ﬂﬁ

T UNIV s

COMMUNI‘ON CAMPAIGN \

TO RAISE CIVILIZED SEXUA
AWARENESS FOR AGES 18-40
OF VAN DAC PHUC
COMPANY

-




MEMBERS

Nguyen Trong Duy

Member
Nguyen Xuan Truong
Leader '
Mrs. Thu Hue Pham Hai Ha
Supervisor Member

Le Nguyen Phi Long
Nguyen Minh
Giang

Member

Member




01 03 03

INTRODUCTION STRATEGY & TAGTIGS BUDGET

02 10
MARKET RESEARCH MEDIA SELEGTION TA B I_E MEASUREMENT &

0 - 0 F FI\(lAlUATIUN

PROPOSAL PROJECT SUGGESTIONS &
EXECUTION RECOMMENDATIONS
04 06 12

GOALS & OBJECTIVE TIMELINE SUMMARY




e
01

INTRODUC

o _J _

= -

i -

-

_ I
o _.-I




1.PROJECT INTRODUCTION

English Name

Communication campaign to raise civilized sexual awareness
for ages 18 to 40 of Van Dac Phuc Company.

Vietnamese Name

Chién dich truyén thong nang cao nhan thirc tinh duc van minh cho
I(ra tudi tir 18 dén 40 cuia cong ty Van Pac Phic.



2. PROJECT INTRODUCTION
Reasons to choose this project Team's purpose

Accumulate and learn from experience.
Wanna change judgement of society, talk
about sex in an open way, and obtain
more knowledge about this field.

Relevancy

Wanna change judgement of society, talk
about sex in an open way, and obtain
more knowledge about this field.

Meaning

For organisation:

Prove that the organisation's vision,
mission, and core values are on track.

For team:

Members self-reflect and explore to see
what's the judgement and myths of the
young generation on sex.




3. PROJECT OVERVIEW

The current project

Project consists of 3 periods:

e Period 1 (December 2021 - January 2022). Planning, ideate.

e Period 2 (January 2022 - April 2022): Raising awareness campaign on
social media.

e Period 3 (May 2022 - December 2022). Continue sale.

The proposed project

Boundaries of the project



OUTSTANDING
RESULT




COMPANY INTRODUCTION

VNDRC -1
About Van Dac Phuc

gﬂ"' "
Van Dac Phuc is a company specializing 3

INn teambuilding activities and creative
media services, founded on May 1/,2013.

Experience Address
About 10 years on events planning and No. 59 Lang Ha - O Cho Dua
team building fields. Ward - Ba Dinh District - Hanoi

- Vietnaom.



01 VISION

Gather the wisdom and strength of senior
leaders with many years of experience in the
field of Events Planning, Team Building and
Game Show in Vietnam and Nationwide.

VISION, MISSION, CORE 1/ ss10n

VALUE Appeal business partners, more investors and
provide the best services to events bookers.
To create a better team-building playgrouno
for other companies.

03 CORE VALUE
‘Responsibility till the end”




BRAND IDENTITY
! 4

VANDNC

Meaning of the brand's symbol

Black is for mysterious and luxurious. Orange is for happiness and full of

energy.
The reason for this design selection is to provide customers a luxurious
looking and energetic attitude of work.

The enthusiasm of Van Dac Phuc to events planning and team-building

fields has been shown directly through the brand's identity.
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01. SITUATION ANALYZE

Searching for the term "Sexual harassment” on Google

yields 1.9 billion results in 0.47 seconds.

The most important cause for this condition is that the
educational system’'s sex education is inaodequate. -
According to Ethiopia journal of health science in 2012,
the most important cause for this condition is that the

educational system’'s sex education is inadequate




O 2 o S W O I « The organisational staff only

served for four, making it difficult
or impossible to fully guarantee

the  projects progress and

e Supported and powered by Van Dac effectiveness.
Phuc company.  Focus on video material, too much
e The group's members have a wealth of text, and image-based information;
experience in the sphere of sex life. sound and others are still lacking.

e Difficulty in seeding in groups

« A niche market with few to reach the target audience,

competitors. e Covidl1? pandemic

« Content that captures the e Vietnom's different customs
attention of a large number of aond culture, it is easy to
most people is easy to acquire encounter criticism or
the trust ond love of target controversy in the community.

audiences if done correctly.



03. AUDIENCE ANALYZE

QUALITATIVE STUDY

PEOPLE 8 People 18 - 40 years old
« KOL in sexual field: Hdng Ostara &

Ngd Quang Cudng
« Sexologist Binh Thai Son
« 6 people 18 - 30

RESEARCH 2 main problem are:
INFORMATION e The current state of understanding

of sex education
« How they appoarch sex?



QUALITATIVE STUDY

THE CURRENT STATE OF UNDERSTANDING OF SEX EDUCATION

GROUP

18 - 30 YEARS OLD

)
Not really ready for sex as they think

v

-

They agree to have sex because itis a
lover, satisfying the partner's needs. 2 of
the interviewees never thought about what
they would do if they got pregnant

)
Sex to them is merely lust

2 people admitted not fully aware of STls. They
also consider STIs are not so important

1 person agrees to have sex because their
partner wants to even if they don't want to
have sex



QUALITATIVE STUDY

THE CURRENT STATE OF UNDERSTANDING OF SEX EDUCATION

GROUP
18 - 30 YEARS OLD

Not really ready for sex
as they think

"‘Many women think: they have to pamper
their husbands and learn more skills to make
their husbands happy. But firstly, they have
to know how to enjoy themselves. Sex is not

Not fully understand the risks in
just one person”

relationships and sex

"Many women don't want but their husbands
want to have sex. Having sex without consent
is the same as rape?”

'Sex is very important in a relationship.
Many couples divorce just because
there is no consent in sex”



QUALITATIVE STUDY

HOW THEY APPOARCH SEX?

.
T chedie @ = A
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Past Now
sex education has been included in the In recent times, some high
experimental curriculumThe content schools and universities
mainly on the anatomy and physiology of have begun to pay more
the body, not to mention the relationship attention to sex education

between the sexes, sexual issues and
sexual relations.



QUALITATIVE STUDY

HOW THEY APPOARCH SEX?

)

Sex education in the family is
less interested by parents.
They also lack information
about sex education, so they
are not fully aware of the role
of this educational content.

They do not care or have
many difficulties in
educating their children.

Parents try to avoid discussing
these issues with their children for
as long as possible



03. AUDIENCE ANALYZE

QUANTITATIVE STUDY

PEOPLE 630 People 18 - 40 years old
e Group 18 - 30: 315 people
e Group 30 - 40: 315 people

RESEARCH 2 main problem are:
INFORMATION « Awareness and the important of sex

education
« Awareness about sex agreement
e Factors affect on the decision to have sex



QUANTITATIVE STUDY

People 18 - 40's awareness the important of sex education

18 - 30 18 - 30 Overal
(n=315), % (n=315), % (n=630),%

Indicators

Sex education should be given
to people over 14 years old

Fully factor of sex education

Result of not have sex educate
(self-conscious, conflict in
relationship)

People 18 - 40’'s awareness about sex education

More than 27% know all
the issues and knowledge
in sex education.

More than 405% of them
are not fully aware of the
consequences of not
having adequate and
serious sex education.



QUANTITATIVE STUDY

Sex Education include

In sex education, people

often overlook the
M&i quan hé content of relationship
management.

87.3%

Sinh s&n, tudi day thi
94.1%

60.3%

Vai tro gidi, tinh duc
SYRS

45.3%

Bénh l&y qua tinh duc, tranh thai
78.9%

- X 42 A 96.3%
KY nGng vé déng thudn tinh duc
96.3%

. . 80.2%
Hoat déng tinh duc
83.9%

100
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N
al
a
(@)
~
al

Survey about Result of not have sex educate
B 18 - 30: n=315; %
B 30 -40: n=315; %



QUANTITATIVE STUDY

Result of not have sex educate

42.9%

Tu ti vé bdn than
50%

a , , _ 60.1%
khéng thoa man khi quan hé
71.4%

66.4%

Rdo cdn trong méi quan hé
67.9%

95%
Mang thai sdm
79.59%

85.4%

Bénh phu khoa
76.8%

45.3%
Bénh tédm ly
87.7%

(@)
N
a
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o
~
a

100

Survey about Result of not have sex educate

B 18 - 30: n=315; %
30 - 40: n=315; %

They believe that "self-esteem
in body when compared to
movies’, "negative effect on
romantic relationships” is not
a consequence of lack of sex
education.



QUANTITATIVE STUDY

People 18 - 40’s awareness about sex agreement

18 - 30 18 - 30 Overal

Indicators (n=315), % (n=315), % (n=630),%

Having sex is one thing
important in romance

relationship 66.4% of survey
respondents have fully

aware of full factor sex
Important of agreement about agreement

having sex

Factors of agreement about
having sex

People 18 - 40’s awareness about sex agreement



QUANTITATIVE STUDY

Factor of agreement about having sex

72.3%
2 NQUTI tu Nnguyén
60.5%

78.6%

76.6% More than 33.6% of them agree
having sex when their partner
want, event if they don’t want.

3 trang théi nhan thie va tinh téo

. 80.2%
San sang chiu trach nhiém
20.5%

: , 90%
Dé&u > 16 tudi
91.3%

83.2%

Pay du kién thuc vé tinh duc
91.4%

o

25 S0 75 100

Survey about Factor of agreement about having sex

B 18 - 30: n=315; %
B 30 - 40: n=315; %



QUANTITATIVE STUDY

People 18 - 40’s awareness about Factors affect on the decision to have sex

Indicators 18 - 30 18 - 30 Overal 8 - 30 8 - 30 Overo
(n=315), % (n=315), % (n=630),% % % 630).9
Influence from people evel of harmao 507 747 407
around (parent, : : . Qving se
grandparent,...)
Not ready enough : : around (pare /8.2 66.8 /2.5
Keep virginity until the
wedding night ' ' ' eed 60.8 00./ 08.3
People 18 - 40's opinion about shouldn't People 18 - 40's opinion about should

having sex before getting marry having sex before getting marry



CURRENT STATUS ABOUT HAVING SEX OF PEOPLE
18 - 40 YEARS OLD IN VIETNAM

Age at first sex in Vietnam compared to other countries in the region
according to survey (Durex,2016)

25

20
The average age of having sex for
the first time in Vietnam is 19.7 years,
lower than many countries in the
region such as China (22.1 years old),
Thailand (20.5 years old), Singapore
(22 years old), and Singapore (22.8
years old), Malaysia (23 years old)

15

10

0
Vietnam Janpan China Thailand Singapore Malaysia

Age at first sex in Vietnam compared to other
countries in the region according to survey (Durex,2016)



CURRENT STATUS ABOUT HAVING SEX OF PEOPLE
18 - 40 YEARS OLD IN VIETNAM

Status about using condom when having sex for the first time in Vietnam
(National Report on Vietnamese Youth, 2010)

40 . :

Mean age of first sexual intercourse
for the entire sample is 18.1 years old.
The age of first sex in rural areas is
18.0 years old, slightly earlier than

30 the youth in urban areas.

yRY.
20

10

0
16 - 19 years old 20 - 24 years old Man Female Urban Rural

Percentage of wusing condom during first
sex(National Report on Vietnamese Youth, 2010)



CURRENT STATUS ABOUT HAVING SEX OF PEOPLE
18 - 40 YEARS OLD IN VIETNAM

Status about access to information about sex and contraception of
group 18 - 30 years old (National Report on Vietnamese Youth, 2010)

Haven't heard before
7%

Education system 7.0% of respondents said they had not heard
19% about this topic from any source

Mass media

42% 42% of them know through mass mediq, such as

TV, social media

Friends
18%

Medical system
14%

Chaonnels to access information about sex of Vietnamese
youth(National Report on Vietnamese Youth, 2010)



Social media user in Vietnam in 2022

75

There were 76.95 million social media users in
Vietnam in Jaoanuary 2022

Facebook and Youtube: 18 - 40 years old.
Spotify and Tik Tok are more popular in Vietnam.

Tiktok rank 6th of the most used social
networking, but rank I1st of download rating

Facebook Tiktok Youtube Sportify

Social media user in Vietnam in 2022 (datareportal, 2022)
(million)



The social media platforms preferred by people by
people around 18-40 years old

=18-30 =30-40
100

79

Main channel: Facebook, Youtube, Tik Tok
Word of mouth, KOL

o0

Tik Tok is a remarkable platform with a group of
18 - 30 years old

29

0

Facebook Tiktok Youtube Sportify
Social media used by people 18 - 40 years old (percent)



CONCLUSION 01

« At Viet Nam, so far, sex education has not been given much
attention. Schools, parents, and elders are still shy, avoidant and
have not given their children enough knowledge even if sex is need 2 way to appoarch

« Sex is always seen as something that is easy to joke about, but ‘ hum.orous, S0l ’Felllng
difficult to talk about and not to be approached seriously. There * straight, academic knowledge
are too many sources of information about sex in the mass media
but not through censorship

eXoXd

e Sex is always seen as something that is easy to joke about, but
difficult to talk about and not to be approached seriously. There

Using KOL, building

are too many sources of information about sex in the mass media personal branding
but not through censorship




CONCLUSION 02

« 30% people dont know that management relationship is one part
of Sex Edu
e 45.1 % know important of agreement about having sex. In factor of

agreement, issue both 2 people agree is of little concern Campaign will focus on
e but 73.35% of them know having sex is one thing important in « management relationship
romance relationship e improve themself

e 50% of group 30 - 40; 42.9% of group 18 - 30 don't proud of their
body, they compare with actors on XXX movie and social media.

e Group of people aged 18-30 today are comfortable having . _
sex, but are afraid to mention this issue to those around Using mass media, word of mouth to
them such as parents, doctors, etc. They do not have enough approach audience
knowledge about sex leading to many risks.
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PROPOSAL

Using word of mouth, KOL.

Using a humorous and academic style.

Use 3 main communication channels: Facebook, TikTok and Youtube.

Providing correct and sufficient knowledge about sex education for group 18 - 40,

the foundation of civilized sex, building a civilized society.
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Reaoch and Provide
dseful information
about civilized sex to
o large number of

young and middle-
aged people (people
in their sexually
active years)

GOALS

Towards changes in
awareness about
civilized sex (include:
sex education, safe

sex, relationship
management)

Since the process of
changing public
perception is a long-
term process, it is

necessary to build
social communication
channels (owned
media) to serve long-
term benefits.




OBJECTIVE

Set the campaign objective to reach at least
o million people.

Increase the awareness of the target group
oy at least 20%

Build at least 2 actively owned media
channels, with 10k followers and 1 million
views for each channel.




TARGET AUDIENCE

ﬁ

~

)
Psychology

)
Geographic

)
Demographic




THE BIG IDEA

The campaign is founded on the social truth that many

BIG IDEA young to middle-aged people struggle to achieve sexual
satisfaction and safe sex. The campaign was created to

bring about positive changes to society.

For an increasingly civilized society, safe sex and healthy
KEY MESSAGE relationships, we provide helpful information to help our
clients achieve complete happiness.

"Séng van hda, yéu van minh, ldm tinh cé trédch nhiém'
TAGLINE (Live by culture, love with civilized mind, make love with
responsibility)
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COMMUNIGATION STRATEGY

Build owned Media relies on
Multi social networking
olatforms

/V‘-gﬁ/\
{.;,f//: Prifduce a variety of content

T

nv\/*’_::/

L —

Building brands, creating civilized sex KOLs,
influencing the community




COMMUNICATION TACTICS

Produce more content types:
video, image, text,... to spread

the message to the target
audience.

For short video content, we post
It on facebook reels and Tik Tok;

Long videos posted on Youlube
aond Facebook platforms

Providing correct and sufficient
knowledge aobout sex education for
parents, is the foundation of civilized
sex, building a civilized society.



https://docs.google.com/spreadsheets/d/1DUF2isFWsqVSYhbaACYtbgcLi_YjDqpE3GLQIVgkKQg/edit#gid=69851113
https://docs.google.com/spreadsheets/d/1DUF2isFWsqVSYhbaACYtbgcLi_YjDqpE3GLQIVgkKQg/edit#gid=69851113
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MAIN CHANNELS ARE OWNED MEDIA

KOL Hang Ostara (fbo.com/JennylLelLq)
KOL Ngo Quang Cuong
(fo.com/NgoQuangCuongFuman)
Group "De dua kho noi”

Gap & Go

u Lust & Trust

(,. @hangostara(now is @jennylela)
@cuong_fuman

= The Pillow Talk by @HangOstara
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TIK TOK HANG OSTARA

OBJECTIVE

Jenny Lé Lav

@jenny_lela

26.5K 193.7K

Stia ho so N

Pan ba chét - Séng chat - Séng that

& Jennylela.com

was built to develop the personal brand for
KOL Hang Ostara.

Target audience” people from 18 - 30.

Short clips are posted regularly every day
for 3 months from 01/26/2022 - 03/26/2022.

Target audience” people from 18 - 30.



TIK TOK HANG OSTARA

Total Views

1508.0K

Total likes Total shares




TIK TOK HANG OSTARA

CONTENT

Academic knowledge Relationship management

Daily Stories




TIK TOK HANG OSTARA

VISUAL CONCEPT

e Image of a successful, independent, confident,
friendly and funny woman.

« She is knowledgeable about sexology and
relationship management. With o black off-the-
shoulder top, powerful red lipstick and slanted hair,
this is the channel's identity after the first 15 videos.

b 102.3K

MWy gao ri khigén em thay...

Swirng nhét 1a

[> 25.6K

Su.dng nhat 14 di céc ba...

Ban ri di tap dé 1&n co n...

Ly hdn nhung van quan ...

Thi¥ban congfxing dang The la

m'zuiﬁﬂuf:l:u trin I_::'|:1.'|_:' . b GRTOKLEN DLUGE

Tinh ci ko ri cling tdi #...

Chong ng:

Quan trong la
[> 21.6K

Mgl iu khum mudn l&n ... Ching xai ky thudt mai, ...

Chj emfnao chirs

[> 20.4K

&

O bé&n anh ma nghi vé




"GAP & GO" TALK SHOW

OBJECTIVE

{1! F.I;‘Lll Tm& 6{1"’6

VAN MINHN - TRACH rfm
}P

Qstara

an
®/ ./

Il.I-L C""-p.____"_-'ll."' o L__ P e f"l:

Provide knowledge and January 1, 2022 to February 26, 2022
bring multi-dimensional
perspectives on civilized Broadcast on Youtube, Facebook

sex and sexology to
Max 30 minutes long

People aged 30-40.
Aired directly every 21 pm on
Saturday.



“GAP & GG" TALK SHOW

Total Views

08

Episodes KOLs




“GAP & GO" TALK SHOW

KOL INFORMATION

@ SAM MINH HANG

She is the co-founder and deputy CEO of

Fuman Traoding aond Import-Export Joint
Stock Company

With nearly 15 years of experience in the
physiological and psychological health care
industry, she is currently teaching courses to
help women improve themselves.

® NGO QUANG CUONG

CEO of Fuman Import-Export and Trading Joint Stock Company
and the event organisation company Van Dac Phuc

Hos coursed about the way of sexual energy metabolism for man.




“GAP & GO" TALK SHOW

KOL INFORMATION

® DINH THAI SGN

Known as the pioneer in the field of “Sexology’
training in Vietnam.

More than 21 years of experience in research and
teaching in Sexology in Vietnam and abroad.

A familiar guest on VIV television programs,
discussing issues related to sex life. He is currently
teaching o course on sexology such as /7 days
before marriage, sexual energy and leadership,...



“GAP & GO" TALK SHOW

CONTENT

01/01/2022

)

EP1. CHILDREN AFTER
DIVORCE OF THEIR
PARENTS

29/01/2022

),

EPS: SEX BEFORE
ENTERING MARRIAGE

08/01/2022

)

EP2: DATING IN MODERN LIFE

12/02/2022

)

EP6: LADY-KILLER MAN

15/01/2022

)

EP3: SHOULD OR SHOULD NOT
START AFRIEND - WITH -
BENEFIT RELATIONSHIP

19/02/2022

)

EP7: BLIND JEALOUS

22/01/2022

),

EP4:WHAT DO
MATURE WOMEN
WANT?

26/02/2022

),

EP8: WHAT DO WE LEARN
FROM XXX MOVIE?



“GAP & GO® TALK SHOW

VIDEO AND DESIGN

Nhimg dira con sau ly hon

BB ) 109260 @ B 8 @ o

Mhimg dira con sau ly hon | GAP & G | S8 01 | Cudng Fuman |

0 Nge Guang Cusig

g% 36 P KHONGTHICH 2 CHIASE =% LUU

(@
2

= o 10 |Y
oy

) ofrrzn

Mén hay khéng nén bt d8u mét mdi quan hé FWB [GAP & G0 - 58 3 | Ng6 Quang Cuéng |

e Hgo Quang Cucng

(3 G KHONG THICH & CHIASE =% LUU

Ng6 Quang Cuting 2 _
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LUST N TRUST

LASTETEST

Lust and Trust

22 subscribers

Chuyé&n Q.U.A.N H.E. tr goc nhin ca hai TikTokers GenZ | LUST n TRUST

Chuyé&n Q.U.A.N H.E. v8n & mét digu bi xa lénh tir cac thé hé trude ching ta. Dai vai 16p tré hién tai,
ho coi S.E.X 12 |& di nhién nhung khdng ai ddm dimg Ién dé noi rd rang ve viéc nay.

Viy thi ching ta hdy ciing lang nghe chia sé iir hai ban KOL vé chu d& ay!

Link 2 ban hot tiktokers cia ching ta:

Ban Truong Nhat: https://www tiktok.com/@truongnhato12

Ban Luu Ly: hitps:/www.tiktok.com/@lyxinhxinh

#minigameshow #lustntrust #hangostara #cuongfuman #vandacphuc

Tham gia group & link dudi ddy dé co thé chia sé nhitng cau chuyén tham kin cta chinh ban nhaa:
https://www.facebook.com/Lust-N-Trust...

Hay (ng hd kénh cla chiing td dé chuong trinh ngay cang phét trién nhaat!
> Youtube: https://www.youtube.com/channel/UC80G...

» Fanpage: https://www.facebook.com/Lust-N-Trust...

- TikTok: https://www.tiktok.com/@Iust_n_trust

Lust and trust is a mini gameshow
designed to target young people from
18-25 years old and belongs to Gen Z.

This is a type of program with fresh
and fun content
and concepts, easily accessible to a
young audience



LUST N TRUST

NHLU CAU CRO g

"“Nhu Cau" Cang Cao, Trong
Trach Cang Lén | LUST ..

260 views - 2 months ago

Giao huong hop sudng: Hop
nhung co suang? | LUST n...

292 views = 3 months ago

The program will invite two couples
to come and participate in a mini
game to express the feelings of the
two young people as well as the love
story of both of you.



TIKTOK CUONG FUMAN

A cuong_fuman
r“ Cudng Fuman

y
Ll ol

'1E Dang Follow 246? F _'“l_:.'.',_—" 15-’.-”{ I'l

Mat ngudi khog, hai ngudi vui,
Hai ngudi khoé thi ca x6m vuil The content revolves around office

Fetlom e ela s comedy situations related to civilized sex.
Video . .
Currently posted 14 videos on TikTok
platform, 2465 followers, 15.7k likes.




"THE PILLOW TALK" PODCAST

"Here, we talk about civilized sex
aond share stories about love, sex.”

Objective:

- Create a healthy environment to listen and share
stories of love and sex.

- There our customers can listen anywhere, anytime.

Streaming schedule: an episode per week.

Concept: Podcast (Content of articles shared, stories
sent by readers,..)

Target audience: group of people in the younger

generation >18 years old.
Estimated budget: 0 VND

FOLLOW

About

PODCAST

" The Pillow Talk

)

Hang Ostara

Nhirng cdu chuyén vé Tinh Yéu - Tinh Duc

All Episodes

5%

o plheg viact

Mewest to Oldest «

Visao dan 6ng mé xem phim XXX? | The Pillow Talk | Episodes 3

Ham mudn c6 nhiéu ddi tac tinh duc m&i ngay ca khi ban da c6 mét déi tac va luén
san sang thudng dugc goi la “Hiéu rng Coolidge™ sau mdt cudce tré chuyén dug...

° Feb 17 - 25 min M ©® &

Sinh ly tinh duc co’ ban | The Pillow Talk | Episode 02

"Thén thé tran trudng clia ngudi dan ba |2 tdc pham tuyét my cla tao héa, con y
thirc td dam vé than thé Ay la san pham cla su gian manh" - Goya

° Feb 16 - 8 min 52 sec

Khi phu nir mat két ndi vé&i chinh minh | The Pillow Talk | Episode
01

Diéu gi xay ra khi phu nir mat két ndi v&i chinh minh?

° Feb 16 - 2 min 39 sec



CURRENT STATUS ABOUT HAVING SEX OF PEOPLE
18 - 40 YEARS OLD IN VIETNAM

.

e
==

Group by Jenny Lé La Activity

Dé dua © Kho noi

@ Private group - 2.4K members

GEJE’% i ,@ﬁ;‘%ﬂ;"ﬂg ﬂ @.‘i 3 ‘} Joined - + Invite v

@ 1 new post today

31 in the last month

2,379 total members
+ 8 In the last week

About Featured Rooms Topics Members Events Media

= Created 39 weeks ago




FACEBOOK GROUP

CONTENT PLAN

Thidl glan/ Hang myc Phuy tribch nefil diuneg Tuyin 1 (Phi Long) Tuydn 2 [Trondy) Turpdin 4 (Glamg)
i Lo il Poll Chia s cu chuyén cd ihin libn quan dén finh dys
chntuydn P Chia 56 kifin thife finh dyc Chia sé meme, nii dung hai len 1! 1N0P ¥ 620 38 emters v& il
(ace: Fuman - tinh due vin minh) quan dé&n tirh duc 3
:43% TAI LIEU CHI D8 i khé ndil - Groug EB Docs i dung
Tuln 3 thing 2 Thar 7 2212022 MEt bao 140 A& phy ni len dink  Cdu chuydn v nhimg vin & xoay quanh FWE: o6
timh cdim vl FWE
Chi nhit 2/13/2022 LAN DAL LEM BiNH CAu chispbn v nhimg vin 08 xeay quanh FWE: 1hm
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ﬁ} FUMAN - Tinh duc van minh

i _ March 24 at 1000 Al E|
BAN CO DANG GIA VO LEN BINH?
Ban d3 bao gid gid w8 rén ri khi [Am tinh chua?
Mt didu dé nhin thiy 1& vide gia v 18n dinh kha
phi bién trong cde mdi quan hid khac gidi. Trong
e, phu ni di tinh thuBng gid vé nhidu han (chigm
dién 75% trong nghidn cldu no), va it dat cuc khodi
théat hdn. Bigu ndy din dén chuyén cdc ban tinh

nam thudng hidu sai v& tan suat 1&n dinh cla nogud
[T

Viy vi sao phu nil lai gia v& 1&n dinh nhidu nhu
vay?

Bdi wdi H_ gid vi 18n dinh |3 céch nhanh nhit dé
két 1... See more

e a 21 13 Comments

Cf‘,‘l Like I_:I Comment T
All comments -

Dang Thi Thuy Mai
Rén tl thieén &) E}E} ﬁ. 2

Like Reply 3w
b 9 Mga Tranm Quynh Ann... -7 Replies

EL Salvardor
Rén tir thign nhiéu thanh nghién @

EHES

Like Reply 3w

Hga Tran Quynh Anna
Thinh thoang ciing nén lam i thién

Like Reply 3w

Group member
March 30 at 9:33 AM - &

Céac ban da nghe dén nhirng ngudi VO TINH bao gi& chua? N6 cé phai la
ti 16i gi khong?

Khéng hé co nhu cau vé s.e.x, nhiéu khi nghi dén cén thay ngan ngam,
chéan ghét. Nhung van cé tinh cam, van cé thé cé rung dong, trong
chuyén tinh cam chi can nhitng diéu ddn gian nhu 6m, hon, nam tay,...
nhu thé théi 1 du, khéng muén tién xa han ay.

Nhifng ngudi nay ma yéu nhirng ngudi binh thudng thi rat kho, vi binh
thuding nhu cau clia con ngudi vé chuyén dé 13 k ban céi dude, chuyén
dé nhiéu khi con 1a 1 yéu t6 dé duy tri méi quan hé . Nhung déi v8i nhém
ngudi vo tinh thi lai khéng cé diéu dé. Vi vay ciing rat ngan ngai trong
viéc tién t8i cac méi quan hé tinh cam.

ﬁ% FUMAN - Tinh duc vin minh
: . March 28 at 11:00 AM - &

BAN TRAI CU THEO DOI GAI BEP, GAI SEXY TREN MANG THi CO
PANG LO KHONG?

Néu mdt ngay ban phat hién ban trai/chéng thuéng xuyén theo ddi hinh
gai dep, gai sexy trén Facebook, Instagram, ban sé thay thé nao? Ban cé
cho dé Ia diéu binh thuéng hay 1a dau hiéu “red flag” clia méi quan hé?

Vi sao dan 6ng thich ngam gai dep trén mang?

Rat nhiéu cé gai bay t6 ndi lo khi thay ngudi dan 6ng ctia minh ludn theo
ddi cac tai khoan ngudi mau hap dan trén mang xa hoi. Ho sd anh ay
thay minh khéng... See more
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"JENNY LE LA" REELS

4 Jenny Lé La's reels 4 Jenny Lé La's reels

Quotes

Academic knowledge

Daily Stories

Relationship management
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Tasks

Planning

Facebook

Youtube

Tik Tok

Spotify

Project Close

PROJECT TIMELINE

December January February March April



TIMELINE FACEBOOK REELS ( HANG OSTARA & CUONG FUMAN)

Tasks

|dea facebook
reels

Plan transfer
content

Produce video

Hang Ostara
on air

Cuong Fuman
on air

Duration : 50 days (20/1-31/3)

january February March

.—I

april



FACEBOOK GROUP "DE PUA KHO NOI"

POSTING TIMELINE

CONTENT ROUTES

SHARING
INFORMATION

MEME POST

POLL POST

PERSONAL STORIES

JAN

FEB MAR

13/02 - 05/04
26/02 - 20/03

12/02 - 30/03

APR



TIMELINE TIKTOK CUONG FUMAN & HANG OSTARA
Duration: 74 days

Tasks January February March April

dec
Cuong Fuman on

o

Haong Ostara on air

Produce video

26/1-31/3



TIMELINE YOUTUBE "LUST & TRUST"

Duration: 34 days

Tasks January February March April

ldea 25/12 - 9/1

Produce video _




SOCIAL MEDIA “GAP & GO® TALK SHOW

Duration: 34 days

Tasks december January February March
|dea Youtube 15-25/12 2-12/2
Produce video 25-29/12 12-16/2

On air 1/1 - 26/2
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BUDGET

(ACTUAL)

Total (VND)

Backdrop 1.600.000 1 1.600.000
Purple and Blue LED lights
200.000 2 400.000
(same price 100.000/each)
Snacks 200.000 2 400.000
CTS: (CTS) 2
400.000
Rent camera tripod 200.000
tands(CTS d Camera: (Camera) 2 1.400.000
stands( ) and camera 1.000.000
500.000
Bonus for KOLs 500.000 4 2.000.000
Gifts 250.000 4 1.000.000
Outsource Tik Tok
production of Cuong 15.000.000 1 15.000.000
Fuman
Book TheLeader.vn 1.850.000 1 1.850.000
TOTAL (VND
_ ( : 23.650.000
(included 10% VAT)

2 The estimated budget:

83,400,000 (VND)

» Actual budget:

23,650,000 (VND)
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MEASUREMENT

OWNED MEDIA

QUALITY SURVEY QUANTITY SURVEY



SURVEY 1

People 18 - 40’s awareness about result of sex educated

Gido duc gidi tinh gom
B 18-30:n=213;%

J 30 - 40:n=214; %
MO quan he

Br.8%

sinh san, tudi day thi

Vai tro gin, tinh duc

Bénh lay qua tinh duc, tranh thai

K¥ nang ve dong thuan tinh duc

3

Hoat déng tinh duc
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SURVEY 2

People 18 - 40’s awareness about result of no sex educated

T,

HdGu qua cua thiéu gido duc gigi tinh

B 18- 30:n=213: %

Tur ti vé ban than i 30- 40 n=214; %

khéng théa mdn khi guan hé

o7 5%
Rao can trong mai quan hé

95.6%
Mang thai som

]

Bénh phu khoa

BT 3%

F:.;
3

Bénh tam by
o7 .6%
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SURVEY 3

People 18 - 40’s awareness about when they should have sex

Chi nén quan hé tinh duc khi

B 18-30:n=213%
B 30 - 40:n=214; %
2 Ngural I nguyen

¢ trang thai nhan thirc va tinh tao

San sang chiu trach nhiém

£éu > 16 tudi

Bay du kién thire vé tinh duc

]

25 20 75 100



SURVEY 4

People 18 - 40’s awareness about affecting on the decision to have sex

B 18-30:n=213: %
B 30 -40:n=214; %

20.1%

Anh huéng béi nhirng ngudi xung quanh

Mong mudn va nhu cau cua ban than

Binh kién xd hoi

100



CONCLUSION (SURVEY)

We recognised that Vietnamese people are approaching to the modern world's sex life.
People age ranging from 18 to 40 in 2022 are well-educated and they are taught carefully about sex.

SURVEY 1 SURVEY 2

The majority of students are
well-informed about result of
Nnot have sex educate: Self-

More than 88% of the group 18 - 40
understanding and awareness factor
of sex educated in relationships in life

such as relationships with family, CONScious, sexual dissatisfaction,
friends, men and women; knowledge relationship barrier, early
about reproduction, puberty. pregnancy, gynecological

disease, psychological illness.



CONCLUSION (SURVEY)

We recognised that Vietnamese people are approaching to the modern world's sex life.
People age ranging from 18 to 40 in 2022 are well-educated and they are taught carefully about sex.

SURVEY 3

Nearly 80% of group people
from 18 - 40 know that we
should have sex only if and only
if you are over 16 years old, truly
ready to take responsibility, fully

knowledgeable about sex, willing
and both awake.

SURVEY 4

They know that having sex or
not is up to each person's
decision. Only 16.5% of survey
respondents still think that sex is
influenced and dominated by
people around them.



EVALUATION

16.257.663

ESTIMATES
IMPRESSION NUMBER

(Facebook Group Followers + Facebook Fanpage Followers + Facebook Reels Views + YouTube
views and likes + TikTok views, followers, likes)



EVALUATION

100

B Trudc campaign
B Sau campaign

75

50

25

o)
2/% 22.8%

bay du ndi dung cua GDGT bay du hau qua cua thiéu GDGT Ban than quyét dinh QHTD hay khéng

Survey comparative before and after the campaign



Tik Tok

KPlI & EVALUATION

Jenny L& La reels views 3.6m Tm 360%
Cudng Fuman reels views 8.3m Tm 830%
Group Dé dla khé ndi

embers 2.4k 1k 240%
Héng Ostara Tik Tok views 4.4m 2m 220%
Cudng Fuman Tik Tok views 420k Tm 42%
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OTHER SUGGESTION
AND

REGOMMENDATION




SUGGESTED
POSTING CONTENT

——

P Pl o) o39/8m2 : - «0 m & @ O 2 > P N 004837 0 B & [ O I

minigameshow #lustntrust #hangostara #minigameshow #Flustntrust #hangostara

Giao hudng hgp sudng: Hop nhung cé sudng? | LUST n TRUST | UNASHAMED | EP1 "Nhu Cau" Cang Cao, Trong Trach Cang Lén | LUST n TRUST | UNASHAMED | EP2

250 views * 15 Jan 2022 e 27 OGP DISLIKE /> SHARE =+ SAVE ... 259 views + 29 Jan 2022 e 10 5P DISLIKE 2> SHARE =+ SAVE ...

Use more content, reduce
content from other channels
to build this channel. Invite
more young KOLs to come
and share



SUGGESTED POSTING GONTENT

L

0} e oy e e e e (AT
Ty e, 7 Wom T Tl ok paivef
o Thilit Mndor g F

> 102.3K

Swéng nhit 1a

[> 25.6K

=> DIVIDED INTO MORE DIVERSE CONTENT ROUTES SUCH AS DRAMA,
TRENDING TIK TOK, ... AND DIVIDED INTO SEPARATE TABS IN TIK TOK
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SHARING TIME




SHARING TIME

Nguyen Minh Giang

Nguyen Xuan Truong ‘I believe my first time

doing the thing' would
be great!”

"Both are sexual activities, but | was
only having sex not making love”

Le Nguyen Phi Long

‘If love is chemistry, then sex
is the catalyst that keeps the
flame of love burning’.

Nguyen Trong Duy Pham Hai Ha

‘I knew what sex was but
after the campaign | find
it more attractive".

"I always thought sex was an
unspeakable topic, but now |
know that sex is as simple as
other daily life needs and wants"
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Hangostara TikTok channel has gained 25,000
followers, nearly 200,000 likes
TikTok Cuongfuman channel has nearly 3000
followers and nearly 50,000 likes.
1,300,000 views on TikTok and 2,000,000 views on
reels of facebook.
Increased the number of followers from 5000-10,000
people







