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SAFE SEX - 
SELF-LOVE



OVERVIEW

Our project - “Safe Sex - Self-Love” - is a non-profit 
project whose objectives are bringing the knowledge 
of CSE closer to the youth in intriguing and friendly 
way as  well as highlighting the root core of the 
problem: Self-love. We would like to create the joint 
between sex and sexuality and love, especially, 
self-love.
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DEVELOPMENT 
STAGE



I.
DEFINE THE 
PROBLEMS



DEFINE THE PROBLEMS
From the reality experience at our educational environment

Seldom mention about 
sex and sexuality topics

Only convey SE once in grade 
8 with limited knowledge

For specific major only, and in 
seminars or workshops

⇒ Parents and teachers still dodge 
when children ask "adult’s things"

Many 
sources

Eavesdropping

Word-of-mouth

⇒ Lost in the “sea” of information and 
easily get false knowledge



49.7
Million results

Is it necessary to 
educate children 
about sex?

● The importance 
and urgency of SE 
today

● Expressing 
opinions and 
suggestions about 
the age to start SE.

Source: Google search engine | Is it necessary to educate children about sex? |Sep, 2021 

DEFINE THE PROBLEMS



II.
DEVELOPMENT 
STAGE



Synthesizing and 
analyzing the 

existing information 
and knowledge

Using secondary 
data instead of 

primary data

Collect both 
qualitative and 

quantitative data

RESEARCH METHODS



Early SI

Grade 9 
Students

39
%

10
%

Grade 12 
Students

Low percentage of condom use during the first SI

Source: General Office for Population and Family Planning & General Statistics Office. (2010). Điều tra quốc gia Vị 

thành niên và Thanh niên Việt Nam lần thứ hai (The Second Survey Assessment of Vietnamese Youth - SAVY 2).

HIV infection through SI

2014

34.4%
2021

75.9%
Source: Nha, K. (2021, April 16). Hà Nội: Đường lây nhiễm HIV qua quan hệ tình dục tiếp tục gia tăng.

CURRENT SITUATION



REGIONAL RANKING

1st
2nd

In Asia

Worldwide

Abortion Rate 

35.2%
131% higher than 

avg. rate

Avg. Abortion each year

300.000

Urban abortion rate

19.6%
18.8% higher than 

Rural area

CONSIDERABLE FIGURES

Unmarried 
women

MAIN GROUP

Students 
(15 - 19)

30
%

70
%

Resource: World Population Review|Abortion Rates 2021; General Office for Population and Family Planning 2017

CURRENT SITUATION

https://worldpopulationreview.com/country-rankings/abortion-rates-by-country


63%
Women experienced one or 

more forms of abusive 
behavior from their husband

Physical

Sexual

Emotional

Economic

Violence against women

80%
High school students report having 

experienced at least 
one form of sexual harassment 

during their time at school

Source: Hong, M. (2018, December 20). Nhiều học sinh Việt Nam đang bị quấy rối tình dục mà không biết. VOV. 

CURRENT SITUATION



In schools

● Just some necessities have been taught 

when it comes to sex-related topics under 

the current curriculum

● Experts sometimes are invited to schools to 

give talks about SE and RD to students, but 

it’s not going into detail and even evokes 

dangerous curiosity

Source: Nair, S. (2017, October 24). Addressing the stigma of sexuality education in ASEAN. The ASEAN Post; Nguyen, D. T. (2020, April 05). Giáo dục giới tính: Cần thay đổi cách 
nhìn nhận từ trong gia đình, nhà trường và xã hội. Chi cuc Dan so - Ke hoach hoa gia dinh tinh Binh Phuoc. 

SEX EDUCATION IN VIETNAM



62%
Discussed or guided 

their child about 
puberty health-related 

issues

1/5
Children did not receive 

answers from their parents 
when they asked for 

knowledge about puberty 
and sex

Their parents delay or avoid answering. Some even 

scolded or asked the child to ask someone else

Dang, T. (2019, January 10). Giáo dục giới tính: Cần thay đổi cách nhìn nhận từ trong gia đình. Suc khoe & Doi song.

SEX EDUCATION IN VIETNAM



Culture barrier

The conservative barriers 
of an Oriental country 

make sex and sexuality 
become “a forbidden fruit” 

HOWEVER!

● CSE in schools is absolutely 
the best way to prepare 
children for adulthood.

● SE helps children have a later 
start of sexual activity as well 
as fewer partners in life.

● Unintended pregnancies and 
STIs can also be avoided if 
children have good quality SE

Fear about encouraging 
sexual activity

Parents edge away from the 
topic of safe sex as they are 

scared it will trigger the child’s 
curiosity and prompt them to 

have premarital sex.

Source: Nair, S. (2017, October 24). Addressing the stigma of sexuality education in ASEAN. The ASEAN Post.
Hulshof, K. (2016, September 01). Let’s talk about sex: why we need sexuality education in Asia-Pacific. 

SEX EDUCATION IN VIETNAM



CURRENT INITIATIVES

WeGrow Edu

A lot of initiatives related to SE or RSH have been found in Vietnam, mostly by the youth

ViSEO - Vietnam Sex 
Education Organization

SexEdu by TrangS6x O’clock

https://www.wegrow.edu.vn/
https://www.facebook.com/viseo.org/
https://www.facebook.com/viseo.org/
https://www.youtube.com/c/Ch%C4%83nChu%E1%BB%91iShowSexEduByTrang
https://www.facebook.com/groups/saugiovaolop


Pros and Cons Analysis of current SE initiatives

PROS CONS

● Abundant resources in human, financial,...

● Long project implementation time.

● Some projects have many supporting 

products (for instance,  the SE box at home 

from Wegrow Edu).

● Have gained achievements/awards or 

certain popularity.

● TA is usually around the age of 16 or older 

→ Content is mainly about safe sex, less 

about SRH; Or about how to educate 

children about sex for young parents.

● Not highlighting enough self-love in 

relation to SE.

● Society still has some prejudice against 

SE, especially the older generations.

CURRENT INITIATIVES



We focus on one root-core

Self-love

Love for others

Love

CURRENT INITIATIVES



CURRENT INITIATIVES

Impersonalize

General Health Sexual & Reproductive 
Health

Nutrition & Physical 
Activity

Emotional Health Relationships Alcohol & Other Drugs



MEDIA CHANNELS

100% Internet based



Question: Which of the following social media platforms are you using?

Which of the following social media platforms are you unable to live without?

Total sample: Q1 = 2149, Q4= 884 (Male and Female), Nationwide

Source: The connected consumer, Decision Lab.

Most used social media platform (%)
Average time spent with media 

among the Internet users (hrs:mins)

Respondents were asked “Roughly how many hours do you spend on x during a typical day”

Source: GlobalWebIndex, Q1-Q2 2019 & Q1-Q2 2020, August 2020.

Note: ages 16-64; respondents select a period of time (ranging from <30 minutes up to 10 

hours), with GWI then averaging these figures, the averages also include 

those who selected “do not use” 

MEDIA CHANNELS



94%
Marketers find 

Influencer marketing 
effective in their media campaigns

● "Win-win" relationship for both parties

● Especially with non-profit project with a 

meaningful dedication to society → help 

reducing the budget

The level of trust by resourcesInfluencer Marketing

Source: Đỗ, H. V. (n.d.). Top 6 Xu hướng Influencer Marketing cho năm 2020.

MEDIA CHANNELS



100% Online Facebook only Influencers + 
Webinar

Press

MEDIA CHANNELS



III.
PROJECT
OVERVIEW



OBJECTIVE

Get 3,000 likes on Fanpage Chuyện Nhỏ Nói To: 
Sex Ed is Love Ed by sharing the knowledge of 

CSE in the relation with love to everyone, 
especially the youth, in 3 months from September 

to December.



Safe Sex - Self Love

● Safe sex: Topic and life skill that 
everyone should acknowledge and 
practice.

● Self-love: Loving and taking care of 
both your body and mind.

BIG IDEA



TARGET AUDIENCE

Source: National report on Vietnamese youth (2015), Graber, E. G. (2021, April). Adolescent Development; 
Youth Work Ireland, 2018; Nguyen, L. (2019). The Perspective Of Vietnamese Student On Sex Education

Demographic

Age: 18-24 years old (potential group: 

13-17 years old)

Sex and gender: All

Hanoi, HCM City, Da Nang

Geographic

Psychographic
Along with biological changes, in the 
period of puberty, adolescents have to 
cope with many psychological changes 
related to sex and sexuality.

● Adolescents have to “self-educate” 
through books, newspapers, the 
Internet or social media, and even 
pornography.

● Clearly understand the importance of 
SE in education.

Behavioural



MESSAGE PLANNING

Sex Ed is Love Ed
KEY MESSAGE

“Học Tính - Học Tình”

MESSAGE STRATEGY

According to Frazer’s Six Creative 
strategies, we define our 
Message to go with Resonance.



MEDIA PLANNING

Webinar

Promote the Project

Informative 
Post

Fanpage

Minigame
Engaging 

Video

Share information about 
Sex-Ed & Love-Ed

Press

Advertorial Editorial

KOLs

TikTok 
Video

Social 
Post



TIMELINE

Sep Oct Nov Dec

Fanpage

Video

Minigame

KOLs/Influencers

Webinar

Press

2-3 posts/week

C
P 

Pr
oj

ec
t P

re
se

nt
at

io
n

PHASE 1 PHASE 2 PHASE 3



MEDIA PLANNING

FANPAGE

● Objective: Provide engaging content of Sex Ed and 
Love Ed to target audience.

● Name: “Chuyện nhỏ nói to: Sex-Ed is Love-Ed”

● Tagline:
○ English: Sex-Ed is Love-Ed
○ Vietnamese: Học Tính - Học Tình

(Tính: Giới tính, Tình: Tình yêu)



MEDIA PLANNING

FANPAGE
● Content:

○ Normal Post: Copy with an illustration.
○ Visual Post: 

■ Pictorials
■ Infographics
■ Video

○ Minigames
○ Others: Partnership, Congratulations, Webinar Information, Discussion, etc.

● References: 
○ Trusted healthcare providers, educators, professionals all over the world.
○ National organizations, national hospitals, universities.



MEDIA PLANNING

KOLs
● Objective: 

○ Provide SE information to target 
audience

○ Generate Fanpage likes through 
Call-to-action content

● Category: 
○ Organizations/Fanpage which are 

related to SE or university/students’ 
projects. 

○ Lifestyle - Micro and Power Middle: 
10K-100K followers/subscribers 

S6X O’Clock

FPTU HCM 
Confessions



MEDIA PLANNING

KOLs

● Platform and Content:

○ Facebook/Instagram: 
■ Share the Fanpage along with an emphasis on the importance of  SE.
■ Share their story related to SE and highlight its importance. 

→ Hashtags, Link to the Fanpage in their comment.

○ TikTok: Share their story related to SE and highlight the importance of it
→ Hashtags, Mention a specific sentence (“Chuyện nhỏ nói to…”) to mark the 
trend. 



MEDIA PLANNING

WEBINAR

● Objective: Sharing SE knowledge as well as draw in qualified leads.

● Content: 1-2 speaker(s) share knowledge about the topic “5W - 1H About the Very 
First Time”. This is a comprehensive guide for the youth to be ready to have the 
very first time most safely. The webinar will show them the way they can protect 
themselves as well as their partners.

● Target Audience: University students, from 18 to 22 years old.

● Date and Time: 7:30 PM - Sunday 14 November 2021

● Participants: ≈ 50



Advertorial Editorial

Introduce the Project in general and 
the Webinar in specific

● Sex education in Vietnam versus over 
the world. 

● The importance of sex education in 
every stage of life

MEDIA PLANNING

PRESS

● Objective: Promote the project through a reliable and trusted channel.
● Target Media: Lifestyle, University News Site



B.
PRE-PRODUCTION 
STAGE



DELIVERABLES

Webinar Fanpage KOLs Press

1 Webinar: 1-2 Speaker(s) 

sharing information about 

sex education

☆ KPI: 50+ participants

19 Informative Posts:

● 14 Normal Post

● 3 Pictorials

● 2 Infographics

☆ KPI: 3,000 likes 

page

8 Social Posts

☆ KPI: 1,000 total 

engagements

1 Advertorial/Editorial

☆ KPI: 1 pickup

1 Engaging Video

☆ KPI: 7,000 Reach; 

3,000 Views

2 TikTok Videos

☆ KPI: 100,000 total views 

1 Minigame



VISUAL IDENTITY

Color System Color Idea



LOGO & BANNER

Minimalistic Logo using “Naughty Youth” Typeface



TYPEFACE FOR TITLE, HEADLINE



C.
PRODUCTION 
STAGE



CONTENT PLAN

FANPAGE

No. Date Type Topic No. Date Type Topic

PHASE 1: AWARENESS PHASE 2: ENGAGEMENT

1 10-09-21 Other Introduction 11 09-10-21 Normal Are you too hard on yourself?

2 12-09-21 Normal Why do we need SE? 12 11-10-21 Minigame Minigame

3 15-09-21 Normal Open Relationship 13 13-10-21 Normal You have to love yourself first

4 17-09-21 Normal LOVE vs SEX 14 17-10-21 Pictorial Birth Control

5 20-09-21 Other Congratulations: 100 likes 15 19-10-21 Minigame Result Minigame

6 24-09-21 Pictorial Sex, Gender and Sexual Orientation 16 20-10-21 Other Vietnamese Women’s Day

7 26-09-21 Other
Discussion: Wrong perspective of 

Feminism
17 22-10-21 Normal About “Virginity”

8 29-09-21 Normal Period: Why be shameful? 18 24-10-21 Normal Body Shaming

9 04-10-21 Infographic Gender Equality in Vietnam 19 27-10-21 Webinar Webinar Introduction

10 06-10-21 Normal Vietnamese parents and SE 20 30-10-21 Other
Media Support for SEBT (Share 

post)



CONTENT PLAN

FANPAGE

No. Date Type Topic

PHASE 3: RETENTION

29 17-11-21 Normal SE books/films recommendation 

30 21-11-21 Infographic LGBTQ+ Community in Vietnam

31 22-11-21 Other Media Support for SEBT (Share post)

32 24-11-21 Video SE for different group ages

33 28-11-21 Pictorial Information about some STDs

34 01-12-21 Other Media Support for SEBT (Share post)

35 03-12-21 Normal STD Information 



FANPAGE

REPORT

Page Likes 868

Page Follows 933

People Reach 19,932

Post Engagements 4,122

Ads Has already 
spent 120.000 
VND

Statistics as of 21/10/2021

Page Likes 1,312

Page Follows 1,398

People Reach 50,904

Post Engagements 12,163

Ads Has already 
spent 257.000 
VND

Statistics as of 08/11/2021



FANPAGE

NORMAL POST

Best Post Engagements

● As of 20/10/2021: 7/14 posts

● As of 13/11/2021: 

○ 12/14 posts

○ Best performance: 

■ “Body Shaming” - 

644 Engagements

■ “Vietnamese Parents and SE” - 

7,357 Organic People Reach



FANPAGE

7,357 Organic Reach →Best People Reach (Organic)



FANPAGE

PICTORIAL POST



FANPAGE

PICTORIAL POST



FANPAGE

INFOGRAPHIC POST



FANPAGE

MINIGAME

People Reach 7,368

Engagements 997

Participants 42

Prizes Won 21



FANPAGE MINIGAME



FANPAGE
WEBINAR RELATED POST



FANPAGE

ANIMATION VIDEO

People Reach 7,136

Engagements 1,204

Views (3s) 3,087



FANPAGE
PARTNERSHIP POST



KOLS/INFLUENCERS
Name Category Profile Likes/

Followers
SOW

FPTU HCM
Confessions

University 
Student 
Fanpage

Founded in 2017, FPT HCM Confessions is a 
fanpage dedicated for FPT HCM Students to 
share their stories, experiences. 

● 26K likes
● 30K followers

Publish posts to promote the 
Fanpage

FPTU.Biz University 
Student 
Fanpage

FPTU Biz is an account made in 2020, which 
constantly updates information or news for FPT 
HCM Students. 

21K followers Publish a post introducing the 
Fanpage and its purpose

The Geo Medic Education 
Fanpage

The Geo Medic is a fanpage which was founded 
by a FPT’s student. This fanpage shares a lot of 
informative and intriguing geography facts in a 
very engaging and funny way.

● 8K likes
● 9K followers

Publish a post that shows a 
geography fact that is related 
to sexuality/gender/self-love 
and then link to the Fanpage.

Multimedia Communications - 
FPT University HCM

Education 
Fanpage

Official fanpage of Multimedia Communications 
Department at FPT University - Ho Chi Minh 
Campus

● 492 likes
● 527 followers

Facebook Post to promote the 
Webinar - livestream the 
webinar on fanpage

ICPDP FPTU Education 
Fanpage

Official fanpage of International Cooperation & 
Personal Development Department (IC - PDP) 
FPT University. Update information, photos and 
stories about activities and programs for 
students of FPT University.

● 20,542 Likes
● 21,379 

Followers

Facebook Post to promote the 
Webinar - livestream the 
webinar on fanpage

https://www.facebook.com/FPTUHCMConfessions
https://www.facebook.com/FPTUHCMConfessions
https://www.facebook.com/FPTU.Biz
https://www.facebook.com/thegeomedicc
https://www.facebook.com/FPTUMC
https://www.facebook.com/FPTUMC
https://www.facebook.com/icpdp.hn


KOLS/INFLUENCERS

Name Category Profile Likes/
Followers

SOW

SHE TALKS Education 
Fanpage

She Talks is a Facebook Fanpage with blog type 
content about SE for female.

● 4.7K Followers
● 3.7K Like

Facebook Post to 
promote the Fanpage

Xứ Sở Thần Teen Education 
Fanpage

“Xu So Than Teen” is an SE fanpage created by 
a group of students from University

● 4.9K Followers
● 5.2 Likes

Share our Fanpage to 
their News Feed

S6X O’Clock Sex Education 
TikTok Account

S6X O'CLOCK is the SE community that has one 
of the biggest influences on young Vietnamese 
today. They have a Facebook group sharing 
about SE and a TikTok channel that with more 
than 2.7 million likes thanks to its short but 
valuable videos about gender and SRH.

● 218K Followers
● 2.7M Likes

Publish a TikTok video 
about dating abuse 
and advice on 
protecting every one’s 
self with the quote 
“Chuyen nho noi to”.

Nhat My (nnnhatmyyy) Sex Education 
TikTok Account

Nhat My is a young girl who has shared a lot of 
information about sexuality and gender on her 
TikTok account and generated a lot of support 
from the audience.

● 23.1K Followers
● 624.8K Likes

Publish a TikTok video 
about SE with the 
quote “Chuyen nho 
noi to”.

https://www.facebook.com/shetalks.info
https://www.facebook.com/xusothanteen
https://www.tiktok.com/@s6xoclock
https://www.tiktok.com/@nnnhatmyyy


KOLS/INFLUENCERS

 



KOLS/INFLUENCERS



Ms. Trang from SedEdu by Trang 

● Ms. Trang used to study for 4 years in medical 
university. 

● Found her own channel about SE on YouTube in 
2019

● Has shared a lot of information about sexuality as 
well as RH and gained quite much attention from the 
community. 

WEBINAR

SPEAKER PROFILE



Ms. Trang from SedEdu by Trang 

● Channel:
○ Youtube channel: 282K subscribers
○ Facebook fanpage: 22K followers 
○ TikTok account: 40.6K followers

● Has been the speaker at many SE-related events, 
talk shows or webinars.

● Has also been featured in many articles from famous 
mainstream tier 1 media (for example Tuoi Tre).

WEBINAR

SPEAKER PROFILE



WEBINAR

SPEAKER PROFILE



Psychologist Nguyen Ha Thanh - Head of International 
Cooperation and Personal Development IC-PDP, FPT 

University, Hanoi

● Has master's degree in psychology, 1 year studied in 
Germany and has 10 years of experience in training, 
consulting and supervising psychological practice.

● Her consulting scopes include family-marriage healing, 
career orientation, psychological issues,...and parental 
guidance.

WEBINAR

SPEAKER PROFILE



WEBINAR

SPEAKER PROFILE



WEBINAR

Registration 130

Join Meeting 60+

Livestream Viewers 2,100+

● Date and Time: 19h30 - 
21h30, 14/11/2021

● Online via Google Meeting 
and Livestream on ICPDP 
FPTU and FPTUMC 



WEBINAR

Intro VideoWaiting Video



WEBINAR

Livestream on Multimedia 
Communications - FPT University HCM

Livestream on Phòng Hợp tác Quốc tế 
& Phát triển Cá nhân ICPDP FPTU



PRESS

Name Category Profile
Alexa 

Ranking
Monthly 

pageviews*

Song Dep Lifestyle Song Dep was established in 2018 with a periodic 
release of 1 issue every month. Song Dep 
continuously updates the latest and most accurate 
information on aesthetic, beauty, fashion and 
lifestyle (beautiful and healthy lifestyle).

N/A 57,780

aFamily Lifestyle aFamily is a famous website that provides 
interesting and useful information mostly about 
women's news, beauty, fashion entertainment or 
family life. 
Their audience mainly are female (77,99%), from 
18-24 years old (48,57%) and live in Hanoi and 
HCM City. 

246 1,630,920

*Statshow

https://songdepvn.vn/
https://afamily.vn/


PRESS

Name Category Profile
Alexa 

Ranking
Monthly 

pageviews*

FPT University News Site University 
News Site

FPT University News Site keeps 
uploading news about or related 
to FPT Students. Many students’ 
projects have been introduced in 
this news site.

403 215,100

*Statshow

https://hcmuni.fpt.edu.vn/tin-tuc


D.
EVALUATION



RESULT BY OBJECTIVES
Activities Deliverables KPIs Results

Fanpage 19 Informative Posts
● 14 Normal Post
● 3 Pictorials
● 2 Infographics

3,000 likes page 3,116 likes page

1 Engaging Video 7,000 People Reach
3,000 Views

7,945 People Reach
3,087 Views

1 Minigame 30+ participants 42 participants

Webinar 1 Webinar 50+ participants 60+ participants
2,100 views on Livestream

KOLs/
Influencers

8 Social Posts 1,000 total engagements 18 Social Posts
1,044 total engagements

2 TikTok Videos 100,000 total views 160,000+ total views

Press 1 Advertorial/Editorial 1 pickup 1 pickup



RESULT BY STRATEGY & ACTIVITIES

Webinar

Promote the Project

Informative 
Post

Fanpage

Minigame
Engaging 

Video

Share information about 
Sex-Ed & Love-Ed

Press

Advertorial Editorial

KOLs

TikTok 
Video

Social 
Post



FANPAGE

Facebook Fanpage Result (as of 01/12/2021)



FANPAGE

No. Date
Content 

Type
Post name Link

KPI
(Organic 

Reach/Engagement)

Results (Organic 

Reach/Engagement)
Follow up

1
Sun, 

12-09-21
Normal Vì sao chúng ta lại cần "Giáo dục giới tính"? Facebook 500/50 707/55

Achieved. We set an average KPI of 500 
Reach ad 50 Engagement for Normal Post

2
Wed, 

15-09-21
Normal

Open Relationship - Bộ môn mạo hiểm, có 
nên thử?

Facebook 500/50 928/86 Achieved

3
Fri, 

17-09-21
Normal

LOVE vs SEX
Bàn về Tình yêu và Tình dục

Facebook 500/50 1,018/102 Achieved

4
Sun, 

26-09-21
Other

Chuyện nhỏ nói to: Bạn nghĩ thế nào là khái 
niệm Nữ quyền lệch lạc?

 Facebook 700/100 958/243
Achieved. We set a higher KPI for this 

discussion post.

5
Wed, 

29-09-21
Normal

Con gái đến kỳ, sao phải xấu hổ? (Lời khuyên 
dành cho cả nam và nữ)

Facebook 500/50 829/119 Achieved

6
Wed, 

06-10-21
Normal

Vì sao phụ huynh Việt ngại giáo dục giới tính 
cho con?

Sai lầm của phụ huynh trong GDGT
Facebook 4,000/400 7,375/472

Achieved. We set a quite high KPI for this 
post because it would be shared by FPTU 

HCM Confession.

7
Sat, 

09-10-21
Normal

Bạn có đang quá khắt khe với chính bản thân 
mình? Hãy đọc bài viết này!

Facebook 500/50 864/88 Achieved

8
Wed, 

13-10-21
Normal

Nên yêu mình bản thân trước khi yêu người 
khác?

Facebook 500/50 5,300/402
Achieved. This post’s performance is super 

high because we have utilized quite well 
Social seeding. 

NORMAL POST

https://www.facebook.com/ChuyenNhoNoiTo/photos/a.103911432038147/105332125229411/
https://www.facebook.com/ChuyenNhoNoiTo/photos/a.103911432038147/107768144985809/
https://www.facebook.com/ChuyenNhoNoiTo/photos/a.103911432038147/109783918117565/
https://www.facebook.com/ChuyenNhoNoiTo/photos/a.111096171319673/113522421077048/
https://www.facebook.com/ChuyenNhoNoiTo/photos/a.103911432038147/114479470981343
https://www.facebook.com/ChuyenNhoNoiTo/posts/116510207444936
https://www.facebook.com/ChuyenNhoNoiTo/posts/117373694025254
https://www.facebook.com/ChuyenNhoNoiTo/posts/118546040574686


FANPAGE

No. Date
Content 

Type
Post name Link

KPI
(Organic 

Reach/Engagement)

Results (Organic 

Reach/Engagement)
Follow up

9
Wed, 

20-10-21
Other Chúc mừng ngày PN VN Facebook 300/30 529/35 Achieved

10
Fri, 

22-10-21
Normal Bàn về "Trinh tiết" Facebook 1,200/120 1,388/386 Achieved

11
Sun, 

24-10-21
Normal

Vấn nạn Body Shaming - Hãy biết giá 
trị của mình

Facebook 4,000/400 6,719/644
Achieved. We set a quite high KPI for this post because 

it would be shared by FPTU HCM Confession.

12
Sun, 

31-10-21
Normal

Mối quan hệ độc hại? (Toxic 
Relationship) - Cách để thoát khỏi

Facebook 1,000/100
1,558/333
(733 Paid)

Achieved

13
Sun, 

07-11-21
Normal

Bí quyết xây dựng một mối quan hệ 
lành mạnh

Facebook 4,000/400 5,716/361
We set a quite high KPI for this post because it would 
be shared by FPTU HCM Confession. However, we 

have not reached the engagement KPI yet.

14
Wed, 

10-11-21
Normal

25 thói quen giúp bạn sống hạnh 
phúc hơn

Facebook 2,000/200 2,738/201 Achieved

15
Wed, 

17-11-21
Normal Movie Listing Facebook 2,000/200 947/94

Not yet achieved. As this post we did not use 
illustration photo, it is quite not as engaging as others.

16
Mon,

29-11-21
Normal Information about some STDs Facebook 2,000/200 782/84 Not yet achieved as we have just published it.

NORMAL POST

https://www.facebook.com/ChuyenNhoNoiTo/photos/a.103911432038147/120470457048911
https://www.facebook.com/ChuyenNhoNoiTo/photos/a.103911432038147/121153816980575
https://www.facebook.com/ChuyenNhoNoiTo/photos/a.103911432038147/121495433613080
https://www.facebook.com/ChuyenNhoNoiTo/photos/a.103911432038147/123403866755570
https://www.facebook.com/ChuyenNhoNoiTo/photos/a.103911432038147/125118029917487
https://www.facebook.com/ChuyenNhoNoiTo/photos/a.103911432038147/125860093176614
https://www.facebook.com/ChuyenNhoNoiTo/photos/a.103911432038147/127635742999049
https://www.facebook.com/ChuyenNhoNoiTo/photos/a.103911432038147/130641069365183/


FANPAGE
NORMAL POST

Best performance Normal Posts



FANPAGE
PICTORIAL POST

No. Date
Content 

Type
Post name Link

KPI
(Organic 

Reach/Engage
ment)

Results (Organic 
Reach/Engagem

ent)
Follow up

1
Fri, 

24-09-21
Pictorial

Giới tính, bản dạng 
giới, xu hướng tính 

dục
Facebook 5,000/500

10,485/3.906
(6,245 Paid)

Achieved. We set a higher KPI for 
a pictorial post. As we have used 

Social seeding, the post’s 
performance has been quite good. 

2
Sun, 

17-10-21
Pictorial

Birth Control - Hãy 
chủ động bảo vệ 

mình
Facebook 1,500/500

1,615/3,722
(13,256 Paid)

Achieved. We have lowered the 
KPI as we haven’t used Social 
seeding and the content of the 
post is quite limited (mainly for 

female audience). 

3
Mon, 

08-11-21
Pictorial

Có tận 7 loại tình 
yêu trên đời. Bạn 
đã trải qua loại 

nào?

Facebook 1,500/500
830/1,563

(5,634 Paid)

Not yet achieved. As the type of 
this pictorial is not illustration as 

the previous 2.

https://www.facebook.com/ChuyenNhoNoiTo/posts/112833177812639
https://www.facebook.com/ChuyenNhoNoiTo/posts/119685557127401
https://www.facebook.com/ChuyenNhoNoiTo/posts/125364823226141


FANPAGE
PICTORIAL POST



FANPAGE
INFOGRAPHIC POST

No. Date
Content 

Type
Post name Link

KPI
(Organic 

Reach/Engag
ement)

Results 
(Organic 

Reach/Engage
ment)

Follow up

1
Mon, 

04-10-21
Infographic

Bình đẳng giới ở 
Việt Nam.

Hãy đứng lên 
bảo vệ chính 

mình!

Facebook 1,500/150 2,434/242
Achieved. We set a higher KPI 

for Infographic.

2
Sun, 

21-11-21
Infographic

LGBTQ+ 
Information

Facebook 1,500/150
1,925/4,276

(13,3473 Paid)

Achieved with much more 
Engagement than KPI 

planned.

https://www.facebook.com/ChuyenNhoNoiTo/posts/115999540829336
https://www.facebook.com/ChuyenNhoNoiTo/photos/a.103911432038147/128654479563842


FANPAGE
INFOGRAPHIC POST



Điều tra quốc gia về "Quan điểm xã hội với hôn nhân 
cùng giới" được Viện Xã hội học (Viện Hàn lâm Khoa học - 
Xã hội Việt Nam) và Viện Nghiên cứu xã hội, Kinh tế và 
Môi trường (iSEE) công bố ngày 26/3/2014

FANPAGE
INFOGRAPHIC POST

● 97.5% of participants aware of  LGBTQI+ 

● 92.4% of participants aware of the fact that 

there are people who the same sex living 

together as “husband and wife”

● 84.9% have (an) acquaintance(s) in LGBTQI+ 

community said yes 

● 78.5% of them credit Fanpages on Facebook 

as their source

237 participants - 12 to 61 years old - mostly in 5 
cities/provinces (Hanoi, HCM City, Da Nang, Vung Tau, 
Khanh Hoa)



FANPAGE
WEBINAR RELATED POST

No. Date
Content 

Type
Post name Link

KPI
(Organic 

Reach/Engagement)

Results (Organic 
Reach/Engagement)

Follow up

1
Wed, 

27-10-21
Webinar Webinar Introduction Facebook 500/50 533/81 Achieved

2
Wed, 

03-11-21
Webinar Mở form đăng ký Webinar Facebook 4,000/400

4,523/528 (4,645 
Paid)

Achieved. We have had 
quite high performance on 

engagement.

3
Tue, 

09-11-21
Webinar

Thông báo đổi nền tảng Webinar 
qua sang Google Meet và thông tin 

Livestream
Facebook 1,000/100

2,711/495
(11,174 Paid)

Achieved

4
Fri, 

12-11-21
Webinar Webinar Reminder Facebook 500/50 587/66 Achieved

5
Sat,

13-11-21
Webinar Webinar Mail Reminder Facebook 500/50 657/63 Achieved

6
Sun, 

14-11-21
Webinar Webinar Spam Mail check Facebook 500/50 533/54 Achieved

7
Sun, 

14-11-21
Webinar Webinar Thank Note Facebook 500/50 923/66 Achieved

https://www.facebook.com/ChuyenNhoNoiTo/photos/a.103911432038147/122651460164144
https://www.facebook.com/ChuyenNhoNoiTo/posts/124110790018211
https://www.facebook.com/ChuyenNhoNoiTo/photos/a.103911432038147/125630183199605
https://www.facebook.com/ChuyenNhoNoiTo/photos/a.103911432038147/126363863126237/
https://www.facebook.com/ChuyenNhoNoiTo/photos/a.103911432038147/126634323099191
https://www.facebook.com/ChuyenNhoNoiTo/photos/a.103911432038147/126844356411521/
https://www.facebook.com/ChuyenNhoNoiTo/photos/a.103911432038147/126891246406832


FANPAGE
PARTNERSHIP POST

No. Date Content Type Post name Link

KPI
(Organic 

Reach/Engagem
ent)

Results (Organic 
Reach/Engageme

nt)
Follow up

1 Sat, 30-10-21 Other Partnership SEBT Facebook 300/30 503/33
Achieved. For shared post, we set the 

KPI quite low because of the 
Facebook algorithm.

2 Fri, 05-11-21 Other Partnership SEBT Facebook 300/30 356/41 Achieved

3 Mon, 15-11-21 Other Partnership SEBT Facebook 300/30 552/48 Achieved

4
Mon, 

22-11-21
Other Partnership SEBT Facebook 300/30 389/37 Achieved

5
Wed,

24-11-21
Other Partnership DUREX Facebook 1000/100 1400/128 Achieved

6
Wed,

01-12-21
Other Partnership SEBT Facebook 300/30 258/15

Not yet achieved as we have just 
published it.

https://www.facebook.com/ChuyenNhoNoiTo/posts/123188106777146
https://www.facebook.com/ChuyenNhoNoiTo/posts/124615326634424
https://www.facebook.com/ChuyenNhoNoiTo/posts/127115159717774
https://www.facebook.com/ChuyenNhoNoiTo/posts/128899012872722
https://www.facebook.com/ChuyenNhoNoiTo/photos/a.103911432038147/129374266158530/
https://www.facebook.com/ChuyenNhoNoiTo/posts/131066749322615


FANPAGE
VIDEO



FANPAGE
ADVERTISING

Ads Results Cost per Result Reach Impressions Amount Spent (VND)

Minigame 183
Post Engagements

- 3203 -- ₫111,296

Pictorial 1 1,902
Post Engagements

₫29 6,614 7,098 ₫50,000

Pictorial 2 3,039
Post Engagements

₫16 12,864 14,535 ₫50,000

Pictorial 3 1,270
Post Engagements

₫39 5,652 6,610 ₫50,000

Infographic 2 3,535
Post Engagements

₫21 13,062 16,183 ₫75,000

Webinar Post 1 44
Link Clicks

₫1,034 4,692 5,496 ₫45,499

Webinar Post 2 76
Link Clicks

₫987 11,843 17,636 ₫74,996

Video 1,067
Thru Play

₫94 5,908 6,802 ₫100,000

Normal Post (Test) 46
Post Engagements

₫388 760 824 ₫17,856

Total 574,647



FANPAGE
ADVERTISING



KOLS/INFLUENCERS
Name Category SOW Date Status

FPTU HCM 
Confessions

University Student 
Fanpage

Publish posts to promote the 
Fanpage

● 24/09/2021
● 14/10/2021
● 26/10/2021
● 31/10/2021
● 03/11/2021

● 08/11/2021
● 13/11/2021
● 20/11/2021
● 26/11/2021
● 28/11/2021

Published 10 posts

FPTU.Biz University Student 
Fanpage

Publish a post introducing the 
Fanpage and its purpose

20/09/2021 Published 1 post

The Geo Medic Education Fanpage Publish a post that shows a 
geography fact that is related to 
sexuality/gender/self-love and 
then link to the Fanpage.

17/10/2021 Published 1 post

ICPDP FPTU Education Fanpage Facebook Post to promote the 
Webinar

● 04/11/2021
● 13/11/2021
● 14/11/2021

Published 2 posts 
and live stream the 

Webinar

Multimedia 
Communications - FPT 
University HCM | 
Facebook

Education Fanpage Facebook Post to promote the 
Webinar - livestream the webinar 
on fanpage

● 14/11/2021
● 14/11/2021

Published 1 post 
and live stream the 

Webinar

https://www.facebook.com/FPTUHCMConfessions
https://www.facebook.com/FPTUHCMConfessions
https://www.facebook.com/FPTUHCMConfessions/posts/2725476257745097
https://www.facebook.com/FPTUHCMConfessions/posts/2738825903076799
https://www.facebook.com/FPTUHCMConfessions/posts/2748064548819601
https://www.facebook.com/FPTUHCMConfessions/posts/2751749195117803
https://www.facebook.com/FPTUHCMConfessions/posts/2753711218254934
https://www.facebook.com/FPTUHCMConfessions/posts/2757226697903386
https://www.facebook.com/FPTUHCMConfessions/posts/2760655357560520
https://www.facebook.com/FPTUHCMConfessions/posts/2765810603711662
https://www.facebook.com/FPTUHCMConfessions/posts/2769651379994251
https://www.facebook.com/FPTUHCMConfessions/posts/2771270623165660
https://www.facebook.com/FPTU.Biz
https://www.facebook.com/FPTU.Biz/posts/421819259511883
https://www.facebook.com/thegeomedicc
https://www.facebook.com/thegeomedicc/photos/a.106847008353453/133474685690685/
https://www.facebook.com/icpdp.hn
https://www.facebook.com/icpdp.hn/photos/a.1563583260577842/3052658771670276/
https://www.facebook.com/icpdp.hn/photos/a.1563583260577842/3059710590965094/
https://fb.watch/9CUVsbREAd/
https://www.facebook.com/FPTUMC
https://www.facebook.com/FPTUMC
https://www.facebook.com/FPTUMC
https://www.facebook.com/FPTUMC
https://www.facebook.com/FPTUMC/photos/a.212882347637193/212783900980371/
https://fb.watch/9CVGFgb1Aw/


KOLS/INFLUENCERS

Name Category SOW Date Status

SHE TALKS Sex Education 
Fanpage

Facebook Post to promote the 
Fanpage

17/11/2021 Published 1 post

Xứ sở Thần Teen Sex Education 
Fanpage

Sex Education Fanpage Mid of 
December

Not yet 
published

S6X O’Clock Sex Education 
TikTok Account

Publish a TikTok video about 
dating abuse and advice on 
protecting every one’s self with 
the quote “Chuyen nho noi to”.

● 03/10/2021 Published 1 video

Nhat My 
(nnnhatmyyy)

Sex Education 
TikTok Account

Publish a TikTok video about SE 
with the quote “Chuyen nho noi 
to”.

● 20/10/2021 Published 1 video

https://fb.watch/9BhuCyGYTT/
https://fb.watch/9CVEjNTW8q/
https://www.facebook.com/xusothanteen
https://www.tiktok.com/@s6xoclock
https://www.tiktok.com/@s6xoclock/video/7014831066611518746?is_from_webapp=v1
https://www.tiktok.com/@nnnhatmyyy
https://www.tiktok.com/@nnnhatmyyy/video/7021099724799216922?is_copy_url=1&is_from_webapp=v1


WEBINAR

Registration 130

Join Meeting 60+

Livestream Viewers 2,000+



WEBINAR

Feedback from audiences (N=33)



WEBINAR

https://docs.google.com/file/d/1sv_Jzd_HPfUkMdBXUmtR8kytrNM4BkRF/preview


WEBINAR

Feedback from audiences (N=33)



PRESS
Advertorial on FPT University News Site



KEY LEARNINGS

● Human resources: 

○ Difficult sometimes to manage all the tasks
○ Some tasks could not be at their highest efficiency
○ Task interdependence

● SE is quite a new story for the communities in general

○ Fans feel awkward/difficult to share on their own 
page (Eg: Minigame)

○ Webinar participants want incognito function

● What channels, what activities are most suitable and 

effective with a low-budget project and how to find 

support from other resources. (Eg: TikTok, Press)



RECOMMENDATIONS

● Human resources:

○ Hire collaborators divided into different departments

○ Have a doctor/psychologist be our consultant for the content.

● Persistent reservation of our society towards SE:

○ Add more content on this topic, explain the necessity and the 
importance of SE.

○ Take the incognito function into account when it comes to 
some public activities such as webinar or minigame

● Budget: When our Fanpage has its own fanbase → Reach out to 
more potential sponsors → Consider to continue to conduct those 
activities that have not been optimised in the previous phase 
(TikTok videos, media booking).



ASSESSMENT FROM DUREX
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