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21. FOUNDATION

211. INTERNATIONAL MODEL

According to research, SE is a very important work for the development of
children. If some Eastern countries such as Vietnam, China, Cambodia, etc have many
difficulties in imparting knowledge about sex to children due to traditional cultural
barriers and other reasons, in Western countries, this has been spread out and
conducted properly as a part of their education in the form of comprehensive
sexuality education. Even better, many schools and universities have their own
forums, pages and websites about SE with various topics and activities for students to
engage in.

After conducting some research, we have found a website that is very similar to
us about the content and topics, especially the part when they do mention Emotional
Health including Relationships and Self-love: the Columbia University in New York,
USA. This university has built up a website called Go Ask Alice (since 1993), in which
the health promotion specialists, health care providers, and other health
professionals, along with a staff of information and research specialists and writers will
support students to resolve their problems. As introduced on the site, they all have
advanced degrees in public health, health education, medicine, counselling and a
number of other relevant fields to ensure credibility in their advice and guidance (Go
Ask Alice, n.d.).

The biggest plus for this site is that they are trying to communicate with others

as a person (we can see that in the way they name the website), it’s very suitable and


https://goaskalice.columbia.edu/?fbclid=IwAR00GFu3KpBJWzJzS0hlsNEAa9EGHY5GqkoVLP06EUTrVwVC_sQaPpurwSY
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relevant as this website's main purpose is the Q&A part, so being impersonalized will
earn people's sympathy and encourage them to open their feelings.

The sites received a lot of interactions and questions from the most regular
issue about daily hygiene like “Is tongue brushing necessary?” to a more specific
question about sex activity - “Keeping the flow with a condom” and even about

emotional health like “Help! For a friend who is cutting herself”

Figure 1: Questions daily on Go Ask Alice

Recent Q&As

October 15, 2021
Can't find information on the site about
e Does drinking milk before alcohol coat your stomach? your health concern or issue?
e Is wine a fruit serving?
e Should I stop touching her breasts? ASK YOUR QUESTION
e Hypothyroidism symptoms?

® No orgasm = UTI?

October 08, 2021 Subscribe to Alice!

¢ Floating stools — What do they say about my health? Get Alice! In Your Box
e Showerhead fun: Safe?

¢ Plugging ecstasy?

e Boyfriend has a child

e Jogging injury: Stress fracture

October 01, 2021

e Using friend's muscle relaxant — Safe?

e Will omega-3 supplements help clear up acne?

» Benefits of flaxseed

Besides the main part, which is the “Question and Answer”, the websites also

have the Quiz part to help students review all this knowledge in a helpful way.
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Figure 2: Quizzes on Go Ask Alice

Quizzes

Know all about the benefits of exercise? Flex your ot fin . .
B an’t find information on the site about

knOWledge! your health concern or issue?

Put your reps, sets, and laps knowledge to the test with this quiz. ASK YOUR QUESTION

On your mark, get set, go!: When you’re running around town, how can you fit

time into your busy schedule for physical activity?

Take your best guess.

Set the alarm 10 minutes earlier to wake up with stretching.

Take the stairs instead of the elevator

From what we observed, the formats and topics of this website are performing
well with up to 2.8 million visits in the last month - very overwhelming statistics for an
educational platform. These results show that this model is working effectively as they

meet audiences’ needs and do resolve their problems at the moment.

Figure 3: Vital statistics from Go Ask Alice

All About Alice!

Alices Vital Stats

Questions
27 submitted last
month
23 Visits last month
million

Questions

389 answered and

updated this year
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From the case study of Go Ask Alice of Columbia University, we can see that the
content direction and the objective that we set is good to follow and do have the
potential to grow. From that, we will also consider conducting a Q&A session on our
Facebook fanpage in a more interactive way for the audience to reach out to us,
instead of encouraging them to text us in our inbox (which is not as engaging as the

Q&A session).

21.2. SPONSORSHIP

Sponsorship is also a very crucial part of our project. Even though this is a
non-profit with no commercial purposes, the budget that we invest in is very
necessary to help develop the fanpage and spread out our message to as many
audiences as possible.

At the moment, we have already gained the sponsorship offer from Durex - a
very popular brand owned by Reckitt Benckiser, providing condoms as well as
personal lubricants. Under the sponsorship of Durex, we will also have the partnership
with SexEdu by Trang and Ms. Trang from this organization (profile of this organization
and Ms. Trang will be shown later on). Sponsoring for a SE project, there is no other
brand that can fit more than a brand with contraception products like Durex (which is
also the consumer’s top-of-mind brand for condoms).

The sponsor will support us in terms of materials like Mini-game gifts and fee for
the speaker of the Webinar (Ms. Trang from SexEdu by Trang). Furthermore, they also
help to guide the content direction to ensure we’re on the right track and keep the

brand's relevance. For the sponsorship benefits, we have already aligned with terms
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regarding Durex’s logo appearing on our social posts, MC mentioning the brand in the

Webinars and sponsored Social posts for Durex.

Figure 4: lllustration of collaboration between SexEdu by Trang and Durex

" #DUREXJEANS A ~ g
#EAOCACSU TU'MOT{CU CHAM

#CONDOM[#DUREX
"#BCSGIA|BINH[DAN h

¢
. ; =

2.2. EXECUTION

2.21. FANPAGE

Our Fanpage “Chuyen Nho Noi To: Sex-Ed is Love-Ed” was created on
September 10th and started to share post on SE and self-love. We have also revised

the Content Plan as there will be some changes in the 3-phase structure.



TUAN LAM | GIA LINH | MINH UYEN

2.211 Revised Content Plan

There are three phases which are dedicated for three objectives in the Content

Plan.

o Phase 1- Awareness:

In this phase, we aimed at introducing the Fanpage as well as the reason why it
has been initiated to the audience. We also shared some basic information about SE

and self love, as well as highlighted the relation between these two aspects.

e Phase 2 - Engagement:

Phase 2 is when we concentrate on sharing information about self-love in
relation to sexuality. We will pick out some topics such as social pressure to conform
to traditional gender roles, how to love yourself first, toxic relationships, etcetera.
Moreover, we will also conduct a minigame on Fanpage to create an engaging

activity.

o Phase 3 - Retention:

For Phase 3, we change the emphasis on the core aspects in SE but in relation
to love and self-love. We also have a Webinar in this phase to generate qualified leads

from the previous phases.

Table 1: Content Plan for Facebook Fanpage

Date Type Topic No. Date Type Topic

Vietnamese Women’s

PHASE 1: AWARENESS 16 | 20-10-21 Other Day

10
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1 | 10-09-21 Other Introduction 17 | 22-10-21 Normal About “Virginity”
Sex Joke, Body
2 |12-09-21 Normal Why do we need SE? 18 | 24-10-21 Normal .
Shaming
3 | 15-09-21 Normal Open Relationship 19 27-10-21 Webinar Webinar Introduction
An Age-by-Age Guid
4 |17-09-21 | Normal LOVE vs SEX 20 | 31-10-21 Video N Ageby-Age buide
for Sex Education
C tulations: 100 Webi Registrati
5 [20-09-21| Other ongratiations 21 | 031121 Webinar ebinar registration
likes Form
) ) Sex, Gender and Sexual Tips to build a Healthy
6 |24-09-21| Pictorial ) ) 22 07-11-21 Normal ) .
Orientation relationship
Discussion: Wrong . . )
7 | 26-09-21 Other . o 23 10-11-21 Pictorial 7 kinds of Love
perspective of Feminism
Period: Wh
8 [29-09-21 Normal eriod y be 24 12-11-21 Webinar Webinar Reminder
shameful?
Gender Equality in Webinar Stream +
9 | 04-10-21 |Infographic T Equalily 25 | 14-1-21 Webinar
Vietnam Thank You Note
Vietnamese parents and
10 | 06-10-21 Normal SE PHASE 3: RETENTION
SE books/fil
PHASE 2: ENGAGEMENT 26 | 17-11-21 Normal COKSIIMS
recommendation
A too hard LGBTQ+ C ity i
1 |09410-21| Normal reyoutoonardon 1 5o 1 211121 | Infographic ~ommunity in
yourself? Vietnam
. . SE books/films
12 [ 11-10-21 | Minigame Minigame 28 24-11-21 Normal .
recommendation
You have to love yourself . . .
13 | 13-10-21 Normal first 29 25-11-21 Normal Toxic Relationship
i
14 | 17-10-21 Pictorial Birth Control 30 | 03-12-21 Normal Reproductive Health
15 | 19-10-21 | Minigame Result Minigame

2.21.2 Report

The table below depicts some statistics from our Fanpage, as of 7.00 AM

21/10/2021.

il
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Table 2: Statistics of Facebook Fanpage (as of 7:00 AM 21/10/2021)

Page Likes 868

Page Follows 933

People Reach 19,932

Post Engagements 4,122

Minigame 42 participants, 21 prizes won
Ads Has already spent 120.000 VND

2.2.2. KOLS/INFLUENCERS

2.2.21 KOLs/Influencers Profile

We have approached many KOLs/Influencers and invited them to join the
campaign. As of 20/10/20212, there have been 5 KOLs/Influencers agreeing on
partnering with us. The table below provides their profiles as well the scope of work

for each of them.

Criteria for the KOLs:

e Category:
o Organizations/Fanpage which are related to SE or university/students’
projects
o Lifestyle

o Scale: Micro and Power Middle: 10k-100K followers/subscribers

12
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Table 3: KOLs/Influencers Profile

account and generated a
lot of support from the
audience.

Name Category Profile Likes/Followers SOW
FPT HCM University Founded in 2017, FPT HCM | e 26K likes Publish posts to
Confessions Student Confessions is a fanpage e 30K followers | promote the
Fanpage dedicated for FPT HCM Fanpage
Students to share their
stories, experiences.
FPTU.Biz University FPTU Biz is an account 21K followers Publish a post
Student made in 2020, which introducing the
Fanpage constantly updates Fanpage and its
information or news for purpose
FPT HCM Students.
The Geo Medic | Educational | The Geo Medicis a e /K likes Publish a post that
Fanpage fanpage which was e 8K followers |shows a geography
founded by a FPT’s fact that is related to
student. This fanpage sexuality/gender/self
shares a lot of informative -love and then link
and intriguing geography to the Fanpage.
facts in a very engaging
and funny way.
S6X O’Clock Sex S6X O'CLOCK is the SE e 218K Publish a TikTok
Education community that has one of Followers video about dating
TikTok the biggest influences on e 27M Likes abuse and advice on
Account young Vietnamese today. protecting every
They have a Facebook one’s self with the
group sharing about SE quote “Chuyen nho
and a TikTok channel that noi to”.
has attracted more than
2.7 million likes thanks to
its short but valuable
videos about gender and
SRH, especially useful
information for teenage
girls.
Nhat My Sex Nhat My is a young girl e 231K Publish a TikTok
(nnnhatmyyy) Education who has shared a lot of Followers video about SE with
TikTok information about sexuality | e 624.8K Likes |the quote “Chuyen
Account and gender on her TikTok nho noi to”.

13
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2.2.2.2 Report
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Table 4: KOLs/Influencers Report

2.2.3.1 Speaker Profile

Name Category SOwW Date Status
FPT HCM University Publish posts to promote e 24/09/2021 Has published 2
Confessions Student the Fanpage e 14/10/2021 posts
Fanpage
FPTU.Biz University Publish a post introducing 20/09/2021 Published 1 post
Student the Fanpage and its
Fanpage purpose
The Geo Medic | Educational | Publish a post that shows a 17/10/2021 Published 1 post
Fanpage geography fact that is
related to
sexuality/gender/self-love
and then link to the
Fanpage.
S6X O’Clock Sex Publish a TikTok video e 03/10/2021 Published 1 video
Education about dating abuse and
TikTok advice on protecting
Account everyone’s self with the
quote “Chuyen nho noi to”.
Nhat My Sex Publish a TikTok video e 20/10/2021 Published 1 video
(nnnhatmyyy) Education about SE with the quote
TikTok “Chuyen nho noi to”.
Account
2.2.3. WEBINAR

As a part of the partnership with our sponsor - Durex, we have had Ms. Trang

from SexEdu by Trang as the speaker for our upcoming Webinar.

Ms. Minh Trang - or Trang Chuoi as she called herself - has a very educational

background with 4 years in Pham Ngoc Thach Medical University. However, she has

14
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decided that medicine was not the ideal career path for her so she started to found

her own channel about SE on YouTube in 2019. With this channel, she has shared a lot

of crucial knowledge and tips about sexuality as well as RH on it, which captured

much attention from the community, especially the youngsters. Apart from a

282K-subscriber Youtube channel, her team is also active across platforms with

diverse content formats from posts, videos to sounds: including a Facebook fanpage

of 22K followers; a TikTok account with 40.6K Followers, she also penetrates in the

podcast industry with a Spotify Podcast which reached 282 episodes and on others

famous podcast platforms like Apple Podcast, Podtail, Listenotes and Podchaser;

especially, she also published an Ebook sharing tips about sex activities, which have

been translated from the Kamasutra original book.

Figure 5: Ebook from SexEdu by Trang published with free downloading

Cubn sach

Kamasutra dwoc
bién tap lai bang
Tiéng Viét v&i 100
tw thé giUp ban
Lén dinh va lam
m&i méi quan hé

SBI

£BOOK

1990

(3

tlr tlr hwong thu

Gilr cham nhip yéu dé kham
phé diém nhay cam trén co thé
nhau I3 bai hoc dau tién trong

Kamasutra.

khéng che gidu ham
mudn ctia minh

Tinh hoa clia Kamasutra ndm &
man dao dau. Gitip nhau dénh
thirc tét ca cac gidc quan va
tha cdm xdc tréi theo suy nght
"hu" mét chdt khi lam chuyén
4y gitip ban dat duoc sw hoa
hop co thé véi ban tinh & mirc

cao nhat.

TAIXUONG EBOOK MIEN PHI

(3

khoéng gidi han tw
thé “yéu”

Birng tu go b6, nhot minh
trong tw thé quan hé quen
thudc. Hay tir tir chinh phuc
moi thir théch dé doi séng
chan gdi 12 niém vui va hanh
phic clia ban. Danh mot
dém dac biet mdi tuan gé
ciing kham phé I3n nhau s&
mang lai cho ban va mot
ntra clia minh thém nhirng

trai nghiém tuy&t voi.

chu trong sy thoa
man ca thé xac lan
tinh thén

Cam gidc duoc két ndi cdm
xuc voi ban tinh chinh 1a
chia khéa giGp ban 1én dinh
thic st khi an 4i. Hay “yéu”
cham rai va kham phé &n
nhau Gé c6 thém tréi

nghiém ngot ng3o.

Besides spreading the SE knowledge through her owned media, she also

collaborated with many organizations, schools and projects and has been the speaker

to their SE-related events, talk shows and webinars. Lately, Ms. Trang has been the

15


https://www.youtube.com/c/Ch%C4%83nChu%E1%BB%91iShowSexEduByTrang
https://www.facebook.com/sebt.ccs
https://www.tiktok.com/@sebt.ccs?
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TUAN LAM | GIA LINH | MINH UYEN

guest speaker for a Talk Serie by a group of students from University of Economics Ho
Chi Minh city - which was also collaborating with Durex - named “Open the button,

asking about Sex” (Md nut hdi chuyén yéu). The episode with her appearance gained

around 600 Interactions and up to 25 thousand views, which reflects the interest of
students in her attractiveness not just in the content but also in the way she

expressed the information. She has also been one of the speakers at TEDxBUV 2021

(A TEDx University event at British University Vietham) and Safe Sex in Youth held by

Hoa Sen University.

She has also been featured in many articles from famous mainstream tier 1
media (for example - Tuoi Tre web news). In the articles, the editors praise her for
being able to share about safe sex openly, close to young people and teenagers but

still be civilized and moderate enough.

2.2.3.2 Report

Table 5: Webinar Report

No Task Deadline Status PIC
1 Contact Ms. Trang and 15/10/2021 Done Minh Uyen
align the works Gia Linh
2 Set reminder calendar for 23/10/2021 Not yet Minh Uyenn
Ms. Trang
3 Contact MC 23/10/2021 Not yet Tuan Luan
Gia Linh
4 Write Webinar Agenda 30/10/2021 Not yet Minh Uyen
and Script

16
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2.2.4. PRESS

2.2.41 Media profile

Criteria for the media:

e Category:

o Mainstream

o Lifestyle

e Scale: More than 50,000 monthly pageviews

For the Editorial, we have successfully pitched two lifestyle media, which are

Afamily and Song Dep. For the Advertorial, we are aiming at your university news site.

Table 6: Media Profile

Name Category Profile Alexa Monthly SOW
Ranking pageviews
(Statshow)
aFamily Lifestyle aFamily is a famous website 246 1,630,920 Editorial
that provides interesting and
useful information mostly
about women's news, beauty,
fashion entertainment or
family life.
Their audience mainly are
female (77,99%), from 18-24
years old (48,57%) and live in
Hanoi and HCM City.
Song Dep | Lifestyle Song Dep was established in N/A 57,780 Editorial

2018 with a periodic release of
1issue every month. Song

Dep continuously updates the
latest and most accurate
information on aesthetic,

17
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beauty, fashion and lifestyle
(beautiful and healthy

lifestyle).
FPT University | FPT University News Site 403 Advertorial
University | News Site | keeps uploading news about
News Site or related to FPT Students.
Many students’ projects have
been introduced in this news
site.
2.2.41 Report
Table 7: Press Report
No Task Deadline Status
1 Continue to pitch another media 20/11/2021 On going
2 Write Editorial 30/10/2021 Not yet
3 Write Advertorial 27/M11/2021 Not yet
2.2.5. SPENDING
Table 8: Spending as of 20/10/2021
No Task Date Amount (VND)
1 Run Facebook Advertising 12/10/2021 120.000
2 KOL's TikTok Video 20/10/2021 350.000
Total 470.000

18
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2.3. PRODUCT

2.3.1. FANPAGE

“Chuyen Nho Noi To: Sex Ed is Love Ed” Facebook Fanpage is ongoing well
with regular posts and increasing Reach and Interactions, as of 20/10/2021, we have
had a total of 16 posts including Normal posts, Pictorial posts and Infographic Post as

below.

2.3.11 Normal Post

We have already posted a total of 7 posts of this type so far. Normal posts

consist of:

e Copy with content that was translated or written based on reliable
sources of universities or sex education programs that were carefully selected
and reviewed by all members. We also seek verification and final checkup from
our mentor. The topics are varied, but still focused on our big idea “safe sex -
self-love” and as we are in Phase 2 currently, we are focusing more on the
“self-love” part. This topic and theme are currently being prioritized, and the idea
of “how to love yourself and know that you are loved” are being infused in every
post, whether it is content about safe sex or even minigame.

e We also generate a post with debatable content for audiences to

express their own opinions.

19



TUAN LAM | GIA LINH | MINH UYEN

Figure 6: Debatable topic post for the audience to discuss

CHUYEN NHO NOI TO:

Figure 7: Audiences actively and straightforwardly shows their opinion

Minh Uyén Nguyén
N quyén I&ch lac co phai 4 khi ki€u minh y lai minh 13
ni, minh cé "nlf quyén” nén bat cac ban nam phai lam gi
do cho minh khéng nhi? Vi dy nhu khi thi thé gi ma nam
thang thi trach 13 d6 con trai ma ko nhudng phu ni, v.v...
Like - Reply - 3 w - Edited L2
Hoang M. Phuc
Minh Uyén Nguyén theo minh thi ni quyén déc
hai la khi mot bd phan té ra thugng dang va doi
quyén Idi 2 chigu =)) vi du nhu cho rang minh
khéng can phai ditng bép va dan éng phai lam
nhung di hen ho ngay dau tién thi lai mac dinh
ngudi nam tra tien
Like - Reply - 3w

72y Huong Van
Minh Uyén Nguyén minh nghi "nit quyén" khéng
lién quan t&i chuyén bat nat cac ban nam dau &y,
chi la cac ban nir kia tinh tinh déc hai thoi a

Like - Reply - 3 w

. Minh Uyén Nguyén
Hudéng Van Ua ciing ding nhung ma néu
mét ban nif 1dy “nif quyén” ra dé bao bién
cho hanh déng déc hai d6 ctia minh thi
chiing té ban do dang hi€u léch lac ve nr
quyén roi ding hong? =

20
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e |llustration designs using components that are listed in our brand
identity, combined with our own artworks or with stock illustrations come from
irasutoya.com, a Japanese website for illustrations that come in various themes

which can be used in both non-commercial and commercial.

Table 9: List of current Normal posts (from 10/09 to 20/10/2021)

KPI Results
Content ) (Organic (Organic
No. Date Post name Link Follow up
Type Reach/Engag | Reach/Engag
ement) ement)
sun Vi sao ching ta Achieved. We set an average
1 12_09_’21 Normal lai can "Gido Facebook 500/50 658/55 KPI of 500 Reach ad 50
duc gidi tinh"? Engagement for Normal Post
Open
Wed Relationship -
2 15_09_’21 Normal B(? mdn mao Facebook 500/50 869/86 Achieved
hiém, cé nén
thare
Eri LOV\E vs SEX
3 17_09’_21 Normal |Banvé Tinh yéu| Eacebook 500/50 945/102 Achieved
va Tinh duc
Chuyén nho néi
Sun, to: Ban nghf thé Achieved. We set a higher KPI
4 Other nao la khai Facebook 700/100 883/242 L .
26-09-21 . N - - for this discussion post.
niém NI quyén
Iéch lac?
Con géi dén ky,
Wed, ﬁao phai xau
5 99-09-21 Normal | ho? (LSi khuyén | Facebook 500/50 750/116 Achieved
danh cho ca
nam va nii)
Vi sao phu
huynh Viét ngai
Wed, gido duc gidi
6 06-10-21 Normal tinh cho con? Facebook 500/50 7M1/74 Achieved
Sai [d&m cla phu
huynh trong
GDGT
7 | St Normal | Soneodang | .. ook 500/50 720/72 Achieved
09-10-21 qua khat khe -
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v@i chinh ban
thadn minh? Hay
doc bai viét nay!

Wed,
13-10-21

Normal

Nén yéu minh

ban than trudc

khi yéu ngudgi
khac?

Facebook 500/50 4,848/359

Achieved. This post’s
performance is super high
because we have utilized
quite well Social seeding.

2.31.2 Pictorial Post

As of 20/10/2021, we are currently having a total of 2 pictorial posts. This type of

post focuses more on the visual aspect and information that are written in concise

form, and it is currently had the best performance on our page for a non-ad post, with

the first one getting a total of 612 likes, comments and shares (as of 20/10/2021),

compared to the average of 70 to 90 likes, comment and share in other ones.

Figure 8: Statistic of Pictorial Post 1

Performance for Your Post

9,124

2. GIG\ (GENDER)

3. BAN DANG GIG!

439

+2 NEGATIVE FEEDBACK

0
0
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statistics are quite not as high as the previous one.

Figure 9: Statistic of Pictorial Post 2

Post Details

Chuyén Nhé Néi To: Sex Ed is Love Ed
L.l 3

>m qua nhifng hinh &nh sat

LE XEP HANG
“HOT GIRL
TRANH THAI"

Performance for Your Post

617

7

™ 1un (vowG c6 poNG)

65

NEGATIVE FEEDBACK

0
0

Table 10: List of current Pictorial posts

The second pictorial post has just been released on 17/10/2021, so that the

KPI Results
Content . (Organic (Organic
No. Date Post name Link Follow up
Type Reach/Engag | Reach/Engag
ement) ement)
Achieved. We set a higher KPI
Eri for a pictorial post. As we
I, P . .
1 94-09-21 Pictorial Gidi tinh, ban Eacebook 5,000/500 9189/1,612 |have used Social seeding, the
dang gidi, xu post’s performance has been
hudng tinh duc quite good.
. Not yet achieved. Reasons:
Birth Control - .
2 | "™ | pictorial | Haychudéng | Eacebook | 1000/100 7211206 We haven't used Social
i i U
17-10-21 y = seeding and the content of

bao vé minh

the post is quite limited
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(mainly for female audience).

It can be seen that we have not reached the KPI for the second Pictorial. For that
post, we have just published it recently and not created any seeding post or shared
post (by Influencers) so that its people reach and engagement are quite lower than
the other pictorial post. After analyzing all the posts up till now, we will emphasize on

utilizing Social seeding for appropriate posts to enhance their performance.

2.31.3. Infographic Post

Infographic is similar to Pictorial in form but focuses more on data, charts and
numbers. We currently have 1 post of this type titled “Gender equality in Vietnam.

Stand up for yourself!” with a total of 2,030 people reached (20/10/2021).

These kinds of posts are very effective in capturing audiences' attention in terms
of Clicks (2 times higher than normal) due to attractive illustration and visualized

information.
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Figure 10: Statistic of Infographic 1

Post Details
Performance for Your Post

2,030

o’e 1. BN DANG GI0Y & VIET NAM

AR i3
INFOGRAPHICVE | °

TINH HINH BINH DANG
GI0T G VIET NAM

S Oll &7
2. 50 LIE VE LAD DONG Nl 3. KET QuA HTEN NAY: N
a. ) CO CHUYEN BIEN TOT u NEGATIVE FEEDBACK
Z, o: .

0

< 668%

(2
81.17%

Table 11: List of current Infographic posts

KPI Results
Content . (Organic (Organic
Date Post name Link Follow up
Type Reach/Engag | Reach/Engag
ement) ement)
Binh dang gidi
Mon g Viet Nam. Achieved. We set a higher KP!
, . . . ieved. igher
Infographic| Hay ding lén Facebook 1,500/150 2121/235 . 9
04-10-21 R for Infographic.
bao vé chinh
minh!

2.31.4. Minigame

Up till now, we have conducted a minigame to show our gratitude and increase
the interactions between followers and our page. Participants have to find words that

relate to the topic “love yourself” from our crossword, then comment and tag 3 of
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their friends, and a “lucky number”. The game starts on 11/10, and on 18/10, we will be
using random.org to find the winners. The prizes are going to be Durex Jeans
condoms, tote bags from SexEdu By Trang, and Mini poster/bookmark from our team.
As of 20/10/2021, the post gets 497 likes, comments and shares, and 6,143 reaches on

this post. There are 42 participants and 21 prizes won in total.

Figure 11: Statistic of Minigame

Post Details

Performance for Your Post
1k Chuyén Nho Noi To: Sex Ed is Love Ed
ik . 6,143

497

o

w2

| H
A M
E H
GH
GH
GT
I H
I N

NPrP<OINC?>
- ~r>0>»>2ZZ
cCmm>»QO0OZO0OI
- NO=-T7170D>

Table 12: List of Minigame posts

No.

KPI Results
Content . . .
Date Tvpe Post name Link (Organic (Organic Follow up
oL Reach/Engag | Reach/Engag
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ement) ement)
Achieved. As this has been
the first time we run a
Mon, . Minigame: Tim 3,365/991 Facebook Ads, the result of
Minigame | . Facebook 3,000/500 . . L
11-10-21 IGi yéu thuong - (3,240 Paid) Paid statistics were not so
high. However, we still
achieved the organic KPI.
Tue 1 Minigame Result Facebook | 300/30 506/122 Achieved
19-10-21 Minigame

2.3.2. KOLS

KOLs were chosen based on the resonance of our TA and the relevancy in terms

of content. Regarding the budget for them, these influencers agreed to support us

with a low or no budget as we are a non-profit project and the benefits that we might

give them.

2.3.21. Social Post

We have received help and promotion from two big fanpage of FPT University’s

students which are FPTU.Biz and FPTU HCM Confessions, with 21K and 30K followers

respectively. FPTU HCM Confession has even supported us two times so far by

sharing our page’s introduction and the minigame.
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Figure 12: FPTU Biz Social Post

R FPTU.Biz
I 20thing9-@

Gido duc gidi tinh la mdt trong nhirng van de

nhat vé van dé Tinh Yéu - Tinh
trénh nay trong gido duc.

~N
9 Minh kha bat ngd va danh gia cao dé tai ma cac
ban dang khai thac d€ truy@n di nhitng théng
o diép tich cyc cho cdng ddng.
[ ]

Cung chd dén thém nhi&u néi dung c6 ich cho

cudc do
L4 . -e 6 binh luan
Ol (D Binh Iu /> Chiase @

Phu hgp nhat «
a Gia Linh

Thich - Phan hdi - 4 tuan

Figure 13: FPTU HCM Confessions Social Post 1

FPTU HCM Confessions
Septem M- Q

[HO TRQ TRUYEN THONG]

Trong ky do an [an ni

séng tao va hap dan tif cac nganh, thi trong d6 c6
6t nhém cac ban tir nganh Truy@n thong da

phuang tién dang né luc truyen ta

Gido duc g

Sex-ed is Love-ed.

bén than va cho ¢a ngudi khéc. Ban than ad thay
didu nay rt hgp ly dé ciing 1a 6t 1i dé gidi quyét...
See More

®® 15 1 Comment

v Comment ,ff/ Share 8-

Most Relevant w

Minh Uyén Nguyén
Em cdm on c4c admin da hé trg a &

Like - Reply

Write a comment..
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Figure 14: FPTU HCM Confessions Social Post 2

MINIGAME

l FPTU HCM Confessions
“u 14 thang 10 liic 20:00 - @
[HO TRQ TRUYEN THONG]
P el ¥ .

4

igame collab v6i DUREX véi phan qua cuc
thiét thuc nha cac ban tré @

2 MINIGAME: TIM LO1 YEU THUONG ¢

I
>

-——0O000MmM» —
ZI-IITIZITXI

@ Vao link post nay dé€ join nhé:
https://www.facebook.com/.../a.1039114320.../11
7960553966568

Chuyén Nhé Néi To: Sex Ed is Love Ed luén c6
maét mong mudn ring tat ca nhitng ngudi ban
dang yéu ctia ching minh 6 thé that tu tin vao

chinh minh, that tran trong va yéu thuong ban
than. Hém nay ching minh mdi cac ban hay
cung tham gia... Xem thém

& 44 12 binh luan 1 lug

o Thich (D Binhluan 2> Chiase @'~
Phu hop nhat «

Nguyén Tri Nhan

Hoang Nguyén Bao Gia 2 ban c6
b thi di @

Thich - Phan hoi - 6

Hoang Dic Tan

Kha Minh chai Kia ban

NPrP<OITNC>
- ~>0>>ZZ
- NO- 1170

nh lun.

For The Geo Media Fanpage, they have published a post about the matrilineal
society of the Rhade and announced in the comment section that this post is in

collaboration with our fanpage and then linked to our Fanpage.

Figure 15: The Geo Medic Social Post

VE CHE DO MAU HE DAC BIET CUA NGUOI £ BE

“Duyén em déng gi4 ngan vang
Anh vé ban ca ho hang cuéi em”

& mign xudi nhu ching ta hoac v6i da s6 cac dan
t6c khéc trén dat Viét, nhu mét |& thudng tinh,
chuyén cu6i héi 1a do nha trai cha dong.

cau chuyen c6 tich Son Tinh - Th

ciing phdi tranh d&u nhau dé lam

mang My Nuong va. Tuy nhién, :

d0 méu hé ctia ho la diém nhan khac biét tha vi, khi
ngudi con gai sé ty di ... See More

®® 312
v (D Comment /> Share @

Most Relevant »

Bai viét 1a sy hgp tac ctia
TheGeoMedic va Chuyén Nhé Néi To:
Sex Ed is Love Ed, chuyén trang thanh
1ap nhdm mang Gido duc gidi tinh dén
~ . ~ 5 ~ o ~ I D Eome
Xa héi mau hé cua nguoi E bé: ke sttt
- tinh véi hiéu biét cach dé yéu thuong
= . ... See More
Reok

medic
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2.3.2.2. TikTok Video

We have collaborated with S6X O’clock, a big TikTok channel about SE for a

video about “Dating Violence”. This video was posted on their page on 3/10/2021.

The video currently has over 100K views and over 9.4K likes.

Figure 16: S6X O’Clock TikTok Video

= SBxoclock

S6X O'CLOCK - 10-3 Follow

va dl‘rng ngai C6 ai da tirng dinh vao trudng hop nay chua ne @ Hay cb ging
i bao vé ban than minh nhaa #fyp> ##ChuyenNhoNoiTo #fyp

“Chuyén nho néi to” #health #learnontiktok
nhé & 1 LALISA - 2|4} (LISA)

@ s @ 53 shareto @ @ O @

é . https:/www.tiktok.com/@s6xoclock/video/7014831066611 Copy link

1én ti€ng dé bao vé ban
than nhé & Log in to see comments
P

110

I

Log in to see comments and like the video.

Don’t have an account? Sign up

On 20/10/2021, Nhat My (@nnnhatmyyy) posted our collaboration video about

“which age is appropriate to know about your gender and sexuality”. She has

mentioned the quote “Chuyen Nho Noi To” in the video as well as used the hashtag

#ChuyenNhoNoiTo. The video currently has over 5.7K views and 1.5K likes.
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Figure 17: Nhat My TikTok Video

nnnhatm ( ]
vy Follow
i Nnnhatmyyy @@ - 15h ago

Em con nhé I&m, chua biét gi dau @ #moingaymotchutLGBTplus
#LearnOnTikTok #Igbtiqa #ally #nnnhatmyyy #chuyennhonoito
#lgbtvietnam #Igbtiq #

11 2EXW - Official Sound Studio

@ 1556 @ 37 shareto @ @ © 0

https://www.tiktok.com/@nnnhatmyyy/video/7021099724 Copy link

Log in to see comments

Log in to see comments and like the video.

Don't have an account?Sign up

@nnnhatmyyy
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2.4. ALL MEETING MINUTES

7th Meeting

Date: 07 October 2021
Time: 19h00

Platform: Facebook Messenger

Minutes

Agenda Item: Minigame 1
Presenter: Minh Uyen - Tuan Lam - Gia Linh

Discussion:
Brainstorm, research and list out all the information needed for Minigame 1 (Rules,

Prizes, Timeline).

Conclusions:

Agreed on all the detailed information for Minigame 1.

Action Items Person In Charge Deadline
Design the Minigame Tuan Lam 10/10/2021
Write the copy for the Minigame Gia Linh 10/10/2021
Contact the Sponsorship for Prizes Minh Uyen 10/10/2021
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8th Meeting

Date: 12 October 2021
Time: 21h30

Platform: Facebook Messenger

Minutes

Agenda Item: Report 2 - 50% Proposal

Presenter: Minh Uyen

Discussion:

The specific tasks of each member for the Report 2 and 50% Proposal.

Conclusions:

Agreed on the tasks of each one.

Action Items Person In Charge Deadline
Conduct the 11 Part Gia Linh 20/10/2021
Conduct the 1.2 Part Minh Uyen 20/10/2021
Conduct the 1.3 Part Tuan Lam 20/10/2021
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9th Meeting

Date: 13 October 2021
Time: 21h00

Platform: Google Meet

Minutes

Agenda Item: Partnership with SexEdu by Trang

Presenter: Minh Uyen - Gia Linh

Discussion:

Align the work in the partnership with SexEdu by Trang

Conclusions:

Agreed on the work in the partnership.

Action ltems Person In Charge
Content outline for SEBT Gia Linh
Set reminder Minh Uyen

Deadline

16/10/2021

31/10/2021
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Set up a meeting with the MC

3 Members

31/10/2021
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