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I. Media evaluation

To test the communication effectiveness of VIProperty fan page phases I and II and create the basis
for future communication, this evaluation report is specially conducted by OUR BEST unit. Based
on the media assessment in the first phase of the market survey, this report makes some suggestions

for the later stage of the VIProperty

Target audience characteristics

1.1 Age structure
D6 tudi & gidi tinh @
) .
0% .. . -- 1 |
18-24 25-34 35-44 45-54 55-64 65+

B No B Nam

50,6% 49,4%

Age structure from Facebook

The majority of the target public falls into the age group of 18-24 and 25-34 years old

1.2 Sex

. NT . Nam

50,6% 49,4%

Sex of audience from Facebook

1.3 Area of residence
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Quéc gia cé nhigu déi tugng nhat

Viét Nam

Han Qudc

3%

Indonesia
1.2%

Hoa Ky
1%
Singapare
0.5%
Campuchia
0.4%
Bai Loan
0.4%
Héng Kéng
0.3%
Philippin
0.3%
Uc
0.3%

Area of residences from Facebook

90.9%

The target public region of residence spans many countries, but the most are in Vietnam (90.9%)

1.4 Educational level

Doi tugng @

Luat thich Trang Facebook @

3.555
D6 tudi & gidi tinh @

20%

18-24

Educational level from Facebook

0% .. ..

35-44 45-54 55-64 65+
B No B Nam
50,6% 49,4%
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1.5. Income

Doitugng @

Luat thich Trang Facebook @

3.555
D6 tudi & gidi tinh @

20%

0% .. .. -- s R

18-24 25-34 35-44 45-54 55-64 65+

B No B Nam

50,6% 49,4%

Income from Facebook
Since the targeted public majority is between 18-24, income will also be unstable. There are a

few in their 50s who have a more stable income.

Media efficiency

2.1. VIProperty Fanpage

Overview

Actions on the page: From 12/7-18/7, there are eight total actions on the page

- Pageviews: the number of page views from 12/07 to 18/07 is 293 total views

- Page likes: achieved 1453 likes according to the general statistics, up 667% compared to the
previous month (since July 1st)

- Number of people reaching articles: 12,702 people, a slight increase, in general, a rise of 56%
compared to the previous month (from July 1st)

- Post interactions: 984 interactions with posts, increasing gradually over six days, generally
increasing by 174% compared to the previous month (from July 1st)

- Video: 700 turns in 3 seconds minimum, 8650 overall increase.

- Page followers: according to the general statistics, there are 71-page followers, an increase

compared to the previous month (from July 1st); the figures increased by 446%

Followers

5| Communication Campaign For VIProperty



Téng s6 nguoi theo dbi Trang: 3.633

Téng sé ngudi theo déi Trang TIEU CHUAN
Sa sanh hiéu qua trung
binh theo thoi gian.

Téng s6 ngurdi theo dai

Trang

Total number of page followers of Facebook

From July 1, 2022 - July 31, 2022, the total number of Page followers increased from 3182 to 3555.
All Page followers are organic followers.
July 16, 2022, is the day with the most organic followers (57 people).

Page unfollows count: 0 times.

Pl

Total number of page followers of Facebook

Sources of followers:
- The computer hasn't classified it yet
- On page

- Search
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- Page Suggestions

Like

Téng lwot thich Trang: 3.554

Total number of page like of Facebook

Téng lwot thich Trang

Thich Nguén S6 lwgt thich Phin trim luot
thich

Khac 20%

Trang cia ban 70%

Bang tin 10%

Tim kiém 1.51%

Goiy Trang 0.5%
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100 4

20

THANG 7
Total number of page like of Facebook
Thich Ngudn S6 It thich Phin trim lwot
thich

Khace 103 51.76%
103

Trang ciia ban 71 35.68%
71

Bang tin 21 10.55%
21

Tim kiém 3 1.51%
3

Goiy Trang 1 0.5%
1
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Number of people access

Téng s nguei da xem Theo phan Theo do tudi va gi&i tinh Theo quéc gia Khac -
Ni¥ Khac
17
0 | ‘ ‘ -I -
<13 1317 18-24 25-34 35-44 45-54 55-64 55+

Number of people access of Facebook

Based on the chart shows:
- The highest number of people reach organic posts.
- The date of achieving the highest number of people reaching organic posts: July 18, 2022
(1152)

nan hinh cda ho. B

TIEU CHUAN
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TIEU CHUAN

Total number of people reached of Facebook
Based on the chart shows:

Only one recommendation for this page

oat déng twong tac khac

Binh luén sé Khac TIEU CHUAN

Total number of people reached of Facebook

Based on the chart shows:

Emotions reached the highest: 164 on July 17, 2022, and the lowest: 3 on July 15, 2022
Highest rating: 21 on 17/07/2022, lowest score: 0 on 15/07/2022

The highest share: 69 on 17/07/2022, the lowest: 0 on 12,13,14,15/07/2022
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Lwrot thich va nhifng ca

Yéu thich == Wow udn ( ¥ TIEU CHUAN

Total number of people reached of Facebook

Based on the chart shows:

Highest likes: 107 on July 17, 2022, lowest: 2 on July 15, 2022

Favourite reached the highest: 30 on 1707/2022, the lowest: 1 on July 15, 2022

Haha, the highest score: was 22 on 17/07/2022, and the lowest score: was 0 on July 18, 2022
Wow, the highest: 6 on 16/07/2022, the lowest: 0 on July 18, 2022

Tdng sb ngwdi dwoc tiép can

P43 thanh toan TIEU CHUAN

Total number of people reached of Facebook

Based on the chart shows:

The highest total number of people reached: on July 18,2022 (1171)

Page view
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Téng sb ngwoi da xem Theo phan heo i tinh Theo g

Téng sé nguedi da xem

Total number of people reached of Facebook

Based on the chart shows:

e Highest total views : 125 views (July 17, 2022)

e Lowest total views: 12 (July 15, 2022)

e Total views decreased gradually from 12 to 16 July 2022 and increased steadily from 16 to 17
July 2022)
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Posts

Théi gian fan 1én mang Loai bai viét Bai viét hang dau tr cac trang ban xem

Di¥ liéu hién thi cho 1 tuan gan day. Théng tin chi tiét vé thoi gian trong ngay dwoc hién thi theo mui gie Thai Binh

T3 T4 T5 T6 7

NGAY

CN
THOI GIAN

500

400

300

200

100

0

T2

03:00 09:00

Posting time of Facebook

Based on the chart shows:

18:00 21:00

e The time when fans go online the most: from 6am-8am, 9pm-10pm

e The least time fans are online: from 1pm-2pm

25/07/2022

20/07/2022

20/07/2022

20/07/2022

19/07/2022

ﬂ" [English below] So v
; cac nuoc Bong Nam A,

[English below] Ngurdi
tror Iy cdn hé VIProperty

==\ [English below] Chac
: H han ai trong ching ta

Hién nay cé rat nhidu

B hicu oo 10a G0 kni d

[English below] X& hd
ngay cang phat trieén

Posting time of Facebook

%]
£n
=

451

L
=]
2
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Based on the data shows:
e The page is now promoting interaction, being more creative in each article and increasing the

number of viewers.

People

e Fan of the page

Fan cla ban Nguw&i theo dbi cia ban $6 ngudi da tiép cdn S6 ngudi trong tac
]

Fan coa ban Tinh/Thanh pho Fan cua ban Ngon ngie Fan coa ban

Location of fan on Facebook
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Based on the chart shows:
- Gender:
54% of the page's fans are female
45% of the page's fans are male
- Age:
Ages 18-24 make up the majority of the total number of fans on the page:
From 18-24: Male accounts for 8%; Women make up 6%
From 25-34: Male accounts for 6%; Women make up 8%
From 35-44: Male accounts for 1%; Females make up 2%
From 45-54: Male accounted for 0%; Females accounted for 0.141%
From 55-64: Male accounted for 0.141%; Female accounts for 0%
From 65 and over: Male accounted for 0.141%; Female accounted for 0%
- Nation:
The page's fans have 681 people in Vietnam and make up the majority of the total followers
- Province/City:
There are 443 people in the city area. Ho Chi Minh
There are 63 people in Bien Hoa, Dong Nai
There are 22 people in Binh Duong
And a few in other provinces
- Language:
Vietnamese has 627 people and makes up the majority
English - American has 54 people
English - English has 25 people
And some other languages

o Followers
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Fan cla ban Nguwi theo doi cla ban $6 ngwéi da tiép can 50 nguoi twong tac
™

Québc gia Ngurdi theo d... Tinh/Thanh phd Ngwdi theo d... Ngon ngi Ngueéi theo d...

Number of people visiting fanpage
Based on the chart found:
- Gender:
54% of page followers are female
45% of page followers are male
- Age:
Ages 18-24 use the majority of total followers on the page:
From 13-17: Male accounts for 2%; Female use 1%
From 18-24: Men account for 35%; females use 41%
From 25-34: Male accounts for 6%; Female use 8%

From 35-44: Male accounts for 1%; Female use 2%
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From 45-54: Male accounted for 0.814%; females used 2%

From 55-64: Male accounted for 0.136%; Female use 0%

From 65 and up: Men use 0%; Female use 0.136%
- Nation:

The following page has 3555 people in Vietnam and accounts for the majority of total followers
- Language:

Vietnamese has 653 people and is used by the majority

English - American has 56 people

English - English has 25 people

And some other languages

Fan cla ban Nguw&i theo dbi cua ban $6 ngwdi da tiép cdn S6 nguwdi trong tac
-

hm

Nam

Quoc gia S0 ngwrd dat... Tinh/Thanh phé S0 ngwdri da t... Ngén ngiF S0 nguwi da t...

Number of people visiting fanpage
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Based on the chart shows:
- Gender:
32% of page visitors are female
68% of people who reach the page are male
- Age:
Ages 18-24 make up the majority of the total number of people accessing the page:
From 18-24: Male accounts for 41%; Females make up 22%
From 25-34: Male accounts for 15%; Women make up 5%
From 35-44: Male accounts for 2%; Females make up 1%
From 45-54: Male accounted for 0.71%; Females make up 1%
From 55-64: Male accounted for 0.247%; Females accounted for 0.239%
From 65 and over: Male accounts for 0.112%; Females account for 0.327%
- Nation:
The number of people accessing the page has 12087 people in Vietnam and accounts for the
majority of total followers
- Province/City:
There are 4507 people in the city area. Ho Chi Minh
There are 1096 people in Hanoi
There are 604 people in Bien Hoa, Dong Nai
And the rest are in other provinces
- Language:
Vietnamese has 11837 people and makes up the majority
English - American has 400 people
English - English has 201 people
And some other languages

e Number of people who interacted
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Fan cla ban Ngu&i theo dbi cla ban $6 ngudi di tiép cén Sé nguwdi trong tac
]

Nam

42"

Quoc gia SO ngurdi tiFoe.... Tinh/Thanh phd SO nguei twre... Ngén ngik SO ngurdi tro...

Number of people visiting fanpage

Based on the chart shows:
- Gender:
58% of page interactors are female
42% of page interactors are male
- Age:
Ages 18-24 make up the majority of the total number of people accessing the page:
From 18-24: Men account for 30%; Women make up 31%
From 25-34: Male accounts for 6%; Women make up 7%

From 35-44: Male accounts for 2%; Women make up 5%
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From 45-54: Male accounts for 2%; Women make up 11%
From 55-64: Male accounted for 0.329%; Females make up 1%
From 65 and over: Male accounts for 0%; Females make up 2%
- Nation:
The number of people interacting with the page has 293 people in Vietnam and accounts for the
majority of total followers
- Province/City:
There are 186 people in the city area. Ho Chi Minh
There are 32 people in Hanoi
There are ten people in Bien Hoa, Dong Nai
And the rest are in other provinces
- Language:
Vietnamese has 250 people and makes up the majority
English - American has 57 people
English - English has seven people

And some other languages

2.2 VIProperty Furnishing Fanpage

Overview

e Page likes overview: 1066 likes, increase 258% from before running the campaign

e Page followers: 966 followers, increase 258% from before running the campaign
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Number of people visiting and reaching fanpage

Target public characteristics

a. Age structure, gender
Doi tugng @

Lugt thich Trang Facebook @

1.066

D6 tusi & gidi tinh @

) . ..
0% . -- L ———

18-24 25-34 35-44 45-54 55-64 65+
. N . Nam
48,8% 51,2%

Age structure from Facebook

Most of the target public falls between the ages of 25 and 34. The
level of difference between men and women is not high.

b. Residential area
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Vigt Nam

Hoa Ky
1.6%

Malaysia
1.1%

Philippin
1%

Han Qudc
0.5%

Uc
0.5%
Hong Kéng
0.3%

Indonesia
0.3%

An Db
0.3%

Campuchia
0.2%

Top tinh/thanh phé

Thanh phé Ho Chi Minh

Quang Nam, Quang Nam Province
Ninh Hoa, Khanh Hoa

Da Nang

Ha Noi

2.9%

Dién Binh, Kon Tum Province
2.4%

Buén Ma Thuét, Ddk Lik
1.9%

Thi Dau Mét, Binh Duong
1.1%

Buon Ea Tieu, Bak Lak Province
1%

Rach Gig, Kién Giang
19

Residential area from Facebook

6.6%

14%

13.3%

92.9%

25.9%

The target public residence spans many countries but the most in Vietnam with 92.9%. Ho Chi

Minh accounted for the highest proportion of 25.9%.
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Cultural level

Poitugng @

Lugt thich Trang Facebook @

1.066

D6 tusi & gidi tinh @

) . ..
. . R @ ...
18-24 25-34 35-44 45-54 55-64 65+

B N B Nam

48,8% 51,2%

Income from Facebook

According to statistics on age, gender, and residency , the target public still matches the target
audience identified when campaigned. So, at the next stage, we're going to try to find out and

post the right information and engage the target public.

Media preferences of the target market:

The public's own target for the apartment furniture segment includes only investors (landlords).
They have the goal of designing apartments to push enough furniture and rent well-priced or
apartments with full interior but budget not too high. The content of the Viproperty Furnishing
satellite fanpage captures this insight of guests, so the media articles are aimed at the issues they
care about: image of convenient design packages of luxurious youthful style, the convenience of
the packaged interior,.. Combined with beautiful wits and clips of the construction process have

attracted the target public.
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Vil

Chinh sach
bao hanh
dich vu
noi that tron goi

Em——
525 47 T Cao hon =6.6x i R e
hgusi tip cin Langt turomg e Diém phan phii iy S Gy vl

MBO MODERN

VIFROPERTY FURNISHING

444 16 + Caa hon +6,4x T
Mgt tidip cdn Lusgt tisang b Dim phin phd g <o B vl

CoO
Post on Facebook

Demos try running short clips on Facebook Reel of Viproperty Furnishing fanpage, to increase

recognition and reach to customers.
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i, ViProperty Furnishing

Lign hé hd trg: 0968955543

P o040

921 39 i vidt
MNgUth ép can LU Tuicing tac Quang cao bai

Reel on Facebook

2.3. Tiktok VIProperty apartment

On the Tiktok platform, furniture is in the experimental phase of VIProperty but receiving

attention, so it will continue to promote in the upcoming period.
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11:16 74 all ¥ @m)
4 Phan tich

Téng quét Ndi dung Followers LIVE

Gidi tinh ()

46.8% 53.2%
N{r Nam

Pia diém ndi bat O

Hoat ddng cua follower () Gid Ngay

Dif liéu hién thi theo gid dia phudng ctia ban (UTC+07:00 gid)

7pm
{ thang 802 >
10
II nllllllllllllllllll
3am 7am 11am 3pm Tpm Mpm
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1M15 49 ull T @m)
4 Phan tich

Téng quéat Ndi dung Followers LIVE

Tudng tac

[> Lugt xem video
609 (-28.1%)

E Ludtxem ho s
20 (-35.48%)

 Thich
8 (94.77%)

&) Binh luan
4 (-69.23%)

2> LUGt chia sé
2 (-33.33%)

Followers

117 t6ng cong
+5 follower rong trong thang 7 28 - thang 8 03

NGi dung

0 bai dang
-1 (so v@i. thang 7 22 - thang 7 28)

LIVE

N/A video LIVE
N/A (so véi. thang 6 09 - thang 7 07)

Tiktok account performance analysis
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2.4 Website VIProperty

Currently, the website has not revised the interface, so the blog posts on the website are only
written in English. However, the articles on the website are still guaranteed to be on schedule.
Articles are built and use SEO keywords. The website is new and does not have a high credibility
on Google so we use niche keywords so that it is easy to go to the top of the search when
customers search on the Google search section.

Use Allintitle to research the unavailable title to be able to hit title SEO. In addition, we also use

semrush tools to research keywords, track traffic of the website.

11. Production evaluation

1. Series “Chuyen nghe”

a. Main purpose

This podcast series is a series about the real estate industry that VIProperty has invested in and
produced. The main goal of this series will help viewers better understand the real estate industry as
well as the existing services of VIProperty: Purchasing, Furnishing, Leasing and Property
Management. Each episode will focus on sharing each service. Besides service definition, series
“Chuyen nghe” helps customers understand how VIProperty improves its services to bring the best
to customers.

b. Category

This series belongs to the podcast genre. A podcast, or netcast in general, is a collection of digital
audio or video files that consumers can download and listen to. There is no set duration or
frequency for each podcast. Each podcast is usually a few minutes to a few hours long. The podcast
quality of each channel is also different. There are podcasts made with very little recording
equipment. At the same time, others are recorded and edited in a professional studio for optimal

sound for each piece.

The first and most important factor, in addition to picture quality, is video audio. The voice from all

characters must be of the same quality, clear, and free from noise.
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c. Performance

i.  Video performance

Click here to see full video

The first episode of the series “Chuyen nghe” talks about definition and how meaningful of
Property management service is. Through this episode, VIProperty hopes to bring the most correct
definition about Property management service to Vietnam real estate market ; part of educating

customers about the necessity and civility of this service.

chuyén ctia nhifing ngudi tham
nién da lam lau ndm. Théng qua

NGUGIBANICHUONG TRINH —

Thumbnail from the video
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https://www.facebook.com/watch/?v=533613418424213

ii.  Effective evaluation from communication channel (Facebook)

Téng quan Hiéu qua Xem trudc bang feed
Hiéu qua
SO ngudi tiep can @ Lugt tuong tac @ Lugt tuong tac tieu cuc @
Téng Cam xuc Téng
1.088 243 1
Tu nhién 1.088 (100%) Binh luan 52 Duy nhat 1
Tra phi 0 (0%) Lugt chia sé 28

Xem chi tiét

Reach and interaction of the video from Facebook

Launched day: June 5th, 2022

Numbers of reach: 1.088 reaches

Numbers of interactions: 243

Numbers of comments: 51 comments

&

Pras |

W

Thich Phan héi  Ngudibinh luan: Pham Thi Thanh Tra @ 7 tuan

Nguyén Nga
Dich vu nay bén nudc ngoai phat trién 1am, gid mdi thay cé 1 don vi & Viét Nam c6

Thich Phan hdi 7 tudn

# Tac gia

VIProperty

Nguyén Nga Cam on ban da quan tdm dén VIProperty. Chiing téi s& tiép tuc phuc vu quy
khach hang nhiing dich vu t6t nhat

Thich Phan héi  Ngudibinh luan: Pham Thi Thanh Tra @ 7 tuan

Thich Phan hdi  Nguwdibinh luan: Pham Thi Thanh Tra @ 7 tuén

Hien Viphouse

Nhé& co Viproperty chia sé ma minh hiéu thém vé dich vu Property Management. Rat thuan tién
cho khach va cha nha. Thank Viproperty va 2 ban Will, Louis nhigu. Mong nhiing s& sau cua seri
phat song sém

Thich

Phan héi 7 tudn
2 Tac gia
VIProperty
Hien Viphouse Cam dn ban da quan tam dén VIProperty. Chung toi sé tiép tuc phuc vu
quy khach hang nhitng dich vu t6t nhat

Thich Phan hdi  Nguwdibinh luan: Pham Thi Thanh Tra @ 7 tuén
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@ Lé Yénn
gid minh mdi biét 13 co dich vu nay
Thich Phanhdi 7 tuan
A Tac gia
VIProperty
Lé Yénn Cam on ban, cing don xem nhiing tap tiép theo cla talkshow "Chuyén nghé" nhé

Thich  Phan hdi  Nguaibinh luan: Pham Thi Thanh Tra 7 tudn

Positive comments from the video post on Facebook

2. Personnel photoshoot

a. Main purpose
To increase the quality of the personnel photos, VIProperty wants to invest in re-implementing
photos for employees to enhance the value of the company, VIProperty believes that the image of
personnel is the first thing to approach customers. The beginning of July 2022 is the right time to
implement this plan because the epidemic has subsided, and the company has also operated more

stably after the break.

b. Performance
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c. Applicability

Besides the plan to change leaders photo on VIProperty’s website, personnel photoshoot also used
for internal honors and internal monthly news. These professional photos could increase the

professionalism for the face of the company.
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@ Vieo

L3I NGO

Trong Quy 11 vira qua, ban lanh dao VIPropenty da d¢

ra céc chien huoe cu the rong viée phat trien thuong

hiu nhiim mang nhimg mang dich vy ciia cing ty (1

i cé ning. Tir 6, VIProperty

16 chire thém phiéu nhimg hoat déng ndi b vo1 mong
én gin két ViPers va ning cao tinh thin nrong

tro, lam viée ddi nhom déng thoi nang coo kha nang

am hiéu vé nganh Bit dong san,

BDue phat wién theo dinh hudng 1 thinh Thuang
hiu dich vu bér djng san dinh cho nguir mric ngodi
hing diu tai Viét Nam, VIProperty di diin duge sy
(ng b cia edc khich hing mdi bén canh sy dén whin
cua cic khach bing tiém nang trong va ngodi nudc.
Diy la mét tin hiu rat 10t cho VIProperty noi chung
vi toin thé nhin vién ni riéng

Vi Ting birérc khang dinh thuong higu,
nhim mang dén nhimg théng diép tich cyc, bén canh
viée lru giik lgi nhimg ki niém ciia cic VIPers uén
con duimg chinh phye ede khich hng tém ning.

Hay luon sin sang tinh thin bt pha gii han, e tin
vitem 16i nhimg dinh cao mai nhé ede VIPers!

Vi

THE REST ONE-STOP REAES

Vi thim nién hon 6 nfim hoat dong, VIProperty
da v dang 1 conp ty One-Stop Service din diu
trong thi tuang bit ddng sin danh cho nwi
& minh chimg ré ring nhit cho
e v truomg thinh cia mi ¢ nhin, ciing
nhu sire manh ndi tai cita tip thé VIProperty sau
thés gian chiu dnh hurong cira Covid-19. Dot phi
wong ur duy, qu
in chién binh cia toin thé

hudng cua ban lanh dao trong théi gian qua la
mang thirong higu cia VIProperty dén gan hon

dich vu 1 Property Manageme:
Leasing. bén canh viéc diy manh Sales cho céc
Khitch hing muge ngodi

€ thé thity dity chinh 1 khéi diu ciia chuyén
hanh trinh moi, chuyén hinh trinh mang hinh
anh cia cong ty dén véi cang ching thong qua
suchi vi chuyén nghigp nhi
thém nhimg gid tri mi VIProperty mang dén cho
cic khich hing thin yéu cia minh

VIPROPERTY - TUNG BUGC
KHANG DINH THUGNG HIEU

n noi bt

ATE SERVICE P

L3I CHIA SE

N TIN NQI BO CONG TY 50 08 o

“Trong thori gian Chi tich Charles Ha khong co mt tai Viét Nam
vi dai dich Covid-19 nhung van lun Jo ling va dieu hanh cic
edng vide ur xa. Dén khi dng quay o lai Viét Nam thi rit vui
i nguiri déu khoe manh vi tran iy ning
nhur eéng vige vin duy tri 16t va virgt qua dgi dich thinh céng
Ban bién tap xin trich din 1 chia sé cia Chi tich trong budi
& hing diu nim 2022:

lugng, cing

n, cing ty i dat duoc
2 ta di nhin dige niém
vui tir d dn Rose Town Hi Noi, nhin bin giao tém i du in
Eca Green Saigon. Bén canh do, VIProperty eling dang quin Iy
gn 1000 can hd & H Chi Minh va Ha Ngi

D dgt duge nhimg thnh qua o, 16i hiéu ring it i cic phong
ban tai VIProperty da nd e ngay dém, hé tro 1in nhaw trong
cing

nhim giiip cong ty ngay

it lugng dich v vieet tdi. Mét |

déng gop va

¥hé khin dang chés doi ching ta nhmg Ban Lanh Pgo luén fin
firémg ring vaii sy doan ket va nd lre sin co, chiing ta s& chinh
phuc dirge nhimg dinh es0 mdi. Do ciing I nhim
biét danh cho VIPers trén con duimg vuot gidi han cita ban thn
muc tiéu mdi

cor héi de

Mid-year summary bulletin using new portrait photo of VIPropertys founder

ViProperty

HE
STELLARS

CHUC MUNG

VD[ [am VDM

XUAT SAC CHOT COC THANH CONG
DU AN THE 9 STELLARS

CAN HO

https://viproperty.vn/
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Purchasing sale staff honor banner using his new portrait photo
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Chinese sale team honor banner using new portrait photo

3. Corporate video

a. Main purpose
ViProperty has experienced more than six years of establishment and development in the real estate
market. To reinforce the image and values of the company, corporate video as a means of bringing
the most reliable and official information to customers. Besides, a well-organized company
introduction video will make a good impression on customers, increasing trust in the company
providing services.
This company introduction video will be pinned at the top of ViProperty's e-commerce platforms to

introduce and impress customers when coming to ViProperty.
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b. Editing progress

i.  Draft

thn thus thang 07/20xx
G c3n hi 28.01 a8 dudc

Scenes from the corporate video

ii.  Timeline for editing

HAU KY
5 Chon loc Footage Minh Quén Pending Chn thay cdc footage nhu @8 feedback
6 Xin ban quyin Béng Khanh Pending Quén & Hai Yén tim footage - Bing Khanh mail xin
7 S&p xép cac canh quay Minh Quén DONE Budng hinh tién d6 70% - cin thém nhikng chd con thidu
8 Dyng thé (di dweng day) Minh Quan DONE Quén da dyng va dang chinh sira theo feedback
9 Tinh chinh video Minh Quén Pending Quan tinh chinh video mugt hon
10 C3tbd canh thira theo feedback Minh Quan Pending Quén dang cét theo feedback
11 Higu tng Tom Done sdng 26/07/2022 Tom thyc hign
12 Nhac nén Minh Quén Not yet chigu 26/07/2022 Minh Quén thiec hién
13 Amthanh (5m mdi trutmg va Ton Not yet chidu 26/07/2022 Tom thue hin
cac loai @m thanh khac)
27/07/2022 chét . e s e .
14 Thu voice Tom & HAi Yén & Béng Khanh Not yet 28}{07/{2022 thyc D28 Khanh Thanh Tré Hai Yén 5m va chot voice + chét
hign neay
15 Chinh voice Tom Mot yet 29/07/2022 Tom thure hién sau khi thu voice
16 Color grading Minh Quén Not yet 28/07/2022 Quén thuc hién sau khi chét draft 3
17 draft 1 Minh Quén & Anh Tom Done DA review ngay 22/07/2022
18 draft 2 Minh Quén Done DA review ngay 25/07/2022
19 draft 3 Minh Quén Naot yet chiu 26/07/2022 Theo deadline, draft téng bao gbm graphic
20 Ban draft téng Minh Quén Naot yet 27/07/2022 Theo deadline, draft téng bao gbm graphic
21 Kiém tra, hoan tat chinh sita Minh Quén Not yet 30/07/2022 Hoan thanh full BD review

Deadline for the final draft is July 30st, 2022. The video will launch in the beginning of August and
use this video to run VIProperty Facebook fanpage ad.
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III. Action for next steps

After 2 months running a communication campaign for VIProperty, our team has brought
100 leads for 4 main services. Realizing the effectiveness and productivity of our team,
VIProperty asked us to continue to work as full time staffs and create more creative
campaigns around the “An assistant for your apartment” big idea.

Throughout the graduation thesis, our team has got more knowledge about creating a
campaign, finding leads. We will keep it as valuable knowledge and improve it.

After the first episode, the series “Chuyen nghe” was pending because of the president's
schedule change. By observing the results that the first episode brings, we are planning for
the next episode to introduce to VIProperty’s customers about Purchasing, Leasing and

Furnishing.
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@ HR3 Building Of Eco Green Sai.

< (i & www.google.com/search

Google HR3 Building Of Eco Green Saigon

https: Nw\.\/wynuluhe coOm » waltch
Eco Green Saigon Ma can HR3.xx22 - YouTube

ecogreensaigon #ecogreenquan? #ecogreen #canhoecogreen
#canhoecogreensaigon - Chii giri ban Can hd Eco Green qua...

YouTube

https://viproperty.vn
Eco Green Saigon F’rolect - \f‘wpropeﬂy

HR3 building of Eco Green Saigon is considered to have the most prime location when it is

located next to Huong Tram Park with a total area of 22 hectares.

hitps://alocanhosg.com » tien-do-ec: Translate this page
Tién d6 hoan thién Eco Green Saigon | Cap nhat 12/2021

Dec 17, 2021 Khu can h$ Eco Green Sai Gon da ban giao Block Hr1 va HR2, tba HR3 va M2
dﬁng hoan thién, dv kién ban giao cudi nam nay.

http://fang-goldland.com

ECO GREEN SAIGON Prolect - District 7
Location: 39/8B Nguyen Van Linh, Tan Thuan Tay Ward, District 7, HCMGC ; Developer: Xuan Mai
Saligon Investment Construction Corporation ; Total area: 14,36 ha

Related searches

® amenities at eco green saigon -~ -

< C = n @ www.google.com/search

Google amenities at eco green saigon

https://viproperty.vn » tak ! et
ot

Take a closer look at the amenities at Eco Green Saigon
Let's take a look at some outstanding amenities at Eco Green Saigon with VIProperty: - Eco

Green Central Park is 3.5 hectares wide

http://eco-greensaigon.com.vn r Translate this 5 3 " See pholos

eco-green saigon - EcoGreenSaigon - Cén hd cao cap
Eco-Green Salgon is a commercial, service, hotel and high-class apartment complex, located in ECO GREEN SAIGON
a prime location with rank interior amenities and high-end ..
Directions Save
hitp://eco-greensaigon.com.vn Translate this page
EcoGreenSaigon - Can ho cao cip
Modem facilities, equipment - Eco-green Saigon, Salgan nam hai Saigon project - Location of

th ter fi | t - Th I L k o
e center for value improvemen e only project “owns" 2 parks Address: 398 Nguy&n Van Linh, TAn Thuan Tay,

Quén 7, Thanh phé H& Chi Minh

https:/fwww.asia-prop.com » Jistrict : Hours: Open - Closes 10PM ~

Eco Green Saigon - District 7
* 1. Serviced apariments include electricity, water, gas, Wi-Fi, housekeeping and VAT in the rent

u an edit - Ow siness?
and not electricity. * 2. For condominiums, utilities, Wi-Fi ... Suggest an edit - Own this business

Add missing information
https://www.dotproperty.com.vn » ec Translate this page
. . Add place's ne number
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