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PROJECT INTRODUCTION

English Name

Year end summary and Launching New Brand ldentity event “EVS Up!”

Viethamese Name

Su kién tong két nam va ra mat Nhan dién thuong hiéu méi “EVS Vut bay!”




Throughout the project, EVS Securities celebrated the company's 15th
anniversary and looked back at important development milestones, paid
tribute to the company president and former leaders, launched and
introduced a new brand identity to all the employees and increased
solidarity and maintaining corporate culture.

Gala Dinner "EVS Up!" was organized by the company in collaboration with
Rose media.

The entire preparation and organization lasted for more than 1 month from
December 17, 2021 to January 21, 2022



REASONS TO CHOOSE THIS PROJECT

)
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Team'’s purpose

Highly experience organizational activities
Experiences will be very useful in future work
Learn more about corporate culture

Relevancy

This is the ideal chance for us to put
what we've learned into practice

Meaning

The meaning of the event to the company




COMPANY OVERVIEW

ABOUT EVEREST SECURITIES

Everest joint stock company securities (“Everest
Securities”) was the forerunner of Dai Duong joint
stock company securities, established on December
22th 2006.

Experience

16 years on stock market

Address

VNT Tower Building - No. 19 Nguyen Trai -
Khuong Trung Ward - Thanh Xuan District -
Hanoi City.




VISION, MISSION,
CORE VALUE
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Vision

Everest Securities aims to build an ecosystem which
consists of investment products for many groups of
age. Besides, Everest Securities also wants to have

the customers’ diversity with the purpose of
maximizing customers’ interest.

Mission

Increasing capital-efficient and stakeholders’
returns

Diversifying incomes in order to maximize profit
Raising the level of human resources

Core value

“Pioneer - Transparency - Responsibility”



Meaning of brand’s symbol

On January 21, 2022, Everest Securities Joint Stock Company (EVS Securities) launched a new brand
identity, marking the 15th anniversary of their establishment and development along with an important
customer strategic transformation and business model of the company.

The reason for the change in brand identity comes from EVS Securities changing its business strategy
from 2021: Transforming from a traditional securities company model to a technology-based company to
develop the diversification products of financial investment.



“ROSE MEDIA” AGENCY INTRODUCTION

ABOUT

Rose Media provides services in the fields of Event organization,
Multimedia production, Brand consulting, Marketing and Corporate
culture.

Rose Media was founded in 2020 by Mrs. Nguyen Thi Hong Nhung

Slogan “We are not a partner, we are insiders”

STRENGTH

Rose media’s outstanding strengths

Quality in content Creativity in ideas

Speed in action Professional in implementation
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Rose Media has extensive experience in organizing events
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DEVELOPMENT & PRE-PRODUCTION



PESTEL ANALYSIS

Political stability is
a condition for the
government to
enact policies

The Covid-19
pandemic began
to appearin
Vietnam at the
beginning of 2020
and until now, it is
still very
complicated.
Vietnam's stock
market has also
become volatile
during the
Covid-19
pandemic.

The stock service
is user-friendly
and easily
accessible.
Currently,
investing in the
stock market is
becoming
popular.

Technology is
playing an
important role in
the development
of the stock
market

The most
important
environmental
factor in recent
times is Covid 19

The national legal
policy system has
a great influence
on the stock
market in general
and businesses in
particular.
Changes in
national policy
can cause market
share prices to
rise or fall.




STOCK TRENDS IN THE WORLD AND
IN VIET NAM

The world has just been heavily affected by the Covid-19 epidemic,
leading to many difficulties in the economy. This is the time, people
use savings funds to invest with the expectation of profit.

e According to a statistic from Forbes magazine in June 2020, 75%

of young people of Gen Z when interviewed plan to participate in
investment.

e In 2021, Vietnam's stock market recorded strong growth, new
records were continuously set. VN-Index officially conquered the
threshold of 1,500 points in November 2021
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STOCK AND TECHNOLOGY
TRENDS IN VIETNAM

» The Covid pandemic has brought offline activities to a halt,

but this is an opportunity for connected technology for
development.

e Securities companies now tend to approach new standards,

new technologies (Big data, eKYC, Blockchain...), new trends
towards internationalization.

» Assessment of technology platforms helps to improve the

reputation of securities companies and win the trust of
customers.




TRENDS OF

By

ENIRORGANIZATION

The artistic elements in event organization

“Integrating the Arts"—the use of Using the Arts as an
instructional method throughout the curriculum—can

improve long-term content retention.

That's why today's events often have more artistic

% elements, and those elements also carry the content
of the event to make participants absorb information in
a more impressive and lasting way.



Technological elements in event organization
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THE KINETIC LIGHTING SYSTEM HOLOGRAM LED MATRIX
The kinetic lighting system is an idea that combines Hologram technology is a product of a 3D imaging It is a programmable LED system that displays
the art of lighting with the technology of mechanical technique called Holography. Hologram is described colors and movements at will, helping to create
movement (kinetic energy) and understood as: It is the rearrangement of the outstanding highlights for the stage and is widely
details of a flat image so that they reflect light used in countries with a developed music industry.

appropriately so that it emerges as an image with
depth.



3DHOI.D-GRAPH'C..INTERACTI.VE DANCE

~ _~=A Combination of Art and Technology -

- ’ -) , 3 - / )
Interactive dance is QnY'{)f the most used.-_pe{\fprmgnces in the event, considered the key moment - the
most outstanding r‘gh ightin the entire event. The choreography of the LED interactive dance and 3D
Hologram is carefully choreographed to n/{atc \the movements of assistive technology devices.
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COMPETITORS ANALYSIS

SSI Securities Joint Stock Company (SSI-HOSE)

e Ensures the best working environment for employees.

e Encourage effective work, reasonable rest and participation

in sports, social activities

e Outstanding events to engage employees Gala SSI, Family
Day, Year-End Party, International Children's Day, Mid-

Autumn Festival

» Knowledge raising events: Money Secrets



COMPETITORS ANALYSIS

Vndirect Securities Joint Stock Company

e Monitor the organization with the goal of connecting,
building solidarity, creating an attractive working
environment for employees.

o Outstanding events to engage employees: summer travel,
autumn festival, children's day, marathons, badminton

e Community Programs:Huong toi mien Trung khuc ruot,
Trung thu hong mua dich 2021, Dong thoi gian.
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STRENGTH

The company returned to the new normal after being affected
by the Covid-19 pandemic.

All activities organized with a large number of participants have
been authorized by the Government.

Rosemedia is a partner who has experience in operating and
organizing events, so the quality of the event is guaranteed.

New technology is used to make the event more attractive and
interesting.

Getting support and interest from member companies in Gami
Group.

EVS employees are all excited about the activities of this event.

WEAKNESS

« The organizers have no experience in organizing events, so
they may face some risks during the event.

« The epidemic situation may affect the company's costs for the
event, the time of the organization may have to change.



OPPOTUNITIES THREATS

» Can be creative and perform new plans when the » Must ensure health and ability to prevent epidemics for all
Government has lifted most of the bans due to Covid-19 participants during the event.

» Opportunity to organize Gala night with many creative and » There is still the possibility that the disease will break out
attractive contents during the event process.

» The securities industry is attracting and interested by many
people, thereby reaching more customers after the event is
held.



EMPLOYEES' INSIGHT

® S

Place Living and working in Ha Noi and Ho Chi Minh City

Demographic « Age: From 21 to 55 years old
« Occupation: IT, Finance, Realtor, Human resource,...
« Income: 10 million VND to 40 million VND

(o, « Love singing and performing music
Interest « Like to connect and increase solidarity with departments and member companies
» Entertaining events to reduce stress from work

+ Working with digital devices such as Computers, Telephone and Smartphones
everyday

+ Read news and analyse stock charts

« Give advice for customer about stocks, guide them to buy stocks

» Singing everywhere to reduce stress

« Get up early in the morning and go to bed very late

+ Only be relaxed and spend time on their hobbies when the market closes on the
weekend

Habit

« Communication channel: Social media(Facebook, tiktok), online magazines and

A o/ Communication newspaper
W ﬁ% Habit « Purpose: Update news, entertain and interact with friends and family
AN LY. mra ‘ « Time to use: In the morning before going to work, in the evening and lunch break




SURVEY'S QUESTIONS AND ANSWERS

Part 1: Employees needs and suggestion for this event (5 questions)

e 195 people - 78% love to enjoy a Gala dinner

e 22 people - 8.8% love to enjoy an Art performance show

Ban thich tham gia loai hinh su kién nao?

250 responses

@ Hoi thao
@ Datiéc
Chuong trinh nghé thuat

/ @ Trién lam
A @ L& hoi

@ Team-building
@ Cac chuong trinh tir thién

® Xxiéc




o Art performance: 54.8% is really concerned, 37.2% is quite concerned, 6.8% has an average concern level, 3
people said they paid less attention.

» New experience: 55.6% is really concerned, 7.2% is quite concerned, 7.2% people have an average concern
level, 3 people said they paid less attention.

Muc dé quan tam cla ban tdi cac yéu to sau day trong sy kién?

Ong trong sur kié véu td & thudt Nh tra nghién o la, ddc da Drass 1 Thu on an udng Khu vwre chup ar heck-ir




Theo ban, cac phan trinh dién nghé thuat trong su kién nén dugc:

250 res ponses

There are 227 people - 90.8% think performances
should be played by the employees of the company

Theo ban, nhiing yéu to nao khién cho mot man trinh dien trd nén I6i cudn va dac sac ?

250 responses

e Quality of the performance: 180 people -
72% chose this aspect

e The creation of the performance: 179
people - 71.6%




Part 2: Survey about the company’s new brand identity

Technology, market, growth, dynamism are the four most voted aspects
with the voting respectively 65.9%, 59.4%, 54.6% and 57.4%.

Theo ban, nhitng yéu té nao sé dugc thé hién qua nhan dién thuong hiéu mdi nay cla cong ty?

249 responses

Nhirng kho khan, k
Hinh anh k!

Gan gli voi kf

Su hién dai




e 55% want to aim for core values and corporate
culture, thereby connecting the staff with each

other, becoming closer and more friendly.

» 20% want to aim for service values and benefits Theo ban, trong thdi gian sap tdi, cong ty nén hudng téi nhiing gia tri gi?

92 responses

for customers.

Hudng téi nhirg yéu té dich vu dé phuc vu cho khach hang

e 25% want to aim for modern technological factors

Hudng tai nhirng gia tri c6t 16i dé két ndi nhan vién hon
to make a breakthrough in the stock market. e e e
Gia tri van hoa sé la yéu t6 dé tao nén sy doan két cho cac can bo nhan viéen

Gia trj cot loi

Gia tri van hoa doanh nghiép dé két néi nhan vién vai nhau

Nhirng gia tri danh cho khach hang, cung cap cac dich vu tét cho khach hang

Hudng tai nhing gia tri van hoa doanh nghiép

Gia tri van hoa doanh nghiép

Gia tri van hoa cong ty nén dugc phat huy hon nira




CONCLUSIONS

Part 1: Employees needs and suggestion for this event

78% love to join a Gala dinner.

The employees hope for an outstanding concept,
which can combine technological factors to create
attractive performances.

The organizers will build a program from the opinions of
employees in the company, there will be a cultural

g contest for the office departments to show the spirit of
EVS Securities people.

This is an internal event of the company, so that

employees hope that performances should be

played by themselves. Beside, performances should

have creative contents and interact well with visual,

lighting and sound.



CONCLUSIONS

Part 2: Survey about the company’s new brand identity

Almost 60% hope that the design of the new logo will
change in both color and design.
= The company will acknowledge the contributions of
# employees to build a suitable and outstanding brand
identity.

The new brand identity must reflect the elements of
growth, technology, and modernity.



BRIEF AND PROPOSAL(S)

Celebrate the 15th anniversary of Everest Securities
Joint Stock Company and launch a new brand identity

250 guests, including employees of the company, former
leaders and former employees.

The event was held offline at the Pan Pacific hotel.

The event takes place on January 21, 2022.




GOALS

Celebrate the company's 15th anniversary

Gratitude to individuals and groups that contributed
to the company

Launching and introduce a new brand identity to all
the employees

Increase solidarity and maintain corporate culture




SMART OBJECTIVES

e 250 people attended the event.

» 90% of participants feel satisfied with the
event.

* 100% of staff, including those who can not
attend the event are told all the information
about it.

95% of staff understand the message of the program

The image and the meaning of the new brand identity
reaches 95% of employees throughout the communication
channel.

Interaction rate of communication posts will increase 50%.

52 prizes awarded.




Board of Directors and staff who have
been and are working at EVS Securities
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MESSAGE: “UP!”

Now, the name “EVS Up"! as an affirmation, the time has
come for EVS to take off to fly further and develop
further. EVS's "Up" journey will never end and will be
continuously developed by people through each
generation of EVS.




EVENT CONCEPT

Concept — | faoleg
EVS Up! = :
Tone- Mood ——7 :
Main color
Young, Modern, Dynamic 2 :
9 ey 1° Indigo purple
®
Meaning —T— 3
i «——— Content
A look back on EVS Securities'
journey and looking forward to - The story of the formation and development of
future expectations . ~ EVS Secuirities. Difficulties have been overcome,

successes have also been achieved. Catching up
with technology propensities, EVS is now
confident enough to make a breakthrough and
ready to take on new challenges, spread wings
and soar!



ACTIVITY
PROGRAMME

17/12/2021-24/01/2022

Communication for "EVS Up!"

21/12/2021-10/01/2022

Producing short film “EVS On
the way"

10/01/2022 -15/01/2022

Contact and drought stage
supply partner

15/01/2022

Contact and elect MC

07/01/2022 -19/01/2022

Scripting and rehearsal for
Key moments

17/12/2021

Year-end Meeting

18/12/2021-21/01/2022

Practicing performances

03/01/2022-18/01/2022

Voting employees

28/12/2021

Choose an organizing location
and Gala dinner

03/01/2022 -05/01/2022

Contact and elect Dance Crew



Stage 1: Formation period

« Tell the story of EVS’s Formation by shadow dancing
Stage 2: Current stage
* First half of stage 2: Document clip from 2018 to 2020. Interview some

characters

* Second half of stage 2: Visual interactive dancing performing company’s
business growth
« Vision of EVS in the future

Key moment “EVS Up!”

Focusing on Actors and actresses using blue - red fabrics. The performance
highlight shows the mixture of blue and red changes to Purple, which is the color
of the new Logo. Actor interacts LED screen to boom out new logo of EVS,
Lighting effect and LED MATRIX will cover the auditorium

Gratitude

» After the Key moment, the auditorium's light changed to light purple. MC invites
Chairman Dz to make a speech. After the speech, a representative of the
management board replies and conducts the Gratitude ceremony. All the
audiences cheer up.

* Awarding

Season party

* Performance “Nhu hoa mua xuan”

- Finance Department + Support Department + Office Department
» Performance “Di du dua di phién ban Chirng khoan VN”
- Operation Department

* Performance “Khuc giao mua”

- Chi Tué + Lan Anh - Brokerage Department

* Performance “Thudng it thoi”

- IT Department

* Performance “Bay”

- |IB Department




SPECIFIC TIMELINE

17:30 00:30 Welcome guests Complete the organization area 19:39 00:07 Souvenir photograph
18:00 00:10 Event introduction Opening of “EVS Up!” 19:45 00:05 Performance: "Vt bay” EVS + Dance troupe
18:10 00:03 Introduction to the movie "OPENING" 19:51 00:02 "Mt nam chirng khoan” contest
18:13 00:05 Movie :"OPENING” Highlights of EVS activitives in 2021 19:53 00:05 Performance "Nhu hoa mua xuan” Finance team + Support team + Office team
18:18 00:05 Leader speaks Leader EVS Mr. Nguyen Thanh Chung 19:58 00:05 Performance "Di du dua di phién ban Chimng Operations team
18:23 00:03 Celebration of EVS Awards 2021 Khoeh L
18:26 00:07 1. Awards of former leaders of EVS 12 receipients of the award 009 9908 Pecformance /Khot gleo mus &0l Ty &ikan Anh
18:33 00:20 2. Awards for EVS employees working for more | 18 receipients of the award St S Perfromance "Thuung ft thof: A
than 10 years 2013 00:05 Performance "Bay” IB team
18:53 00:20 3. Department Honor 7 departments 2018 00:05 Announcement of the results of the contest Announcement of Prizes: 1 first prize, 2
19:13 00:05 4. Awards in “Fly high EVS” T T pr— (MOt ndm etnmg Knoa S Peean T Ui pizes
19:18 00:02 MC leads to KEY MOMENT 20es i Raty
19:20 00:02 Performance KEY MOMENT Performance Dancing with LED s 900 Eucky Deaw | St prizns & 5 sanyolation prizes
19:25 00:05 Performance KEY MOMENT Launch of a new logo 208 LY pacly
19:27 00:02 Chairman of the Board of Directors of EVS Gl Q0 LuCkyra < FBcond prizs
speaks 20:48 00:05 Party
19:32 00:05 EVS Director speaks 20:53 00:05 Lucky Draw 3 1 first prize
19:37 00:02 Party 20:58 00:05 The end!




GRATITUDE AND HONOR

o Gratitude to former leaders and former employees

» Gratitude to over 10 year contributed employees

0 ) e Departments Honor




ART CONTEST “A YEAR OF STOCK”

Purpose

» Create a healthy playground, to help show the artistic talents of
the company's employees.

» Take a look together at the company's recent journey through
an internal perspective.
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Participants

Components in the company include: IB department, Brokerage
department, IT department, Operation department, Finance
department, Office department Support department, components are
divided into 5 teams



Regulation

e Time: 7-10 minutes

» Performances encourage creativity and
office humor; However, it must still be
consistent with the fine customs and culture
of the company.

» Performances encourage diversity in genres:
singing, modern dance, dance,...

e Performances are allowed to stage and use
props to make the performance more
attractive and attract viewers.




Scoring Criteria

Contents of the performance

Number of members
participating

The quality of the
performance

Costumes, props



Prize structure

1 first prize | 2 runner-p prize I 3 third prizes

20.000.000 VND 12.000.000 VND each 9.000.000 VND each



EXCELLENT EMPLOYEES -
VOTING “FLY HIGH EVS” ' =

‘\ SECURITIES

Purpose

» Voting excellent individuals of the year in order to find and

' /' HANOLZLLZBZZ %
active and effective contributions to the overall '

honor typical and excellent individuals who have made
development of the company.

» Motivating and encouraging individuals to constantly
improve and develop their capacity as well as have good g
achievements in production and business activities of the

company.



Participants

 Individuals with official labor contracts at the Company (up
to the time of voting).

« Individuals who are nominated and voted for the category
must ensure that they do not violate labor discipline in the
year of evaluation.




Evaluation Criteria

o Excellent work results in the year
» Responsibility, attitude and ability to coordinate in work.

» Creative ideas, improvements and breakthroughs in work.

» Sense of discipline

 Actively participate in social activities of the department/
Company.




Prize structure

1 Promising Employee Award

5.000.000 VND

1 Excellent Manager Award

5.000.000 VND

2 Creative Employee Award

5.000.000 VND

1“Up” Award- Employee Of The Year
10.000.000 VND

1 Excellent Business Employee Award

5.000.000 VND

3 Exemplary Employee Award
5.000.000 VND

1 Representative Award

5.000.000 VND



KEY MOMENT

Production Director - Stage Director

Vu Dinh Thang

e Mr. Vu Dinh Thang is currently holding the role of Production
Director - Stage Director at Rose Media. A person with a lot
of experience in the field of art, with a high level of
expertise.

; \_/ « Mr. Thang has achieved many achievements in his career as

, a Director, choreographer, motion-body trainer and event
, organizer




Primary message

Resonate to Fly Higher

Expression idea

Part 1: Economy

® &
» Finance develops vibrantly and prosperly » Technology: face recognition, QR code, ...
« Economic development: the continuous rise of cities/ e Main color: blue

buildings, the excitement of the economy with numbers/
charts/stockboards and numbers all multiplying



/ .

»

Part 2: Crisis Part 3: Resonance
@ @

« The steps, numbers, graphs, shapes change
constantly, drifting into the wormhole
« Dim light, struggle, ..

« Main colors: red, gray, black invade

An element appeared with a fresh light

Connecting, converging the powers from around

Boom 3 Core values: Pioneering - Transparency - Responsibility.

The numbers and images shown are hundreds of pieces - gathered

to create a fire/missile/.... Soar up.

Main color: gradually turning purple, bright, brilliant light



Part 4: New logo launch

After the rocket/flame soars, create a silence of
5 seconds. Led screen splits in half, logo block
comes out. Then the LED screen closes and
Boom the logo image with slogan on the led
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COMMUNICATION PLAN

Goals Objectives
 Fully transmit all the information of the event to all the » 100% of staff, including those who can not attend the
employees of the company. event are told all the information about it.
 Increase the connection among departments and all  Interaction rate of communication posts will increase
the employees of the company. 50%.
» Radiate the company’s new brand identity and its  The image of the new brand identity reaches 95% of
meaning to all the employees of the company. employees throughout the communication channel.




EVS News: Sum up the Year, Reveal award

17/12/2021

Company's Facebook Group + Internal

for Employees and "EVS One year look communication channel

back" Competition. Notice of new Brand

Identity

Do a survey to understand the employees’ 18/12/2021 Company's Facebook Group + Internal

needs and want for this event communication channel + Email

Announcement of rules and structure of art 20/12/2021 Company's Facebook Group + Internal

contest awards. Notice of rules, how the communication channel

employee of the year award is voted.

Post pictures of the training of the 24/12/2021 Company's Facebook Group + Internal

departments preparing for the competition, communication channel

and the wishes of the leaders and

departments on the occasion of Christmas.

Review one year of the company's 31/12/2021 Company's Facebook Group + Internal

operations and determine the growth target communication channel

for the next year

Happy New Year, towards the goals set in 01/01/2022 Company's Facebook Group + Internal

the new year communication channel + Email

Open the voting portal, publish the list of 03/01/2022 Company's Facebook Group + Internal

nominees communication channel + Email

Explain the concept of the "One Year of 04/01/2022 Company's Facebook Group + Internal

Stock" contest communication channel

Video about the meaning of the poll and to 06/01/2022 Company's Facebook Group + Internal

the winners communication channel

Video interviews with leaders who feel and 07/01/2022 Company's Facebook Group + Internal

comment on the teams communication channel

Video interviews of teams' test ideas and the 11/01/2022 Company's Facebook Group + Internal

provocations the teams have for each other communication channel

Share of the members who have won the 13/01/2022 Company's Facebook Group + Internal

prize in previous years communication channel

Invitation to the Gala Dinner 14/01/2022 Company's Facebook Group + Internal
communication channel

Funny videos and images during the training 18/01/2022 Company's Facebook Group + Internal

of the art performances communication channel

Video Trailer Remind for the event 20/01/2022 Company’s Facebook Group + Internal

communication channel

COMMUNICATION PLAN

Complete the preparations for the event,
post photos of the hall, video of the set-up
process, stage to prepare for the event

21/01/2022

Company's Facebook Group + Internal
communication channel

Program summary video 22/01/2022 Company's Facebook Group + Internal
communication channel + Email

Sharing the feelings of individuals and 23/01/2022 Company's Facebook Group + Internal

collectives voted this year communication channel

Do a survey to employees about their 23/01/2022 Company's Facebook Group + Internal

impression of the event and awareness of communication channel + Email

new brand identity

Explain the new brand identity to employees 24/01/2022 Company's Facebook Group + Internal
communication channel

Press release of new brand identity 24/01/2022 Fanpage “EVS Securities". Website

“evs.com.vn", Online and offline
website, Email




LOCATION

Pan Pacific Hanoi Hotel

(01, Thanh nien street, Ba Dinh district)
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 Built in 1998.
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e The predecessor was Sofitel Plaza Hanoi, currently under the
management of Pan Pacific Group.

e Designed in European architecture with a system of 12 high-
class meeting and conference rooms.

e "Luxury Contemporary Hotel in Hanoi" Award

» "Luxury Rooftop View Hotel" Award




STAGE SERVICE PARTNER

Nguyen Le Union Co., Ltd

+ Operated from June 1, 2000

+ The company has provided equipment and
organized events for many important and
memorable conferences of the
Government, Ministries, Departments.




DANCE CREW

SDC Dance Crew

One of the famous dance groups in Hanoi

Good professional quality, professional working attitude

Provides services in the field of art

A training center for dance genres such as K-pop, Sexy dance, Hiphop S I U D I 0

Has a lot of LED interactive dance experience




MC

MC Pham Quang Tho

+ One of the amateur actors who is well-known in national
shows such as Vietnamese Comedy King, Weekend
Meetup, Rotating Q&A, Student Gala.

» A talented and witty MC in internal programs, charming
and humorous



DESIGN FILE -
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The raging outbreak of COVID is affecting Delay or organize online, depend on the situation of COVID
the Event

Teams disagree with the schedule and time Be flexible, listen and modify according to common opinion
of the performance

Due to the general situation of the Flexible handling, in case of force majeure, will still comply with
company, teams cannot participate in regulations on settlement
the competition

Participants can not come due to bad Pick up participants by Organizers’ bus
weather (rain, storm, ....)

Technical problems (Electrical, water, Program technical team - Coordinate pacific hotel technical
firefighting,...) team ready to respond

Health problems, injuries Take the patient to hospital:"Quan Y 354” by hotel ambulance
Location before & after event Recommended room use in Pacific Hotel

Lack of members of the organizing committee | Get help from hotel staff

Actors cannot participate in performances. Use alternate actors and alternate repertoire

Guests couldn't get to the event. Drop the award section usually reserved for guests who don't
come

Timeline changes during event Take Care departments notify the director directly to the

director to re-coordinate according to the new timeline

RISK
MANAGEMENT



ESTIMATED COST

1 Planning content and ideas | Package 1 10,000,000 | 10,000,000
2 Shadow dancing visual Package 1 6,000,000 | 6,000,000
3 Interactive LED visual Package 1 20,000,000 |20,000,000
e N I L I e .
5 | Event's visual Package i 15,000,000 | 15,000,000 1 Dance Team Package 1 23,000,000 (23,000,000 | 6 people | 1 Human Resources Package 1 20,000,000 20,000,000
6 Stage design Package 1 10,000,000 | 10,000,000 2 Choreography Package 1 20,000,000 | 20,000,000 2 por Person 1 5,000,000 5,000,000
3 Shadow dance System Package 1 3,000,000 | 3,000,000 3 CAM DOP Person 4 2,000,000 8,000,000
8 [iS1a9e Floor hatds) ! 15,900,000 115,000,000 4 | Music copyrights package 1 5,000,000 | 5,000,000 ;‘v‘::f i A ESiteiTech [ 8 o000y HRRoOn0
2 | LED Screen Package 1 24,000,000 |24,000,000 5 | Key Test Preview Person 2 1,500,000 3,00,000
3 Stage Decoration Package 1 12,000,000 | 12,000,000 5 Customs and Tools Package 1 10,000,000 | 10,000,000 o0 (oo ciew e 1 2,000,000 2,000,000
4 | Star Decoration for the Hall | Package 1 8,000,000 | 8,000,000 8. I'MC Package 1 30,000,000:}30,000,000 7 | pe Person 6 1,000,000 6,000,000
5 | checkcinzone Packege T [15000,000 | 15000000 B T e e et 7 | soom| seonom
ARV e mbrer Stte y 2,000,000 £ 5,000.900 9 | Cocktal tables Suite 20 250,000 | 5000000
1| Light System Package 1 28,000,000 | 28,000,000 ZBljikayest Sute 5 2/300,000; | 58200,000 10 | Flowers set 20 150,000 | 3,000,000
2 | Sound System Package 1 22,000,000 | 22,000,000 91 iMonitor Stite 2 2,000,000/ 14,000,000 1| Cocktail Party Pax 250 300000 | 7500000
4 Wireless Tally + Intercom Suite 1 4,000,000 | 4,000,000 12 Transporting Cost Package 1 10,000,000 10,000,000
g Atomos recorder Suite 1 1,000,000 1,000,000 13 Gratitude gift Package 1 50,000,000 50,000,000
6 Cables - Accessories Suite 2 1,000,000 | 2,000,000 14 | prizes Package 1 96,000,000 96,000,000
7 | Tele Lens Suite 1 1,000,000 | 1,000,000
8 | wideLens Suite 1 1,500,000 | 1,500,000 1 mﬁzn iy g 0004 |I10,000,000
9 | GHS/ A7Illf S3 Cameras Suite 4 2,000,000 | 8,000,000 | 14 | Location Cost Package 1 50,000,000 50,000,000
10 | Micro Suite 3 1,000,000 | 3,000,000
Nanlite Forza 500,
11 | Chinaball 1200/ Softbox Suite 2 2,000,000 | 4,000,000
Nanlite, Big Candelabra
12 f%?:d:z;:"'“ Suite 4 1,000,000 | 4,000,000
| [t L Suite / Day 1 6,000,000 | 6,000,000
+ Stage's Speakers
14 ?::;':;mii Suite / Day 1 6,000,000 | 6,000,000




PROJECT EXEGUTION



TIMELINE EXECUTION
Do | tme o | o | news |

20/01/2022 08:00 12:00 Construction of stage items Long, Hieu
21/01/2022 08:00 08:00 Installation of stage system, technical area Duc, Son
21/01/2022 12:00 01:00 Logistics work for stationery items Long, Hieu
21/01/2022 13:00 01:00 Distributor completes the works Son, Duc
21/01/2022 14:00 03:00 Program pre-run Long, Son, Hieu, buc
21/01/2022 17:30 00:30 Guests instructor Duc
21/01/2022 18:00 03:00 Start the program Long, Son, Hieu, Duc
21/01/2022 21:00 02:00 Clean up and return items to distributors Long, Son
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KEY MOMENT

Visual key moment scenario is divided
into 4 parts

©

Part 1

ECONOMY - FiNANCIAL
DEVELOPMENT EXCITINGLY,
PRQSPEROUSLY

'ECONOMY - FIN DEVELOPMENT PROSPEROUSLY
0:00 - 2:25 Stars twinkling visual, hall The excitement of the stock market
lights off. Actors wearing
LED costumes
Visual effects of two red The appearance of Everest Securities in the context of
and blue patches blending an exciting economic and financial development
together to create the
Everest Security logo
2:25 - 2:55 Purple and blue stars soar, Talk about the company's outstanding growth over the
along with the unceasing past 15 years
rise of cities of light
2:55 - 3:05 An image of a futuristic Talk about applying technology to the securities
space gate that opens up industry
to face recognition
technology and QR code
scanning
3:05 - 3:10 The space portal shows The effects of those technologies have positively
the excitement of the stock | affected the market in general and companies in
electronic board again particular, the economy is increasingly vibrant.




KEY MOMENT

Visual key moment scenario is divided
into 4 parts

@

O

Part _2
CRISIS WHEN THE PANDEMIC ACCESSED

Doy

3:10 - 3:15 The image of the stock Talk about the difficulties of the pandemic that have
electronic board is all red affected the stock market

3:15 - 3:25 Histogram image with ared | The value of stocks fell more and more, the market
arrow continuously going crashed
down with a sign of not
stopping

3:25 - 3:55 Image of a red cube cage The difficulty of the pandemic makes it like a miniature
separating from the prison, separating development and access to
technological numbers technology, it imprisons people, preventing efforts.

3:55-4:00 The cage is broken, the EVS people's efforts, not giving in to difficulties, to
background changes to continue looking to the future
blue with images of
technology buildings




KEY MOMENT

Visual key moment scenario is divided
into 4 parts

©

Part 3

TOWARD THE FUTURE

Doy

4:00 - 4:15

Two green and red portals In the middle of the storm of crisis, EVS dared to cope
appear with a space in the and stand up to help revive the economy
background

4:15 - 4:30 On the purple light Show 3 core values of the company
background, three phrases
"Pioneer, transparency,
responsibility" are boomed.

4:30 - 4:45 Those words combine to Show 3 core values of the company
form a purple sphere,
emitting energy.

4:45 - 5:05 Image of rocket flying into The company's core values will be an important
space foundation for a new future

5:05 - 5:20 Images of flames appear, Show that human potential is limitless, can take us
sending rockets to anywhere
different dimensions, and
another galaxy




KEY MOMENT

Visual key moment scenario is divided
into 4 parts

©

Part 4
LAUNCH NEW BRAND IDENTITY

Doy

4:00 - 4:15

Visual is off, the hall is in
darkness, an actor with
LED costumes perform in
combination with Holostick
with the content of 3 core
values of the company.

4:15 - 4:30

LED screen split, logo block
comes out

The new logo’s appearance

4:30 - 4:45

The LED screen closed, the
stage light boomed out a
new logo image

4:45 - 5:05

The stage light turns
purple and blue, then
gradually shines on the
new logo. After the new
logo glowed, the stage
flares started to fire




VIDEO VISUAL KEY MOMENT



PRIZE RESULT

“A year of Stock” art contest.

“Up” Award- Employee
Of The Year

“Fly high EVS™'s Result

Tran Nhat Quynh - IB Department

First prize IB team - "Bay" Peformance
Runner-up - Broker Team

prize - Operation Team

Third prize Show 3 core valua- IT Team

- Finance + Support + Office Team
es of the company

Promising Employee
Award

Vu Tien Dat - IT Department

Excellent Business
Employee Award

Nguyen Trung Kien - Finance
Department

Vo e

Excellent Manager
Award

Le Thi Minh Thu - Operation
Department

Exemplary Employee
Award

- Nguyen Vu Huong Lien - Support
Department

- Nguyen Dinh Thai - IT Department
- Tran Anh Tu - Broker Department

Creative Employee
Award

- Le Thuy Ai - IT Department
- Hoang Thi Trang - Office Department

Representative Award

Nguyen Thi Yen Thi - Support
Department




PRIZE RESULT

Lucky draw’s result

First prize 1 Hoang Anh Tuyen - Finance
Department

Second prize 2 - Vu Dinh Thuong - Support
Department
- Dao Hong Kien - Operation
Department

Third prize 3 - Phan Tuan Anh - IT Department
- Ngo Ngoc Thuy - Operation
Department

- Hoang Dinh Tuan - Office Department

Consolation Prize 5 - Le Mai Anh - Office Department
- Cao Duc Tung - IB Department
- Tran Duc Quan - Brocker

M ﬁ/?/ Department
HANC) 212022 4 - Dao Minh Thang - Operation

Department
- Bui Nguyen Nam - Broker Department




PICTURES

OF 12

E

e\







COMMUNICATION
PRODUCT

Happy new year email content

it Doy

Nguai EVS

CHUC MUNG NAM MOI 2022: VUT BAY
Kinh g&i CBNV EVS
N&m vira qua da danh dau nhiéu thanh tuu va sw kiégn qua

h hang Thanh cor

tap th ( g hien trng ngay

ra nhiing tac déng k
song cua IHCJI C 0 » g ! tl.:’l' chap rh_}rn:] kho

Nam van tang trud thiet lap nhirng dinh cao moi. Nam &

Buoc sang nam 2, EVS xin giri loi cam on chan thanh den tat ca CBENV da luén da ludn Gng hd
tirng b pha cda cdng ty trong nam vira qua. Chuc tat cd moi nguai mat nam mai tran day

niém vul. hanh phic va ddng hanh cing cdng ty trong ching dudng phia trudc

CHUC MUNG
NAM MOI




COMMUNICATION
PRODUCT

Invitation letter to the event “EVS UP!”

THU MOI THAM DU SU KIEN “EVS VUT BAY !”

¥ TR g
R i 8

: . i 8 by
TUWCOIHILAYA

SECURIT'FS
|

CUDC THI VAN NGHE

Lot dau tién, Céng ty ¢ phian ching khodan EVEREST mudn duac guni |0 cam on chan thanh nhat dén

ac anh/chi/em vi d3 dbng hanh clng cong ty trong su

Su kién: "EVS Vit bay”

Dia diém: Pan Pacific Ha N6i - 1 D. Thanh Nién Ba Pinh Ha Noi

Thai gian: 19:00, ngay 21 thang 1 nam 2022

Vi Dress code: Da tiéc

w

HANOJ.ZLL2022

NG ty cor q

ua O o budc phat
n chiing khoan EVEREST trong




EVS ra mat nhan dién thwong hiéu mai

Ngay 21/01/202 ong erest (EVS) da ra mi han di¢n thwong hi¢u maéi. danh dau moc 15 ndm hinh thanh va phat trien cung voéi buoe
cl Y cl 1h kinh doanh cua C

SECURITIES

TIEN PHONG - MINH BACH - TRACH NHIEM




EXECUTION
HIN|

1 Stage floor Package 1 14.200.000 14.200.000
2 LED Screen Package 1 19.000.000 19.000.000
3 Stage Decoration Package 1 11.000.000 11.000.000
4 Star Decoration for the Hall | Package 1 6.500.000 6.500.000
5 Check-in Zone Package 1 11.500.000 11.500.000
[0 Juemossowa
1 Light System Package 1 17.400.000 17.400.000
2 Sound System Package 1 12.000.000 12.000.000
[w [aworcpotomanee
1 Dance Team Package 1 12.000.000 12.000.000 | 6 people
2 Choreography Package 1 10.000.000 10.000.000
3 Shadow dance System Package 1 3.000.000 3.000.000
4 Music copyrights Package 1 5.000.000 5.000.000 | Music for Event
5 Customs and Tools Package 1 10.000.000 10.000.000
6 MC Package 1 15.000.000 15.000.000 / 2
Ll (727




EXECUTION COST

1 | Video mixer Suite 1 8.000.000 | 8.000.000

2 | Key Test Suite 1 3.500.000 | 3.500.000

3 | Monitor Piece 2 2.000.000 | 4.000.000

4 Wireless Tally + Suite 1l 4.000.000 | 4.000.000
Intercom

5 | Atomos recorder Suite 1 1.000.000 | 1.000.000

s | Cables- Suite 2 1.000.000 | 2.000.000
Accessories

7 | Tele Lens Suite 1 1.500.000 | 1.500.000

8 | Wide Lens Suite 1 1.500.000 | 1.500.000

o | GHS/ A7/ S3 Suite 4 2.000.000 | 8.000.000
Cameras

10 | Micro Suite 3 1.000.000 | 3.000.000
Nanlite Forza 500,

1 ggf'?ggf','\llﬁﬁ?é Big | Suite 2 2.000.000 | 4.000.000
Candelabra

12 [[e2ceeti s Filter + | o jite 4 1.000.000 | 4.000.000

13 g‘tzgg.';"?::a'rjé" * | suite/ Day 1 6.000.000 | 6.000.000

14 g"tg‘gg.';"is":ja"'f:rzf * | suite/ Day 1 6.000.000 | 6.000.000




EXECUTION COST

O,

/

HANOy.2LL.2022

i

O,

TOUAL: 998,520

<7

1 Site Tech Person 3 500.000 1.500.000
2 Key Test Preview Person 2 1.500.000 3.000.000
3 Logistics Crew Package 1 2.000.000 2.000.000
4 PG Person 6 1.000.000 6.000.000
5 Flowers Set 20 150.000 3.000.000
6 PG Custom Dress 12 500.000 1.500.000
7 Cocktail Party Pax 250 300.000 75.000.000
8 Transporting Cost Package { 10.000.000 10.000.000
9 Gratitude gift Package 1 50.000.000 50.000.000
10 Prizes Package 1 96.000.000 96.000.000
1 Location Cost Package 1 50.000.000 50.000.000

A0/0/0AVIN




POST — LAUNCH PROJECT & REFLECTION



EVALUATION

o1 240 people

Participants reached
(Including the Board of Directors and employees)

02 © KPIs

Set before event have been completed




The number of participants reached 230 people including the Board of Directors and employees, the
awards were handed out in the most fair and right way the KPIs set before the event have been completed

KPI
e e e [ | e

Number of participants Person 250 240 96%
Art contest “A year of stock” Prize 5 5 100%
Excellent Employees Voting “Fly High EVS” Prize 10 10 100%
Satisfied with the event Percent 90% 93% 103%
Accessed to program information Percent 100% 100% 100%
Reaction 1500 1623 108.2%
Total Interaction (For 20 posts)
Comment 1000 1179 117.9%
Understanding the message of the program Percent 95% 98% 103.2%
.Unde'rstandmg the meaning of the new brand Percent 95% 98% 103.2%
identity
Staff participated in the art competition Percent 70% 71% 101.4%
Staff participated i ting for individual
aff participated in voting for individua SarveY 90% 98% 108.9%
awards




SURVEY'S RESULT

About the event

Question 1: Your general assessment of Gala Dinner “EVS Up!”

Panh gia chung cutia ban vé Gala Dinner "EVS Vit bay!"

146 cau tra I&i

26 people

38.4% score 10 for the event.

70 people

47.9% score 9 for the event.

18 people

12.3% score 8 for the event.

2 people

Score 6 and 7 are equal (1 person - 0.7%).



SURVEY'S RESULT

About the event

Question 2: Did you get all the information about the Gala Dinner
“EVS Up!"?

Ban co dugc tiép nhan day di thong tin vé Gala Dinner "EVS Vut bay" nay khéng?

146 cau tra lo

108 (74%)

36 (24,7%)

108 people

74% have full access to the information.

36 people

24.7% have quite enough information,
although they miss little.

2 people

1.4% miss some information



SURVEY'S RESULT

About the event

Question 3: What part of the event do you like the most?

Diéu ban thich nhat & su kién lan nay la gi?

94 cau tra lol

Chuong trinh hap dan vé Cam xtc ma chuong trinh Man trinh dién xuat hién lo Sy xuét hién cua logo

Concept chuong trinh Hién dai Nhing man trinh dién cua

mai

key moment

24 people

57.4% like the performances and the key
moment the most.

10 people

10.6% like the technology used in
performances.

O people

9.6% like the emotion that the event
brought up. This is also the number of
people who like the entertainment of art
competitions and people who like the
desert of Awards.



SURVEY'S RESULT

About the company’s new brand identity

Question 1: What do you think about the new brand identity’s
design?

The design of the new brand identity is highly
rated by the employees. In their opinion, there
are three aspects of the design that they love:
the color, the modern design and details of
the design.

(01 thay thiét ke cua bo nh

DAt Mat hién da

Dé nhin, thu hut




SURVEY'S RESULT

About the company’s new brand identity
Question 2: In your opinion, what words describe the new brand

identity?

Theo ban, nhiing ti nao mo ta dung ve hinh anh thuong hiéu mai?

146 cau tra loi

Sy chung thuy

Coéng nghé 123 (84.2%

Sy gan g

Sy tang truang
Su hién da
Binh dang gic¢

Sy thinh vugng

Upper 75%

Technology, growth, modernity and
prosperity are most used to describe the
new brand identity, with the numbers of
people are respectively

74 people

Intimacy is also used to describe the new
brand identity, 50.7% suppose that the
new logo brings up the nearness for them.

32 people

21.9% use gender equality to describe the
new brand identity.

23 people
15.8% think about fidelity.



SURVEY'S RESULT

About the company’s new brand identity

Question 5: In your opinion, what values does the company want
to carry on?

Theo ban, théng qua bd nhan dién thuong hiéu mdi, cong ty mong mudn hudng tdi nhiing gia tri
nao?

146 cau tra loi

@ Su sang tao, twong lai, tri tudng tuong

Ve
‘ arn g dal
_ St ol t jam nhan sal va

@ Su cau toan, ti mi, chu dao, an can

82,2%

of people believe that the company is
carrying on creation, future, imagination
and dreams.

12 people

8.2% believe that the company is carrying
on learning, ready to admit mistakes and
fix these.

O people

6.2% believe that the company is carrying
on perseverance and determination
against challenges.

o people

3.4% believe that the company is carrying
on perfection, meticulousness and
thoughtfulness.



SURVEY'S RESULT

About the company’s new brand identity

Question 6: What would be the company’s orientation to develop?

V@i nhitng su thay ddi nhu trén, dinh hudng phat trién mdi clia cong ty sé la?

146 cautra lo

@ T3p trung lay cong nghé 1am nén tang

=h hang lam trung tam, bat kip

g hoa san pham dich vy vé dau

y tai chinh

nhirng xu hueédng méi, lam tién de cho

Sy sang tao
@ Tétca nhang y trén

19,2%

believe that the company’s orientation is to
develop each specific goal such as
focusing on technology, customer centric,
diverse products and service or combine
core values and new trends to make
creation.

80,8%

believe that the company’s orientation is to
develop multiple goals, including all these
goals above.



SURVEY'S RESULT

About the company’s new brand identity

Question 7: In your opinion, why is this necessary? Why do you
think so?

Theo ban, viéc thay doi nay cé thuc sy can thiét? Tai sao ban lai nghi nhu vay?

146 cau tra |6

13
12 (8,2%) :1’_ 0,.3%
‘»$1-’|'"H )

5%)

Réat can thiét v Hai long can thiét Rat can thiét, vi... Téi nghi su tha nang déng

Cé céan. hinh an N6 méi meé Tuyét voi can thiét, mang.,, rat can thiét, né

All the employees say that this is
necessary.

There are four main reasons mentioned:
This can attract more customers,
especially youngsters

The new brand identity shows that the
company is ready for the innovation of the
new era, and always changes, creates to
catch up with it.

This will be a golden opportunity for the
company to develop strongly.

Technology will play an important role for
the company’s development.



SURVEY'S RESULT

About the company’s new brand identity

Question 8: What do you wish for our next journey?

Employees show their determination to the company’s
next journey. They wish for upward growth and
development, also the belief that all the members of the
company along with each other will conquer challenges
and achieve success.




QUALITATIVE ASSESSMENT

“This is a special occasion for me to personally look
back at the company's past journey and more
importantly see the dynamism, enthusiasm and
talent of the staff in the company. the company.
From there, | believe we are ready to put in more

effort. CEO Nguyén Thanh Chung




POSITIVE
POINT

mﬁw

Employee voting contest
“Up EVS”

- Have 100% employee participation
- Awards were given to the most deserving

Stage

- Beautifully arranged stage suitable for technology
elements

- The setup process took place quickly and carefully
- 10.6% of participants are most impressed with
technology element

Designs and Visual

- The designs are suitable to the feature of the event
and the company

- Visuals are designed to suit each performance and
content of the event

Organizing location

- The location is suitable for the organization's budget
- The service of the staff is very dedicated
- Delicious food

MC - MC suits the event

Dance crew - Professional dance crew meets the performance
requirements of the program

Key Moment - 97.4% absolutely love the Key moment

performance

- 911% understand the messages conveyed

- 82.2% rate how creative and attractive transmission
is

- 57.4% of participants feel most impressed with Key
moment

Cocktail party

- Create a vibrant atmosphere for the event
- Succeeding in connecting staff members




POSITIVE
POINT

mﬁw

Calendar year end meeting | The meeting was attended by all staff. Event
information “EVS: Up!” is disseminated to all

employees
Media communication - The event reached 100% of the company's
event "EVS: Up!" employees.

- Information about the launch of the new brand
identity is accessed by 100% of the company's
employees.

- 95.2% of participants are completely satisfied with
the program

- 97.9% willing to participate in next events

Art contest "A year of - With the participation of 100% of departments
Stock" - 9.6% of the participants were most impressed with
the internal competition part

- Create a bond between all company employees

- The performances are thoughtful, invested in quality
and highly entertaining

Producing the short film - With the presence of leaders
“EVS Journey” - Production costs in line with the program
Event organizers - Has thoughtful preparation, and the ability to quickly

adapt to unexpected situations.

- The members of the Organizing Committee have
high responsibilities, each member is tasked with a
certain task and are ready to support each other.




Media communication - The live stream was not organized, so all staff members could

event "EVS: Up!" not be reached.
- The media campaign does not highlight the new brand image

and the importance of the company's new brand
development.

- Communication is too dependent on online form. Lack of
offline communication activities

The short film “EVS Have not left emotions and impressions for employees yet
Journey”
Gratitude part The gratitude part of the event did not make an impact due to

the absence of former leaders.

Participant composition The event was not attended by all employees across the
country, because many employees at the Southern branch
could not attend because of the epidemic situation..

Art contest "A year of Difficulty in pre-run the performance and getting used to the
Stock" stage
Key moment - The props and costumes are not the best, so they haven't

brought the 100% correctness in the script yet
- Difficulty when carrying the logo block to the stage, unable to
automatically move the logo block.

/
MC MC didn't keep up with the changes in the script (/7 gﬁﬂ%
HANDOl.Z2LL.2022




SUGGESTIONS AND RECOMMENDATIONS

Communication Gratitude
There must be specific routes to explain the new brand Invest more in the production of the short film “EVS
identity to employees. Journey”, combine with an agency with expertise like

Rose Media to take charge of production instead of using

Produce more products that use the new brand identity resolirces wWithinithe comats

to give employees access to these products.
Gifts should be more personalized and handmade.

Communication needs to promote the offline form at

each unit more and more to reach all officers and Confirm the presence of former leaders before the event.
employees of each department and branch. Additional backup for the gratitude section with art
performances.

More livestream form to communicate the event to
employees who cannot attend directly.



SUGGESTIONS AND RECOMMENDATIONS

Performances Organizing
Hire choreographers, vocal instructors to support and The organizing team of EVS company should update the
guide the teams competing in the “A year of Stock” information about the guests as well as the changes
competition. faster, so that the MC can update the script in a short
time.

Invest more in costumes and props for the best
transmission quality.

Performances should be more interactive with visuals.

Replace hand-designed logo block with virtual logo block
created by 5D technology.




Technology

Focus on Hologram technology Replace hand-designed logo block
and visuals to bring the best with virtual logo block created by
performance. 5D technology.

Using 3D Mapping technology to
introduce the new logo






The year-end event and the launch of the new brand identity “EVS Up!”
is one of the big events with meaning and marking an important
milestone of EVS Securities company. Despite facing difficulties, the
Organizing Committee and the staff of EVS Securities still tried
together to create a successful and memorable event.

“EVS Up!” was very successful, the organizers brought everyone a

meaningful and unforgettable ceremony. Event activities bring people
together, increase responsibility and passion for the company.



THANKS FOR WATCHING!



