaut

Nhuing khing phai i the. ma nha minh khang hifu dusc long nkaul MOE G2u 104 g MUl thang thudc b6, AL c3u 10! At ., Xem thém

Mak cau néi bing musi thang thuéc b, mit cil abl 34 .. Xam tham

g - 00> 1 et 3o 1 ot ons o

G oY Thick [ Biahign O Oulssd ®-
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Thanh Tric Nguyén » Hoc sinh lap 5/1(21- 22 i

Thanh Truc Nguyén » Hoc sinh Iép 5/1 Nam hoc 2020 -

<203 Athann b @
e ® Hign thi file dinh kem
Hién thi fife dinh kém
4 ngudl d3 xern
©: 12 ngudt 03 yem
F Chiasé =
A Chiasé b
Binh fugn dé b 18t cho bi wét nay.
Thanh Tnic Nguyén » Hoc Sinh Lop 5/3 Nién Khod 2017 - |
Thanh Tric Nguyén » HOC SINH LOP 5/4 NIEN HOC 2015 2018
- 2016 A thann 6 -
Athina 6 @
Hign thi file dinh kém
Hidn thi file dinh km
5 — 0: 2 g 413 xem
oy Thich (D sinh luin 2 chiase & oy Thich £, inn lugm /2 Chia sé -
fa  Hay gif bioh luan @3 tién cis ban.. ceew | B Viét binh huan cong kb
Nhan Tran
‘ Shune @ - 'v"»;""?' -

De tai tot nghiep cia hoc sk vdi chien dich *Ke chuygn nha minh', cac sm nho thay share. Minh thay
cac em ay gici qual Neu cac ban cling thay gidrg minh thi on hay share giup el

Chic moi ngudi cud! tuan vui ve!

"

7 Acech b A 43

1P

’«a\ks&%
ke ‘c.huyén
Nha Minh

residential area. This is my se y school picture before | went to

- 8:30 AM | 18.06.2022

NEST BY AlA BITEXCO

TACEBOTRCOM L

Ké Chuyén Nha Minh - Dieu Con Chua Ké e 02, HAI TRIEU, P. BEN NGHE, GUAN 1
K& Chuyén Nha Minh
3 hune &
“Chame sinh con, 1 sinh tinh” B i

Nhuing khang phar w 1he, ma nha minh khéng hisu duce lang nhau!
Mt chu nol bdng mucl thang thude BE mat cdu né) d6) ... See more

TRKEHOW: KE CHUTEN A Wit - N3 BZ THA . NG € ¥EU TG
é 3 = 580 i 12- T edle,

oon hées

Tthang6-@

NEST HY AIA BIYEXCO
02, HAVTRIED, P_BEN NOME QUAN 1

K& Chuyén Nha Minh d3 c3p nhit dnh bia ciaho.

Tduncs. @

TALKSHOW: KE CHUYEN NHA MINH - NOI € THAU HIEU, NG ©F YEU THUONG

. Takshow "KE Chuyén Nh3 Minh™ 13 nci dinh cho cic ban hoc sinh ¢6 85 wéi 1 12- 17 tdi .
Xem thém ' ‘
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< Kols/ Kocs:

> Phan Thanh Nhan

dn 1oy b it rdt cdng
o Hha Mk -

g 18m huye
21 gla cinh, M N33
dick zhare nhe. Kan i on @

2]
~whogy

< alkshey,

ké choyén
Nh3 Minh

N

Tign st 10

8:30 - 18.06.2022

Nest By AlA Bitexco
02, Hai Trieu, P. Bén Nghé, Quén 1

¥é Chapén Nia Minh

@
B TALSHOW:

CHUYEN M-8 MiNk TG 60 DEN G
£¢ gip phan 38 dio rhing knizmic e 3.3 3 rhing S knuyEn Rk €1 vong G chudn mma
b’ T dem thém

> To Nhi A

T6 Nhi A €20y 5 NEST BY AIA

12 thing € Thinh chd =& T Minh - @
Teong nha mirk
Bame v tirg tre
Neén i€y cude g1 1udn o gié
Corca
Nén thay 33t rong trof ¢zol .. Xem thém

=

« alkshog,, A alkshoy,
X

OO0 Ngan Hoang Ng, 2nan Thanh Nndn va 373 ngudil khac 16 ninn ludn 3 luot cria &

o) Thicn 3 sinh uan /A2 Chia g8
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1.5 Partnership:
Potential sponsors we work with are Ology Professional Development & Staffing, Nest by
AlA, Sowat Station, Aka house, CGV, Farm & Forest. Up to now, we have received
sponsorship for the location, as well as cash, vouchers, and stuff from sponsors to award as

giftsto event guests.

> Ology Professional Development & Staffing

> Nest By AIA

NEeSsL

by AIA
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> SoWat Station

> Aka House

QUAN NUGNG NHAT BAN

> CJCGV
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> Farm & Forest

o=

We collaborate with these brands because they all have the same target audience and care about

education, health or brands for family, and they can spend time together as we found in our

research about the brand which is suitable for our campaign.

2. Production:
2.1 Video viral 1 “Ké Chuyén Nha Minh la...?”:

> |dea: Based on the survey we conducted, we discovered problems between
parents and children. We decided to invite students who are part of the
campaign's target audience. This group of youth aged 12 to 17 live and study in
Ho Chi Minh City. Studentswill arrive from different schools and with different
characteristics and family backgrounds. The students in the recording session
will answer interviews about their family stories. In order to start a discussion
on how often parents and children share in daily lives.
> Name: “Ké chuyén nha minh 14..2”
> Genre: Viral video
> Format: Interview - We choose this form to be able to exploit as many
stories from as many perspectives as possible.
> Target audience: teenagers 12-17 years old and their parents.
> Time: 2-3 minutes
> Object: Definewhat is “Tell the stories of my family” and have a discussion
about how often parents and children share their stories in daily lives.
> Make-up: natural
> Stylist: School uniform clothing and sponsored clothing: pink shirt (color
matches the campaign palette), sponsored by Sowat.

> Direct treatment:
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m Mood and tone: emphasizing and sharing the character's tears and
feelings. We focused on asking students family questions to elicit their
feelings and reach their true emotions about family stories. We emphasize
emotions and tears because we want to touch the viewers' hearts and
sentiments, making everyone who watches consider if they often share with
their parents or not.

m Artdirection: Set up a white background because white symbolizes the
simplicity and purity of the students in teenagers. Besides, the white color
also creates emptiness, when sitting in a white room, they will be more

inclined to share honest words because, at this moment, their mind is empty.

> Cast:

Characters

Name: Phuong Thao
Age: 17 years old
School: Gia Dinh’s high school

Name: Hanah Gia Han
Age: 12 years old

School: homeschool

My Tien
Age: 17 years old

School: Vinschool
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Giang Nhi
Age: 17 years old
School: Thu Thiem’s high school

> Script:

Content

Note

Khach moi tién vao vi tri chd ngdi
Gi61i thi€u ban than (Ho&tén, em bao

Mé dau | nhiéu tuoi, hoc sinh cua trudng nao)

EKIP

- Nguoiphong van s& hoi tir sau camera, khach moi
s€ tra 101 cac cau hoi.

- Trong qué trinh phong van trudng quay phai giir
yén lang chi c6 ngudi phong van va khach moi duoc
noi.

- Khong héi qua cung nhic, phai nhu dang trd
chuyén cung céac bé.

GOC MAY

- Goc may chinh dién va gbc may chéch 45 do.

Q1: Ban c6 thuong chia sé hay tam su
v6i b me hay khong?

Than Néu khong:

EKIP
- Ngudiphong van s& hoi tir sau camera, khach moi

s€ tra 101 cac cau hoi.
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Q2: Tai sao ban lai thwong khong
chia sé v6i bé me?

Néu c6:

Q3: Ban thudng chia sé nhirng chi aé
gi v6i bo me?

Q4: Theo ban "ké chuyén nha minh"
12 ké nhitng cAu chuyén gi? Va la
nhirng cAu chuyén nhu thé nao?

(La ké nhitng cau chuyén lién quan dén
gia dinh minh trong cudc sdng thudong
ngdy. Bén canh d6 1a nhiing van dé
thuong xdy ra trong nha minh.)

Q5: Ciac chit dé thwong dwoc ké dén
trong cac ciu chuyén nha ban la gi?
Visao nha ban lya thwong xuyén noi
nhirng chi dé nay?

(Chu dé hoc tap, con nha nguoi ta, tinh
cam, so thich, tuong lai,... )

Q6: Vi sao nhiing chu dé khac lai khong
duoc chia sé ¢ nha cia ban? Vi sao

Q7: Ban d3 bao gio thic médc vi sao
trong cau chuyén nha minh lai luén
xudt hién “con nha nguoi ta” hay
khong?

(Vi bd me cam thdy minh khong bang
con nha nguoi ta, vi con nha nguoi ta
gidi giang va thong minh hon minh nén
b me mubn minh noi theo tim guong
tdt...)

Q8: Theo ban “con nha nguoi ta” la
ngudi nhu thé ndo? Vi sao con nguoi

ta lai 1a d6i thu cua ban?

- Trong qua trinh phong van truong quay phai giir
yén ling chi c6 ngudi phong van va khach moi duoc
noi.

- Khong hoi qua cing nhic, phai nhu dang tro
chuyén cung céac bé.

GOC MAY

- Goc may chinh dién va goc may chéch 45 d9.
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chuyén gi?

(La hinh tugng ma nhiéu bac phy huynh
thuong ding dé néi vé mot dira tre
ngoan ngoan, hoc giéi, tham chi la
hoan hao vé moi mat,....)

Q9: Theo ban “nha minh” thi nén ké

chuyén, chia s¢ va tdm su nhitng cau

Text: Con ban thisao?

Ban c6 cam thay kho chia sé voi bo me

Két clia minh? Deep to black
> Shotlist:
SHOTLIST Ké chuyén nha minh 1i...2
SHOT CAMERA DESCRIP
NO. |SCENE [SHOT MOVEMENT AUDIO [SUBJECT|CAM NOTE
SIZE ANGLE -TION
Voice cua
Goc chinh
) khéach moi
1 1 Trung Eye angle |Static dién cua |Khach moi|A
+ nguoi
khach moi| _
dan
Voice cua Linh
_ _ Goc chéch|khach moi , dong
2 2 Céan High angle |Static Khach moi B )
1 45 do +  nguoi goc
dan quay
Dic ta vé :
Voice cua Linh
cua  chi,
khéach moi dong
3 3 bac ta Eye angle |Hand held hanh dong Khach moi |C )
+  nguoi goc
cua khach| _
dan quay
moi
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> Callsheet:

VAL TRO LN HE DATE 1453022
Project Manage: HguvEn Th T Ant DI0EETORET | TAF TRUNG EH FPT HOH
Ditecier ngavén Tregng Hodng Nodn| 0035651233 THOI GlAM TAP TRUNG [07.30
Azzistant Direclor hanh Lang CRESREIEAE [EEM Y 0% 00
DOP (Direcio of photography} Pran Thanh Cul LOCATICN E/H FRT HCM
[& Trung Kesn
Make up Thién Kim
DAY 1
511 ] Baynight SCENE EHaT THEN GIAN ™olLugne | SCENE DESCRIPTION cast [ props |warpross NOTE NOTE SOUND
07-30 - 07:50 RKIp 4n sang
D230 - 08:45 Ngwerl mdul gln vien T3P trung i studio
P - . & s R Gilang Vi Oudn do
1 ) 0915 00 (Cumy khach oy r R
D 1 09:45:00 00-20-00 Cuay KNACH ME AU én e i
09115 - 09:30 Ngure mau/ dién vién tp trung 1 studie
2 o 2 1000:00 0200 (uay kndch mal ih al Fhang Thaa Biog gnye
Giz Onh
1200 - 1915 Ngwer maul gién vien LR trung tl Studic
Sawat s
2 D 3 10:45:00 ‘ 002000 sy kndch mol thir ba Hanah Ga Han :r?a"r‘::: ‘ ‘
10:45 - 11:00 Nguei miu) giln vién 1ip tung 1 studic
4 | O a | | 1:30:00 | O 2000 |-:ua'a FCh M i | i Higmih | ?r'f_f::" | |

18:50 - 12200 Xem |34 video ght hink

> Equipment:

12:00 Kt thiic

STT

Tén

Nguoiphu trach

Sony ATiii

Tripod

Monitor

Lens canon 24 - 105mm

f4

Fuji flim

Phan Thanh Qui

Lens Sony 18-55mm

B0 mic 2 phat 1 thu

Peén amaran
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> Timeline:

No Time Content

1 7:30 Ekip tap trung tai Studio

2 7:30 - 7:50 Ekip an sang

3 7:40 - 8:40 Setup dén + goc quay + vi tri + may quay

4 8:40 - 9:00 Kiém tra lai moi thi truée khi bat dau ghi hinh
5 9:15 Bit dau ghi hinh

6 11:50 Két thiic ghi hinh

7 11:50 - 12:00 Xem lai video ghi hinh

8 12:00 Két thuc ngay quay 1
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2.2 Video viral 2 “Ké Chuyén Nha Minh - Piéu Con Chua Ké”:
% Video viral “Ké Chuyén Nha Minh - Diéu Con Chua Ké”:

> |dea: Misunderstanding and prejudices seem to be separating children and

parents more and more. Because most of the parents who participated in our

survey said that: “their children didn't want to share their stories because they

don't want to share their private life with them anymore." While the children

thought their parents did not understand them. Therefore, based on that

misunderstanding, we created this video in the hope that children can speak their

stories and that parents have the opportunity to hear and understand their

children's stories.

> Objective: Spread the reasons why our family can’t share with each other

and create "nha minh" on the topic "con nha ngudita".

> Name: Ké Chuyén Nha Minh - Diéu Con Chua K¢é

> Genre: Viral video

> Format: Interview
m A curtain will separate parents and children. The child will be listening
to music through headphones and unable to hear what their parents say. This
main purpose is so parents can listen to why their children can't share their
stories. At the same time, it is also an opportunity for children to share why
they cannot communicate with their parents.
m  We will conduct interviews with parents at this time, and they will share
photos, memories, and stories about their children. When interviewing
children, parents will be connected toa screen on the other side of the curtain
to listen to their child's story and provide opportunities for children to
express their sentiments and emotions, as well as topics they previously did
not share with their parents.
m Parents and children will talk about the memories in the image set up in
the video to elicit emotions and remind them of each other's past events.
Aside from that, to see if they recall the same tale in the same image or not?
Alternatively, time has taken our attention away from everything, even our

memories.
> Target audience: teenagers 12-17 years old and their parents.

> Time: 8-10 minutes
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> Make-up: natural
> Stylist:
m Child: School uniform

m Parent: Formal clothes (color matches the campaign’s color palette)

> Direct treatment:

m Mood and tone: We focus on family sentiments for parents and children

to share their stories. The message then reaches out to parents and children.

Aside from that, some pictures might bring back memories and tears.

m Artdirection:
o Setting up the background is a white background because white
makes us think of lightness, not being tied, and not causing discomfort
to the viewer. Furthermore, this color represents light, freedom, peace
and a new beginning.
o We've created a bright, airy and private atmosphere for the video by
separating parents and children with a white chiffon drape.
o To emphasize simplicity, the tables in the video are also covered
with a white drape to match the background and other items. It makes
the person being recorded and key things in the video would be
highlighted.
o The video will include photos of children at various ages, from
childhood to the present. In order for parents and children to be able to

share memories.
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> Cast:

Characters

Mom: Thuy Hang
Daughter: Thuy Trang - 14 years old - Binh

An’s secondary school

i
HATE

& ‘.‘—
Af
Mom: Van Hung -
i ]
Son: Trong Nhan - 17 years old - Vinschool |
Mom: To Tam -
i
Daughter: Khanh My - 17 years old - Thu

Thiem’s highschool
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> Script:

Content Note
Mé diu PHONG VAN BO ME - Thiét ké mot birc
- B&/me tién vao vi tri chd ngdi, md chiéc hop “ki niém” va ké vé | mang ngan cach giira
nhitng ki niém lién quan dén tAm hinh d6 cta con (chiéc hop s& co | Vi tri b6 me va vi tri
nhitng tdm hinh ciia con tir khi sinh ra - bay gid. Trai dai cac khoang | cta con.
d6 tudi mam non - cap 1 - cip 2 - cp 3) - Con khéng biét bd
me dang ngéi O phia
Goiy miéu ta nhitng tdm hinh: bén kia mang ngan.
Q1: Payla tim hinh chup con vio nim con bao nhiéu tudi?
Q2: Vi sao lai ¢6 tim hinh nay?
Q3: Sé thich khi Ay ciia con la gi?
Q4: Uéc mo caa con la gi?
Q5: Khi 4y mdi quan hé ciia con va b6 me nhuw thé nao? (3 tudi
thi deo deo theo me, lic nao ciing me a, me oi. Nam 8 tudi 1a cling
con me a me¢ oi nhung bot di mot chut, thich tu lam nay lam kia.
Nim 12 tudi day thi, hay c6 nhitng hanh dong ma ba me khong hiéu
duoc suy nghi cua con la gi?)
Q6: Mtic d6 chia sé ciia con qua tirng d6 tudi 1a nhu thé nao?
Q7: Vi sao mirc d9 chia sé véi con lai giam dan theo dd ting
trwéng cia con? Nguyén nhan la gi?
Q8: Anh/chi nghi la anh chi c6 thé hiéu dwoc con minh bao
nhiéu phin trim cho dén hién tai?
Than PHONG VAN CON - Trong lic phong

Gi6i thiéu ban than (Ho&tén, bao nhiéu tudi, hoc sinh cta truong
nao?)

- Con bt dau chia sé vé nhirng ki niém ctia minh vé6i ting tAm hinh
giéng nhu bd me

Q1: Py la tim hinh chup khi nio, vao nim bao nhiéu tui?
Q2: Vi sao lai ¢6 tim hinh nay, ai Id ngwdi chup tAim hinh nay?

Q3: Khi ay moi quan hé¢ ciia con va b6 me nhw theé nao? (3 tuoi

vén con thi bé me chi
yén lang, khong
phong van bd me,
khong dé con biét
dugc 1a bd me dang
ngdi bén kia.

- Camera bat cam
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thi deo deo theo me, lic nao cling me a, me o1. Nam 8 tudi 1a cling
con me a me¢ oi nhung bdt di mot chut, thich ty lam nay lam kia.
Niam 12 tudi day thi, hay c6 nhirng hanh dong ma ba me khong hiéu
dugc suy nghi cua con la gi?)

Q4: Lan chia sé gan nhét véibd me 1a khi nao? Vé chu dé gi?

Q5: Tir khi nao mirc dd chia sé ciia ban véi bé me lai khong con
nhu trweéde? Nguyén nhan la gi?

Q6: Diéu gi b6 me khién cho ban budn nhit khi ban dang
chia/sé va tAim su cdu chuyén ctia minh?

Q7: Ban c6 nghi b6 me cé biét dwoe nhirng Iy do nay hay
khoéng?

Q8: Ban di c6 bao gio' néi vin dé nay véi me hay chwa? Vi sao
lai khong néira?

Q9: Ban di tirng bi b6 me so sanh ban than minh véi con nguoi
ta hay chwa?

Q10: Theo ban sir so sanh 4y ¢é muc dich la tét hay x4u? Va vi
sao biét t6t nhwng khong thich?

Q11: Vi sao lai khong thich? => thai 9 ciia bé me

Q12: Theo ban thi b6 me c6 biét dwge van dé hay khong?

Q13: Néu biét b me sé c6 suy nghi gi? Sé phan &ng nhw thé
nao?

Q14: Ban c6 diéu gi mudn néi véi b6 me minh hic nay hay
khoéng?

Q15: Em c6 bao gio' ké chuyén nha minh cho nha minh cho ban
bé chwa? Tai sao khong ké cho bo me

Q16: Piéu em mong mudn & gia dinh b6 me minh Ia gi?

Q17: Néu c6 co hdi dwoc trai long minh em mudén dwoc néi gi

v6i bo me?

xtic cua bé me khi
nghe nhitng 101 chia
sé tur con.

- Camera bat cam
xtc va hanh dong
cua con khi chia sé
cau chuyén cua

minh.

No6i dé thau hiéu, n6i dé yéu thuong
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> Shot List:

SHOT LIST Ké chuyén nha minh - Diéu con chwa ké

SHOT [CAMERA| MOVE-| DESCRIP-
NO.|SCENE| SHOT AUDIO [ SUBJECT| CAM | NOTE
SIZE | ANGLE | MENT TION
Voice
Goc chinh|cua
) dién cua|khéch
1 1 Toan |Eyeangle |Static Khéach moi |A
khach moi vajmoi  +
bb me nguoi
dan
Voice
cua
Trung _ Goc chéch 45|khach
2 2 Eye angle |Static , _ Khach moi |B
hep docuabome |moi +
nguoi
dan
1
Voice
cua
Trung _ Goc chéch 45|khach
3 3 Eye angle |Static Khach moi |C
hep do cua con moi  +
nguoi
dan
Voice
. cua
bac ta vé cira
Hand khéch
4 4 bic ta |Eye angle chi, hanh dong Khach moi |D
held |moi +
cua khach moi .
nguoi
dan
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> Callsheet:

DATE [iwazes
00068IDEIT TAF TRUNG lichaa Mawven DI Sudio
1930851233 THETI GIAN TAP TRUNG |08:00
Thanh Long 0 05:15
Bran Thanh Oui CEEGERDH49 | inoa Nguwyen DK Sudio
Pide Hawpén 08115073514
+ Trang Kién [ 304
TakE Ly Trin K [T RENE]
DAY 2
a1 Dayinight SCENE [ smor [ marcan THY LGNS SCENE DESCRIPTION cast  [rrors [ warorons NoTE NOTE SOUND
20:08 - 08:20 Hkip 4n sdng
08:30 - 08:45 Gia dink 1 tip trung tal stueio
e [
9 1 q 09.15:00 004500 ia dinh Thity Trang quay ninn gt i
o B2 ma: 04 formas
08:16 - 09:30 Gia dinh 2 18P trung tai studio
G e Con cal: 0d hao
2 3 1 10:15:00 004500 iz dinh Trong HNdn guay ninh e e ainn
B2 me: @ farmas
10:90 - 10:18 Gia dinh 3 L3p rung 13l studio
o~ (Con cal: & hoc
3 ‘ 3 ‘ 111500 ‘ 004500 is dinh sk My quay hinh ClR 0L, ‘ i
1 SN Ba me: 0 formal

12:00 - 12:20 Xem lai videa ghl finh

12:20 Két thie

> Equipment:

STT

Tén

Neguwoiphu trach

S6 lwgng

Sony ATiil

Tripod

Monitor

Lens canon 24 - 105mm f4

Fuji flim

Lens Sony 18-55mm

B6 mic 2 phéat 1 thu

Phan Thanh Qui
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> Timeline:

No Time Content
1 8:00 Ekip tép trung tai Studio
2 8:00 - 8:10 Ekip an sang
3 8:10 - 8:40 Setup dén + goc quay + vi tri + may quay
4 8:40 - 9:00 Kiém tra lai moi thir trude khi bat dau ghi hinh
5 9:15 Bit dau ghi hinh
6 12:00 Két thiic ghi hinh
7 12:00 - 12: 20 | Xem lai video ghi hinh
8 12:20 Két thuc ngay quay 2
3. Event:

> Name: Ké Chuyén Nha Minh

> Object:

m Bridge the communication gap between parents and their teenage

children.

m Remove the barriers between children and parents by using self-

expression and family bonding.

m Sharing is not just talking but also understandingand sympathizing with

both sides about different life perspectives.

> Goal: Sharing and understanding are essential for "helping parents

understand their children better and children understand their parents better."

> Format: talkshow

> Key message: "Ké chuyén nha minh" - N6idé thau hiéu, noi dé yéu thuong.
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> Agenda talkshow:

TIME DESCRIPTION

8:30 - 9:00 Check-in, welcome guess

9:00 Talkshow “Ké chuyén nha minh”

9:30-10:30 Part 1: “Nha minh vi sao lai thé”

10:30-11:30 Part 2: “N6i dé thiu hiéu, néi dé yéu thuong”
11:30-12:00 Q&A

12:00 Ending talk show

> Human resources

m Setup:
Tén s kién T: "Ké Chuyén Nha Minh"
Nguwei lap Tric Anh
Ngay set up: 170612022

Ngay dién ra s kign: 18/06/2022
Nest by AlA - Bitexco Financial Tower, TAng 2. 02 Hai

Bla diém Tridu, Bén Nghé, Quan 1, Thanh phd Ha Chi Minh

NHAN SU' SET UP
1 ' \Quynh Nhu (Leader) V& bing phdn + game check in
2 Nguyét Thanh W& bang phdn + game check in

T Hoang Phurong (Leader) Set up booth twong tac
2 nh Th St up :mg ac

1 Manh son (Leader) 'HB trgr set up khu vire san khau, clear ban ghé, set up khu vire khan gia
2 Thé Anh HB trg set up khu virc s&n khau, clear ban ghé, set up khu vyc khan gia
3 Kim Cutrng H& trey set up khu vire s&n khéu, clear ban ghé, set up khu vigc khan gia
4 Minh Chau H& trer set up khu vise s&n khéu, clear ban ghé, set up khu vie khan gia
5 B4 Tran Lam H& trr set up khu virc s&n khéu, clear ban ghé, set up khu vure khan gia
6 VA Van Khau HB trgr set up khu virc s&n khéu, clear ban ghé, set up khu virc khan gia
7 Tuén Khang Ha tro set up khu vure s&n khu, clear ban ghé, set up khu vure khan gia
2 Cong Bing HB tror set up khu vire san khau, clear ban ghé, set up khu vire khan gia
9 Chau Bao Hb trey set up khu vire san khéu, clear ban ghé, set up khu vie khan gia

1 | Thily Tién (Leader) Set up quédy bar

2 Thign Kim Set up quéy bar

3 Hiru Loc Set up quédy bar

1 | Trie Vy (Leader) Set up céc dao cu mang I&n san khau
2 Thi Nga Set up cac dac cy mang Ién san khau

3 Mal Phuong Set up c4c dao cy mang I8n san khéu

1 ‘Thanh Qui (Leader) Set up khu vire ban mixer, bao quan cac dyng cy thiét bj &m thanh
2 Long Vi Set up khu virc ban mixer, bao quan cac dung cy thiét bj Am thanh
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m  Onset:

Tén sy kién Tall *Ké Chuyén Nha Minh"
Ngu&i lap Hoang Ngan
Ngay set up: 9:00 pm -1

Ngay dién ra sy k| 18/06/2022

Dja diém

Nest by AlA - Bitexco Financial
Tower, TAng 2, 02 Hai Tridu, Bén
Nghe, Quan 1, Thanh phé HA Chi
Minh

SET TALKSHOW "KE CHUYEN NHA MiN

- L8p k& hogch, 1én timeli nemoﬂuatrw!\plémwkgsﬂ
- Giam sat toAn b3 cac b phan & tnyc tidp dua ra quyét dinh
! NguylinTueny Hoing Nots 2y - Gidm sat qua trinh di¥n ra su kidn, @idu phdi san khdu Ooaamaas
- Kiém s0at phan cong nhan sy, gidi quydt rii ro trong su kién
- H tro dao dién trong viée phan céng, phén chia cc
2 Nguyén Minh Chau Agsistant Director dau viéc sy kign 0387885160
H8 tro daa dién giam sat su kién, didu phbi su kién
- Trure tiép lién hé véi cac nha cung cap (supplier) dé trién khai
sdn xudt cac hang muc nhu backdrop, standee, san khiu, LED
va am thanh anh sang v.v.
3 Phan Thanh Qui Sound Operator - Chiu tréch nhiém chinh v& mat san xudt hinh 4nh rong budi 0869882849
din ra sy kign, cing nhi 3m thanh va man hinh
- Gidm sat cac thidt bi &m thanh trudre va sau sy kign
- LAp kich bén &m thanh cho sy kién
4 Duong Vi Long Technical - Chiu tréch nhiém vé hinh dnh man TV, slide sy kign 0917148592
-Tro 1y san xubt s& 1a nguot truc tép hd o nha san xult. dac
bigt 1a cac cong tac hdu cin, @i
- Tro ly sén xult 58 cing vol 6 nga k§ thudt hd tro v& 68 hoa,
5 Pham Manh Son Producer Assistant (PA) Kich ban va béa co tht cA cAc tidn trinh sir kién cho Producer 0937760555
- Phén chia céc task cdng viéc backstage va stage on set va
setup.
6 D Trén Lam Runner Backstage - Hb trgy PA takecare khu vuc backstage s&n khéu 0903039597
- Lén ban thiét ké sy kign, phu trdch chinh v& méng trang irf s
7 Nguy&n Thi Triic Anh Art Director (AD) ) 0908870827
- Chil tnrong "DEP LA BUQC, BUNG CONCEPT LA BUOC”
8 B Gaeiin s Phu trach chinh vide lién lac vii KOL truée & kién 12
b " e v sau sy
9 Quang Bat Take Care "MC' - DA viec KOL xuat hign tai s kign dong gio 0834102329
10 Nguyén Thi Nga Take Care "Phan Thanh Nhan™ 036598632
- Hi try PA & AD trong vigc set up sy kign
11 Ngiyén Thé Anh Logistics - Giam sat v& hao quan sd lugng cac thidt bi sy kign (b0 d&m, (333468558
am thanh, nhirng it dyng thue, mugn, vv)
- Marma Téng quén cia Ekip, cham soc cho ekip timg miéng an
glde ngd, thanh todn phisong tién di lal che MC, cb To Nhi A,
12 Kim Cudmg Caterng chj Thanh Nhan 0338598004
- Tinh todn, thu chi tai sy kign, ngudi quyin lvs nht tai s
kign =))
13 Neuyén Lé Troc Vy PG Stage 1 0031411836
14 Hujnh Nguyét Thanh PG Stage 2 Pehaucla il 0868516520
- Gi&im sat v& phan céng nhism vu cha cAc ban runners tai khu
15 Pham Lé Hoang Phuang PG Boath Interaction wuc booth confesson UBBES25285
- Gidm sdt, trang trf cic phin gua event kit
18 Trén Thity Thily Tign Takecars thiy oo 0706373992
17 Thanh Thanh Takecare chj Thanh Loan ¢ 079834321
= : - Hurdng dén khdch méi cae khu e ols sw
18 Hb Th| Quimh Niw | _ Takecare Farm & Forest - Am b khach mo ngdivao dung vi i 68 dupo sép ép Doro 992 ]
19 N_guyk Hiru Loc | 'I'skﬂe‘l'lén Phiam & cd Bean Minh Chau 0855137450
20 Mai Phureng Takecare khin gid 0511861612
Y CHUP
21 INga Van Thi CamCP 1 Chiu trach nhiém trong viéc ghi hinh trong budi talkshow 0342275001
22 Nouyén Tudn Khang Cam OP 2 Chiu trach nhiém trang vige ghi hinh trong budi talkshow 0SA5588048
23 Huy Baa Cam OF 3 Chiu trach nhiém trang vige ghi hinh bing gimbal 0563073055
24 Nguyén Hang Hudng Duong Photography Chiu tréich nhiém trong viée chup hinh va chinh sda hinh dnh 0798022680
25 Tnromg Céng Bang Piwhgm Chiu tréch nhigm trong viée chyp hinh 0906363613
26 Dwong Thi Anh The Pnotography Chiu trach nhigm trong viéc chup hinh 0209745672

b dam
b6 dam
b6 dam

bo dam
b dam

bd dam

DO dam

bé dam
bt dam
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> Timeline

m  Setup:

TIMELINE SET UP TALKSHOW KFE CHUYEN NHA MINH

| Tén sir kidn K& Chuyén Nhi Minh

| Ngren lap Nglr_!,-‘gn Trreng Hoang Ngan
| Ngav 16 chie 18/06/2022

| Théni gian s kidn 8:30-12:00

| Ngav bit din 01/04/2022

| Nedy két thic 18/06/2022

17/06/2022

Timeline

17:00 Tap trung tai nha Ngan

19-30 Tép trung tai Nest By AIABitexco
20:00 -20:30 Brief kjch ban + nhiém wn timg ngwedi + leader phy trach
20:30 - 21:00 An t6i

2100 Lam thi e dang ky vao toa nha

21:00 - 22:00

Set up klu vire checkin, clean up khu vire stage va khan gia

Vian ehuyén thiét bj stage, am thanh, booth nrong tie

22:00 - 23:00 Set up stage. am thanh, booth twong tac
23:00 Rehersal tiét muc ca sy N.

23-30 - 01-:00 Rehersal m thanh. tiét muc & hoan thanh set design su kién
01:00 Dén dé - go home
m  Onset:

TIMELINE ONSET TALKSHOW KE CHUYEN NHA MINH

Tén =1 kién K& Chuyén Nha Minh
Noum lEp Nguyen Trrong Hoang Ngan
Nedy 16 chiic 18/06/2022
Thot gian su kién §:30 - 12:00
Ngay bat ddu 01/04/2022
Nody két thie 18062022
Ngay Timeline Néi dung
06-00 Tép trung tai Nest By AIABitexco
06:00 - 6:45 Cung 6 trrée sur kidn + dn sdng
07:00 Hop ekip tnrde sir kién
07:00 - 08:00 Rehersal tdng
§:30 - 9:00 Bon khach - Checkin sir kign
18/06/2022 09:00-10:30 Nha minh vi sao lai thd?
10:20-11:30 Noi dé thau hidu-ndi dé yéu thuong
11:30 - 12:00 Q&A
12:00 Két thiie st kién
12:00 - 13:00 An trua + hop sau su kién
13:00 - 14:00 Don dep hoan tra lai location
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> Checklist:

Checklist vat dung trong sy kién "K&é Chuyén Nha Minh"

STT Bo Phan Tén S6 lwgng  |Ponvi tinh Ghi chu
1 Hoa tang NTT 5 Bo
2 Khay dat hoa 2 Cai
3 Backstage Nudce uéng 1 Thung
4 Qua tang 5 Tai
5 Hashtag 150 Cai
6 Ban san khau 1 Cai
7 Ghé san san khéu |3 Cai
8 Ghé khan gia 70 Caéi
9 Tranh dan 6 Cai
10 Tay cam MC 1 Caéi
Miéng dan tay
11 cam MC 1 Cai
Pén xong tinh dau
12 Farm & Forest 4 Cai
Tinh diu Farm &
13 Forest 1 Lo
Géu bong Nest by
14 AlA 1 Con Nest by AIA chuén bi
Tai coi Nest by
15 AlA 2 Céi Nest by AIA chuén bi
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Stage TOi tote Nest by

16 AlA 2 Caéi Nest by AIA chuén bi
Ly do Nest by

17 AlA 2 Caéi Nest by AIA chuén bi
Ly den Nest by

18 AlA 2 Cai Nest by AIA chuan bi
Ao mua Nest by

19 AlA 2 Caéi Nest by AIA chuén bi

20 Laptop 2 Céi

21 Pin Micro 2 Loc

22 Mixer Mirco 6 Cai

23 B0 Mixer 1 Bo6

24 Cay bat bam slide |1 Caéi

25 Banh nhua 400 Trai

26 Gidy note 4 Cudn

27 Buat muc 4 Cay
Thung gidy dung

28 banh nhya 2 Thung

Tuong Tac

29 Decal trang tron |4 Miéng

30 Decal in logo 4 Miéng
Bang keo 2 mat

31 xOp 1 Cudn

32 Hop gb 1 Cai
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33 Ghé thap 2 Céi
34 Ban 1 Cai
35 Vong quay $6 1 Bo6
36 Hoa trang tri 1 Bo
37 Vong tay checkin |100 Vong
38 Béng QR check in|2 Bang
Ban in ma QR
39 check in 2 Bang
40 Hashtag 2 Cai
41 Gia vé 1 Cai
42 Poster kho A2 1 Cai
43 Ban 8 Cai
44 Check In Xe dap 1 Cai
45 Postcard AR 4 Cai
46 Bucket Hat 3 Cai
47 S6 Notebook 2 Cai
48 Bai Xin D6 1di sao|1 Cai
49 Hop pin 4 Cai
50 Washi Tape 10 Cai
51 Ban tay mau hong |1 Cai
52 Thi tote gan Pin |2 Cai
53 Bookmark Sowat|4 Cai
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Méo di hoc

Tui tote vai linen

Sowat tranh meéo

54 triru tuong 3 Cai
55 Postcard 150 Cai
56 Méc khéa 150 Cai
57 Thi gidy 200 Cai
58 Ruy bang 4 Cudn
59 Con diu 1 Céi
60 Phén 1 Hop
May anh Son
y Y 3 Cai
61 ATiii
May anh Fujifilm )
1 Cai
62 X-S10
May anh Fujifilm )
1 Cai
63 X-T2
May éanh Canon )
1 Cai
64 6d M2
May éanh Canon )
1 Caéi
65 D750
Lens Canon 24 - )
1 Cai
66 Quay, chup 105mm f4
67 Mic Boya 1 Cai
68 Tripod 3 Céi
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69 Monitor 2 Cai
Wireless Monitor
Hollyview Mars
1 Bo6
400S Pro (1 phat 1
70 nhan)
71 Pin monitor 2 Cuc
72 Pin canon 1 Cuc
73 Thé nhé 64gb 3 Thé
74 Lens sony 50mm |1 Cai
Lens sony 16- ]
Cai
75 35mm 1
Lens Tamron 28- B
Cai
76 70mm 1
Lens canon 70- )
Cai
77 200mm 1
Lens canon 18- B
Cai
78 105mm 1
Len Fuji 18- )
Cai
79 55mm 2
5 vouchers
2.000.000VND
Ology 10 vouchers
_ 35 Voucher .
Qui cita nha tai tro | Professional 000.000VND
Development & 20 vouchers
80 Staffing 500.000VND
81 SoWat Station |3 Phan qua 1 40 SOWAT
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2 tli tote

5 40 mua
. 15 tui tote
120 Phan qua
100 postcard NEST
82 Nest by AIA BY AIA
Mdi voucher tri gia
345 Voucher
83 Aka House 100k
84 Farm & Forest 100 Phan qua Tinh dau
85 CGV 17 Voucher Vé xem phim
86 Miutea 200 Voucher S6 voucher tra sita
87 Bao rac 4 Cudn
88 Kéo 3 Cay
89 Khéc Dao roc gidy 1 Cai
90 Thé BTC 30 Cai
91 Day deo th¢ BTC |30 Cai
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> Layout Event:

L am2
B A
‘ ‘ e wem

8mé Bmb

Link Layout Event: https://bom.so/CKRcZH

> Costume:
> Ms N. (Phan Thanh Nhan)

m Clothes: solid dress, knee-length, lightly pleated at the end of the dress,
unpatterned (or light pattern).

m Accessories:

o Shoes: low-cut black boots, high soles.
o Sterling bangle solid.

m  Make-up:
o Earthy orange tone, natural.

o Hair style: straight hair.
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https://bom.so/CKRcZH

Clothes Accessories Make-up

. Dress: solid dress, knee- ¢ |Low-cut black boots, . Make -up earthy
length, lightly pleated at the high soles. orange tone.
end of the dress, unpatterned * Sterling bangle solid. ¢ Hairstyle: straight hair

(or light pattern}.

> Ms To Nhi A
m Clothes: solid dress, knee-length, pleated, unpatterned (or light pattern).
m Accessories: chunky heel.
m  Make-up:
o Make-up: earthy red tone, natural.
o Hair style: ponytail.

Clothes Accessories Make-up
Solid dress, knee-length, . Chunky heel. *  Make-up: earthy red
pleated, unpatterned (or tone, natural.

light pattern). . Hairstyle: ponytail.

y
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> MC: Ms Hang Mi

m Clothes:
o Skirt: long a-line skirt, high waist, unpatterned (or light pattern),
beige-colored.
o Shirt: white shirt.

m Accessories:
o Open toe.
o Women watch.

m  Make-up:
o Make-up: pink tone or orange tone, natural.
o Hairstyle: bob, side parting.

Clothes Accessories Make-up
* Skirt: longa-fine skirt, high . Open toe. * Make-up: pink tone or
waist, unpatterned (or light . Women watch. orange tone, natural.
pattern), beige-colored. . Hairstyle: bob, side
. Shirt: white shirt. parting.

= "" =
18 gy
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Estimated cost:

4.1 Media Production:

BANG DU TRU KINH PHi PRODUCTION ' KE CHUYEN NHA MINH'

1T HANG MG SOLRNG GHICHI
5 Lens Fuifim 18-55mm 2 z cal 20000 | 8000008 30,000 2 580,000 ¢
) Lens Canon 24 -106mm A 1 H i I00,000 | 400 0007 20,000 § 220,000 8
i i Boya 1 z Cai 00000 | 600000 4 0,000 £ 560,000 £
Trigiod 3 z =] 06000 | Ao0o00d 50,000 & BH0.000 &
Wortor ] z =] T 30,000 T
WE th B2 1 z Cai FE0000 | 5000008 50,000 1 SE0,000¢ TruE NTH
T amaran 7 1 Cai F00000 | 400000 ¢ 0,00 0 000 T chii P bght
TIA DIEM
- L5 E2a7, Burbng 01 B 01
1 Stuto indng OH FPT 5 1 uég Y] oe Y] Long Thanh 5. Tharin Fnd
Tra Bt
2 Khos Wguyen . Studio s 1 téng 2000 | 1400.000¢ 140,000 2 1540000 ¢ "““-"”'f"m' s
KHAC
1 il b iy 1 1000000 | 1060000
2 Tikni Of chuyén 0 0 z 0008 | 2
k] Tin an ek L L : B d I
4 nin 0 2 OO0 E | 100000 1
TONG TAT CA CHIFHI 13,175,800 0
4.2 Event:
BANG DU TRU KINH PHI TALKSHOW "KE CHUYEN NHA MiNH"
s kG MyYE SOLNG THANM T ﬁ TONG COMG GHICH
6 Lens Canon 24 105mm 4 1 1 o 200,000 & 200004 | 20000<
7 Wic Boya 1 ] =] SNO00E | G000 2 30,000 00
5 Trigod 3 1 Cai 100000 | 300,000 € 00002 I
5 Toriftor H ] Cai 150000 | 300.000¢E 00004 T0.00 2
B | 1 1 By | 30000% | B0000¢ 55,0004 385000 ¢
il Fin menmar F] 7 T E00001 | JW00HE a0 Tg,000 1
[ P canon 1 T Tuc S0000f | s00007 FGH SE000 ¢
iH THE TR 435 3 T T SO000E | 180D00€ EE TeE000 2
i3 Lens sany Bamm T 1 =] Z0000¢ | 200001 a1 DOO00T
3 Lers sony 18-25mm T T Cai S0000CE | J000W< EONEE B0,000%
i3 s Tammon 28-70mm. 7 T Cai F00000% | o000 F0a 1 0000 %
7 Lens caman 70-200mm T T =3 Z00000f | s00pHz 0002 00005
3 Lens canan 16 106w T 1 Cai S000W0E | 50000047 00001 T0000%
3 L= Juy 1856 7 v =] 3000001 | BOODMT G004 B60,000
HHAC
1 TiEn an Exip (cnsel +sehp) 28 H H Phan Z5000008 | 26000001 250,000 4 2,750,000 1
H Tin Irai cay 1 T Pran 1000008 | 100D00¢ 00004 5001
3 Ten van Suyen e b H H Gn TO00000 8 | 30000001 00,000 1 E 300000
T Tign 2= & chuyEn T Gn THOO0: | 700001 Tomad TI0000%
TOMG CONG 88,067,187 d
TONG TAT CA CHIPHI
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5. Actual expenses:

5.1 Media Production:

BANG THU'C CHI KINH PHi PRODUCTION * KE CHUYEN NHA MINH'

51T HANG BT N GIA GHCHI
3 Wy 40 Fighim X-S10 r; | &
4 hady dnh Sony AT 1 1 Cai
3 T | ca
T ) Cai
ki il c (]
3 3 = [
[ 3 3 TE0O00 | 3000001 W.0008 FWOW E
10 il & TEOW | 500000 ¢ 500007 550 000 € Thit NTH
11 H 2 Z00.000_ | 4000004 40,000% 450,000 8 Tho# chd Fhi ighe
Lo Eda7, Butng D1.8 01
1 Sty truong BH FPT 5 tiéng 01 0L 0z Lang Thanh 4§ Tharh Phd
Thii Biire
2 Khaa Nguyen ¥ Stutio 5 tdng 280000 | 1.400,000 140 000 £ 4540000 4 M""}“‘Jo“a"m
 quan 11
WEAC
1 TiEn wai cay 1 1 Fhén 0C0WE | 1000040 0,000 % 110,000 §
7 T O chuayin ] W | = Fgy TO0000 | 3000000 % 00,0004 7200000 1
3 Tén an ek 0 F I Fhan SH0008 | 7000001 70,0008 T U0 £
[ n A 70 I 8] 30007 | 3400004 T000S 374000 ¢
63140001
TONG TAT FHl 6,314,000 ¢
5.2 Event:
BANG THUC CHI KINH PHI TALKSHOW "KE CHUYEN NHA MiNH"
ST HANG MUC 50 LIGHG GHICHD
1 Pin manitor 2 1 e
Tz Pin e 1 1 Tuc
] ThE ha BagE 3 1 e
i Lers sany S0mm 7 i =]
15 Lens sony 16-35mm 1 1 cal
i Lens Tamran 26-Thrm 1 1 =]
7 s canan T0-200mm 1 1 1 Can
i Lens canon 18- 10510 | ] 1 =]
i Ten Jup 15-55mm | H 1 [#]
DiADIEM
Harsl by AR - Bilercn Fx:am;il
Tewer, Tang 2. 02 Hai Tridu, Bén .
3 Ngh, uan 1 Than pnd Hb i 3 ety Rt o i
Hirh
THHAD
1 TiEn &1 EMp [onset <seiuip) 28 | £l H Phbn  |2.200000] 22000001
F] Tién i cay | 1 (221 100,000 | 100000 &
E] Tén arm%m | 2 i Tin _[5,0000008] 30000000
L] Ter w & chuydn MC ] 1 Lin IE0000L | B0

-
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6. Crisis Management:

NO TIMELINE CRISIS SOLUTION
Try to find more sponsors and
1 Not enough funds. )
get funding from sponsors.
o Post more media posts for the
Communication support before
_ event as well as
2 the event did not reach the o
) communication support from
audience. )
secondary and high schools.
Be bound by a work contract
3 The venue has been canceled. and find other backup
locations.
PRE MC/KOL/HOST  has been
4 Be bound by a work contract.
PRODUCTION [canceled.
. POST . . ]
Guest cancels participation in|Find back-up guests in
5 PRODUCTION| _
viral clip. advance.
Prepare backup equipment in
A problem with theladvance, so that when the
6 recording/capture devices during|main equipment has
the recording process. problems, there is still other
equipment to replace.
Post more media articles
. Not enough audience to fill out the|about the event so that the
event registration form. event can reach a larger
audience.
Reschedule the event and
announce it on the fanpage as
8 PRODUCTION (Bad weather.

well as send an apology email

to the audience.
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Not enough audience join the

event

Fit the organizers into the

empty seats

10

The stage, backdrop has a

problem.

Before the event, carefully
monitor the stage's
construction and  check

overall stability.

11

KOL/MC/ HOST is late.

Extend the event's beginning
time. Take care of KOL/MC/
HOST always take care of the
KOL/MC/ HOST, as well as
control and know the time
when the talent appears,
whether it is on time or not,
and whether there are any

problems.

12

KOL/ MC/ HOST canceled the

schedule unexpectedly.

Try to contact and bind by

working contract.

13

Sponsor did not come

unexpectedly.

Flexibility in the script.

14

The timeline did not go as

planned.

If the event ends earlier than
expected, insert  singing
performances or MCs to
interact with the audience
during those empty times. If
there is not enough time, the

script will be cut.

15

Audience members' stuff was

stolen during the event.

Advised not to bring any

valuables.
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16

17

Risk of fire and explosion.

Prepare contact information
for the nearest fire department
in advance. Equip fire
extinguishers in many places
around the area. Turn off all
electrical equipment and
move everyone using the exits

to safety.

18

Due to the outbreak of the disease,

the event had to be canceled.

The event date has been
rescheduled until  further

notice from the government.

19

Damage at the venue.

Check and  compensate
damages in respect of the

agreed-upon percentages.

20

Problems with sound instruments,
not enough volume, sound too

loud, mixer, tv,...

Before the event should
double-check all devices to
make sure none of them are
faulty. Rehearsal 1 day in
advance to check the whole
thing and 2 hours before the
event to check again.

Backdrops, images, hashtags,
interactive booths,... are printed

wrong.

Check to design files, and
print additions immediately.
In addition, it prints many
backup copies, so if one
unfortunate print is torn, there

are others prints to replace it.
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1V. Distribution

1. Feedback:
Following the event, my organization got several positive comments from attendees, sponsors

and guest speakers.
Cau 1: “Co/chu/ c6 thich ndi dung sy kién talkshow “Ké Chuyén Nha Minh” khong?”

C6/ chi cé thich ndi dung su kién talkshow "Ké& Chuyén Nha Minh" khéng?
30 cau tra lai

®Cco
@® Khadng

Ban cé thich ndi dung su kién talkshow "Ké Chuyén Nha Minh" khéng?
70 cau tra loi

®Cco
® Khong

According to an audience survey on liking the content of the event "Ké Chuyén Nha Minh,"

100 percent of the participants liked the event's content.
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Cau 2: “Cd/cht/ ¢ hiéu ndi dung ctia chuong trinh “Ké Chuyén Nha Minh” khong?

C&/ chu cé hiéu ndi dung chuong trinh "Ké Chuyén Nha Minh" khdng?
30 cau tra loi

@® RAt hidu
® Hiéu
@ Hiéu chat chat

Ban c¢o hiéu ndi dung chuong trinh "Ké Chuyén Nha Minh" khéng?
70 cau tra loi

@® RAt hidu
® Hiéu
@ Hiéu chat chat

According to an audience survey on the event "Ké Chuyén Nha Minh" content understanding,

86,7 percent of aunts and 82,9 percent of children clearly understood the event's content.
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Céau 3: “Sau budi talkshow hom nay, ban co mudn duge chia sé véi bd me hay khong?

Sau budi talkshow ngay hom nay ban cé mudn chia sé véi bé me khéng?

70 cau tra loi

@® RAat mubn
® Mubn
@ Ndra muén, nira khong

According to an audience survey about whether they want to share with their parents after the

talk show "Ké Chuyén Nha Minh" today, 80 percent of they really want to share with their

parents.

2. SWOT campaign:

Strengths:
> The content and design on the fanpage
are trendy and catchy.
> The fanpage has many followers from
12 to 17 years old and their parents.
> High brand awareness and equity of

target audience mindset.

> High consistent visuals to help TA
recognize the “Tell the stories of my

family” campaign.

Weakness:
> Time limit.

> Manpower shortage.
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Opportunities:

> Family  issues are  becoming

considered.
> Mental health awareness is increasing.
> Millions of topics to expand about
family.

> Expansion of the campaign throughout
Ho Chi Minh City, and nationwide.

Threat:
> There will be many competitors.

> Manpower shortage.

3. Evaluation:

Started on May 15, 2022, to July 03, 2002. "Tell the stories of family" engage among the target

audience with:

> Attain a total 206,000 Page Reach through Facebook and Instagram.

> Video viral 1 “Dinh nghia ke chuyen nha minh”: Attain the total reach of

73,000 reach.

> Videoviral 2 “Ke chuyen nha minh-dieu con chua ke”’: Attainthe total reach

of 34,000 reach.

Beside that, the event talkshow “Ké Chuyén Nha Minh” engage a lot of achievement:

> Attendance: 100 participants in the event.

> Achieve more than 90% positive responses from attendees.

> |n addition, the event posts related to the event's status update had a

relatively high reach of 69,000 total reach.
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V. Future Plan

Based on the SWOT analysis and the evaluation of the campaign we conducted. We decided

to continue conducting our campaign from September 5, 2022 - April 5, 2023, to expand the

campaign's coverage throughout Ho Chi Minh City to the nation. Besides that, Insomnia wants

to attract and reach more interest from studentsaged 12 -17 and their parents.

Moreover, we

want to bridge the communication gap between parents and children and expand the topic about

a family issue to help parents understand their children better, and children understand their

parents better."”

1. Strategy approach:

Timeline 05/09 - 02/10 03/10 - 13/11 14/11 - 05/04/2023

Phase Attention Interest + Desire Action

Key “Nha minh vi sao lai

message thé?” Du thé van 1a nha minh - N6i d& théu hiéu, néi dé
yéu thuong

Goals +Create a discussion | +Create a discussion of the | +Bridge the

about a

gap
between parents and

communication

their children.

reasons why children CAN
NOT SHARE their story
with your parents. Is it
because their parents do not
understand, or have they
been

never open to

discussing those topics?

+Give the definition about
the keyword ‘“con nha

minh”.

communication  gap
between parents and

their teenage children.

+Remove the barriers
between children and
parents by using self-
expression and family

bonding.

+EXpressing the
message about sharing
is not just talking. It is
also understanding

and sympathizing with
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both  sides  about
different perspectives.
Moreover, it is
essential to "help
parents  understand
their children Dbetter,
and children
understand their

parents better."”

Key + Viral video + Album storytelling + School  tour
Activities social “con nha minh ké”. “Ké Chuyén
experiment - + Interaction  booth Nha Minh”
“Nha minh vi “Ban da tung...”
sao lai thé?”
Platforms Social Media (Facebook, Instagram, Tiktok)
Supporting Digital Internet (online news papers), Group Fanpage, KOL
platforms
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VII. Appendix

1. Survey project:

1.1 Survey campaign:

Survey 1: The level of sharing between children and parents.

Ban bao nhiéu tudi? IO saochep

150 cau tra loi

@ 12- 14 tudi
@ 15-17 tudi
@ 11 tudi

@ 20 tudi

® 12

® 20

@ 11-13

Gigi tinh cua ban 1a gi? |0 sacchep

150 cau tra ioi

@ Nam
@ N
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Ban dang la hoc sinh cla trudng: |_|:| Sao chep

150 ciu trd Ioi

@ Trwdng THCS Chu Van An - Quan 1
@ Trudng THCS Tran Van On - Quén 1
@ Trudng THCS & THPT Luong Thé Vi,
@ Trurng THCS Binh An - Quén 2

@ Truring THCS Bidng Khdri - Quan 1

@ Thes dong khdi

@ THPT Bii Thi Xuan - Q1

@ THPT Ten Lo Man

1By

Survey 2: The level of sharing between parents and children.

Anh/chj bao nhiéu tu6i? IO sacchep

100 cau tra béi

@ 30- 34 tudi
@ 35-40tudi
@ 41-45 tudi
® 50

@ 50 tudi

@ 50-60 tudi
® 40

@ 55 tudi

112V

Gidi tinh cua anh/chi |2 gi? |D Sao chép

100 ciu tra Idi

@ Nam
@ Ni
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Con cua anh/chi bao nhiéu tudi? IO saochep

100 cdu tra ioi

@ Dudi 11 tudi
@ 12- 14 tudi
@ 15-17 tufi
@® 22,619

@ 27 tudi

® 11

@ 11 tudi

@ 20.22, 27
® 12-15

Can cda anh/chj dang la hoc sinh trudng: |D Saoc chép

100 cau tré idi

@ Trudng THCS Chu Van An - Quén 1

@ Trudng THCS Trén Van On - Quén 1
@ Trudng THCS & THPT Lwong Thé Vi...
@ Trudng THCS Binh An - Quén 2

@ Trréng THCS Bidng Khdi - Quan 1

@ Trin Quédc Todn

@ Lac Long Quén - Quén 11

@ THPT Ngb Quyén

1wy
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1.2 Depth interview campaign:
Luu Uyén Khanh - Students (15 years old)

KHAO SAT MUC DO CHIA SE NHUNG CAU CHUYEN
THUGNG NGAY GITTA CON CAI VA BO ME.

Xin chao ban,

Chiing minh [ PANQ - niém sinh vién nginh Trayén thong Pa phaang tign caa trwong Dl hoe
FPT TR Hé Chi Mini.

Hign tgi, nhom ching mink dang mong mudn khdo sar mirc 45 chia sé nhing cdu chayin turdng

ngdy gita con odi va b mg 1gi TEHCM. Mpi edu tri 161 cita enje khdo sdt bén dicdi chi dicge khat
thde sir dyng vot mue dich nghién eibu chuyén siu vé 8¢ 161 45 dn ciia nhom va khéng sit dung vt
whieng myc dich nao khae,

Xin chin thankh cam on bgn di ginp ching mink hean thanh bing khao sat nay.

Hg va tén cua ban?

Em tén la Tina Uyén Khanh

Ban dang la hoe sinh cua truong?

Em dang l4 hoe sinh lép 9 & tnrémg THPT Laromg The Vinh

Ban bao nhigu tuai?

15 tudia

Ban ¢6 chia sé nhitng cau chuvén thidmg ngay cia minh vii bd me hav khong?
Thit ra la c6 nhung ma thye sy 1a rit hiém khi em ké nhidu chuyén thuing ngay veéi
ba me

LELE Ly

5. Céc loai chu @& ma ban thwong chia sé véi bo me?

=» V& nlimg théng bio lién quan dén van d& hoc tap. tinh trang sire khoe cia ban thin
moi khi em cam thay khong dn.

6. Ban thuémg sir dung hinh thite nao dé chia sé cau chuyén cia minh vii bé me?

=» Em thwémg noi chuyén trye tiép voéi ba me con khi can noi nhimg lic khong the e
tiep dwge thi em & nhin tin hodie goi dign thoal vai ba me a.

. Mitc d chia sé ciu chuyén ciia ban cho timg loai chi dé [a bao nhigu?

=» That ra em khong chia sé qua nhidu dau a. Va khi noi chuyén vé bat ki cha dé nao thi
em ¢iing chi ¢¢ cgp dén nhitng diéu ting quan va chung chung nhat cua chu dé do
théi a. Vi dy bz khi néi voi ba me vé chuvén hoe tip, thi o mia em trén lop thi hiu
nhwr em chi néi ding véi ciu va dai ¥ ciia nhimg céu d6 co thé [d ngay mai di thi lic
may gier va em @ on bai xong roi.

& Trong tnrémg hop ban cam thiy KHO hosic KHONG THE chia =& véi bd me vé cdc
chii de trén thi nguyén nhan la gi?

= Déi véi ban thin thi em thay viée khé nhét d6 chinh 4 ba me khéng hidu em dang thit
s 161 gi va mong mubn gi qua léi néi dé. Ciing nhur tinh cach ctia ba em kha néng
ndy. ¢6 nhitng chuvén em bist chie minh néi ra 58 khong dwrge dong ¥ va thim chi s&
bij la nén em caim thiv khéng mudn néi va néu cin thigr thi eing rit khé néi a.

=

. Néu ¢d co hdi duoe noi ra, ban cd mudn duge chia sé b me hay khong?

= Néudé thit spla chuyén mé em ciin sy gitip & tir ngwei lon oy the 13 ba me thi em
& 01 ra con néu em cam thay én voi vise 46 va oy minh giai qnyét direre thi 2m van
Iyea chon khong chia sé a

10. Ban =& st dung hinh thire ndo dé chia sé cdu chuyén CHUA NOI etia minh vii b
me?

= Em sé lya chon noi trire tiép a vi ndi true tiép s& d2 truyén dat hon vé vi ba me dae

hiét la ba em dge tin nhan xong thirong khitng dé tim gi nhigu dén nd nita

. Ly do vi sao ban khong thé ¢hia sé cau chuyén cia minh vii bd me?

= Em thich co cho minh nhwr v nghi riéng. em thich minh dwoc tw suy nghi nhimg diéu

ma minh yéu quy va khong bj af xen vao nhimg didu ¢6. Co nhitng e em muén chia

se miém vui cia minh nhvne ngeel lon theong khong hieu nhing thir &y va bo cho

rﬁng &6 chi la nhing didu edn con. Cu thé ba me em thudng bay néi nhitng 1&i thang

thin deén mive lam em phit disn 1én rdi tu thiy minh qud ngde khi ke ra nhimg dign

dé. Vi nhimg l&i ba me néi ra & vé tinh hay of ¥ ciing d4 khifn em cam thay thir
minh yéu quy vi dang chim minh vio nlir bi xic pham. Nan di mudn thi sau nhing
lan 4 em khong chia sé nhicu cau chuyén ciia em nira
12. Ban &3 6 bao giér bi bié me so sanh mink va “con nha ngwrdi ta”
- Dardia
13. Céam xiie cita ban nhir thé nio khi bi bé me so sanh minh “con nha ngrivi 17
= Nai thit la em ohie tie didn 180 dwge 3. Em khong cam thay that vong hay budn vi
nhitng diéy ma ba me em so sanh em véi “con nha npwdi ta™ thuéng la nhimg chuyén
riit nhim nhi 461 véi em
14. Theo ban “ké ehuyén nha minh™ li 52 ké chuyén nhimg cdu chuyén gi?
=2 Vaiem thi do a bd mac khai niém “con nha ngwrét ta* trong nhivag bita com
hay nhitng ldn 06! ehuyén véi nhau va tap trung ling nghe chuyén cia con
minh
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Binh thifdng & nha em co hay thifdng tam sif vdi bo, me hay ko?

. da khéng

cho chj hoi la tai sao dugc khéng né?
vi b me ko higu dugc cdu chuyén cia em
hay la vi em ca thay xa cach vi khoang cach thé he khi noi chuy
da ca hai luén a vi cd nhilng khi em ké chuyén vé ban bé clia em, vé van d& hoc tap
thi ba me em ddi lic khong hiéu rd va doi lic cang khéng co thai gian dé nghe em
tam sy chia sé. Vi sau nhigu |an nhis vay thi ban than em cam thay hai ngai khi chia

s& vdfi ba me nhifng digu dé va em cling cam thay |a cau chuyén minh mush noi ¢
thé sé dugc danh gia theo cach hdi tiéu cuc tif phia ba me nén em khéng thich chia

. sé nhigu a

i ctia em 1 em nghf bé me khéng hiéu d au chuyén én danh gia tieu
ayjc ding ko

la em tu nhin nhan nhu vay hay sao ne

viéc bo me tiép nhan cau chuyén cla em vdi thai do hai hot va lanh lung khién em
khong muan chia se niia dung kho

"t ot e et il i —
da diing roi, em thay ba me clia em thudng hay néi mot cach rat la thang than dén
mifc ma nd hdi vd tam, kidu khang quan tam dén em dang nghi gi va ndi ra co lam
. em buon khong

tifc 1a théi d§ lang nghe va
hitng chéng budn

cach tiép nhan cla cau chuyén clia b& me lam cho em hoi
chuygén dung ko ne?

nhiing khi nhu vay

i cho bé me em biét khéng h thoi em im lang luén né?
& Kot A4 trd 181 bar
vigc bd me tiép nhan cau chuyén cda em vai thai do hal hat va lanh ling .
da vi ¢d ban thi ba me em cilng rat ban vdi cong viéc. mai ngay em chi gap va néi
chuyén val ba me ¢ 1 tiéng thai va thudng thi nhitng lic gap mat do |a budi sang di *
. hoe va budi t6i néu an cam chung v nhau

cting vi bé me qua ban ron vai cong viec k danh thdi gian cho em nita ding ko &
* Kats d3 tra doi bar

em cd ndi cho ba me em bigt khong hay 18 thai em im iEng luon na?

da tuy mic do quan trong clia viéc ma em sap noi. néu ma no la can thiét thi em

phai néi vai ba me con néu khong thi em ciing khéng chia sé hay noi cho ba me bigt

luén. va nhiing chuyén ma em khang chia sé dé thuiing la nhitng chuyén nhu vé ban

© beotuing. &
o Kat o bl 181 b
* Kate di ra par
khi con bé, em va bo cua em ¢o than va hay ké chuyeén vai nhau khay ko
da hoi nho thi cé vi hdi bé em thich néi nhigu va i hé gap gi la em hai, cam thay gi
roi viec hoc trén trudng, ban bé em thich choi difa nao difa nao em ghét la em ké het

. b))

da hii nho thi ¢d vi hai bé em thich ndl nhidu va e hé gap gi & em hot

em ¢o nghi vi sao hoi bé minh lai dé ndi nhiéu va tam sif vdi bo me han bay gid

khong?

vi hoi nho that su em khong nghi nhiéu dén viec ngudi khac phan (ng ra sao vai
chuyén em ké vai em nghi chac hai dé ba me khong muén 1am em tén thudng nén
mdi nghe em ké di chuyén trén ddi voi hoi nhd em ciing rat quéy va hay gian ai -
khéng nghe minh néi chuyén. Mét phin chac ba me em cling sa em qudy Ién la lam
’ phién, la lang la xom lén nén ba me em nghe em noi :))
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+ Ban i trd oy Kats

vi hai nha thit i em khéng nghi nhiéu dén viéc ngudi khac phan (ng ra s

o1 vay thi khi nao em thay su thay doi trong cach lang nghe cau chuyén cia bé me

me minh A4

Da chac tir khi em [6n han 1 cht, ¢d 1Gp 4 1dp 5 12 em thay minh khéng thich néi

nhiéu nifa va cing tam do thi ba me em bat dau muén em W lap, ty tim hiéu va lam

moi thif mot minh nhigu hdn nén cé nhitng lic em cdm thay ghét su thay déi do cia
. ba me va ti do thi em khong thich ké nhieu nhiing chuyén ctia em

Da chac td khi em lon hon 1 chot, <0 19p 4 10p 5 1a em thay

huhu hoi hai sdu mot toe nhung e ¢o noi vl bé me chua

et thay v thui dung k

2 i rim it |

. Da ding réi vdi kiéu ba me em ldc da ciing hay bao 12 ldn rdi tu |am di

nha em khéng co chuyén so sanh vdi con nha ngudi ta vé hoc lifc clia em vi mét
phan ba me em cling khéng quan trong qua nhiéu dén chuyén diém s6 nhung ma
. lai hay so sanh mdy thi giéng véy a chi))

43 chi higu nha hihi

nhung ma em thay muc dich cta viéc so sanh nhu vay

1a ba me muon tot hay la muon xau cho minh

i Ia e biét Ia didu tot nhung e van kho chiu hay thé nao a

Em biét do chac chan la khuyén tot dé em di ngu som vi that ra thi ba me nao thay

con minh hoe khuya nhu vay cling xot, sg con bi bénh nay no nhung ma em khéng

thich viéc ba em doa em la sé khong cho di hoc r6i goi dién cho gven dé phan anh vi

ba em cif nght la truding ap dat diém s6 cho hs nén phai ngai hoc khuya nay no mac

duem co giai thich Ia em hoc vi em muén nhu vay va du ¢o ngl som thi em ciing

khéng ngt dugc néu chira xong bai. Muc dich clia ba nai thé 13 tét cho em nhung
. cach ma ba em lam thi em thay kho chiu

Trong Nhén - Student (17 years old)

KHAO SAT MUC PO CHIA SE NHUNG CAU CHUYEN
THUGNG NGAY GIT'A CON CAI VA BO ME.

Xin chie ban,

Clistng mink td INSOMNTA Produciion - nhdi stnh viin nganh Trayvin thong Ba phecong iign
cun triccng Pgi hpe FPT TR Ha Chi Mink.

Hién rpi, nhdm ching mink dang mang mudn khdo sdt sice a8 chia sé nhitng cdn chuyén thicong
ngdy glita con cdi vi b mg tal TRHCM. Mpi ciu i 161 cita cape khdo sdt bén dwdi chi diwpe kirai
thie sit dung voi muge dicl nghién citu cliayén siu vé 82 ki 43 dn cila nhdin vi Ehing si dung voi
wheng myc dich nae khdc.

Xin chan thanh cam on ban da givp ching mink hoan thanh bang khae sat may.

Heo vi 30 ¢da ban?

Hodng Dinh Trong Nhin

Bag dang 13 hoe sioh cva tnirbng?

Vinschool

Ban bao nhidu wéi?

17 méi

Bau b chia 2 nhimg ciu chuvén thdug ugay cia minh véi bd me hay khong?
Thinh thodng

Cic loai ehi @& ma ban thirimg chia sé véi bd me?

Chuyén thwimg ngdy ( hoe tap, nhitng digu cam thiy kho chiu trong cude song,
chuvsn mai la gip wong ngay, ... )

Ban thiromg sir dung hinh thise nao d chia sé ciu chuyén eva minh vai bd me?
Mol chuvin boge uhin in

Mrc d¢ chia sé cu chuyén ciia ban cho timg loai chi d& 1a bao nhigu?

Thuréng chi chia s& nhitog vin 82 biak thidmg coi ahitng chuvan cd nhin, ridog
hon thi sé la khong

Trong trwimg liop ban cim thiy KHO hoic KHONG THE chia sé véi bd me vé cac
chir 2 trén thi nguyén nhan 13 gi?

o

NI -

@

=» Mich kha huong néi va khéng muén chia s¢ cho bat cirai

9. Néu cé co hdi duge noi m, ban 6 mudn duge chia sé bé me hay khing?

=» Minh =% can nhic

10, Ban sé sw dung hinh thite ndo dé chia sé cau chuyén CHUA NOI ciia minh vei bd
me?

= o thé |3 nhén tin

11. Ly do vi sac ban khéng the chia se cau chuyzn cua minh voi bo me?

=» Minh khéng muén vi cam thiy khéng phit hap noi cho bo me nghe



1.3 Depth interview event:
Nguyén Hoang Phat - Student (14 years old)
FEEDBACK SUKIEN TALKSHOW "KE CHUYEN NHA MiNH"
Xin chie ban,
T Vay 1a Talkshow "K¢ Chuyén Nha Minh” da di dén hoi két v dién ra thinh cong tét dep.

Ban 10 chire xin g I cam on chan thanh den vai tean the khach moi. céc ban hoe sinh,
cing nhu cag bic phu huynh va dac bigt ¢ic i trg & , thoi gian quy bio cua minh

@ Ban té chirc mong muén duge ling nghe nhitu déng g6p ¥ kién khach quan tir khan gia dé
0 the mang lgi nhiu trai nghiém ot hon, phat trién dét pha hon cho cac chuong trinh tép
theo. Ca nhi dimg ngdn ngai chia s¢ phan hoi cho phia BTC chuong trinh, sw dong gop ¢iia
ban 14 niém vinh hanh ctia toin bé ekip! M6t lin nira, BTC Talkshow "Ké Chuyén Nha
Minh" xin chan thinh cim om vi tit ca!

1. He vi tén cilig ban?

= Nguyn Hodng Phat

2. Ban bao nhiéu tuii?

> 14

3. Ban o thich ndi dung sie ki¢n talkshow "Ké Chuyén Nba Minh" khong?

= o

4. Ban thich diéu gi nhir trong su kién?

= Thich bin twong the dau sy kién véi phin tuong tic cia 2 khich mii

5. Ban o higu ndi dung cia chuong trigh "Ke Chuyén Nha Mioh" khong?

= ¢

6. San budi talkshow hom nay, ban ¢ mudn diroe chia sé vai bé me hay khng?

= e

7. Bannghi chitng minh ¢in cai thién thém diéu gi dé sw kién ¢o thé 16t hon?

s khéng

8. Trong twomg lai. ban mong muon “Ké Chuyén Nha Minh” s& 10 chie vé cic thé loai
sie kién ndo, va vé dang chit dé gi? Hay cho chiing minh biét néu 6 nhé!!!

» Swkién thé thao cho bd me va con cii

V& Ho Gia Huy - Student (14 years old)

FEEDBACK SU KIEN TALKSHOW "KI CHUYEN NHA MINH"
Xin ghao byn,

¥ Viy Ja Talkshow "Ké Chuyén Nba Minb” di di dén hoi ket vé dién r thanh cang 1t dep
Ban t chire xin g 18 ¢4m em chin thinh dén v odn thé mii, de han hog sinh,
cilng nbur cée bic phu huynh va die biét cée Mha B tro da din gian qui hia cia minh
¢ co mit tham dy chweng trink.

 Ban 16 chire mong muda duge log nghe phieu dong gop ¥ kign khach quan tr khin gia 42
e thé mang lgi nhigy i nghiém tit hom, phi 41 pha hem cho ede ehwemg trinh tigp
theo. 4 nha dime nadn ngai chia s¢ phan hoi cho phiz BTC chwrong trnh, sy dong gop cia
bran Ji miéon vinh baah gua tode bg ekip! Mot lin nita, BTC Talkshow "Ke Chuyén Nba
Minh" sin chin thinh cim on vi tit ca!

. Ho v tén cia ban?

Bagn hao nhidu tudi?

14

Ban 6 thich ndi dung su kién talkshow "Ké Chuyén Nha Minh" khéng?

Cd

Ban thich diéu gi nhit trong su kiéa?

Phin gic bing

Ban ¢d hidu ndi dung cia chueng winh "K& Chuyén Nok Mioh” khing?

Cd

San budi talkshow hém nay. ban o muén dirge chia 5¢ vl bo me hay khong?

Minh it hay thirimg xuyén chia 5§ voi bt mg nén 1 nhér sir kign nay minh hidu dirge

han & phia cha me hay nghi gi

. Bgn nghi ching minh cin cii thign thém digw gi 2 s kign oo thé 10t hon?

* Lam phan gio bang liu hon ¢ dam déng co nhign co boi dwge chia s¢ chuyén cia
minh hon

8. Trong tromg Ini, han mong mudn “Ké Chuyén Nhi Minh™ s 1 chirg vé ede thé loai
su ki nao, va vé dang clui ¢ gi? Hay cho ching mioh bigt néu o phé!!!

¥Ry sy ey my oy =
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Min bil mg v con gli lén tm sir vl chia sé thit long nhimg digu kho ndi ching han

nhur 14 vé i tnh, mental healthy)



Lé Thi Thu Hién - Student (17 years old)

FEEDBACK SU KIEN TALKSHOW "KE CHUYEN NHA MINH"
Xin chao ban,

3% Vay la Talkshow "Ké Chuyén Nha Minh" d3 di dén héi két va dién ra thanh cong tét dep.
Ban td chire xin g 161 cam on chin thanh dén vdi toan thé khach mei, cac ban hoc sinh,
cling nhw cac bic phu huynh va dac biét cac Nha tai trg d3 danh thai gian quy bao cia minh
&& c6 mat tham dy chuong trinh.

) Ban td chitc mong muén duoc 1ing nghe nhidu déng 26p ¥ kién khach quan tix khan gii dé
6 thé mang lai nhidu trdi nghiém t6t hon, phat trién d6t pha hon cho cac chuong trinh tiép
theo. Ca nha ding ngan ngai chia sé phan hoi cho phia BTC chwong trinh, sy dong gép cia
ban la niém vinh hanh cia toan bé ekip! MGt lan nita, BTC Talkshow "Ké Chuyén Nha
Minh" xin chan thanh cdm on vi tit ca!

Ho va tén cia ban?

L& Thi Thu Hién

Ban bae nhiéu tudi?

17 tudi

Ban c6 thich néi dung sy kién talkshow "Ké Chuyén Nha Minh" khéng?

Chia sé vé khoang cach thé hé giita cha me va con cai

Ban thich diéu gi nhit trong sw kién?

Minh thich tit ca cic néi dung trong talkshow

Ban c6 hiéu néi dung cia chwong trinh "Ké Chuyén Nha Minh" khéng?

Co

Sau budi talkshow hém nay, ban cé muén duoc chia sé véi bé me hay khong?
Mong muén dugce chia sé nhidu hon vé cue séng ciia minh

Ban nghi ching minh cin cii thién thém diéu gi dé sw kién c6 thé tét hon?

Cin né1 chuyén két ndi vdi bé me minh nhiéu hon

Trong twong lai, ban mong mudn “Ké Chuyén Nha Minh” sé td chirc vé cac thé loai
si kién nao, va vé dang chi @& gi? Hay cho chiing minh biét néu c6 nha!!!

= Mong mudn sé tao ra mét sin choi danh két néi giira cha me va con cii & mét lva

tuéi lon hon, nhimg ngudi chua oo thai gian danh cho cha me cia minh.

Moy Y Oy My ey Wy oy e

Nguyén Minh Quang — Student (15 years old)

FEEDBACK SU KIEN TALKSHOW "KE CHUYEN NHA MINH"
Xin chao ban,

¢ Vay 1a Talkshow "Ké Chuyén Nha Minh" 84 di dén hoi két va dién ra thanh céng tot dep.
Ban td chitc xin gii 161 cam on chin thanh dén vdi toan thé khach mai, cac ban hoc sinh,
ciing nhi cac bic phu huynh va dic biét cac Nha ta trg d3 danh thét gian quy bao cia minh

&2 c6 mat tham dy chirong trinh.

$ Ban t6 chirc mong mudn dugc ling nghe nhidu dong g6p v kién khach quan tit khan gia dé
cd thé mang lai nhiéu trai nghiém tét hon, phat trién 6t pha hon cho cac chuong trinh tiép
theo. Ca nha ditng ngdn ngai chia sé phan héi cho phia BTC chuong trinh, sy déng gép cia
ban 1a mém vinh hanh ciia toan bé ekip! Mét lin nita, BTC Talkshow "Ké Chuyén Nha

Minh" xin chén thanh cim on vi tit ca!

Ho va tén cia ban?

Nguyén Minh Quang

Ban bao nhiéu tudi?

15

Ban c6 thich néi dung su kién talkshow "Ké Chuyén Nha Minh" khéng?
Thich

Ban thich diéu gi nhat trong sw kién?

Minh thich phin ti vn ciia c6 Té Nhi A

Ban c6 hifu néi dung cia chrong trinh "Ké Chuyén Nha Minh" khéng?
Minh hiéu

Yoy ey e

vy oE

=

Minh cé

y oo

Ko cdn cai thién gi ca

=]

s kién nao, va vé dang chii dé gi? Hay cho chiing minh biét néu c6 nha!l!

Sau budi talkshow hém nay, ban cé mudn duge chia sé voi bé me hay khong?
Barn nghi chiing minh cn cai thién thém difu gi dé sy kién cd thé tot hon?

Trong trong lai, ban mong muén “Ké Chuyén Nha Minh” sé té chiic vé cac thé loai
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Nguyén Hoang Phuong Thao - Student (17 years old)

IEEEDBACK SUKIEN TALKSHOW "KE CHUYEN NHA MINH"
Xin chao ban,

% Vay la Talkshow "Ké& Chuyén Nha Minh" 33 di dén héi két va dién ra thanh céng tét dep

Ban t4 chite xin giti 131 cam on chin thanh dén vai toan thé khach méi, cac ban hoe sinh,

ciing nhr cic bic phu huynh va dic biét cac Nha tai trg d3 danh thin gian quy bdo ciia minh

2 c6 mat tham dv chwong trinh.

 Ban 8 chitc mong muén dugc ling nghe nhiéu déng g6p ¥ kién khach quan tiz khan gia dé

6 thé mang lai nhidu trai nghiém tét hon, phat trién dét pha hon cho cac chuong trinh tiép
theo Ca nha dimg ngin ngai chia sé phan héi cho phia BTC chwong trinh, si déng gép cia
ban 13 niém vinh hanh cia toan bé ekip! Mét lin nita, BTC Talkshow "Ké Chuyén Nha
Minh" xin chin thanh cdm on vi tét ca!

1. Ho vatén cua ban?

> Nguyén Hoang Phuong Thao

2. Banbao nhigu wéi?

> 17 mdi

3. Ban c6 thich néi dung sv kién talkshow "Ké Chuvén Nha Minh" khéng?

= Rétcéa

4 Ban thich diéu gi nhit trong s kién?

s Em thich phin héi dap véi hoc sinh va phu huynh a

5. Ban c6 hiéu néi dung ciia chuong trinh "Ké Chuyén Nha Minh" khéng?

= Da ER@

6. Sau budi talkshow hém nay, ban co muén duge chia sé voi bd me hay khéng?
> Dacd, em di thir tré chuyén véi ba me nhiéu hon

7. Ban nghi chiing minh cdn cai thién thém didu gi dé s kién co thé tét hon?

=

8. Trong trong lai, ban mong mudn “Ké Chuyén Nha Minh” sé td chirc vé cac thé loai

su kién nao, va vé dang chi dé gi? Hay cho chiing minh biét néu cé nhé!1!

V6 Minh Huy - Student (17 years old)

II"EEDBACK SUKIEN TALKSHOW "KE CHUYEN NHA MINH"
Xin chao ban,

i Viy la Talkshow "Ké& Chuyén Nha Minh" 43 di dén héi két va dién ra thanh céng 16t dep.
Ban té chirc xin gint 161 cam on chin thanh dén 31 toan thé khach mén, cac ban hoc sinh,
ciing nhw cac bic phu huynh vi dic biét cac Nha tai tro d3 danh théi gian quy bao cia minh
¢ 6 mit tham du chuong trinh

@ Ban té chitc mong mudn duoc ling nghe nhifu déng gép ¥ kién khach quan tir khan gia dé

6 thé mang lai nhifu trai nghiém tét hon, phat trién d6t pha hon cho cic chuong trinh tiép
theo. Ca nha dimg ngin ngai chia sé phin héi cho phia BTC chwong trinh, sy déng gop cia
ban 13 niém vinh hanh cia toan b ekip! Mét lin nita, BTC Talkshow "Ké Chuyén Nha

Minh"

Oy MY Sy ey Ry ey ey e

xin chan thanh cam on vi tit ca!

Hgo va tén cua ban?

V& Minh Huy

Ban bao nhiéu tudi?

17

Ban cd thich néi dung s kién talkshow "Ké Chuyén Nha Minh" khéng?
Ratthicha

Ban thich diéu gi nhat trong su kién?

Thich c6 To Nhi A

Ban c6 hiéu ndi dung cia chirong trinh "Ké Chuyén Nha Minh" khéng?

Da hifu

Sau budi talkshow hém nay, ban c6 muén duroc chia sé véi bd me hay khéng?
Dacoa

Ban nghi chiing minh cin cai thién thém diu gi dé sw kién c6 thé t5t hon?

Da khéng chwong trinh rat hay va ¥ nghia 10 diém mii keooo

Trong trong lai, ban mong muén “Ké Chuyén Nha Minh™ s& td chirc vé cac thé loai
s kién nao, va vé dang chil d& gi? Hiy cho chiing minh biét néu cé nhé!!!
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Nguyén Thi Minh Chau - Parent (41 years old)

FEEDBACK SU KIEN TALKSHOW "KE CHUYEN NHA MINH"
Xin chao ban,

¢ Viy 1a Talkshow "Ké Chuyén Nha Minh" 3 i dén hdi két va dién ra thanh céng 15t dep.
Ban t4 chitc xin giti 14 cdm on chin thinh dén véi todn thé khich mai, cic ban hoc sinh,
ciing nhir cic bac phy hoynh va d4c biét cic Nha tai tro 43 danh thii gian quy bdp cia minh
32 cé mit tham di chrong trinh.

B Ban td chitc mong mudn dwge ]:'ing nghe nhidu déng gop ¥ kién khich quan tir khin gid aé
6 thé mang lai nhién trai nghism tét hon, phét trién 46t phd hon cho céc chirong trink tiép
theo. Ca nha dimg ngan ngai chia sé phan héi cho phia BTC chwong trinh, sy déng gop cia
ban 14 niém vinh hanh cia toin bé ekip! Mdt lin nita, BTC Talkshow "Ké& Chuyén Nha
Minh" xin chin thank cim on vi tat ca!

Ho va tén cia cd/cha?

Nguyén Thi Minh Chau

Célchii bao nhigu twéi?

41 twbi

Cé/chi e6 thich néi dung sw kifn talkshow "Ké Chuyén Nha Minh" khéng?

Téi rat thich ndi dung st kién talkshow "K& Chuyén Nhi Minh"

Ca/chi thich diéu gi nhat trong s kién?

Téi thich sy chuan bi néi dung chu dao, thiét thwc véi cude séng cia mdi gia dinh, cac
can hai drge d3t ra cho khan gii 48 goi mé cdc vin d8 lign quan dén méi litn hé gita

YRy ey By

cha me va con cai. M6t van dé déng quan tim trong giai doan xi héi ngay cang phat
trién. Ngoai ra, chuyén gia tam 17 T Nhi A va ca sikhach méi Thanh Nhan di thing
thin trao d6i céc vin d8 lisn quan dén ngi dung trong tim cia chwong trinh.

Cé/chis co hitu néi dung cia chuong trinh "Ké Chuyén Nha Minh" khong?

Téi hitu néi dung chwong trinh

Q\‘A,..u

Sau budi talkshow hém nay, Cé/chi céd mudn dwge chia s& véi con cia minh hay

khing?

= Sau budi talkshow, t61 nghi 1am cha me ciing cin phai hoc, hoe @& yéu thuong va lam
ban véi con, dé lam ngz'in lai khoang cach cia the hé giira cac b6 me va con cai.

7. Cd/chis nghi ching minh can ci thién thém diéu gi dé sy kién co thé t6t hon?

= DAi voi téi, 13n dan tham di mét budi talkshow trire tiép do cdc ban sinh vién thiét ké,
61 nghi budi talkshow @3 thanh céng tét dep va kha hoan hao, khong cin phai cai
thién thém

8 Trong twong lai, Cé/chi mong muén “K& Chuyén Nha Minh™ & 18 chire vé cic thé
loai sy kign ndo, va vé dang chi as

= Tdi mong co thém cédc talkshow vé g

Z.

tinh, v hwrong nghiép cia cac ban the hé gen

Nguyén Thanh Truc - Parent (56 years old)

FEEDBACK SUKIEN TALESHOW "EE CHUYEN NHA MINH'
Xan chao ban,

T Viy 13 Talkshow "K# Chuvén Nha Mioh" 35 & dén héi két va difn 1a thanh cdng 5t dep.
Ban té chitc xin g 164 cam on chan thinh dén v toan thé khach mivl, cic ban hoce zinh,
ciing ninr cac bdc phu linynh va d3c bigt cac Nha tan trg di danh thén man quy bao coa minh
dé 06 mat tham d chuong trigh.

# Ban t4 chire mong muén dwge Ling nghe nhidu déng pép ¥ kafn khich quan i khin g3 88
co thé mangz lai nhizn teas nghism tar hon, phat trien dot pha hon cho cae chizens trink tiep
theo. Ca nhi dimg ngdn npai chiz 52 phin héi cho phia BTC chuong tink, sy déng pép cia
‘ban 13 niém vink hach coa woan bo ekip! Mét lin nda, BTC Talkshow "Ké Chuwén Nha
Mizh” xn chin thinh cim on vi t3t cal

Ho va tén cia cdchi?

Nguven Thanh Tric

Co'chul bao nhuéu wii?

56 tudi

Cévchii c6 tiich ndi dung s kién talkshow "Ké Chuyén Nha Minh™ khing?

Rat thich ndi dung sit kién talkshow "Ké chuyén nha minh®

Covchil thich didu gl ahdt wong sirkia?

Rat hifn no: dung talkshow Ké chuyén nha minh

Coichi ¢ hidu ndi dung cia chuong trinh “E# Chuyén Nk Minh” khing?

Bay la ndi dung co nhicu ¥ nghia

Sau bud talkshow hdm nay; Co/'chi o6 mufn duoe chia 58 vl con cla mink hay

khéng?

= Saubudi talkshow | mudn chua 58 véi con - by pdn gdi hon véa cha me hidu dwoc
tam tir tinh cam cva cha me . Cha me ciing cin ling nghe difa cac con mudn nas .
dang nghi .

7 Co'chi nghi ching minh can cai thicn thém difu gi dé sw kign co the 16t hon?

= Cha me cén lAng nghe, hifu céc con hon , cdn thong cim chia 52 v2 o6 nhing dinh
hurding tét dep ch con

8. Trong neoae lai, i mong mudn “Ké Chuvén Nha Minh™ =8 16 chie vé cic thé

loai s kifn nao, va ve dang chu d2 gi?

» Mudn t6 chiic thé loai ruyén hinh thue o | Chi d4 - Gia dinh va nghé nehisp
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Trinh Thi Phuong Tuyén - Parent (53 years old)

FEEDBACK SU KIEN TALKSHOW "KE CHUYEN NHA MINH"
Xin chao ban,

% Vay la Talkshow "Ké Chuyén Nha Minh" d3 di dén héi két va dién ra thanh céng 14t dep.
Ban t chirc xin giri 161 cam on chin thanh dén vdi toan thé khach mai, cac ban hoc sinh,
ciing nhw cac bic phu huynh va dac biét cac Nha tai tro d danh thoi gian quy bio cia minh
dé c6 mat tham du chuong trinh.

@ Ban 4 chitc mong muén duoc ling nghe nhiéu déng gdp ¥ kién khach quan tir khan gia dé
c6 thé mang lai nhiéu trai nghiém tét hon, phat trién d6t pha hon cho cac chuong trinh tiép
theo. Ci nha ding ngin ngai chia sé phin héi cho phia BTC chuong trinh, su déng gép cia
ban 12 niém vinh hanh ciia toan bé ekip! Mét 1in nita, BTC Talkshow "Ké Chuyén Nha
Minh" xin chan thanh cim on vi tét ca!

1. Ho vatén cia cd/cha?

= Trinh Thi Phuong Tuyén

2. Cé/chi bao nhiéu tuéi?

= 52 tuo1

3. Co/chi cé thich nd1 dung su kién talkshow "Ké Chuyén Nha Minh" khong?

= Rit thich n61 dung su kién talkshow "Ké chuyén nha minh"

4 Co/chui thich didu gi nhit trong sy kign?

= Trong su kién nay 43 néi 1én duge nhitng didu ma cac bic PH chua thit sy thdu hiéu
con minh.

5. Co/chii co hiéu néi dung cia chwong trinh "Ké Chuyén Nha Minh" khéng?

> ND chwong trinh rt hay

6. Sau budi talkshow hém nay, Cé/chi cé muén dwgce chia sé véi con ciia minh hay
khéng?

> Languoilam cha me ai ai ciing mudn chia sé véi con minh dé hai bén cing hiéu
nhau hon va ngwgc lai con cai ciing cin phai trao ddi, tim su véi b me nhiéu hon.

. Cé/chi nghi ching minh cdn cai thién thém diéu gi dé su kién cd thé tdt hon?

= Khéng cé

. Trong twong lai, Cé/chi mong mudn “Ké Chuyén Nha Minh™ sé té chirc vé cac thé
loai sw kién nao. va vé dang chu dé gi?

» Gia dinh va nghé nghiép

-

@

Nguyén Minh Hué - Parent (35 years old)

FEEDBACK SU KIEN TALKSHOW "KE CHUYEN NHA MiNH"
Xin chao ban,

s Vay la Talkshow "Ké Chuyén Nha Minh" d3 di 3én héi két va dién ra thanh céng t6t dep.
Ban té chire xin gi 161 cdm on chin thanh dén véi toan thé khach mai, cac ban hoc sinh,
cting nhw cac bac phu huynh va dac biét cac Nha tai tro' d3 danh thot gian quy bae cia minh
dé c6 mat tham du chuong trinh.

& Ban té chifc mong mudn dwoc ling nghe nhifu déng s6p 7 kién khach quan tir khan gia dé
c6 thé mang lai nhiéu trai nghiém t6t hon, phat trién dot pha hon cho cac chuong trinh tiép
theo. Ca nha dimg ngan ngai chia sé phan hdi cho phia BTC chuong trinh, sy déng gép cia
ban 12 niém vinh hanh coa toan bd ekip! Mét ldn nita, BTC Talkshow "Ké Chuyén Nha
Minh" xin chin thanh cam on vi tit cal

Ho va tén cia cd/chu?

Nguyén Thi Minh Hué

Cé/chii bao nhiéu tudi?

35 tudi

Cé/chia cé thich néi dung sw kién talkshow "Ké& Chuyén Nha Minh" khéng?

Mirth rét thich néi dung si kién talkshow "Ké Chuyén Nha Minh" vi né gitp minh cé

c4i nhin da chiéu hon trong vide néi chuyén cing con.

Cé/chis thich didu gi nhit trong sy kién?

Minh thich nhitng chia s& cau chuyén dai thyc tir chuyén gia, vi minh thiy ca chinh

minh trong nhitng ciu chuyén dé.

. Cé/chi c6 hidu ndi dung ciia chuong trinh "Ké Chuyén Nha Minh" khéng?

Co.

. Sau budi talkshow hém nay, Cé/chi ¢6 mubn duge chia sé véi con ciia minh hay
khéng?

= Minh muén chia sé nhidu hon ciing con nhiing viée trong hoc tip 13n cim xuc trong

cudc séng.

7. Cé/chi nghi ching minh can cai thién thém didu gi d& sw kién c6 thé tot hon?

= Minh nghi can théng hifu va yéu thuong con nhiéu hon.

. Trong twong lai, Cé/chi mong mudn “Ké Chuyén Nha Minh™ st chire vE cac thé

loat s¢ kién nao, vavé dang chid & gi?

Minth mudn “Ké Chuyén Nha Minh" tiép tuc nhimng sd khac véi cac chi dé nhw: Gisi

tinh thit; Chuyén tinh yéu cia con; Clng con thdt bai, cing con thanh céng, v.v...

Yooy ey e
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2. Feedback campaign & event:

Co/ chu/ ban la:

100 cau tra loi

Co/ chu bao nhiéu tudi?
30 cau tra 1&i

@® Phu huynh
@ Hoc sinh

® 45 - 54 tudi
@ Trén 55 tudi
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Ban bao nhiéu tudi?
70 cau tra loi

® 12-17 i
® 18- 24 tudi

C6/ chi cé thich ndi dung su kién talkshow "Ké& Chuyén Nha Minh" khéng?
30 cau tra lai

®Cco
@® Khéng

Ban c6 thich ndi dung su kién talkshow "Ké Chuyén Nha Minh" khéng?
70 cau tra loi

® Cco
@ Khong
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C6/ chu ¢ hiéu ndi dung chuong trinh "Ké Chuyén Nha Minh" khéng?
30 cau tra loi

@ RAt hidu
® Hiéu

a @ Hiéu chat chat

Ban c¢6 hiéu ndi dung chuong trinh "K& Chuyén Nha Minh" khong?
70 cau tra [oi

@® R4t hidu

® Hiéu
@ Hiéu chat chat

82,9%

¢

C& / chu c6 thich céch trinh bay cla dién gia talkshow "Ké Chuyén Nha Minh" Khéng?

30 cau tra loi

@ Rt thich
® Binh thuong
@ Khong thich
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Ban c6 thich céch trinh bay cua dién gia talkshow "Ké Chuyén Nha Minh" Khéng?
70 cau tra loi

@ Rét thich
@ Binh thuong

a @ Khéng thich

C6 / chu cé thich trai nghiém vé su kién talkshow "Ké Chuyén Nha Minh" khong?
30 cau tra loi

@ Rét thich
@ Binh thuong
@ Khéng thich

Ban cd thich trai nghiém vé su kién talkshow "Ké& Chuyén Nha Minh" khéng?
70 cau tra loi

@ Rt thich
® Binh thuong
@ Khong thich

88



Sau budi talkshow ngay hom nay cd/ cht c6 mudn chia sé vai con khdng?
30 cau tra loi

® RAt mubn
® Muén
@ Nira muén, nira khéng

Sau budi talkshow ngay hom nay ban ¢é mudn chia sé véi bé me khéng?

70 cau tra loi
@® RAt mubn
® Muén
a @ Ndra mudn, nira khong

Mtrc d6 yéu thich cla c6/ chu vé nhitng diéu sau trong su kién:

B Khong thich WM Tamdugc M Binh thwéng WM Thich I Rét thich

RN

Thanh vién Ban & chirc N6i dung vé sur kién Cach trinh bay clia dién gia Trai nghiém vé sur kién



Mtrc dé yéu thich clia ban vé cac san pham va hoat déng cla chién dich "Ké Chuyén Nha Minh":

B Khong quan tam M Tam dugc WM Binh Thueong M Thich M R4t thich

A

0
Video "Ké& chuyén 1a minh Video "Ké& Chuyén Nha Minh - Sur kién Talkshow "Ké Cac bai dang trén Fanpage
la..7" Diéu Con Chua Ké" Chuyén Nha Minh" "Ké Chuyén Nha Minh"

C&/ chu biét dén chién dich "K& Chuyén Nha Minh" qua dau?

30 cau tra lai
Facebook 22 (73,3%)
Instagram —10 (33,3%)
Cac héi nhom 9 (30%)
Ban be/ ngudi than gidi thigu —17 (56,7%)
0 5 10 15 20 25

Ban biét dén chién dich "Ké Chuyén Nha Minh" qua dau?

70 cau tra lai
Facebook 66 (94,3%)
Instagram —38 (55,7%)
Cac héi nhom 12 (17,1%)
Ban be/ ngudi than gidi thigu —37 (52,9%)
0 20 40 60 80
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Murc do yéu thich cuta cd/ chi ve cac san pham va hoat dong cua chién dich "K& Chuyén Nha Minh'":
B Khong thich Il Tam dugc B Binh Thuéng M Thich Ml Rét thich

111

Viral clip "K& chuyén 1a minh Viral clip "K& Chuyén Nha Sur kién Talkshow "Ké Cac bai post trén fanpage vé
la..7" Minh - Didu Con Chua Ké" Chuyén Nha Minh" chu dé gia dinh

Mtrc dé yéu thich clia ban vé cac san pham va hoat déng cla chién dich "Ké Chuyén Nha Minh":
B Khong quan tam M Tam dugc WM Binh Thueong M Thich M R4t thich

A4l

Video "Ké& chuyén 1a minh Video "Ké& Chuyén Nha Minh - Sur kién Talkshow "Ké Cac bai dang trén Fanpage
la..7" Diéu Con Chua Ké" Chuyén Nha Minh" "Ké Chuyén Nha Minh"
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€6/ chu cé digu gi mudn nhan nha t6i BTC khéng?
30 cau tra 1&g

nén cf gang phat huy
video rat y nghia

néi dung rat § nghia
Cﬁ_gﬁng phat huy

nén ra thém video

cac con lam qua t6t roi
Chuang trinh ¥ nghia
M&t page rat nhan van

Phat huy nhirng gi ma tui con dang cé

Ban co6 digu gi mudn nhan nhd téi BTC khang?

68 cautra |&i

hinh 4nh may anh chi des dep 1dm a

mdy bai viét cha anh chi rat y nghia a
Xinnnnnnn quasssssss

rét § nghia a, em xem video ma khac lun.
may anh chi gidi 1dm luén

hénga

lam thém nhigu chureng trinh déy nita nha
yéu may anh chi lam luén

bte cute
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Néu trong tuong lai chién dich "K& Chuyén Nha Minh" tiép tuc phét trién thi ban c6 sén sang tng hd
khong?

70 cau tra Ioi

@® Co
@® Cothé
@ Khéng

N&u trong tuang lai chién dich "Ké& Chuyén Nha Minh" tiép tuc phat trién thi cé/ chu c6 sdn sang
ung ho khoéng?

30 cau tra Ioi

@® Co
@® Cothé
@ Khéng
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