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1: Introduction, Development, Pre-production

1.1 Problem Definition

Overview of the luxury fashion goods market:

High-end branded clothing comes from big brands with product values up to thousands of
dollars with designs and designs that are often limited editions. Most of the high-end branded
products are hand-crafted with great care and meticulousness. The unique and strange factors
make luxury goods become the desire to conquer the elite. Bags like Lady Dior, Coco Chanel,
Birkin Hermes, ... from famous brands like Christian Dior, Hermes, Chanel, Louis Vuitton,
Guccl, ... are names that are no longer strange to believers. Fashion is about the level of

"playfulness"” customers have "favored" for famous luxury brands.

Source: Google



Source: dior.com Source: Vnexpress.net

Source: Vnexpress.net



Given the high demand for shopping, it is not surprising that Vietnamese crave luxury
shopping, especially with increasingly close ties with Western countries. In Vietham, many
factors increase the desire to own luxury goods, including impressive GDP growth rate, young
population, growing middle class, increased income and quality of life, and many people
willing to spend thousands of dollars for a bag or a watch. According to CNBC, in a Nielsen
survey of 58 countries, Vietnam ranks third in consumer preference for branded goods, just
behind China and India.

However, shopping for luxury fashion items is not easy in Vietnam. Limited quantity, products
are not diverse.
Let's look at the Term of Purchase, Article 13 of Louis Vuitton
For online purchases, it says no more than three leather goods (including small leather goods)
and no more than two identical products per transaction are allowed.
There are also certain time restrictions: within four consecutive weeks...

- One client cannot buy more than 6 leather goods (including small leather goods);

- Buy in more than 3 different LV stores in the worldwide network;

- Carry out more than 8 transactions.

That's why we focus on the luxury fashion market after a long time of researching the topics.
The GETLUX brand is a shopping service business model for high-end fashion products for
customers in Vietnam. However, the level of brand awareness is still limited and unknown by
many people. Therefore, in this campaign, we want to increase brand awareness for GETLUX.
At the same time, through this campaign, we can also help luxury goods lovers know more

about a reputable brand, high quality, and excellent customer service.

1.2 Market research

During the research phase, we performed primary research and secondary research to support
this report:
- Primary research: to better understand the customer and GETLUX, the team surveyed
23 questions lasting three weeks from May 1 to May 21, 2022 with the form of a table
and a survey on GETLUX's social media. The survey results obtained 109 responses,
mainly from customers and followers of GETLUX.



- Secondary research: collecting information from pre-existing sources, from reputable
online newspapers in Vietnam and abroad, government organizations, chambers of

commerce, trade associations, and organizations performed by other organizations, etc.

1.2.1 Luxury goods market in Vietham

The rich increased sharply, and Vietnam gradually became a 'gold mine' to consume luxury

goods.

In 2020, Vietnam is Asia's top-performing economy, growing 2.9% year on year. CNBC
emphasized that this growth helps Vietnam to surpass China, whose economy will grow by
only 2.3% in 2020.

The number of people with high income but not rich (HENRY - High Earners, Not Rich Yet)
and the super-rich in Vietnam are increasing. Knight Frank, the world's leading real estate
consulting and services firm, estimates that the number of Viethamese with a net worth of $1-
30 million will increase by 32% to more than 25,800 by 2025.

In addition to growing the number of rich and super-rich people to stimulate investment and
consumption of luxury goods, Vietnam is also considered a country with a young population,
with an average age of 32. And nearly 40% of the population is urban (according to
Worldometer). The young and educated population is the core factor of luxury brand

consumption.

The middle-class group has an income of about 75,000 - 100,000 USD/year. According to
RBNC Consulting Group, the group of near-middle-class customers (HENRY') accounts for
about 15-17% of Vietnam's population, so it will significantly contribute to making the luxury

goods market more vibrant.

On the other hand, there is a group of people with incomes of over 100,000 USD per year, the
rich and super-rich, but they buy luxury goods from abroad in the form of hand-carrying... This

also causes sales of luxury items to increase compared to actual statistics.

The occupations of the above groups range from managers, middle and high-level government
officials, highly qualified workers (doctors, engineers, lawyers), company employees, and



foreign organizations. In addition, the group of entrepreneurs is growing rapidly, including

small traders.
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According to Statista, revenue from the luxury goods industry in Vietnam is expected to grow

by 6.67% yearly.

The new middle class in Asia in general and Vietnam, in particular, are very aware of their
socio-economic status and the brand that helps them express that position. This results from an
online survey by Nielsen based on 29,000 people in 58 countries around the world in 2013.

Many Vietnamese believe that branded goods represent the “class" of users.

Vietnam may not be as big as Japan and China in terms of the size of the luxury goods market,
but it has a lot of potential to become a super-profitable market soon as the number of rich and

super-rich increases.

The 2019 column shows a remarkable growth of more than 1 billion USD, showing the
increasing demand for shopping luxury goods in Vietnam. In 2020, due to the impact of the
COVID-19 pandemic, the luxury goods market in Vietnam was significantly reduced to only
974 million USD then, the economy was stagnant, and the demand for goods was no longer as
vibrant as before. In 2021 and 2022, when the pandemic is under control, the need for luxury
goods in Vietnam will increase even more strongly than in previous years before surpassing the
threshold of more than 1.1 billion USD in 2021 and nearly 1.3 in 2022. clear evidence that
Vietnam is a fertile market, and the demand for luxury goods needs to be firmly applied now
and in the future.

According to research by Savills Vietnam, many Vietnamese go to famous shopping centers



like Hong Kong and Singapore to buy LV, Gucci, or Rolex watches. Aware of this trend, many

brands have begun to pay attention to the Vietnamese market. Gucci, Louis Vuitton, and Saint

Laurent have opened official stores in Vietnam.

A series of Facebook groups looking for high-end fashion items in Vietnam was established

with many members to meet the needs of consumers who have shopping needs but do not know

where to buy and how to
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e Not everyone can comfortably shop for luxury goods

Luxury brands, in addition to high prices, also have their reputation and image, so luxury brands
are very picky about customers, and not everyone can comfortably shop at stores.

Many people have the mentality to prepare a lot of money and then go to stores like Chanel,
Prada, Louis Vuitton, etc., in the West to shop in bulk for merit, but customers will quickly
become disillusioned. These famous luxury brands accept to sell limited quantities to each
customer only. Specifically, at Chanel, each customer can only buy one bag; your next purchase
is from the next 2-6 months. You can only buy four bags of different designs at Louis Vuitton
within six months. Of course, every time you make a purchase, your personal information will

be saved in great detail so that the brand can easily control your shopping history.

If you deliberately stop by Harrods, look at the bags on display at Hermés during a trip and
offer to buy them with a card full of money, you will surely leave empty-handed. No fashion
lover would suggest such a silly sentence, as if "declaring™ that you know nothing about
fashion, about luxury brands. Even as soon as you enter the store, the staff there "looks" at you
from head to toe to assess whether you are their potential customer or not; Are you a true
connoisseur of luxury goods or just a jockey for "equal to me?" Hermes also has an item that
the whole world wants to touch: the Hermes Birkin bag, but not everyone can afford this bag.
If you are an ordinary person who comes to ask to buy, the staff will only put your name on the
waiting list, even on the waiting list of... the waiting list, until 3-5 years later. And if the store

has ten employees and you are the 11th customer... please wait.

However, there is still a way for you to "evade the law"; it is known that to get on the Hermes
waiting list, you may need to use "tricks," such as getting to know and befriend the store staff.
Or use the American Express Platinum Concierge credit card, a VIP card for frequent shoppers;
if you've bought many products at Hermes and can be considered a loyal customer of the brand,

then the staff will be more "easy" to you.
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1.2.2 Shopping psychology and behavior

Millennials (consumers between the ages of 26 and 41) - are the leading consumer group for

the luxury segment worldwide.

As for the cause of this trend, many people believe that the mass media greatly influence the
young generation's pursuit of luxury consumption. Many famous people in their twenties often
choose bullet points such as buying branded goods, unboxing, unboxing their luxury items, etc.,
as creative content and post it on social networks. Life is "more abundant” than the previous
generation, so they often tend to "demand more" than the generation of parents and
grandparents has not yet had. Many studies show that Asian millennials prefer to spend money

on luxury items, such as new iPhones or expensive cosmetic and clothing brands.

The apparent fact is that not all Asians are rich. Most of them are from working people to the
middle class; There are still individuals who belong to the super-rich, upper-class or wealthy
classes, but only a small part. But most Asians always have the mentality of wanting to be
"equal to friends" or seeing that others have it, they must also have it. The typical mentality of
Asians is that they do not want to be left behind or be seen as backward. They think wearing
high-end brands will make themselves look more luxurious, more aristocratic, and better
attract people's attention. "Putting money on the body" with such brands will help outsiders
see them with the eyes of admiration and love. Since then, Asians feel they are valued and have
more status. They like flashy fashion items or products from "well-known™ brands such as
Louis Vuitton, Chanel, Gucci... Asians are well aware that the prices of these products are not

cheap at all, but they still buy because they come from "premium brands."

Consumers buy luxury goods for many reasons. It all concerns the intense emotions we attach
to expensive goods and materials. Financially comfortable or not, consumers believe they own

a luxury item to gain admiration from others, reward themselves, and see it as an achievement.

The appeal of luxury goods is undeniable because even though they are expensive, these items
are "cut into pieces."” To own branded products, users have to spend a lot of money. Many
products have very high prices but are still bought by Vietnamese people without hesitation

because, for them, "money is not a problem," and recent studies all show this.
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e Habits of buying luxury fashion through social networks in Vietnam

According to a survey among internet users conducted in Vietnam by Decision Lab in the first
quarter of 2022, around 41 percent of Vietnamese internet users within Gen Y used Facebook
for online shopping. Despite having stores, the second most popular shopping channel in
Vietnam for branded goods is still social networks. This trend is understandable when the
primary formation comes from the development of the Internet and the “explosion” of 4.0
technology with a super "dizzy" speed. Moreover, the supporting platforms for this form of
shopping are also increasingly being improved, typically online payments. This has helped
improve the online shopping experience, helping consumers feel more comfortable and
convenient. According to We Are Social's main brand research channel in Vietnam, 62.6% of
customers will search for information about new products or brands on social networking sites.
This trend is understandable given that the average Vietnamese person spends 7 hours daily
accessing the Internet. Most of this time is spent on social networks such as Facebook,
YouTube, Instagram, and the chat application Zalo.

According to a survey by Asia Plus, fashion accounts for 55% of the most searched category
and online shopping. Facebook is the most popular e-commerce platform, with 89% of
respondents in Asia Plus Inc's survey in 2019. And with more than 66.7 million Facebook users
in 2020, Vietnam is ranked No. 7 in the world with the most significant number of Facebook

users, according to worldpopulationreview.com.

Shopping through social networks is convenient and saves time going to the store. "My work
is hectic. Going to a store with busy streets, finding parking, and queuing is a headache.
Meanwhile, by phone, | can buy goods in a moment," said one customer. shared goods.

Others say that online shopping is more stimulating. "Not all brands have stores in Vietnam. In
addition, | often can't buy anything when I go to stores or shopping malls. For some reason,
when | see a picture of a certain product online, they attract my attention more," Thanh Hoa, a

retired architect, said.

Many people feel the same way and say online stores are often updated with the latest trends.

This makes it easier for customers to track and purchase.

12



For example, although Gucci and Louis Vuitton have stores in Vietnam, their websites are not
available in Vietnamese. Besides, the information on the website is often quite basic and not as
interactive as on social networks. Users shopping on social networks can also interact directly
with sellers. Therefore, customer care is also the advantage of selling through social media

channels.

The above studies show that Vietnam is a gold mine for individual retailers with online stores.
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e Factors that directly influence customers' purchasing decisions
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Product quality is always a top factor when customers consider buying a product. But that is
not enough. Customers today are increasingly wise and consider many different factors before
making a purchase, especially buying on online sales channels. A policy of free shipping and

the return of defective products will be a big motivator for customers' purchasing decisions.

Besides, investing in a website that optimizes the interface, easy-to-find products, flexible
payment, and reviews from old customers will be a plus point for businesses. These factors

drive customers to shop more, faster, and more often.

In addition, according to Zingnews, to make shopping decisions, Vietnamese still trust
comments from other users (90%) rather than advertisements from brands (30%). Similarly,
the tendency to search for information about a brand through comments from previous users is
1.5-2 times higher than that of websites and blogs introducing the brand.

14



Many people have ordered goods from abroad to Vietnam by themselves, but the rate of buying
satisfactory products and the successful buying process is meager. So what makes self-ordering

from abroad to Vietnam never easy:

- Language: English is the global language because websites use this language to sell
products. So to fully understand the details and features of the products as well as the
policies, terms of sale, warranty, and return, you will need to know English at a reading
comprehension level.

- Accounts and international payment methods: To pay, you need an international
payment card like Visa, Mastercard

- Addresses to receive goods abroad: Currently, many online sales websites in foreign
countries do not support international shipping. Therefore, to be able to buy goods
online, you must have a delivery address in a foreign country. This won't be easy if you

do not have relatives and friends living and studying in this country.

e Shopping behavior during Covid-19
When the pandemic first took its toll on the global economy in February 2020, everyone
thought the luxury goods market would freeze. Household spending falls, businesses and
companies are severely affected, who has the mind to shop, etc. But, surprisingly, the demand
for luxury goods is remarkably high, especially in Asian countries. The pandemic has persisted
for nearly two years, making it impossible for many Asians to travel abroad or spend money to

eat at luxury restaurants. Instead, they aim to own luxury goods.

According to Ajunews, this is a real paradoxical trend that has appeared since the Covid-19
epidemic was at its most severe peak until now and showed no sign of stopping. Covid-19 has
seriously affected the economies of all countries worldwide, but the luxury market has also
undergone massive changes. For the first time in history, Asia has surpassed Europe and

America to become the largest market for luxury goods.

The leader of a company named Duy Anh said that while many people are concerned about the
difficulties caused by Covid-19, the business situation of this business is the opposite. Because
during the epidemic, gentlemen and ladies do not fly to Singapore, Hong Kong, France, Dubali,

etc., to shop for brand names anymore but choose to buy right in Vietnam.

15



1.2.3 Social media research

According to the latest data in 2022 from Datareportal, 76.95 million social media users (78.1

percent of the total population) in Vietnam in January 2022. Based on the three statistics tables

below, GETLUX's target customers have participated in major social networking platforms

such as, Facebook, Zalo, Instagram, and Tiktok. Demographic profile of ad audience: 18 - 34

years old. In addition, according to the survey, the website is the most popular channel for

shopping for branded goods. However, businesses need a lot of time and money to build and

develop Zalo and Website, so these two platforms are expected for a long-term campaign.

Therefore, in this campaign, the team will focus on three leading platforms: Facebook,

Instagram, and Tiktok considered a satellite channel.

IA PLATFORMS

) EACH PLATFORM IN THE PAST MONTH

are. . [ Hootsuite'
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social

Source: We are social, 2022

16



Néu mua online, ban sé sl dung kénh nao dé mua sam dé hiéu ?

Facebook 40 (51.9%)

Instagram 41 (53.2%)

Trang web 44 (57.1%)
San thwong mai dién tor 26 (33.8%)
Zalo 3(3.9%)
Tiktok 1(1.3%)
0 10 20 30 40 50

Source: Survey on luxury brand preference in Vietham market in May, 2022

> 1.2.3.1. Facebook:
User age is mainly 18-34 years old

* Facebook users in Viet Nam Q
January 2021

55 72 770 000

49.8% 50.2%
¥ O

13 17 18 24 25 34 35 44 45 54 55- 64 65*

ﬁNapoleonCat. Seurce: NapoleenCat.com

Source: Napoleon Cat, 2021

Strength:
- Reach more potential customers with ads powered by Facebook

- Good management from image to the product makes the brand more professional

- Manage and measure performance easily through specific analysis and evaluation for
the page via Facebook

- Simple and easy to do, not too complicated like creating a website, can still use it

without being good at IT.
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Weakness:

- Regulations on advertising are stringent and often change because Facebook
constantly updates new, more convenient features for users. In particular, copyright
infringement is always a concern for Facebook, a frequent violation that leads to
losing or locking the fanpage without notice.

- Facebook Marketing costs will be much cheaper than advertising on TV, in
newspapers, or on Google Adwords.

- High competition because there are a lot of competitors using this channel

> 1.2.3.2. Zalo:

User age is mainly 26- 44 years old

Zalo profile / frequency

87% use Zalo with higher popularity among female and aged
from 26 to 44. 88% are daily users, the number of several
times / day users increased 4% compared with the last year.

Usage by profile Usage frequency

93% 91% 93% Several imes / 60%
87% day 0
83% 79% 56%

28%
Once / day -
* 12022
=2021
Several imes / 9%
week 14%
Less thanthe | 3%
above 4%

Total Male Female 18-25 26-30 31-44

Q. Please choose the services that you are in tse / How m
often do you use these services?

Source: Q&Me, 2022

Perception towards social commerce on Zalo among online shoppers in Vietnam in 2022



Convenient

Easy to use

Entertaining

Trustworthy

Delivers goods quickly

0% 10% 20% 30% 40% 50% 60% 70% 80%

Share of respondents

Source: Statista, 2022

Strength:
- Extensive resource from Zalo user

- Convenient and easy to use
- The number of Vietnamese people using Zalo regularly is 60 million.

79%

78%

90%

- More than 80% of Zalo users are between 15 and 30 years old. They are all potential

customers. Have the ability to make money, have an excellent economical source, and

especially a great demand for online shopping.
- Easy to install, anyone can use it easily.

- The development cost of the Zalo site is low, which helps increase the product

interaction. This helps businesses save money on investment while still reaping

efficiency.

- Zalo is a new online sales channel. Selling on Zalo is new, so user demand is high, but

competition is lower than on other social networking sites.
Weakness:

- The channel is relatively new, so attracting customers has not been as effective as

expected.

- Zalo is a social network with high security and authentication.
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> 1.2.3.3. Instagram:

User age is mainly 18-34 years old

* Instagram users in Viet Nam

anuary 2021

55 9 456 000

61.4% 38.6%
¥

13 17 18 24 25 34 35 44 45 54 55-64 65+

4__‘} NapoleonCat.

Source: Napoleon Cat, 2021

Strength:

Not afraid of post drift: All content on the followed page will be displayed by
Instagram in the chronological order of posting. Users will see your article if you
work hard to maintain a regular posting frequency.

The visual display is easy to see, this is a way for businesses to present information
visually and quickly attract attention.

Less competition: Despite having a large user base, Instagram possesses a less
competitive environment than Facebook. Other businesses have almost fully exploited

Facebook.

Weakness:

The cost of Instagram Marketing will be more expensive than Facebook: for
Instagram, if you spend 100 thousand dongs for advertising, it only reaches about
1.8K - 4.6K/day, while Facebook will get about 2.5K - 7.2K/day.

Instagram requires users to operate through the mobile platform. This channel is
limited to access through a web browser; users must upload images from smartphones

or tablets to get the best results possible. This leads to some inadequacies compared to

20



Facebook.

> 1.2.3.4. Tiktok:

TikTok was officially introduced in Vietnam at the end of April 2019, and it
immediately rose to the top of consumers' favorite social networks. According to
Appota's Mobile Apps 2021 study, TikTok Vietnam has gained popularity after
receiving 16 million downloads and experiencing a 160 percent increase in i0S
downloads in 2020. Regarding app rankings, TikTok, which has recently gained

popularity in the Vietnamese market, has quickly surpassed Facebook, Zalo, and

Instagram to achieve fourth place.

TikTok

choose the services that you are iny useHﬂw

use these services2

TikTok profile / frequency

62% use TikTok with higher popularity among youth. 74% are
daily users, increased 8% compared with the previous year.

Usage by profile

67%
62% 63% g1y 61

Total Male Female 18-25 26-30 31-44

% 58%

Usage frequency

Several imes / -

day 37%

B 2+
Once / day

s
2% 2022

2021

Several imes / . 21%

week 27%

Less thanthe I 5%
above 8%

Source: Q&Me, 2022

Source: Statista, 2021




According to Statista data, Tik Tok users have significantly increased in Vietnam since
the app’s initial debut in 2017. There were 1.04 million Tiktok users in 2017, and during
the following few years, that number increased to 6.16 million. TikTok's user base grew
in 2019 to 12.88 million people. The analysis projects that there will continue to be

consistent growth from 2020 through 2025.

Strength:

Free professional video editing software: TikTok offers free professional video editing
software features. It is straightforward and convenient to use; download the app and
start editing short videos.

Low competition: TikTok is a new advertising platform in Vietnam, so it has low
competition compared to Facebook. Advertising costs have not been pushed up like

Facebook, Youtube, or Instagram.

Weakness:

Products for business are not as diverse as Facebook: Because TikTok's user base is still
young, the products that can be traded on the platform are not as varied as Facebook's.
Suitable for popular or less valuable products (under 500,000 VND).

Requires high creativity: TikTok values content creativity, so businesses should invest
in making the content attractive when promoting. The life cycle of advertising content
samples on TikTok is relatively short, only three days to 2 weeks. If a business does not
have a strong content creation team and brief video clips, the ability to attract attention

on this platform is very low.

> 1.2.3.5. Website:
Strength:

Reaching a wider audience: having a well-designed website will help encourage them
to come and visit you or be able to find your business in the first place.

Anyone, Anywhere & Anytime: business information and details about the products
and services can be accessed by anyone, no matter where they are or the time of day.
So even if the business isn't open, the website will still be and make it easier for
customers to shop.

Securing Your Brand Online: There is a risk that if you don’t have a business website

and secure a domain name relevant to your business, then others with a gripe against
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your business will do it for you. This is an essential way to protect your business brand
online.
Store all information in one place: Websites have always been simple information
repositories, which remain unchanged in the business landscape. Depending on how
you structure your site, anyone can quickly figure out:

- Who are you

- Products/services you offer

- Why should they buy from you?

- When you start

- Where can they find you

- How can they contact

- Implement features like a Knowledge Base or FAQ section so that

customers can find solutions to any of their problems.

Make deals with your customers.: One of the other huge advantages of business
websites is that they make selling a product or service infinitely easier. Customers can
select and purchase their products from anywhere in the world, using third-party
services like Paypal or Visa cards to complete payments and store their details and their
accounts for future purchases. In addition, it is very easy to facilitate sales and
promotions on a website. The business can create discount codes to use at checkout;
you can create members-only products that specific customers can only access;

customers can customize their orders, their products, etc.

Weakness:

Websites aren’t free: A business website has several expenses and drawbacks, including
technical fees like domain name registration and renewal, hosting service packages,
Website design, Plugins and maintenance costs, etc.

Secure your website: Professional businesses expect customers to enter their payment
details on their website, so the businesses need to be able to communicate that their
website is secure. If they can’t, they are at a significant series of disadvantages. Business
websites have many security disadvantages and threats, from hacking to scammers to
spammers and everything in between.

Time-consuming: The above weaknesses show that it takes a lot of time to build a

professional sales website for businesses and limits those weaknesses.
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e Research about fashion content ideas that attract audiences:

For the fashion industry, quality content is the top criterion for retaining customers. According

to Bcagency, below are some fashion content to help the fan page stay attractive:

The most popular trending products
Update knowledge about luxury items
Share the passion about luxury brands
Posting customer's feedback
Promotions

Entertainment content

Share how to coordinate

Teasing about the new collection

© 0 N o g B~ w DN PE

Wishes for special days

10. Sales content according to the holiday season, tourist season, etc.

Besides, the content strategy needs to take care of hashtags in every social media post to help
the article attract target customers and increase brand recognition. A hashtag is a word or a
sequence of consecutive characters placed after the hashtag (#) that people use on social
networks. Hashtags make it easier for people with similar interests to access the posts, even if
they don't follow or already like the page.

According to Tagsfinder, below are the most popular hashtags in Vietnam and related to the
luxury industry: #getlux #dohieuvietnam #thanhlydohieu #luxury #fashion #ootd #ootdvn
#richkids #richkidsvietnam #vietnam #travel #hanoi #saigon #travelphotography #hoian
#photography #asia #photooftheday #love #danang #trip #hochiminhcity #hochiminh

#travelblogger #travelling #beautiful #picoftheday #sapa #vietnamese #vietnamtravel

24


https://www.facebook.com/hashtag/getlux?__eep__=6&__cft__%5B0%5D=AZVRXfKi2nDO7FpOk5mxBcJx_EVGaV3UkDmitFpjolaqBSWuAVBnzQV-NjXipTW5um6XcDm4Ihq0GNcpuh7_hp6yFbt5olW_jZqzPFBFHUG4lpDx29aCTxnszuHHy5nXuwfGijNHWe9Pb39dq18NaMRTU6T3RYWfO7yH3Yk8DzglsmtaobmzsUKQ_E_N9WZDV-ZTnQJafLPTdIAXK7D_qIqA&__tn__=*NK-R
https://www.facebook.com/hashtag/dohieuvietnam?__eep__=6&__cft__%5B0%5D=AZVRXfKi2nDO7FpOk5mxBcJx_EVGaV3UkDmitFpjolaqBSWuAVBnzQV-NjXipTW5um6XcDm4Ihq0GNcpuh7_hp6yFbt5olW_jZqzPFBFHUG4lpDx29aCTxnszuHHy5nXuwfGijNHWe9Pb39dq18NaMRTU6T3RYWfO7yH3Yk8DzglsmtaobmzsUKQ_E_N9WZDV-ZTnQJafLPTdIAXK7D_qIqA&__tn__=*NK-R
https://www.facebook.com/hashtag/dohieuvietnam?__eep__=6&__cft__%5B0%5D=AZVRXfKi2nDO7FpOk5mxBcJx_EVGaV3UkDmitFpjolaqBSWuAVBnzQV-NjXipTW5um6XcDm4Ihq0GNcpuh7_hp6yFbt5olW_jZqzPFBFHUG4lpDx29aCTxnszuHHy5nXuwfGijNHWe9Pb39dq18NaMRTU6T3RYWfO7yH3Yk8DzglsmtaobmzsUKQ_E_N9WZDV-ZTnQJafLPTdIAXK7D_qIqA&__tn__=*NK-R
https://www.facebook.com/hashtag/thanhlydohieu?__eep__=6&__cft__%5B0%5D=AZVRXfKi2nDO7FpOk5mxBcJx_EVGaV3UkDmitFpjolaqBSWuAVBnzQV-NjXipTW5um6XcDm4Ihq0GNcpuh7_hp6yFbt5olW_jZqzPFBFHUG4lpDx29aCTxnszuHHy5nXuwfGijNHWe9Pb39dq18NaMRTU6T3RYWfO7yH3Yk8DzglsmtaobmzsUKQ_E_N9WZDV-ZTnQJafLPTdIAXK7D_qIqA&__tn__=*NK-R
https://www.facebook.com/hashtag/thanhlydohieu?__eep__=6&__cft__%5B0%5D=AZVRXfKi2nDO7FpOk5mxBcJx_EVGaV3UkDmitFpjolaqBSWuAVBnzQV-NjXipTW5um6XcDm4Ihq0GNcpuh7_hp6yFbt5olW_jZqzPFBFHUG4lpDx29aCTxnszuHHy5nXuwfGijNHWe9Pb39dq18NaMRTU6T3RYWfO7yH3Yk8DzglsmtaobmzsUKQ_E_N9WZDV-ZTnQJafLPTdIAXK7D_qIqA&__tn__=*NK-R
https://www.facebook.com/hashtag/luxury?__eep__=6&__cft__%5B0%5D=AZVRXfKi2nDO7FpOk5mxBcJx_EVGaV3UkDmitFpjolaqBSWuAVBnzQV-NjXipTW5um6XcDm4Ihq0GNcpuh7_hp6yFbt5olW_jZqzPFBFHUG4lpDx29aCTxnszuHHy5nXuwfGijNHWe9Pb39dq18NaMRTU6T3RYWfO7yH3Yk8DzglsmtaobmzsUKQ_E_N9WZDV-ZTnQJafLPTdIAXK7D_qIqA&__tn__=*NK-R
https://www.facebook.com/hashtag/luxury?__eep__=6&__cft__%5B0%5D=AZVRXfKi2nDO7FpOk5mxBcJx_EVGaV3UkDmitFpjolaqBSWuAVBnzQV-NjXipTW5um6XcDm4Ihq0GNcpuh7_hp6yFbt5olW_jZqzPFBFHUG4lpDx29aCTxnszuHHy5nXuwfGijNHWe9Pb39dq18NaMRTU6T3RYWfO7yH3Yk8DzglsmtaobmzsUKQ_E_N9WZDV-ZTnQJafLPTdIAXK7D_qIqA&__tn__=*NK-R
https://www.facebook.com/hashtag/fashion?__eep__=6&__cft__%5B0%5D=AZVRXfKi2nDO7FpOk5mxBcJx_EVGaV3UkDmitFpjolaqBSWuAVBnzQV-NjXipTW5um6XcDm4Ihq0GNcpuh7_hp6yFbt5olW_jZqzPFBFHUG4lpDx29aCTxnszuHHy5nXuwfGijNHWe9Pb39dq18NaMRTU6T3RYWfO7yH3Yk8DzglsmtaobmzsUKQ_E_N9WZDV-ZTnQJafLPTdIAXK7D_qIqA&__tn__=*NK-R
https://www.facebook.com/hashtag/fashion?__eep__=6&__cft__%5B0%5D=AZVRXfKi2nDO7FpOk5mxBcJx_EVGaV3UkDmitFpjolaqBSWuAVBnzQV-NjXipTW5um6XcDm4Ihq0GNcpuh7_hp6yFbt5olW_jZqzPFBFHUG4lpDx29aCTxnszuHHy5nXuwfGijNHWe9Pb39dq18NaMRTU6T3RYWfO7yH3Yk8DzglsmtaobmzsUKQ_E_N9WZDV-ZTnQJafLPTdIAXK7D_qIqA&__tn__=*NK-R
https://www.facebook.com/hashtag/ootd?__eep__=6&__cft__%5B0%5D=AZVRXfKi2nDO7FpOk5mxBcJx_EVGaV3UkDmitFpjolaqBSWuAVBnzQV-NjXipTW5um6XcDm4Ihq0GNcpuh7_hp6yFbt5olW_jZqzPFBFHUG4lpDx29aCTxnszuHHy5nXuwfGijNHWe9Pb39dq18NaMRTU6T3RYWfO7yH3Yk8DzglsmtaobmzsUKQ_E_N9WZDV-ZTnQJafLPTdIAXK7D_qIqA&__tn__=*NK-R
https://www.facebook.com/hashtag/ootd?__eep__=6&__cft__%5B0%5D=AZVRXfKi2nDO7FpOk5mxBcJx_EVGaV3UkDmitFpjolaqBSWuAVBnzQV-NjXipTW5um6XcDm4Ihq0GNcpuh7_hp6yFbt5olW_jZqzPFBFHUG4lpDx29aCTxnszuHHy5nXuwfGijNHWe9Pb39dq18NaMRTU6T3RYWfO7yH3Yk8DzglsmtaobmzsUKQ_E_N9WZDV-ZTnQJafLPTdIAXK7D_qIqA&__tn__=*NK-R
https://www.facebook.com/hashtag/ootdvn?__eep__=6&__cft__%5B0%5D=AZVRXfKi2nDO7FpOk5mxBcJx_EVGaV3UkDmitFpjolaqBSWuAVBnzQV-NjXipTW5um6XcDm4Ihq0GNcpuh7_hp6yFbt5olW_jZqzPFBFHUG4lpDx29aCTxnszuHHy5nXuwfGijNHWe9Pb39dq18NaMRTU6T3RYWfO7yH3Yk8DzglsmtaobmzsUKQ_E_N9WZDV-ZTnQJafLPTdIAXK7D_qIqA&__tn__=*NK-R
https://www.facebook.com/hashtag/ootdvn?__eep__=6&__cft__%5B0%5D=AZVRXfKi2nDO7FpOk5mxBcJx_EVGaV3UkDmitFpjolaqBSWuAVBnzQV-NjXipTW5um6XcDm4Ihq0GNcpuh7_hp6yFbt5olW_jZqzPFBFHUG4lpDx29aCTxnszuHHy5nXuwfGijNHWe9Pb39dq18NaMRTU6T3RYWfO7yH3Yk8DzglsmtaobmzsUKQ_E_N9WZDV-ZTnQJafLPTdIAXK7D_qIqA&__tn__=*NK-R
https://www.facebook.com/hashtag/richkids?__eep__=6&__cft__%5B0%5D=AZVRXfKi2nDO7FpOk5mxBcJx_EVGaV3UkDmitFpjolaqBSWuAVBnzQV-NjXipTW5um6XcDm4Ihq0GNcpuh7_hp6yFbt5olW_jZqzPFBFHUG4lpDx29aCTxnszuHHy5nXuwfGijNHWe9Pb39dq18NaMRTU6T3RYWfO7yH3Yk8DzglsmtaobmzsUKQ_E_N9WZDV-ZTnQJafLPTdIAXK7D_qIqA&__tn__=*NK-R
https://www.facebook.com/hashtag/richkids?__eep__=6&__cft__%5B0%5D=AZVRXfKi2nDO7FpOk5mxBcJx_EVGaV3UkDmitFpjolaqBSWuAVBnzQV-NjXipTW5um6XcDm4Ihq0GNcpuh7_hp6yFbt5olW_jZqzPFBFHUG4lpDx29aCTxnszuHHy5nXuwfGijNHWe9Pb39dq18NaMRTU6T3RYWfO7yH3Yk8DzglsmtaobmzsUKQ_E_N9WZDV-ZTnQJafLPTdIAXK7D_qIqA&__tn__=*NK-R
https://www.facebook.com/hashtag/richkids?__eep__=6&__cft__%5B0%5D=AZVRXfKi2nDO7FpOk5mxBcJx_EVGaV3UkDmitFpjolaqBSWuAVBnzQV-NjXipTW5um6XcDm4Ihq0GNcpuh7_hp6yFbt5olW_jZqzPFBFHUG4lpDx29aCTxnszuHHy5nXuwfGijNHWe9Pb39dq18NaMRTU6T3RYWfO7yH3Yk8DzglsmtaobmzsUKQ_E_N9WZDV-ZTnQJafLPTdIAXK7D_qIqA&__tn__=*NK-R
https://www.facebook.com/hashtag/richkidsvietnam?__eep__=6&__cft__%5B0%5D=AZVRXfKi2nDO7FpOk5mxBcJx_EVGaV3UkDmitFpjolaqBSWuAVBnzQV-NjXipTW5um6XcDm4Ihq0GNcpuh7_hp6yFbt5olW_jZqzPFBFHUG4lpDx29aCTxnszuHHy5nXuwfGijNHWe9Pb39dq18NaMRTU6T3RYWfO7yH3Yk8DzglsmtaobmzsUKQ_E_N9WZDV-ZTnQJafLPTdIAXK7D_qIqA&__tn__=*NK-R
https://www.facebook.com/hashtag/richkidsvietnam?__eep__=6&__cft__%5B0%5D=AZVRXfKi2nDO7FpOk5mxBcJx_EVGaV3UkDmitFpjolaqBSWuAVBnzQV-NjXipTW5um6XcDm4Ihq0GNcpuh7_hp6yFbt5olW_jZqzPFBFHUG4lpDx29aCTxnszuHHy5nXuwfGijNHWe9Pb39dq18NaMRTU6T3RYWfO7yH3Yk8DzglsmtaobmzsUKQ_E_N9WZDV-ZTnQJafLPTdIAXK7D_qIqA&__tn__=*NK-R
https://www.facebook.com/hashtag/vietnam?__eep__=6&__cft__%5B0%5D=AZVRXfKi2nDO7FpOk5mxBcJx_EVGaV3UkDmitFpjolaqBSWuAVBnzQV-NjXipTW5um6XcDm4Ihq0GNcpuh7_hp6yFbt5olW_jZqzPFBFHUG4lpDx29aCTxnszuHHy5nXuwfGijNHWe9Pb39dq18NaMRTU6T3RYWfO7yH3Yk8DzglsmtaobmzsUKQ_E_N9WZDV-ZTnQJafLPTdIAXK7D_qIqA&__tn__=*NK-R
https://www.facebook.com/hashtag/vietnam?__eep__=6&__cft__%5B0%5D=AZVRXfKi2nDO7FpOk5mxBcJx_EVGaV3UkDmitFpjolaqBSWuAVBnzQV-NjXipTW5um6XcDm4Ihq0GNcpuh7_hp6yFbt5olW_jZqzPFBFHUG4lpDx29aCTxnszuHHy5nXuwfGijNHWe9Pb39dq18NaMRTU6T3RYWfO7yH3Yk8DzglsmtaobmzsUKQ_E_N9WZDV-ZTnQJafLPTdIAXK7D_qIqA&__tn__=*NK-R
https://www.facebook.com/hashtag/travel?__eep__=6&__cft__%5B0%5D=AZVRXfKi2nDO7FpOk5mxBcJx_EVGaV3UkDmitFpjolaqBSWuAVBnzQV-NjXipTW5um6XcDm4Ihq0GNcpuh7_hp6yFbt5olW_jZqzPFBFHUG4lpDx29aCTxnszuHHy5nXuwfGijNHWe9Pb39dq18NaMRTU6T3RYWfO7yH3Yk8DzglsmtaobmzsUKQ_E_N9WZDV-ZTnQJafLPTdIAXK7D_qIqA&__tn__=*NK-R
https://www.facebook.com/hashtag/travel?__eep__=6&__cft__%5B0%5D=AZVRXfKi2nDO7FpOk5mxBcJx_EVGaV3UkDmitFpjolaqBSWuAVBnzQV-NjXipTW5um6XcDm4Ihq0GNcpuh7_hp6yFbt5olW_jZqzPFBFHUG4lpDx29aCTxnszuHHy5nXuwfGijNHWe9Pb39dq18NaMRTU6T3RYWfO7yH3Yk8DzglsmtaobmzsUKQ_E_N9WZDV-ZTnQJafLPTdIAXK7D_qIqA&__tn__=*NK-R
https://www.facebook.com/hashtag/hanoi?__eep__=6&__cft__%5B0%5D=AZVRXfKi2nDO7FpOk5mxBcJx_EVGaV3UkDmitFpjolaqBSWuAVBnzQV-NjXipTW5um6XcDm4Ihq0GNcpuh7_hp6yFbt5olW_jZqzPFBFHUG4lpDx29aCTxnszuHHy5nXuwfGijNHWe9Pb39dq18NaMRTU6T3RYWfO7yH3Yk8DzglsmtaobmzsUKQ_E_N9WZDV-ZTnQJafLPTdIAXK7D_qIqA&__tn__=*NK-R
https://www.facebook.com/hashtag/hanoi?__eep__=6&__cft__%5B0%5D=AZVRXfKi2nDO7FpOk5mxBcJx_EVGaV3UkDmitFpjolaqBSWuAVBnzQV-NjXipTW5um6XcDm4Ihq0GNcpuh7_hp6yFbt5olW_jZqzPFBFHUG4lpDx29aCTxnszuHHy5nXuwfGijNHWe9Pb39dq18NaMRTU6T3RYWfO7yH3Yk8DzglsmtaobmzsUKQ_E_N9WZDV-ZTnQJafLPTdIAXK7D_qIqA&__tn__=*NK-R
https://www.facebook.com/hashtag/saigon?__eep__=6&__cft__%5B0%5D=AZVRXfKi2nDO7FpOk5mxBcJx_EVGaV3UkDmitFpjolaqBSWuAVBnzQV-NjXipTW5um6XcDm4Ihq0GNcpuh7_hp6yFbt5olW_jZqzPFBFHUG4lpDx29aCTxnszuHHy5nXuwfGijNHWe9Pb39dq18NaMRTU6T3RYWfO7yH3Yk8DzglsmtaobmzsUKQ_E_N9WZDV-ZTnQJafLPTdIAXK7D_qIqA&__tn__=*NK-R
https://www.facebook.com/hashtag/saigon?__eep__=6&__cft__%5B0%5D=AZVRXfKi2nDO7FpOk5mxBcJx_EVGaV3UkDmitFpjolaqBSWuAVBnzQV-NjXipTW5um6XcDm4Ihq0GNcpuh7_hp6yFbt5olW_jZqzPFBFHUG4lpDx29aCTxnszuHHy5nXuwfGijNHWe9Pb39dq18NaMRTU6T3RYWfO7yH3Yk8DzglsmtaobmzsUKQ_E_N9WZDV-ZTnQJafLPTdIAXK7D_qIqA&__tn__=*NK-R
https://www.facebook.com/hashtag/travelphotography?__eep__=6&__cft__%5B0%5D=AZVRXfKi2nDO7FpOk5mxBcJx_EVGaV3UkDmitFpjolaqBSWuAVBnzQV-NjXipTW5um6XcDm4Ihq0GNcpuh7_hp6yFbt5olW_jZqzPFBFHUG4lpDx29aCTxnszuHHy5nXuwfGijNHWe9Pb39dq18NaMRTU6T3RYWfO7yH3Yk8DzglsmtaobmzsUKQ_E_N9WZDV-ZTnQJafLPTdIAXK7D_qIqA&__tn__=*NK-R
https://www.facebook.com/hashtag/travelphotography?__eep__=6&__cft__%5B0%5D=AZVRXfKi2nDO7FpOk5mxBcJx_EVGaV3UkDmitFpjolaqBSWuAVBnzQV-NjXipTW5um6XcDm4Ihq0GNcpuh7_hp6yFbt5olW_jZqzPFBFHUG4lpDx29aCTxnszuHHy5nXuwfGijNHWe9Pb39dq18NaMRTU6T3RYWfO7yH3Yk8DzglsmtaobmzsUKQ_E_N9WZDV-ZTnQJafLPTdIAXK7D_qIqA&__tn__=*NK-R
https://www.facebook.com/hashtag/hoian?__eep__=6&__cft__%5B0%5D=AZVRXfKi2nDO7FpOk5mxBcJx_EVGaV3UkDmitFpjolaqBSWuAVBnzQV-NjXipTW5um6XcDm4Ihq0GNcpuh7_hp6yFbt5olW_jZqzPFBFHUG4lpDx29aCTxnszuHHy5nXuwfGijNHWe9Pb39dq18NaMRTU6T3RYWfO7yH3Yk8DzglsmtaobmzsUKQ_E_N9WZDV-ZTnQJafLPTdIAXK7D_qIqA&__tn__=*NK-R
https://www.facebook.com/hashtag/hoian?__eep__=6&__cft__%5B0%5D=AZVRXfKi2nDO7FpOk5mxBcJx_EVGaV3UkDmitFpjolaqBSWuAVBnzQV-NjXipTW5um6XcDm4Ihq0GNcpuh7_hp6yFbt5olW_jZqzPFBFHUG4lpDx29aCTxnszuHHy5nXuwfGijNHWe9Pb39dq18NaMRTU6T3RYWfO7yH3Yk8DzglsmtaobmzsUKQ_E_N9WZDV-ZTnQJafLPTdIAXK7D_qIqA&__tn__=*NK-R
https://www.facebook.com/hashtag/photography?__eep__=6&__cft__%5B0%5D=AZVRXfKi2nDO7FpOk5mxBcJx_EVGaV3UkDmitFpjolaqBSWuAVBnzQV-NjXipTW5um6XcDm4Ihq0GNcpuh7_hp6yFbt5olW_jZqzPFBFHUG4lpDx29aCTxnszuHHy5nXuwfGijNHWe9Pb39dq18NaMRTU6T3RYWfO7yH3Yk8DzglsmtaobmzsUKQ_E_N9WZDV-ZTnQJafLPTdIAXK7D_qIqA&__tn__=*NK-R
https://www.facebook.com/hashtag/photography?__eep__=6&__cft__%5B0%5D=AZVRXfKi2nDO7FpOk5mxBcJx_EVGaV3UkDmitFpjolaqBSWuAVBnzQV-NjXipTW5um6XcDm4Ihq0GNcpuh7_hp6yFbt5olW_jZqzPFBFHUG4lpDx29aCTxnszuHHy5nXuwfGijNHWe9Pb39dq18NaMRTU6T3RYWfO7yH3Yk8DzglsmtaobmzsUKQ_E_N9WZDV-ZTnQJafLPTdIAXK7D_qIqA&__tn__=*NK-R
https://www.facebook.com/hashtag/photography?__eep__=6&__cft__%5B0%5D=AZVRXfKi2nDO7FpOk5mxBcJx_EVGaV3UkDmitFpjolaqBSWuAVBnzQV-NjXipTW5um6XcDm4Ihq0GNcpuh7_hp6yFbt5olW_jZqzPFBFHUG4lpDx29aCTxnszuHHy5nXuwfGijNHWe9Pb39dq18NaMRTU6T3RYWfO7yH3Yk8DzglsmtaobmzsUKQ_E_N9WZDV-ZTnQJafLPTdIAXK7D_qIqA&__tn__=*NK-R
https://www.facebook.com/hashtag/asia?__eep__=6&__cft__%5B0%5D=AZVRXfKi2nDO7FpOk5mxBcJx_EVGaV3UkDmitFpjolaqBSWuAVBnzQV-NjXipTW5um6XcDm4Ihq0GNcpuh7_hp6yFbt5olW_jZqzPFBFHUG4lpDx29aCTxnszuHHy5nXuwfGijNHWe9Pb39dq18NaMRTU6T3RYWfO7yH3Yk8DzglsmtaobmzsUKQ_E_N9WZDV-ZTnQJafLPTdIAXK7D_qIqA&__tn__=*NK-R
https://www.facebook.com/hashtag/asia?__eep__=6&__cft__%5B0%5D=AZVRXfKi2nDO7FpOk5mxBcJx_EVGaV3UkDmitFpjolaqBSWuAVBnzQV-NjXipTW5um6XcDm4Ihq0GNcpuh7_hp6yFbt5olW_jZqzPFBFHUG4lpDx29aCTxnszuHHy5nXuwfGijNHWe9Pb39dq18NaMRTU6T3RYWfO7yH3Yk8DzglsmtaobmzsUKQ_E_N9WZDV-ZTnQJafLPTdIAXK7D_qIqA&__tn__=*NK-R
https://www.facebook.com/hashtag/photooftheday?__eep__=6&__cft__%5B0%5D=AZVRXfKi2nDO7FpOk5mxBcJx_EVGaV3UkDmitFpjolaqBSWuAVBnzQV-NjXipTW5um6XcDm4Ihq0GNcpuh7_hp6yFbt5olW_jZqzPFBFHUG4lpDx29aCTxnszuHHy5nXuwfGijNHWe9Pb39dq18NaMRTU6T3RYWfO7yH3Yk8DzglsmtaobmzsUKQ_E_N9WZDV-ZTnQJafLPTdIAXK7D_qIqA&__tn__=*NK-R
https://www.facebook.com/hashtag/photooftheday?__eep__=6&__cft__%5B0%5D=AZVRXfKi2nDO7FpOk5mxBcJx_EVGaV3UkDmitFpjolaqBSWuAVBnzQV-NjXipTW5um6XcDm4Ihq0GNcpuh7_hp6yFbt5olW_jZqzPFBFHUG4lpDx29aCTxnszuHHy5nXuwfGijNHWe9Pb39dq18NaMRTU6T3RYWfO7yH3Yk8DzglsmtaobmzsUKQ_E_N9WZDV-ZTnQJafLPTdIAXK7D_qIqA&__tn__=*NK-R
https://www.facebook.com/hashtag/love?__eep__=6&__cft__%5B0%5D=AZVRXfKi2nDO7FpOk5mxBcJx_EVGaV3UkDmitFpjolaqBSWuAVBnzQV-NjXipTW5um6XcDm4Ihq0GNcpuh7_hp6yFbt5olW_jZqzPFBFHUG4lpDx29aCTxnszuHHy5nXuwfGijNHWe9Pb39dq18NaMRTU6T3RYWfO7yH3Yk8DzglsmtaobmzsUKQ_E_N9WZDV-ZTnQJafLPTdIAXK7D_qIqA&__tn__=*NK-R
https://www.facebook.com/hashtag/love?__eep__=6&__cft__%5B0%5D=AZVRXfKi2nDO7FpOk5mxBcJx_EVGaV3UkDmitFpjolaqBSWuAVBnzQV-NjXipTW5um6XcDm4Ihq0GNcpuh7_hp6yFbt5olW_jZqzPFBFHUG4lpDx29aCTxnszuHHy5nXuwfGijNHWe9Pb39dq18NaMRTU6T3RYWfO7yH3Yk8DzglsmtaobmzsUKQ_E_N9WZDV-ZTnQJafLPTdIAXK7D_qIqA&__tn__=*NK-R
https://www.facebook.com/hashtag/danang?__eep__=6&__cft__%5B0%5D=AZVRXfKi2nDO7FpOk5mxBcJx_EVGaV3UkDmitFpjolaqBSWuAVBnzQV-NjXipTW5um6XcDm4Ihq0GNcpuh7_hp6yFbt5olW_jZqzPFBFHUG4lpDx29aCTxnszuHHy5nXuwfGijNHWe9Pb39dq18NaMRTU6T3RYWfO7yH3Yk8DzglsmtaobmzsUKQ_E_N9WZDV-ZTnQJafLPTdIAXK7D_qIqA&__tn__=*NK-R
https://www.facebook.com/hashtag/danang?__eep__=6&__cft__%5B0%5D=AZVRXfKi2nDO7FpOk5mxBcJx_EVGaV3UkDmitFpjolaqBSWuAVBnzQV-NjXipTW5um6XcDm4Ihq0GNcpuh7_hp6yFbt5olW_jZqzPFBFHUG4lpDx29aCTxnszuHHy5nXuwfGijNHWe9Pb39dq18NaMRTU6T3RYWfO7yH3Yk8DzglsmtaobmzsUKQ_E_N9WZDV-ZTnQJafLPTdIAXK7D_qIqA&__tn__=*NK-R
https://www.facebook.com/hashtag/trip?__eep__=6&__cft__%5B0%5D=AZVRXfKi2nDO7FpOk5mxBcJx_EVGaV3UkDmitFpjolaqBSWuAVBnzQV-NjXipTW5um6XcDm4Ihq0GNcpuh7_hp6yFbt5olW_jZqzPFBFHUG4lpDx29aCTxnszuHHy5nXuwfGijNHWe9Pb39dq18NaMRTU6T3RYWfO7yH3Yk8DzglsmtaobmzsUKQ_E_N9WZDV-ZTnQJafLPTdIAXK7D_qIqA&__tn__=*NK-R
https://www.facebook.com/hashtag/trip?__eep__=6&__cft__%5B0%5D=AZVRXfKi2nDO7FpOk5mxBcJx_EVGaV3UkDmitFpjolaqBSWuAVBnzQV-NjXipTW5um6XcDm4Ihq0GNcpuh7_hp6yFbt5olW_jZqzPFBFHUG4lpDx29aCTxnszuHHy5nXuwfGijNHWe9Pb39dq18NaMRTU6T3RYWfO7yH3Yk8DzglsmtaobmzsUKQ_E_N9WZDV-ZTnQJafLPTdIAXK7D_qIqA&__tn__=*NK-R
https://www.facebook.com/hashtag/hochiminhcity?__eep__=6&__cft__%5B0%5D=AZVRXfKi2nDO7FpOk5mxBcJx_EVGaV3UkDmitFpjolaqBSWuAVBnzQV-NjXipTW5um6XcDm4Ihq0GNcpuh7_hp6yFbt5olW_jZqzPFBFHUG4lpDx29aCTxnszuHHy5nXuwfGijNHWe9Pb39dq18NaMRTU6T3RYWfO7yH3Yk8DzglsmtaobmzsUKQ_E_N9WZDV-ZTnQJafLPTdIAXK7D_qIqA&__tn__=*NK-R
https://www.facebook.com/hashtag/hochiminhcity?__eep__=6&__cft__%5B0%5D=AZVRXfKi2nDO7FpOk5mxBcJx_EVGaV3UkDmitFpjolaqBSWuAVBnzQV-NjXipTW5um6XcDm4Ihq0GNcpuh7_hp6yFbt5olW_jZqzPFBFHUG4lpDx29aCTxnszuHHy5nXuwfGijNHWe9Pb39dq18NaMRTU6T3RYWfO7yH3Yk8DzglsmtaobmzsUKQ_E_N9WZDV-ZTnQJafLPTdIAXK7D_qIqA&__tn__=*NK-R
https://www.facebook.com/hashtag/hochiminh?__eep__=6&__cft__%5B0%5D=AZVRXfKi2nDO7FpOk5mxBcJx_EVGaV3UkDmitFpjolaqBSWuAVBnzQV-NjXipTW5um6XcDm4Ihq0GNcpuh7_hp6yFbt5olW_jZqzPFBFHUG4lpDx29aCTxnszuHHy5nXuwfGijNHWe9Pb39dq18NaMRTU6T3RYWfO7yH3Yk8DzglsmtaobmzsUKQ_E_N9WZDV-ZTnQJafLPTdIAXK7D_qIqA&__tn__=*NK-R
https://www.facebook.com/hashtag/hochiminh?__eep__=6&__cft__%5B0%5D=AZVRXfKi2nDO7FpOk5mxBcJx_EVGaV3UkDmitFpjolaqBSWuAVBnzQV-NjXipTW5um6XcDm4Ihq0GNcpuh7_hp6yFbt5olW_jZqzPFBFHUG4lpDx29aCTxnszuHHy5nXuwfGijNHWe9Pb39dq18NaMRTU6T3RYWfO7yH3Yk8DzglsmtaobmzsUKQ_E_N9WZDV-ZTnQJafLPTdIAXK7D_qIqA&__tn__=*NK-R
https://www.facebook.com/hashtag/travelblogger?__eep__=6&__cft__%5B0%5D=AZVRXfKi2nDO7FpOk5mxBcJx_EVGaV3UkDmitFpjolaqBSWuAVBnzQV-NjXipTW5um6XcDm4Ihq0GNcpuh7_hp6yFbt5olW_jZqzPFBFHUG4lpDx29aCTxnszuHHy5nXuwfGijNHWe9Pb39dq18NaMRTU6T3RYWfO7yH3Yk8DzglsmtaobmzsUKQ_E_N9WZDV-ZTnQJafLPTdIAXK7D_qIqA&__tn__=*NK-R
https://www.facebook.com/hashtag/travelblogger?__eep__=6&__cft__%5B0%5D=AZVRXfKi2nDO7FpOk5mxBcJx_EVGaV3UkDmitFpjolaqBSWuAVBnzQV-NjXipTW5um6XcDm4Ihq0GNcpuh7_hp6yFbt5olW_jZqzPFBFHUG4lpDx29aCTxnszuHHy5nXuwfGijNHWe9Pb39dq18NaMRTU6T3RYWfO7yH3Yk8DzglsmtaobmzsUKQ_E_N9WZDV-ZTnQJafLPTdIAXK7D_qIqA&__tn__=*NK-R
https://www.facebook.com/hashtag/travelblogger?__eep__=6&__cft__%5B0%5D=AZVRXfKi2nDO7FpOk5mxBcJx_EVGaV3UkDmitFpjolaqBSWuAVBnzQV-NjXipTW5um6XcDm4Ihq0GNcpuh7_hp6yFbt5olW_jZqzPFBFHUG4lpDx29aCTxnszuHHy5nXuwfGijNHWe9Pb39dq18NaMRTU6T3RYWfO7yH3Yk8DzglsmtaobmzsUKQ_E_N9WZDV-ZTnQJafLPTdIAXK7D_qIqA&__tn__=*NK-R
https://www.facebook.com/hashtag/travelling?__eep__=6&__cft__%5B0%5D=AZVRXfKi2nDO7FpOk5mxBcJx_EVGaV3UkDmitFpjolaqBSWuAVBnzQV-NjXipTW5um6XcDm4Ihq0GNcpuh7_hp6yFbt5olW_jZqzPFBFHUG4lpDx29aCTxnszuHHy5nXuwfGijNHWe9Pb39dq18NaMRTU6T3RYWfO7yH3Yk8DzglsmtaobmzsUKQ_E_N9WZDV-ZTnQJafLPTdIAXK7D_qIqA&__tn__=*NK-R
https://www.facebook.com/hashtag/travelling?__eep__=6&__cft__%5B0%5D=AZVRXfKi2nDO7FpOk5mxBcJx_EVGaV3UkDmitFpjolaqBSWuAVBnzQV-NjXipTW5um6XcDm4Ihq0GNcpuh7_hp6yFbt5olW_jZqzPFBFHUG4lpDx29aCTxnszuHHy5nXuwfGijNHWe9Pb39dq18NaMRTU6T3RYWfO7yH3Yk8DzglsmtaobmzsUKQ_E_N9WZDV-ZTnQJafLPTdIAXK7D_qIqA&__tn__=*NK-R
https://www.facebook.com/hashtag/beautiful?__eep__=6&__cft__%5B0%5D=AZVRXfKi2nDO7FpOk5mxBcJx_EVGaV3UkDmitFpjolaqBSWuAVBnzQV-NjXipTW5um6XcDm4Ihq0GNcpuh7_hp6yFbt5olW_jZqzPFBFHUG4lpDx29aCTxnszuHHy5nXuwfGijNHWe9Pb39dq18NaMRTU6T3RYWfO7yH3Yk8DzglsmtaobmzsUKQ_E_N9WZDV-ZTnQJafLPTdIAXK7D_qIqA&__tn__=*NK-R
https://www.facebook.com/hashtag/beautiful?__eep__=6&__cft__%5B0%5D=AZVRXfKi2nDO7FpOk5mxBcJx_EVGaV3UkDmitFpjolaqBSWuAVBnzQV-NjXipTW5um6XcDm4Ihq0GNcpuh7_hp6yFbt5olW_jZqzPFBFHUG4lpDx29aCTxnszuHHy5nXuwfGijNHWe9Pb39dq18NaMRTU6T3RYWfO7yH3Yk8DzglsmtaobmzsUKQ_E_N9WZDV-ZTnQJafLPTdIAXK7D_qIqA&__tn__=*NK-R
https://www.facebook.com/hashtag/picoftheday?__eep__=6&__cft__%5B0%5D=AZVRXfKi2nDO7FpOk5mxBcJx_EVGaV3UkDmitFpjolaqBSWuAVBnzQV-NjXipTW5um6XcDm4Ihq0GNcpuh7_hp6yFbt5olW_jZqzPFBFHUG4lpDx29aCTxnszuHHy5nXuwfGijNHWe9Pb39dq18NaMRTU6T3RYWfO7yH3Yk8DzglsmtaobmzsUKQ_E_N9WZDV-ZTnQJafLPTdIAXK7D_qIqA&__tn__=*NK-R
https://www.facebook.com/hashtag/picoftheday?__eep__=6&__cft__%5B0%5D=AZVRXfKi2nDO7FpOk5mxBcJx_EVGaV3UkDmitFpjolaqBSWuAVBnzQV-NjXipTW5um6XcDm4Ihq0GNcpuh7_hp6yFbt5olW_jZqzPFBFHUG4lpDx29aCTxnszuHHy5nXuwfGijNHWe9Pb39dq18NaMRTU6T3RYWfO7yH3Yk8DzglsmtaobmzsUKQ_E_N9WZDV-ZTnQJafLPTdIAXK7D_qIqA&__tn__=*NK-R
https://www.facebook.com/hashtag/sapa?__eep__=6&__cft__%5B0%5D=AZVRXfKi2nDO7FpOk5mxBcJx_EVGaV3UkDmitFpjolaqBSWuAVBnzQV-NjXipTW5um6XcDm4Ihq0GNcpuh7_hp6yFbt5olW_jZqzPFBFHUG4lpDx29aCTxnszuHHy5nXuwfGijNHWe9Pb39dq18NaMRTU6T3RYWfO7yH3Yk8DzglsmtaobmzsUKQ_E_N9WZDV-ZTnQJafLPTdIAXK7D_qIqA&__tn__=*NK-R
https://www.facebook.com/hashtag/sapa?__eep__=6&__cft__%5B0%5D=AZVRXfKi2nDO7FpOk5mxBcJx_EVGaV3UkDmitFpjolaqBSWuAVBnzQV-NjXipTW5um6XcDm4Ihq0GNcpuh7_hp6yFbt5olW_jZqzPFBFHUG4lpDx29aCTxnszuHHy5nXuwfGijNHWe9Pb39dq18NaMRTU6T3RYWfO7yH3Yk8DzglsmtaobmzsUKQ_E_N9WZDV-ZTnQJafLPTdIAXK7D_qIqA&__tn__=*NK-R
https://www.facebook.com/hashtag/vietnamese?__eep__=6&__cft__%5B0%5D=AZVRXfKi2nDO7FpOk5mxBcJx_EVGaV3UkDmitFpjolaqBSWuAVBnzQV-NjXipTW5um6XcDm4Ihq0GNcpuh7_hp6yFbt5olW_jZqzPFBFHUG4lpDx29aCTxnszuHHy5nXuwfGijNHWe9Pb39dq18NaMRTU6T3RYWfO7yH3Yk8DzglsmtaobmzsUKQ_E_N9WZDV-ZTnQJafLPTdIAXK7D_qIqA&__tn__=*NK-R
https://www.facebook.com/hashtag/vietnamese?__eep__=6&__cft__%5B0%5D=AZVRXfKi2nDO7FpOk5mxBcJx_EVGaV3UkDmitFpjolaqBSWuAVBnzQV-NjXipTW5um6XcDm4Ihq0GNcpuh7_hp6yFbt5olW_jZqzPFBFHUG4lpDx29aCTxnszuHHy5nXuwfGijNHWe9Pb39dq18NaMRTU6T3RYWfO7yH3Yk8DzglsmtaobmzsUKQ_E_N9WZDV-ZTnQJafLPTdIAXK7D_qIqA&__tn__=*NK-R
https://www.facebook.com/hashtag/vietnamtravel?__eep__=6&__cft__%5B0%5D=AZVRXfKi2nDO7FpOk5mxBcJx_EVGaV3UkDmitFpjolaqBSWuAVBnzQV-NjXipTW5um6XcDm4Ihq0GNcpuh7_hp6yFbt5olW_jZqzPFBFHUG4lpDx29aCTxnszuHHy5nXuwfGijNHWe9Pb39dq18NaMRTU6T3RYWfO7yH3Yk8DzglsmtaobmzsUKQ_E_N9WZDV-ZTnQJafLPTdIAXK7D_qIqA&__tn__=*NK-R
https://www.facebook.com/hashtag/vietnamtravel?__eep__=6&__cft__%5B0%5D=AZVRXfKi2nDO7FpOk5mxBcJx_EVGaV3UkDmitFpjolaqBSWuAVBnzQV-NjXipTW5um6XcDm4Ihq0GNcpuh7_hp6yFbt5olW_jZqzPFBFHUG4lpDx29aCTxnszuHHy5nXuwfGijNHWe9Pb39dq18NaMRTU6T3RYWfO7yH3Yk8DzglsmtaobmzsUKQ_E_N9WZDV-ZTnQJafLPTdIAXK7D_qIqA&__tn__=*NK-R

® Research social media’s usage time:

According to Q&Me "Vietnam social media popularity™ report in 2022, the period from 18:00

to 22:00 is the peak time for social network users.

Social media’s usage time
Peak hours are 18:00-22:00

I I = I |
01- 6:01-
6:00 8:00

14:01 - 1
16:00 E‘AUJZI’JJ

(Source: Q&Me, 2022)

1.2.4 Competitor Research

Based on the broad current coverage in the media in the field of luxury fashion in Vietnam,
24Cara and Centimet are the two strongest brands today. Both have their fan page, youtube
channel, and website to run media. There is also a branch in Ho Chi Minh City so customers
can come and shop. So these are the reasons that 24Cara and Centimeter became direct
competitors of GETLUX.

In addition, the two largest intermediary companies are FADO and Giaonhan247. Both
businesses have overseas warehouses that are convenient for receiving and shipping.

The reason for choosing these two competitors as GETLUX's competitors is because both have
invested a lot in technology and used major newspapers for PR, such as VVnexpres, etc. There
are also detailed reviews of the two companies. Ordering on these two sites makes first-time

customers feel more secure.

> Competitor 1: 24Cara
24Cara is a luxury fashion store with two main stores in Hanoi and Ho Chi Minh. In

addition, 24Cara also invests in a website so that customers can buy goods online.

25



Facebook

© G tin nhan

Tao bai viét

Gén thé ban beé

.
HANOI @ 24cara

Dycany
i @

Thitding hiéu 10 nam véi da dang sin phm: DD Cam on quy khach hang da ludn tin tuéng va dong hanh cling 24Cara %
hiéu Authentic, Trang stic, Bdng hd

Ha NOi: 248 Ly Thai T6 & 888 Nguyén Hou Huan
0966506666

Sai Gon: 116 ... Xem thém

24Cara

Aiats

[CONCEPT BY 24CARA]

PREMIERE DE CARTIER GOLD-GOLD-GREEN SU
33.200.000d sale 27.000.000d

Brand New / Kich thudc: 61-12 145 mm

L3 ci tén ndi bt va danh gid bic nhit trong nganh ché tic phu kién dbng hd, trang sifc va kinh
mit, cic thiét ke clia thusong hiéu Cartier chua bao gié khién gidi md diu théi ky vong bdi nh
sing t20 bift pha khoi chuin muc tSm thudng. Mot Bin nifa, thuong higu lai mang dén cho gid
suu t3m kinh mit mét thiét k& chudn muc mang ban sic riéng clia Cariter.

L3 sur k&t hop hodn my ciia tinh thdi trang va nghé thu3t ché tic, m3u kinh mét Cartier ndm trong
BST “Premiere” sang trong va hién dai, gong kinh kim loai phii vang champagne, mét kinh déng
hinh hoc 4nh xanh ddc déo, la mét ¢ kha nang chéng tia UV tuyét d6t; 3&m mdi va ciu kinh chic
chén vdi motif Gordon mang Gén c3m gidc dé chiu, thodi mai nhit khi deo.

- Anh / Video san ph3m thudc ban quyn 24Cara Studio

- Address - i

— Ha Noi: 248 Ly Thii T6 — Hoan Kiém — Ha N&i

Hotline — Viber — Zalo — Imess : 0926 37 2222 / 0966 50 6666

- S3i Gon: 116 Swong Nguyét Anh — Q1 - TPHCM

Hotline — Viber — Zalo — Imess - 0966 10 5555

- Website / Fanpage / Instagram : 24caravn

- Likes reached 162k

- Followers reached 162k

- Posts with eye-catching design

- Link https://www.facebook.com/24cara.luxyauthentic
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Instagram

4848 posts, 17.8k followers, 6 are following
Uniform and eye-catching design

Average 1 days/3 posts

Low medium interaction (1 -2 likes)

Link https://www.instagram.com/24cara.vn/

Youtube

Tiktok

13.4k subscribers

Main video 40,000 views

Low video output on youtube, the last time was in 2020
Link: https://www.youtube.com/c/24CaraAuthentic

Has 27 followers and total likes is 165
Low video output, last time is 20.9.2020
Low views and interactions

Link https://www.tiktok.com/@?24cara.vn
Website

There is a price attached to each product

Neat and eye-catching arrangement for each item and each product

Can show the rating by each product

There is a messenger link button to support customers and earn Facebook

information

Have filter price for customers, easy to choose
Good video of product and animation at homepage
Link: https://24cara.vn/

> Competitor 2: Centimet

Centimet is a high-end fashion boutique with leading stores in Ho Chi Minh and Hanoi.

In addition, Centimeter also invests in a website with a 3D system for customers to buy

online.
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https://www.instagram.com/fado.vn/
https://24cara.vn/

Facebook

™)

094.656-0022 (Ha Néi)
0914068080 (H6-ChiMinh)

TRUO'C KHITIEN HANH . )
THANH TOAN, CHUYEN KHOAN

TRAN TRONG THONG BAO!

@ Mua sdm trén trang web
Xem th © Nhan tin Q

Hoi Centimet.vn ) Tao bai viét

*Gia san phdm cta ban 13 bao nhiéu?" G
Gia san phdm ctia ban 13 bao nhiéu Gén thé ban be

“T6i ¢6 thé thanh todn bing nhiing cich ndo?"

"Ban c6 thé n6i r6 han vé mét san pham BAI VI
khong?"

. Centimet.vn dar Centimet.vn

“C6 san pham nao hap véi tdi khng?” <
@

CENTIMET DANH TANG QUY KHACH HANG UU DA THANG

CENTIMET xin dugc danh ting Quy khach hang uu dai d3c biét cho ¢

. Centimet.vn 3
Quy khaich hing vui léng dién theai xsic nhin giao dich thing qua hotiine truvc khi tién
hanh chuyen khoan.
CHANEL CARD HOLDER
* Centimet cd san

Tinh trang: Brand new 100%
Gi: Lién hé

Lién hé Centimet 32 bidt thém thing tin chi 52t

Thdng tin tdi khodn thanh todn:
106876030119
Chi t3i khosn CENTIMETVN
Ngin hing Vietinbank

CENTIMET.VN - DEP TUNG CENTIMET - AUTHENTIC ONLY

Ha

Ho Chf Minh: 091 406 8080

¥ Address:

# Ha Noi: 69 Quang Trung. Nguyén Du, Hai B3 Trung

# H Chi Minh: 164 Tr3n Hung D30, Nguyén Cur Trinh. Quin 1

- Likes reached 48.8k
- Followers reached 50k
- Posts with eye-catching design

- Link https://www.facebook.com/centimet.authentic

Instagram


https://www.facebook.com/centimet.authentic

- 3615 posts, 1.741k followers, 39 are following
- Uniform and eye-catching design

- Average 1 days/3 posts

- Low medium interaction (1 -2 likes)

- Link https://www.instagram.com/centimet.authentic/

Youtube
- 81 subscribers
- Main video 200,763 views
- Low video output on youtube, the last time was in May
- Link: https://www.youtube.com/channel/lUCPbM3G0opJSMDi6ewtohOkQ
Tiktok
- Has 324 followers and total likes is 8125
- Medium video output, last time is 5.8.2022
- Low views and interactions
- Link https://www.tiktok.com/@centimetvn
Website
There is a price attached to each product
Neat and eye-catching arrangement for each item and each product
Can show the rating by each product
There is a messenger link button to support customers and earn Facebook
information
Have filter price for customers, easy to choose
3D animation store at homepage
Link: https://centimet.vn/

> Competitor 3: Fado
Fado is a website specializing in providing international shipping services from the US, Japan...
to Vietnam. Fado has expanded to the US, UK, Australia, Japan, Germany... You can shop
across borders with Fado. Fado's mission isto make it easier for Vietnamese individuals and
businesses to  directly trade  with the world through  e-commerce.

Key strengths: Lots of advertising, PR, and Seeding activities on online media

Examples:
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- Link https://vnexpress.net/topic/mua-sam-tren-fado-vn-23508-ap2

- Link: https://www.youtube.com/watch?v=hbd TExFEcoQ

~ _;,

Green Rectangular Men's Sunglasses Gg0918s
003 56

Gradient Grey Square
Ladies Sunglasses
Gg0141sn 001 53

(Source: Display ads on VVnexpress.net)

Facebook

FADO.VN #

TINH THAN TiNH TAO
KHGI DAU Y TUGNG

FDCF 1 10% | 350K
| Bollateecd, S Ah Lrbeind ]

o
TUAN MOINGHE GI? il

SAY NGAY X SACH

u®—-

- Likes reached 52k
- Followers reached 54k
- Posts with eye-catching design, suitable for hunting sales

- Link https://www.facebook.com/FadoVietnam/

Instagram
- 537 posts, 2k followers, 74 are following
- Uniform and eye-catching design
- Average 10 days/3 posts
- Poor interaction (1 -2 likes)

- Link https://www.instagram.com/fado.vn/

Youtube


https://vnexpress.net/topic/mua-sam-tren-fado-vn-23508-ap2
https://www.youtube.com/watch?v=hbdTExFEcoQ
https://www.facebook.com/FadoVietnam/
https://www.instagram.com/fado.vn/

Tiktok

2.1k subscribers
Main video 40,000 views
Low video output on youtube, the last time was in March

Link: https://www.youtube.com/c/Fadovn Vietnam

Enterprise FADO Global shows complete information of phone number and address
There is a service button that goes directly to the website link
There are buttons to quickly interact with countries such as the US, Japan, Germany,...

Sales hunting posts regularly over time

Has 16 followers and total likes is 2261
Low video output, last time is 23.2.2021
Low views and interaction

Link https://www.tiktok.com/@fado.vn

Website

There is a price attached to each product

Neat and eye-catching arrangement for each item and each product

Can show the rating by each product

There is a messenger link button to support customers and earn Facebook
information

Have a list of country customer could buy like USA, Japan, Germany, UK, Australia
Has FadoMall integration for ready-to-sell in Vietnam

There is a ranking arrangement according to each level of consumption to reduce
prices for customers

Have an export channel for sales staff

Link: https://fado.vn/

Application on mobile phone ( Avaliable on 10S & Android )

Eye-catching and neat design

Ranking each item, specific brand

There is a specific in VND for customers

Support for shopping through Messenger, Zalo, Hotline
There is an order check item
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> Competitor 4: Giaonhan247
Giaonhan247.vn accepts buying goods from all websites in other countries and shipping to
Vietnam. The entire process from booking transportation, quotation, payment, and tracking
order tracking (track & trace) has been digitized to shorten processing time and bring the
most convenient experience for customers in the process. Process of importing goods in small
quantities with foreign suppliers of goods.
When searching for the keyword "buy luxury goods abroad" on google, Giaonhan247 appears

1st in the search results.

Khoang 143.000.000 két qua (0,70 giay)

https://www.giaonhan247.com » Dich Vu ~
Top 13 website qudc té order san hang hiéu sale uy tin nhat

Dich vu mua hang hd hang hiéu gia ré tai Giaonhan247 cé dang tin? — dac biét |a mua ho
hang M§ va van chuyén vé Viét Nam. Hién tai, Giaonhan247 |4 ...

(Source: Google)

Facebook:

e GiaoNhan247.com
a

# UGl THANL:7 uu Al NGAT NGAY Sa d lhe a

Nhin d6i wu &3i, g \hemden méi don hing mua hd tir - Nhanh tay nhip
m3 wu dai, shopping ngay!

; S\ 07300 300K o Dl T
100K 2215720 Ji-300K 27272 -5 00K 1% # M3 T07300 -300K cho DH 't § Triu
¢ M3 T07500 -500K cho DH tir 7 Triéu

- Ap dung Gon hing mua hd | dén b 31.07.2022
- Khdng gidi han don hang dat mua.

Chi tiét chusang trinh:

¢ Nhé ci 33t thém App H tro mua sim toan ciu A€ sin sale nhanh chéng, tim kiém m3

khuyén m3i dé ding, mua hing quéc 1 ngay G trén website bi chan IP_ va hang ngan tién ich

khic ban nhé. Chi tigt

Moi thic mic, vui 1ong fién hé v6i GiaoNhan247 theo thing tin sau:
7 Hotline: 1900 545 584

1 Emait

- Mua hé: order@giaonhan247.com

- Ship hd: shipping@giaonhan247.com

u*ummsﬁr

,9’ PSan deal het sa 1’
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- Likes reach 10k8-

- Followers reach 11k223-

- Posts with eye-catching design, suitable for hunting sales-
- Always have a specific sale announcement for customers-

- Link https://www.facebook.com/Giaonhan247/

Instagram

- 1 follow and 7 posts

- The design is not eye-catching

- Low post count and 1 month apart

- Interactions from 2 - 3 likes

- Link https://www.instagram.com/giaonhan247com/
Youtube:

- 415 subscribers

- The highest number of views is 16.4k

- Low video output on youtube, last was 1 year ago

- Few clear videos about sale products

- Link: https://www.youtube.com/c/Giaonhan247com

- Giaonhan247 shows full information of phone number and address
- There is a service button that goes directly to the website link
- Sales hunting posts regularly over time
TikTok
- Has 2 followers and total likes is 92
- Average video output, last time was 21.7.2022
- Low views and interactions
- Link https://lwww.tiktok.com/@giaonhan247.com
Website

- Customers must actively paste the product link and then automatically quote the price
- Diverse countries such as the USA, Japan, Germany, UK, Australia
- Comes with utilities for customers at the website

- Support button Zalo and Messenger buttons to collect customer information
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Linking Amazon's link through the website but not supporting VND price
No product categories

Link: https://www.giaonhan247.com/

Application on mobile phone ( Avaliable on 10S & Android )

Strengths + Training professional staff, good sales

Weaknesse + Many fake pages on Facebook

Specific arrangement of foreign shopping platforms such as Ebay, Amazon, Jomashop
Does not support Vietnamese when entering foreign shopping sites-

Has a history of viewing convenience goods-

Support button is hotline or Email-

No specific VND price is shown, must wait for a quote from the staff

Strengths and weaknesses of 4 competitors: 24Cara, Centimeter, Fado,
Centimeter

24 Cara Centimet

+ Modern website system, neat and eye-
catching display
+ Facebook page works professionally

+ Modern website system, neat
and eye-catching display

+ Specialized in women's wear, high
reputation with female customers

N . . .
Two big branches in Hanoi and HCM + Big branch in HCM

+ Optimized the form of payment: Ship
cod and bank transfer

+ Many fake pages on Facebook

R + There is only one form of
+ Price is higher than market
S payment: Bank Transfer

+ Price is higher than market
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Strengths

Weaknesse
S

FADO

- Modern website system, neat and
eye-catching display

- Facebook page works professionally
- Optimized the form of payment: Ship
cod and bank transfer

- Professional and fast quotation

- Have two offices in HCM and Hanoi

- Have to delay up to a month
- Item not like describe, wrong item
- Have negative review in social

network

Giaonhan247

- Modern website system

- Facebook page works professionally
- Optimized the form of payment: Ship
cod and bank transfer|

- Professional and fast quotation

- Have an extension for Google Chrome

- Have a problem with fake shipping
items for the customer

- Getting caught up in a lot of fraudulent
information when searching for
Giaonhan247 on Google

- Hold money of customer

- Less advertising, PR, and Seeding

activities on online media
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1.3 Development Stage

1.3.1. Business overview

To meet the needs of consumers, GETLUX was established in 2018 to provide customers with
shopping service for genuine luxury fashion products such as clothes, bags, and sunglasses of
fashion brands such as Louis Vuitton, Chanel, Hermes, Gucci, and Dior ... GETLUX is a
reputable place, purchases luxury good in EU from only 7 to 10 days with the most dedicated
customer service, bringing the rarest and trending products to customers. GETLUX operates in
the form of online sales on social networking platforms. The shop has a lot of experience in
this industry, and every order has a clear invoice. A high-end brand shopping service helps
customers update the latest fashion collections and deliver them as quickly as possible, thereby

bringing high-quality, satisfying diverse needs, wants, and tastes of customers.
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Features of Shopping Service:

Function

Benefit

Defect

Easy to start

Need less time to start

Have a lots of source to
consult

Lots of competition

Low start-up costs

No cost for warehouse,
inventory and research

Get more budget to market
and advertise your business

Lots of competition

Have more choices of
product

Easy to find things for sale

Easily change products
offered for sale

It can be difficult to choose
main items for your business

Not available in stock

No need storage or
warehouse costs

Poor product management

Poor brand awareness
control

Have company shipping
service

No need to waste time
packing and printing labels

Orders containing products
from many suppliers are
delivered to customers at
different times

Vision:

- Become the prestigious leading brand and become the first choice of customers when

they want to buy luxury products that are unique or not available in Vietnam.

Mission:

- We are committed to providing genuine, high-quality products that consistently satisfy

and meet domestic customers' diverse needs, desires, and tastes.

- Always take customers' satisfaction and consumers as the focus of all activities.

Core values:
- Reputation
- Professional service

- Fast and convenient

- Sustainable development
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Shipping Services: BEST CARGO

Price list of tax-covered shipping from Germany to Vietnam

Types of goods Unit price depends on Unit Insurance fee Surcharge may depend
volume (optional) on the characteristics of
the volume of goods
Milk, confectionery, 6,8 - 8,2 EUR KG 2%
pots and pans, kitchen
utensils
Baby goods, cribs, 6,8 - 8,2 EUR KG 2%
strollers, non-electric
toys
Clothes 6,8 - 8,2 EUR KG 2%
Shoes, bags, wallets 6,8 - 8,2 EUR KG 2%
Cosmetics, shower gel, 8-9.6 EUR KG 2%
lotion, skin cream
Glasses 8.8-9.9 EUR KG 2%
Medicines, vitamin 8-9.6 EUR KG 2%
supplements
Computer accessories 7.5-88 EUR KG 2%
Phone 60 - 68 EUR KG 2%
Laptop 75 -84 EUR KG 2%
Tablet 45 - 54 EUR KG 2%
Ipod touch, MP3 10- 18 EUR KG 2%
player
Speaker 75-8.8EUR KG 2%
Watch 15- 18 EUR KG 2%
Wall clock 75-8.8EUR KG 2%
Camera 20 - 28 EUR KG 2%
CD, DVD 7.4 -8.8 EUR KG 2%
Furniture 7.5-8.8EUR KG 2%
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Shipping method:

- Transfer the goods from the location in Germany to the warehouse of BEST CARGO,
where the staff will check the goods and pack the goods carefully; the staff will quote
the price directly and send the receipt with the tracking number to receive the goods in
Vietnam.

- BEST CARGO has a door-to-door service to pick up in Germany for customers who
are not convenient to travel

- This service allows the shipper to pay all fees and taxes to the recipient in Germany.
The shipping unit will handle issues such as customs clearance and then deliver to

customers in Vietnam.

Contact Information:

BESTCARGO HA NOI
Address: 1st Hoang Ngoc Phach Street, Dong Da, Ha Noi
Hotline: 0906 251 816

Email: contact@bestcargo.vn

BESTCARGO SAIGON
Address: % Phan Thuc Duyen Street, Ward 4, Tan Binh District, Ho Chi Minh City
Hotline: 0795 166 689

Email: contact@bestcargo.vn

Contact for quotation
Phone: 068555383

Email: contact@bestcargo.vn

Contact a consultant
Phone: 0906251816

Email: contact@bestcargo.vn
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1.3.2. SWOT analysis of GETLUX
STRENGTH

+

+

+

Diverse luxury products, many choices for customers

Can buy more luxury items than other competitors

It is highly rated for customer care.

Products with total invoices and documents of origin

Regularly updated international fashion trends.

Fast shipping from one week

Legal with a tax invoice

Have two warehouses in Ho Chi Minh city and Ha Noi

Have experience buying rare and unique goods that are not available in Vietnam

Payments: Cash or bank transfer

WEAKNESS

+

+

GETLUX has not invested in images and content of articles on media channels
such as Facebook, Instagram and Tiktok

GETLUX has no connection with customers

No stock for a luxury item

The shop was not focusing on building brand awareness.

Sometimes luxury items sold out before buy by the customer

Limited items are hard to buy, and sometimes miss buying

OPPORTUNITY

+

+

Expand shipping around Vietnam and help people reach the luxury item

Genuine stores in Vietnam rarely update available models and do not have a variety of
new seasons, customers who want to buy need to order

Bring new international fashion trends to Vietnam

The young brand, many untapped communication channels

High demand in Vietnam market

THREAT

+

+

+

Many fakes and scams on the market
Strong, long-standing competitors in the industry
The quality of branded products is not as expected.
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+ Sometimes violate brand copyright when running online advertising

1.3.3. GETLUX’s current social media situation

Ban co biét dén GETLUX khéng?

Co 31 (40.3%)

Tdi khéng chac

Khéng 23 (29.9%)

Ban biét dén GETLUX qua dau?

@ Ban bé gidi thiéu
@ Trang Facebook ca nhan cua chi shop

() Trang Instagram ctia shop
@ Cac hoi nhém ban @b higu
@ Cong déng [ GETLUX ] Chuyén Order

Hang Luxury Phap Chinh Hang
@ Qua phiéu khao sat nay
@ khong biét
@ Thong Qua Hieu Trinh
@ Khong biét

Source: Survey on luxury brand preference in Vietham market in May, 2022

With the question "do you know GETLUX?" the majority is "Yes," but less than half. The
majority vote is the sum of the remaining two items, "I'm Not Sure™ and "No." Follow up with
the question, "Where do you know GETLUX from?" The most choice is still a friend's referral,
and the second is through this survey. So, the brand awareness level of GETLUX is at a low

level.
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DPanh gia hinh anh hién tai cia GETLUX trén phuadng tién truyén théng |_|:| Cop

Dep

36 (46.8%)
Thu hat 24 (31.2%)
Sang tao 22 (28.6%)

So xai
Khéng néi bat 26 (33.8%)
Qua réc réi 3 (3.9%)
khéng biét 1(1.3%)
Tam tam 1(1.3%)

0 10 20 30 40
Source: Survey on luxury brand preference in Vietham market in May, 2022
Assessing the current image of GETLUX in the media, most customers find it beautiful,
creative and attractive. However, it can still be seen that there are some unremarkable parts,

and at the same time, many customers find the image to be uninvested and too troublesome

when approaching GETLUX's post.

Néu ban da biét dén GETLUX, diéu gi khién ban hai long khi trai nghiém tai day? 10 cc

Nhéan vién nhiét tinh, chu dao —23 (29.9%)

Chét lwgng san pham tét 17 (22.1%)
Da dang miu ma, dé dang lva... 25 (32.5%)
Thwéng xuyén c6 nhidu chinh...

Uy tin 13 (16.9%)
T6i chwa biét dén GETLUX —35 (45.5%)

0 10 20 30 40

Source: Survey on luxury brand preference in Vietham market in May, 2022

Through the question "what makes you satisfied when experiencing GETLUX," the most
chosen choice is good customer care. At the same time, there are various models and they are
easy to choose from. However, the biggest is still customers who do not know GETLUX to

have the experience.

=> To increase the customer experience at GETLUX, we need to promote the brand and

increase brand awareness, thereby enhancing trust and intimacy between customers and
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GETLUX. Help more people know about the experience at GETLUX and increase satisfaction.

e Fanpage Instagram: https://www.instagram.com/getlux.official/

< Lugt tudng tac
719 20K 413
° Bai viét  Nguditheo déi Dang theo doi 90 ngay qua v 15 thang 2 - 15 thang 5
GET LUXL{RY " = o Théng tin chi tiét lién quan dén hoat déng nhén tin, chdng
\%? CHUYEN HANG HIEU (KHONG TUYEN CTV) han nhu lugt chia sé va tra I8i, c6 the thap hon du klen do quy
(\ NHAN ORDER LUXURY ITEMS 7-10 NGAY téc vé quyén riéng tu 8 mot sé khu vuc. Tim hiéu thém

CAM KET CHINH HANG
R, 0339 542 414 (Hiéu) - 0931 411 836 (Vy)

47
Tai khoan da tudng tac

4 48,4% vai 17 thang 11 - 14 thang 2
BURBERRY -
i .
T—

BALENCIAGA YS BURBERRY  Eyeglasses LV

Chinh slfa Céng cu quang c... Théng tin chi tiét

= ® &

Lugt tudng tac véi ndi dung ©

136
gt tudng tac véi ndi dung
v3i 17 thang 11 - 14 thang 2
< S6 ngudi tiép can
Ll.rdt tu’dng tac vai bai viét 131
. s0 v@i 17 thang 11 - 14 thang 2 -69,7
90 ngay qua Vv 15 thang 2 - 15 thang 5

LuGt thich 60

Binh luan 2

2.421
Tai khoan tiép can dudc Lufgt luu 2
14 thang 2 Lugt chia sé 27

Instagram page GETLUX.OFFICIAL currently has 20K followers along with 719 sales posts.
However, the number of interactions is not high. GETLUX.OFFICIAL only received 136
interactions with content; 131 interactions with posts decreased by nearly 70% compared to 3
months ago.
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At the same time, the Instagram page GETLUX.OFFICIAL only reached 2421 reach, and only

47 accounts interacted, down by nearly half from three months ago.

e Fanpage Facebook: not available
e \Website: not available
e Email marketing: not available

e Advertising: not available

=> Through the current marketing situation of GETLUX, these will be the primary purposes of

brand branding. It is necessary to spread GETLUX to the community further. GETLUX needs

to continue to promote visuals in the media to increase prominence while simplifying product

posts. The team decided to do this project to develop brand awareness and the connection

between GETLUX and customers.

1.3.4. Project Overview

1.3.4.1. Campaign’s Objectives

+ Increase brand awareness
+ Increase brand love
KPI: (03/06/2022 - 03/08/2022)
e Facebook Fanpage:
Page Likes: increased by 500 Likes
Total reach: 100.000 reaches
Total interactions: 2,000 times
e Instagram Fanpage:
Page followers: increased by 500 followers
Total reach: 100.000 reaches

Total interactions: 1,500 times
e Tiktok:

Each clip get 500 views
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1.3.4.2. Key message

“Luxury from the smallest things”

GETLUX always brings luxury from the smallest things. Coming to GETLUX, you not only
receive luxury from simple luxury items but also get luxury right from the dedicated customer

service and prestige placed on top.

1.3.4.3. Target Audiences

25 - 34 years old 18 - 24 years old
(primary) (secondary)

Geography Viet Nam
(focus on Hanoi & HCMC)

Occupation Business people, managers, highly Student, small traders
qualified workers, employees of
companies and foreign organizations,
small traders

Income Medium - High Medium - High (richkids)

Online shopping hobby
Love fashion

Self-love
Behavior & Interesting in new luxury fashion trend
Interests Have an interest in luxury brands

Love buying unique, rare and limited goods
Love buying luxury gifts on holidays
Frequenting luxurious and famous places

Buying gift for boss, partner, family Often show off photos using luxury
goods and family's rich and luxurious
properties on social networks

Psychology | Shopping luxury brands make With the desire to "be equal to friends™ or
themselves admired by others, reward see others have it, we must also have it,
themselves, and treat it as an using luxury goods will look more
achievement. luxurious, aristocratic, more valuable,

more status and attract the attention of
people better.

45



46



1.3.4.4. Social media planning

To conquer consumers, GETLUX will invest a budget in social networks and, at the same time,

shake hands with famous people such as Influencers (Influencers), KOC (influencer

customers), or related communities. Branding is a marketing strategy worth considering. In this

campaign, the team will do the following forms:

Social media marketing

+ Social media posts

+ Advertising

+ Seeding

Email marketing

Planning:

Influencers marketing

Sponsorship marketing

Social media marketing

+ Social

Criteria:

- Right subject, right time

media

posts

- Create inspirational and empathetic content on Fanpage for viewers to easily click

“like” & “share”

- Synchronize content and messages with the communication plan

Topic

About GETLUX

The most popular
trending products

Update information
about luxury items

Channels

Facebook,
Instagram

Facebook,
Instagram, Tiktok

Facebook,
Instagram

Form

Poster

Poster,
Video

Images

Target

Help the audience better
understand GETLUX

Attract customers

Attract customers and build trust
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) , Facebook Help build credibility, and
Posting customer's

Instagram Images increase audiences’ trust in the
feedback shop
Sales content drives Facebook Selling and making it easy for
demand by album Instagram Image audiences to find and choose
. Images,
Entertainment content Tiktok Video Engage the audiences, increase

connection and brand love of
the audiences

Facebook Help attract audiences and

Promotions Instagram Poster increase sales

Besides, the content strategy needs to take care of hashtags in every social media post
to help the article attract target customers and increase brand recognition. A hashtag is
a word or a sequence of consecutive characters placed after the hashtag (#) that people
use on social networks. Hashtags make it easier for people with similar interests to
access the posts, even if they don't follow or already like the page. According to
Tagsfinder, below are the most popular hashtags in Vietnam and related to the luxury

industry:

Hashtag: #luxury #luxurylifestyle #fashion #vietnam #travel #hanoi #saigon
#travelphotography #hoian #fphotography #asia #ttravelgram #twanderlust

#instagood #photooftheday #love #instatravel #4 E < #danang #trip

#nature #hochiminhcity #hochiminh #ttravelblogger #ttravelling #instadaily
#beautiful #picoftheday #sapa #instagram #vietnamese #vietnamtravel

#traveling
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+ Advertising
This project will use PPC (Pay-Per-Click), an internet marketing model where advertisers pay
a fee each time an audience clicks on one of the ads. The team uses this tool for quick and
measurable results of anything related to a PPC campaign from costs, profits, views, clicks,
visits, and more. Facebook ads and Instagram ads bring more opportunities to reach
customers.
> Facebook ads:
Cost: 3.000.000vnd (100,000vnd/day, running for 30 months )
Number of people reaching ~ 2.5K - 7.2K/day
Strength:

- Can choose specific goals from the beginning: make posts more interactive, or help
businesses get more messages from customers with different call-to-action buttons.

- Goals like increasing clicks or incorporating a news or review article will work well.

- Wide scope: According to Napoleon Cat, a social network index measurement tool,
the number of Facebook users in Vietnam in 2021 will be about 76 million people,
which means that Facebook provides and displays the content that users share with
many different users.

- Content is widely shared: If it is exciting and valuable, users will share it on their
pages. This makes it possible for businesses to advertise their brand at no extra cost,
which is not possible on Tiktok or Instagram.

Weakness:
- High competitive
- Advertising policy is increasingly difficult
- Unlogged-in users can't view ads: Unlike AdWords ads, the ads are shown to all users

on the Internet; with Facebook ads, everything is visible after logging in.

> |nstagram ads:
Cost: 3.000.000vnd (100,000vnd/day, running for 30 months )
Number of people reaching ~ 1.8K - 4,6K/day

Strength:
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- Goals like brand awareness combined with attention-grabbing content work well
Weakness:

- Can't select a specific target

+ Seeding
Seeding Fanpage is a virtual chat and comment in a post to create effects, create trust, or
entice customers to believe in advertising products and services. (Seeding.vn,2018). The
project will seed in luxury brands community like the pictures below to reach a wide range of
potential customers.
- Post articles about ordering on Facebook groups selling luxury goods
- Comment to introduce product shopping service and tag GETLUX fan page for
articles of customers who want to buy products on Facebook luxury groups
Purpose:
- Help GETLUX articles (articles about products, services, and companies ...) can reach
closer brand followers.
- Save time, do not need to create many virtual nicks for seeding, and still generate

excitement for the fan page quickly.

AUTHENTIC

chu y Nhom Authentic vietnam luon dé che co cong khai

moi nhom Riéng Tu deu la Gia Mao
thank all

VIET NAM

SR Mosiescn A 6200mcchc

Authentic Community VN (Say NO
To FAKE) >

@ Nhom Riéng tu - 81,2K thanh vién

AUTHENTIC VIETNAM ™ >

@ Nhom Cong khai - 100,7K thanh vién
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a5 55 = SGOAN

“

Nhém ctia Thu Mua D6 Hiéu Authentic

Nhém ctia Ha Anh Nguyen

Luxury Devotee (VTPH) >

@ Nhom Riéng tu - 40.545 thanh vién

THANH LY DO HIEU ( LUXURY
AUTHENTIC) >

@ Nhom Riéng tu'- 373,6K thanh vién
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- Influencers marketing

Use three micro-influencers to unbox and review products, and tag the brand name in the title.
Partnering with micro-influencers can help introduce brands and products to genuinely
interested audiences. A study by Google found that social media users are more likely to
change their minds or decide to buy something posted by micro-influencers than other
celebrities after consulting content with a relatively low budget suitable for the business's
budget. In addition, the high customer conversion rate is an outstanding advantage that micro-
Influencer brings.
These are the three micro-influencers that GETLUX decided to partner with

e Linbene:
Reasons for choosing this influencer:

- Using luxury items

- Chic social media pictures

- High reach, high engagement

- The audience age matches GETLUX's target audience.

- Costs that fit the budget

Cost:
- 1.000.000vnd/post + story

Some pictures of Lin Bene on her social network Instagram and her Instagram data.

|Inbene_ Nhan tin m s

114 bai viét 18.2K ngudi theo déi Dang theo dbi 779 ngudi dung

Lin Bene E

Bl 0g ca nhan

DM for work
Mail: hoaithutran23@gmail.com
Tiktok: Lin Bene
Nhifng thi ban can hoi déu cé & day
instabio.cc/3071721KWO0Ix3

& BAI VIET %) REELS VIDEO [ BUGC GAN THE

| Y
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[
L

Théng tin chi tiét @

Nam 30 ngay qua v 15 thang 5 - 13 thang 6

Tong quan vé thong tin chi
tiet

Tinh/thanh phé tap trung déng doi Tai khoan tiép can dudc 407 nghin
tuogng nhat +358

Thanh phé H6 Chi Minh Tai khoan d tudng tac 26,6 nghin

Téng s6 ngudi theo ddi 17,7 nghin
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e L& Thuy Vén
Reasons for choosing this influencer:

- Using luxury items

- Chic social media pictures

- High reach, high engagement

- The audience age matches GETLUX's target audience.

- Costs that fit the budget

- Thuy Van not only posts one post and one story but could be combined with many

daily activities so its like normal daily life, not commercial.

Cost:

- 4.000.000vnd/ post + story

Some pictures of Le Thuy Van on her social network Instagram and Instagram data.

vanveoduck  Nnantin

852 bai viét 21.4K ngudi theo doi DPang theo d6i 941 ngudi dung

Lé Thuy Van (Veo)
Blogger
Co-founder/ Content Marketing Manager/ Creative Director @veosbykhanh
@olivace.studio @solut.creative
# Working contact: thuyvanle134@gmail.com
bit.ly/3KVZ8a1

C6 lynhci_ theo doi

. = & 2
= ~ Mo ety s
| SOLLT = ‘)
. " ..,
y € L
Clothes 2 Solut.creat... #staycation #dailyveov... Scent & Date night 2 Skincares 2

B BAI VIET ® REELS ® VIDEO @ PUJC GAN THE




Ngudi theo doi

A EVE[TER 12 thang 6 - 18 thang 6

Vi tri hang dau

Tinhjthanh phé [eUGEETE)

Ha Noi

Thanh phé H6 Chi Minh
Da Nang
Hai Phong

Bién Hoa

Do tudi

1,7%
42,6%
49,1%

4,7%

S6 ngudi tiép can

7 ngay qua v 17 thang 6 - 23 thang 6

21.331
Tai khoan tiép can dudc
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e Nguyén Chi Khang
Reasons for choosing this influencer:
- Using luxury items
- Chic social media pictures
- High reach
- The audience age matches GETLUX's target audience.
- Costs that fit the budget
Cost:
- 2.000.000vnd/ post + story

Some pictures of Nguyén Chi Khang on his social network Instagram and Instagram data.

< chikhang0311

0 chikhang0311
91 209K 164 e

Bai Vit  Nguditheo dsi Dang theo ddi

Nguyén Chi Khang

Blog ca nhan

Tiktok : chikhang0311
www.facebook.com/chikhangnguyen
Xem ban dich

Qe H

Style 1 enjoy & Gymer

Qv . W

710 lugt thich

0 chikhang0311

< S6 ngudi tiép can

30ngay qua - 28 thana 6 - 27 thana 7

139.010

Tai khoan tiép can dugc
0% tif quang cao

Qv . n

1.240 Iugt thich
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Sponsorship marketing

Strength:

Increase brand awareness: Businesses can increase brand reach and public recognition
when brands participate in sponsorships.

Connect with customers: The more customers see a brand, the more attracted they will
be. What brands need to do now is show them that customers need the brand
immediately. Therefore, sponsored marketing on social networks is the most effective.

Customers can connect instantly and ensure a high level of engagement.

Weakness:

1.

They are badly affected if the partner gets involved in a scandal and has a bad image
for customers.

Diluted influence: Everything is fine if the business is the primary and exclusive
sponsor. If other companies compete to become co-sponsors, the brand influence will
dilute.

KLAB

KLAB: The famous brand spa in HCM was born with the desire to restore old and damaged

expensive branded products. KLAB is a prestigious place believed by famous people, KOL

such as Misthy, Xoai Non, Fabo Nguyén, actors Oc Thanh Van... trusted and used the

service. This is the place to connect and reach many customers who love high-end fashion.

Sponsorship reason:

The customers of KLAB match GETLUX's target audiences.

Exchange the number of potential customers who use spa services and are ready to
buy new luxury goods

Low-cost

KLAB is already reputable and has a foothold in spa services for luxury fashion

products in Vietnam.
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2. The Blossom Of Fluidity event

K-LAB

@klab.vn - Clra hang giay dép

Xin chao! Ban can giup gi?

Trang chu Ctra hang Gidi thiéu Dich vu Xem thém v i Thich Q

Gigi thiéu Xem tat ca

o 586 Nguyen Dinh Chiéu,
phudng 4, quan 3 Thanh phé
Ho Chi Minh 700000

@Pvaro s

WARD 2 PHAM

(i} WARD 10

o Hypebeast station

o Ctra hang giay, quan 4o & dich vu cham séc, stfa chita
cao cap danh cho giay dép, ti xach.

Ib 64.746 ngudi thich trang nay, bao gém 14 ban bé cua
ban

GOIIT-EH

66.883 ngudi theo doi Trang nay
253 ngudi da check in tai day

http://klabvn.com/

o0

090648 80 83
o Gt tin nhan
€) Khoang gia- $$

o Pang déng clra
09:00 - 20:00

B Cura hang giay dép

” Tao bai viét

"“ Anh/video o Check in : Gén thé ban be

BAI VIET DA GHIM

K-LAB
22 thang 12, 2019 - @

W K-LAB Premium Shoes & Bag Spa xin gui |i cam on hot streamer Misthy, Xemesis,
Xoai Non, Fabo Nguyén, ngudi mau Xuén Phic, siéu mau Tra Ngoc Hang, dién vién Oc
Thanh Vin, nt hoang phong gym Linn Nguyén, ... va vo s6 cac ban trai xinh géi dep da
tin tudng va st dung dich vu ctia K-LAB.

K-LAB rat han hanh khi luén la dia chi Spa Giay Dép va Tui Xach uy tin dudc cac ngéi
sao, ngudi mau, nghé si, nguoi ndi tiéng va cic ban hot face cling nhu T... Xem thém

The Blossom Of Fluidity event: The Blossom Of Fluidity fashion exhibition event with the

desire to create a connecting exhibition space - multi-dimensional. The event will be a place

to connect fashion lovers through the blooming beauty of Gender Flexible Fashion.

Sponsorship reason:

The audience age of the event matches the shop's target audience

Same in the fashion industry

GETLUX has sold many products to many students at FPT University, so the
GETLUX wants to reach more FPT students.

Low-cost
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<Y | The Blossom Of Fluidity

OF FLUIDITY <
@Vedepcuasulinhhoat - Trang web tin tiic & truyén théng

Trang chu Panh gia Video Anh Xem thém «

Gidi thiéu Xem tht ca ’

@ Hudng téi nang cao sy hiéu biét, tao ra nhitng géc < .
nhin da chiéu, ciing nhu cd hdi dé cam nhan - thau '@ Anhjvideo
hiéu - két néi nhifng théng diép tich cuc dén tif ph...

Xem thém

|b 749 ngui thich trang nay, bao gém 30 ban bé ctia ban BAI VIET DA GHIM

1l Dathich

Tao bai viét

©Q Checkin

@ Nhin tin Q

& Gan thé ban be
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- Email marketing

Reasons to choose Email Marketing:
- Save time and money
Usually, a Marketing campaign will cost a lot of hundreds, billions of dong for advertising

methods via television, videos, KOLS, etc., and it takes days and hours to be able to
implement those campaigns. Then Email Marketing will help GETLUX minimize costs.
Moreover, it also allows GETLUX send emails to thousands of people in a split second
without spending much time waiting, sending information to the right potential customers as
quickly as possible.

- Automated Email Marketing Campaigns
Unlike Direct Marketing, Email Marketing can work automatically; you can easily schedule
email sending by month or week effectively. GETLUX sends new product introduction
emails to customers, including a link to the product details section on Facebook or Instagram.
People who are interested in GETLUX products will click on this link.

With Email Marketing, you can set up email notifications and set times to send them at
particular times to help customers know about your products and promote your company.

- Boost sales

One of the important reasons that GETLUX uses Email Marketing is that it will help promote
sales. Use Email Marketing in the best way to sell.

For example, GETLUX emails customers when there is a promotion, discount, or new
product launch. Or with loyal customers to send them gratitude programs, special gifts...

Strength:

Send notifications, products reach customers
Help customers recognize available product brands
- Increase customer purchase decision
- Create regular connections with customers
Weakness:

- Easy access to spam, advertising items
- User unsubscribe, block

- Send to customer's secondary email
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1.4 Pre-production Stage

1.4.1. Human resources:

Trinh Trung Hieu

Email marketing

Seeding

Sponsorship marketing
Evaluate and adjust the plan

Nguyen Le Truc Vy

- Social media posts

- Ads testing A/B

- Cost calculation for the whole project
- Evaluate and adjust the plan

1.4.2 Cost estimate table:

About 39.000.000 VND

Link:https://docs.google.com/spreadsheets/d/1mrn7i-
WonOocX7TA4e7 NCwAsMPatvF9/edit#gid=164800801

N CATEGORIES | QUANTITY | UNIT PRICE |TOTAL AHOUNT' TAX | TOTAL NOTE
° [ Person Day | Quanity | _ Unt | [ Tinen var |
A. Human Resources
1 Designer 1 2 thang 3.000.000 6.000.000 600.000 6.600.000
4 Video editor 1 2 thang 3.000.000 6.000.000 600.000 6.600.000
5 Cameraman 1 2 thang 3.000.000 6.000.000 600.000 6.600.000
B. Research
1 | Béng survey ’ ‘ ‘ 1 | | 200.000 | 200.000 | | 20.000 | 220.000 | Qua tang
D. Social media
Cost-per-click 56 nquoi tiép
1 Facebook ads 30 100.000 3000000 2000000 v
Cost-per-click MMQ
2 Irsstagram ads 30 100.000 3.000.000 3.000.000 :a:k.’. 18K -
https://docs.goo
3 Seeding 1 dich vy 1.200.000 1.200.000 1.200.000 gle.com/spread |’
heateid/11IGR
Influencer . .
4 marketing 3 bai 2.000.000 6.000.000 6.000.000 Unbox & review
Voucher
5 sponsorship 300 voucher 2.000 600.000 600.000
D. Special support costs
https://www.bac
1 Xit riva tay 2 chai 18.000 36.000 36.000 hhoaxanh.com/
DLIOCD tavid
2 Tién dién thoai 2 100.000 200.000 200.000
TOTAL 34.056.000
E. Administration costs 1.702.800
F. Costs incurred 1.702.800
G. Profit 1.021.680
TOTAL 38.483.280
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https://docs.google.com/spreadsheets/d/1mrn7i-WonOocX7TA4e7_NCwAsMPgtvF9/edit#gid=164800801
https://docs.google.com/spreadsheets/d/1mrn7i-WonOocX7TA4e7_NCwAsMPgtvF9/edit#gid=164800801

1.4.3. Campaign timeline:

STAGE 1: RESEARCH

Research

- Fielding market research
- Define the problem of
GETLUX

- Ideas

- Media Strategy

- Specify Requirement

Hieu + Vy

28/04/2022

15/05/2022

STAGE 2: PRE-PRODUCTION

Define ldeas

Identify ideas for projects

Hieu + Vy

16/05/2022

18/05/2022

Sponsorship

Search and contact
potential events,
influencers, cafes... to
sponsor

Hieu + Vy

19/05/2022

22/05/2022

Social media

- Develop a communication
timeline

- Build content for
Facebook & Instagram
fanapge channel

- Build content for Tiktok
satellite channel

Vy

23/05/2022

25/05/2022

Art direction and
frame design

Work with the designer to
define art direction and
frame design

Hieu

26/05/2022

28/05/2022

Cost Estimating

Build the estimated cost
table for the total project

Vy

29/05/2022

30/05/2022

Posting tools

Prepare communication
channels: Facebook,
Instagram & Tiktok

Hieu

31/05/2022

02/06/2022

STAGE 3: PRODUCTION

Posting contents

Posting posts on media
channels according to
established media timeline

Vy

03/06/2022

03/08/2022

Seeding

Hieu + Vy

03/06/2022

03/08/2022

Running Ads

Create ads and run some
ads according to the
established strategy

Vy

25/06/2022

30/07/2022

Sponsorsship mkt

The Blossom Of Fluidity +
KLAB

Hieu

29/06/2022

17/07/2022
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Email MKT Create by mailchimp Hieu 11/07/2022| 29/07/2022
Use three influencers to
Influencer mkt | U"POX and review products, | 25/06/2022| 30/07/2022
tag the brand name in the
title
Based on feedback and
Follow, evaluate |statistical measurement,
and adjust the plan|posts need to be tweaked | Hieu + Vy| 20/07/2022| 30/07/2022
(if any) and ads adjusted if they are
not to perform as expected.
STAGE 4: EVALUATION
Measure & Evaluate and receive .
Feedback feedback from the Hieu + Vy| 31/07/2022| 03/08/2022
Learn from the results and
impl h .
Lessons learned 'mp e_m entt _ose Hieu + Vy 04/08/2022
experiences in future
campaigns.
Completion Complete the whole project| Hieu + Vy 05/08/2022

63




2: Production

2.1 Crisis

2.1.1.

2.1.2.

Identify the crisis

The business intending to sponsor refused

After referring to the scene with Touch Coffee and Nha Ai Home Decor, the two
parties agreed to give out GETLUX vouchers to customers. However, after careful
consideration and re-evaluation, the customer file is still not suitable for customers.

GETLUX and the other side have no intention of connecting.

The cost of influencer marketing activities is too high than expected:
When directly contacting the planned influencers, the price is too high compared to
the initial budget.

Facebook account is disabled when running online ads:

Facebook disables account ads for unknown reasons

Situation

The business intending to sponsor refused

In the development steps to negotiate with the businesses intending to sponsor, Nha
Ai home decor and Touch coffee did not have a quick response and decided to refuse
to meet. Since then, GETLUX has considered this a failed negotiation with the first

two partners.

The cost of influencer marketing activities is too high than expected:

During the pre-production stage, the team did some google research on how much it
costs to book influencers to review products and advertise for the brand; at that stage,
the team found that the cost of booking three influencers fit within the budget.
However, when the team contacted the influencers as planned, the price exceeded the
budget. This issue affected the timeline and took much time to discuss between the

shop and the influencers.
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2.1.3.

2.1.4.

Facebook account is disabled when running online ads:

While running ads, Facebook account was disabled abnormally for unknown reasons.
Solution

The business intending to sponsor refused

After careful consideration, GETLUX decided to stop cooperating and thanked Touch
Coffee and Ai Decor's attention. Through links in the brand industry. GETLUX chose
K LAB - The top brand spa in Vietnam in Ho Chi Minh City. Because of the same
number of potential customers, this will be the best combination from both sides.

The cost of influencer marketing activities is too high than expected:

According to the original plan, the shop planned to book three influencers. However,
to reduce costs to suit the budget, the shop has agreed to cut one influencer and choose
the two most suitable to carry out this activity. In addition, we also have negotiations

with influencers to be able to pay the best price.

Facebook account is disabled when running online ads:
Focus on running media Instagram and Tiktok as an alternative to Facebook, still

maintaining the Facebook page as a daily post

Consequences evaluation

The business intending to sponsor refused

GETLUX overviewed the result not achieved after the Al home decor and Touch
coffee refused to sponsor.

Number of new customers learning and curious about branded goods

Diversify customer files both in HCM and Hanoi

Connecting potential customers from interior activities

The file of potential customers in the coffee area in District 1, HCMC
The cost of influencer marketing activities is too high than expected:

Thanks to the pre-production stage, we had prepared a lot of influencers for this

project, so we didn't lose too much time, although the production stage was affected a

65



bit because it took time to select two influencers that fit the budget. We rate this as a

NoN-Serious Crisis.

- Facebook account is disabled when running online ads:

Difficult to reach users on Facebook, promote brands to customers on Facebook

2.2 Adjustment

When setting objectives in report 1, we made a mistake, thinking that the ad's reach would

count the fan page's reach, but it's not. After testing running ads, we realized that even though

the ad's reach reached 10k, the page only increased by 5-6k reach, so the target was broken.

Therefore, we adjusted the target to match the ability and budget.

In addition, Facebook is disabled when running ads, so in the final campaign phase (July 20,
2022 - August 3, 2022), the team will focus on Instagram & Tiktok.

Initial expected reach

Expected reach after

adjustment
FACEBOOK 100.000 80.000
INSTAGRAM 100.000 80.000
Tik Tok’s KPI:

- Each clip reaches 500 views

2.3 Production

2.3.1 Social media marketing:

+ Social media posts
+ Social media ads
+ Seeding

Types of content
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Topic

About GETLUX

The most popular trending products

Updating information about luxury items

Posting customer's feedback

Entertainment

Sales content drives demand by album

Promotions

Channels

Facebook, Instagram

Facebook, Instagram, Tiktok

Facebook & Instagram

Facebook, Instagram

Facebook, Instagram, Tiktok

Facebook, Instagram

Facebook, Instagram,

- The top 3 types of content attract the most audiences after about a month and a half of

doing social media marketing:

1. Updating information about luxury items

2. Entertainment
3. Sales content

+ Social media posts

e Facebook: https://www.facebook.com/HangHieuGetLux

Timeline: 03/06/2022 - 03/08/2022
Total: 51 posts

Ngay | Thoigian| Hoat dong

Noi dung

67


https://www.facebook.com/HangHieuGetLux

NHA HANG KENH CHINH THUC CUA

03/06 21:00 | GIOI THIEU GETLUX
06/06 21:00 | GIOI THIEU L ,
RA MAT KENH FANPAGE FB CHINH
THUC CUA GETLUX
Tuén 5
(06/06 - 12/06) . , . . L
09/06 18:00 | KIEN THUC | THGI TRANG HANG HIEU LA GI? TAI
SAO GIA PAT PO
11 12: NEW , . . A
/06 00 S LY DO NEN SU DUNG HANG HIEU...
14/06 21:00 | BAN HANG FENDI BUCKET
16/06 20:00 | GIOI THIEU SLOGAN (ANH BIA)
12:00 | BAN HANG
Tuiin 6 1706 | 9100 | iartri | FINHANHBDO HIEU VUI NHON, THU
(13/06 - 19/06) : HUT MOI NGUOI
19/06 12:00 NEWS CO THE BAN CHUA BIET
21:00 NEWS GGI'Y CHO KH CAC SAN PHAM HOT
NHAT HIEN NAY
12:00
BAN HANG
20/6 GIOI THIEU CAC HINH THUC THANH
20:00 TOAN: CASH + CK
' KHONG CO SO TK KHAC TRANH LUA
GIOI THIEU PAO
21/06 20:30
BAN HANG HANG ORDER
22/06 21:00 HINH ANH PO HIEU VUI NHON, THU
GIAI TRI HUT MOI NGUOI
23/06 20:00
BAN HANG
TAO NEN SU TIN TUONG, CAM ON MN
24/06 13:30 DA TIN TUONG GETLUX TRONG 4 NAM
GIOI THIEU QUA...
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22:00

BAN HANG

25/06 22:00
NEWS CO THE BAN CHUA BIET

26/06 14:00

GIVE AWAY MINIGAME
27/06 17:00 | BAN HANG
28//06 12:30 NEWS CACH CHON KINH TUY KHUON MAT
29/06 21:00 BAN HANG CHUYEN MUC HANG KM

. , HINH ANH PO HIEU VUI NHON, THU
30/06 20:00 GIAI TRI HUT MOI NGUOI
Tuén 8 ( 27/06 -
03/07) o
01/07 20:00 | BAN HANG
02/07 20:30 | GIOI THIEU FEEDBACK CUA KH
03/07 21:00 | GIGI THIEU GIOI THIEU NHUNSHSP HOT NHAT BEN
04/07 13:00 NEWS DIOR
. 12:30 | GIOI THIEU CONG BO MINIGAME
Tuin 9 (4/7 -10/7)
05/07
20:30 | BAN HANG SUMMER SUNGLASSES
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06/07 21:00 NEWS

08:00 BAN HANG CHUYEN MUC HANG KM
07/07

22:00 | BAN HANG LV

) L HINH ANH PO HIEU VUI NHON, THU

09/07 17:00 GIAI TRI HOT MOIL NGUOIL
10/07 08:30 | BAN HANG GC
11/07 21:00 | GIOI THIEU CHOOSE YOUR FAVORITE
12/07 12:00 BAN HANG CA VAT

08:00 NEWS TAT CA PEU BAT PAU TU CON SO 0
13/07

20:00 BAN HANG
14/07 20:30 BAN HANG

08:00 | GIOI THIEU FEEDBACK CUA KH
16/07

20:00 |[KHUYEN MAI CHUYEN MUC HANG KM
17/07 09:00 | GIOI THIEU KLAB

70



18/07 17:00 BAN HANG TUI CHANEL

HINH ANH PO HIEU VUI NHON, THU

13:00 GIAI TRI HUT MOI NGUOI

19/07

Tuan 11 21:00 | BANHANG GIAY GC
(18/07 - 24/07)

20/07 20:30 BAN HANG GONG CAN

PAU TU VAO HANG HIEU CHUA BAO

21/07 20:00 NEWS GIG LA LO

26/07 12:00 NEWS CO THE BAN CHUA BIET ?

T“ﬁn;Z/é 2)5/07‘ 28/07 20:00 | BANHANG HANG VE
1/07

30/07 17:30 GIOI THIEU FEEDBACK CUA KH

Tuin 13 01/08 20:00 BAN HANG HANG ORDER

(01/08 - 31/07) 04/08 17:00 | BANHANG Guccl

The trending hottest products today: Updating information about luxury items:

@ Getlux Hang Hiéu Chau Au
Nouii dling: Vy Tk @ - 8 thing 7400 21:16: © Getlux Hang Hiéu Chau Au
[NEWS] - Top nhimg mon dé hang hiéu tin do thoi trang khang nén bé qua Nguai daing: Vy Téo @ - 4 thang 7 lic 17:20 - @
Ban dang san lung nhitng mén phuy kién dang cap dé F5 tu do cla minh hay dé ty thudng cho ban

a A P S P St [NEWS] - C6 thé ban chua biét ?
than? Nhirng chiéc tii HOT TREND dudi day nhat dinh ban phai cé:

D3 cac ban D.I.O.R sif dung chat da gi cho cac san pham tii ?

L.V:Nice Nano Cau tra i chinh 1a DA BE

CHA.NEL Hobo 22 5 5 A ‘
GU.CCI horsebit 1955 mini bag Bay la mot trong nhifng chét liéu duge sir dung nhléu‘nhél trén tii xach cua }:a'c héng cao cap.
Y.S.LLE 5 A 7 HO.. Xem thém Tuy véy, theo Bragmybag, da bé cua D.1.O.R c6 tinh bén cao, tham chi con bén hon ca da bé cia

C.H.A.N.E.O. Tdi lam tir da bé thuding it khi bj bién dang. Tuy vay, dé gii dugc vé tham my, ngudi
ding van can phai chdm séc cho chiing can than. Vi thé néu mudn cé mét chiéc tai Lady D.LO.R
c@ trung lam tir da bé sé co gia khoang 3900USD ( khoang 87 triéu dong )

H OT TR E N D Néu ban dang quan tdm va mong mudn s& hiru mét chiéc tui D.1LO.R sang trong va chét luong thi

lién hé ngay GETLUX dé dudc tu van mién phi nhé @

INBOX FANPAGE dé dudc tu van vé théng tin san pham!
«Hotline: 0339542414 - 0931411836

GETLUX chuyén cung cap hang hidu, Cam két chinh hang




Customer's feedback:

Album FEEDBACK CUA KHACH HANG

Getlux Hang Hiéu Chau Au da thém 4 anh mai
Ngu®i déing: Vy Téo @ : 2 thing 7 lic 21:02 - @

[FEEDBACK ]

Mi tuan mét chuyén myc feedback xin xin dén tif cac khach hang siéu dé thuang ctia shop #§
GETLUX tran trong tifng feedback ctia ca nha a

........ ... Xem thém

Size 52/25/155

Sales content drives demand

Album KINH MAT HANG HIEU

Getlux Hang Hiéu Chau Au da thém 20 anh mai
Nguai déing: Vy Téo @ - 5 thang 7 lic 20:31 - @

D6n He ryc 13 bang BST kinh mat “Summer Collection” mang nhifng gam mau ryc r3 va trendy sé
mang dén cho céc cé nang vé dep ndi bat va thu hat moi anh nhin.
Dé lai comment “." dé GETLUX tu van nhanh nhat nhé!

Mau ma da dang
Cam két chinh... Xem thém

SUNGLASS COLLECTION
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Entertainment content:

Getlux Hang Hiéu Chau Au
13ng: Hieu Trinh @ - 22 than,

M6t chat luxury danh cho anh chi em cd thu e

Bida phién ban LV cyc ky hiém va " chanh xa *

Di duding cd trén nay phé chit é kéo dai dy chu @

Ngudi ¢ 4y

INBOX FANPAGE dé dudc tu van vé théng tin san pham!
« .. Xem thém

About GETLUX:

Getlux Hang Hiéu Chau Au
Ng g: Hieu Trinh @ - 3 Thang 6 - @

[GETLUX] - Official Fanpage Coming Soon

Dé dap lai sy tin yéu clia khach hang sau han 4 nam hoat dong trén thi trugng, trang fanpage
chinh thic cia GETLUX sé chinh thifc dugc ra mat trong thang 6 nay.

Danh dau mét chéng dudng mdi, GETLUX hira hen s& mang lai nhiéu san pham cao cép chinh
héng va nhifng thong tin bé ich dé cé thé “thoa con khat” clia céc tin d6 hang hiéu
Cung follow va like page ng... Xem thém

GET
LUX

COMING
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e Instagram: https://www.instagram.com/getlux.official/

Timeline: 03/06/2022 - 03/08/2022
Total: 42 posts + 63 stories

THOI

NGAY ST HOAT PONG
NOI DUNG
06/06 21:00 | GIOI THIEU | RA MAT KENH FANPAGE FB
CHINH THUC CUA GETLUX
TUAN 5 09/06 1800 | kiEN THUC THQI TRANG HANG HIEU LA
( 06/06 - 12/06) GI? TAI SAO GIA PAT PO
12/06 12:00 | KIEN THUC LY DO NEN SU DUNG HANG
HIEU...
14/06 21:00 BAN HANG FENDI BUCKET
16/06 20:00 | GIOI THIEU SLOGAN (ANH BIA)
. 12:00 BAN HANG
TUAN 6 - - —
17/06 , . HINH ANH PO HIEU VUI
( 13/06 - 19/06) 21:00 GIAI TR NHON, THU HOT MOI NGUOIL
12:00 NEWS CO THE BAN CHUA BIET
19/06 21:00 NEWS GOl Y CHO KH CAC SAN
' PHAM HOT NHAT HIEN NAY
12200 | BAN HANG
21/6 GIOI THIEU CAC HINH THUC
20:00 THANH TOAN:I CASH + CK
KHONG CO SO TK KHAC
TUAN 7 GIOI THIEU TRANH LUA PAO
(20/06 - 26/06) _
22/06 20:30 BAN HANG
29106 9100 HINH ANH PO HIEU VUI
GIAITRI | NHON, THU HUT MOI NGUOI
23/06 20:00 BAN HANG

74


https://www.instagram.com/getlux.official/

TAO NEN SU TIN TUONG,

13:30 CAM ON MN DA TIN TUONG
GETLUX TRONG 4 NAM
24/06 GIOI THIEU QUA...
22:00
NEWS CO THE BAN CHUA BIET
25/06 15:00 FEEDBACK CUA KHACH
FEEDBACK HANG
12:30 HINH THUC THANH TOAN
26/06 NEWS (STORY)
21:00 | BAN HANG LV WAVE
2116 10:00 1 g HANG BBR BUCKET (STORY)
28/06 2030 | BAN HANG DG BELT (STORY)
09:00 N
NEWS THAM GIA SU KIEN (STORY)
29/06 21:00
' BAN HANG LV ALMA BB
2 TRENDING COLLECTION LV
TUAN 8 30/06 20:00
( 27106 - 03/07) NEWS BAG (STORY)
01/07 12:30 o )
BAN HANG KIiNH BALEN (STORY)
15:00 , N B
BAN HANG KINH PRADA (STORY)
02/07
22:00 S
BAN HANG CHANEL BUCKET BAG
03/07 2100 | B AN HANG ORDER TUI GUCCI
04/07 16:00 | BAN HANG (STORY)
20:30 | BAN HANG CLUTCH CHANEL
05/07 BAN HANG | SUNGLASSES COLLECTION
‘ 18:00 | TUONG TAC|  THIS OR THAT (STORY)
TUAN 9
(04/07-10007) | 5107 | 1030 | AN HANG (STORY)
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12:30

TUONG TAC|  THIS OR THAT (STORY)
07/07 _ .
20:00 | BAN HANG | SUNGLASSES COLLECTION
08/07 12:30 o
BAN HANG (STORY)
17:30 X
TUONG TAC|  THIS OR THAT (STORY)
09/07 _
23:00 GIAI TRi LV DUCK
10/07 18:00 | BAN HANG | SUNGLASSES COLLECTION
15:00 < N
11707 BAN HANG (STORY)
20:30 | PROMOTION TUI DG
16:00 | TUGNG TAC| THIS OR THAT (STORY)
12/07 . )
20:30 | pPROMOTION TUI DG
16:00 | BAN HANG (STORY)
13/07 19:00 . ]
: BAN HANG ORDER GIAY DIOR
09:00
BAN HANG ORDER GIAY DIOR
o 14/07
TUAN
21:00
(11/07 - 17/07) BAN HANG (STORY)
15/07 20:00
BAN HANG ORDER GIAY DIOR
12:30 SALE OFF BO SUU TAP KiNH
PROMOTION MAT
16/07
20:00
BAN HANG (STORY)
12:00
17/07 BAN HANG (STORY)
TUAN 11 _
(18/07 - 24/07) 18/07 12:30
FEEDBACK

76



21:00 SALE OFF BO SUU TAP KiNH
PROMOTION MAT
12:00 .
TUONG TAC THIS OR THAT (STORY)
19/07 . L
1730 SALE OFF BO SUU TAP KiNH
PROMOTION MAT
20/07 16:00 o
BAN HANG (STORY)
09:00 SALE OFF BO SUU TAP KiNH
PROMOTION MAT
21/07
21:00
NEWS (STORY)
22/07 20:00 SALE OFF BO SUU TAP KiNH
PROMOTION MAT (STORY)
12:30
PROMOTION SALE OFF
23/07
20:00
PROMOTION (STORY)
12:30
25107 BAN HANG (STORY)
21:00 SALE OFF BO SUU TAP KiNH
PROMOTION MAT
12:00 ) .
; BAN HANG (STORY)
TUAN 12 26/07
(25/07 - 31/07) 17:30 o
BAN HANG ORDER LV
16:00 | BAN HANG (STORY)
27/07 _
1730 | BAN HANG ORDER LV
09:00 | BAN HANG ORDER LV
28/07 .
21:00 NEWS TOP TRENDING LV BAGS
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12:00 7 A
20/07 BAN HANG (STORY)
17:30 | BAN HANG ORDER LV
12:30 | BAN HANG ORDER LV
30/07
20:00 | pRrOMOTION (STORY)
09:00 | BAN HANG ORDER LV
31/07
17:00 NEWS HANG SAP DAP (STORY)
12:30 | BAN HANG KINH VERSACE
01/08
21:00 | BAN HANG (STORY)
TUAN 13 12:00 | BAN HANG INSTAGRAM REELS
(01/08 - 03/09) 02/08
17:30 | BAN HANG | INSTAGRAM REELS (STORY)
16:00 BAN HANG KINH VERSACE
03/08 . o
17:30 | BAN HANG (STORY)
About GETLUX: Entertainment content:

M@t chit luxury danh cho anh chj em cd thu &
Bida phién ban LV cyc ky hiém va " chanh xa "
Di dudng cd trén nay phé chir & kéo dai dy chi ®

/

GET
LUX

COMING S

Thanh lap kénh fanpage chinh thic
& M.FACEBOOH.COM

M e

Quéng cdo  Néu bat Xem thém




The trending hottest products today: Updating information about luxury items:

‘ 26 thang 7 15:0¢

@ Xem ban dich

G U C C | ]
kA, A4

v

HOT TREND

[NEWS]-CO THE BAN CHUA BIET 2
Mdi day GC da ra mot bo suu tap mdi danh cho thi cung
siéu luxury va thdi trang. BA su tap lay cam hing tir
phong céch co dién va gitip cho méi thi cung ty'tin toa
sang ¢4 tinh ctia chinh minh & &




Customer's feedback:

ﬁ CHANEL

Size 54/16/140
j Gia 9.x00.000

FEEDBACK SIEU XIN CUA GETLUX

Trai qua 4 nam phat trién, GETLUX dé nhan dugc vé sé long
tin yéu ciing nhu nhifng tdm anh feedback v ciing sang-
xin-min dén tif quy khach

GETLUX xin chin thanh cam dn ca nha da tin tuéng va déng
hanh ciing shop, day la niém déng lyc vé cing to 16n dé
GETLUX c6 thé phat trién 16n manh hdn trong tudng lai

Sales content drives demand

Xem théng tin chi tiét Quang céo bai viét

QY )

M%F Co vyteo_ va 19 ngudi khac thich
getlux.official Dén Heé ruc r& bing BST “Shoes Summer
Collection” toan nhirng mau hot hit tré trung, thoai mai.

DE lai comment “” dé GETLUX tu van nhanh nhat nhé!

&) Mau ma da dang
i Cam két chinh hang
Nhan vién tu van nhiét tinh, chu déo

W
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o Tiktok

Timeline: 03/06/2022 - 03/08/2022
Total: 5 posts

UNBOX CAN CANH THAT LUNG LV

01/07 16:00 UNBOX TAIGA
) UNBOX CAN CANH THAT LUNG LV
06/07 20:00 UNBOX DAMIER
. ) TREND NHAC XUA TIK TOK
19:00 GIAI TRi N
(03/06 - 03/08) 08/07 CUNG PO HIEU

09/07 16:00 GIALTRI TREND TIKTOK MUON Gi CO PO

MODEL MANG KINH VERSACE

02/08 20:00 PR p
TRANG DEN

S, GETLUX Hang Hiéu Chau Auv @, = & |Q Timkiém

S

@getlux

166 343 137
Stia h6 so

Mét san pham giai tri ciia GETLUX
Order moi hang luxury Phap chi tli 7 10 ngay

cl)*1@ Le Anh Nguy
< Minhxin gid mau kinh trang
L T

( # Nguyen Tran Hofig Anh

@beoleanh mua cho em dii & 2

-
“Xinxb

o 0 B P 2

Trang chu Kham pha Hop thu Ho so



+ Advertising

e Facebook:
The team completed 4 ads
Total cost: 2.033.000 vnd
Total reach: 20.635 reaches

Details about the ad target audience

- Hobbies: Cosmetics, Holidays, Aviation, Rich kids, Gifts, Coupons, Brand lovers,

Ecotourism, Retail banking, Investment banking, Beauty salons, coffee shop, Boating,

Luxury, Bags, Discount Stores, Cruises, Spa, Sunglasses, Jewelry, Yoga, Online

shopping, Fashion accessory, Shopping mall, Tennis, Restaurant, Tourism, Beach,

Perfume, Online banking, Golfing, Hotel, Estate, Fitness, Horse riding, Theme park,

Management, High fashion Level, Exercise, Luxury Goods, Frequent Travelers or

Frequent International Travelers

- Location: Vietham

- Age: 18-34 years old

@ Dahoantat » 10 Thang 7

Tin nhan

L.ouis V.uiton Tong hdp nhitng mau...

® Dahoantat - 5 Thang 7

Lugt tuong tac vdi bai viét

Pon He ruc ré bang BST kinh mat

@ Dahoantat = 1Thang 7

Tin nhan
G.U.C.C.I sunglasses '+ Sang tron...

@ Dahoantat « 25 Thang 6

Tin nhan
[ GETLUX ORDER ] LO.UIS VUIT...

4.705 7

Ngudi tiép céan ba bat dau cudc tro

chuyén qua tin nhan

10.000 505

Ngudai tiép can Lugt tuong tac vdi bai
viet

3.550 "

Pa bat dau cudc tro
chuyén qua tin nhan

Ngudi tiép can

2.380 4

Ngudi tiep can ba bat dau cudc tro

chuyén qua tin nhan

Xem két qua

4981724 :
Da chi tiéu/500.000 d

Xem két qua
500.000d
Da chi tiéu/500.000 d

Xem két qua

[ =%

398.535d

D3 chi tiéu/400.000 d ;

Xem két qua

=)

82

379.595d

Da chi tiéu/380.000 d



e Instagram:
Currently, the team completed 5 ads
Total cost: 2.021.000 vnd
Total reach: 32.319 reaches

Details about the ad target audience

- Hobbies: Beauty, Holidays, Cocktails, Fashion magazines, Coupons, Brand lovers,
Investment banking, Da Nang, Cafes, Bars, Gucci, Golf courses, Handbags,
Homestay, Aviation, Fashion blog, Spa, Sunglasses, Shoes, Shopping, Jewelry,

Chanel, Bank, Nail salon, Resort, Rich Kids, trip, Online shopping, Ho Chi Minh City

Minh, Fashion Accessories, Louis Vuitton, Brand, Real Estate, Sneakers, Investment,

Shopping mall, Vietnam, Da Lat, Tourism, Sea, Beach, Restaurant, Perfume, Real

Estate Investment, Hoi An, Beauty, Golf, Rich, Hotel, Real Estate, Golf club, Cartier

(jewelry brand), High fashion, Hanoi, Tourism, High Commodities level or Outfit of

the day
- Location: Vietnam
- Age: 18 - 34 years old

L 4 Q h 4
33 1 6
Téng quan ©

Ngudi tiép can dudc
S6 lugt tuong tac véi ndi dung
Hoat dong trén trang cé nhan

Ludt nhan vao quang céo

Muc tiéu quang cao
Lugt truy cap trang cé nhan
)0 U quanc 1

8.125

75

586

717

554

Tong quan ©

Ngusi tiép can dudc

Hoat dong trén trang cé nhan
Ludt nhan vao quang céo
Muc tiéu quang céao

Ludt truy cép trang ca nhan
] tu Ju ] Cac

9.360

725

638

715
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P& déang vao ngay 5 Thang 7 luc 9:25 AM
17 3 2

Téng quan ®

Ngudi tiép can dudc

S8 Iugt tudng tac véi ndi dung
Hoat dong trén trang ca nhan

Lugt nhan vao quang cdo

Muc tiéu quang cao
Lugt truy cap trang cé nhan
100% tlir quang cao

NS |

6.736

26

70

133

70

i,
r

&

®

P4 ding vao ngay 10 Thang 7 lic 6:55 AM
Tong quan ©®
Ngudi tiép can dudc
Hoat dong trén trang ca nhan
Ludt nhan vao quang cdo
Muc tiéu quang cao

Lugt truy cap trang ca nhan
94% tuU quang cao

8.089
679

622

658
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+ Seeding:

Frequency

2 post per day at

+ Luxury

+ Thanh ly dd hiéu

+ Authentic Community VN ( Say
+ Authentic Vietnam

Reason why couldn’t seeding other content

these groups
Devoote
(luxury authentic )
no to fake )
at  Luxury Selling Group

Because Luxury selling groups in Facebook have specific laws such as only posting sales, it is

strictly forbidden to post content that leads or assigns other links or posts with content that are

not selling luxury items.

No 1 2 3 4
Date 2716 15/7 8/7 2417
Seeding Authentic Thanh Iy d6 | Luxury Authentic
Group Community Vn | hi¢u ( Luxury | Devotee Vietnam
(Say NO To Authentic)
Fake)
Seeding Nhéan mua hd bo | Nhan mua hd | Nhan mua hd | Nhan mua ho
Content suu teflp vi LV tir b(f), suu tap b suu tap tui | bd suu tap vi
chau Au that lung Lv | Gucci méi tir | dai LV mdi tur
moi tr chau | chau Au chau Au
Au
Link https://www.fac | https://www.f | https://www.fa | https://www.fa
ebook.com/grou | acebook.com | cebook.com/gr | cebook.com/gr
ps/authenticcom | /groups/3304 | oups/2304234 | oups/Authentic
munityvngroups | 40050861163 | 962976639/per | CommunityV
/permalink/5357 | /permalink/1 | malink/531320 | N/permalink/1
425994316553/ | 23747638349 | 6268746145/ | 761133340936
0854/ 122/
Capture
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Although the effectiveness cannot be measured, the team is still seeding in luxury sales

groups as a supported way to easily reach target customers.

2.3.2 Influencer marketing

e Linbene

The posts on the Instagram channel by Lin Bene promoting GETLUX on 07/07/2022

“’; linbene_

Qv .
nthn_dnta va nhifng ngudi khac da thich
linbene_ LV or me?

@getlux.official
#linbene

#getlux
#dohieuvietnam

Tong quan ®
Tai khoan dé tiép can
Tai khoan da tudng tac

Hoat ddng trén trang ca nhan

S6 ngudi tiép can ®

8.629

Tai khodan d3 tiép can

S

Hoat dong trén trang ca nhan

S6 ngudi tiép can ©®

1.654

Tai khoan da tiép can

\

Ludt hién thi
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e [¢& Thuy Van
The posts on the Instagram channel by Le Thuy Van promoting GETLUX on 25/06/2022

N .
Unboxing nhirng thir xinh xinh w @getlux.official

Lugt nhan vao nhan dan

@getlux.official

®,  vanveoduck 45phut
3 1) YA colored hair ciia re_mini_scene >

Ludt nhan vao nhan dan

@getlux.official
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@ vanveoduck
.7 budc tai trg bai getlux.official

Xem thdng tin chi tiét

®QvV : W

@®P2) Co _anhmytran va 526 ngudi khac thich

vanveoduck Chup dudc may tam hinh giéng & Thudng Hai
qua phai nhanh khoe cho anh em... khac

Téng quan ®
Tai khoan da tiép can

Tai khoan da tudng tac

Hoat déng trén trang ca nhan

f ; veoduck
¢ e) ban di

38phut

ch>

Thém vao tin clia ban >
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e Nguyén Chi Khang

The posts on the Instagram channel by Nguyén Chi Khang promoting GETLUX on

30/07/2022

CHIKHANG0311 -
( Bai viét Theo doi

0 chikhang0311
Pudc tai trg bdi getlux.official

Qv R

@ oetlux.official va nhitng ngudi khac da thich
chikhang0311 beautiful day

Tong quan ©
Tai khoan da tiép can

Tai khoan da tudng tac

Hoat déng trén trang ca nhan

{1 chikhango3n

Tai khoan da tiép can

Ludt nhan vao nhan dan

@getlux.official
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2.3.3 Sponsorship marketing

e Sponsor voucher for KLAB

Sponsorship form:
- Quantity: 100 vouchers. Each voucher is worth 300,000vnd
- Voucher expiry date: until the end of December 31, 2022

- The audience who comes to KLAB and uses service will be presented 1 voucher

GETLUX x KLAB

Cost: 130,000vnd (Voucher printing)

Voucher:

D777 300.000

GETLUX

VOUCHER HANG HIEU CHAU AU

SCAN M E L] « M&i voucher chi dugc str dung mét 1an « Ap dung cho tat ca san pham

\ - Voucher khéng quy ddi thanh tién mat « Voucher cé gié tri dén 31.12.2022
N « Khéng cdng don nhiéu voucher/01 san pham
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e Sponsor voucher for The Blossom Of Fluidity event

Sponsorship form:
- Quantity: 150 vouchers. Each voucher is worth 300,000vnd
- Voucher expiry date: until the end of December 31, 2022
- The audience who comes to "The Blossom Of Fluidity" event or participates in a
minigame will be given a voucher of GETLUX and applied to all products of the
shop.
Cost: 195,000vnd (Voucher printing)
Result: After 3 days of participating at the offline event, the Facebook fanpage increased by
about 80 likes

Some pictures of the event:

o v bdo 10 ruyée théng
@ Osishtin
© | 7 e

THE BLOSSOM
OF FLUIDITY
Trién 1&m tuong tac

-

b sy
e~ :",@.;i;v ~
= %

28-30 |, S
06.2022 Pia diém:

Sanh lau 1
Pqi hoc FPT
- Quan 9

- Gis mé cua:
8:30 - 16:30

\Voucher:

N7 300.000

GETLUX

VOUCHER HANG HIEU CHAU AU
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2.3.4 Email marketing

Collect recipients' emails from:

+ Customers have used the service at GETLUX
+ GIVEAWAY game on the fan page Facebook
+ Event The Blossom Of Fluidity

+ The campaign's first survey on luxury goods in Vietham
During the campaign, the team sent 2 emails:
e The first emai: Title: SUMMER VIBES

Send date: 11/7/2022
Content : Introduce Summer collection glassess

BALENCIAGA
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68 Recipients

Audience: GETLUX

Subject: SUMMER VIBES

8

Opened

Successful deliveries
Total opens
Last opened

Forwarded

Result:

+ 68 recipients
+ 8 opened (11.7%)
+ 4 clicked (gain 5.8%)

e The second email: Title :
Send date : 29/7/2022

Content: Introduce Top trending Louis Vuitton bag

Clicked

67 98.5%

14

7/20/22 1:19PM
0

Top trending bag of Louis Vuitton

Delivered: Mon, Jul 11, 2022 1:29 pm

View email - Download - Print - Share

1

Bounced

Clicks per unigue opens
Total clicks
Last clicked

Abuse reports

0

Unsubscribed

50.0%

4

7/12/22 2:16PM
o]

LOUIS VUITION

Are you ready for the top trending bags?
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93 Recipients

Audience: GETLUX (Tags: GETLUX NEWS) Delivered: Fri, Jul 28, 2022 11:43 pm

Subject: Louis Vuitton Trending Bag View email - Download - Print - Share
Opened Clicked Bounced

Successful deliveries 92 98.9% Clicks per unique opens

Total opens 17 Total clicks

Last opened 8/4/22 N:07AM Last clicked

Forwarded 0 Abuse reports

Result:

+ 93 recipients
+ 14 opened (15.05%)
+ Oclicks

2.4 Cost

About: 15.000.000 VND

0

Unsubscribed

0%

N/A

QUANTITY
No CATEGORIES TOTAL
Person Day Quantity Unit
A. Human Resources
1 Designer 4 post 400.000
B. Research
1 Qua ting survey 2 200.000
C. Machinery - equipment
D. Social media
1 post 410.000
1 Cost-per-click Facebook ads 1 post 431.000
1 post 525.000
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1 post 509.000
1 post 1.333.405
1 post 431.000
1 post 530.000
2 Cost-per-click Instagram ads 1 post 530.000
1 post 530.000
1 post 700.000
1 dy an 4.000.000
3 Influencer marketing 1 dy an 1.000.000
1 du an 1.500.000
Quay video 1 clip 300.000
4 Mua like 1 dy an 600.000
5 Tién in voucher sponsorship 300 voucher 380.000
D. Special support costs
1 Tién ship tai 2 chidu cho KOL 1 1 chuyén 100.000
2 Tién ship di kinh VER quay clip 1 chuyén 31.000
3 Tién ship vé kinh VER quay clip 1 chuyén 42.000
4 GIVE AWAY 1 giai 500.000
TOTAL 14.982.405
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3.1 Review objectives and KPI

3: Evaluation

e Increase brand awareness

e Increase brand love

Interactions

KPI

Actual

Facebook

2,000

14.383

accomplished

Likes Reach
KPI Actual KPI Actual
Facebook | +500 | 45gg accomplished 80.000 | 0.202 not
accomplished
Instagram | +500 | | gog accomplished 80.000 | 43121 not
accomplished
Views
KPI Actual
Tiktok Average .
500 1.067 accomplished
views/clip views/clip
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2.074 .
Instagram 1,500 accomplished

3.2 Break down results by channel:
3.2.1. Facebook

e Likes: Increase 544 likes compared to before the campaign

Lugt thich Trang Facebook @

5.544

e Age and gender

Do tudi & gidi tinh @ 25

® N 52%

@® Nam 47%

29,3%
6,5%

19,5%
- 1'90/0 1 20&
[ —

18-24 25-34 35-44 45-54 55-64 65+




e Interactions: total interactions: 14.384

03/06/2022 - 17/07/2022

Lugt tuong tac vdi bai viét
18/07/2022 - 03/08/2022

Lugt tuong tac vdi bai viét 6-3‘9905/

e Reach:

S6 ngudi tiép can Trang Facebook @

60.202 1 1553%

........ AT

e Page visits

Lugt truy cap Trang Facebook @

:2-591[1’?§§ﬁ%

300
200

100

6 Thang® Thand26 Thang®Thang ™ Thand2B ThangY Thang 8

8,079

4493%
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e Reach through advertising

S8 ngudi tiép cén trd phi @ Lurgt hién thj tra phi @
20.404 1 0| 29.269 1 100x

4,0K

3,0K

6 Thang 6 21Thang 6 6 Thang 7 21 Thang 7 5 Thang 8
00,0k

00,0K W\
4]
S8 ngudi tip cén tra phi = 5@ tién chitiéu
2.033.677,00d

e Paid impressions

S6 ngudi tiép can tra phi @ Lugt hién thi tra phi @

20404 T 100% 29269 T 100%

4,0K
3,0K
2,0K
1,0K

0
6 Thang 6 21Thang 6 6 Thang 7 21Thang 7

00,0K

00,0K W
0

5 Thang 8

Lugt hién thi tra phi == S§ tién chi tiéu
2.033.577,004d
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3.2.2. Instagram

e Followers: Increase 528 ( 1.5% ) followers compared to before the campaign

Ngugdi theo ddi trén Instagram ©@

20.528

e Age and gender

DO tudi & gidi tinh @

4

@® NI 53%

® Nam 46%

44,0% 43,0%

9,3%

2,3% o o
- ommmm 07% _07%

18-24 25-34 35-44 45-54 55-64 65+

e Interactions: Increase 2.106% compared to before the campaign

Lugt tuong tac vGi ngi dung ®

2.074

Lugt tudng tac véi ndi dung
4% tif quang cao

+2.106% v@i 25 thang 3 - 31thang 5
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e Reach: Increase 2.2K% followers compared to before the campaign

S6 ngudi tiép can trén Instagram @

43127 + 2.5¢%

4,0K

2,0K

6 Thang 8 ThangZ® Thang 6 Thang 76 ThangZb ThangZ Thang !

e Page visits

Lugt truy cp trang ca nhan Instagram @

400

200

6 Thang € Thang2® Thang 6 Thang 76 ThangZb Thang% Thang i
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3.2.3. Tiktok

e Interaction
+ Like

Likes

1137
+10 (+100%) *

Likes i

Jun 13- Aug 03

1000
700

500

200

Jun14 Jun 24 Jul 04 Jul14 Jul 24 Aug 03

Likes on TIKTOK from June 13 to August 13 increased sharply, reaching the milestone of
more than 1000 likes, the highest on August 2 reached 1015 likes.

+ Comment

Comments

21

+15 (+750%) +
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Comments

Jun 13- Aug 03

| 3
n | U

Jun14 Jun 24 Jul04 Jul14 Jul 24 Aug 03

The maximum number of comments on Tiktok from June 13 to August 3 was 9 comments,

the total number of comments reached 21

+ Share

Shares

7
+3 (+75%)

Shares ()
Jun 13 - Aug 03

Jul 24

Jun 14 Jun 24 Jul 04 Jul 14 Aug 03

Total video shares on Tiktok from the start of the campaign June 13 - August 3 reached a total of 7
shares
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e Followers: Increase 319 followers compared to before the campaign

Followers View more >
Last 7days Last28days Last60 days
347 intotal O Jun 10 - Aug 08

Net +320 (Jun 10 - Aug 08)
Growth rate +10,566.67% ( ve. Apr 11- Jun 09) ¢+

Followers
1
Jun 2 5 27 Aug 08 -
Gender © Top territories ©
United States I 2%
73%
Female Male
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TOP VIRAL VIDEO ON TIKTOK:
1. Title: Versace lady #tiktok #luxury #fashion #versace #dohieu

Video performance

Total time watched

5h:41m:21s

+2h53m (+68.7%) +
Video views by section
For You

Personal profile

Post time: 8/2/202212:57

Versace lady @ #tiktok #luxury #fashion #versace #dohieu

517K Views 1,015 Likes 9 Comments 2 Shares

Average time watched

10.8s
-0.15 (-0.83%) ¢+

46%

17%

Watched full video

50.4%

+25.2% (+30.76% +

Video views by region

Vietnam

Reached 51.7k Views - 1015 Likes - 8 Comments - 2 Shares

Reached Audience

42.7k

+5932 (+23.49%) 4

2. Title: Thit lung Louis Vuitton Damier cho anh khach than thiét ciia Getlux #xuhuong

#dohieu #luxury

Video performance

Total time watched

0h:8m:08s

+60s (+12%) ¢
Video views by section
For You

Personal profile

Post time: 7/6/2022 1:57 P!

Average time watched

10s
-0,5(-0.9%)

59%

14%

Thét lung Louis Vuitton Damier cho anh khéch thén thiét cia GETLUX #xuhuong #dohieu #luxury
2521 Views 6 Likes 2 Comments 0 Shares

Watched full video

15%
+3% (+2.8%)

Video views by region

Vietnam

Reached 2.521 Views - 6 Likes - 2 Comments - 0 Shares

98%
Reached Audience
1012
H0 (+1%) ¢
99%
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3.3 Assessment from the business

PHIEU LAY Y KIEN CUA DOANH NGHIEP
VE VIEC HQP TAC TRIEN KHAI KHOA LUAN TOT NGHIEP
HQC KY SUMMER 2021

——— e
Tén doanh nghigp: | GETLUX SHOP =

Linh vire kinh doa Dich vy mua hi thii trang hing higu cao cip

Online -

! 19 N
[To va tén: Trinh Hoang Nam

dgi difn cho § Chire vy: Quan Iy

:namth@seegroup.vn
$6 dién thogi: 0985734566 ‘

el Lfetl, ISR
Tén aé Chién dich phit trién nhin dign thuong higu GETLUX |

Nganh dio tao: Truyén thong da phuong tign

Giing vién hréng dn: | Nguyén Trin Lé Anh ’—‘

Nhém sinh vién thye | |- Ngvyln L& Tric Vy

b N e oer e |
hi¢n nh Trung Hié ;]
NOI DUNG LAY Y KIEN _]

1. Vé cong tic phbi hop Sinh vién két ndi voi gidng vién 161, lim 16t c:

v Gidng vién va sinh trong d in, doanh nghiép hé trg cung cip thdng tin ¢an thi

vién ¢ sinh vién hoan thinh db dn mét cich 161 nhit

- |
Laew i

-Quj Doanh nghiép vui 1ong gii thong tin v& trude ngay 23/82022
Mo théng tin clin b trg, vui long lién hé: 0908 291 186 (Mr. Phudc Bio) - BaoNTP@fe.cduvn

R
‘ _ Yadutin DatKhong dat |
1. Xdy dyng fanpage Facebook GETLUX byt
[ e T Dat
| 2. Ve kbt qu thge i | 2. Cii thign fanpage Instagram GETLUX E
|s0véiyéuciudéra |3 Duy i phit wién kénh v tinh Tiktok be
4 Chyp nh, quay video dbng b3 08 tuyén|  Dat
T R = !
5. Tii trg, chay quing cdo, seeding trong cdc | byt
group 40 hiu 1
3. Nhin xét/Gép § vé Gép phinting nhin dién thuong hicu GETLUX v cGog ‘
aé tai déng néi chung va khich hing ndi riéng. |
|
E==
Dé xudt cai tién |
- Phii cin trong hom trong vige quing cio trén Facebook ‘
4. D xuft cil tién hofic h;“l‘\ ;x:::nnkmk manh hon va follow trending trén céc mang xi
hémg phit trién oé tai | ;7 2 phit ridn
() Xiy dymg kinh doanh dya trén nén ting x4 hgi nhiéu vi manh mg |
hon
5. Dinh gid chung |
(theo thang diém 10) 8 ‘
[6. Két |ujn‘vé vide ; == P
nghigm thu dé tai (Ghi f
r3: “Déng y" hode Déng y
“Khéng ding 3") < PP
Nguisi nhin xét
Lueu j:

~Quy Doanh nghip vui Iong gir théng tin vé tarde ngiy 23/8/2022
~Moi théng tin cin hd trg, vui long lién hé: 0908 291 186 (Mr. Phude Bio) ~ BaoNTP@fe.cdu.vn
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3.4 Survey to evaluate the communication
effectiveness of the campaign

To evaluate the campaign's effectiveness, the team conducted a 1-week survey from August
3, 2022, to August 10, 2022. The survey results obtained 115 participants. Survey subjects are
people who know GETLUX, such as customers, friends, acquaintances, and people who have

liked and followed the company's social networking sites.

Ban biét dén GETLUX qua dau?

115 cau tra |6i

@ Gia dinh, ban bé gi¢i thiéu
@ Trang Facebook ca nhan ctia chd shop

) Trang mang xa hdi ctia shop (Facebo...
) @ Céc hoi nhém ban db hisu
A @ Cong ddng [ GETLUX ] Chuyén Order...
~ @ Tai cac su kién
® Email
\ @ Bai dang clia Thuy Van/Lin Bene/ Ngu...

112V

- After the campaign, the team assessed that the three highest ways that survey
participants know about GETLUX are: 27.8% know through the shop's social
networking sites, 25.2% through seeding and 10.4% through influencer marketing.

Dénh gia ndi dung hién tai trén cac trang mang xa hoi ciia GETLUX?
115 cau tra l&i

Thu hat, 16i cudn 92 (80%)

Bé ich 54 (47%)
Sang tao
M&i mé 32 (27,8%)
Binh thuéng 7 (6,1%)
Nham chan 1(0,9%)
Hiéu 1(0,9%)
Hay 1(0,9%)
0 20 40 60 80 100
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Ban yéu thich néi dung nao nhat?
115 cau tra 1oi

Ban hang 88 (76,5%)

Gii tri 34 (29,6%)

NEWS 47 (40,9%)

Khuyén mai 20 (17,4%)

Feedback ctia khach hang 23 (20%)

Xu hwéng méi nhat hién nay 22 (19,1%)

0 20 40 60 80 100

=> Current content on GETLUX's social networking sites is well-reviewed

Tan suéat ban nhin thay céc trang mang xa hoi cua GETLUX?
115 cau tra 16i

@ MGi ngay

@ Mbi tudn

@ Méi thang

@ Chua théy bao gioy

>  67.5% of survey respondents rate that they see GETLUX’s social media sites every
day
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e Before the campaign:

Result: 55.3% of survey respondents did not know about GETLUX and 49.2% of survey

respondents did not like this brand before the campaign started.

Trudce khi chién dich dién ra, mire d6 nhan dién thuong hiéu GETLUX ctia ban?
114 cau tra 16

40

30 32 (28,1%)

31 (27,2%)

20 21 (18,4%)

19 (16,7%)

11 (9,6%)

Trudce khi chién dich dién ra, murc dé yéu thich cia ban véi thuong hiéu GETLUX?
114 cau tra l&i

30

28 (24,6%) 28 (24,6%)

26 (22,8%)
20

16 (14%) 16 (14%)

e After the campaign:

Result: 96.5% of survey respondents know about GETLUX and 97.3% think they love this

brand after the campaign.

Sau khi chién dich dién ra, mirc d6 nhéan dién thuong hiéu GETLUX cua ban?
114 cau tra loi

60

40 44 (38,6%)

34 (29,8%)

32 (28,1%)

20

Sau khi chién dich dién ra, mire d¢ yéu thich cla ban véi thuong hiéu GETLUX
114 cau tra |&i

60

48 (42,1%)
40

34 (29,8%)

29 (25,4%)
20

0(0%)

110



4. Summarize:

4.1 Lesson learned:

Prepare well before running ads
- Carefully review the advertising policy so as not to affect the timeline and
strategy.
- Constantly research advertising formats on social media platforms and prepare
every content carefully before running an advertising
- Content must be legal to avoid violating community standards.
Stay up to date with current trends
- Always follow hot trends on social platforms
- Follow funny and viral trends that easily attract high views
- Practice using the right filters to create special style of the video

4.2 Recommendations for next steps:

4.2.1. Online platforms:

Create website
Customers can easily choose variety of product models
Increase credibility and professionalism for customers

Create a new experience for customers

Purpose
+ Expand accessibility approach: The shopping trend of users is gradually shifting to

online channels. Having a sales website, the shop owner will easily deploy to push
orders and ship goods online

Increase the effectiveness of advertising activities: Because of stability and security,
all online advertising activities are website-centered. Professional website design will
increase SEO efficiency and ad conversions.

Build reputation and brand: Creating a professional sales website with a beautiful
interface, convenient online shopping support will make customers love and trust the

business more.
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e Focus more on media communication of Instagram and Tiktok
- Earn more potential customer

- Make advertising easier than Facebook

Purpose for Instagram

Sponsored posts on Instagram go viral. Sponsored posts will differ from ads because KOL
will often create content ads to drive customer interaction with the product. On the other
hand, this sponsored content will often be pulled from a customer's feed to drive more

engagement. Therefore, such articles will have the words "sponsored".

Purpose for Tiktok

+ TikTok has also revolutionized content creators and marketers in a wide range of fields,
making it easier than ever to connect to an unlimited number of networks. In an attempt to tap
into this lucrative market, luxury and luxury brands continue to flock to the app,
acknowledging its undeniable influence on shoppers' purchases and value. It's as a trend

channel.

e Email Marketing
- Help stay connected with customers
- Maintain sending products, inform customers

=> Promote customer purchase decision

Purpose: Save time and money: Usually, a marketing campaign will cost a lot of hundreds,
billions of dong for advertising methods via television, videos, KOLSs, etc., and it takes days
and hours to be able to implement those campaigns. Then Email Marketing will help
GETLUX minimize costs. Moreover, it also allows GETLUX send emails to thousands of
people in a split second without spending much time waiting, sending information to the right

potential customers as quickly as possible.
4.2.2 Offline:

In addition to online activities, we consider several issues related to offline activities to

enhance the customer experience at GETLUX:

e Create shopping bag:

- Environmental protection: Nowadays, people are paying more and more attention to
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environmental protection. Shopping bags help protect the environment, good for users' health.
In addition, the product stored in the shopping bags will be preserved more extended and not
as hot as a plastic bag. With these shopping bags, customers can keep other products, and the

business can create more sympathy in customers' minds.

- Show class and professionalism: If a company or business uses shopping bags instead of
plastic bags, it will impress customers more and help the brand gain more credibility.
Products packed in shopping bags will affirm the class and attractiveness and show their

value.

- Cost savings for businesses: With the use of shopping bags, businesses can print images,
information, and logos on the bags, attracting attention and creating more prestige with
customers. With this, businesses will not have to spend money advertising their products.
Using shopping bags and promoting such products will help more people know about the
brand while saving advertising costs.

e Focus on product image quality

- Attract customers: Beautiful images help attract more customers' attention and
stimulate product curiosity, while increasing the luxury of the GETLUX brand for
customers.

- Product features: The product's characteristics, when taken carefully, will help

viewers better understand the product and the benefits of buying high-end brands.

e Sponsor the event:

During the campaign, we sponsored an event about fashion at FPT University. However, the
primary audience of the event is from 18-24 years old, so in the future, GETLUX should look
for events with the primary audience from 24-35 years old (because according to research
above found that this age group has a higher propensity to buy luxury goods than 18-24 years
old) and has hobby behavior relate to this field for sponsorship, which will help businesses

reach more target customers, increase brand awareness and increase sales.
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